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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-1: RM1 AUDIENCE: MONDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE (FEMAL|14 - [18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300 146] 154 22 78] 110 54 36 40] 113 74 73
0600 HRS.......... 5 1 4 0 0 2 1 2 1 2 0 2
................ 1.7%) 7% 2.6% .0%| .0%| 1.8%| 1.9%) 5.6%| 2.5%| 1.8%| .ox| 2.7%
0630 HRS.......... 3 2 1 0 0 1 1 1 0 2 0 1
................ 1.0%) 1.4%| 6% .0%x| .0%| .9%| 1.9%| 2.8%| .ox| 1.8%] .o0%| 1.4%
0700 HRS.......... 7 2 5 0 0 2 4 1 2 4 1] 1
................ 2.3%| 1.4%| 3.2%] .o0%| .0%| 1.8%| 7.4%| 2.8%| 5.0%] 3.5%] .ox%| 1.4x%
0730 HRS.......... 8 2 6 ] 1 1 4 2 2 4 1 1
................ 2.7%) 1.4%) 3.9%| 0% 1.3%| .9%| 7.4%) 5.6%| 5.0%| 3.5%| 1.4%] 1.4%
0800 HRS.......... 14 6 8 0 1 3 6 4 3 7 1 3
................ 4.7%) 4.1%] 5.2%) 0% 1.3%| 2.7%|11.1%|11.1%] 7.5%] 6.2%| 1.4%] 4.1%
0830 HRS.......... 11 5 6 0 3 (] 1 4 5 1 1
................ 3.7% 3.4%| 3.9% .0%| 1.3%] 2.7%[11.1%| 2.8%|10.0%| 4.4%] 1.4%| 1.4%
0900 HRS.......... 9 4 5 0 1 4 1 3 5 0 1
................ 3.0%] 2.7% 3.2%| .0%| 1.3%| 2.7%| 7.4%| 2.8%| 7.5%| 4.4%| .o0u| 1.4%
0930 HRS.......... 9 2 7 0 2 2 3 2 3 4 0 2
................ 3.0%) 1.4%| 4.5%) .0%| 2.6x| 1.8%| 5.6%| 5.6%| 7.5%| 3.5%| .o%| 2.7%
1000 HRS.......... 10 2 8 0 1 3 3 3 2 5 2 1
................ 3.3%] 1.6%| 5.2%) .0%| 1.3%) 2.7%| 5.6%| 8.3%| 5.0%| 4.4%| 2.7%] 1.4%
1030 HRS.......... 8 2 6 0 1 1 3 3 2 4 1 1
................ 2.7%| 1.4%| 3.9% .0%| 1.3% .9%| 5.6%| 8.3%| 5.0%| 3.5%] 1.4%] 1.4%
1100 HRS.......... 8 2 6 0 1 1 3 3 2 4 1 1
................ 2.7%| 1.4%| 3.9%| .o0x| 1.3x%] .9%| 5.6%| 8.3%) 5.0%| 3.5%]| 1.4%] 1.4%
1130 HRS.......... 7 1 [ 0 1 1 3 2 2 3 1 1
................ 2.3%  .7%| 3.9% .0%| 1.3%] .9%| 5.6%| 5.6%| 5.0%] 2.7%| 1.4%]| 1.4%
NOON.............. 14 5 9 0 4 2 4 4 4 [ 1 3
........ cereeeno| 4.7%| 3.4%| 5.8% .0%| 5.1%| 1.8%| 7.4%]11.1%|10.0%| 5.3%| 1.4%| 4.1%
PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIO MALTA 1
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-1: RM1 AUDIENCE: MONDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROuUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |ovVER | AB c1 c2 DE
E 17 30 50 65 65
1230 HRS.......... 8 3 5 0 3 1 3 1 1 4 1 2
................ 2.7%) 2.1%| 3.2% .o0%| 3.8%] .9x%| 5.6%| 2.8%] 2.5%| 3.5%| 1.4%| 2.7%
1300 HRS.......... 3 1 2 0 1 0 1 1 0 1 1 1
................ 1.0%]  .7%] 1.3%| .0%] 1.3% .0x| 1.9%| 2.8%| .0%| .9x%| 1.4%] 1.4%
1330 HRS.......... 3 2 1 0 1 0 2 0 0 1 1 1
................ 1.0%] 1.4% .6% L0%| 1.3% 0% 3.7% .0% .0% C9%4] 1.4%] 1.4%
1400 HRS.......... 2 2 0 0 1 0 1 0 0 1 0 1
................ T% 1.46% .0% 0% 1.3% 0% 1.9% .0% .0% 9% L0%| 1.4%
1430 HRS.......... 3 2 1 0 1 0 2 0 0 1 1 1
................ 1.0% 1.4%] 6% .0%; 1.3%| .ox| 3.7%| .ox| .0%| .9%] 1.4%| 1.4%
1500 HRS.......... 4 2 2 0 1 1 2 0 0 2 1 1
................ 1.3%F 1.46%] 1.3%| 0% 1.3%| .9%] 3.7%] .ox| .ox| 1.8%| 1.4%| 1.4%
1530 HRS.......... 3 2 1 0 1 1 1 0 0 2 0 1
................ 1.0%[ 1.4%]  .6x| 0% 1.3%| .ou| 1.9%| .ox] .ox| 1.8%] .ox| 1.4%
1600 HRS.......... 5 4 1 0 1 1 2 1 0 2 2 1
................ 1.7%] 2.7% 6% 0% 1.3%] .9%| 3.7%| 2.8%| .0%| 1.8%| 2.7%| 1.4%
1630 HRS.......... 2 2 0 0 0 (1 1 1 0 0 2 0
................ STH| A.4%] L0%p 0%)  .0%]  0x| 1.9%| 2.8%| .ox%| .ox%| 2.7%] .ox
1700 HRS.......... 2 2 0 0 0 0 1 1 0 0 2 0
................ ST%| 1.4%] L0%] .o0%|  Lox%]  .ox| 1.9%| 2.8%| .ox| .ox| 2.7%| .o%
1730 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 (i
................ 3% 7% 0% .0%| .0%| .0% 0%] 2.8%] .0%] .0%[ 1.4% 0%
1800 HRS.......... 3 1 2 0 0 1 1 1 0 2 1 0
................ 1.0% 7% 1.3%] .0%] .0% 9%| 1.9%| 2.8% .0%| 1.8%| 1.4%| .0%
1830 HRS.......... 2 1 1 0 0 1 1 0 ] 1 1 0
................ TR TR 6% .0%| .0%| .9%| 1.9% .0%| .0%| .9%| 1.4% 0%
1900 HRS.......... 3 2 1 0 2 0 1 0 0 0 3 0
................ 1.0%) 1.4%] .6%] .0%| 2.6% 0% 1.9% 0% .0%] .0%| 4.1x% 0%
PERCENTAGES = COLUMN PERCENTAGES

BASE =

ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIO MALTA 1
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-1: RM1 AUDIENCE: MONDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - [18 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65

1930 HRS.......... 1 1 0 0 1 0 0 0 0 0 1 0

................ 3% 7% .0%| .0%| 1.3%| .0x| .o0x{ .ox] .ox| .ox| 1.4x| .ox
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%| .0%| .0%| .0%| .0%| .ox%{ .ox] .ox| .ox|] .ox| .ox
2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%] .0%] .0%| .0%| .0%| .0%| .o%| .o0%] .ox| .o%] _ox| .o0%
2100 HRS.......... 1 1 0 0 0 1 0 0 1 ] 0 0

................ .3% 7% .0%] .0%| .0%| .9%| .0%| .o0x%] 2.5%| .o%| .ox| .o%
2130 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0

................ % 7% .0%] .o0x%|  .0%| .9%] .ox| .ox| 2.5%] .ox| .ox| .ox
2200 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0

................ 3% 7% .0%|  .o% .ox| .9%| .ox| .o0%| 2.5%| .ox] .ox| .ox
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 (1

................ 0% .0% .0%| .0%| .o0x| .o0x| .0%x| .o0%| .ox| .ox| .o%| .ox
DID NOT LISTEN TO

RADIO MALTA 1 |

ON THIS DAY.... 261 127| 134 22 7 98 42 28 32 98 65 66

................ 87.0%)87.0%(87.0%| 100%|91.0%|89.1%|77.8%|77.8%|80.0%|86.7%]87.8%|90.4%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIOD MALTA 1§




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-2: RM2 AUDIENCE: MONDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - {31 - |51 - |OVER | AB c1 €2 DE

TOTAL CASES....... 300 146| 154 22 78 110 54 36 40| 113 74 73

................ L0%] .0%]  .0%f .0%] .o0x] .ox| .ox%| .ox| .o0%] .ox 0% .0%

................ 0% .0%] (0% .o%| .0%) .0x| .o%| .ox| .ox%| .ox 0% 0%

................ L0%) .0%]  .0%] .0%| .0%] .0x%| .0%] .ox%| .ox .0% 0% 0%

................ L0%| 0% .0%| .0%] .0%| .o%| .ox[ .ox| .ox L0% .0%| .0%

................ L0%]  .0%| 0% .o0%| .ox%| .ox| .ox| .ox| .ox| .ox 0% 0%

................ S0%[ 0% .0%| .0%] .0%| .0x| .0%| .ox| .0%| .o0%| .o0%| .ox

................ -0%| .0%| (0% .0%| .o0%| .ox| .o%| .ox| .ox| .ox| .ox| .ox

................ -0%|  .0%  .0%| .0%| .o0%] .ox| .ox| .ox| .o%| .ox| .ox%| .ox

................ 3% .T%) .ox| .0%| .0x] .0%| .o%| 2.8%| .o%| .ox| 1.4%| .ox

0500 HRS...... ceen 1 1 0 0 0 0 0 1 0 0 1 0
tetiacantenaaans -3% 7% .0%| .0%| .0%] .o0%| .ox%| 2.8%| .ox| .ox| 1.4%| .ox
0530 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 0
Crresareciaanaa J3%|  .7%] .ox| .0%| .ox| .o0x| .o%| 2.8%| .ox| .ox| 1.4%| .ox
0600 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 0
............. . 3% .T%| .0%| .0%| .o0%] .o0%| .o0%| 2.8%| .ox| .ox| 1.4%] .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIO MALTA 2

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-2: RM2 AUDIENCE: MONDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL]14 - 118 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 0
................ 3% 7% 0% .0% .0% .0% .0%| 2.8% .0% J0%[ 1.6% 0%
0700 HRS.......... 4 2 2 0 0 1 0 3 0 2 2 0
................ 1.3%] 1.4%) 1.3%| .0% 0% 9% 0X| 8.3%| .0%| 1.8%| 2.7%] .0%
0730 HRS.......... 4 1 3 0 0 0 1 3 0 1 3 0
................ 1.3% 7% 1.9%] .0% 0% 0%| 1.9%| 8.3%| .0%| .9%| 4.1%| .0%
0800 HRS.......... 3 1 2 0 0 1 1 1 0 1 2 0
................ 1.0% 7% 1.3%| .0% 0% 9% 1.9%| 2.8%] .0%| .9%| 2.7%| .0%
0830 HRS.......... 3 1 2 0 0 1 1 1 0 1 2 0
................ 1.0% 7% 1.3% . 0% 0% 9% 1.9%| 2.8% .0% 9% 2.7% . 0%
0900 HRS.......... 3 1 2 0 0 1 1 1 0 1 2 0
................ 1.0% 7% 1.3%] .0% 0% 9% 1.9%| 2.8%| .0%| .9%| 2.7%] .0%
0930 HRS.......... 4 1 3 0 0 1 1 2 0 2 2 0
................ 1.3% 7% 1.9%] 0% 0% 9%] 1.9%| 5.6x| .0%| 1.8%| 2.7%| .0%
1000 HRS.......... 4 2 2 0 0 1 1 2 0 1 2 1
................ 1.3%] 1.4%] 1.3%] .0% 0% 9% 1.9%| 5.6%| .0%| .9%| 2.7%| 1.4%
1030 HRS.......... 3 1 2 0 0 0 1 2 0 1 2 0
................ 1.0% 7% 1.3%] .0% 0% 0%| 1.9%| 5.6%| .0%] .9%] 2.7%| .0%
1100 HRS.......... 3 1 2 0 0 0 1 2 0 1 2 0
................ 1.0% 7% 1.3%] .0% 0% 0%| 1.9%] 5.6%| .0%| .9%| 2.7%| .0%
1130 HRS.......... 2 0 2 0 0 0 1 1 0 1 1 0
................ 7% .0%| 1.3%|  .0x| .0%| .0%| 1.9%| 2.8%| .o%| .9%| 1.4%] .o%
NOON.............. 5 0 5 0 1 1 2 1 0 2 1 2
................ 1.7% 0%| 3.2%] .0%| 1.3x% 9%| 3.7%1 2.8%| .0%) 1.8%| 1.4%| 2.7%
1230 HRS.......... 3 1 2 0 1 0 2 0 1 0 1 1
................ 1.0% 7% 1.3%] .0%] 1.3% 0%| 3.7%| .0x%| 2.5%| .0%| 1.4%]| 1.4%
1300 HRS.......... 4 2 2 0 1 0 2 1 1 0 2 1
................ 1.3%] 1.4%) 1.3%] .o%| 1.3%| .o0x| 3.7%| 2.8%| 2.5%| .ox] 2.7%| 1.4%

BASE =

PERCENTAGES = COLUMN PERCENTAGES
ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP

OF RADIO MALTA 2
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-2: RM2 AUDIENCE: MONDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL]14 - |18 - 131 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 4 2 2 0 1 0 2 1 1 0 2 1
................ 1.3%] 1.4%[ 1.3%]  .o0%{ 1.3%x} .ox| 3.7x| 2.8%] 2.5%| .ox| 2.7%] 1.4%
1400 HRS.......... 2 1 1 0 1 0 0 1 0 0 1 1
................ STHlLTX] L6%| .0%] 1.3%| .ox] .ox| 2.8%| .0%| .o0%] 1.4%| 1.4%
1430 HRS.......... 1 1 0 0 0 0 (4 1 0 0 1 0
................ 3% .7%] .0% 0% .0x%| .0x%| .0%| 2.8%| .0%| .o%| 1.4%| .o%
1500 HRS.......... 3 2 1 1] 1 0 0 2 0 1 2 0
................ 1.0%) 1.4%) .6%] .0%| 1.3%2) .ox%| .ox| 5.6%] .o0x| _9x| 2.7%| .o%
1530 HRS.......... 2 1 1 0 1 0 1 0 0 2 0 0
................ x| TRl L6%| 0% 1.3%]  .0%| 1.9%| .o0x| .ox%| 1.8x] .o%| .ox
1600 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 0
................ S3%| .7%] 0% 0% 1.3%] .0%| .o0%| .ox%| .ox|] .9x| .o%| .ox
1630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0x|.0x%)  .ox| .o%| .0%j .0%| .0x| .ox| .ox%| .ox] .o%| .ox
1700 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ -3%)  .T%| .0%] .ox%| .o0%| .9% .0%| .ox%| .o0%| .9x%| .ox| .o%
1730 HRS.......... 2 2 0 0 0 1 0 1 0 1 1 0
................ ST 1.4%0 L0%| 0% .0%) .9%| .o0%| 2.8%] .ox| .9x| 1.4%| .o%
1800 HRS.......... 2 1 1 0 0 1 0 1 0 1 1 0
................ %A T 6% 0%] .0%| .9%| .0%| 2.8%| .0%| .9%| 1.4%] .0%
1830 HRS.......... 2 1 1 0 1 0 0 1 0 0 1 1
................ AL T% 6% .0%] 1.3%] .0%| .0%] 2.8%| .0%] .0%| 1.4%| 1.4%
1900 HRS.......... 1 0 1 0 1 0 0 0 0 0 0 1
................ 3% .0%|  .6x] .0%| 1.3%] .ox| .ox| .o0x% .o%| .o%| .ox| 1.4%
1930 HRS.......... 1 0 1 0 1 0 0 0 0 0 0 1
fetesceaesaanane 3% .0%|  .6%| .0%) 1.3%] .0% .0x| .0%] .ox| .ox%| .ox| 1.4%
2000 HRS.......... 1 0 1 0 1 0 0 0 0 ] 0 1
........... vees 3% .0x%| .6x] .0%| 1.3%] .0%| .o%| .ox| .ox| .o0%| .ox| 1.4%
PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO

WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIO MALTA

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-2: RM2 AUDIENCE: MONDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL|] GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65

2030 HRS.......... 1 0 1 0 1 0 0 0 0 0 0 1

................ 3% .0%]  .6x%| .ox| 1.3%f .0x| .o0x%| .ox%| .ox| .ox| .ox| 1.4z
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%| .0%| .0%] .0%| .o0x| .o0x| .0% 0%]  .0x] .0%| .0%
2130 HRS.......... 0 0 0 0 0 ] 0 0 0 0 0 0

................ 0% .0%| .0%| .o0% .0%| .o0%| .0%] .0% L0%F .0x%| .0%] .0%
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0x} 0% .0%| .0%| .0%| .0%| .o0%| .o0% L% .0x%| 0% .0%
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%) .0%] 0% .0%| .0%| .0%| .0%| .0% 0% .0%]  .0%| .0%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%] .0%| .0%) .0%| .0%| .0%| .0%| .0% 0% 0% .0%| .0%
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ .0% 0%| .0%] .0%| .0%| .0%| .0%| .0% 0% 0% .0%] .0%
DID NOT LISTEN TO

RADIO MALTA 2

ON THIS DAY.... 286) 141 145 22 76f 106 49 33 39{ 107 70 70

................ 95.3%|96.6%|94.2%| 100%)197.4%]96.4%[90.7%(91.7%|97.5%| 94 .7%| 94 . 6%|95.9%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIO MALTA 2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-3: SUPER 1 AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE IFEMAL|14 - |18 - [31 - |51 - |oVER | AB c1 €2 DE

TOTAL CASES....... 300] 146] 154 22 78| 110 54 36 401 113 74 73

................ 0x| .oxl .ox] Lox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox

................ -0% 0% .0%| .0%| .o0%| .oxf .ox| .o%| .ox| .ox%| .ox%| .o0%

................ -0%1 0% .0%) .o%| .o0x%| .ox| .o%| .ox| .o%| .ox| .ox| .ox%

................ -0% .0% .o0x| .o%| .ox| .ox| .ox% .o0%| .ox%| .ox| .o%| .ox

0230 HRS.......... 2 2 0 0 0 2 0 0 0 0 1 1
................ 7% 1.4% 0% 0% 0%| 1.8% 0% 0% 0% 0%] 1.4%| 1.4%
0300 HRS.......... 2 2 0 0 0 2 0 0 0 0 1 1
................ 7% 1.4% 0% 0% 0% 1.8% 0% 0% 0% 0% 1.4%| 1.4%
0330 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ 3% .T%) .0%] .ox]  .o%| 9% .ox] .ox| .ox| .ox| .ox| 1.4%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% .0% . 0% .0% .0% .0% .0% .0% .0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .ox|  .ox| .ox] .o%| .ox| .ox%| .o%| .ox| .ox| .ox| .oz
0500 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1

................ 3% T[] .o0x|  .o%| .o%| .9%] .ox| .ox%| .ox| .ox| .ox| 1.4%

0530 HRS.......... 3 1 2 0 2 1 0 0 0 0 0 3
................ 1.0%] 7% 1.3%] .o0%| 2.6%| .9%] .o0x| .o%| .ox| .ox| .ox| 4.1%
0600 HRS.......... 13 5 8 0 2 7 3 1 0 2 4 7
................ 4.3%] 3.4%| 5.2%] .ox%f 2.6%] 6.4%| S.6%| 2.8% .0x| 1.8%| 5.4%] 9.6%

PERCENTAGES = COLUMN PERCENTAGES
'BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIO SUPER 1
(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-3: SUPER 1 AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - (18 - |31 - |51 - |OVER | AB ¢1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 16 4 12 1 2 7 4 2 1 2 ] 7
................ 5.3%| 2.7x%| 7.8%| 4.5%| 2.6%| 6.4%| 7.4x| 5.6%| 2.5%] 1.8%| 8.1%| 9.6%
0700 HRS.......... 21 7 14 1 4 7 6 3 1 4 6 10
................ 7.0%( 4.8%| 9.1%| 4.5%| 5.1%} 6.4%|11.1%| 8.3%| 2.5%| 3.5%| 8.1%|13.7%
0730 HRS.......... 20 7 13 1 3 7 6 3 2 4 6 8
................ 6.7%) 4.8%| 8.4%| 4.5%| 3.8%| 6.4%|11.1%] 8.3%) 5.0%| 3.5%] 8.1%|11.0%
0800 HRS.......... 27 11 16 1 5 7 9 5 3 7 8 9
................ 9.0%) 7.5%[10.4%| 4.5%| 6.4%| 6.4%]16.7%|13.9%| 7.5%| 6.2%]|10.8%[12.3%
0830 HRS.......... 24 10 14 1 5 6 7 5 2 5 8 9
................ 8.0%) 6.8% 9.1%| &.5%| 6.4%| 5.5%|13.0%|13.9%| 5.0%| 4.4%|10.8%)12.3%
0900 HRS.......... 24 8 16 1 5 7 7 4 1 4 10 9
................ 8.0%) 5.5%(10.4%| 4.5%| 6.4%| 6.4%|13.0%[11.1%| 2.5%| 3.5%|13.5%|12.3%
0930 HRS.......... 22 7 15 0 5 7 7 3 0 4 10 8
................ 7.3% &4.8% 9.7%] .0%| 6.4%| 6.4%[13.0%] 8.3%| .o%| 3.5%[13.5%]11.0%
1000 HRS.......... 24 7 17 0 4 10 7 3 1 4 10 9
................ 8.0%| 4.8%111.0%| .0%| 5.1%| 9.1%]13.0%| 8.3%| 2.5%| 3.5%[13.5%|12.3%
1030 HRS.......... 21 5 16 0 3 8 7 3 1 4 8 8
................ 7.0%) 3.4%(10.4%| .0%| 3.8%| 7.3%}13.0%| 8.3%] 2.5%] 3.5%|10.8%|11.0%
1100 HRS.......... 21 5 16 0 3 8 7 3 1 4 8 8
................ 7.0%) 3.4%[10.4%] .0%| 3.8%| 7.3%|13.0%| 8.3%| 2.5%] 3.5%|10.8%|11.0%
1130 HRS.......... 24 9 15 0 2 9 8 5 1 5 7 1"
................ 8.0%| 6.2%| 9.7%| .0%| 2.6%| 8.2%|14.8%{13.9%] 2.5%] 4.4%] 9.5%|15.1%
NOON.............. 23 7 16 1 1 11 6 4 3 4 (] 10
................ 7.7%] 4.8%)10.4%] 4.5%| 1.3%|10.0%]11.1%|11.1%| 7.5%] 3.5%] 8.1%|13.7%
1230 HRS.......... 18 5 13 1 3 7 6 1 2 6 4 [
................ 6.0% 3.4%| 8.4%| 4.5%| 3.8%| 6.4%[11.1%| 2.8%| 5.0%| 5.3%] 5.4%| 8.2%
1300 HRS.......... 12 3 9 0 3 3 5 1 0 4 3 5
................ 4.0%) 2.1%] 5.8%| .0%| 3.8%| 2.7x| 9.3%| 2.8%) .ox%| 3.5%| 4.1%| 6.8%
PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP

OF RADIO SUPER 1

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-3: SUPER 1 AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - |18 - |31 - |51 - |OVER AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 10 4 6 0 1 2 6 1 0 2 4
................ 3.3%| 2.7%| 3.9% 0% 1.3% 1.8%|11.1%] 2.8%] .0%| 1.8%] 5.4%] 5.
1400 HRS.......... 8 4 4 0 2 2 4 0 0 2 3
................ 2.7%) 2.7%| 2.6% 0%] 2.6x| 1.8%| 7.4%] .0%| .0%| 1.8%| 4.1%| 4.
1430 HRS.......... 9 5 4 0 3 3 3 0 0 2 3
................ 3.0%] 3.4%| 2.6% 0%] 3.8%) 2.7%]| 5.6% 0%f .0%[ 1.8%| 4.1%] 5.
1500 HRS.......... 1" [] 5 0 3 3 4 1 0 2 &
................ 3.7%) 4.1%| 3.2% 0%] 3.8%| 2.7%| 7.4%| 2.8%| .0%] 1.8%]| 5.4%| 6.
1530 HRS.......... 10 5 5 0 3 1 4 2 0 1 2
................ 3.3%] 3.4%| 3.2% 0% 3.8% 9%| 7.4%| 5.6%] .0%| .9%| 2.7%| 9.
1600 HRS.......... 12 [ 6 1 2 3 4 2 1 3 2
................ 4.0%) &.1%| 3.9%) 4.5%| 2.6%] 2.7%| 7.4%| 5.6%| 2.5%| 2.7%| 2.7%| 8
1630 HRS.......... 16 7 9 1 2 7 4 2 1 4 3
................ 5.3%| 4.8%| 5.8%| 4.5%] 2.6%| 6.4%) 7.4%| 5.6%| 2.5%| 3.5%| 4.1%]11
1700 HRS.......... 13 6 7 1 2 5 3 2 1 3 2
................ 4.3%) 4.1%| 4.5%] 4.5%| 2.6%| 4.5%| 5.6%] S.6%| 2.5%] 2.7%) 2.7%| 9.6%
1730 HRS.......... 16 9 7 1 4 5 3 3 1 5 5
................ 5.3%| 6.2%| 4.5%| 4.5%| 5.1%| 4.5%| 5.6%| 8.3%| 2.5%| 4.4%| 6.8%| 6.8%
1800 HRS.......... 13 9 4 0 2 2 [ 3 0 6 4
................ 4.3%1 6.2%] 2.6% 0%| 2.6%| 1.8%|11.1%| 8.3% 0%| 5.3%| 5.4%| 4.1%
1830 HRS.......... 10 7 3 0 1 2 [ 1 0 5 3
................ 3.3%] 4.8%] 1.9% 0%| 1.3%| 1.8%|11.1%| 2.8% 0%] 4.4%| 4.1%]| 2.7%
1900 HRS.......... 7 4 3 0 1 2 4 0 0 3 2
................ 2.3%| 2.7%| 1.9% 0% 1.3%| 1.8%| 7.4%| .0%| .0%| 2.7%| 2.7%| 2.7%
1930 HRS.......... 3 2 1 0 0 1 2 0 0 1 1
................ 1.0%] 1.4% 6% 0% 0% 9% 3.7% 0% .0% 9% 1.4%| 1.4%
2000 HRS.......... 2 1 1 0 1 1 0 0 0 1 0
................ % TR L6% 0% 1.3% 9%| 0% .0%] .0%] .9%] .0%| 1.4%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIO SUPER 1

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-3: SUPER 1 AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - 118 - |31 - [51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65

2030 HRS.......... 2 1 1 0 1 1 0 0 0 1 0 1

................ TR TE J6%] .0%] 1.3%]  .9x| .ox] .ox| .ox{ .9%| .ox| 1.4%
2100 HRS.......... 3 1 2 0 1 1 1 0 0 1 1 1

................ 1.0%1  .7%| 1.3%| .0%| 1.3%] .9%| 1.9%| .ox] .ox%| .9x| 1.4%| 1.4%
2130 HRS.......... 4 1 3 0 1 1 1 1 0 1 1 2

................ 1.3%] 7% 1.94] .0%| 1.3%| .9%| 1.9%| 2.8%] .ox| .ox| 1.4%| 2.7%
2200 HRS.......... & 1 3 0 0 1 2 1 0 1 1 2

................ 1.3%  .7%) 1.9%] .0%| .0%] .9%] 3.7%| 2.8% .0%| .9%| 1.4%| 2.7%
2230 HRS.......... 2 0 2 0 0 0 1 1 0 0 0 2

................ TR 0% 1.3%]  .0x%] .0%| .ox%| 1.9%| 2.8%| .ox| .ox%| .ox%| 2.7x%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ CSO0% 0% 0% 0%| .0%)] .0x| .0%x| .0%| .0%| .0%| .0%| .0%
2330 HRS.......... 1 1 0 0 0 0 o 1 0 1 0 0

................ 3% 7% J0%| L0 .o%] o] .ox| 2.8%] .ox| .9x| .o0x| .o0%
DID NOT LISTEN TO

SUPER 1 RADIO

ON THIS DAY.... 2261 109 117 21 66 76 35 28 37 94 52 43

................ 75.3%|74.7%176.0%)95.5%|84.6%|69.1%]|64.8%|77.8%|92.5%|83.2%|70.3%|58.9%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIO SUPER 1




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-4: RADIO 101 AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER AB c1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 300 146] 154 22 78 110 54 36 40 113 74 73
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0%| .0%] .ox| .o0%| .o0x| .ox| .ox| .ox| .ox| .o%| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% 0% .0% .0% .0% 0% . 0% .0% .0% .0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% .0%| .0%| .0%| .o0%| .0%| .o0% L0%] 0% .0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0%] .0% .0%| .0%| .0%| .o0%| .o%| .o0% 0% 0% 0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% . 0% 0% .0% .0% 0% .0% .0% .0% .0% . 0% .0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% 0% .0% 0% .0% .0% .0% .0% .0% .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0%[ 0 .0%) .ox| .ox| .ox%{ .ox| .o%| .ox| .o%| .ox| .ox| .ou
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%| .0%) .0%| .0%| .o%| .o0% .o0%| .o0%] .o%| .ox| .ox
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 02| .0%| .0%| .0%| .0% .0%| .o0%| .o0%| .ox% 0%] .0% 0%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% .0%] .ox| .o%| .ox| .ox| .ox| .ox| .ox| .o%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%|  .0%| .ox| .o%| .ox| .oxj .0%| .o%| .ox] .ox| .ox| .ox
0600 HRS.......... 2 0 2 0 0 1 1 0 0 1 1 0
................ A% J0%| 1.3% 0% .0%x] .9%| 1.9%] .0%| .ox% 9% 1.4%)  .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIO 101

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-4: RADIO 101 AUDIENCE: MONDAY
~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 3 2 1 0 1 1 1 0 0 3 0 0
................ 1.0%] 1.4%] .6x] .0%| 1.3%| .9%| 1.9%| .ox| .ox| 2.7x| .ox| .ox
0700 HRS.......... 8 5 3 0 4 3 1 ] 1 5 1 1
................ 2.7%| 3.4%) 1.9%] .0%| 5.1%| 2.7%] 1.9%| .0%| 2.5%] 4.4%| 1.4%| 1.4%
0730 HRS.......... 8 5 3 0 3 4 1 0 1 5 1 1
................ 2.7%) 3.4%| 1.9%] .0%| 3.8%| 3.6%| 1.9%] .0%| 2.5%) 4.4%| 1.4%| 1.4%
0800 HRS.......... 8 4 4 0 2 3 2 1 3 5 0 0
................ 2.7%| 2.7%| 2.6%] .0%| 2.6%| 2.7%] 3.7%| 2.8%| 7.5%| 4.4%| .ox% 0%
0830 HRS.......... 5 4 1 0 1 3 1 0 1 4 0 0
................ 1.7% 2.7%]  .6%] .0%| 1.3%| 2.7%] 1.9%] .o%| 2.5%] 3.5%] .ox| .o0%
G900 HRS.......... 6 4 2 0 1 4 1 0 0 (] 0 0
................ 2.0% 2.7%| 1.3%] .0%| 1.3%| 3.6%| 1.9%] .0x| .o0x| 5.3%] .ox 0%
0930 HRS.......... 5 4 1 1 1 3 0 0 0 5 0 0
................ 1.7%] 2.7%) .6%| 4.5%| 1.3%| 2.7%| .0%| .o%| .ox| 4.4%] .ox%| .o%
1000 HRS.......... 6 4 2 1 1 4 0 0 0 ] 0 0
................ 2.0% 2.7%] 1.3%] 4.5%| 1.3%| 3.6x] .0x] .ox] .o0x| 5.3%| .ox 0%
1030 HRS.......... & 3 1 1 1 2 0 0 0 4 0 0
................ 1.3% 2.1%] .6%| 4.5%) 1.3%] 1.8%] .0%| .ox| .o%| 3.5% .ox| .ox
1100 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3%l LT%| 0% L0% 0% .9%] .0%| .o0% .0%| .9% 0%| .0%
1130 HRS.......... 3 1 2 0 1 2 0 0 1 2 (1] 0
................ 1.0%) .7%| 1.3%| .o0%| 1.3%]| 1.8%| .0%| .o0%| 2.5%| 1.8%| .o% 0%
NOON.............. ] 3 3 0 3 2 1 0 1 3 2 0
................ 2.0%| 2.1%] 1.9%| .0%| 3.8%| 1.8%| 1.9%| .ox%) 2.5%| 2.7%| 2.7%| .ox
1230 HRS.......... 2 2 0 0 1 1 0 0 0 1 1 0
................ TR 1.4%| 0 Lox%| 0% 1.3%| .9%] .o0%] .ox 0%] .9%| 1.4% 0%
1300 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% 7% .0%| .ox%| .0%] .9x%| .ox| .o0x| .ox| .9% 0% 0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIO 101

(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-4: RADIO 101 AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GRoOUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - |31 - |51 - |OVER AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% .7x] .o%| .0%] .0%x| .9%| .ox| .ox| .ox| .9x| .ox| .ox
1400 HRS.......... 3 2 1 0 2 1 0 0 0 1 0 2
................ 1.0%] 1.4% 6% L0%| 2.6% 9% . 0% .0% .0% 9% 0% 2.7%
1430 HRS.......... 2 2 0 0 1 1 0 0 0 1 0 1
................ CT% 1.4% 0% .0%| 1.3% 9% .0%] .0%] .0%| .9%| .0%] 1.4%
1500 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 (U
................ .3% 7% 0% .0% .0% .9% .0% .0% .0% 9% . 0% .0%
1530 HRS.......... 2 1 1 0 1 1 0 0 0 1 0 1
................ 7% 7% .6% .0%] 1.3% 9% .0% 0% .0% . 9% 0%] 1.4%
1600 HRS.......... 3 2 1 0 1 2 0 0 0 2 0 1
................ 1.0%| 1.4% 6%) .0%| 1.3%) 1.8%| .0%| .0%| .o0x%| 1.8%| .o0%| 1.4%
1630 HRS.......... 5 3 2 0 2 3 0 0 0 2 1 2
................ 1.7%) 2.1%( 1.3%] .0%| 2.6%| 2.7%| .ox] .o%| .ox| 1.8%] 1.4%] 2.7%
1700 HRS.......... 5 2 3 0 2 2 0 1 1 2 0 2
................ 1.7%) 1.4%[ 1.9%| .o0x| 2.6%| 1.8%| .o%] 2.8%| 2.5%| 1.8%| .ox| 2.7%
1730 HRS.......... 5 2 3 0 1 2 2 0 0 4 0 1
................ 1.7%) 1.4%) 1.9% .o%]| 1.3%| 1.8%) 3.7%] .0%| .ox| 3.5% 0% 1.4%
1800 HRS.......... 5 3 2 0 2 1 2| 0 0 4 1 0
................ 1.7% 2.1%] 1.3%] .o0x%| 2.6% 9% 3.7%] .0%| .0%| 3.5%| 1.4%| .0%
1830 HRS.......... 2 1 1 0 2 0 (1 0 0 1 1 0
................ 7% %] 6% .0%| 2.6% 0% .0%| .0%| .o0x%| .9%] 1.4%] .o0%
1900 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 0
................ 3% 7% .0%] .0%| 1.3% 0% .0%| .0%| .0%| .9%| .0%| .0%
1930 HRS.......... 1 1 0 1 1 0 0 0 0 1 0 0
................ B34 I 44 0%] .0%] 1.3% 0%| .0%| .0%| .0%| .9%| .0%| .0%
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0%] .o0x| .0%| .0%] .ox| .ox| .ox| .o% 0% .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADI1O 101

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-4: RADIO 101 AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - 18 - {31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0x  .0%| .o0%| .ox| .0x| .ox| .ox| .ox| .ox] .ox| .ox| .ox
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%|  .0%| .6%] .o0x| .ox| .o%| .ox| .ox| .ox| .ox| .ox| .ox
2130 HRS.......... 0 0 0 i 0 0 0 0 0 0 0 0

................ .0%] .0%] .0%] .0x%| .o%| .ox] .o%| .ox%| .ox| .ox| .o0x%| .o%
2200 HRS.......... 0 0 0 0 0 0 0 0 0 (1] 0 0

................ -0%1  .0%] .0%] .o0x%| .ox| .ox| .o%| .ox| .ox| .ox| .ox| .ox
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%| 0% .0%x| .o0%| .ox| .o%| .ox| .ox| .ox| .ox| .ox| .o%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%]  .0%] .0x| .0x| .o%| .ox%| .ox| .ox| .ox| .ox| .ox
2330 HRS.......... 1 0 1 0 1 0 0 0 0 0 0 1

................ 3% 0% 6% .ox| 1.3%| .o%| .ox| .ox| .ox%| .ox| .ox| 1.4%
DID NOT LISTEN TO

RADIO 101 ON

THIS DAY....... 270f 130 140 21 65 99 50 35 36 96 69 69

................ 90.0%)89.0%|90.9%|95.5%|83.3%|90.0%|92.6%|97.2%|90.0%}85.0%|93.2%|94.5%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIO 101




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-5: ISLAND SOUND RADIO AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - [18 - |31 - {51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300 146| 154 22 78] 110 54 36 40| 113 74 73
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 (1] 0
................ L0%] .0x%|  .ox] .o .ox| .ox%| .ox| .ox] .ox| .o%| .ox| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% 0% 0% .o0%| .o%| .ox .o%x| .ox| .ox| .ox| .o%| .ox
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 (1 0
................ 0% .0%| .0%| .0% 0% .0%| .0%] .0%| .ox%| .o%| .o%| .o%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .o0%| .0%| .ox%| .o%| .ox] .ox%| .ox| .ox| .ox%| .o%
0200 HRS.......... 0 0 0 0 0 0 0 0 (1 0 0 0
................ 0% 0% 0% .0x%| .o0% .o%| .ox| .ox| .ox| .ox| .ox| .o%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0%] .0%f .0%] .0%| .o%| .ox| .o0%| .ox| .o%| .o%l .o%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ <041 .0%)  .0%| .o0% .ox| .o% .ox] .0% .ox| .ox| .ox%| .ox
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 (] 0
................ L0%] .0%] .ox| .ox| .ox%| .o0x| .ox| .o%| .ox| .ox| .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] 0%} .0%| .o0%| .o0%| .o0x| .o0x%| .o%| .ox| .ox| .ox| .ox
0430 HRS.......... 0 0 0 0 0 0 0 0 0 o 0 0
................ 0% .0%| .0%| .0%| .o0x| .o%| .o0%| .ox| .o%| .ox| .ox| .o%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .ox| .ox] .ox| .ox| .ox%| .ox%| .o%| .ox| .o%| .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
...... teseaeneen L0%]  .0%{ 0% .0%] .ox| .ox| .o%| .o%| .ox| .ox%| .o0% .ox
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%) .0x| .0x%| .0%| .o%| .o0%| .o0%| .o0% .ox| .ox| .o%| .ox%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF ISLAND SOUND RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-5:

ISLAND SOUND RADIO AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - |31 - |51 - JovER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0% .0% .0% 0% 0% 0% 0% 0% .0%
0700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0%] .0%| .0%| .0%| .ox| .ox{ .ox| .ox| .ox] .ox
0730 HRS.......... 2 2 0 0 1 1 0 0 0 2 0
................ T%] 1.4% 0% S0%] 1.3x% 9% 0% .0% .0%| 1.8% . 0%
0800 HRS.......... 3 2 1 0 2 1 0 0 0 2 1
................ 1.0%] 1.4% 6% .0%| 2.6% 9%| 0%} .0%| 0% 1.8%] 1.4%
0830 HRS.......... 1 1 0 0 0 1 0 0 0 1 0
................ 3% 7% .0% .0% .0% .9% 0% 0% .0% .9% .0%
0900 HRS.......... 1 1 0 0 0 1 0 0 0 1 0
................ 3% .7%| .o%|  .ox| .ox| .9%| .ox| .ox] .o%| .9%| .ox
0930 HRS.......... 2 2 0 0 0 1 1 0 1 1 0
................ T%| 1.4% 0% .0%{ .0%| .9%] 1.9%] .0x| 2.5%| .9% 0%| .0%
1000 HRS.......... 4 2 2 (1 2 1 1 0 1 2 1
................ 1.3%) 1.4%] 1.3%] .0%| 2.6% 9% 1.9%] .0%| 2.5%) 1.8%| 1.4%] .0%
1030 HRS.......... 4 3 1 0 1 1 2 0 1 2 0
................ 1.3% 2.1%] .6% .0%| 1.3% 9% 3.7%| .0%] 2.5%] 1.8% 0% 1.4%
1100 HRS.......... 5 4 1 0 1 2 2 0 1 3 0
................ 1.7%] 2.7%| .6x] .o0%| 1.3%] 1.8%| 3.7%| .o0%| 2.5%| 2.7x 0%| 1.4%
1130 HRS.......... 4 3 1 0 1 2 1 0 0 3 0
................ 1.3%[ 2.1%]  .6%| 0% 1.3%) 1.8%| 1.9%| .o0%| .o%| 2.7%] .o0%| 1.4%
NOON.............. 5 3 2 0 2 2 1 0 0 3 1
................ 1.7%4 2.1%| 1.3%| .0%| 2.6%] 1.8%| 1.9%| .ox| .ox] 2.7%] 1.4%| 1.4%
1230 HRS.......... 3 1 2 0 2 0 1 0 0 1 1
................ 1.0%] 74| 1.3%] .0x| 2.6%| .o0%) 1.9%] .ox| .ox| .9x| 1.4%] 1.4%
1300 HRS.......... 2 1 1 0 1 0 1 0 0 1 0
................ %1 7% 6% .0%| 1.3% 0%] 1.9%4] .0%] .0%| .9%| .0%| 1.4%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF ISLAND SOUND RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-5: ISLAND SOUND RADIO AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - (18 - |31 - |51 - |OVER AB c1 c2 DE
E 17 [ 30 |50 |65 | 65
1330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .o%l .ox| .o%| .ox| .ox| .ox| .ox| .ox| .ox| .ox] .ox
1400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .ox] .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
1430 HRS.......... 1 0 1 1 0 0 0 0 0 0 1 0
................ x| .ox| .ex| 4.5%| Lox| .ox| .ox| .ox| .ox| .ox| 1.4x] .ox
1500 HRS.......... 1 0 1 1 0 0 0 0 0 0 1 0
................ 3% .ox| .ex| 4.5 .ox| .ox| .ox| .ox| .ox| .ox| 1.4x] .ox
1530 HRS.......... 1 0 1 1 0 0 0 0 0 0 1 0
................ 3% .ox| .ex| 4.5% .ox| .ox| .ox| .ox| .ox| .ox| 1.4x] .ox
1600 HRS.......... 2 2 0 0 0 1 1 0 1 1 0 0
................ x| 1.4 cox| Lox| Lox| Lox| 1.9%| .ox| 2.5x| .ox| .ox| .ox
1630 HRS.......... 2 2 0 0 0 1 1 0 1 1 0 0
................ %) 14w cox| Lox] Lox| Lox| 1.9x| ox| 2.5%| ox| .ox| .ox
1700 HRS.......... 2 2 0 0 0 1 1 0 1 1 0 0
................ 7% x| cox|  Lox| .ox| .ol 1.9%| .ox| 2.5%] .ox| .ox| .o«
1730 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3x) .7x| cox| oLox| .ox| .ow| .ox| .ox| .ox| .9x| .ox| .ox
1800 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ %l 7s|l o cox| .ow| .ox| .9x| .ox| .ox| .ox| .ox| .ox!| .ox
1830 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% 7% .ox| .ox| .ox| .ox| .ox] .ox| .ox] .ox| .ox| .ox
1900 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ .3% A% 0% .0% 0% 9% 0% .0% 0% 9% 0% .0%
1930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
cesessneanas ceen 0% . 0% 0% 0% 0% .0% .0% 0% 0% 0% .0% 0%
2000 HRS......... 0 0 0 0 0 0 0 0 0 0 0 0
......... cerares .0% .0% . 0% . 0% 0% 0% 0% 0% 0% 0% .0% .0%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF ISLAND SOUND RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-5: ISLAND SOUND RADIO AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - [31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%} .0% .0x] .o%| .ox%| .ox| .ox| .ox| .ox| .ox| .ox| .ox
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ (0% .0%|  .ox| .ox| .ox%| .ox| .ox| .ox%| .ox| .ox| .ox| .o«
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0% 0% .0%| .ox| .o%| .ox%| .o0%| .ox| .ox] .ox| .ox| .ox
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ S0%p 0% .o0%p .o%p .0%x| .o0%| .ox| .ox| .ox| .ox%| .ox| .ox
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0% .0%| .ox| .o0%| .0%| .o0x%| .ox| .ox| .ox} .ox| .ox| .ox
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ S0x[ .0x| .ox| .ox%f .ox| .ox| .ox| .ox] _ox| .ox| .ox| .ox
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0% 0% .ox| .o0x%| .ox| .ox| .ox| .ox| .ox%] .ox| .ox| .o%
DID NOT LISTEN TO

ISLAND SOUND

RADIO ON THIS

DAY............ 292] 141 151 21 75| 108 52 36 39{ 109 72 72

................ 97.3%96.6%|98.1%|95.5%|96.2%| 98.2%)96.3%| 100%|97.5%|96.5%|97.3%)98. 6%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF ISLAND SOUND RADIO




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-6: BAY RADIO AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 -~ |OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300| 146] 154 22 78] 110 54 36 401 113 74 73
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 oy 0 0
................ -0%]  .0%| .0%| .o0x%| .0%| .0%] .o0%| .o0%x| .o%| .ox%| .o%| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%]  .0%] .0%| .0%| .0%| .0%| .o0%| .o%| .ox%| .ox| .o0x
G100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0x| .0%] .0%] .0%f .0%| .ox| .o0x%| .ox| .ox| .o0%| .o0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%] .0%| .0%| .0%f .0%| .0%| .o0%| .0%| .ox| .o%| .ox| .o%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%]  .0%] .0%| .0%| .0%| .0%| .ox%| .o%] .ox| .ox| .ox| .ox
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%] .0%] .0%| .0%| .0%| .0%| .o%| .o%| .ox| .o%| .ox
6300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .0%] .0%] .0%| .0%| .0%| .ox| .o%| .ox| .o0%] .o% .o0x%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .0x%} .o%x| .0%| .0%| .o%| .o%| .o%| .ox| .o%| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
............... . L0%)  .0%] .0%| .0%| .0%| .0%| .0%| .0%| .0%| .o%| .ox| .o%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%| .0% .0%| .0%5 .0%| .0%| .ox| .o%| .o0%| .o%| .o%| .o0%
0500 HRS.......... ] 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%] .0%] .0%| .0%| .0%| .o0%| .0%| .ox| .o%| .ox| .o0%
0530 HRS......... . 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%] .0%| .0% .0%| .0%| .0%| .0% .0%| .o%| .0%| .0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
. teeeean “ees L0%] 0% .o0x%| .ox| .ox| .ox| .ox| .o%| .ox| .ox| .ox| .o%

