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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-2: RM2 AUDIENCE: FRIDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - [31 - |51 - [OVER | AB t1 c2 DE

TOTAL CASES....... 300| 146 154 22 78] 110 54 36 34] 105 72 89

................ -0x] .ox%f .o%| .0%| .ox%{ .o%| .ox} .0%| .ox| .ox| .ox%| .o%

................ 0% 0% .0%| .o%[ .o%] .ox% 0% .0% .0% 0% 0% . 0%

0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% 0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0% .0% 0% 0% . 0% 0% .0% .0% 0% . 0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%] 0% .0%| .0%] .o%| .ox; .o%| .ox%| .o%| .ox| .ox| .ox

................ -0%1  .0% .0%| .ox| .ox| .o%| .ox%| .ox] .ox| .ox| .ox| .ox

0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0% .0x%[ _ox[ .ox| .ox%| .ox] .o%| .ox| .ox%| .ox| .ox| .ox
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] .o%| .0% .0%| .o%| .o0%| .o0%| .ox%| .ox| .ox| .o%| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ (0% 0% .ox| .ox| .ox| .o0%| .ox%| .ox| .o0%| .ox| .ox| .ox

................ (0% .0 .ox%| .o%| .o%| .ox| .ox%| .o%| .o%| .ox L0%]  .0%

0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%)  .0%| .o%| .o%| .o0x%| .o%] .ox| .ox| .ox| .ox| .ox| .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ J0%  .0x%| .0%] .o0%| .ox%| .ox| .o0%| .ox| .ox| .ox] .ox| .oz

.......... cenene 7% 0% 1.3%|  .0x%| .ox| .9%| 1.9%| .ox%| .ox| 1.9%] .o%| .o%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RADIO MALTA 2
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-2: RM2 AUDIENCE: FRIDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL]14 - |18 - {31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 ]
................ .3% 0%p .6x] .ox| .0%| .9%] .ox| .ox| .ox| 1.0%| .0%] .ox
0700 HRS.......... 7 3 4 0 0 4 2 1 0 3 3 1
................ 2.3%| 2.1%| 2.6x%| .ox%| .ox| 3.6x%| 3.7x| 2.8%| .ox| 2.9x] 4.2x| 1.1%
0730 HRS.......... 6 3 3 0 0 3 2 1 0 2 3 1
................ 2.0%) 2.1%| 1.9%| .o%] .0%| 2.7%| 3.7%| 2.8%] .0%| 1.9x%] 4.2%| 1.1%
0800 HRS.......... 4 2 2 0 0 0 3 1 0 2 2 0
................ 1.3%0 1.4%] 1.3% .0%| .0%| .0%| 5.6%| 2.8%| .ox%| 1.9%| 2.8%x| .o0%
0830 HRS.......... 4 2 2 0 0 0 3 1 0 2 2 0
................ 1.3% 1.4%| 1.3%| .0x%| .0%| .o0%| 5.6%| 2.8%| .ox| 1.9%| 2.8%x] .o0%
0900 HRS.......... 5 2 3 0 0 0 3 2 0 2 2 1
................ 1.7%) 1.4%| 1.9%] .0%| .o%| .ox| 5.6%| 5.6x] .o0x| 1.9%| 2.8%| 1.1%
0930 HRS.......... 4 1 3 0 0 0 2 2 0 1 2 1
................ 1.3%] 7% 1.9% .o%| .ox| .o0%| 3.7%| 5.6%| .ox| 1.0x%| 2.8%| 1.1x%
1000 HRS.......... 5 2 3 0 0 1 2 2 1 1 2 1
................ 1.7%| 4% 1.9%]  .ox|  .0x%| .9x| 3.7%| 5.6%] 2.9%| 1.0%| 2.8%| 1.1%
1030 HRS.......... 5 2 3 0 0 1 2 2 1 1 2 1
................ 1.7 1.4%) 1.9%| .o%| .o0x| 9%l 3.7%| 5.6%| 2.9%| 1.0%| 2.8%] 1.1%
1100 HRS.......... 4 2 2 0 0 1 2 1 1 1 2 0
................ 1.3%) 1.4% 1.3%] .o0x| .ox%| .9%| 3.7%| 2.8%) 2.9%] 1.0%) 2.8%| .ox%
1130 HRS.......... 5 3 2 0 0 2 2 1 1 1 2 1
................ 1.7%] 2.1%| 1.3x] .o%| .ox%| 1.8%| 3.7%| 2.8%] 2.9%] 1.0%) 2.8%| 1.1%
NOON.............. 7 3 4 0 0 4 2 1 1 2 3 1
................ 2.3% 2.1%) 2.6%| .0%| .0%| 3.6%| 3.7%]| 2.8%| 2.9%| 1.9%| 4.2%] 1.1%
1230 HRS.......... 5 1 4 0 0 3 1 1 0 2 2 1
................ 1.7%) .7%| 2.6%| .0% 0%] 2.7%] 1.9%] 2.8%| .0%| 1.9%| 2.8%| 1.1%
1300 HRS.......... 2 0 2 0 0 0 1 1 0 1 1 0
................ TR 0% 1.3% .0%]  .o0x| .ox| 1.9%| 2.8%| .0%| 1.0%] 1.4%] .ox

BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RADIO MALTA 2

PERCENTAGES = COLUMN PERCENTAGES
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-1: RM1 AUDIENCE: FRIDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300 146]| 154 22 78| 110 54 36 34| 105 72 89
0600 HRS.......... [ 2 4 0 0 4 1 1 0 3 2 1
................ 2.0%[ 1.4%) 2.6%| .0%] .0%| 3.6%| 1.9%| 2.8%| .ox] 2.9%| 2.8%] 1.1%
0630 HRS.......... 8 3 5 0 2 3 2 1 0 2 4 2
................ 2.7%] 2.1%| 3.2%| .0%| 2.6%| 2.7%] 3.7%| 2.8%| .o0%| 1.9%] 5.6%| 2.2%
0700 HRS.......... 15 4 " 0 4 3 4 4 0 3 [ 6
................ 5.0% 2.7%| 7.1%| .0%| 5.1%| 2.7%| 7.4%[11.1%] .ox| 2.9%] 8.3%| 6.7«
0730 HRS.......... 14 3 11 0 3 3 4 4 0 3 6 5
................ 4.7%) 2.1%| 7.1%| (0% 3.8%] 2.7%| 7.4%]11.1%| .ox| 2.9%] 8.3%| 5.6%
0800 HRS.......... 13 4 9 0 2 3 4 4 0 4 5 4
................ 4.3%) 2.7%) 5.8%| .ox| 2.6%| 2.7x| 7.4x|11.1%| .0x| 3.8%| 6.9%| 4.5%
0830 HRS.......... 12 4 8 0 2 3 4 3 0 4 4 4
................ 4.0% 2.7%| 5.2% .0%| 2.6x| 2.7%| 7.4%| 8.3%| .0x| 3.8%| 5.6%| 4.5%
0900 HRS.......... 13 5 8 0 3 4 3 3 ] 4 5 4
................ 4.3%) 3.4%| 5.2%| .0%| 3.8%| 3.6%| 5.6%] 8.3%| .ox%| 3.8x%) 6.9%| 4.5%
0930 HRS.......... 11 3 8 0 2 4 2 3 0 2 5 4
................ 3.741 2.1%) 5.2%| .0%| 2.6%| 3.6x%| 3.7%| 8.3%] .o%| 1.9x]| 6.9%| 4.5%
1000 HRS.......... 13 4 9 0 2 5 2 4 0 3 4 [
................ 4.3%[ 2.7%] 5.8%| .0%| 2.6%| 4.5%] 3.7%x|11.1%] .o%| 2.9%] 5.6%| 6.7%
1030 HRS.......... 1 2 9 0 2 4 2 3 0 2 3 6
................ 3.7%) 1.6%| 5.8%] .0%| 2.6%| 3.6%| 3.7%| 8.3%] .o0x| 1.9%| 4.2x| 6.7%
1100 HRS.......... 10 3 7 0 1 4 1 4 0 2 3 5
................ 3.3%] 2.1%) 4.5%] .0%| 1.3%) 3.6%| 1.9%|11.1%] .o0%] 1.9%| 4.2%| 5.6%
1130 HRS.......... 10 4 6 0 1 4 1 4 0 3 3 4
................ 3.3%] 2.7%) 3.9%| .0%| 1.3%| 3.6%| 1.9%|11.1%| .ox| 2.9%| 4.2%| 4.5%
NOON.............. 15 8 7 0 3 5 3 4 0 7 4 4
................ 5.0% 5.5% 4.5%| .0%| 3.8%| 4.5%| 5.6%|11.1%] .ox| 6.7x| 5.6%| 4.5%

BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP

PERCENTAGES = COLUMN PERCENTAGES

OF RADIO MALTA 1
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-1: RM1 AUDIENCE:

FRIDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - 118 - |31 - |51 - |OVER | AB €1 €2 DE
E 17 30 50 65 65
1230 HRS.......... 9 4 5 0 2 1 2 4 0 7 1 1
................ 3.0%) 2.7x| 3.2%] .0%| 2.6%] .9%| 3.7%|11.1%] .o0x%| 6.7%| 1.4%| 1.1%
1300 HRS.......... 5 1 4 0 0 2 2 1 0 3 1 1
................ 1.7%) .7%] 2.6%| .0%| .o0x%] 1.8%| 3.7%| 2.8%| .o0%| 2.9%| 1.4%| 1.1%
1330 HRS.......... 4 1 3 0 0 1 2 1 0 2 1 1
................ 1.3% 74 1.9%] .0%| .0%| .9%| 3.7x%| 2.8%] .0%| 1.9%| 1.4%| 1.1%
1400 HRS.......... 2 0 2 0 0 1 1 0 0 0 2 0
................ 7% 0% 1.3%] .0%| .o0x| .9%| 1.9%| .ox| .o0%| .ox| 2.8x| .o0%
1430 HRS.......... 2 0 2 0 0 1 1 0 0 0 2 0
................ 7% 0%) 1.3%] .0x| .0%| .9%| 1.9%| .ox| .o0%| .o0x| 2.8%| .0%
1500 HRS.......... 4 0 4 0 0 3 1 0 0 1 2 1
................ 1.3%] .0%| 2.6%] .0%| .o%| 2.7x| 1.9%] .o0%| .ox| 1.0%| 2.8%| 1.1%
1530 HRS.......... 5 0 5 0 1 3 1 0 0 1 3 1
................ t.7al .o%) 3.2%| .0%| 1.3%| 2.7%] 1.9%] .ox| .ox%| 1.0%| 4.2%] 1.1%
1600 HRS.......... 7 1 6 0 1 2| 2 2 0 2 3 2
................ 2.3%]  .7x%| 3.9%| .0%| 1.3%| 1.8%| 3.7%| 5.6%| .0%| 1.9%| 4.2x| 2.2%
1630 HRS.......... 7 1 (] 0 1 2 2 2 0 2 3 2
................ 2.3% 74| 3.9%] .0%| 1.3%| 1.8%| 3.7%| 5.6%| .0%| 1.9%| 4.2%| 2.2%
1700 HRS.......... 6 1 5 0 1 1 2 2 0 1 3 2
................ 2.0%| .7%| 3.2% 0% 1.3%| .9%| 3.7%| 5.6%| .0%| 1.0%| 4.2%| 2.2%
1730 HRS.......... 4 1 3 0 0 1 1 2 0 2 1 1
................ 1.3%] .7%] 1.9% 0%] 0% .9%| 1.9%| 5.6%| .0%| 1.9%| 1.4%]| 1.1%
1800 HRS.......... 4 1 3 0 0 1 2 1 0 2 1 1
................ 1.3%)  .7%] 1.9%) .ox| .o%| .9x%| 3.7%| 2.8% .o0%] 1.9%| 1.4%| 1.1%
1830 HRS.......... 2 1 1 0 0 1 1 0 0 2 0 0
................ 7% 7% .6x| .0%| .o0x] .9%| 1.9%| .o%| .o0%| 1.9%] .ox| .oz
1900 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 3% .T% O%f .0%| .0x| .ox] 1.9%| .0%| .o0x%| 1.0%| .ox| .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RADIO MALTA 1
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-3: SUPER 1 AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL[14 - 118 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

TOTAL CASES....... 300] 146] 154 22 78] 110 54 36 341 105 72 89

................ (0% 0% .ox| .ox%] .o%| .ox] .ox| .ox! .ox| .ox| .ox| .ox

0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0%] .0%| .0%] .o0%| .0%| .o%x| .ox] .ox| .0%| .o0x%] .ox
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ (0% .0%]  .o%| .o0%] .0%| .o0%| .o%| .0%| .ox| .ox%| .o%| .ox

................ L0%)  .0%[ .0%] .0%| .0%| .o%| .o%| .o0x%| .ox| .ox| .o0%| .ox

................ L0%|  .0x%| .ox] .0%| .ox] .ox| .ox%| .ox| .o%| .ox| .ox| .ox

................ .0% 0% .0% .0% 0% 0% 0% .0% .0% .0x% .0% . 0%

................ -0%[  .0%} .ox| .ox] .ox%| .ox| .o%| .ox| .ox| .ox| .ox| .ox

0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ -0%  .0%| .0%| .0%| .0%| .o0x%| .ox| .o%] .o0%| .ox| .o%| .o0x
0400 HRS.......... 1 0 1 0 0 0 0 1 0 0 0 1

................ 3% .0%)  .6x| .ox) .ox| .ox%| .ox| 2.8%| .ox| .ox| .ox%| 1.1%

0430 HRS.......... 1 0 1 0 0 0 0 1 0 0 0 1
................ J3%| 0% .6x%| .0%] .ox%| .o%| .o0%| 2.8x| .o0%] .ox%| .ox| 1.1%
0500 HRS.......... 2 1 1 0 0 0 0 2 0 1 0 1
................ % 7% J6%|  .0x]  .ox| .o%| .ox| 5.6%] .o%| 1.0%] .o0%| 1.1%
0530 HRS.......... 4 2 2 0 0 2 0 2 0 2 0 2
................ 1.3%] 1.4%] 1.3%] .0x] .o%| 1.8%| .0x%| 5.6%] .0%{ 1.9% .o0%| 2.2%
0600 HRS.......... 9 3 é 0 1 4 1 3 0 4 1 4
................ 3.0%f 2.1%) 3.9%| .0%| 1.3%| 3.6%| 1.9%| 8.3%| .ox| 3.8%| 1.4%| 4.5%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RADIO SUPER 1
(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-1: RM1 AUDIENCE: FRIDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL]| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL}14 - {18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

1930 HRS.......... 2 1 1 0 0 0 1 1 0 1 0 1

................ STHp O GTX| 6% .o0x%|  .ox]  .ox| 1.9%| 2.8%| .ox| 1.0%| .ox| 1.1%
2000 HRS.......... 1 0 1 0 0 0 0 1 0 0 0 1

................ 3% .0%| .éx| .o0x%| .ox| .ox| .ox| 2.8x| .ox|] .ox| .ox| 1.1%
2030 HRS.......... 1 0 1 0 0 0 0 1 0 0 0 1

................ S3%0 0%l 6% .0%| .0x| .ox| .ox| 2.8%| .o%| .ox| .ox%| 1.1%
2100 HRS.......... 1 0 1 0 0 0 0 1 0 0 0 1

................ S3% 0% .éx%| .0x] .0%| .o0%| .o0%x| 2.8%| .ox| .ox| .ox] 1.1%
2130 HRS.......... 1 0 1 0 0 0 0 1 0 0 0 1

................ 3% 0%} .éx%|  .0x| .ox] .ox| .ox| 2.8x] .ox| .ox| .o%| 1.1x
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0xf .ox] .ol .0x| .ox| .o%] .ox| .ox| .ox| .ox| .ox| .ox
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% 0% 0% .0%| .o%f .0%| .ox] .ox| .ox| .ox| .ox] .ox
DID NOT LISTEN TO

RADIO MALTA 1

ON THIS DAY.... 266 134 132 22 70| 101 46 27 34 91 62 79

................ 88.7%(91.8%|85.7%| 100%(89.7%|91.8%]85.2%|75.0%| 100%|86.7%|86.1%]88.8%

BASE =

PERCENTAGES = COLUMN PERCENTAGES
ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RADIO MALTA 1




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-2: RM2 AUDIENCE: FRIDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE IFEMAL]14 - |18 - [31 - |51 - |ovER | AB c1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 2 0 2 0 0 0 1 1 0 1 1 0
................ % L0%] 1.3%]  .ox| .ox] .ox| 1.9%x| 2.8x] .o0%x| 1.0%| 1.4%| .o0x%
1400 HRS.......... 2 0 2 0 0 0 1 1 0 1 1 0
................ 7% .0%| 1.3%]  L0%|  .ox| .o0x| 1.9%] 2.8%| .0%| 1.0%| 1.4%] .o0%
1430 HRS.......... 2 0 0 0 0 1 1 0 1 1 0
................ STl 0% 1.3%)  .0x|  .ox%| .ox| 1.9%| 2.8% .ox| 1.0%| 1.4%| .0%
1500 HRS.......... 2 0 2 0 0 0 1 1 0 1 1 0
................ S7RI 0 L0%| 1.3%|  .ox| .0x%| .ox| 1.9%] 2.8%| .0x| 1.0%| 1.4%| .o%
1530 HRS.......... 2 0 2 ] 0 0 1 1 0 1 1 0
................ CI%] .0%| 1.3%] .ox%| .0% 0% 1.9%} 2.8%| .0%X| 1.0%| 1.4%| .0%
1600 HRS.......... 3 1 2 0 0 1 1 1 0 1 1 1
................ 10| 7% 1.3x%] .ox| .ox| .9%] 1.9%| 2.8%| .0%| 1.0%] 1.4%| 1.1%
1630 HRS.......... 4 2 2 0 0 1 2 1 0 1 1 2
................ 1.3%) 1.4%] 1.3%] .0%| .0%| .9%| 3.7x| 2.8%] .ox| 1.0%| 1.4%| 2.2%
1700 HRS.......... 5 1 4 0 0 1 2 2 0 3 1 1
................ 174 7% 2.6% .ox%] .0x| .9%x| 3.7%| 5.6%] .0x%| 2.9%) 1.4%| 1.1%
1730 HRS.......... 5 1 4 1 0 1 1 2 0 3 2 0
................ 1.7%]  .7%] 2.6%| 4.5%| .o0x%| .9%| 1.9%| 5.6%x| .0%| 2.9%| 2.8%| .o0%
1800 HRS.......... 4 1 3 1 0 1 1 1 0 2 2 0
................ 1.3%)  .7%] 1.9%| 4.5%) .0x| .9%) 1.9%| 2.8%] .o0x| 1.9%| 2.8%] .o0%
1830 HRS.......... 2 0 2 0 0 1 1 0 0 1 1 0
................ 7% 0%| 1.3%| .ox| .ox| .ox| 1.9%| .ox| .ox| 1.0 1.4%] .0%
1900 HRS.......... 2 0 2 0 ] 1 1 0 0 1 1 0
................ JTX L0%] 1.3%]  .0%| .0%] .9%) 1.9%] .o%} .o%| 1.0%| 1.4%| .o0x%
@
1930 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0
................ 3% .o%|  .6%| .0%] .0%| .0x| 1.9%] .ox] .o%| .ox%| 1.4%] .ox
2000 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0
................ 3% .0x%| 6% 0% 0% .0%| 1.9%| .o0%| .o0%| .0%| 1.4%| .0%

BASE =

ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RADIO MALTA 2

PERCENTAGES = COLUMN PERCENTAGES

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-2: RM2 AUDIENCE: FRIDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - 118 - |31 - |51 - [OVER | AB €1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0

................ 3% .0%] .6 .0x| .ox| .o%] 1.9%| .ox| .ox| .ox| 1.4%| .ox
2100 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0

................ 3% .0%]  .6%] 0% .o0x| .0%| 1.9%] .ox| .ox| .ox| 1.4% .0%
2130 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0

................ 3% .0%] .6%| .o%| .0x| .0%| 1.9%| .o0%| .o0%| .ox| 1.4% . 0%
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%]  .0%] .o0x] .0%] .0%| .o0%| .0%| .o0%] .o0%| .ox| .ox . 0%
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%|  .0%) .0%| .0x| .o%y .ox%| .ox| .ox| .o%| .ox| .ox| .ox
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0% .0%p  .0%| .o%| .0%x| .ox| .ox| .ox%| .o0x%| .ox| .o% .0%
2330 HRS.......... 0 0 0 (1] 0 0 0 0 0 0 0 0

................ 0% .0%| .0%| .0%| .0%| .o%| .ox{ .o%| .ox| .ox| .ox| .ox
DID NOT LISTEN TO

RADIO MALTA 2

ON THIS DAY.... 285| 138| 147 21 78| 104 49 33 33 99 68 &5

................ 95.0%194.5%|95.5%|95.5%| 100%)94.5%]90.7%|91.7%|97.1%| 94 .3%| 94 .4%| 95.5%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RADIO MALTA 2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-4: RADIO 101 AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL |14 - (18 - |31 -~ |51 - jovEr | AB €1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 300| 146] 154 22 78] 110 54 36 341 105 72 89
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0 .o%f  .ox| .ox| .ox] .o%x| .ox| .ox| .ox| .ox| .ox| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%) .0% .0%] .o%| .ox| .ox[ .ox| .ox| .ox] .ox| .ox| .ox
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%) 0% .0%| .ox%| .0%| .o0x%| .ox] .ox| .ox| .ox| .ox| .o%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 1]
................ L0%] .0% 0% .0x%| .0%| .o%| .o%] .o0x| .ox%] .o%| .o0%] .ox
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) 0% .0%] .ox| .ox| .o%| .ox| .o%[ .ox| .ox| .ox| .ox
0230 HRS.......... o 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%|  .ox%) .0%| .ox] .o0x| .o0%| .ox| .ox| .ox] .ox| .ox
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%1  .0%] .0% 0%| .0%| .o0x%| .ox| .ox| .ox|] .ox| .o0%| .o%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0%] .o0%] .o%] .o%| .ox| .ox| .ox| .ox| .ox| .o%| .o%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%) .0%| .ox| .o%| .o%| .ox| .ox| .o%| .o%| .ox| .ox| .ox
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .o0x| .ox%| .o%| .ox%| .ox| .ox| .o%| .ox| .ox| .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
........ ceeneenn (0% .0%| 0% .o% .o0x| .ox| .ox| .o%| .ox| .ox| .ox| .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
Ceteceeeraanaaas 0% .0%| 0% .0%| .ox] .ox%f .ox| .o%| .ox] .ox] .ox| .ox
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
heraiareseasens 0% 0% 0% .0%| .ox] .ox] .o%| .o%] .ox| .ox| .o%| .ox

BASE

PERCENTAGES = COLUMN PERCENTAGES
= ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RADIO 101

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-3: SUPER 1 AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER AB c1 €2 DE
E 17 30 50 65 65
0630 HRS.......... 15 6 9 0 2 6 2 5 0 5 2 8
................ 5.0% 4.1%( 5.8%| .0%| 2.6%| 5.5%| 3.7x%|13.9%] .o0x| 4.8%| 2.8%| 9.0%
0700 HRS.......... 22 9 13 0 4 12 2 4 0 ] 5 1
................ 7.3%| 6.2%| 8.4%| .0%| 5.1%|10.9%| 3.7%|11.1%] .o0x| 5.7%| 6.9%|12.4%
0730 HRS.......... 26 12 14 0 4 12 3 7 1 6 7 12
................ 8.7%| 8.2%| 9.1% 0%| 5.1%]10.9%| 5.6%|19.4%| 2.9%] 5.7%| 9.7%]|13.5%
0800 HRS.......... 28 12 16 0 4 15 4 5 0 6 10 12
................ 9.3%| 8.2%]10.4% 0%| 5.1%]13.6%| 7.4%]13.9%| .0%] 5.7%[13.9%|13.5%
0830 HRS.......... 29 10 19 0 5 15 5 4 0 6 9 14
................ 9.7%| 6.8%[12.3%| .0%| 6.4%]13.6%] 9.3%|11.1%] .0%| 5.7%|12.5%[15.7%
0900 HRS.......... 27 1 16 0 [ 13 4 4 0 5 10 12
................ 9.0%f 7.5%{10.4%] .0%| 7.7%]11.8%| 7.4%[11.1%] .o0%| 4.8%|13.9%|13.5%
0930 HRS.......... 28 10 18 0 5 13 5 5 0 5 9 14
................ 9.3%) 6.8%111.7%| .0%| 6.4%{11.8%] 9.3%}13.9%] .0%| 4.8%|12.5%]15.7%
1000 HRS.......... 24 9 15 0 4 12 4 4 0 4 8 12
................ 8.0%| 6.2%| 9.7% 0%) 5.1%]10.9%| 7.4%|11.1%| .0%| 3.8%|11.1%]|13.5%
1030 HRS.......... 26 11 15 0 3 14 5 4 1 5 8 12
................ 8.7%; 7.5%| 9.7%| .0%| 3.8%|12.7%| 9.3%|11.1%| 2.9%| 4.8%|11.1%|13.5%
1100 HRS.......... 25 1 14 0 3 13 6 3 1 5 9 10
................ 8.3%| 7.5%| 9.1% 0%| 3.8%}11.8%|11.1%] 8.3%| 2.9%| 4.8%(12.5%|11.2%
1130 HRS.......... 25 10 15 0 3 12 7 3 1 5 8 11
................ 8.3%| 6.8%| 9.7%| .0%| 3.8%[10.9%|13.0%| 8.3%] 2.9%| 4.8%|11.1%|12.4%
NOON.............. 23 10 13 0 2 8 7 6 0 6 8 9
................ 7.7%] 6.8%| 8.4% 0%| 2.6%| 7.3%|13.0%]|16.7%| .0%| 5.7%|11.1%|10.1%
1230 HRS.......... 14 8 [ 0 2 4 6 2 0 5 5 4
................ 4.7%] 5.5%| 3.9x%| .0%| 2.6%) 3.6%|11.1%| 5.6%] .0%| 4.8%| 6.9%| 4.5%
1300 HRS.......... 12 5 7 0 3 2 5 2 0 3 4 5
................ 4.0%) 3.4%] 4.5%] .ox%| 3.8%| 1.8%| 9.3%| 5.6%| .o0%| 2.9%] 5.6%] 5.6%

BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP

PERCENTAGES = COLUMN PERCENTAGES

OF RADIO SUPER 1

(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-3: SUPER 1 AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - §31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 10 3 7 0 3 2 3 2 1 2 4 3
................ 3.3%| 2.1%| 4.5%| .0%| 3.8%] 1.8%] 5.6%| 5.6%| 2.9%| 1.9%| 5.6%| 3.4%
1400 HRS.......... 9 3 6 0 2 2 2 3 1 2 3 3
................ 3.0%| 2.1%) 3.9%] .0%| 2.6%| 1.8%| 3.7%] 8.3x%| 2.9x%| 1.9%| 4.2%| 3.4%
1430 HRS.......... 9 4 5 0 2 3 2 2 0 2 4 3
................ 3.0%) 2.7%] 3.2%| .0%| 2.6%| 2.7%| 3.7%| 5.6%| .0%| 1.9%| 5.6%| 3.4%
1500 HRS.......... 12 6 6 0 2 6 2 2 0 2 5 5
................ 4.0%) &4.1%| 3.9%| .0%| 2.6%] 5.5%| 3.7%] 5.6%| .0%| 1.9%| 6.9%] 5.6%
1530 HRS.......... 10 5 5 (Y 1 6 2 1 0 2 4 4
................ 3.3%| 3.4%) 3.2%| .0%| 1.3%] 5.5%| 3.7%| 2.8%| .0%| 1.9%] 5.6%] 4.5%
1600 HRS.......... 19 7 12 1 2 8 5 3 0 3 4 12
................ 6.3%| 4.8%) 7.8%| 4.5%| 2.6%| 7.3%| 9.3%| 8.3%] .o0x| 2.9%| 5.6%]13.5%
1630 HRS.......... 23 11 12 1 3 10 6 3 1 4 7 11
................ 7.7%| 7.5%| 7.8%| 4.5%| 3.8%| 9.1%|11.1%| 8.3x%| 2.9%| 3.8%| 9.7%|12.4%
1700 HRS.......... 22 9 13 1 2 10 6 3 1 5 5 1
................ 7.3%| 6.2%| 8.4%| 4.5%| 2.6%| 9.1%{11.1%| 8.3%| 2.9%]| 4.8%| 6.9%|12.4%
1730 HRS.......... 18 7 11 0 2 8 5 3 1 5 4 8
................ 6.0%| &.8%( 7.1%] .0%| 2.6%| 7.3%| 9.3%| 8.3%| 2.9%| 4.8%| 5.6%| 9.0%
1800 HRS.......... 12 5 7 0 0 7 4 1 0 3 2 7
................ 4.0%| 3.4%| 4.5% 0%] .0%| 6.4%| 7.4%] 2.8%| .0%| 2.9%| 2.8%| 7.9%
1830 HRS.......... 9 5 4 0 0 4 4 1 0 3 2 4
................ 3.0%] 3.4%| 2.6%| .0%| .0%| 3.6%| 7.4%| 2.8%] .o0%| 2.9%| 2.8%| 4.5%
1900 HRS.......... 8 5 3 0 0 4 3 1 0 2 2 4
................ 2.7%4| 3.4%] 1.9% 0% .0%| 3.6%| 5.6%| 2.8%| .0%| 1.9%| 2.8%) 4.5%
1930 HRS.......... 5 2 3 0 0 1 3 1 0 2 1 2
................ 1.7%) 1.4%| 1.9% 0% .0%] .9%| 5.6%| 2.8%| .0%| 1.9%) 1.4%| 2.2%
2000 HRS.......... 4 1 3 1 0 1 2 0 0 0 2 2
................ 1.3%2] 7% 1.9%] 4.5%| .0%| .9%] 3.7% 0% .0%| .0%| 2.8%| 2.2%

BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP

PERCENTAGES = COLUMN PERCENTAGES

OF RADIO SUPER 1

(continued)
3



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-4: RADIO 101 AUDIENCE:

FRIDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - ]JoOVER AB c1 €2 DE
E 17 30 50 65 65
0630 HRS.......... 1 0 1 1 0 0 0 0 0 1 0 0
................ 3%] 0% .éx%| 4.5%] .0x] .o0%| .0%| .0%| .0x| 1.0%] .0% 0%
0700 HRS.......... 3 1 2 1 1 1 0 0 1 2 0 0
................ 1.0%] 7% 1.3%| 4.5%] 1.3% 9% .0% 0x| 2.9%| 1.9%| .0% 0%
0730 HRS.......... 3 1 2 0 1 1 1 0 0 2 0 1
................ 1.0%|  .7%] 1.3%] .0%| 1.3% 9%l 1.9%) .0%| .0%[ 1.9%] .0%| 1.1%
0800 HRS.......... 8 4 4 0 2 2 4 0 0 4 2 2
................ 2.7%4] 2.7%| 2.6%| .0%) 2.6%| 1.8%]| 7.4%] .0x%| .ox| 3.8%| 2.8%| 2.2%
0830 HRS.......... 9 4 5 0 3 2 4 0 0 5 2 2
................ 3.0%| 2.7%} 3.2%| .0%| 3.8%] 1.8%| 7.4%| .ox| .o0x| 4.8%| 2.8%| 2.2%
0900 HRS.......... 9 4 5 0 3 1 4 1 0 4 2 3
................ 3.0%) 2.7%| 3.2%] .0%| 3.8% 9%| 7.4%| 2.8%| .0%| 3.8%]| 2.8%| 3.4%
0930 HRS.......... 5 2 3 0 0 1 4 0 0 3 1 1
................ 1.7%] 1.42%] 1.9%] .0%] .o0x| .9%| 7.4x% 0%] .0%| 2.9%| 1.4%) 1.1%
1000 HRS.......... 3 1 2 0 0 1 2 0 0 2 0 1
................ 1.0%) 7% 1.3%] .0%| .0%] .9%| 3.7%| .0%] .0%| 1.9%| .ox| 1.1%
1030 HRS.......... 3 1 2 0 1 1 1 0 1 1 0 1
................ 1.0%)  .7%| 1.3%] .0%] 1.3% 9% 1.9%] .0%| 2.9%| 1.0%]| .0%| 1.1%
1100 HRS.......... 3 1 2 0 1 1 1 0 1 1 0 1
................ 1.0%| .7%| 1.3%| .0%| 1.3% 9% 1.9% 0% 2.9%| 1.0%| .0%| 1.1%
1130 HRS.......... 3 1 2 0 1 1 1 0 1 1 0 1
................ 1.0%| .7%| 1.3%] .0%| 1.3%] _9%| 1.9%| .o0%| 2.9%| 1.0%| .0%| 1.1%
NOON.............. 4 2 2 0 1 2 1 0 2 1 0 1
................ 1.3%| 1.4%[ 1.3%| .0%| 1.3%] 1.8%) 1.9%] .0%| 5.9%| 1.0%| .o0%| 1.1%
1230 HRS.......... 2 1 1 0 1 1 0 0 1 1 0 0
................ TRl LT L6%| L0%| 1.3% 9%4) 0% .0%| 2.9%] 1.0%] .0%| .0%
1300 HRS.......... 3 1 2 1 1 1 0 0 2 1 0 0
................ 1.0%| -7%) 1.3%| 4.5% 1.3%] .9%] .0%| .0%| 5.9%| 1.0%{ .0%| .0%
PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RADIO 101

(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-4: RADIO 101 AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER AB €1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 2 1 1 0 1 1 0 0 1 1 0 0
................ TR L TH| 6% .0%| 1.3%]  .9%| .0%{ .o0%| 2.9%) 1.0%] .ox| .ox
1400 HRS.......... 2 1 1 0 1 1 0 0 1 1 0 0
................ TR 7% 6% 0% 1.3%] .9%| .0%} .o0%{ 2.9%] 1.0%| .ox| .ox
1430 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3% 0%l .6x%] .0%] .o0x%| .9%] .ox%] .ox| .ox%| 1.0%| .o%| .ox
1500 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3% . 0% 6% 0% .0% .9% .0% .0% .0%] 1.0% .0% 0%
1530 HRS.......... 2 1 1 0 0 1 1 0 0 2 0 0
................ JT%| 7% 6% .0%| .0%] .9%| 1.9%| .0%| .0%| 1.9%| .0%| _0%
1600 HRS.......... 5 3 2 1 2 0 2 0 0 3 1 1
................ 1.7%) 2.1%] 1.3%] 4.5%| 2.6%] .ox| 3.7%) .o0x| .ox| 2.9%| 1.4%| 1.1%
1630 HRS.......... 6 4 2 2 2 0 2 0 0 4 1 1
................ 2.0%| 2.7%| 1.3%| 9.1%) 2.6%] .ox| 3.7%x} .o0x%| .ox| 3.8%| 1.4%| 1.1%
1700 HRS.......... 7 5 2 2 2 1 2 0 1 4 1 1
................ 2.3%| 3.4%| 1.3%| 9.1%) 2.6%| .9%| 3.7%] .o0x| 2.9%| 3.8%| 1.4%| 1.1%
1730 HRS.......... 5 4 1 1 2 1 1 0 0 3 1 1
................ 1.74) 2.7% .6x| 4.5%| 2.6%| .9%| 1.9%] .ox| .0%| 2.9%| 1.4%} 1.1%
1800 HRS.......... 2 2 0 0 0 2 0 0 1 0 1 0
................ 7% 1.6%) L0x|  .o%] .ox] 1.8%| .ox| .ox| 2.9%] .ox| 1.4%| .ox
1830 HRS.......... 1 1 0 0 0 1 0 0 0 0 1 0
................ 3% .7 .0%]  .ox%| .o%| .9%] .o0x%| .0%| .ox| .ox%| 1.4%] .ox
1900 HRS.......... 2 2 0 0 0 2 0 0 0 1 1 0
................ 7% 1.4%  .0x%| .o0x] .o%| 1.8z .o0x| .ox| .o%| 1.0%| 1.4%| .o0%
1930 HRS.......... 2 2 0 0 0 2 0 0 0 1 1 0
................ AL 1.4%]) L0%| 0% .ox] 1.8%] .ox| .ox] .ox| 1.0%] 1.4%| .0%
2000 HRS.......... 1 1 0 0 0 1 0 0 0 0 1 0
................ 3% 7% .o0%|  .ox| .ox| .ex| .ox] .ox| .ex| .ox| 1.4%] .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RADIO 101

(continued)
3



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-3: SUPER 1 AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 2 0 2 0 0 1 1 0 0 0 1 1

................ STx] O L0%] 1.3%] 0% 0% .9%| 1.9%| .o0x] .ox| .ox| 1.4%| 1.1%
2100 HRS.......... 2 0 2 0 0 1 1 0 0 0 1 1

................ S7X] 0 .0%) 1.3%]  .0x| .0%x| .9%| 1.9%| .0%] .o0x| .ox| 1.4%| 1.1%
2130 HRS.......... 2 0 2 0 0 1 1 0 0 0 1 1

................ LT%] 0 .0%) 1.3%] .0%|  .ox| .9%| 1.9%] .o0%] .ox| .o0x%| 1.4%] 1.1%
2200 HRS.......... 3 0 3 0 0 2 1 0 0 0 1 2

................ 1.0% 0%| 1.9%] .0%| .0%| 1.8%| 1.9%] .0%| .0%| .0%} 1.4%| 2.2%
2230 HRS.......... 2 0 2 0 (V] 1 1 0 0 0 0 2

................ ST#| .0%) 1.3%] 0% .0%| .9%] 1.9%| .o0x%| .0%] .o0%| .o0%| 2.2%
2300 HRS.......... 2 0 2 0 0 1 1 0 0 0 0 2

................ LTAl 0% 1.3%]  .0%]  .o%} .9%| 1.9%] .0x%| .ox| .ox% 0% 2.2%
2330 HRS.......... 0 0 0 0 0 0 0 0 6 0 0 0

................ L0%)  .0%| .0%| .0%] .ox| .0%| .ox| .0%| .ox| .o% L0%|  .0%
DID NOT LISTEN TO

SUPER 1 RADIO .

