Report

on a Study of

TV and Radio Audiences
in Malta

(Part IIl — Tables: TV Audiences)

prepared for the

Broadcasting Authority

by the

Malta University Services Ltd.
University of Malta
Msida — Malta

Tel: 343572
Fax: 344879

March 1994

MALTA UNIVERSITY SERVICES Lud.

University Campus Msida Malta




LIST OF TABLES: TV AUDIENCES

TABLE 1-1: TVM AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF TVM

TABLE 1-2: RAI AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF RAI STATIONS

TABLE 1-3: BERLUSCONI STATIONS AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF BERLUSCONI STATIONS

TABLE 1-4: OTHER ITALIAN TV STATIONS AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL. WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN TV STATIONS

TABLE 1-5: SATELLITE STATIONS AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF SATELLITE STATIONS

TABLE 2-1: TVM AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL. WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF TVM

TABLE 2-2: RAI AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF RAI STATIONS

TABLE 2-3: BERLUSCONI STATIONS AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF BERLUSCONI STATIONS

TABLE 2-4: OTHER ITALIAN TV STATIONS AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF OTHER ITALIAN TV STATIONS

TABLE 2-5: SATELLITE STATIONS AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF SATELLITE STATIONS

TABLE 3-1: TVM AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL. WHO WERE ASKED ABOUT WEDNESDAY VIEWERSHIP OF TVM

TABLE 3-2: RAI AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL. WHO WERE ASKED ABOUT WEDNESDAY VIEWERSHIP OF RAI STATIONS

TABLE 3-3: BERLUSCONI STATIONS AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY VIEWERSHIP OF BERLUSCONI STATIONS

TABLE 3-4: OTHER ITALIAN TV STATIONS AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

BASE = ALL, WHO WERE ASKED ABOUT WEDNESDAY VIEWERSHIP OF OTHER ITALIAN TV STATIONS

TABLE 3-5: SATELLITE STATIONS AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY VIEWERSHIP OF SATELLITE STATIONS

TABLE 4-1: TVM AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF TVM

TABLE 4-2: RAI AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF RAI STATIONS

TABLE 4-3: BERLUSCONI STATIONS AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF BERLUSCONI STATIONS

Page i



TABLE 4-4: OTHER ITALIAN TV STATIONS AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL. WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF OTHER ITALIAN TV STATIONS

TABLE 4-5: SATELLITE STATIONS AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF SATELLITE STATIONS

TABLE 5-1: TVM AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT FRIDAY VIEWERSHIP OF TVM

TABLE 5-2: RAI AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL. WHO WERE ASKED ABOUT FRIDAY VIEWERSHIP OF RAI STATIONS

TABLE 5-3: BERLUSCONI STATIONS AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL. WHO WERE ASKED ABOUT FRIDAY VIEWERSHIP OF BERLUSCONI STATIONS

TABLE 5-4: OTHER ITALIAN TV STATIONS AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL. WHO WERE ASKED ABOUT FRIDAY VIEWERSHIP OF OTHER ITALIAN TV STATIONS

TABLE 5-5: SATELLITE STATIONS AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT FRIDAY VIEWERSHIP OF SATELLITE STATIONS

TABLE 6-1: TVM AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL, WHO WERE ASKED ABOUT SATURDAY VIEWERSHIP OF TVM

TABLE 6-2: RAI AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT SATURDAY VIEWERSHIP OF RAI STATIONS

TABLE 6-3: BERLUSCONI STATIONS AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT SATURDAY VIEWERSHIP OF BERLUSCONI STATIONS

TABLE 6-4: OTHER ITALIAN TV STATIONS AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT SATURDAY VIEWERSHIP OF OTHER ITALIAN TV STATIONS

TABLE 6-5: SATELLITE STATIONS AUDIENCE: SATURDAY
- BY GENDER. AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT SATURDAY VIEWERSHIP OF SATELLITE STATIONS

TABLE 7-1: TVM AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL. WHO WERE ASKED ABOUT SUNDAY VIEWERSHIP OF TVM

TABLE 7-2: RAI AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL. WHO WERE ASKED ABOUT SUNDAY VIEWERSHIP OF RAI STATIONS

TABLE 7-3: BERLUSCONI STATIONS AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT SUNDAY VIEWERSHIP OF BERLUSCONI STATIONS

TABLE 7-4: OTHER ITALIAN TV STATIONS AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL WHO WERE ASKED ABOUT SUNDAY VIEWERSHIP OF OTHER ITALIAN TV STATIONS

TABLE 7-5: SATELLITE STATIONS AUDIENCE: SUNDAY

- BY GENDER, AGE & SOCIO-ECON GROUP
BASE = ALL, WHO WERE ASKED ABOUT SUNDAY VIEWERSHIP OF SATELLITE STATIONS

Page ii



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 1-1: TVM AUDIENCE: MONDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL114 - |18 - |31 - |51 - IOVER | AB ct c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300] 146| 154 22 78| 110 54 36 40| 113 7% 73
MIDNIGHT.......... 0 0 0 0 0 1] 0 0 0 0 0 0
................ 0% 0% .0x] .ox| .0x] .0%| .Ox} .O%x| .Ox| .0%| .0x| .0x
0030 HRS.......... 0 0 0 0 0 0 g 0 0 ] 0 0
................ 0% .0% 0% 0% 0% J0% 0% .0% .0% .0% .0% .0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 o 0
................ .0% .0% 0% 0% 0% .0% 0% 0% 0% 0% 0% 0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
e rreeeseeeeaen 0% .0%p  .0x%] .O0%} .0%] .0%] .0%] .0%| .0%| .0%} .OX| .0%
0200 HRS.......... 0 0 0 [\ 0 0 0 0 0 0 0 0
................ .0% 0% .0% 0% .0% 0% .0% 0% 0% 0% 0% .0%
0230 HRS.......... 0 0 0 0 0 0 [} 0 0 0 0 0
................ L0%1 0% .0x)  L0%] .0%] .O0%] .0%] .Ox] .0%| .0%| .0%; .0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%F  .0x| .0%] .0%] .O0x] .0%j .Ox] .0%|] .0%] .0%X{ .0X
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 [} 0
................ 0% .0%x]  .oxl .o0x| .0%x] .O0x] .0%} .0%| .0%] .0%X] .0%| .0%
0400 HRS.......... 0 0 0 0 0 [ 0 0 0 0 0 0
................ Loxl L0%] 0% 0%| .0x%] .0x{ .0%X| .0%x] .0%x; .0%] .O0X] .0%
0430 HRS.......... 0 0 0 0 [ 0 0 0 0 0 0 0
................ -0%p  .0x| .ox] .0x] .0%] .0%] .0%] .0x] .0x 0%] .0x] .0x%
0500 HRS.......... 0 0 0 0 0 0 0 0 1] 0 0 0
................ -0%] 0%} 0% .O0x] .0%| .o0x] .0%x| .0x] .O%x] .0%|] .0x|] .0%
0530 HRS.......... 0 0 0 0 0 0 0 ] 0 0 0 1]
................ 0% 0% .0%] (0% .0%] .0%X 0%| .0%| .0%| .0% 0%t .0%
0600 HRS.......... 1 0 1 0 0 0 1 0 0 0 0 1
................ %P .0%] 6% .0x%| 0% .0%] 1.9%] .0%f .0% 0%} .0%}] 1.4%

PERCENTAGES =

COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF TVM
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TABLE 1-1: TVM AUDIENCE: MONDAY - BY GENDER, AGE & SOCIO-ECON GROUP

BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE JFEMAL]14 - |18 - |31 - I51 - |OVER | AB ¢t c2 DE
E 17 38 59 65 65
0630 HRS.......... 1 0 1 0 [} 0 1 0 0 0 0 1
................ %] .ox] .ex| .oxf .ox] .ox{ 1.9x] .ox| .ox| .ox| .0x| 1.4%
0700 HRS.......... 1 [} 1 0 0 0 1 0 0 0 0 1
........ e 3% .ox]  .ex| .o%] .0%] .0%] 1.9%] .o%| .o0%] .0%] .0%| 1.4%
0730 HRS.......... 1 0 1 2 9 9 1 0 0 0 0 1
........ e gul o olex|  .ex| .ox) Lox| .ox| 1.9xi .exl .ox] .ox| .ox| 1.4%
0800 HRS.......... 7 1 6 0 1 2 2 2 1 3 1 2
..... e 235 7%| 3.9%| .0%| 1.3%] 1.8%( 3.7%| 5.6%[ 2.5%| 2.7%| 1.4%] 2.7%
0830 HRS.......... 2 0 2 0 1 1 0 0 0 1 1 0
................ Tul o cow] 1.3 o) 1.3%) Lem] .ox|  .0%)  .0%)]  .9%] 1.4%] .0%
0900 HRS.......c.- 8 0 0 0 ] 0 ] 0 0 Q 0 1]
................ 0%l .o .okl Lex| .oxl .ex| .ox{ .ox] .o%{ .0%} .0%| .0%
0930 HRS.......... /] 0 g g (] ] g ] o 0 0 (1]
................ .ox] .ozl Lox| e .oxf .ox] .ox| .ox{ .o0%j .0%f .0%] .0%
1000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
........ cremmeas 0% .okl oLox| .ox) .ox| .ex| .ox| .ox] .ox%] .ox} .0x} .0%
1030 HRS.........- 1 1 0 0 90 [} 1 0 0 0 0 1
..... deaemameaes 3% o7xb o .ox| .ox| .ox| .ox| 1.9%| .0%} .o%] .0x%| .0%| 1.4%
1100 HRS....... ‘e 1 1 0 0 0 0 1 0 0 0 0 1
fereseraceacenan J3x) .7xl .ox] .ox] .oxf .ox| 1.9% .0%] .ox] .Ox] .0%] 1.4%
1130 HRS.......... 1 1 0 0 ] 9 1 0 0 4] 0 1
..... seaemeaasas gulowrsl ex| Lex| .oxl oLox| 1.9x| .ox{ .ox| .0x) .Ox| 1.4%
NOON.....ceonannn. 0 0 0 1] 0 0 0 0 0 0 0 0
Ceetaerarnaes . .o%f .ol .o0x] .o%| .ox| .o0x| .0%x| .ox| .o0%x| .O0%x} .0%| .OX
1230 HRS....... “an 0 0 0 0 0 0 0 0 0 0 0 0
..... tesseanraes .0} o] o.ox) .owm) .ox] .o%] 0% .0} .0%j .O%} .0%} .O%
1308 HRS......-..- /] Q 0 0 0 0 0 0 Q 0 0 0
cesesesennaen .es 0%l .ox .oxl .ol .oxl _owl .ox| .ox| .ox| .0%j .ox%{ .O%
PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF TVM
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 1-1: TVM AUDIENCE: MONDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - [OVER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 0 0 0 0 0 0 ] 0 0 0 [} 0
................ L0%|  .ox| .ox| .o%] .ox] .ox] .O0x] .OX 0x%] .0x| .0%] .0%
1400 HRS.......... 2 2 0 0 1 0 0 1 0 2 0 0
................ 7% 4% Lo%] L0%| 1.3x%]  .ox] .ox| 2.8%] .0%| 1.8% 0%| .0%
1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% 0% 0% 0% 0% .0% .0% 0% 0% 0%
1500 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 0
................ 3% .7 .ox] .ox| .ox] .o0%] .0%| 2.8%] .O0%} .0%| 1.4%] .0%
1530 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 0
................ .3% .T% 0% .0% 0% 0% .0%] 2.8% 0% L0%) 1.4% 0%
1600 HRS.......... 2 1 1 1 0 0 0 1 0 0 2 0
................ 7% LT .6%] 4.5%] .o0x| .0%] .ox%} 2.8%] .0x| .0x%| 2.7%| .0%
1630 HRS.......... 2 1 1 1 0 0 0 1 0 0 2 0
................ Tub T L6%] 4.5%|  .0%) (0% .0X] 2.8% 0%| .0%| 2.7%| .0%
1700 HRS.......... 2 1 1 1 0 0 0 1 0 0 2 0
................ 7% 7| .6%| 4.5%] .ox| .ox} .ox| 2.8%] .o0x] .O%| 2.7%| .0%
1730 HRS........ .. 3 1 2 1 1 0 0 1 0 0 3 0
................ 1.0%] .7%] 1.3%] 4.5%] 1.3%] .0%| .0%] 2.8%| .0%| .0%| 4.1%] .0%
1800 HRS.......... 9 & 5 1 2 3 1] 3 0 3 2 4
................ 3.0%] 2.7%| 3.2%| 4.5%| 2.6%| 2.7x| .o0x| 8.3x| .0x%] 2.7%| 2.7%| 5.5%
1830 HRS.......... 7 & 3 1 3 1 0 2 0 2 3 2
................ 2.3%) 2.7%] 1.9%| 4.5%| 3.8%] .9x| .ox%} 5.6x| .0%] 1.8%| &.1%] 2.7X
1900 HRS.......... 11 5 6 1 2 2 2 & 0 4 4 3
................ 3.7%| 3.4%| 3.9%] 4.5%] 2.6x] 1.8%] 3.7x[11.1%| .0%] 3.5%| 5.4%| 4.1%
1930 HRS.......... 12 5 7 1 2 2 3 4 0 4 4 4
................ 4.0%x| 3.4%| 4.5%] 4.5%] 2.6%| 1.8%] 5.6%[11.1%] .0%| 3.5%| 5.4%| 5.5%
2000 HRS.......... 145 64 81 4 30 61 29 21 16 54 36 39
................ 48.3%|43.8%]52.6%]18.2%|38.5%|55.5%|53.7%]58.3%|40.0%|47.8%[48.6%]53.4%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF TVM
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 1-1: TVM AUDIENCE: MONDAY - BY GENDER, AGE & SOCIO-ECON GROUP
TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |[FEMAL|14 - {18 - 131 - |51 - JOVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 89 43 46 3 21 37 19 9 12 37 19 21
................ 29.7%|29.5%]129.9%|13.6%|26.9%|33.6%|35.2%]25.0%|30.0%|32.7%|25.7%|28.8%
2100 HRS.......... 36 19 17 0 6 17 7 6 7 16 6 7
................ 12.0%)13.0%|11.0%| .0%} 7.7%[15.5%|13.0%[16.7%|17.5%}14.2%| 8.1%] 9.6
2130 HRS.......... 27 1 16 0 2 12 8 5 7 11 3 6
................ 9.0%| 7.5%[10.4%] .0%| 2.6%|10.9%{14.8%|13.9%[17.5%| 9.7%| 4.1%| 8.2%
2200 HRS.......... 18 7 11 0 1 8 5 4 5 8 1 4
................ 6.0%| 4.8%) 7.1%] .0%| 1.3%| 7.3%] 9.3%[11.1%[12.5%]| 7.1%]| 1.4%]| 5.5%
2230 HRS.......... 11 5 [ 0 1 5 3 2 3 ] 0 2
................ 3.7%] 3.4%| 3.9%] .0%| 1.3%| 4.5%] 5.68%| 5.6%| 7.5%| 5.3%] .0%] 2.7%
2300 HRS.......... 7 3 4 0 1 2 2 2 2 3 ] 2
................ 2.3%] 2.1%| 2.6%) .0%| 1.3%]| 1.8%] 3.7%| 5.6%| 5.0%]| 2.7%| .0%| 2.7%
2330 HRS.......... 1 0 1 0 1 0 0 0 0 1 0 ]
................ L3% 0 0% 6%} .0%] 1.3%| .0%| .0%{ .0%| .0%{ .9%] .0%} .0%

DID NOT WATCH TVM
ON THIS DAY.. 133 68 65 17 43 41 21 1 19 54 33 27
................ 44 . 3%[46.6%|42.2%]77.3%)55.1%|37.3%|38.9%30.6%|47.5%|47.8%[44.6%|37.0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF TVM




TABLE 1-2: RAI AUDIENCE: MONDAY - BY GENDER, AGE & SOCIO-ECON GROUP

BROADCASTING AUTHORITY - TV & RADID AUDIENCE AUDIT 1994

TOTAL! GENDER AGE GROUP SOCIO~ECONOMIC GROUP
CASES
MALE {FEMAL[14 - |18 - |31 - |51 - JOVER | AB €1 €2 DE
E 17 30 50 &5 65
TOTAL CASES....... 300 146] 154 22 781 110 54 36 40 113 7% 73
MIDNIGHT.......... 1 1 0 [\ 1 0 0 0 0 0 1 0
................ -3% T% 0% 0% 1.3% 0% 0% 0% 0% JOX) 1.4% 0%
0030 HRS.......... 1 1 0 0 1 0 0 0 0 0 1 0
................ 3% 7% 0% 0% 1.3% 0% 0% .0% 0% .0%] 1.4% .0%
0100 HRS.......... 1 1 0 0 1 0 0 0 0 0 1 0
................ x| L7e| Lox] .ox] 1.3%]  .ox] .0%] .0%| 0%} .0%| 1.4%] .0X
0130 HRS.......... 1 1 0 0 1 0 0 0 0 0 1 0
................ dxl o L7z Lo .ex| 1.3x%] .ox]  .0x] .0%] .0%] .Ox) 1.4% 0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ o%] .o0x| .ox| .o0x] .ox] .0%| .0%} .0%| .0%] .0% 0% 0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%] .0%| .0%] .0%] .0x] .0%] .o0%] .O0x] .0%x| .0% 0%] .0x
0300 HRS....-e.... 0 Q ] [ (4 0 4] 0 0 1] 0 0
................ L0x) .ox| .ox| .ox| .ox{ .ox] .ox| .ex{ .ox%| .ox| .0x| .0
0330 HRS...ccuavn-- 0 0 0 e 0 0 [ 0 0 0 0 0
................ .ox] .ox| .ox| .ox] .ox] .ox] .ox|] .ox| .0%| .0%x] .0%x[ .0%
0400 HRS.......... 0 0 0 0 0 0 0 0 2 0 0 0
meerrecvencaanes Lox] Lo Lox]  .ox] .ox] .ox] .o%] .0%] .o%] .O%] .OX] .O%
0430 HRS.......... 0 0 0 L] 0 0 0 1} [ ] 0 0
................ Lo%f .ox|  .ox| .ox] .ox] .ox| .o%] .ox| .ox) .0x; .0%| .0%
0500 HRS....ccnut. 0 0 0 0 0 | 0 0 0 0 0 0
e 0%} .o%| .ox| .ox] .ox| .ox| .o0x] .0x| .0%] .0%] .0% .0X
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0x]  .ex| .ox] .ox| .ox] .ox] .o%] .o%] .O%] .O%] .0%] .0%
0600 HRS.......... 0 0 0 0 0 1} 0 0 0 0 0 0
................ .0%] .ox] .ox] .ox| .ox] .ox| .ox| .ox| .ox| .0%; .0%| .O0X

BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP

PERCENTAGES = COLUMN PERCENTAGES

OF RAI STATIONS

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 1-2: RAI AUDIENCE: MOKDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL]14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 1] 0 0 o 0 0 0 0 0
................ 0% .o%l .0x| .ox{ .0%| .0%| .0%x| .O%| .0%] .0%X| .0%| .0X
0700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ . 0% 0% .0%] .0%| .0%] .0% .0x% 0% .0%] 04| .0%] .0%
0730 HRS.......... 0 0 0 0 0 0 0 0 0 (1 0 0
................ .0%]  .ox| .ox| .o0x%| .0%| .0%] .0%| .O0xX} .0%| .0%] .0%| .0%
0800 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%| .0x| .0%| .0%] .0%] .0%| .0%| .0%| .0%| .0%| .0%
0830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%|  .0%] .0x| .0%| .O0%|] .0%| .0%] .0%| .0%] .0%] .0%; 0%
0900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) 0% .0%| .0%] .0%] .0%} .0% L0%| 0% .0x]  .0%| .0%
0930 HRS.......... 0 0 0 ] 0 0 0 0 0 0 0 0
................ L0%] .0%| .ox{ .0x| .0%x] .0%| .0%X| .0%} .0%] .0% 0% .0%
1000 HRS.......... 1 0 1 1 0 0 0 0 0 0 1 0
................ %) .0%]  .6%| 4.5%] .0%| .O0%] .0%} .O%x| .0%x] .0X] 1.4X%] .0%
1030 HRS.......... 1 0 1 1 0 0 0 0 0 0 1 0
................ 3% .0%|  .6%| 4.5%xf .0%] .O%{ .0%x] .0%| .0%x; .0k 1.4%] .0%
1100 HRS.......... 1 0 1 1 0 0 0 0 0 0 1 0
................ %] .0%) .6%] &.5%] .0%] .0%] .0%| .0%| .0%] .0%| 1.4x] .0%
1130 HRS.......... 1 ] 1 1 0 0 0 0 0 0 1 0
................ 3% .0x} .6%| 4.5%] .0%| .0%{ .0%] .0%x| .0%| .0x| 1.4%] .0%
NOON.....cocevnnne ) 0 0 0 0 0 0 0 0 0 0 0
.............. .- Lox) o Lox] Lox| .ox] 0% .ox| .0%| .0%x] .O0%| .O%] .0% .0%
1230 HRS.......... 0 0 0 0 0 0 0 0 [} 0 0 0
................ 0% .0%) .ox| .o0%; .ox| .ox| .o0%| .OX| .0x] .0%x| .0x| .0%
1300 HRS...... vans 2 0 2 1 1 0 0 0 1 0 0 1
................ 7% .0%] 1.3%] &.5%) 1.3%] .0%] .0%| .0%| 2.5%| .0%| .0%| 1.4%

BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP

PERCENTAGES = COLUMN PERCENTAGES

OF RAI STATIONS

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 1-2: RAI AUDIENCE: MONDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL}14 - {18 - [31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 4 1 3 1 1 2 0 0 2 1 0 1
................ 1.3%)  .7%; 1.9%] 4.5%) 1.3%] 1.8%] .0%| .0%] 5.0x] .9%] .0%| 1.4%
1400 HRS.......... 2 0 2 1 1 0 0 0 1 0 0 1
................ CTE] O L0%| 1.3%) 4.5 1.3%]  .0%] .0%| .0%] 2.5%| .O%] .0%| 1.4%
1430 HRS.......... 2 0 2 1 1 0 0 0 0 0 0 2
................ 7% L0%) 1.3X} 4.5%] 1.3% .0% 0% 0% .0% 0% 0% 2.7%
1500 HRS.......... 3 1 2 1 2 0 0 0 0 1 0 2
................ 1.0%) .7%] 1.3%] 4.5%) 2.6%] .0%] .0%] .0%X| .0%| .9%| .0%j 2.7%
1530 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 0
................ 3% .7HE 0%y 0% 1.3%4)F  .0%1  .O0%] .0%] .0%| .9%| .0%| .0%
1600 HRS.......... 1 1 0 0 1 g 0 0 0 1 0 0
................ 3% L7 0% 0% 1.3x L0% 0% .0%| .0%| .9%| .0%] .0%
1630 HBRS.......... 1 1 0 0 1 0 0 0 0 1 0 0
................ J3%p 0 L7#| 0%y L0%] 1.3%|  .0%]  .0%} .0%] .0%{ .9%| .O0%| .0%
1700 HRS.......... 3 2 1 0 1 1 0 1 0 2 1 0
................ 1.0%] 1.4%4] .6x] .O0x%| 1.3%| .9%] .0%| 2.8%] .0%| 1.8%] 1.4%] .0%
1730 HRS.......... 3 1 2 0 0 2 0 1 0 1 1 1
................ 1.0%) 7% 1.3%] .0%] .0x%] 1.8%] .0%) 2.8%] .0%] .9%| 1.4%| 1.4%
1800 HRS.......... 3 1 2 0 0 2 0 1 0 1 1 1
................ 1.0%| 74| 1.3%] .0%] .0%] 1.8%] .0%| 2.8%| .0%| .9%] 1.4%| 1.4%
1830 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1
................ S3%E 0 L0x] 6X]  .O0x) (0% (9% .O%] .0%] .O%( .0%{ .0%| 1.4%
1900 HRS.....coune 3 2 1 0 0 0 2 1 1 2 0 0
................ 1.0%) 1.4%] .6%; .0%] .0%| .0%| 3.7%] 2.8%| 2.5%] 1.8%| .0%] .0%
1930 HRS.......... 5 4 1 0 0 1 3 1 1 3 1 0
................ 1.7%) 2.7%) .6%| .0%| .0%| .9%| 5.6%] 2.8%| 2.5%| 2.7%| 1.4%| .0%
2000 HRS.......... 5 4 1 0 1 2 2 0 1 2 2 0
................ 1.7%4] 2.7% .6%| .0%] 1.3%] 1.8%| 3.7%| .0%| 2.5%] 1.8%| 2.7%] .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF RAI STATIONS
(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 1-2: RAI AUDIENCE: MONDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCI10-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 17 7 10 0 5 9 1 2 5 5 3 4

................ 5.7%) 4.8%| 6.5%| .0%| 6.4%]) 8.2%]| 1.9%| 5.6%]12.5%] h.4%X| 4.1%| 5.5%
2100 HRS.......... 24 11 13 ] 6 12 5 1 L3 5 5 10

................ 8.0x] 7.5%] 8.4x| .0%| 7.7%]10.9%| 9.3%] 2.8%|10.0%| 4.4%; 6.8%[13.7%
2130 HRS.......... 23 10 13 0 é 11 4 2 5 6 4 8

................ 7.7%| 6.8%] 8.4%] .0%| 7.7%]10.0%] 7.4%| 5.6%|12.5%| 5.3%| 5.4%]|11.0%
2200 HRS.......... 18 9 9 0 5 8 4 1 2 7 3 6

................ 6.0%] 6.2%] 5.8%| .0%| 6.4%| 7.3%] 7.4%| 2.8%| 5.0%| 6.2%| 4.1%| 8.2%
2230 HRS.......... 9 5 & 0 4 3 2 0 1 é 0 2

................ 3.0%| 3.4%] 2.6%] .o0x| 5.1%| 2.7%| 3.7%| .0%| 2.5%| 5.3%] .0%| 2.7%
2300 HRS.......... 7 4 3 0 3 2 2 0 0 5 0 2

................ 2.3%| 2.7%| 1.9%| .0%| 3.8%| 1.8%| 3.7%| .0%] .0%| &.4%[ .0%| 2.7%
2330 HRS.......... 3 1 2 0 2 0 1 0 0 3 0 0

................ 1.0%] 7% 1.3%]  .ox| 2.6%|. .ox| 1.9%] .o0x] .ox%}f 2.7%| .0%} .0%
DID NOT WATCH RAI

STATIONS ON

THIS DAY....... 255] 124 131 19 67 91 47 3 31 101 64 59

................ 85.0%]84.9%185.1%|86.4%}85.9%|82.7%)87.0%|86.1%|77.5%]89.4%)86.5%]80.8%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF RAI STATIONS




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 1-3: BERLUSCONI STATIONS AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - 118 - |31 - |51 - [OVER | AB €1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300f 146}] 154 22 78| 110 54 36 40| 113 74 73
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0x%| 0% .0%X] .0%| .O0%| .0%| .0%] .0%| .0%| .0%] .0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%p .0%) .0%] .0%] .0%] .0%| .0%] .0% 0% 0% .0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0%} .0%| .0%] .0%] .0x%] .0%] .0%| .0%| .0%| .0% .0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0%)  .0%| .0%p .0%} .0% .0%j .0%} .0% 0% 0% .0%
0200 HRS.......... 0 0 0 0 0 () 0 0 0 0 0 0
................ 0% 0% .0%|  .0%}  .0%) .0%| .0%| .0%| .0% 0% 0% .0%
0230 HRS......-.-. 0 0 (1 0 0 0 0 0 0 i} 0 0
................ L0%]  .ox|  .ox| .o%| .ox] .0x] .0%| .0x| .O%] .0%f .0%| .0%
0300 HRS.......... 1 1 0 0 0 1 i} 0 0 1 0 9
................ L%p 7% L0%) 0% .ox| .9%] .0%| .0%] .0%] .9%| .O0%] .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
creesannasaaaaas L0%F .0%] .0%} .0%] .0%X|] .0%] .0%] .0%] .0%x| .O0x| .0%] .0%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
emmesaneaseeaee .0%] .0%] .0%| .0x%] .0%] .0%| .0%| .0%| .0%! .0%x] .Ox] .0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .o0x] .o%| .0x] .0%| .0x} .0%| .0%| .0%] .0%| .0x] .OX
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%41  .0%] .0%| .0%] .0%] .o%| .0% .0%] .0x|] .O%] .0%| .0%
0530 HRS....cnuua. 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%| 0%} .0%| .0%| .0%] .O%} .0%] .0%| .0%} .0%{ .O0% .0%
0600 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 0
................ 3% W7%] L0%]  .0%[ 1.3%]  .0%] .0%| .0%| .0x%] .9x] .0%| .O0%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF BERLUSCONI STATIONS

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 1-3: BERLUSCONI STATIONS AUDIENCE: MONDAY
~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - |18 - {31 - 151 - lOVER AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 1 1 0 0 a 0 0 1 0 g 1 0
................ 3% 7% 0% .0% 0% L0% 0% 2.8% .0% 0% 1.4% 0%
0700 HRS.......... 3 2 1 0 0 1 0 2 0 2 1 0
................ 1.8% 1.4%] .6%[ .0% .0x{ .9% .0%| 5.6%| .0%| 1.8%{ 1.4%] .0%
8730 HRS.......... 2 1 1 g 0 1 0 1 0 1 1 0
................ TR LTH) L6%) .0%] .ox] .9%] .0%] 2.8%| .ox| .9%| 1.4x%] .ox
0800 HRS.......... 1 0 1 0 1 (U 0 0 0 0 1 0
................ S3%| .0%) 6% 0% 1.3%] .o0x| .ox| .ox| .o%| .o%| 1.4x| .ox
0830 HRS.......... 3 2 1 0 3 0 1} 0 0 1 1 1
................ 1.0%) 1.4%] 6% .ODx| 3.8% .0%f .0% .0%] .o0%] .9%] 1.4x| 1.4%
0900 HRS.......... 4 3 1 0 4 0 0 0 0 2 1 1
................ 1.3%) 2.1%}  .6x| .0%| 5.1%] .o0%] .0%| .o0%| .o0%| 1.8%| 1.sax] 1.4%
0930 HRS.......... 3 2 1 0 3 0 0 0 0 1 1 1
................ 1.0%| 1.4% .6% .0%] 3.8% .0% 0% 0% 0% 9% 1.4%5 1.4%
1000 HRS.......... 3 2 1 0 2 0 0 1 0 1 1 1
................ 1.0%] 1.4%] .6x] .0x| 2.6x] .0%] .ox| 2.8x] .ox| .9%| 1.4%| 1.4x
1030 HRS.......... 2 1 1 0 1 0 0 1 ] 1 1 0
................ TR TR 6% ox| 1.3%;  .ox| .ox%| 2.8%] .ox%| .ox| 1.4%] .ox
1100 HRS.......... 3 2 1 0 1 0 0 2 0 2 1 0
................ 1.0%] 1.4%] .6x| .0%| 1.3x[ .0%] .0%x| 5.6%| .o0%x| 1.8x] 1.4x] .ox
1130 HRS.......... 2 1 1 0 1 0 0 1 0 1 1 i}
................ JIRY TR L6% .0%| 1.3%] .o0x| .0x%| 2.8%] .ox%| .9%| 1.4x] .ox
NOON.............. 3 1 2 0 2 0 0 1 0 1 1 1
................ 1.0%]  .7%) 1.3%) Lox| 2.6x| .ox| .ox) 2.8%| .ox%| .9%| 1.4x| 1.4x
1230 HRS.......... 5 1 4 0 2 1 0 2 0 3 1 1
................ 1.7% 7% 2.6x] .o0x| 2.6x] .9xt .ox] 5.6%| .ox%) 2.7%| 1.4%| 1.4%
1300 HRS.......... 7 3 4 0 2 2 0 3 0 5 1 1
................ 2.3%] 2.1%] 2.6x] .ox) 2.6x%| 1.8%| .0%] 8.3%] .o%| 4.4%| 1.4%| 1.4x

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF BERLUSCONI STATIONRS

(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 1-3: BERLUSCONI STATIONS AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO0-ECONOMIC GROUP
CASES
MALE ]FEMAL|14 - 118 - |31 -~ |51 - JOVER | AB c1 €2 DE
E 17 30 50 65 65
1330 HRS......0nen 5 1 & 0 2 2 0 1 0 2 1 2
.................. 1.7%[ 7% 2.6%] .0x} 2.6%| 1.8%] .0%] 2.8%| .o0x| 1.8x| 1.4x| 2.7%
1400 HRS.......... 11 2 9 1 4 5 [ 1 0 5 4 2
................ 3.7%] 1.4%] 5.8%] 4.5%] 5.1%| 4.5%| .0x| 2.8x|] .0%] 4.4x| 5.4x%| 2.7%
1430 HRS.......... 13 3 10 1 4 6 0 2 0 ] 4 3
................ .3% 2.1%| 6.5%1 4.5%| 5.1%| 5.5%] .0%) 5.6%| .0x| 5.3%| 5.4%] &.1%
1500 HRS.......... 14 2 12 1 5 6 1 1 1 5 5 3
................. A.7T% 1.4%| 7.8%] 4.5%] 6.4%| 5.5%| 1.9%] 2.8%| 2.5%| 4.4%| 6.8%] 4.1%
1530 HRS.......... 10 2 8 0 4 5 0 1 1 4 2 3
................ 3.3%) 1.4%] 5.2%| .0%| 5.1%| 4.5%| .ox%| 2.8x| 2.5%| 3.5%| 2.7%| 4.1x
1600 HRS.......... 14 3 11 3 5 4 1 1 1 8 3 2
................ &.7%) 2.1%)] 7.1%113.6%] 6.4%] 3.6%| 1.9%| 2.8%| 2.5%| 7.1%| 4.1%| 2.7%
1630 HRS.......... 13 & 9 3 3 4 1 2 1 8 2 2
................ 4.3%] 2.7%| 5.8%]|13.6%] 3.8%| 3.6%| 1.9%] 5.6%] 2.5%| 7.1%| 2.7%| 2.7%
1700 HRS.......... 12 3 9 2 3 4 1 2 1 7 2 2
................ 4.0%] 2.1%| 5.8%] 9.1x] 3.8%] 3.6%| 1.9%] 5.6%] 2.5%] 6.2%] 2.7%x| 2.7%
1730 HRS.....cnunn 14 5 9 3 3 3 2 3 0 7 3 4
................ 4.7%] 3.4%| 5.8x]|13.6x%| 3.8%] 2.7%] 3.7x| 8.3%] .0x] 6.2%| 4.1x] 5.5%
1800 HRS.......... 20 8 12 4 3 7 3 3 2 7 7 4
................ 6.7%| 5.5%] 7.8x%]18.2%] 3.8%| 6.4%| 5.6x%] 8.3x] 5.0%| 6.2x| 9.5%| 5.5%
1830 HRS.......... 23 9 14 & 2 10 5 2 2 10 7 4
................ 7.7X%] 6.2%| 9.1x}18.2%| 2.6x] 9.1%] 9.3%| 5.6%| 5.0x] 8.8%] 9.5%]| 5.5%
1900 HRS.......... 36 16 20 5 [ 13 7 5 3 19 8 6
................ 12.0%]111.0%]13.0%]22.7%] 7.7%]11.8%[13.0%|13.9%| 7.5%]16.8%{10.8%] 8.2%
1930 HRS.......... 37 14 23 4 7 13 8 5 3 19 7 8
................ 12.3%] 9.6%|14.9%]18.2%] 9.0%|11.8%[14.8%]13.9%] 7.5%}16.8%| 9.5%]11.0%
2000 HRS.......... 26 10 16 3 7 6 7 3 1 14 7 &
................ 8.7%| 6.8%110.4%[13.6%| 9.0%] 5.5%|13.0%| 8.3%] 2.5%|12.4%] 9.5%| 5.5%

PERCENTAGES = COLUMNVPERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF BERLUSCONI STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 1-3: BERLUSCONI STATIONS AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE JFEMAL{14 - 118 - |31 - |51 - JOVER | AB c1 c2 DE

2030 HRS.......... 67 30 37 [ 19 21 15 é 8 26 19 14
................ 22.3%]20.5%]24.0%[27.3%]24.4%}19.1%|27.8%]16.7%|20.0%|23.0%|25.7%119.2%

2100 HRS.......... 87 41 46 8 22 30 20 7 9 36 24 18
................ 29.0%128.1%]29.9%]|36.4%128.2%127.3%|37.0%]19.4%]22.5%|31.9%|32.4X|24.7%

2130 HRS.......... 85 42 43 8 23 28 19 7 7 35 25 18
................ 28.3%|28.8%|27.9%|36.4%{29.5%|25.5%|35.2%| 19.4%(17.5%31.0%{33.8%|24.7%

2200 HRS.......... 65 35 30 5 20 21 14 5 6 29 20 10
................ 21.7%|246.0%]19.5%]22.7%|25.6%|19.1%125.9%113.9%[15.0%{25.7%]27.0%|13.7%

2230 HRS.......... 37 20 17 4 14 12 4 3 3 19 10 5
................ 12.3%[13.7%]11.0%]18.2%|17.9%|10.9%| 7.4%] 8.3%] 7.5%|16.8%[13.5%] 6.8%

2300 HRS.......... 1 9 2 1 5 3 1 1 1 6 3 1
................ 3.7%) 6.2%| 1.3%] 4.5%| 6.4%| 2.7%| 1.9%] 2.8%| 2.5%| 5.3%| 4.1%| 1.4%

................ 1.0%] 1.4%| .6%] .0%} 1.3%| .9%| .o0%| 2.8%| 2.5%| .9%4| 1.4%] .0%

DID NOT WATCH
BERLUSCONI
STATIONS ON
THIS DAY....... 155 78 77 5 40 62 26 22 26 50 36 43
................ 51.7%|53.4%]50.0%]122.7%]51.3%|56.4%]48.1%| 61.1%|65.0%]|44.2%|48.6X]58._9%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF BERLUSCON! STATIONS




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 1-4 OTHER ITALIAN STATIONS AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIQ-ECON GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - [18 - |31 - |51 ~ |OVER AB c1 c2 DE
E 17 | 30 50 | &5 65
TOTAL CASES....... 300| 146| 154 22 78] 110 54 36 40 113] 74 73
MIDNIGHT.......... 0 0 0 0 0 0 0 o 0 0 0 0
................ . 0% 0% 0% 0% 0% . 0% 0% 0% 0% .0% .0% 0%
0030 HRS.....c.... 0 0 0} 0 ()} 0 0 0 0 0 0 0
................ 0% .ox| .ox{ .ox| .ox] .ox] .o%| .ox| .ox] .ox| .ox| .o0%
0100 HRS.......... 0 ¢ 0 (i} 0 ] 0 i} (] 0 (i} 0
................ .0% . 0% . 0% 0% 0% 0% .0% 0% 0% 0% 0% 0%
0130 HRS....0n.... 0 0 i 0 0 0 0 0 0 (1} 0 0
................ 0% 0% 0% 0% .0% .0% 0% 0% .0% .0% 0% 0%
0200 HRS.......... 0 (1 0 0 0 0 0 0 0 (] 0 i
................ 0% Lox] .ox] .ox] .ox| .ox| .ox| .ox! .o%| .ox| .ox| .0%
0230 HRS.......... 0 0 o 0 0 0 0 0 0 0 0 0
................ 0% . 0% 0% 0% .0% 0% 0% 0% 0% .0% 0% .0%
0300 HRS.......... 0 (] 0 0 0 0 0 0 0 0 0 0
........... P 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% .0% 0%
0330 HRS.......... 0 0 0 0 0 0 0 0 ()} ()} 0 0
..... cevenneenedd 0%l .ox] .ox! .ox| .o0%{ .ox| .ox] .ox| .0%| .0%] .ox| .0%
0400 HRS.......... 0 0 (] 0 0 0 o 0 0 0 ° 0
erbenanecaaen. 0| .ox| .ox| .ox|] .ox| .ox| .ox|] .ox| .ox] .0%x| .ox] .0%
0430 HRS.......... 0 0 8 0 0 (i 0 )} () ¢ 0 0
..... veeeneneas] 0%} .ox| .ox| .ox] .ox| .ox] .ox] .ox| .ox%} .ox] .0%x| .0%
0500 HRS...onvnens (] 0 0 (] (i} 0 i} 0 o o 0 0
faecsssrsssennun 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% . 0% .0%
0530 HRS.....en... 0 (] t 0 0 (i} 0 0 8 (i} 0 0
reeaneean. | .ox] .ox] .ox{ .ox| .ox] .ox| .ox| .ox|] .6%] .0%| .0%| .0%
0600 HRS.......-.. 0 0 (1} 0 o 0 0 (] o 0 0 0
................ 0% 0% 0% 0% 0% 0% .0% 0% 0% 0% 0% 0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 1-4 OTHER ITALIAN STATIONS AUDIENCE: MONDAY
~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIC-ECONOMIC GROUP
CASES
MALE |FEMAL}14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 o 0 0 0 0 0 0 0 0 0
................ .0% 0% 0% 0% .0% 0% 0% 0% .0% 0% .0% 0%
0700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0x}  .0%| .0x| .o0x| .o0xj .0%x] .0%x| .ox{ .0x| .ox| .0%x| .0%
0730 HRS.......... ] 0 0 0 0 0 0 0 0 0 0 0
................ L0xp .0%| 0%, .0%] .0%| .0%| .0%X| .0%] .0%| .0%| .0%| .0%
0800 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% .0% .0x% .0% 0% 0% 0% .0% .0% .0% 0%
0830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0% .0%]  .0x{ .o0%] .0x| .0%] .0%| .0%] .0%| .0%| .0%| .0%
0900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0xf .0%) 0% (0%} 0%} .0%| .0%] .O%| .0%| .0%x] .0%] .0%
0930 HRS.......... 0 0 0 0 (1 0 0 0 0 0 0 0
................ -0%]  .6x} .ox| .0x|] .0%| .0%x] .0%| .0%] .0%| .0%| .0%X| .0%
1000 HRS.......... 0 0 ] 0 0 0 0 0 0 0 0 0
................ 0% .0%]  .o0x] .0%| .0%| .0%| .0%] .0%| .0%| .0%| .0%] .0%
1030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%] .0x] .ox| .0%| .0x%] .o0%| .0%| .0%X| .0x] .o0%| .0%
1100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%] 0% .ox| .0x{ .ox] .ox| .0%] .0x| .ox| .o0%| .0%x| .0x
1130 HRS.......... 6 0 0 0 0 0 0 0 0 0 0 0
................ 0%|  .oxi .o0x| .o% 0%l .0%1 .0%] .0x; .0x%|] .0%} .O%] .0%
NOON.............. 0 0 0 0 0 0 0 0 0 0 0 0
................ Joxp 0% .0x%|  .0% 0% .0%] .0xF .0%| .0%| .0%| .0%] .0X
1230 HRS.......... 0 0 0 0 0 0 0 0 0 0 6 0
................ 0% .0x] .ox| .0% 0%| .0x} .0%] .0%X} .0%] .0x} .0%] .0%
1300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .0%| .0% 0%] .0%} .0%] .0x} .0%f .0%] .0%| .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 1-4 OTHER ITALIAN STATIONS AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - [18 - |31 - |51 - |JOVER | AB ¢1 c2 DE