BASE

PERCENTAGES = COLUMN PERCENTAGES
= ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF BAY RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-6:

BAY RADIO AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL (14 - 18 - |31 - |51 - |oVER AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 0
................ 3% L7%) .0%] .0%| 1.3% 0% .0%| .0%| .0%] .9%| .0%| .0%
0700 HRS.......... 2 2 0 0 2 0 0 0 0 1 1 0
................ S7x] 1.4%0 .0%| .0x%] 2.6x| .ox| .ox| .ox| .ox| .9x| 1.4x| .ox
0730 HRS.......... 3 2 1 0 2 0 0 1 1 1 1 0
................ 1.0%) 1.4%| .é6%| .0%| 2.6% 0%} .0%| 2.8%| 2.5%] .9%| 1.4% 0%
0800 HRS.......... 4 2 2 0 1 1 1 1 2 1 0 1
................ 1.3% 1.4%] 1.3%] .ox| 1.3%] .9%| 1.9%| 2.8%| 5.0%| .9x| .ox| 1.4%
0830 HRS.......... 4 2 2 0 1 1 1 1 2 1 0 1
................ 1.3%) 1.4%]) 1.3%) .0%] 1.3%| .9%| 1.9%| 2.8%| 5.0%| .9x| .ox%| 1.4%
0900 HRS.......... 4 2 2 0 1 1 1 1 2 1 0 1
................ 1.3% 1.4%) 1.3%] 0% 1.3% .9%| 1.9%| 2.8%| 5.0%| .9x| .ox| 1.4%
0930 HRS.......... 3 2 1 0 1 1 1 0 1 1 0 1
................ 1.0%| 1.4%| .6%] .0%| 1.3% 9% 1.9%] .0%| 2.5%| .9%| .o0%| 1.4%
1000 HRS.......... 5 4 1 0 2 2 1 0 2 2 0 1
................ 1.7%] 2.7%| .6%| .0%| 2.6%| 1.8%| 1.9%| .o0%| 5.0%| 1.8%] .o0%| 1.4%
1030 HRS.......... 2 1 1 0 2 0 0 0 0 2 0 0
................ JTAl TH[ .6%|  .0%| 2.6%] .ox] .o%| .o%] .ox| 1.8%| .o%| .ox
1100 HRS.......... 3 2 1 0 2 1 0 0 1 2 0 0
................ 1.0%] 1.4%] .6%| .o%| 2.6x| .9%| .o0x| .ox| 2.5%] 1.8%| .o%| .ox
1130 HRS.......... 2 1 1 0 1 1 0 0 0 1 0 1
................ 7% 7% .6%]  .0%]| 1.3%] .9%| .ox| .ox| .ox| .9%| .ox| 1.4%
NOON.............. 3 1 2 0 1 2 0 0 0 1 0 2
................ 1.0%) .7%] 1.3%| .0%] 1.3%] 1.8%| .ox| .o0%| .ox%| .ox| .ox%| 2.7%
1230 HRS.......... 4 1 3 0 1 2 0 1 0 2 0 2
................ 1.3%)  .7%] 1.9%] .0%) 1.3%| 1.8%| .0x| 2.8%] .o%| 1.8%| .ox| 2.7%
1300 HRS.......... 4 0 4 0 2 1 0 1 0 3 0 1
................ 1.3%] .0%| 2.6%] .0x| 2.6x| .9%| .ox| 2.8%] .ox%| 2.7%| .ox%| 1.4%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF BAY RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-6: BAY RADIO AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL |14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 3 1 2 0 2 0 1 0 0 3 0 0
................ 1.0%f 7% 1.3%] .o0x| 2.6%| .0%| 1.9% .ox| .ox| 2.7%| .ox| .ox
1400 HRS.......... 3 1 2 0 2 0 1 0 0 3 0 0
................ 1.0% 7% 1.3%] .ox| 2.6%| .ox] 1.9%| .ox| .ox| 2.7%| .ox| .ox
1430 HRS.......... 2 2 0 0 0 1 1 0 1 1 0 0
................ STA| 1.4% 0% L0x]  .0x] 9% 1.9%] .0%| 2.5%] .9x| .o0x| .o0%
1500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0%| .0%] .0%| .o%x} .0%| .ox| .ox| .o%| .ox] .ox| .ox
1530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%|  .o% .0x| .0%| .0x| .ox| .ox| .ox| .ox} .ox| .ox| .o0%
1600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%)  .0x%| .0%] .0%| .o%| .ox| .o%| .o%| .ox| .ox] .ox
1630 HRS.......... 1 0 1 0 1 0 0 0 ] 1 0 0
................ 3% .0 6% 0% 1.3%| .o%| .ox| .ox| .ox| .9x| .ox] .ox
1700 HRS.......... 2 1 1 0 1 0 1 0 0 1 0 1
................ STE| 7% 6% L0%| 1.3%| .o%f 1.9%) .o%| .ox| .9x%| .ox| 1.4x%
1730 HRS.......... 2 1 1 0 1 0 1 0 0 1 0 1
................ il TH| el Lox] 1.3%]  Lo%| 1.9%| .ox| .ox| .9x| .ox] 1.4x%
1800 HRS.......... 2 2 0 ] 1 0 1 0 1 0 0 1
..... iiieneaa 75| 1.4%] .0%] .0%] 1.3%] .ox] 1.9%] .ox%| 2.5%| .o0x| .ox| 1.4%
1830 HRS.......... 2 2 0 (1 1 0 1 0 1 0 0 1
................ Al 1.4%) 0| .o%| 1.3%] _o%| 1.9%] .o%| 2.5%| .ox| .ox%| 1.4x%
1900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%[  .0%| .0%| .o%] .o%| .o%| .o%| .o%| .ox| .ox| .o%| .o%
1930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
N .o 0% .0%| .o%| .ox| .ox| .o%| .ox] .ox| .ox| .ox| .o%| .ox%
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
cenaan. . -0%) .0x| .o0x| .ox| .ox| .ox] .o%| .o%| .ox| .ox| .o%| .o%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF BAY RADIO

(continued)
3



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-6: BAY RADIO AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - {31 - |51 - JOVER | AB 1 €2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%| .0x] .ox| .ox| .ox[ .ox| .ox| .ox| .ox| .ox| .ox| .ox
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%) .0%] 0% .0%| .o0%| .ox| .ox| .ox] .ox| .ox| .ox| .ox
2130 HRS.......... 1 0 1 0 0 0 1 0 1 0 0 0

................ .3% 0% .6%] .0%| .0%| .0%| 1.9%] .0%) 2.5% .o0%| .o0%| .ox%
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%]  .0%] .0%| .0% 0% .0%| .0%] .0%] .0%| .o0%| .0%| .0%
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ . 0% 0%f .0%| .0%x] .ox| .0%| .0%| .o0x%| .ox| .ox| .ox| .ox%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%) .o%) .ox| .ox| .oxf .ox| .ox| .o%| .ox| .ox| .ox| .o%
2330 HRS.......... 0 0 0 0 0 0 ] 0 0 0 0 0

................ S0% .0%| .0%] .o%| .0%| .ox| .ox| .ox%| .0%| .ox| .o% 0%
DID NOT LISTEN TO

BAY RADIO ON .

THIS DAY....... 284 136] 148 22 72] 105 51 34 341 107 73 70

................ 94.7%)93.2%|96.1%]| 100%|92.3%)95.5%|94.4% |94 .4%|85.0%|94.7%|98.6%|95.9%

PERCENTAGES = COLUMN PERCENTAGES

BASE

ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF BAY RADIO




BROADCASTING AUTHORITY - TV & RADID AUDIENCE AUDIT 1994

TABLE 8-7: RTK AUDIENCE: MONDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - {31 - 51 - |oVER | AB €1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 300] 146]| 154 22 78 110 54 36 401 113 74 73
MIDNIGHT.......... 0 0 0 0 0 0 0 1} 0 0 0 0
................ 0% .0% .0%| .0%| .o0%| .ox| .ox] .o%x| .ox| .ox| .ox| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0%| .0%| .o0%] .ox| .o%] .o0%| .ox%| .ox| .ox| .ox 0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .o0x[ .o0%| .0%j .0% .o%| .ox| .ox| .ox%| .ox| .ox| .ox
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0%[ .o%| .0%x|] .ox%| .o%| .ox%| .ox| .ox| .o0% . 0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%)  .ox[ .0%| .0%] .0%x] .o0%| .ox| .o0%| .ox| .ox| .ox .0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0%] .0%| .o0x%| .ox| .o%| .ox%] .ox| .ox| .o%| .ox
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0% .0%| .ox% .o0%| .ox| .o0%] .ox| .ox] .ox| .ox| .o0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0%| .o%| .ox| .ox| .ox| .o%| .o%| .ox| .ox| .o0%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ C0%p  .0%| 0% .o .0%] .0%| .0%) .o%| .o%| .ox] .o%| .ox
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0%| .0%| .0%| .o0%| .0% 0%| .0%] .0%| .0%| .0%
0500 HRS.......... ] 0 0 0 0 0 0 0 0 0 0 0
................ -0%)  .0%| .ox%| .0%| .ox| .ox| .o%| .o%| .o%| .o%| .ox| .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ C0%) .0%  .ox] .o%| .o0%| .0x| .o%| .o%| .o%] .o%| .o%| .ox
0600 HRS..... treee 3 1 2 0 1 2 0 0 1 2 0 0
................ 1.0%  .7%] 1.3%| 0% 1.3%) 1.8%| .0%] .ox| 2.5%| 1.8%] .o0x] .o%
PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RTK

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-7: RTK AUDIENCE: MONDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL]14 - |18 - |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
0630 HRS.......... 4 1 3 1 0 3 0 0 1 2 1
................ 1.3% 7% 1.9%] 4.5%) .0x] 2.7%| .0%| .ox%| 2.5%| 1.8%| 1.4%
0700 HRS.......... 8 3 5 1 1 5 1 0 2 2 1
................ 2.7%) 2.1%] 3.2%| 4.5%] 1.3%| 4.5%] 1.9%) .ox] s5.0%| 1.8%] 1.4%| 4.
0730 HRS.......... 11 2 9 0 1 8 2 0 2 6 0
................ 3.7%) 1.4%] 5.8%] 0% 1.3%| 7.3x%| 3.7%| .ox| 5.0%| 5.3%| .o0x| s.
0800 HRS.......... 10 1 9 0 1 6 2 1 1 5 1
................ 3.3% 7%| 5.8% 0%] 1.3%] 5.5%] 3.7%| 2.8%| 2.5%| 4.4%] 1.4%| &.
0830 HRS.......... 13 3 10 0 2 7 2 2 2 6 2
................ 4.3%] 2.1%] 6.5%| .0%] 2.6%| 6.4%| 3.7%| 5.6%| 5.0%| 5.3%| 2.7%]| 4.
0900 HRS.......... 1 4 7 0 2 5 2 2 2 5 1
................ 3.7%) 2.7%) 4.5%) .0%| 2.6%| 4.5%| 3.7%| 5.6%] 5.0%] 4.4%| 1.4%| 4.
0930 HRS.......... 13 5 8 0 2 4 5 2 1 8 1
................ 4.3%| 3.4%| 5.2%] .ox| 2.6%| 3.6%| 9.3%] 5.6%| 2.5%] 7.1%| 1.4%| &
1000 HRS.......... 15 5 10 0 3 6 5 1 1 9 1
................ 5.0%| 3.4%] 6.5%| .0%| 3.8%| 5.5%| 9.3%| 2.8%| 2.5%] 8.0%| 1.4%| 5
1030 HRS.......... 15 4 1 0 4 5 5 1 1 8 0
................ 5.0% 2.7%| 7.1%| .0%| 5.1%| 4.5%| 9.3x| 2.8%| 2.5%| 7.1%| .ox| s.2x%
1100 HRS.......... 16 2 14 0 4 5 5 2 0 7 3
................ 5.3% 1.4%[ 9.1%| .0%| 5.1%| 4.5%] 9.3%| 5.6%| .0%]| 6.2x| 4.1%] 8.2%
1130 HRS.......... 14 2 12 0 3 5 5 1 0 7 3
................ 4.7% 1.4%| 7.8%| .0%| 3.8%] 4.5%] 9.3x%| 2.8%| .o0%| 6.2%| 4.1%| 5.5%
NOON.............. 13 2 11 0 3 6 3 1 1 7 2
................ 4.3%) 1.4%] 7.1%] .0%| 3.8%| 5.5%| 5.6%| 2.8%| 2.5%| 6.2%| 2.7%| 4.1%
1230 HRS.......... 7 1 6 0 2 2 2 1 1 2 1
................ 2.3% 7% 3.9% .0%| 2.6x| 1.8%| 3.7%| 2.8%| 2.5%| 1.8%| 1.4%| 4.1x%
1300 HRS.......... 3 1 2 0 1 0 1 1 0 1 0
................ 1.0%]  .7%] 1.3%] .0%| 1.3x% 0% 1.9%] 2.8%| .0%| .9%| .0%| 2.7%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RTK

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-7: RTK AUDIENCE: MONDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP | SOCIO-ECONOMIC GROUP
CASES

MALE [FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE

................ 3% .0%| .6x| .0%| .o%| .ox| .ox| 2.8x| .ox| .ox| .ox| 1.4%

................ 1.0%) 1.4% .6%| .0%| .0%| 1.8%| .0x| 2.8%| 2.5%| .9ox| .ox| 1.4%

................ TRy 7% 6% .0%|  .0%| .9%] 1.9%| .ox| .ox] 1.8x%| .ox| .ox

................ 1.0%1 1.4%) 6% 0% .ox| 1.8%| 1.9%] .o%| .ox| 1.8%| .ox| 1.4%

..... vl T 7m| Lex| Lox| 1.3x|  Lex| .ox| o] 2.5%| Lox .0%| 1.4%

................ 1.7%) 1.4%) 1.9%| .0%] 1.3%] 1.8%] 1.9%| 2.8%| 2.5%| .9%| 1.4%| 2.7%

................ 2.0%) 7% 3.2%| .o0%| 1.3%] 1.8x%| 3.7%| 2.8%| 2.5%| 1.8%| 2.7%| 1.4%

................ 2.7% .T%| 4.5%| .0%] 1.3%] 2.7%| 5.6%| 2.8%| .0%| 3.5%| 2.7%| 2.7%

................ 3.0%; 7% 5.2% .0%| 1.3%] 3.6%| 5.6%] 2.8%| 2.5%| 3.5%| 2.7%| 2.7%

................ 1.7% 0% 3.2%) .0%| 1.3%| 1.8%] 3.7%] .o0%] 2.5%| 2.7%| .o0%| 1.4%

................ L0%) .0%]  .0%| .0%] .0%| .0% -0% 0% .0%| .0%] .0%| .0%

................ x| 7% L6 Lox|  .ox|  .ex) 1.9%| .ox| .ox| .9%| 1.4%| .ox%

1930 HRS.......... 3 0 3 0 0 1 1 1 0 1 2 0
................ 1.0%| .0% 1.9% .0%| .0%| .9%) 1.9%] 2.8%] .o0%| .9x| 2.7x%| .o%
2000 HRS.......... 2 1 1 0 0 1 0 1 0 0 2 0
....... Ceceeann %l 7%y 6% .0%] .o0%| .9%] .ox| 2.8%] .ox%| .ox| 2.7%| .o%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RTK
(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-8: RADIO LIVE FM AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO~-ECONOMIC GROUP
CASES
MALE |FEMAL]14 - |18 - |31 - |51 - |ovER AB c1 c2 DE
E 17 | 30 | s0 |65 | 65
1330 WRS.......... 3 2 1 0 1 2 0 0 2 1 0 0
................ 1.0%] 1.4%| .6%| .0%] 1.3%x] 1.8%| .ox| .ox| 5.0%] .ox| .o0x| .ox
1400 HRS.......... 1 1 0 0 0 1 0 0 1 0 ¢ 0
................ 3% 7% 0% 0% 0% 9% 0% .0%| 2.5% 0% . 0% 0%
1430 HRS.......... 5 3 2 0 0 3 1 1 1 2 1 1
................ 1.7%) 2.1%| 1.3%]  .o%| .ox| 2.7x%| 1.9%] 2.8x| 2.5%| 1.8%¢| 1.4%] 1.4%
1500 HRS.......... 5 3 2 0 0 3 1 1 0 3 1 1
................ 1.74] 2.1%| 1.3%] .ox| .ox| 2.7x| 1.9%] 2.8%| .o0%| 2.7%] 1.4%| 1.4%
1530 HRS.......... 4 2 2 0 0 2 1 1 0 2 1 1
................ 1.3% 1.4%| 1.3%] .ox| .ox| 1.8%| 1.9x%| 2.8%| .ox%| 1.8%| 1.4%] 1.4%
1600 HRS.......... 11 4 7 0 0 6 3 2 1 2 5 3
................ 3.7%) 2.7%] 4.5%| .0%| .ox| 5.5%| 5.6%| 5.6%| 2.5%| 1.8%| 6.8%| 4.1%
1630 WRS.......... 9 1 8 o 0 3 3 3 1 1 5 2
................ 3.0%( .7x%) s.2x| .ox| .o0x| 2.7%| 5.6%] 8.3%) 2.5%| .9x| 6.8%| 2.7%
1700 HRS.......... 10 2 8 0 0 4 3 3 1 1 3
................ 3.3% 1.4%| 5.2%x] .0x| .0%| 3.6%| 5.6%| 8.3%| 2.5%] .9%| 6.8%| 4.1%
1730 HRS..ouon.... 10 3 7 0 1 4 3 2 1 1 5 3
................ 3.3%) 2.1%| 4.5%| .ox] 1.3x%] 3.6%| 5.6%| 5.6%| 2.5% .9%| 6.8%| 4.1%
1800 HRS.......... 9 4 5 0 1 5 1 2 1 1 5 2
................ 3.0%| 2.7%| 3.2%| .0%| 1.3%| 4.5%| 1.9%| 5.6%| 2.5%] .9%| 6.8%| 2.7%
1830 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ 3% 7% 0% .o0x] .ox| .9x| .ox| .ox| .oxl .ox| .ox| 1.4%
1900 HRS.......... 1 1 0 0 0 1 o 0 0 0 0 1
................ 3% .7x| Lox|  .ox| .ox| .9x| .ox%| .ox] .ox| .ozl .oxl 1.4%
1930 HRS.......... 1 1 0 0 0 1 0 0 o 0 0 1
................ 3% T% 0% . 0% 0% 9% 0% 0% 0% 0% 0% 1.4%
2000 HRS.......... 2 1 1 0 ] 0 2 0 1 0 0 1
................ 7% WTx| L6x| .ox]  Lox| .ox| 3.7%] .ox| 2.5%] .oxl .oxz| 1.4%

BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIO LIVE FM

PERCENTAGES = COLUMN PERCENTAGES

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-7: RTK AUDIENCE: MONDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL] GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - [18 - |31 - |51 - {ovER | AB | c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%|  .0%  .ox| .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox| .o%
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%| 0%l .ox| .ox| .ox| .ox| .ox| .ox| .o%| .ox| .ox| .ox
2130 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0

................ 3% 0%l .éx%|  .0%| .o0x| .o%) 1.9%] .ox| .ox%| .ox| 1.4x| .ox%
2200 HRS.......... 2 0 2 ] 0 (\ 1 1 0 0 2 0

................ 7%l 0% 1.3%|  .0%] .0x| .0%| 1.9%| 2.8%| .o0%| .ox| 2.7%] .ox
2230 HRS.......... 1 0 1 0 0 0 0 1 0 0 1 0

................ 3% .0%]  .éx| .ox| .ox| .ox%| .ox%| 2.8%| .o%| .o%| 1.4%| .ox
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 o

................ S0%f .0% .0%x] .o0%| .0x| .0%| .ox] .o%| .ox| .ox| .o%| .ox
2330 HRS.......... 0 0 0 0 0 0 0 0 0 o 0 0

................ L0%]  .0%x] .o0x%| .o0%| .ox] .o%| .ox| .ox| .ox| .ox| .ox| .o%
DID NOT LISTEN TO

RTK ON THIS DAY| 255| 132| 123 21 7 89 43 31 34 93 66 62

................ 85.0%]90.4%]79.9%]|95.5%|91.0%|80.9%|79.6%]86.1%|85.0%|82.3%|89.2%|84.9%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RTK




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-8: RADIO LIVE FM AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL{14 - |18 - |31 - |51 - |OoVER | AB €1 c2 DE

TOTAL CASES....... 300| 146] 154 22 78] 110 54 36 40f 113 74 73

................ S3%| 0 .7%| .0%|  .o0%| 1.3%] .0%| .ox| .ox%| .ox| .ox| 1.4%] .o0%
................ .3% 7/ S0%] 0% 1.3% .0%] .o%| .ox%]| .o0x%| .o0%] 1.4%| .ox
................ L0%| 0% .0%] .0x| .o%| .o%| .ox| .o0x| .o%| .ox| .ox| .ox
................ -0%)  .0%f  .0%) .ox| .ox| .o%| .ox| .ox| .ox| .o%| .ox| .ox%

................ L0% .o%| .o0x| .ox| .0%] .ox|{ .o0x] .ox| .ox| .ox| .ox| .ox

0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 (1]
................ .0% .0% .0% .0% .0% .0% 0% .0% 0% .0% .0% .0%
0300 HRS.......... (U 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% .0% . 0% .0% .0% .0% .0% .0% .0% .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%1 .0%] .o0x| .0x| .0%] .ox] .ox] .ox| .o%| .ox| .o% .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% .0% .0% 0% . 0% .0% .0% .0% .0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%)  .0%| .ox%| .0%| .o0%x| .ox| .ox| .o%| .ox| .ox%| .o%| .ox
0500 HRS.......... 0 0 1 0 0 0 0 0 0 0 0 0
................ -0%]  .0%| .0%| .0%] .o%| .ox| .o0%] .0%| .o0x| .ox| .ox| .o0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%p .0%|  .0x%| .0%] .ox| .ox| .o%| .o0%| .ox| .ox| .ox| .o0%
0600 HRS...... . 0 0 0 0 0 0 0 0 0 0 0 0
feceeesaiseaneas (0% .0%] .0%| .0%| .ox| .ox| .o%| .ox| .ox| .ox| .ox| .oz

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIO LIVE FM
(continued)
1



TABLE 8-8: RADIO LIVE FM AUDIENCE: MONDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - {51 - |lover | AB { c1 | c2 | oE
E 17 | 30 |50 |65 | 65
2030 HRS.......... 2 1 1 0 0 0 2 0 1 0 0 1
................ 7% 7% 6% .ox| .ox| .ox| 3.7%| .ox| 2.5%] .ox| .ox| 1.4x
2100 HRS.......... 1 0 1 0 0 0 1 0 1 0 0 0
................ 3% .ox| .ex| .ex| .ox| .ox| 1.9%x| .ox| 2.5%x| .ox| .ox| .ox
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .ox] .ox[ .ox| .ox| .o%| .ox| .ox| .o%| .ox| .ox| .ox
2200 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1
................ 3% .ox|  .ex| .ox] .ox| .9x| .o%| .ox| .ox| .ox| .ox| 1.4x%
2230 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1
................ 3% .ox] ex| o] .ox| .9x| .ox| .ox| .ox| .ox| .ox| 1.4x%
2300 HRS.......... 2 1 1 0 1 1 0 0 0 0 1 1
................ 7% .Tu[ 6% .ox| 1.3%] .ox| .ox| .ox| .ox| .ox%| 1.4%| 1.4%
2330 HRS.......... 2 1 1 0 1 1 0 0 0 0 1 1
................ 74| 7%l Lex| .ox| 1.3%] .9x| .ox| .ox| .ox| .ox| 1.4%] 1.4%
DID NOT LISTEN ToO
RADIO LIVE FM ,
ON THIS DAY....| 269| 132| 137 21| 74| 96| 45| 33| 35| 104] 5] 65
................ 89.7%(90.4%|89.0%|95.5%]| 94 .9%|87.3%| 83.3x%| 91.7%]87.5%| 92. 0%[87.8%|89. 0%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIO LIVE FM




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-8: RADIO LIVE FM AUDIENCE: MONDAY
~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |ovER | AB c1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 3 2 1 0 1 2 0 0 2 1 0 0
................ 1.0%| 1.4%| .6%| .0%| 1.3%]| 1.8%| .ox| .ox| 5.0%x] .9x| .ox| .ox
1400 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ 3% .Tx 0% .ox| .ox| .9%| .ox%| .ox| 2.5%) .ox%| .ox| .o%
1430 HRS.......... 5 3 2 0 0 3 1 1 1 2 1 1
................ 1.7R( 2.1% 1.3%) .0x| 0% 2.7%]| 1.9%| 2.8%| 2.5%| 1.8%| 1.4%| 1.4%
1500 HRS.......... 5 3 2 0 0 3 1 1 0 3 1 1
................ 1.7%) 2.1%) 1.3%] .o0%| .o0x| 2.7%| 1.9%| 2.8%| .ox%| 2.7%| 1.4%| 1.4%
1530 HRS.......... 4 2 2 0 0 2 1 1 0 2 1 1
................ 1.3%) 1.4%| 1.3% .0%| .0%| 1.8%] 1.9%] 2.8%] .o0%| 1.8%| 1.4%| 1.4%
1600 HRS.......... 11 4 7 0 0 6 3 2 1 2 5 3
................ 3.7%) 2.7%| 4.5%| .o0%| .0%| 5.5%| S.6%| 5.6%| 2.5%| 1.8%] 6.8%| 4.1%
1630 HRS.......... 9 1 8 0 0 3 3 3 1 1 5 2
................ 3.0%) .7%| 5.2% .0%| .0%| 2.7%| 5.6%| 8.3%| 2.5%| .9%| 6.8%| 2.7%
1700 HRS.......... 10 2 8 0 0 4 3 3 1 1 5 3
................ 3.3%) 1.4%] 5.2%| .o0%| .0%| 3.6%| 5.6%| 8.3%] 2.5%| .9%| 6.8%| 4.1%
1730 HRS.......... 10 3 7 0 1 4 3 2 1 1 5 3
................ 3.3%) 2.1%| 4.5%| .0%| 1.3%| 3.6%| 5.6%| 5.6%] 2.5%| .9%| 6.8%| 4.1%
1800 HRS.......... 9 4 5 0 1 5 1 2 1 1 5 2
................ 3.0%) 2.7%| 3.2%| .0%| 1.3%] 4.5%] 1.9%| 5.6%| 2.5%] .9%| 6.8%| 2.7%
1830 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ S3%l 7% .0 .0%| .o%| .9%| .ox| .ox| .ox| .ox| .ox| 1.4x%
1900 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ 3% .7x] .o0x| .o%| .ox%| .9x| .o0%| .o%| .ox| .ox| .o0x| 1.4%
1930 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ % 7% 0% .0%|  .ox] .9%| .o%{ .o%| .ox| .o0x| .ox| 1.4%
2000 HRS.......... 2 1 1 0 0 0 2 0 1 0 0 1
................ STRI T%| 6% .0%) .o%| .o0%| 3.7%| .o0%| 2.5%] .o0%| .ox| 1.4%

BASE =

ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIO LIVE FM

PERCENTAGES = COLUMN PERCENTAGES

(continued)

3



TABLE 8-8: RADIO LIVE FM AUDIENCE: MONDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 OVER | AB €1 c2 DE
E 17 30 50 65

2030 HRS.......... 2 1 1 0 0 0 0 1 0 0

................ TR TR 6% ox]|  .o%| .o0% 0%} 2.5%]  .0%1  .0x] 1.4%
2100 HRS.......... 1 0 1 0 0 0 0 1 0 0

................ 3% J0%) .6x| .ox] .o0%| .o% J0%| 2.5%| .0%| .0%| .0%
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0

................ -0%| .0%| .0%| .0%| .0%| .0% LO% L0%[  .0%]  .0%
2200 HRS.......... 1 0 1 0 0 1 0 0 0 0

................ S3%| J0%) .6%]  .o0%| .0%| .9% 0% .0%| .0% L0%] 1.4%
2230 HRS.......... 1 0 1 0 0 1 0 0 0 0

................ .3% 0%| .6%| .0%| .o0%| .9% L0%| 0% .0%| .0%| 1.4%
2300 HRS.......... 2 1 1 0 1 1 0 0 0 1

................ T4 7% .6%]  .0x%] 1.3%] .9% 0% L0%] L0%| 1.4%| 1.4%
2330 HRS.......... 2 1 1 0 1 1 0 0 0 1

................ T%| TR J6%| 0% 1.3%] .9% 0% 0% L0%| 1.4%] 1.4%
DID NOT LISTEN TO

RADIO LIVE FM

ON THIS DAY.... 269 132 137 21 74 96 33 35| 104 65 65

................ 89.7%|90.4%[89.0%|95.5%]94.9%|87.3%]83.3%|91.7%[87.5%|92.0%|87.8%|89. 0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIO LIVE FM




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-9:

SMASH RADIO AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOC10-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - |31 - |51 - [OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300] 146] 154 22 78 110 54 36 401 113 74 73
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0% .0% .ox| .o%| .ox| .o%x| .ox| .ox| .ox| .ox| .ox| .o%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%]  .0%| .0%| .0%| .0%| .0%| .o0%| .ox%| .o%| .ox| .o%| .ox
0100 HRS.......... 0 0 (1 0 0 0 0 0 ] 0 0 0
................ 0% .0%| .0%| .0%| .0%f .0%{ .0%| .0%| .o0%| .o%| .ox| .o%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0%] .0%| .0%| .0%| .0%] .0%| .ox| .o0% 0% .0%
0200 HRS.......... 0 0 0 0 0 0 o 0 0 0 0 0
................ 0% 0% .0%] .0%| .0%] .0%x| .o%f .0%x| .ox| .ox| .ox| .ox%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%] .0%| .0%| .0%| .o0%| .o0%| .ox| .ox| .ox| .o0%] .ox] .o%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] .0%] 0% .0%| .0%| .o0%] .o0%| .o%| .0x| .o0% L0%]  .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% .0%] .ox%| .o%| .ox| .ox| .ox| .ox| .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] .0%| .0%| .0%| .0%| .0%| .0%| .o%| .ox| .ox| .ox 0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) 0% .o .0%] .o%| .o%| .ox| .ox[ .o%| .ox| .ox| .ox
0500 HRS.......... 0 0 0 0 (1] 0 0 0 0 0 0
................ -0%|  .0%] .o0x%| .0%] .o0%| .o%| .ox| .ox| .o%| .ox| .ox| .ox%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 ]
................ .0% 0% .0%] .0%| .0%| .0%| .0%| .ox| .o0%| .o0% 0% .0%
0600 HRS.......... 2 2 0 0 0 1 1 0 0 1 1 0
................ STX) 1.4%]  .0%]  .o%| .o%{ .9%| 1.9%| .0%] .o%| .9%| 1.4%| .ox

BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF SMASH RADIO

PERCENTAGES = COLUMN PERCENTAGES

(cont inued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-9: SMASH RADIO AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE (FEMAL|14 - |18 - |31 ~ |51 - |OoVER | AB c1 c2 DE

................ 1.7%) 2.7%] .6x| &.5%| 1.3%| 1.8%| 1.9%] .ox| .ox| 2.7%] 2.7¢] .ox

0700 HRS.......... 6 5 1 2 1 2 1 0 0 3 2 1
................ 2.0%] 3.4%| .6%| 9.1%] 1.3%| 1.8%] 1.9%| .ox| .o0x| 2.7%| 2.7x| 1.4%
0730 HRS.......... 5 5 0 1 2 1 1 0 0 2 2 1

................ 1.74) 3.4%] .0%| 4.5%) 2.6%| .9%| 1.9%| .ox| .o0%| 1.8%| 2.7%] 1.4%

0800 HRS.......... ] 5 1 1 3 1 1 0 0 2 3 1
................ 2.0%| 3.4% 6% 4.5%] 3.8%] .9%] 1.9% 0% 0% 1.8%] 4.1%| 1.4%
0830 HRS.......... 7 ] 1 1 3 1 1 1 0 2 & 1

0900 HRS.......... 8 [ 2 1 4 1 1 1 0 3 4 1
................ 2.7%] 4.1%) 1.3%]| 4.5%| 5.1%| .9%| 1.9%| 2.8%| .0%x| 2.7%| 5.4%| 1.4%
0930 HRS.......... 8 [] 2 0 4 2 1 1 0 3 4 1

1000 HRS.......... 10 ] 4 0 6 2 1 1 0 4 4 2
................ 3.3%) 4.1%| 2.6%| .0%| 7.7%| 1.8%| 1.9%| 2.8%| .0%| 3.5%| 5.4%| 2.7%
1030 HRS.......... 9 ] 3 0 5 2 1 1 0 3 4 2
................ 3.0% 4.1%| 1.9%| .0x%] 6.4%) 1.8%| 1.9%| 2.8%] .0%| 2.7%| 5.4%| 2.7%
1100 HRS.......... 10 7 3 0 6 2 1 1 0 5 4 1
................ 3.3%| 4.8%| 1.9%] .o%| 7.7%| 1.8%] 1.9%| 2.8%| .ox%| 4.4%| 5.4%| 1.4%
1130 HRS.......... 10 8 2 0 6 2 1 1 0 4 5 1
................ 3.3% 5.5%] 1.3%] .0%| 7.7%| 1.8%| 1.9%| 2.8%| .0%| 3.5%| 6.8%| 1.4%
NOON.............. 9 8 1 0 4 2 3 0 0 3 5 1
................ 3.0%) 5.5%| .é6%| .0%| 5.1%| 1.8%| 5.6%] .o0x| .o%| 2.7x%] 6.8%| 1.4%
1230 HRS.......... 9 [ 3 0 5 2 2 0 0 3 4 2
................ 3.0%| 4.1%] 1.9% 0% 6.4%] 1.8%| 3.7% 0% 0%] 2.7%| 5.4%| 2.7%
1300 HRS.......... 1 [ 5 1 5 3 2 0 0 4 4 3
................ 3.7% &.1%] 3.2%| 4.5%| 6.4%] 2.7%] 3.7%| .o%] .o%| 3.5%| 5.4%| 4.1%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHD WERE ASKED ABOUT MONDAY LISTENERSHIP OF SMASH RADIO
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-9: SMASH RADIO AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL[14 - |18 - [31 - |51 - |OoVER | AB €1 c2 DE

1330 HRS.......... 10 ] 4 1 [ 1 2 0 1 3 3 3
................ 3.3%| 4.1%| 2.6%| 4.5% 7.7%| .9%| 3.7%| .ox] 2.5%) 2.7%]| 4.1%| 4.1%

1400 HRS.......... 10 6 4 1 6 1 2 0 1 3 2 4

1530 HRS.......... 13 10 3 6 5 1 1 0 0 6 4 3

1600 HRS.......... 15 11 4 7 7 1 0 0 0 6 6 3
................ 5.0%| 7.5%| 2.6%|31.8%] 9.0%| .9% 0% 0% 0% 5.3%| 8.1%| 4.1%
1630 HRS.......... 13 10 3 8 4 0 0 1 0 5 6 2
................ 4.3%| 6.8%] 1.9%|36.4%| 5.1%| .0% 0%| 2.8% 0%| 4.4%| 8.1%| 2.7%
1700 HRS.......... 11 6 5 [ 4 0 0 1 0 5 é 0
................ 3.74) 4.1%] 3.2%]27.3%] 5.1%) .o0x| .o0%] 2.8%| .0%| 4.4%] 8.1x%| .o0%
1730 HRS.......... 10 6 4 4 5 0 0 1 1 5 4 0
................ 3.3%| 4.1%| 2.6%|18.2%] 6.4%| .0%| .ox%| 2.8%| 2.5%| 4.4%| 5.4%| .0%
1800 HRS.......... 8 5 3 3 4 0 0 1 0 5 3 0
................ 2.7%] 3.4%] 1.9%]|13.6%| 5.1%] .0% 0%| 2.8% 0%] 4.4%] 4.1% 0%
1830 HRS.......... 7 5 2 3 3 1 0 0 0 4 3 0
................ 2.3%| 3.4%| 1.3%113.6%) 3.8%] .9%| .ox] .ox| .ox%| 3.5%| 4.1%] .o0%
1900 HRS.......... 7 [ 1 1 5 1 0 0 0 3 4 0
................ 2.3%) 4.1%) 6% 4.5% 6.4%] .9%| .o0x| .ox| .o0x| 2.7%| s5.4%| .ox
1930 HRS.......... 5 4 1 1 4 0 0 0 0 2 3 0
................ 1.7%) 2.7%] .6%| 4.5%] 5.1%| .ox| .ox| .ox| .ox| 1.8%| 4.1x%] .ox
2000 HRS.......... 2 2 0 0 2 0 0 0 0 0 2 0
................ JTX| 1.4%  .0%] .0%]| 2.6%| .0%] .o0%| .o%| .ox| .ox| 2.7%x| .o0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF SMASH RADIO
(continued)
k1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-9: SMASH RADIO AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - {18 - {31 - |51 - |over | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... ()} 0 0 0 (] 0 0 0 0 0 0 ]

................ 0% .0x| .ox%] .ox| .ox%| .ox| .ox| .ox] .ox| .ox| .o%] .ox
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ C0%|  .0x| .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox| .o0x| .o%
2130 HRS....o..... 2 0 2 1 1 0 0 0 0 0 1 1

................ %[ .0%] 1.3%| 4.5%| 1.3%] .ox| .ox| .ox| .o0%] .ox| 1.4%| 1.4%
2200 HRS.......... 3 0 3 1 2 1] 0 0 [1} 1 1 1

................ 1.0%| 0% 1.9%] 4.5%] 2.6%) .o0%| .ox] .ox| .ox| .9x%| 1.4%] 1.4x%
2230 HRS.......... 3 1 2 2 1 0 0 [1} 0] 2 1 0

................ 1.0% %) 1.3%] 9.1%] 1.3% .0% 0% 0% 0% 1.8%] 1.4% 0%
2300 HRS....ou.... 1 1 (] 1 0 0 0 0 0 1 0 0

................ J3%| .7u| .0%| 4.5%] .ox| .o%| .ox| .ox{ .ox] .9x] .ox| .o%
2330 HRS....vun... 0 0 0 ()} 0 0 0 0 ()} 0 0 0

................ .0% 0% .0% 0% . 0% 0% .0% 0% 0% 0% .0% . 0%
DID NOT LISTEN TO

SMASH RADIO ON )

THIS DAY....... 259| 121 138 8| 61| 104 51 35 38 94 62 65

................ 86.3%[82.9%|89.6%|36.4%|78.2%[94.5%{ 94 .4%|97.2%|95.0%| 83 .2%| 83 .8% 89.0%

BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF SMASH RADIO

PERCENTAGES = COLUMN PERCENTAGES




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-10: RADIO CALYPSO AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL]14 - [18 - |31 - |51 - {OVER | AB c1 c2 DE
E 17 30 50 é5 65
TOTAL CASES....... 300 146] 154 22 781 110 54 36 40[ 113[ 74 73
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] 0% .o%[ .0x| .o0x| .ox{ .ox| .ox| .ox% 0% .0%] .0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% 0% .ox%| .0%| .ox| .o%| .ox| .ox| .ox%| .ox| .ox| .ox
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%[ 0% .o0x%| .o%] .o0x| .ox| .ox| .ox| .o0x%| .ox| .ox] .ox
0130 HRS.......... o 0 0 0 0 0 0 0 0 0 0 0
................ -0%|  .0%] .0%| .0%f .0%] .o0x%| .ox| .ox| .ox| .ox| .ox%| .ox
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%)  .0%] .0x] .ox% .o0x] .ox| .o%x] .ox%| .ox| .ox| .ox| .ox
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% 0%} .o0x%| .o%| .0%x] .o0x%| .ox| .ox| .ox| .ox| .ox| .ox%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%) .0%) .ox] .ox%| .ox| .ox| .ox| .ox%| .ox| .ox] .ox| .ox
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%]  .0%| .0%] .o%| .0%| .ox| .o0%] .ox%| .ox| .o%| .ox| .o%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%1  .0%| .0%| .o%| .ox%| .ox| .ox| .ox| .ox| .o%] .ox| .ox%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
Cerreserareeae.. 0% .0%] .ox| .o0%| .o%| .ox| .ox| .ox| .ox| .o%| .ox| .o0%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
Cereeiieeannaaas L0%| 0% .o0x| .ox%| .ox| .o .ox] .ox| .ox[ .o%x| .ox| .o0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0%] .0%| .o%| .ox] .ox| .ox| .ox] .ox) .o%| .ox} .ox
0600 HRS........ .. 0 0 0 0 0 0 0 0 0 0 0 0
Ceeceraraeaeaa 0% .6%] .o .ox%| .o%] .ox| .ox| .ox} .ox| .ox| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIO CALYPSO
(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-10: RADIO CALYPSO AUDIENCE: MONDAY
~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE

................ -0%]  .0%] .ox| .ox] .ox%| .ox| .ox| .ox| .ox| .ox| .ox| .ox%

................ Tk .7x| .6x%|  .o0x] 2.6%| .ox| .ox| .ox| 2.5%| .ox%| 1.4%| .ox

................ 1.0%) 1.4%| 6%l .o0%] 2.6%| .9%| .ox| .o%| 2.5%| .ox| 2.7%] .ox

................ 1.0%) 1.4%) 6% .0%] 2.6%| .9%| .ox| .o0%| 2.5%| .ox| 2.7x| .o0%

................ JT%| 7% .6%|  .0%| 1.3% .9%] .ox| .o%| .ox| .9%| 1.4%] .o0%

NOON.............. 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0%] .0%] .o%x] .0%] .o%| .o0x| .ox%| .ox] .o%] .ox%| .ox
1230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] .0x] .ox%| .o0x| .0%| .o%| .ox%| .o%| .ox| .ox| .o%| .o%
1300 HRS.......... 1 0 1 0 1 0 0 0 1 0 0 0
................ J3%p .0x]  .6%| .0%| 1.3%| .o%| .o0x| .ox%| 2.5%| .o%| .ox%| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIO CALYPSO

(continued)
2



BROADCASTING AUTHORITY -~ TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-10: RADIO CALYPSO AUDIENCE: MONDAY

-~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - [31 - |51 - |OVER AB c1 c2 DE
E 17 | 306 |s0o {65 | 65
1330 HRS.......... 1 0 1 0 1 0 0 0 1 0 0 0
................ 3%| .0%| .e%| .o0%] 1.3%| .ox| .ox| .ox| 2.s%] .ox| .ox| .ox
1400 HRS.......... 0 0 0 0 0 0 (] 0 0 0 0 0
................ 0% 0% 0% 0% .0% 0% 0% 0% .0% 0% .0% 0%
1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .o0x% .ox| .ox| .ox| .o%| .ox| .ox| .ox| .ox| .ox| .ox
1500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% .0% .0% 0% .0% 0% 0% .0% 0% .0%
1530 HRS.......... 0 0 0 0 0 0 0 0 o 0 0 0
................ 0% 0% 0% .0% 0% 0% 0% 0% 0% 0% .0% .0%
1600 HRS.......... 0 0 0 0 o 0 0 0 0 0 0 0
................ 0% .ox| .ox] .ox| .ox| .ox%| .ox] .ox| .ox] .ox| .ox| .ox
1630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% . 0% 0% 0% .0% . 0% 0% .0% . 0% 0%
1700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .o%| .ox| .ox| .ox] .o%| .ox%| .ox| .ox) .ox| .ox] .ox
1730 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% .7%| .o%| .ox| .ox| .9%| .o%| .ox| .ox| .9x| .ox| .ox
1800 HRS.......... 2 2 0 0 0 2 0 0 1 1 0 0
................ 7%} 1.4%] .0%]  .o%] .o0%| 1.8%] .ox| .ox| 2.5%| .9x| .ox| .ox
1830 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 (]
................ 3% .7%| .ox%| .o0x| .ox] .9x| .ox] .ox| 2.5%| .ox| .ox| .o0%
1900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0 .0%| .ox| .ox| .o%| .ox| .ox| .ox| .ox%| .ox%| .ox| .ox
1930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 (i}
................ 0x] .ox%| .ox| .ox| .ox| .ox| .o%| .ox| .ox| .ox| .o%| .ox
2000 HRS.......... 0 0 0 0 0 (] 0 0 0 0 0 0
................ 0% 0% .0% 0% 0% 0% . 0% 0% 0% 0% 0% 0%

BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIO CALYPSO

PERCENTAGES = COLUMN PERCENTAGES

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 8-10: RADIO CALYPSO AUDIENCE: MONDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .ox]  .ox| .ox| .o0%| .ox| .ox] .ox] .ox%| .ox| .ox| .o%
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%| .0x| .ox} .o%| .0%| .0%| .ox| .ox| .ox| .ox| .ox| .o0%
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%| .0%| .0%x| .o%| .o%| .0%| .0%| .ox| .ox%| .ox| .ex| .o%
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ .0%]  .0%| .0%| .0%| .0%| .0%| .0%| .o%| .0%] .ox% .0%] .0%
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%|  .0%] .ox| .0%| .ox| .o%| .0% L0%p 0% .0%|  .0%] .0%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%| .0%] .0%| .0%] .0%| .ox| .0%| .ox| .ox| .ox| .ox
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0% .0%]  .0%| .o0x%| .o0%] .0%| .ox| .ox| .ox] .o%] .o0x| .ox
DID NOT LISTEN TO

RADIO CALYPSO

ON THIS DAY.... 2921 140 152 22 741 106 54 36 38f 110 72 72

................ 97.3%)195.9%|98.7%| 100%|94.9%|96.4%| 100x%| 100%|95.0%]|97.3%|97.3%|98.6%