ON THIS DAY.... 230 112 118 20 68 77 39 26 32 89 50 59

................ T6.7%|76.7%|76.6%]190.9%|87.2%)70.0%]72.2%|72.2%|94.1%| 84 .8%| 69.4%| 66.3%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RADIO SUPER 1




BROADCASTINE AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-4: RADIO 101 AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMALY14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0

................ .0%] .0%| .0%| .0%| .0%| .ox| .o0xX| .o0x| .ox{ .0%| .o0%| .o0x%
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%[ .0x] .0x] .oxp .ox{ .ox| .o%| .ox] .ox| .o%| .o0%
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0

................ .0%] .0%| .0%| .0%| .0%| .o0%| .0%| .0%| .ox| .ox| .ox| .0%
2200 HRS.......... 0 0 0 0 0 0 0 o 0 0 0

................ L0%]  .0% .0x%] .0%| .0%f .0%] .o%| .0%| .ox| .o0%| .0%| .0%
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0

................ .0% 0%f .0%] .0%) .0%| .0%| .0%X| .0%| .0%] .0%| .0%| .0%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0

................ .0% .0%| .0%| .0%{ .0%| .ox| .0%| .o%| .o%| .ox| .ox| .o0%
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0

................ -0%] .0%| .0%] .0%| .0%| .0%] .0%| .o%x| .ox| .ox| .ox| .o0%
DID NOT LISTEN TO

RADIO 101 ON

THIS DAY....... 277 132] 145 18 72 103 49 35 29 94 68 86

................ 92.3%(90.4%)94.2%|81.8%(92.3%|93.6%|90.7%|97.2%|85.3%|89.5%| 94 .4%|96.6%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RADIO 101




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-5:

- BY GENDER, AGE & SOCIO-ECON GROUP

ISLAND SOUND RADIO AUDIENCE: FRIDAY

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMALi14 - [18 - {31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300] 146] 154 22 781 110 54 36 341 105 72 89
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 4} 0 0
................ . 0% 0%} .0%| .o%| .0%| .ex] .ox| .o0%| .ox! .o0%| .o%| .o%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% 0% 0% 0% 0% .0% .0% .0% .0% .0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% .0%] .0%| .o%| .o0%| .o%| .ox| .ox| .ox| .ox] .o0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0%] .0%] .0% .o0%| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0200 HRS.......... 0 0 0 0 (1 0 0 0 0 0 0 0
................ .0% 0% .0% 0% .0% .0% .0% 0% .0% 0% .0% .0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0%] .o0%] .o%| .0%] .ox} .ox| .ox| .o0%| .o% 0% .0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0%} .0% 0% .0%| .o0x%] .0%} ._0%| .o0%| .o0%x] .ox| .ox%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0% 0% .0% .0% . 0% .0% 0% .0% 0% .0%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0%] .0%| .o% .0%| .ox{ .ox| .ox| .ox| .oz .ox%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% .0%| .0%| .0%| .o%] .ox| .ox| .ox| .ox] .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% .0% . 0% . 0% 0% .0% .0% .0% .0% .0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .0% 0% .0x] .0%| .ox| .o0x] .ox} .ox{ .0%| .ox%
0600 HRS.......... 0 0 0 0 0 0] 0 0 0 0 0 0
................ .0% 0% .0%| .0%| .ox| .ox| .o%| .ox| .ox| .ox| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF ISLAND SOUND RADIO

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-5:

ISLAND SOUND RADIO AUDIENCE:

- BY GENDER, AGE & SOCIO-ECON GROUP

FRIDAY

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - {18 - [31 - |51 - |OVER AB c1 c2 DE
E 17 |30 |s0 |65 | 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox] .ox
0700 KRS.......... 3 1 2 1 0 2 0 0 0 1 1 1
................ 1.0%] 7% 1.3x| 4.5%| .ox| 1.8%| .ox| .ox| .ox| 1.0%| 1.4%| 1.1
0730 HRS.......... 5 2 3 1 0 2 1 1 0 2 2 1
................ 1.7%| 1.4%] 1.9%| 4.5%] .ox| 1.8%| 1.9%| 2.8%| .ox| 1.9%| 2.8%| 1.1x
0800 HRS.......... 4 2 2 1 0 2 0 1 0 1 2 1
................ 1.3%] 1.4%| 1.3%| 4.5%| .ox| 1.8x| .ox| 2.8x] .ox| 1.0%| 2.8%| 1.1%
0830 HRS.......... 3 0 3 0 1 2 0 0 0 1 1 1
................ 1.0%] .ox| 1.9%x| .o%| 1.3%| 1.8%] .ox| .ox| .ox| 1.0%] 1.4%| 1.1
0900 HRS.......... 5 1 4 0 2 3 0 0 1 1 2 1
................ 1.7%) 7% 2.6%] .ox| 2.6x| 2.7%| .ox| .ox| 2.9%| 1.0%| 2.8x| 1.1
0930 HRS.......... 6 2 4 0 2 3 0 1 1 1 3 1
................ 2.0%| 1.4%| 2.6x| .ox| 2.6%| 2.7%| .ox%| 2.8%| 2.9%| 1.0%] 4.2%| 1.1%
1000 HRS.......... 9 4 5 1 2 4 1 1 3 1 4 1
................ 5.0%| 2.7%| 3.2%| 4.5%] 2.6%| 3.6%| 1.9%| 2.8x| 8.8%| 1.0%| 5.6%| 1.1%
1030 HRS.......... 9 3 6 1 3 4 0 1 2 2 4 1
................ 3.0%| 2.1%| 3.9%| 4.5%| 3.8%| 3.6%| .ox| 2.8x%| 5.9%| 1.9%| 5.6%| 1.1
1100 HRS.......... 8 3 5 1 3 3 0 1 2 2 3 1
................ 2.7%| 2.1%| 3.2%| 4.5%| 3.8%| 2.7%| .ox| 2.8%| 5.9%| 1.9%| 4.24] 1.1
1130 HRS.......... 8 3 5 0 3 3 1 1 3 1 3 1
................ 2.7%] 2.1%| 3.2x| .ox| 3.8%| 2.7%| 1.9%] 2.8x| 8.8%| 1.0%| 4.2%| 1.1
NOON. - e eeemnnnn.. 7 3 4 0 2 3 1 1 1 2 3 1
................ 2.3%| 2.1%| 2.6x| .ox| 2.6%| 2.7%| 1.9%| 2.8x| 2.9%| 1.9%| 4.2%] 1.1
1230 HRS.......... 6 2 4 0 2 3 0 1 1 1 3 1
................ 2.0%| 1.4%| 2.6%] .ox| 2.6%| 2.7%| .o%]| 2.8x| 2.9x| 1.0%| 4.2%] 1.1%
1300 HRS.......... 6 2 4 0 2 3 0 1 1 1 3 1
................ 2.0%| 1.4%] 2.6x| .ox| 2.6%| 2.7x%| .0%| 2.8%| 2.9%| 1.0%| 4.2%] 1.1

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF ISLAND SOUND RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-5:

ISLAND SOUND RADIO AUDIENCE:

- BY GENDER, AGE & SOCIO-ECON GROUP

FRIDAY

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL |14 - |18 - |31 - |51 - |OVER AB c1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 4 1 3 0 1 3 0 0 1 1 1 1
................ 1.3%)  .7%| 1.9%| .0%] 1.3%| 2.7%| .0x| .ox| 2.9%| 1.0%| 1.4%| 1.1%
1400 HRS.......... 4 1 3 1 1 2 0 0 1 1 1 1
................ 1.3%]  .7%] 1.9%] 4.5%] 1.3%| 1.8%| .0x] .0%| 2.9%| 1.0%| 1.4%] 1.1%
1430 HRS.......... 3 1 2 1 1 1 0 0 1 1 1 0
................ 1.0% 7% 1.3%) &.5%( 1.3%] .9x%| .o%| .o0%| 2.9%| 1.0%| 1.4%| .o0%
1500 HRS.......... 3 1 2 1 1 1 0 0 1 1 1 0
................ 1.0% 7% 1.3%1 4.5%] 1.3%| .9%] .0%] .0%| 2.9%| 1.0%| 1.4%| .o0%
1530 HRS.......... 3 1 2 1 1 1 0 0 1 1 1 0
................ 1.0% 7% 1.3%] 4.5%( 1.3%| .9%| .ox%| .ox| 2.9%| 1.0%| 1.4%| .ox%
1600 HRS.......... 3 1 2 1 1 1 0 0 0 1 1 1
................ 1.0% 7% 1.3%| 4.5%) 1.3%| .9%| .o0x| .ox| .o0%| 1.0%] 1.4%| 1.1%
1630 HRS.......... 3 1 2 1 1 1 0 0 0 1 1 1
................ 1.0% 7% 1.3%] 4.5%| 1.3%| .9%| .o0x%| .ox| .ox| 1.0%] 1.4%| 1.1%
1700 HRS.......... 2 0 2 0 1 1 0 0 0 0 1 1
................ 7% .0%| 1.3% 0%} 1.3% 9% .0% .0% .0% 0% 1.4%] 1.1%
1730 HRS.......... 1 0 1 0 0 1 0 0 0 0 1 0
................ .3% 0% .6x%| .0%p .0%| .9%] .ox| .ox| .ox| .o0%] 1.4%] .ox
1800 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .0%] .0% 0% .0x%| .0%| .0%] .0%| .o0%] .0%| .o%| .0%
1830 HRS.......... -0 0 0 1] 0 0 0 0 0 0 0 0
................ L0%|  .0%| .0%] .0%| .0%| .0%| .o%x|] .ox| .ox| .0%| .ox| .0%
1900 HRS.......... 1 1 0 0 0 1 0 0 0 1 ] 0
................ 54 B 64 I 1 4 0% .0%| .9%| .0%| .0%| .ox] 1.0%| .o0%| .0%
1930 HRS.......... 1 1 0 (1 0 1 0 0 0 1 0 0
................ 3% 7% .0%| .o%| .ox| .9%| .ox| .ox| .ox| 1.0%] .ox| .ox
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% 0% .0%| .0%| .0%)] .o0x] .0%| .ox| .0%| .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF ISLAND SOUND RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-5:

- BY GENDER, AGE & SOCIO-ECON GROUP

ISLAND SOUND RADIO AUDIENCE: FRIDAY

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |[FEMAL{14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0x%| .0x%] .0%| .ox| .ox| .o%| .ox| .ox% .0% -0X]  .0%
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0%} .0%]  .0%] .0%] .ox] .ox| .ox| .o0%| .o0x .0% 0% .0%
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 1]

................ .6%| .0%| .o%| .0%] .ox| .ox| .ox| .0%| .o0% .0% .0%]  .0%
2200 HRS.......... 0 0 0 0 0 0 0 of 0 0 0 0

................ L0%|  .0x] .0%| .ox%} .ox| .ox| .o0%| .0%| .o0% 0% 0% .0%
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%| .0%] .0%| .0%] .ox| .o%| .o0%| .0%] .0% 0% .0% 0%
2300 HRS.......... 0 0 0 0 (1 0 0 0 0 0 0 0

................ L0%) 0% .0%| .0%| .0%| .0%| .o0x| .0x| .0%| .ox| .o%| .ox
2330 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0

................ 3% 0% .6x%| .o%| .ox| .9%| .ox%| _o0x] .ox%| 1.0%| .o%| .ox
DID NOT LISTEN TO

ISLAND SOUND

RADIO ON THIS

DAY............ 282| 139| 143 20 73| 103 51 35 31 97 67 87

................ 94.0%195.2%)92.9%| 90.9% )| 93.6%|93.6%| 94 .4%| 97 .2%|91.2%|92.4%|93.1%|97.8%

PERCENTAGES = COLUMN PERCENTAGES

BASE

ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF ISLAND SOUND RADIO




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-6: BAY RADIO AUDIENCE:

FRIDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - [18 - |31 - |51 ~ |OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300| 146] 154 22 78| 110 54 36 34| 105 72 89
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% .0% .0% .0% .0% .0% .0% .0% .0% .0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0%} .0%| .0%| .ox{ .0%| .o0x%| .o0x| .o0%| .o0%| .o%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0%] .0%| .0%| .0%] .0%| .ox{ .ox| .ox| .0%] .o0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% .0%| .0%| .0x%] .0x%| .o0%| .o0%| .0% 0% .0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0% .0% .0% . 0% .0% . 0% .0% . 0% .0% . 0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0%] .0%] .o0x%| .ox| .ox| .o%| .ox| .ox| .o0%| .ox| .ox
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% 0% .0% .0% .0% .0% .0% 0% .0% . 0% .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0% 0% .0%| .0%| .0%] .0%| .o0%] .0%| .0% 0%] .0%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] .o0x} .o0%| .0%| .ox| .o0%| .o0%| .ox| .o%| .o%| .ox| .0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0% 0% .0% .0% 0% .0% 0% .0% 0% .0%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%| .o0%] .o%| .0%| .ox| .o0%| .o%| .o0%| .0% 0% .0%
0530 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% 7% 0% .0x] .ox%| .9% 0%] .0%| .0%| 1.0%| .0%| .0%
0600 HRS.......... 1 1 1} 0 0 1 0 0 0 1 0 0
................ 3% 7% .0%|  .0x%] .ox| .9%| .0%] .ox| .ox| 1.0%| .o%| .o0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF BAY RADIO

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-6: BAY RADIO AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMALI14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 1 1 0 0 0 1 0 0 0 1 0
................ 3% 7% .0x| .0%] .ox| .9%| .ox%| .ox| .ox%| 1.0x%| .ox
0700 HRS.......... 2 2 0 0 0 2 0 0 1 1 0
................ ST%| 1.4%]  .0%| .0%| .0%| 1.8x%| .ox{ .ox| 2.9x| 1.0%| .ox
0730 HRS.......... 4 3 1 0 1 3 0 0 2 1 0
................ 1.3%) 2.1%p  .6%| .0%| 1.3%] 2.7%| .ox| .0%| 5.9%) 1.0% 0%l 1
0800 HRS.......... [] 4 2 0 2 4 0 0 2 3 0
................ 2.0%| 2.7%} 1.3x%] .o0x| 2.6%| 3.6%| .ox| .ox| s5.9%| 2.9%x] .ox] 1.
0830 HRS.......... 8 5 3 0 3 5 0 (i 2 4 1
................ 2.7%| 3.4%) 1.9%| .0%| 3.8%) 4.5% .ox| .o0x| 5.9%| 3.8%| 1.4%| 1.
0900 HRS.......... 10 6 4 0 3 7 0 0 2 5 1
................ 3.3%) 4.1%] 2.6% .o%| 3.8%| 6.4%| .0%] .0%| 5.9%x| 4.8%| 1.4%]| 2.
0930 HRS.......... 1 7 4 0 3 8 0 0 2 [ 1
................ 3.7%) 4.8%| 2.6%| .0%| 3.8%) 7.3%| .ox| .o0x%| 5.9x| 5.7x| 1.4%| 2.
1000 HRS.......... 8 4 4 0 2 6 0 0 1 5 1
................ 2.7%) 2.7xf 2.6%| .0%| 2.6%| 5.5%| .0%| .ox| 2.9%| 4.8x]| 1.4x%| 1.
1030 HRS.......... 5 2 3 0 1 4 0 0 1 3 0
................ 1.7%) 1.4%] 1.9%] .0%| 1.3%] 3.6%| .o0%| .ox| 2.9%| 2.9x| .ox| 1.
1100 HRS.......... 4 1 3 0 1 3 0 0 0 3 0
................ 1.3%) 7% 1.9%4| .0%| 1.3%]| 2.7%| .o0x%| .ox%| .ox| 2.9%| .o0x| 1.
1130 HRS.......... 5 1 4 0 2 3 0 0 0 4 0
................ 1.7%) .7%| 2.6x| .0%| 2.6%| 2.7¢| .ox%| .ox| .ox| 3.8%| .ox| 1.
NOON.............. 5 1 4 0 2 3 0 0 0 4 0
................ 1.7%)  .7%| 2.6%] .0%| 2.6%] 2.7%| .o%| .ox| .ox| 3.8%| .ox| 1.1%
1230 HRS.......... 5 2 3 1 2 2 0 0 0 4 0
................ 1.7%| 1.4%| 1.9%| 4.5%| 2.6%] 1.8%) .o0%| .o0x| .ox| 3.8%] .o0%| 1.1x%
1300 HRS.......... 7 2 5 2 3 2 0 0 1 5 0
................ 2.3%] 1.4%) 3.2%| 9.1%| 3.8%| 1.8%| .0%| .ox| 2.9%| 4.8%| _ox%| 1.1%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF BAY RADIO

(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-6: BAY RADIO AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 ~ |31 - |51 - {OVER | AB c1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 5 2 3 2 1 2 0 0 1 3 0 1
................ 1.7%]) 1.4%] 1.9%] 9.1%) 1.3%| 1.8x] .ox| .o0%| 2.9%| 2.9%| .ox| 1.1%
1400 HRS.......... 4 1 3 1 1] 2 0 0 1 2 0 1
................ 1.3% 7% 1.9%] 4.5%] 1.3%] 1.8%| .o0x] .0%| 2.9%| 1.9%x| .0%| 1.1%
1430 HRS.......... 4 1 3 0 2 2 0 0 0 3 0 1
................ 1.3%] .7%| 1.9% 0%] 2.6%] 1.8%] .0% 0% .0%] 2.9%) .0x%| 1.1%
1500 HRS.......... 3 1 2 0 1 2 0 0 0 2 0 1
................ 1.0% A 1.3% .0%| 1.3%| 1.8%| .0x%| .o0x| .ox| 1.9%| .o%| 1.1%
1530 HRS.......... 3 1 2 0 1 2 0 0 0 2 0 1
................ 1.0%] .7%| 1.3% 0%] 1.3%] 1.8%] .0%| .0%| .o0x%| 1.9x| .o0%| 1.1%
1600 HRS.......... 4 2 2 0 2 2 0 0 0 3 0 1
................ 1.3%] 1.4%| 1.3% 0%] 2.6%| 1.8%| .0% 0% .0%| 2.9%| .0%| 1.1%
1630 HRS.......... 5 3 2 0 3 2 0 0 1 3 0 1
................ 1.7%] 2.1%| 1.3% 0% 3.8%| 1.8%| .0%| .0%| 2.9%] 2.9%| .0%| 1.1%
1700 HRS.......... 5 4 1 0 2 3 0 0 1 3 0 1
................ 1.7%] 2.7%| .6% 0% 2.6%] 2.7%| .0% 0%| 2.9%| 2.9%| .0%| 1.1%
1730 HRS.......... 6 4 2 0 3 3 0 0 1 4 0 1
................ 2.0%| 2.7%4( 1.3%| .0x%| 3.8%| 2.7%| .0%] .o0%| 2.9%| 3.8%| .o%| 1.1%
1800 HRS.......... 5 3 2 0 3 2 0 0 1 4 0 0
................ 1.7%] 2.1%] 1.3% 0%| 3.8%] 1.8%| .0%| .0%| 2.9%| 3.8%| .0%| .0%
1830 HRS.......... 3 1 2 1} 2 1 0 0 1 2 0 0
................ 1.0% .74 1.3%] .0%| 2.6%| .9%| .0%| .o0%| 2.9%] 1.9%] .0%| .o0%
1900 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3% 0% .6x%p .ox%| .ox| .9%| .ox] .ox| .ox%| 1.0%¢] .o0x| .ox%
1930 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% .7%] .o0%| .ox| .0%| .9%} .o0x| .ox%| .ox| 1.0%] .ox 0%
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0%| .0% 0x| .ox} .0%| .0%] .0%| .o%x| .ox] .0%| .o0%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF BAY RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-6: BAY RADIO AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI10-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - [31 - [51 - |OVER | AB ct c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0x| 0 .ox|  .ox| .ox| .ox[ .ox| .ox| .ox| .ox| .ox| .ox| .ox
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0x) .0x] .0%| .ox} .ox%| .ox] .ox| .ox| .ox| .ox| .ox| .ox
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%  .0%] .0%x| .0%] .o0% .o%| .ox| .ox| .ox| .ox| .ox| .ox
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%| .0%]  .0% 0% .0%| .0% .o%x{ .o0x%| .ox| .ox| .ox| .ox
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%| .ox|  .ox] .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0% 0% .o%| .ox| .ox| .o%| .ox| .ox| .ox| .ox| .o%| .ox
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%] .0%| .0x| .0%| .o0x%| .ox| .ox| .ox| .ox| .ox| .ox| .ox
DID NOT LISTEN TO

BAY RADIO ON

THIS DAY....... 281 135) 146 20 72 99 54 36 31 92 71 87

................ 93.7%92.5%|94.8%|90.9%(92.3%[90.0%| 100%| 100%|91.2%|87.6%|98.6%]97.8%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF BAY RADIO




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-7: RTK AUDIENCE: FRIDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB t1 c2 DE

TOTAL CASES....... 300) 146 154 22 78 110 54 36 34 105 72 89

................ (0% 0% .o0x| .0%] .0%| .ox| .ox| .ox| .ox| .ox| .ox| .ox

0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%|  .0%| .0%| .o0%| .o0%| .0%| .0%] .o0%| .ox| .ox| .ox
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0% L0%f  .0%| .o0%| .0%| .o0x| .ox| .ox| .ox] .ox| .ox%| .ox

0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% . 0% 0% .0% .0% .0% .0% .0% .0% .0% .0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%]  .0x%| .0%| .o0%| .0%| .ox| .ox| .ox| .ox| .ox| .ox%| .ox

................ (0% 0% .0%] .0%| .0%| .0%| .ox| .ox| .ox| .ox| .ox| .o0%

0300 HRS.......... 0 0 0 0 0 0 0 0 0 [ 0 0
................ L0%| .0x| .0x| .ox%| .o0x%| .ox| .o%] .ox| .ox] .ox| .o%| .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .ox|  .o0%| .ox| .0%| .0%| .0%| .ox| .ox| .o0x%| .0%| .0%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0%|  .0%] .ox| .0%| .0%| .o0%| .ox| .o%| .o0%| .0%] .o%| .0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% 0%l 0% .0%| .0%| .o%| .o%| .ox| .ox| .ox%| .o%| .o%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%|  .0%| .o0x%| .ox| .o%| .ox| .ox| .o%| .ox| .ox| .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 [t} 0 0
cereeannaanan .es L0 .0x|  .0%) .0%]| .o0x| .o0x%| .o0x%| .ox| .ox] .0%| .0%] .0%
0600 HRS.......... 2 1 1 0 0 1 1 0 0 2 0 0
Ciierecennnen . STu TR L6%| 0% L0%| .9%| 1.9%] .ox| .ox| 1.9%| .o0%] .o0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RTK
(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-7: RTK AUDIENCE: FRIDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 7 3 4 0 2 4 1 1} 2 3 1
................ 2.3%| 2.1%| 2.6%| .0%| 2.6%| 3.6%| 1.9%} .0%| 5.9%| 2.9%| 1.4%| 1.
0700 HRS.......... 13 5 8 0 5 4 3 1 3 3 3
................ 4.3%] 3.4%| 5.2% 0%] 6.4%| 3.6%] 5.6x] 2.8%| 8.8%| 2.9%| 4.2%] 4.
0730 HRS.......... 17 8 9 0 -] ] 4 1 6 4 3
................ 5.7%) 5.5%| 5.8% 0%| 7.7%| 5.5%| 7.4%| 2.8%|17.6%| 3.8%| 4.2%| 4.
0800 HRS.......... 17 7 10 0 7 4 3 3 5 3 5
................ 5.7%) 4.8%| 6.5%F .0%] 9.0%| 3.6%| S5.6%| 8.3%|14.7%] 2.9%| 6.9%| &
0830 HRS.......... 15 4 11 0 5 4 3 3 3 2 5
................ 5.0%| 2.7%| 7.1% 0%| 6.4%| 3.6%| 5.6%| 8.3x| 8.8%] 1.9%| 6.9%| 5.
0900 HRS.......... 17 5 12 0 5 ) 3 3 3 3 5
................ 5.7%) 3.4%] 7.8%) .0%| 6.4%] 5.5%| 5.6%| 8.3%| 8.8%| 2.9%| 6.9% 6.
0930 HRS.......... 19 5 14 0 5 8 3 3 3 4 6
................ 6.3%| 3.4%| 9.1% 0%| 6.4%| 7.3%| 5.6%| 8.3%| 8.8%| 3.8%| 8.3%| 6.
1000 HRS.......... 19 4 15 0 4 10 2 3 2 7 6
................ 6.3%] 2.7%| 9.7% 0%] 5.1%| 9.1%| 3.7%| 8.3%| 5.9%] 6.7%| 8.3%] 4.
1030 HRS.......... 18 4 14 0 4 9 2 3 2 8 4
................ 6.0%) 2.7%| 9.1%] .0%| 5.1%| 8.2%| 3.7%| 8.3%| 5.9%| 7.6%| 5.6%| 4.
1100 HRS.......... 16 3 13 0 4 7 2 3 2 7 4
................ 5.3%| 2.1%| 8.4%| .0%| 5.1%| 6.4%| 3.7%| 8.3%| 5.9%| 6.7%| 5.6%| 3.4%
1130 HRS.......... 21 4 17 0 5 9 3 4 3 8 5
................ 7.0%] 2.7%|11.0% 0%] 6.4%| 8.2%| 5.6%[11.1%| 8.8%) 7.6%| 6.9%| 5.6%
NOON.............. 18 4 14 0 4 8 3 3 1 7 5
................ 6.0%| 2.7%| 9.1% 0%] 5.1%] 7.3%] 5.6%| 8.3%] 2.9%| 6.7%| 6.9%]| 5.6%
1230 HRS.......... 10 4 6 0 0 5 3 2 1 4 1
................ 3.3%) 2.74| 3.9%] .0%| .0%| 4.5%| 5.6%| 5.6%| 2.9%| 3.8%| 1.4%| 4.
1300 HRS.......... 8 2 ] 0 0 4 3 1 2 2 1
................ 2.7%) 1.4%| 3.9%] .0%| .0%| 3.6%| 5.6%| 2.8%] 5.9%] 1.9%[ 1.4%| 3.4%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RTK

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-7: RTK AUDIENCE: FRIDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - {31 - |51 - {oveErR | AB c1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 6 2 4 0 0 3 2 1 1 1 1 3
................ 2.0%} 1.4%) 2.6%] .0x%| .ox| 2.7x| 3.7%] 2.8%| 2.9x%| 1.0%| 1.4%] 3.4%
1400 HRS.......... 5 2 3 (1} 0 2 2 1 1 1 0 3
................ 1.7%] 1.4%| 1.9%] _0x] .ox| 1.8%| 3.7x| 2.8x| 2.9%] 1.0x| .ox| 3.4x%
1430 HRS.......... 4 1 3 0 (] 2 2 0 1 1 0 2
................ 1.3%] 7% 1.9% 0% .0%| 1.8%| 3.7%x| .o%| 2.9%| 1.0%| .o0%| 2.2%
1500 HRS.......... 3 1 2 0 (] 1 2 0 1 1 0 1
................ 1.0%) .7%] 1.3% 0% .0%[ .9%| 3.7%x| .ox| 2.9%| 1.0%| .ox| 1.1%
1530 HRS.......... 5 2 3 0 0 1 4 0 1 2 ()} 2
................ 1.7%] 1.4%]| 1.9% 0% .ox| .9%| 7.4x| .ox| 2.9%| 1.9x| .ox| 2.2%
1600 HRS.......... 8 3 5 0 1 1 5 1 1 5 1 1
................ 2.7%| 2.1%| 3.2% 0% 1.3% 9% 9.3%| 2.8%] 2.9%]| 4.8%] 1.4%| 1.1%
1630 HRS.......... 11 4 7 0 2 2 6 1 1 5 2 3
................ 3.7%] 2.7%| 4.5% 0% 2.6%| 1.8%[11.1%| 2.8%| 2.9%| 4.8%| 2.8%| 3.4%
1700 HRS.......... 7 1 6 (1} 1 2 2 2 1 1 2 3
................ 2.3x| .7%| 3.9% 0%| 1.3%| 1.8%] 3.7%| 5.6%| 2.9%| 1.0%| 2.8%| 3.4%
1730 HRS.......... 8 1 7 0 1 2 2 3 1 1 4 2
................ 2.7%) 7% 4.5%| .0%| 1.3%] 1.8%| 3.7%| 8.3%| 2.9%| 1.0%| 5.6%| 2.2%
1800 HRS.......... 4 1 3 ] 1 1 1 1 1 (1} 3 0
................ 1.3%]  .7%] 1.9%] .0%] 1.3%] ' .9%]| 1.9%| 2.8%| 2.9x| .o0%| 4.2% 0%
1830 HRS.......... 2 0 2 0 0 1 1 0 1 ()} 1 0
................ 7% .0%] 1.3% 0x| .o0x%| .9%| 1.9%] .o0%| 2.9%| .ox| 1.4% 0%
1900 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1
................ 3% .0%|  .6x% 0% .0%| .9%] .ox%| .o%| .o%| .ox| .o%| 1.1%
1930 HRS.......... 4 1 3 0 0 4 (] 0 1 1 0 2
................ 1.3%1  .7%] 1.9%] .0%] .ox%| 3.6%| .o0%| .ox%| 2.9%] 1.0%| .o0%| 2.2%
2000 HRS.......... 1 0 1 0 0 1 0 0 1 0 0 0
................ 3% 0% .6x ox| .o%| .9x%| .ox| .ox%| 2.9%] .ox| .ox| .o%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RTK

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-7: RTK AUDIENCE: FRIDAY - BY GENDER, AGE & SOCID-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - {31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0%} .0%]  .0%| .0%| .0%| .0%| .ox| .ox{ .ox| .ox| .o%| .o%
2100 HRS.......... 1 1 0 0 0 0 1 0 1 0 0 0

................ 3% .7%| .0%]  .0%| .0%| .0%} 1.9%| .ox| 2.9%] .ox| .ox] .ox
2130 HRS.......... 1 1 0 0 0 0 1 0 1 0 0 0

................ 3% 7% 0% .0%| .0%| .0%] 1.9%] .o0%| 2.9%| .0%| .0%| .0%
2200 HRS.......... 1 1 0 0 0 0 1 0 1 0 0 0

................ 3% .7l .0%|  .o%| .ox%| .ox] 1.9%| .ox| 2.9%| .ox%| .ox| .ox
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%  .0x%| .ox| .o%| .o0%| .ox%[ .o0x] .ox| .ox| .ox%] .ox| .o0x
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%) 0% .o0x%] .0%| .0x| .0%| .o0x| .ox| .ox| .ox| .o%] .o%
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%]  .0%] .0x| .o0%| .o0%| .ox] .0%] .ox| .ox| .ox 0% .0%
DID NOT LISTEN TO

RTK ON THIS DAY| 251 127 124 22 68 91 42 28 26 88 62 75

................ 83.7%187.0%|80.5%| 100%|87.2%|82.7%|77.8%|77.8%|76.5%|83.8%]|86.1%|84.3%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RTK




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-8: RADIO LIVE FM AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - |31 - 151 - |OVER | AB c1 €2 DE

E 17 30 50 65 65
TOTAL CASES....... 300| 146 154 22 78 110 54 36 34] 105 72 89
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% 0% .0% 0% .0% L0% .0% .0% 0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%1  .0%] .o0x%| .0%| .0%| .o%| .ox| .ox| .ox| .ox| .ox| .ox

0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% .0% 0% 0% .0% .0% .0% 0% .0%
0130 HRS.......... [ 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%| .ox| .ox| .ox| .o%| .ox| .o%| .ox|] .ox| .ox| .ox
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ .0% .0% .0% 0% .0% .0% 0% 0% .0x% .0% . 0% .0%

0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% .0% .0% 0% .0% .0% .0% .0% .0% .0%
0300 HRS.......... 0 0 0 0 0 0 0 ] 0 0 0 0
................ -0%1  .0%| .o0x| .ox| .ox] .ox| .ox| .o%| .ox| .ox| .ox| .ox%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%]  .0%| .0%| .ox| .ox| .ox| .ox| .o%| .ox] .ox| .oxl .ox

................ L0%|  .0% .o%| .ox] .ox%| .ox| .ox| .ox| .ox| .ox! .o0%| .ox

................ -0x] .0%) .ox| .ox%| .o%x] .ox| .o%] .o0%| .ox| .ox| .ox| .oz

0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
feresensanreeaas -0%]  .0%| .0%| .0%| .0x| .o%{ .0%| .o0%| .ox] .ox| .ox| .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
..... Cereeennna L0%1 .0%|  .0x%| .0x| .0x| .ox| .0%] .o0%| .0%] .o%| .ox| .ox
0600 HRS....... . 0 0 0 0 0 0 0 0 0 0 0 i}
reereeneans R L0%| .0%] .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .o%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RADIO LIVE FM
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-8: RADIO LIVE FM AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL[14 - [18 - |31 - |51 - |OVER | AB c1 c2 DE

................ J7%| 0 L0%| 1.3%]  .ox| .ox| .9%| 1.9%| .ox| .ox| 1.0%] .ox| 1.1%

