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BROADCASTING

AUTHORIYY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR1:

TVM AUDIENCE: TOURISTS

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO0-ECONOMIC GROUP
CASES
MALE |FEMAL!14 - |18 - |31 - {51 - JOVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 200 100| 100 10 40 50 50 50| 106 76 10 8
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ . 0% .0% 0% .0%) .0%] .0%) .0%] .0%| .0%j .0% 0% .0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 Y
................ .0% .0% 0% 0% .0%|  .0%] 0% .0%} .0%| .0%| .0%] .0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ . 0% .0% 0% .0%] .0%] .0%) .0%| .0%| .0%| .0% 0% .0%
0130 HRS.......... 0 0 0 0 0 (i 0 0 0 0 0 0
................ .0% . 0% .0%)  .0%| .0%| .0%{ .0%| .0%| .0%| .0% 0%] .0%
0200 HRS.......... 0 0 0 0 0 0 1 0 0 0 0 0
................ .0% .0% 0% 0% .0%] .0%| .0%{ .0%| .0%] .0% 0% 0%
02300 HRS......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% 0% .0%| .0%| .0%| .0%| .0%| .0%| .0% 0%| .0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% 0% 0% 0%| .0%| .0%| .0%| .0%| .0%| .0%| .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% 0% 0% 0%l .0%} .0%) .0%] .0%| .0% 0% .0%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% 0% 0%| .0%p 0%} .0%| .0%| .0% 0% .0%
04300 HRS......... Y 0 0 1] 0 0 0 0 0 0 0 0
................ 0% .0% 0% 0% .0%| .0%) .0%| .O%| .0%| .0%f .0%] .0%
0500 HRS.......... 1] 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% L% 0% L0%]  .0x%| .0x%| .0%| .0% .0% 0% .0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ . 0% .0% 0% .0%| .0%| .0%| .0%| .0%| .0%{ .0%| .0%| .0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% 0% .0%| .0%] .0%| .0%| .0%| .0%| .0%| .0%] .0%

BASE = ALL

PERCENTAGES = COLUMN PERCENTAGES

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR1: TVM AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL[14 - |18 - |31 - |51 - |ovER | AB ¢1 c2 DE

E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%) .ox| .ox] .ox| .ox| .o%| .ox| .ox| .ox| .ox| .ox
0700 HRS.......... 6 0 0 0 0 0 0 0 0 0 0 0

................ 0% 0% 0% .ox| .ox| .ox| .ox| .ox| .ox| .ozl .ox| .ox

0730 HRS.......... 0 0 0 0 0 0 0 0 0 0 ]
................ (0% .0%| .0%| .ox| .o%| .o%| .o%| .ox] .ox| .ol .ox .0%

0800 HRS.......... 1 0 1 0 0 0 1 0 0 1 0 0
................ 5% .0%] 1.0%| .0%| .0%| .o%| 2.0%| .ox| .ox| 1.3%] .o%| .ox

0830 HRS.......... 2 1 1 0 1 0 1 0 0 2 0 0

................ 1.0% 1.0%] 1.0%) .0%| 2.5%| .o0x| 2.0%| .ox| .o%] 2.6%] .ox .0%

................ 1.0%) 1.0%] 1.0%] .0%| 2.5%] .0x| 2.0%| .o0x| .ox| 2.6%] .ox% .0%

0930 HRS.......... ] 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .0%| .o0x| .o0x| .o% .o%| .ox| .ox| .ox%| .ox .0%
1000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ .0% .0% .0%) 0% .0%) (0% .0% .0% 0% .0% .0% .0%

................ 0% 0%y 0% .0%] .0%] .ox| .ox| .ox] .ox| .ox| .o%| .ox

................ 0% 0% 0% .0%] .o%) .ox] .oxz| .ox| .ox| .ox| .o%| .ox

................ 0% 0% .0%| .0%| .o0%] .o0x] .o%| .ox] .o%| .ox| .ox| .ox

................ 0% .o%p .0%z| .o0%] .o0x] .ox] .ox%| .ox| .ox%| .ox| .o%| .ox

................ 5% 0% 1.0%| .o%] .ox%| .ox| .o%| 2.0%| .9x%| .ox] .ox| .o«

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL
(continued)
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BROADCASTING AUTHORITY ~- TV & RADIOC AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR1:

TVM AUDIENCE: TOURISTS

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 -~ {18 - [31 - [51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 1 0 1 0 0 0 0 1 1 0 0 0
........... ceens .5%]  .0%] 1.0%] .0%| .0%| .0%| .0%| 2.0%) .9%| .0%] .0% .0%
1400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%) .ox%]  .o%| .o%xp .ox%] .Ox} .O%] .O%] .O%) .O0%] .0%| .0%
1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 ]
........ v 0% .0%| .o%| .ox] .0%| .0%| .O%| .0%| .0%| .0% .0%| .0%
1500 HRS.......... 0 0 0 0 0 (1 0 0 0 0 0 0
................ 0% .0%| .0%| .0%| .0%] .0%| .0%] .0%) .0%| .0%] .0% .0%
1530 HRS.......... 0 0 0 U 0 0 0 0 0 0 0 0
........ PN 0% .0%| (0% .0%y .0%| .0%| .0%{ .0%{ .0%} .0%} .0%| .0%
1600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% 0%
1630 HRS.......... 2 0 2 0 1 0 0 1 2 0 0 0
................ 1.0%] .0%] 2.0%) .0%] 2.5%] .0%] .0%) 2.0%) 1.9%] .0%] .0%] .0%
1700 HRS.......... 2 0 2 0 1 0 0 1 2 0 0 [t
................ 1.0%| .0%| 2.0%| .0x%| 2.5%| .0%| .0%| 2.0%| 1.9%| .0x| .o0%| .0%
1730 HRS.......... 3 1 2 0 0 1 1 1 2 1 0 0
................ 1.5%] 1.0%] 2.0%| .0%| .0%| 2.0%) 2.0%] 2.0%| 1.9%] 1.3%| .0%| .0%
1800 HRS.......... 3 2 1 0 1 1 1 0 1 2 0 0
................ 1.5%] 2.0%] 1.0%] .o0%| 2.5%| 2.0%] 2.0%] .0%] .9%] 2.6%) .0%) .0%
1830 HRS.......... 4 3 1 0 2 1 1 0 1 3 0 0
feerasensanecaon 2.0%] 3.0%] 1.0%| .0%[ 5.0%{ 2.0%| 2.0%| .0%| .9%] 3.9%| .0%| .0%
1900 HRS.......... 3 2 1 0 2 0 0 1 0 3 0 0
................ 1.5%) 2.0%] 1.0%| .0%| 5.0%| .0%] .0%| 2.0%| .0%| 3.9%| .0%| .0%
1930 HRS.......... 2 1 1 0 1 0 0 1 0 2 0 0
................ 1.0%| 1.0%| 1.0%] .o%| 2.5%( .0%| .0%] 2.0%] .0%| 2.6%] .0%] .0%
2000 HRS.......... 5 2 3 0 1 1 0 3 1 2 0 2
................ 2.5%| 2.0%] 3.0%| .0%| 2.5%| 2.0%X| .0%| 6.0%| .9%| 2.6%| .0%]|25.0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR1: TVM AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - 118 - |31 - {51 - |ovER | Ae c1 c2 DE

n
Qo
« W
LI 1
.
X
A
LI 7 ]
.
D
.
. .
P—
I
R
.
N
.
o
EL ]
.
o
X o
+~
o
FI
o
-
-
o
nN
~N
[\N]
o
o

L0%( 2.5%] 2.0%| .0%| 4.0%| 1.9%] 2.6%| .0%| .ox%

................ 3.0% .0%| 6.0%|10.0%| 2.5%| 2.0%| .0%| 6.0%] 4.7%| 1.3%] .ox| .ox

................ 3.5%| .0%| 7.0%[10.0%] 2.5%| 4.0%| .0x| 6.0%| s.7%| 1.3%] .o%| .ox%

................ 3.5%) .0%| 7.0%[{10.0%| 2.5%| 4.0%| 2.0%] 4.0%| 6.6%| .o0x%| .o%l .ox

................ 2.0%| .0%| 4.0%[10.0%] .0% -0%} 4.0%] 2.0%| 3.8%] .0%| .0%| .0%

2300 HRS.......... 1 0 1 0 0 0 1 0 1 0 0 0
................ -5%|  .0%) 1.0%| .0%f .0%| .o0x%] 2.0%| .o%| .9%] .ox| .ox| .ox
2330 HRS.......... 0 0 0 0 0 (Y 0 0 0 0 0 0

................ .0% .0% .0% .0% .0% 0% .0% 0% 0% .0% 0% .0%

DID NOT WATCH TVM

ON THIS DAY.... 179 94 85 9 35 46 46 43 95 68 10 6
................ 89.5%|94.0%(85.0%)90.0%|87.5%[92.0%|92.0%|86.0%|89.6%|89.5%| 100%|75.0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR2: RAI AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - [18 - [31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 2001 100] 100 10 40 50 50 50| 106 76 10 8
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0x|  .ox%| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 1] 0 0 0
................ 0% L0%)  .0% 0% .0%| .0%| .o0x%| .ox{ .0%| .o%| .ox| .o0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ . 0% 0% 0% 0%l .o0%| .0%| .0%] .ox| .ox| .ox| .ox| .o0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .o0%| .o0%| .ox] .o%x| .ox| .ox| .ox| .ox| .o% .0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%f .0%| .o%| .o0%| .o%| .ox| .ox| .o%| .ox| .ox| .ox
02300 HRS......... 0 0 0 0 0 0 0 0 0 (i 0 0
................ .0% .0%|  .0% 0%] .0%[ .0%| .0%| .o%| .0%| .0%| .o0%| .o0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0%| .0%| .0%] .0%| .0%| .ox| .ox| .ox| .ox| .ox| .ox
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) 0% .ox) .ox| .ox| .ox] .o%| .o%| .o%| .ox| .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% 0% .o0x%| .o0%| .0%] .0%| .0%| .0%| .o0%| .o0%
04300 HRS......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .0%| .o0%| .0%| .o%| .o0%| .o%| .ox%| .ox| .ox| .oz
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) 0% 0% .o0%| .o0x[ .0%] .0%] .0%| .0%| .0%| .ox%| .o0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
N reecenieainaas L0% 0% .0%] .0%] .0%| .0x%| .o%| .ox| .ox%| .ox| .ox| .o%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%(  .0x| .0%| .o0% .0%| .o0%| .ox%| .o%| .ox| .ox| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR2: RAI AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - [31 - |51 - |oVvER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 1} 0
................ .0% -0%| .0% .0%| .0%| .o%] .o%| .o%] .o0x%] .ox| .ox| .ox
0700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0%| .0%] .ox| .ox%| .ox| .ox| .ox| .ox| .ox| .ox| .o%| .oz
0730 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% .0% .0%| .o0%| .o%| .ox| .o%| .o0%| .ox| .ox
0800 HRS.......... 0 1] 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% .0%| .0%| .0%| .o%| .o%| .o%| .o0% 0% .0%
0830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% .0%| 0% .o%| .0%| .0%| .ox| .ox| .ox 0% .0%
0900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0z .0% 0% .0%| .0%| .o%| .0%| .o%| .o0% L0z 0%
0930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% L0%1  .0%)  .0%| .0%| .0%] .o%| .ox| .ox| .o0x%| .ox| .o%
1000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%  .0%} .0%| .0% .o0%| .ox] .ox%[ .o%| .ox%| .ox| .ox| .o%
1030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%y .0%] .ox| .ox| .ox| .ox| .ox| .o%| .ox%[ .ox| .o0%| .o0%
1100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ . 0% L0%) 0%l .0%| .o0%| .0%| .o%| .o%| .0%] .o0% .0%)  .0%
1130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%|  .0%] .0%| .0% 0% .0%| .0%| .0%| .0%| .0%| .0%
NOON.............. 0 0 0 0 0 0 (i 0 0 0 0 0
................ 0% .0%] 0% .0%| .o%| .o%| .ox| .o%| .ox| .ox] .ox| .oz
1230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
eeeiaiiaaaeaa. .0% 0% 0% .0%| .0% .0%| .0%] .o%| .ox| .ox| .ox| .o%
1300 HRS.......... 1] 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0% .0%] .0% .0%] .0%| .o%| .o%| .0%] .o%| .o0%
PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR2: RAI AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |ovER | AB t1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
.............. .. 0% .0%f .0%} .0%| .0%| .0%| .o0%| .ox} .ox| .ox] .ox| .o0%
1400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%]  .ox%[ .ox| .o%x| .o0%| .ox| .ox| .ox| .ox| .ox| .ox| .ox
1430 HRS.......... 0 0 0 0 c 0 (] 0 0 0 0 0
................ -0%) .ox%| .ox] .ox| .ox| .ox%| .ox| .o%| .ox| .ox| .ox] .ox%
1500 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0
................ 5% t.0%]  .o%] L0%| 2.5%] .o0%| .ox| .o0%] .9x| .ox 0%l 0%
1530 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0
................ 5% 1.0%] .0% 0%] 2.5%1 .0% .0%| .0%| .9%| .0%f .0%| .o0%
1600 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0
................ 5% 1.0%| Lok .0%| 2.5%| .o0x%| .ox| .ox| .9%| .o0x L0% L0%
1630 HRS.......... 0 0 o 0 0 0 0 0 0 0 0 0
................ L0%) 0% L0%p 0% .ox%| .ox] .ox| .ox| .ox| .ox| .ox%| .ox
1700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) 0% .0%| .0%| .0%| .o%| .ox| .ox| .ox} .o% 0% 0%
1730 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%f .0%| .0%} .o0x%| .o%| .o%] .ox%| .o%| .ox| .o%| .ox
1800 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%f  .ox| .0%] .0%| .0%| .o%| .o%| .o%| .0%| .0% 0% .0%
1830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0%f .0%] .0%| .0%] .0% .0%) .0%| .0%| .0%| .0%
1900 HRS.......... 2 0 2 0 0 2 0 0 0 2 0 0
................ 1.0% .0%| 2.0%| .0%| .0%| 4.0%| .0% 0% .0%f 2.6%| .0%| .0%
1930 HRS.......... 2 0 2 0 0 2 0 0 0 2 0 0
................ 1.0%] .0%| 2.0%| .0%| .0%| 4.0%] .0%| .ox%| .ox| 2.6%| .ox| .ox
2000 HRS.......... [ 2 4 0 0 2 4 0 4 2 0 0
................ 3.0% 2.0%| 4.0%| .0%| .0%| 4.0%| 8.0%| .o0x%| 3.8%| 2.6%| .0%| .ox%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR2: RAI AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 ~ |31 - |51 - |ovER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... [ 4 2 0 0 1 4 1 5 0 0 1