E 17 30 50 65 65
1330 HRS.......... 0 0 0 ¢ 0 0 0 0 0 0 0 0
................ 0%t 0%y .0x%|  .0%| .0x| .O0x| .Ox{ .O0x{ .0x| .0%] .0%| .0%
1400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%] .0%) .0x%| .0%] .0%j .0%| .O0%| .0x| .0%} .0%X[ .0%

1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% 0% .0% 0% .0% .0% .0% .0% .0% 0% .0%
1500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%1 0 .0%) .0%|  .O%}  .O% 0% .O0%] .O0%] .0%! .0x%] .O0%] .0%

................ .0% .0% .0x% .0% L0%p 0% 0% .0% .0% 0% .0% 0%

1600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% 0% .0% 0% 0% 0% .0% 0% .0% .0% .0%
1630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 ]

................ 0% .0%|  .0x; .0%] .0x] .0%| .0%] .0%] .0%] .O0x} .0%| .0%

1700 HRS.......... 0 0 ] 0 0 0 0 0 0 0 0 0
................ 0% .0x|  .0x] .0%| .0x| .0%X| .0%x] .0x| .0%] .0%| .0x%] .0x%
1730 HRS.......... 1 0 1 1 0 0 0 0 0 0 0 1
................ C3XKp 0 .0%]  .6%) 4.5%| .O0%] .0%] .0%] .0%] .0%| .0%| .0%] 1.4X
1800 HRS.......... 1 0 1 1 0 0 0 0 0 0 0 1
................ J3%p 0 .0x] .6%| 4.5%] .0%] .ox| .0%| .0%| .0x| .0%] .0x%] 1.4%
1830 HRS.......... 1 0 1 1 0 0 0 0 0 0 0 1
................ 3% .0%]  .6%) 4.5%] .0x| .0x| .0%] .0%} .0%] .0%| .0%X] 1.4%
1900 HRS.......... 1 1 0 1 0 0 0 0 0 1 0 0
................ S3%) 7% .0%] 4.5%| .0x] .O0%| .0%| .0%] .0%| .9%| .0x} .0%
1930 HRS.......... 1 1 0 1 0 0 ] 0 0 1 ] 0
................ 3% .7%] .0%| 4.5%| .0%] .0%| .0%| .0%| .0%| .9%| .0%X] .0%
2000 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1
................ %) 7] J0%] 0% 1.3x%]  .0x]  .0%] .0%| .0%] .0%| .O%] 1.4%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 1-4 OTHER ITALIAN STATIONS AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL! GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL]14 - |18 - |31 - |51 - |OVER | AB ¢1 €2 DE
E 17 30 50 65 65

2030 HRS.......... & 4 0 0 1 2 1 0 0 2 1 1

................ 1.3%] 2.7%;  .0%X] .0%| 1.3%] 1.8%| 1.9%] .0%| .0%| 1.8%] 1.4X]| 1.4%
2100 HRS.......... é 5 1 0 0 3 3 0 0 5 1 0

................ 2.0%| 3.4x| .6%] .O0x| .0%| 2.7%| 5.6%X] .0%| .OX| &4.4%X| 1.4%] .0%
2130 HRS.......... 7 (] 1 0 1 3 3 0 0 6 1 0

................ 2.3%| &4.1%1 .6%] .0%| 1.3%] 2.7%| 5.6%] .0%] .0%] 5.3%| 1.4x| .0%
2200 HRS.......... 6 ] 0 0 1 2 3 0 0 5 1 0

................ 2.0%| &.1%] 0% .0%| 1.3%] 1.8%] 5.6%; .0%] .0%X| 4.4%] 1.4%] .0%
2230 HRS.......... 5 5 0 0 2 1 2 0 0 4 0 1

................ 1.7%1 3.4%] .0%] .0%| 2.6%] .9%] 3.7%| .0%] .0%| 3.5%| .0%j 1.4%
2300 HRS.....0vnns 0 0 0 1] 0 0 0 0 0 0 0 0

................ L0%)  .0%]  .0x%] .0%| .0x| .0%X| .0%] .0%]| .0%] .0%] .0xX| .0%
2330 HRS.......... 2 2 0 0 1 1 0 0 0 0 1 1

................ L%y 1.6%] L0x] .0%| 1.3%]  .9%| .0%] .O0%] .0%X] .0%] 1.4%| 1.4%
DID NOT WATCH

OTHER ITALIAN

STATIONS ON

THIS DAY....... 287] 135] 152 20 741 106 51 36 40| 106 72 69

................ 95.7%|92.5%[98.7%190.9%]94.9%|96.4%] 94 .4%] 100X| 100%|93.8%|97.3%|94.5%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 1-5: SATELLITE STATIONS AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE {FEMAL]14 - |18 -~ {31 - |51 - |OVER AB c1 c2 DE

TOTAL CASES....... 300] 146] 154 22 781 110 54 36 40| 113 74 73

................ L0%p .0%| .0%] .0x| .0%| .ox] .0x| .o%] .ox| .ox{ .ex| .ox

................ 0% .0%] .0%] .o%| .o%| .ox%| .ox| .ox] .ox| .o%| .ox| .ox

................ 0% 0% .ox%] .ox] .ox| .ox%] .ox| .0%] .ox| .0%| .0%| .0%

........... L0%p L0%( 0% .0x] .0%] .o0x| .o0%| .O% 0% J0x| .0%] .0%

................ 0% .0%| .0%} .o%| .ox] .o%| .ox] .o%] .o%| .o0%| .o0%| .o%

................ L0%) 0%l .oxf .0x] .ox| .0%| .0%| .0%|[ .0%| .o0% 0% .0%

0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0x% 0% L0 .0% .0x% 0% 0% 0% 0% 0% .0%
0330 HRS.......... 0 0 0 0 0 0 [} 0 0 (1 0 0
................ L0%p .0x| .0x} .ox] .ox] .ox] .ox| .ox| .ox] .ox] .o%| .o0%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0 L0x) .ox| .ox| .ox] .o0x%| .ox] .ox] .ox| .ox] .ox| .ox
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] .0%| .0x| .0x| .ox| .0%] .0% .0%| .o%| .ox| .ox{ .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%1 L0%|  .0x%| .0%| .0%f .o%| .0% .0%] .o%| .ox| .ox| .o%x
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%1 .0x|  .ox| .ox| .ox|] .ox%| .ox] .ox] .ox] .ox] .o%| .ox
0600 HRS.......... 0 0 0 0 0 [} 0 0 0 0 0 0
................ 0% .0%]  .o0%| .o0x%| .o0x] .ox| .ox| .o%| .ox| .ox{ .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES ‘
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF SATELLITE STATIONS
(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 1-5: SATELLITE STATIONS AUDIENCE:

- BY GENDER, AGE & SOCIQO-ECON GROUP

MONDAY

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - 18 ~ |31 - |51 - |OVER AB c1 c2 DE
E 17 |30 |50 | e | 65
0630 HRS.......... ol of o o of o 0 of o of o o
................ ox| .ox| ox| Lox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0700 HRS.......... ol o o o o o o ol o 0 ol o
................ cox] .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0730 HRS....o..... of o o o o o o 0 0 ol o o
................ .0% .0% 0% .0% 0% 0% 0% 0% 0% .0% 0% 0%
0800 HRS.......... ol of o o o o o ol o o ol o
................ 0% 0% 0% 0% 0% .0% 0% 0% 0% 0% 0% 0%
0830 HRS.......... 1 ol 1| o o 1 0 0 1 0 ol o
................ 3% 0% 6% 0% 0% 9% 0% L0%] 2.5% 0% 0% 0%
0900 HRS.......... 0 of o o o o o o] o ol o o
................ x| .ox] .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0930 HRS.......... ol o o o o o o of o ol of o
................ 0% 0% 0% 0% 0% 0% . 0% 0% .0% 0% 0% 0%
1000 HRS...o...... 3l o 3| 1 1 ol 1 ol 2 1 o] o
................ 1.0%| .ox| 1.9%] 4.5%] 1.3%] .ox| 1.9%| .ox| 5.0%] .9x| .ox| .ox
1030 HRS.......... o 1] 3l 2] 4 ol 1 of 2 21 o o
................ 1.3% 72| 1.9%] 9.1%] 1.3%| .ox| 1.9%] .ox| s.0%| 1.8x| .0x| .ox
1100 HRS..vvon-.... P 1 1 Y ol 1 ol 21 2 o o
................ 1.3%] .7x| 1.9x%) 9.1%] 1.3%| .ox| 1.9%x| .ox| 5.0%x| 1.8%x] .ox| .ox
1130 HRS.......... s 1 sl o2l ol 1 of 2| 21 of o
................ 1.3%] .7%| 1.9%] 9.1x| 1.3x] .ox| 1.9%x| .ox| s.0x| 1.8%] .ox| .ox
NOON. e eeeeeenannnn s 1 3| 1 1 1 1 0 2 2l o 0
................ 1.3% 72| 1.9%] 4.5%] 1.3%] .ox| 1.9x| .ox| s.0x| 1.8%x] .ox] .ox
1230 HRS.......... sl 1] 2] o 1 1 1 of 1 2{ o o
................ 1.0%| .7x| 1.3 Lox| 1.3%] Lox| 1.9%| .ox| 2.5%| 1.8x] .ox| .ox
1300 HRS.......... 3| 4 2] o] 1 1 1 o] 1 2l of o
................ 1.0x| 7] 1.3x%) ox| 1.3 Lox| 1.9%| .ox| 2.5%] 1.8%] .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF SATELLITE STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 1-5: SATELLITE STATIONS AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |[FEMAL|14 - 18 - |31 - {51 - |OVER AB c1 c2 DE
E 17 |30 |50 [65 | 65

1330 HRS......c... 3 1 2 0 1 1 1 0 1 2 0 0
................ 1.0x] 7% 1.3%] Lox| 1.3%] .ox| 1.9%] .ox| 2.5x] 1.8%] .ox| .ox
1400 HRS.......... 3 1 2 0 1 1 1 0 1 2 0 0
................ 1.0%| 7% 1.3x%] .ox| 1.3%x] .9x| 1.9%| .ox| 2.5%] 1.8x] .ox| .ox
1430 HRS.......... 4 1 3 0 1 2 1 0 1 2 1 0
................ 1.3%| .7%| 1.9%] .ox%] 1.3x%| 1.8%| 1.9%| .ox| 2.5x]| 1.8%x]| 1.4x] .o0x
1500 HRS.......... 5 1 4 0 1 3 1 0 2 2 1 0
................ 1.7%) 7% 2.6%| 0% 1.3%| 2.7%) 1.9%] .ox] 5.0%| 1.8%] 1.4%| .ox
1530 HRS.......... 5 1 4 0 1 3 1 0 2 2 1 0
................ 1.7% 7% 2.6%| .0%] 1.3%| 2.7%] 1.9%] .ox| 5.0%| 1.8%| 1.4x] .o0x%
1600 HRS.......... 5 1 4 0 1 3 1 0 2 2 1 0
................ 1.7%]  .7el 2.6x| .ox] 1.3x%| 2.7%| 1.9%] .ox] s.o0%| 1.8%| 1.4%] .ox
1630 HRS...cuoeen.. 3 1 2 0 0 2 1 0 0 2 1 0
................ 1.0xf 7x] 1.3%] .ox] lox| 1.8%] 1.9%| .ox| .ox] 1.8%] 1.4x] .ox
1700 HRS.......... 2 0 2 0 0 1 1 0 0 1 1 0
................ T% J0%] 1.3% 0% 0% 9% 1.9% 0% 0% 9% 1.4% 0%
1730 HRS....e..... 2 0 2 0 0 1 1 0 0 1 1 0
................ gl Lox] 13x] Lox| .ox] ox| 1.9x] .ox] .ox] .ox| 1.4x] .ox
1800 HRS.......... 3 0 3 0 1 1 1 0 1 1 1 0
................ 1.0%] .ox| 1.9%] .ox| 1.3x] .9x] 1.9%| .ox| 2.5%] .9x| 1.4x| .ox
0 3 0 1 1 1 of 1 1 1 o|

L0x) 1.9%x] Lox| 1.3x] _9x| 1.9%] .ox| 2.5%| .ox| 1.4x| .ox

Al sl e ) 2] 2f - o) o2l 2] e

7%l 2.6%)  Lox|i1.3x] 1. 8x] 3.7%| ..ox] s.ox| o .ex)2u7x] Lox

1 4 0 1 2l 2] 5 w0f: 2] .4 2 0

7%| 2.6x%) .ox| 1.3x] 1.8%| 3.7%| .ox| s.ox] .ox| 2.7x%] .ex

2000 HRS. .. o...... ‘6 2 4 0 1 3 2 0 3 2 1 0
................ 2.0%) 1.4%| 2.6%| .ox| 1.3x| 2.7%| 3.7%| .ox} 7.5x| 1.8%| 1.4%] .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF SATELLITE STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 1-5: SATELLITE STATIONS AUDIENCE: MONDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - 118 - |31 - [51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 2 0 2 0 0 1 1 0 0 1 1 0

................ 7% 0% 1.3%) .0%]  .0%| (9% 1.9%] .0%X| .0%] .9%] 1.4X] .0%
2100 HRS.......... 3 0 3 1 0 1 1 0 1 1 1 0

eaeamsesaseanaen 1.0%]  .0%| 1.9%] 4.5%] .0x%| .9%| 1.9%] .0%| 2.5%x{ .9%X| 1.4%x] .0%
2130 HRS.......... 2 (1 2 1 0 0 1 0 1 1 0 0

................ T%F 0 L0%) 1.3%) 4.5%]  .0%|  .0%] 1.9%] .0%| 2.5%] .9%| .0%X| .0%
2200 HRS.......... 2 0 2 1 0 0 1 0 1 1 0 0

................ 7% .0%) 1.3%) 4.5%|  .0%| .0%] 1.9%F .0%] 2.5% L% L0%|  .0%
2230 HRS.......... 2 0 2 1 0 0 1 0 1 1 ] 0

................ 7% 0% 1.3%) 4.5%| .0%;  .0%] 1.9%; .0%| 2.5% 9%l .0%]  .0%
2300 HRS.......... 1 0 1 1 0 0 0 1} 1 0 0 0

................ 3% 0% .6%) 4.5%| .o0x%| .0%] 0%} .0%| 2.5%} .0%{ .0%X] .0%
2330 HRS.......... 1 0 1 1 ] 0 0 0 1 0 0 0

................ 3% .0%]  .6x%| 4.5%] .o0x%| .0%| .0%] .0%| 2.5%] .0%| .0%{ .0X
DID NOT WATCH

SATELLITE

STATIONS ON

THIS DAY....... 289} 142] 147 20 77| 104 52 36 35| 109 72 73

................ 96.3%|97.3%]95.5%]|90.9%]98.7%|94.5%|96_3%| 100%]87.5%|96.5%|97.3%] 100X

PERCENTAGES = COLUMN PERCENTAGES
BASE .= ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF SATELLITE STATIONS




+

TABLE 2-1: TVM AUDIENCE: TUESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL}14 - |18 - |31 - {51 - |OVER AB ct 2 DE
E 17 | 30 |50 |65 |65
TOTAL CASES....... soo| 146] 1s4f 22 78l 110] 54| 36| 42| 113] 69| 76
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0x| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox| .ox
D030 HRS...connuns 0 0 0 0 0 0 0 0 0 0 0 0
................ x| Lox| Lox| Loxl Lox] .ox] .ox| .ox| .ex] .ox| .ox] .ox
0100 HRS......c.... o 0 0 0 0 0 0 0 0 0 0 0
................ 0% . 0% 0% .0% .0% .0% 0% .0% 0% .0% 0% .0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .ox| .ox| .ox| .o0x] .ox| .o%| .o0x| .0%| .0%| .0%
0200 HRS......e... ol o 0 0 0 0 0 0 0 0 0 0
................ x| .ox| .ox] .ox| .ox| .ox| .ox| .ox| .oxj .ox| .ox} .0x
0230 HRS.......... of] o 0 0 0 0 0 0 0 0 0 0
................ .ox) .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox} .ox] .ox{ .o0x
0300 HRS...evv-... o] o 0 0 0 0 0 o 0 0 0 0
................ 0% 0% 0% .0% .0%X .0% 0% 0% 0% 0% 0% 0%
0330 HRS.......... of o 0 0 0 0 0 0 0 0 0 0
................ x| .ox| .ox| .ox| .ox| .ox| .ox| .ox{ .ox{ .ox| .ox| .ox
0400 HRS.......... of o 0 0 0 0 0 0 0 0 0 0
PP .ox) .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox] .ox| .0x%
0430 HRS....cooun. of o o] o 0 0 0 0 0 0 0 0
e e e e e ox| cox| Loxl lox| cox|oo.ex| .ox] -.ex] -.ox] .ox] .ox] .o0%
0500 HRS.-........ R of 1 o> of 1} of of
SRS R 7’1 INN 71 S Jox| CLox| .ox| ox| ..ox
0530 HRS.......... o] o] of o o o o o o o o of
T S R “low| - Jox| .ox| ox| .ox| .ox| .ox| .ox] “.ox| .ox| .ox| -.0x
0600 HRS.......... 1 1 ol o 1 o 0 0 1 0 0 ]
................ x|zl Lex{ Lok 1.3x| Lox] .ox| .ox| 2.4x{ .ox] .ox} .0x

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF TVM

(continued)



TABLE 2-1: TVM AUDIENCE: TUESDAY - BY GENDER, AGE & SOCIO0-ECON GROUP

BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TOTAL{ GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - |18 -~ |31 - |51 - JOVER | AB c1 €2 DE
E 17 30 50 65 65
0630 HRS. . ......-. 2 2 o 0 1 1 0 0 1 1 0 0
................ TR 1.4% 0% J0%) 1.3% R4 .0% O0%] 2.4% 9% . 0% 0%
0700 HRS.......... 2 2 0 0 1 1 0 0 1 1 0 0
................ 7% 1.6% 0% 0% 1.3% 9% .0% L0%] 2.4% 9% 0% 0%
0730 HRS....0uun.. 2 2 0 0 0 1 0 1 0 1 1 0
................ 7%l 1.4%] ox| .ox| .ox| .o9x| .ox%| 2.8x| .ox| .9%| 1.4x|9§.0%
0800 HRS.......u.. 4 3 1 0 1 0 2 1 1 1 2 0
................ 1.3%] 2.1%| .6x| .ox| 1.3%] .ox| 3.7%| 2.8%] 2.4x| .9%| 2.9%| .0%
0830 HRS....evv..- 3 2 1 0 1 0 1 1 0 1 2 0
................ 1.0%] 1.4% 6% 0% 1.3% 0%| 1.9%] 2.8% 0% 9% 2.9% 0%
0900 HRS.......... 1 0 1 0 1 0 ()} o 1 ] 0 0
................ 3%l ox] .ex| .ox%| 1.3%1 .ox%| .ox| .o0x| 2.4%| .0x%| .0x] .0%
0930 HRS.......... 1 0 1 0 1 0 0 0 1 [1] 0 0
................ 3%l .ox]  .éx| .ox| 1.3%] .ox%| .ox| .0%| 2.4%] .0xf .Ox%j .0%
1000 HRS....ceven- 1 0 1 (1} 1 (] 0 (1] 1 0 0 0
................ 3% 0% 6% 0%) 1.3% .0% 0% 0% 2.4% 0% 0% 0%
1030 HRS....ccun.- 1 0 1 0 1 0 o 0 1 0 0 0
................ 3% 0% 6% 0% 1.3% .0% 0% 0%) 2.4% 0% 0% 0%
1100 HRS.......... 2 0 2 0 k] 1 0 0 2 0 0 0
................ JT% 0% 1.3% 0% 1.3% 9% 0% 0% &4.8% 0% 0% 0%
1130 HRS........on 2 1] 2 0 1 1 0 ) 2 ] 1] 0
................ T% 0% 1.3% 0% 1.3% 9% 0% J0%] 4.8% 0% 0% 0%
NOON.......ecunenn 5 0 5 0 1 3 1 0 3 2 0 0
................ 1.7% 0% 3.2% 0% 1.3%] 2.7%] 1.9% 0% 7.1%| 1.8% 0x)  .0%
1230 HRS...cvvunen 4 o 4 0 0 3 1 0 2 2 0 0
................ 1.3% J0%f 2.6% 0% 0%| 2.7%) 1.9% 0% &.8%| 1.8% 0% 0%
1300 HRS......-... & 1 3 0 1] 2 2 0 2 2 0 0
................ 1.3% 7% 1.9% 0% .0%] 1.8%] 3.7% 0% &.8%] 1.8% 0% 0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF TVM