PERCENTAGES = COLUMN PERCENTAGES }
BASE = ALL WHO WERE ASKED ABOUT MONDAY LISTENERSHIP OF RADIO CALYPSO



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-1: RM1 AUDIENCE: TUESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - [51 - {OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300 146] 154 22 78 110 54 36 42| 113 69 76
0600 HRS.......... 3 1 2 0 0 1 0 2 1 0 1 1
................ 1.0%  .7%] 1.3%] .ox| .ox] .9x] .ox| 5.6%| 2.4x] .ox| 1.4%| 1.3%
0630 HRS.......... 5 3 2 0 1 3 0 1 0 2 1 2
................ 1.7% 2.1%) 1.3%| .o0x| 1.3%| 2.7x| .ox| 2.8%| .ox| 1.8%| 1.4%| 2.6%
0700 HRS.......... 6 2 4 0 1 2 1 2 1 2 2 1
................ 2.0% 1.4%] 2.6%) .0%| 1.3%] 1.8%| 1.9%] 5.6%| 2.4%| 1.8%| 2.9%] 1.3«
0730 HRS.......... 5 2 3 0 1 2 1 1 1 2 1 1
................ 1.7% 1.4%] 1.9%] .0%| 1.3%] 1.8%] 1.9%| 2.8% 2.4%| 1.8%| 1.4%| 1.3%
0800 HRS.......... 14 5 9 0 1 5 4 4 1 6 3 4
................ 4.7% 3.4%| 5.8% .0%| 1.3%| 4.5%| 7.4%[11.1%]| 2.4%| 5.3%]| 4.3%| 5.3%
0830 HRS.......... 9 3 6 0 1 4 3 1 1 5 1 2
................ 3.0%) 2.1%] 3.9%| .o0%| 1.3%]| 3.6x%| 5.6%| 2.8%| 2.4%| 4.4%| 1.4%| 2.6%
0900 HRS.......... 12 4 8 0 1 5 3 3 1 ] 1 4
................ 4.0% 2.7%| 5.2%| .0%| 1.3%| 4.5%| 5.6%| 8.3%]| 2.4%| 5.3x] 1.4%| 5.3%
0930 HRS.......... 12 4 8 0 1 5 3 3 1 6 1 4
................ 4.0% 2.7x%| 5.2%| .o0%| 1.3%| 4.5%] 5.6%| 8.3%] 2.4%| 5.3%| 1.4%| 5.3%
1000 HRS.......... 13 4 9 0 1 5 4 3 1 ] 2 4
................ 4.3% 2.7%| 5.8%| .0%| 1.3%| 4.5%| 7.4%]| 8.3%) 2.4%| 5.3%| 2.9%| 5.3%
1030 HRS.......... 8 2 é 0 1 3 3 1 2 4 1 1
................ 2.7%) 1.4%| 3.9%| .0%| 1.3%] 2.7%} 5.6%| 2.8%| 4.8%| 3.5%| 1.4%| 1.3%
1100 HRS.......... 8 2 6 0 1 3 3 1 2 4 1 1
................ 2.7%| 1.4%| 3.9%] .0%| 1.3%| 2.7%| 5.6%| 2.8%| 4.8%| 3.5%| 1.4%| 1.3%
1130 HRS.......... (] 1 5 0 1 2 2 1 1 3 1 1
................ 2.0%)  .7%| 3.2%] .0%| 1.3x%| 1.8%| 3.7%) 2.8%| 2.4%| 2.7x| 1.4%) 1.3%
NOON.............. 13 6 7 0 2 3 3 ] 4 5 0 4
................ 4.3% 4.1%| 4.5%) .ox%| 2.6%| 2.7%| 5.6%|13.9%| 9.5%| 4.4%| .ox%| 5.3%

BASE = ALL

PERCENTAGES = COLUMN PERCENTAGES
WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP

OF RADIO MALTA 1

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-1: RM1 AUDIENCE: TUESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
1230 HRS.......... 8 4 4 0 2 3 2 1 1 5 1 1
................ 2.7%1 2.7%] 2.6%| .0%| 2.6%| 2.7%] 3.7%| 2.8%| 2.4%| 4.4%] 1.4%] 1.3x
1300 HRS.......... 4 1 3 0 1 0 2 1 0 2 1 1
................ 1.32) .7 1.9%| .0x%)] 1.3%| .0x%| 3.7%| 2.8%] .0%| 1.8%| 1.4%| 1.3%
1330 HRS.......... 3 2 1 0 1 0 2 0 0 2 0 1
................ 1.0%] 1.4% .6%] .0%| 1.3%| .0%| 3.7%| .o0%] .ox| 1.8%| .ox| 1.3%
1400 HRS.......... 2 1 1 0 1 0 1 0 0 2 0 0
................ %l .T%] 6% .0%| 1.3% .ox| 1.9%] .ox| .ox| 1.8%) .o%| .o%
1430 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 0
................ 3% 7% .0% .0%| 1.3% .0% .0% .0% .0% 9% . 0% .0%
1500 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 0
................ %[ 7% J0%|  .0%| 1.3% .0x%| .o0x%] .ex| .ox| .9x%| .ox| .o0x
1530 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 0
................ 3% 7% 0% .0%| 1.3%| .ox| .o%| .o0%| .ox| .9%] .o%| .ox
1600 HRS.......... 5 2 3 1 2 1 1 0 1 1 2 1
................ 1.7%) 1.46% 1.9%| 4.5% 2.6%] .9%| 1.9%| .o0%| 2.4x] .9%| 2.9%| 1.3%
1630 HRS.......... 6 3 3 0 1 2 0 3 0 2 3 1
................ 2.0%| 2.1%) 1.9%| .0x| 1.3%| 1.8%| .0x| 8.3%] .0%| 1.8%| 4.3%| 1.3%
1700 HRS.......... 5 3 2 0 0 2 1 2 0 2 3 0
................ 1.7%] 2.1%) 1.3%] .0% 0%] 1.8%| 1.9%| 5.6%| .0%| 1.8%]| 4.3%| .0%
1730 HRS.......... 3 2 1 0 0 0 1 2 0 2 1 0
................ 1.0%) 1.4% .6x] .0%| .0%| .0%| 1.9%] 5.6x| .0x| 1.8%) 1.4%] .o0%
1800 HRS.......... 7 3 4 0 ] 1 2 4 0 4 3 0
................ 2.3%) 2.1%| 2.6%| .0%] .0%| .9%| 3.7%|11.1%| .o%| 3.5%| 4.3%] .o0%
1830 HRS.......... 4 2 2 0 0 1 1 2 0 2 2 0
................ 1.3%) 1.46%| 1.3%| .o0%| .ox| .9%) 1.9%| 5.6%| .ox| 1.8%| 2.9%] .o0%
1900 HRS.......... 3 2 1 0 1 0 1 1 0 1 2 0
................ 1.0%] 1.4% 6x]  .0x%| 1.3%| .0%] 1.9%] 2.8%| .o0%| .9%] 2.9%] .0%
PERCENTAGES = COLUMN PERCENTAGES .
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RADIO MALTA 1

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-1: RM1 AUDIENCE: TUESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL]14 - |18 - [31 - |51 - |OVER | AB c1 c2 DE
E 17 30 S0 65 65

1930 HRS.......... 2 2 0 0 1 0 1 0 0 1 1 0

Cetretaraaeaneas J7%| 1.4%]  .0%|  .0%| 1.3%] .0x%| 1.9%| .0%| .o0%] .9%| 1.4%| .o%
2000 HRS.......... 2 1 1 0 2 0 0 0 0 0 1 1

................ 7%l .T%] L6x| .ox]| 2.6x%] .ox| .ox| .ox{ .ox| .o0%| 1.4%| 1.3x%
2030 HRS.......... 2 0 2 0 1 0 1 0 0 0 1 1

................ JTX| .0%] 1.3%] .0%| 1.3%] .ox| 1.9%] .o0x%| .ox| .ox| 1.4%| 1.3%
2100 HRS.......... 3 0 3 0 2 0 1 0 1 0 1 1

................ 1.0% 0% 1.9%] .0%| 2.6%| .0%| 1.9%] .o0x| 2.4%] .o%| 1.4%| 1.3x%
2130 HRS.......... 2 0 2 0 1 0 1 0 0 0 1 1

................ 7% 0% 1.3%| .0%| 1.3%] .0%] 1.9%] .o0%| .ox| .ox| 1.4%| 1.3%
2200 HRS.......... 2 0 2 0 1 0 1 0 0 0 1 1

................ 7% .0%| 1.3%) 0% 1.3%] .0%] 1.9%| .o0%| .ox| .o%| 1.4%| 1.3%
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%| .o0x) .ox| .o0x| .o%| .o0x| .ox| .o%x| .ox| .o%| .0%
DID NOT LISTEN TO

RADIO MALTA 1

ON THIS DAY....| 257] 128] 129 21 71 96 45 24 36 99 58 64

................ 85.7%(87.7%|83.8%)95.5%(91.0%[87.3%|83.3%|66.7%|85.7%|87.6%|84.1%|84.2%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF

RADIO MALTA 1




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-2: RM2 AUDIENCE: TUESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - |31 - |51 - JovER | AB t1 c2 DE

TOTAL CASES....... 300] 146] 154 22 78] 110 54 36 421 113 69 76

................ L0%)  .0%| .0%| .0%| .o0x| .0% 0% 0% .ox]| .o0x% 0% .0%

................ .0% L0% 0% .0%| .0%| .0%] .0% 0% .0% 0% .o%] .0x%

................ 0% 0%l .0%| .0%| .0%] .ox| .ox| .o%] .ox| .ox| .o%| .ox

................ L0%| .0%| 0% .0%| .0%| .0% 0% .0x%| .o%| .0%| .0%| .0%

................ 0% 0% .0%] .0%| .0%| .0% 0% .0x)  .ox| .0% 0% .0%

0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%p .0%[ .0%p .0%| .ox] .0%] .ox] .o%| .ox| .ox| .ox| .ox
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% .0% .0% .0% 0% 0% . 0% . 0% .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
....... creeeeens L0%p .0%| .o%{ .0%| .0%} .ox| .o%| .ox%| .o%| .ox| .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 1} 0 0 0 0 0
......... SN .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0%
0430 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 o

................ 3% 7% .0%] .o%| .o%] .ox] .ox| 2.8%| .ox%| .ox| 1.4%| .o0%

........... sveee 3% .7x%] .0%|  .o%| .o0x| .o%] .ox| 2.8%| .ox%| .o%| 1.4% .o0x

0530 HRS......... . 1 1 0 0 0 0 0 1 0 0 1 0
................ 3% 7% .0x%|  .0%| .0%| .o%| .o%| 2.8x] .o%| .ox%| 1.4% .ox
0600 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 0
................ 3% 7% .0%[  .o%] .o0x| .ox) .ox%| 2.8%| .o%| .ox| 1.4% .o0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RADIO MALTA 2
(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-2: RM2 AUDIENCE: TUESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL]|14 - |18 - {31 - |51 - |ovER | AB €1 c2 DE

E 17 30 50 65 65
0630 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 0
................ -3%] 7% .ox] .ox| .ox| .ox| .ox| 2.8%| .ox| .ox| 1.4x%] .ox
0700 HRS.......... 2 2 0 0 0 1 0 1 0 0 2 0
................ T4 1.4% .0% 0% .0% 9% .0%| 2.8% 0% .0%| 2.9% .0%
0730 HRS.......... 3 2 1 0 0 1 1 1 0 0 3 0
................ 1.0%] 1.4% 6% 0% 0% 9% 1.9%] 2.8% 0% 0% 4.3% 0%
0800 HRS.......... 4 2 2 0 1 1 1 1 0 1 3 0
................ 1.3%) 1.4%) 1.3%] .o0%| 1.3%| .9%| 1.9%| 2.8%| .ox| .9%| 4.3x] .ox
0830 HRS.......... 2 1 1 0 0 0 1 1 0 0 2 0
................ 7% .TH .6%]  Lox]  .ox%| .o%| 1.9%| 2.8%| .ox| .ox| 2.9% .ox
0900 HRS.......... 2 1 1 0 0 0 1 1 0 0 2 0

................ ST%p LT 6% L0%|  .0%]  .0x| 1.9%] 2.8%| .ox| .ox| 2.9%| .ox

................ 1.3%]  .7%[ 1.9%] .ox| .o0x| .ox| 3.7%| 5.6%| 2.4%x| .9x| 2.9% .ox%

1000 HRS.......... 5 1 4 0 0 0 2 3 2 1 2 0
................ 1.7% 7% 2.6% 0% 0% 0%] 3.7%| 8.3%| 4.8% 9% 2.9% 0%
1030 HRS.......... 6 1 5 0 1 0 2 3 2 1 3 0

................ 2.0x%|  .7%| 3.2%) .o%| 1.3%] .ox| 3.7x%| 8.3%| 4.8%| .9%| 4.3x] .ox

................ 1.7 7| 2.6%) .ox] 1.3%| .ox| 1.9%| 8.3x%| 2.4x| .9%| 4.3%| .o0x%

1130 HRS.......... 4 0 4 0 1 0 1 2 1 1 2 0
................ 1.3%]  .0%| 2.6%] .0%| 1.3% .o0%| 1.9%| 5.6%| 2.4%| .9x| 2.9%| .o%
NOON.............. 8 3 5 0 2 2 1 3 2 3 3 0

................ 2.7% 2.1%] 3.2%| .o0%| 2.6%| 1.8%| 1.9%| 8.3%| 4.8% 2.7%]| 4.3% .0%

................ 2.0%[ 2.1%] 1.9%| .ox%| 2.6x%| .9x| 3.7%] 2.8%| 4.8%| .9%| 4.3%| .o0%

................ 1.3%] 2.4%| 6%} .o%] 1.3x% .o0%| 3.7%| 2.8%] 2.4%| .9x%| 2.9%| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RADIO MALTA 2
(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 199

TABLE 9-2: RM2 AUDIENCE: TUESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 3 3 0 0 0 0 1 2 0 1 2 0
................ 1.0%] 2.1%] .o0x{ .ox| .o0x| .ox| 1.9%| 5.6x] .ox| .9%| 2.9x%] .ox%
1400 HRS.......... 2 2 0 0 0 0 0 2 0 1 1 0
................ 7% 1.4% 0%] .0%| .0%| .0%| .0%| 5.6%| .0x%| .9%| 1.4%| .0%
1430 HRS.......... 2 2 (1 0 1 0 0 2 0 1 1 0
................ TR 1.4% 0% .0%| .04 .0%] .0%| 5.6%] .0%| .9%| 1.4%] .0%
1500 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 0
................ 3% 7% .0%] .0%| .0%| .o%] .ox%| 2.8%| .o%| .o%| 1.4%| .ox
1530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% .0%| .0%| .0%| .0%| .0%| .ox{ .o%| .ox| .0%
1600 HRS.......... 1 0 1 0 0 0 1 0 1 0 0 0
................ 3% 0% Jéx|  .0%| .0x%| .ox| 1.9%] .ox| 2.4%] .ox| .ox 0%
1630 HRS.......... 3 1 2 0 0 0 2 1 1 2 0 0
................ 1.0%) 7% 1.3%] .0%{ .0%| .0%| 3.7%| 2.8%| 2.4x%| 1.8%| .o0x%| .ox
1700 HRS.......... 2 1 1 0 0 0 1 1 1 1 0 0
................ STRL TR L6%| L0%|  L0%]  .0x%| 1.9%] 2.8%] 2.4%| .9%| .o0% 0%
1730 HRS.......... 3 2 1 0 0 0 1 2 1 1 1 0
................ 1.0%) 1.4% .6x| .0%| .o0%] .0%| 1.9%] 5.6%| 2.4x%| .9%| 1.4%| .ox
1800 HRS.......... 3 1 2 0 0 0 1 2 1 1 1 0
................ 1.0% 7% 1.3%] .o0%| .0%] .0%] 1.9%| 5.6%| 2.4%] .9%| 1.4%] .ox
1830 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 (1]
................ 3%l 7% 0% .0%f .0%| .0%| .0%] 2.8%| .0%| .0%] 1.4% 0%
1900 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 0
................ 3% .7%]  .0x%| .ox| .ox%{ .ox| .ox| 2.8x| .ox| .o0x)] 1.4%| .ox
1930 HRS.......... (U 0 0 0 0 0 [t} 0 0 0 0 0
................ L0%  .0%] .ox| .ox| .o%| .ox| .ox| .o%| .ox| .ox| .ox| .ox
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0% - .0%| .ox| .ox%{ .o%| .o0x%| .ox] .ox| .ox| .ox%| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RADIO MALTA 2

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-2: RM2 AUDIENCE: TUESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - |31 - |51 - JOVER AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 (] 0 0 0 0 0 ] 0 0 0 (]

e eereenennean. 0% .6%| .o0%| .o0%x| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
2100 HRS.......... 0 0 (] 0 0 0 0 0 0 0 0 0

................ . 0% 0% 0% 0% 0% 0% 0% .0% 0% 0% .0% .0%
2130 HRS.......... 0 0 0 i} 0 0 0 0 0 (] 0 0

................ -0%]  .0x[ .0%| .0%| .ox|] .ox| .ox| .ox| .o%| .ox| .ox| .ox%
2200 HRS.......... 0 0 0 0 (] 0 (] (] 0 0 0 0

................ L0%  .0%| .0%] .0%] .0%| .ox{ .o%| .ox%| .ox| .ox! .o%] .o%
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 (]

................ 0% 0% .0% 0% .0% .0% .0% 0% 0% . 0% .0% 0%
2300 HRS.......... (] 0 0 (1] 0 0 0 (1} 0 0 0 0

................ L0%) 0% .0%| .ox| .o0x% .ox| .ox| .o0%| .ox| .ox| .ox| .ox%
2330 HRS.......... 0 0 0 0 0 0 0 (] 0 0 0 0

................ -0%|  .0%] .0%| .ox] .o%| .ox| .o0%| .o0%] .ox| .ox| .ox| .ox
DID NOT LISTEN TO

RADIO MALTA 2

ON THIS DAY....| 284| 139 145] 22 75| 107 49 3 38| 107 63 76

................ 94.7%|95.2%|94.2%| 100%|96.2%|97.3%]90.7%|86.1%]90.5%|94.7%|91.3%| 100%

BASE =

PERCENTAGES = COLUMN PERCENTAGES
ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RADIO MALTA 2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-3: SUPER 1 AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO0-ECONOMIC GROUP
CASES
MALE |FEMAL]14 - |18 - |31 - |51 - |OVER | AB 1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300| 146] 154 22 78| 110 54 36 421 113 69 76
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0%] .0x%| .ox| .ox| .ox] .0%] .o%| .o%| .ox%| .o0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%f 0% .0% 0% .0%] .0%f .0%{ .0%| .0%| .0% 0% 0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% .0%| .0%| .0%| .0%} .0%| .0%| .0%| .o0%| .0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0%| .0%| .0% .0%| .0%| .0%| .o%| .0% 0% .0%
0200 HRS.......... 1 1 0 0 0 0 0 1 0 1 c 0
................ 3% .7%| 0% .ox%]  .0x| .0%| .0%| 2.8% 0% .9% .0%]  .0%
0230 HRS.......... 0 0 0 ] 0 0 0 0 0 0 0 0
................ -0%]  .0%] .0%] .0%| .0%| .0%] .0%| .ox| .0x{ .0%| .o0%| .o0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% 0%] .0%| .0%| .0%| .0%| .0%| .0%| .o0%| .0%
0330 HRS.......... 1 1 0 0 0 0 ¢ 1 0 1 0 0
................ 3% .Tx| 0 L0%) L0%)  .0%] .0%| .0%| 2.8%| .o%{ .9%| .o0%] .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0%} .0%] .0%| .0%| .0%| .o0x%| .o0%| .o%| .ox| .o0%| .o%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0 .0%| .0%| .0x| .0%| .0%| .0%| .ox| .o%| .o%| .o%| .ox
0500 HRS.......... 1 0 1 0 1 0 0 0 0 0 0 1
................ 3% .0%| .6x| .0%| 1.3%] .ox| .o%| .o%| .o0%| .o%| .o%| 1.3%
0530 HRS.......... 2 1 1 0 1 0 0 1 0 0 1 1
................ T 7%y .6%] 0% 1.3%] .0%| .0%| 2.8%| .o0%| .0%] 1.4%| 1.3%
0600 HRS.......... 12 5 7 0 2 5 3 2 0 3 4 5
................ 4.0%| 3.4%] 4.5%| .0%| 2.6%| 4.5%| 5.6%] 5.6%| .0%| 2.7%]| 5.8%| 6.6%

BASE

PERCENTAGES = COLUMN PERCENTAGES
ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RADIO SUPER 1

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-3: SUPER 1 AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 €2 DE

E 17 30 50 65 65
0630 HRS.......... 13 5 8 1 3 5 2 2 0 4 4 5
................ 4.3%) 3.4%] 5.2%) 4.5%| 3.8%| 4.5%] 3.7%| 5.6%| .0%| 3.5%| 5.8%| 6.6%
0700 HRS.......... 18 8 10 1 4 7 3 3 0 5 5 8

................ 6.0%] 5.5%] 6.5%| 4.5%] 5.1%| 6.4%| 5.6%| 8.3x| .ox| 4.4x| 7.2%|10.5%

0730 HRS.......... 12 5 7 1 2 4 2 3 0 3 4 5
................ 4.0%| 3.4%] 4.5%| 4.5%| 2.6%| 3.6%] 3.7%| 8.3%| .0x| 2.7x| 5.8%| 6.6%

0800 HRS.......... 15 7 8 0 3 é 4 2 1 4 6 4
................ 5.0%| 4.8%; 5.2%] .0%| 3.8%| 5.5%| 7.4%| 5.6%] 2.4%| 3.5%| 8.7%| 5.3%

0830 HRS.......... 14 7 7 0 3 7 2 2 1 4 6 3
................ L.7%| 4.8%| 4.5% .0%| 3.8%| 6.4%| 3.7%| 5.6%| 2.4%| 3.5%| 8.7%| 3.9%
0900 HRS.......... 19 é 13 0 5 9 2 3 0 6 8 5

................ 6.3%) 4.1%| 8.4%| 0%} 6.4%| 8.2%| 3.7%| 8.3%| .0%| 5.3%[11.6%| 6.6%

0930 HRS.......... 20 4 16 0 6 9 3 2 0 5 9 6
................ 6.7%] 2.7%|10.4%| .0%f 7.7%| 8.2%| 5.6%| 5.6%| .0%| 4.4%|13.0%| 7.9%
1000 HRS.......... 26 10 16 0 7 10 5 4 1 7 10 8
................ 8.7%| 6.8%110.4%| .0%| 9.0%| 9.1%] 9.3%[11.1%| 2.4%| 6.2%]|14.5%|10.5%
1030 HRS.......... 25 9 16 0 7 10 4 4 1 7 9 8
................ 8.3%| 6.2%110.4%| .0%| 9.0%| 9.1%| 7.4%|11.1%| 2.4%| 6.2%]|13.0%|10.5%
1100 HRS.......... 23 7 16 0 5 9 5 4 1 7 8 7
................ 7.7%) 4.8%|10.4%| .0%| 6.4%| 8.2%| 9.3%|11.1%] 2.4%| 6.2%]|11.6%| 9.2%
1130 HRS.......... 20 7 13 0 4 8 5 3 2 6 7 5
................ 6.7%) 4.8%| 8.4%| .0%| 5.1%] 7.3%| 9.3%| 8.3%| 4.8%| 5.3%|10.1%] 6.6%
NOON.............. 23 9 14 1 6 9 4 3 2 8 6 7
................ 7.7%| 6.2%] 9.1%| 4.5%| 7.7%) 8.2%| 7.4%| 8.3%] 4.8%) 7.1%| 8.7%] 9.2x%
1230 HRS.......... 13 5 8 1 4 2 5 1 0 8 3 2
................ 4.3%] 3.4%| 5.2%| 4.5%| 5.1%| 1.8%| 9.3%| 2.8%| .0%| 7.1%| 4.3%| 2.6x%
1300 HRS.......... 13 5 8 0 4 3 4 2 0 7 3 3
................ 4.3%| 3.4%| 5.2%] .0%] 5.1%] 2.7%| 7.4%| 5.6%| .0%| 6.2%| 4.3%] 3.9%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RADIO SUPER 1
(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-3: SUPER 1 AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL[14 - |18 - |31 - |51 - |ovER | AB c1 c2 DE

1330 HRS.......... 12 5 7 0 3 4 4 1 0 é 4 2
................ 4.0%) 3.4%| 4.5%] .ox} 3.8%| 3.6%| 7.4%| 2.8%| .o0x] 5.3x%| 5.8%| 2.6%

1400 HRS.......... 13 5 8 (1 3 [ 3 1 0 (-] 7 0
................ &.3%] 3.4%| 5.2%] .0%| 3.8%| 5.5%| 5.6%| 2.8%| .0%| 5.3%|10.1%| .ox

1430 HRS.......... 13 5 8 0 3 [ 3 1 0 6 7 0
................ 4.3%| 3.4%| 5.2% 0%) 3.8%] 5.5%] 5.6%| 2.8% 0%| 5.3%(10.1% 0%
1500 HRS.......... 17 8 9 0 6 5 4 2 (1 6 7 4
................ 5.7%| 5.5%) 5.8%| .0%} 7.7%| 4.5%| 7.4% 5.6%| .0%] 5.3%|10.1%} 5.3%
1530 HRS.......... 16 8 8 0 4 5 3 4 0 4 8 4

................ 5.3%| 5.5%| 5.2%] .0x| 5.1%] 4.5%| 5.6%|11.1%] .ox%| 3.5%|11.6%| 5.3%

1600 HRS.......... 20 10 10 0 4 9 3 4 0 5 8 7
................ 6.7% 6.8%| 6.5% .0%| 5.1%| 8.2x%] 5.6%|11.1%| .o0%| 4.4%|11.6%| 9.2%
1630 HRS.......... 22 9 13 0 3 10 5 4 0 6 9 7
................ 7.3% 6.2%| 8.4%| .0%] 3.8%| 9.1%| 9.3x%[11.1%] .o0%| 5.3%|13.0%| 9.2%
1700 HRS.......... 18 8 10 1 3 8 4 2 0 6 7 5
................ 6.0%| 5.5%| 6.5%| 4.5%| 3.8%| 7.3%| 7.4%| 5.6%| .0%| 5.3x|10.1%] 6.6%
1730 HRS.......... 17 8 9 1 4 7 4 1 0 4 10 3
................ 5.7%] 5.5%| 5.8%| 4.5%| 5.1%] 6.4%| 7.4%| 2.8%| .0%] 3.5%|14.5%| 3.9%
1800 HRS.......... 15 8 7 1 1 9 3 1 1 5 7 2
................ 5.0%| 5.5%| 4.5%| 4.5%| 1.3%| 8.2%| 5.6%| 2.8%| 2.4%| 4.4%]10.1%| 2.6%
1830 HRS.......... 12 8 4 1 2 7 2 0 1 4 6 1
................ 4.0%) 5.5%| 2.6%| 4.5%| 2.6%| 6.4%| 3.7%] .ox| 2.4%| 3.5%) 8.7%| 1.3%
1900 HRS.......... 8 6 2 0 1 5 2 0 1 2 4 1

1930 HRS.......... 6 4 2 0 1 3 1 1 0 1 4 1
................ 2.0%) 2.7%4 1.3%| 0% 1.3%] 2.7%| 1.9%] 2.8%| .o0%] .9%| 5.8%| 1.3%
2000 HRS.......... 3 2 1 0 0 2 0 1 0 0 2 1
................ 1.0%] 1.4%] .6x%| .o0x%| .o0x| 1.8%¢] .o0x| 2.8%| .ox] .ox%| 2.9%| 1.3x

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RADIO SUPER 1
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-3: SUPER 1 AUDIENCE: TUESDAY
~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO~ECONOMIC GROUP
CASES

MALE |FEMAL|14 - 118 - |31 - |51 - JOVER | AB c1 €2 DE

E 17 30 50 65 65
2030 HRS.......... 2 1 1 0 0 1 0 1 0 0 2 0
................ 7% .T%| .6%| .0%| .o%| .9x%] .ox| 2.8%| .o0%{ .ox| 2.9%] .ox
2100 HRS.......... 3 2 1 0 0 2 1 0 0 0 2 1
................ 1.0% 1.4%] .6%] .0x%| .0%| 1.8%| 1.9%x| .0%| .o0x%| .ox| 2.9%| 1.3%
2130 HRS.......... 2 1 1 0 0 1 1 0 0 0 1 1
................ 74 7% .6% .0% .0% 9% 1.9% 0% . 0% C0%] 1.4%) 1.3%
2200 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0

................ 3% .0%] .6%) (0% .0%| .0x%| 1.9%] .0%| .o0% 0% 1.4%] .0%

................ 3% .0%] .6%] 0% .0%| .0%] 1.9%| .o0x| .o0%| .o%| 1.4x%| .o0x

2300 HRS.......... 2 1 1 0 0 1 1 0 0 0 2 ]
................ 7% T% .6% .0% .0% 9% 1.9% .0% .0% .0%) 2.9% . 0%
2330 HRS.......... 2 1 1 0 0 1 1 0 0 0 2 0

................ % 7% .6%] 0% .0%| 9% 1.9%| .o%| .o0%| .0%| 2.9% .0%

DID NOT LISTEN TO
SUPER 1 RADIO
ON THIS DAY....| 220 108] 112 21 63 74 35 27 39 89 42 50
................ 73.3%|74.0%172.7%]95.5%|80.8%)67.3%| 64 .8%|75.0%)|92.9%|78.8%]|60.9%| 65.8%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RADIO SUPER 1




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-4: RADIO 101 AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - [31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 300| 146| 154 22 78 110 54 36 42| 113 69 76
MIDNIGHT.......... 0 0 0 0 0 0 0 0 ] 0 0 0
................ 0% 0% .0x%| .o% .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0030 HRS.......... 0 0 0 0 0 (] 0 0 0 0 0 0
................ 0% .0%| .0%| .0%| .0%| .ox) .ox| .ox| .ox| .ox| .o% 0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 (] 0 0
................ .0%) .0%| .0%| .o%| .o0x| .ox| .ox| .ox| .ox| .ox| .ox| .ox%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0z .ox| .o%| .o0%| .o%| .ox| .ox%] .o%] .ox| .ox| .ox| .ox
0200 HRS.......... 0 0 0 0 0 0 0 0 ] 0 0 0
................ L0%  .0%] .0%| .0%| .ox} .ox| .ox| .o%] .ox| .ox| .o0%] .ox
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%]  .0%) .0x%| .0%f .0%| .o%| .ox| .ox%| .ox| .ox| .ox| .ox
0300 HRS.......... 0 0 0 0 (] 0 0 0 i} 0 0 0
................ 0% .0%| .0%] .o%| .0%| .ox| .o%| .ox| .ox| .ox| .o%| .ox%
0330 HRS.......... 0 0 0 0 0 (] 0 0 0 0 0 0
................ .0x|  .ox] .ox| .0%] .ox| .ox{ .ox| .0%| .ox| .ox| .o%| .o%
0400 HRS.......... 0 0 0 0 0 0 ] of 0 0 0 0
................ 0%l .o%] .o0%] .ox) .o%| .ox| .ox| .o%| .o%x] .ox| .ox%| .o
0430 HRS.......... 0 ] 0 (] 0 (] 0 ] 0 0 0 0
................ 0% .0x| .0%| .ox| .ox| .ox| .ox| .o%| .ox| .ox| .ox| .o%
0500 HRS.......... ] 0 0 (] 0 0 ] 0 0 0 0 0
................ 0% .0% .0%| .0%| .0%| .ox| .o%| .ox! .ox| .ox| .ox| .ox%
0530 HRS.......... 0 0 0 0 0 ] 0 0 0 0 0 0
................ .0%]  .o0%] .0%| .0%} .ox| .ox| .ox| .ox| .o%| .ox%| .ox| .ox
0600 HRS.......... 1 0 1 0 0 1 0 0 0 0 1 0
................ 3% .0%| .6x%| .o%| .ox| .9x| .ox| .ox| .o%] .o%| 1.4%] .ox%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RADIO 101

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-4: RADIO 101 AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GRoOuP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - |31 - {51 - |OVER { AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 3 2 1 0 2 1 0 0 0 1 2 0
................ 1.0%] 1.4% 6x] .0x%p 2.6x| .9%| .0%| .ox| .o%| .9%] 2.9%| .o%
6700 HRS.......... 3 3 0 0 2 1 0 0 0 2 1 0
................ 1.0%) 2.1%| .0%| .ox) 2.6x] .9%| .o%x| .ox| .ox| 1.8x%| 1.4%| .ox
0730 HRS.......... 4 4 0 0 2 2 0 0 1 2 1 0
................ 1.3%) 2.7%| .0%| .0%| 2.6%] 1.8% .ox| .ox| 2.4%| 1.8%| 1.4%| .ox
0800 HRS.......... 4 3 1 0 1 2 0 1 2 2 0 0
................ 1.3%] 2.1% 6% 0% 1.3%| 1.8%| .0%| 2.8%| 4.8%| 1.8%| .0%| .o%
0830 HRS.......... 4 3 1 0 2 2 0 0 1 2 1 0
................ 1.3% 2.1%| .6x| .0%| 2.6%| 1.8%| .ox| .o0x%| 2.4%| 1.8%| 1.4%| .ox
0900 HRS.......... 3 1 2 0 2 0 1 0 0 1 2 ]
................ 1.0%)  .7%| 1.3%] .o0x%| 2.6x%| .o0%| 1.9%] .ox%| .ox%| .ox| 2.9%] .oz
0930 HRS.......... 4 2 2 1 2 0 1 0 0 2 2 0
................ 1.3% 1.4%| 1.3%] 4.5%| 2.6%] .0%] 1.9%] .o0%| .ox| 1.8%| 2.9%| .0%
1000 HRS.......... 4 1 3 0 2 1 1 0 0 2 2 0
................ 1.3% 74| 1.9%) .0%| 2.6%) .9%| 1.9%| .0%| .ox| 1.8%| 2.9%] .0%
1030 HRS.......... 5 2 3 1 2 1 1 0 0 2 2 1
................ 1.7%| 1.4%) 1.9%] 4.5%| 2.6% .9%] 1.9%| .o0%| .ox%| 1.8%]| 2.9%| 1.3%
1100 HRS.......... 3 2 1 1 2 0 0 0 0 0 2 1
................ 1.0%| 1.4%| .6%| 4.5%| 2.6%| .0x| .o%| .ox| .o%| .o0x%| 2.9%| 1.3x%
1130 HRS.......... 0 0 0 0 0 .0 0 0 0 0 0 0
................ .0% 0% 0% .0% .0% . 0% .0% .0% . 0% .0% .0% .0%
NOON.............. 4 2 2 0 2 1 0 1 1 1 2 0
................ 1.3%) 1.4%| 1.3%] .0%| 2.6%] .9%] .o0%| 2.8%| 2.4%| .9%| 2.9%| .ox
1230 HRS.......... 3 2 1 0 2 0 0 1 1 1 1] 0
................ 1.0% 1.4x| .6%| .0%| 2.6%| .ox| .o0x%| 2.8%| 2.4x%| .9%| 1.4%| .ox%
1300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%  .0xX| .0x| .0%| .0x] .0%| .o%| .o0%| .ox%| .ox| .o%| .ox
PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RADIO 101

(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-4: RADIO 101 AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0% .0% .0% 0% 0% .0% 0% .0% .0% .0%
1400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%]  .0%| .0%| .o0%x] .o%| .ox| .ox| .ox| .ox| .o0x[ .ox| .ox
1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] .0%x| .ox| .o0%] .ox| .ox| .ox| .ox] .ox| .ox| .ox%| .0%
1500 HRS.......... 0 0 0 0 0 0 0 0 0 6 0 0
................ .0% 0% 0% 0% .0% 0% 0% .0% 0% .0% .0% .0%
1530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% .0% .0% 0% 0% 0% .0% .0% 0%
1600 HRS.......... 2 2 0 0 1 1 0 0 0 0 0 2
................ JT%1.4% 0%| .0%| 1.3% .9%f .0x| .o0%| .0%| .0%| .0%| 2.6%
1630 HRS.......... 3 3 0 0 2 1 0 0 0 0 1 2
................ 1.0%| 2.1%| .0%| .0%| 2.6% 9% .0%| .0%| .0%| .0%| 1.4%| 2.6%
1700 HRS.......... 3 2 1 0 2 0 0 1 1 0 1 1
................ 1.0%| 1.4%] .6%] .0%| 2.6%| .0%[ .0%| 2.8%| 2.4%| .o%} 1.4%| 1.3%
1730 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% .0%[ .0%| .0%] .0%| .0%| .0%| .0%| .0% .0%
1800 HRS.......... 4 3 1 0 3 0 1 0 0 2 2 0
................ 1.3%| 2.1%} .6x| .0%| 3.8%| .0%| 1.9%| .ox| .ox| 1.8%] 2.9%| .ox
1830 HRS.......... 5 3 2 1 3 0 1 0 0 2 2 1
................ 1.7%| 2.4%) 1.3%| 4.5%| 3.8%| .0%| 1.9%| .o0%| .ox| 1.8%| 2.9%| 1.3%
1900 HRS.......... 2 1 1 1 0 0 1 0 0 0 1 1
................ %] .7X| 6% 4.5%|  .0%] .0%| 1.9%] .o%{ .o0x%]| .o%| 1.4%] 1.3%
1930 HRS.......... 2 1 1 1 0 0 1 0 0 0 1 1
................ TR TR 6% 4.5%  .0%| .0%)] 1.9%] .0%| .0%] .ox%| 1.4%| 1.3%
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% oX} .0%| .0x| .0x| .o0%x| .0%| .0%x|] .0%|] .ox] .o0%| .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RADIO 101

(continued)
3



'‘ROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-4: RADIO 101 AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - {18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%| 0% .ox]  .o%| .ox| .ox| .ox] .ox%{ .ox| .ox| .ox -0%
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ S0%| .o%| .o0x| .o%| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ S0%) 0% .o0x| .o%| .ox%| .ox| .ox| .ox| .ox| .ox| .ox| .ox
2200 HRS.......... 1 0 1 0 0 1 0 0 0 0 1 0

................ S3% .0x%|  .6%] .0x% L0%] L9%)  .o%]  .o%| 0% .0%] 1.4%| .0%
2230 HRS.......... 1 0 1 0 0 1 0 0 0 0 1 0

................ -3%) 0% .éx| .ox| .o%] .9x] .ox] .ox] .ox%| .ox| 1.4%| .ox
2300 HRS.......... 0 0 0 0 (1] 0 0 0 0 0 0 0

................ 0% 0% .0%| .ox| .o0%| .ox| .ox| .ox| .ox%| .ox| .ox| .o0%
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .ox| .oxl .ox| .ox%| .ox] .ox| .o%x} .ox| .ox| .ox| .ox%
DID NOT LISTEN TO

RADIO 101 ON

THIS DAY....... 276| 132] 144 19 67 104 52 34 391 104 61 72

................ 92.0%)90.4%|93.5%|86.4%)85.9%|94.5%|96.3%| 94 .4%|92.9%|92. 0% 88.4%|94.7%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RADIO 101




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-5:

- BY GENDER, AGE & SOCIO-ECON GROUP

ISLAND SOUND RADIO AUDIENCE: TUESDAY

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE (FEMAL|14 - |18 - |31 - {51 - |OVER | AB €1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 300] 146| 154 22 78! 110 54 36 421 113 69 76
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%|  .0%] .ox%| .ox| .o0%| .ox| .ox| .ox%| .ox| .ox| .ox| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%| 0% .ox| .ox] .ox| .ox] .ox| .ox| .ox| .ox| .o0%| .o%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%]  .0%] .o0x%| .o%] .0%| .ox| .ox| .ox| .ox| .ox] .o0%| .o%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% L0%p 0% 0% .0%| .o0%| .0%| .o%| .o%| .0% 0% .0%
0200 HRS.......... 0 0 (1] 0 0 0 0 0 0 0 0 0
................ -0%)  .0%| .0%| .0%| .0%x| .o%| .ox| .o0%| .ox| .ox| .ox| .o%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .0%] .0%| .0%| .0%x| .0%| .0%| .ox| .0% L0%] 0%
0300 HRS.......... 0 0 0 0 0 0 0 0 (1 0 0 0
................ .0% 0%] .0%] .0%| .0%| .0%| .ox%| .0%| .o0x%| .ox| .ox| .ox%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ <04 .0%] .0%| .0%f .0%| .0%| .0%| .0%| .0%| .0%x| .ox| .ox%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% .0% .0%| .0%| .0%| .0%| .o%| .o% L0%)  .0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0 .0%| .0%| .0%] .0%| .o0%| .ox| .o0%| .o%| .ox 0% .0%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .o0x%| .0%| .ox| .o%| .ox| .0%| .o0x%| .ox| .ox| .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%1 0% .0%| .o0%| .0%| .o0x| .o%| .o0%| .o0%| .o%| .o%| .o0%
0600 HRS..... venee 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% .T%| .0%|  .0x%| .ox| 9% .ox| .ox| .o%| .9%| .ox| .oz

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF ISLAND SOUND RADIO

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-5:

- BY GENDER, AGE & SOCIO-ECON GROUP

ISLAND SOUND RADIO AUDIENCE: TUESDAY

TOTAL| GENDER AGE GROUP SOCID-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - [18 ~ |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 &5 65
0630 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% 7% 0% .ox| .ox| .9%] .ox] .ox| .ox| .9%| .ox| .ox
0700 HRS.......... 1 1 0 0 0 1 0 (1 0 1 0 0
................ 3% 7% .ox|  .ox| .ox| .9%| .ox| .ox] .ox| .ox| .ox| .ox
0730 HRS.......... 2 1 1 0 0 1 1 0 1 1 0 0
................ 7% .T%| .6%| 0% .0%| 9% 1.9%] .0%| 2.4%| .9%| .ox| .ox
0800 HRS.......... 3 1 2 0 1 1 1 ¢ 1 1 1 0
................ 1.0%[ .7%| 1.3%] .0%[ 1.3%] .9%| 1.9%| .0%| 2.4%] .9%| 1.4%| .ox
0830 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% .7%| .0%| .0%| .ox| .9%| .ox| .0%| .0%] .9%| .ox| .ox
0900 HRS.......... 3 3 0 0 0 2 1 0 1 2 0 0
................ 1.0% 2.1%| .0%; .0%| .0%| 1.8%| 1.9%| .0%| 2.4%| 1.8%] .o%| .o0%
0930 HRS.......... 4 3 1 0 1 2 1 0 1 2 1 0
................ 1.3% 2.9%|  .6%] .0%| 1.3%| 1.8%| 1.9%| .0%| 2.4%) 1.8%| 1.4%| .o0%
1000 HRS.......... 5 4 1 1 1 2 1 0 2 2 0
................ 1.7%4] 2.7%) .6%| 4.5%| 1.3%| 1.8%] 1.9%| .0%| 4.8%| 1.8%| 1.4%| .0%
1030 HRS.......... 5 5 e 0 1 2 2 0 2 2 0 1
................ 1.7%) 3.4%| .0x| .0%| 1.3%| 1.8%| 3.7%| .0%| 4.8%| 1.8%| .ox| 1.3%
1100 HRS.......... 4 & 0 0 1 2 1 0 2 2 0 0
................ 1.3%) 2.7% 0%] .0%| 1.3%| 1.8%| 1.9%| .o%| 4.8%| 1.8%] .o0%] .o0%
1130 HRS.......... 4 4 0 0 1 2 1 0 2 2 0 0
................ 1.3%) 2.7%| .0%] .0%| 1.3%| 1.8%| 1.9%| .0%| 4.8%) 1.8%x| .o0%| .o%
NOON.............. 7 5 2 1 4 1 1 0 3 2 2 0
................ 2.3%( 3.4%| 1.3%] 4.5%| 5.1%] .9%| 1.9%| .o%| 7.1%| 1.8%] 2.9%| .0%
1230 HRS.......... 3 3 0 0 3 0 0 0 2 1 0 0
................ 1.0%] 2.1%| .0%| .0%| 3.8%| .0%| .0%| .o0%| 4.8%] .9%| .o0x%| .ox
1300 HRS.......... 2 2 0 0 1 0 1 0 1 0 0 1
................ JTE| 1.4%] L0%] L0%| 1.3%)  .o0%] 1.9%] .ox| 2.4%] .o0x| .o0%| 1.3%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF ISLAND SOUND RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-5:

- BY GENDER, AGE & SOCIO-ECON GROUP

ISLAND SOUND RADID AUDIENCE: TUESDAY

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - 118 - |31 - |51 - JOVER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 1 1 0 0 1 0 (1 0 1 0 0 0
................ 3% 7% Lox| 0% 1.3%] .ox] .ox| .ox| 2.4%x| .ox| .ox| .ox
1400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%  .0%| .o0x| .ox] .ox%| .ox| .ox| .ox| .ox| .ox| .ox] .ox
1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%p  .ox%| .0%| .ox| .o%] .ox| .ox| .o%| .ox%| .ox] .ox
1500 HRS.......... 1 0 1 0 1 0 0 0 0 1 0 0
................ 3% 0% .6% 0%] 1.3%] .0%| .o0x| .o0x%| .0%] .9%| .ox| .o%
1530 HRS.......... 2 1 1 1 0 0 0 0 2 0 0
................ TE U T% 6%| 4.5%] 1.3%] .o%| .0%] .0%| .0%| 1.8%| .0%| .0%
1600 HRS.......... 3 2 1 1 1 1 0 0 0 3 0 0
................ 1.0%] 1.4%) .6%| 4.5%| 1.3% .9%| .ox%| .ox| .o%| 2.7%¢| .o%| .ox
1630 HRS.......... 2 2 0 1 0 1 0 0 0 2 0 0
................ STA| 1.4%) 0% 4.5%] .o0x%| 9% .o0%| .ox%| .ox%| 1.8%x] .o%| .ox
1700 HRS.......... 2 2 0 0 1 1 0 0 0 2 0 0
................ STx} 1.4%) L0%| o] 1.3%| .9%| .ox| .o%| .ox| 1.8%| .ox| .o0%
1730 HRS.......... 2 2 0 0 1 1 0 0 0 2 0 ol
................ ST 1.6%) L0%] (0% 1.3%] .9%] .ox| .ox] .ox| 1.8%| .ox| .o0%
1800 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% 7% .0%| .ox%| .0%| .9%| .ox| .ox| .ox| .9x| .ox| .ox%
1830 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ S3% 0 .7%) .0%|  .o%| .o0x| 9% .ox| .ox| .o0%| .9%| .ox| .ox%
1900 HRS.......... 2 2 0 0 0 2 0 0 0 2 0 0
................ JT%] 1.4%|  .0%] 0% .o0%| 1.8%| .ox] .ox| .o%| 1.8%] .ox| .ox
1930 HRS.......... 2 2 0 0 0 2 0 0 0 2 0 0
................ x| 1.4% .0%|  .0%| .0%| 1.8%) .o0%| .ox%| .ox%| 1.8%x] .ox| .ox
2000 HRS.......... 2 2 0 0 1 1 0 0 0 2 0 0
frreeseicaannas Al 1.4%| ok o[ 1.3%] .9x] .ox| .ox%| .ox| 1.8%] .ox| .ox

BASE =

PERCENTAGES = COLUMN PERCENTAGES

ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF ISLAND SOUND RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-5: ISLAND SOUND RADIO AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |[FEMAL|14 - {18 - |31 - |51 - [OVER | AB c1 €2 DE
E 17 30 50 65 65