................ 3.0%) 4.0%] 2.0%| .0%| .0%| 2.0%| 8.0%| 2.0%| 4.7%] .0x%] .0%|12.5%
2100 HRS.......... 8 4 4 0 0 2 5 1 5 1 1 1

................ 4.0%] 4.0%| 4.0% .o0%| .0%| 4.0%|10.0%| 2.0%| 4.7%| 1.3%|10.0%]|12.5%
2130 HRS.......... 2 3 0 0 1 3 1 1 2 1 1

................ 2.5%] 2.0%| 3.0%| .0%| .0%]| 2.0%| 6.0%| 2.0%| .9x%| 2.6%|10.0%|12.5%
2200 HRS.......... 3 0 3 0 0 1 2 0 0 3 0 0

fetieresenanaeas 1.5% -0%] 3.0%) .0%| .0%| 2.0%| 4.0%] .0%] .o0%| 3.9% .o0x%| .o%
2230 HRS.......... 4 2 2 0 0 2 0 2 1 2 1 0

................ 2.0%| 2.0%| 2.0% .0%| .0%| 4.0%| .0%| 4.0%| .9x| 2.6%|10.0%| .ox
2300 HRS.......... 5 2 3 0 0 3 0 2 1 2 1 1

................ 2.5%| 2.0%| 3.0% .0%| .0%| 6.0%] .o0%| 4.0%| .9x| 2.6%|10.0%[12.5%
2330 HRS.......... 3 1 2 0 0 2 0 1 0 1 1 1

................ 1.5%] 1.0%] 2.0%] .0%| .0%| 4.0% -0% 2.0%] .0%} 1.3%]|10.0%|12.5%
DID NOT WATCH RAIl

STATIONS ON

THIS DAY....... 184 92 92 10 39 45 44 46 99 72 8 5

................ 92.0%)|92.0%)|92.0%| 100%|97.5%|90.0%|88.0%|92.0%]|93.4%|94.7%|80.0%]62.5%

PERCENTAGES = COLUMN PERCENTAGES

BASE

ALL WHO




BROADCASTING AUTHORITY ~ TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR3: BERLUSCONI STATIONS AUDIENCE: TOURISTS
~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL(14 - |18 - |31 - {51 - |OVER | AB ¢1 c2 DE
E 17 30 50 65 65

TOTAL CASES....... 200 100{ 100 10 40 50 50 50| 106 76 10 8
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .o0x%| .ox| .ox| .o0%| .0%| .ox%| .ox%| .ox| .ox%| .ox| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .0%| .0%| .0%| .0%| .o%| .o%| .o% 0% .0%} 0%
0100 HRS.......... 0 0 0 (] 0 0 0 0 0 0 0 0
................ L0% .o0x%| .ox%| .0%] .o0%| .ox| .ox%| .ox| .ox 0% 0% .0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%) .o0x|  .ox| .ox%| .ox] .o%| .ox| .ox%| .ox| .ox| .ox| .ox
0200 HRS.......... 0 0 0 0 ] 0 0 0 0 0 0 0
................ L0% 0% .o0%|  .o0%| .ox| .ox| .o%] .ox| .o0% L0%| 0% 0%
02300 HRS......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%) .ox%| .ox| .ox%| .ox%| .o%| .ox| .ox| .o%| .ox] .o%] .o%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) 0% .0%) .0%] .ox| .0%] .o0%| .o0x%| .ox L0%) 0% .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% L0%]  .0%| .0% 0% .0% .0%| .0%| .0% 0% 0% 0%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .ox%| .o .o0%| .0x| .0%| .o%| .o%| .o% L0%) 0% .0%
04300 HRS......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%)  .ox%| .o%| .o0%| .ox| .ox%| .ox| .ox%| .ox| .ox| .ox| .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%[ .0%| .0%| .0%| .0%| .ox%| .o%| .o%| .o%| .ox| .ox%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
feeeteraiananan L0%) 0% .0%| .ox%| .0%x| .0%| .ox| .ox| .ox 0% .0%] .0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0%| .o0% .o0x| .o0%| .o0%| .ox| .ox| .ox| .ox%| .ox| .oz

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUBIENCE AUDIT (TOURISTS) 1994

TABLE TR3: BERLUSCONI STATIONS AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE [FEMAL[14 - 118 - 31 - |51 - |over | aAB €1 c2 DE

E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0%] .0%| .o%| .ox| .ox| .ox| .ox| .ox%| .ox 0% .0%
0700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .0%| .o%| .ox| .ox| .ox| .ox| .ox| .ox 0% 0%
0730 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .0%] .o0%| .ox| .ox| .ox| .ox| .ox| .ox 0% .0%
0800 HRS.......... 0 0 0 0 0 0 ] 0 0 0 0 0
................ 0% 0%l .0%) .o%| .ox| .ox| .ox| .ox| .ox| .ox 0% 0%
0830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0%] 0% .ox%| .o%| .o0%| .ox| .ox| .ox| .ox 0% 0%
0900 HRS.......... 0 0 ¢ 0 0 0 0 0 0 (1 0 0

................ 0% .0%] .ox%) .o%| .ox| .ox| .ox| .ox| .oxl .ox 0% 0%

................ .0% .0% -0%| .0x| .o0%| .o%| .ox| .o0%| .o% .0% 0%} 0%

................ .0% S0%  .0%]  .0%) .o%| .o0%| .ox%| .ox| .ox 0% -0% 0%

................ .0% 0% .0% .0% .0% .0% .0% .0% 0% . .0% .0% .0%

1100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0x| .o0%f .0%] .o%| .o0%| .o%| .o%| .ox| .ox| .ox

................ -0%|  .0%| .o%] .o0x%| .ox| .ox| .ox| .o%| .o%| .ox 0% .0%

................ -0%|  .0%) .o%) .ox| .ox| .o%{ .ox| .ox| .ox%| .ox 0% 0%

e, (0% .ox| .ox%| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .o

................ 0% .ox) .o%[ .ox| .ox| .o%| .ox%| .ox| .ox| .ox| .ox 0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL
(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR3: BERLUSCONI STATIONS AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - 118 - |31 - |51 - |OVER | AB t1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%|  .0%x{ .0x| .ox| .o%| .ox| .ox| .ox| .ox%| .ox| .o%| .ox
1400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% 0% .0x| .0%| .0%| .0%x| .ox] .ox| .ox| .o%| .ox] .ox
1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0%} .0%| .0%| .0%| .0%| .o0%) .o0%| .o%| .o%| .ox| .ox%
1500 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0
................ S5%| 1.0%]  .0%| .0%| 2.5%| .ox| .o0%) .ox%| .9%| .o%| .ox| .o0%
1530 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0
................ 5% 1.0%| 0% .0%| 2.5%| .0%| .ox] .ox| .9x| .ox| .ox| .o0%
1600 HRS.......... 1 1 0 (U 1 0 0 0 1 0 0 0
................ 5% 1.0%] .0%| .o0x%| 2.5%| .0%| .ox| .ox| .9%| .ox| .ox| .ox
1630 HRS.......... 1 0 1 0 1 0 0 0 1 0 0 i
................ 5% .0%] 1.0%| .0%| 2.5%| .o0x%| .o%| .ox| .9 .o%| .ox| .o0%
1700 HRS.......... 1 0 1 0 1 0 0 0 1 0 0 0
................ 5% .0%] 1.0%) .0%| 2.5%| .0%| .0%| .o%| .9%| .ox| .ox| .o0%
1730 HRS.......... 1 0 1 0 1 0 0 0 1 0 0 0
................ .5% 0%] 1.0%| .0%| 2.5%| .0%| .0%| .0%] .9%) .ox| .ox| .ox
1800 HRS.......... 1 0 1 0 1 0 0 0 1 0 0 0
................ 5% .0%| 1.0%| .0%| 2.5%| .ox%| .0% 0%t .9%| .0%[ .0%| .0%
1830 HRS.......... 1 0 1 0 1 0 0 0 1 0 0 0
................ 5% .0%] 1.0%| .0%] 2.5%| .o%| .0%| .o0%| .9x| .o0%| .ox| .o%
1900 HRS.......... 3 1 2 0 2 0 0 1 2 1 0 0
................ 1.5%] 1.0%[ 2.0%| .0%| 5.0%| .0%| .o0x%| 2.0%| 1.9%] 1.3%] .o0x%| .ox
1930 HRS.......... 4 1 3 0 1 0 0 3 2 2 0 0
e iereeiiaa, 2.0%| 1.0%] 3.0%] .o0%] 2.5%| .0%| .0%| 6.0%| 1.9%| 2.6%| .o0x%| .ox
2000 HRS.......... 6 2 4 0 1 0 0 5 4 2 0 0
................ 3.0%| 2.0%| 4.0%] .o0%| 2.5%] .0%| .o0x{10.0%| 3.8%| 2.6%] .o0%| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL

(continued)
3



BROADCASTING AUTHORITY - TV & RADID AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR3: BERLUSCONI STATIONS AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL(14 - |18 - |31 - |51 - |over | aB c1 €2 DE
E 17 30 50 65 65

2030 HRS......... 7 2 5 0 1 0 0 6 4 3 0 0

............... 3.5%] 2.0%| 5.0%[ .o0%| 2.5%| .ox| .0%[12.0% 3.8%| 3.9%| .0%] .0%
2100 HRS......... 6 2 4 0 0 0 0 ] 3 3 0 ]

............... 3.0%] 2.0xf 4.0% .ox| .ox| .ox| .ox|12.0% 2.8%| 3.9%] .0x%| .0%
2130 HRS......... 3 0 3 0 0 0 0 3 1 2 0 0