................ TR Lox| 1.3%| .oxp .ox| .9x| .0%] 2.8%| .ox|{ .ox| 1.4x] 1.1%

................ 7% .0%| 1.3%|  .ox| .ox| .9x| .ox| 2.8%| .ox| .o0%| 1.4%| 1.1%

0800 HRS.......... 2 0 2 0 0 1 0 1 0 0 1 1
................ TRl 0% 1.3%|  .0%] .0%| .9%| .o%| 2.8%| .o0x| .o%| 1.4%] 1.1%
0830 HRS.......... 3 0 3 0 0 1 1 1 0 1 2 0
................ 1.0% 0% 1.9% .ox| .ox| .9%| 1.9x| 2.8%| .o0x%| 1.0%| 2.8%| .ox
0900 HRS.......... 4 0 4 0 0 2 1 1 0 2 2 0

................ 1.3%| .o0x%| 2.6x| .ox| .ox%| 1.8%| 1.9%| 2.8%| .o0x| 1.9%| 2.8%| .o0%

1000 HRS.......... 4 0 4 0 0 1 2 1 0 1 3 0
................ 1.3%)  .0%] 2.6%| .o0x| .ox| .9x| 3.7%| 2.8%| .ox%| 1.0%) 4.2x] .ox
1030 HRS.......... 3 0 3 0 0 1 1 1 0 1 2 0
................ 1.0%] 0% 1.9%] .0x| .o%| .9%| 1.9%| 2.8%| .0%| 1.0%| 2.8%| .o0%
1100 HRS.......... 2 0 0 0 0 1 1 0 0 2 0
................ JTX .0%] 1.3%| .ox| .o0x] .ox| 1.9x%| 2.8x| .ox| .ox| 2.8x| .ox%
1130 HRS.......... 2 0 2 0 0 0 1 1 0 0 2 0
................ S7%) 0% 1.3%] .o%| .0%| .o%| 1.9%| 2.8%| .o0%x] .ox%| 2.8x| .oz
NOON.............. 3 1 2 0 1 0 1 1 0 0 2 1
................ 1.0%| 7% 1.3%| .ox| 1.3%] .ox| 1.9%| 2.8%] .ox| .ox| 2.8%| 1.1%
1230 HRS.......... 2 2 0 0 1 1 0 0 0 1 0 1
................ JTX| 1.4%| .0x|  .0%| 1.3%] .9%] .ox| .ox] .ox%] 1.0%] .ox| 1.1x%
1300 HRS.......... 2 2 0 0 1 1 0 0 0 1 0 1
................ J7xp 1.4% 0% .ox| 1.3%]  .9x]| .ox| .ox] .ox%] 1.0%| .ox| 1.1x

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RADIO LIVE FM
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-8: RADIO LIVE FM AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - 118 - |31 - |51 - [OVER | AB c1 c2 DE

................ S7H| 1.4%] L0x|  .ox| 1.3%| .9x| .ox] .ox| .ox| 1.0%| .ox| 1.1%

................ 1.0%] 2.1%| .ox) .0%| 2.6%| .9%| .ox] .ox| .ox| 1.0x%| .ox%| 2.2%

................ 1.0%| 2.1%| .0%| .0%| 2.6%] .9%| .ox| .ox%| .ox| 1.0%] .ox| 2.2%

................ 1.0%) 2.1%] .0%| .ox| 2.6%] .9%| .ox| .o%| .ox| 1.0x%| .ox| 2.2%

................ 3% .7%| 0% .o%| 1.3%] .o0x] .o0x] .ox] .o0%] .ox| .o%| 1.1x

................ TR LT%| L6%| .0%] 1.3%] .9x] .ox| .ox] .ox| 1.0%| .ox| 1.1x%

................ 3% .0x%|  .ex%| .0%| .o0%] .9%x] .ox%| .o%| .ox| 1.0%] .o% .0%

................ S%l.0x] Lex%] 0% .ox| .9x| .ox| .ox| .ox| 1.0%] .0x% .0%

................ | 7% .6x| .o0x]  .ox| .9x| 1.9%] .ox| .ox%| 1.9x] .o%| .ox

................ TR LT L6%] 0% .0%]  .9x] 1.9%| .o0%| .0%| 1.9%] .ox% .0%

................ % 1.46% L0%]  .0%| 1.3%] .ox| 1.9%| .ox] .ox| 1.9%] .o0%| .o0%

................ Ul 1.4%) L0%|  L0%) 1.3%]  .9%] .ox| .ox| .ox) 1.9%] .o0%| .o0%

1930 HRS.......... 1 1 0 0 0 1 0 0 0 0 0
................ 3% 7%l .ox| .ox| .ox] .9x%| .ox| .ox| .o%| .ox| .o%| 1.1%

2000 HRS.......... 1 1 ] 0 0 1 0 0 0 1 0 0
................ 3% 7%y .0%|  .o0%] .ox| .9%| .ox| .ox| .ox] 1.0%| .o0%] .o0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RADIO LIVE FM
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-8: RADIO LIVE FM AUDIENCE: FRIDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0

................ S3%p .TX) .0%] .ox] .ox| .9x] .ox| .ox| .ox| 1.0%x] .ox| .ox
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%) .0%]  .0x%| .0%| .o0x| .ox| .ox| .o%| .ox| .ox| .ox| .ox
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%f  .0%1 0%} .0%] .0%| .0%| .ox%| .ox| .o0%] .ox| .ox| .ox
2200 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0

................ L3% .0%) .6x%| .o0%| .ox| .9%| .ox| .ox| .ox| 1.0% L0%] 0%
2230 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0

................ -3% .ox] .éx] .ox| .ox| .9%| .ox| .ox| .ox| 1.0%x| .ox| .ox
2300 HRS.......... (4 0 0 0 0 0 0 0 0 0 0 0

................ (0% .0%]  .0%| .ox| .o%| .ox%| .ox| .ox| .ox| .ox| .ox| .ox
2330 HRS.......... 0 0 0 0 0 0 0 0 o 0 0 0

................ L0%)  .0%] .0%| .0%| .ox| .ox%| .ox| .ox| .ox| .ox| .ox| .o%
DID NOT LISTEN TO

RADIO LIVE FM

ON THIS DAY.... 283] 138] 145 22 75| 101 50 35 34 95 69 85

................ 94.3%|94.5%(94.2%| 100%[96.2%[91.8%|92.6%|97.2%]| 100%[90.5%]95.8%[95.5%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RADIO LIVE FM




TABLE 12-9: SMASH RADIO AUDIENCE: FRIDAY
-~ BY GENDER, AGE & SOCIO-ECON GROUP

BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TOTAL] GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300| 146 154 22 78] 110 54 36 34] 105 72 89
MIDNIGHT.......... 0 0 0 0 0. 0 0 0 0 0 0 0
................ -0%]  .0%| .0%| .ox%| .o0x%| .ox| .ox| .ox| .ox| .ox| .ox%| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%1  .0%| .0%| .0%| .o0%| .ox| .ox%| .ox| .ox| .ox| .ox%| .ox%
0100 HRS.......... 0 0 0 0 (1] 0 0 0 0 0 0 0
................ -0%  .0%] .0%] .0%] .0%| .o0x%] .ox] .o0x| .ox| .ox| .ox| .o%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%f  .0%] .0%) .0%| .0x|] .ox] .ox] .o0%| .ox| .ox| .ox| .ox
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0%} .o%| .0%| .0%| .o0x| .ox| .ox| .ox| .ox| .ox| .ox%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0%| 0% 0% .o0%] .0%| .0%| .0%| .ox| .o0x%] .ox%| .0%| .0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%] .0%| .0%| .0%| .0x%| .ox| .ox| .ox| .0%| .o0%| .ox%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 (1 0 0
................ L0%1  .0%] .0%| .0%| .0%| .ox] .ox| .ox| .ox| .ox| .ox| .ox%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] .0%] .0%x| .0%| .0%| .o0%| .ox| .ox| .ox| .o0%| .ox%| .o%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] .0%] .o%| .ox| .o0x%| .ox| .ox| .ox| .ox| .ox| .o0%| .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0x%| .o0%| .0%| .o%| .ox] .o%| .ox| .ox| .ox| .o0%] .o0x%
0530 HRS.......... 1 1 0 0 1 0 0 0 0 0 1 0
................ J3%| .7%| .0%] .0%| 1.3%| .o0x%| .o0x| .o%] .o%] .ox| 1.4%| .o0x
0600 HRS.......... 1 1 0 0 1 0 0 0 0 0 1 0
........... cenen 3% 7% .0%|  .0%| 1.3%| .o0x%] .o%] .ox| .ox] .ox| 1.4%] .ox

BASE

PERCENTAGES = COLUMN PERCENTAGES
ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF SMASH RADIO

(continued)
1



BROADCASTING AUTHORITY - Tv & RADIO AUDIENCE AUDIT 1994

TABLE 12-9: SMASH RADIO AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - |31 - |51 - JOVER | AB €1 c2 DE

................ 1.7%] 3.4%| .o0x%| .ox| 3.8%| 1.8%| .0%| .ox| .o0x| 1.0%| &.2%| 1.1%

................ 2.3%) 4.9% .6x%| .0%| 5.1%| 2.7%| .o0x%| .ox| 2.9%] 1.0%| 4.2%] 2.2%

................ 3.0%) 3.4%| 2.6%| .0%| 6.4%| 3.6%| .0x%| .ox| .ox%| 2.9%| 5.6%| 2.2%

0830 HRS.......... 1 5 6 0 5 6 ¢ 0 1 5 3 2

0900 HRS.......... 12 6 6 0 6 6 0 0 1 5 4 2

0930 HRS.......... 15 7 8 0 8 7 0 0 1 6 2 6

1000 HRS.......... 13 7 6 0 8 5 0 0 0 5 2 6

................ 4.3%| 4.8%| 3.9%] .0%110.3%) 4.5%] .ox%| .ox| .ox%| 4.8%| 2.8%| 6.7%

1030 HRS.......... 13 8 5 0 8 5 0 0 1 4 2 6

1100 HRS.......... 12 6 6 0 7 5 0 0 1 4 2 5

................ 4.0%) 4.1%| 3.9% .0%| 9.0%| 4.5%] .0%| .0%| 2.9%| 3.8%| 2.8%| 5.6%

1130 HRS.......... 11 5 6 0 8 3 0 0 1 4 1 5

NOON.............. 10 5 5 0 8 2 0 0 1 5 0 &

1230 HRS.......... 9 5 4 0 8 1 0 0 1 6 1 1
................ 3.0% 3.4%| 2.6%[ .0%[10.3%| .9%| .0%| .0%| 2.9%| 5.7%| 1.4%| 1.1%
1300 HRS.......... 9 6 3 0 7 2 0 0 1 é 1 1

................ 3.0%) &.1%| 1.9%] .o0x| 9.0%| 1.8%| .ox| .o0%| 2.9%x] 5.7%] 1.4%| 1.1%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF SMASH RADIO
i (continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-9: SMASH RADIO AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - 18 - |31 - |51 - |OVER | AB c1 €2 DE

1330 HRS.......... 10 7 3 0 4 é 0 0 0 6 3 1

1400 HRS.......... 1 6 5 2 4 5 0 0 1 6 3 1

1430 HRS.......... 10 5 5 2 3 5 0 0 1 5 3 1

1500 HRS.......... 12 6 é 4 4 4 0 0 1 6 2 3

1530 HRS.......... 1 ] 5 & 4 3 0 0 1 5 2 3

1600 HRS.......... 13 8 5 6 4 3 0 0 2 7 2 2

1630 HRS.......... 14 7 7 6 5 3 0 0 1 7 4 2

1800 HRS.......... 1 3 8 2 7 2 0 0 1 3 3 4

1830 HRS.......... 10 4 ] 1 7 2 0 0 1 2 3 4

................ 3.3%| 4.8%| 1.9%| .0%| 5.1%| 5.5%| .ox| .o0x| .ox| 5.7%| 4.2%| 1.1%

................ 3.7%| 4.1%| 3.2%| 9.1%| 5.1%| 4.5%| .o0%| .o0x| 2.9%| 5.7%| 4.2%) 1.1%

................ 3.3%] 3.4%| 3.2%| 9.1%| 3.8%| 4.5%| .0%| .ox| 2.9%| 4.8%| 4.2%| 1.1%

................ 4.0%| 4.1%| 3.9%|18.2%| 5.1%| 3.6x%| .0x| .o0x} 2.9%| 5.7%| 2.8%| 3.4%

................ 3.7%( 4.1%| 3.2%[18.2%| S5.1%| 2.7%| .0x| .0%| 2.9%| 4.8%| 2.8%| 3.4%

................ 4.3% 5.5%| 3.2%|27.3%| 5.1%| 2.7%| .ox| .o0x| 5.9%| 6.7%| 2.8x%| 2.2%

................ 4.7%| 4.8%| 4.5%]27.3x%| 6.4%) 2.7%| .0%| .0x| 2.9%| 6.7%| 5.6%] 2.2%

1700 HRS.......... 15 7 8 7 5 3 0 0 2 5 5 3
................ 5.0%) 4.8%| 5.2%|31.8%| 6.4%| 2.7%| .o0x%| .0%| 5.9x%| 4.8%| 6.9%| 3.4%
1730 HRS.......... 16 6 10 5 6 5 0 0 3 -] 4 3

................ 5.3%| 4.1%| 6.5%(22.7%| 7.7%| 4.5%| .o0x%| .ox| 8.8%| 5.7%| 5.6%| 3.4%

................ 3.7%] 2.1%| 5.2%| 9.1%| 9.0%| 1.8%| .o%| .o0%| 2.9%| 2.9%| 4.2%]| 4.5%

................ 3.3%| 2.7%]| 3.9%| 4.5%) 9.0%| 1.8%] .0%] .ox| 2.9%| 1.9%| 4.2%| 4.5%

................ 1.74] 2.1%| 1.3%|13.6%] 1.3%| .9%| .o0x| .ox| .ox] 1.0%| 1.4%] 3.4%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF SMASH RADIO
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-9: SMASH RADIO AUDIENCE:
- BY GENDER, AGE & SOCIO-ECON GROUP

FRIDAY

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |[FEMAL|14 - |18 - 131 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 4 3 1 1 2 1 0 0 0 2 0 2

................ 1.3%1 2.1%]  .6x| 4.5% 2.6%| .9%| .o0x%| .ox| .o0x%| 1.9%] .ox| 2.2%
2100 HRS.......... 5 4 1 2 2 1 0 0 0 2 0 3

................ 1.7% 2.7%|  .6x| 9.1%| 2.6%| .9x| .ox%| .ox| .ox| 1.9%x| .ox| 3.4%
2130 HRS.......... 5 4 1 2 2 1 0 0 0 2 0 3

................ 1.7%) 2.7%)  .6x| 9.1%] 2.6%] .9%| .o%| .o%| .ox| 1.9%| .ox| 3.4%
2200 HRS.......... 5 4 1 2 2 1 0 0 0 2 0 3

................ 1.7%] 2.7%] .6%| 9.1%| 2.6%| .9%| .ox| .ox| .ox| 1.9%| .ox| 3.4%
2230 HRS.......... 2 2 0 1 1 0 0 0 0 1 0 1

................ JTX V4% 0% 4.5%| 1.3%| .o .ox| .ox| .ox| 1.0%] .ox| 1.1%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%1 0% .0%| .0%| .0%| .o0x| .ox] .ox] .ox%| .ox| .ox| .ox
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%) 0% .0%| .0%| .0%| .0%| .o0%| .ox| .o%| .ox] .ox| .ox
DID NOT LISTEN TO

SMASH RADIO ON

THIS DAY....... 242 112 130 10 49 93 54 36 27 83 59 73

................ 80.7%|76.7%|84.4%|45.5%|62.8%|84.5%| 100%| 100%]|79.4%]79.0%]81.9%)82.0%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF SMASH RADIO




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 12-10: RADIO CALYPSO AUDIENCE: FRIDAY
~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIQO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - |31 - [51 - |OVER | AB c1 c2 DE

TOTAL LASES....... 300| 146] 154 22 78| 110 54 36 341 105 72 89

................ L0%| .0%| .o0%f .0%| .o%| .ox| .0%| .o%x| .ox 0% .0%]  .0%

0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% . 0% 0% .0x% 0% . 0% .0% .0% .0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .0%| .o0%| .o0%| .ox| .ox| .ox| .o0% 0% .0%] .0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%]  .0%| .0%] .0%| .o0%| .o%| .0x%| .0%| .o0x 0% 0% (0%

0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0x% .0% .0% .0% 0% 0% . 0% .0% .0% .0% .0% .0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%]  .0%] .0%| .o0%| .ox| .ox| .ox| .ox| .ox 0% L0%]  .0%

0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% . 0% 0% .0% .0% .0% .0% .0% .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ . 0% . 0% .0% .0% .0% .0% .0% .0% 0% .0% .0% 0%
0400 HRS..... ceann 0 c 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% 0% . 0% .0% 0% .0% .0% .0% .0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%f  .0x%| 0%} .0%| .0%| .0%| .o0%| .o%| .o%] .ox| .ox| .o0x%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% 0% .0%| .0%) .0%| .o%| .ox| .o%| .o%| .o%| .ox%| .o%
0530 HRS.......... 1 1 0 1 0 0 0 0 0 1 0 0
Cetereaeaaaaane J3%p .7%| .0%| 4.5%] 0% .0%| .0%| .o%| .ox%| 1.0%| .o%| .ox%
0600 HRS..... . 1 1 0 1 0 0 0 0 0 1 0 0
....... vereaaass 3% 7% .0%] 4.5%] .0%| .0%| .0%| .ox| .o0% 1.0%| .ox| .o0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RADIO CALYPSO
(continued)
1



BROADCASTING AUTHORITY - Tv & RADIO AUDIENCE AUDIT 1994

TABLE 12-10: RADIO CALYPSO AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - {31 - |51 - |OVER | AB c1 c2 DE

E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%| .o%[ .ox| .ox] .ox| .ox] .ox| .ox| .ox| .ox! .ox| .ox
0700 HRS.......... 1 0 1 0 0 1 0 0 0 0 1 0
................ -3%] 0% .6x| .0%] .ox%| .9x%| .ox| .ox| .ox| .ox| 1.4x| .ox
0730 HRS.......... 2 0 2 0 0 2 0 0 0 0 2 0
................ %) 0%| 1.3%]  .0%] .o0x%| 1.8%| .ox] .ox| .ox| .ox| 2.8%] .o0x
0800 HRS.......... 3 0 3 0 0 2 1 0 0 1 2 0

0900 HRS.......... 5 2 3 0 1 2 1 1 0 4 1 0
................ 1.7%4) 1.4%| 1.9% 0% 1.3%| 1.8%] 1.9%| 2.8% 0%] 3.8%| 1.4% 0%
0930 HRS.......... 5 2 3 0 1 2 1 1 0 4 1 0
................ 1.7%] 1.46%] 1.9% 0%| 1.3%]| 1.8%| 1.9%| 2.8% 0%] 3.8%] 1.4% 0%
1000 HRS.......... 3 1 2 0 1 1 1 0 0 1 1 1
................ 1.0% 7% 1.3% 0%] 1.3% .9%] 1.9% 0% 0%] 1.0%]| 1.4%] 1.1%
1030 HRS.......... 3 1 2 0 1 1 1 0 0 1 1
................ 1.0% 7% 1.3% 0%f 1.3%| .9%| 1.9% 0% 0%] 1.0%] 1.4%] 1.1%
1100 HRS.......... é 2 4 0 1 4 1 0 0 3 1 2
................ 2.0%| 1.4%| 2.6x%| .0%| 1.3%| 3.6%] 1.9x%| .ox| .ox| 2.9%| 1.4%| 2.2%
1130 HRS.......... 6 2 4 0 1 4 1 0 0 3 1 2
................ 2.0%| 1.4%] 2.6% 0% 1.3%| 3.6%| 1.9% 0% 0%] 2.9%]| 1.4%]| 2.2%
NOON.............. ] 2 4 0 1 4 1 0 0 2 1 3
................ 2.0%] 1.4%) 2.6% 0% 1.3%] 3.6%] 1.9% 0% 0% 1.9%] 1.4%] 3.4%
1230 HRS.......... 6 2 4 0 1 3 2 0 0 2 1 3
................ 2.0%| 1.4%| 2.6% 0% 1.3%| 2.7%| 3.7% 0% 0% 1.9%] 1.4%| 3.4%
1300 HRS.......... [ 1 5 0 0 4 2 0 0 2 1 3
................ 2.0% 7%| 3.2% 0% 0% 3.6%| 3.7% 0% 0%] 1.9%| 1.4%| 3.4%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RADIO CALYPSO
(continued)
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BROADCASTING AUTHORITY - TV & RAD1O AUDIENCE AUDIT 1994

TABLE 12-10: RADIO CALYPSO AUDIENCE: FRIDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL}14 - |18 - |31 - |51 - |OoVvER | AB c1 c2 DE
E 17 30 50 65 65

1330 HRS....co.... 5 1 4 0 0 4 1 ] 0 2 1 2
................ 1.7%] .7%]| 2.6%| .ox| .0x%| 3.6%| 1.9%| .o0x%| .ox| 1.9%| 1.4%] 2.2%
1400 HRS.......... 1 0 1 0 0 1 0 (] 0 0 1 0
................ .3% 0% .6% 0% 0% 9% .0% 0% 0% 0% 1.4% .0%
1430 HRS....ccn... 1 0 1 0 0 1 0 0 0 0 1 0
................ 3% .0%| .6% .0%] .0%| .9%| .ox| .0%| .ox| .ox| 1.4%| .ox
1500 HRS.......... 2 1 1 0 0 2 0 0 0 1 1 0
................ STAl LT L6%] .ox]  .ox] 1.8x%] .ox] .ox%| .ox| 1.0%| 1.4%| .ox
1530 HRS....o0u... 2 2 0 0 0 2 0 0 0 2 0 0
................ STx| 1.4%) Lox]  .ox] .0x%| 1.8%) .ox| .o0x%| .ox| 1.9%] .ox| .ox
1600 HRS.......... 2 2 (i 0 0 2 0 0 0 2 0 0
................ % 1.4% . 0% .0% .0%{ 1.8% 0% .0% L0%] 1.9% 0% 0%
1630 HRS.......... 3 2 1 0 0 2 1 0 0 3 0 0
................ 1.0%] 1.4%] .6x| .0%| .0%| 1.8%| 1.9%x| .o%| .ox| 2.9%x] .ox| .ox
1700 HRS.......... 2 1 1 0 0 1 1 (] 0 2 0 0
................ Tx LT 6% .ox| .0x| .9x) 1.9%x] .ox| .ox| 1.9x%| .ox| .ox
1730 HRS.......... 2 1 1 0 0 0 1 1 0 2 (] 0
................ % 7% 6% .o0%| .0x%| .0%f 1.9%| 2.8%) .ox| 1.9x%] .ox| .o
1800 HRS.......... 2 1 1 0 0 0 1 1 0 2 0 0
................ % 7% 6% .0%] (0% .0%] 1.9%| 2.8%| .0%| 1.9%| .0% 0%
1830 HRS.......... 1 1 0 0 0 0 0 1 0 1 0 0
................ 3% .7%| .0%| .0%] .ox|{ .ox%| .o%| 2.8%| .o0%| 1.0%| .o0x%| .oz
1900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .0%) .0%| .ox| .ox| .o0%| .ox| .ox| .ox| .o0%| .ox
1930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%f .0%} .0%| .ox| .o%| .o0%| .ox| .o0%| .ox| .ox| .ox
2000 HRS....cen... 0 0 0 0 0 0 0 0 /] 0 0 ]
................ 0% .0%| .o0%| .o0%| .ox| .ox| .o%| .ox| .ox%| .ox| .ox| .ox

BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RADIO CALYPSO

PERCENTAGES = COLUMN PERCENTAGES

(continued)
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BROADCASTING AUTHORITY - TV & RADID AUDIENCE AUDIT 1994

TABLE 12-10: RADIO CALYPSO AUDIENCE:
- BY GENDER, AGE & SOCIO-ECON GROUP

FRIDAY

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - 118 - |31 - |51 - |OVER | AB €1 €2 DE
E 17 | 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%]  .0%] .0%] .o%| .0%| .o0%x|] .ox| .ox| .ox| .ox| .ox| .ox
2100 HRS.......... 0 0 0 0 0 1} 0 0 0 0 0 0

................ -0%]  .0%| .0%| .ox| .0%| .ox| .ox| .ox| .ox] .ox| .ox| .ox
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%]  .0%] .0%| .0%| .0%| .0%| .ox| .ox| .o%| .ox| .ox| .o0%
2200 HRS.......... 0 0 0 0 0 0 0 0 1 0 0 0

................ -0%]  .0%] .0%] .0%| .0%| .0%| .o%] .o%| .ox| .ox| .ox| .ox
2230 HRS.......... 0 0 0 0 0 0 0 0 1] 0 0 0

................ -0%]  .0x] .0%| .0%| .0%| .0%| .ox| .ox| .o%[ .ox| .ox| .ox
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% 0% .0%| .o0x] .o0%| .o%| .0%| .ox| .ox] .ox| .ox| .ox
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ .0% 0% 0% .0%| .0%| .ox| .ox| .ox| .ox| .ox| .ox| .o%
DID NOT LISTEN TO

RADIO CALYPSO

ON THIS DAY.... 286) 139) 147 21 761 102 52 35 34 97 70 85

................ 95.3%(95.2%|95.5%|95.5%|97.4%[92.7%| 96.3% ]| 97.2%] 100%]92.4%|97.2%|95.5%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY LISTENERSHIP OF RADIO CALYPSO




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-1: RM1 AUDIENCE: SATURDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - 31 - |51 - |OVER AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300| 146] 154 22 78| 110 54 36 31 110 &7 92
0600 HRS.......... 5 2 3 0 0 3 0 2 0 3 2 0
................ 1.7%) 1.4%) 1.9% .0%| .0%| 2.7%| .0%| 5.6%| .0%| 2.7%| 3.0% 0%
0630 HRS.......... 6 2 4 0 1 3 0 2 0 3 3 0
................ 2.0%| 1.4%| 2.6%| .0%[ 1.3%) 2.7%| .0%| 5.6%| .0%| 2.7%] 4.5%] .ox%
0700 HRS.......... 12 4 8 0 1 5 2 4 2 5 5 0
................ 4.0%) 2.7%| 5.2%| .o0x%| 1.3%| 4.5%| 3.7%|11.1%] 6.5%| 4.5%| 7.5%| .0%
0730 HRS.......... 13 5 8 0 0 (] 2 5 2 6 4 1
................ 4.3%] 3.4%| 5.2%| .0x%| .0%| 5.5%| 3.7%[13.9%| 6.5%| 5.5%| 6.0%| 1.1x%
0800 HRS.......... 15 7 8 0 0 4 5 6 1 8 4 2
................ 5.0%) 4.8%| 5.2%| .0%| .0%| 3.6%| 9.3%[16.7%| 3.2%| 7.3%| 6.0%| 2.2%
0830 HRS.......... 15 ] 9 0 0 4 ] 5 0 8 5 2
................ 5.04] 4.1%] 5.8%| .0%| .0%| 3.6%|11.1%|13.9%] .ox| 7.3%| 7.5%| 2.2%
0900 HRS.......... 21 7 14 0 1 7 7 6 0 10 6 5
................ 7.0%) 4.8%| 9.1%] .0%| 1.3%| 6.4%]|13.0%|16.7%| .0%| 9.1%| 9.0%| 5.4%
0930 HRS.......... 22 7 15 0 2 7 ] 7 0 10 7 5
................ 7.3%) 4.8%| 9.7%| .0%| 2.6%| 6.4%]11.1%|19.4%| .0%| 9.1%|10.4%| 5.4%
1600 HRS.......... 22 8 14 0 2 8 (] 6 0 10 7 5
................ 7.3%| 5.5%| 9.1%| .ox| 2.6x| 7.3%|11.1%[16.7%| .ox| 9.1%|10.4% 5.4%
1030 HRS.......... 16 (] 10 0 0 ] 7 3 0 7 6 3
................ 5.3% 4.1%| 6.5%] .0%| .o0x%| 5.5%|13.0%] 8.3%| .0%| 6.4%) 9.0%| 3.3%
1100 HRS.......... 13 6 7 0 0 6 4 3 0 6 5 2
................ 4.3%| 4.1%| 4.5%| .0%| .0%| 5.5%| 7.4%| 8.3%| .0%| 5.5%| 7.5%| 2.2%
1130 HRS.......... 12 [ [ 0 0 5 4 3 0 (] 5 1
................ 4.0% &.1%] 3.9% .0%| .0%] 4.5%| 7.4%| 8.3%| .o0x%| 5.5%| 7.5%) 1.1%
NOON.............. 18 8 10 0 0 ] 8 4 0 6 7 5
................ 6.0%| 5.5%| 6.5%] .0%| .0%| 5.5%|14.8%]11.1%] .0%]| 5.5%|10.4%| 5.4%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RADIO MALTA 1

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-1: RM1 AUDIENCE: SATURDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
1230 HRS.......... 9 4 5 0 0 3 4 2 0 5 3 1
................ 3.0%) 2.7%) 3.2%] .ox| .0%| 2.7x%] 7.4x| 5.6x| .ox| 4.5%| &4.5%| 1.1%
1300 HRS.......... 4 2 2 0 0 1 2 1 0 3 1 0
................ 1.3%) 1.4%| 1.3%| .o%{ .0%x| .9%| 3.7%| 2.8%| .ox| 2.7%| 1.5%] .o0%
1330 HRS.......... 1 0 1 0 0 0 1 0 0 1 0 o
................ .3% .0% .6% 0% .0% 0%) 1.9% . 0% 0% J9% .0% .0%
1400 HRS.......... 1 0 1 0 0 0 1 0 0 1 0 0
................ 3% .0%]  .éx%| .o%| .o0x| .o0%| 1.9%| .ox%| .ox| .9%| .ox] .ox
1430 HRS.......... 1 0 1 0 0 0 1 0 0 1 0 0
................ S3% 0%l 6% .0%] .ox| .o%] 1.9% .ox%| .ox| .9x] .ox| .ox
1500 HRS.......... 1 0 1 0 0 0 1 0 [\ 1 0 0
................ -3% .0x]  .6%] .0x| .o0x%| .ox| 1.9%| .ox] .ox| .9%| .o%| .ox
1530 HRS.......... 1 0 1 0 0 0 1 0 0 1 0 0
................ 3% .0%]  .6%|  .0%| .0%[ .0%| 1.9%| .o0%| .o0x%] .9x% 0% .0%
1600 HRS.......... 3 1 2 0 0 1 2 0 0 1 1 1
................ 1.0% 7| 1.3% .ox| .ox| .9%| 3.7%| .ox%| .ox| .9%| 1.5%| 1.1%
1630 HRS.......... 3 1 2 0 0 1 2 0 0 1 1 1
................ 1.0%) 7% 1.3%| .o0x] .o0%x] .9%| 3.7%| .ox| .ox| .9%| 1.5%| 1.1%
1700 HRS.......... 2 0 2 0 0 1 1 0 0 1 1 0
................ 7X) 0% 1.3%] .o%| .o%f .9%| 1.9%| .o0%| .ox| .9x| 1.5%| .ox
1730 HRS.......... 1 0 1 0 0 1 0 0 0 0 1 0
................ -3%  .0%| .6%| .0%| .o%| .9%| .o0x%| .ox| .ox| .ox| 1.5%| .o0x%
1800 HRS.......... 4 3 1 1 1 2 0 0 1 1 1 1
................ 1.3% 2.1%| .6%| 4.5%| 1.3%] 1.8%| .ox%| .o%| 3.2%] .9%| 1.5%| 1.1%
1830 HRS.......... 2 2 0 1 1 0 0 0 1 1 0 0
................ TR 1.4% 0% 4.5%| 1.3%| .0%| .ox%| .ox| 3.2%] .9% 0%] .0%
1900 HRS.......... 2 2 0 0 1 0 0 1 1 0 0 1
................ TR 1.4%) 0% o] 1.3%] .0x| .0%| 2.8%| 3.2%| .ox| .ox| 1.1%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RADIO MALTA 1

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-1: RM1 AUDIENCE: SATURDAY - BY GENDER, AGE & SOCIO-ECON GROUP
TOTAL{ GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

1930 HRS.......... 1 1 0 0 0 0 0 1 0 0 0 1

................ 3% .7%| .ox| .ox| .ox] .ox| .ox| 2.8x|] .ox| .ox| .ox%| 1.1x%
2000 HRS.......... 1 1 0 0 0 0 0 1 0 0 0 1

................ 3% 7% Lo%| .o0x%| .0%| .0x| .ox| 2.8x| .ox| .ox] .ox| 1.1%
2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0X1 .0%} .0%| .0%| .0%| .0%| .o0%| .0%} .o%| .ox%| .ox| .o0%
2100 HRS.......... 0 1} 0 0 0 0 0 0 0 0 0 0

................ -0%]  .0%| .o% .o0%] .o0%| .ox| .ox| .ox| .ox| .ox| .ox%| .ox
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%] .0%| .0%{ .0%f .0%| .o0x| .o0x| .ox| .o0%| .ox| .0%
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0%} .0%] 0%l .0%| .0%] .0%| .ox| .ox| .ox%| .ox| .ox| .o%
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0 .0x| .0%| .ox| .o0%| .o0x%| .0%| .ox| .ox| .ox%| .ox| .ox
DID NOT LISTEN YO

RADIO MALTA 1

ON THIS DAY.... 2591 131 128 21 74 95 42 27 28 96 54 81

................ 86.3%|89.7%(83.1%|95.5%|94.9%|86.4%|77.8%|75.0%|90.3%|87.3%|80.6%|88.0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RADIO MALTA 1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-2: RM2 AUDIENCE: SATURDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - |31 - |51 - |OoVER | AB c1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 300| 146 154 22 781 110 54 36 N 110 67
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0
................ Lo%p L0k .ox]  .oxf .o0%| .ox| .ox| .ox| .ox| .ox| .ox%| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ L0060 .0%|  .0%| 0% .0%| .o0x%[ .ox| .ox| .ox] .ox| .ox| .ox
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ S0% 0% 0% 0% .0%| .o0x%| .ox| .ox| .ox%| .ox| .o%| .ox
0130 HRS.......... 0 0 0 (1] 0 0 0 0 0 0 0
................ -0%) .0x) .ox| .o%| .ox| .o%] .ox| .ox| .ox| .ox| .ox| .ox
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ S0% 0% .0%] .ox| .0%| .ox| .ox] .ox| .ox] .ox| .ox
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ L0%f  .oxf  .ox| .o%| .0%| .o0x| .ox{ .ox| .ox| .o%] .ox| .ox
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ S0%0 L0%  .0%] .o%| .ox| .ox%| .o%| .ox| .ox| .ox%| .ox
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0x%| .0% .0%| .0%| .ox| .ox| .ox%| .ox| .ox| .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ -0%4  .0%| .o0x| .ox| .o%| .ox| .ox| .ox%| .ox| .ox%| .o0x| .ox
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ L0% 0% .o0x%| .o%] .ox| .o%} .ox| .ox| .o%] .ox| .ox| .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ 0%} .0%| .o0x| .0%| .o0%| .o%] .o%| .o0%| .o%| .o%| .o%] .o0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% .o%x| .o%] .ox| .0%| .0%| .ox| .ox| .ox| .ox| .o0x%
6600 HRS.......... 1 0 1 0 0 1 0 0 0 0 1
..... teeraeceans 3% .0%| .6x%| .o%| .o0x| .9%| .ox| .ox| .ox| .ox| 1.5%| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RADIO MALTA 2

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-2: RM2 AUDIENCE: SATURDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL{14 - |18 - |31 - |51 - |OoVER | AB c1 c2 DE