2030 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0

................ 3% -7x%| 0% .ox] .ox| .9x| .0%] .ox| .ox| .9% 0% 0%
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%| .0%x| .0%| .ox| .ox| .0%x|] .ox| .0%| .o0% 0% .0%
2130 HRS.......... 0 0 0 0 0 0 (1] 0 0 0 0 [}

................ L0%|  .0%| .0%| .0%| .o%| .o%| .0%] .0%] .0%| .0% .0% 0%
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%)  .0%]  .0%] .0%| .0%| .o0x| .o0%] .0%| .o%| .0% 0% .0%
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%| .0%| .0%| .0%| .0% .0%| .0%| .0% .0% .0%] .0%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%p  .0%! 0% .0%| .0%| .0%| .0%| .0%| .0%] .0% 0% 0%
2330 HRS.......... 0 0 0 0 0 0 ] 0 0 0 0 0

................ L0%|  .0%| .0%| .0%| .0%] .ox| .0%| .o0%] .o0%| .0% 0% .0%
DID NOT LISTEN TO

ISLAND SOUND

RADIO ON THIS

DAY............ 2871 137 150 20 721 108 51 36 38| 107 67 75

................ 95.7%|93.8%197.4%|90.9%|92.3%|98.2%| 94 .4%] 100%[90.5%|94.7%|97.1%]|98.7%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF ISLAND SOUND RADIO



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-6: BAY RADIO AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OoVER | AB €1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300 146] 154 22 78] 110 54 36 421 113 69 76
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%]  .0%| .0x| .ox| .o0x%| .ox| .ox| .ox| .o%| .ox| .o0%| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%|  .0%| .0x%] .o%| .ox| .ox| .ox| .ox| .ox%| .ox] .ox| .ox
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0%] 0% .0%] .0%| .0%| .0%x| .ox] .ox%| .ox| .ox| .ox| .ox
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 (] 0
................ .0% 0% .0%| .0%| .0%| .0%f .o%] .ox| .ox| .ox%| .ox| .ox
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0%| .0%{ .0%] .0%| .o%| .ox%| .ox| .ox| .o%| .o0% 0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] 0% .0%] .o%| .o0%] .ox| .ox| .ox| .ox| .ox%| .ox| .ox
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%l .o0x%| .o0%| .ox| .ox| .o%| .ox| .ox| .ox| .ox| .o%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] .0%] .o0x%| .0%| .ox| .ox| .o0% .ox| .ox| .o%| .o%] .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .o0x%] .0%] .0%| .0%| .0%| .0%| .o%] .o%| .o%| .o0x%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%)  .0%| .0%] .o0%| .o0x| .ox| .ox%| .ox| .o%| .ox| .o%| .ox%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%)  .0%] .0x%| .o0x%| .ox| .ox] .ox| .ox| .o0% .ox| .ox| .o0%
0530 HRS.......... 0 0 0 0 0 0 0 ] 0 0 0 0
...... Crrenaaene L0 .0x%f .0%| .ox%) .o%| .ox%| .o0x%| .o0x%| .o0%| .ox| .ox| .ox
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
feresnecceenenen L0%]  .0%| .0%] .ox%| .0%| .ox% .ox| .ox| .ox| .o%| .oz .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF BAY RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-6: BAY RADIO AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - [18 - |31 - |51 - JOVER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 2 2 0 0 0 2 0 0 0 1 1
................ JTxL 14%) 0% .0%|  .0%| 1.8%) .0%] .ox| .o%| .9%| 1.4%
0700 HRS.......... 2 2 0 0 0 2 0 0 0 1 1
................ 7% 1.4% 0%} .0%| .0x| 1.8%} .0%x| .0%| .0%X| .9%| 1.4%
0730 HRS.......... 4 3 1 0 1 2 1 0 1 2 1
................ 1.3%| 2.1%) .6%| .0%| 1.3%| 1.8%| 1.9%] .0%| 2.4%| 1.8%| 1.4%
0800 HRS.......... 3 2 1 0 1 2 0 0 0 3 0
................ 1.0%) 1.4%) .6x%] .0%| 1.3%| 1.8%| .0%| .0%| .ox| 2.7%| .o0x%
0830 HRS.......... 2 2 0 0 0 2 0 0 0 2 0
................ L% 1.4%| .0%]  0%]  .0%| 1.8%) .0%| .0%] .0%| 1.8%| .0%
6900 HRS.......... [ 3 3 0 3 3 0 0 0 6 0
................ 2.0%| 2.1%] 1.9%| .0%| 3.8%f 2.7%| .o%| .o%| .ox%| 5.3%| .o0%
0930 HRS.......... 4 1 3 0 3 1 0 0 0 4 0
................ 1.3%] 7% 1.9%] .0%| 3.8% 9% .0%| .0%| .0%| 3.5%| .0%
1000 HRS.......... 4 1 3 0 3 1 0 0 0 4 0
................ 1.3%] .7%] 1.9%| .0%| 3.8%| .9%| .o%| .o0x| .ox| 3.5%| .ox| .ox
1030 HRS.......... ] 2 4 0 3 2 1 0 1 4 0
................ 2.0%F 1.4%] 2.6%| .0%| 3.8%| 1.8%| 1.9%| .o%| 2.4%| 3.5% 0%} 1
1100 HRS.......... 5 2 3 0 3 2 0 0 1 4 0
................ 1.7%) 1.4%] 1.9%| .0%| 3.8%] 1.8%] .0x%| .0%| 2.4%| 3.5% 0%
1130 HRS.......... 4 1 3 0 3 1 0 0 0 4 0
................ 1.3%]  .7%] 1.9% 0%| 3.8% 9%] .0%] .0%| .0%| 3.5%| .0%
NOON.............. 5 2 3 0 3 1 1 0 1 4 0
................ 1.7%] 1.4%] 1.9%] .0%| 3.8%| .9%| 1.9% .0%]| 2.4%] 3.5%| .0%
1230 HRS.......... 4 2 2 0 2 1 1 0 1 3 0
................ 1.3%] 1.4%| 1.3%] .0%| 2.6% 9% 1.9%| .0%| 2.4%| 2.7%| .0%
1300 HRS.......... 3 3 0 0 0 1 2 0 1 2 0
................ 1.0%] 2.1%] .0%| .04 .0%| .9%| 3.7%| .0%| 2.4%} 1.8%] .o0%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF BAY RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-6: BAY RADIO AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 2 2 0 0 0 2 0 0 0 2 0 (U
................ JTX| 1.4%| .0x%|  .0x| .o0x%| 1.8%] .ox| .ox| .ox| 1.8%| .ox| .o0%
1400 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 34 Y § 4 0% .0x%| .0%| .9%| .0%| .ox| .ox| .9%| .ox%| .o%
1430 HRS.......... 2 1 1 2 0 0 0 0 0 1 1 0
................ % TH| L6%| 9.1%] .ox| .ox| .ox%] .ox%| .ox%| .o%| 1.4%] .o0%
1500 HRS.......... 2 1 1 2 0 0 0 0 0 1 1 0
................ % .T%] 6% 9.1%] .ox%| .ox| .0%| .o%] .ox%| .9%| 1.4%| .o0%
1530 HRS.......... 2 1 1 2 0 0 0 0 0 1 1 0
................ 7y 7% 6% 9.1%]  .ox|  .ox| .ox| .ox] .ox| .9%| 1.4%| .ox
1600 HRS.......... 2 1 1 0 1 1 0 (i 0 2 0 0
................ 7% .Tx] .6x%|  .0%] 1.3%| .9%| .o%] .ox| .ox%| 1.8%| .o%] .ox
1630 HRS.......... 2 1 1 0 1 1 0 0 0 2 0 0
................ STl TH} L6%| (0% 1.3%] .9%] .o%] .0%| .0%] 1.8%| .ox| .ox
1700 HRS.......... 2 1 1 0 1 1 0 0 0 2 0 0
................ CT%[ 0 .TH) 6% 0% 1.3%| .9%| .o%| .ox| .o0x%| 1.8% 0%] .0%
1730 HRS.......... 1 0 1 0 1 0 0 0 0 1 0 o
................ S3%p .0x%| .6%] .0%| 1.3%| .o0x%| .ox| .ox| .ox%] .9%| .ox| .ox
1800 HRS.......... 1 0 1 0 1 0 0 0 0 1 0 0
................ 3% 0% .6%| .0%] 1.3%| .0%] .ox%| .ox| .ox| .9x% 0% .0%
1830 HRS.......... 1 0 1 0 1 0 0 0 0 1 0 0
................ -3%  .0%| .6%| .0%) 1.3%| .o%| .o0x%| .o%| .ox| .9%| .o% .o%
1900 HRS.......... 0 0 0 0 0 (1] 0 0 0 0 0
................ L0%|  .o0x| .o0%| .o%| .0%] .0%| .o%| .ox| .ox%| .o%| .ox| .o0x%
1930 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% 7% J0% 0% .0%| .9%| .0%] .ox%| .o0%| .9%] .0%| .0%
2000 HRS.......... 0 0 4} 0 0 0 0 0 0 0 0 0
................ L0%|  .0x) .0%| .0%| .0%| .0%x| .ox] .ox| .o%| .ox| .ox| .oz

BASE =

PERCENTAGES = COLUMN PERCENTAGES
ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF BAY RADIO

(continued)
3



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-6: BAY RADIO AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |ovER | AB ct c2 DE
E 17 30 50 65 65

2030 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1

................ .3% 7% .0x%] .ox] 1.3%]  .ox| .o0x%| .ox| .ox| .ox| .ox%| 1.3x%
2100 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1

................ .3% 7% .0%]  .0x%| 1.3%] .0%| .o0x] .ox| .ox| .ox| .ox| 1.3%
2130 HRS.......... (v 0 0 0 0 0 0 0 0 0 0 0

................ . 0% -0% .0%] 0% .0%| .0x| .0%| .o%| .ox| .ox| .ox| .ox
2200 HRS.......... 0 0 0 0 1] 0 0 0 0 0 0 0

................ .0% -0%|  .0%] .0%| .o0%| .ox| .o0%| .ox| .ox| .ox| .o%| .ox
2230 HRS.......... 1 0 1 0 1 0 0 0 0 1 0 0

................ -3% -0%|  .6%] 0% 1.3%| .0x| .0%| .0%] .ox| .9%| .ox| .o0%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% -0%|  .0%] .o0x%} .0%x] .0%| .0%| .ox%| .0%| .ox| .ox| .o0%
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% <0%[  .0%] .0x] .o0%] .o0x| .0%| .o0x%| .0%| .o%| .o0%| .o%
DID NOT LISTEN TO

BAY RADIO ON

THIS DAY....... 283| 135| 148 20 73] 103 51 36 401 102 67 74

................ 94.3%192.5%|96.1%[90.9%)93.6%|93.6%|94 .4%| 100%|95.2%|90.3%]|97.1%|97.4%

BASE

PERCENTAGES = COLUMN PERCENTAGES

ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF BAY RADIO



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-7: RTK AUDIENCE: TUESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE [FEMAL|14 ~ 118 - |31 - |51 - |OVER | AB c1 c2 DE

E 17 30 50 65 65
TOTAL CASES....... 300| 146] 154 22 78| 110 54 36 421 113 69 76
MIDNIGHT.......... 1 1 0 0 0 0 1 0 1 0 0 0
................ J3%) 7% .0%| .0%| .0%| .o%| 1.9%| .0%| 2.4%| .ox| .o%| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0% .0%)  .0%] .0%| .o0%| .o%| .ox] .o0%| .0%| .ox| .ox| .ox
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%| .0% L0%1 0% .0%| .0%| .o0%| .o0x| .0% .0%]  .0%| .0%

0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%)  .0%]  .0%]| .0%| .0%| .o%| .ox%| .ox| .o0%| .ox%f .ox| .ox
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% 0% -0%) 0% (0% .o%| .0%] .o0%| .0%| .0%| .o0%| .o0%

0230 HRS.......... 0 0 0 0 0 (i 0 0 0 0 0 0
................ . 0% .0% .0% .0% .0% .0% . 0% .0% .0% . 0% .0% .0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%]  .0%| .0%] .0%| .0% .o%| .ox%| .ox| .o0%| .ox%| .ox| .o%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%]  .0%] .0%| .0%] .o0%| .o%| .o0%| .ox| .o%| .ox| .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .ox| .ox| .ox| .ox| .ox| .ox| .ox| .o%| .ox| .ox| .ox%

................ 0% .0% L0%1  .0%| 0% .0%| .0%] .0%| .0%| .0%| .0%] .o%

................ 0%l 0% L0%]  .o0%]  .o0x%] .o0%f .o0%| .0%| .o%| .o%| .o%| .ox%

................ -0% .o0x%)  .o0x%| .0%| .0% .o0%| .o%| .o%| .ox| .ox| .ox| .ox

................ STl T%] 6% 0% 1.3%| 9% .o%| .o0x%| 2.4%| .9%| .o0x%| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RTK
(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-7: RTK AUDIENCE: TUESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - |31 - {51 ~ |OVER | AB ¢1 c2 DE

................ 7L 0% 1.3%] 4.5%| .0x| .9x| .o0x%| .0%| 2.4%| .o0%| 1.4%| .oz

0700 HRS.......... 10 1 9 1 2 3 4 0 4 3 1 2
0730 HRS.......... 11 3 8 0 2 4 4 1 2 5 2 2
0800 HRS.......... 13 4 9 0 2 é 4 1 2 5 3 3

0830 HRS.......... 15 5 10 1 3 6 3 2 2 6 4 3
................ 5.0%| 3.4%| 6.5%| 4.5%| 3.8%] 5.5%| 5.6%| 5.6%| 4.8%| 5.3%| 5.8%| 3.9%

0900 HRS.......... 16 6 10 1 3 5 3 4 2 7 4 3
................ 5.3%| 4.1%] 6.5%| 4.5%| 3.8%| 4.5%| 5.6%|11.1%| 4.8%] 6.2%| 5.8%| 3.9%
0930 HRS.......... 14 6 8 0 3 4 3 4 2 (] 3 3
................ &.7%] 4.1%| 5.2% 0% 3.8%] 3.6%| 5.6%|11.1%] 4.8%| 5.3%] 4.3%| 3.9%
1000 HRS.......... 17 (-] 1" 0 4 4 4 5 2 9 3 3

................ 5.7%] 4.1%) 7.1%| .0%| 5.1%| 3.6%] 7.4%|13.9%| 4.8%| 8.0%| 4.3%| 3.9%

1030 HRS.......... 15 4 11 0 4 4 3 4 3 7 2 3
................ 5.0%) 2.7x%] 7.1%| .0%| 5.1%| 3.6%| 5.6%|11.1%| 7.1%| 6.2%x] 2.9%| 3.9%
1100 HRS.......... 18 4 14 0 3 5 6 4 3 7 3 5

................ 6.0%) 2.7%] 9.1%] .0%| 3.8%| 4.5%|11.1%[11.1%| 7.1%| 6.2%| 4.3%| 6.6%

1130 HRS.......... 18 4 14 0 3 4 7 4 3 7 4 4
................ 6.0%] 2.7%| 9.1% 0%} 3.8%) 3.6%]13.0%|11.1%| 7.1%| 6.2%| 5.8%| 5.3%
NOON.............. 15 4 11 0 3 3 4 5 0 8 3 4
................ 5.0%| 2.7%| 7.1%| .0%| 3.8%| 2.7%| 7.4%|13.9%] .0%| 7.1%| 4.3%] 5.3%
1230 HRS.......... ] 0 (] 0 2 1 2 1 0 3 1 2
................ 2.0% .0%| 3.9%| .0%| 2.6%| .9%| 3.7%| 2.8%| .0%| 2.7%| 1.4%] 2.6%
1300 HRS.......... 3 0 3 0 1 0 1 1 0 2 0 1
................ 1.0%  .0%| 1.9%] .0%] 1.3%| .0%| 1.9%]| 2.8%) .ox| 1.8%) .o0%| 1.3%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RTK
(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-7: RTK AUDIENCE: TUESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - {31 - 51 - |oVER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 1 0 1 0 0 0 1 0 0 0 0
................ %] .0x] .6%| .0%| .0x| .ox| 1.9%| .ox| .ox] .ox] .ox| 1.
1400 HRS.......... 2 0 2 0 0 1 1 0 0 0 0
................ % 0% 1.3% 0% .ox| .9%] 1.9%x| .ox| .ox| .ox| .ox| 2.
1430 HRS.......... 2 0 0 0 1 1 0 0 0 0
................ JTHE] O L0% 1.3%|  L0%] .0%]  .9%] 1.9%| .o%| .ox[ .ox| .ox%] 2.
1500 HRS.......... 6 2 4 0 0 3 2 1 0 2 0
................ 2.0%| 1.4%| 2.6% 0% .0%) 2.7x%| 3.7%| 2.8%| .0%| 1.8%| .0%| 5.
1530 HRS.......... 7 3 4 0 1 3 2 1 0 3 0
................ 2.3%] 2.1%| 2.6% 0% 1.3%| 2.7%| 3.7%| 2.8%] .o0x%| 2.7%| .o0%| 5.
1600 HRS.......... 11 3 8 0 1 5 3 2 0 5 2
................ 3.7%] 2.1%] 5.2% 0%) 1.3%| &4.5%| 5.6%| 5.6%| .0%| 4.4%| 2.9%] 5.
1630 HRS.......... 13 3 10 0 1 6 3 3 0 (-] 4
................ 4.3%| 2.1%| 6.5% 0% 1.3%| 5.5%| 5.6%| 8.3%] .0%| 5.3%| 5.8%] 3.
1700 HRS.......... 10 1 9 0 0 5 3 2 0 4 4
................ 3.3%| .7%] 5.8% 0%] -0%] 4.5%| 5.6%| 5.6%] .0%| 3.5%| 5.8%| 2.
1730 HRS.......... 1 3 8 0 0 7 2 2 0 3 5
................ 3.7% 2.1%| 5.2%| .o0%| .0%| 6.4%| 3.7%| 5.6%| .ox| 2.7x| 7.2%] 3.
1800 HRS.......... 1" 2 9 0 0 7 3 1 1 3 4
................ 3.7%] 1.4%| 5.8% 0% .0%| 6.4%| 5.6%| 2.8%| 2.4%] 2.7%]| 5.8%| 3.9%
1830 HRS.......... 7 2 5 0 0 4 2 1 1 1 2
................ 2.3%| 1.4%) 3.2%) .0%| .0%| 3.6%| 3.7%| 2.8%| 2.4%| .9%] 2.9%| 3.9%
1900 HRS.......... 5 3 2 0 0 4 1 0 0 0 3
................ 1.7%] 2.1%| 1.3%| .0%| .o0x%| 3.6%| 1.9% .ox| .ox| .ox| 4.3%| 2.6%
1930 HRS.......... 3 2 1 0 0 1 0 2 1 0 1
................ 1.0%| 1.4%| .6x| .0%| .0%] .9% .o0%| 5.6%| 2.4%] .ox| 1.4%| 1.3%
2000 HRS.......... 2 1 1 0 0 1 0 1 1 0 1
................ %l Tx| 6% L0%|  .o0x]  .9x%| .o%| 2.8%| 2.4%] .0%] 1.4% 0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RTK

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-7: RTK AUDIENCE: TUESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - {51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 1 1 0 0 0 1 0 0 0 0 1 0

................ 3% 7% 0% .0%] .ox| .9%| .ox| .ox] .ox] .ox| 1.4%| .ox
2100 HRS.......... 1 0 1 0 0 0 0 1 1 0 0 0

................ 3% .0%| .6%| .0%x| .oxp .0x%| .o0x| 2.8%| 2.4x| .o0x| .ox| .ox
2130 HRS.......... 1 0 1 0 0 0 0 1 1 0 0 0

................ 3% .0%] .éx%| .0%| .0%| .o%| .ox| 2.8%| 2.4%| .o0%| .o0%| .o0%
2200 HRS.......... 1 0 1 0 0 0 0 1 0 0 1 0

................ 3% 0% .6x%| .0x| .o0x%| .ox| .ox| 2.8%x| .ox| .ox%| 1.4%| .o%
2230 HRS.......... 1 0 1 0 0 0 0 1 0 0 1 0

................ 3% .0%| 6% .0x| .ox| .ox| .ox| 2.8%| .ox| .ox%| 1.4x] .ox%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%]  .0%| .0%] .ox| .ox| .ox| .ox] .0x%] .ox%| .ox| .ox| .ox
2330 HRS.......... 2 1 1 0 1 0 1 0 1 1 0 0

................ STAlT%] 6% 0% 1.3%]  .ox| 1.9%| .o0x%]| 2.4%] .9%| .ox| .ox
DID NOT LISTEN TO

RTK ON THIS DAY| 247| 125| 122 20 69 91 41 26 33 91 60 63

................ 82.3%[85.6%|79.2%]90.9%|88.5%|82.7%]75.9%|72.2% | 78.6%|80.5%|87.0%|82. 9%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RTK



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-8: RADIO LIVE FM AUDIENCE: TUESDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL]14 - |18 - {31 - |51 - |OVER AB c1 c2 DE
E 17 |30 |50 [65 | 65
TOTAL CASES....... 300f 146 154 22 78| 110 54| 38| &2| 113] 9| 76
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .ox| .ox] .o%| .ox| .ox| .ox| .o%| .ox| .ox| .ox| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% 0% . 0% 0% 0% .0% 0% 0% .0% . 0% .0%
0100 HRS.......... 0 0 0 0 0 o 0 0 0 0 0 0
................ .0% 0% 0% 0% .0% 0% .0% 0% 0% .0% . 0% 0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0% 0% 0% .0% . 0% .0% 0% .0% 0% .0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% . 0% .0% 0% 0% .0% .0% .0% .0% 0% . 0% .0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%} .0%| .o0x| .ox| .o%| .ox| .o%| .ox| .o%| .ox| .oxl .ox
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%] .o%| .ox| .o%| .ox| .o%| .ox| .ox| .ox| .o%| .ox| .ox
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .ox| .ox| .ox| .ox] .ox| .ox| .ox] .ox| .ox| .o%| .oz
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% 0% 0% . 0% . 0% .0% .0% . 0% 0% .0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%p  .0%| .o0%] .o .ox| .ox| .o%| .ox| .o%| .ox| .ox| .ox
0500 HRS..... el 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .o0%| .ox| .ox%| .ox%| .ox| .ox%| .oxl .ox| .ox| .oxl .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% 0% 0% .0% 0% 0% 0% 0% 0% .0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
e L0x) .ox%| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox] .ox| ._ox
PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RADIO LIVE FM

(continuad)
1



JROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-8: RADIO LIVE FM AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - [31 - {51 - JOVER | AB c1 c2 DE

................ x| .7x| L0x] Lox|  .ox| .9%] .ox| .ox| .ox{ .9x] .ox| .ox

0700 HRS.......... 2 2 0 0 0 2 0 0 0 1 (1 1
................ STAp 1.4%) 0% .ox] .ox| 1.8%] .ox| .ox| .ox| .9x| .ox| 1.3%
0730 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1

................ 3% 7% L0x%|  .o%| .0%| .9%] .ox| .o%| .ox| .ox L0%] 1.3%

0830 HRS.......... 4 1 3 1 0 2 1 0 0 3 0 1
................ 1.3% 7% 1.9%| 4.5%) .0%| 1.8%] 1.9%] .ox%| .ox%| 2.7%| .ox| 1.3%
0900 HRS.......... 7 1 6 1 0 2 4 0 0 4 0 3
................ 2.3% .7%| 3.9% 4.5% .0%x| 1.8%| 7.4x%| .ox| .ox%| 3.5%] .o0x| 3.9%
0930 HRS.......... 6 1 5 0 0 2 4 0 1 2 0 3
................ 2.0% .7%| 3.2%| .0% .0%| 1.8%] 7.4%] .o0%| 2.4x%| 1.8%| .o0x| 3.9%
1000 HRS.......... 4 1 3 0 0 2 2 0 1 1 0 2

................ 1.3%)  .7%| 1.9% .o%] .ox| 1.8%] 3.7%| .o0%| 2.4%| .9x%| .ox%| 2.6x%

1100 HRS.......... 3 2 1 0 0 3 0 0 0 2 0 1
................ 1.0%4] 1.4% 6% 0% 0%] 2.7% 0% 0% 0%| 1.8% 0% 1.3%
1130 HRS.......... 3 2 1 0 0 3 0 0 0 2 0 1
................ 1.0%| 1.4% 6% 0% 0%| 2.7% 0% 0% 0%| 1.8% 0% 1.3%
NOON.............. 3 2 1 0 0 3 0 0 0 2 0 1
................ 1.0%| 1.4% 6% 0% 0% 2.7%| .0% 0% 0%] 1.8% 0% 1.3%
1230 HRS.......... 4 2 2 0 0 4 0 0 0 3 0 1
................ 1.3%] 1.4%] 1.3% 0% 0%} 3.6%] .0% 0% 0% 2.7% 0% 1.3%
1300 HRS.......... 3 2 1 0 0 3 0 0 0 1 0 2
................ 1.0%] 1.4% 6% 0% 0%] 2.7% 0% 0% 0% 9%| .0%| 2.6%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RADIO LIVE FM
(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-8: RADIO LIVE FM AUDIENCE: TUESDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|[14 - |18 - {31 - {51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 3 2 1 0 0 3 0 0 0 1 0 2
................ 1.0%) 1.4%] .6x| .0%] .o0%| 2.7%| .ox%{ .o0%| .ox| .9%x| .o%| 2.6%
1400 HRS.......... 4 2 2 0 0 4 0 0 1 1 0 2
................ 1.3%] 1.4%| 1.3% .o%] .o0%| 3.6%| .ox%| .ox%| 2.4%] .9x%| .ox| 2.6x
1430 HRS.......... 3 2 1 0 0 3 0 0 0 1 0 2
................ 1.0%] 1.4% 6% .0% 0% 2.7% . 0% .0% 0% .9% .0%| 2.6%
1500 HRS.......... 4 2 2 0 0 3 1 0 0 1 0 3
................ 1.3%) 1.4%) 1.3%| .o0x%| .ox%| 2.7%| 1.9%| .o%| .ox| .9x| .ox| 3.9%
1530 HRS.......... 2 1 1 0 0 1 1 0 0 0 0 2
................ 7% 7% 6% 0% .0% L9%| 1.9% .0% 0% .0% L0%] 2.6%
1600 HRS.......... 1 1 0 0 0 1 0 0 ] 0 0 1
................ 3%l 7% .0%]  .0x| .o%] .9%| .ox| .ox| .ox| .ox| .o%| 1.3%
1630 HRS.......... 2 1 1 0 0 2 0 0 1 0 0 1
................ TR T% 6% .0%] .0x| 1.8%| .o0x%| .o0x| 2.4%| .ox| .o%| 1.3x%
1700 HRS.......... 2 2 0 0 0 2 0 0 0 1 0 1
................ TR 1.4% 0% .0% 0%} 1.8% .0% 0% 0% 9% .0%| 1.3%
1730 HRS.......... 2 2 0 0 0 2 0 0 0 1 0 1
................ TR 1.4%] 0% .0%| 0% 1.8%| .0%| .o0%| .ox] .9%x| .o0x| 1.3%
1800 HRS.......... 2 1 1 0 0 1 1 0 0 1 0 1
................ TERLT% 6% 0% .0%| .9%| 1.9%] .0%| .ox| .9%| .ox| 1.3%
1830 HRS.......... 1 0 1 0 0 0 1 0 1 0 0 0
................ .3% 0% .6%| .0%| .0%| .0%| 1.9%] .o0%| 2.4%] .ox| .ox| .ox
1900 HRS.......... 1 0 1 0 (1 0 1 0 1 0 0 0
................ 3% 0%) .6x] .0%| .0%| .0%| 1.9%| .0%] 2.4%| .0%] .o0%| .o%
1930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0x%| 0% .ox| .o%| .ox] .o%| .ox| .ox| .ox] .ox| .ox%
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0%| .0%} .o0x| .o0%] .o0x%| .0%| .ox| .ox| .o%] .oz .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RADIO LIVE FM




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-8: RADIO LIVE FM AUDIENCE: TUESDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL[14 - |18 - |31 - |51 - JOVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 1 1 0 0 0 0 1 0 0 0 0

................ 3% .7 .ox|  .oxp .ox%] .ox)] 1.9x] .ox] .ox| .ox| .ox| 1.3%
2100 HRS.......... 4 3 1 0 2 0 2 0 0 2 0

................ 1.3%] 2.1% 6% .0%| 2.6%] .ox| 3.7%| .ox| .0%| 1.8%| .0%| 2.6%
2130 HRS.......... 4 3 1 0 2 0 2 0 0 2 0

................ 1.3%) 2.1%| .6%] .0%| 2.6%| .0%| 3.7%| .ox| .ox| 1.8%] .ox| 2.6%
2200 HRS.......... 3 2 1 0 1 0 2 0 0 1 0

................ 1.0% 1.4%] .6%] .o0%| 1.3%| .ox| 3.7x| .ox%| .ox| .9x%| .o0x%| 2.6%
2230 HRS.......... 2 2 0 0 1 0 1 0 0 1 0

................ 7% 1.4%) J0%] 0% 1.3%]  .o0x%| 1.9%] .ox] .ox| .9%| .0%| 1.3%
2300 HRS.......... 1 1 0 0 1 (1 0 0 0 1 0

................ B34 B 44 0% .0%| 1.3%[ .0%| .0%| .0%| .o%| .9%| .ox| .ox%
2330 HRS.......... 1 1 0 0 1 0 0 0 0 1 0

................ 3% .7x| 0% .0% 1.3%] .0x| .0%] .0%] .o%| .9%| .ox| .ox
DID NOT LISTEN TO

RADIO LIVE FM

ON THIS DAY.... 281 138 143 21 761 100 48 36 39| 102 69 71

................ 93.7%|94.5%(92.9%|95.5%197.4%)90.9%|88.9%| 100%]92.9%|90.3%| 100%|93.4%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RADIO LIVE FM




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-9: SMASH RADIO AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300 146] 154 22 78 110 54 36 42| 113 69 76
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%  .0%x] .0x%] .0%| .o0%| .ox| .ox| .ox| .o%| .ox| .ox] .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 (U 0
................ 20%)  .0%] 0% .0%| .0%| .0%| .o0%| .o%| .ox| .o0x%| .o%| .ox%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0%p  .0%| .0%| .0%| .0%| .o0%| .ox| .o0%| .o0x%| .ox| .ox
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%| .0%) .0%| .0%f .0%| .0%] .ox| .ox| .ox| .ox| .ox
0200 HRS.......... 0 0 0 0 i 0 0 0 0 0 0 0
................ S0%  .0%] .0%| .0%| .0%| .0%| .o0x%| .ox| .ox| .ox%| .ox| .ox
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0%  .0%| 0% .0%| .0%| .0%| .o0x%| .ox| .ox] .ox{ .ox| .ox
0300 HRS.......... (Y 0 0 0 0 0 0 0 0 o 0 0
................ L0%) .0%] .0%| .0%| .0%| .0%| .0%] .o0x| .ox| .ox| .ox| .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%)  .ox%| .ox] .o0x| .o%| .ox| .ox| .o% .ox| .ox| .ox%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% .0%| .0x| .o0%| .o%| .0%| .0%| .0%| .o0%| .0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0%| .0%] .0%] .0%f .0%] .0%| .0%| .o%x| .0%| .o%| .o0%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%| .0%] .0%} .0%| .0%| .0%| .ox| .o0%| .ox] .ox| .ox| .ox
0530 HRS.......... 1 1 0 0 0 1 0 0 0 0 1 0
................ 3% .7%|  .o%| .ox| .ox| .9%] .ox{ .ox| .0%| .ox| 1.4%| .ox
0600 HRS.......... 1 1 0 0 ] 1 0 0 0 0 1 0
Ceederamsanneane 3% .7x] .oz .ox| .ox| .9x| .ox| .o%f .ox| .ox| 1.4%] .o0x

BASE

ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF SMASH RADIO

PERCENTAGES = COLUMN PERCENTAGES

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-9: SMASH RADIO AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL[14 - {18 - |31 - |51 - JOVER AB €1 €2 DE

E 17 30 50 65 65
0630 HRS.......... 3 2 1 1 0 2 0 0 0 0 2 1
................ 1.0%] 1.4%| .6x| 4.5% .0x| 1.8%| .ox] .ox] .ox| .ox| 2.9%| 1.3%
0700 HRS.......... [ 5 1 2 2 2 0 0 0 1 3 2

................ 2.0%| 3.4%| .6% 9.1%| 2.6%| 1.8%| .0%| .ox| .ox| .9x| 4.3x%| 2.6%

................ 2.0%] 3.4%| .6%| 4.5%] S.1%| .9%| .o0%| .0%| 2.4%| .9%| 2.9%| 2.6%

0830 HRS.......... 7 6 1 2 4 1 0 0 1 2 2 2
................ 2.3%) 4.1%|  .6%| 9.1%] 5.1%| (9% .ox| .0%| 2.4%| 1.8%| 2.9%] 2.6%
0900 HRS.......... 9 6 3 1 [ 2 0 0 0 3 3 3

................ 3.0%) &.1%) 1.9%] 4.5%] 7.7%| 1.8%] .o0%| .ox| .o0%| 2.7x%| 4.3%| 3.9%

0930 HRS.......... 9 6 3 1 (] 2 0 0 0 3 3 3
................ 3.0%| 4.1%] 1.9%| 4.5%] 7.7%| 1.8%] .0%| .0%| .ox%| 2.7%]| 4.3%| 3.9%
1000 HRS.......... 11 7 4 1 9 1 0 0 1 3 2 5
................ 3.7%| 4.8%] 2.6%| 4.5%111.5%| .9%] .0x%] .o%| 2.4%| 2.7%| 2.9%| 6.6%
1030 HRS.......... 10 5 5 1 7 2 0 0 0 3 3 4

................ 3.3%| 3.4%| 3.2%| 4.5%| 9.0%| 1.8%| .o0x] .ox| .ox| 2.7%| 4.3%| 5.3%

1100 HRS.......... 1 5 6 1 7 3 0 0 0 4 3 4
................ 3.7%| 3.4%) 3.9%4| 4.5%] 9.0%| 2.7%] .ox| .ox| .o0x%| 3.5%| 4.3%| 5.3%
1130 HRS.......... 12 5 7 2 7 3 0 0 0 4 3 5
................ 4.0%] 3.4%| 4.5%] 9.1%| 9.0%) 2.7%] .0%| .o0%] .o0x%| 3.5%| 4.3%| 6.6%
NOON.............. 10 5 5 2 5 3 0 0 0 4 3 3
................ 3.3%| 3.4%] 3.2%| 9.1%| 6.4%| 2.7%| .0x| .ox{ .0%| 3.5%] 4.3%| 3.9%
1230 HRS.......... 9 6 3 1 4 4 0 0 0 3 4 2
................ 3.0%| 4.1%| 1.9%| 4.5%] 5.1%| 3.6%| .0x| .ox| .ox| 2.7x| 5.8%] 2.6%
1300 HRS.......... 11 7 4 1 7 3 0 0 0 4 3 4
................ 3.7%] 4.8%| 2.6%] 4.5%] 9.0%| 2.7%] .ox%] .o0x| .0%] 3.5%| 4.3%| 5.3%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF SMASH RADIO
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-9: SMASH RADIO AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL[14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 10 8 2 1 7 2 0 0 1 3 3 3
................ 3.3%) 5.5%| 1.3%] 4.5%] 9.0%| 1.8%| .o0x| .ox| 2.4%] 2.7%| 4.3%] 3.9%
1400 HRS.......... 9 7 2 0 7 2 0 0 1 2 3 3
................ 3.0%| 4.8%| 1.3x%] .0%| 9.0%| 1.8%| .o%| .ox| 2.4x| 1.8%| 4.3%| 3.9%
1430 HRS.......... 9 8 1 2 5 2 0 0 0 2 5 2
................ 3.0%| 5.5%| .é%| 9.1%] 6.4%| 1.8%| .ox] .o%| .ox%| 1.8%| 7.2%] 2.6%
1500 HRS.......... 11 10 1 4 5 2 0 0 0 3 5 3
................ 3.7%| 6.8%| .6%|18.2%| 6.4%| 1.8%] .0%| .o0x| .ox| 2.7%| 7.2%| 3.9%
1530 HRS.......... 15 10 1 6 3 2 0 0 0 3 6 2
................ 3.7% 6.8%| .6%|27.3%| 3.8%| 1.8%| .0x| .o0%| .0%| 2.7x%| 8.7%| 2.6%
1600 HRS.......... 15 12 3 9 4 2 0 0 0 3 7 5
................ 5.0%| 8.2%] 1.9%[40.9%] 5.1%| 1.8%] .0% 0%] .0%| 2.7%]10.1%| 6.6%
1630 HRS.......... 14 9 5 9 5 0 0 0 0 4 5 5
................ 4.7T%| 6.2%| 3.2%[40.9%) 6.4% 0%] .0% 0| .0%| 3.5%| 7.2%| 6.6%
1700 HRS.......... 12 7 5 8 4 0 0 0 0 4 4 4
................ 4.0%] 4.8%| 3.2%36.4%| 5.1%| .0%x| .0x| .0%| .o0%| 3.5%| 5.8%| 5.3%
1730 HRS.......... 9 4 5 5 4 0 0 0 0 2 4 3
................ 3.0%] 2.7%| 3.2%22.7%| 5.1%| .0%| .0% 0%] .0%| 1.8%| 5.8%| 3.9%
1800 HRS.......... 6 1 5 3 3 0 0 0 0 2 3 1
................ 2.0% .7%| 3.2%[13.6%] 3.8%| .0x| .o%| .ox| .o%| 1.8%] 4.3%] 1.3%
1830 HRS.......... 5 2 3 1 3 1 0 0 0 2 2 1
................ 1.7%) 1.4%] 1.9%| 4.5%| 3.8% 9% .0%] .0%| .0%| 1.8%| 2.9%| 1.3%
1900 HRS.......... 5 3 2 1 3 1 0 0 1 1 2 1
................ 1.7%| 2.1%] 1.3%| 4.5%| 3.8%| .9%| .0%] .0%| 2.4%| .9%| 2.9%| 1.3%
1930 HRS.......... 4 2 2 1 3 0 0 0 1 1 1 1
................ 1.3% 1.4%] 1.3%| 4.5%] 3.8% .o%| .0%| .ox%| 2.4%| .9%| 1.4%] 1.3%
2000 HRS.......... 4 3 1 0 4 0 0 0 1 2 0 1
................ 1.3%] 2.1%] .6% 0% 5.1%| .0%| .0%| .0%| 2.4%| 1.8%| .0%| 1.3%

BASE =

ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF SMASH RADIO

PERCENTAGES = COLUMN PERCENTAGES

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-9: SMASH RADIO AUDIENCE: TUESDAY
~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE (FEMAL|14 - 118 - |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65

2030 HRS.......... & 3 1 1 3 0 0 0 1 3 0 0

................ 1.3%| 2.1%) .6%| 4.5%| 3.8%| .0%| .0%| .0%| 2.4%| 2.7% L0%] 0%
2100 HRS.......... 2 2 0 1 1 0 0 0 1 1 0 0

................ %] 1.4%) 0% 4.5%] 1.3%] .0x| 0%} .o0x| 2.4%| .9%] .ox| .o%
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%]  .0%] .0%| .0%] .0%| .o0%| .0%| .o0x%| .o%| .0%|] .ox| .o%
2200 HRS.......... 1 0 1 1 0 0 0 0 0 0 0 1

................ 3% .0%] .é6%| 4.5%| .ox| .ox| .o%| .ox| .ox| .ox| .0%] 1.3x%
2230 HRS.......... 1 0 1 1 0 0 0 0 0 0 0 1

................ 3% .0%] .6%] 4.5%| .0%| .o0%| .o%| .0%] .ox| .0%| .0%] 1.3%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%]  .0%] .0%| .0%| .0%| .o%| .0%| .0%| .ox| .ox| .0%] .ox%
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%] .0%] .0%| .0%| .ox[ .0%| .ox{ .ox| .ox| .0%] .o0x%
DID NOT LISTEN TO

SMASH RADIO ON

THIS DAY....... 2591 121 138 8 58| 103 54 36 39 98 58 64

................ 86.3%|82.9%189.6%)136.4%|74.4%|93.6%| 100%| 100%)92.9%|86.7%|84.1%|84.2%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF SMASH RADIO



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-10: RADIO CALYPSO AUDIENCE: TUESDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL]14 - |18 ~ |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

TOTAL CASES....... 300 146] 154 22 78| 110 54 36 421 113 69 76
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%| 6% 0% .0%| .0%| .ox%| .ox| .ox| .ox| .ox| .ox| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0%) .0%| .0%| .o0%| .0%| .0x%| .ox| .o%| .o%| .ox
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%}  .0%| .0%| .0%| .0%| .o0x| .ox%| .ox%| .o%| .o0x| .o%| .ox
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .0x| .0%| .0% .o0x| .ox%| .ox| .o%| .ox| .ox| .ox%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .0%| .0%] .0%| .0%| .ox%| .o0%| .o%] .ox| .o%x| .ox| .ox
0230 HRS.......... 0 0 0 0 0 0 0 o 0 0 0 0
................ -0%  .0%] .o0x| .o0%] .0%| .o0x| .o0x%| .o0x¢| .ox| .ox| .o%| .ox
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%f 0% .0%] .0%| .0%| .o0% .ox%| .0%¢| .ox%| .ox| .ox| .ox
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% .0%|  .ox| .o0%] .o0x| .ox| .o0% .o0%| .ox| .ox| .o%| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .0x%| .0%| .ox] .ox| .o%x| .o%| .ox| .o%] .ox| .oz
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%| .0%] .0%| .0%| .0%| .o0x%| .o0x] .ox| .ox| .ox| .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%1 .0%| .0%] .0%| .0%] .ox| .o0x| .ox|] .ox| .ox| .ox| .o0%
0530 HRS.......... 0 0 0 0 0 0 0 ] 0 0 0 0
................ £0%)  .0%] .o%| .0%| .0%| .o0%| .ox| .o%] .ox| .o%| .ox| .o%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
tesierasensans L0%1 0% .0x%| .o0x| .0%] .ox%{ .ox| .ox] .ox| .ox%| .oxl .o%

BASE =

PERCENTAGES = COLUMN
ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RADIO CALYPSO

PERCENTAGES

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-10: RADIO CALYPSO AUDIENCE: TUESDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|[14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .oxf  .0%] .o0%| .0%| .o%x] .ox| .o%| .o%| .ox| .ox%| .ox
0700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) 0% .0%] .0%| .0%| .0%| .0%| .0%] .0%| .0% 0% .0%
0730 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0x%[ .0%| .0%| .0%| .0%x| .0%| .0%| .o0%| .ox| .o0%| .ox
0800 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%} .0%]  .0%] .0%| .0%] .o0%| .0%| .ox| .ox| .ox| .o%| .o%
0830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0%| .0%| .0%] .0x| .o%| .0%| .o0%| .0% .0% 0%
0900 HRS.......... 1 0 1 (1] 1 0 0 0 0 1 0 0
................ .3% 0% .6%| .0%f 1.3%| .0%| .o%| .0%] .0%[ .9% 0% .0%
0930 HRS.......... 3 2 1 0 2 0 0 1 0 1 0 2
................ 1.0%] 1.4% 6% .0%] 2.6%| .0%| .0%| 2.8%| .0%| .9%| .0%] 2.6%
1000 HRS.......... 3 3 0 0 2 0 0 1 0 0 0 3
................ 1.0%) 2.1%| .0%| .0%| 2.6%| .0%| .0%| 2.8%) .o0x%| .ox| .o0%| 3.9%
1030 HRS.......... 3 3 0 0 2 0 0 1 0 0 0 3
................ 1.0%) 2.1%| .0%| .0%| 2.6%| .0%| .o0%| 2.8%| .0%| .0%| .0%| 3.9%
1100 HRS.......... 3 3 0 0 2 0 0 1 0 0 0 3
................ 1.0% 2.1%| .0%| .0%| 2.6%| .ox%| .ox%| 2.8%] .ox%| .ox| .o0%| 3.9%
1130 HRS.......... 2 2 0 0 1 1 0 0 0 0 1 1
................ TR 1.4% 0 0% Lo%] 1.3%] .9%| .o0%| .0%| .0%| .o%| 1.4%] 1.3%
NOON.............. 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0%| .0%| .0%] .0%| .0%| .o0%| .o%x| .0%| .0%| .0%
1230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%| .0%| .0%] .ox| .ox| .o0%] .ox%| .ox| .ox| .ox| .0%
1300 HRS...... . 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% .0x| .o%| .0%] .ox| .ox] .o0x%| .0%| .o0x L0z .0%
PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT TUESDAY

LISTENERSHIP OF RADIO CALYPSO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 9-10: RADIO CALYPSO AUDIENCE: TUESDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - 131 - |51 - |OVER | AB €1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] .0x| .o%x| .ox| .o%| .0%| .o%{ .ox| .ox| .ox| .ox| .ox
1400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%]  .0%] .0%] .0%| .ox] .0%| .0%] .0%| .o% 0% .0%
1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 1} 0
................ L0%]  .0x| .0%| .o0%| .0%| .0%| .ox%| .ox] .ox| .ox| .ox| .ox
1500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
teeraereeeeneaas -0%] 0% .0%| .0%| .o%| .ox| .o0x%| .0%] .o0%] .ox| .o%| .ox
1530 HRS.......... ] 0 0 0 0 0 0 0 0 0 0 0
................ -0%]  .0%| .0%| .ox| .o%| .o0%] .0x%| .ox| .o%| .ox| .o%| .ox
1600 HRS.......... 0 0 0 0 0 0 0 0 0 0 4] 0
................ 0% .0x] 0% .0%] .0%| .0%| .o0%| .0%| .o0%| .ox| .o0x%| .ox
1630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%] .0%| .0%] .o%| .o%| .ox| .0x%| .o%| .ox| .ox| _ox| .ox%
1700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%] .0%] .0%| .0% .0% .0%| .0%| .0%] .o0%] .o%| .o0x%| .ox
1730 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .0%| .0%| .0%| .ox] .o0%| .o0x| .ox| .ox%| .ox%| .ox
1800 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%| .0%} .0%| .0%| .0%| .0%| .0%| .0%| .ox| .o%| .ox| .ox
1830 HRS.......... 0 0 0 0 0 0 0 0 0 0 o 0
................ L0%]  .0%] .0%| .0%| .0%| .0%| .0%| .o0%| .ox| .o0%| .ox| .ox
1900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%|  .0%] .0%] .o%| .0%| .0%] .o0%] .o%| .ox| .ox%| .ox] .ox
1930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0x] .0%| .0%| .0%| .0%] .0%| .ox| .ox| .o%| .0%] .o0%
2000 HRS.......... 0 0 0 0 0 0 0 0 0 [} 0 0
feressaceenanaas <0%] .0%| .0%| .0% .ox| .o%| .ox| .ox| .ox| .ox| .ox| .ox