............... 1.5% -0% 3.0%) .o0x| .o0x| .o%| .o0%| 6.0% .9x%) 2.6% 0% .0%
2200 HRS......... 4 1 3 0 0 0 1 3 1 3 0 0

............... 2.0% 1.0%( 3.0%| .o0x] .ox| .ox| 2.0%| 6.0% W9%| 3.9%( .0%] .0%
2230 HRS......... 4 1 3 0 0 0 1 3 1 3 0 0

............... 2.0% 1.0%| 3.0%] .o0x| .o%x| .ox| 2.0%| 6.0% .9%| 3.9% 0%} .0%
2300 HRS......... 1 1 0 0 0 0 1 0 0 1 0 0

............... 5%) 1.0%) .o0%| .o%| .o%| .ox%| 2.0%] .o%| .ox 1.3%) .0%] .0%
2330 HRS......... 0 0 0 0 0 0 0 0 0 0 0 0

............... .0% 0%l 0% 0% .0x%| .0%| .0%| .0%| .o%| .ox| .ox 0%
DID NOT WATCH

BERLUSCONI

STATIONS ON

THIS DAY...... 185 95 90 10 36 50 49 40 98 69 10 8

............... 92.5%(95.0%|90.0%| 100%[90.0%| 100%|98.0%|80.0%|92.5% 90.8%| 100%| 100%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR4: OTHER ITALIAN STATIONS AUDIENCE: TOURISTS
- BY GENDER, AGE & SOC10-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - |31 - |51 - {over | AB c1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 200 100| 100 10 40 50 50 50| 106 76 10 8
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% .o0x] .ox%| .o0%| .ox] .o%| .ox| .ox] .ox| .ox 0%
0030 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 5% 1.0%)  .o0% .0%| .0%| 2.0%| .o0%| .o%| .ox| 1.3x] .ox% .0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 (]
................ 0% .o%) .ox| .o .ox| .o%| .ox| .ox| .ox| .ox| .ox% .0%
0130 HRS.......... 0 0 0 0 (] 0 0 0 0 0 0 0
................ -0 0% .ox] .ox| .ox|{ .ox| .ox| .ox| .ox| .ox] .ox .0%
0200 HRS.......... 0 0 0 0 0 0 0 0 (] 0 0 (]
................ 0% 0%]  .ox| .ox| .ox| .ox| .o%| .ox| .ox 0%] .0%| .0%
02300 HRS......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%) .ox%| .o0x| .o%| .ox%| .ox| .ox| .o%| .ox 0% .0%
0300 HRS.......... 0 0 (] 0 0 0 0 0 0 ] 0 0
................ 0% .ox| .ox| .ox| .ox| .o%| .ox| .ox| .ox| .ox| .oxl .ox
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% . 0% .0% 0% 0% . 0% 0% .0% . 0% . 0% .0% 0%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 1]
................ 0% .0% 0% 0% 0% 0% 0% .0% .0% . 0% 0% .0%
04300 HRS......... 0 (] 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .ox) .ox| .o%| .ox%| .ox| .ox| .ox| .ox| .o%l .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%} .o%| .o%| .ox| .o%| .ox] .o%] .ozl .ox| .ox| .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% . 0% 0% .0% .0% .0% .0% 0% . 0% 0% 0% 0%
0600 HRS.......... 0 0 0 0 0 0 0 [1} [1} 0 0 0
................ 0% .ox| .ox| .ox| .ox| .ox| .o%] .ox] .ox| .ox| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL

(continued)
1



BROABCASTING AUTHORITY -~ TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR4: OTHER ITALIAN STATIONS AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - [18 - |31 - {51 - {OVER | AB c1 c2 DE

E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 ] 0
................ 0% .0%] .ox| .o%| .ox| .ox| .ox| .ox| .ox| .ox 0% .0%
0700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%]  .0%] .0%] .o0x%| .o0%| .ox%| .ox| .o%| .ox 0% .0%]  .0%

0730 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%]  .0%} .0%) .o%| .ox%] .ox%| .ox| .ou| .ox 0% L0%]  .0%
0800 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .0%] .o0%) .ox| .ox| .ox| .ox| .ox| .ox 0% .0%| .0%
0830 HRS.......... 1] 0 0 0 0 0 o 0 0 0 0 0
................ -0%f  .0%[ .ox%| .0%| .o0%| .o%| .ox¢| .ox| .ox| .ox 0% 0%
0900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%|  .0x| .o%| .ox%| .ox| .ox| .ox| .ox| .ox 0% .0%] .0%

0930 HRS.......... 0 0 0 0 0 0 0 0 0 0 ] 0
................ -0%|  .ox] .o%| .ox| .ox| .ox| .ox| .ox| .ox 0% .0%| .0%
1000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%1 0%l .o%| .ox| .ox| .ox| .ox| .ox| .o%| .ox 0% 0%

1030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% .ox] .o%| .ox%| .ox| .o%| .ox| .ox| .ox 0% .0%
1100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% . 0% .0% .0% .0% 0% 0% 0% .0%
1130 HRS.......... 0 0 0 ] 0 0 0 0 0 0 0 0

................ -0%) .o%p .ox%| .ox] .ox| .o%| .ox| .o%| .ox| .ox 0% .0%

................ 0% .oxl .ox| .ox| .ox| .o%| .ox| .ox| .ox| .ox 0% 0%

e, 0% 0% .ox] .ox] .ox| .ox| .ox| .o%| .ox| .ox| .ozl .o%

................ -0%) .0%] .o% .ox] .ox| .ox| .ox] .ox| .ox| .ox 0% 0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL
(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR4: OTHER ITALIAN STATIONS AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCI0-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - JOVER | AB c1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% .0%| .o%] .0%| .o%| .0%| .o%] .ox| .ox| .ox| .ox| .ox
1400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%)  .o0%| .0%p .0%| .o%| .ox%| .ox| .ox| .o%| .ox% .oz .ox
1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .ox} .0%| .o%| .o%| .ox| .ox| .o%| .ox| .ox%| .ox
1500 HRS.......... 0 0 0 0 0 0 0 0 1] 0 (1] 0
................ 0% 0% .0%| .0x%| .0%| .o0%] .o0%| .0x%| .ox%| .o0%| .o%| .o0%
1530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .ox| .ox| .o%x| .o0%| .o%| .ox| .ox| .ox%| .ox| .ox| .ox
1600 HRS.......... 1 1 0 1 0 0 0 0 1 0 0 0
................ 5% 1.0%| .o%[10.0%| .0%| .ox| .ox| .ox| .9%| .ox| .ox| .ox
1630 HRS.......... 1 1 0 1 0 0 0 0 1 0 0 0
................ 5% 1.0%| .0%|10.0%| .0%| .0%| .0%| .o%| .9%] .o%| .o0%| .o0%
1700 HRS.......... 1 1 0 1 0 0 0 0 1 0 0 0
................ 5% 1.0%[ .0%{10.0%| .0%| .ox%| .ox| .ox%| .9%| .ox| .ox| .o0%
1730 HRS.......... ] 0 0 0 0 0 0 0 0 0 0 0
................ -0%) .o .ox%| .o0%| .o0%x| .o0%| .o%| .ox%| .ox| .ox| .ox| .ox
1800 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] 0% .0%| .0%| .o0%] .o0%| .ox%| .o0% 0%} .0%| .0%| .0%
1830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%} .0%f .0%| .0%| .0%| .ox%| .ox%| .ox| .o%| .o%| .ox%| .ox
1900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0%] .0%| .0%] .0%| .0%| .ox%| .o0%| .0%| .o%| .0%
1930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
i, L0%) 0%l .ox%| .ox| .ox| .ox| .o%| .ox%| .ox| .o% 0% .0%
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ C0%|  .0%) .0%| .0%| .0%| .ox| .o%| .ox|] .o%| .ox%| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE =

ALL

{continued)
3



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR4: OTHER ITALIAN STATIONS AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

BASE =

ALL

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - [18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%| 0% .0%| .o%| .o0%| .ox| .ox| .ox| .ox S0%1  .0%{ .0%
2100 HRS.......... 0 0 0 0 0 0 0 0 [} 0 0 0

................ -0%)  .0x| .0%| .0%| .o%} .ox| .0%| .o%| .ox 0% .0%| .0%
2130 HRS.......... 0 0 0 0 ] 0 0 0 0 0 0 0

................ <0%]  .0x%| .0%| .0%| .o0x%] .ox| .o%| .ox| .ox% 0% .0%| .0%
2200 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0

................ -5%) 1.0%| .0%| .0% .0%| 2.0%| .0% .ox| .ox| 1.3%| .ox| .ox
2230 HRS.......... 2 2 0 0 0 2 0 0 0 2 0 0

................ 1.0%} 2.0% 0% .0%| .0%| 4.0%| .0%| .0x%| .0%) 2.6% 0% .0%
2300 HRS.......... 4 4 0 2 ] 2 0 0 0 4 0 o

................ 2.0% 4.0%| .0%]20.0%| .0%| 4.0%| .ox| .ox%| .ox| 5.3%| .ox| .ox
2330 HRS.......... 4 4 (Y 2 0 2 0 0 0 4 0 0

................ 2.0%) 4.0% .0%}20.0%| .o0%| 4.0%| .0%| .o0%| .0%| 5.3%| .o%| .o%
DID NOT WATCH

OTHER ITALIAN

STATIONS ON

THIS DAY....... 195 95 100 7 40 48 50 50( 105 72 10 8

................ 97.5%(95.0%| 100%[70.0%| 100%)96.0%] 100%| 100%|99.1%]94.7%| 100%| 100%

PERCENTAGES = COLUMN PERCENTAGES




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR5: SATELLITE STATIONS AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - 118 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 200 100f 100 10 40 50 50 50| 106 76 10 8
MIDNIGHT.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ -5%| 1.0%] .0%x| .0%| .0%| .ox| 2.0%] .o0%| .o0%] 1.3%| .o%| .ox
0030 HRS.......... 1 1 0 g 0 0 1 0 0 1 0 0
................ -5%| 1.0%] .o0%| .0%| .o0x%| .ox%| 2.0%| .o%| .ox| 1.3%| .ox| .ox
0100 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ -5%) 1.0%] .o0x% .o%x| .ox%| .ox%| 2.0%| .o0x%| .ox| 1.3%| .ox%| .ox
0130 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 5% 1.0% 0% .0%{ .0%| .0%| 2.0%] .o%| .o0x%| 1.3%] .0% 0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%) .0%] .0%| .0%| .ox| .o0%| .ox%| .o%| .ox| .ox%| .ox| .o%
02300 HRS......... ] 0 0 0 0 0 0 [0 0 0 0 0
................ L0} .0%] .0%x| .0% .0%| .o0%| .o0x| .o%] .ox| .ox| .ox| .ox
0300 HRS.......... 2 2 0 0 2 0 0 0 2 0 0 0
................ 1.0%) 2.0%| .0%| .o0%] 5.0%] .o%| .o%| .o0%| 1.9% .o0%| .o%| .o0%
0330 HRS.......... 2 2 i 0 2 0 0 0 2 0 0 0
................ 1.0%| 2.0% .0%| .0%| 5.0%] .o0%| .o%| .ox%| 1.9%] .o0%| .o0x%| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% .0%| .0%| .0%| .0%| .0%| .0% 0% .0%| .0%
04300 HRS......... 0 0 0 0 0 0 0 0 (1] 0 0 0
................ .04 .0%] .0%| .0%| .o%] .o%| .0%| .0%| .0% 0% .0%| .0%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%|  .0%] .0%| .0%| .0%| .ox| .o0%| .ox%| .o%| .ox| .o%| .o0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................. L0%) .0%] .0%| .0%| .0%| .0%{ .0%| .o0%| .ox| .o0%| .ox| .o%
0600 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ 5% 1.0%] .0%| .0%| .0%] 2.0%| .ox| .ox| .9%| .o%| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE =

ALL

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR5: SATELLITE STATIONS AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - {18 - |31 - |51 - |ovER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 2 2 0 0 1 1 0 ] 2 0 0 0
................ 1.0%] 2.0%| .0% .0%| 2.5%| 2.0%] .o%| .ox{ 1.9x| .o0x%| .ox| .o0%
0700 HRS.......... 2 2 0 0 1 1 0 0 2 0 0 0
................ 1.0%F 2.0%] .0%| .0%| 2.5%| 2.0%| .o0x%] .o%| 1.9%{ .ox| .o0%| .ox
0730 HRS.......... 6 4 2 0 2 2 0 3 3 0 0
................ 3.0%4] 4.0%] 2.0%| .0%| 5.0%| 4.0%| 4.0%] .0%| 2.8%| 3.9%| .ox| .o0%
0800 HRS.......... 8 3 5 0 3 2 2 1 2 5 1 0
................ 4.0%) 3.0%| 5.0% .0%| 7.5%| 4.0%| 4.0%| 2.0%]| 1.9%| 6.6%|10.0%| .o%
0830 HRS.......... 9 3 6 0 3 1 2 3 3 5 1 0
................ 4.5% 3.0%4| 6.0%] .0%| 7.5%| 2.0%| 4.0%| 6.0%| 2.8%] 6.6%}10.0%] .o%
0900 HRS.......... 13 4 9 0 4 2 4 3 6 6 1 0
................ 6.5%] 4.0%| 9.0%] .0%|10.0%| 4.0%| 8.0%| 6.0%| 5.7%| 7.9%[10.0%| .ox%
0930 HRS.......... 10 1 9 0 3 3 4 0 3 6 1 0
................ 5.0%| 1.0%] 9.0%4| .0%| 7.5%| 6.0%| 8.0%| .o%| 2.8%| 7.9%|10.0%| .oz
1000 HRS.......... 11 2 9 0 2 4 4 1 5 6 0 0
................ 5.5% 2.0%| 9.0%| .0%| 5.0%| 8.0%| 8.0%| 2.0%| 4.7%| 7.9%| .o0x| .ox
1030 HRS.......... 7 3 4 0 2 3 0 2 3 4 0 6
................ 3.5%| 3.0%] 4.0%| .0%| 5.0%| 6.0%| .o0%| 4.0%| 2.8%| 5.3%| .o0%| .oz
1100 HRS.......... 2 1 1 0 0 1 0 1 0 2 0 0
................ 1.0%) 1.0%] 1.0% .0%! .0%| 2.0%| .0%| 2.0%| .0%| 2.6%| .o%| .o%
1130 HRS.......... 2 1 1 0 1 0 0 1 2 0 0 0
................ 1.0%] 1.0%} 1.0% 0% 2.5%| .0%| .0%| 2.0%| 1.9%| .ox] .ox| .o0%
NOON.............. 5 2 3 0 1 0 1 3 4 i} 1 0
................ 2.5%] 2.0%| 3.0%| .0%| 2.5%| .0%| 2.0%| 6.0%| 3.8%| .0%|10.0%| .o%
1230 HRS.......... 7 3 4 0 1 0 3 3 ] 0 1 0
................ 3.5%] 3.0%| 4.0% .0%| 2.5%| .o0x| 6.0%| 6.0%| 5.7%) .o%|10.0%] .ox%
1300 HRS.......... 4 1 3 0 1 0 3 0 3 1 ] 0
................ 2.0%] 1.0%| 3.0%| .0%| 2.5%| .0%| 6.0%| .0%| 2.8%| 1.3%| .o0x%| .ox
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL

(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR5: SATELLITE STATIONS AUDIENCE: TOURISTS
- BY GENDER, ‘AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO~ECONOMIC GROUP
CASES

MALE JFEMAL|14 - |18 - |31 - |51 - |ovER | AB c1 €2 DE

E 17 30 50 65 65
1330 HRS.......... 4 1 3 0 1 0 3 0 3 1 0 0
................ 2.0%| 1.0%| 3.0%f .0%) 2.5%] .o0x%| 6.0x] .ox| 2.8%| 1.3%| .ox| .o%
1400 HRS.......... 3 1 2 0 0 0 3 0 3 0 0 0

1430 HRS.......... 2 0 2 0 0 0 2 0 2 0 0 0
................ 1.0% 0% 2.0% 0% 0% 0%| 4.0% 0%| 1.9% 0% 0% 0%
1500 HRS.......... 5 3 2 0 0 2 3 0 5 0 0 0
................ 2.5%| 3.0%| 2.0%| .0%| .0%| 4.0%| 6.0%| .ox%| 4.7%] .ox| .ox| .o%
1530 HRS.......... 7 5 2 0 0 2 4 1 6 1 0 0

1800 HRS.......... 14 5 9 1 5 5 1 2 8 6 0 0
................ 7.0%f 5.0%| 9.0%|10.0%[12.5%|10.0%| 2.0%| 4.0%| 7.5%| 7.9%] .o0x%| .ox

18308 HRS.......... 10 4 6 2 2 4 0 2 6 4 0 0
................ 5.0%| 4.0%( 6.0%[20.0%| 5.0%| 8.0% 0% 4.0%| 5.7%| 5.3% 0% 0%
1900 HRS.......... 8 3 5 1 2 4 1 0 ] 2 0 0

1930 HRS.......... 10 3 7 1 4 4 1 0 8 2 0 0
e, 5.0%| 3.0%| 7.0%[10.0%[10.0%] 8.0%| 2.0%| .ox| 7.5%| 2.6%] .o0x| .ox
2000 HRS.......... 10 3 7 0 3 3 2 2 6 4 0 0
................ 5.0%| 3.0%| 7.0%] .o%| 7.5%| 6.0%| 4.0%| 4.0%| 5.7%] 5.3%| .0%] .ox%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL

(continued)
3



BROADCASTING AUTHORITY ~ TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR5: SATELLITE STATIONS AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - [OVER | AB c1 €2 DE
E 17 30 50 65 65

2030 HRS.......... 1 3 8 0 3 3 2 3 6 5 0 0

................ 5.5%| 3.0%| 8.0%) .o0x%| 7.5%| 6.0%| 4.0%) 6.0%| 5.7% 6.6%| .0% .0%
2100 HRS.......... 11 6 5 0 3 3 0 5 ] 4 1 0

................ 5.5%| 6.0%| 5.0%| .0%] 7.5%] 6.0%| .0%|10.0%] 5.7%| 5.3% 10.0%] .0%
2130 HRS.......... 17 12 5 0 2 4 5 ] 10 6 1 0

................ 8.5%112.0%| 5.0%| .0%| 5.0%| 8.0%[10.0%|12.0%{ 9.4%| 7.9x% 10.0%] .0%
2200 HRS.......... 25 18 7 0 5 5 7 8 13 10 0 2

................ 12.5%(18.0%| 7.0%| .0%|12.5%[10.0%[14.0%]|16.0%]12.3%]13.2% .0%]25.0%
2230 HRS.......... 25 16 9 0 4 6 9 6 14 8 1 2

................ 12.5%[16.0%| 9.0% .0%|10.0%[12.0%[18.0%]|12.0%|13.2%]10.5% 10.0%|25.0%
2300 HRS.......... 26 14 12 0 6 [ 9 5 15 8 2 1

................ 13.0%[14.0%[12.0% .0%|15.0%[12.0%[18.0%]10.0%[14.2%[10.5% 20.0%]12.5%
2330 HRS.......... 12 6 ] 0 5 1 4 2 7 2 2 1

................ 6.0%] 6.0%| 6.0%| .0%[12.5%| 2.0%| 8.0%| 4.0%]| 6.6%| 2.6% 20.0%]12.5%
DID NOT WATCH

SATELLITE

STATIONS ON

THIS DAY....... 99 50 49 8 12 28 21 30 50 39 4 6

................ 49.5%(50.0%|49.0%/80.0%)30.0%[56.0%|42.0%|60.0%{47.2% 51.3%]40.0%|75.0%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL




TABLE TR6: RADIO 101 AUDIENCE: TOURISTS

- BY GENDER, AGE & SOCIO-ECON GROUP

BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES|
MALE |FEMAL[14 - [18 - |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
....... 2001 100{ 100 10 40 50 50 50) 106 76 10
.......... 2 0 2 0 2 0 0 Q 2 0 0
................ 1.0%] .0%| 2.0%| .ox| 5.0% .ox| .o0%| .o0%| 1.9%] .ox| .ox| .o%
.......... 2 0 2 0 2 0 0 0 2 0 0
............... 1.0% .0% 2.0%| .0%) 5.0%| .o%| .ox| .o%| 1.9%| .o%| .ox| .oz
.......... 2 0 2 0 2 0 0 0 2 0 0
................ 1.0% .0%f 2.0% .0%| 5.0%|] .o%| .ox| .ox%| 1.9%| .o%| .o0%| .o%
.......... 1 0 1 0 1 0 0 0 1 0 0
................ 5% .0%] 1.0%| .0%| 2.5%f .0%| .o0%| .ox%| .9x| .ox| .ox| .ox
.......... 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0%| .0%| .0%| .0% .ox] .ox| .ox%| .o%| .ox%| .ox
.......... 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0%] .0%| .0%| .0%| .0%| .o0x%| .o%| .ox| .ox| .o%
.......... 0 0 0 0 0 0 0 0 0 0 0
................ -0%  .0%] .ox) .o%] .ox| .0%| .0%| .o0%) .ox| .0%| .ox| .o0%
.......... 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .o0xy  .0%| .o%| .o%| .0%| .o%| .o%{ .ox| .o%| .ox%
.......... 0 0 0 0 0 0 0 0 0 0 0
................ -0%)  .0%| .o%| .0%| .0%| .ox| .ox| .o0x%| .o%| .0%| .ox| .ox
.......... 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% .0%| .0%| .0%| .0%| .0%| .0%| .o%[ .o%| .o0%
.......... 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0%| .o0%| .o0%] .o0%] .0%| .0%| .o0%| .o0%] .ox| .ox| .ox
.......... 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0%| .0%| .o%l .o%| .o%| .ox| .ox%| .o% .ox| .ox| .ox
.......... 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0%] .ox| .o0%| .ox%| .ox| .ox| .ox| .o%| .ox| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR6: RADIOC 101 AUDIENCE: TOURISTS
-~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL{ GENDER AGE GROUP SOCI0D-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - |18 - [31 - |51 - |oVER | AB ¢1 €2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 (1] 0 0 0 0 0 0 0 0
................ 0% .o%| .o%| .o0%] .ox] .ox| .o%| .ox| .ox| .ox| .o0%| .ox%
0700 HRS...evvwnn. 2 ] 2 0 0 (i} 2 0 0 2 0 0
................ 1.0% .0%| 2.0%| .o%| .0%| .0%] 4.0%| .o0%x| .ox| 2.6%| .o0%| .ox
0730 HRS.....0n... 2 0 2 0 0 0 2 (] 0 2 0 0
................ 1.0%] .0%| 2.0%] .0%| .0%| .0%| 4.0%| .0%] .o0%} 2.6%| .o0%| .o%
0800 HRS....o0o... 2 0 2 ] 0 0 2 0 0 2 0 0
................ 1.0%) .0%| 2.0%| .0%| .o%| .0%| 4.0%] .o%| .0%| 2.6%| .o%| .o%
0830 HRS...ooeunn. 1 1 0 0 0 (] 1 0 0 0 1 0
................ .5%] 1.0%| .ox%| .0%] .o0x%| .ox%| 2.0%| .ox| .ox| .o%|10.0%] .o0%
0900 HRS.......... 1 1 0 ] 0 0 1 0 0 0 1 0
................ 5% 1.0%| .o%l .o%| .ox] .o%| 2.0%| .ox%| .o0%| .ox|10.0%| .o%
0930 HRS.......... 2 2 0 0 0 0 2 0 1 0 1 0
................ 1.0%] 2.0%| .ox| .ox| .o%| .o%| 4.0%] .o0%| .9%| .o%|10.0%| .o%
1000 HRS.......... 3 2 0 ] 0 3 0 2 1 0 0
................ 1.5%] 2.0%} 1.0%| .o%| .o%| .0%] 6.0%| .0%| 1.9%| 1.3%| .o0%| .o0%
1030 HRS.......... 3 1 2 0 0 0 3 0 1 2 0 ]
................ 1.5%] 1.0%| 2.0%| .0%] .0%| .0%| 6.0%| .0%| .9%| 2.6%| .o0%] .0%
1100 HRS...ovnun.. 2 2 0 0 0 2 0 0 2 0 i}
................ 1.0% 0%| 2.0% 0% .0%| .0%| 4.0%| .o%| .o0%| 2.6%] .o%| .0%
1130 HRS....een... 2 0 2 (] 0 0 2 0 0 2 0 0
................ 1.0%f .0%| 2.0%| .0%| .0%| .0%| 4.0%| .o0%| .o%| 2.6%| .o0%| .0%
NOON.....ovvnnunn- 3 1 2 0 0 1 1 1 0 3 0 0
................ 1.5%| 1.0%| 2.0% 0%| .0%| 2.0%| 2.0%] 2.0%| .o%| 3.9%| .0%| .o0%
1230 HRS...oevunn. 3 1 2 0 0 1 0 2 1 2 0 0
e rreeiienanaas 1.5%] 1.0%| 2.0%| .0%| .0%| 2.0%| .0%] 4.0%] .9%| 2.6%| .o0x| .0%
1300 HRS...nvunnn. 3 1 2 0 0 1 0 2 1 2 0 0
................ 1.5%| 1.0%| 2.0%| .0%| .o%} 2.0%] .o%| 4.0%| .9%] 2.6%| .o%| .0%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL

(eontinued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR6: RADIO 101 AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0% 0% .ox| .o0%] .0x| .o%| .o%| .ox] .ox| .o%| .ox| .ox
1400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .0%| .o0%] .o0%| .0%| .o0%| .o%| .o%| .ox%| .ox| .ox%
1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0%] 0% .0%| .0%| .0%| .o%| .ox| .0%| .0%| .o0%
1500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% .0%| .0%] .0%| .0%| .o0%| .0%| .o%] .ox%] .ox
1530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .o%| .0%| .o0%| .o%| .o% 0% 0% .0%] .0%| .0%
1600 HRS.......... 0 ] 0 0 0 0 0 0 0 1] 0 0
................ 0% .0% 0%| .0%| .0%| .0%| .0%| .0%| .0%| .0%| .o%| .ox
1630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%] .0%| .0%| .o0%| .o0%| .o%| .0% L0% .0%]  .0x| .0%| .0%
1700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%(  .0%] .0%| .0%| .0% 0% .0%} .0%| .0%| .0%| .0%| .0%
1730 HRS.......... 1 ] 1 0 1 0 0 0 0 0 1 0
................ 5% .0%) 1.0%]  .0%{ 2.5%| .0%| .0%| .0%} .0%| .0%[10.0%| .0%
1800 HRS.......... 1 0 1 0 1 0 0 0 0 0 1 0
................ S5% .0%] 1.0%] .o0%p 2.5%| .o0x%] .ox| .o%| .o0%| .ox|10.0%| .o0%
1830 HRS.......... 1 0 1 0 1 0 0 0 0 0 1 0
................ 5% .0%] 1.0%] 0% 2.5%| .o0%] .ox| .o0x| .o0%| .ox|[10.0%| .o0%
1900 HRS.......... 2 2 0 0 0 0 0 2 2 0 0 0
................ 1.0%] 2.0%| .0%| .0%| .0%| .0%| .0x%| 4.0%| 1.9%] .ox| .ox| .ox
1930 HRS.......... 2 2 0 0 0 0 0 2 2 0 0 0
e, 1.0%) 2.0%| .0%| .0%| .0%| .0%| .0%| 4.0%| 1.9%| .o0%| .ox%] .ox
2000 HRS.......... 2 2 0 0 0 0 0 2 2 0 0 0
................ 1.0%| 2.0% .0% 0%} .0%| .0%| .0%| 4.0%| 1.9%| .0%| .0%| .0%

PERCENTAGES = COLUMN PERCENTAGES

BASE = AlLL

(continued)
3



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TRé: RADIO 101 AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB t1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ .0% . 0% 0% .0%| .o0x%| .0%| .ox%| .ox| .o0%| .ox| .ox| .o0x
2100 HRS.......... 2 1 1 1 1 0 0 0 1 1 0 0

................ 1.0%4] 1.0%| 1.0%]10.0%| 2.5%| .0%| .0%] .ox] .9%| 1.3%| .o%| .ox
2130 HRS.......... 4 2 2 2 2 0 0 0 2 2 0 0

................ 2.0%4] 2.0%] 2.0%|20.0%| 5.0%] .0%| .0%| .o0%| 1.9%| 2.6% 0%l .0%
2200 HRS.......... 3 2 1 2 1 0 0 0 1 2 0 0

................ 1.5%] 2.0%| 1.0%[20.0%( 2.5%| .0%| .0%| .o%| .9x| 2.6%| .ox| .o0%
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% 0% .0%| .0%| .0%| .0%| .o%| .o%{ .0%| .ox| .ox| .ox%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0% 0% .0%) .0%] .0%| .0%| .o%| .0% 0% 0% 0%
2330 HRS.......... 0 0 o 0 0 0 0 0 0 0 0 o

................ .0% S0%]  .0%| .0%{ .0%] .0%| .o0%| .o%] .0% 0% 0% .0%
DID NOT LISTEN TO

RADIO 101 ON

THIS DAY....... 181 92 89 8 35 49 43 46 97 68 8 8

................ 90.5%(92.0%]89.0%|80.0%|87.5%|98.0%|86.0%|92.0%|91.5%|89.5%|80.0%| 100%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR7: ISLAND SOUND RADIO AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - 118 - |31 - |51 - JOVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 200 100 100 10 40 50 50 501 106 76 10 8
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%p  .0o%| .0%| .o%| .ox] .0%| .0%] .o%| .ox| .ox| .o%
0030 HRS.......... ] 0 0 0 0 0 0 0 0 0 0 0
................ -0%  .0%| .0%| .o0%| .o%| .0%| .0%| .0%| .o%| .ox| .o0%| .o%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% ox| .oxj .ox%| .ox| .0x| .0%| .o0%| .o0%| .o%| .ox| .ox
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0% 0% .0%| .o0x{ .ox| .o%x| .ox| .o%| .ox| .ox| .0%] .o0%
0200 HRS.......... 0 0 0 0 0 0 0 ] 0 0 0 0
................ L0%|  .0%| .0%| .0%| .0%| .o%| .o%| .o%| .ox| .o%| .ox| .ox
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0x| .o%| .0%| .o0%| .o%| .ox| .ox| .ox| .ox] .ox| .o0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0 .0%|  .o%[  .ox| .0%] .ox| .ox| .ox| .ox| .o%] .ox| .ox
0330 HRS.......... 0 0 0 0 0 0 0 0 0 (1 0
................ .0% 0%] .0%f .0%] .0%| .0%| .0%| .0%| .o0%| .ox| .o%! .0%
0400 HRS.......... 2 2 0 0 2 0 0 0 2 0 0 0
................ 1.0%] 2.0% 0% .0%| 5.0%| .0%| .0%| .0%| 1.9%] .0%| .0%| .0%
0430 HRS.......... 2 2 0 0 2 0 0 0 2 0 o 0
................ 1.0%| 2.0%] .o0%| .o%| 5.0%| .ox| .0%| .ox%| 1.9%| .oxz] .ox| .o0%
0500 HRS.......... 2 2 6 0 2 0 0 (U 2 0 0 0
................ 1.0%] 2.0%] .0% 0%] 5.0%] .0%| .0%| .0%| 1.9%] .0%| .0%| .0%
0530 HRS.......... 1 0 1 0 0 0 1 0 0 1 0 0
................ 5% .0%| 1.0%| .0%| .0% .0%| 2.0%| .o%| .o%| 1.3%] .o0%| .ox
0600 HRS.......... 2 0 2 0 0 0 2 0 0 2 0 0
................ 1.0% .o%f 2.0%| .o0x| .0%| .o0%| 4.0%| .ox%| .o%| 2.6%| .o0x| .ox%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR7: ISLAND SOUND RADIO AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| . GENDER AGE GRoOUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL(14 -~ ]18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 4 2 2 0 0 0 4 0 0 2 2 0
................ 2.0%| 2.0%| 2.0%| .0%| .0%| .o%| 8.0%x| .ox%| .ox| 2.ex|20.0%| .ox
0700 HRS.......... 4 3 1 0 0 1 2 1 1 1 2 0
................ 2.0%] 3.0% 1.0%| .o0%| .o0x| 2.0%] 4.0%| 2.0x| .9x%| 1.3%|20.0% .0%
0730 HRS.......... 9 4 5 0 0 6 0 3 6 1 0 2
................ 4.5%| 4.0%] 5.0%| .o0%| .o%|12.0%] .o0%| 6.0%) 5.7%| 1.3%| .ox 25.0%
0800 HRS.......... 16 7 9 0 0 9 3 4 8 [ 0 2
............... -| 8-0%| 7.0%] 9.0% .0%; .0%[18.0%] 6.0%| 8.0%| 7.5%]| 7.9%| .ox 25.0%
0830 HRS.......... 15 [ 9 0 1 9 3 2 8 7 0 0
................ 7.5%] 6.0% 9.0%| .o0%| 2.5%|18.0%| 6.0%| 4.0x| 7.5%) 9.2%| .ox .0%
0900 HRS.......... 16 6 10 0 1 9 3 3 9 7 0 0
................ 8.0%) 6.0%(10.0%( .0%| 2.5%[18.0%| 6.0%| 6.0%] 8.5%| 9.2% 0% .0%
0930 HRS.......... 8 3 5 0 0 3 2 3 4 4 0 0
................ 4.0% 3.0%| 5.0%| .o0%| .0%| 6.0%| 4.0%| 6.0%| 3.8%| 5.3% .o%| .ox
10600 HRS.......... 6 3 3 0 0 2 1 3 2 4 0 0
................ 3.0%] 3.0%| 3.0%| .0%| .0%| 4.0%| 2.0%| 6.0%] 1.9%) 5.3%| .o0x| .ox%
1030 HRS.......... 6 3 3 0 0 1 2 3 3 3 0 0
................ 3.0% 3.0% 3.0%| .0%| .0%| 2.0%| 4.0%| 6.0%| 2.8%| 3.9%| .o%| .ox
1100 HRS.......... 9 4 5 0 2 1 3 3 [ 3 0 0
................ 4.5%| 4.0% 5.0%| .0%| s5.0%| 2.0%| 6.0%| 6.0%] 5.7%| 3.9%] .ox| .ox
1130 HRS.......... 7 3 4 0 2 0 3 2 4 3 0 0
................ 3.5%) 3.0%| 4.0%) .0%| 5.0%] .o0x| 6.0%| 4.0%| 3.8%| 3.9%] .ox| .ox
NOON.............. 11 4 7 0 3 1 5 2 5 6 0 0
................ 5.5%| 4.0%] 7.0%] .0%| 7.5%| 2.0%[10.0%] 4.0%| 4.7%| 7.9% 0% 0%
1230 HRS.......... 7 3 4 0 2 1 4 0 1 6 0 0
................. 3.5%| 3.0%| 4.0% .o0x| s.0x%| 2.0%| 8.0%| .ox| .9%| 7.9% 0% 0%
1300 HRS.......... 5 4 1 0 3 1 1 0 1 4 0 0
................ 2.5%) 4.0%| 1.0%] .0%| 7.5%| 2.0%| 2.0%] .o0%| .9%| s5.3% 0% 0%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR7: ISLAND SOUND RADIO AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - [18 - |31 - |51 - Jover | aB €1 c2 DE
E 17 30 50 65 65