E 17 30 50 65 65
0630 HRS.......... 2 1 1 0 1 1 0 0 0 0 1 1
................ 7% .7%] .6x| .0%| 1.3x| .9%| .ox| .ox| .ox{ .ox| 1.5%] 1.1%
0700 HRS.......... 6 4 2 0 1 3 2 0 0 2 2 2
................ 2.0%| 2.7%| 1.3x%] .o0%| 1.3%| 2.7%| 3.7%| .ox| .ox| 1.8%| 3.0%| 2.2%
0730 HRS.......... 5 3 2 0 0 3 2 0 0 2 2 1
................ 1.7%) 2.1%[ 1.3%] .o0%f .0%| 2.7%| 3.7%| .ox| .ox| 1.8%| 3.0%] 1.1%
0800 HRS.......... 3 1 2 0 0 1 2 0 0 1 2 0
................ 1.0%0 7| 1.3%] Lox|  .0%| 9% 3.7%| .0%| .ox| .9ox| 3.0x| .ox
0830 HRS.......... 2 1 1 0 0 1 1 0 0 0 2 0

................ 7% 7% 6% .0%|  .0%| .9%| 1.9%] .ox%| .ox| .ox| 3.0%] .0%

0900 HRS.......... 5 2 3 0 0 0 4 1 0 0 1 4
................ 1.7% 1.4%[ 1.9%] .ox| .0%x| .0x| 7.4%| 2.8%| .ox] .ox| 1.5%| 4.3%
0930 HRS.......... 5 2 3 0 0 0 4 1 0 0 1 4
................ 1.7% 1.4%| 1.9%] .0x] .ox%| .ox| 7.4x%| 2.8%| .ox| .o0%| 1.5%| 4.3x%
1000 HRS.......... 4 2 2 0 1 0 2 1 0 0 2 2
................ 1.3%) 1.4%) 1.3% .0%| 1.3%| .ox| 3.7%] 2.8%| .ox%| .ox| 3.0%| 2.2%
1030 HRS.......... 5 3 2 0 2 0 1 2 0 1 2 2
................ 1.7% 2.9%| 1.3%| .0%| 2.6%| .0%| 1.9%] 5.6%] .ox%| .9%| 3.0%| 2.2x
1100 HRS.......... 4 3 1 0 2 0 1 1 0 1 2 1
................ 1.3% 2.1%| .6%| .0%| 2.6%| .0x| 1.9%] 2.8%| .ox%| .9%| 3.0%| 1.1%
1130 HRS.......... 2 2 0 0 )] 0 1 1 0 0 1 1
................ T%| 1.4%] (0% .0%| .0%x| .o0x%| 1.9%| 2.8%| .o0%| .ox%| 1.5%) 1.1%
NOON.............. [ 5 1 0 0 2 1 3 0 1 2 3
................ 2.0%) 3.4%] .6x| .o0%| .o0%x| 1.8%| 1.9%] 8.3%| .ox| .9x%| 3.0%| 3.3%
1230 HRS.......... 3 2 1 0 0 2 0 1 0 0 1 2
................ 1.0% 1.4%) .6x| .0%] .0x| 1.8%| .0x%| 2.8%| .0%| .o0x| 1.5%| 2.2%
1300 HRS.......... 2 1 1 0 0 1 0 1 0 0 1 1
................ Xl 7% .6%] .0z .ox| .9x| .o%| 2.8x%| .o0%| .ox| 1.5%| 1.1%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RADIO MALTA 2
(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-2: RM2 AUDIENCE: SATURDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |[FEMAL{14 - |18 - |31 - |51 - [OVER AB ¢1 c2 DE
E 17 [ 30 |50 | 65 | 65
1330 HRS.......... 2 1 1 o 1 0 0 1 0 0 1 1
................ x| .7%) 6% .ox| 1.3x]  .ox| .ox| 2.8%] .ox| .ox| 1.5%| 1.1%
1400 HRS.......... 3 0 3 0 1 0 0 2 0 0 1 2
................ 1.0%] .ox%| 1.9%] .ox| 1.3%] .ox| .ox| s.ex| .ox| .ox| 1.5%| 2.2
1430 HRS.......... 3 0 3 0 1 0 0 2 0 0 1 2
................ 1.0%] .ox%| 1.9%] .ox| 1.3x%| .ox| .ox| 5.6x| .ox| _ox%| 1.5%| 2.2%
1500 HRS.......... 3 0 3 0 1 0 0 2 0 0 1 2
................ 1.0%] .ox%| 1.9%] .ox| 1.3x| .ox%| .ox| 5.6x%| .ox| .ox| 1.s5%| 2.2
1530 HRS.......... 1 0 1 0 0 0 0 1 0 0 0 1
................ 3% 0% .6% 0% 0% 0% 0% 2.8% 0% 0% 0% 1.1%
1600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0% .0% 0% 0% 0% 0% 0% 0% .0% 0%
1630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%] .o%| .o0x| .o%] .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
1700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%) .ox| .o0x| .ox| .ox| .ox| .o%| .ox| .ox| .ox| .ox| .ox
1730 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 o
................ .0%) .0%| .o%| .o%| .o0x| .ox) .ox| .o%| .ox| .ox] .ox| .ox
1800 HRS.......... 1 0 1 0 0 0 0 1 0 0 0 1
................ 3% .0% .6% 0% 0% 0% .0%] 2.8% 0% .0% 0% 1.1%
1830 HRS.......... 0 0 0 0 0 (] 0 0 0 0 0 0
................ L0%] .0%| .ox| .ox| .ox| .ox] .ox| .ox| .ox| .ox| .o .oz
1900 HRS.......... 0 (] 0 0 0 0 0 0 0 0 0 0
................ . 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% .0% 0%
1930 HRS.......... 0 (] 0 0 0 0 0 0 0 (] 0 0
................ .0%) .0% .o%l .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
2000 HRS.......... 0 0 0 0 0 0 0 0 0 (] 0 (i}
................ 0% .ox| .o%| .ox] .ox| .ox| .ox| .o%| .ox| .ox| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RADIO MALTA 2

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-2: RM2 AUDIENCE: SATURDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL]14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%] .0%)  .0%| .ox| .ox| .o0%| .ox| .ox| .ox| .ox| .ox%| .ox
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%1 .ox%| 0% .ox| .ox| .ox| .ox|] .ox| .ox| .ox| .ox| .ox
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%|  .0%p  .0%| .0%| .0%| .0%| .0%| .ox| .o%| .ox| .o%| .ox
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ S0xp .0 0% .o%| .ox[ .0%| .0%| .o0%| .ox| .ox| .ox| .ox
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 o

................ .0%]  .0% 0% .0%] .0% .0%| .o0%| .0%} .0%| .ox| .ox| .o0%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ S0%  .0%) .0%| .o0%| .0%| .ox| .ox| .ox| .ox| .o%x| .o%| .o0x
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 ] 0

................ -0%)  .0%| .0%| .0%| .o%| .ox| .ox] .ox| .ox| .ox| .ox| .o%
DID NOT LISTEN TO

RADIO MALTA 2

ON THIS DAY....| 280] 137| 143 22 741 106 49 29 31 106 62 81

................ 93.3%(93.8%]92.9%] 100%]|94.9%|96.4%|90.7%|80.6%| 100%]96.4%|92.5%|88.0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RADIO MALTA 2




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-3: SUPER 1 AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300| 146| 154 22 78| 110 54 36 31 110 67 92
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0x|  .0x%] .ox| .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0x%)  .ox| .o0%] .ox%| .ox| .o%| .ox%| .o%| .ox| .ox%| .ox
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%)  .0x| .0%| .0%] .o0x| .ox| .ox| .o0%| .ox| .o%| .o%] .ox
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%  .0%| .0%| .0%] .o0x%| .ox| .ox| .o0%| .ox| .ox| .o%{ .ox
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%  .0%)  .ox% .ox{ .ox| .o%| .ox| .o0%| .ox%| .ox| .o%| .o0x
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%}  .ox| .o%f .ox| .ox| .ox| .o%] .ox| .ox| .ox| .ox
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%)  .ox| .ox%| .o%| .ox| .ox| .o0x%| .ox%| .ox| .ox| .o%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0%1 L0x) Lox| .o0x%| .o%] .ox] .ox| .ox| .ox| .ox| .ox%| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% .ox%p  .0x| .ox| .ox| .ox| .ox| .ox%| .ox| .o%] .ox| .ox
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%| .0x] .o%| .0%| .0%f .o0%| .ox| .ox| .ox| .o%| .ox| .o0%
0500 HRS.......... 2 1 1 0 0 1 0 1 0 1 0 1
................ ST 7% .6x%|  .o0%|  .o%| .9%| .ox] 2.8% .ox| .9%| .o0%| 1.1x%
0530 HRS.......... 3 2 1 0 0 1 0 2 0 1 0 2
............ cena | 1.0% 1.4%) 6% .0x] .ox| .9%| .ox| 5.6%| .0%] .9%] .o0x| 2.2%
0600 HRS..... ceen 10 3 7 (1] 1 4 2 3 1 3 2 4
Ceerersaiieaane 3.3%) 2.1%| 4.5%]  .0%| 1.3%| 3.6%] 3.7%| 8.3%| 3.2%]| 2.7%| 3.0%| 4.3%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RADIO SUPER 1

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-3: SUPER 1 AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - [18 - [31 - |51 - |OVER AB c1 c2 DE
£ 17 30 50 65 65
0630 HRS.......... 13 5 8 0 2 7 2 2 1 4 2 6
................ 4.3%| 3.4%] 5.2%| .0%| 2.6%| 6.4x| 3.7x%| 5.6%] 3.2x| 3.6%| 3.0%| 6.5%
0700 HRS.......... 20 7 13 0 3 10 2 5 1 4 5 10
................ 6.7%| 4.8%] 8.4%| .0%| 3.8%| 9.1x%] 3.7%|13.9x%| 3.2x%| 3.6%] 7.5%|10.9%
0730 HRS.......... 24 8 16 0 4 13 4 3 2 5 5 12
................ 8.0%| 5.5%]10.4%) .0%| 5.1%|11.8%| 7.4%| 8.3%| 6.5%| 4.5%| 7.5%|13.0%
0800 HRS.......... 24 7 17 0 4 14 3 3 2 7 5 10
................ 8.0%) 4.8%|11.0%| .0%| 5.1%[12.7%| 5.6%| 8.3%| 6.5%| 6.4%] 7.5%[10.9%
0830 HRS.......... 25 7 18 0 6 13 3 3 3 6 4 12
................ 8.3%| 4.8%|11.7x] .0%| 7.7%|11.8%| 5.6%| 8.3%| 9.7%| 5.5%| 6.0%|13.0%
0900 HRS.......... 24 7 17 0 7 11 3 3 4 5 5 10
................ 8.0%) 4.8%|11.0%| .0%| 9.0%|10.0%| 5.6%| 8.3%{12.9%| 4.5%| 7.5%[10.9%
0930 HRS.......... 26 9 17 0 7 14 2 3 4 5 ] 11
................ 8.7%| 6.2%]11.0%| .0%| 9.0%|12.7%| 3.7%]| 8.3%[12.9%) 4.5%] 9.0x]12.0%
1000 HRS.......... 24 7 17 0 6 13 3 2 3 4 7 10
................ 8.0%) 4.8%|11.0%] .0%| 7.7%x]11.8%| 5.6%) 5.6%] 9.7%| 3.6%|10.4%]|10.9%
1030 HRS.......... 23 8 15 0 5 11 4 3 3 4 7 9
................ 7.7%| 5.5%) 9.7%| .0%| 6.4%|10.0%| 7.4%| 8.3%] 9.7%| 3.6%|10.4x%] 9.8%
1100 HRS.......... 23 9 14 0 7 10 3 3 4 5 7 7
................ 7.7%] 6.2%] 9.1%] .0%| 9.0%| 9.1%| 5.6%| 8.3%|12.9%| 4.5%|10.4%| 7.6%
1130 HRS.......... 22 10 12 0 [ 9 4 3 3 5 7 7
................ 7.3%| 6.8%| 7.8%| .0%| 7.7%| 8.2%| 7.4%| 8.3%| 9.7%| 4.5%|10.4%] 7.6%
NOON.............. 15 8 7 0 5 6 2 2 2 5 3 5
................ 5.0% 5.5%| 4.5%| .0%| 6.4%| 5.5%| 3.7%| 5.6%| 6.5%| 4.5%| 4.5%| 5.4%
1230 HRS.......... 7 4 3 0 2 3 1 1 1 & 0 2
................ 2.3%) 2.7%] 1.9%| .0%| 2.6%| 2.7%| 1.9%| 2.8%| 3.2%] 3.6%| .o%| 2.2%
1300 HRS.......... 6 3 3 0 2 3 1 0 1 3 1 1
................ 2.0%) 2.1%] 1.9%] .0%| 2.6x| 2.7%]| 1.9%| .ox%| 3.2%| 2.7%| 1.5%| 1.1%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RADIO SUPER 1

{continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-3: SUPER 1 AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - 118 - [31 - |51 - {OVER | AB c1 €2 DE
E 17 30 50 65 65
1330 HRS.......... [ 3 3 0 1 3 2 0 1 3 1
................ 2.0%| 2.1%] 1.9%] .ox| 1.3x| 2.7%x| 3.7x| .o0x| 3.2x| 2.7%| 1.5%] 1.
1400 HRS.......... 8 4 4 0 1 4 3 0 1 4 2
................ 2.7%) 2.7%) 2.6x%| .0x%| 1.3%] 3.6x| 5.6%] .ox| 3.2x! 3.6%] 3.0%| 1
1430 HRS.......... 1" 7 4 0 1 [ 3 1 1 4 2
................ 3.7%| 4.8%) 2.6%) .0%| 1.3%| 5.5%| 5.6%| 2.8%| 3.2%| 3.6%| 3.0%] 4.
1500 HRS.......... 1" 7 4 0 1 8 2 0 1 3 2
................ 3.7%) 4.8%) 2.6%| .0%| 1.3%] 7.3%] 3.7%| .o%| 3.2%| 2.7%| 3.0%| 5.
1530 HRS.......... 13 8 5 0 1 8 2 2 1 2 3
................ 4.3%) 5.5%| 3.2%| .0%| 1.3%| 7.3%] 3.7%] 5.6%| 3.2%| 1.8%| 4.5%| 7.
1600 HRS.......... 14 8 6 0 1 10 2 1 1 2 4
................ 4.7%] 5.5%] 3.9%| .0%| 1.3%] 9.1%| 3.7%{ 2.8%| 3.2%| 1.8%| 6.0%| 7.
1630 HRS.......... 16 9 7 1 1 9 3 2 1 2 4
................ 5.3%| 6.2%| 4.5%| 4.5%| 1.3%| 8.2%| 5.6%| 5.6%] 3.2%| 1.8%] 6.0%| 9.
1700 HRS.......... 14 7 7 1 0 9 3 1 0 4 3
................ 4.7%| 4.8%| 4.5%] 4.5% 0%| 8.2%| 5.6%| 2.8%| .0%| 3.6%| 4.5%| 7.
1730 HRS.......... 14 8 ] 1 0 8 3 2 0 4 3
................ 4. 7% 5.5%| 3.9%| 4.5% 0x| 7.3%| 5.6%| 5.6%] .0%| 3.6%| 4.5%| 7.
1800 HRS.......... 8 5 3 2 0 5 1 0 0 1 1
................ 2.7%| 3.4%| 1.9%] 9.1% 0%| 4.5%] 1.9%] .0%] .0%] .9%] 1.5%| 6.
1830 HRS.......... 7 5 2 2 0 5 0 0 0 1 1
................ 2.3%] 3.4%| 1.3%| 9.1% 0%] 4.5%| .0%| .0%] .0%] .9%| 1.5%| 5.4%
1900 HRS.......... 4 2 2 2 0 2 0 0 0 0 1
................ 1.3%) 1.4%] 1.3%| 9.1% 0% 1.8% .0%| .0%| .0%| .0%| 1.5%| 3.3%
1930 HRS.......... 2 0 2 1 0 1 0 0 0 0 1
................ LTA] 0 .0%] A1.3%( 4.5%)  .0%| .9x| .ox| .ox| .ox| .ox| 1.5%] 1.
2000 HRS.......... 1 0 1 0 0 1 0 0 0 0 0
................ 3% .0%|  .6%] .o%] .o0x%| .9%] .ox| .ox| .ox| .ox| .o%| 1.1%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP Of RADIO SUPER 1

(continued)
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JROADCASTING AUTHORITY - TV & RADIC AUDIENCE AUDIT 1994

TABLE 13-3: SUPER 1 AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMALI14 - |18 - [31 - |51 - |OVER | AB €1 c2 DE

E 17 30 50 65 65
2030 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1
Feteteenenaanaas L3 .0%)  .éx| .ox| .o0x| .9%| .ox| .ox{ .ox] .ox| .ox| 1.1%
2100 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1

................ 3% .0%X] .6x| .ox| .0x| .9%| .ox| .ox] .ox| .ox%x] .ox| 1.1%

................ 3% .0%] .6x] .0%| .0%| .9%] .ox| .ox| .ox| .ox| .oxl 1.1%

................ 3% .0x%] .6%] .0%] .o0x| .9%| .o0ox] .ox| .ox| .ox| .ox| 1.1%

................ 3% .0%| .6%] .0%| .0%| .9%| .ox| .ox| .ox] .ox| .o%| 1.1x%

................ 3% .0%] .é%| .0%| .0%| .9%] .ox| .ox| .ox] .ox| .ox| 1.1%

................ 3% .0%) 6% .0%| .o%| .9%| .o0%| .ox%| .0%| ..ox| .o0%| 1.1%

DID NOT LISTEN TO

SUPER 1 RADIO

ON THIS DAY....| 241] 120{ 121 20 69 79 45 28 27 97 52 65
................ 80.3%|82.2%|78.6%|90.9%(88.5%|71.8%|83.3%|77.8%|87.1%|88.2%|77.6%|70.7%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RADIO SUPER 1




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-4: RADIO 101 AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL]14 - |18 - |31 -~ |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300] 146| 154 22 78{ 110 54 36 3 110 67 92
MIDNIGHT.......... 0 0 -0 0 0 0 0 0 0 0 0 0
................ (0% .0x| .ox| .ox| .o0x] .ox| .ox| .ox| .ox| .ox| .ox| .o0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%]  .0% .0%| .0%| .o0%| .0%| .o%| .o0%| .ox| .ox| .ox| .ox%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%f  .0%] 0% .0%| .0%| .o%| .0%| .o0x] .ox| .o%| .ox| .ox
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0%| .ox| .0%x| .o0%| .0x%| .0%| .ox] .ox| .ox| .ox| .ox
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%] .0x| .ox| .ox; .o0%| .0%| .ox| .ox| .ox| .ox%| .ox%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .0x| .0%| .o0%| .o0%| .0%| .0%| .ox| .ox| .ox%| .ox
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%)  .0%| .o0%] .ox| .o%x] .ox| .ox| .ox] .ox%| .ox| .ox] .ox
0330 HRS.......... 0 0 (1 0 0 0 0 0 0 0 0 0
................ -0%]  .0%| .0%| .o0x} .o0%] .ox| .o%| .ox] .ox| .ox| .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .0%] 0% .0%| .0%] .ox%| .o%| .ox| .ox| .o%| .ox%| .0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%1  .0%] .0%| .0%| .o0%| .o%| .ox| .ox| .ox] .ox| .ox| .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ £0%p .0%| .0%| 0% .0%| .ox%| .ox{ .0%{ .o%] .o%| .0%| .0%
0530 HRS....... “ee 0 0 0 0 0 0 0 0 0 0 0 0
..... Chreeeenaas L0%|  .0%] .0%| .0%| .o%f .o0%| .ox| .o%| .ox| .o%| .ox%| .o0%
0600 HRs...... cene 0 0 0 0 0 0 0 0 0 0 0 0
oo revens coea L0%  .0%| .0%| .0%| .0% .ox| .ox| .ox| .o%] .o%| .ox| .o%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP

OF RADIO 101

(continued)
1



BROADCASTING AUTHORITY - TV & RADID AUDIENCE AUDIT 199%

TABLE 13-4: RADIO 101 AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE [FEMAL|14 - [18 - |31 - {51 - [OVER | AB c1 c2 DE

E 17 30 50 65 65
0630 HRS.......... 2 1 1 0 1 1 0 [ 0 2 0 1]
................ TRl T%| L6x%|  .ox) 1.3%| .9x] .ox| .ox] .ox| 1.8x| .ox| .ox
0700 HRS.......... 5 2 3 0 2 2. 1 0 0 4 1 0
................ 1.7%] 1.4%) 1.9%] .o0%| 2.6x| 1.8%] 1.9%] .0%| .ox| 3.6%| 1.5% .ox
0730 HRS.......... 5 2 3 0 2 2 1 0 0 4 1 0

................ 3.0%| 3.4%] 2.6%| 4.5%] 5.1%| 1.8%] 3.7%| .ox%| .ox| 4.5%| 3.0%| 2.2%

................ 1.7%) 1.4%) 1.9%] 4.5%| 2.6%] .9%| 1.9%] .ox| 3.2%] 2.7%¢| .ox| 1.1%

1030 HRS.......... 3 2 1 0 1 1 1 0 1 1 0 1
................ 1.0%] 1.4% 6% 0% 1.3% 9% 1.9% 0%] 3.2% 9% 0%} 1.1%
1100 HRS.......... 3 2 1 0 1 1 1 0 1 1 0 1

NOON.............. 4 3 1 0 2 1 1 0 2 1 0 1
................ 1.3%) 2.1%)  .6%| .0%| 2.6%) .9%| 1.9%{ .ox| 6.5%x] .9%x| .o%] 1.1%
1230 HRS.......... 2 2 0 0 1 0 1 0 2 0 0 0

................ x| v.4%] Lox|  .ox| 1.3%]  .ox] 1.9x| .ox| 6.5%] .ox| .ox| .ox

................ 3% .7%] .0%] .ox| 1.3%| .0%| .ox| .ox| 3.2%| .o0%] .o%| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RADIO 101
(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-4: RADIO 101 AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - 131 - |51 - |OVER AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 2 1 1 0 1 1 0 0 1 0 0 1
................ 7% 7% 6% .o%| 1.3%) (9% .ox| .ox| 3.2x| .ox] .ox| 1.1%
1400 HRS.......... 3 2 1 0 1 2 0 0 1 0 0 2
................ 1.0% 1.4%] .6%| .0%| 1.3%| 1.8%| .ox%| .ox| 3.2x| .ox| .ox| 2.2%
1430 HRS.......... 4 3 1 0 1 2 1 0 1 0 1 2
................ 1.3%) 2.1%) .6x%] .0%| 1.3%[ 1.8%| 1.9%| .ox| 3.2%] .ox| 1.5%] 2.2%
1500 HRS.......... 5 3 2 1 1 2 1 0 1 1 1 2
................ 1.7% 2.1%] 1.3%] 4.5%] 1.3%| 1.8%] 1.9%| .ox| 3.2x] .9x] 1.5%| 2.2%
1530 HRS.......... 5 4 1 1 1 1 2 0 1 2 1 1
................ 1.74] 2.7%| 6% 4.5%| 1.3%] _9%| 3.7%| .o0%| 3.2%| 1.8x%| 1.5%] 1.1%
1600 HRS.......... 4 3 1 1 1 1 1 0 1 2 0 1
................ 1.3%] 2.1%] 6% 4.5%] 1.3% .9%| 1.9x| .ox| 3.2%| 1.8%| .o0%| 1.1x%
1630 HRS.......... 4 3 1 1 1 1 1 0 1 2 0 1
................ 1.3% 2.1%]  .6%] 4.5%) 1.3% .9%| 1.9%] .o0%] 3.2%| 1.8%] .ox| 1.1%
1700 HRS.......... 3 2 1 1 0 2 0 0 0 1 1 1
................ 1.0%) 1.4% 6%1 4.5%] .0%| 1.8%] .0%| .o0x| .o0%x{ .9%| 1.5%| 1.1%
1730 HRS.......... 3 2 1 1 0 2 0 0 0 1 1 1
................ 1.0%] 1.4%) .6x%] 4.5%| .o0%| 1.8%] .ox| .ox| .ox| .9x| 1.5%| 1.1%
1800 HRS.......... 5 4 1 1 0 4 0 0 2 1 1 1
................ 1.74 2.7%| .6x%] 4.5%| .o0%| 3.6%| .o0x| .ox| 6.5% .9x| 1.5%| 1.1%
1830 HRS.......... 2 2 0 1] 0 2 [} 0 1 0 0 1
................ ST 1.46%) L0%|  .ox%| .o%| 1.8%| .o%| .ox| 3.2x| .ox| .ox%| 1.1%
1900 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ 34 I 4 4 0% .o0%| .0%f .9% .ox| .ox| 3.2%] .ox| .o0x%| .ox%
1930 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ 3% .7%| .0x| .0%| .ox| .9%| .ox| .o0%| 3.2%] .ox| .ox| .o%
2000 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ 3% 7% 0% .ox%| .o0%| .9x] .ox| .ox| 3.2%| .ox| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP

OF RADIO 101

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-4: RADIO 101 AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCID-ECONOMIC GROUP
CASES
MALE {FEMAL[14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0

................ 3% .7 .o0x%| .ox] .ox| .9%| .ox] .ox| 3.2x| .ox| .ox| .ox
2100 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0

................ 3% .Tx| .ox| .0%]  .ox| .9%| .ox] .ox| 3.2%x| .ox| .o0x%| .ox
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%|  .ox| .o%| .0%| .ox| .ox| .0x%x| .0%| .ox| .ox .0%|  .0%
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% 0% .0%] .0%| .o%| .o0%| .o0x%| .ox| .ox| .ox| .ox| .ox
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%] 0% .o% .o%| .0%| .0%x| .0%| .ox| .o%| .ox| .ox| .o%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0x%] 0% .ox| .o%| .ox| .ox%| .ox| .ox| .o%| .ox| .ox| .o0x%
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ S0%]  .0%p .o0x| .0%| .0%x| .ox| .o0x| .ox| .ox%| .ox| .ox| .ox
DID NOT LISTEN TO

RADIO 101 ON

THIS DAY....... 2791 131 148 21 71 102 49 36 27{ 101 63 88

................ 93.0%)89.7%]96.1%|95.5%|91.0%[92.7%|90.7%| 100%|87.1%|91.8%|94.0%]95.7%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RADIO 101




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-5: ISLAND SOUND RADIO AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 300] 146] 154 22 781 110 54 36 K| 110 67 92
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0%) 0% .0%| .ox{ .ox| .ox| .ox| .o%| .ox! .o0%| .ox%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%| .0x%) .o .ox%| .o%| .0%] .o0%| .ox] .ox| .ox| .ox| .o%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] 0% .0%| .0%] .0%| .o%| .o%| .ox| .ox] .o0x%{ .0%| .o0x
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%| .0%| .0%] .ox| .ox| .ox| .ox| .ox| .ox%| .ox%| .ox
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .o0% .0%| .0%| .0%| .0%| .o%x] .o%] .ox| .ox| .ox
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%p  .0%| .0%| .0%| .0%| .o0%| .0%] .ox| .ox| .o%| .0%
0300 HRS.......... 0 0 ¢ 0 0 0 0 0 0 0 0 0
............ caun -0%]  .0%| .0%| .0%| .o0x| .ox| .o0%] .o0%] .ox| .ox| .ox| .o%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .ox%| .ox| .ox| .o%x| .0%x| .ox| .ox| .ox| .ox%| .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% .0%| .ok (0% .ox| .0%| .ox| .o0x| .o%] .ox%| .ox| .ox
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%p .0%{  .o0x%| .o%| .o%| .0%| .ox| .ox%| .ox| .o%| .ox| .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%| .0%| .0%| .0%| .0%| .0%| .o0%| .0%| .o0%| .o%| .o0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
ferrecentennanes L0%  .0%|  .ox%| .ox| .ox| .0%| .ox| .ox| .ox| .ox%| .ox| .o0%
0600 HRS.......... 1 0 1 0 0 0 1 0 1 0 0 0
................ % .0%| 6% .o%| .0%| .0%| 1.9%| .o0x%| 3.2%| .o%| .o%| .o0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF ISLAND SOUND RADIO

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUBIENCE AUDIT 1994

TABLE 13-5:

- BY GENDER, AGE & SOCIO-ECON GROUP

ISLAND SOUND RADIO AUDIENCE: SATURDAY

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 2 0 2 0 1 0 1 0 1 0 0 1
................ L7l 0% 1.3%) .ox%] 1.3%] .ox| 1.9x] .ox| 3.2x| .ox| .ox| 1.1x
0700 HRS.......... 3 0 3 0 1 1 1 0 1 0 0 2
................ 1.0% L0%4] 1.9% .0%] 1.3% 9% 1.9% .0x| 3.2% .0% L0%] 2.2%
0730 HRS.......... 6 1 5 0 1 3 1 1 1 0 3 2
................ 2.0x%) .7x| 3.2%| .0%| 1.3%] 2.7%] 1.9%| 2.8%| 3.2%| .0%| 4.5%| 2.2x%
0800 HRS.......... 7 2 5 0 1 3 1 2 1 1 3 2
................ 2.3%] 1.4%( 3.2%| .o0%| 1.3%] 2.7%| 1.9%| 5.6%| 3.2%| .9%| 4.5%| 2.2%
0830 HRS.......... 6 1 5 0 1 3 1 1 1 1 2 2
................ 2.0%) .7%] 3.2%] .0%| 1.3%] 2.7x%] 1.9%| 2.8x%| 3.2%) .9x| 3.0%| 2.2%
0900 HRS.......... 6 1 5 0 1 3 1 1 1 1 2 2
................ 2.0%  .7%| 3.2%| .o%| 1.3%] 2.7%] 1.9%| 2.8%| 3.2%| .9%| 3.0%] 2.2%
0930 HRS.......... 6 2 4 0 0 4 0 2 0 1 3 2
................ 2.0%| 1.4%| 2.6%| .0%| .0x%| 3.6x| .0%| 5.6%| .0%| .9%| 4.5%] 2.2%
1000 HRS.......... 8 3 5 1 1 4 0 2 1 2 3 2
................ 2.7%4) 2.1%| 3.2%| 4.5%] 1.3%] 3.6%| .0%| 5.6x%| 3.2x| 1.8%| 4.5%| 2.2%
1030 HRS.......... 7 3 4 1 1 3 0 2 1 2 3 1
................ 2.3%) 2.1%| 2.6%| 4.5%| 1.3%]| 2.7%| .0%] 5.6%| 3.2%| 1.8%] 4.5%| 1.1%
1100 HRS.......... [ 3 3 1 1 2 0 2 1 2 2 1
................ 2.0%) 2.1%] 1.9%| 4.5%| 1.3%] 1.8%| .0%| 5.6%] 3.2%| 1.8%| 3.0%| 1.1%
1130 HRS.......... 4 1 3 0 1 2 ] 1 1 0 2 1
................ 1.3%)  .7%| 1.9%| .0%| 1.3%| 1.8%] .0%]| 2.8%| 3.2%] .ox| 3.0%| 1.1%
NOON.............. 2 1 1 0 1 0 0 1 1 0 1 0
................ TR L TE| .6%|  L0%] 1.3%]  .0%; .0%| 2.8%| 3.2x%| .o0%| 1.5%] .o0%
1230 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 0
................ 3% 7% .0%] .0%] .o0x| .ox] .ox| 2.8%| .ox| .o%| 1.5%] .o0%
1300 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 0
................ J3%) .7%| .ox] .ox%] .ox%| .ox| .ox| 2.8%] .ox| .ox| 1.5%] .o0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF ISLAND SOUND RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-5:

ISLAND SOUND RADIO AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - |31 - |51 - |OVER AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 1 1 0 0 0 0 0 1 o 0 1 0
................ %l TR L0% 0% 0%] .ox| .ox| 2.8x| .0x| .ox| 1.5%| .o0%
1400 HRS.......... o 0 0 0 (1 0 0 0 0 0 0 (1]
................ 0% 0% .0% .0% 0% 0% .0% .0% .0% .0% .0% .0%
1430 HRS.......... 0 0 0 0 (1 0 0 0 0 0 0 0
................ 0% .0%[ 0% 0%] .0% 0%] .0%] .ox| .0%| .o0%] .ox| .o0%
1500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% . 0% .0% 0% 0% .0% .0% .0% 0% .0% . 0% . 0%
1530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] .0%| .0%| .o%| .0% 0%| .0%| .0%| .0xX{ .0%] .0%| .0%
1600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0% 0% .0% .0% .0% .0% .0x% .0% . 0% .0%
1630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% 0% .0% 0% 0% .0% .0% .0% 0%
1700 HRS.......... 2 2 0 0 0 0 2 0 0 2 0 0
................ % 1.4%] 0% .ox| .0% 0%| 3.7%| .0%| .o0x| 1.8%| .o0%| .0%
1730 HRS.......... 2 2 0 0 0 0 2 0 0 2 0 0
................ A 1.4%] 0% 0%f .0%| .0%| 3.7% 0%] .0%| 1.8%} .0%] .0%
1800 HRS.......... 3 3 0 0 0 0 2 1 0 3 0 0
................ 1.0%] 2.1%) .o0x| .o0%| .ox%| .o0x| 3.7%| 2.8%| .ox| 2.7x| .ox| .ox
1830 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ x| .7xp 0% .ox%| .0x| .o%| 1.9% %] .0x| .9%| .0%] .0%
1900 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 3% 7% .0%] .0%| .0%| .0x| 1.9%] .o0%( .ox| .9%] .ox| .ox
1930 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 3%l TR 0% 0%] .0%| .0%| 1.9%| .ox| .o%| .9%| .0%| .ox%
2000 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 3% .7x%| .0%| .0%| .0% 0% 1.9%] .0%| .0%| .9%| .0%| .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF ISLAND SOUND RADIO

(continued)
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BROADCASTING AUTHORITY - Tv & RADIO AUDIENCE AUDIT 1994

TABLE 13-5:

- BY GENDER, AGE & SOCIO-ECON GROUP

ISLAND SOUND RADIO AUDIENCE: SATURDAY

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB ¢1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0

................ 3% .7%| .0%|  .0%| 0% .ox%| 1.9x] .ox| .ox| .9% 0% 0%
2100 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0

................ 3% 7% .ox|  .ox!  .o0%| .ox| 1.9x| .ox| .ox| .9x| .ox| .ox
2130 HRS.......... 1 1 0 0 0 0 1 o 0 1 0 0

................ 3% 7% .ox| .ox| .o0%| .ox| 1.9%] .ox| .ox| .9% 0% 0%
2200 HRS.......... 1 1 (1 0 0 0 1 0 (1 1 0 0

................ 3% 7% .o0x%]  .0%]  .ox| .ox| 1.9%] .ox%| .ox| .9% 0% 0%
2230 HRS.......... 1 1 0 0 0 0 1 o 0 1 0 0

................ 3% 7% .0%|  .0%]  .0%) .0x%| 1.9%| .o0x%] .ox| .9% 0% .0%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%] .0%f .0%| .0%] .0%| .0x| .0%| .0x] .0%| .o0x 0% 0%
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%  .0%| .o0%| .0%| .ox| .ox| .ox| .ox| .ox| .o% 0% 0%
DID NOT LISTEN TO

ISLAND SOUND

RADIO ON THIS

DAY............ 287 140| 147 21 761 106 50 34 29f 105 64 89

................ 95.7%)95.9%]95.5%| 95.5%)| 97 .4%| 96 .4%| 92.6%| 94 .4%| 93.5%| 95.5%| 95.5%|96.7%