BASE = ALL WHO WERE ASKED ABOUT TUESDAY LISTENERSHIP OF RADIO CALYPSO

PERCENTAGES = COLUMN PERCENTAGES

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-1: RM1 AUDIENCE: WEDNESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - |31 - |S1 - |OVER | AB ¢1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 300| 146| 154 22 781 110 54 36 441 117 60 79
0600 HRS.......... 4 3 1 0 1 2 0 1 0 0 2 2
................ 1.3%] 2.1%|  .6%] .o0x%| 1.3%| 1.8%| .ox| 2.8%| .o0%| .ox]| 3.3% 2.5%
0630 HRS.......... 6 4 2 0 3 2 ] 1 0 2 2 2
................ 2.0%( 2.7x%| 1.3%| .0%| 3.8%| 1.8%{ .o%| 2.8%| .o0x| 1.7%| 3.3% 2.5%
0700 HRS.......... 9 3 6 0 3 4 2 0 0 5 1 3
................ 3.0% 2.1%| 3.9%| .0%| 3.8%) 3.6%| 3.7%| .0%| .ox| 4.3%] 1.7%| 3.8%
0730 HRS.......... 10 2 8 0 2 & 3 1 0 5 1 4
................ 3.3%) 1.4%) 5.2%| .0%| 2.6%| 3.6%| 5.6%| 2.8%| .ox| 4.3%| 1.7x% 5.1%
0800 HRS.......... 14 3 11 0 3 4 7 0 0 7 3 4
................ 4.7% 2.1%) 7.1%)  .0%| 3.8%| 3.6%[13.0%] .0%| .o0x| 6.0%| 5.0%| 5.1%
0830 HRS.......... 11 2 9 0 2 4 4 1 0 5 2 4
................ 3.7x| 1.4%| 5.8%| .0%| 2.6%| 3.6%| 7.4%| 2.8%| .0%| 4.3%| 3.3%| 5.1%
0900 HRS.......... 1 1 10 0 1 5 3 2 0 4 2 5
................ 3.7% 7% 6.5% .0%| 1.3%| 4.5%| 5.6%| 5.6%| .0%| 3.4%| 3.3%| 6.3%
0930 HRS.......... 9 0 9 0 0 4 3 2 0 4 2 3
................ 3.0% 0% 5.8%| .0%| .0%| 3.6% 5.6%| 5.6%] .0%| 3.4%| 3.3%| 3.8%
1000 HRS.......... 13 1 12 0 1 5 5 2 1 5 1 [
................ 4.3%[ 7% 7.8% .0%] 1.3%| 4.5%| 9.3%| 5.6%| 2.3%| 4.3%| 1.7%| 7.6x
1030 HRS.......... 12 2 10 0 1 4 5 2 2 4 1 5
................ 4.0%| 1.4%| 6.5% .0%| 1.3%| 3.6%) 9.3%| 5.6%| 4.5%| 3.4%] 1.7%] 6.3%
1100 HRS.......... 7 2 5 0 0 1 5 1 2 3 0 2
................ 2.3%| 1.4%| 3.2%] .o0%| .0%| .9x%| 9.3%] 2.8%| 4.5%] 2.6x] .ox| 2.5%
1130 HRS.......... 8 3 5 0 0 1 6 1 1 4 1 2
................ 2.7%1 2.1%| 3.2%| .o% .0%| .9%|11.1%| 2.8%| 2.3%| 3.4%| 1.7%| 2.5%
NOON.............. 22 9 13 0 2 4 1 5 4 7 5 6
................ 7.3%] 6.2%| 8.4%| .0%| 2.6%| 3.6%|20.4%]13.9%| 9.1%| 6.0%| 8.3%| 7.6%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO MALTA 1

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-1: RM1 AUDIENCE: WEDNESDAY - BY GENDER, AGE & SOCI10-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - [31 - |51 - |OoVER | AB €1 €2 DE
E 17 30 50 65 65
1230 HRS.......... 13 4 9 0 1 4 (] 2 2 3 4
................ 4.3%] 2.7x| 5.8%f .0%| 1.3%] 3.6%x|11.1%| 5.6x| 4.5%| 2.6%] 6.7%| 5.
1300 HRS.......... 11 3 8 0 1 2 7 1 1 4 2
................ 3.7%) 2.1%] 5.2%| .0%] 1.3%| 1.8%|13.0%| 2.8%| 2.3%| 3.4%| 3.3%| 5.
1330 HRS.......... 9 2 7 0 2 2 4 1 0 3 2
................ 3.0% 1.4%] 4.5%) .0%| 2.6x| 1.8%| 7.4%| 2.8%| .0%| 2.6%| 3.3%| 5.
1400 HRS.......... 3 0 3 0 0 1 2 0 0 1 0
................ 1.0% 0%) 1.9% .0% .0% 9% 3.7% 0% 0% 9% .0%] 2.
1430 HRS.......... 5 1 4 0 1 2 2 0 0 2 0
................ 1.7%  .7%| 2.6% .0%| 1.3%] 1.8%| 3.7%] .ox| .ox| 1.7%x| .ox| 3.
1500 HRS.......... 3 1 2 ] 1 1 1 0 0 1 0
................ 1.0% 7% 1.3%| .0%| 1.3% 9%] 1.9%] .0%| .0%| .9%| .0%| 2.
1530 HRS.......... 3 1 2 0 1 1 1 0 0 1 0
................ 1.0% 7% 1.3% L0%] 1.3% 9% 1.9% .0% .0% 9% .0%] 2.
1600 HRS.......... 3 1 2 0 1 1 1 0 0 1 0
................ 1.0% 7% 1.3% .0%| 1.3%] .9%| 1.9%} .ox%| .ox%| .9%] .ox| 2.
1630 HRS.......... 3 0 3 0 0 1 1 1 0 1 1
................ 1.0%  .ox| 1.9%| .o0x| .0%x| .9%| 1.9%| 2.8x%| .ox%| .9%] 1.7x| 1.3%
1700 HRS.......... 2 0 2 0 0 0 1 1 0 0 1
................ 7% 0% 1.3% .0%) .o%| .ox%| 1.9%] 2.8% .o0x| .o0x| 1.7%| 1.3%
1730 HRS.......... 1 0 1 0 0 0 0 1 0 0 1
................ 3% 0% .6%| .0%] .o0%| .o0%| .ox%| 2.8%| .ox%| .o%| 1.7%] .o%
1800 HRS.......... 4 0 4 0 1 0 2 1 1 1 2
................ 1.3%]  .0%| 2.6% .0%| 1.3%| .o%| 3.7%] 2.8%| 2.3%] .9%| 3.3x| .o0%
1830 HRS.......... 5 2 3 0 1 0 2 2 2 2 1
................ 1.7 1.4%) 1.9%)  .0%| 1.3%] .ox| 3.7%] 5.6%| 4.5%| 1.7%| 1.7%| .o0%
1900 HRS.......... 4 2 2 0 1 0 1 2 1 2 1
................ 1.3%] 1.4%| 1.3%  .o%| 1.3%] .ox%| 1.9%| 5.6%| 2.3%| 1.7%| 1.7%] .o0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO MALTA 1

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-1: RM1 AUDIENCE: WEDNESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROuUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - {31 - {51 - JOVER | AB c1 c2 DE
E 17 30 50 65 65

1930 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 0

................ 3% .7%] .0x| .0%| 1.3%] .ox| .ox| .ox| .ox| .9x| .ox| .o%
2000 HRS.......... 2 1 1 0 1 0 0 1 0 2 0 0

................ TR TR L6%] 0%l 1.3%|  .ox| .ox| 2.8x| .ox%| 1.7%] .o%| .ox
2030 HRS.......... 2 1 1 0 0 1 0 1 0 1 0 1

................ LT%] .7%] .6%| .o%| .ox| .9%| .ox| 2.8x| .ox| .9%| .ox| 1.3%
2100 HRS.......... 2 0 2 0 0 1 0 1 0 2 0 0

................ %P 0% 1.3% 0% .0%| .9%| .0x| 2.8x%| .0%| 1.7% 0% .0%
2130 HRS.......... 2 1 1 0 0 0 0 2 1 1 0 0

................ 7| W7 6% .0%]  .0%| .0x| .o0x%| 5.6%| 2.3%| .9x% 0% 0%
2200 HRS.......... 1 1 0 0 0 0 0 1 1 0 0 0

................ 3% .7%p .0%]  .0x%| .0%| .0%| .o0x%| 2.8%| 2.3%| .ox| .ox| .o0%
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%|  .0% 0% .0%| .0%| .0%| .0%| .0%| .0%| .0%| .0%
DID NOT LISTEN TO

RADIO MALTA 1

ON THIS DAY.... 253| 127| 126 22 70 97 39 25 37| 102 48 66

................ 84.3%|87.0%181.8%| 100%|89.7%|88.2%|72.2%|69.4%|84.1%|87.2%|80.0%]83.5%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO MALTA 1




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-2: RM2 AUDIENCE: WEDNESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |[FEMAL{14 - |18 - |31 - |51 - |ovER | AB €1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300 146] 154 22 78| 110 54 36 441 117 60 79
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0%|  .0%| .0%] .ox%} .ox| .ox| .ox| .ox| .ox| .ox| .ox| .o%
0030 HRS.......... 0 0 0 0 0 (i 0 0 0 0 0 (1
................ L0%]  .0%| .0% 0% .0%| .0%] .0%| .0x%| .ox| .ox| .0%| .ox%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0%) 0% .0% 0% .0%| .0%| .o0%| .0%| .ox| .ox| .o%| .ox%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%1 0% .0%| .0%] .0%| .o%| .o0%| .ox%| .ox%| .o%| .ox| .o0%
0200 HRS.......... 0 0 0 (1 0 0 0 0 0 0 0 0
................ 0% .0% .0x%{ .0%| .0%{ .o%| .o0x%| .o0%| .ox| .o0x%| .ox 0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 1] 0 0
................ 0% .0x| .o0%] .o0%| .ox| .ox| .ox] .ox| .ox] .o% 0% 0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .o0%| .0%| .0%] .o%| .0%| .o%| .ox| .ox| .ox% 0% 0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0%| .0%| .ox| .ox| .ox| .o%| .ox| .ox%| .ox| .ox| .ox%
0400 HRS.......... 0 0 0 0 0 [ 0 0 0 0 0 0
................ L0%]  .0%| 0% .0%| .ox| .0%| .o0%| .o%| .o%| .0% 0% .0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%|] .0%| .0%] .ox| .o%| .o0%| .ox| .ox| .ox| .o% 0%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%| .0%| .0%| .0%] .o%| .0%| .o0x] .ox| .ox| .0% 0%{ .0%
0530 HRS.......... 0 v} 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .0%| .0%| .ox| .ox%| .o%| .ox| .ox] .ox| .oz 0%
0600 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3% 0% 6% .o0x| .0x| .9%; .o0%x] .ox| .ox| .9x| .ox| .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO MALTA 2

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-2: RM2 AUDIENCE: WEDNESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - |31 - |51 - |OVER | AB t1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3% .0x%| .6%] .0%| .ox| .9x| .ox| .ox| .ox| .9%| .ox 0%
0700 HRS.......... 2 1 1 0 0 2 0 0 0 1 1 0
................ AL 7% L6x|  .0%] .ox| 1.8%| .ox| .ox| .ox| .9x%| 1.7% 0%
0730 HRS.......... 3 2 1 0 0 3 0 0 0 2 1 0
................ 1.0%) 1.4%| .6%| .0% .ox| 2.7%| .ox| .o%| .ox| 1.7%| 1.7% 0%
0800 HRS.......... 3 2 1 0 0 3 0 0 0 2 1 0
................ 1.0%) 1.4% .6x] .0%| .0%| 2.7%] .o0x| .ox%| .ox| 1.7%| 1.7% 0%
0830 HRS.......... 2 1 1 0 0 2 0 0 0 2 0 0
................ 7Rl 7% L6%) .0%) .ox| 1.8%] .ox| .ox| .o0%| 1.7%] .ox 0%
0900 HRS.......... 3 2 1 0 1 2 0 0 0 2 1 0
................ 1.0%) 1.4% .6% .0%| 1.3x| 1.8%] .ox| .ox| .o0%| 1.7%| 1.7% 0%
0930 HRS.......... 5 3 2 0 1 2 1 1 1 3 1 0
................ 1.7%0 2.1%) 1.3%]  .0%| 1.3%] 1.8%| 1.9%| 2.8%| 2.3%| 2.6x| 1.7%| .ox%
1000 HRS.......... 4 2 2 0 1 1 1 1 1 2 1 0
................ 1.3%] 1.4%) 1.3%] .0%| 1.3%] .9%| 1.9%| 2.8%| 2.3%| 1.7%] 1.7% 0%
1030 HRS.......... 5 2 3 (1 2 1 1 1 1 2 2 0
................ 1.7% 1.4%) 1.9%| (0%} 2.6%| .9%| 1.9%| 2.8%| 2.3x%| 1.7%| 3.3%| .ox%
1100 HRS.......... 2 0 2 0 1 1 0 0 0 1 1 0
................ LTk L0%) 1.3%|  .0%| 1.3%| .9x| .ox| .0%| .ox| .9%| 1.7% 0%
1130 HRS.......... 2 0 2 0 1 1 0 0 0 1 1 0
................ 7% 0% 1.3%  .0%] 1.3%]  .9%| .ox| .ox] .ox%| .ox| 1.7x] .ox
NOON.............. 4 2 2 0 1 2 0 1 0 3 1 0
................ 1.3%] 1.4%| 1.3%] .0%| 1.3%| 1.8%| .ox)] 2.8%| .o%| 2.6%| 1.7%] .0%
1230 HRS.......... 5 2 3 0 2 2 0 1 0 3 1 1
................ 1.7%) 1.4%| 1.9%] .0%| 2.6%] 1.8%] .0%| 2.8%| .ox| 2.6%| 1.7%| 1.3%
1300 HRS.......... 4 2 2 0 1 2 0 1 0 3 0 1
................ 1.3%) 1.4%| 1.3%] .0x| 1.3%| 1.8%] .ox%) 2.8%| .ox| 2.6x| .o%| 1.3x%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO MALTA 2

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-2: RM2 AUDIENCE: WEDNESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 4 2 2 0 1 2 0 1 0 3 0 1
................ 1.3%) 1.4%| 1.3% .0%| 1.3%| 1.8%| .0x| 2.8x%| .ox| 2.6%| .o0%| 1.3%
1400 HRS.......... 3 2 1 0 0 2 0 1 0 3 0 0
................ 1.0%| 1.4%] .6%] .0x%| .0%] 1.8%| .0x| 2.8%| .ox| 2.6%| .o%| .o%
1430 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 (1
................ 3% .0%| .6%]| .o0%| .0%| .9%] .ox| .o0%| .ox| .9%| .o0%] .ox
1500 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3% .0%| .6%| .0%| .0%| .9%| .0%] .0%| .o%| .9%| .o%| .ox
1530 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3%l 0% 6% 0% .0%] .9%| .0%| .0%| .ox%| .9x| .0%| .0%
1600 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3% .ox| .6x| .ox| .o%| .9%] .ox| .ox| .ox%| .9x] .ox%| .ox
1630 HRS.......... 3 1 2 0 0 1 1 1 1 2 0 0
................ 1.0%) 7% 1.3%| .0%| .0%| .9%| 1.9%| 2.8x%| 2.3x| 1.7%] .0%] .o0%
1700 HRS.......... 4 1 3 0 1 1 1 1 1 3 0 0
................ 1.3%)  .7%] 1.9%| .0%] 1.3%] .9%| 1.9%| 2.8%| 2.3x| 2.6x%| .o0%| .o%
1730 HRS.......... 2 1 1 0 1 0 0 1 0 2 0 0
................ 44 Y 44 6%| .0%] 1.3% .0x| .0x| 2.8%| .0%| 1.7%| .o%| .0%
1800 HRS.......... 2 2 0 0 0 1 0 1 0 2 0 0
................ JT% 1.4%] .0%|  .0%| .0%] .9%| .0%| 2.8%| .0%| 1.7%| .0%| .0%
1830 HRS.......... 2 1 1 0 0 2 0 0 0 2 0 0
................ % .7Tx] .6%|  .0%|  .0%| 1.8%| .0%] .o%| .0%| 1.7%| .o0%| .o%
1900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0%| .0%| .0%| .0%] .0%| .0%| .0% .0%| .0%| .o0%
1930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%]  .0%| .o0x| .ox] .0%| .o0%| .o0x| .o%| .ox| .ox| .ox| .ox%
2000 HRS.......... 0 0 0 0 ] 0 0 0 0 0 0 0
................ L0%]  .0%| .0%] .0%| .0%] .0%| .0%] .0%| .o%] .ox| .ox| .o0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO MALTA 2

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-2: RM2 AUDIENCE: WEDNESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - 118 - |31 - |51 - |ovER | AB €1 | c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%p .o%|  .0%| .ox| .ox| .oxj .o%{ .ox] .ox| .ox| .ox| .ox
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%]  .o0x{ .ox| .o%| .o0x| .ox| .ox| .ox| .ox%| .ox| .ox| .ox
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0% L0%) 0% .0% 0%] .0% .0% .0%| .0%| .0%| .0%
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 ] (1

................ -0%| .o .ox| .o%] .o%x] .o%| .ox| .ox| .ox| .ox| .ox%| .ox
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0%l 0% -0%]  .0%| .0%| .o%| .o%| .0%| .0%| .ox| .ox| .o%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0% L0%]  .0%{ .0x| .o%] .ox%] .o%| .ox| .ox%| .o0%| .ox
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%)  .0%| .0x| .o%| .o0x] .ox%| .ox| .ox| .ox| .ox| .ox| .ox%
DID NOT LISTEN TO

RADIO MALTA 2

ON THIS DAY.... 287 139 148 22 74| 104 53 34 43| 109 57 78

................ 95.7%|95.2%]96.1%| 100%]94.9%|94.5%[98.1%|94.4%|97.7%|93.2%|95.0%| 98. 7%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO MALTA 2




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-3: SUPER 1 AUDIENCE: WEDNESDAY
~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - {31 - {51 - |OVER AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300 146] 154 22 78] 110 54 36 44| 117 60 79
MIDNIGHT.......... 0 0 0 0 0 (] 0 0 0 0 0 0
................ .0% 0% 0% 0% 0% .0% 0% 0% .0% . 0% .0% 0%
0030 HRS.......... 1 0 1 0 0 0 1 0 0 (] 1 (]
................ 3% .o% 6% .0%] .0%| .o%| 1.9%] .o%| .ox| .ox| 1.7% 0%
0100 HRS.......... 1 0 1 (] 0 0 1 0 0 (] 1 0
................ 3% .0% 6% . 0% 0% 0% 1.9% .0% .0% 0% 1.7% 0%
0130 HRS.......... 0 0 0 0 0 0 0 0 (] 0 0] ]
................ -0%]  .0%| .0%] .0%| .o%| .o0%] .o%| .ox| .ox| .ox| .ox 0%
0200 HRS.......... 0 0 ] 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% 0% 0% 0% .0% 0% .0% .0% .0% 0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 ] 0 (]
................ 0% 0% 0% 0% 0% 0% . 0% 0% 0% .0% 0% 0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% Lox%| .o0% 0% 0x| .o%| .o%| .ox| .o%| .o0%| .o0% 0%
0330 HRS.......... (] 0 0 0 0 0 0 0 0 0 0 ]
................ 0% .0% 0% .0%| .0%| .o0%| .o0%| .o%| .ox%! .ox| .ox| .ox%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0%] .o0%| .o0%| .ox| .o%| .o%| .ox| .ox%| .ox| .ox| .ox%
0430 HRS.......... 0 0 0 0 0 0 0 0 ] (] 0 0
................ .0% 0% .ox| .o0% 0x| .ox| .o%| .o%| .o%| .o%| .ox%| .ox
0500 HRS.......... (i 0 0 (1] (] 0 0 0 0 0 0 0
................ 0%  .0%| .0%} .0%| .0%f .o%| .o0% .o0x) .o0%| .ox! .ox| .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 (] 0 ]
................ .0% 0x] .0%| .ox%| .ox| .ox| .o0% ox| .0%] .ox| .o0% 0%
0600 HRS.......... 8 4 4 0 2 3 2 1 1 1 1 5
................ 2.7%| 2.7%| 2.6% 0%) 2.6%| 2.7%] 3.7%] 2.8%) 2.3%| .9%| 1.7%| 6.3%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO SUPER 1

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-3: SUPER 1 AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - 118 - |31 - |51 - |OVER AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 1 6 5 0 2 6 2 1 1 3 1 6
................ 3.7%) 4.1%| 3.2%| .0x] 2.6%| 5.5%| 3.7%| 2.8%| 2.3x| 2.6%]| 1.7%| 7.6%
0700 HRS.......... 23 10 13 2 5 10 3 3 1 8 4 10
................ 7.7%] 6.8%] 8.4%| 9.1%| 6.4%| 9.1%) 5.6%| 8.3%| 2.3%| 6.8%| 6.7%|12.7%
0730 HRS.......... 25 10 15 2 5 1 4 3 0 9 5 "
................ 8.3% 6.8%| 9.7%| 9.1%| 6.4%|10.0%| 7.4%| 8.3%| .0%| 7.7%| 8.3%|13.9%
0800 HRS.......... 31 14 17 1 5 14 7 4 2 10 7 12
................ 10.3%| 9.6%|11.0%| 4.5%| 6.4%[12.7%]|13.0%[11.1%| 4.5%] 8.5%]|11.7%|15.2%
0830 HRS.......... 35 14 21 1 6 16 7 5 2 13 6 14
................ 11.7%] 9.6%|13.6%] 4.5%| 7.7%|14.5%]|13.0%[13.9%] 4.5%|11.1%|10.0%)17.7%
0900 HRS.......... 33 14 19 1 6 15 6 5 2 12 7 12
................ 11.0%| 9.6%[12.3%] 4.5%| 7.7%[13.6%|11.1%[13.9%| 4.5%|10.3%[11.7%]|15.2%
0930 HRS.......... 30 11 19 1 6 13 6 4 1 1 8 10
................ 10.0%| 7.5%[12.3%]| 4.5%| 7.7%[11._8%|11.1%[11.1%] 2.3%| 9.4%|13.3%]|12.7%
1000 HRS.......... 27 10 17 0 [ 12 5 4 1 10 7 9
................ 9.0%| 6.8%|11.0% 0%| 7.7%]10.9%| 9.3%|11.1%] 2.3%| 8.5%|11.7%[11.4%
1030 HRS.......... 24 10 14 0 5 11 5 3 1 9 7 7
................ 8.0%| 6.8%| 9.1%| .0%| 6.4%[10.0%] 9.3%| 8.3%| 2.3%] 7.7%|11.7%| 8.9%
1100 HRS.......... 26 12 14 0 5 13 5 3 1 10 7 8
................ 8.7%| 8.2%| 9.1%| .0%| 6.4%]|11.8%] 9.3%] 8.3%| 2.3%| 8.5%|11.7%|10.1%
1130 HRS.......... 25 13 12 0 (] 12 4 3 1 9 6 9
................ 8.3%| 8.9%| 7.8%| .0%| 7.7%|10.9%] 7.4%) 8.3%| 2.3%] 7.7%[10.0%)11 4%
NOON.............. 27 14 13 0 8 12 4 3 1 12 6 8
................ 9.0% 9.6%| 8.4%| .0%|10.3%]|10.9%| 7.4%| 8.3%| 2.3%(10.3%|10.0%]|10.1%
1230 HRS.......... 23 14 9 1 7 9 4 2 0 9 6 8
................ 7.7%) 9.6%] 5.8%| 4.5%| 9.0%| 8.2%] 7.4%| 5.6%| .0%| 7.7%]10.0%)10.1%
1300 HRS.......... 24 12 12 1 7 8 4 4 0 8 7 9
................ 8.0%1 8.2%| 7.8%| 4.5%] 9.0%| 7.3%| 7.4%|11.1%| .0%| 6.8%|11.7%|11.4%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO SUPER 1

(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-3: SUPER 1 AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - [18 - {31 -~ |51 - |OVER AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 22 11 11 1 5 8 4 4 0 7 7 8
................ 7.3%] 7.5%| 7.1%| 4.5%| 6.4%| 7.3x%| 7.4x%|11.1%| .ox| 6.0%|11.7% 10.1%
1400 HRS.......... 22 1" 11 1 5 9 4 3 0 7 9 6
................ 7.3%] 7.5%| 7.1%| 4.5%| 6.4x%| 8.2%| 7.4%| 8.3%] .o0x| 6.0%|15.0% 7.6%
1430 HRS.......... 19 8 1 1 4 8 4 2 0 6 8 5
................ 6.3%| 5.5%| 7.1%| 4.5%| 5.1%| 7.3%] 7.4%| 5.6%| .0%| 5.1%[13.3x% 6.3%
1500 HRS.......... 19 8 1 1 4 8 5 1 0 7 7 5
................ 6.3% 5.5%| 7.1%| 4.5%| 5.1%| 7.3%| 9.3%| 2.8%| .o0x| 6.0%|11.7%] 6.3%
1530 HRS.......... 15 [ 9 1 3 6 3 2 0 7 5 3
................ 5.0%f 4.1%] 5.8%| 4.5%| 3.8%| 5.5%| 5.6%| 5.6%| .0x| 6.0%] 8.3%| 3 8%
1600 HRS.......... 28 13 15 3 4 12 ] 3 1 9 8 10
................ 9-3%( 8.9%| 9.7%[13.6%| 5.1%|10.9%|11.1%] 8.3%| 2.3x%) 7.7%|13.3%)12.7%
1630 HRS.......... 27 1" 16 2 4 11 7 3 1 9 8 9
................ 9.0%| 7.5%|10.4%| 9.1%| 5.1%)10.0%[13.0%] 8.3%| 2.3x%] 7.7%]13.3%)11. 4%
1700 HRS.......... 29 12 17 2 6 14 ] 1 0 10 9 10
................ 9.7%| 8.2%|11.0%] 9.1%| 7.7%[12.7%|11.1%| 2.8%| .o0x) 8.5%|15.0%|12.7%
1730 HRS.......... 23 9 14 2 6 1 3 1 0 7 7 9
................ 7.7%] 6.2%| 9.1%] 9.1%| 7.7%|10.0%| 5.6%| 2.8%| .ox| 6.0%|11.7%)11.4%
1800 HRS.......... 16 9 7 1 5 9 1 0 1 5 4 6
................ 5.3%| 6.2%) 4.5%| 4.5%| 6.4%] 8.2%| 1.9% .0%| 2.3%| 4.3%| 6.7%| 7.6%
1830 HRS.......... 14 [ 8 2 5 7 0 ] 1 3 5 5
................ 4.7%) &.1%| 5.2% 9.1%| 6.4%| 6.4%| .o0x| .o0%| 2.3x] 2.6%| 8.3%| 6.3%
1900 HRS.......... 13 ] 7 2 6 5 0 0 1 2 5 5
................ b.3%) 4.1%) 4.5%) 9.1%| 7.7%| 4.5%] .ox| .ox| 2.3%| 1.7%x| 8.3%] 6.3x%
1930 HRS.......... 1" 5 [ 2 5 3 0 1 1 2 5 3
................ 3.7%] 5.4%| 3.9%| 9.1%| 6.4%| 2.7%| .ox%| 2.8%| 2.3x| 1.7%| 8.3%] 3.8%
2000 HRS.......... 7 2 5 1 4 1 0 1 1 1 3 2
................ 2.3%| 1.4%| 3.2%| 4.5%) 5.1%] .ox% 0% 2.8%) 2.3%x| .9%| 5.0%| 2.5%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO SUPER 1

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-3: SUPER 1 AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - |18 - |31 - |51 - JOVER | AB c1 | c2 DE
E 17 30 50 65 65

2030 HRS.......... & 0 4 0 3 0 0 1 0 1 1 2

................ 1.3%] .0%| 2.6%] .o0x| 3.8%x| .ox| .o0x| 2.8%x] .ox| .9x%| 1.7x| 2.5%
2100 HRS.......... 1 0 1 0 1 0 0 0 0 1 0 0

................ 3% .0%]  .6x] .ox| 1.3%| .ox| .ox| .ox| .ox| .9%| .ox| .o%
2130 HRS.......... 1 0 1 0 1 0 0 0 0 1 0 0

................ 3% .0x%]  .6x%| .0%| 1.3%| .ox| .ox|] .ox] .ox| .ox%| .ox| .o
2200 HRS.......... 2 0 2 0 1 0 1 0 0 2 0 0

................ STuL 0% 1.3%)  .0%| 1.3%| .0x| 1.9%] .o0x| .ox%| 1.7%| .ox| .ox%
2230 HRS.......... 3 1 2 0 2 0 1 0 0 3 0 0

................ 1.0%) 7% 1.3%] .0%| 2.6%| .0%| 1.9%] .o0x%| .ox| 2.6x| .o0x| .o0%
2300 HRS.......... 2 0 2 0 1 0 1 0 0 1 1 0

................ L% 0% 1.3% 0% 1.3%] .0%] 1.9%] .0%x| .0%| .9%] 1.7%| .0%
2330 HRS.......... 2 0 2 0 1 0 1 0 0 1 1 0

................ 7% 0% 1.3%) 0% 1.3%| .o0x%] 1.9%] .ox| .o0x%| .9x%| 1.7%| .ox
DID NOT LISTEN TO

SUPER 1 RADIO

ON THIS DAY....| 218} 107] 111 17 58 76 39 28 38 92 37 51

................ T2.7T%|73.3%|72.1%|77.3%|74.4%| 69.1%| 72.2%| 77.8%| 86.4%|78.6%| 61.7%) 64. 6%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO SUPER 1




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-4: RADIC 101 AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - {18 - |31 - |51 - |OVER | AB ¢1 c2 DE
E 17 30 50 65 65 |
TOTAL CASES....... 300 146| 154 22 78] 110 54 36 441 117 60 79
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0%] .0%| .ox| .o%| .ox| .ox| .ox| .ox%| .ox| .ox| .o0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0%| .0%] .0% 0% .0%| .0%] .0%| .0%| .0%| .0%| .0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .o%| .o0x%| .0%] .e%] .o0x| .o%| .o%| .ox%] .ox] .o%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] .0%] .0%| .0%] .ox| .o%| .o0%| .ox| .o%| .ox| .ox| .o%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] 0% .0%] .0% 0%} .0%| .0%| .o0%] .o%] .0%] .o%| .0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%| .ox| .0x| .o%| .ox| .ox| .o%| .ox| .ox| .o%| .o%
0300 HRS.......... 0 0 0 1} 0 0 0 0 0 0 0 0
................ 0% 0%l .o0%| .0% 0% .0%] .0%| .0%| .0%| .0%] .0%| .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%]  .0%] .0%| .0%] .0%| .0%| .o0x|] .ox| .ox| .ox| .o0%| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ <0%] .o0x] .ox| .0%| .0%| .o%| .o%x| .o%| .ox| .ox| .ox%| .o0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0z)  .0%|  .0% 0% 0% .0%] .0%| .0%| .0%| .0%] .0%| .0%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%]  .0%] .0%| .0%| .0%| .0%| .0%| .o%] .o%] .ox| .o%| .o0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .0% 0% 0%] .0%| .0%] .0%| .0%| .0%] .0%| .o0%
0600 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1
................ 3% 7% .0%| .0%) 1.3%| .o0%| .ox| .o%] .ox] .ox| .o%| 1.3%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO 101

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-4: RADIO 101 AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - |31 - |51 - |ovER | AB c1 €2 DE

................ -3%]  .7%| .ox| .0%| 1.3%x| .ox| .o0% .ox| .ox| .o0x| .ox| 1.3%

07060 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ -3%| .0x) .éx| .ox] .ox[ .9x] .ox| .ox| .ox| .9x| .o%| .ox
0730 HRS.......... 4 3 1 0 1 3 0 0 2 2 0 0

................ 1.3%| 2.1%|  .6x%| .o%| 1.3%] 2.7%| .ox| .o0%| 4.5%| 1.7%| .o%| .ox%

................ 1.3%] 1.4%) 1.3%  .o0%| 1.3%] 2.7x| .o%| .ox| 2.3%| 1.7x| 1.7%] .ox

................ 1.7% 2.7%| .6%] .0%| 2.6%| 1.8%| .ox| 2.8%| 4.5% .9%) 1.7%| 1.3%

0900 HRS.......... 4 1 3 0 2 1 1 0 0 2 1 1
................ 1.3% 7% 1.9%] .0%| 2.6%| .9%| 1.9% .ox%| .o0x| 1.7%| 1.7%| 1.3%
0930 HRS.......... 3 0 3 0 1 1 1 0 0 2 1 0

1000 HRS.......... 5 0 5 0 1 3 1 0 1 2 1 1
................ 1.7%  .o%| 3.2%| .o0%| 1.3%| 2.7x] 1.9%| .o%| 2.3%| 1.7%| 1.7%] 1.3%
1030 HRS.......... 6 0 6 0 1 4 1 0 1 2 2 1
................ 2.0%]  .0%) 3.9% .0%| 1.3%| 3.6%] 1.9%] .ox%| 2.3%| 1.7x] 3.3%| 1.3%
1100 HRS.......... 7 1 6 0 2 4 1 0 1 3 2 1
................ 2.3%  .7%| 3.9% .0%| 2.6%| 3.6%| 1.9%| .o0x| 2.3%| 2.6%| 3.3%| 1.3%4
1130 HRS.......... 5 1 4 0 2 3 0 0 0 2 2 1
................ 1.7% T%| 2.6% 0%| 2.6%] 2.7%] .0% 0% 0%) 1.7%| 3.3%] 1.3%
NOON.............. 7 3 4 0 3 3 0 1 1 2 3 1
................ 2.3% 2.1%| 2.6%| .o0%| 3.8%| 2.7x| .o%| 2.8%| 2.3%| 1.7%] s.0%| 1.3%
1230 HRS.......... 4 3 1 0 2 1 0 1 1 1 1 1
................ 1.3%] 2.1%| .6x%| .o0x| 2.6x%| .9%] .ox| 2.8%| 2.3x| .9%| 1.7x] 1.3%
1300 HRS.......... 3 1 2 0 2 1 0 0 0 1 2 0
................ 1.0% 7% 1.3% 0%| 2.6%| .9% 0% 0% 0% 9%l 3.3%| .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO 101
(cont inued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-4: RADIO 101 AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE {FEMAL|14 - |18 - |31 - |51 - |ovER | AB ¢1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 3 1 2 0 2 1 [ 0 0 1 2 0
................ 1.0%1 7% 1.3%] .ox%| 2.6x%] .9%| .ox| .o0x%| .ox%] .ox| 3.3%| .o%
1400 HRS.......... 3 1 2 0 2 1 0 0 0 1 2 0
................ 1.0%) 7% 1.3%| .0%] 2.6% .9%] .o0%| .ox| .ox| .9x| 3.3%] .o0%
1430 HRS.......... 3 1 2 0 2 1 0 0 0 1 2 0
................ 1.0% 7% 1.3% .o0x%| 2.6x%| .9x| .ox| .o0%| .ox%| .9x%| 3.3%| .o%
1500 HRS.......... 3 1 2 0 1 2 0 0 0 1 1 1
................ 1.0%) .7%| 1.3% 0%| 1.3%| 1.8%| .0%| .o0%x| .0%| .9%| 1.7%| 1.3%
1530 HRS.......... 3 1 2 0 1 2 0 0 0 1 1 1
................ 1.0%] 7% 1.3% 0% 1.3%] 1.8%| .o0x| .o0%x] .o0%x| .9%| 1.7%| 1.3%
1600 HRS.......... 3 2 1 0 2 1 0 0 0 1 2 0
................ 1.0%] 1.4%| .6x%| .0x%| 2.6%] .9%| .ox| .o%] .ox%| .9x| 3.3%| .ox
1630 HRS.......... 4 3 1 0 2 1 0 1 0 2 2 0
................ 1.3%] 2.1%| .6% 0%| 2.6%| .9%) .0%| 2.8%| .0%] 1.7%] 3.3%| .0%
1700 HRS.......... 4 3 1 0 2 1 0 1 0 2 2 0
................ 1.3%] 2.1% 6%| .0%| 2.6x%] .9%| .0%| 2.8%| .ox| 1.7%| 3.3%| .o%
1730 HRS.......... 5 4 1 0 3 1 0 1 0 4 1 0
................ 1.74) 2.7%] .6% 0%] 3.8%| .9%| .0%| 2.8%| .0%| 3.4%] 1.7%| .0%
1800 HRS.......... 3 3 0 0 2 0 1 0 0 2 1 0
................ 1.0%) 2.1%| .0%] .0%| 2.6%| .0%| 1.9%) .o0x%| .ox| 1.7x| 1.7%¢| .o%
1830 HRS.......... 2 2 0 0 1 0 1 0 0 1 1 0
................ A V6% 0% L0%| 1.3%| .ox| 1.9%| .o0%] .ox%| .9x| 1.7%| .o%
1900 HRS.......... 1 1 0 0 0 0 1 0 0 0 1 0
................ 3% .7%|  .0%| .0%] .0%] .0%| 1.9% .0%| .o0%| .o%| 1.7%] .ox
1930 HRS.......... 1 1 0 0 0 0 1 0 0 0 1 0
................ 3%) JTA] L0% 0%| .0%| .o0%| 1.9%] .0%| .0%] .ox] 1.7%| .0%
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 (i
................ .0% 0%| .0x] .ox| .ox| .0%| .0%| .0%| .ox| .ox| .ox| .ox
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO 101

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-4: RADIO 101 AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - {18 - |31 - |51 - |OVER | AB 1 €2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0x% L0%)  .0%| .0%] .0x| .o%| .0x| .ox| .ox%] .o0%] .o0%
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% 0% L0%) .0x%]  .0x%] .0%| .ox| .ox| .ox| .ox| .ox| .ox
2130 HRS.......... 0 0 0 0 0 0 0 o 0 0 0 0

................ 0% .0%] .0%] .0%] .0%| .0%| .0%| .ox| .0%| .ox| .ox%| .o0%
2200 HRS.......... 0 0 .0 0 0 0 0 0 0 0 0 0

................ L0%]  .0%f .0%| .0%| .o0% .0%| .0%| .o0%| .o%| .ox| .ox| .ox
2230 HRS....0vu.n. 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% 0% L0%  .0%] .0%f .0%] .0%| .0%| .0%| .0% .07 .0%
2300 HRS.......... 0 0 0 0 0 0 i 0 0 0 0 0

................ 0% 0% L0%)  .0%[ .0%f .ox| .0%| .0%| .o%| .o0%| .0%| .o0%
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%| .0%| .0%| .0% 0% .0%| .o0%| .o0%] .0%| .0%| .0%
DID NOT LISTEN TO

RADIO 101 ON

THIS DAY....... 278| 1331 145 22 691 102 52 33 391 109 54 76

................ 92.7%191.1%|94.2%] 100%]88.5%|92.7%|96.3%]|91.7%|88.6%|93.2%]|90.0%|96.2%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP

OF RADIO 101




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-5:

ISLAND SOUND RADIO AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |{FEMAL|14 - |18 - |31 - [51 - |OVER AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300 146| 154 22 78| 110 54 36 441 117 60 79
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%)  .0%] .ox| .ox] .o0x| .ox] .ox{ .ox| .ox| .ox| .ox| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%| .0%] 0%l .0% .0%| .0%| .ox| .ox| .ox| .ox| .ox%| .o%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% 0% .0% .0% 0% . 0% .0% .0% .0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% . 0% .0% 0% .0% .0% .0% .0% .0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% 0% .0% . 0% 0% 0% .0% .0% .0% .0% .0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% . 0% .0% .0% .0% .0% 0% .0% .0% 0% .0% .0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0% .0% .0% .0% .0% 0% .0% .0% .0% .0%
0330 HRS.......... 0 0 0 0 [\ 0 0 0 0 0 0 0
................ L0% .0%)  .0%| .0%f .0%| .0%| .o%| .ox| .ox| .ox| .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%f .0%| .o%| .0%| .o%] .o% .o%| .o%| .ox| .o%| .o0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0%| .0%| .0%| ._o%| .ox| .ox| .o%| .ox| .ox| .o0x%
0500 HRS.......... (1 0 0 0 0 0 0 0 0 0 0 0
................ 0% .o0x| .o%] .0%| .o0%f .o%| .ox] .o%| .ox| .o%| .ox| .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
.......... reeens L0%]  .0%|  .0x| .o0x%| .0x%| .ox| .ox| .ox| .ox| .ox| .ox|] .ox
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
ceraresrerananes L0%]  .ox] 0%l .0%| .ox| .ox| .ox%| .ox| .ox] .ox| .ox| .o0x

BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP

PERCENTAGES = COLUMN PERCENTAGES

OF ISLAND SOUND RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-5: ISLAND SOUND RADIO AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL{14 - 118 - |31 - |51 - |oVvER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 4 0 0 0 0 0 0
................ L0xp .0%|  .0%[ .ox] .ox| .ox| .ox| .ox| .o%x| .ox| .ox| .ox
0700 HRS.......... 1 1 0 0 0 0 1 0 1 0 0 0
................ 3% .7%| .o%| .ox] .ox| .ox| 1.9%x] .ox] 2.3%] .ox| .ox| .ox
0730 HRS.......... 1 1 0 0 0 0 1 0 1 0 0 0
................ 3| .7xl L0%) L0%] 0% .o%)] 1.9%] .ox| 2.3%] .ox| .oz .ox
0800 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%1 .0%] .0x| .o%| .o%] .o%| .o%] .ox| .ox{ .ox| .ox| .ox
0830 HRS.......... 1 1 0 0 1 0 0 0 0 0 ] 1
................ 3% 7% .ox%|  .0%| 1.3%] .ox| .ox| .ox| .ox| .ox| .ox| 1.3x
0900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% 0% .0% .0% 0% .0% .0% .0% .0% .0%
0930 HRS.......... 0 0 0 0 0 0 0 0 0 0 ¢ 0
................ <0%] .0x] .0%] .0%| .0%| .ox%| .ox%| .ox| .ox L0%]  .0%| .0%
1000 HRS.......... 2 1 1 0 1 1 0 0 1 1 0 0
................ TR LTA 6% L0%] 1.3%] (9% .ox%] .ox| 2.3%] .9%| .ox| .ox
1030 HRS.......... 2 1 1 0 1 1 0 0 1 1 0 0
................ TR 7% 6% 0% 1.3%] 9% .0%| .0%| 2.3% 9% .0%  .0%
1100 HRS.......... 3 2 1 0 2 1 0 0 1 2 0 0
................ 1.0%] 1.4% 6% 0%| 2.6%] .9% 0% 0% 2.3%] 1.7% 0% 0%
1130 HRS.......... 3 2 1 (1 2 1 0 0 1 2 0 0
................ 1.0%]| 1.4% 6% 0%] 2.6%| .9% 0% .0%| 2.3%| 1.7% 0% 0%
NOON.............. 3 3 0 0 2 0 1 0 2 1 0 0
................ 1.0%| 2.1% 0% 0%] 2.6%] .0%| 1.9% 0% 4.5% 9% 0% 0%
1230 HRS.......... 3 3 0 0 2 0 1 0 2 1 0 0
................ 1.0%} 2.1% 0% 0%| 2.6%| .0%| 1.9% 0%] 4.5% 9% 0% 0%
1300 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0
................ 3% 7% .0%|  .0%) 1.3% .o0x%| .0%| .0%| 2.3%] .ox| .ox%| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF ISLAND SOUND RADIO
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-5:

- BY GENDER, AGE & SOCIO-ECON GROUP

ISLAND SOUND RADIO AUDIENCE: WEDNESDAY

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - [18 - |31 - [51 - |ovER AB c1 c2 DE
E 17 |30 |s0 |65 | 65
1330 HRS.......... 0 0 0 0 0 0 0 0 ol o 0 0
................ .0% .0% . 0% .0% 0% .0% 0% 0% 0% .0% . 0% .0%
1400 HRS.......... 1 0 1 ol o 1 0 0 0 1 0 0
................ 3% .0% . 6% .0% 0% 9% 0% 0% 0% 9% .0% 0%
1430 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3% .ox| .ex| .ox| .ox| .ox| .ox| .ox| .ox| .9x] .ox| .ox
1500 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3u o o.ox| Lex| Lox| .ox| .ox| .ox| .ox| .ox| .9x] .ox| .ox
1530 HRS.......... 0 0 0 0 0 o 0 0 0 0 0 0
................ .0%| .ox| ox| .ox| .ox| .ox] .ox| .ox| .ox| .ox| .ox| .ox
1600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% . 0% .0% .0% 0% 0% .0% .0% 0% 0% . 0% .0%
1630 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1
................ 3ul 7x| Lox| Lox| 1.3%] ox| ox| .ox| .ox| .ox| .ox| 1.3%
1700 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 0
................ 3%l 7% Lox| Lox| 1.3%] .ox| .ox| .ox| .ox| .ox| .oxl .ox
1730 HRS.......... 2 2 0 0 1 0 1 0 1 1 0 0
................ %) 1.4%) Lox| Lox| 1.3%] .ox)| 1.9x| .ox| 2.3%| .ox| .ox| .ox
1800 HRS.......... 1 1 0 of o 0 1 0 1 0 0 0
................ .3% 7% 0% 0% 0% 0% 1.9% 0% 2.3% .0% 0% 0%
1830 HRS.......... 1 1 0 of o 0 1 0 1 0 0 0
................ 3| u7x| .ox| Lox| .ox| .ox| 1.9%x| .ox| 2.3%x| .ox| .ox| .ox%
1900 MRS.......... 0 0 0 of o 0 0 0 0 0 0 0
................ 0% .o%| .ox| .o%| .ox] .ox| .ox| .ox| .ox| .ox| .ox| .ox
1930 HRS.......... 2 2 0 ol 1 1 0 0 0 2 0 0
................ %] 1.ax] Lox| o 1.3 Lex| Lox| .ox| .ox| 1.7%] .ox| .o
2000 HRS.......... 1 1 0 of o 1 0 0 0 1 0 0
................ 3% .rx| Lox| oLox| .ox| .ox| .ox| .ox| .ox| .eox| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF ISLAND SOUND RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-5:

- BY GENDER, AGE & SOCIO-ECON GROUP

[SLAND SOUND RADIOC AUDIENCE: WEDNESDAY

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE fFEMAL|14 - |18 - |31 ~ |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 | 65