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 2-1: TVM AUDIENCE: TUESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - JOovER | AB c1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 0 0 0 0 0 0 0 0 1} 0 0 0
................ L0x] .0xf .oxf .ox} .ox| .ox|] .ox| .ox| .ox| .ox] .ox| .ox
1400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .0 .0%| .o0x| .o0x| .ox] .ox| .ox| .ox| .ox| .ox| .ox
1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0% 0% 0% 0% .0x 0% 0% .0% 0% .0%
1500 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 0
................ S3%p o LTHR| O .0%) .0x|  .ox] .o0x] .ox| 2.8%| .ox%| .ox| 1.4x] .ox
1530 HRS.......... 2 2 0 0 o 0 1 1 1 0 1 0
................ TR 1.4% 0%] .0%) .0%] .0%| 1.9%]| 2.8x%| 2.4%| .0%| 1.4%| .0%
1600 HRS.......... 2 2 0 0 0 0 1 1 1 0 1 0
................ Txy 1.4% 0%] .0%| .oxj .0%| 1.9%] 2.8%] 2.4%] .0%| 1.4%] .0%
1630 HRS.......... 3 2 1 0 0 0 2 1 1 1 1 0
................ 1.0%) 1.4%| .6%| .0%; .0%| .0%| 3.7x| 2.8%| 2.4%] .9%] 1.4x] .o0x%
1700 HRS.......... & 2 2 0 1 0 2 1 1 2 1 0
................ 1.3%] 1.4%] 1.3%] .0x%] 1.3%] .0x| 3.7x| 2.8x%] 2.4x| 1.8%] 1.4%| .o0%
1730 HRS.......... 4 2 2 0 2 0 1 1 1 1 2 0
................ 1.3%) 1.4%] 1.3%] .ox| 2.6%] .0x| 1.9%] 2.8%| 2.4x%] .9%| 2.9%] .o0%
1800 HRS.......... 15 5 10 2 3 3 3 & 4 2 4 5
................ 5.0%| 3.4%] 6.5%] 9.1%| 3.8%] 2.7%| 5.6%[11.1%] 9.5%| 1.8%] 5.8%| 6.6%
1830 HRS.......... 13 5 8 2 2 2 3 4 1 2 5 5
................ 4.3%| 3.4%1 5.2%] 9.1%] 2.6%| 1.8x| 5.6%|11.1%] 2.4x| 1.8%| 7.2x] 6.6%
1900 HRS.......... 15 5 10 1 3 4 4 3 1 4 5 5
................ 5.0%) 3.4%| 6.5%] 4.5%| 3.8%| 3.6%) 7.4%| 8.3x%| 2.4x] 3.5%| 7.2%| 6.6%
1930 HRS.......... 18 6 12 1 3 4 5 5 1 5 6 ]
................ 6.0%) &.1%] 7.8%| 4.5%| 3.8%| 3.6%| 9.3x|13.9%| 2.4%| 4.4%| 8.7%] 7.9%
2000 HRS.......... 123 51 72 5 21 45 31 21 18 47 26 32
................ 41.0%[34.9%]46.8%122.7%126.9%|40.9%]|57.4%|58.3% | 42.9%|41.6%|37.7%[42.1%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF TVM

{continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 2-1: TVM AUDIENCE: TUESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE SROUP SOCIO-ECONOMIC GROUP
CASES
MALE IFEMAL{14 - |18 - |31 - |51 - |OVER | AB 1 €2 DE
E 17 30 50 &5 65

2030 HRS.......... 105 &7 58 4 19 42 22 18 15 38 28 24
................ 35.0%132.2%|37.7%{18.2%| 24 .4%|38.2%|40.7%}50.0%|35.7%|33.6%|40.6%|31.6%
2100 HRS.......... 70 35 35 2 14 30 16 8 11 32 18 9
................ 23.3%124.0%122.7%] 9.1%X}17.9%|27.3%|29.6%|22.2%|26.2%|28.3%]26.1%|11.8%
2130 HRS.......... 78 36 42 2 21 34 i5 ] 13 39 16 10
................ 26.0%[24.7%[27.3%| 9.1%|26.9%[30.9%|27.8%[16.7%|31.0%]34.5%]23.2%]13.2%
2200 HRS.......... 64 33 3 0 17 27 16 4 12 34 12 6
................ 21.3%[22.6%[20.1%| .0%|21.8%|24.5%]29.6x|11.1%|28.6%]30.1%|17.4%] 7.9%
2230 HRS.......... 52 25 27 (4 14 23 12 3 12 26 1" 3
................ 17.3%[17.1%|17.5%]  .0%[17.9%]20.9%[22.2%| 8.3%|28.6%[23.0%]15.9%| 3.9%
2300 HRS.......... 25 14 kbl 0 7 9 7 2 7 12 5 1
................ 8.3%] 9.6%) 7.1%] .0%| 9.0%| 8.2%|13.0%| 5.6%|16.7%|10.6%| 7.2%] 1.3x
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0 .0%)  .ox| .0%] .ox| .ox| .ox] .ox] .ox%| .ox| .o%| .ox

DID NOT WATCH TVM
ON THIS DAY..! 117 61 56 15 36 &4 15 7 8 47 29 33
................ 39.0%]141.8%[36.4%[68.2%[46.2%|40.0x]27.8%]19.4%[19.0%]|41.6%]|42.0%]43.4%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF TVM




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 2-2: RAl AUDIENCE: TUESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - JOVER AB 1 c2 DE
E 17 |30 }s0o e |65
TOTAL CASES....... s00] 146] 1s54] 22| 78| 10| sa| 38| 2| 113] s9| 76
MIDNIGHT . ..oeenn.. 0 o] o 0 0 ) ) 0 0 0 0 0
................ 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
0030 HRS....oveens 0 of of o ) ) 0 ) ) 0 0 0
................ 0% 0% 0% 0% 0% .0% 0% 0% 0% 0% 0% 0%
0100 HRS...oonn... 0 0 0 0 0 0 0 0 0 0 0 0
................ x| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0130 HRS...oven... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .oxl .ox) .ox| .ox| .ox| .ox] .ox| .ox] .ox| .o%] .ox
0200 HRS...oeennnn 0 0 0 0 0 0 o 0 o 0 0 0
................ 0| .ox| Loxl .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .o0%
0230 HRS.......... 0 o] o 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% 0% 0% L 0% . 0% .0% 0% 0% 0% 0%
0300 HRS..ooven-n. 0 o] o 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
0330 HRS..ooennn.. 0 0 of] o 0 0 0 0 0 0 0 0
................ oxl .oxl .ox| .ox] .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox
0400 HRS.......... 0 ) ol o ) 0 0 0 0 0 0 )
................ 0% .ox| .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox| .ox| .ox
0430 HRS..oooennn- 0 sl o of o o ) ) 0 0 0 )
................ ox) oxl lox| Lox| .ox| .ox| .ex] .ox{ .ox| .ox| .ox] .ox
0500 HRS....vecons 0 of o o 0 0 ) 0 0 0 0 )
e eeeaeenaaa. x| .ox| .ox| .ox] .ox| .ox| .ox| .ox] .ox| .ox] .ox| .ox
0530 HRS..... s 0 ol o o 0 0 0 0 0 0 0 0
................ x| .ox] .ox] .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox] .ox
0600 HRS....o.o... 0 of o o o ) ) ol o 0 0 o
................ x| .ox| loxl Lokl Lox| .ox] .ox| .ox| .ox| .ox| .ox] .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF RAI STATIONS

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 2-2: RAI AUDIENCE: TUESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB ct €2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0x}  .0x] .0X] .0%] .0%X| .O0%] .O%} .Ox} .O0x| .0x| .0%X| .0%
0700 HRS.......... 0 (1 0 0 0 [ 0 0 0 0 0 0
................ 0% .0%p  .0%x] .0%] .0%| .0%] .0%] .0%] .0x] .0%| .0x| .0%
0730 HRS.......... 0 0 0 0 0 0 0 0 [ 0 0 ]
Ceiiatiereeaeann 0% .0%p  .0%] .0%| .0%| .0%| .0%| .0%] .0%] .0%| .0%f .0%
0800 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0x] .0%]  .oxl  .0%; .0%| .O0x%| .0%| .0%] .Ox| .O%X} .0%| .0%
0830 HRS.......... 0 0 0 o 0 0 0 0 0 0 0 0
................ 0% .0% 0% .0% .0% 0% .0% 0% .0% 0% .0% .0%
0900 HRS.......... 0 0 i 0 0 0 0 0 0 0 0 0
................ L0%) J0%p .0%p .0%] .0%| .O%) .O0%X| .O0x| .0%| .O0%x] .O0%| .0%
0930 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 0
................ 3% L7Hp L0%] L0%] .0%|  .0%] .0%] 2.8%] .0x] .0X| 1.4%] .0%
1000 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 0
................ 3% JT%p .0%] 0%} .0%| .O0%] .OX| 2.8%| .0Xx} .0%] 1.4%] .0%
1030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .ox] .0%] .0%| .0%| .O0%x] .0%f .0%| .0%| .0%| .0%
1100 HRS.......... 0 0 0 0 0 (1 0 0 0 0 0 0
................ .0%)  .0%| .0x| .0%] .0%| .O%} .0%x} .0x| .0%| .0x| .0%| .0%
1130 HRS......... . 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%} .0%) .0%] .0%| .0%] .o0x| .o%| .0%| .0%} .O0xX| .0%] .0X%
NOON.............. 1 0 1 0 1 0 0 0 0 0 0 1
................ 3% .ox .6x| .0%| 1.3%| .0x|] .0%| .0%| .0%| .0%| .OX| 1.3%
1230 HRS.......... 2 0 2 0 2 0 0 0 0 0 0 2
................ T4 .0%] 1.3%]  .0x] 2.6%| .0%] .0%] .0%] .0%] .0%X| .0%| 2.6%
1300 HRS.......... 2 0 2 0 2 0 L} [} 0 0 0 2
................ JT%) 0 .0%] 1.3%)  .0%] 2.6%] .0%| .0%| .0%] .0%| .0xX| .0%| 2.6%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF RAI STATIONS

{continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 2-2: RAI AUDIENCE: TUESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL}14 - |18 - [31 - }51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 5 2 3 0 2 3 0 0 1 2 0 2
................ 1.7% 1.4%| 1.9%] .0x| 2.6%] 2.7x| .0x| .0x| 2.4%| 1.8%] .0%| 2.6%
1400 HRS.......... 2 0 2 0 1 1 0 0 1 0 0 1
................ CT%) 0| 1.3%| .ox] 1.3%] .9x| .0%] .O%] 2.4%| .0%]| .0%] 1.3%
1430 HRS.......... 3 2 1 0 2 0 1 0 0 1 0 2
................ 1.0%} 1.4%] .6%] .0x] 2.6%] .0%{ 1.9%] .0%] .0%|] .9%] .0X| 2.6%
1500 HRS.......... 1 0 1 0 1 0 0 0 0 0 ] 1
................ x| .0x| .6x|  .0x| 1.3%f .o0%| .0%}] .0%] .0%| .0%} .0%| 1.3%
1530 HRS.......... 0 0 0 0 0 0 0 0 0 o 0 0
................ 0% J0%)  LO0x[ .O0%] .0%] .0%| .0%] .0%| .O%| .0%] .O0%{ .0%
1600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% .ox] .0%} .0%] .0%| .0%| .0%| .0%! .0x%| .0%| .0x%
1630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] .0%] 0% .0%| .0% 0%] .0%] .0%| .0%| .0%] .0%| .0%
1700 HRS.......... 1 0 1 0 0 0 0 1 0 0 1 0
................ 3% 0%t .ex]  .0%| .0x| .0x| .0%x| 2.8%| .0%] .0%x| 1.4%] .0%
1730 HRS.......... 1 0 1 0 g 0 0 1 0 0 1 0
................ %] 0% 6% .0%| .0%] .0%] .0x| 2.8%] .0%| .0%] 1.4x{ .0%
1800 HRS.......... 2 1 1 0 1 0 0 1 0 0 1 1
................ IRl TR .6%] J0%) 1.3%) .O0%|  .0%] 2.8%] .0%] .0%] 1.4%x| 1.3X%
1830 HRS.......... 2 1 1 0 1 1 0 0 0 1 0 1
................ L% 7% .6%] .0%] 1.3%)  .9%] .0%] .0%| .0%] .9%; .0%X| 1.3%
1900 HRS.......... 6 2 & 0 1 2 2 1 2 2 1 1
................ 2.0%] 1.4%] 2.6%| .0%] 1.3%| 1.8%]| 3.7%| 2.8%| 4.8%] 1.8%] 1.4%| 1.3%
1930 HRS.......... 9 5 4 0 1 5 2 1 3 3 2 1
................ 3.0%| 3.4%) 2.6%] .0%] 1.3%] 4.5%| 3.7%] 2.8%| 7.1%| 2.7%] 2.9%]| 1.3%
2000 HRS.......... 10 7 3 0 3 3 3 1 1 3 3 3
................ 3.3%] 4.8%) 1.9%] .0%| 3.8%| 2.7%] 5.6%] 2.8%| 2.4%]| 2.7%] 4.3%| 3.9%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF RAl STATIONS



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1954

TABLE 2-2: RAI AUDIENCE: TUESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE {FEMAL{14 - 18 - |31 - |51 - JOVER ABI ¢l €2 0E
£ 17 30 50 65 65

2030 HRS.......... 10 8 2 0 4 3 3 0 1 5 1 3

................ 3.3%| 5.5%| 1.3%] .0%| 5.1%| 2.7%] 5.6%] .0%| 2.4%| &4.4%] 1.4%] 3.9%
2100 HRS.......... 18 13 5 0 -] 10 2 0 4 3 3 3

................ 6.0%] B.9%| 3.2%x] .0%] 7.7%] 9.1%} 3.7%} .0%] 9.5%] 7.1%] 4.3%) 3.9%
2130 HRS.......... 17 11 6 0 4 10 2 1 4 8 3 2

................ 5.7%) 7.5%] 3.9%| .0%| 5.1%]| 9.1%| 3.7%| 2.8%] 9.5%| 7.1%| 4.3X| 2.6%
2200 HRS.......... 11 8 3 0 3 é 1 1 2 ] 1 2

................ 3.7%] 5.5%) 1.9%| .0%| 3.8%| 5.5%| 1.9%| 2.8%| 4.8%| 5.3%| 1.4%| 2.6%
2230 HRS.......... 8 5 3 0 0 7 1 0 2 5 0 1

................ 2.7%) 3.4%1F 1.9%1 (0% ox| 6.4%] 1.9%] .0%| 4.8%] 4.4%] .0%} 1.3%
2300 HRS.......... 4 3 1 0 0 3 1 0 2 2 o 0

................ 1.3%] 2.1%] .6%] .0%| .0%] 2.7%| 1.9%] .0%| 4.8%] 1.8% 0% .0%
2330 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 1]

................ J3%) J7%) .0%] .0%]  L0%)  .0x%] 1.9%] .o%] .0%| .9%| .O0X] .OX
DID NOT WATCH RAI

STATIONS ON

THIS DAY....... 2571 1201 137 22 67 89 49 30 3 96 61 69

................ 85.7%82.2%89.0%] 100%|85.9%|80.9%|90.7%|83.3%|73.8%|85.0%|88.4%90.8%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF RAI STATIONS




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 2-3: BERLUSCONI STATIONS AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - |18 ~ |31 - |51 - {OVER | AB c1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 300| 146] 154 22 781 110 54 36 421 113 69 76
MIDNIGHT.......... 0 g 1} 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% 0% 0% 0% .0% 0% 0% 0% 0% .0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .ox%]  .0%| .o0x{ .ox| .ox| .ox| ._O%| .o0x] .ox| .0%| .ox%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% .0% .0% .0% 0% 0% .0% .0% 0% .0%
0130 HRS.......... 0 0 0 0 0 0 (1 1] 0 0 0 0
................ L0%) 0% .0% .o0x| .0%| .o0x| .o0%x| .ox{ .o0%] .0%| .0%] .0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% .0% .0% 0% 0% .0 0% 0% 0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%)  .o0x] .ox| .o%| .o0%] .o%| .o0x| .o0%¢} .o0%] .0%| .0%] .0%
0300 HRS.......... 0 0 0 0 0 0 [} o 0 0 0 0
................ .0% .0% .0% .0% .0% 0% .0% .0% .0% 0% 0% .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .0x| .0x| .o%| .ox] .ox| .ox| .ox}j .ox| .ox] .ox] .o0%
0400 HRS.......... 1 0 1 1 0 0 0 0 0 1 0 0
................ 3% .0%| .6%| 4.5% .0x| .ox] .ox|] .0%}j .0x] .9%| .ox| .o0%
0430 HRS.......... 1 0 1 1 0 i} 0 [ 0 1 0 0
................ 3% .0%|  .6x%] &4.5%| .0%} .0%x] .0%] .0%| .ox|] .9%| .0%| .0%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
.............. . -0%|  .0x] .0%] .0%| .0%] .0%| .0%x] .ox| .o0%x{ .0%| .o%|] .0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
...... teeansnense 0% .o0x%]  .oxp .ox| .0%| .ox| .ox| .o%| .o%x| .ox| .0%| .0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%| .0%]  .0%] .0%] .0%] .0%] .0%| .0%] .o0x} .0%] .0%| .0%