PERCENTAGES = COLUMN PERCENTAGES

BASE =

ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF ISLAND SOUND RADIO



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-6: BAY RADIO AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - |31 - 151 - |OVER AB c1 c2 DE
£ 17 |30 |50 |65 | 65
TOTAL CASES....... 300 146 154 22| 78| 110 sa| 36| 31| 110] 7] 92
MIDNIGHT.......... 0 0 0 0 0 0 0 0 ol o ol o
................ .0%| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 ol of o o
................ x| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0100 HRS.......... 0 0 0 0 ol o 0 0 ol o o] o
................ cox|.ox| .ox| .ox| Lox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0130 HRS.......... 0 0 o] o ol o 0 0 of o o o
................ . 0% 0% .0% .0% . 0% 0% 0% 0% 0% 0% 0% 0%
0200 HRS.......... of o 0 0 0 0 0 0 ol of o o
................ . 0% .0% .0% 0% 0% 0% 0% .0% 0% 0% 0% .0%
0230 HRS.......... ol o of o o 0 0 0 of o o o
................ x| lox| Lox| Lox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0300 HRS.......... 0 0 0 0 0 0 0 0 of o 0 0
................ oxf o ox| .ox| .ok ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0330 HRS.......... o] o of o ol o 0 ol o o o o
................ . 0% 0% 0% .0% 0% 0% 0% 0% 0% . 0% 0% .0%
0400 HRS.......... 0 0 of] o 0 0 0 0 ofl o o o
................ 0% .oxf o.ox| .ox| .ox| .ox] .ox| .ox| .ox| .ox| .ox| .o
04630 HRS.......... ol o of] of o o 0 ol o o o o
..... ceveeeeenn| cox] Lox| Lo Lox| .ox| .ox| .ox| ox| .ox| .ox| .ox| .ox
0500 HRS......... ) of o o o 0 0 0 0 o]l o o o
ctetsvesennneen 0% .0% 0% 0% 0% .0% 0% 0% . 0% 0% 0% 0%
0530 HRS.......... ol o ol o o o ol o ol o o o
e, 0% .ox| .ox[ .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0600 HRS.......... 1 0 1 0 1 0 of o ol 1 o] o
e, Jd o3 Lox| Lex| Lox] 1.3 .ox| .ox| .ox| .ox| .ox] .ox| .ox

BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF BAY RADIO

PERCENTAGES = COLUMN PERCENTAGES

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-6: BAY RADIO AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 €2 DE

E 17 30 50 65 65
0630 HRS.......... 2 0 2 0 1 1 0 (1 0 1 0 1
................ %L J0%| 1.3%]  .ox| 1.3%] .9x| .ox| .0x| .ox| .9%| .o0x%| 1.1x%
0700 HRS.......... 3 1 2 0 2 1 0 0 0 2 ] 1
................ 1.0% 7% 1.3% 0% 2.6%| .9% 0%| .0% 0%| 1.8% 0%| 1.1%
0730 HRS.......... 4 3 1 0 1 3 0 0 0 3 0 1
................ 1.3%] 2.1% 6% 0% 1.3%| 2.7% 0% 0% 0%| 2.7% 0% 1.1%
0800 HRS.......... 5 4 1 0 1 4 0 0 0 4 0
................ 1.7%) 2.7%| .6%| .0x%| 1.3%| 3.6%| .0%| .ox| .ox| 3.6%| .o0%| 1.1x%
0830 HRS.......... 4 3 1 0 1 3 0 0 1 2 0 1
................ 1.3%) 2.1%]  .6%] .0%| 1.3%| 2.7%] .o0x| .ox| 3.2%| 1.8%| .o0x%| 1.1%
0900 HRS.......... 9 4 5 0 3 5 1 0 2 5 0 2
................ 3.0%] 2.7%] 3.2% 0%| 3.8%| 4.5%| 1.9% 0%| 6.5%| 4.5% 0%| 2.2%
0930 HRS.......... 9 3 6 0 5 3 1 0 2 4 0 3

1000 HRS.......... 11 5 é 1 5 3 2 0 2 4 1 4
................ 3.7%) 3.4%| 3.9%| 4.5%] 6.4%| 2.7%| 3.7%| .0x| 6.5%| 3.6%| 1.5%]| 4.3%
1030 HRS.......... 11 5 é 1 5 3 2 0 2 4 1 4
................ 3.7%| 3.4%] 3.9%| 4.5%| 6.4%| 2.7%| 3.7%| .o0%| 6.5%]| 3.6%| 1.5%| 4.3%
1100 HRS.......... 7 3 4 0 4 2 1 0 2 2 0 3
................ 2.3%) 2.1%] 2.6%| .0%| 5.1%| 1.8%| 1.9%] .0%| 6.5%| 1.8%| .0%| 3.3%
1130 HRS.......... 7 3 4 0 4 2 1 0 2 2 0 3
................ 2.3%| 2.1%] 2.6% 0%) 5.1%| 1.8%] 1.9% 0% 6.5%| 1.8% 0%] 3.3%
NOON.............. 7 3 4 0 5 2 0 0 1 3 0 3
................ 2.3%) 2.1%| 2.6%| .0x| 6.4%| 1.8%| .ox%| .ox| 3.2%)] 2.7%| .o0%| 3.3%
1230 HRS.......... 3 1 2 0 1 2 0 0 1 1 0 1
................ 1.0% 7% 1.3% 0%| 1.3%| 1.8% 0% 0%| 3.2% 9% 0%} 1.1%
1300 HRS.......... 3 1 2 0 0 3 0 0 1 0 0 2
................ 1.0% 7% 1.3% 0% 0%| 2.7% 0% 0%| 3.2% 0% 0% 2.2%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF BAY RADIO
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-6: BAY RADIO AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 4 1 3 0 2 2 0 0 1 1 0 2
................ 1.3%] 7% 1.9%] .0x%] 2.6%| 1.8% .ox| .ox| 3.2x] .9x| .ox| 2.2%
1400 HRS.......... 4 1 3 0 2 2 0 0 1 1 0 2
................ 1.3%]  .7%| 1.9%] .ox| 2.6%| 1.8%| .ox] .ox| 3.2x| .9x| .ox| 2.2%
1430 HRS.......... 4 1 3 0 2 2 0 0 1 1 0 2
................ 1.3%] 7% 1.9%] .0%| 2.6%] 1.8%| .o0x%| .o0%] 3.2%| .9x%| .ox%] 2.2x%
1500 HRS.......... 3 0 3 0 1 2 0 0 0 1 0 2
................ 1.0%] 0% 1.9%] .0%| 1.3%| 1.8%] .o0x%| .o0%| .0x%| .9x| .o0%| 2.2x%
1530 HRS.......... 3 1 2 1 1 1 0 0 0 2 0 1
................ 1.0%) 7% 1.3%]| 4.5%| 1.3%| .9%| .o0%| .ox%] .ox| 1.8%| .o%| 1.1%
1600 HRS.......... 5 2 3 2 2 1 0 0 0 3 0 2
................ 1.7%] 1.4%| 1.9% 9.1%] 2.6%] .9%x| .o0x| .ox| .ox| 2.7%| .ox| 2.2
1630 HRS.......... 5 2 3 2 2 1 0 0 0 3 0 2
................ 1.7%] 1.4%] 1.9%] 9.1%| 2.6%| .9%| .ox] .ox| .ox| 2.7%| .ox| 2.2%
1700 HRS.......... ] 3 3 2 3 1 0 0 0 3 0 3
................ 2.0%) 2.1%] 1.9%] 9.1%| 3.8%| .9%| .0%| .ox| .ox| 2.7%| .o0%| 3.3%
1730 HRS.......... 4 2 2 1 2 1 0 0 0 1 0 3
................ 1.3%] 1.4%) 1.3%| 4.5%| 2.6%| .9%| .ox| .ox| .ox] .9x| .ox| 3.3%
1800 HRS.......... 2 1 1 1 0 1 0 0 0 1 0 1
................ ST T%| .6%| 4.5%] .0x%| .9%] .ox%| .ox| .o0x] .9x%{ .o0%| 1.1%
1830 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1
................ 3% 0% .6% 0% .0%| .9%| .0%| .o%x| .0%| .o%| .0%| 1.1%
1900 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1
................ 3% 0% 6% 0% .0%] .9%| .0%| .0%| .0%| .o%} .0%| 1.1%
1930 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1
................ 3% .0% 6% .0%] 0% .9%| .ox| .o0x%| .o0%|] .o0x| .o%| 1.1x
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0%| .o0x| .0%| .0%x| .ox| .ox| .ox| .o%| .ox| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP

OF BAY RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-6: BAY RADIO AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - |31 - |51 - [OVER | AB c1 c2 DE
E 17 30 50 é5 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%1 .0%] .0%| .ox] .o%] .ox| .ox| .ox| .ox| .ox{ .ox| .ox
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0x[ .0%] .ox| .ox| .ox| .ox] .o%{ .ox] .ox| .ox| .ox| .ox
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% 0%} .0%| .o0x%| .ox| .0% -0%|  .0%| .0%| .0%| .0%| .0%
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%] 0% .0x%| .0%| .o%| .0%| .0% L0%) .0%| .0%| .o%| .0%
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 ]

................ L0%| - .0%}  .o%| .ox] .ox| .ox%] .ox 0% L0x] L0%|  .0% 0%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%]  .0%]  .0%] .0%| .ox| .ox| .0% L0%p .0x) .ox| .0%| .0%
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%) .0x%| .ox[ .ox] .ox| .o0%| .ox% 0% .0x| .0x| .o0%| .0%
DID NOT LISTEN TO

BAY RADIO ON

THIS DAY....... 2761 133 143 19 671 102 52 36 28 97 66 85

................ 92.0%|91.1%)92.9%|86.4%|85.9%|92.7%|96.3%] 100%[90.3%|88.2%]98.5%[92.4%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF BAY RADIO




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-7: RTK AUDIENCE: SATURDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - [18 - |31 - |51 - |OVER | AB c1 €2 DE

TOTAL CASES....... 300 146| 154 22 78] 110 54 36 31] 110 67 92

................ L0%[  .0%p  .0%} .0%f .0%| .ox| .ox| .ox| .ox| .ox| .ox| .ox

0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% 0% . 0% 0% .0% .0% .0% .0% .0% 0% .0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%)  L0%|  .0%p .0x%] .0%| .0%| .o0x| .ox| .ox| .ox| .ox| .o%

0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% 0% .0% .0% .0% .0% . 0% .0% 0% .0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% .0% .0% .0% .0% 0% 0% .0% 0% 0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0% .0% .0% .0% 0% .0% .0% 0% . 0% .0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ C0%) 0% .ox] 0% .ox%| .ox|] .ox| .ox{ .ox| .ox| .ox| .ox%

0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% 0% 0% 0% .0% .0% .0% 0% 0% .0%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%) 0% .o%| .o0x%| .0%| .ox| .ox| .ox| .ox| .ox| .ox| .o0%

0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% 0% .ox| .0%| .ox%f .ox| .ox| .ox| .ox| .ox| .ox| .o0%
0500 HRS.......... 0 1} 0 0 0 0 0 0 0 0 0 0

................ L0%) .0%]  .0%| .0%| .0%| .o0x| .o%| .ox| .ox| .o% .ox| .ox

0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
ferieienasaaeaes L0%) .0l .ox| .ox| .0%] .04 .o%| .ox| .ox} .ox| .ox| .o0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
Ceeeeanas cieees 0% .0%| .o0x| .0%| .o0%p .o0x| .ox| .ox%| .ox| .ox| .o%x] .o0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RTK
(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-7: RTK AUDIENCE: SATURDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL}14 - [18 - |31 - 151 - |oveER | AB c1 €2 DE
E 17 30 50 65 65
0630 HRS.......... 2 1 1 0 0 0 1 1 0 0 0 2
................ 7| 7% .6%|  .0%| .ox| .0%]| 1.9%] 2.8%] .ox] .ox| .ox| 2.2%
0700 HRS.......... 3 1 2 0 1 0 1 1 0 0 1 2
................ 1.0%)  .7%| 1.3%] .o0x| 1.3x] .ox| 1.9x| 2.8x| .ox| .ox| 1.5%| 2.2%
0730 HRS.......... 5 2 3 0 1 1 2 1 1 0 2 2
................ 1.7%] 1.4%| 1.9%| .0%| 1.3%] .9%| 3.7%| 2.8%| 3.2%] .o0x| 3.0%| 2.2%
0800 HRS.......... 9 2 7 0 2 3 3 1 1 1 3 4
................ 3.0%) 1.4%| 4.5%] .0x| 2.6%| 2.7%| 5.6%] 2.8%| 3.2%| .9%| 4.5%| 4.3%
0830 HRS.......... 9 2 7 0 3 2 3 1 1 1 3 4
................ 3.0%[ 1.4%) 4.5% .o0%| 3.8%| 1.8%] 5.6%| 2.8%| 3.2%| .9%| 4.5%| 4.3%
0900 HRS.......... 1 3 8 0 4 4 2 1 1 2 4 4
................ 3.7%) 2.1%| 5.2%] .o0%| 5.1%| 3.6%| 3.7%| 2.8%| 3.2x%| 1.8%| 6.0%| 4.3%
0930 HRS.......... 10 2 8 0 4 3 2 1 1 3 3 3
................ 3.3% 1.4%) 5.2%( .o0%| 5.1%| 2.7%| 3.7x%] 2.8%| 3.2%] 2.7%| 4.5%| 3.3%
1000 HRS.......... 19 5 14 0 4 9 4 2 3 8 4 4
................ 6.3% 3.4%| 9.1%| .0%| 5.1%] 8.2x%| 7.4%| 5.6%| 9.7%| 7.3%| 6.0%| 4.3%
1030 HRS.......... 21 6 15 1 4 9 4 3 3 10 & 4
................ 7.0%) 4.1%| 9.7%| 4.5%| 5.1%| 8.2%| 7.4%) 8.3x%] 9.7%| 9.1x%| 6.0%| 4.3%
1100 HRS.......... 21 6 15 1 4 9 4 3 3 1 5 2
................ 7.0%) 4.1%| 9.7%| 4.5%| 5.1%| 8.2x%) 7.4%| 8.3%| 9.7%}10.0%| 7.5%| 2.2%
1130 HRS.......... 21 5 16 1 4 8 4 4 3 i0 6 2
................ 7.0%| 3.4%[10.4%| 4.5%| 5.1%] 7.3%| 7.4%)]11.1%] 9.7%| 9.1%| 9.0%| 2.2%
NOON.............. 20 ] 14 1 4 8 4 3 3 7 6 4
................ 6.7%) 4.1%| 9.1%| 4.5%| 5.1%| 7.3x%| 7.4%| 8.3%| 9.7x]| 6.4%| 9.0%| 4.3%
1230 HRS.......... 1 4 7 1 2 4 2 2 0 4 4 3
................ 3.7%| 2.7%| 4.5%| 4.5%| 2.6%] 3.6%| 3.7%) 5.6%| .0%] 3.6%| 6.0%| 3.3%
1300 HRS.......... 7 2 5 1 2 3 0 1 0 1 3 3
................ 2.3%) 1.4%| 3.2%| 4.5%| 2.6%| 2.7%| .ox%| 2.8x] .0%x| .9x| 4.5%| 3.3%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RTK

(cont inued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-7: RTK AUDIENCE: SATURDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 10 2 8 1 3 4 0 2 1 2 4 3
................ 3.3%) 1.4%| 5.2%| 4.5%| 3.8%] 3.6x} .0%| 5.6x| 3.2x| 1.8%| 6.0%| 3.3%
1400 HRS.......... 10 0 10 1 2 3 3 1 2 3 3 2
................ 3.3%]  .0%| 6.5%| 4.5%| 2.6%| 2.7%| 5.6%| 2.8%| 6.5%] 2.7x| 4.5%| 2.2%
1430 HRS.......... 8 0 8 0 1 3 3 1 2 2 2 2
................ 2.7% .0x| 5.2%| .0%| 1.3%| 2.7%| 5.6%| 2.8%| 6.5%| 1.8%| 3.0%| 2.2%
1500 HRS.......... 5 0 5 0 1 2 1 1 2 1 2 0
................ 1.7%]  .0%] 3.2%| .0%]| 1.3%| 1.8%| 1.9%| 2.8%| 6.5%| .9%| 3.0%| .o0x
1530 HRS.......... 6 0 [ 0 1 2 2 1 2 1 1 2
................ 2.0%] .0%| 3.9% .0x] 1.3%] 1.8%| 3.7%| 2.8%| 6.5%| .9x%| 1.5%| 2.2%
1600 HRS.......... 5 0 5 0 1 2 2 0 2 0 1 2
................ 1.74]  .0%]| 3.2%| .0%] 1.3%] 1.8%| 3.7x%| .o0x| 6.5%] .o0x| 1.5%| 2.2%
1630 HRS.......... (] 1 5 0 2 2 2 0 2 0 1 3
................ 2.0%p .7%| 3.2%| .0%| 2.6%| 1.8%| 3.7%x| .ox| 6.5%| .0%| 1.5%| 3.3%
1700 HRS.......... 5 2 3 0 1 2 2 0 2 1 1 1
................ 1.7%] 1.4%| 1.9%] .0%| 1.3%x| 1.8%| 3.7%] .ox| 6.5% .9x| 1.5%| 1.1%
1730 HRS.......... 5 2 3 0 1 2 2 0 2 1 1 1
................ 1.7%] 1.4%] 1.9%] .0%] 1.3x| 1.8%| 3.7%] .0%| 6.5%] .9%| 1.5%| 1.1%
1800 HRS.......... 5 2 3 0 2 1 1 1 1 0 2 2
................ 1.7%] 1.4%] 1.9%] .0%] 2.6%| .9%| 1.9%] 2.8%| 3.2%| .ox%| 3.0%] 2.2%
1830 HRS.......... 5 2 3 0 2 1 1 1 1 1 1 2
................ 1.7%] 1.4%] 1.9%] .0%| 2.6%| .9%| 1.9%] 2.8%| 3.2%] .9%| 1.5%| 2.2%
1900 HRS.......... 3 0 3 0 0 1 1 1 1 1 1 0
................ 1.0%) .0%| 1.9%] .0%| .ox| .9%| 1.9%| 2.8x] 3.2%x] .9%| 1.5%| .o0%
1930 HRS.......... 2 1 1 0 0 1 0 1 0 1 0 1
................ TR TRy 6% .0%| .ox| .9%x| .0%| 2.8%| .o0%| .9%| .o0%| 1.1%
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0x1 .0x| .ox| .o%| .ox| .ox] .o%| .ox| .ox| .ox| .ox%| .ox%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RTK

{continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-7: RTK AUDIENCE: SATURDAY - BY GENDER, AGE & SOCID-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE [FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE

E 17 30 50 65 65
2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0xX| .ox| .o0%] .ox| .ox| .ox| .ox| .ox[ .ox| .ox| .ox
2100 HRS.......... 1 0 1 0 0 0 0 1 0 0 1 0
................ 3% .0x] .6x| .0%| .o0x] .ox| .ox| 2.8x| .ox] .ox| 1.5%| .ox
2130 HRS.......... 1 0 1 0 0 0 0 1 0 0 1 0

................ 3% .0%]  .e%] .0%p  .o0x%| .o0x%| .ox| 2.8x| .ox| .ox| 1.5%| .ox%

................ 0% .ox| .0x| .o%] .0%] .ox| .0x%x| .ox| .o% L0xp o .0% -0%

................ .0% 0% .0% . 0% .0% .0% .0% 0% .0% 0% 0% .0%

................ L0 .0%} .ox| .ox%| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox

................ L0 L0%] .ox| .ox%| .ox%| .ox| .ox| .ox| .ox| .ox| .ox| .ox

DID NOT LISTEN TO

RTK ON THIS DAY| 256| 134 122 21 70 92 44 29 26 93 58 79
................ 85.3%]91.8%179.2%)95.5%|89.7%|83.6%)81.5%|80.6%]83.9%| 84 .5%|86.6%|85.9%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RTK



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-8: RADIO LIVE FM AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - [31 - |51 - [OVER | AB c1 c2 DE

TOTAL CASES....... 3001 146 154 22 781 110 54 36 31} 110 67 92

................ L0%p .0%] 0% .0%| .0%| .o0%] .ox| .o%| .ox| .ox| .ox| .ox

................ -0%|  .0%| .0%] .o0%| .ox| .0%| .ox| .ox%| .o%| .o%| .o0%| .o0x

................ .0% .0% .0% .0% 0% .0% 0% .0% N B )4 . 0% 0%

0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% .0% .0% .0% .0% .0% 0% .0% .0% .0% 0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 ] (1 0
................ L0%|  .0xf .0x] .o0%{ .0x| .0x%x] .0%] .ox| .ox| .ox| .ox| .o0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%) .0%]  .0%]  .0%| .0%X| .0%| .0%| .o0%| .o0%| .ox| .o%| .o0%

0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
cieectceanaaanas .0% .0% .0% 0% .0% 0% . 0% 0% 0% 0% . 0% .0%
0330 HRS.......... 0 0 0 0 (1 0 0 0 0 0 0 0

................ L0%]  .0%| .0%| .ox] .0%| .ox| .ox| .ox| .ox| .o%| .0% .0%

0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .ox{ .0%{ .0%] .ox| .o0%] .ox| .ox| .ox] .o%| .0%
0430 HRS.......... 0 0 0 0 0 0 0 1] 0 0 0 0

................ 0% .0%] .0x| .0%| .0%| .0%| .ox} .o%| .ox| .ox| .ox| .o0%

................ L0%]  .0%| .0%| .0%] .0%| .0% .ox| .ox| .o0%] .o%| .ox| .0%

0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0%| .0%f .0%| .0%] .ox| .ox] .o0%| .o%] .ox] .ox| .o%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] 0% .0%] .0%] .0%| .0%] .ox| .ox| .ox| .ox] .ox| .o%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RADIO LIVE FM
(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-8: RADIO LIVE FM AUDIENCE: SATURDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL})14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%[ .0%| .o%| .ox| .ox| .o% .ox| .ox| .ox] .ox| .ox| .ox
0700 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 0
................ 3% .7 .ox]  .ox| 1.3x%| .ox| .ox| .ox| .ox| .9x| .ox| .ox
0730 HRS.......... 3 3 0 0 1 2 0 0 0 2 0 1
................ 1.0%) 2.1%] .0%| .0%| 1.3%| 1.8%| .0%| .o0x -0%] 1.8%| .0%] 1.1%
0800 HRS.......... 4 3 1 0 1 3 0 0 0 3 0 1
................ 1.3x) 2.1%]  .6%] .0%| 1.3x%| 2.7%] .ox%| .ox| .ox| 2.7x| .ox| 1.1x%
0830 HRS.......... 4 3 1 0 1 3 0 0 0 3 0 1
................ 1.3% 2.1% .6%| .ox| 1.3%| 2.7x| .ox| .ox] .ox| 2.7x| .ox| 1.1%
0900 HRS.......... 5 3 2 0 1 4 0 0 0 4 0 1
................ 1.72) 2.1%| 1.3%| .0%| 1.3%| 3.6% .ox| .ox| .ox| 3.6x| .o0x| 1.1%
0930 HRS.......... 5 3 2 0 1 4 0 0 0 4 0 1
................ 1.7%) 2.1%] 1.3% .0%| 1.3% 3.6%| .o0x%| .ox| .ox| 3.6%| .ox| 1.1%
1000 HRS.......... 5 2 3 0 1 2 0 2 0 2 2 1
................ 1.7%] 1.4%| 1.9%] .ox%| 1.3%| 1.8%] .0x| 5.6x| .ox| 1.8%] 3.0%| 1.1%
1030 HRS.......... 4 1 3 0 0 2 0 2 0 1 2 1
................ 1.3%) 7%} 1.9%| .0%| .ox%| 1.8%| .o0%| 5.6%| .ox| .9%) 3.0%| 1.1%
1100 HRS.......... 4 1 3 0 0 2 0 2 0 1 2 1
................ 1.3%] 7% 1.9%] .0%| .ox%| 1.8%] .o0x| 5.6%| .ox%| .9%| 3.0%| 1.1%
1130 HRS.......... 5 2 3 0 0 3 0 2 0 1 2 2
................ 1.7%) 1.4%| 1.9%) .ox| .ox| 2.7%| .ox| 5.6%| .ox| .9%| 3.0%| 2.2%
NOON.............. 1 1 0 0 0 1 0 0 0 0 0 1
................ 3% .7 L0kl .ox| .o0%| .9% .ox] .ox%| .ox| .ox| .ox| 1.1%
1230 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ 3% 7% .ox]  .o0%| .ox| .9%| .o%| .ox| .ox| .ox| .ox| 1.1%
1300 HRS.......... 2 2 0 0 0 1 0 1 0 0 1 1
................ Tx] 1.6%] L0%|  .0%|  .0%| .9%| .ox| 2.8x%| .o0%| .ox| 1.5%] 1.1%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RADIO LIVE FM

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-8: RADIO LIVE FM AUDIENCE: SATURDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

ToTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - {18 - |31 - |51 - Jover | a8 [ c1 | c2 | bE
E 17 |30 |50 |65 | 65

1330 HRS.......... 2 2 0 0 0 1 0 1 0 0 1 1
................ g 1.am) Lox| .ox| .ox| .9x| .ox| 2.8%x| .ox| .ox| 1.5x%| 1.1x
1400 HRS.......... 3 3 0 0 2 0 0 1 0 0 1 2
................ 1.0%] 2.1% 0% L0%] 2.6% 0% 0%] 2.8% 0% 0% 1.5%) 2.2%
1430 HRS.......... 4 4 0 0 3 0 0 1 0 1 1 2
................ 1.3%) 2.7%| .ox| .ox| 3.8%| .ox| .ox| 2.8%x| .ox| .ox| 1.sx| 2.2%
1500 HRS.......... 3 3 0 0 3 0 0 0 0 1 0 2
................ 1.0%[ 2.1%| .ox| .ox%| 3.8%] .ox| .ox| .ox| .ox| .ox| .ox| 2.2
1530 HRS.......... 4 4 0 0 4 0 0 0 1 1 0 2
................ 1.3%] 2.7% . 0% 0%| 5.1% . 0% 0% 0% 3.2% 9% 0% 2.2%
1600 HRS.......... 7 6 1 0 4 1 0 2 1 3 1 2
................ 2.3%| 4.1%| .ex| .ox| 5.1%| .ox| .ox| s5.6x] 3.2%| 2.7%| 1.5%| 2.2x
1630 HRS.......... 7 5 2 0 3 1 0 3 1 4 1 1
................ 2.3%| s.4%| 1.3%] .ox| 3.8%| .ox| .ox| s.3x| 3.2%| 3.6%| 1.5%]| 1.1x
1700 HRS.......... 5 3 2 0 1 1 of 3 1 3 1 0
................ 1.7% 2.1%| 1.3%) .ox%| 1.3%] .9x| .ox| 8.3x| 3.2x| 2.7x| 1.5%] _ox
1730 HRS.......... 4 3 1 0 1 1 0 2 1 3 0 0
................ 1.3%) 2.1%) .ex| .ox| 1.3%] .9x| .ox| 5.6%| 3.2%x| 2.7x| .ox| .ox
1800 HRS.......... 3 2 1 0 1 1 0 1 1 1 1 0
................ 1.0%| 1.4%]  .6x| o] 1.3x] .e9x| .ox| 2.8%x| 3.2x| .ox| 1.5%| .ox
1830 HRS.......... 2 2 0 0 1 1 0 0 1 ) 1 0
................ 7uf v.ax|  Lox| Lox| 1.3} .9x] .ox| .ox| 3.2%| .ox| 1.5%] .ox
1900 HRS.......... 2 2 0 0 1 1 0 0 1 0 1 0
................ x| 1.6 Lox| o) 1.3%] .exl .ox| .ox| 3.2%] .ozl 1.5%] .ox
1930 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0
................ dubo.7w| Lox| Lox| 1.3x| ox| .ox| .ox| 3.2x%] .ox| .ox| .ox
2000 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0
................ 3u) .| Lox| Lox| 1.3x| .ox| .ox| .ox| 3.2x| .ox| .o%| .ox%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RADIO LIVE FM

(cont inued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-8: RADIO LIVE FM AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|{14 - |18 - |31 - |51 - [OVER | AB ¢1 c2 DE
E 17 30 50 &5 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%] 0% .0x%| .o0%| .o0x| .0%| .ox|] .ox| .ox| .ox| .ox| .ox
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 (1

................ 0% .0%] 0%} .0x| .o0%| .0%| .ox| .ox| .ox| .o%] .ox| .ox
2130 HRS.......... 0 0 0 0 0 0 0 0 0 1} 0 0

................ L0%]  .0%| 0% .o0x| .0%] .ox| .ox| .ox[ .o0x%| .ox| .ox| .ox
2200 HRS.......... ] 0 0 0 0 0 0 0 0 0 0 0

................ 0% 0% .o0x| .0x| .0%| .o0%| .0%| .o0%| .ox| .o%| .ox| .o%
2230 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 0

................ 3% 7% .0%|  .0%| 1.3%] .0%| .o0%| .o0x%| .0%| .9% .ox 0%
2300 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 0

................ 3% 7% .0%|  .0x%| 1.3%] .ox] .0%| .ox| .ox] .9x| .ox| .ox
2330 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 0

................ 3% 7| .0x%] .0%| 1.3%| .o0x| .0%| .o0%| .ox] .9%| .ox%| .ox
DID NOT LISTEN TO

RADIO LIVE FM

ON THIS DAY.... 283 134] 149 22 73| 103 54 3 30| 102 63 38

................ 94.3%|91.8%|96.8%| 100%{93.6%|93.6%| 100%|86.1%)96.8%]92.7%|94.0%|95.7%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RADIO LIVE FM




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-9: SMASH RADIO AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - |31 - |51 - JOVER | AB c1 c2 DE

TOTAL CASES....... 300 146] 154 22 781 110 54 36 31 110 67 92

................ L0%| .0%| .0%| .0%| .o%x| .ox| .ox| .ox| .ox| .ox%| .ox| .ox%

................ 0% .0% 0% .0%] .0%] .0%| .0%| .0% 0% .0% L0% 0%

................ (0% .0%[ .0%| .0%| .0x| .o%| .o%] .o%| .ox| .0%| .0%| .o0%

................ .0% .0% 0% .0% .0% .0% .0% .0% 0% . 0% .0% .0%

................ 0% .ox| .o0%; .o0%| .ox| .oxj .o%| .ox| .ox| .o%| .ox| .ox

................ 0% .0%|  .0%| .0%| .ox} .0x%| .0%| .ox| .ox| .ox| .o%| .0%

................ -0%] .0x| .0%x] .ox%| .ox| .o%| .ox} .o%] .ox%| .ox| .ox| .ox

0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
Cetresaianaeaae 0% .0%| .ox] .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%| .0%| .0%| .0%| .o0x| .o%| .ox| .o%| .ox|] .ox| .ox%

................ 0% .0%) .0%] .0%| .0%| .0%| .ox%| .ox| .o% .ox| .ox%| .ox

0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 ] 0
...... Ceeceeanans -0%] .0%| .0%| .0%| .0%| .o0%| .ox%| .ox| .ox| .ox%] .o% .ox
0530 HRS......... . 1 1 0 0 1 0 0 0 0 0 1 0
Cheeaeraseanaa 3% 7%l L0x|  .ox| 1.3%] .ox| .ox| .o0x] .ox| .ox%| 1.5%] .ox
0600 HRS.......... 1 1 0 0 1 0 0 0 0 0 1 0
....... Crrecana. C3%p .7%|  .oxl .ox| 1.3%| .o0x| .o0x%| .ox| .ox%| .ox| 1.5%| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF SMASH RADIO
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-9: SMASH RADIO AUDIENCE: SATURDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 2 2 0 0 2 0 0 0 0 1 1 0
................ ST 1.4%) .0%| .0x%| 2.6x| .ox| .0x| .ox| .ox| .9x| 1.5%| .ox
0700 HRS.......... 7 5 2 1 6 0 0 0 0 & 2 1
................ 2.3%| 3.4%| 1.3%] 4.5%| 7.7%| .o0x| .ox| .ox| .ox| 3.6%] 3.0%| 1.1%
0730 HRS.......... 10 [ 4 1 8 1 0 0 0 & 4 2
................ 3.3%) 4.1%| 2.6%] 4.5%|10.3%] _9x| .ox%| .ox| .ox| 3.6%| 6.0%| 2.2%
6800 HRS.......... 15 7 8 3 9 2 1 0 1 6 5 3
................ 5.0%| 4.8%] 5.2%[13.6%[11.5%| 1.8%| 1.9%| .0%| 3.2%| 5.5%| 7.5%| 3.3x
0830 HRS.......... 15 7 8 1 11 2 1 0 0 7 5 3
................ 5.0%| 4.8%| 5.2%| 4.5%[14.1%| 1.8%| 1.9%] .o0x%| .ox| &6.4%| 7.5%| 3.3x%
0900 HRS.......... 15 é 9 1 1 2 1 0 0 6 5 4
................ 5.0%) 4.1%| 5.8%| 4.5x|14.1%| 1.8%| 1.9%] .ox| .o0%| 5.5%| 7.5%| 4.3%
0930 HRS.......... 21 10 1" 2 14 4 1 0 0 10 5 (]
................ 7.0%| 6.8%| 7.1%| 9.1%[17.9%| 3.6%| 1.9%| .ox| .ox%| 9.1%| 7.5%| 6.5%
1000 HRS.......... 22 9 13 3 13 5 1 0 1 1 3 7
................ 7.3%) 6.2%| 8.4%)13.6%|16.7%] 4.5%| 1.9%| .ox] 3.2x%|10.0%| 4.5%| 7.6%
1030 HRS.......... 25 11 14 4 13 7 1 0 2 12 4 7
................ 8.3%| 7.5%| 9.1%]|18.2%|16.7%| 6.4%] 1.9%| .ox| 6.5%]10.9%] 6.0%| 7.6%
1100 HRS.......... 22 9 13 5 11 5 1 0 2 12 3 5
................ 7.3%) 6.2%| 8.4%]|22.7%|14.1%| 4.5%] 1.9%| .0%| 6.5%[10.9%| 4.5%| 5.4%
1130 HRS.......... 19 7 12 4 11 3 1 0 2 1 2 4
................ 6.3%) 4.8%| 7.8%|18.2%]14.1%| 2.7%| 1.9%| .o0x| 6.5%|10.0%| 3.0%| 4.3%
NOON.............. 13 5 8 4 6 2 1 0 1 8 1 3
................ 4.3%) 3.4%| 5.2x[18.2%| 7.7%] 1.8%] 1.9%| .o0x%| 3.2%| 7.3%| 1.5%] 3.3%
1230 HRS.......... 9 4 5 2 (] 1 0 0 1 4 1 3
................ 3.0%| 2.7%| 3.2%| 9.1%| 7.7%] .9%| .ox%| .ox| 3.2%] 3.6%| 1.5%| 3.3%
1300 HRS.......... é 3 3 2 3 1 0 0 0 3 1 2
................ 2.0%) 2.1%) 1.9%] 9.1%| 3.8%| .9%| .o0x%| .ox| .ox| 2.7x| 1.5%| 2.2%