2030 HRS.......... 0 0 0 0 0 0 [t} 0 0 0 0 0

................ [0%  .0%} .o% .ox] .0%| .0x%| .ox] .ox] .ox| .o0%| .o%| .ox
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%|  .0x%] .ox] .ox| .ox| .o0%x| .ox| .o0x%| .ox| .ox%| .ox%| .o%
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%)  .0%)  .0%| .0% .o%| .ox] .ox] .o0%] .ox%| .ox%| .o%] .o%
2200 HRS.......... 1 0 0 1 0 0 0 1 0 0 0

................ 3% .7%) L0%] .0%| 1.3%| .o0%| .o0x| .0%]| 2.3x%| .0%| .o0%| .o0%
2230 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0

................ .3% 7% -0%| .0x%| 1.3%] .0%| .ox| .ox| 2.3%| .ox| .ox| .o0x%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ .0% 0%f .0%] .0%| .0%| .0%| .0%| .o0x] .ox| .o%| .0%| .0%
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%p  .0%| .0%| .0%| .0%| .ox| .ox| .ox| .ox| .o0x%| .o%
DID NOT LISTEN TO

ISLAND SOUND

RADIO ON THIS

DAY............ 290 138| 152 22 72| 107 53 36 41 11 60 78

................ 96.7%|94.5%|98.7%| 100%[92.3%]|97.3%]|98.1%| 100%]93.2%|94.9%| 100%]98.7%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF ISLAND SOUND RADIO




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-6: BAY RADIO AUDIENCE: WEDNESDAY
~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL]14 - |18 - |31 - |51 - |OVER | AB €1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 4 4 0 1 0 2 1 0 1 3 0 0
................ 1.3%) 2.7% 0%| 4.5%] .0%| 1.8%] 1.9%| .ox| 2.3x) 2.6x%] .o0%| .o0x
1400 HRS.......... 5 5 0 2 0 1 2 0 1 3 1 0
................ 1.7%| 3.4% 0% 9.1%] .0x] .9%] 3.7%| .0x| 2.3%| 2.6x| 1.7%| .0%
1430 HRS.......... 5 4 1 2 1 0 2 0 1 3 1 0
................ 1.7%| 2.7% 6% 9.1%| 1.3%| .0%| 3.7%| .o0x| 2.3%| 2.6%| 1.7%| .o0%
1500 HRS.......... 5 4 1 2 1 0 2 0 1 3 1 0
................ 1.7%| 2.7% 6% 9.1%| 1.3%] .0%| 3.7%| .0x%| 2.3x%| 2.6%| 1.7%| .0%
1530 HRS.......... 4 3 1 1 1 0 2 0 1 2 1 0
................ 1.3%] 2.1% 6% 4.5%) 1.3%] .0%| 3.7%| .0%| 2.3x%]| 1.7%| 1.7%| .o0%
1600 HRS.......... 5 3 2 1 2 0 2 0 1 3 1 0
................ 1.7%) 2.1%| 1.3%] 4.5%] 2.6%| .o0x] 3.7%] .ox| 2.3%| 2.6x%] 1.7x%| .o%
1630 HRS.......... 3 1 2 0 2 0 1 0 0 2 1 0
................ 1.0% 74| 1.3%] .0%] 2.6%| .0%| 1.9%] .o0x| .o%| 1.7%| 1.7%| .0%
1700 HRS.......... 3 1 2 0 2 0 1 0 0 2 1 0
................ 1.0% 74| 1.3%] 0%l 2.6%| .0%| 1.9%] .ox| .ox| 1.7%] 1.7%] .ox
1730 HRS.......... 4 2 2 0 2 1 1 ] 0 3 1 0
................ 1.3% 1.4%| 1.3%] .0%| 2.6%] .9%| 1.9%] .o0x%| .ox| 2.6%| 1.7%| .o%
1800 HRS.......... 2 0 2 0 2 0 0 0 0 2 0 0
................ 7% 0%] 1.3%] .0%| 2.6%| .0%] .0%| .0%| .ox| 1.7%| .ox| .ox
1830 HRS.......... 1 0 1 0 1 ] 0 0 0 1 0 0
................ 3% .0% 6% .0%] 1.3%] .0%| .0%| .0%{ .o%| .9%] .0%| .0%
1900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0%| .0%| .0% 0x| .0%; .0%| .0%| .0%| .ox| .o0%
1930 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 74 44 0% 0x| .0%] .9% .0%| .0%] .0%| .9%| .0%] .0%
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0%} .ox{ .0%| .o0%| .0%] .ox| .ox| .ox| .ox| .o0%

BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF BAY RADIO

PERCENTAGES = COLUMN PERCENTAGES

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-6:

BAY RADIO AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%]  .ox} .o%| .o%} .o0x| .ox| .ox| .ox| .ox|] .ox| .ox| .ox
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%] .0%| .o0%| .o%| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0% .0x%] .ox] .o0%] .o%f .ox%| .ox| .ox| .o%| .ox%| .ox| .ox
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% 0% .0% 0% .0%| .0%| .0%| .0%| .0x| .o%| .0%| .0%
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ .0%]  .0%| .0x| .o%| .o0%| .o%| .o%x| .ox| .o%| .ox| .ox| .ox
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 ] 0

................ L0%  .0%| .0%] .0%) .0% .0x%| .0%] .ox| .ox| .o%| .ox%| .ox%
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0% .0%| .0x%| .0%] .o%f .ox| .o%] .ox| .ox| .ox%| .ox%| .ox%
DID NOT LISTEN TO

BAY RADIO ON

THIS DAY....... 288{ 138| 150 20 751 105 52 36 43| 109 57 79

................ 96.0%| 94 .5%|97.4%|90.9%(96.2%]95.5%|96.3%] 100%|97.7%)93.2%|95.0%| 100%

PERCENTAGES = COLUMN PERCENTAGES

BASE

ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF BAY RADIO




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-7: RTK AUDIENCE: WEDNESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - [18 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300| 146| 154 22 781 110 54 36 441 117 60 79
MIDNIGHT.......... 1 1 0 0 0 0 1 0 1 0 0 0
................ 3% 7% .0% .0% .0% L0%] 1.9% 0% 2.3% .0% .0% .0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%  .0%] .0%| .ox| .0%| .ox| .ox| .ox| .o%| .ox| .ox%| .o%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% . 0% .0% .0% .0% .0% .0% .0% .0% .0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .0%] .o0%| .0x| .ox| .o%| .ox| .ox| .ox| .ox| .o%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%| .0%] .o0%| .0%| .ox| .ox| .ox| .ox| .ox| .ox| .o%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% .0% 0% .0% .0% 0% .0% .0% .0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 1] 0
................ L0x) 0%l 0%l .ox%| .ox] .o%| .o%| .ox| .ox| .ox| .ox| .ox
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%)  .0x| .ox| .ox| .o0%] .ox| .ox| .o%| .ox| .o%| .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 ] 0 0 0
................ 0% .0%| .0%| .o%| .o0%| .ox| .o%| .ox| .o%| .ox| .o0%| .o%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .0%] .o0%| .0%| .0%| .o%x| .o0%| .ox| .o%| .ox| .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%| .0%| .0%| .0%] .o%] .ox| .ox| .ox| .ox| .o%x| .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% .0x| .ox| .o0% .ox| .o0%| .ox| .ox%| .ox| .ox| .ox| .o0%
0600 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 0
................ 3 .T%] Lo0%) 0% .ox] .o0%] .ox%| 2.8%] .o0%| .ox] 1.7%| .o0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RTK

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 199

TABLE 10-7: RTK AUDIENCE: WEDNESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SGCI0O-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - (31 - |51 - |OVER AB €1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 3 1 2 0 0 1 1 1 0 0 2 1
................ 1.0%) .7%] 1.3%] .0%| .0x| .9%| 1.9%] 2.8x| .ox| .ox| 3.3%] 1.3%
0700 HRS.......... 8 1 7 0 1 2 2 3 1 3 2 2
................ 2.7%|  .7%| 4.5%] .0%| 1.3%| 1.8%] 3.7%| 8.3%| 2.3x%) 2.6%| 3.3%| 2.5%
0730 HRS.......... 9 1 8 0 1 2 3 3 1 4 2 2
................ 3.0%] .7%] 5.2%| .0%| 1.3%| 1.8%] 5.6%| 8.3%| 2.3x%| 3.4%| 3.3%| 2.5%
0800 HRS.......... 11 3 8 0 2 4 2 3 2 4 3 2
................ 3.7%] 2.1%] 5.2%| .0%| 2.6%| 3.6%| 3.7%| 8.3%| 4.5%| 3.4%| 5.0%| 2.5%
0830 HRS.......... 9 2 7 0 2 4 1 2 1 4 2 2
................ 3.0%) 1.4%] 4.5%| .0%| 2.6%| 3.6%| 1.9%| 5.6%| 2.3%| 3.4%| 3.3%| 2.5%
0900 HRS.......... 10 2 8 0 3 4 1 2 2 4 2 2
................ 3.3%] 1.4%] 5.2% .0%| 3.8%| 3.6%| 1.9%| 5.6%| 4.5%| 3.4%| 3.3%| 2.5%
0930 HRS.......... 10 2 8 0 3 3 2 2 3 3 1 3
................ 3.3%) 1.4%] 5.2%| .0%| 3.8%| 2.7%| 3.7%| 5.6%| 6.8%| 2.6%] 1.7%]| 3.8%
1000 HRS.......... 17 4 13 0 2 6 4 5 4 8 1 4
................ 5.7%| 2.7%| 8.4% 0%] 2.6%| 5.5%| 7.4%|13.9%| 9.1%| 6.8%] 1.7%] 5.1%
1030 HRS.......... 19 4 15 0 3 6 5 5 4 8 6
................ 6.3%| 2.7%] 9.7%] .0%| 3.8%| 5.5%] 9.3%|13.9%| 9.1%| 6.8%| 1.7%| 7.6%
1100 HRS.......... 19 3 16 0 3 7 3 ] 4 9 1 5
................ 6.3%] 2.1%]10.4% 0% 3.8%) 6.4%| 5.6%|16.7%| 9.1%| 7.7%] 1.7%] 6.3%
1130 HRS.......... 21 3 18 0 3 8 3 7 5 9 2 5
................ 7.0%] 2.1%|11.7%| .0%| 3.8%| 7.3%] 5.6%|19.4%|11.4%| 7.7%| 3.3%| 6.3%
NOON.............. 18 3 15 0 2 [ 3 7 4 7 2 5
................ 6.0%| 2.1%] 9.7% 0%| 2.6%| 5.5%]| 5.6%|19.4%| 9.1%| 6.0%| 3.3%| 6.3%
1230 HRS.......... 12 1 1" 0 3 3 1 5 1 5 2 4
................ 4.0%)  .7%| 7.1%| .0%] 3.8%| 2.7%) 1.9%}13.9%| 2.3%| 4.3%] 3.3%| 5.1%
1300 HRS.......... 6 1 5 0 2 2 1 1 1 1 1 3
................ 2.0%| .7%| 3.2%] .0%| 2.6% 1.8%] 1.9%]| 2.8%| 2.3%| .9%| 1.7%| 3.8%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RTK

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-7: RTK AUDIENCE: WEDNESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |[FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 5 2 3 0 0 2 1 2 0 1 1 3
................ 1.7%) 1.4%) 1.9%] 0% .0x| 1.8%| 1.9x] 5.6%] .ox| .9x| 1.7%| 3.8x
1400 HRS.......... 6 3 3 0 0 2 1 3 1 1 1 3
................ 2.0%) 2.1%{ 1.9% .o0x%| .o0x| 1.8x%| 1.9%| 8.3%| 2.3%] .9x| 1.7x| 3.8%
1430 HRS.......... 6 3 3 0 0 2 1 3 1 1 1 3
................ 2.0%) 2.1%] 1.9%| .o0x| .0%| 1.8%| 1.9%| 8.3%| 2.3%x| .9%| 1.7%| 3.8%
1500 HRS.......... 5 1 4 0 0 2 1 2 0 1 1 3
................ 1.7%4) 74| 2.6%| .0%| .0%| 1.8%) 1.9%| 5.6%| .0%| .9x| 1.7%] 3.8%
1530 HRS.......... 8 3 5 0 1 2 1 4 1 3 1 3
................ 2.7%] 2.1%| 3.2%| .0%) 1.3%]| 1.8%| 1.9%|11.1%] 2.3%| 2.6%| 1.7%] 3.8%
1600 HRS.......... 9 4 5 0 1 2 1 5 1 3 3 2
................ 3.0%] 2.7%| 3.2%| .o0%| 1.3%] 1.8%| 1.9%|13.9%| 2.3%| 2.6%] 5.0%| 2.5%
1630 HRS.......... 9 4 5 0 1 3 1 4 1 3 3 2
................ 3.0%| 2.7x%| 3.2%| .0%| 1.3%] 2.7%] 1.9%|11.1%| 2.3%| 2.6%| 5.0%] 2.5%
1700 HRS.......... 10 6 4 0 1 5 2 2 2 3 3 2
................ 3.3% 4.1%| 2.6%| .0%| 1.3%] 4.5%] 3.7%]| 5.6%| 4.5%| 2.6%| 5.0%] 2.5%
1730 HRS.......... 8 5 3 0 0 5 2 1 2 2 3 1
................ 2.7%| 3.4%| 1.9%] .0%| .0%| &.5%| 3.7%] 2.8x%) 4.5%| 1.7%] 5.0%| 1.3%
1800 HRS.......... 8 5 3 0 0 é 2 0 4 2 1 1
................ 2.7%] 3.4%| 1.9%] .0%| .0%| 5.5%| 3.7%} .o0%| 9.1%| 1.7%| 1.7%| 1.3%
1830 HRS.......... 7 4 3 0 0 5 2 0 4 0 1 2
................ 2.3%| 2.7%| 1.9%] .0%| .0%] 4.5%| 3.7%] .0%) 9.1%| .ox%| 1.7%| 2.5%
1900 HRS.......... 4 3 1 0 0 2 2 0 1 0 1 2
................ 1.3%| 2.1%| .é%| .o0%| .ox| 1.8%| 3.7%| .o0%| 2.3%| .ox%] 1.7%| 2.5%
1930 HRS.......... 4 4 0 0 0 3 1 0 2 0 1 1
................ 1.3%] 2.7%| .ox] .ox] .ox| 2.7%| 1.9%| .ox| 4.5%] .o0%| 1.7%] 1.3%
2000 HRS.......... 3 3 0 0 0 2 1 0 2 0 0 1
................ 1.0%| 2.1%| .0%| .ox| .o0%| 1.8%] 1.9%| .ox| 4.5%| .o0x] .ox| 1.3%
PERCENTAGES = COLUMN PERCENTAGES
BASE = OF RTK

ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-7: RTK AUDIENCE: WEDNESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 50 65 65

2030 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0

................ 3% 7% .0%| .0x%] .ox% C.9Xp .0%| .0%| 2.3%] .o0x| .0%| .0%
2100 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0

................ 3% 7% .0x| .o0x| .0%] .9%| .ox| .ox| 2.3x| .ox] .ox%| .ox
2130 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0

................ 3% 7% .0%|  .ox|  .0%| .9%| .o0%| .ox| 2.3%] .ox| .ox%| .ox
2200 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0

................ 3% 7% 0% .ox| .0x%| .9% L0%] .0%| 2.3%| .0%| .0%] .0%
2230 HRS.......... 2 2 0 0 0 1 0 1 2 0 0 0

................ S7%| 1.4%)  .0%|  .0%| .0%| .9%| .ox| 2.8x| 4.5%] .ox| .ox| .ox
2300 HRS.......... 2 2 0 0 0 1 0 1 2 0 0 0

................ 7% 1.4%]  .ox%]  .o%| .0%| .9%x] .ox%| 2.8%| 4.5%x| .ox| .ox| .ox
2330 HRS.......... 3 3 0 0 0 1 1 1 3 0 0 0

................ 1.0%] 2.1%| .0%] .0%| .0%| .9%| 1.9%| 2.8%| 6.8%| .o0x| .o%| .o0%
DID NOT LISTEN TO

RTK ON THIS DAY| 256] 131 125 22 73 94 43 24 31 100 54 71

................ 85.3%|89.7%|81.2%| 100%|93.6%)|85.5%|79.6%|66.7%|70.5%|85.5%|90.0%|89.9%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RTK




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-8: RADIO LIVE FM AUDIENCE: WEDNESDAY

- BY GENDER, AGE & SOCI0-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - 118 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300{ 146] 154 22 78] 110 54 36 441 117 60 79
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%0 .o .o0x| .ox| .o%| .o%| .o%| .ox] .ox| .ox| .ox| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% .0% 0% .0% .0% 0% .0% .0% .0% 0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 (1
................ 0%| .0% .0%| .0%| .0%| .0%| .0%| .o0% .0%| .ox| .ox%| .o0x%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] 0% .o0%| .ox| .0%] .ox| .o%| .ox| .ox| .ox| .ox| .ox%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%| .0% .0x] .0%] .0% .0%| .ox| .ox| .ox| .ox| .ox| .0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%| .0%| .ox| .ox%| .ox| .ox| .ox| .ox| .ox| .ox| .ozl .o%
0300 HRS.......... 0 0 0 (1] 0 0 0 0 0 0 0 0
................ L0%|  .0%| .0x%| .o0%] .ox%] .o0x%| .ox%| .o%x| .ox|] .ox| .ox| .o%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 ] 0
................ L0%|  .0%| .ox} .ox| .ox| .ox] .ox| .ox| .o%| .o%| .ox%| _ox
0400 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ S3%p 0 .7%| .0%|  .o0%|  .o0%| .9x%| .ox| .ox%| .ox| .o%| .o0%| 1.3%
0430 HRS.......... 2 2 0 0 0 2 0 0 0 0 0 2
................ TR 1.4%) 0% .0%| .o0%| 1.8%] .ox| .0%| .o%| .o%| .o0%| 2.5%
0500 HRS.......... 2 2 0 0 0 2 0 0 0 0 0 2
................ 7% 1.4%) L0%) .0%]  .ox| 1.8%] .ox| .ox] .o%| .o0x%| .ox%| 2.5%
0530 HRS.......... 2 2 0 0 0 2 0 0 0 0 0 2
................ SI%] 1A% L0x%]  .ox]  .o0%| 1.8%| .ox| .o0%| .ox%| .ox| .o%| 2.5%
0600 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ 3% 7% Lo .ox) .ox| .9%] .ox| .ox| .ox| .ox%| .o%| 1.3%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO LIVE FM

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-8: RADIO LIVE FM AUDIENCE: WEDNESDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER AB c1 c2 DE
3 17 [ 30 [so |6 |65
0630 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3| 7| Lox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0700 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% 7% 0% . 0% 0% 9% 0% 0% .0% 9% 0% .0%
0730 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% 0% 0% .0% . 0% 9% .0% 0% . 0% 9% 0% .0%
0800 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% 7% . 0% .0% 0% 9% .0% 0% 0% . 9% 0% .0%
0830 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% A% .0% .0% .0% .9% .0% 0% 0% 9% 0% .0%
0900 HRS.......... 4 1 3 0 2 1 0 1 2 0 1
................ 1.3% .7%] 1.9%] .ox| 2.6x| .9x| 1.9%| .o%| 2.3x| 1.7%| .ox| 1.3%
0930 HRS.......... 4 1 3 0 2 1 1 0 1 2 0 1
................ 1.3%|  .7%| 1.9%| .ox| 2.6x| .ox| 1.9%] .ox| 2.3%| 1.7%| .ox| 1.3
1000 HRS.......... 2 0 2 0 1 1 0 0 0 2 0 0
................ % .om| 1.3%| Lox| 1.3%| .9x] .ox| .ox| .ox| 1.7%] .ox| .ox
1030 HRS.......... 3 1 2 0 1 1 1 0 0 2 0 1
................ 1.0%f 7% 1.3%] .ox| 1.3%| .ox| 1.9%] .ox| .ox| 1.7%] .ox| 1.3%
1100 HRS.......... 2 | 0 0 1 1 0 0 1 0 1
................ au|l .7e] Lex| Lox| .ox| .ox| 1.9%| .ox| .ox| .ox| .ox| 1.3%
1130 HRS.......... 2 1 1 0 0 1 1 0 0 1 0 1
................ ) rw] Lex| Lox| .ox| .ex] 1.9%| .ox| .ox| .ox| .ox| 1.3%
NOON. -« ceeennnnn. 4 2 2 1 0 2 1 0 1 2 0 1
................ 1.3%) 1.4%| 1.3%| 4.5%] .ox| 1.8%| 1.9%| .ox| 2.3%] 1.7%| .o%| 1.3%
1230 HRS.......... 2 1 1 1 0 o] 1 0 1 0 0 1
................ b .rw] .ex| a.5u| .ox| Lox| 1.9%| ox| 2.3x| .ox| .ox| 1.3%
1300 HRS.......... 2 1 1 0 0 1 1 0 0 1 0 1
................ T% 7% .6% 0% 0% 9% 1.9% 0% . 0% 9% 0% 1.3%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO LIVE FM

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-8: RADIO LIVE FM AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL
CASES

GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE |FEMAL|14 - |18 ~ |31 - |51 - |OVER | AB t1 €2 DE

E 17 30 50 65 65
1330 HRS.......... 2 1 1 0 0 1 1 0 0 1 0 1
................ % LT 6%l Lox|  .o0x|  .9%| 1.9%] .ox] .ox| .ex| .ox| 1.3%
1400 HRS.......... 2 1 1 0 0 1 1 0 0 1 0 1
................ JT% T% 6% .0% .0% 9% 1.9% .0% .0% 9% 0% 1.3%
1430 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3% .0%]  .éx%f .0%| .o0x%| .9x| .ox| .ox| .ox| .9%x] .ox| .o0u
1500 HRS.......... 3 1 2 0 0 1 2 0 0 2 0 1
................ 1.0% 7% 1.3% 0% 0% 9% 3.7% 0% 0% 1.7% 0% 1.3%
1530 HRS.......... 3 1 2 0 0 1 2 (1 0 2 0 1
................ 1.0% T4 1.3% .0% 0% 9%l 3.7% .0% 0% 1.7% 0% 1.3%
1600 HRS.......... 4 1 3 0 0 2 2 0 0 2 0 2
................ 1.3% 7% 1.9% 0% 0%] 1.8%] 3.7% 0% 0%] 1.7% 0% 2.5%
1630 HRS.......... 5 3 2 0 0 3 2 0 0 1 1 3
................ 1.7%] 2.1%) 1.3% 0% 0% 2.7%| 3.7% 0% 0% 9% 1.7%| 3.8%
1700 HRS.......... 4 2 2 0 0 2 2 0 0 1 1 2
................ 1.3%] 1.4%) 1.3%] .0%] .o0%| 1.8%| 3.7x%| .o0x| .ox%| .9x| 1.7%] 2.5%
1730 HRS.......... 3 2 1 1 0 1 1 0 1 0 1 1
................ 1.0%| 1.4%| .6%] 4.5%| .0x] .9%| 1.9%| .ox| 2.3%] .o0%| 1.7%| 1.3%
1800 HRS.......... 1 0 1 1 0 0 0 0 1 0 0 0
................ 3% 0% 6%| 4.5% 0% .0% 0% 0% 2.3% 0% 0% 0%
1830 HRS.......... 2 1 1 1 1 0 0 0 1 1 0 0
................ T 7% .6%| 4.5%] 1.3%| .ox| .o%| .ox| 2.3%] .9x| .ox%| .o
1900 HRS.......... 1 0 1 1 0 0 0 0 1 0 0 0
................ 3% 0% 6%| 4.5% 0%] .0%] .0% 0% 2.3% 0%| .0% 0%
1930 HRS.......... 1 0 1 1 0 0 0 0 1 0 0 0
................ 3% 0% 6% 4.5% 0% 0%| .0% 0% 2.3% .0% 0% 0%
2000 HRS.......... 1 [t} 1 1 0 0 0 0 0 1 0 0

3% .0%] .6%| 4.5%| .0%| .ox| .ox 0% 0% .9%] .0%] (0%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO LIVE FM

(continued)
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BROADCASTINS AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-8: RADIO LIVE FM AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - 118 - |31 - |51 - |OVER | AB c1 c2 DE

................ 0% .0%x] .ox| .ox| .ox| .ox] .ox] .ox| .ox| .ox%| .ox| .ox

................ -0%) .0%x| .ox| .ox%| .ox| .ox{ .ox| .ox| .ox| .ox| .ox| .ox

................ 0% .0%] .0%| .0%] .0% .0%] .0%] .0%| .ox| .ox| .ox| .ox

................ J3%0 7% .0%|  .0%| 1.3%]| .ox| .ox| .ox| .ox| .9x%| .ox| .ox

................ L3%0 .7%| .0x%|  .ox%| 1.3%] _ox| .ox| .ox| .ox%| .ox¢| .ox| .ox

................ -0%) 0% .0%| .o0x%| .o%| .o%| .o%| .ox] .ox| .ox| .ox| .ox

................ -0%]  .0%| .0%] .0%| .o0%| .ox| .ox| .ox%] .ox| .ox| .ox%| .ox

DID NOT LISTEN TO

RADIO LIVE FM

ON THIS DAY.... 283 137| 146 20 751 101 51 36 42| 109 59 73
................ 94.3%)93.8%(94.8%190.9%|96.2%191.8%|94.4%| 100%|95.5%]93.2%|98.3%|92.4%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO LIVE FM




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-9: SMASH RADIO AUDIENCE: WEDNESDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - |31 - [51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

TOTAL CASES....... 3001 146] 154 22 78 110 54 36 44| 117 60 79
MIDNIGHT.......... 0 1 0 0 0 0 0 o} 0 0 0 0
................ L0%| .0%  .0% .0%] .o0%| .ox| .ox| .ox| .ox| .ox| .ox| .o%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0 Lo .ok .0%] .ox] .ox| .ox| .ox| .ox] .ox| .ox| .o0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0%  .0%] .0x%] .0%| .0%] .0%| .o%| .o%| .ox| .ox%| .ox| .o%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .0%| .0%| .o0x%| .0%| .0%| .ox| .ox] .ox%| .ox| .ox
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%)  .0%| .0%| .0%] .0%| .ox| .o0%| .o%| .ox| .ox| .ox| .o%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 o
................ L0%f 0% .ox%f 0% 0%} .0%] .0%] .ox| .ox%| .ox| .ox| .ox
0300 HRS.......... 0 0 6f O 0 0 0 0 0 0 0 0
................ L0% .0 .o0x%f .0%| .o0%} .o0%| .0%] .ox| .ox%| .ox| .o%| .o0x%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0x%| .0%| .0%| .ox| .0%| .o%| .ox| .ox| .o%| .o%| .o%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) 0% .0%| .o0x%| .o%| .o%x| .o%| .o0%| .o0%| .ox|] .ox| .oz
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%| .oxf 0% .o0%] .o0%| .ox| .ox| .ox| .o%] .o%| .o0%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
Cearearannreas L0%  .0%| .o0xp .0%] .o%| .o0%| .ox| .ox| .o%] .o%| .o%| .o0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
..... teraesansns L0%|  .0%|  .ox%| 0% .o%| .o%| .o%| .o%] .o0%| .o%] .0%| .0%
0600 HRS......... 2 1 1 0 1 1 0 0 0 2 0 0
Cerecaaanisenae . TR TR 6% L0%) 1.3%  .9%| .o0x] .ox| .ox| 1.7%] .o%| .o0%

BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF SMASH RADIO

PERCENTAGES = COLUMN PERCENTAGES

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-9: SMASH RADIO AUDIENCE: WEDNESDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE {FEMAL[14 - |18 ~ |31 - |51 - |OVER AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 3 1 2 1 1 1 0 0 0 2 0 1
................ 1.0%| 7% 1.3%] 4.5%) 1.3%] .9x| .0%| .ox| .ox} 1.7x%| .ox| 1.3%
0700 HRS.......... 5 1 4 2 3 0 0 0 0 2 2 1
................ 1.7%)  .7x%| 2.6x| 9.1%| 3.8%| .0%| .0%| .ox| .ox| 1.7x| 3.3%| 1.3%
0730 HRS.......... ] 2 4 1 5 0 0 0 0 3 2 1
................ 2.0%] 1.4%| 2.6%) 4.5%| 6.4%] .0%] .0%| .o0%| .o%| 2.6%| 3.3%| 1.3%
0800 HRS.......... 4 1 3 ] 4 0 0 0 0 3 0 1
................ 1.3 7% 1.9%] .ox%| 5.1%| .ox| .ox| .ox| .o%| 2.6%| .o0%| 1.3%
0830 HRS.......... 6 3 3 1 5. 0 0 0 0 4 0 2
................ 2.0%| 2.1%] 1.9%] 4.5%] 6.4%] .0x| .o0x| .ox| .o0x| 3.4%| .o0x| 2.5%
0900 HRS.......... 6 4 2 1 5 0 0 0 0 3 0 3
................ 2.0%p 2.7x) 1.3%] 4.5%| 6.4%F .o0x| .0%| .o0%| .o%| 2.6%] .ox| 3.8%
0930 HRS.......... 6 4 2 1 5 0 0 0 0 3 0 3
................ 2.0%) 2.7%| 1.3%| 4.5%| 6.4%] .0x| .ox| .0%| .0%| 2.6%| .o0%| 3.8%
1000 HRS.......... 7 3 4 1 4 1 0 1 0 3 1 3
................ 2.3%| 2.1%| 2.6%] 4.5%| 5.1%| .9% 0%] 2.8%| .0%| 2.6%| 1.7%| 3.8%
1030 HRS.......... 5 2 3 1 2 1 0 1 0 3 1 1
................ 1.7%| 1.4%| 1.9%| 4.5%| 2.6%| .9%| .ox%| 2.8%] .ox%| 2.6%| 1.7%| 1.3%
1100 HRS.......... 5 1 4 1 1 2 0 1 0 3 1 1
................ 1.7%] 7% 2.6%| 4.5%] 1.3%| 1.8%| .o0x%| 2.8%] .ox| 2.6%| 1.7%| 1.3%
1130 HRS.......... 6 1 5 1 1 3 0 1 0 3 2 1
................ 2.0%] .7%| 3.2x%| 4.5%| 1.3%| 2.7%| .o0%| 2.8%| .o%| 2.6%] 3.3%| 1.3%
NOON.............. 9 2 7 1 5 3 0 0 0 4 2 3
................ 3.0%f 1.4%] 4.5%] 4.5%| 6.4%| 2.7%| .0%| .0%| .o0%| 3.4%| 3.3%| 3.8%
1230 HRS.......... 8 2 ] 1 6 1 0 0 0 2 2 4
................ 2.7%] 1.4%] 3.9%| 4.5% 7.7%| .9%| .o0x] .o0x%] .ox%| 1.7%| 3.3%| 5.1%
1300 HRS.......... 8 4 4 1 4 3 0 0 0 2 3 3
................ 2.7%| 2.7%| 2.6%| 4.5%] 5.1%| 2.7%| .o%] .0%] .ox| 1.7x| 5.0%| 3.8%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF SMASH RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-9: SMASH RADIO AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL{14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE

................ 2.3%) 2.7%| 1.9%| 4.5%| 3.8%| 2.7%| .o0x| .ox| .ox| .9%] 5.0%| 3.8%

................ 1.7%) 2.1%] 1.3%] 4.5%| 2.6%| 1.8%| .o%x| .ox] .ox| .9x| 3.3%| 2.5%

................ 2.0%| 2.7%1 1.3%| 9.1%| 2.6%| 1.8%| .ox| .ox| .ox| 1.7%| 3.3%| 2.5%

1500 HRS.......... -] 5 1 3 1 2 0 0 0 1 2 3
................ 2.0%] 3.4%| .6x]13.6% 1.3%| 1.8% .ox] .ox%] .ox| .9x| 3.3%| 3.8%
1530 HRS.......... 9 8 1 6 1 2 0 0 0 2 4 3

................ 3.0%1 5.5%| .6x|27.3%| 1.3%| 1.8%| .0x| .ox%| .ox] 1.7x| 6.7x| 3.8%

1600 HRS.......... 15 10 5 12 2 1 0 0 of 4 6 5
................ 5.0%) 6.8%| 3.2%|54.5%| 2.6x| .9% .ox%| .o0x| .ox%| 3.4%|10.0%| 6.3%

1630 HRS.......... 14 9 5 10 3 1 0 0 0 3 5 6
................ 4.7%| 6.2%] 3.2%|45.5%| 3.8% .9%| .ox| .ox| .ox| 2.6x%| 8.3%| 7.6x%
1700 HRS.......... 12 5 7 7 5 0 0 0 0 3 4 5
................ 4.0%| 3.4%| 4.5%|31.8%| 6.4%] .0%| .o0x| .ox| .ox| 2.6%| 6.7x| 6.3x
1730 HRS.......... 9 4 5 ] 3 0 0 0 0 2 3 4
................ 3.0%] 2.7%] 3.2%|27.3%| 3.8%| .0%| .ox| .ox| .o%| 1.7%} s.0%| 5.1%
1800 HRS.......... é 3 3 3 3 0 0 0 0 1 2 3

................ 2.0%) 2.1%| 1.9%|13.6%| 3.8% .0%| .ox| .o0%| .ox| .9%| 3.3%| 3.8%

1830 HRS.......... 3 1 2 2 1 0 0 0 ] 1 1 1
................ 1.0% 7% 1.3%] 9.1%| 1.3%] .0% 0% .0% 0% 9% 1.7%| 1.3%
1900 HRS.......... 4 2 2 2 2 0 0 0 1 2 0 1
................ 1.3%] 1.4%] 1.3%| 9.1%| 2.6%] .0x| .0% .o%| 2.3%| 1.7%| .o0x%| 1.3%
1930 HRS.......... 3 1 2 1 2 0 0 0 1 2 0 0
................ 1.0% 7% 1.3x] 4.5%| 2.6%| .o0%| .o%| .ox| 2.3%| 1.7%| .ox] .o0x
2000 HRS.......... 2 1 1 1 1 0 0 0 1 1 0 0
................ STH| LT L6%| 4.5%] 1.3%]  .ox| .ox| .0%| 2.3x%] .9%| .o%| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF SMASH RADIO
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-9:

SMASH RADIO AUDIENCE: WEDNESDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - [18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 1 0 1 1 0 ) 0 0 0 1 0 0

................ S3%| .0%|  .6%| 4.5%) .ox| .o0x] .ox] .ox| .ox| .ex| .ox| .o%
2100 HRS.......... 1 0 1 1 0 0 0 0 0 1 (1 0

................ 3% .0%}  .ex| 4.5%) .0%] .o0x%| .ox] .ox] .ox%| .ex| .o%| .o%
2130 HRS.......... 0 0 0 0 0 0 ] 0 0 0 0 0

................ -0%]  .0%] .0%| .0%] .0%] .ox| .ox| .ox| .ox| .ox|] .ox%| .ox
2200 HRS.......... 2 1 1 1 1 0 0 0 0 1 0 1

................ JTARL L THEL L6%| 4.5%) 1.3%|  .o0x| .ox| .o0x] .0%| .9% 0% 1.3%
2230 HRS.......... 2 1 1 1 1 0 0 0 0 1 0 1

................ TR T%| J6%| 4.5%] 1.3%] .o0x{ .o0x| .ox| .o%| .9% L0%] 1.3%
2300 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 0

................ S3%p 7% .0%]  .0%| 1.3%| .ox| .ox| .ox] .ox| .9%| .ox| .ox
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%]  .0%| .0%] .0%| .ox%| .ox| .ox| .o0x] .o0%| .0% L0%] 0%
DID NOT LISTEN TO

SMASH RADIO ON

THIS DAY....... 260 126] 134 7 60| 104 54 35 43] 100 50 67

................ 86.7%86.3%[87.0%31.8%|76.9%|94.5%| 100%]|97.2%[97.7%|85.5%|83.3%|84.8%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF SMASH RADIO



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-10: RADIO CALYPSO AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 ~ |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 3001 146] 154 22 78| 110 54 36 441 117 60 79
MIDNIGHT.......... 1 1 0 0 0 0 1 0 0 0 0 1
................ 3% 7% .0% 0% .0% L0%] 1.9% .0% .0% 0% 0% 1.3%
0030 HRS.......... 1 1 0 0 0 0 1 0 0 0 0 1
................ 3% .7%| .0% 0%| .0x| .0%| 1.9% .0%] .o0%| .o0%| .0%| 1.3%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%]  .0%| .0%| .0%| .0%] .ox| .ox| .o0x%] .ox| .ox| .o%| .o0x
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% .0% 0% 0% .0% .0% .0% .0% 0% . 0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0] .0%] .0% 0%f .0%| .0%|{ .0%| .0%| .0%| .0%| .O%| .0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .0% 0% .0%| .0%| .o0x] .o0%| .o0%x| .0%| .o%| .0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%] .0%| .0%| .0%| .ox| .o%| .ox| .ox| .ox| .ox%| .ox%| .ox
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%| .0%{ .o%] .0%| .0%| .0%| .ox| .ox| .ox| .o%| .ox%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%] .0%| .0% 0%| .0%| .0%| .ox| .o0%| .o%] .ox| .0%| .0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%] .0%x] .0x{ .0%| .0%| .ox| .ox] .ox| .ox| .ox| .ox| .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .o0x| .0%| .o%| .ox| .o%| .ox| .o%| .ox| .o0%| .o0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%] .0%] .0%| .0%| .o%| .0x| .o0%| .ox| .o%| .ox| .o0%| .0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] .0%| .o0x| .0%] .o0%| .0%| .o0%| .o%x| .ox| .ox| .0%| .o0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO CALYPSO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-10: RADIO CALYPSO AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - [31 ~ |51 - |OVER | AB c1 €2 | DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% 0% .0% 0% 0% .0% .0 . 0% .0% 0% .0%
0700 HRS.......... 2 2 0 0 0 2 0 0 0 1 1 0
................ JTX| 1.4% ox|  .ox] .ox| 1.8x| .ox| .ox| .ox| .ox%| 1.7x%| .ox
0730 HRS.......... 3 2 1 0 0 2 1 0 1 1 1 0
................ 1.0%) 1.4%| .6%] .0%] .0%| 1.8%] 1.9%| .o0x%| 2.3%| .9%| 1.7%| .oz
0800 HRS.......... 1 0 1 0 0 0 1 0 1 0 0 0
................ 3% .0% .6% .0% .0% 0% 1.9% .0%| 2.3% .0% 0% .0%
0830 HRS.......... 2 1 1 0 0 1 1 0 1 0 0 1
................ JTX]WTx| 6% Lox| 0% .9x]| 1.9%| .ox| 2.3%] .ox| .ox%| 1.3%
0900 HRS.......... 2 1 1 0 0 1 1 0 1 0 0 1
................ TRl LT%| .6%|  .0x|  .0x%|  .9%| 1.9%| .ox] 2.3x%| .ox| .ox| 1.3%
0930 HRS.......... 2 1 1 0 0 1 1 0 1 0 0 1
................ TR TR L6%) L0%|  .0x%| 9% 1.9%| .ox| 2.3%| .ox| .ox| 1.3%
1000 HRS.......... 3 2 1 0 1 1 1 0 1 0 0 2
................ 1.0%) 1.4%|  .6%] 0% 1.3%] .9%| 1.9%] .o0%| 2.3%| .ox| .ox| 2.5%
1030 HRS.......... 3 2 1 0 1 1 1 0 1 0 0 2
................ 1.0%) 1.4% .6%| .0%| 1.3%| .9%| 1.9% 0x%| 2.3%] .0%} .0%| 2.5%
1100 HRS.......... 2 1 1 0 1 0 1 0 1 0 0 1
................ % 7wl L6%]  .0%] 1.3% 0%| 1.9%] .0%] 2.3%] .0%] .0%| 1.3%
1130 HRS.......... 2 0 2 0 0 1 1 0 1 1 0 0
................ 7L .0%| 1.3%]  .0%| .0%| .9%] 1.9%| .o0x%| 2.3%| .9%| .ox| .o0%
NOON.............. 3 1 2 0 0 2 1 0 1 1 1 0
................ 1.0%) 7% 1.3% .0%] .0%| 1.8%| 1.9%] .0%] 2.3%| .9x| 1.7x] .ox%
1230 HRS.......... 2 0 2 0 0 1 1 0 1 1 0 0
................ 7% L0x| 1.3%[ Jox%|  .ox|  .9%| 1.9% 0%) 2.3%] .9%] .0%| .0%
1300 HRS.......... 2 0 2 0 0 1 1 0 1 1 0 0
................ 274 G0%) 1.3%|  .ox| .o .9x| 1.9%| .ox| 2.3%| .9x| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO CALYPSO

(continued)
2



BROADCASTING AUTHORITY ~ TV & RADIC AUDIENCE AUDIT 1994

TABLE 10-10: RADIO CALYPSO AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROuP SOCIO-ECONOMIC GROUP
CASES
MALE JFEMAL|14 - |18 - |31 - |51 - |[OVER | AB €1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 2 0 2 0 0 1 1 0 1 1 0 0
................ 7% .0%| 1.3%] .o%| .0x%| .9%| 1.9%x|] .ox| 2.3%] .9x| .ox| .ox
1400 HRS.......... 1 0 1 0 0 0 1 0 1 0 0 0
................ 3% 0% 6% . 0% .0% .0%] 1.9% .0%| 2.3% .0% .0% .0%
1430 HRS.......... 2 1 1 0 0 1 1 0 2 0 0 0
................ % L TH| 6% (0% .0%| .9%) 1.9%] .0x%| 4.5%| .ox| .0%] .ox%
1500 HRS.......... 1 0 1 0 0 0 1 0 1 0 0 0
................ 3% .0%) 6% .0%| .0%| .o0x| 1.9%| .0%| 2.3%] .o%| .ox| .o0x
1530 HRS.......... 1 0 1 ] 0 0 1 0 1 0 0 0
................ 3% .0x] .6%| .0%| .o0x%| .0x| 1.9x| .ox| 2.3%] .ox| .ox| .ox%
1600 HRS.......... 1 0 1 0 0 0 1 0 1 0 0 0
................ 3%| .0%] .6x%] .0%| .0%| .0%| 1.9%| .ox| 2.3%| .ox| .ox| .ox
1630 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% 7% .0% 0% 0% 9% . 0% .0% .0% 9% 0% .0%
1700 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% .7%| .0x%| .0%| .0%| .9%| .o0x%| .ox%|{ .ox] .o9x%| .o%| .oz
1730 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% .7%| .0%|  .0%| .0%| .9%| .o0x] .o%| .ox] .9x%| .o%| _ox%
1800 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% .7T#] 0% 0% .0%} .9%| .0%| .0%| .0%| .9%| .0%| .0%
1830 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% .Tx| .ox]  .0%| .0%] .9%] .0%| .0%| .ox| .9%| .o0x%| .ox
1900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%| .0%| .0% 0%] .0%] .0%f .0%| .0%| .0%| .0% 0%| .0%
1930 HRS.......... 0 0 0 0 0 0 0 0 [} 0 0 0
................ 0% 0%| .0% 0% .0%| .0%] .0%| .0%| .0%| .0%x| .0%| .0%
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%] .ox%] .o0x%] .ox| .o%| .ox| .ox| .o%| .ox| .ox| .o0x%| .ox

BASE =

PERCENTAGES = COLUMN PERCENTAGES

ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO CALYPSO

(continued)
3



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 10-10: RADIO CALYPSO AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GRoOuP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0% L0%]  .0%]  .0x| .0%| .0%| .o0x| .ox| .ox| .ox%} .o0%
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0% 0% .0%] .0%| .0%] .ox] .ox| .ox| .ox| .ox| .o
2130 HRS.......... 1 1 0 0 0 0 1 0 0 0 0 1

................ J3%( .7%|  .0%| .0%] .0%] .o0x| 1.9%] .ox| .o%| .o0%| .ox%| 1.3%
2200 HRS.......... 1 1 0 0 0 0 1 0 0 0 0 1

................ I 574 I 44 0% .0%] .0%| .0%| 1.9%| .o%| .ox| .ox| .ox| 1.3%
2230 HRS.......... 1 1 0 0 0 0 1 0 0 0 0 1

................ Sul .7% 0% .0%| .0%] .o0x| 1.9%] .ox| .ox| .o%| .ox| 1.3%
2300 HRS.......... 1 1 0 0 0 0 1 0 0 0 0 1

................ 3% 7% L0%)  .0%| .0%|  .0x%| 1.9%] .o0%| .0%| .ox| .ox%| 1.3%
2330 HRS.......... 1 1 0 0 0 0 1 0 0 0 0 1

................ 37 7% 0%] .0%| .0%| .0%| 1.9%] .o0x] _.o%| .ox| .0%| 1.3%
DID NOT LISTEN TO

RADIO CALYPSO

ON THIS DAY.... 2921 140| 152 22 771 105 52 36 421 115 59 76

................ 97.3%|95.9%|98.7%| 100%]98.7%|95.5%196.3%| 100%|95.5%|98.3%|98.3%|96.2%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY LISTENERSHIP OF RADIO CALYPSO




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-1: RM1 AUDIENCE: THURSDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300] 146] 154 22 78 110 54 36 38| 113 68 81
0600 HRS.......... 3 1 2 0 0 1 0 2 0 0 2 1
................ 1.0%0 7%} 1.3%] .0%| .ox| .9%] .ox| 5.6%| .ox| .ox| 2.9%| 1.2%
0630 HRS.......... 6 1 5 0 1 1 0 4 0 2 2 2
................ 2.0%) .7%] 3.2%] .0%| 1.3%| .9%| .0%|11.1%| .ox| 1.8%| 2.9%| 2.5%
0700 HRS.......... 6 1 5 0 2 2 0 2 0 3 1 2
................ 2.0%) .7%] 3.2%| .0%| 2.6%| 1.8%| .0%| 5.6%| .o0%| 2.7x| 1.5%| 2.5%
0730 HRS.......... 10 1 9 0 2 3 2 3 0 4 1 5
................ 3.3%) 7% 5.8%| .0%| 2.6%| 2.7%| 3.7%| 8.3%] .o%| 3.5%| 1.5%| 6.2%
0800 HRS.......... 14 2 12 0 3 5 3 3 0 6 2 6
................ 4.7% 1.4%| 7.8%| .0%| 3.8%| 4.5%] 5.6%| 8.3%| .0%| 5.3%| 2.9%| 7.4%
0830 HRS.......... 1 1 10 0 3 4 1 3 0 4 1 (]
................ 3.7% 7% 6.5%| .0%| 3.8% 3.6%| 1.9%| 8.3%| .o0%| 3.5%| 1.5%| 7.4%
0900 HRS.......... 13 3 10 0 4 4 2 3 0 5 3 5
................ 4.3%) 2.1%| 6.5%| .0%| 5.1%| 3.6%| 3.7%]| 8.3%| .o0%| 4.4%| 4.4%] 6.2%
0930 HRS.......... 13 3 10 0 3 4 3 3 0 5 3 5
................ 4.3%) 2.1%| 6.5%| .0%] 3.8%| 3.6%| 5.6%| 8.3%] .0%| 4.4%| 4.4%| 6.2%
1000 HRS.......... 13 3 10 0 3 5 2 3 0 4 4 5
................ 4.3%) 2.1%) 6.5%| .0%) 3.8%| 4.5%| 3.7%| 8.3% .0x| 3.5%| 5.9%| 6.2%
1030 HRS.......... 14 4 10 0 3 3 4 4 1 4 5 4
................ 4.7%) 2.7%| 6.5%| .0%| 3.8%| 2.7%| 7.4%|11.1%| 2.6%| 3.5%| 7.4%| 4.9%
1100 HRS.......... 13 4 9 0 3 2 3 5 1 4 4 4
................ 4.3% 2.7%| 5.8%| .0%| 3.8%| 1.8%] 5.6%|13.9%] 2.6%| 3.5%| 5.9%| 4.9%
1130 HRS.......... 12 3 9 0 3 2 2 5 1 4 3 4
................ 4.0%| 2.1%| 5.8%| .0%7 3.8%] 1.8%) 3.7%|13.9%] 2.6%] 3.5%| 4.4%| 4.9%
NOON.............. 20 9 1 0 k3 3 (] 8 2 [ 8 4
................ 6.7%) 6.2%1 7.1%| .0%| 3.8%| 2.7%|11.1%[22.2%| 5.3%| 5.3%[11.8%| 4.9%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO MALTA 1