1330 HRS.......... 5 5 0 0 2 1 1 1 2 3 0
................ 5% 5.0% 0% 0%] 5.0%| 2.0%| 2.0%| 2.0%] 1.9%| 3.9%| .ox

1400 HRS.......... 5 3 2 0 2 0 1 2 2 3 0
................ 5% 3.0%] 2.0% 0%| 5.0% 0%| 2.0%] 4.0%{ 1.9%| 3.9%| .0%

1430 HRS.......... 5 1 4 1 0 2 1 1 2 3 0
................ 5% 1.0%) 4.0%{10.0% .0%| 4.0%] 2.0%| 2.0%] 1.9% 3.9%] .0%

1500 HRS.......... 5 3 2 1 1 3 0 0 2 3 0
................ -5%] 3.0%| 2.0%|10.0%| 2.5%} 6.0%| .o0% 0%] 1.9%| 3.9%| .0%

1530 HRS.......... 4 3 1 1 2 0 0 2 2 0
................ 0% 3.0%| 1.0%|10.0%) 2.5%| 4.0%| .o0% 0% 1.9%| 2.6x%| .0%

1600 HRS.......... 6 4 2 0 1 3 0 2 5 1 0
................ -0%| 4.0%| 2.0% 0%| 2.5%] 6.0%] .0%| 4.0%| 4.7%} 1.3%| .ox

1630 HRS.......... 5 2 3 0 0 3 0 2 3 2 ]
................ 5%| 2.0%| 3.0%) .o0%| .0%| 6.0%| .o0%| 4.0%] 2.8%| 2.6x% .0%

1700 HRS.......... 7 2 5 0 0 3 0 4 3 4 0
................ 5%| 2.0%} 5.0%] .0%| .ox%| 6.0%| .ox| s.o0%| 2.8%| 5.3x% .0%

1730 HRS.......... 6 1 5 0 0 4 0 2 2 4 0
................ -0% 1.0%) 5.0% .o0%| .ox| s.0%| .o%| 4.0%| 1.9%] 5.3% .0%

1800 HRS.......... 10 3 7 0 0 5 3 2 4 4 2
................ 0%] 3.0%| 7.0%| .0% .0%[10.0%| 6.0%| 4.0%] 3.8%] 5.3% 20.0% 0%

1830 HRS.......... 1 4 7 0 0 5 4 2 4 5 2
................ -5%| 4.0%] 7.0%] .ox%| .0%|10.0%| 8.0%| 4.0%] 3.8%] 6.6% 20.0%

1900 HRS.......... 9 2 7 0 1 4 2 2 4 5 0
................ 5% 2.0%] 7.0% .ox| 2.5%| 8.0%| 4.0%| 4.0%| 3.8%| 6.6% .0% 0%

1930 HRS.......... 1 2 9 0 1 & 3 3 5 6 0
................ -5%) 2.0%] 9.0 _ox| 2.5%| 8.0%| 6.0%| 6.0%) 4.7%| 7.9% L0%] .0%

2000 HRS.......... 17 2 15 0 2 11 3 1 10 5 0
................ -5%] 2.0%115.0%] .0%| 5.0x|22.0%| 6.0%| 2.0%| 9.4%| 6.6%] .o0% 25.0%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR7: ISLAND SOUND RADIO AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCID-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL([14 - 118 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 12 2 10 0 1 10 1 0 6 & 0 2

................ 6.0%) 2.0%]10.0%f .0%| 2.5%|20.0%] 2.0%| .0%| 5.7%| 5.3%| .0%|25.0%
2100 HRS.......... 12 2 10 0 1 9 1 1 6 5 0 1

................ 6.0%) 2.0%]10.0%] .0%| 2.5%|18.0%]| 2.0%| 2.0%| 5.7%| 6.6% 0%}112.5%
2130 HRS.......... 7 2 5 0 0 (] 0 1 3 4 0 0

................ 3.5%| 2.0%| 5.0%] .0%] .0%|12.0%| .0%| 2.0%| 2.8%| 5.3%] .o0%| .o0x
2200 HRS.......... 3 1 2 0 0 3 0 0 1 2 0 0

................ 1.5%| 1.0%| 2.0% 0%] .0%| 6.0%] .0%| .0%| .9%| 2.6%| .0%| .0%
2230 HRS.......... 0 2 0 0 2 0 0 0 2 0 0

................ 1.0%] 0% 2.0%| .0%| .0%| 4.0%| .o%| .o%| .ox| 2.6%| .ox%| .ox
2300 HRS.......... 3 1 2 0 1 2 0 0 1 2 0 0

................ 1.5%) 1.0%] 2.0%] .0%| 2.5%| 4.0%| .o0%| .o0% 9% 2.6%] .0%| .0%
2330 HRS.......... 3 1 2 0 1 2 0 0 1 2 0 0

................ 1.5%] 1.0%] 2.0%| .0%| 2.5%| 4.0% 0% .0% 9% 2.6%] .0% 0%
DID NOT LISTEN TO

ISLAND SOUND

RADIO ON THIS

DAY............ 131 69 62 9 29 26 3 36 72 47 8 4

................ 65.5%]69.0%[62.0%{90.0%|72.5%]52.0%{62.0%|72.0%]67.9%|61.8%|80.0%}50.0%

PERCENTAGES

COLUMN PERCENTAGES
BASE = ALL




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR8: BAY RADIO AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - {51 - |ovErR | AB €1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 2001 100] 100 10 40 50 50 50] 106 76 10 8
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% .0%x] .ox%| .ox| .ox| .ox%| .o%| .o%| .ox| .ox .0%
0030 HRS.......... 0 0 0 0 0 0 0 0f .0 0 0 0
................ -0%)  .0%| .o%| .ox| .ox| .o%| .ox| .ox| .ox| .ox 0% .0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%)  .0%] .o%| .ox| .ox| .ox| .ox| .ox| .ox| .ox 0% 0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%) .0%] .0%| .o%f .ox| .ox| .ox| .ox| .ox| .ox% L0%[ 0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%|  .0x%| .0%| .o0%| .ox] .o%) .o%| .ox| .ox| .ox 0% 0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0%] .o0x%| .ox] .o%| .o%] .o%| .ox%| .o%| .o% 0% 0%
0300 HRS.......... ] 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0%| .o%| .o%] .ox| .o%| .ox| .ox| .ox| .ox 0% 0%
0330 HRS.......... 0 0 0 0 0 0 0 0 (] 0 0 0
................ -0% 0% .0%| .o0x%| .0%| .0%| .ox| .ox| .ox| .ox| .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0% .0%f .0%| .0%| .o0%| .o0%| .o%| .ox| .ox .0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%) .ox] .oxl .ox] .ox| .ox%| .ox| .ox| .ox%| .ox] .ox .0%
0500 HRS.......... 0 0 (1 0 0 0 0 0 0 0 0 0
................ -0%) .ox%| .ox% .ox| .o%| .ox%| .ox| .ox| .ox| .ox 0% 0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
.......... cvenns -0%p  .ox%] .o .ox] .ox| .ox| .o0%| .ox| .ox| .ox 0% 0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 ]
................ -0%)  .ox%| .ox| .o%x] .ox%| .ox| .ox] .ox| .ox| .ox| .ox .0%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR8: BAY RADIO AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - 118 - [31 - |51 - [ovER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%) 0% .o0%| .0% 0% .0%| .ox%| .o%[ .o%| .o0%| .ox| .o%
0700 HRS.......... 1 1 0 0 0 0 0 1 0 1 0 0
................ 5% 1.0%|  .0%|  .0% -0%|  L0x%| 0% 2.0% L0%1 1.3%] .0%] .o0%
0730 HRS.......... 2 2 0 0 0 1 0 1 1 1 0 0
................ 1.0%] 2.0%| .o%| .0% L0%] 2.0%| .0%] 2.0%] .9%| 1.3%] .ox| .o%
0800 HRS.......... 3 1 2 0 0 3 0 0 1 2 0 0
................ 1.5%] 1.0%] 2.0%) .0% L0%| 6.0%] .0%| .0% C9%| 2.6%| .0%| .0%
0830 HRS.......... 4 2 2 0 1 3 0 0 2 2 0 0
................ 2.0%| 2.0%| 2.0%) .ox%| 2.5%| 6.0%] .o0x| .o%| 1.9% 2.6%| .0%] .0%
0900 HRS.......... 2 2 0 0 0 1 0 1 2 0 0 0
................ 1.0%) 2.0%] .0%| .0% L0%1 2.0%] .0%| 2.0%] 1.9% .o%| .ox| .o0%
0930 HRS.......... 3 2 1 0 1 1 0 1 2 0 1 0
................ 1.5%] 2.0%] 1.0%| .0%| 2.5%) 2.0%| .o%| 2.0%| 1.9%| .ox 10.0%] .0%
1000 HRS.......... 3 2 1 0 1 1 0 1 2 0 1 0
................ 1.5%] 2.0%] 1.0% 0%] 2.5%) 2.0%| .0%| 2.0%| 1.9%| .0%|10.0%] .o0%
1030 HRS.......... 1 0 1 0 1 0 0 0 0 0 1 0
................ 5% .0%) 1.0%] .o%| 2.5%[ .o%| .ox| .ox| .ox%| .ox 10.0%| .0%
1100 HRS.......... 2 0 2 0 2 0 0 0 2 0 0 (1
................ 1.04) .0%| 2.0% .o0%| 5.0%| .ox%| .o%| .o0x| 1.9%] .ox 0% .0%
1130 HRS.......... 3 1 2 0 2 1 0 0 3 0 0 0
................ 1.5%] 1.0%| 2.0% .ox| s.ox%| 2.0%] .o0x| .ox| 2.8x| .o%| .ox .0%
NOON.............. 1 1 0 0 0 1 0 0 1 0 0 0
................ Szl 1.0%1 0% .ox| .0x]| 2.0%| .o%| .ox| .9% .ox| .ox .0%
1230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .o%| .0% 0% .0%] .ox| .ox| .ox| .ox| .ox| .o%
1300 HRS.......... 0 0 0 0 0 0 0 0 (1] 0 0 0
................ L0%p .0%] .0%| .0% 0% .ox| .ox| .ox| .o0x%| .o0x| .ox| .ox
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR8: BAY RADIO AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO0-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - [18 - |31 - |51 - |over | AB €1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 1 0 1 1 0 0 0 0 1 0 0 0
................ -5%]  .0%] 1.0%{10.0%| .0x| .ox] .ox] .ox| .ox| .ox .0%)  .0%
1400 HRS.......... 1 0 1 1 0 0 0 0 1 0 0 0
................ 3% .0%) 1.0%|10.0%| .0x%| .o%| .o0x| .ox| .ex| .ox 0% 0%
1430 HRS.......... 2 1 1 0 1 0 0 2 0 0 0
................ 1.0%] 1.0%] 1.0%[10.0%| .o0%| 2.0%] .ox| .ox| 1.9%| .ox 0%  .0%
1500 HRS.......... 2 1 1 1 0 1 0 0 2 0 0 0
................ 1.0%] 1.0%| 1.0%|10.0%| .0%| 2.0%| .ox| .o%| 1.9% .0%)  .0%| .0%
1530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%) .o0%| .ox| .ox| .ox| .ox| .ox| .ox%| .ox 0% 0%
1600 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ 5% 1.0%] .ox| .o0%| .o0x| 2.0%| .o%| .ox| .9% .ox 0%l 0%
1630 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ 5% 1.0%] .ox| .o .o0x| 2.0%| .o%| .ox] .9%| .ox 0% 0%
1700 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ -5%) 1.0%]  .0%| .ox%] .ox| 2.0%| .ox| .ox| .9x%| .ox 0% .0%
1730 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ 5% 1.0%] .ox| .ox) .ox| 2.0x%| .ox%| .ox| .9%| .ox% 0% .0%
1800 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ 5% 1.0%] .0%| .0% 0% 2.0%| .o%| .ox%| .9%| .o% 0% .0%
1830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .o%| .0%| .0% 0% .0%| .0%| .0% 0% .0%| .0%
1900 HRS.......... 1 1 0 0 0 0 0 1 1 0 0 0
................ 5% 1.0%) .ox| .ox) .ox] .ox| .ox| 2.0%| .9x] .ox| .o% .0%
1930 HRS.......... 1 1 0 0 0 0 0 1 1 0 0 0
................ 5% 1.0%)  .0x| .ox| .0%] .ox| .ox| 2.0%| .9%x| .ox| .oz 0%
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% .0%| .o0x| .o%] .ox%| .ox%| .ox| .ox| .ox| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR8: BAY RADIO AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE [FEMAL|14 - |18 - [31 - {51 - |ovER | AB c1 c2 DE

E 17 30 50 65 65
0630 HRS.......... 0 0 ] 0 0 0 ] 0 0 0 0 0
................ 0% .0%p  .0%| .0% .o%| .ox| .ox{ .ox| .ox| .ox| .ox .0%
0700 HRS.......... 1 1 0 0 0 0 0 1 0 1 0 0
................ 5% 1. 0% .o .ox| .ox| .ox| .ox] 2.0%| .ox| 1.3%| .ox .0%
0730 HRS.......... 2 2 0 0 0 1 0 1 1 1 0 0