BASE = ALL WHD WERE ASKED ABOUT SATURDAY LISTENERSHIP OF SMASH RADIO

PERCENTAGES = COLUMN PERCENTAGES

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-9: SMASH RADIO AUDIENCE: SATURDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIDO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - {18 - |31 - 151 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 5 3 2 2 2 1 0 0 0 2 1 2
................ 1.7%] 2.1%] 1.3%] 9.1x%] 2.6x%| .9x| .ox| .ox| .ox| 1.8x| 1.5%| 2.2%
1400 HRS.......... 5 4 1 2 2 1 0 0 0 2 1 2
................ 1.7%) 2.7% 6%| 9.1%] 2.6%| .9%| .0x] .0x| .ox| 1.8%| 1.5%] 2.2%
1430 HRS.......... 4 2 2 1 2 1 0 0 0 1 2 1
................ 1.3%) 1.4%] 1.3%] 4.5%| 2.6%| .9%] .o0x%| .ox| .ox| .9%| 3.0%| 1.1%
1500 HRS.......... 7 4 3 2 2 3 0 0 0 3 3 1
................ 2.3%) 2.7%| 1.9%| 9.1%| 2.6%| 2.7%| .o0x%; .ox| .o0%| 2.7%| 4.5%| 1.1%
1530 HRS.......... 9 4 5 2 3 4 0 0 0 5 2 2
................ 3.0%( 2.7x%] 3.2%) 9.1%| 3.8%| 3.6%| .0x| .0%x| .ox| 4.5%| 3.0%| 2.2%
1600 HRS.......... 9 5 4 2 5 2 0 0 0 4 1 4
................ 3.0%) 3.4%] 2.6x| 9.1%| 6.4%| 1.8%] .0%x] .o0x| .o%] 3.6%] 1.5%| 4.3%
1630 HRS.......... 9 6 3 2 4 2 1 0 0 5 1 3
................ 3.0%) 4.1%] 1.9%| 9.1%| 5.1%| 1.8%] 1.9%| .0%| .0%| 4.5%| 1.5%| 3.3%
1700 HRS.......... 8 4 4 1 5 1 1 0 0 2 2 4
................ 2.7%| 2.7%] 2.6%| 4.5%| 6.4%] .9x| 1.9%x| .ox]| .ox%| 1.8%| 3.0%| 4.3x%
1730 HRS.......... 9 4 5 1 6 1 1 0 0 3 1 5
................ 3.0%) 2.7%| 3.2x| 4.5%| 7.7%| .9%] 1.9%| .ox| .ox| 2.7%| 1.5%| 5.4%
1800 HRS.......... 5 3 2 0 4 1 0 0 0 2 0 3
................ 1.7%) 2.1%| 1.3%] .0%| 5.1%| .9%| .o0%| .ox| .ox| 1.8%] .ox| 3.3%
1830 HRS.......... 2 2 0 0 1 1 0 0 0 1 0 1
................ TR 1.4% 0% .0%] 1.3%] .9%| .o0%| .ox%| .ox| .ox%| .o%| 1.1x
1900 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ -7 3 B 4 0%} .0x| .ox| .9%| .0%| .o%| .ox{ .ox| .o0%| 1.1%
1930 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ I8 74 I 4 4 0% .0%| .o0x] .9%| .o%| -.0%| .ox| .ox| .o%| 1.1%
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%l .0% ox| .0x; .ox| .ox| .o%| .o0x|] .ox| .ox| .o%| .o%

BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF SMASH RADIO

PERCENTAGES = COLUMN PERCENTAGES

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-9: SMASH RADIO AUDIENCE: SATURDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL]|14 - (18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%|  .0%[ .0%] .ox| .ox| .oxj .ox{ .ox| .ox| .ox| .ox| .ox
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ Loxf o .oxp 0% .ox|{ .ox| .ox] .ox| .ox| .ox| .ox| .ox| .ox
2130 HRS.......... 1 1 0 1 0 0 0 ] 0 0 0 1

................ S3%0 7% 0% 4.5% .ox%| .ox| .ox| .ox| .ox] .ox| .ox| 1.1%
2200 HRS.......... 1 1 0 1 0 0 0 0 0 0 0 1

................ 3% 7%y 0% 4.5%] .ox| .ox| .ox| .ox| .ox| .ox| .ox| 1.1%
2230 HRS.......... 1 1 0 1 0 0 0 0 0 0 0 1

................ 3% 7% .ox| 4.5%| .ox| .ox| .ox%| .ox| .ox| .ox| .ox| 1.1x
2300 HRS.......... 1 1 0 1 0 0 0 0 0 0 0 1

................ S3%| .7 .ox| 4.5%] .ox| .ox] .ox| .ox| .ox| .ox| .ox| 1.1x
2330 HRS.......... 0 0 0 0 0 0 (1 0 0 0 0 0

................ 0% .0%p  .0%| .o0x%[ .0%] .ox| .o0x] .ox| .o%| .ox| .ox| .ox
DID NOT LISTEN TO

SMASH RADIO ON

THIS DAY....... 2491 119{ 130 1" 50 100 52 36 28 84 57 80

................ 83.0%]|81.5%84.4%|50.0%]64.1%|90.9%]96.3%] 100%|90.3%|76.4%|85.1%|87.0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF SMASH RADIO



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-10: RADIO CALYPSO AUDIENCE: SATURDAY

- BY GENDER, AGE & SOCI0-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300] 146] 154 22 781 110 54 36 31 110 67 92
MIDNIGHT.......... 0 0 0 0 0 0 0 g 0 0 0 0
................ -0%] .ox| .ox| .o0x| .ox] .ox| .ox| .ox| .ox| .ox] .ox| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%p .ox|  .0x| .o0x| .ox| .o0x%| .0%| .ox| .ox| .ox| .ox| .ox
0100 HRS.......... 0 0 (] 0 0 0 0 0 0 0 0 ]
................ -0%) .ox] _ox| .ox| .0%| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0xl .ox| .ox| .ox| .ox] .ox| .ox| .ox|] .ox| .ox| .ox .0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ <0x} .0%] .ox%| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%1 .ox] _ox%| .ox| .ox| .ox| .ox] .ox| .ox| .ox| .ox| .o«
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0x| .0%| .ox) .o0%| .o0x| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%1 .0%| .ox%| .o0x| .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%  .0%| .0%[ .0%| .o0%| .0%| .ox| .ox| .ox| .ox| .ox| .ox
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%  .0%] .0%| .o0%| .ox| .ox| .ox| .o0x| .ox| .ox] .ox| .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%) .0%] .ox] .o0x| .ox| .o%| .ox| .ox%| .ox] .ox] .ox| .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] .0x] .0x] .0%| .ox| .ox| .ox| .ox| .o%] .ox| .ox| .ox
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
reeectienanean ve -0x) 0% .ox| .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RADIO CALYPSO

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-10: RADIO CALYPSO AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL{14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE

E 17 30 50 65 65
0630 HRS.......... 1 1 0 0 1 0 0 0 0 0 1 0
................ J3%p .7xl 0% .ox| 1.3%] .ox| .ox] .ox] .ox| .ox| 1.5%| .o0%
0700 HRS.......... 1 1 0 0 1 0 0 0 0 0 1 0

................ 3% .7x| .ox{ .ox| 1.3%] .ox| .ox| .ox| .ox] .ox| 1.5%| .ox%

0730 HRS.......... 2 2 0 0 1 1 0 0 0 0 1
................ STX 1.4%| 0 L0%| .0%] 1.3%]  .9%| .o0%] .ox| .ox] .0%| 1.5%| 1.1%
0800 HRS.......... 4 3 1 0 1 3 0 0 0 1 1 2

0900 HRS.......... é 3 3 0 2 4 0 0 0 3 1 2
................ 2.0%| 2.1%| 1.9%| .0x| 2.6%] 3.6%] .0%x| .o0x| .ox| 2.7%] 1.5%| 2.2%
0930 HRS.......... 6 3 3 0 2 4 0 0 0 3 1 2
................ 2.0%] 2.1%[ 1.9%| .0%| 2.6%| 3.6x%| .0%| .o0%| .ox| 2.7%| 1.5%| 2.2%
1000 HRS.......... 8 é 2 0 3 4 1 0 2 3 1 2
................ 2.7%] &4.1%| 1.3%] .0%| 3.8%| 3.6%| 1.9%| .0%| 6.5%| 2.7%| 1.5%| 2.2%
1030 HRS.......... 4 3 1 0 1 2 1 0 0 1 1 2
................ 1.3%] 2.1% 6% 0% 1.3%] 1.8%| 1.9% 0% 0% 9%| 1.5%| 2.2%
1100 HRS.......... 3 2 1 0 1 1 1 0 0 1 1 1
................ 1.0%| 1.4%] .6%| .0%| 1.3%] .9%| 1.9%x| .ox%} .ox| .9%| 1.5%] 1.1%
1130 HRS.......... 3 2 1 0 1 1 1 0 0 1 1 1
................ 1.0% 1.4%) .6%| .0%| 1.3%) .9%| 1.9%| .0%| .0%| .9%[ 1.5%] 1.1%
NOON.............. 3 2 1 0 1 1 1 0 0 1 1 1
................ 1.0%) 1.4%] .6%| .0%| 1.3% .9%| 1.9%] .0%] .0%| .9%| 1.5%] 1.1%
1230 HRS.......... 3 2 1 0 1 1 1 0 0 1 1 1
................ 1.0%| 1.4%] .6%] .0%| 1.3%] .9%| 1.9%] .0%| .o0x%| .9%| 1.5%| 1.1%
1300 HRS.......... 3 2 1 0 1 2 0 0 0 1 1 1
................ 1.0%] 1.4%] .6%| .0%| 1.3%] 1.8%| .ox| .ox] .ox| .9%| 1.5%| 1.1%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RADIO CALYPSO
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-10: RADIO CALYPSO AUDIENCE: SATURDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL([14 - |18 - |31 - [51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 3 2 1 0 1 2 0 0 0 1 1 1
................ 1.0%f 1.4%] .6x%] .0x| 1.3%| 1.8x| .ox| .ox| .ox| .ox) 1.5%| 1.1%
1400 HRS.......... 2 1 1 0 1 1 0 0 0 0 1 1
................ TRl .THp .6x) .0x] 1.3%| .9x] .ox| .ox[ .ox| .ox| 1.5%) 1.1x%
1430 HRS.......... 2 1 1 0 1 1 0 0 0 0 1 1
................ TR TR J6x%|  .0%] 1.3%] .9x| .ox} .ox| .ox| .ox| 1.5%] 1.1%
1500 HRS.......... 2 1 1 0 1 1 0 0 0 0 1 1
................ STE) TR 6%) .ox] 1.3%]  .9x| .ox| .ox] .ox| .ox| 1.sx%| 1.1x
1530 HRS.......... 3 2 1 0 2 1 0 0 0 1 1 1
................ 1.0%[ 1.4%) .6%) .ox| 2.6x%| .9x] .ox| .ox| .ox| .9x| 1.sx| 1.1x%
1600 HRS.......... 4 2 2 0 1 3 0 0 0 0 1 3
................ 1.3%) t.4%| 1.3% .0x] 1.3%| 2.7%x] .ox| .ox| .ox| .ox| 1.5%| 3.3%
1630 HRS.......... 4 2 2 0 1 3 0 0 0 0 1 3
................ 1.3%) 1.4%[ 1.3%] .ox| 1.3x%| 2.7%| .ox| .ox%| .ox| _.ox| 1.sx| 3.3x
1700 HRS.......... 5 2 3 1 0 4 0 0 0 1 1 3
................ 1.7%( 1.4%] 1.9%] 4.5%] .ox| 3.6%| .0%x| .ox%| .ox] .9x| 1.5%| 3.3%
1730 HRS.......... 4 1 3 1 0 3 0 0 0 1 1 2
................ 1.3%(  .7X]| 1.9%| 4.5%] .0%| 2.7%] .0x| .ox| .ox| .9x| 1.5%| 2.2x%
1800 HRS.......... 3 2 1 0 0 3 0 0 0 2 0 1
................ 1.0%) 1.4% .6x] .ox| .ox| 2.7%] .ox] .ox| .ox| 1.8x] .o%| 1.1x%
1830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0x%[ .ox| .ox| .o%| .ox| .o%| .ox| .ox| .ox| .ox| .ox
1900 HRS.......... 0 0 0 0 0 0 1 0 0 0 0 0
................ .0% .0% . 0% .0% 0% 0% .0% .0% .0% .0% .0% 0%
1930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .ox| .ox| .ox| .ox| .ox| .ox{ .ox%| .ox| .ox| .ox| .o0x
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% .ox| .o0%] 0% .ox] ._ox| .ox] .ox| .o%| .ox| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RADIO CALYPSO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 13-10: RADIO CALYPSO AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - {18 - |31 - |51 - |OVER | AB c1 c2 DE

E 17 30 50 65 65
2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%X) .0%]  .0x%| .0ox] .ox| .o%| .o0x| .ox| .ox| .ox| .ox| .ox
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0x]  .ox] .ox| .ox| .ox| .ox| .o0x] .ox| .ox| .o%] .ox| .ox

2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] 0%l .0%] .0%| .ox} .ox%] .ox| ._ox| .ox| .ox| .ox| .ox
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% 0% .0% .0% 0% .0% 0% .0% . 0% . 0% 0% 0%

................ .0%| .0% L0%|  .ox| .ox] .o0%| .o0x| .ox .0X 0% .0x| .0%

2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%|  .0x%| .o%| .ox| .ox| .ox| .ox| .o%| .ox| .ox| .o%
2330 HRS.......... 0 0 6 o0 0 0 0 0 0 0 0 0
................ L0%X] 0% .0%f .0%| .ox] .0% .0x| .o0%| .ox|{ .0%| .0%| .o0x%

DID NOT LISTEN TO
RADIO CALYPSO
ON THIS DAY....| 285| 136| 149 21 731 102 53 36 29| 103 65 88
................ 95.0%(93.2%196.8%|95.5%]93.6%[92.7%[98.1%| 100%]93.5%]93.6%]|97.0%|95.7%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY LISTENERSHIP OF RADIO CALYPSO




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-1: RM1 AUDIENCE: SUNDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE {FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300| 146| 154 22 781 110 54 36 39| 123 64 74
0600 HRS.......... 3 1 2 0 0 1 1 1 1 2 0 0
................ 1.0%] 7% 1.3%] .0% 0%X] .9%| 1.9%| 2.8%| 2.6X| 1.6%] .0%| .0%
0630 HRS.......... 3 1 2 0 0 1 1 1 1 2 0 0
................ 1.0%| .7%| 1.3%| .0%| .0%| .9%| 1.9%| 2.8%| 2.6%| 1.6%| .0%] .0%
0700 HRS.......... 10 3 7 0 1 2 4 3 4 3 2 1
................ 3.3%| 2.1%| 4.5%] .0%| 1.3%| 1.8%| 7.4%| 8.3%[|10.3%| 2.4%| 3.1%| 1.4%
0730 HRS.......... 12 5 7 0 1 1 4 (] 3 6 1 2
................ 4.0%| 3.4%) 4.5%] .0%| 1.3%| .9%| 7.4%|16.7%| 7.7%} 4.9%| 1.6%| 2.7%
0800 HRS.......... 17 8 9 0 0 2 9 é 2 1" 2 2
................ 5.7% 5.5%| 5.8%| .0%| .0%| 1.8%|16.7%{16.7%| 5.1%] 8.9%| 3.1%| 2.7%
0830 HRS.......... 15 6 9 0 0 1 9 5 1 10 2 2
................ 5.0%4] 4.1%| 5.8%| .0% 0%| .9%|16.7%|13.9%| 2.6%| 8.1%| 3.1%| 2.7%
0900 HRS.......... 16 7 9 0 0 3 8 5 2 10 2 2
................ 5.3%| 4.8%| 5.8%| .0%| .0%| 2.7%|14.8%|13.9%]| 5.1%| 8.1%] 3.1x%| 2.7%
0930 HRS.......... 14 6 8 0 0 3 [ 5 2 8 2 2
................ 4.7%) 4.1%] 5.2%| .o0x%] .0%| 2.7%|11.1%]13.9%| 5.1%| 6.5%| 3.1x%| 2.7%
1000 HRS.......... 10 4 6 0 0 1 4 5 1 6 1 2
................ 3.3% 2.7%| 3.9%] .0%] .0x%| .9%| 7.4x|13.9%]| 2.6%| 4.9%| 1.6%| 2.7%
1030 HRS.......... 10 3 7 0 0 1 6 3 1 5 2 2
................ 3.3%] 2.1%| 4.5%] .0%| .0%| .9%{11.1%| 8.3%| 2.6%| 4.1%| 3.1%]| 2.7%
1100 HRS.......... 10 3 7 0 0 2 5 3 2 3 3 2
................ 3.3%| 2.1%| 4.5%] .o0%| .o0x%| 1.8%] 9.3x| 8.3x%| 5.1%| 2.4%| 4.7%| 2.7%
1130 HRS.......... 10 3 7 0 0 2 5 3 2 3 3 2
................ 3.3%| 2.1%| 4.5%] .0% .0%| 1.8%| 9.3%| 8.3x%| 5.1%| 2.4x%| 4.7%| 2.7%
NOON.............. 7 2 5 0 1 2 2 2 2 3 2 0
................ 2.3%) 1.4%| 3.2%| .0%| 1.3%] 1.8%]| 3.7%| 5.6%| 5.1%| 2.4%| 3.1% 0%

BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP

PERCENTAGES = COLUMN PERCENTAGES

OF RADIO MALTA 1

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-1: RM1 AUDIENCE: SUNDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
1230 HRS.......... 4 1 3 0 0 3 0 1 1 2 1 (1]
................ 1.3%1 7% 1.9x] .o0x] .ox| 2.7x| .ox| 2.8x| 2.6x%| 1.6%| 1.6x] .ox
1300 HRS.......... 3 0 3 0 0 2 0 1 1 1 1 0
................ 1.0%]  .0x] 1.9%] .ox| .o0x| 1.8x%| .ox| 2.8x| 2.6x! .8x| 1.6x| .ox
1330 HRS.......... 2 0 2 0 (1 1 0 1 0 1 1 0
................ S7H{.0%) 1.3%|  .o%| .0%| .9x| .ox| 2.8x| .ox| .8x| 1.6x] .o0%
1400 HRS.......... 3 1 2 0 0 1 1 1 0 2 1 0
................ 1.0%] 7% 1.3%] .o0x| .ox| .9x%| 1.9%| 2.8%| .ox| 1.6x| 1.6x| .ox
1430 HRS.......... 2 1 1 0 0 1 1 0 0 2 0 0
................ 7% 7% 6% .0% .0% 9% 1.9% .0% 0% 1.6% .0% .0%
1500 HRS.......... 0 0 0 0 0 ] 0 0 0 0 0 0
................ -0%] .ox| .ox] .ox[ .ox| .ox] .ox| .ox| .ox| .ox| .ox| .ox
1530 HRS.......... 1 1 0 0 0 1 0 0 0 0 1 0
................ 3% 7% .0%|  .ox| .ox| .9x| .ox| .ox| .ox| .ox| 1.6x] .ox
1600 HRS.......... 3 1 2 0 1 0 2 0 0 2 1 0
................ 1.0%] .7%| 1.3% .ox] 1.3%] .o0x| 3.7%| .ox] .ox| 1.6%) 1.6%] .ox
1630 HRS.......... 3 1 2 0 1 0 2 0 0 2 1 o
................ 1.0%} 7% 1.3x] .o0x] 1.3%| .ox| 3.7%| .ox| .ox| 1.6x| 1.6%| .ox
1700 HRS.......... 3 1 2 0 1 0 2 0 0 2 1 0
................ 1.0%] 7% 1.3%] .ox| 1.3%| .ox%| 3.7%| .ox| .ox| 1.6%| 1.6x| .ox
1730 HRS.......... 4 1 3 0 1 1 2 0 1 2 1 0
................ 1.3%)  .7%| 1.9% .ox)] 1.3x] .9x| 3.7%] .ox| 2.6%x] 1.6x%] 1.6%| .ox
1800 HRS.......... 2 0 2 0 1 0 1 0 0 1 1 0
................ STA[ L0%) 1.3%|  .ox%| 1.3% .ox| 1.9x%] .ox| .ox] .sx| 1.6x] .oz
1830 HRS.......... 2 0 2 0 1 0 1 0 0 1 1 0
................ TR L0%) 1.3%) Lo%| 1.3%) .ox| 1.9%| .ox| .ox| .sx| 1.6x] .o0%
1900 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0
................ 3% 7% .ox| .ox| 1.3%] .ox| .ox%| .ox| 2.6x| .o%| .ox] .ox

PERCENTAGES =

ALL WHO WERE ASKED ABOUT

COLUMN PERCENTAGES

SUNDAY LISTENERSHIP OF RADIO MALTA 1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-1: RM1 AUDIENCE: SUNDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

1930 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0

................ L3%p .7%] .ox|  .ox| 1.3%| .ox| .ox] .ox%| 2.6x] .ox! .ox| .o%
2000 HRS.......... 2 1 1 0 0 1 1 0 0 0 1 1

................ 7% 7% .6%X] .0% 0%} .9%} 1.9%] .0%x| .0x| .0x%| 1.6%| 1.4%
2030 HRS.......... 1 1 0 0 0 0 1 0 0 0 0 1

................ 3% 7% .0%] .o0x%| .o0x%] .ox| 1.9%x| .ox| .o%| .ox| .ox]| 1.4%
2100 HRS.......... 1 1 0 0 0 0 1 0 0 0 0 1

................ -3%) 7% .0x%| .ox| .0%] .ox| 1.9%] .ox| .ox| .o0%| .ox| 1.4%
2130 HRS.......... 1 1 0 0 0 0 1 0 0 0 (1 1

................ .3% 7% .0x| .0% 0% .0x%| 1.9%x] .0%| .0%| .0%] .ox| 1.4%
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%| .0%] .o%| .ox| .0x| .ox% 0% .0%f .0%| .0%| .0%| .0%
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ .0% 0% .0%] .0%| .o0x| .o0x% 6% .0%[ .0%| .o0%x| .0%| .0%
DID NOT LISTEN TO

RADIOC MALTA 1

ON THIS DAY.... 265| 132 133 22 731 100 41 29 3 108 55 71

................ 88.3%190.4%(86.4%)| 100%]|93.6%[90.9%]|75.9%|80.6%]|79.5%|87.8%|85.9%]95.9%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RADIO MALTA 1%




BROADCASTING AUTHORITY - TV & RADIOC AUDIENCE AUDIT 1994

TABLE 14-2: RM2 AUDIENCE: SUNDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - |31 - |51 - |ovER | AB c1 €2 DE

TOTAL CASES....... 300 1461 154 22 78| 110 54 36 391 123 64 74

................ -0%|  .0%| .o0x| .ox%| .ox| .o0%| .o0x| .ox| .ox%| .ox| .ox| .ox

................ L0% 0%} .ox%| .0x| .ox%| .ox%| .ox{ .ox| .ox| .ox| .0%| .o0%

................ L0%| .0x)  .oxp .0%| .0x| .0%| .ox[ .ox| .ox| .ox| .o%| .0%

................ L0%] .0%]  .0%| .ox| .ox| .ox| .ox| .ox| .ox%| .ox| .ox| .ox

................ L0 0%l .ox{ .ox| .0%| .o0x%| .ox|] .ox| .ox| .ox| .ox| .ox

................ L0%] .0%] .0% .0%| .o0%x| .o0x| .ox| .ox] .ox| .ox| .ox| .ox

................ 0% .0%| .0%| .ox| .ox| .ox| .ox%x] .ox| .ox| .ox| .ox| .ox

................ 0% .0%|  .ox%| .ox| .ox| .0%| .0%| .ox| .ox%] .ox| .ox| .ox

0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% 0% .o0x{ .0%| .0%| .0%| .0%| .0%| .ox%| .o%| .o0%| .o%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .0%| .0%] .ox| .ox| .ox| .ox| .ox| .ox| .ox%{ .ox| .o%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0x%| .0x} .ox| .o%| .ox| .0%| .ox|] .ox| .ox| .o%x| .o0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0% 0%} .o0x%| .0%| .0%| .0%| .o%| .o%| .ox%| .ox| .ox| .0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%| .0%| .o%| .ox| .0%x| .ox|] .0%| .ox| .ox| .o%| .o%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RADIO MALTA 2
(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-2: RM2 AUDIENCE: SUNDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL[14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% Lox|  .ox| .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox| .ox
0700 HRS.......... 2 0 2 0 0 0 1 1 0 1 1 0
................ L7l .0%) 1.3%|  .ox%| .ox| .o0x| 1.9x%| 2.8%| .ox| .8x| 1.6%| .o0x%
0730 HRS.......... 2 0 2 0 0 0 1 1 0 1 1 0
................ T% .0%] 1.3% .0% .0% L0%) 1.9%] 2.8% 0% 8% 1.6% .0%
0800 HRS.......... 1 0 1 0 0 0 1 0 0 1 0 0
................ .3% .0% .6% .0% .0% 0% 1.9% 0% .0% .8% 0% .0%
0830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% .0% . 0% .0% .0% .0% .0% .0% .0% . 0%
0900 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1
................ .3% 7% .0% L0%] 1.3% . 0% .0% 0% 0% .0x .0%| 1.4%
0930 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1
................ 23%) 7% .0%| .0%| 1.3%] .ox] .ox| .o%| .ox| .ox| .o%| 1.4%
1000 HRS.......... 3 1 2 0 2 0 1 0 0 1 0 2
................ 1.0%] 7% 1.3%] .ox| 2.6%| .o0x%| 1.9%| .ox%| .o0x] .8x| .0%| 2.7%
1030 HRS.......... 4 2 2 0 1 1 2 0 0 1 0 3
................ 1.3%) 1.4%( 1.3%] .0x| 1.3%| .9%| 3.7%| .ox| .o%| .8x| .ox| 4.1%
1100 HRS.......... 1 0 1 0 1 0 0 0 0 1 0 0
................ S3% .0%]  .6x| .0%| 1.3%] .o0%|- .o%| .ox| .ox| .8%] .ox| .ox%
1130 HRS.......... 1 0 1 0 1 0 0 0 0 1 0 0
................ S3%1.0%]  .6%| .0%| 1.3x| .ox| .ox{ .ox| .ox| .8x| .ox| .ox
NOON.............. 3 0 3 0 1 0 1 1 0 1 1 1
................ 1.0%| .0%| 1.9%] .0%] 1.3% .0%] 1.9x| 2.8%] .o0x| .8%| 1.6%| 1.4%
1230 HRS.......... 1 0 1 0 1 0 0 0 0 1 0 0
................ L3%) .0%] 6% .0%) 1.3%] .ox| .o%] .o0%| .ox| .8%] .o0%| .o%
1300 HRS.......... 1 0 1 0 1 0 0 0 0 1 0 0
................ S3%1 .0%! .6%| .0%] 1.3%| .ox| .o%| .ox| .ox| .8%| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RADIO MALTA 2
(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-2: RM2 AUDIENCE: SUNDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - }31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 1 0 1 0 1 0 0 0 0 0 1 0
................ 3% -0x]  .6x| .o0x| 1.3x| .ox{ .ox| .ox| .ox] .ox| 1.6x| .ox
1400 HRS.......... 1 0 1 0 1 0 0 0 0 i} 1 0
................ 3% .0% 6% 0% 1.3% .0% .0% .0% .0% 0%) 1.6% . 0%
1430 HRS.......... 2 0 2 0 1 0 1 0 0 1 1 0
................ ST 0% 1.3%) .0%| 1.3%|  .o0x| 1.9%| .o0x| .ox| .8x] 1.6%| .ox
1500 HRS.......... 2 0 2 0 0 0 1 1 0 1 1 0
................ L7 0% 1.3%]  .0x| .0x| .ox%| 1.9%| 2.8%| .ox| .8x| 1.6%| .ox
1530 HRS.......... 2 0 2 0 0 1 0 1 0 0 1 1
................ -7 .0%| 1.3%] .ox| .ox| .9x| .ox| 2.8%| .ox| .ox| 1.6%| 1.4%
1600 HRS.......... 0 0 0 0 0 0 0 0 0 0 (1 0
................ -0%{ 0% .0%] .0x| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
1630 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ % .T%| .0%] .ox| .ox| .9%| .ox| .ox] .ox| .ox| .ox| 1.4x
1700 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ 3% 7% .0x|  .0%| .0x| .9%| .o0x| .ox| .ox| .ox] .ox| 1.4%
1730 HRS.......... 2 2 0 0 0 2 0 0 0 0 1 1
................ %] 1.4x%] 0% .ox| .ox| 1.8%| .ox| .ox| .ox] .ox| 1.6%| 1.4%
1800 HRS.......... 2 1 1 0 1 1 0 0 0 0 1 1
................ JTX| JT%| 6% .0%] 1.3%) .9%| .0x| .o0x| .ox| .o0%| 1.6%] 1.4x%
1830 HRS.......... 1 0 1 0 1 0 0 0 0 0 1 0
................ 3% .0%] .6%] .ox| 1.3%] .0%| .ox| .ox| .ox| .ox| 1.6%] .o0%
1900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0x| .o0x} 0% .o%] .ox| .0%x| .ox| .ox| .ox| .ox| .ox| .ox
1930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0%] .0x%| .o0x%| .ox| .ox| .o%| .ox| .ox%| .ox] .ox| .ox
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0%] 0%} .0x| .ox%! .ox| .ox| .ox| .ox] .ox| .ox| .ox

BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RADIO MALTA 2

PERCENTAGES = COLUMN PERCENTAGES

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-2: RM2 AUDIENCE: SUNDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .ox| .ox| .ox| .ox| .ox%| .ox| .ox| .ox] .ox| .ox| .ox
2100 HRS.......... 1 1 0 0 0 0 1 0 0 0 0 1

................ 3% 7% .ox| .ox|{ .ox| .ox| 1.9%] .ox| .ox| .ox| .ox| 1.4%
2130 HRS.......... 1 1 0 0 0 0 1 0 0 0 0 1

................ 3% 7% .0% .0% 0% 0%| 1.9% .0% .0% .0% 0% 1.4%
2200 HRS.......... 2 1 1 0 0 0 2 0 0 0 0 2

................ T T% .6% .0% .0% .0%| 3.7% .0% .0% .0% 0% 2.7%
2230 HRS.......... 1 0 1 0 0 0 1 0 0 0 0 1

................ 3% .0%] .6x%|  .0x| .ox| .0%| 1.9%] .ox| .ox| .ox| .ox| 1.4%
2300 HRS.......... 1 0 1 0 0 0 1 0 0 0 0 1

................ 3] .0%) .éx| .ox| .ox| .0%x| 1.9%]| .0%] .ox| .o0x%| .o0x%| 1.4%
2330 HRS.......... 1 0 1 0 0 0 1 0 0 0 0 1

................ .3% .0% 6% .0% .0% 0% 1.9% .0% 0% .0% 0% 1.4%
DID NOT LISTEN TO

RADIO MALTA 2

ON THIS DAY....| 284f 141 143 22 73] 106 49 34 39| 120 59 66

................ 94.7%|96.6%]92.9%] 100%]93.6%]96.4%(90.7%]|94.4%| 100%]|97.6%|92.2%|89.2%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RADIO MALTA 2




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-3: SUPER 1 AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO0-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - {18 - |31 - |51 - |OVER AB ¢1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300| 146] 154 22 78 110 54 36 39| 123 64 74
MIDNIGHT.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ 3% 7% .0x| .ox] .ox| .9x| .ox] .ox| .ox| .ox| .ox%] 1.4%
0030 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ 3% 7% .0% . 0% .0% 9% 0% .0% .0% 0% 0%| 1.4%
0100 HRS.......... 1 1 0 0 0 1 0 0 0 0 (4 1
................ 3% 7% 0% .0% 0% 9% .0% .0% 0% .0% 0% 1.4%
0130 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ .3% T% 0% 0% 0% 9% .0% . 0% .0% .0% 0% 1.4%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% .0% .0% 0% .0% 0% 0% .0% .0% .0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% .0% .0% .0% .0% 0% .0% .0x% .0% 0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%1 .0%| .0x| .o%| .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%| .ox] .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .o%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0x] .ox| .ox| .ox| .ox] .ox] .ox| .ox| .ox| .ox| .ox
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%]  .0%] .0%x| .o%| .0%| .o%| .ox| .o%] .ox| .ox| .ox| .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% 0% .o0x| .ox%| .o%| .ox| .ox| .o%| .ox| .ox| .o%x] .ox
0530 HRS.......... 2 1 1 0 0 1 0 1 0 0 2 0
................ JTE| 7% 6% 0% .0x| .9%| .0%| 2.8%| .o0x| .o0%| 3.1%| .oz
0600 HRS.......... 9 4 5 0 0 5 2 2 0 2 6 1
................ 3.0% 2.7%| 3.2%| .0%| .0x| 4.5%| 3.7%| 5.6%| .o0%| 1.6%| 9.4%] 1.4%

BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RADIO SUPER 1

PERCENTAGES = COLUMN PERCENTAGES

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-3: SUPER 1 AUDIENCE: SUNDAY
~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - [51 - JOVER AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 12 6 6 0 0 8 2 2 0 3 é 3
................ 4.0%) 4.1%] 3.9%] .ox| .o0x| 7.3x| 3.7x| 5.6%] .ox| 2.4x| 9.4%] 4.1%
0700 HRS.......... 18 7 1" 1 1 9 3 4 1 4 8 5
................ 6.0%| 4.8%| 7.1%| &.5% 1.3%| 8.2x| 5.6%|11.1%] 2.6x| 3.3%|12.5%| 6.8%
0730 HRS.......... 19 6 13 1 2 10 4 2 2 3 7 7
................ 6.3%) &.1%| 8.4%| 4.5%| 2.6%| 9.1%| 7.4%| 5.6x| 5.1%| 2.4%|10.9%| 9.5%
0800 HRS.......... 23 7 16 1 3 1 4 4 2 ] 8 7
................ 7.7%) 6.8%110.4%| 4.5%| 3.8%|10.0%| 7.4%[11.1%] 5.1%] 4.9%|12.5%]| 9.5%
0830 HRS.......... . 20 5 15 1 2 9 4 4 2 5 8 5
................ 6.7%| 3.4%| 9.7%| 4.5%| 2.6%] 8.2%| 7.4%|11.1%| 5.1%] 4.1%|12.5%] 6.8%
0900 HRS.......... 19 6 13 1 2 7 4 5 2 5 7 5
................ 6.3%) 4.1%) 8.4%| 4.5%| 2.6%] 6.4%| 7.4%|13.9%| S.1%| 4.1%|10.9%| 6.8%
0930 HRS.......... 20 9 1" 0 3 8 5 4 2 (] (-] ]
................ 6.7%] 6.2%| 7.1%| .ox| 3.8%] 7.3x%| 9.3%|11.1%| 5.1%| 4.9%] 9.4%| 8.1%
1000 HRS.......... 20 10 10 0 3 10 3 4 2 6 5 7
................ 6.7% 6.8%| 6.5%| .o0x%| 3.8%] 9.1%| 5.6%|11.1%] 5.1%| 4.9%| 7.8%| 9.5%
1030 HRS.......... 19 9 10 0 2 10 3 4 2 6 5 6
................ 6.3% 6.2%| 6.5%] .o0x%| 2.6x| 9.1%| 5.6%|11.1%| 5.1%| 4.9%| 7.8%| 8.1%
1100 HRS.......... 18 10 8, 0 1 10 3 4 2 [ 4 6
................ 6.0%[ 6.8%| 5.2%| .0%| 1.3%] 9.1%| 5.6%|11.1%| 5.1%| 4.9%| 6.3x| 8.1%
1130 HRS.......... 19 10 9 0 1 1" 3 4 2 6 4 7
................ 6.3%| 6.8%| 5.8% 0%f 1.3%|10.0%] S5.6%[11.1%| 5.1%| 4.9%) 6.3%| 9.5%
NOON.............. 17 8 9 2 11 2 1 2 7 3 5
................ 5.7%| 5.5%| 5.8%| 4.5%| 2.6%|10.0%| 3.7%| 2.8%| 5.1%| 5.7%| 4.7%| 6.8%
1230 HRS.......... 12 7 5 1 2 6 2 1 2 5 2 3
................ 4.0%] 4.8%| 3.2%| 4.5%] 2.6x| 5.5%| 3.7x| 2.8%| 5.1%| 4.1%| 3.1%| 4.1%
1300 HRS.......... 8 & 4 0 1 5 2 0 0 3 2 3
................ 2.7%| 2.7x%| 2.6%) .0%| 1.3x| 4.5%] 3.7%] .o0x| .ox| 2.4%| 3.1%| 4.1%