BASE = ALL WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF

PERCENTAGES = COLUMN PERCENTAGES

BERLUSCONI STATIONS
(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 2-3: BERLUSCONI STATIONS AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |[FEMAL{14 - |18 ~ |31 - {51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 6 0 g 0 0 0 0
................ 0% .0% .0% .0% .0% .0% 0% 0% . 0% .0% 0% 0%
0700 HRS.......... 1 1 0 0 0 0 0 1 0 1 0 ¢
................ .3% LT% 0% 0% .0% 0% L0%X] 2.8% 0% 9% 0% 0%
0730 HRS.......... 1 0 1 1 0 0 0 0 0 0 1 0
................ dxio.ox|  .ex| 4.5%] .ox| .ox%| .0%¢} .ox| .0%{ .0%| 1.4%] .0%
0800 HRS.......... 2 1 1 1 8 0 0 1 0 0 2 0
................ 7xi 1%l .ex] 4.5%) .ox| .ox| .o%p 2.8%] .ox| .0%| 2.9%] .0%
0830 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 ¢
................ %l 7% .ol .ox{ .ox| .ox| .o0¢] 2.8%| .O%| .0%j 1.4%; .0%
0900 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 0
................ 3xl o .7w| .ox| .ox| .ox| .o0x| .o0%} 2.8% .0x%| .0%} 1.4%[ .0%
0930 HRS.......... g 0 0 0 0 0 0 0 ] 0 0 0
................ 0% 0% .0% 0% 0% 0% .0% 0% 0% 0% .0% 0%
1000 HRS.......... 8 0 0 0 0 0 0 0 0 0 0 0
................ .ox] .ox] .ox] .ox| .ox] .ox] .ox{ .0%| .O%x{ .0x| .0%i .0%
1030 HRS.......... 0 0 0 0 0 0 [} 0 0 0 0 0
................ .0x| .ox] .ox| .ox| .ox] .ox| .o%] .ox] .ox{ .0x| .0%| .O%
1100 HRS.......... 0 0 0 0 0 0 [ 0 0 0 0 0
................ .ox| .ox] .ox| .ox] .ox| .ox] .ox| .ox| .ox] .0%X| .0X] .0%
1130 HRS.......... 1 1 0 0 0 0 0 1 0 1 0 0
................ x| .7xl o.ox] .ox] .ox) .ox| .ox| 2.8% .ox] .9%f .0x] .0%
NOON......connnene 2 0 2 0 1 1 0 0 0 1 0 1
................ 7%l Lo%] 1.3x%| Lox| 1.3%] .ox| .ox] .ox] .ox] .9%| .0%] 1.3x%
1230 HRS.......... 3 0 3 0 1 1 0 1 0 2 0 1
................ 1.0%| .ox| 1.9%] .ox| 1.3%| .9x| .ox| 2.8%| .ox%| 1.8% .0%) 1.3%
1300 HRS.......... 5 1 4 8 1 2 0 2 0 3 1 1
................ 1.7%| 75| 2.6%| .ox] 1.3%] 1.8%] .ox| 5.6%| .ox| 2.7%] 1.4x] 1.3%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF BERLUSCONI STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 2-3: BERLUSCON! STATIONS AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 2 0 2 0 1 1 [} 0 0 0 1 1
................ TR .0%) 1.3%] L0x) 1.3%] .9%]  .O0%] .0x%| .0%| .O%| 1.4%| 1.3%
1400 HRS.......... 5 0 5 0 1 3 1 0 0 2 2 1
................ 1.7%|  .0x] 3.2%| .0x| 1.3%] 2.7%| 1.9%] .0X}] .0%] 1.8%| 2.9%| 1.3%
1430 HRS.......... 7 0 7 0 1 3 1 2 0 2 2 3
................ 2.3%| .0%] &A.5%| .0%| 1.3%] 2.7%| 1.9%} 5.6%] .0%| 1.8%| 2.9%| 3.9%
1500 HRS.......... 12 1 1" 1 2 é 1 2 1 5 2 4
................ 4,041 7%] 7.1%] 4.5%] 2.6%] 5.5%| 1.9%) 5.6%| 2.4%| &.4%] 2.9%] 5.3%
1530 HRS.......... 12 1 11 1 2 6 1 2 1 5 2 &
................ L 0%} .TX] 7.1%| 4.5%| 2.6%] 5.5%] 1.9%| 5.6%) 2.4%| &4.4%| 2.9%| 5.3%
1600 HRS.......... 15 1 14 3 3 5 2 2 1 4 5 5
................ 5.0% .74) 9.1%]13.6%| 3.8%] 4.5%| 3.7%] 5.6%| 2.4%] 3.5%| 7.2%} 6.6%
1630 HRS.......... 10 1 9 2 2 4 1 1 1 3 3 3
................ 3.3%]  JTA} 5.8%] 9.1%]| 2.6%| 3.6%] 1.9%| 2.8%| 2.4%| 2.7%| 4.3%] 3.9%
1700 HRS.......... 8 1 7 1 2 3 1 1 1 3 1 3
................ 2.7%] .TX] &.5%| 4.5%] 2.6%] 2.7%| 1.9%] 2.8%| 2.4%| 2.7%| 1.4%| 3.9%
1730 HRS.......... 7 2 5 2 2 3 0 0 0 3 1 3
................ 2.3%) 1.4%] 3.2%| 9.1%| 2.6%| 2.7%| .0%] .O0%| .0x| 2.7%| 1.4%]| 3.9%
1800 HRS.......... 13 ] 7 2 3 (] 2 0 1 4 5 3
................ 4.3%) 4.1%] 4.5%] 9.1%| 3.8%] 5.5%| 3.7%] .0%x| 2.4%] 3.5%| 7.2%| 3.9%
1830 HRS.......... 18 8 10 2 4 7 4 1 1 7 5 5
................ 6.0%} 5.5%] 6.5%} 9.1%| 5.1%| 6.4%] 7.4%]| 2.8%] 2.4%} 6.2%| 7.2%| 6.6%
1900 HRS.......... 30 9 21 1 5 10 10 4 4 12 8 [
................ 10.0%] 6.2%][13.6%] 4.5%] 6.4%| 9.1%]18.5%)11.1%] 9.5%[10.6%{11.6%| 7.9%
1930 HRS.......... 27 9 18 2 4 8 9 4 3 12 6 6
................ 9.0%] 6.2%|11.7%] 9.1%| 5.1%| 7.3%|16.7%]11.1%} 7.1%}10.6%] 8.7%| 7.9%
2000 HRS.......... 22 8 14 4 4 9 4 1 1 9 5 7
................ 7.3%] 5.5%] 9.1%[18.2%] 5.1%| 8.2%| 7.4%| 2.8%| 2.4x| 8.0%] 7.2%| 9.2%

BASE = ALL WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF BERLUSCONI STATIONS

PERCENTAGES = COLUMN PERCENTAGES

(continued)
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BROADCASTING AUTHOGRITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 2-3: BERLUSCONI STATIONS AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - {18 - |31 - |51 - |OVER | AB €1 €2 DE
E 17 30 50 65 65

2030 HRS.......... 49 24 25 7 11 19 7 5 4 17 13 15

................ 16.3%116.4%116.2%131.8%114.1%]17.3%}13.0%|13.9%] 9.5%115.0%|18.8%|19.7%
2100 HRS.......... 55 23 32 7 9 22 8 9 5 18 14 18

................ 18.3%[15.8%|20.8%}31.8%|11.5%[20.0%|14.8%]25.0%}11.9%|15.9%[20.3%]23.7%
2130 HRS.......... 51 22 29 6 10 22 [ 7 [ 14 13 18

................ 17.0%]15.1%|18.8%|27.3%]12.8%120.0%]11.1%[19.4%{14.3%|12.4%|18.8%|23.7%
2200 HRS.......... 44 24 20 5 10 20 4 5 8 14 12 10

................ 14.7%)16.4%]113.0%122.7%(12.8%|18.2%] 7.4%[13.9%|19.0%[12.4%117.4%]13.2%
2230 HRS.......... 27 16 11 3 7 10 4 3 4 10 10 3

................ 9.0%111.0%]| 7.1%]13.6%] 9.0%] 9.1%]| 7.4%| 8.3%| 9.5%| 8.8%]14.5%} 3.9%
2300 HRS.......... 15 12 3 0 é 5 1 3 2 5 5 3

................ 5.0%) 8.2%] 1.9%] .0%| 7.7%[ 4.5%] 1.9%| 8.3%] 4.8%| 4.4%] 7.2%| 3.9%
2330 HRS.......... 5 5 0 0 1 2 0 2 0 2 2 1

................ 1.7%] 3.4%] .0%] .0%| 1.3%] 1.8% .0%| S.6%] .0%| 1.8%] 2.9%] 1.3%
DID NOT WATCH

BERLUSCONI

STATIONS ON

THIS DAY....... 184 98 86 9 52 66 35 22 28 73 40 43

................ 61.3%167.1%[55.8%140.9%166.7%[60.0%}64.8%]61.1%|66.7%|64.6%]|58.0%|56.6%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF BERLUSCONI STATIONS




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 2-4 OTHER ITALIAN STATIONS AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL] GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES

MALE |[FEMAL}14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE

TOTAL CASES....... 300] 146| 154 22 781 110 54 36 42| 113 49 76

................ 0% 0% L0x] .0% .0% L0 .0% .0% 0% .0% .0% .0%

................ OXp o J0%|  .0%]  .0%| (0% .0%x] .Ox} .0%| .0% 0%l 0% 0%

................ L0x|  .0%| .0%] 0% .0%] .0%| .0%| .0%] .0%| .0%{ .0%| .0%

................ L0%) .0x%] 0%} .0%| .0%f .o%| .o0%| .o%x| .0%| .ox| .0%| .o0%

................ S0%) .0x) .0%| 0%} .0%] .ox| .0%X| .0%] .0%| .0%] .0%] .0%

................ L0x|  .0x] .0x] .ox] .0%] .0%] .ox|] .o%| .o%x| .0%] .0x| .0%

0300 HRS.......... 0 0 0 0 0 0 [} o} 0 0 0 0
................ L0%| .0x%] .ox%] .0x| .0%| .0x| .0%] .o0%] .0%x] .0X] .0%| .0X
0330 HRS.......... ] 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% .0% .0% 0% 0% .0% 0% .0% 0% .0%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%| 0%} .ox} .ox| .0%| .ox] .ox| .0%| .ox] .ox| .ox] .0%
0430 HRS.......... 0 0 0 0 (4 0 0 0 1} 0 0 0

................ -0x|  .0x] .ox] .ox] .ox| .ox] .ox] .ox| .ox] .o0%] .o0x] .OX

0500 HRS.......... (1] 0 0 0 0 0 0 (1 0 0 0 0
terreenaescaeean 0% .0%] .0%] .0%| .0%] .0%] .0%x] .0%x| .0%] .ox| .0x] .0%
0530 HRS.......... (1 0 0 0 0 0 0 0 0 0 0 0
................ L0%| .ox%]  .o%) .ox| .ox| .0%| .ex} .o%xj .0%| .0%| .0%| .0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L% .ox] .ox| .ox| .0%} .ox| .0%x] .0%| .0%| .o%X|] .0%] .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 2-4 OTHER ITALIAN STATIONS AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL SENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMALI14 - |18 - |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 g 0 0 0 (Y 0
................ L0Xp 0% .0x| .0x%| .0%x| .0%| .0x} .0%| .0%| .o0%|] .0%] .0%
0700 HRS.......... 1 1 ] 0 0 0 1 0 0 1 0 0
................ J3X| .Tx| .0x|  .0x] .ox{ .o0x| 1.9%] .ox] .ox| .9%{ .0x] .0%
0730 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 3% LTX .0x| .o%|  .0x%] .0%| 1.9%x] .o%| .o0x] .9%] .0%| .ox
0800 HRS.......... 0 0 0 0 0 0 0 0 0 ] 0 0
................ L0%| .0xp  .0x| .0%| .0%] .0%| .o%] .0%| .0%| .0%| .0%] .0%
0830 HRS.......... ] 0 0 0 0 0 0 0 0 0 0 0
................ 0% .oxp  .0x| .0x| .0%| .o%x| .ox| .ox] .o%} .0%| .0%| .0%
0900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%| .ox) .ox| .ox| .ox| .ox] .o0x%| .ox! .ox| .ox! .ox] .ox
0930 HRS.......... 0 0 0 (1] 0 0 0 0 0 0 0 0
tetiaecmrenceena 0% .ox] .0%] .ox| .0%] .o%x| .ox| .o0x| .0%| .oxj .0x| .0%
1000 HRS...... cene 0 0 0 0 0 0 ] 0 0 0 0 0
................ -0%1 .ox] .ox) .ox| .ox| .ox| .ox|] .o%| .ox| .ox] .o%] .0%
1030 HRS...ovveuns 0 0 0 0 0 0 0 0 0 0 0 0
..... tecerecanas L0%1 .0x| .o0x) .ox] .0%] .o0x] .ox|] .ox| .ox| .ox| .o0x| .0%
1100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
erecann treevesan Loxl o .0x|  .ox| .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox| .ox
1130 HRS.......... 0 1} 0 0 0 0 0 0 0 0 0 0
fesianaseenseaeas L0x% 0x|  .ox| .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox| .ox
NOON.............. 0 0 0 0 0 0 0 0 0 0 0 0
[ ameeeas L0x) 0%} .0x] .ox] .ox] .o%x] .o0%{ .ox] .ox| .ox] .ox| .ox
1230 HRS.......... 0 0 0 0 0 1} 6 0 0 0 0 0
fetseceanannn ceo] -O% .0%] .ox| .ox| .ox| .o%| .ox| .ox| .oxj .ox| .o0x| .o0%
1300 HRS.......... ] 0 0 0 0 0 0 0 0 0 0 0
cetenannananene L0x .0x%| .ox| .ox| .ox| .ox| .ox] .ox| .ox| .ox] .o%x| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 2-4 OTHER ITALIAN STATIONS AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCID-ECOM GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - [18 - |31 - {51 - JOVER | AB ¢1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0xX}  .0% 0%xf .0%X| .0%{ .O0%X|] .O0x| .0x| .0%| .0%| .0%
1400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0xf 0] .ox| .ox| .ox| .ox] .o%f .0%| .0x] .0%| .0%| .0%
1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%| 0% 0% .0x%] .0%| .0%| .0%] .0%| .0%] .0%| .0%] .o0%
1500 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1
................ X TR 0% 0%] 1.3%] .0%| .0%f .0% 6%l .0x] .0%| 1.3%
1530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%} .0%[ .0%} .0%| .ox| .0%| .oxf .0%} .0%| .0%| .o0%x{ .0%
1600 HRS.......... 0 o 0 0 0 0 0 0 0 0 0 0
................ 0% 0% .0x| .0%) .o%| .ox{ .0%] .oxj .ox| .0%] .o%| .0%
1630 HRS.......... ] 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0% 0% 0% 0% . 0% 0% 0% 0% .0% .0%
1700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] .0%| .ox}{ .ox] .o%x| .0x] .o%| .0x| .ox{ .0%X| .0x| .0%
1730 HRS.......... 1 1 0 1 0 0 0 0 0 1 0 0
................ J3%] .74 .0%] 4.5%| .o0%] .o0x] .ox] .ox| .o0x] .9%| .0%| .0%
1800 HRS.......... 2 2 0 2 0 0 0 0 0 2 0 0
................ %] 1.4%|  .0x| 9.1x%| .ox] .ox] .o0x] .0x|{ .6x] 1.8%| .0%| .0%
1830 HRS.......... 2 2 0 2 0 0 0 0 0 2 0 0
................ TR 1.4%) .0x) 9.1%| .ox] .oxf .0%] .ox| .0x| 1.8%] .0x|] .o0x
1900 HRS.......... 2 0 2 0 1 0 0 1 0 2 0 0
................ -7%| .0%| 1.3%]  .o%| 1.3%] .0o%; .0%| 2.8%] .0x| 1.8%] .0%| .0%
1930 HRS.......... 2 0 2 0 1 0 0 1 0 2 0 0
................ TR 0%| 1.3%]  .ox%) 1.3%] .0%] .0%) 2.8%x] .0%] 1.8%| .0%| .0%
2000 HRS.......... 1 0 1 0 0 0 0 1 0 1 0 0
................ 3% .0%| .6%| .ox] .ox] .ox] .ox| 2.8x] .0x%] .9%| .0x| .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS

(continued)
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BROABCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 2-4 OTHER ITALIAN STATIONS AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL |14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 12 8 4 3 3 2 2 2 0 5 2 5

................ 4.0%] 5.5%) 2.6%[13.6%; 3.8%| 1.8%| 3.7x| 5.6%| .0x| 4.4%| 2.9%] &6.6%
2100 HRS.......... 14 8 6 2 3 4 3 2 1 7 2 4

................ 4. 7X| 5.5%] 3.9%]| 9.1%] 3.8%| 3.6%| 5.6%| 5.6X] 2.4X| 6.2%| 2.9%| 5.3x%
2130 HRS.......... 13 8 5 2 3 4 2 2 1 6 2 4

................ 4.3%] 5.5%| 3.2%| 9.1%| 3.8%] 3.6%| 3.7%| 5.6%| 2.4%| 5.3%] 2.9%| 5.3%
2200 HRS.......... 9 6 3 2 3 2 1 1 0 5 1 3

................ 3.0%| 4.1%] 1.9%] 9.1%] 3.8%] 1.8%] 1.9%] 2.8%| .0%] 4.4%| 1.4%] 3.9%
2230 HRS.......... 5 4 1 ] 3 0 1 1 0 3 1 1

................ 1.7%) 2.7%} .6%| .0x| 3.8%| .0X| 1.9%| 2.8%| .0%] 2.7%] 1.4%] 1.3%
2300 HRS.......... ] 5 1 0 4 1 1 1} 0 & 1 1

................ 2.0%| 3.4%| .6%)] .0%| 5.1%] .9%| 1.9%] .0%] .0%| 3.5%] 1.4%| 1.3%
2330 HRS.......... 6 5 1 0 4 1 1 0 0 4 1 1

................ 2.0%| 3.4%] .6x] .0x| 5.1%] .9%] 1.9%] .0%] .0%] 3.5%| 1.4%] 1.3%
DID NOT WATCH

OTHER ITALIAN

STATIONS ON

THIS DAY....... 274| 129] 145 18 68| 105 50 33 &1 99 66 68

................ 91.3%188.4%]94.2%181.8%|87.2%|95.5%]92.6%]91.7x}97.6%|87.6%]|95.7%|89.5%

BASE = ALL

PERCEMTAGES = COLUMN PERCENTAGES
WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 2-5: SATELLITE STATIONS AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - {18 - |31 - |51 - |OVER | AB c1 c2 DE

TOTAL CASES....... 300] 146] 154 22 78] 110 54 36 42} 113 69 76

................ L0xf .0xt  .0x] .0%| .o0x%] .o0x] .ox] .ox| .ox| .ox| .ox] .ox

................ L0%p .0%]  .0x%p .0%| .0%] .0%{ .0%] .ox| .0%] .0%] .0%| .0%

................ L0%1 .0%  .0%| 0%} .0% 0% .0%)  .0%] .0%] .0%| .0%] .o0%

................ -0%] 0% 0% .0%| .0%| .0%| .o%| .0%| .o%| .0% L0%] 0%

................ L0%)  .0x|  .0x| .o0%| .o0x%| .ox| .ox] .ox] .ox| .ox{ .0%| .o0x

................ 0% .0%| .0%| .0%| .0%| .0%| .0%] .0x| .0%] .ox| .ox| .0%

0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0x| L0x) .0x| .0x%| .0%] .0x| .o0%| .ox| .ox| .ox] .ox| .ox
0330 HRS.......... 0 0 0 0 0 0 0 1 0 0 0 0
................ L0%]  .0%| .0x| .o%| .ox| .o0x| .o%| .ox] .ox] .ox] .o%| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .0x] .ox| .ox| .o%] .ox| .o% .ox|] .ox| .ox| .ox| .ox
0430 HRS.......... 0 0 1} 0 0 0 0 0 0 0 0 0
................ 0% .ox| .ox| .ox] .ox| .ox] _o% .ox|] .ox| .ox| .ox] .ox
G500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .oxf .o .ox%| .ox] .ox| .ox| .ox] .oxj .ox] .o%| .ox
0530 HRS.......... 0 (1 0 0 0 0 0 0 g 0 0 0
................ Loxlo.ox| .ox) .ox%] .ox| .ox] .ox| .ox|] .o%| .ox] .o0%| .ox
0600 HRS.......... 0 0 0 0 0 0 (1 0 0 0 0 0
................ L0 L0%) .0%]  .ox| .ox| .ox] .0%] .ox%| .ox| .o%] .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF SATELLITE STATIONS
{continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 2-5: SATELLITE STATIONS AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - {18 - |31 - |51 - JOVER AB c1 c2 DE
E 17 | 30 [s0 |65 | &5
0630 HRS.....vvnn. 0 0 0 0 0 0 0 0 0 0 0 )
................ 0% 0% 0% 0% 0% .0% .0x 0% 0% 0% . 0% 0%
0700 HRS....couen. 0 0 0 0 0 0 0 0 0 0 0 0
................ Lox{ .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .o0%
0730 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%|  .oxl .ox| .ox| .ox| .ex| .ox| .ox| .ox| .ox] .ox| .ox
0800 HRS.....cuen. 0 0 0 ] 0 0 0 0 0 0 ] 0
................ cox] .ox| .ox] .ox! .ox| .ox| .ox] .ox| .ox| .ox|] .ox| .ox%
0830 HRS...ouvvnn. 0 0 0 0 0 0 0 0 0 0 0 ]
................ Jox| .ox| .ox| .ox! .ox] .ox| .ox{ .ox| .ox| .ox| .ox| .o%
0900 HRS......u..n 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% . 0% 0% 0% 0% 0% 0% 0% . 0% 0%
0930 HRS.....e.... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% 0% 0% 0% .0% 0% 0% 0% . 0% . 0%
1000 HRS.....oun.. 2 0 2 0 1 1 ) 0 2 0 0 0
................ 7%l Lox] 1.3%]  Lox| 1.3x%] .9x] .ox| .ox| 4.8x%| .ox] .ox] .ox
1030 HRS....uvuenn 1 0 1 0 1 ) 0 0 1 0 0 o
................ x| oLox| .ex] .ox| 1.3%) .ox] .ox] .ox) 2.4x| .ox] .o0x| .0%
1100 HRS.....vunnn 1 o 1 0 1 o 0 0 1 (] 0 0
................ 3% 0% 6% 0%l 1.3% 0% 0% %] 2.4% 0% 0% 0%
1930 HRS.....ccn.. 1 ) 1 0 1 0 0 0 1 0 0 0
................ x| Loxl Lex| Lox| 1.3%| .ox] .ox] .ox| 2.4x] .ox| .ox] .ox
NOON. . evurennunnns 1 0 1 0 1 0 0 0 1 0 0 0
................ 3%l ox] .ex] .ox| 1.3%) .ex] .o%| .ox] 2.4%] .o0x| .o0x]| .ox%
1230 HRS-evvvrnnn. 1 0 1 0 1 0 0 0 1 0 0 0
................ 3%l 0% .ex] .ox| 1.3%] .ox] .ox| .ox| 2.4%] .ox| .0x] .0x
1300 HRS.......... 3 2 1 0 1 1 1 0 1 1 1 0
................ 1.0%] 1.4%) ew] Lox| 1.3%] .ex| 1.9%| .ox] 2.4x| .9x| 1.4x] .o0x%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF SATELLITE STATIONS

(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 2-5: SATELLITE 'STATIONS AUDIENCE: TUESDAY
- BY GENDER, AGE & SOCIO-ECON SROUP