................ 1.0%| 2.0%| .0%] .o%| .o%| 2.0%| .ox| 2.0%] .9x| 1.3% 0% 0%

0800 HRS.......... 3 1 2 0 0 3 0 0 1 2 0 0
................ 1.5% 1.0%] 2.0x| .ox| .ox| 6.0%] .ox%| .ox| .9x| 2.6x% 0% .0%
0830 HRS.......... & 2 2 0 1 3 0 0 2 2 0 0
................ 2.0% 2.0%| 2.0%| .0%| 2.5%] 6.0%| .ox%| .ox| 1.9%| 2.6x .0%]  .0%
0900 HRS.......... 2 2 0 0 0 1 0 1 2 0 0 0
................ 1.0%] 2.0%) .0%| .o%| .ox%| 2.0%| .ox| 2.0%| 1.9x] .o% -0%) .0%
0930 HRS.......... 3 2 1 0 1 1 0 1 2 0 1 0
................ 1.5%| 2.0%) 1.0%| .ox%| 2.5%| 2.0%| .o0x| 2.0%| 1.9x| .o0% 10.0%) .0%
1000 HRS.......... 3 2 1 0 1 1 0 1 2 0 1 0
................ 1.5%| 2.0%| 1.0%] .o0%| 2.5%| 2.0%| .ox| 2.0%| 1.9%] .ox 10.0%{ .0%
1030 HRS.......... 1 0 1 0 1 0 0 0 0 0 1 0
................ -5%) .0%| 1.0%| .o0%| 2.5%| .o0%| .0%| .ox| .ox| .ox|10.0% 0%
1100 HRS.......... 2 0 2 0 2 0 0 0 2 0 0 ]

................ 1.0% .0%| 2.0%] .0%| s.0%| .ox| .ox| .o%| 1.9%| .ox%| .ox .0%

1130 HRS.......... 3 1 2 0 2 1 0 0 3 0 0 0
................ 1.5%] 1.0%{ 2.0%| .o0%| 5.0%| 2.0%| .ox| .ox| 2.8% .ox| .ox .0%
NOON.............. 1 1 0 0 0 1 0 0 1 0 0 0

................ S%| 1.0%|  .0%| .0%| .ox| 2.0%| .ox| .ox| .9% 0% .0%] .0%

1230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% .0% 0% .0%| .0%] .0% 0% 0% .0% 0%
1300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .ox%| .o%] .ox| .ox| .ox) .ox| .ox%| .ox| .ox| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL
(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR8: BAY RADIO AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE [FEMAL[14 - |18 - |31 - {51 - |ovER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 1 0 1 1 0 0 0 0 1 0 0 0
................ 5% 0% 1.0%|10.0%| .ox| .ox| .ox| .ox| .9% 0% .0%| .o0%
1400 HRS.......... 1 0 1 1 0 0 0 0 1 0 0 0
................ -5%  .0%| 1.0%|10.0%| .o0x] .ox| .ox| .ox| .ox 0% .0%| .0%
1430 HRS.......... 2 1 1 1 0 1 0 0 2 0 (1 0
................ 1.0%] 1.0%] 1.0%|10.0%] .0%| 2.0%] .ox| .ox| 1.9% L0%] 0% 0%
1500 HRS.......... 2 1 1 1 0 1 0 0 2 0 0 0
................ 1.0%| 1.0%| 1.0%|10.0%] .0%| 2.0%] .o0%| .ox%| 1.9% 0% .o0x| .o%
1530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%) .ox| .ox%[ .ox| .ox| .ox| .ox| .o%| .ox 0% 0%
1600 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ L5%1 1.0% 0%] .0%| .ox%| 2.0%| .o0x%| .ox| .9x%| .ox| .ox| .ox
1630 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ 9% 1.0% 0% .0%| .o0x%| 2.0%| .ox] .o%| .9%| .ox| .ox| .ox
1700 HRS.......... 1 1 0 0 0 1 0 ol 1 0 0 0
................ 5% 1.0%)  .o0x%| .ox| .ox| 2.0%| .ox| .ox| .9x| .ox 0% 0%
1730 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ -5%] 1.0%| .0%] .o%| .o0x| 2.0%| .o%x| .ox| .9x| .ox -0%] .0%
1800 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ 5% 1.0%)  .ox| .ox| .ox%| 2.0%] .ox| .ox| .9%] .ox 0%l 0%
1830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .ox| .0%| .o%| .ox| .ox| .ox| .ox| .ox 0% 0%
1900 HRS.......... 1 1 0 0 0 0 0 1 1 0 0 0
................ S5%) 1.0%|  .ox%f .ox| .ox| .ox| .ox| 2.0%] .o%| .o 0% 0%
1930 HRS.......... 1 1 0 0 0 0 0 1 1 0 0 0
................ .5%] 1.0%] .0%| .ox| .o% 0%| -ox} 2.0%| .9%] .0x%] .o0x%] .o%
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] .0%) 0% .ox| .ox| .ox| .ox] .ox| .ox%| .o% 0% .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL

(continued)
3



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR8: BAY RADIO AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - |31 - |51 - |OVER | AB t1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ .0% L0% 0% .0%| .0%[ .0%|] .o0%| .ox| .ox| .ox| .ox .0%
2100 HRS.......... 2 1 1 1 0 1 0 0 1 1 0 0

................ 1.0%| 1.0%] 1.0%]10.0%| .0x| 2.0%| .ox| .ox| .9%| 1.3%] .ox| .ox
2130 HRS.......... 3 1 2 2 0 1 0 0 2 1 0 0

................ 1.5%] 1.0%] 2.0%|20.0%| .0%| 2.0%| .0%| .o%| 1.9%] 1.3%] .ox| .ox
2200 HRS.......... 4 3 1 1 0 1 0 1 3 0 0

................ 2.0%( 3.0%] 1.0%[{10.0%| .0%| 2.0%| 4.0%| .o0%| .9%| 3.9%| .ox| .ox
2230 HRS.......... 4 3 1 1 0 1 2 0 1 3 0 0

................ 2.0%( 3.0%} 1.0%(10.0%| .ox%| 2.0%| 4.0%| .ox%| .9%| 3.9%| .ox| .ox
2300 HRS.......... 2 2 0 0 0 0 2 0 0 2 0 0

................ 1.0%] 2.0%| .0%| .0% .0%| .0x%| 4.0%] .o%{ .ox| 2.6x%] .ox%| .ox
2330 HRS.......... 1 0 0 0 0 1 0 0 1 0 0

................ -5%] 1.0%) .0% .0%| .0%| .0%] 2.0%| .ox| .ox| 1.3%| .ox%| .o%
DID NOT LISTEN TO

BAY RADIO ON

THIS DAY....... 181 88 93 8 36 42 48 47 9% 70 9 8

................ 90.5%|88.0%[93.0%|80.0%|90.0%[84.0%|96.0%|94.0%|88.7%]92.1%|90.0%| 100%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR9: SMASH RADIO AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - [18 - |31 - |51 - [ovER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 200/ 100| 100 10 40 50 50 50{ 106 76 10 8
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%] .0%| .0%| .o%| .o0%| .ox] .ox| .ox| .o%] .ox| .o%| .o%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%) .o0%| .o%| .o%| .o%] .o%| .o%| .o0%| .ox| .o% 0%
0100 HRS.......... 0 (] 0 0 0 0 0 ] 0 0 0 0
................ -0%) 0% .0%f .0%| .0%| .ox%| .o0%| .ox| .ox| .ox%| .ox] .ox%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .0%| .0% .ox] .0%| .ox] .ox| .ox| .ox| .ox| .ox%
0200 HRS.......... 0 0 0 0 0 0 0 (1] 0 0 (] 0
................ 0% .0%| .0%| .o0%| .0%| .ox| .0%| .ox| .ox| .ox| .o%| .ox
0230 HRS.......... ] 0 0 0 0 0 0 (] 0 0 0 0
................ 0% .0%| .0x%| .o%] .ox| .ox| .ox%| .ox| .ox| .ox| .ox| .o%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%  .0%| .0%| .0%| .0%| .o0%| .0%| .ox| .ox| .o%| .o%| .o0x%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 (] 0
................ -0%f .0%| 0% .0%| .0%| .o0%| .ox| .o%| .ox| .ox| .ox| .ox
0400 HRS.......... 0 0 (] 0 0 0 0 0 0 0 0 0
................ 0% .0%| .o%{ .o0%| .o0%| .0%| .0%| .ox| .ox| .ox| .ox| .ox%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .ox| .o%| .ox| .ox| .o%| .ox| .ox| .ox| .o0%] .o%
0500 HRS.......... 0 0 0 0 0 0 0 0 i} 0 1} 0
................ 0%| .o%| .o0x%| .ox| .o0%| .0%| .o0%| .o% ox| .0%| .ox| .ox%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
e eieirenean 0%| .0%| .0%| .0%| .o%| .0%| .o0%| .o%| .o%| .ox| .ox| .ox%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 (] 0 0
................ L0%)  .0%]  .0%| .0%) .0%| .o0%| .o%| .o%| .o0% .ox| .o%] .o%

PERCENTAGES = COLUMN PERCENTAGES

BASE =

ALL

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR9?: SMASH RADIO AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO0-ECONOMIC GROUP
CASES
MALE (FEMAL]14 - |18 - [31 - |51 - |ovErR | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] 0% .ox| .o%] .ox| .o%] .ox{ .ox| .ox| .o%| .ox%| .ox
0700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%}  .0%] .0x] .0% .o0%| .o0%| .o0x| .ox| .ox%| .ox| .ox| .ox
0730 HRS.......... 1 1 ] 0 1 0 0 0 0 1 0 0
................ -5%] 1.0%) .0%] .o%| 2.5%] .ox| .o0%| .ox| .ox%[ 1.3%] .ox| .ox
0800 HRS.......... 1 1 0 0 1 0 0 0 0 1 0
................ .5%] 1.0% 0% .0%| 2.5%| .o%| .o0x| .ox| .ox| 1.3%| .o0%| .o%
0830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% .o0% .0%] .0%| .o0x| .ox| .ox| .ox| .ox| .ox
0900 HRS.......... 3 2 1 1 2 0 0 0 2 1 0 0
................ 1.5%] 2.0%| 1.0%[10.0%| 5.0%| .0%| .ox| .ox| 1.9%] 1.3%] .ox| .ox
0930 HRS.......... 5 4 1 1 2 2 0 0 4 1 0 0
................ 2.5% 4.0%| 1.0%|10.0%| 5.0%| 4.0%| .0%| .o0%| 3.8%) 1.3%| .ox| .ox
1000 HRS.......... 4 3 1 1 1 2 0 0 4 0 0 0
................ 2.0% 3.0%| 1.0%|10.0%| 2.5%| 4.0%] .o%| .o0%| 3.8%| .o%] .ox| .ox
1030 HRS.......... 4 3 1 1 1 2 0 0 4 0 0 0
................ 2.0%) 3.0%| 1.0%(10.0%| 2.5%| 4.0%| .o0x| .ox| 3.8% .ox| .ox| .o0%
1100 HRS.......... 2 2 0 0 0 2 0 0 2 0 0 0
................ 1.0%| 2.0%] .0% 0% .0%] 4.0%] .0%| .0%| 1.9%| .ox| .o%| .ox
1130 HRS.......... 1 1 0 0 0 1 ¢ 0 1 0 0 0
................ 5% 1.0%] .0%] .0%| .o0%| 2.0%| .o0%| .o%| .9%) .ox| .ox| .ox
NOON.............. 1 0 0 0 1 0 0 1 0 0 0
................ 5% 1.0%| .0%| .o%| .o%| 2.0%] .ox%| .o0%| .9%| .ox%| .ox| .ox
1230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%) .0%| .0%| .0%| .o%[ .o0x| .o0%| .o%| .ox| .o%] .ox| .ox
1300 HRS.......... 1 0 1 1 0 0 0 0 1 0 0 0
................ .5%|  .0%| 1.0%[10.0%| .o0%| .o%| .ox] .ox| .9%| .ox| .ox{ .oz