PERCENTAGES =
BASE = ALL WHO WERE ASKED ABOUT

COLUMN PERCENTAGES
SUNDAY LISTENERSHIP OF RADIO SUPER 1

(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-3: SUPER 1 AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL] GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE [FEMAL|14 - |18 - |31 - |51 - |ovER | AB c1 c2 DE

E 17 30 50 65 65
1330 HRS.......... 9 4 5 0 2 5 2 0 1 3 3 2
................ 3.0%| 2.7x| 3.2%| .o0x| 2.6%| 4.5%| 3.7x| .ox| 2.6x| 2.4%| 4.7%| 2.7%
1400 HRS.......... 9 3 6 0 1 5 2 1 2 2 2 3
................ 3.0%) 2.1%| 3.9%| .o0x| 1.3%| 4.5%] 3.7%| 2.8%| 5.1%| 1.6%| 3.1%| 4.1%
1430 HRS.......... 9 3 6 0 1 5 2 1 2 2 2 3
................ 3.0%) 2.1%| 3.9% .ox| 1.3%] 4.5%| 3.7%| 2.8%| 5.1%| 1.6%| 3.1%| 4.1%
1500 HRS.......... 8 2 6 0 1 5 2 0 1 2 2 3
................ 2.7%| 1.4%| 3.9% 0% 1.3%] 4.5%] 3.7% 0% 2.6%| 1.6%] 3.1%| 4.1%
1530 HRS.......... 6 1 5 0 0 5 1 0 0 2 2 2
................ 2.0% 7%| 3.2% 0% 0%] 4.5%| 1.9% 0% 0%] 1.6X| 3.1%| 2.7%
1600 HRS.......... 9 5 4 0 1 6 1 1 0 4 2 3

1700 HRS.......... 9 5 4 0 1 [ 0 2 0 4 2 3
................ 3.0%| 3.4%| 2.6% 0%| 1.3%| 5.5%| .0%| 5.6% 0%| 3.3%| 3.1%| 4.1%
1730 HRS.......... 7 4 3 0 0 é 0 1 0 3 3 1
................ 2.3%| 2.7%| 1.9%] .0%x| .o0x| 5.5%| .0%]| 2.8%| .ox) 2.4x| 4.7%| 1.4%
1800 HRS.......... 6 3 3 0 1 3 1 1 0 4 2 0

1900 HRS.......... 4 1 3 1 1 0 0 2 0 2 2 0
................ 1.3%] 7| 1.9%| 4.5%| 1.3%] .ox| .ox| 5.6%| .o%| 1.6%] 3.1x%| .o0%
1930 HRS.......... 3 0 3 1 1 0 0 1 0 1 2 0
................ 1.0%]  .0%| 1.9%| 4.5%] 1.3%] .ox| .ox| 2.8%| .ox] .sx| 3.1%| .o0%
2000 HRS.......... 2 0 2 1 0 0 0 1 0 0 2 0
................ STR| 0% 1.3%) 4.5%|  .0%] .ox| .ox| 2.8x| .ox| .ox| 3.1%] .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RADIO SUPER 1
(continued)
3



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-3: SUPER 1 AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - {31 - |51 - |ovER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 2 0 2 1 0 0 0 1 0 0 2 0

................ ST .0x%) 1.3%] 4.5%| .ox| .ox| .ox| 2.8x|] .ox| .ox|] 3.1x| .ox
2100 HRS.......... 2 1 1 0 0 1 0 1 0 1 1 0

................ XL WTX] 6% .ox|  .ox)  .9%] .ox] 2.8x| .ox| .sx] 1.6%| .ox
2130 HRS.......... 1 1 0 0 0 0 0 1 1 0 0 0

................ 3| 7% .ox] Lox| .ox| .ox| .oxi 2.8%| 2.6x] .ox| .ox| .ox
2200 HRS.......... 1 1 0 0 0 0 0 1 1 0 0 0

................ S3%| 7% .0x| .ox| .ox| .ox| .ox| 2.8%| 2.6x%| .ox| .ox%] .ox
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ .0% .0% .0x% 0% .0% .0% 0% 0% .0% .0% .0% 0%
2300 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1

................ C3%| 7% .ox| .ox| .oxp .9x| .ox| .ox| .ox| .ox| .ox| 1.4x
2330 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1

................ 3% 7% .ox| .ox| .ox] .9x| .ox| .ox] .ox| .ox| .ox| 1.4x
DID NOT LISTEN TO

SUPER 1 RADIO

ON THIS DAY.... 2381 116 122 20 68 78 46 26 34| 106 47 51

................ 79.3%|79.5%|79.2%|90.9%| 87.2%[70.9% | 85.2%|72.2%|87.2%)86.2%| 73. 4% | 68.9%

BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP

PERCENTAGES = COLUMN PERCENTAGES

OF RADIO SUPER 1




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-4: RADIO 101 AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - [18 - |31 - |51 - |OVER AB €1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 300 146] 154 22 78 110 54 36 39 123 64 74
MIDNIGHT.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ 3% 7% .0% 0% .0% 9% .0% 0% . 0% .0% 0% 1.4%
0030 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ 3% 7% .ox| .o%| .ox| .9x| .ox| .ox] .ox| .ox| .o%| 1.4%
0100 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ %[ 7% .ox]| .ox| .ox| (9% .ox%| .ox| .ox| _ox| .ox| 1.4%
0130 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ 3% 7% .0%[ .ox| .o0x] .9%| .ox| .ox| .ox| .ox| .ox| 1.4%
0200 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ .3% 7% .0% .0% 0% 9% .0% .0% .0% .0% 0% 1.4%
0230 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ 3% .| .ox%| .ox%]  .ox| .9%| .ox| .ox| .ox| .ox| .ox| 1.4%
0300 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ .3% T% 0% . 0% .0% 9% 0% .0% 0% 0% 0% 1.4%
0330 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ 3% .7x| .ox| .ox% .ox| .9%| .0%] .o%| .ox| .ox| .ox| 1.4%
0400 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ 3% 7% .o%| .ox| .ox| .9x| .ox| .ox| .ox| .ox| .ox| 1.4%
0430 HRS.......... 1 1 0 0 0 1 0 0 0 0 (1 1
................ 3% 7| Lo 0% .ox] 9% .ox| .o%{ .ox| .ox| .ox| 1.4x%
0500 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ 3% 7% .0x%| .ox%| .ox| .9%| .ox| .ox| .ox| .o%| .ox| 1.4%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................. (0% .0xp .o% .o%| .0x| .ox| .ox| .ox| .ox| .ox] .ox| .ox
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0x| .o0x| .o%| .ox] .ox{ .o%| .ox| .ox| .ox| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RADIO 101

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-4: RADIO 101 AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - [18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 1 0 1 0 1 0 0 0 0 1 0 0
................ .3% x| .éx| .ox| 1.3%] .ox| .ox] .ox| .ox| .sx| .o0%| .o0%
0700 HRS.......... 7 3 4 0 4 2 0 1 0 & 2 1
................ 2.3%) 2.1%| 2.6%| .0%| 5.1%| 1.8x| .o0x| 2.8%| .o0x| 3.3%| 3.1%| 1.4%
0730 HRS.......... 8 3 5 0 4 3 0 1 0 5 2 1
................ 2.7%) 2.1%| 3.2%] .0%| 5.1%| 2.7%] .0%| 2.8%| .0x| 4.1%| 3.1%| 1.4%
0800 HRS.......... 10 4 ] 0 5 3 1 1 1 7 1 1
................ 3.3%) 2.7%| 3.9%| .0x| 6.4%| 2.7%]| 1.9%| 2.8%| 2.6%) 5.7%| 1.6%| 1.4%
0830 HRS.......... 9 4 H 0 4 3 1 1 0 7 1 1
................ 3.0%) 2.7x%| 3.2x| .0x| 5.1%| 2.7%| 1.9%| 2.8%| .0%| 5.7%x| 1.6%| 1.4%
0900 HRS.......... 10 5 5 0 4 3 2 1 1 7 1 1
................ 3.3%) 3.4%| 3.2%| .0%| 5.1%| 2.7%| 3.7%| 2.8%| 2.6%| 5.7%| 1.6%] 1.4%
0930 HRS.......... 6 3 3 0 1 3 1 1 0 4 1 1
................ 2.0%) 2.1%| 1.9%] .0x| 1.3%| 2.7%| 1.9%| 2.8%] .o0%| 3.3x| 1.6%| 1.4%
1000 HRS.......... 6 2 4 0 2 2 1 1 1 3 1 1
................ 2.0%) 1.4%| 2.6%] .0%| 2.6%| 1.8%| 1.9%| 2.8%| 2.6%| 2.4%]| 1.6%| 1.4%
1030 HRS.......... 4 2 2 0 1 2 1 0 0 3 0 1
................ 1.3%] 1.4%] 1.3%] .0%| 1.3%| 1.8%] 1.9x| .o0x%] .ox%| 2.4x%| .o0x%| 1.4%
1100 HRS.......... 3 2 1 0 1 2 0 0 0 2 0 1
................ 1.0%] 1.4%] .6x%| .0x%] 1.3%| 1.8%| .ox| .ox| .ox| 1.6%| .ox| 1.4%
1130 HRS.......... 5 4 1 0 2 2 1 0 0 3 1 1
................ 1.7%) 2.7%4| .6%| .ox| 2.6%| 1.8%| 1.9%] .ox] .ox| 2.4%] 1.6%] 1.4%
NOON.............. (] 4 2 0 2 2 2 0 0 3 2 1
................ 2.0% 2.7%| 1.3%| .ox%| 2.6%| 1.8%¢| 3.7%| .0x| .0%| 2.4%| 3.1%| 1.4%
1230 HRS.......... 3 1 2 1 0 2 0 0 0 3 0 0
................ 1.0%] .7%| 1.3%| 4.5%] .0x| 1.8% .ox| .ox%| .ox| 2.4x| .ox| .o%
1300 HRS.......... 4 2 2 0 1 3 0 0 0 3 1 0
................ 1.3%] 1.4%] 1.3%| .o0%| 1.3%] 2.7x| .ox| .ox| .ox| 2.4%| 1.6%| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RADIO 101

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-4: RADIO 101 AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 ~ |51 - |OVER | AB ct c2 DE
E 17 30 50 65 65
1330 HRS.......... 4 2 2 0 1 3 0 0 0 3 1 0
................ 1.3%] 1.4%| 1.3%] .0%] 1.3%] 2.7%| .0%X| .ox| .0x| 2.4%x] 1.6%] .0%
1400 HRS.......... 5 2 3 0 2 3 0 0 1 3 1 0
................ 1.7%) 1.4%| 1.9%| .0%| 2.6%| 2.7%] .0x| .0x| 2.6x| 2.4x%| 1.6%| .0%
1430 HRS.......... 5 2 3 0 2 3 0 0 1 3 1 0
................ 1.7%] 1.4%] 1.9%] .0%]| 2.6%] 2.7%| .0%| .0%| 2.6%| 2.4%| 1.6%| .0%
1500 HRS.......... 5 2 3 0 2 3 0 0 1 3 1 0
................ 1.7%] 1.4%] 1.9%] .0%] 2.6%] 2.7%| .0%| .0%| 2.6%| 2.4%| 1.6%| .0%
1530 HRS.......... 6 2 4 0 2 4 0 0 2 4 0 0
................ 2.0%| 1.4%| 2.6% 0%| 2.6%| 3.6%| .0%| .0%| 5.1%| 3.3%| .0%] .o0x%
1600 HRS.......... 5 1 4 0 2 3 0 0 1 4 0 0
................ 1.74) .7%| 2.6% 0%| 2.6%| 2.7%) .0%| .0%| 2.6%| 3.3%| .0%| .0%
1630 HRS.......... 3 2 1 0 0 2 1 0 0 3 0 0
................ 1.0%]) 1.4% 6% .0%] .0%| 1.8%] 1.9%| .0%| .0%]| 2.4%| .0%| .0%
1700 HRS.......... 3 2 1 0 0 2 1 0 0 3 0 0
................ 1.0%) 1.4% 6% .0%p .0x%| 1.8%] 1.9%| .0%| .0%] 2.4%| .0%| .0%
1730 HRS.......... ] 4 2 0 1 2 3 0 0 4 1 1
................ 2.0%| 2.7%] 1.3% 0%] 1.3%| 1.8%] 5.6%] .0%| .0%] 3.3%| 1.6%| 1.4%
1800 HRS.......... 6 4 2 0 2 2 2 0 1 3 1 1
................ 2.0%) 2.7%] 1.3%] .0%| 2.6%| 1.8%| 3.7%| .0%]| 2.6%] 2.4%| 1.6%| 1.4%
1830 HRS.......... 2 1 1 0 1 1 0 0 0 1 0 1
................ JT%E] 7% 6%) L0%] 1.3%] .9%| .o0%| .0%] .0% 8% .0%] 1.4%
1900 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ L3%| .0%)  .6%] .0%| .ox| .9%| .0%| .o%| .ox| .8x| .ox| .o%
1930 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3% .0%| (6% .0%| .0%| .9%| .ox| .ox| .ox| .s8x| .ox| .o0%
2000 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ %) .0x|  .6x| .0x| .0%| .9%x] .0%| .ox] .ox] .8x] .o%| .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RADIO 101

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-4: RADIO 101 AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL[ GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - {18 - 131 - |51 - |ovER | AB €1 €2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

feesrieiieeanaas -0%| .0%| .ox] .ox| .o0x| .ox| .ox| .ox] .ox| .ox| .ox| .ox
2100 HRS.......... 0 0 ¢ 0 0 0 0 0 0 0 0 0

........... ceens -0%) .ox| .ox] .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%) .ox| .ox} .ox] .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0x) .ox| .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox| .ox| .ox
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%) .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox| .ox
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%) .0%x| .o%[ .o0%x| .o0x| .ox| .ox| .ox| .ox| .ox| .ox| .o%
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ <0%] .0%|  .0%| .ox| .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox
DID NOT LISTEN TO

RADIO 101 ON

THIS DAY....... 278| 133] 145 21 701 103 49 35 36| 111 59 72

................ 92.7%(91.1%|94.2%| 95.5%|89.7%|93.6%/90.7%(97.2%]92.3x%|90.2%|92.2%) 97.3%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RADIO 101




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-5:

- BY GENDER, AGE & SOCIO-ECON GROUP

ISLAND SOUND RADIO AUDIENCE: SUNDAY

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 300] 146 154 22 781 110 54 36 39f 123 64 74
MIDNIGHT.......... ] 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .0%| .ox| .o0x| .ox] .o%x| .ox| .ox] .ox| .ox| .ox| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%|  .0%| .0%| .0%x| .o0%| .0%| .0%] .o0%] .ox%| .ox| .ox| .ox
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%|  .0%| .0%| .0x| .o0%| .ox| .ox| .o0x%| .ox| .ox| .ox| .ox
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 (i
................ -0x] .0x%| .0%] .ox| .oxj .0%x| .ox| .ox| .ox| .ox| .o%| .ox
0200 HRS.......... 0 0 0 0 0 0 0 0 0 o (1 0
................ -0x| .oxp  .ox] .0x| .ox%| .ox| .ox%] .ox%| .ox%| .ox| .ox{ .ox
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0x|  .0x] .0%] .0%| .o0x%| .ox| .ox| .ox%| .ox| .ox| .ox| .ox
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% .0% .0% .0% . 0% .0% .0% .0% 0% .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%1 .0%x] .ox| .o%| .ox| .o%x] .ox| .ox| .ox| .ox| .ox| .oz
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%| .ox| .o%| .0%x| .ox| .ox| .ox| .ox| .ox| .ox| .o%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%|  .0%] .0%| .0%| .ox%| .o%| .ox| .ox%| .ox| .o%] .ox| .ox
0500 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 3% .7%] .0x%| .0%| .0x| .ox| 1.9%] .ox| .ox| .8x| .ox| .o0%
0530 HRS.......... 1 1 0 0 0 0 1 0 (U 1 0 0
................ 3% .7T%] .0%| .0%] .o%| .ox{ 1.9%| .ox| .ox| .sx| .ox| .ox
0600 HRS.......... 2 1 1 0 0 0 2 0 1 1 0 0
................ T% 7% .6x] .ox| .ox| .0%| 3.7%] .ox| 2.6%| .sx| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF ISLAND SOUND RADIO

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-5:

ISLAND SOUND RADIO AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL}14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 1 0 1 0 0 0 1 [t} 1 0 0 0
................ L% .0%] .éx| .ox| .ox| .0x| 1.9%| .ox| 2.6x] .ox| .ox| .ox
0700 HRS.......... 1 0 1 0 0 0 1 0 1 0 0 0
................ 3% .0x%] 6% .ox] .ox| .ox|] 1.9%| .ox| 2.6x|] .ox| .ox| .ox
0730 HRS.......... 1 0 1 0 0 0 1 0 1 0 0 0
................ C3%|  .0%] 6% .0%] .ox| .ox%| 1.9%| .ox| 2.6%x| .ox| .ox| .ox
0800 HRS.......... 2 1 1 0 0 0 1 1 1 1 0 0
................ STl T%| L6%|  .ox| .ox| .ox] 1.9%| 2.8%x] 2.6x] .8x| .ox] .ox
0830 HRS.......... 3 1 2 0 0 1 1 1 1 1 0 1
................ 1.ox) 7% 1.3%]  .0x| .ox| .9x| 1.9%| 2.8%| 2.6%| .8x| .ox| 1.4%
0900 HRS.......... 3 1 2 ] 0 1 1 1 1 1 0 1
................ 1.0%)  .7%| 1.3%] .ox| .ox| .9%| 1.9%| 2.8%| 2.6%| .sx| .ox| 1.4%
0930 HRS.......... 2 1 1 0 1 0 0 1 0 2 0 0
................ JTX| T%| -6%) Lo%| 1.3%| .ox| .ox]| 2.8%] .ox%| 1.6%| .ox| .ox
1000 HRS.......... 3 2 1 0 1 0 1 1 0 3 0 0
................ 1.0% 1.4%| .6%] .ox] 1.3x%| .ox| 1.9%| 2.8%| .ox| 2.4x] .o0x| .ox
1030 HRS.......... 3 2 1 0 1 0 1 1 0 3 0 0
................ 1.0%) 1.4%| .6%| .0x| 1.3x%| .ox| 1.9%| 2.8%| .ox| 2.4%] .ox%| .ox
1100 HRS.......... 2 1 1 0 1 0 0 1 0 2 0 0
................ AL TR L6%1 L0%| 1.3%]  .ox| .ox%| 2.8%| .ox%| 1.6%] .ox| .o%
1130 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% 7% L0x|  .o0%| .o%| (9% .ox] .ox| .ox] .sx| .ox| .o%
NOON.............. 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% 7% .0%|  .0%] .0%| .9% 0% .0%| .0%| .8%| .0%| .o0%
1230 HRS.......... 2 1 1 0 1 1 0 0 0 2 0 0
................ % Tx] 6% Lo%| 1.3%]  .9%x| .0x| .ox| .o0%| 1.6%] .ox| .ox%
1300 HRS.......... 3 2 1 0 2 1 0 0 1 2 0 0
................ 1.0%) 1.4%] .6%| .0%] 2.6%| .9% 0%} .0x] 2.6%| 1.6x%] .0%] .o0x

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF ISLAND SOUND RADIO

(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-5:

- BY GENDER, AGE & SOCIO-ECON GROUP

ISLAND SOUND RADIO AUDIENCE: SUNDAY

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL {14 - |18 - |31 - |51 - |ovER | AB ¢1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 3 2 1 0 2 1 0 0 1 2 0 0
................ 1.0%] 1.4% .6x] .ox| 2.6x| .9%| .ox%| .ox| 2.6x| 1.6%| .ox] .o0%
1400 HRS.......... 2 1 1 0 2 0 0 0 1 1 0 0
................ 7% T% .6% 0% 2.6% .0% .0% .0%| 2.6x% .8% .0% .0%
1430 HRS.......... 4 1 3 0 2 2 0 0 1 2 1 0
................ 1.3%]  .7%| 1.9%] .o0%| 2.6%| 1.8%| .ox| .ox| 2.6%| 1.6%| 1.6x| .o0x%
1500 HRS.......... 5 2 3 (1 2 3 0 0 1 3 1 0
................ 1.7%) 1.4%| 1.9%] .0x%]| 2.6%| 2.7%| .ox| .ox]| 2.6x%| 2.4%| 1.6x] .o0x
1530 HRS.......... 3 1 2 0 0 3 0 0 0 2 1 0
................ 1.0%) 7% 1.3%] .ox| .ox| 2.7x| .ox| .ox| .ox| 1.6%] 1.6x| .ox
1600 HRS.......... 3 1 2 0 0 3 0 0 0 2 1 0
................ 1.0% 7% 1.3% .0% 0%} 2.7% 0% .0% 0% 1.6%] 1.6% .0%
1630 HRS.......... 2 0 2 0 0 2 0 0 0 1 1 0
................ STxl 0 .0%) 1.3%| .ox| .ox| 1.8%| .ox| .ox| .o0%x| .sx%| 1.6%] .ox%
1700 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 3% 7% 0%l .o%| .ox| .ox| 1.9x] .ox| .o%| .sx| .ox| .oz
1730 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ -3%) 7% .0%] .0%| .0%x| .ox] 1.9x| .ox| .ox| .sx| .ox| .ox
1800 HRS.......... 2 2 0 0 0 0 1 1 0 2 0 0
................ JTX| 1.4%] 0% .0%| .0x| .ox)] 1.9%| 2.8%| .ox| 1.6x| .ox| .ox
1830 HRS.......... 0 o 0 0 0 0 0 0 0 0 0 0
................ (0% .0%] .ox| .ox| .ox| .ox| .ox%| .o%| .ox] .ox| .ox| .ox
1900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .0%] .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox| .ox
1930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% .0%) .o%| .0%| .o0%| .ox| .ox| .ox%| .ox] .ox| .ox| .ox
2000 HRS.......... 0 0 0 0 0 (1 0 0 0 0 0 0
................ 0% .0%]  .0%] .0%| .ox| .ox| .ox] .ox| .ox| .ox] .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF ISLAND SOUND RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-5:

- BY GENDER, AGE & SOCIO-ECON GROUP

ISLAND SOUND RADIO AUDIENEE: SUNDAY

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL]14 - |18 - |31 - |51 - JovER | AB €1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%] .0x| .0x| .ox| .ox] .ox| .o0x] .ox| .ox] .ox| .ox| .ox
2100 HRS..... “caen 0 0 0 0 0 0 0 0 0 0 0 0

................ L0% .0x| .0x| .ox| .o0%| .ox| .ox| .o%| .ox| .ox|{ .ox| .ox
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0x|.ox) .ox| .ox| .ox| .ox|{ .ox| .ox| .ox| .ox| .ox| .ox
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ (0% .0%| .0%| .ox] .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
2230 HRS.......... o 0 0 0 0 0 0 0 0 0 0 0

................ -0x| .ox|  .ox[ .o%{ .ox| .ox| .ox| .o0x%| .ox| .ox| .ox| .o0x
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%)  .ox| .ox%| .o%] .o0x| .o%| .ox%| .ox| .ox| .ox%| .o%
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%  .0%]  .ox| .ox[ .ox| .ox| .ox| .ox| .ox| .ox| .ox| .o%
DID NOT LISTEN TO

ISLAND SOUND

RADIO ON THIS

DAY............ 289| 140| 149 22 761 105 51 35 371 116 63 73

fertreratanenan 96.3%|95.9%[96.8%] 100%]|97.4%|95.5%|94.4%|97.2%]94.9%|94.3%|98_4%|98. 6%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF ISLAND SOUND RADIO




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-6: BAY RADIO AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300| 146 154 22 78] 110 54 36 39| 123 64 74
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] .0x| .0%| .ox| .ox| .ox| .o0%] .ox| .ox| .ox| .ox| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ . 0% 0% 0% .0% .0% .0% .0% 0% 0% .0% .0% .0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0% 0% 0% .o0%x] .ox| .o0x| .o0%| .ox| .ox| .ox| .o%
0130 HRS.......... 0 (1] 0 0 0 0 0 0 0 0 0 0
................ .0% . 0% . 0% .0% .0% . 0% . 0% 0% 0% 0% .0% 0%
0200 HRS.......... 0 0 (1] 0 0 0 0 0 0 0 0 0
................ 0%f .0% 0% .0%{ .ox| .0x%| .ox| .ox| .ox| .ox] .ox| .ox
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% .0%| .0%| .0%| .ox%] .o0%| .ox| .o0x%| .ox| .ox
0300 HRS.......... 0 0 0 0 0 0 0 ) 0 0 0 0
................ 0% .0%| .0%f .0x| .ox| .ox| .ox| .ox| .o%j .ox| .ox| .o%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0%} .o0x| .0%| .0%] .0%| .o0%] .o%] .0%| .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 (1 0
................ .0% 0% .0%| .o0%| .ox%| .o0%] .ox| .ox| .ox| .ox| .o%| .ox
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% . 0% .0% .0% .0% .0% .0% .0% .0% .0% .0%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%1 0% .ox| .o%| .o%| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0% .0%|  .0%| .o0%| .ox[ .o%| .ox| .ox] .ox| .ox%| .ox| .ox
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% .0%| .0% .0%| .0%| .o0x| .ox] .ox| .ox%| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF BAY RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-6: BAY RADIO AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1
................ 3% .0%|  .6x] .ox] .ox| .9xj .o0x| .ox| .ox| .ox| .ox| 1.4%
0700 HRS.......... 2 1 1 0 2 0 0 0 0 1 0 1
................ 7| 7% 6% .ox| 2.6x%] .ox] .ox| .ox| .ox] .s8x| .ox| 1.4%
0730 HRS.......... 2 1 1 0 2 0 0 0 0 1 0 1
................ STHR) O LTE 6% .0x%) 2.6x%| .ox| .ox| .ox] .ox| .s8x| .o%| 1.4x
0800 HRS.......... 6 3 3 0 4 1 1 0 0 3 1 2
................ 2.0%) 2.1%| 1.9%| .0%x| 5.1%| .9%| 1.9x] .ox| .ox| 2.4x| 1.6%| 2.7x
0830 HRS.......... 7 3 4 0 4 2 1 0 0 3 1 3
................ 2.3%) 2.1%] 2.6%| .o0x} 5.1x| 1.8%| 1.9%] .ox| .ox| 2.4x| 1.6%| 4.1%
0900 HRS.......... 7 3 4 0 5 1 1 0 1 3 0 3
................ 2.3%] 2.1%] 2.6%( .0%| 6.4%| .9%| 1.9%] .ox%| 2.6%| 2.4%| .ox| 4.1x
0930 HRS.......... 7 4 3 0 5 1 1 0 1 3 0 3
................ 2.3%1 2.7%] 1.9%| .0%| 6.4%| .9%| 1.9%] .ox%| 2.6%| 2.4x%| .ox%| 4.1%
1000 HRS.......... 12 7 5 0 8 2 2 0 1 7 0 4
................ 4.0%) 4.8%) 3.2%| .0%(10.3x%| 1.8%| 3.7x] .ox| 2.6x] 5.7%| .ox| 5.4%
1030 HRS.......... 1 7 4 0 7 2 2 0 1 [ 0 &
................ 3.7%| 4.8%| 2.6%] .0%| 9.0%| 1.8%| 3.7x] .0x| 2.6x%| 4.9%| .0%| 5.4%
1100 HRS.......... 8 5 3 0 7 0 1 0 1 4 0 3
................ 2.7%] 3.4%| 1.9% .0%] 9.0%| .0%| 1.9%] .o0%| 2.6%| 3.3%| .o0x| 4.1%
1130 HRS.......... 8 5 3 0 7 0 1 0 1 4 0 3
................ 2.7%| 3.4%) 1.9%| .0%| 9.0%| .ox| 1.9%| .o0%| 2.6%| 3.3x| .0%| 4.1%
NOON.............. 9 5 4 0 7 0 0 2 1 5 0 3
................ 3.0%) 3.4%| 2.6x| .0%| 9.0%| .0%| .o0x%| 5.6x%| 2.6%| 4.1%| .o0%| 4.1x%
1230 HRS.......... 6 3 3 0 4 0 0 2 1 3 0 2
................ 2.0%| 2.1%| 1.9% .0%| 5.1%] .0x| .ox%| 5.6%| 2.6%| 2.4%] .o0x| 2.7%
1300 HRS.......... 5 2 3 0 3 1 0 1 0 2 0 3
................ 1.7%] 1.4%] 1.94] .o%| 3.8%| .9%] .ox| 2.8%| .ox| 1.6%| .0%] 4.1%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF BAY RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-6: BAY RADIO AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 -~ |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 4 2 2 0 2 1 0 1 0 1 0 3
................ 1.3% 1.4%] 1.3% .0%] 2.6x] .9%| .ox| 2.8x| .ox| .8x| .ox| 4.1x%
1400 HRS.......... 3 2 1 0 1 1 0 1 0 1 0 2
................ 1.0%} 1.4% .6% .0%| 1.3% 9% .0%] 2.8% .0X .8% 0%l 2.7%
1430 HRS.......... 2 1 1 0 1 1 0 0 0 1 0 1
................ 7% 7% .6% .0%| 1.3% 9% .0% .0% .0% .8% L0%f 1.4%
1500 HRS.......... 2 1 1 0 1 1 0 0 0 1 0 1
................ T 7] .6x| 0%} 1.3%| .9%| .ox| .ox| .ox L8%|  .0%]| 1.4%
1530 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 0
................ C3%l 7% Lo%|  .o%| 1.3%| .ox| .ox| .ox| .ox| .sx| .ox%| .ox
1600 HRS.......... 3 2 1 1 1 1 0 0 1 2 0 0
................ 1.0%) 1.4%] .6%] 4.5%| 1.3%| .9%] .ox| .ox| 2.éx| 1.6x| .ox| .ox
1630 HRS.......... 3 2 1 1 1 1 0 0 1 2 0 0
................ 1.0%( 1.4%] .6x| 4.5%| 1.3%] .9%] .ox| .ox| 2.6%x| 1.6%| .ox] .ox
1700 HRS.......... 3 2 1 1 1 1 0 0 1 2 0 0
................ 1.0%) 1.4%| .6%| 4.5%] 1.3%| .9%| .o0x%] .ox| 2.6x| 1.6%| .o0x| .ox
1730 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ .3% 7% .0% 0% .0% 9% .0% 0% 2.6% 0% .0% .0%
1800 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%| 0% .0%| .0%| .0%| .o%| .ox| .ox| .o%| .o%| .ox| .ox
1830 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% 7% .0%] .0%| .ox| .9% .ox| .o%| .ox| .sx| .ox| .o%
1900 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 (1
................ 3% .74 0% .o%| .ox| .9x| .ox| .ox%] .ox| .s8x| .ox|] .ox
1930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%| .0%| .0% 0% .0x| .0%x| .ox! .0%| .ox%| .ox| .ox| .o0%
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] .ox| .o .ox] .ox] .ox| .ox} .ox| .ox| .ox| .ox] .o%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF BAY RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-6: BAY RADIO AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL] GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |[FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%1  .0x| .ox] .ox| .ox| .o%| .ox| .ox| .ox| .ox| .ox| .ox
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0xp .ox| .ox] .ox| .ox| .ox| .ox| .ox] .ox| .ox| .ox| .o%
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0x|  .0%| .o%| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0x]  .0%| .o%| .ox| .o0%| .o0x%| .ox| .ox| .ox| .ox 0%
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%]  .0x%| .o0%| .ox| .ox 0%} 0% 0% .0x| .0%x| .0%] .0%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%x| .ox| .ox| .ox| .o%| .ox| .ox| .o0x%| .o% .ox| .ox| .o%
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ (0% .0%] .o0x%| .ox] .ox%| .ox| .ox| .ox| .ox| .ox| .ox%| .ox%
DID NOT LISTEN TO

BAY RADIO ON

THIS DAY....... 276] 134] 142 21 671 103 51 34 371 110 63 66

................ 92.0%)91.8%[92.2%|95.5%|85.9%|93.6%|94.4%|94.4%|94.9%|89.4%|98.4%|89.2%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF BAY RADIO




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-7: RTK AUDIENCE: SUNDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |over | a8 | c1 c2 | bE
E 17 30 50 65 65
TOTAL CASES....... 300 146 154 22 78 110 54 36 39 123 64 74
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ . 0% 0% 0% 0% .0X% 0% .0% 0% 0% 0% 0% 0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 o
................ 0% 0% 0% 0% . 0% 0% 0% 0% 0% 0% .0% .0%
0100 HRS.......... 0 0 0 0 0 0 0 o 0 0 o 0
................ -0%] .ox| .ox| .ox| .ox| .ox%| .ox| .ox| .ox| .ox| .ox| .ox
0130 HRS...on..... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0x| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%) .ox] .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% .0%
0300 HRS.......... 0 [1} 0 0 0 0 0 0 0 0 0 0
................ .0% . 0% .0% 0% 0% .0% 0% 0% 0% 0% 0% 0%
0330 HRS.....c0nv.. 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% .0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .o%| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0430 HRS.......... 0 0 0 1] 0 0 0 0 0 0 0 1]
................ 0% .ox| .ox%| .ox| .ox| .ox%| .ox%| .ox{ .ox| .ox| .ox| .ox
0500 HRS.......... 0 0 0 0 1] )] 0 0 0 0 0 0
................ 0% 0% 0% 0% 0% 0% 0% 0% .0% 0% . 0% .0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% 0% 0% 0% 0% 0% 0% 0% . 0% 0%
0600 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ 3% T% 0% 0% . 0% 9% 0% 0% 0% .0% 0% 1.4%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RTK