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-1: RM1 AUDIENCE: THURSDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 €2 DE

E 17 30 50 65 65
1230 HRS.......... 14 7 7 0 2 2 4 6 1 5 4 4
................ 4.7%) 4.8%| 4.5%) .0%| 2.6%| 1.8%| 7.4%[16.7%]| 2.6%| 4.4%| 5.9%| 4.9%
1300 HRS.......... 13 6 7 0 2 2 4 5 0 ] 3 4
................ 4.3%| 4.1%] 4.5%| .0x%| 2.6%) 1.8%| 7.4x|13.9%| .ox| 5.3%| 4.4%| 4.9%
1330 HRS.......... 10 5 5 0 1 1 4 4 0 4 3 3
................ 3.3%) 3.4%] 3.2%] .0%| 1.3%] .9%| 7.4x%|11.1%| .o%| 3.5%] 4.4%] 3.7%
1400 HRS.......... 7 2 5 0 1 1 2 3 0 2 1 4
................ 2.3%) 1.4%] 3.2% 0%} 1.3% 9%| 3.7%| 8.3% 0% 1.8%| 1.5%]| 4.9%
1430 HRS.......... 7 1 6 0 2 1 2 2 0 1 2 4

1700 HRS.......... 6 1 5 0 1 1 2 2 0 2 1 3
................ 2.0% 7%| 3.2% 0% 1.3% 9% 3.7%] 5.6% 0%{ 1.8%| 1.5%| 3.7%
1730 HRS.......... ] 1 5 0 0 2 2 2 0 3 0 3
................ 2.0% 7% 3.2% 0% 0%| 1.8%| 3.7%| 5.6% 0%] 2.7% 0% 3.7%
1800 HRS.......... [ 2 4 0 1 1 1 3 1 3 1 1
................ 2.0%] 1.4%) 2.6%| .0%| 1.3%| .9%] 1.9%] 8.3x%| 2.6%| 2.7%| 1.5%| 1.2%
1830 HRS.......... 5 3 2 0 0 1 2 2 1 3 0 1
................ 1.7%) 2.1%| 1.3%] .o%| .o0%| .9%| 3.7%| 5.6%| 2.6%| 2.7%x| .ox| 1.2
1900 HRS.......... 4 2 2 0 0 0 2 2 1 1 0 2
................ 1.3%) 1.4%| 1.3%] .0%| .0x%| .o%| 3.7%| 5.6%] 2.6%] .9%| .ox| 2.5%

PERCENTAGES = COLUMN PERCENTAGES .
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO MALTA 1
(continued)



BROADCASTING AUTHORITY -~ TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-1: RM1 AUDIENCE: THURSDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL|] GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

1930 HRS.......... 3 1 2 0 0 0 1 2 0 1 0 2

................ 1.0%) .7%] 1.3%| .0x| .ox] .ox| 1.9%| 5.6x%] .ox| .9x| .ox| 2.5%
2000 HRS.......... 3 1 2 0 1 0 0 2 0 0 0 3

................ 1.0%| 7% 1.3%; .0%| 1.3%] .o0x| .ox| 5.6%| .ox| .ox| .ox| 3.7%
2030 HRS.......... 3 1 2 1] 1 0 0 2 0 0 0 3

................ 1.0%)  .7%] 1.3% .0%| 1.3%| .0%] .0%| 5.6%| .ox| .o0x%| .ox| 3.7x%
2100 HRS.......... 2 1 1 0 1 0 0 1 0 0 0 2

................ T%) 7% 6% 0% 1.3%| .0%| .0%) 2.8%| .ox| .o0%| .o0%| 2.5%
2130 HRS.......... 2 1 1 0 1 0 0 1 0 0 0 2

................ TH| WT%] L6%| L0%) 1.3%|  .0%] .0%| 2.8%) .0%| .0%| .0%| 2.5%
2200 HRS.......... 1 0 1 0 0 0 0 1 0 0 0 1

................ 3% .0%|  .6x%| .0%| .o0x%| .ox| .o0%| 2.8%| .ox| .o0x%| .ox| 1.2%
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%] .0%| .ox| .0%| .ox| .o0x| .0%| .o%] .ox| .o%| .o%| .o%
DID NOT LISTEN TO

RADIO MALTA 1

ON THIS DAY.... 259 128 131 22 701 102 42 23 35 97 58 69

................ 86.3%]87.7%(85.1%| 100%]89.7%|92.7%|77.8%|63.9%|92.1%|85.8%|85.3%|85.2%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO MALTA 1




BROADCASTING AUTHORITY - Tv & RADIO AUDIENCE AUDIT 1994

TABLE 11-2: RM2 AUDIENCE: THURSDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300| 146] 154 22 78| 110 54 36 38 113 68
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0
................ L0%] 0%} .0x| .0%| .ox| .ox| .ox| .ox| .ox| .ox%| .ox| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ -0%]  .0%] .o0x| .0%| .0%| .ox| .0%] .o%| .ox| .o0%| .ox
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ -0%  .0%| .0%| .0%| .0%] .o0x%| .o0x%| .ox| .o0% .ox%| .ox] .ox
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ -0%]  .0%| .ox] .0%| .o%| .ox| .ox| .o%] .o%| .ox| .o0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ L0%] 0% .o0x| .0%] .ox| .ox| .ox| .o%| .ox| .ox| .ox| .ox
0230 HRS.......... ] 0 0 0 0 0 0 0 0 0 0
................ L0% .0%] .0%| .o%| .0%| .o0%| .o0x| .ox| .ox%| .ox| .ox| .ox
0300 HRS.......... 0 0 e 0 0 0 0 0 0 0 0
................ 0% .0x%]  .ox% .o%] .o%| .o%| .ox| .ox| .ox| .ox| .o%| .oz
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%x] .0%| .0%| .ox| .o%| .o0x%| .ox%| .ox] .ox{ .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ L0%f.0%)  .0%| .o%| .ox| .0%| .ox| .ox| .ox| .ox| .ox%| .o%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ -0% .0%| .o%| .ox| .o%| .ox}] .ox| .o%| .ox| .ox| .ox| .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0x%f .0%| .0% .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0530 HRS...... oo 0 0 0 0 0 0 0 0 0 0 0
................ L0%)  .0x| .ox; .o%| .o%| .ox| .ox| .0%| .ox| .ox| .ox%| .ox
0600 HRS.......... 1 0 1 0 0 1 0 0 0 1 0
............. oo 3% .0%| 6% .ox| .ox] .9%| .ox| .o0%] .ox| .9%| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO MALTA 2

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-2: RM2 AUDIENCE: THURSDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL}14 - |18 - |31 - |51 - |OVER AB c1 c2 DE

E 17 |30 |50 |65 | 65
0630 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3% 0% 6% 0% 0% 9% 0% 0% 0% 9% 0% .0%
0700 HRS.......... 2 1 1 0 1 1 0 0 0 1 0 1
................ aul x| Lex| Lox| 1.3x] x| .ox| .ox| .ox| .ox| .ox| 1.2¢
0730 HRS.......... 1 1 of o 1 0 0 0 0 0 0 1
................ 3% .7u| Lox| .ox| 1.3x%| .ox| .ox| .ox| .ox| .ox] .ox| 1.2%
0800 HRS.......... 2 2 0 0 1 1 0 0 0 1 0 1
................ T%] 1.4% 0% 0%) 1.3% 9% .0% 0% 0% 9% 0% 1.2%
0830 HRS.......... 2 2 0 0 1 1 0 0 0 1 0 1
................ 7%| 1.4%] Lox| .ox| 1.3%] .9x| .ox| .ox| .ox| .9x| .ox| 1.2%
0900 HRS.......... 2 2 0 0 1 1 0 0 0 1 0 1
................ x| 1.4%] Lox| .ox| 1.3%] .9x| .ox| .ox| .ox| .ox| .ox| 1.2x
0930 HRS.......... 2 2 0 0 1 1 0 0 0 1 0 1
................ g% 1.ex] Lox| Lox| 1.3%] .9x] .ox| .ox| .ox| .ox| .ox| 1.2x
1000 HRS.......... 2 2 0 0 1 1 0 0 0 1 0 1
................ 7% 1.4% 0% 0% 1.3% 9% 0% 0% 0% 9% 0% 1.2%
1030 HRS.......... 3 2 1 0 1 1 0 1 0 1 1 1
................ 1.0%] 1.4%| .ex| .ox| 1.3x] .9x| .ox| 2.8x| .ox| .ox| 1.5%] 1.2«
1100 HRS.......... 2 1 1 0 1 0 0 1 0 0 1 1
................ au| o7x| oLex| Lox| 1.3%| Lox| .ox| 2.8x| .ox| .ox| 1.5%| 1.2%
1130 HRS.......... 2 1 1 0 1 0 0 1 0 0 1 1
................ 7% 7| .ex| Lox| 1.3%] .ox| .ox| 2.8%] .ox| .ox| 1.5%| 1.2
NOON.....oeenn.... 3 1 2 0 1 1 0 1 0 1 1 1
................ 1.0%] .7x| 1.3%] Lox| 1.3x] .ox| .ox| 2.8x| .ox| .ox| 1.5%| 1.2
1230 HRS.......... 2 2 0 0 1 1 0 0 0 1 0 1
................ 7% 1.4%] Lox| Lox]| 1.3%| .ox| .ox| .ox| .ox| .ox| .o%| 1.2%
1300 HRS.......... 2 2 0 0 1 1 0 0 0 1 0 1
................ %) 1.4%| Lox| Lox| 1.3x] .ox| .ox| .ox| .ox| .ox| .ox| 1.2x

PERCENTAGES = COLUMN PERCENTAGES ,
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO MALTA 2

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-2: RM2 AUDIENCE: THURSDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - 118 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 2 2 0 0 1 1 0 0 0 1 0 1
................ T% 1.4%) 0% 0X| 1.3%| .9%} .0%x] .0%x{ .ox| .9%| .0%| 1.2%
1400 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1
................ 3% 7% .ox|  .ox| 1.3%| .ox| .ox| .ox| .ox| .ox| .ox| 1.2x
1430 HRS.......... 1 1 0 0 1 0 0 0 0 o 0 1
................ 3% .7#%] .0% 0%| 1.3%| .0%| .0%| .0%| .0x%| .0%| .0%| 1.2%
1500 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1
................ 3% 7] (0% 0%) 1.3%| .0%| .0%| .ox| .0%| .o%| .o0%| 1.2%
1530 HRS.......... 1 1 0 (1 1 0 0 0 0 0 0 1
................ S3%) 0 .TAl L0 L0%) 1.3%]  .0%|  .0x| .ox%| .o%| .ox| .ox| 1.2%
1600 HRS.......... 1 1 0 0 1 0 0 ] 0 0 0 1
................ .3% 7% .0% 0% 1.3% .0% .0 .0% .0% 0% 0% 1.2%
1630 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1
................ 3% T% .0% 0%] 1.3% .0% .0% .0% .0% 0% 0% 1.2%
1700 HRS.......... 2 2 0 1 1 0 0 0 0 0 1 1
................ ST 1.4%] (0% 4.5%| 1.3%] .ox| .o0x]| .ox| .o%| .o%| 1.5%] 1.2%
1730 HRS.......... 3 2 1 1 1 1 0 0 0 1 1 1
................ 1.0%) 1.4%) .6x| 4.5%} 1.3%] .9%| .o0x| .ox| .ox%| .9%| 1.5%] 1.2%
1800 HRS.......... 2 1 1 1 0 1 0 0 0 1 1 0
................ %l TxR) L6%] 4.5%]  .0% 9% .0%] .0%| .0%| .9%] 1.5%| .0x%
1830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .0% 0% .0%| .0x| .0%| .0%| .o0%| .0% 0%] .0%
1900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 [
................ 0% .0%| .0%] .0%| .ox| .o%| .o0%] .ox] .ox%| .ox| .o%| .ox%
1930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% .0%| .0%| .0%{ .0%| .0%| .o%| .o0%| .ox| .ox%
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% .ox%| .0%{ .0%| .ox| .ox] .ox| .o%| .o%| .ox%| .o%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO MALTA 2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-2: RM2 AUDIENCE: THURSDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - {31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0

................ 3% S7H( .0%| .ox| .o%] .9%| .0%| .0%| 2.6x| .o%| .ox| .o0%
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0% 0% 0% .ox] .0x| .ox| .ox| .0%| .ox| .o0%| .ox! .ox%
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ .0% L0%] 0% .0%] .0%x| .0%| .0%| .0%| .ox| .ox%| .ox| .ox
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ .0% 0% 0% .0%| .0%| .0%] .0%| .0%| .0%| .ox| .ox| .ox
2230 HRS.......... 0 ] ] 0 0 0 0 0 0 0 0 0

................ .0% .0%]  .0%| .0%| .0%| .o0%| .0%| .0%| .0%] .0%| .0%| .o0%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ .0% L0%]  .0x|  .ox| .ox| .o0%| .ox%| .ox| .ox| .ox| .ox| .o0%
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ .0% -0%  .0%] .0x%{ .0%| .0%| .0%| .o0x%f .0%] .ox| .ox| .0%
DID NOT LISTEN TO

RADIO MALTA 2

ON THIS DAY.... 2921 141 151 21 771 105 54 35 37| 109 66 80

................ 97.3%|96.6%|98.1%|95.5%)98.7%|95.5%| 100%]|97.2%]|97.4%|96.5%|97.1%|98.8%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO MALTA 2




TABLE 11-3: SUPER 1 AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

BROADCASTING AUTHGRITY - TV & RADIO AUDIENCE AUDIT 1994

TOTAL| GENDER AGE GRoOUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 50 65
TOTAL CASES....... 300] 146] 154 22 781 110 54 36 38] 113 68 81
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ $0%]  .0%] .o%| .0%| .o0x%| .ox| .ox| .ox| .ox%] .ox| .ox -0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0% .0% 0% 0% .0% .0% .0% .0% .0% 0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] 0% .0x] .o%| .o0%| .o0%] .o%] .ox%| .ox| .ox| .o0% .0%
0130 HRS.......... 0 0 0 0 0 0 0 0 ] 0 0 0
................ 0% .0% .o0x| .o0x| .ox| .o%| .o0x% .ox| .ox| .ox| .ox| .ox
0200 HRS.......... 0 0 0 0 0 0 0 ] 0 0 0 0
................ L0% L0%]  .oxf .0%| .ox%| .ox| .ox%| .ox| .ox%| .ox| .o% .0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% . 0% .0% 0% .0x% .0% 0% 0% .0% 0% 0% - 0%
6300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0% . 0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ . 0% .0% .0% 0% .0% .0% 0% .0% .0% . 0% .0% . 0%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) 0% .0%| .0%| .0%] .ox| .o%| .ox%| .ox%| .o%] .ox| .ox
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0%| .0x| .0%| .0%| .ox| .ox| .0%| .o0%| .o%| .ox| .o0%
0500 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0
................ 3%l 0% 6% .0%| .0%| .0%| 1.9%| .0%| .o%| .o0%] 1.5%] .o%
0530 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0
................ 3% 0% .6x| .0x%f .0%] .0%| 1.9%] .0%| .o0%] .o0%| 1.5%| .o%
0600 HRS.......... 8 3 5 0 1 2 5 0 1 1 & 2
................ 2.7%| 2.1%| 3.2%| .0%] 1.3%] 1.8%] 9.3%| .o%] 2.6%| .9x%| 5.9%] 2.5%
PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO SUPER

(continued)

1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-3: SUPER 1 AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - [18 - {31 - |51 - |OVER AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 12 6 6 0 2 3 5 2 0 4 [ 2
................ 4.0%] 4.1%) 3.9%| .o0x%| 2.6%| 2.7%| 9.3%| 5.6%| .0%| 3.5%| 8.8%| 2.5%
0700 HRS.......... 29 12 17 0 7 10 7 5 0 10 10 9
................ 9.7%| 8.2%[11.0%| .0%| 9.0x] 9.1%|13.0%|13.9%| .o0%| 8.8%|14.7%]11.1%
0730 HRS.......... 35 15 20 0 9 10 9 7 2 121 12 9
................ 11.7%|10.3%113.0%| .0%{11.5%| 9.1%|16.7%[19.4%] 5.3%|10.6%[17.6%|11.1%
0800 HRS.......... 39 16 23 0 10 14 9 6 1 12 11 15
................ 13.0%)11.0%[14.9%( .0%{12.8%|12.7%|16.7%[16.7%] 2.6%|10.6%|16.2%]18.5%
0830 HRS.......... 38 15 23 1 10 13 9 5 2 13 7 16
................ 12.7%[10.3%[14.9%| 4.5%}12.8%|11.8%]16.7%|13.9%| 5.3%|11.5%]10.3%|19.8%
0900 HRS.......... 36 16 20 1 10 13 8 4 1 14 8 13
................ 12.0%(11.0%[13.0%| 4.5%|12.8%]11.8%]14.8%[11.1%| 2.6%[12.4%]|11.8%|16.0%
0930 HRS.......... 35 15 20 10 1 9 4 1 14 7 13
................ 11.7%110.3%113.0%( 4.5%|12.8%]10.0%{16.7%|11.1%| 2.6%|12.4%[10.3%|16.0%
1000 HRS.......... 39 19 20 2 10 14 9 4 2 13 9 15
................ 13.0%113.0%]13.0%| 9.1%[12.8%]12.7%{16.7%|11.1%| 5.3%|11.5%|13.2%|18.5%
1030 HRS.......... 37 19 18 2 11 13 7 4 2 12 10 13
................ 12.3%[13.0%[11.7%] 9.1%|14.1%]11.8%]13.0%|11.1%]| 5.3%|10.6%|14.7%[16.0%
1100 HRS.......... 38 20 18 2 11 13 8 4 2 12 10 14
................ 12.7%(13.7%[11. 7%} 9.1%|14.1%]11.8%]|14.8%|11.1%] 5.3%[10.6%]|14.7%|17.3%
1130 HRS.......... 36 18 18 2 9 13 8 4 2 11 10 13
................ 12.0%[12.3%11.7%| 9.1%|11.5%)|11.8%|14.8%|11.1%] 5.3%] 9.7%]|14.7%|16.0%
NOON.............. 30 13 17 2 6 8 9 5 1 1" 7 11
................ 10.0%| 8.9%|11.0%( 9.1%| 7.7%| 7.3%[16.7%[13.9%| 2.6%| 9.7%]|10.3%]|13.6%
1230 HRS.......... 25 12 13 1 5 5 9 5 0 7 9 9
................ 8.3%| 8.2%| 8.4%| 4.5%] 6.4%| 4.5%|16.7%|13.9%] .o0x%| 6.2%[13.2%[11.1%
1300 HRS.......... 25 12 13 1 5 7 8 4 0 7 8 10
................ 8.3%] 8.2%| 8.4%] 4.5%| 6.4%| 6.4%[14.8%|11.1%| .0x]| 6.2%|11.8%]12.3%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO SUPER 1

(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-3: SUPER 1 AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - |18 - |31 - |51 - |OVER | AB c1 ce DE
E 17 30 50 65 65
1330 HRS.......... 28 13 15 1 6 9 7 5 0 7 8 13
................ 9.3%| 8.9%| 9.7%] 4.5%| 7.7%| 8.2%|13.0%|13.9%| .0%| 6.2%x|11.8%]16.0%
1400 HRS.......... 27 14 13 1 5 9 7 5 0 6 7 14
................ 9.0%| 9.6%| 8.4%| 4.5%| 6.4%| 8.2%[13.0%[13.9%] .0%x| 5.3%|10.3%[17.3%
1430 HRS.......... 26 12 14 1 5 10 6 4 1 6 7 12
................ 8.7%| 8.2%| 9.1%| 4.5%| 6.4%| 9.1%|11.1%]|11.1%| 2.6%| 5.3%|10.3%]14.8%
1500 HRS.......... 26 1 15 0 4 11 7 4 1 7 8 10
................ 8.7%) 7.5%| 9.7%) .0%| 5.1%[10.0%]|13.0%[11.1%] 2.6%| 6.2%|11.8%|12.3%
1530 HRS.......... 24 9 15 0 4 10 6 4 1 7 7 9
................ 8.0%] 6.2%| 9.7% 0%] 5.1%| 9.1%]11.1%|11.1%| 2.6%| 6.2%[10.3%]11.1%
1600 HRS.......... 32 13 19 0 [ 12 8 6 1 8 8 15
................ 10.7%] 8.9%(12.3%| .0%| 7.7%[10.9%[14.8%|16.7%| 2.6%] 7.1%|11.8%|18.5%
1630 HRS.......... 30 13 17 1 5 10 9 5 0 8 8 14
................ 10.0%] 8.9%[11.0%] 4.5%| 6.4%| 9.1%]16.7%]13.9%] .0x| 7.1%[11.8%|17.3%
1700 HRS.......... 29 13 16 1 5 1 7 5 0 9 7 13
................ 9.7%| 8.9%110.4%| 4.5%] 6.4%|10.0%|13.0%]|13.9%| .0%| 8.0%|10.3%]|16.0%
1730 HRS.......... 28 13 15 2 5 9 7 5 0 8 9 "
................ 9.3%) 8.9%| 9.7%| 9.1%| 6.4%| 8.2%[13.0%|13.9%| .o0x| 7.1%|13.2%|13.6%
1800 HRS.......... 20 10 10 1 3 7 5 4 0 7 5 8
................ 6.7%| 6.8%| 6.5%| 4.5%| 3.8%| 6.4%| 9.3%|11.1%| .o0%| 6.2%| 7.4%| 9.9%
1830 HRS.......... 15 7 8 1 1 4 6 3 0 5 4 6
................ 5.0%| 4.8%] 5.2%| 4.5%| 1.3%| 3.6%|11.1%| 8.3%] .0%| 4.4%| 5.9%| 7.4%
1900 HRS.......... 12 [ é 0 1 4 4 3 0 5 2 5
................ 4.0%) 4.1%| 3.9% .0%] 1.3%| 3.6%| 7.4%| 8.3%| .0x%| 4.4%| 2.9%] 6.2%
1930 HRS.......... 9 5 4 0 1 3 3 2 0 5 2 2
................ 3.0%] 3.4%| 2.6% 0x| 1.3% 2.7%| 5.6%| 5.6%] .0%| 4.4%] 2.9%| 2.5%
2000 HRS.......... 5 2 3 0 1 2 2 0 0 3 0 2
................ 1.7% 1.4%] 1.9%] .0%| 1.3%] 1.8%| 3.7%] .ox] .ox| 2.7%| .o0%| 2.5%

BASE = ALL

PERCENTAGES = COLUMN PERCENTAGES

WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO SUPER 1

(continued)
3



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-3: SUPER 1 AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL114 - 118 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 5 2 3 0 1 2 2 0 0 3 0 2

................ 1.7%] 1.6%] 1.9%] .0%x| 1.3x| 1.8%] 3.7%[ .ox| .o0x] 2.7x| .ox| 2.5%
2100 HRS.......... 5 2 3 0 2 1 2 0 0 4 0 1

................ 1.7%4] 1.4%| 1.9% .0%| 2.6% 9% 3.7x% 0% 0% 3.5% 0% 1.2%
2130 HRS.......... 5 2 3 0 2 1 2 0 0 4 0 1

................ 1.7%] 1.4%] 1.9%] .0%| 2.6x| .9x%) 3.7x%| .ox| .ox| 3.5%| .ox| 1.2%
2200 HRS.......... 6 1 5 0 1 2 3 0 0 4 1 1

................ 2.0%) .7x%| 3.2%| .0%| 1.3x| 1.8%) 5.6%) .o0x%| .o0%| 3.5%| 1.5%| 1.2%
2230 HRS.......... 5 1 4 0 1 1 3 0 0 4 0 1

................ 1.7%) .7%| 2.6%] .0%| 1.3%| .9%| 5.6%| .o0x%| .ox| 3.5%x| .ox| 1.2%
2300 HRS.......... [ 1 5 0 2 1 3 0 0 4 0 2

................ 2.0% .7%] 3.2%] .0%] 2.6%| .9%| 5.6%| .ox| .ox%| 3.5%| .o0x%| 2.5%
2330 HRS.......... 3 0 3 0 1 2 0 0 0 1 1 1

................ 1.0% .0%] 1.9% L0%] 1.3%] 1.8% .0% 0% .0% L% 1.5%] 1.2%
DID NOT LISTEN TO

SUPER 1 RADIO

ON THIS DAY....| 211 102 109 18 59 73 34 27 33 93 39 46

................ 70.3%|69.9%|70.8%(81.8%[75.6%166.4%]63.0%|75.0%|86.8%|82.3%|57.4%|56.8%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO SUPER 1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-4: RADIO 101 AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL(14 - |18 - |31 - |51 - |OoVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300 146| 154 22 78 110 54 36 38| 113 68 81
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%) .0%] .0%| .0%| .o0x| .0%| .ox| .o0x%| .ox| .ox| .ox| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] .0%] .o%| .0%| .o%| .ox| .o%| .ox%| .o0%] .o%| .ox| .o0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] .0%| .0x%| .0%| .0%| .o0x|{ .o0%| .o0%| .o%| .ox| .o%| .ox
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% 0% .0%| .0%| .0%| .o0%) .ox| .o%] .ox%| .ox| .ox%| .ox
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] .0%] .0%] .0%| .ox| .ox| .ox| .ox| .o%| .ex| .ox| .o%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] .0%] .o0x| .0%| .0%| .o%x| .0%| .ox| .o%| .o0%| .ox| .o%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% .0%| .0%| .0%| .o0%| .o%| .o0% .ox| .ox| .ox| .ox
0330 HRS...... cees 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .0%| .0%| .ox| .ox| .o%| .ox| .ox| .ox| .o%| .o%| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 1] 0
................ L0%f 0% 0% .0%] .0%] .0%| .0%| .ox| .ox| .ox| .o0%| .o0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%f  .0%] .0%| .0%| .ox| .o%| .o%| .o0%| .ox| .ox| .ox| .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0%] .0%| .0%] .ox| .o0%| .0%| .o%| .o%| .ox| .ox| .o0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
fetdrraeeacaesas 0% .0%| .o0%| .ox| .ox| .o%] .ox| .o0%| .ox| .ox| .ox| .o0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%] .0%| .0% .o0x] .o0%| .0%| .o0%| .ox| .o .ox| .o0%

BASE

PERCENTAGES = COLUMN PERCENTAGES

= ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO 101

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-4: RADIO 101 AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - |18 - |31 - |51 - JOVER | AB c1 €2 DE
E 17 30 50 65 65
0630 HRS.......... 1 0 1 0 0 1 0 0 1 0 0 0
................ 3% .0% 6% 0% .0x%] .9%| .0%| .0%| 2.6x| .o0%| .o0x% 0%
0700 HRS.......... 6 2 4 1 1 3 1 0 2 4 0 0
................ 2.0%| 1.4%] 2.6%| 4.5%) 1.3%] 2.7%| 1.9%| .ox%| 5.3%| 3.5%| .o0% 0%
0730 HRS.......... 7 2 5 1 1 3 2 0 2 4 0 1
................ 2.3%) 1.4%] 3.2%| 4.5%| 1.3%| 2.7%| 3.7%| .0%| 5.3x%| 3.5% 0% 1.2%
0800 HRS.......... 7 1 (] 1 1 4 1 0 1 4 1 1
................ 2.3%  .7%| 3.9%| 4.5%| 1.3%| 3.6%| 1.9%] .0%] 2.6%| 3.5%| 1.5%| 1.2%
0830 HRS.......... 8 2 [ 1 1 3 2 1 2 4 1 1
................ 2.7%) 1.4%( 3.9%| 4.5%| 1.3%] 2.7%| 3.7%| 2.8%| 5.3%| 3.5%| 1.5%| 1.2%
0900 HRS.......... 8 2 [ 0 1 4 2 1 1 3 2 2
................ 2.7% 1.4%| 3.9%| .0%| 1.3%| 3.6%| 3.7%| 2.8%| 2.6%| 2.7%] 2.9%| 2.5%
0930 HRS.......... 8 2 6 0 1 4 3 0 1 4 2 1
................ 2.7%) 1.4%| 3.9% .o0%| 1.3%| 3.6%| 5.6%] .0%| 2.6%| 3.5%| 2.9%] 1.2%
1000 HRS.......... 9 4 5 0 0 5 3 1 1 5 2 1
................ 3.0%) 2.7%| 3.2% .0%| .0%| 4.5%| 5.6%| 2.8%| 2.6%| 4.4%| 2.9%| 1.2%
1030 HRS.......... 7 1 6 0 0 [ 0 1 1 2 2 2
................ 2.3%) .7%| 3.9%| .o0%| .0%| 5.5%| .0%| 2.8%| 2.6%| 1.8%| 2.9%] 2.5%
1100 HRS.......... 7 2 5 0 1 5 0 1 1 3 2 1
................ 2.3%( 1.4%| 3.2%| .0%| 1.3%| 4.5%| .0%] 2.8%| 2.6x%| 2.7%| 2.9%| 1.2%
1130 HRS.......... 6 1 5 0 1 5 0 0 1 2 2 1
................ 2.0%] .7%] 3.2% 0%] 1.3%| 4.5%] .0%| .0%| 2.6%| 1.8%] 2.9%| 1.2%
NOON.............. 4 1 3 0 1 3 0 0 1 1 1 1
................ 1.3% 7% 1.9% 0%] 1.3% 2.7% .0%| .0%| 2.6%| .9%| 1.5%| 1.2%
1230 HRS.......... 2 1 1 0 1 1 0 0 0 1 1 0
................ Tx| O T% 6X| .0%| 1.3%] .9x| .0%] .0%| .0%| .9%] 1.5%] .0%
1300 HRS.......... 2 1 1 0 1 1 0 0 0 1 1 0
................ 7% 7% (6% 0%] 1.3%] .9%| .0% 0% .0%| .9%| 1.5%] .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP

OF RADIC 101

(continued)

2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-4: RADIO 101 AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - 131 - |51 - |OVER AB €1 c2 DE
E 17 30 50 &5 65
1330 HRS.......... 2 1 1 0 1 1 0 0 0 1 1 0
................ ST%) TX] L6%[ .0%] 1.3%] (9% .ox] .ox| .ox| .9%| 1.5%| .o0%
1400 HRS.......... 2 1 1 0 1 1 0 0 [ 1 1 0
................ TR Tx| O Lex| Lox] 1.3%]  9x| .ox| .ox| .ox| .9%| 1.5% 0%
1430 HRS.......... 2 1 1 i 1 1 0 0 0 1 1 0
................ 7% 7% .6% 0% 1.3% .9% .0% .0% .0% 9% 1.5% .0%
1500 HRS.......... 3 1 2 0 2 1 0 0 0 1 1 1
................ 1.0%) 7% 1.3%| .0%| 2.6%| .9%| .ox| .o0%| .0%| .9%| 1.5%| 1.2%
1530 HRS.......... 3 1 2 0 2 1 0 0 0 1 1 1
................ 1.0%) 7% 1.3%] .0%] 2.6x| .9%| .ox| .o0x| .o0%| .9x]| 1.5%| 1.2%
1600 HRS.......... 4 2 2 0 3 1 0 0 0 1 2 1
................ 1.3%] 1.4%] 1.3%] .0%] 3.8%| .9%| .0%| .0% 0% .9%] 2.9%| 1.2%
1630 HRS.......... 6 3 3 0 3 2 1 0 1 2 2 1
................ 2.0%) 2.1%] 1.9%] .o0%| 3.8%| 1.8%) 1.9%| .o0%| 2.6%| 1.8%]| 2.9%] 1.2%
1700 HRS.......... 5 3 2 0 2 2 1 0 1 2 2 0
................ 1.7%] 2.1%) 1.3%] .0%| 2.6%| 1.8%] 1.9%] .0%| 2.6%| 1.8%] 2.9x| .o0%
1730 HRS.......... 4 2 2 0 2 2 0 0 1 2 1 0
................ 1.3%) 1.4%| 1.3%] .0%| 2.6%] 1.8%| .0%| .o%| 2.6%| 1.8%| 1.5%] .ox
1800 HRS.......... 4 2 2 0 3 1 0 0 0 2 1 1
................ 1.3%] 1.4% 1.3%| .0%| 3.8%| .9%| .ox| .0%] .ox%| 1.8%| 1.5%] 1.2%
1830 HRS.......... 4 2 2 0 3 1 ] 0 0 2 1 1
................ 1.3%) 1.4%| 1.3%] .0%| 3.8%] .9%| .0%| .ox| .ox| 1.8%| 1.5%| 1.2%
1900 HRS.......... 4 1 3 0 2 1 1 0 0 1 2 1
................ 1.3%  .7X| 1.9%| .0%| 2.6%] .9%| 1.9%] .o0x| .ox%| .9%| 2.9%| 1.2x%
1930 HRS.......... 2 1 1 1] 1 0 1 0 0 1 1 0
................ % 7% .6%| 0% 1.3%] .ox| 1.9x] .o0x| .ox| .9%| 1.5%| .o0%
2000 HRS.......... 1 1 (1 0 1 0 0 0 0 1 0 0
................ 3% 7% .o0x| .0%| 1.3%| .ox| .o0%| .ox| .ox| .9x%| .ox| .o%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP

OF RADIO 101

(continued)
3



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-4: RADIO 101 AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB ¢1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0% .oxf .ox| .ox%] .ox| .ox| .ox| .ox%| .ox| .ox| .ox| .ox
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0% 0% .o%| .ox%[ .0x| .ox| .ox| .ox| .ox| .ox| .ox| .ox
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%| .0%] 0% .0%| .0%| .o%| .ox| .o%| .ox| .o%| .ox%
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ (0% .0%| .o0%| .0%| .0%| .0%| .o0x| .ox| .ox| .ox| .ox| .ox
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0% 0% .0%] .o0x%| .o%x| .o0%| .ox| .ox| .ox| .ox| .ox| .ox
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%| .0% .0%| .0%| .0% 0% .0%| .0%| .0%] .0%| .0%
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0% 0% .0%f .0%| .0%| .0%| .o%| .0%| .0%| .ox%| .o0%
DID NOT LISTEN TO

RADIO 101 ON

THIS DAY....... 275| 135] 140 21 721 101 48 33 331 103 64 75

................ 91.7%(92.5%{90.9%|95.5%]92.3%|91.8%| 88.9%|91.7%| 86.8%|91.2%| 94 .1%|92. 6%

BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO 101

PERCENTAGES = COLUMN PERCENTAGES




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-5: ISLAND SOUND RADIO AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - (18 - [31 - 51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300| 146 154 22 78| 110 54 36 38| 113 68 81
MIDNIGHT.......... 0 0 (1 0 0 0 0 0 0 0 0 0
................ L0%|  .0%) .ox| .o%| .o0x| .o%| .ox] .ox| .ox| .ox| .ox| .ox%
6030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0% .0%|  .ox%| .ox| .0%| .ox| .o%| .ox| .ox| .ox| .ox| .oz
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% 0% .0%| .0%} .o%| .o%| .ox%| .o%| .o%| .ox| .ox| .ox
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .0% 0% .0%] .0%| .0%| .o0%f .0%| .ox| .ox| .ox%
0200 HRS.......... 0 0 (i 0 0 0 0 0 0 0 0 0
................ L0%p  .0%| .0%| .o% .0x| .ox| .ox| .o0x%| .ox] .ox| .ox| .ox
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%] .o0x%| .o0%| .o%| .ox| .ox| .ox%| .o%| .o0% 0% .0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] .0%] .0%] .0%| .0%| .o%| .0%] .0%| .0%| .0% 0% .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ <0%  .0%] .0x| .o0x%] .ox%| .o%| .ox| .ox| .ox| .ox| .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% 0% 0% .0%| .0%] .ox| .ox| .o0%| .ox%| .ox 0% .0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%| .o0x} .0%| .0%| .ox| .0%| .o%| .o%| .o%| .o%| .ox
0500 HRS.......... 0 i} 0 0 0 0 0 0 0 0 0 0
................ (0% 0% .ox| .o%| .ox| .ox| .ox| .o0%| .ox| .o%| .ox| .ox%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%)  .0%| .0x%| .0%| .0%| .ox| .ox%| .ox| .ox%| .o0x 0% .0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
..... tereiieenan L0%1 .0%)  .0%| .0%| .o%| .o0%| .ox| .0%| .ox| .o%| .o%| .oz
PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF ISLAND SOUND RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-5:

ISLAND SOUND RADIO AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - |31 - 151 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
0630 HRS.......... 1 1 0 0 0 0 1 0 1 0 0 0
................ 3% 7% L0%| .0x| .ox| .o%| 1.9%] .0x| 2.6x| .ox| .ox| .ox
0700 HRS.......... 1 1 0 0 0 0 1 0 1 0 0 0
................ S% 7% L0%]  .0x| .o0x%| .0x%| 1.9%] .ox| 2.6%| .ox| .ox| .ox
0730 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%l .0% 0% .0%{ .0%| .ox| .o%| .o0x% 0x| .0%| .0%| .0%
0800 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0% L0%) .0%| .ox| .ox| .ox| .ox| .o0x| .o0x 0% .0%
0830 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3% .0% 6% L0%|  .0%| .9%| .0%] .0% 0% .9%] .0%| .0%
0900 HRS.......... 2 0 2 0 1 1 0 0 1 1 0 0
................ JT% 0%l 1.3% o] 1.3%] 9%} .ox%| .ox] 2.6x| .9x| .ox%| .ox
0930 HRS.......... 2 0 2 0 1 1 0 0 1 1 0 0
................ JT%| 0% 1.3%|  .0%| 1.3%] .9% 0%] .0%| 2.6%| .9%| .o0%| .0%
1000 HRS.......... 3 1 2 0 1 1 1 0 2 1 0 0
................ 1.0%) 7% 1.3%  .0%] 1.3%] .9%| 1.9x] .o%| 5.3%| .9x| .ox| .ox
1030 HRS.......... 3 1 2 0 2 1 0 0 1 2 0 0
................ 1.0%] 7% 1.3% .0x| 2.6x| .9x| .ox| .ox| 2.6%| 1.8%] .ox%| .ox
1100 HRS.......... 4 2 2 0 3 1 0 0 1 3 0 0
................ 1.3%] 1.4%) 1.3%| .0%| 3.8%| .9% 0%] .0%] 2.6%] 2.7% .0%)  .0%
1130 HRS.......... 4 2 2 0 3 1 0 0 1 3 0 0
................ 1.3%) 1.4%) 1.3%] .0%| 3.8% .9%| .0x| .o0%| 2.6%| 2.7x%| .o%| .o%
NOON.............. 5 3 2 0 2 1 2 0 3 2 0 0
................ 1.7x] 2.1%[ 1.3%] 0% 2.6x| .9%| 3.7%| .ox| 7.9%| 1.8%] .ox] .ox
1230 HRS.......... 4 2 2 0 2 1 1 0 2 2 0 0
................ 1.3%) 1.4%| 1.3%] .0%| 2.6%| .9%| 1.9%| .o%| 5.3%| 1.8%] .o0x%| .ox
1300 HRS.......... 3 1 2 0 2 1 0 0 1 2 0 0
................ 1.0%|  .7x%| 1.3%] .ox| 2.6x| .9%| .ox| .ox%| 2.6x| 1.8%| .o0x%| .o0%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF ISLAND SOUND RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-5:

ISLAND SOUND RADIO AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 2 1 1 0 1 1 0 0 1 1 ] 0
................ 7% 7% .6% .0%| 1.3% 9% . 0% .0%| 2.6% 9% . 0% .0%
1400 HRS.......... 2 1 1 0 1 1 0 0 1 1 0 0
................ 7% 7% 6% 0% 1.3% 9% 0% L0%] 2.6% 9% .0% 0%
1430 HRS.......... 1 0 1 0 1 0 0 0 1 0 0 0
................ -3%|  .0%p  .6%| .0%| 1.3%| .o0x| .ox| .ox%| 2.6%| .ox| .ox| .ox%
1500 HRS.......... 1 0 1 0 1 0 0 0 1 0 0 0
................ 3% 0% .éx| .0%| 1.3%] .ox%| .o0x| .ox| 2.6%| .ox| .ox| .ox
1530 HRS.......... 1 1] 1 0 1 0 0 0 1 0 0 0
................ .3% . 0% .6% 0% 1.3% .0% .0% L0%| 2.6% 0% 0% .0%
1600 HRS.......... 2 0 2 0 1 1 0 0 1 0 0 1
................ TR .0%) 1.3%] .ox%| 1.3%] .9x| .ox| .ox| 2.6x| .ox| .ox| 1.2%
1630 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1
................ 3% .0%|  .ex| .ox| .ox| .9%| .ox] .ox| .ox] .ox| .ox| 1.2%
1700 HRS.......... 0 0 0 0 0 0 0 0 0 0 (1] 0
................ -0%] .o%| .ox| .ox| .ox| .o%| .ox| .ox%| .ox| .ox| .ox| .o%
1730 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%)  .0%] .o%| .o%| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .o%
1800 HRS.......... 1 1 0 0 0 0 1 0 1 0 0 0
................ S3%] 7%l L0%|  .0x%] .o%| .0%| 1.9%] .0%| 2.6% 0% .0%| .0%
1830 HRS.......... 1 1 0 0 0 0 1 0 1 0 0 0
................ 3% .7%| .ox] .o%| .o0x| .ox] 1.9%x| .ox| 2.6%] .ox| .ox| .o0%
1900 HRS.......... 1 1 0 0 0 0 1 0 1 0 0 0
................ 3% 7% 0% .ox| .0%] .ox| 1.9%| .ox%| 2.6%| .ox] .ox| .ox
1930 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% 7% .0x| .0%| .o%| .9%] .ox| .ox%| .ox| .9%| .ox| .o%
2000 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ SRl L7 Lox] 0% .ox%| .9x| .ox] .ox%| .ox 9%] .0%] .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF ISLAND SOUND RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-5: ISLAND SOUND RADIO AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB t1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0

................ 3% 7% L0%] L0x%|  .ox| .9x) .ox]| .ox| .ox] .9x 0% .0%
2100 HRS.......... 3 2 1 0 0 3 0 0 0 3 0 0

................ 1.0%] 1.4% 6% .ox|  .ox| 2.7%| .0%| .0x%] .ox| 2.7%| .o0x| .ox%
2130 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0

................ 3% 0% .6% 0% .0x| .9%] .0%| .0x%| .o0x%| .o% 0% .0%
2200 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0

................ 3% .0%]  .6x{ .0%| .0x%| .9%| .ox| .ox| .ox| .9% 0% .0%
2230 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0

................ 3% .0%] 6% .0%| .o%| .9%] .ox| .ox| .ox| .9x| .oxi .o%
2300 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0

................ J3%) .0%]  .6%| .0%| .0%| .9%) .ox| .ox| .ox| .9x| .ox| .ox
2330 HRS.......... 0 0 0 0 0 (1] 0 0 0 0 0 0

................ -0x|  .0%]  .ox%| .o%x| .o%| ._ox| .ox%| .ox| .ox| .ox| .ox| .ox
DID NOT LISTEN TO

ISLAND SOUND

RADIO ON THIS

DAY............ 288| 140) 148 22 751 103 52 36 35| 105 68 80

................ 96.0%|95.9%/96.1%| 100%/96.2%)93.6%]96.3%| 100%|92.1%|92.9%| 100%)98.8%

BASE

PERCENTAGES = COLUMN PERCENTAGES

ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF ISLAND SOUND RADIO




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-6: BAY RADIO AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMALI14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE

E 17 30 50 65 65
TOTAL CASES....... 300 146 154 22 781 110 54 36 38| 113 68 81
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 1} 0 0
................ L0%]  .0%| .o0x%] .0%| .0%| .0%| .ox] .ox] .ox| .ox| .ox%| .o0x%
0030 HRS.......... ¢ 0 0 Y 0 0 0 0 0 0 0 0

................ S0%f  .0%]  .0x| .0%) .0%| .o0%| .ox| .o0%] .o0x%] .ox| .ox| .o

0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% .0% .0% 0% .0% 0% 0% .0% .0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%p .0%] .0x| .0%| .0%| .0%| .o0%] .ox| .ox| .ox| .o0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% .0% 0% .0% 0% .0% .0% .0x% .0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%)  .0%]  .0%| .0%| .0%| .0%| .o0%f .ox| .ox| .ox| .ox| .ox%

0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 [\ 0
................ L0%]  .0%| .0x] 0% .0%| .0%| .0%) .o0x| .ox| .o%| .o%| .ox%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 ]

................ 0% .0x%| .o0x] .o0x| .0%| .o%| .o0x%| .ox| .ox%| .ox%| .ox| .ox%

0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] .0%| .o0%| .0%| .0%| .0%| .0%! .ox{ .o0%| .ox! .o0x| .ox
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%]  .0%| .0%] .0%| .0%| .0%| .0%| .0%| .0%| .o0%| .ox%} .o0x%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .o0x| .0%| .ox| .ox| .ox%| .ox| .ox| .ox| .o%] .ox
0530 HRS.......... 2 1 1 0 0 1 1 0 0 0 2 0
................ 7% LT%] L6%| .0%|  .0%]  .9%) 1.9%| .o%] .o0x| .o0%| 2.9%x| .o0%
0600 HRS.......... 2 1 1 0 0 1 1 0 0 0 2 0
................ TR 7% L6%| .0%]  .0x|  .9%| 1.9%] .ox| .ox] .o%| 2.9%] .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF BAY RADIO
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-6: BAY RADIO AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROuUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 €2 DE