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL

(continued)

2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR9: SMASH RADIO AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |ovER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 1 0 1 1 0 0 0 0 1 0 0 0
................ -5%|  .0%) 1.0%[10.0%| .ox%| .ox| .ox| .ox| .9x%| .o%| .ox| .ox
1400 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ 5% 1.0%| .ox%] .ox| .o%x] 2.0x| .o%{ .ox| .ox| .ox| .ox| .ox
1430 HRS.......... 3 1 2 0 0 1 0 2 3 0 0 0
................ 1.5%) 1.0%| 2.0% .o%| .o0%| 2.0%| .ox) 4.0%| 2.8x%| .ox| .ox| .ox
1500 HRS.......... 3 1 2 0 0 1 0 2 3 0 0 0
................ 1.5% 1.0%| 2.0%| .o%| .o%| 2.0%| .o%| 4.0%| 2.8%| .ox%| .ox .0%
1530 HRS.......... 2 1 1 0 0 1 0 1 2 0 0 ]
................ 1.0%) 1.0%| 1.0% .0%| .o0%| 2.0%| .0o%| 2.0%| 1.9%| .ox| .o%| .ox
1600 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ -5%) 1.0%) .ox%| .0%] .o0x| 2.0x| .o%] .o%| .9%{ .ox] .ox| .o%
1630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) 0%} 0% .0%| .ox| .o0x| .ox} .ox| .ox| .ox| .ox| .ox
1700 HRS.......... 3 1 2 3 0 0 0 0 3 0 0 0
................ 1.5%| 1.0%| 2.0%(30.0%| .0x%| .0%| .o0x| .o%| 2.8%| .ox 0%| .0%
1730 HRS.......... 3 1 2 3 0 0 0 0 3 0 0 0
................ 1.5%) 1.0%| 2.0%|30.0%] .0%) .ox| .ox| .ox| 2.8%x] .o%| .ox| .ox
1800 HRS.......... 2 0 2 2 0 0 0 0 2 0 0 0
................ 1.0%) .0%| 2.0%(20.0%] .0%x| .ox| .ox| .ox| 1.9%| .ox%| .ox| .ox
1830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ <041 .0%) .0%; .0%| .o%| .ox| .ox| .o%| .ox] .ox| .ox| .ox
1900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%)  .0%] .0%| .0% 0% .0%) .o0%| .0%] .o0%| .o0%| .0%| .o0%
1930 HRS.......... 0 0 0 0 0 0 0 0 0 0 (1 0
................ 0% .0%) 0%} .o%] .ox%| .ox| .ox| .o%| .o%| .ox| .o%| .ox%
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% .0%]  .0%| .o%| .o%| .ox| .ox[ .o%| .ox| .ox| .o%] .ox%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL

(continued)
3



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR9: SMASH RADIO AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL{14 - {18 - |31 - |51 - |OVER AB c1 €2 DE

E 17 30 50 65 65
2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% .0% 0% .0% .0% .0% .0% .0% .0%
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%) .o%) 0% .o%[ .ox| .ox{ .o0x%] .ox| .ox L0%]  .0%| .0%

................ L0%)  .0x%| .o%| .o0%| .ox| .ox| .o%| .o% 0% .0%)  .0%| .0%

................ .0% .0% . 0% .0% 0% .0% .0% .0% .0% .0% L0%] .0%

................ .0% 0% 0% .0% 0% .0% .0

N

.0% 0% .0%] .0%| .0%

................ L0%1  .0%| .0%| .o0%| .0%| .0%| .0% .0% .0% 0%} .0%| (0%

................ . 0% 0% .0% .0% . 0% .0% .0% .0% 0% .0% .0% .0%

DID NOT LISTEN TO
SMASH RADIO ON
THIS DAY....... 190 94 96 7 37 48 50 48 98 74 10 8
................ 95.0%]94.0%96.0%[70.0%)92.5%|96.0%| 100%|96.0%|92.5%|97.4%| 100%] 100%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR10: RADIO CALYPSO AUDIENCE: TOURISTS

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 2001 100| 100 10 40 50 50 50| 106 76 10 8
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0% .oxp .o%f .0% .o%{ .ox| .ox| .ox%| .ox| .ox%| .o0% 0%
0030 HRS.......... 0 0 0 0 0 ] 0 0 1] 0 0 0
................ (0% .ox| .ox| .ox} .o%| .ox{ .o0x| .ox] .o%| .ox| .o%| .ox
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) 0% 0% .0%| .0% .o%| .0%| .ox| .o%| .ox| .o%| .ox
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0%] .0%x| .0%| .0%| .o%x| .0%| .ox| .ox 0% .0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%) .0%| .o0%| .ox] .o% .ox| .ox| .ox| .ox| .ox%| .ox%| .o%
0230 HRS.......... ] 0 0 0 0 0 0 0 0 0 0 0
................ .0%  .0%] .o0%| .o0x%| .ox| .ox| .o0%| .o0% 0%| .0%| .0% 0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% L0%f 0% .0%| .ox| .0%| .o0%| .o0% 0%| .0% 0%| .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% .0%| .0% 0%l .0%] .0% 0% 0% 0% .0%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .o0%| .o0% 0%)  .0%|] .0%| .0%| .ox%} .ox| .ox| .ox| .ox
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%  .0%) .0%]| .o%] .0%] .0%| .0% .o%| .o%| .o0% 0% .0%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .0%|  .0%| .o%| .o%| .ox| .ox| .ox| .ox| .o%| .ox| .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0% .ox%|  .ox| .o%| .ox%| .0x%| .ox| .ox| .o%| .o%| .o%| .ox
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% .o0x| .ox| .ox| .ox| .o%| .o%| .o%| .o%| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR10: RADIO CALYPSO AUDIENCE: TOURISTS

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - (31 - [51 - |OVER | AB c1 c2 DE
E 17 30 50 65
0630 HRS.......... 0 (1 0 0 0 0 0 0 0 0 0 0
................ .0%] .0%| .0%|{ .0%] .0%| .0%| .0%| .0% LO0%f .0%|  L0%| 0%
0700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .0%f  .0%| .0%] .o0%| .ox%] .ox| .o% 0% 0% .0% .0%
0730 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%]  .0%| .0%| .0%| .0%| .o%| .0%| .ox| .o%| .ox| .ox| .o%
0800 HRS.......... 2 2 0 0 2 0 i 0 2 0 0 0
................ 1.0%) 2.0%| .0%| .0%] 5.0%| .o0%| .o0x%| .ox| 1.9%| .o0%| .ox| .oz
0830 HRS.......... 2 2 0 0 2 0 0 0 2 0 0 0
................ 1.0%} 2.0%| .0%| .0%| 5.0%| .0%| .0%| .o%| 1.9%| .o0%] .ox| .ox
0900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .ox) .o%| .ox| .ox| .0%] .o%| .o0% 0% .o%) .0%)]  .0%
0930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0%) .0%| .0%| .0%| .0%| .0% 0% 0% 0%] .0%
1000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0%{ .0%| .0%| .0%| .0% ‘.0%|] .o0%| .0% 0%| .0%
1030 HRS.......... 0 0 0 0 0 0 0 0 0 o 0 0
................ 0% 0% 0% .0%| .0%| .0%| .0%| .0%| .0%| .0%| .0%| .0%
1100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%| _0% 0% 0%| .0%| .0%| .0%| .0%| .0% 0% .0%
1130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0%f .0%| .0%| .0%] .0%] .0% 0%] .0%{ .0%| .0%| .0%
NOON.............. 2 2 0 0 2 0 0 2 0 0 0
................ 1.0%| 2.0%| .0%| .0% 0%{ 4.0%] .0%| .0%| 1.9%] .0%] .0%| .0%
1230 HRS.......... 2 2 0 0 0 2 0 0 2 0 0 0
................ 1.0%| 2.0%| .0% 0% 0%] 4.0%| .0% 0% 1.9%] .0%) .0%| .0%
1300 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ 5% 1.0%(  .0%| .0%] .0%| 2.0%| .0%| .o%| .9%| .o0%| .0%| .o0%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL

(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR10: RADID CALYPSO AUDIENCE: TOURISTS

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - {31 - |51 - |ovER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0x|  .0x%| .o0x| .ox| .o%| .ox| .ox%| .ox| .ox| .o% .0% .0%
1400 HRS.......... 0 0 ] 0 0 0 0 0 0 0 0 0
................ 0% .o%p  .o%| .o%| .o%| .o%| .o%| .ox| .ox| .ox| .ox 0%
1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%p .0% 0% 0% .0x| .0%| .0%| .o0%| .ox| .ox%| .ox .0%
1500 HRS.......... 0 0 0 0 0 (1 0 0 0 0 0 (1]
................ 0% .0%| .0% 0% .0%| .0%| .0%| .o%| .ox| .ox| .ox .0%
1530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0x .0%)  .0%] .0% 0%] .0% 0%] .0%| .0%[ .0% .0% .0%
1600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% .0% 0%} .0% 0% .0%| .0%| .o%| .o0%| .o0%| .o%| .o%
1630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0% .0%] .0% .ox| .o%| .o0%| .o%| .ox| .o0x%| .o%
1700 HRS.......... 1 0 1 0 0 0 0 1 0 0 0
................ 5% 1.0%( .0%|10.0%| .0%| .0%| .o0% 0xX| .9%| .0%| .0% 0%
1730 HRS.......... 1 1 0 1 0 0 0 0 1 0 0 0
................ 5% 1.0%| .o0%[10.0%) .ox| .ox| .ox| .ox%| .9%| .ox| .ou%| .ox
1800 HRS.......... ] o 0 0 0 0 0 0 0 0 0 0
................ -0%) .o%] .o%[ .ox] .o%| .ox| .ox| .o%| .ox| .ox| .o%| .ox
1830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%)  .0%| .o%| .0%] .ox| .ox| .ox| .o0% .o%| .ox| .ox| .ox
1900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 ]
................ 0% 0% 0% .o%| .o%| .ox| .ox| .ox| .ox%| .ox| .ox| .ox
1930 HRS.......... 0 0 0 1] 0 0 0 0 0 0 0 0
................ 0% 0% .o .0%| .o%| .o0x| .ox] .ox| .o%| .ox| .ol .ox
2000 HRS.......... 0 0 0 ] 0 0 0 0 0 0 0 0
................ (0% .0%] .0%| .o%| .ox{ .o0x| .ox| .ox| .ox%| .ox| .o% .0%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL

(continued)
3



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT (TOURISTS) 1994

TABLE TR10: RADIO CALYPSO AUDIENCE: TOURISTS
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|[14 - |18 - |31 - [51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ .0% -0%)  .0%| .0%] .o0%| .o%| .o%| .ox| .ox| .ox| .o0% .0%
2100 HRS.......... 0 0 0 0 ] 0 0 0 0 0 0 0

................ 0% .0% L0%] Lox| .ox| .ox| .o0x| .ox| .ox| .o0x%| .ox .0%
2130 HRS.......... 0 0 0 0 0 0 0 0 6 0 0 0

................ .0% -0%  .0% .0% .0% .ox| .o%] .ox| .o0%| .ox| .ox .0%
2200 HRS.......... 0 ] 0 0 0 0 0 0 0 0 0 0

................ L0%) 0% .o%| .0%| .0% 0%] .0%| .0%| .0x%| .0%| .0% .0%
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ .0% L0%1 .0%]  .0% 0% .0x% .0%] .ox%| .ox| .ox| .o% .0%
2300 HRS.......... 2 2 0 0 2 0 0 (i 2 0 0 0

................ 1.0%| 2.0%| .0% 0%| 5.0%| .0%] .0%| .0%| 1.9% 0% .0% 0%
2330 HRS.......... 2 2 0 0 2 0 0 0 2 0 0 0

................ 1.0%] 2.0% .0%] .ox| 5.0%| .ox| .o0% .ox| 1.9x 0% 0% .0%
DID NOT LISTEN TO

RADIO CALYPSO

ON THIS DAY.... 195 951 100 9 38 48 50 501 101 76 10 8

................ 97.5%|95.0%| 100%|90.0%)95.0%|96.0%| 100%| 100%|95.3%| 100%| 100%| 100%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL