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-7: RTK AUDIENCE: SUNDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - {18 - 131 - {51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
0630 HRS.......... 3 1 2 0 1 2 0 0 0 1 1 1
................ 1.0%]  .7%x] 1.3%| .o0x| 1.3x%| 1.8x%| .0%{ .ox| .ox| .8x| 1.6%| 1.4%
0700 HRS.......... 5 1 4 0 3 2 0 0 0 2 2 1
................ 1.7%)  7%] 2.6%| .0x%| 3.8%| 1.8%| .ox| .ox| .ox]| 1.6%| 3.1%] 1.4%
8730 HRS.......... 5 1 4 0 3 2 0 0 0 2 2 1
................ 1.7%|  .7%| 2.6%| .0%| 3.8%| 1.8%] .0%| .o0x%| .o0%| 1.6%] 3.1%| 1.4%
0800 HRS.......... 7 1 6 0 4 2 1 0 1 3 2 1
................ 2.3%)  .7%| 3.9%| .0%| 5.1%) 1.8%| 1.9%| .0x%| 2.6x%| 2.4%| 3.1%| 1.4%
0830 HRS.......... 9 2 7 1 3 3 1 1 1 3 3 2
................ 3.0%] 1.4%| 4.5%| 4.5%] 3.8%| 2.7%| 1.9%| 2.8%| 2.6%| 2.4%| 4.7x%| 2.7%
0900 HRS.......... 10 3 7 1 2 4 2 1 1 4 3 2
................ 3.3%| 2.1%]| 4.5%| 4.5%| 2.6%| 3.6%| 3.7%] 2.8%| 2.6%| 3.3x%] 4.7x] 2.7x%
0930 HRS.......... 14 3 11 1 5 5 2 1 4 5 3 2
................ 4.7%| 2.1%| 7.1%] 4.5%| 6.4%] &.5%| 3.7%| 2.8%|10.3%] 4.1%| 4.7%) 2.7%
1000 HRS.......... 13 4 9 1 4 5 2 1 3 6 2 2
................ 4.3%| 2.7%| 5.8%] 4.5%| 5.1%| 4.5%| 3.7x| 2.8%| 7.7%] 4.9%| 3.1%| 2.7%
1030 HRS.......... 15 5 10 1 4 7 2 1 4 6 2 3
................ 5.0%) 3.4%] 6.5%| 4.5%| 5.1%]| 6.4%| 3.7%| 2.8%|10.3x%] 4.9%] 3.1%| 4.1%
1100 HRS.......... 13 4 9 1 4 4 2 2 2 7 1 3
................ 4.3%] 2.7%| 5.8%| 4.5%] 5.1%| 3.6%| 3.7%| 5.6%| 5.1%| 5.7%| 1.6%] 4.1%
1130 HRS.......... 1" 3 8 1 3 4 1 2 3 5 1 2
................ 3.7%) 2.1%) 5.2%| 4.5%) 3.8%| 3.6%| 1.9%| 5.6%| 7.7%| 4.1%| 1.6%] 2.7%
NOON.............. 12 4 8 1 2 8 1 0 2 5 1 4
................ 4.0%f 2.7%| 5.2%| 4.5%] 2.6%| 7.3%| 1.9%] .0%| 5.1%| 4.1%] 1.6%] 5.4%
1230 HRS.......... 8 2 6 0 1 5 1 1 (U 4 1 3
................ 2.7%1 1.4%] 3.9%] .0%| 1.3%| 4.5%| 1.9%| 2.8%| .ox%| 3.3%| 1.6% 4.1%
1300 HRS.......... 3 1 2 0 1 2 0 0 0 1 0 2
................ 1.0%  .7x| 1.3%| .0x| 1.3%| 1.8%] .ox| .ox| .ox%| .sx| .ox| 2.7x
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RTK

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-7: RTK AUDIENCE: SUNDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - {18 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 2 1 1 0 1 1 0 0 0 0 0 2
................ JIxL TR .ex| Lox| 1.3%  .9x] .ox| .ox| .ox| .ox] .ox| 2.7%
1400 HRS.......... 1 1 0 0 0 1 0 [ 0 0 0 1
................ Skl .7 .0%] .ox| .ox| .9x| .ox| .ox%| .ox| .ox| .ox| 1.4x
1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%[ .0%f  .0%] .0x| .o0%x| .0%] .o%| .o0x%| .ox| .ox| .ox| .ox
1500 HRS.......... 2 0 2 0 0 1 1 0 0 2 0 0
................ ST .0%| 1.3% .0x|  .0x| .9%] 1.9%¢| .ox| .ox| 1.6x| .ox| .ox
1530 HRS.......... 3 0 3 0 0 1 2 0 0 2 1 0
................ 1.0x)  .0%] 1.9% .ox] .o0x%| .9x%| 3.7%| .ox| .ox| 1.6%] 1.6%| .o0%
1600 HRS.......... 3 0 3 0 0 1 2 0 0 2 1 0
................ 1.0%[  .0%| 1.9%| .ox%| .ox| .9x| 3.7%| .ox| .ox| 1.6x| 1.6x| .0%
1630 HRS.......... 2 1 1 0 0 1 1 0 0 2 0 0
................ T% 7% .6% 0% 0% 9% 1.9% .0% 0% 1.6% .0% .0%
1700 HRS.......... 2 1 1 0 0 1 1 0 0 2 0 0
................ STxX| 7| .6x] .ox] .ox| .9x| 1.9%] .ox%| .ox| 1.6%] .ox| .ox
1730 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ %) .7%| .0x] .ox) .ox| .9x| .o%x| .ox| .ox| .sx| .ox] .o%
1800 HRS.......... 3 1 2 0 0 2 0 1 0 1 2 0
................ 1.0%  .7%] 1.3%| .o0x%| .o%| 1.8%| .ox| 2.8%| .o%| .sx| 3.1%| .o%
1830 HRS.......... 3 1 2 0 0 2 0 1 0 1 2 0
................ 1.0%] .7%) 1.3%] .ox| .o0%| 1.8%| .ox| 2.8%| .ox| .sx] 3.1x| .ox
1900 HRS.......... 3 1 2 0 1 1 0 1 0 0 2 1
................ 1.0% 7% 1.3%) .0%| 1.3%| .9%| .o0x| 2.8%] .o0x| .ox| 3.1%| 1.4%
1930 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1
................ S3%p 7| 0% .ox| 1.3%| _ox] .oxf .ox] .ox| .ox| .ox| 1.4%
2000 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1
................ 3% 7% .ox{ .ox| 1.3%| .ox| .ox] .ox| .ox| .ox| .ox] 1.4%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RTK

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-7: RTK AUDIENCE: SUNDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
2030 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1
................ 3% .7%| .ox|  .ox| 1.3%x| .0%| .o0x| .ox| .ox| .ox| .ox| 1.4x%
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% .ox| .ox{ .ox| .ox| .ox| .o0x|] .ox| .ox| .ox|] .ox| .ox
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 ] 0
................ L0% 0% .0x| .ox| .0%| .o%x| .ox| .ox| .ox| .ox| .ox| .ox
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%l 0%l .ox| .ox| .o%| .ox| .ox| .ox| .ox| .ox{ .ox| .ox
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% 0 .0%| 0% .ox| .0%| .0%| .0%| .o0%| .ox%| .ox{ .o%| .ox
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%)  .0%| .o0x| .ox| .ox| .ox| .ox| .o%| .ox| .ox] _ox| .ox
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%| .0%| .ox%f .ox| .ox| .ox| .ox| .ox| .ox| .ox| _ox| .ox
DID NOT LISTEN TO ‘
RTK ON THIS DAY| 265| 136] 129 21 69 94 50 31 331 109 57 66
................ 88.3%[93.2%|83.8%|95.5%|88.5%|85.5%|92.6%|86.1%|84.6%|88.6%]|89.1%[89.2%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RTK




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 199%

TABLE 14-8: RADIO LIVE FM AUDIENCE: SUNDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - {18 - |31 - |51 - |OVER AB €1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300f 146] 154 22 78| 110 54 36 39| 123 64 74
MIDNIGHT.......... 1 1 0 0 1 0 0 0 0 0 1 0
................ LB .7x| .oxf  .ox| 1.3x[ .ox| .ox| .ox| .ox| .ox| 1.6x| .o0x
0030 HRS.......... 1 1 0 0 1 0 0 0 0 0 1 0
................ S3%0 .Tx| 0% .ox| 1.3%] .ox| .ox| .ox| .o0x] .ox| 1.6x| .o0%
0100 HRS.......... 1 1 0 0 1 0 0 0 0 0 1 0
................ 3% 7% Lox%|  .ox| 1.3x| .ox| .ox| .ox| .ox| .ox{ 1.sx| .o0%
0130 HRS.......... 1 1 0 0 1 0 0 0 0 0 1 0
................ 3% .7l Loxp .ox] 1.3%] .ox| .ox| .ox| .ox| .ox| 1.6%] .o0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0% . 0% 0% .0% 0% 0% .0% 0% .0% 0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% .o%| .0x| .ox| .ox%| .ox| .ox| .ox| .ox| .ox| .ox] .o%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%]  .0x| .ox| .ox| .ox| .ox| .ox| .ox%| .o%| .ox| .ox] .ox%
0330 HRS.......... 0 0 0 0 (1 0 0 0 0 0 0 0
................ -0x|  .o%] .ox| .ox%| .ox| .ox] .ox| .ox| .ox| .ox| .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] .0%f  .0%] .ox%| .ox] .ox| .ox| .o%| .o%{ .ox| .ox| .ox%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%| 0%l .ox| .ox%f .ox| .ox%] .ox| .ox| .ox%| .ox] .ox] .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%1.0%  .0%] .ox%| .ox| .ox] .ox| .o%| .o%| .ox| .ox| .ox%
0530 HRS.......... 0 0 0 0 0 1} 0 0 0 0 0 0
................ L0%|  .0%| .ox| .o0%{ .o0x] .ox| .ox] .ox| .ox%| .ox| .ox| .ox
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] .0x| .0%] .ox| .ox| .ox] .ox| .ox| .ox| .ox| .ox| .ox

BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RADIO LIVE FM

PERCENTAGES = COLUMN PERCENTAGES

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-8: RADIO LIVE FM AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0xp .0%x| .ox{ .ox| .ox| .ox] .ox| .ox| .ox| .ox| .ox| .ox
0700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0x] .ox| .ox] .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox
0730 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% . 0% .0% 0% .0% .0% .0% .0% 0% .0% 0% 0%
0800 HRS.......... 4 2 2 1 0 3 0 0 1 2 0 1
................ 1.3%) 1.4%| 1.3x%| 4.5%| .o%| 2.7%] .ox| .ox| 2.6%| 1.6x%| .o0x| 1.4x%
0830 HRS.......... 6 4 2 1 1 4 0 0 1 3 0 2
................ 2.0% 2.7%[ 1.3%] 4.5%| 1.3%] 3.6x%| .0x| .ox| 2.6%x| 2.4x| .o0x| 2.7x%
0900 HRS.......... 6 S 1 1 2 3 0 0 1 3 0 2
................ 2.0%( 3.4%| .6%]| 4.5%| 2.6x] 2.7%| .ox| .ox| 2.6%] 2.4x| .o0x| 2.7x%
0930 HRS.......... 6 4 2 1 2 3 0 0 1 2 1 2
................ 2.0%[ 2.7%] 1.3%| 4.5%| 2.6%| 2.7%| .0x| .o0x%] 2.6%| 1.6%) 1.6%| 2.7%
1000 HRS.......... 7 4 3 1 2 3 1 0 1 3 1 2
................ 2.3%] 2.7%| 1.9%| 4.5%| 2.6%| 2.7%| 1.9%] .ox| 2.6%| 2.4%| 1.6%] 2.7%
1030 HRS.......... 8 4 4 1 2 3 2 0 1 3 1 3
................ 2.7%| 2.7%) 2.6%| 4.5%| 2.6%| 2.7x| 3.7x| .o%| 2.6x| 2.4%] 1.6%]| 4.1%
1100 HRS.......... 7 3 4 1 2 2 2 0 1 3 1 2
................ 2.3%| 2.1%) 2.6%| 4.5%) 2.6%| 1.8%| 3.7x| .ox| 2.6%| 2.4%| 1.6%| 2.7%
1130 HRS.......... 8 3 5 1 3 2 2 0 1 4 1 2
................ 2.7%| 2.1%) 3.2%| 4.5%| 3.8%) 1.8%| 3.7x| .ox| 2.6%| 3.3%| 1.6x] 2.7%
NOON.............. 8 4 4 1 3 2 2 0 1 4 1 2
................ 2.7%| 2.7%| 2.6x| 4.5%) 3.8%| 1.8%| 3.7%| .ox| 2.6%| 3.3x| 1.6%| 2.7%
1230 HRS.......... 7 4 3 1 3 2 1 0 1 4 1 1
................ 2.3%| 2.7%| 1.9%| 4.5%| 3.8%| 1.8%] 1.9%] .ox| 2.6%] 3.3%| 1.6%] 1.4%
1300 HRS.......... 3 3 0 0 1 1 1 0 0 3 0 0
................ 1.0%] 2.1% 0% .0%| 1.3%| .9%| 1.9% 0% 0%] 2.4% 0%| .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RADIO LIVE FM
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-8: RADIO LIVE FM AUDIENCE: SUNDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE {FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
3 17 30 50 65 65
1330 HRS.......... 3 2 1 0 1 2 0 0 0 2 0 1
................ 1.0% 1.4%| 6% .ox| 1.3%| 1.8x%| .ox| .ox| .ox| 1.6%| .o0%| 1.4%
1400 HRS.......... 3 1 2 0 0 2 1 0 1 1 0 1
................ 1.0%1 7% 1.3% .ox| .ox| 1.8%| 1.9%| .ox| 2.6x%| .sx{ .ox%| 1.4x
1430 HRS.......... 3 1 2 0 0 2 1 0 1 1 0 1
................ 1.0% 7% 1.3x%| .ox| .o0x%| 1.8%| 1.9%| .ox| 2.6%| .8x| .ox| 1.4%
1500 HRS.......... 3 1 2 0 0 2 1 0 1 1 0 1
................ 1.0% 7% 1.3%] .o0x%| .ox| 1.8%] 1.9%| .0x%| 2.6%| .8x| .ox| 1.4%
1530 HRS.......... 5 3 2 0 1 3 1 0 2 1 0 2
................ 1.7%) 2.1%] 1.3%] .ox%| 1.3x%| 2.7%| 1.9%| .ox| 5.1%| .8x| .ox| 2.7%
1600 HRS.......... 5 3 2 0 1 2 1 1 2 2 0 1
................ 1.7%) 2.9%] 1.3%] .o0%| 1.3%| 1.8%| 1.9%] 2.8%| 5.1%| 1.6%| .ox| 1.4%
1630 HRS.......... 5 3 2 0 1 2 1 1 2 2 0 1
................ 1.7%) 2.1%| 1.3%] .ox%| 1.3%| 1.8%| 1.9%] 2.8%| 5.1%| 1.6%] .ox| 1.4%
1700 HRS.......... 3 2 1 0 1 1 0 1 1 1 0 1
................ 1.0%) 1.4% 6% .0%) 1.3% 9% L0%] 2.8%| 2.6% .8% 0% 1.4%
1730 HRS.......... 3 2 1 0 1 1 0 1 1 1 0 1
................ 1.0%) 1.4%] .6%| .0%| 1.3% 9%| .0%| 2.8%| 2.6%] .8%] .0%| 1.4%
1800 HRS.......... 0 ] ] 0 0 0 0 0 0 0 0 0
................ (0%} .0%| .ox[ .ox| .ox| .o%] .ox%| .ox| .ox| .ox| .ox| .o%
1830 HRS.......... 0 0 0 0 0 0 (1 0 0 0 0 0
................ L0%1 .0%|  .o%| .o0x| .ox| .ox| .ox{ .ox| .o0%| .ox| .o%| .o%
1900 HRS.......... 2 1 1 0 1 1 0 0 0 2 0 0
................ STR) O LTx] L% L0%| 1.3%] L9%] .ox]  .o%| .ox| 1.6x] .ox| .ox
1930 HRS.......... 2 1 1 0 1 1 0 0 0 2 0 0
................ TR 7% 6% 0% 1.3% 9%] .0%| .0%] .o0%| 1.6%x] .0%| .0%
2000 HRS.......... 1 0 1 0 1 0 0 0 0 1 0 0
................ J3%) .0%)  .6x| .o0x| 1.3%| .ox| .ox] .ox| .ox| .sx| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RADIO LIVE FM
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-8: RADIO LIVE FM AUDIENCE: SUNDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|[14 - |18 - |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65

2030 HRS......0t.n 1 0 1 0 1 0 0 0 0 1 0 0

................ 3% .0x| .6x] .0%] 1.3x| .ox| .ox| .ox]| .ox| .sx| .ox| .ox
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%| .0%| .o0x] .0x| .0x] .ox|] .ox| .ox] .ox| .ox| .o%
2130 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0

................ J3% 7% .0%|  .0%| 1.3%| .ox| .ox| .o%| 2.6x] .0%| .ox%| .o%
2200 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0

................ 3% .7xl 0%|  .0%| 1.3%| .0%| .0x| .0%| 2.6x] .o0x%| .o0%] .o%
2230 HRS.......... 1 1 0 0 1 ] 0 0 1 0 0 0

................ 3% .7%|  .0x} .o0%| 1.3%| .o0%| .o0x| .ox| 2.6x] .ox| .o%| .o0x
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0%| .0%| .0%{ .0% x| .0x| .0x| .0%x| .0%x| .0%x| .0%| .0%
2330 HRS...cvvnunn 0 0 0 0 0 0 0 0 0 0 0 0

................ .0%] .ox| .o%| .0%| .ox| .o%| .o0x| .ox| .ox| .ox| .ox| .ox
DID NOT LISTEN TO

RADIO LIVE FM

ON THIS DAY....| 276| 132]| 144 21 71 99 50 35 36 110 62 68

................ 92.0%|90.4%]93.5%]95.5%|91.0%]|90.0%|92.6%]|97.2%|92.3%|89.4%|96.9%]|91.9%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RADIO LIVE FM




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-9: SMASH RADIO AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 300 146 154 22 78] 110 54 36 39| 123 64 74
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .ox{ .0x| .ox| .ox| .ox| .ox| .ox] .ox| .ox| .ox| .ox
0030 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0
................ 3% 7% 0% S0%] 1.3% .0% .0% .0%) 2.6% .0% .0% 0%
0100 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0
................ 3% .TX|  .0x| .0%| 1.3%| .0x| .ox| .ox%| 2.6x] .ox| .ox| .ox
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% 0% .0% .0% 0% .0% . 0% .0% .0% .0%
0200 HRS.......... 0 0 ] 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% . 0% .0% .0% .0% .0% 0% . 0% .0% .0%
0230 HRS.......... 0 1] 0 0 0 ] 0 0 0 1] 0 0
................ .0% . 0% 0% 0% .0% .0% .0% 0% 0% .0% .0% 0%
0300 HRS.......... (i 0 0 0 0 0 0 0 0 0 0 0
................ 0x] .0%| .o0x| .ox| .o%| .ox| .ox| .ox| .ox| .ox] .ox| .ox
0330 HRS.......... 0 0 0 0 0 ] 0 0 0 0 0 0
................ -0%] .ox| .ox%| .o%| .ox| .o%| .ox| .ox%| .ox| .ox%| .ox| .ox
0400 HRS.......... 0 0 0 0 ] 0 0 0 0 0 0 0
................ 0% .0x%] .ox| .o%| .o%| .ox| .ox| .ox| .ox| .ox] .ox| .oz
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ . 0% 0% .0% .0% .04 0% . 0% 0% .0% .0% 0% .0%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% .ox| .ox] .ox[ .ox| .ox| .ox%| .ox| .ox| .ox] .ox| .ox%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%)  .ox| .0x| .o%| .ox| .ox| .ox| .ox] .ox| .ox| .ox] .o%
0600 HRS.......... 2 1 1 0 0 0 2 0 0 2 0 0
................ A% 7% 6% 0% .ox| .ox| 3.7%| .ox| .ox| 1.6%| .ox%| .o0x

BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF SMASH RADIO

PERCENTAGES = COLUMN PERCENTAGES

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-9: SMASH RADIO AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - I31 - |51 - |OVER | aB €1 €2 DE

E 17 30 50 65 65
0630 HRS.......... 2 1 1 0 0 0 2 0 0 2 0 ]
................ % 7% .6%] .ox| .ox| .ox| 3.7x] .o0x| .ox| 1.6x| .ox| .ox
0700 HRS.......... 4 1 3 2 0 0 2 0 0 4 0 0
................ 1.3%  .7x%| 1.9%| 9.1x| .ox| .ox| 3.7x%| .ox| .ox| 3.3%| .ox| .ox
0730 HRS.......... 4 1 3 2 0 0 2 0 0 4 0 0

0800 HRS.......... 2 1 1 0 0 0 2 0 0 2 0 0
................ T% TA| 6% .0% 0% 0% 3.7% .0% 0% 1.6% 0% 0%
0830 HRS.......... 3 2 1 1 0 0 2 0 0 2 1 0

................ 2.3%1 2.7%] 1.9%]| 4.5%| 2.6%| 1.8%| 3.7% L0%| L0%| A.1%) 1.6%] 1.4%

0930 HRS.......... 10 5 5 2 4 2 2 0 0 8 1 1
................ 3.3%| 3.4%) 3.2x| 9.1%| 5.1%| 1.8%] 3.7%| .o0x] .ox| 6.5%| 1.6%| 1.4%

1000 HRS.......... 12 ] 6 4 4 2 2 0 0 9 1 2
................ 4.0%[ 4.1%) 3.9%|18.2%| 5.1%| 1.8%| 3.7%| .ox| .ox| 7.3%| 1.6x] 2.7%

1030 HRS.......... 14 8 6 3 5 4 2 0 1 9 2 2
................ 4.7%) 5.5%| 3.9%(13.6%| 6.4%| 3.6%| 3.7%| .o0x| 2.6%| 7.3%| 3.1x%] 2.7%
1100 HRS.......... 12 8 4 3 5 3 1 0 1 7 2 2
................ 4.0%| 5.5%] 2.6x|13.6%]| 6.4%| 2.7%] 1.9x%| .ox| 2.6%] 5.7%| 3.1%| 2.7%
1130 HRS.......... 10 7 3 3 4 2 1 0 1 7 1 1
................ 3.3%] 4.8%) 1.9%|13.6%] 5.1%| 1.8%] 1.9%] .ox| 2.6x) 5.7%] 1.6x| 1.4%
NOON.............. 8 6 2 2 4 1 1 0 0 6 1 1
................ 2.7%| 4.1%] 1.3%] 9.1%| 5.1%| .9%] 1.9x| .ox| .ox) 4.9%] 1.6x| 1.4%
1230 HRS.......... 8 5 3 4 3 1 0 0 0 5 1 2
................ 2.7%| 3.4%| 1.9x|18.2%| 3.8%| .9%| .ox| .o%| .ox| 4.1%| 1.6%| 2.7
1300 HRS.......... 10 7 3 4 3 3 0 0 0 6 2 2
................ 3.3%] 4.8%] 1.9%x|18.2%] 3.8%| 2.7%) .ox%| .ox| .0%| 4.9%| 3.1%| 2.7%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF SMASH RADIO
(continued)
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BROABCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-9: SMASH RADIO AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE [FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE

E 17 30 50 65 65
1330 HRS.......... 8 5 3 1 4 3 0 0 0 5 2 1
................ 2.7%] 3.4%| 1.9%] 4.5%| 5.1%| 2.7x| .ox| .ox{ .ox| &.1x] 3.1%| 1.4%
1400 HRS.......... 9 6 3 1 5 3 0 0 0 7 1 1
................ 3.0%| 4.1%| 1.9%| 4.5%| 6.4%] 2.7x] .ox] .ox%| .ox| 5.7%| 1.6%| 1.4%
1430 HRS.......... 9 7 2 2 4 3 0 0 0 [ 1 2

................ 3.0%| 4.8%| 1.3%| 9.1%} 5.1% 2.7%| .0x| .o0x| .ox| 4.9%| 1.6%] 2.7x%

1500 HRS.......... 8 [ 2 3 3 2 0 0 0 4 2 2
................ 2.7%) 4.1%]| 1.3%|13.6%| 3.8%| 1.8%| .ox| .ox| .ox| 3.3x%| 3.1%| 2.7%
1530 HRS.......... 5 4 1 2 2 1 0 0 0 3 1 1

................ 1.7%0 2.7%  .6%] 9.1x%| 2.6x] .9x%| .ox| .ox| .ox| 2.4%| 1.6%] 1.4%

................ 2.7%] 2.7%] 2.6%| 9.1%| 2.6%| 2.7x} 1.9%] .ox| .ox%| 4.9%| 1.6%| 1.4%

................ 2.3%| 2.1%] 2.6%| 9.1%] 2.6%| 1.8%] 1.9%| .ox] .ox| 4.9%x| .ox| 1.4x

................ 1.7% 2.1%| 1.3%] 4.5%] 2.6%] .9%] 1.9%x] .o0x| .ox%] 3.3x%| .ox| 1.4%

................ 1.0%] 7% 1.3%] .ox| 2.6x| .9%] .ox| .ox| .ox| 2.4x| .ox| .ox

1800 HRS.......... 1 1 0 ] 1 0 0 0 0 0 1 0
................ 3% .7k .0%|  .o0%| 1.3%] .ox| .ox| .ox%| .ox| .ox| 1.6x%| .o0%
1830 HRS.......... 1 1 0 0 1 0 0 0 0 0 1 0

................ 3%y .7%| .0%] .0x] 1.3%] .o%] .ox| .o0x| .ox| .ox| 1.6x| .ox

1900 HRS.......... 1 1 0 0 1 0 0 0 0 0 1 0
................ 3% 7% 0% .0%| 1.3% . 0% .0% .0% 0% 0% 1.6% 0%
1930 HRS.......... 2 1 1 0 1 0 1 0 0 1 1 0
................ J7H|L7x| 6% .0x| 1.3%] .ox%| 1.9%| .o0%] .ox| .8x| 1.6x] .o0%
2000 HRS.......... 2 1 1 0 1 0 1 0 0 1 1 0
................ JT%| LTX| .6%] 0%l 1.3x%] .ox| 1.9%| .o0x| .ox| .8x| 1.6x| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF SMASH RADIO
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-9: SMASH RADIO AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - [18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 2 2 0 0 2 0 0 0 0 0 2 0

................ 7%} 1.4%) Lox|  .ox| 2.6%| .ox| .ox| .ox| .ox] .ox| 3.1x%| .ox
2100 HRS.......... 2 2 0 0 2 0 0 0 1 0 1 0

................ STX) 1.4%| 0 L0x| Lox| 2.6%] .ox| .ox| .ox] 2.6x| .ox| 1.e%| .ox
2130 HRS.......... 1 1 0 0 1 0 0 0 0 0 1 0

................ 3% .7%| .ox| .ox| 1.3x%| .ox| .ox] .ox| .ox| .ox| 1.6%| .ox
2200 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1

................ 3% 7% .0% 0% 1.3% 0% .0% .0% 0% . 0% L0%] 1.4%
2230 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1

................ S3%| 0 .7%| .o0x) .ox| 1.3x%| .ox| .ox| .ox| .ox| .ox| .ox| 1.4%
2300 HRS.......... 1 1 0 1 0 0 0 0 0 1 0 0

................ 3% T% .0%] 4.5% .0% .0% .0% .0% .0% .8% .0% 0%
2330 HRS.......... 1 1 0 1 0 0 0 0 0 1 0 0

................ 3% .7x| .ox| 4.5%| .ox%[ .ox| .ox| .ox| .ox] .sx| .ox| .ox
DID NOT LISTEN TO

SMASH RADIO ON

THIS DAY....... 2641 124 140 11 63| 104 50 36 38 99 57 70

................ 88.0%184.9%(90.9%|50.0%(80.8%]94.5%|92.6%] 100%|97.4%|80.5%|89.1%|94.6%

BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF SMASH RADIO

PERCENTAGES = COLUMN PERCENTAGES



BROADCASTING AUTHORITY -~ TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-10: RADIO CALYPSO AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - {18 - |31 - |51 - |ovER | AB €1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300] 146] 154 22 78] 110 54 36 39| 123 64 74
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% 0% 0% 0% .0% .0% .0% . 0% .0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0x{  .0%| .o0%| .ox| .ox| .ox%| .ox| .ox| .ox| .ox| .ox| .o%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%] .0x| .ox| .ox| .ox| .ox] .ox| .ox| .ox|] .ox| .ox
0130 HRS.......... 0 0 0 0 0 0 0 0 0 ] 0 0
................ .0% 0% .0% .0% .0% .0% . 0% .0% . 0% 0% 0% .0%
0200 HRS.......... 0 [} 0 0 0 0 0 0 0 0 0 0
................ -0 .0%| .o0%| .0%x] .o0%|{ .ox%| .ox| .ox| .ox| .ox| .ox%| .o%
0230 HRS.......... 0 0 0 0 0 0 0 ] 0 0 0 0
................ 0% .ox| .ox%| .ox| .ox|] .ox| .ox| .o%| .ox%| .ox| .ox| .ox
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% .o0x| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0x| .o0x|  .ox%| .o%| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%1 .0%]  .0%| .0%| .ox| .ox] .ox] .ox| .ox| .ox| .o%| .ox
0430 HRS.......... 0 0 0 1} 0 0 0 0 0 0 0 0
................ L0%| .0%| .0%| .0%| .o0%{ .ox| .ox| .o%| .o0%| .ox| .o%| .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% .0x%]  .ox| .ex] .ox] .ox| .ox| .ox| .ox| .ox| .ox| .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0x]  .0x%| .o%] .ox| .ox| .ox| .o%| .ox CW0%| .0%] .0x%| .0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .o0x| .ox%| .ox%| .ox{ .o0%| .o0x| .ox| .ox| .ox| .ox

BASE =

ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RADIO CALYPSO

PERCENTAGES = COLUMN PERCENTAGES
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-10: RADIO CALYPSO AUDIENCE: SUNDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - 131 - |51 - |OVER | AB 1 €2 DE
E 17 30 50 65 65
0630 HRS.......... 1 1 0 0 1 0 0 0 0 0 1 0
................ 3% 7% .0%] .o0x%]| 1.3%] .ox] .ox| .ox| .ox| .ox| 1.6x| .ox
0700 HRS.......... 2 2 0 0 2 0 0 0 0 0 2 0
................ T%) 1.4% 0%} .0%; 2.6x| .0%; .0%X| .0%] .0%| .Ox| 3.1%| .0%
0730 HRS.......... 3 3 0 0 2 1 0 0 0 0 2 1
................ 1.0%] 2.1% 0% 0%] 2.6%| .9% 0X| .0%| .0%x| .0%X| 3.1%| 1.4%
0800 HRS.......... 5 3 2 0 3 2 0 0 0 1 2 2
................ 1.7%] 2.1%] 1.3% 0%x] 3.8%| 1.8x] .0%| .ox| .0%| .8%) 3.1%| 2.7%
0830 HRS.......... 5 3 2 0 3 2 0 0 0 1 2 2
................ 1.7%| 2.1%| 1.3%| .0%| 3.8%| 1.8%] .0%| .0%| .ox| .8x| 3.1%| 2.7%
0900 HRS.......... 6 3 3 0 4 2 0 0 1 1 2 2
................ 2.0%] 2.1%| 1.9% .o%| 5.1%| 1.8%| .ox| .ox| 2.6%] .8x| 3.1%| 2.7x
0930 HRS.......... ] 3 3 0 4 2 0 0 1 2 1 2
................ 2.0%| 2.1%| 1.9%] .0%| 5.1%| 1.8% 0%] .0%| 2.6%] 1.6%] 1.6%| 2.7%
1000 HRS.......... 4 2 2 0 2 2 0 0 0 1 1 2
................ 1.3%] 1.4%| 1.3% 0%X{ 2.6x%| 1.8%| .0%x| .0x| .0%| .8%| 1.6%| 2.7%
1030 HRS.......... 4 2 2 0 2 2 0 0 0 1 1 2
................ 1.3%| 1.4%( 1.3%| .0%] 2.6x| 1.8% .o0x| .ox| .ox| .8x| 1.6%| 2.7%
1100 HRS.......... 3 2 1 0 1 2 0 0 0 0 1 2
................ 1.0%] 1.4% 6% 0%| 1.3%] 1.8%] .0%| .0x| .0%| .0x| 1.6%| 2.7%
1130 HRS.......... 3 2 1 0 1 2 0 0 0 0 1 2
................ 1.0%) 1.4% 6% .0%| 1.3%| 1.8%] .o0%| .ox%| .ox| .ox| 1.6%) 2.7%
NOON.............. 1 1 0 0 1 0 0 0 0 0 1 0
................ 3% .7%]  .0%] .o%| 1.3%| .o0%| .ox| .ox| .ox| .ox| 1.6%] .o%
1230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0%] .0x| .0x] .ox| .ox| .ox| .0%] .ox| .ox] .ox| .o%
1300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .o0x| .o%| .0x| .ox| .ox| .ox| .ox| .ox] .ox| .o%

BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RADIO CALYPSO

PERCENTAGES = COLUMN PERCENTAGES
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-10: RADIO CALYPSO AUDIENCE: SUNDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - [31 - |51 - |OVER AB c1 c2 DE
E 17 | 30 |50 [65 | 65
1330 HRS.......... 0 0 0 0 0 (1 0 0 0 0 0 0
................ 0% .ox} .ox| .ox| .ox] .ox| .ox| .ox] .ox| .ox| .ox| .ox
1400 HRS.......... 0 0 0 0 0 0 0 0 (] o 0 o
................ L0x)  .ox] .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
1430 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1
................ 3% .0x] .ex| .ox| .ox| .9%| .ox| .ox| .ox| .ox| .ox| 1.ax
1500 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1
................ 3% .0% .6% 0% 0% 9% 0% 0% 0% 0% 0% 1.4%
1530 HRS.......... 2 1 1 0 0 2 0 0 0 0 0 2
................ 7% .7%|  .6x| .ox] .ox| 1.8%| .ox| .ox| .ox| .ox| .ox| 2.7x
1600 HRS.......... 2 1 1 0 0 2 0 0 0 0 0 2
................ 74l .7x] 6% .ox| .ox| 1.8%| .o0x| .ox| .ox| .ox| .ox| 2.7x
1630 HRS.......... 4 1 3 0 1 3 0 0 0 2 0 2
................ 1.3%  .7x%| 1.9%| .ox| 1.3%| 2.7%| .o%| .ox] .ox| 1.6%] .ox| 2.7%
1700 HRS.......... 4 1 3 0 1 3 0 0 0 2 0 2
................ 1.3%] 7% 1.9%] .ox| 1.3x| 2.7%| .ox| .ox| .ox| 1.6x] .ox| 2.7x
1730 HRS.......... 2 0 2 0 1 1 0 0 1 1 0 0
................ 7% 0x| 1.3%|  .ox| 1.3%| .9x%] .ox| .ox| 2.6%| .sx| .ox| .ox
1800 HRS.......... 1 0 1 0 1 0 0 0 1 (i} 0 0
................ 3% .0%] 6% .ox] 1.3%| .ox| .ox| .ox| 2.6%| .ox%| .o%| .ox
1830 HRS.......... 0 0 0 0 0 0 (i} 0 0 0 0 0
................ .0% 0% 0% .0% .0% 0% 0% 0% 0% 0% 0% 0%
1900 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% .7x| .ox| .ox| .ox| .9x] .ox| .o0%| .ox| .ex| .ox%| .ox
1930 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% % 0% 0% 0% 9% 0% 0% 0% .8% 0% 0%
2000 HRS.......... 1 0 1 0 1 0 0 0 (i} 1 (i} (]
................ 3% 0% .6% 0%) 1.3% 0% 0% 0% . 0% . 8% 0% 0%
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ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RADIO CALYPSO

PERCENTAGES = COLUMN PERCENTAGES
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 14-10: RADIO CALYPSO AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL{14 - 118 - [31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 1 0 1 0 1 o 0 [ 0 1 0 0

................ 3% .0%|  .6x| .ox| 1.3%| .ox| .ox] .ox| .ox| .sx| .ox| .ox
2100 HRS.......... 0 0 0 0 0 0 0 0 0 [ 0 0

................ L0%] .0x| .0%| .ox| .ox| .ox| .0x%{ .ox| .ox{ .ox| .ox| .ox
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%|  .0%X] .0%| .ox| .0%x|] .o0x%| .ox| .ox| .ox| .ox| .ox| .ox
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%]  .0%| .0x| .ox| .ox| .o0%| .ox| .ox| .ox| .ox| .ox| .ox
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%]  .0%] .0%] .0%| .0%| .o0x| .0x| .ox] .ox| .o%| .ox%| .ox
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%| .0%| .0%| .o0%| .0%x| .o0x| .ox| .ox| .ox] .ox| .ox%| .ox
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0x]  _0x| .ox| .ox| .o0x| .o0%x| .0%| .ox| .ox| .ox| .ox
DID NOT LISTEN TO

RADIO CALYPSO

ON THIS DAY.... 287| 140] 147 22 7 104 54 36 38| 117 62 70

................ 95.7%[95.9%)95.5%| 100%]|91.0%|94.5%| 100%]| 100%|97.4%|95.1%]96.9%|94.6%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT SUNDAY LISTENERSHIP OF RADIO CALYPSO