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - 118 - |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
1330 HRS.....eueen 3 2 1 0 1 1 1 0 1 1 1 0
................ 1.0%] 1.4%| .6%] .0%| 1.3%| .9%| 1.9%} .0%] 2.4%] .9%| 1.4%] .0%
1400 HRS.......... 3 2 1 0 1 1 1 0 1 1 1 0
................ 1.0%) 1.4%) .6%] 0% 1.3x] .9x| 1.9%] .0%| 2.4%] .9%| 1.4%] .0%
1430 HRS.......... 3 2 1 0 1 1 1 0 1 1 1 ]
................ 1.0%]| 1.4%] .6%] .0%| 1.3%] .9%] 1.9%| .0x] 2.4%| .9%| 1.4%] .0%
1500 HRS.......... 4 2 2 0 1 2 1 0 2 1 1 0
................ 1.3%] 1.4%) 1.3%]  .0%] 1.3%] 1.8%| 1.9%] .0%| 4.8%] .9%] 1.4%] .0%
1530 HRS.......... 4 2 2 0 1 2 1 0 2 1 1 0
................ 1.3%] 1.4%| 1.3%| .0%| 1.3%| 1.8%] 1.9%] .0%] &.8%] .9%] 1.4%] .0%
1600 HRS.......... 5 3 2 0 2 2 1 0 2 2 1 0
................ 1.74] 2.1%| 1.3%] .0%] 2.6%| 1.8%| 1.9%] .0%| &.8%] 1.8%| 1.4%] .0%
1630 HRS.......... 3 3 0 0 1 1 1 0 0 2 1 0
................ 1.0%] 2.1%} .0%| .0%]| 1.3%] .9%| 1.9%| .0%] .0x| 1.8%| 1.4%] .0%
1700 HRS.......... 3 3 0 0 1 1 1 0 0 2 1 0
................ 1.0%) 2.1%] .0%] .0%| 1.3%x] .9%} 1.9%] .o0x| .0%| 1.8%| 1.4%] .0%
1730 HRS....cvnen. 2 2 0 0 1 0 1 0 0 1 1 0
................ JTH] 1.4%] J0%| .0%] 1.3%| .0%| 1.9%] .0x] .O%X] .9%] 1.4X] .0%
1800 HRS.......... 4 2 2 0 2 0 2 0 1 2 1 0
................ 1.3%] 1.4x] 1.3%] .0x| 2.6%] .0x| 3.7%| .0%] 2.4%; 1.8%| 1.4%] .0%
1830 HRS.......... & 2 2 0 2 0 2 0 1 2 1 0
................ 1.3%] 1.4%) 1.3%] .0%| 2.6%] .0x} 3.7%| .0%] 2.4%| 1.8%] 1.4%| .0x
1900 HRS.......... 5 2 3 0 2 1 2 0 1 3 1 0
................ 1.7%) 1.4%) 1.9%] .0%| 2.6%] .9%] 3.7%x] .0x| 2.4%} 2.7%| 1.4%] .0%
1930 HRS.......... & 1 3 0 1 1 2 0 1 2 1 0
................ 1.3%) 7% 1.9%] .0%] 1.3%x| .9%| 3.7%] .0%| 2.4%x] 1.8%] 1.4x| .0%
2000 HRS.......... 8 2 6 0 3 3 2 1} 1 5 1 1
................ 2.7%; 1.4%| 3.9x| .0%| 3.8%| 2.7x| 3.7%x] .0%| 2.4%| 4.4%| 1.4%| 1.3%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF SATELLITE STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 2-5:

- BY GENDER, AGE & SOCIO-ECON GROUP

SATELLITE STATIONS AUDIENCE: TUESDAY

TOTAL] GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - {18 - |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65

2030 HRS.......... 5 1 4 0 1 1 3 [} 0 4 1 0

................ 1.7%|  .7x| 2.6%| .ox| 1.3x%| .9x| 5.6%| .0x| .0%i 3.5x%} 1.4%| .0%
2100 HRS.......... 6 2 & 0 1 2 3 0 0 5 1 0

................ 2.0%| 1.4x| 2.6%] .ox| 1.3x| 1.8%| 5.6x| .0x| .OX| &.4X} 1.4%| .0%
2130 HRS.......... 2 1 1 0 1 1 1 0 0 2 0 0

................ x| .7l ex]  .ox| .ox| .9%| 1.9%| .o0%] .0x| 1.8%] .0% .0%
2200 HRS.......... 1 0 1 0 0 0 1 0 0 1 0 0

................ 3% .ox| .ex] .ox| .o%l .ox| 1.9%| .0x] .0x] .9% .0%| .0%
2230 HRS.......... 2 1 1 0 8 1 1 0 0 2 0 0

................ Txl o7l .ex| .ox| .ox] .ox| 1.9%| .0%| .o0x| 1.8%; .0%| .0%
2300 HRS.......... 1 0 1 0 0 0 1 0 0 1 0 ]

................ 3% .0% .6% .0% .0% L0%] 1.9% 0% 0% 9% .0% 0%
2330 HRS.........- 1 0 1 0 0 0 1 0 0 1 0 0

................ 3%l .ox) .ex| .ox| .ox] .ox| 1.9%x| .o0x| .0x| .9%] .0%| .0%
DID NOT WATCH

SATELLITE

STATIONS ON

THIS DAY....... 287) 142| 145 22 T4l 104 51 36 391 105 638 75

................ 95.7%|97.3%[94.2%| 100%|94.9%]94.5%|94.4%] 100x|92.9%]92.9%]98.6%]|98.7%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT TUESDAY VIEWERSHIP OF SATELLITE STATIONS




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 3-1: TVM AUDIENCE: WEDNESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL{ GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - {18 - |31 - |51 - JOVER | AB £1 €2 DE
E 17 30 50 é5 45
TOTAL CASES....... 300] 146] 154 22 78| 110 54 36 &4 117 60 79
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ cox| .ow) .ox| .ox] .ox| .ox| .ox} .ox%| .ox| .0% .0% .OX
0030 HRS.......... 0 0 0 9 0 0 0 0 0 9 0 0
........... e .ox| .oxl .ox{ .ox] .ox| .ox| .ox! .ox| .ox] .ox| .Ox| .0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ cox| .ox| .ox] .ox] .ox| .ox] .ox| .ox] .ox| .ox| .0%X] .0%
0130 HRS..... . 0 0 0 0 0 0 0 0 0 0 0 2}
................ Joxl o ooxl ex] Loxl Lox| .ox| .ox] .ox} .ox| .0%] .0%] .0%
0200 HRS.......... 0 0 0 0 0 0 0 (1 0 0 0 0
................ .ox] .ox| .ox] .ox| .o%| .o%] .o%| .0%| .0%| .0%| .0%| .0%
0230 HRS..... P 0 0 0 0 0 0 0 0 0 0 0 0
................ Jo%] .0%| .ox| .o%] .ox] .ox| .ox] .0%] .0%] .0%| .O% .OX
0300 HRS......-... 6 e 0 0 0 0 Y] 0 0 0 0 Q
........... P cox| .ox| .ox{ .ox] .ox| .ox| .ox| .ox| .ox| .ox{ .O%f .OX
0330 HRS..... feaee 0 0 0 0 0 ] 0 0 0 0 0 0
................ cox| .ox] .ox| .ox] .ox| .ox{ .o%| .ox| .ox|] .0%] .o% .0%
0400 HRS..... ceaes o 0 1} 0 0 0 0 0 0 0 0 0
........... enas 0%l .o%| .ox] .ox] .ox] .ox| .o%] .0%] .o%] .0% .OX] .0%
0430 HRS.........- 0 0 L} 0 0 0 0 0 o 0 0 0
teranesnnnssaenn cox| .ox| .ox] .ox| .ox| .ox| .ox| .ox{ .ox| .o0%x[ .Ox| .0%
0500 HRS..... . 0 0 0 0 0 0 0 0 0 0 0 0
...... emeessaos cox| .o%| .ox| .ox| .ox| .ex] .ox] .ox| .ox] .ox] .0%] .0%
0530 HRS......c..- 0 0 0 0 0 0 0 0 0 0 0 0
........... emeus Joxl Lowl .ex] Lex] .ox| .o%| .ox] .ox] .o%] .0x%} .0%] .OX
0600 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0
............... . x| .7x] .ox| Lox] 1.3%| .ox| .o%| .ox| 2.3%] .0x%] .0%] .O0%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY VIEWERSHIP OF TVM

{continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 3-1: TVM AUDIENCE: WEDNESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO0-ECONOMIC GROUP
CASES

MALE [FEMALI14 - 118 - |31 - |51 - IOVER | AB (4 €2 DE

E 17 30 50 65 65
0630 HRS.......... 4 3 1 0 1 1 1 1 3 1 0 0
................ 1.3%) 2.1%}  .6%X| .0x] 1.3%]| .9%| 1.9%] 2.8%| 6.8%] .9%| .0x| .0%
0700 HRS.......... 4 3 1 0 1 2 8 1 2 2 0 0
................ 1.3%) 2.1%; 6% .0%| 1.3%] 1.8%] .0%} 2.8%] 4.5%| 1.7%] .0%| .0%
0730 HRS.......... 2 1 1 0 0 1 0 1 0 2 0 0
................ 7% 7% .6%|  .0%]| .0x] .9%| .0%| 2.8%| .0x| 1.7%| .0%] .0%
0800 HRS.......... 2 1 1 0 0 0 1 1 1 1 o 0
................ CIAp 7% .6%| .0%]  .0%|  .0%| 1.9%] 2.8%| 2.3%] .9%| .0%| .0%
0830 HRS.......... 2 1 1 0 0 1 ] 1 1 1 0 0

................ JIR) O LT%] L6%] .o0x]  .0%] .9%x] .ox] 2.8%| 2.3%] .9%] .0%] .0%

0900 HRS.......... 2 0 2 0 1 0 0 1 1 1 0 0
................ STRPL0%] 1.3%] L0%) 1.3x%|  .o0x%|  .o0x%| 2.8%) 2.3%| .9%| .ox| .0%
0930 HRS.......... 2 0 2 0 1 0 g 1 1 1 0 i
................ LT%1 .0%1 1.3%  .0%{ 1.3%| .0%| .0} 2.8%| 2.3x%] .9%] .o0%] .0%
1000 HRS.......... 3 g 3 0 1 1 L} 1 1 2 0 0
................ 1.0%;  .0%| 1.9%] .0%| 1.3%] .9%| .0X} 2.8%] 2.3x%] 1.7%] .0x| .0%
1030 HRS.......... 3 0 3 0 1 1 0 1 1 2 0 0
................ 1.0%]  .0%] 1.9%| .0%| 1.3%] .9x] .o0%| 2.8%| 2.3%| 1.7%] -0%{ .0%
1100 HRS.......... 3 1] 3 0 1 1 [ 1 1 2 0 0
feesneeraneasens 1.0 0%f 1.9%] .0%] 1.3%] .9%] .o0x] 2.8%) 2.3%] 1.7%] .0%] .0%
1130 HRS.......... 2 0 2 0 1 0 0 1 1 1 0 0
................ LT%] 0% 1.3%)  L0%| 1.3%] .0%] .0%] 2.8%]| 2.3%] .9%| .0%| .0%
NOON.............. 3 1 2 0 1 0 1 1 2 1 0 0
................ 1.0%]  .7x%| 1.3%]  .0x] 1.3%| .0%| 1.9%] 2.8%] 4.5%| .9%] .0%] .0%
1230 HRS.......... 2 1 1 0 0 1 [ 1 0 2 0 0
................ JT%P 7% 6% .0x) .0x%] .9%x] .o0%] 2.8%| .0%] 1.7%] .0X| .0%
1300 HRS.......... 3 1 2 0 0 2 1] 1 0 3 0 0
................ 1.0%| .7%] 1.3%| .0%| .0%| 1.8%| .0x| 2.8%] .0%| 2.6x%| .0%{ .0%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY VIEWERSHIP OF TVM
(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 3-1: TVM AUDIENCE: WEDNESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GRdUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - |31 - |51 - |OVER AB c1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 2 0 2 0 0 1 0 1 0 2 0 0
................ JTX| O .0%] 1.3%]  .0%| .0x; .9%] .0x| 2.8%| .0%| 1.7%x| .0%] .o0x
1400 HRS.......... 2 0 2 0 0 1 0 1 0 2 0 0
................ L7T%| 0% 1.3%| .ox%) .0x{ .9%| .0x| 2.8x| .0%| 1.7%] .0%| .0%
1430 HRS.......... 1 0 1 0 0 0 0 1 0 1 0 0
................ J3%p 0 .0%)  .6x| .0%| .0%| .0%| .0%| 2.8%| .0%| .9%| .0%] .0%
1500 HRS.......... 2 0 2 0 0 1 0 1 1 1 0 0
................ 7% .0%) 1.3%] .ox|  .ox] .9%| .0%| 2.8%| 2.3%| .9%| .0%| .0%
1530 HRS.......... 2 0 2 0 0 1 0 1 1 1 0 0
................ L7%] L0%| 1.3%1 L0%|  .0%] .9%| .0%X| 2.8%| 2.3%| .9%| .0%| .0%
1600 HRS.......... 1 ] 1 ] 0 0 0 1 0 1 0 0
................ S3%0 0% .6x] .0%) .0%] .Ox| .0%] 2.8%] .0%| _9%| .0% .0%
1630 HRS.......... 2 0 2 0 0 0 1 1 0 2 0 0
................ JTA[ L0%| 1.3x%] .ox|  .ox] .0%; 1.9%) 2.8%| .0x%] 1.7%| .o%] .0%
1700 HRS.......... 5 0 5 1 0 1 2 1 1 3 1 0
................ 1.7%]  .0%] 3.2%] 4.5%F .o0x| .9x] 3.7x| 2.8%] 2.3x%| 2.6%] 1.7%] .0%
1730 HRS.......... 7 2 5 0 0 4 2 1 0 5 2 0
................ 2.3%| 1.4%] 3.2%] .0x| .0%] 3.6%] 3.7%| 2.8%] .0%| 4.3%} 3.3%] .0%
1800 HRS.......... 14 2 12 0 2 3 5 & 0 7 2 5
................ 4.7%) 1.4%] 7.8%] .0x| 2.6%] 2.7%] 9.3%[11.1%] .0%| 6.0%] 3.3%]| 6.3%
1830 HRS.......... 11 3 8 0 3 3 3 2 0 5 1 5
................ 3.7%] 2.1%| 5.2%] .0%| 3.8%| 2.7%] 5.6%] 5.6%] .0%| 4.3x%| 1.7%]| 6.3%
1900 HRS.......... 15 1 14 0 4 5 4 2 2 7 1 5
................ 5.0%] 7%} 9.1%] .0%| 5.1%| 4.5%] 7.4%| 5.6%] 4.5%| 6.0%] 1.7%] 6.3%
1930 HRS.......... 13 1 12 0 4 3 3 3 2 5 0 é
................ &.3%  .7x| 7.8%] .0%] 5.1%] 2.7%] 5.6%| 8.3%]| 4.5%] 4.3%| .0%| 7.6%
2000 HRS.......... 151 71 80 2 35 62 33 19 25 52 32 42
................ 50.3%148.6%)51.9%] 9.1%[44.9%|56.4%]61.1%|52.8%|56.8%|44.4%|53.3%]53.2%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY VIEWERSHIP OF TVM

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

"TABLE 3-1: TVM AUDIENCE: WEDNESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL]14 - |18 - |31 - |51 - |OVER | AB ¢1 €2 DE
E 17 30 50 65 65

2030 HRS.......... 110 51 59 4 18 43 27 18 19 33 25 33
................ 36.7%134.9%|38.3%|18.2%]23.1%|39.1%}50.0%|50.0%|43.2X{28.2%]41.7%]41.8%
2100 HRS.......... 53 25 28 2 7 22 13 9 8 17 1" 17
................ 17.7%}17.1%}18.2%| 9.1%] 9.0%|20.0%|24.1%[25.0%]18.2%{14.5%|18.3%|21.5%
2130 HRS.......... 47 21 28 4 6 18 12 7 9 15 10 13
................ 15.7%|14.4%116.9%|18.2%| 7.7%|16.4%]|22.2%]19.4%]20.5%]12.8%[16.7%|16.5%
2200 HRS.......... 29 17 12 o 6 10 9 4 5 8 9 7
................ 9.7%|11.6%| 7.8%] .0%| 7.7%| 9.1%]|16.7%]|11.1%[11.4%} 6.8%]|15.0%) 8.9%
2230 HRS.......... 17 9 8 0 5 8 3 1 3 (] 4 4
................ 5.7%] 6.2%] 5.2%] .0%] 6.4%] 7.3%| 5.6%| 2.8%| 6.8%| 5.1%] 6.7%] 5.1%
2300 HRS.......... 10 8 2 0 3 5 1 1 3 2 1 4
................ 3.3%] 5.5%| 1.3%] .0%| 3.8%| 4.5%] 1.9%] 2.8%| 6.8%| 1.7%] 1.7%]| 5.1%
2330 HRS.......... 3 3 0 0 1 2 0 0 1 0 1 1
................ 1.0%) 2.1%| .0%}f .0%| 1.3%] 1.8%] .0% 0%] 2.3% 0% 1.7%} 1.3%

DID NOT WATCH TVM
. ON THIS DAY..] 119 63 56 17 37 38 15 12 14 55 20 30
................ 39.7%143.2%]|36.4%|77.3%]47.4%]34.5%|27.8%|33.3%|31.8%[47.0%|33.3%]38.0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY VIEWERSHIP OF TVM




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 3-2: RAI AUDIENCE: WEDNESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 ~ |31 - |51 - |OVER | AB t1 c2 DE

TOTAL CASES....... 300 146] 154 22 78F 110 54 36 44 117 60 79

................ .0% .0% L0%] .0x| .0% 0% 0% 0% .0x] .0% .0% .0%

................ .0% 0% L0%] .0%|  .0% .0% .0% .0% 0% 0% .0% 0%

................ L0%] .oxp  .0x| .0%] .0%] .0%] .0%]| .0%] .0%| .0x| .0%] .0%

................ 0% 0% L0%) .OX| .O0%| .0%| .0% .0x%|  .0%| .0%] .0%] .0%

................ cox| .ox| .ox| .ox| .ox] .ox| .ox] .ox| .ox| .ox| .ox| .ox

................ 0%y .0%| .0%|  .0%| .0%p .0%] .0% 0% .0%] .0%| .0%f .0%

0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
....... veemesae--] W0%| .0%] .0%]  LO0%| 0%} .0x] .0%] .0x{ .0%] .0xX| .0%| .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%] .0%]  .0%p .0X] .0%| .0%X{ .0% .0%]  .0%] .0x] .0%| .0%

................ 0% L0x) .0x| .0x| .O0%x] .0%| .0%| .O0%| .0x] .0%] .0X] .0%

................ 0% .0%| .0%| .0%] .0%| .0%| .0%| .O0%| .O%] .0%|] .0%} .0%

0500 HRS.......... 0 0 0 0 0 0 1] 0 0 0 0 0
ceerennnnanna - G0%] 0% L0x]  .0%| .0%] .0%f .0%] .0%] .0%X] .0x} .0%X] .0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
fereerereeeen ool L0%p L0%P L0%] .0%X] .0%] .0%] .0%] .0x%] .0%; .0%] .0%] .0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
.............. .| 0% 0% .0%] .0%] .0%] .O0%] .0%] .0%| .0%| .0%] .0%} .0%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY VIEWERSHIP OF RAI STATIONS
(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 3-2: RAI AUDIENCE: WEDNESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIC-ECONOMIC GROUP
CASES

MALE {FEMAL|14 - ]18 - {31 - |51 - JOVER | AB c1 c2 DE

................ .ox| .ox] .ox| .ox| .ox] .ox| .ox| .ox| .ox} .0x] .0%| .Ox

................ cox] .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .0x{ .O%| .O%

................ .ox] .ox| .ox| .ox] .ox| .oxj .ox| .ox| .ox| .ox%| .o0%| .0%

................ .0x| .ox| .ox{ .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .0%

................ .0%]  .ox] .ox| .ox] .ox} .ox| .ox] .ox¢| .ox| .O0%x| .0%| .O%

................ L0%) .ox] .ox| .o%| .ox| .ox| .ox} .ox{ .o%| .0%x| .0%] .0%

................ cox]  .ox| .ozl .ox] .ox| .ox| .ox| .ox| .ox] .ox| .0% .0%

................ L0x] .ox| .ox| .ox] .ox| .ox] .ox] .ox| .ox] .ox] .0%] .0x%

................ cox| .ox| .o%| .ox| .ox| .ox] .o0%x] .ox| .ox| .O0x| .OX] .0%

................ .ox] .ox] .ox| .ox] .ox] .ox|] .ox] .ox] .ox| .ox} .ox| .0X

1130 HRS.......... 0 0 0 0 0 0 0 0 o 0 0 0
feeseseaeaseceas .ox| .ox] .ox| .ox] .ox| .ox| .o%x] .ox| .ox| .ox| .0x} .0%
NOON......ccecnnn. 0 0 0 0 0 0 [} 0 0 0 0 0
P Creeenan .ox| .ox] .ox| .ox| .ox] .ox] .ox| .ox] .ox] .ox| .0%| .0%
1230 HRS......c... 0 0 0 0 0 0 0 0 0 0 0 0