E 17 30 50 65 65
0630 HRS.......... 2 1 1 0 0 1 1 0 0 0 2 0
................ X 7% L6%|  .0x%]  .0x| .9%| 1.9%] .ox| .ox| .ox| 2.9x] .ox
0700 HRS.......... 4 2 2 0 0 2 2 0 0 1 3 0

................ 1.3%] 1.4%] 1.3%] .0x| .o0x| 1.8%x] 3.7%| .ox| .ox| .9%| 4.4%] .ox

................ 1.7%] 2.1%| 1.3%| .0%| .0%| 2.7%| 3.7%] .ox| 2.6%| .9%| 4.4%] .o0%

................ 1.3% 2.1%)  .6%| .0%| .0x| 1.8%| 3.7x%| .ox%| .ox| .ox| 5.9%| .o%

................ 1.3%] 2.1%| .6%| .0%| .0%| 1.8%| 3.7%| .0%] .ox| .ox| 5.9%| .ox%

................ 1.3%] 2.1%| .é6x| .0%| .0%| 1.8%| 3.7%| .o0x%|] .ox| .ox| 5.9%| .o0x%

................ 1.0%| .7%| 1.3%| .0%| 1.3%] .o0x%| 3.7%| .ox%| .ox| .ox| 4.4%] .o0x%

................ 1.0%2)  .7%| 1.3%] .0%| 1.3%| .0%| 3.7%| .ox| .ox| .ox| 4.4%| .o0%

................ 1.0%) .7%] 1.3%] .0%| 1.3%| .ox| 3.7%| .o0%| .ox| .o0%| 4.4%| .o0%

................ 1.0%] .7%] 1.3%| .0%| 1.3%] .o0%| 3.7%] .o0x%| .ox| .ox| 4.4%] .o0%

NOON.............. 4 2 2 1 1 0 2 0 0 1 3 0
................ 1.3%) 1.4%| 1.3%] 4.5%] 1.3%| .o0x%] 3.7%| .ox%| .ox| .9%| 4.4%| .o0%
1230 HRS.......... 4 2 2 1 1 0 2 0 0 2 2 0
................ 1.3%) 1.4%) 1.3%] 4.5%] 1.3%| .0%| 3.7%| .o%f .0%| 1.8%| 2.9%] .o0%
1300 HRS.......... 5 3 2 1 1 1 2 0 1 2 2 0
................ 1.741 2.1%] 1.3%] 4.5%| 1.3%| .9%| 3.7%| .0%| 2.6x| 1.8%| 2.9%] .o0x

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF BAY RADIO
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-6: BAY RADIO AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL] GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL[14 - 118 - |31 - |51 - |OVER | AB 1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 5 3 2 1 1 1 2 0 1 2 2 0
................ 1.7%) 2.1%] 1.3%| 4.5%] 1.3%] .9%| 3.7%| .ox| 2.6x%| 1.8%| 2.9%] .o0%
1400 HRS.......... 5 3 2 1 1 1 2 0 0 2 3 0
................ 1.7%] 2.1%| 1.3%| 4.5%| 1.3%] .9%x] 3.7x%] .ox| .o%| 1.8%| 4.4%] .ox%
1430 HRS.......... 4 3 1 1 0 1 2 0 0 1 3 0
................ 1.3%] 2.1%]  .6x| 4.5% .0%] .9%| 3.7x%| .0%| .o0%| .9%| 4.4%| .0%
1500 HRS.......... [ 4 2 2 1 1 2 0 0 3 3 0
................ 2.0%( 2.7} 1.3%| 9.1%] 1.3x] .9%| 3.7%| .ox| .o0%] 2.7%| 4.4%| .o0x%
1530 HRS.......... 5 3 2 2 1 1 1 0 0 3 2 0
................ 17X 2.1%] 1.3%| 9.1%| 1.3%] .9%| 1.9%| .0%| .o%| 2.7%| 2.9%] .0%
1600 HRS.......... 5 3 2 2 2 0 1 0 0 & 1 0
................ 1.7%] 2.1%] 1.3%| 9.1%) 2.6%] .0%| 1.9%| .0%| .ox| 3.5%| 1.5%| .o0x
1630 HRS.......... 3 1 2 0 2 0 1 0 0 2 1 0
................ 1.0%)  .7%] 1.3%| .0%| 2.6%| .0%| 1.9% .ox| .ox| 1.8%| 1.5%| .o%
1700 HRS.......... 3 1 2 0 2 0 1 0 0 2 1 0
................ 1.0%) 7% 1.3%] .0%| 2.6%] .0%| 1.9%| .ox| .ox| 1.8%| 1.5%| .0%
1730 HRS.......... 4 2 2 1 2 0 1 0 0 3 1 0
................ 1.3%) 1.4%] 1.3%| 4.5%| 2.6%] .0%| 1.9%| .o0x] .ox| 2.7%| 1.5%] .ox
1800 HRS.......... 5 4 1 1 2 1 1 0 2 2 1 0
................ 1.7%| 2.7%] .6%| 4.5%| 2.6%| .9%] 1.9%] .0%| 5.3%| 1.8%| 1.5%] .o%
1830 HRS.......... 4 2 2 1 1 2 0 0 2 1 0 1
................ 1.3%| 1.4%] 1.3%| 4.5%| 1.3%| 1.8%| .0%| .0%| 5.3%| .9%] .o0%| 1.2%
1900 HRS.......... 3 1 2 1 1 1 0 0 1 1 0 1
................ 1.0%)  .7%] 1.3%| 4.5%| 1.3%| .9%| .0%| .0%| 2.6%| .9%| .o0%| 1.2%
1930 HRS.......... 3 1 2 1 1 1 0 0 1 1 0 1
................ 1.0%]  .7%] 1.3%] 4.5%| 1.3%| .9%| .0x| .0%| 2.6%| .9%] .o0%| 1.2%
2000 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0
................ 3% .7%] .ox]  .ox| 1.3x] .0%| .ox] .o0%| 2.6%| .ox| .o0%| .o0%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF BAY RADIO




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-6: BAY RADIO AUDIENCE: THURSDAY
~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - 18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%1 .0%[ .o%| .ox[ .ox| .ox| .ox| .o%| .ox| .ox| .ox| .ox
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%)  .ox[ .o0x| .ox| .o0x| .ox| .ox| .ox| .ox| .ox] .ox| .ox
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0x) .ox% .ox| .o%| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%)  .0x%[ .0%| .ox%| .0%] .ox| .o%| .ox| .ox| .ox| .ox| .ox
2230 HRS.......... 0 0 0 0 0 ‘0 0 0 0 0 0 0

................ L0%  .0% .ox| .oxl .o0x%| .o0%| .o0%| .ox| .ox| .ox| .ox| .o0%
2300 HRS.......... ¢ 0 0 0 0 0 0 0 0 0 0 0

................ L0%1 .ox[ .ox[ .ox| .ox] .ox| .ox| .ox| .ox| .ox| .ox| .ox
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%)  .ox[ .o%| .o%| .ox| .ox%| .ox| .ox| .ox| .ox| .ox| .ox
DID NOT LISTEN TO

BAY RADIO ON

THIS DAY....... 282| 135] 147 17 731 104 52 36 361 104 62 80

................ 94.0%|92.5%)95.5%|77.3%(93.6%| 94 .5%|96.3%| 100%|94.7%|92.0%)91.2%|98.8%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF BAY RADIO




TABLE 11-7: RTK AUDIENCE: THURSDAY - BY GENDER, AGE & SOCIO-ECON GROUP

BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE [FEMAL[14 - {18 - {31 - |51 - (OVER | AB ct c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300] 146| 154 22 78] 110 54 36 38] 113 68 81
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% 0% .0% 0% 0% 0% .0% .0% .0% .0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% . 0% .0% 0% .0% 0% 0% .0% .0% 0% 0% .0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% 0% .0% 0% .0% 0% 0% .0% .0% .0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0% .0% . 0% 0% 0% 0% 0% 0% .0% 0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% 0% .0% 0% -0% 0% .0% .0% .0% .0%
0230 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ 3% .7%] .oz Lol .ox%| .9x| .ox| .ox%| .ox%| .ox| .ox| 1.2%
0300 HRS.......... 1 1 0 (4 [t} 1 0 0 (1] 0 [} 1
................ 3% W7x| .0x| Lox] .ox%| .9x%) .ox| .ox| .ox) _ox] .ox| 1.2%
0330 HRS.......... 0 0 0 (U 0 0 0 0 0 0 0 0
................ <0%|  .0%| .0x| .0%| .ox| .o%| .ox%| .ox| .o%| .ox| .ox] .o%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%| .0%| .oxj .ox%| .o0%| .o%| .o0%| .o%| .ox%| .ox[ .ox%| .o0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .o%)  .o0x| .o%| .ox| .ox| .o%| .ox] .o%| .ox| .ox| .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%]  .0x| .ox| .o%| .ox| .ox| .o%| .o%| .o%| .ox| .ox| .ox
0530 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 3% 7% .0%| .0x%| .0%[ .0% 1.9% .ox| .o%| .9x%| .o%| .o%
0600 HRS.......... 3 1 2 0 0 2 1 0 1 1 1 0
.............. . 1.0%)  .7x] 1.3%] .0%] .0%] 1.8%] 1.9%] .ox| 2.6%] .9%| 1.5%] .ox%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RTK

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-7: RTK AUDIENCE: THURSDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - [18 - [31 - |51 - [OVER | AB c1 c2 DE
E 17 30 50 &5 65
0630 HRS.......... 7 3 4 0 2 4 1 0 3 3 1 0
................ 2.3% 2.1%] 2.6%| .0%| 2.6%] 3.6%| 1.9%x] .ox| 7.9%| 2.7%| 1.5%| .ox%
0700 HRS.......... 11 2 9 0 3 ] 1 1 3 3 2 3
................ 3.7%| 1.4%] 5.8%| .ox%| 3.8%| 5.5%] 1.9%| 2.8x| 7.9%] 2.7%| 2.9%| 3.7x
0730 HRS.......... 12 3 9 0 4 6 1 1 5 3 2 2
................ 4.0%| 2.1%] 5.8%| .0%] 5.1%| 5.5%| 1.9%| 2.8%|13.2%x| 2.7%| 2.9%| 2.5%
0800 HRS.......... 14 3 1 0 5 5 1 3 5 3 3 3
................ 4.7% 2.1%| 7.4%|  .0%| 6.4%| 4.5%] 1.9%| 8.3%[13.2%| 2.7%]| 4.4%| 3.7
0830 HRS.......... 14 2 12 0 5 5 2 2 4 3 3 4
................ 4.7%) 1.4%] 7.8%| .0%| 6.4%| 4.5%| 3.7%| 5.6%|10.5%| 2.7%| 4.4%| 4.9%
0900 HRS.......... 14 2 12 0 4 5 3 2 3 2 4 5
................ 4.7%) 1.4%} 7.8%] .0%| 5.1%| 4.5%] 5.6%| 5.6%| 7.9%| 1.8%| 5.9%| 6.2%
0930 HRS.......... 15 2 13 0 4 -] 3 2 4 2 4 5
................ 5.0%[ 1.4%| 8.4%| .0%| 5.1%| 5.5%| 5.6%)| 5.6%|10.5%] 1.8%| 5.9%| 6.2
1000 HRS.......... 17 2 15 0 3 8 2 4 4 5 3 5
................ 5.7% 1.4%| 9.7% .o0x| 3.8%| 7.3%| 3.7%|11.1%]|10.5%| 4.4%| 4.4%| 6.2%
1030 HRS.......... 18 2 16 0 3 7 4 4 4 4 3 7
................ 6.0%| 1.4%110.4%| .0%| 3.8%| 6.4%| 7.4%111.1%|10.5%| 3.5%] 4.4%| 8.6%
1100 HRS.......... 18 1 17 0 2 9 3 4 4 4 4 (]
................ 6.0% .7%[11.0%| .o0x%| 2.6%| 8.2%| 5.6%|11.1%|10.5%| 3.5%| 5.9%] 7.4%
1130 HRS.......... 18 2 16 0 3 9 2 4 3 4 5 6
................ 6.0% 1.4%[10.4%| .0%] 3.8%| 8.2%| 3.7%|11.1%| 7.9%| 3.5%| 7.4%] 7.4%
NOON.............. 23 6 17 0 5 9 4 5 4 6 6 7
................ 7.7%| 4.1%[11.0%| .o0%| 6.4%| 8.2%| 7.4%|13.9%[10.5%| 5.3x%| 8.8%| 8.6%
1230 HRS.......... 15 2 13 0 2 7 3 3 1 3 5 [
................ 5.0%] 1.4%| 8.4%] .0%| 2.6%| 6.4%| 5.6%) 8.3%] 2.6%]| 2.7%| 7.4%| 7.4%
1300 HRS.......... 7 0 7 0 0 3 2 2 0 1 2 4
................ 2.3%) .0%| 4.5%] .0%] .0%| 2.7%] 3.7%| S.6%] .0%| .9%| 2.9%| 4.9%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RTK

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-7: RTK AUDIENCE: THURSDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL] GENDER AGE GRQUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 5 0 5 0 0 3 1 1 0 1 2 2
................ 1.7%| 0% 3.2%] .0x| .ox| 2.7%] 1.9x%] 2.8%| .ox| .9x| 2.9x| 2.5%
1400 HRS.......... 3 1 2 0 0 1 0 2 1 0 1 1
................ 1.0% 7% 1.3%| .ox| .ox] .9x| .ox| s.6x| 2.6%] .ox%| 1.5%| 1.2%
1430 HRS.......... 3 1 2 0 0 1 0 2 1 0 1 1
................ 1.0%] .7%] 1.3%] .0%| .o0x%] .9%| .o0x%] 5.6%| 2.6%| .0%| 1.5%| 1.2%
1500 HRS.......... 3 0 3 0 0 0 2 1 1 0 0 2
................ 1.0%] 0%} 1.9%] .0%| .0%] .o0x| 3.7%| 2.8%| 2.6%x| .ox| .o0x| 2.5%
1530 HRS.......... 4 1 3 0 0 0 2 2 2 0 0 2
................ 1.3%) 7% 1.9% .ox| .o0x| .0%| 3.7%| 5.6%| 5.3%| .ox| .ox| 2.5%
1600 HRS.......... 4 2 2 0 0 1 1 2 3 0 0 1
................ 1.3%) 1.4%) 1.3%| .ox| .0%| .9%| 1.9%| 5.6%] 7.9%| .ox| .o0%| 1.2%
1630 HRS.......... 5 3 2 0 0 2 2 1 3 1 0 1
................ 1.7%) 2.1%) 1.3%| .0x| .ox| 1.8%| 3.7%| 2.8x| 7.9%| .9x| .ox| 1.2%
1700 HRS.......... 7 4 3 0 0 2 3 2 2 - 2 0 3
................ 2.3%] 2.7%| 1.9%| .0%] .o0%| 1.8%| 5.6%| 5.6%| 5.3%| 1.8%| .0x%| 3.7%
1730 HRS.......... [ 4 2 0 0 2 3 1 2 2 0 2
................ 2.0%) 2.7%| 1.3x% 0%] .0%| 1.8%| 5.6%| 2.8%| 5.3%| 1.8%| .0%| 2.5%
1800 HRS.......... [ 5 1 0 1 3 1 1 3 2 0 1
................ 2.0%) 3.4%| .6%| .0%) 1.3%| 2.7%] 1.9%| 2.8%| 7.9%| 1.8%| .o0%| 1.2%
1830 HRS.......... 3 3 0 0 1 2 0 0 2 1 0 0
................ 1.0%f 2.1%] .0%| .0%| 1.3%| 1.8%] .ox| .o0%]| 5.3%| .9%| .ox| .ox
1900 HRS.......... 3 3 0 0 0 2 1 0 3 0 0 0
................ 1.0% 2.1%] .0%] .o0%] .o0%| 1.8%] 1.9%] .o%| 7.9x] .ox%| .ox% 0%
1930 HRS.......... 2 1 1 0 0 1 0 1 1 0 0 1
................ TRl .TH] 6% L0%]  L0%|  .9%] .0%| 2.8%| 2.6%| .o0%| .o%| 1.2%
2000 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ %l L7%| 0% 0% .0%] .9%| .0% 0%| 2.6%x] .0x| .0%] .0%
PERCENTAGES = COLUMN PERCENTAGES )
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RTK

(continued)



BROADCASTING AUTHORITY - TV & RADIG AUDIENCE AUDIT 1994

TABLE 11-7: RTK AUDIENCE: THURSDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65

2030 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0

................ 3% .Tx| .ox%) .0x| .ox| .9x] .ox| .ox| 2.6x| .ox| .ox . 0%
2100 HRS.......... 2 2 0 0 0 1 1 0 2 0 ] 0

................ 7% 1.e%] Lox|  .ox|  .0%| .9x| 1.9%| .ox| 5.3%x| .ox| .ox . 0%
2130 HRS.......... 3 3 0 0 0 1 1 1 3 0 0 0

................ 1.0% 2.1% .o0%| .0x| .0%| .9%| 1.9%| 2.8%] 7.9x| .o0% . 0% . 0%
2200 HRS.......... 3 3 0 0 0 1 1 1 3 0 0 0

................ 1.0%] 2.1%| .ox| .ox%| .o%] .9x| 1.9%| 2.8%| 7.9%] .ox . 0% . 0%
2230 HRS.......... 2 2 0 0 0 1 0 1 2 0 0 0

................ x| 1.6%| L0%|  .ox]  .ox| .9x] .ox| 2.8%| 5.3%| .ox 0% .0%
2300 HRS.......... 2 2 0 0 0 1 0 1 2 0 ] 0

................ STX] 1.4%) .ox|  .0%| .ox| .9%| .ox| 2.8%| 5.3%| .ox| .ox% .0%
2330 HRS.......... 2 2 0 0 0 1 0 1 2 0 0 ]

................ JTx] 1.4%]  .0%|  .0%] .ox| .9x%] .ox| 2.8%| 5.3% .ox| .ox .0%
DID NOT LISTEN TO

RTK ON THIS DAY| 257 130| 127 22 71 95 42 27 241 103 62 68

................ 85.7%189.0%182.5%| 100%|91.0%)86.4%|77.8%|75.0%]63.2%|91.2%|91.2%| 84. 0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RTK




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-8: RADIO LIVE FM AUDIENCE: THURSDAY

-~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - [31 - [51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

TOTAL CASES....... 300| 1486] 154 22 78] 110 54 36 381 113 68

MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0
................ -0%) .0x| .oxl .ox| .ox%| .ox| .ox| .ox| .ox] .ox| .ox

0030 HRS.......... 0 (] 0 0 0 0 0 0 0 0 0
................ 0% .0% .0% .0% 0% 0% 0% .0% .0% .0% .0%

0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ . 0% . 0% 0% 0% . 0% .0% .0% .0% .0% 0% .0%

0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ L0%] .0%| .ox{ .ox%| .ox| .ox| .o%| .ox| .ox| .ox| .ox| .o%

0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% .0% 0% 0% .0% 0% .0% 0% .0% 0%

0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0%] -0%| .0%| .o%] .0%| .o%| .ox| .0%| .ox

0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0%| .0%| .o0%] .0%| .ox| .ox%| .ox| .ox| .ox| .ox%

0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0% .0%| .0%] .0%| .0%| .o0%| .0%| .o0%| .o0%

0400 HRS.......... 1 1 0 0 0 1 0 0 0 ] 1
................ .3% 7% 0% .0%] .0%| .9%| .0%| .0% .OX 0% 1.5%

0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% .0x%} .0%| .o0%| .0%| .o0%| .0%| .o0%| .0% .o%

0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0x] .0%f .o%| .0%| .o%| .ox| .o%] .ox| .ox| .ox] .0%

0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% .0%[ .0%| .o0%| .ox|] .ox| .ox| .o%] .o%| .ox%

0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0%} .0%f .0%] .0%| .0%| .0%| .0%| .0%| .ox| .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO LIVE FM

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-8: RADIO LIVE FM AUDIENCE: THURSDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - 131 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3%l 7% .o%] .o0x%| .ox| .9x%] .ox| .ox| .ox| .9x| .o0x%| .ox
0700 HRS.......... 2 1 1 1 0 1 0 0 1 1 0 0
................ STRE LT .6x| 4.5%|  .0x]  .9x| .ox| .ox| 2.6x] .9x%| .ox| .ox
0730 HRS.......... 2 1 1 1 0 1 0 0 1 1 0 0
................ 7% 7% .6%| 4.5% .0% .9% .0% 0% 2.6% 9% .0% .0%
0800 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% .7Ap .0%| 0% .o0x%] .9x| .o%x| .ox| .ox| .ox| .ox| .ox
0830 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% 7% .0% 0% .0% 9% . 0% .0% .0% 9% . 0% .0%
0900 HRS.......... 1 0 1 0 0 1 0 0 0 0 1 0
................ 3% .0% .6% 0% 0% 9% .0% .0% .0% 0% 1.5% .0%
0930 HRS.......... 2 0 2 0 1 1 0 0 0 1 1 0
................ S7A[L0%) 1.3%] L0%| 1.3%|  .9%| .ox| .ox%| .ox| .9%| 1.5%| .o%
1000 HRS.......... 2 0 2 0 1 1 0 0 0 1 1 0
................ C7%| .0%) 1.3% 0%l 1.3%] .9%| .0%| .0%| .ox| .9%| 1.5% .o0%
1030 HRS.......... 3 0 3 0 1 1 1 0 0 1 2 0
................ 1.0% 0% 1.9% 0% 1.3%] .9%| 1.9%| .0%| .ox| .9%| 2.9%| .o0x%
1100 HRS.......... 2 0 2 0 1 0 1 0 0 1 1 0
................ TRl 0% 1.3% 0% 1.3%] 0% 1.9%] .o0%| .o%| .9%| 1.5%| .ox
1130 HRS.......... 2 0 2 0 1 0 1 0 0 1 1 0
................ CT%) 0% 1.3% 0% 1.3%f .0%| 1.9%] .0%| .0%| .9%| 1.5%] .0%
NOON.............. 1 0 1 0 0 0 1 0 0 0 1 0
................ 3% .0%f  .6x]  .ox| .o0x| .ox| 1.9%] .ox| .ox| .o%| 1.5%| .ox
1230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .0% 0%] .0%] .0%| .0%| .o0%| .0%| .ox| .0%] .0%
1300 HRS.......... 0 0 0 0 0 0 0 (1 0 0 0 0
................ .0% 0% .0%| .o0x| .ox| .o0x%| .o%| .ox%| .ox| .ox| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO LIVE FM

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-8: RADIO LIVE FM AUDIENCE: THURSDAY
~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - 118 - |31 - |51 - lovER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .ox] .ox| .ox] .ox| .ox| .ox| .ox{ .ox| .ox| .ox] .ox
1400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0x] .ox] .ox| .ox| .0x| .ox| .ox] .ox] .ox| .ox| .ox
1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%X] .0%] .o%| .o0%| .0%| .0%| .ox] .o%| .ox| .ox| .o%
1500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%p  .0%] .0%] .0% .0%| .0%| .0%| .ox| .o%| .ox%| .ox| .ox
1530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0% .0%p .0x%| .ox| .o0%| .ox] .ox%| .ox| .ox%| .ox%] .ox| .ox
1600 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1
................ S3% .0%] .6%|  .0%| .o0x| .9%| .ox| .ox| .ox| .ox| .ox%| 1.2%
1630 HRS.......... 2 1 1 0 0 2 0 0 0 0 0 2
................ 7% T%] L6%| 0% .0x| 1.8%] .ox| .ox] .ox| .ox| .ox%| 2.s5%
1700 HRS.......... 1 0 1 0 0 1 0 0 0 0 1 0
................ S3%) .0%|  .éx| .0x%] 0% .9%| .o0%] .ox] .o%| .0%| 1.5%| .ox%
1730 HRS.......... 1 0 1 0 0 1 0 0 0 0 1 0
................ S3% .0%| .6x| .ox| .ox| .9%| .ox| .ox| .ox| .ox| 1.5%] .ox
1800 HRS.......... 3 1 2 1 0 2 0 0 1 0 2 0
................ 1.0%] .7x| 1.3%] 4.5%) .ox| 1.8%] .ox| .ox 2.6%] .0%| 2.9%] .0%
1830 HRS.......... 3 1 2 1 0 2 0 0 1 0 2 0
................ 1.0%| 7% 1.3%| 4.5%] .0%} 1.8%| .o0x| .o0x| 2.6%| .o0x%| 2.9%] .ox
1900 HRS.......... 3 1 2 1 0 2 0 0 1 0 2 0
................ 1.0%  .7%| 1.3%| 4.5%| .0%| 1.8%] .o0x%| .0%] 2.6x| .o0%]| 2.9%| .ox
1930 HRS.......... 2 0 2 1 0 1 0 0 1 0 1 0
................ JT%| L0%) 1.3%| 4.5%f .0x| .9%| .ox| .ox%| 2.6x] .ox| 1.5%] .o%
2000 HRS.......... 1 .0 1 0 0 1 0 0 0 0 1 0
................ 3% .0%| .6x%| .o0%| .ox| .9x%| .ox| .o%| .ox| .ox| 1.5%] .ox
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO LIVE FM

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-8: RADIO LIVE FM AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL] GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL]14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%) 0% .ox| .ox| .ox| .ox| .ox] .ox| .ox| .ox| .ox| .ox
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%) .0x| .ox| .o0x| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%]  .0%] .0%| .0%| .0%| .ox| .o%| .o0x| .ox| .ox| .ox| .ox
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%]  .0%] .0%| .o%] .o0%| .ox| .ox| .ox| .ox| .ox] .ox| .ox
2230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%p .0%) .0%| .ox} .ox| .ox| .o%| .ox| .ox| .ox| .ox| .ox
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ -0%) .0x] .0%| .0%| .0%] .o0x| .ox| .0%] .ox| .ox] .ox| .ox
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ S0% .0%] .0x| .ox| .ox] .o%| .ox| .ox|] .ox| .ox|] .ox| .ox
DID NOT LISTEN TO

RADIO LIVE FM

ON THIS DAY.... 29 142] 149 21 771 104 53 36 7] MM 64 79

................ 97.0%|97.3%|96.8%| 95.5%|98.7%|94.5%[98.1%| 100%|97.4%|98.2%|94.1%|97.5%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO LIVE FM



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-9: SMASH RADIO AUDIENCE: THURSDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - {18 -~ |31 - [51 - |over | aB c1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 300 146 154 22 78{ 110 54 36 38| 113 68 81
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%] 0%} .o0%| .o0x| .o0%| .ox| .ox] .ox| .ox| .ox| .o%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0%] 0% .0%| .o%| .ox| .o%| .ox| .ox| .ox| .o%| .ox
0100 HRS.......... 0 0 0 0 0 0 0 (] (] (] 0 0
................ L0%|  .0%) .o0%] .ox| .o0%| .ox| .ox| .ox| .ox] .ox| .ox| .ox
0130 HRS.......... ()} 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%] .ox| .ox| .ox| .o%} .ox| .ox| .ox! .ox| .ox| .ox
0200 HRS.......... 0 0 0 0 0 (1} 0 0 0 0 0 (1}
................ .0%|  .0% 0%} .0%| .o%| .ox| .ox%] .ox| .ox| .ox[ .ox| .ox
0230 HRS.......... 0 o 0 (] 0 0 0 ] 0 (] 0 0
................ .0%|  .0% 0% .0%| .ox] .ox| .o%] .ox| .ox| .ox| .ox| .o%
0300 HRS.......... 0 0 0 0 0 0 0 0 (] 0 0 0
................ L0%] 0% .0%| .o%] .o0x| .o%| .ox| .o%| .ox| .ox| .ozl .ox
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%| .0% 0% .0%F .0%| .o0x%| .0%] .ox| .ox] .ox 0x] .0%
0400 HRS.......... ¢ (] (1} ] ] (1} 0 0 0 0 0 0
................ L0%)  .0%] .0%| .0%| .o%| .o%{ .o0%| .o%| .ox| .ox| .o%| .o%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .o0x 0%| .0%| .ox%| .ox| .o0%| .ox| .o0%] .ox%| .o%| .o0%
0500 HRS.......... 0 0 0 (] (] 0 0 0 0 0 0 ]
................ L0%) 0%} .o%t .o%| .ox] .ox| .o0%| .o%| .ox| .ox| .ox| .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0z .0%] .0%| .ox| .ox%| .0%| .o%| .o0%] .ox| .ox] .ox%| .oz
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 )} 0
................ L0%]  .0%]  .o%| .o0%] .ox] .o0x%| .o%| .o%| .ox| .ox| .o%] .o%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF SMASH RADIO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-9: SMASH RADIO AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE

E 17 30 50 65 65
0630 HRS.......... 2 1 1 0 1 0 1 0 0 1 0 1
................ X[ Tx L6 L0%| 1.3%] .0%] 1.9%] .0x| .ox%| .9%] .ox| 1.2%
0700 HRS.......... 8 3 5 1 3 3 1 0 0 2 4 2
................ 2.7%) 2.1%| 3.2%| 4.5%| 3.8%] 2.7%| 1.9x| .ox| .ox| 1.8x| 5.9%| 2.5%
0730 HRS.......... 11 5 [ 1 6 3 1 0 0 5 4 2
................ 3.7%| 3.4%] 3.9%| 4.5%| 7.7%| 2.7%| 1.9% 0% 0%] 4.4%| 5.9%| 2.5%
0800 HRS.......... 9 5 4 0 4 4 1 0 0 4 3 2

................ 3.0%) 3.4%] 2.6%| .0%| 5.1%| 3.6%| 1.9%] .0%| .0x| 3.5%| 4.4%] 2.5%

0830 HRS.......... 10 4 6 0 4 4 1 1 0 4 4 2
................ 3.3%) 2.7%] 3.9%| .0%| 5.1%| 3.6%| 1.9%] 2.8%| .0%| 3.5%| 5.9%| 2.5%

0900 HRS.......... 10 5 5 1 4 3 1 1 0 5 3 2
................ 3.3%) 3.4%) 3.2%| 4.5%| 5.1%| 2.7%] 1.9%| 2.8%| .0%| 4.4%] 4.4%| 2.5%

0930 HRS.......... 10 5 5 1 4 3 1 1 0 5 3 2
................ 3.3%| 3.4%] 3.2%| 4.5%] 5.1%] 2.7%| 1.9%| 2.8%] .ox| 4.4x%| 4.4%| 2.5%
................ 3.0%| 3.4%| 2.6%| 4.5%] 3.8%] 2.7%] 1.9%| 2.8%] .ox| 4.4x%]| 2.9%| 2.5%

................ 2.3%] 2.1%[ 2.6%] .0%| 3.8%| 1.8%| 1.9%| 2.8%| .0%] 3.5%| 2.9%| 1.2%

................ 2.7%) 1.4%| 3.9%] .0%| 5.1%| 1.8%] 1.9%| 2.8%| .0%] 5.3%] 1.5%| 1.2%

1130 HRS.......... 9 2 7 0 5 2 1 1 0 ] 1 2
................ 3.0%| 1.4%| 4.5%] .0x%] 6.4%| 1.8%] 1.9%| 2.8%] .0%| 5.3%| 1.5%| 2.5%
NOON.............. ] 0 6 0 4 1 0 1 0 3 1 2
................ 2.0%| .0%| 3.9%] .0x%| 5.1%| .9%| .ox%] 2.8%| .ox| 2.7%] 1.5%| 2.5%
1230 HRS.......... 6 2 4 0 3 2 0 1 0 3 2 1
................ 2.0% 1.4%| 2.6%| .0%| 3.8%| 1.84| .0%| 2.8%| .o0x| 2.7%| 2.9%] 1.2x
1300 HRS.......... 7 3 4 0 & 3 0 0 0 3 1 3
................ 2.3%) 2.1%| 2.6x| .0%| 5.1%| 2.7%| .o0x%| .ox| .ox%| 2.7%¢| 1.5%| 3.7%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF SMASH RADIO
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-9: SMASH RADIO AUDIENCE: THURSDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL |14 - 118 - |31 - |51 - |OVER AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 7 3 4 0 4 3 4 0 0 3 1 3
................ 2.3%) 2.1%] 2.6%| .0%| 5.1%| 2.7x| .0x| .ox%| .ox| 2.7x| 1.5%]| 3.7%
1400 HRS.......... 10 & 6 0 é 4 0 0 0 5 2 3
................ 3.3%| 2.7%| 3.9%| .0x| 7.7%| 3.6x| .0%| .ox| .ox| 4.4%| 2.9%| 3.7%
1430 HRS.......... 9 4 5 0 5 4 0 0 0 5 2 2
................ 3.0%| 2.7%) 3.2%| .0%| 6.4%| 3.6%| .0%| .ox%| .o0%| 4.4x%| 2.9%] 2.5%
1500 HRS.......... 11 4 7 1 ] 4 0 0 0 6 2 3
................ 3.7%] 2.7%] 4.5%| &.5%| 7.7%] 3.6x] .ox| .ox| .o0x%| 5.3x%] 2.9%| 3.7%
1530 HRS.......... 12 5 7 2 6 4 (U 0 0 7 2 3
................ 4.0%| 3.4%] 4.5%| 9.1%| 7.7%| 3.6%] .0x| .ox%| .ox| 6.2%] 2.9x%| 3.7%
1600 HRS.......... 17 7 10 6 6 5 0 0 1 9 4 3
................ 5.7%| 4.8%| 6.5%[27.3%| 7.7%| 4.5%] .o0x%| .ox| 2.6x| 8.0%| 5.9%| 3.7%
1630 HRS.......... 15 6 9 7 5 3 0 0 2 7 4 2
................ 5.0%| 4.1%| 5.8%{31.8%| 6.4%| 2.7%| .ox| .ox| 5.3x%| 6.2%] 5.9%| 2.5%
1700 HRS.......... 15 6 9 7 & 4 0 0 2 6 5 2
................ 5.0%[ 4.1%| 5.8%|31.8%| 5.1%| 3.6%] .0%| .0%| 5.3%] 5.3%] 7.4%| 2.5%
1730 HRS.......... 10 3 7 5 3 2 0 0 2 3 4 1
................ 3.3% 2.1%| 4.5%[22.7%| 3.8%| 1.8%| .o0x| .ox| s5.3x%| 2.7%| 5.9%] 1.2%4
1800 HRS.......... 7 3 4 3 2 2 0 0 1 2 3 1
................ 2.3%] 2.1%| 2.6%]13.6%] 2.6%| 1.8¢| .o0%| .ox| 2.6%| 1.8%| 4.4%| 1.2%
1830 HRS.......... 5 3 2 2 2 1 0 0 1 0 2 2
................ 1.7%) 2.1%) 1.3%] 9.1%| 2.6x] .9%| .ox| .ox| 2.6%] .ox| 2.9%] 2.5%
1900 HRS.......... 3 1 2 1 2 0 0 0 2 0 0 1
................ 1.0%) .7%| 1.3%| 4.5%] 2.6%] .o0%x| .o0x| .0%| 5.3%] .o0x| .ox| 1.2%
1930 HRS.......... 2 1 1 1 1 0 0 0 1 0 0 1
................ 7% WT%| .6%) 4.5%] 1.3%| .0x| .ox%| .o%| 2.6%x| .ox| .ox| 1.2%
2000 HRS.......... 1 0 1 1 0 0 0 0 0 0 0 1
................ 3% 0x%| .6%| 4.5%| .o0x| .o0%] .0%| .ox] .ox| .ox| .ox%| 1.2%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF SMASH RADIO
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-9: SMASH RADIO AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - 118 - |31 - |51 - JOVER | AB €1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 1 0 1 1 0 0 0 0 0 0 0 1

................ 3% 0x| .6%| 4.5%] .ox| .ox| .ox| .ox| .ox| .ox| .ox| 1.2%
2100 HRS.......... 1 0 1 1 0 0 0 0 0 0 0 1

................ .38 0% .éx]| 4.5%] .0%| .ox| .ox|] .ox| .ox{ .ox| .ox| 1.2%
2130 HRS.......... 1 0 1 1 0 0 0 0 0 0 0 1

................ S3%) .0%)  .6x| 4.5%f .0%| .0%| .0%| .o%| .ox| .ox| .ox| 1.2%
2200 HRS.......... 3 2 1 2 1 0 0 0 0 2 0 1

................ 1.0%] 1.4% .6%) 9.1%| 1.3% .ox] .ox%| .ox| .ox| 1.8x| .ox%| 1.2%
2230 HRS.......... 3 2 1 2 1 0 0 0 0 2 0 1

................ 1.0%) 1.4%| .6%] 9.1%| 1.3%[ .0%| .ox| .ox| .ox| 1.8%] .ox| 1.2%
2300 HRS.......... 2 2 0 1 1 0 0 0 0 2 0 0

................ ST%| 1.6%] .0%| 4.5%) 1.3%] .ox| .ox] .ox| .ox| 1.8x] .ox| .ox
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% 0% .0%| .ox] .0%[ .o0%| .ox| .ox| .ox| .ox| .ox%| .ox
DID NOT LISTEN TO

SMASH RADIO ON

THIS DAY....... 2531 125 128 9 56] 100 53 35 34 92 57 70

................ 84.3%|85.6%)83.1%|40.9%|71.8%|90.9%|98.1%|97.2%|89.5%|81.4%]83.8%|86.4%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF SMASH RADIO




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-10: RADIO CALYPSO AUDIENCE: THURSDAY

~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE (FEMAL|14 - 118 - |31 - |51 - lovEr AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300] 1461 154 22 78| 110 54 36 381 113 68 81
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% 0% .0% 0% .0% 0% .0% 0% 0% .0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .0% 0%| .0%x] .ox%f .ox| .0%| .o%| .o%| .o0x%| .o0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .0%| .o0%| .ox| .o%| .ox| .ox| .ox| .ox| .ox] .ox
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%} .0%] .0% 0% .0%f .0%| .0%| .0%| .ox| .ox| .ox| .o%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0% 0% .0% .0% .0% .0% .0% 0% .0% . 0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0% 0% .0% . 0% .0% 0% .0% 0% .0% .0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0%| .0%x| .o0x| .ox| .ox| .ox| .ox| .ox| .ox| .ox%
0330 HRS.......... 0 0 0 0 0 0 0 o 0 0 0 0
................ .0%]  .0% 0% .0%] .0x| .0%{ .0% .ox] .ox| .ox| .o%| .o%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0%| .o0%| .ox .ox%| .o%| .o%| .ox] .ox| .o0%| .0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%] .0% 0% .0%} .0%| .0% .0%| .0%| .ox| .ox] .ox| .0%
0500 HRS.......... 0 1} 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0%} .0x| .0%x| .o0%| .0%| .0%] .o0%| .o0%| .ox| .0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0%] .0x| .ox] .o%| .o0%| .ox] .o0x%| .ox| .o%| .oz
0600 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 14 - 44 0%| .0%| .ox| .9%| .o0x| .ox| .ox%| .9%| .ox| .ox%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO CALYPSO

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-10: RADIO CALYPSO AUDIENCE: THURSDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - [31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% .7xf .o%| .o%| .o0%| .9x| .ox| .ox| .ox| .9x| .ox| .o%
0700 HRS.......... 3 2 1 0 0 3 0 0 0 2 1 0
................ 1.0%| 1.4%] .6% 0x| .0%x| 2.7x%|! .o%] .ox] .ox| 1.8%| 1.5%] .ox
0730 HRS.......... 3 2 1 0 0 2 1 0 1 2 0 0
................ 1.0%] 1.4%[ .6x] .ox| .ox| 1.8x] 1.9%| .ox| 2.6x| 1.8%] .ox| .ox
0800 HRS.......... 3 1 2 0 0 1 2 0 1 2 0 0
................ 1.0% 7% 1.3%] 0% .0x] .9%| 3.7%] .ox%| 2.6x%| 1.8%x] .ox|  .ox
0830 HRS.......... 4 2 2 0 0 2 2 0 1 2 0 1
................ 1.3%) 1.4%] 1.3%] .o0%| .ox| 1.8%| 3.7%| .ox%| 2.6x| 1.8%] .ox| 1.2%
0900 HRS.......... 5 3 2 0 0 3 2 0 1 2 0 2
................ 1.7%] 2.1%] 1.3%] .ox| .o%| 2.7%| 3.7%] .ox| 2.6x%| 1.8%x| .ox| 2.5%
0930 HRS.......... ] 3 3 0 0 4 2 0 1 3 0 2
................ 2.0%| 2.1%[ 1.9% .ox[ .ox| 3.6x| 3.7%x| .o0%| 2.6%| 2.7%| .ox| 2.5%
1000 HRS.......... ] 3 3 0 0 4 2 0 1 3 0 2
................ 2.0%| 2.1%| 1.9% 0% .0%| 3.6%| 3.7%| .0%| 2.6%| 2.7%| .o0x%| 2.5%
1030 HRS.......... ] 3 3 0 0 3 2 1 1 3 0 2
................ 2.0%) 2.1%| 1.9%] .ox%| .ox| 2.7%| 3.7x%| 2.8%| 2.6%| 2.7%| .o0%| 2.5%
1100 HRS.......... 6 2 4 0 0 3 2 1 1 3 0 2
................ 2.0%) 1.4%| 2.6% oxp .0%| 2.7%] 3.7%| 2.8%) 2.6x| 2.7%| .o0x%| 2.5%
1130 HRS.......... 6 2 4 0 0 3 2 1 1 3 0 2
................ 2.0%| 1.4%| 2.6% .0%| .0%] 2.7%| 3.7%| 2.8%| 2.6%| 2.7%| .o0x| 2.5%
NOON.............. 4 1 3 0 0 2 2 0 1 1 0 2
................ 1.3%] .7%| 1.9% 0% .0%| 1.8%| 3.7%] .0%] 2.6%| .9%| .0%| 2.5%
1230 HRS.......... 5 0 5 0 0 3 2 0 1 2 1 1
................ 1.7% 0% 3.2%] .o0x%| .0%| 2.7%| 3.7%| .ox| 2.6%| 1.8%| 1.5%] 1.2%
1300 HRS.......... 4 0 4 0 0 2 2 0 1 2 0 1
................ 1.3%  .0%| 2.6x%] .ox| .ox%| 1.8%] 3.7%| .ox| 2.6%] 1.8%| .ox] 1.2%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO CALYPSO

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-10: RADIO CALYPSO AUDIENCE: THURSDAY

- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OoVER | AB €1 €2 DE
E 17 30 50 65 é5
1330 HRS.......... 3 0 3 0 ] 1 2 0 1 2 0 0
................ 1.0 .0%| 1.9%| .o0%| .ox%| .9x] 3.7x] .ox| 2.6%| 1.8x] .ox| .ox%
1400 HRS.......... 4 0 4 0 1 1 2 0 1 2 0 1
................ 1.3%  .0%] 2.6x| .0%| 1.3%| .9%| 3.7%| .o0x%| 2.6%| 1.8%] .o%| 1.2%
1430 HRS.......... 3 0 3 0 1 0 ‘ 2 0 1 1 0 1
................ 1.0% 0% 1.9% 0% 1.3% 0% 3.7% .0%| 2.6% 9% 0% 1.2%
1500 HRS.......... 2 0 2 0 1 0 1 0 1 0 0 1
................ TR L0%] 1.3%|  .ox%| 1.3%| .0%] 1.9x| .ox|] 2.6x] .ox| .ox| 1.2x
1530 HRS.......... 2 0 2 0 1 0 1 (] 1 0 0 1
................ 7% 0%] 1.3% 0% 1.3% .0%| 1.9% 0% 2.6% .0% 0%) 1.2%
1600 HRS.......... 2 0 2 0 0 1 1 0 1 0 1 0
................ STA] .0%] 1.3%]  .ox| .o%| .9%} 1.9x] .ox]| 2.6x| .ox| 1.5%] .ox
1630 HRS.......... 2 1 1 0 1 1 0 0 0 0 1 1
................ 7% T4 .6% 0%) 1.3% .9% 0% 0% .0% 0%l 1.5%| 1.2x%
1700 HRS.......... 2 1 1 0 0 2 0 0 0 1 1 0
................ 7% JT%| .6%|  .0%|  .ox%) 1.8%] .ox| .ox| .ox| .9x| 1.5%] .ox
1730 HRS.......... 2 1 1 0 0 1 1 0 0 2 0 0
................ LTHl 0 LTx| Lexf o Lox| .o .9x| 1.9%| .ox%| .ox| 1.8%x] .ox| .ox
1800 HRS.......... 5 4 1 0 2 2 1 0 0 4 0 1
................ 1.7%] 2.7%] .6x%] .0%| 2.6%| 1.8%| 1.9%| .0%| .o0%| 3.5%| .o0x%] 1.2%
1830 HRS.......... 4 3 1 0 1 2 1 0 0 4 0 0
................ 1.3%] 2.1%]  .6%] .0%| 1.3%] 1.8%] 1.9%| .ox| .o0%| 3.5%] .ox| .ox
1900 HRS.......... 3 2 1 0 1 1 1 0 0 3 0 0
................ 1.0%] 1.4%] .6x% 0%} 1.3%] .9%] 1.9%] .0%| .ox| 2.7%| .o%| .o0%
1930 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ J3% .T%] .0%| .ox%| .ox| .9%| .ox] .ox| .ox| .9x] .ox| .ox
2000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%|  .ox| .ox] .ox| .ox| .ox| .ox| .o%| .ox] .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO CALYPSO
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 11-10: RADIO CALYPSO AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - (18 - |31 - |51 - |OVER | AB 1 c2 DE

E 17 30 50 65 65
2030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% . 0% .0% .0% .0% .0% 0% 0% .0% .0% 0% .0%
2100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%{ .0x%] .ox| .ox| .ox%| .ox| .ox| .ox] .ox| .ox| .o
2130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% .0% 0% .0% .0% .0% .0% 0% . 0%
2200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0% .0%| .0%] .0%| .0%| .0%| .o%x| .ox| .ox| .ox%| .ox| .ox%

................ L0%| .0%| .0%} .0%] .0%| .0%| .o%] .ox| .ox| .ox| .ox| .ox

2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .0% .0 .o0%| .o%| .ox| .ox| .ox] .ox| .ox| .o%] .ox
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%) .0%| .0%| .0%] .ox| .ox| .ox%| .ox| .ox| .ox| .ox| .ox

DID NOT LISTEN TO
RADIO CALYPSO
ON THIS DAY....| 2841 137| 147 22 75| 100 52 35 371 104 67| 76
................ 94.7%)|93.8%[95.5%| 100%[96.2%|90.9%|96.3%|97.2%|97.4%|92.0%]98.5%|93_8%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY LISTENERSHIP OF RADIO CALYPSO