................ cox| .ox| .ox| .o%| .ox| .ox] .o%x| .ox| .oxj .Ox{ .0%| .0%

................ J0%] .ox| .o%| .ox| .ox] .ox] .ox} .ox| .ox| .ox| .ox| .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY VIEWERSHIP OF RAI STATIONS
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 3-2: RAl AUDIENCE: WEDNESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL}14 - {18 - }31 - |51 - |OVER | AB c1 c2 DE

................ 3% Jo%| .6%]  .0x%]  .0x| .9x%| .ox| .ox| .ox| .0X] .0%| 1.3%

................ x| .ox|  .ex] .ox| .ox| .9%| .0%| .0x| 2.3%} .0%| .0% .0%

................ x| .7x| .o .ox] .ox] .ox] 1.9%| .6x] .0%] .0x} .0%] 1.3%

................ .0%| .o%| .ox| .ox| .ox| .o%| .0x| .0x| .0%] .0%| .0%X| .0%

................ L0x%|  .ox| .ox| .ox%{ .ox| .ox| .ox] .ox} .0%| .0%} .0%| .0%

................ .0%} .0%| .o%| .o0x%| .ox| .o} .0%| .0%| .0%} .0%| .0% .0%

................ 0% .oxf .oxl .ox} .ox| .ox| .o%| .o0%| .0%| .0%| .0%| .0%

................ 0% .ox} .ox] .ox|{ .ox| .ox| .ox| .ox| .ox] .0x| .0%| .0%

................ 3% .0x|  .6x| .oxp .ox| .9x| .ox] .ox] .0%] .9%] .0%| .0%

1800 HRS.......... 5 4 1 1 0 2 2 ] 0 3 1 1
................ 1.7%] 2.7%] .6%] 4.5%] .0%| 1.8%] 3.7%| .0x| .0%| 2.6%| 1.7%| 1.3%
1830 HRS.......... 5 3 2 1 0 2 0 2 0 5 0 0
................ 1.7%] 2.1%] 1.3%]| 4.5%] .ox%| 1.8%| .0%| 5.6%| .0%| 4.3%| .0%| .0%
1900 HRS.......... 7 3 4 0 1 2 1 3 2 & 1 0
................ 2.3x%| 2.1%] 2.6%] .ox] 1.3%] 1.8%| 1.9%| 8.3%| 4.5%| 3.4%| 1.7%] .0%
1930 HRS.......... 4 1 3 0 1 2 1 0 1 2 1 0

................ 1.3%] 7%} 1.9%]  .ox) 1.3x%] 1.8%]| 1.9%x| .o0x| 2.3%| 1.7%] 1.7X] .0%

................ 2.3%| 2.7%| 1.9%] .ox| 1.3%] 2.7%| 3.7%| 2.8%| 2.3x| 3.4%| .0%] 2.5%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY VIEWERSHIP OF RAI STATIONS
(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 3-2: RAI AUDIENCE: WEDNESDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|{14 - |18 - [31 - |51 - JOVER | AB c1 €2 DE
E 17 30 50 65 65

2030 HRS.......... 24 14 10 1 8 8 4 3 & 13 2

................ 8.0%| 9.6%| 6.5%| 4.5%]10.3x| 7.3x| 7.4%| 8.3%| 9.1%|11.1X] 3.3%| 6.3%
2100 HRS.......... 26 13 13 1 9 9 & 3 5 15 2

................ 8.7%| 8.9%| B.4%| 4.5%]11.5%| B.2%| 7.4%| 8.3%111.4%|12.8%| 3.3%| 5.1%
2130 HRS.......... 28 16 12 1 9 12 3 3 5 15 2

................ 9.3%[11.0%} 7.8%| 4.5%]|11.5%]10.9%] 5.6%| 8.3%111.4%|12.8%| 3.3%| 7.6%
2200 HRS.......... 23 13 10 1 ] 12 1 3 4 12 1

................ T7.7%| 8.9%| 6.5%]| 4.5%| 7.7%|10.9%]| 1.9%| 8.3%| 9.1%|10.3%] 1.7%| 7.6%
2230 HRS.......... 13 5 8 0 3 9 1 0 3 é 0

................ 4.3%| 3.4%) 5.2%| .0%]| 3.8% 8.2%] 1.9%| .0%] 6.8%] 5.1%| .0%| 5.1%
2300 HRS.......... 5 1 4 0 1 3 1 1 2 2 0

................ 1.7%) TH] 2.6%) 0% 1.3%] 2.7%] 1.9%] .0%| 4.5%| 1.7%] .0%]| 1.3%
2330 HRS.......... 1 1 0 0 0 1 0 0 0 0 0

................ 3% 7% .0% 0% 0% .9% .0% 0% .0% 0% L0%] 1.3%
DID NOT WATCH RAI

STATIONS ON

THIS DAY....... 252| 118] 134 20 67 87 48 30 37 92 55 68

................ 84.0%[80.8%[87.0%)/90.9%[85.9%|79.1%]88.9%|83.3%|84.1%}78.6%|91.7%|86.1%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY VIEWERSHIP OF RAI STATIONS




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 3-3: BERLUSCONI STATIONS AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE (FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300 146] 154 22 78] 110 54 36 k&1 117 60 79
MIDNIGHT.......... 2 2 0 0 1 1 0 0 0 1 (1 1
................ 7% 1.4%) cox| Lox) 1.3%]  .9%| .0%X| .0x] .o0x] .9%x] .0%| 1.3x%
0030 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 0
................ 3% J7x| .0%] 0% 1.3%) .0x| .0%| .O0%Xj .0%| .9%| .0%] .0%
0100 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 8
................ 3% .7%] .0%y; .0%| 1.3%| .o0%} .0%] .0%| .0%] .9%| .O0%] .0x
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 (U
................ L0%| 0% 0% .0% 0% .0%| .0x%|f .0%| .O0%| .O%| .0%] .0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% .0% 0%] .0%| .0%] .O%x} .0%; .0%] .0%| .0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] L0%f .0%p 0% .0%] .0%| .0%X| .0%] .0%] .0%f .0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .o0x}  .0%] .O0%| .0%] .0%| .0%X] .0%X| .0%] .0%| .0%x{ .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0x] .0%| .0%] .0%] .0%X] .0x| .0%] .0%| .0%] .0%| .0%
0400 HRS.......... 0 0 0 0 0 0 0 ] 0 0 0 0
................ W0%) J0%) 0% .oxi .0x] .o0x| .o0%| .0%] .o0%| .0%] .0%] .Ox
0430 HRS.......... 0 0 0 0 0 0 0 0 (4 0 0 0
................ L0%|  .0%] .0%| .0%| .0%] .0%] .o0x] .0x%x] .0x| .O0%; .0%x] .OX%
0500 HRS.......... ] 0 6 0 0 0 0 0 0 0 0 0
................ 0% .0%| .0% ox| .0%| .0%] .0%| .0%x] .0%] .0%] .0%] .0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] 0% .0%| .0%] .0%| .0%] .6%| .0%| .0%| .0%] .0%] .0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%]  .0%] .0%] .0%| .0%| .0%] .O%] .0%] .0%] .0x{ .0X
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY VIEWERSHIP OF BERLUSCONI STATIONS

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 3-3: BERLUSCONI STATIONS AUDIENCE: WEDNESDAY
~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL]14 - |18 - |31 - |51 - {OVER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 2} 0 0 0 0 0
................ L0%|  .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox{ .ox] .ox| .0%
0700 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 3% .| Lox|  .0%| .0x%] .0x| 1.9%] .0x| .o0x] .9%] .ox| .o0x
0730 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 3% 7% .0x|  .0x| .o0x| .0%x| 1.9%] .ox| .0%| .9%| .0%| .0%
0800 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 3% .7H| .0%] .0%| 0% .0%| 1.9%] .0%| .0x| .9%] .0%] .0%
0830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% .0% 0% .0x} .0x] .0%] .0%}] .0%| .0%] .0%| .0%
0900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% . 0% 0% 0% .0% 0% 0% .0% 0% .0% .0%
0930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0% 0% .0% .0% .0% 0% . 0% .0% .0% .0%
1000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0% 0% 0% .0X% 0% .0% 0% .0% .0% 0%
1030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%| .0%] .0%| .0%| .ox| .o%x| .o%] .o0%x| .o0x] .ox| .ox
1100 HRS.......... 0 0 0 0 0 1} 0 0 0 0 (1 0
................ 0% .0%| .ox| .0%] .ox| .ox] .0x] .ox| .ox|] .0%| .0%| .0%
1130 HRS.......... 3 0 3 0 0 2 1 0 1 1 1 0
................ 1.0%] .0%] 1.9%] .0%| .ox| 1.8%] 1.9%| .0%] 2.3x| .9%| 1.7%] .o0x
NOON.............. 5 1 4 1 0 3 1 0 1 1 1 2
................ 1.7%|  .7x] 2.6%] 4.5%] .0%] 2.7%| 1.9%| .0%) 2.3%] .9%| 1.7%| 2.5%
1230 HRS..vvunrnes 4 1 3 1 0 2 1 0 1 1 0 2
................ 1.3%] 7% 1.9%) 4.5%| .0x%| 1.8%| 1.9%] .0%| 2.3%] .9x| .0%] 2.5%
1300 HRS.......... 3 1 2 1 0 2 0 0 0 1 0 2
................ 1.0%] 7%} 1.3%] 4.5%] .0%| 1.8%] .0%| .o%{ .0%] .9%| .0%| 2.5%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY VIEWERSHIP OF BERLUSCONI STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 3-3: BERLUSCONI STATIONS AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |[FEMAL|14 - |18 - |31 - |51 - [OVER | AB ct €2 DE

................ 1.0%} 74| 1.3%) 4.5%] .0%| 1.8%| .0%| .0%| .0%| .9%| .0%f 2.5%

................ 2.0%| 1.4%| 2.6%) 4.5%f .0%| 3.6%| 1.9%} .0%| .0%| 2.6%| .0%| 3.8%

................ 2.3%) 1.4%] 3.2%} 4.5%| 1.3%] 1.8%| 3.7%| 2.8%| .0%| 4.3%] .0%| 2.5%

1500 HRS.......... 10 2 8 2 1 4 2 1 1 6 0 3

................ 3.3%1 1.4%] 5.2%) 9.1%] 1.3%] 3.6%| 3.7%| 2.8%] 2.3%] 5.1%] .0%} 3.8%

................ 2.7%1  .T%| 4.5%| 9.1%) 1.3%| 2.7%| 1.9%| 2.8%| 4.5%| 3.4%] .0%] 2.5%

1600 HRS.......... 1 2 9 4 2 3 1 1 2 6 1 2
................ 3.7%| 1.4%| 5.8%[18.2%| 2.6%| 2.7%] 1.9%| 2.8%] 4.5%| 5.4%} 1.7%]| 2.5%

1630 HRS.......... 10 1 9 2 4 3 0 1 1 9 0 0
................ 3.3%] .7%] 5.8%| 9.1%| 5.1%| 2.7%] .0%] 2.8%| 2.3%| 7.7%| .0%] .0%

1700 HRS.......... 12 2 10 3 4 3 1 1 1 10 0 1
................ 4.0%| 1.4%] 6.5%]13.6%] 5.1%| 2.7%| 1.9%] 2.8%| 2.3%x| 8.5%] .0%| 1.3%

1730 HRS.......... 12 & 8 4 4 3 1 0 1 8 1 2
................ 4.0%] 2.7%) 5.2%118.2%] 5.1%] 2.7%| 1.9%] .0%| 2.3%} 6.8%| 1.7%] 2.5%

1800 HRS.......... 15 4 11 2 3 5 3 2 2 é 4 3
................ 5.0%] 2.7%| 7.1%| 9.1%| 3.8%| 4.5%| 5.6%| 5.6%| 4.5%| 5.1%] 6.7%| 3.8%
1830 HRS.......... 22 5 17 3 4 8 3 4 3 8 7 4
................ 7.3%| 3.4%|11.0%[13.6%] 5.1%] 7.3%| 5.6%[11.1%| 6.8x] 6.8%|11.7%| 5.1%
1900 HRS.......... 33 10 23 4 5 11 9 4 5 11 9 8

................ 11.0%] 6.8%114.9%|18.2%| 6.4%]10.0%]16.7%[11.1%|11.4%] 9.4%|15.0%]|10.1%

1930 HRS.......... 30 9 21 4 5 9 7 5 5 12 7 6
................ 10.0%] 6.2%|13.6%]18.2%| 6.4%] 8.2%|13.0%]13.9%{11.4%|10.3%{11.7%]| 7.6%

2000 HRS.......... 23 10 13 5 3 6 6 3 1 9 8 5
................ T7.7% 6.8%| 8.4%|22.7%| 3.8%| 5.5%[11.1%| 8.3%] 2.3%| 7.7%[13.3%| 6.3%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY VIEWERSHIP OF BERLUSCONI STATIONS
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 3-3: BERLUSCONI STATIONS AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL] GENDER AGE GROUP SOC1Q0-ECONOMIC GROUP
CASES
MALE [FEMAL[14 - 118 - (31 - |51 - JOVER | AB c1 €2 DE
E 17 30 50 65 65

2030 HRS.......... 56 28 28 9 16 17 8 6 8 22 14 12

................ 18.7%)19.2X|18.2%40.9%[20.5%]15.5%|14.8%]16.7%| 18.2x}18.8%|23.3%|15.2%
2100 HRS.......... 82 41 41 9 26 25 16 [} 1 27 24 20

................ 27.3%128.1%|26.6%[40.9%[33.3%22.7%]29.6%|16.7%{25.0%[23.1%[40.0%|25.3%
2130 HRS.......... 86 43 43 9 29 25 17 6 11 29 26 20

................ 28.7%|29.5%127.9%|40.9%]137.2%]22. . 7%|31.5%|16.7%]| 25.0%]| 24 . 8%] 43.3%| 25.3%
2200 HRS.......... 76 40 36 7 27 24 14 4 8 26 25 17

................ 25.3%127.4%|23.4%]31.8% |34 6x|21.8%125.9%|11.1%|18.2%|22.2%]41.7%|21.5%
2230 HRS.....cvunn 48 24 24 4 19 16 7 2 é 17 12 13

................ 16.0%116.4%115.6%18.2%|24 . 4%[14.5%]113.0%| 5.6%{13.6%|14.5%]20.0%|16.5%
2300 HRS.......... 24 14 10 2 1 [ 4 1 & 8 ] é

................ 8.0%] 9.6%| 6.5%| 9.1%|14.1%] 5.5%] 7.4%] 2.8%| 9.1%| 6.8%{10.0%| 7.6%
2330 HRS....oevnns 1 6 5 1 7 3 0 0 0 3 3 5

................ 3.7%] &.1%| 3.2x%| 4.5%] 9.0%| 2.7x] .ox] .0%x| .0%| 2.6x| 5.0%| 6.3%
DID NOT WATCH

BERLUSCONI

STATIONS ON

THIS DAY....... 161 84 77 é &1 64 28 22 26 64 26 &5

................ 53.7%157.5%50.0%]127.3%|52.6%|58.2%]51.9%|61.1%|59.1%|54.7%] 43.3%|57.0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOQUT WEDNESDAY VIEWERSHIP OF BERLUSCON!I STATIONS



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 3-4 OTHER ITALIAN STATIONS AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL|{ GENDER AGE GROUP SOCIO0-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 ~ |31 - [51 -~ [OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300 146] 154 22 78] 110 54 36 44| 117 60 79
MIDNIGHT.......... ¢ 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .o0xf  .o%f .0x| .ox| .ox| .ox] .ox| .ox| .ox| .ox| .o%
0030 HRS.......... 0 0 0 0 0 0 0 [} 0 0 0 0
................ L0%) 0% .ox%] .ox| .ox| .o0x] .o%} .ox| .ox| .ox| .o0%| .0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0%] 0% .0%] .0%| .0%; .ox| .ox| .o0x%] .ox] .0%x| .o0%| .0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0%] .0%]  .o0x%} .0%| .0%f .o0%x| .0%] .ox%| .ox| .ox}{ .ox%| .o%
0200 HRS.......... 0 0 0 0 ] 0 0 0 0 0 0 0
................ 0% .0%)  .o%} .0%| .ox| .ox| .ex| .o0x%|] .o0%|] .o%| .ox| .o0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%p 0% .0%] .ox| .0x| .o0%] .o0%| .0%| .0%x| .0%| .0%| .O%
0300 HRS.......... 0 0 0 o 0 0 0 0 0 0 0 0
..... crtiercanae 0%} .0x%| .0x%[ .ox| .ox| .ox] .ox] .ox] .ox| .ox] .ox| .ox
0330 HRS.«.uuvnen. 0 0 0 0 0 0 ] i} 6 0 0 0
................ L0Xf .0%f  .0x] .ox%] .0%| .o0x| .ox}{ .0x] .ox%{ .0x|] .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
............. ves S0%1 0%l .0%x) .ox] .ox| .ox| .ox] .ox{ .ox| .ox| .ox| .ox
0430 HRS......... . 0 [} 0 0 0 0 0 0 0 0 0 0
Sreecasesesnnana 0% L0%]  .ox| .0x| .ox] .ox] .ox] .ox] .ox| .ox] .ox| .ox
0500 HRS.......... 0 0 0 0 0 2 0 0 0 0 0 0
seneeaa Feerennan L0%1 .0 .ox| .o%{ .0%| .o%| .o0x%| .o%] .ox] .o%] .ox{ .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
teceencsansanasna J0%| 0% .0x| .ox%| .ox] .ox| .ox|] .ox| .ox| .ox| .ox| .ox
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
........... ceens L0%|  .0%) .ox] .ox] .ox| .ox|] .ox|] .ox| .o%| .ox| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 3-4 OTHER ITALIAN STATIONS AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - |18 - |31 - |51 - JOVER | AB c1 €2 DE
E 17 30 50 65 65
0630 HRS.......... Y 0 0 0 0 0 0 0 0 0 0 0
................ .ox] .ox| .ox| .ox] .ox| .ox| .ox|] .ox] .ox] .o0x] .0%| .0X
0700 HRS.......... 0 0 0 0 0 0 ] 0 0 0 0 0
................ .ox| .ox] .ox{ .ox| .ox| .ox] .ex] .o0x| .o0x| .0%x] .OX{ .OX
0730 HRS.......... 0 0 ] 0 0 0 0 0 0 0 0 0
................ .ox|  .ox] .ox| .ox| .ox| .ox| .ox{ .o0%] .0%| .0%| .0%X| .0%
0800 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%]  .ox| .oxl .ox| .ox| .ox| .ox| .ox| .ox| .ox| .0X| .O0%
0830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 (1
................ 0% 0% .0% .0% 0% .0% .0% .0% 0% .0% .0% .0%
0900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .ozl .ox| .ox| .oxi .ox| .ox] .ox%| .0x| .0%] .0%| .0%
0930 HRS.......... 1 1 0 0 0 1 0 0 1 0 c 0
................ 3% 7% o%{ .ox| .ox| .9%| .ox| .ox%| 2.3%} .o0x] .0%| .Ox
1000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0x]  .ox| .oxj .ox| .ox| .ox] .ex| .ox] .o% .0x| .0%] .0%
1030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] .0x%] .ox) _ox] .ox] .0%x| .ox| .0x%] .OX 0x] .0x} .0%
1100 HRS.......... 0 o 0 0 ] 0 L] 0 0 0 0 0
................ 0% .ox| .ox] .ox] .ox{ .ox] .ox] .ox| .0%x} .0%] .0%X} .OX
1130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%} .ox] .o%] .ox| .ox| .ox| .ox| .ox] .o0x| .o0x| .0%] .0%
NOON......cvcunn-n 0 0 0 ] 0 0 (1] 0 0 0 0 0
................ .0%]  .ox| .ox] .ox| .ox] .ox] .ox} .ox] .ox] .o0x] .0x] .O%
1230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0l .ox] .ox] .ox| .ox] .ox] .ox| .ox! .ox} .0x] .0%| .0%
1300 HRS.......... 1 0 1 0 1 0 0 0 0 0 0 1
................ x| .ox| .ex] .ox| 1.3%] .ox| .ox| .ox] .o0x] .0x| .0x%| 1.3%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 3-4 OTHER ITALIAN STATIONS AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP $OCI0-ECONOMIC GROUP
CASES
MALE {FEMAL|14 - ]18 - |31 - |51 - |{OVER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 1 0 1 0 1 0 0 0 0 0J 0 1
................ x| .ox| .ex] .ox| 1.3x| .ox| .ox{ .ox] .ox| .0x| .O%| 1.3%
1400 HRS.......... 1 0 1 0 1 0 0 0 0 0 0 1
................ x| o) .ex| .ox] 1.3x] .ox] .ox| .ox} .ox{ .0%| .0%| 1.3%
1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% 0% .0% 0% 0% 0% 0% .0% 0% .0% .0%
1500 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1
................ .3% 7% .0% .04 1.3% .0% 0% 0% .0% .0% L0%] 1.3%
1530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0% . 0% .0% .0% 0% .0% .0% .0x .0% .0%
1600 HRS.......... 0 0 0 0 0 0 0 0 ] 0 [} 0
................ 0% 0% .0% .0% 0% 0% .0% 0% 0% .0% .0% 0%
1630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .ox| .ox| .ox| .ox|] .ox| .ox|] .ox] .ox| .ox] .oOx| .0%] .0%
1700 HRS........-. 2 2 0 2 0 0 0 0 0 2 0 0
................ 7% 1.4%7  .0%] 9.1% ox| .ox| .ox| .ox| .ox} 1.7x| .0%| .OX
1730 HRS.......... 2 2 0 2 0 0 0 0 0 2 0 ]
................ x| 1.ax%| Loxl 9.1x| .ox| .ox| .ox| .ox| .ox| 1.7x%| .0x] .0%
1800 HRS.......... 1 1 0 1 0 0 0 0 0 1 0 0
................ x| rx| .ox| &.5%] .ox] .oxj .ox| .o%| .ox} .9x] .0x{ .0X
1830 HRS...cnvvnne 1 1 0 1 0 0 0 0 0 1 0 0
................ 3% .7x] .o%| 4.5%) .ox| .ox} .ox| .ox| .ox| .9x| .Ox| .0
1900 HRS.......... 1 1 0 1 0 0 0 0 0 1 0 0
................ x| x|l .ox%| 4.5%] .ox] .ox| .oxj .ox| .ox%| .9% .0%| .0%
1930 HRS.......... 2 0 2 0 1 1 0 0 0 1 0 1
................ g% .0x%] 1.3%]  L0%] 1.3%] .9%| .0% ox| .ox} .9x] .0%] 1.3%
2000 HRS.......... 4 1 3 0 1 2 0 1 0 2 1 1
................ 1.3% x| 1.9%] .ox| 1.3x] 1.8%] .ox] 2.8%| .ox%| 1.7%] 1.7%| 1.3%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALTAN STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 3-4 OTHER ITALIAN STATIONS AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCI10-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - |18 - 31 - 151 - |OVER | AB 1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 13 6 7 1 4 6 1 1 1 5 3 4

................ &.3%| 4.1%| 4.5%| 4.5%] 5.1%] 5.5%] 1.9%] 2.8%] 2.3%| 4.3%] 5.0%] 5.1%
2100 HRS.......... 1" 6 5 0 3 5 1 2 1 5 1 4

................ 3.7%| 4.1%| 3.2%] .0%]| 3.8%| 4.5%] 1.9%] 5.6%} 2.3%] 4.3%] 1.7%| 5.1%
2130 HRS.......... 5 0 5 0 1 3 1 0 0 2 1 2

................ 1.7%]  .0%| 3.2%| .0x| 1.3%] 2.7%| 1.9%] .0%] .0%| 1.7%| 1.7%] 2.5%
2200 HRS.......... 5 0 5 0 2 2 1 0 0 2| 1 2

................ 1.7% 0% 3.2% L0%1 2.6%| 1.8%] 1.9% 0% 0% 1.7% 1.7%_ 2.5%
2230 HRS.......... 4 1 3 ] 2 1 1 0 0 2 1 1

................ 1.3%] 7% 1.9% .0x%| 2.6x%{ .9%| 1.9%] .0%| .0%| 1.7%] 1.7%] 1.3%
2300 HRS.......... 4 1 3 0 2 1 1 0 0 2 1 1

................ 1.3%0  .7%] 1.9%] .0x] 2.6%] .9%] 1.9%] .0%| 0%} 1.7%] 1.7%] 1.3%
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ .0%]  Lox| .ox| .oxi .ox] .ox] .0x| .0x| .0%| .0%{ .O0%] .0%
DID NOT WATCH

OTHER ITALIAN

STATIONS ON

THIS DAY....... 279] 134] 145 19 71| 102 53 34 42] 109 56 72

................ 93.0%{91.8%]94.2%|86.4%91.0%192.7%|98.1%] 94 .4%|95.5%|93.2%193.3%]91.1%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 3-5: SATELLITE STATIONS AUDIENCE: WEDNESDAY
~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - [18 - |31 - |51 - JOVER | AB c1 c2 DE

TOTAL CASES....... 300| 146] 154 22 78] 110 54 36 4| 117 60 79

................ .0%] .ox| .ox| .ox| .ox| .o%{ .ox| .ox| .0%| .0%X| .0%X| .0%

................ .0%] .ox| .ox| .ox| .ox| .ox| .ox] .ex{ .o0x|] .0%| .0%] .0%

................ .0%] .o%] .ox! .ox] .ox| .ox| .ox} .ox| .ox] .0%| .0%| .O0X%

................ .ox%)  .ox| .ox| .ox| .ox| .oxj .ox] .ox| .0%] .0% .0%] .0%

................ .0% .o0%] .ox| .ox{ .0%] .0%] .oxf .ox%| .Ox{ .0%| .0%| .0%

................ .ol .oxl .ox| .ox| .ox{ .ox{ .oxj .o0x|{ .0%{ .0%] .0%] .0%

................ 0% .ox| .o%| .ox| .ox| .ox| .ox%{ .ox| .ox| .0x] .0%| .OX

0330 HRS.......... 0 0 0 0 0 ] 0 0 0 0 0 0
................ .ol .ox| .ox] .ox| .ox| .ox| .ox}] .ox| .0x| .0x| .0%] .OX
0400 HRS.......... 0 0 0 0 0 ] 0 0 0 0 0 0
................ .0x] .ox| .ox| .ox| .ox| .ox| .ox{ .ox] .0x| .0%| .0%| .0X
0430 HRS.......... 0 0 0 0 0 0 0 L 0 0 0 0
................ .0x1 .ox%| .ox} .ox|{ .ox| .ox| .ox| .o0%x] .O%| .0%} .O0X| .0X
0500 HRS.......... 0 0 0 0 0 0 0 0 0 (4 0 0
................ .0%] .ox| .ox| .o%| .ox| .ox|] .ox| .ox| .ox| .ox| .0x} .0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ .0x| .ox| .o%| .ox| .o%| .ox| .ox| .ox] .0%] .0x] .0%X] .0%

................ .0x .ox| .ox] .ox| .ox| .ox| .ox| .ox] .o0%| .0x] .0%| .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY VIEWERSHIP OF SATELLITE STATIONS
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 3-5: SATELLITE STATIONS AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE SROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - [18 - |31 - |51 - |OVER | AB ¢1 €2 DE

................ L0%|  .0x| .ox] .ox| .ox| .ox| .ox] .ox] .ox| .ox] .6x] .0x%

................ -0%:  .0%]  .0xX| .0%| .ox| .ox} .0x| .0%| .0%| .0%f .0%] .0%

................ S0z .0%] .0%] .0%} .0%| .0%] .0x] .0%] .0%| .0%] .o0%x| .0%

................ L0%]  .0%] (0% .0%| .o0x| .0%] .0%] .0%| .0%] .0%] .0%| .0%

................ .0% . 0% L0%] .0% 0% .0% 0% 0% .0% .0% 0% .0%

................ 0% .0%| .0%| .0%| .0%} .0% .Ox| .0%| .0%| .0%] .0%| .0%

................ -0%l  .0%| .0%] .0%] .0x%] .0%| .o0x] .ox] .o%| .0%| .0%] .0%

................ .0%] .0%{ .0x} .o%| .o0x| .0%| .ox| .o0%] .0%] .0%| .0%| .0%x

1030 HRS.......... 0 0 0 0 0 0 8 0 0 0 0 0
teeenrrananann . 0% 0% 0%} .0%| .0%] .0%| .ox| .0%] .0%| .0x] .0%| .0%
1100 HRS.......... o 0 1} 0 0 0 0 0 0 0 0 0

...... resteraanas 0%} .0%f .ox} .ox| .ox| .ex|] .ox| .ox|] .o0%| .0%] .0%] .0%

................ 0% .0x| .o%| .0%] .o0x} .o0%] .0%x] .0%] .0%x|] .0%] .0% .0%

NOON.............. 0 0 0 0 0 0 0 [ 0 0 0 1}
Creeereareeeaes L0%] .0%{ .0%| .0% .0%| .o0x}] .0%x] .0%] .0%| .0x| .0%] .Ox
1230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
fereseeraeaaaes .0%]  .0% .0%f .0%| .0%| .ox} .0%| .0%| .0%| .0%| .0%] .0%
1300 HRs..... ceeee 1 1 0 0 0 0 1 0 0 0 1 0

................ 3% .7x] .0%| .0%] .0%} .O0%} 1.9%] .o0x| .0x| .0%| 1.7%| .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY VIEWERSHIP OF SATELLITE STATIONS
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 3-5: SATELLITE STATIONS AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - [OVER AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 1 1 0 0 0 0 1 0 0 0 1 0
................ 3% 7% .0%| .0%] .0%x| .0%| 1.9%] .0x| .0%| .0X| 1.7%| .0%
1400 HRS.......... 1 1 0 0 0 0 1 0 0 0 1 0
................ %P .7x) .0x] .0x]  .0%] .0x%] 1.9%| .0x] .0x] .0x| 1.7%| .0%
1430 HRS.......... 1 1 0 0 0 0 1 0 0 0 1 0
................ 3% 7% -0x 0% 0% L0%] 1.9% 0% 0% S0%) 1.7% .0%
1500 HRS.......... 1 1 0 0 0 0 1 0 0 0 1 6
................ 3% L7xy L0x%} L0%]  .0%] .0%| 1.9%] .0%| .0%] .O0%| 1.7%] .0%
1530 HRS.......... 1 1 0 0 0 0 1 0 0 0 1 0
................ J3%p .7%|  .0%|  .o%x| .ox| .ox| 1.9%| .0%| .0%] .0%| 1.7%| .0%
1600 HRS.......... 1 1 0 0 0 0 1 0 0 0 1 0
................ .3% 7% 0% 0% 0% L0%] 1.9% -0% 0% O%X| 1.7% .0%
1630 HRS.......... 1 1 0 (1 0 0 1 0 0 0 1 0
................ 3% .7x] .0%]  .ox| .0%] .o0x| 1.9%| .ox] .ox}{ .0%x] 1.7%| .0%
1700 HRS.......... 1 1 0 0 0 0 1 0 0 0 1 0
................ 3% LTy 0% L0%]  .ox%]  .0x] 1.9%] .o%x| .ox] .0x] 1.7%| .0%
1730 HRS.......... 1 1 ] 0 0 0 1 0 0 0 1 0
................ 3% .7xf .0%]  .0x]  .0x%| .ox] 1.9%] .0x] .0x] .0x] 1.7%] .0%
1800 HRS.......... 3 2 1 0 1 0 1 1 0 1 1 1
................ 1.0%] 1.4%] .6x] .0%]| 1.3%] .0x] 1.9%| 2.8%}] .0%] .9x} 1.7%] 1.3%
1830 HRS.......... 4 2 2 0 1 1 1 1 0 1 1 2
................ 1.3%] 1.4%) 1.3%]  .0x] 1.3%] .9%] 1.9%] 2.8%] .0%] .9%| 1.7%] 2.5%
1900 HRS.......... 3 1 2 0 0 1 1 1 0 0 1 2
................ 1.0% 7% 9.3%] .0x| .0%] .9%} 1.9%| 2.8%| .0x| .Ox| 1.7%] 2.5%
1930 HRS.......... 3 1 2 0 0 1 1 1 0 0 1 2
................ 1.0%] 7% 1.3%] .0%] .0%] .9% 1.9%| 2.8%] .0x| .0%] 1.7%| 2.5%
2000 HRS.......... 3 1 2 0 1 0 2 0 0 3 0 0
................ 1.0%] 7%} 1.3%] .0%] 1.3%| .0x| 3.7%| .0%| .0%x] 2.6%] .0x| .0%

BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY VIEWERSHIP OF SATELLITE STATIONS

PERCENTAGES = COLUMN PERCENTAGES

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 3-5: SATELLITE STATIONS AUDIENCE: WEDNESDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL{14 - |18 - {31 - |51 - JOVER | AB c1 €2 DE
E 17 30 50 65 65

2030 HRS.......... 4 2 2 0 2 0 2 0 0 4 0 ]

................ 1.3%] 1.4%| 1.3%] .0x] 2.6%] .ox| 3.7%] .o0x|] .0x| 3.4x| .0%| .ox%
2100 HRS.......... 5 2 3 0 2 1 1 1 0 4 0 1

................ 1.7%| 1.4%] 1.9%] .0x] 2.6%| .9x] 1.9%] 2.8%] .o0x| 3.4%] .0x| 1.3x%
2130 HRS.......... 4 2 2 0 1 1 1 1 0 3 0 1

................ 1.3%]) 1.6%) 1.3%] 0% 1.3%] _9%} 1.9%] 2.8%| .0%| 2.6%] .0%} 1.3%
2200 HRS.......... 4 2 2 0 1 1 1 1 0 3 0 1

................ 1.3%] 1.4%) 1.3%] .0%] 1.3%| .9%| 1.9%] 2.8%} .o0x| 2.6x%| .0%| 1.3%
2230 HRS.......... 3 2 1 0 1 0 1 1 0 2 0 1

................ 1.0%) 1.4%] .6%] .0%| 1.3%| .0%| 1.9%] 2.8%] .0%} 1.7%| .0%] 1.3%
2300 HRS.......... 2 2 0 ¢ 1 0 1 0 0 2 0 0

................ STR| 1A% L0%] L0%| 1.3%]  _0%| 1.9%] .0x| .0%| 1.7%] .ox|] .0%
2330 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 0

................ 3% 7% 0% .0%| 1.3% 0% 0% .0% 0% 9% .0% .0%
DID NOT WATCH

SATELLITE

STATIONS ON

THIS DAY....... 2911 142 149 22 75| 108 51 35 4] 1M 59 77

................ 97.0%|97.3%|96.8%]| 100%]196.2%]198.2%|94.4%{97.2%] 100%]|94.9%|98.3%]97.5%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WEDNESDAY VIEWERSHIP OF SATELLITE STATIONS




TABLE 4-1: TVM AUDIENCE: THURSDAY - BY GENDER, AGE & SOCIO-ECON GROUP

BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE JFEMAL|14 - 18 - |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 300] 146] 154 22 78| 110 54 36 38| 113 68 81
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .O%fp .0x] .0%| .0%X| .0x| .0%| .ox] .o0x| .0%| .O%] .0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0X]  .o%p  .0%| .o0x{ .0x| .ox| .ox} .0x| .Ox}] .0%] .0x] .O%
0100 HRS.......... c 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .0%f  .ox] .oxf .0x] .o0x] .0%X| .0x| .0x| .0x} .0%| .0O%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%)]  .0%] .0%] .0%| .0x| .0%] .ox| .0%| .0%f .0%| .0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%| .0%)  .0%| .0%] .0%| .0%X| .O0%x| .0%|] .0%X|] .0%{ .0%| .O%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 g 0 0
................ 0% .0%f .0x] .o0%] .o0x| .0x] .0x! .O%] .0%] .0%| .0X| .O%
0300 HRS....... . 0 Lt} 0 0 0 0 0 0 0 0 0 0
Ciiivescacavenas L0%) 0% .0x} .ox] .0%] .ox! .Ox{ .0X] .0x} .O%}] .0%x] .O%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 g 0
................ 0% .0%]  .0%} .0%; .0%| .0%x] .0%X| .0%f .0%x] .O0x| .0%X] .0x%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
thsssacecvscnans L0%]  .0x] .0%x] .0x} .0x] .0x] .0%}] .0%] .0%] .O0%x] .O%] .0%
0430 HRS.....c.u.e 0 0 0 0 0 0 0 0 0 0 0 0
censssererasanee -0%) .ox] .0x] .ox] .ox| .ox] .o0%| .0x| .O0%] .O0%] .0x] .0%
0500 HRS...... eeee 0 0 1] 0 0 0 ] 0 0 0 0 0
................ -0%] .0%] .0%] .0%| .0%] .o0x|] .0x| .ox] .0x{ .0x] .0%] .O%
0530 HRS...... ceee 0 0 0 0 0 0 0 0 0 0 0 0
...... [ 0% .0%] .0%x] 0% .o0x| .o0x] .ox] .0%x] .0%X] .0%] .0%X| .0%
0600 HRS....... .o 0 0 0 0 0 0 0 0 0 0 0 ]
................ -0x|  .ox{ .0x] .0%| .ox] .ox] .0%| .0x| .0%] .0%X] .0%X| .0O%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF TVM

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 4-1: TVM AUDIENCE: THURSDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|[14 - {18 - {31 - |51 - |OVER | AB ¢1 c2 DE
E 17 30 50 65 &5
0630 HRS.......... 0 0 0 0 0 ] 0 (1] 0 0 0 0
................ .0% 0% 0% 0% .0% .0x 0% 0% . 0% 0% 0% 0%
0700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0x| .ox| .ox| .ox] .ox| .ox| .ox| .ox| .ox| .ox| .ox| .0X
0730 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 1
................ .0% .0% .0% .0% 0% .0% 0% .0% 0% .0% 0% .0%
0800 HRS.......... 0 0 ] 0 g 0 0 0 0 0 0 0
................ 0% .ox] .ox| .ox] .ox] .ox| .ox| .ox[ .ox] .ox| .0x{ .0%
0830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% 0% .0% 0% 0% .0% .0% . 0% 0% 0% .0%
0900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0%] 0%} .0%] .0X ox| .0%| .o0%| .o%] .0x] .O%X} .0%
0930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] .ok .ox| .ox] .ox| .ox| ._ox] .0% .0%] .0%] .O%] .0%
1000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .ox| .ox] .ox| .ox| .ox] .ox] .ox} .ox] .0x| .0%| .Ox
1030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .ox| .ox] .ox| .ox] .ox] .ex{ .ox{ .ox| .o0x%] .O0x] .0%
1100 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3% .ox] .ex| .ox] .ox| .9x| .ox| .ox| .o0x{ .9%x] .0xX] .0%
1130 HRS.......... 0 0 g 0 0 0 0 0 0 0 0 0
................ .0x] .ox| .ox| .ox| .ox] .ox] .ox} .ox| .ox| .o%x] .ox| .OX
NOON.....c.ccvunne 1 U} 1 o 0 1 0 0 0 1 0 0
................ 3% .0%| .ex] .ox| .ox|] .ex} .ox%| .ox| .ox{ .9%; .0%| .0%
1230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%] .ox| .ox| .ox} .ox] .ox| .ox} .ox| .o%] .0%] .0%| .0x
1300 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ J3%] o] .éx| .ox| .ox| .ox| .ox%| .ox| .ox| .9%] .0%] .O0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF TVM

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 4-1: TVM AUDIENCE: THURSDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |[FEMAL|14 - {18 ~ |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 2 0 2 0 0 1 0 1 0 1 1 0
................ L7% .0x] 1.3%} .0x] .0x| .9x] .ox| 2.8x| .ox] .9x| 1.5x| .o0x
1400 HRS.......... 2 0 2 [ 0 1 0 1 g 1 1 0
................ 7% .0x%] 1.3%|  .ox] .ox} .9x| .0x| 2.8%| .0%| .9%| 1.5%| .0%
1430 HRS.......... 0 0 0 0 ] 0 0 0 0 0 g 0
................ S0%f .ox|  .ox| .0%x] .ox| .ox{ .ox| .ox] .ox| .ox| .o0x] .o0x
1500 HRS.......... 1 0 1 (v 0 1 0 0 1 0 0 0
................ L .0x] .6x] .ox| .ox| .9%| .o0x| .0%| 2.6%] .ox| .ox| .ox
1530 HRS.......... 1 0 1 0 0 1 0 0 1 0 0 0
................ 3% 0x| 6% .0%| .0%] .9x% 0X| .0%x| 2.6x] .0%] .0%] .0%
1600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 ]
................ 0% 0% Lo0x] .o0x| (0% 0xX] .0xf .0%| .0% 0%| .0%| .0%
1630 HRS.......... 2 [ 2 )] 0 1 1 0 0 2 0 0
................ 7% 0%1 1.3%) 0% .0%] .9%] 1.9%| .0%| .0%] 1.8%] .0%| .0%
1700 HRS.......... 2 0 2 0 0 1 1 [} 0 2 0 0
................ 7% 0%} 1.3%)  .ox] .ex| .9%] 1.9%] .ox| .ox| 1.8%] .0x| .0x
1730 HRS.......... 4 0 4 0 0 2 1 1 1 2 1 0
................ 1.3%]  .0x] 2.6%] .0x] .0%| 1.8%| 1.9%] 2.8%| 2.6%x| 1.8%| 1.5%| .0%
1800 HRS.......... 12 3 9 0 2 8 1 1 1 4 1 [
................ 4.0%] 2.1%] 5.8%] .0%] 2.6%| 7.3%| 1.9%| 2.8%| 2.6%] 3.5%] 1.5%]| 7.4%
1830 HRS.......... 8 2 [ 0 3 5 0 [} 1 3 0 &
................ 2.7%) 1.4%) 3.9%] .0%] 3.8%| 4.5%] .0%x| .0%| 2.6x| 2.7%] .o0%| 4.9%
1900 HRS.......... 12 2 10 1 2 8 0 1 1 7 0 4
................ 4.0%] 1.4%] 6.5%| &.5%] 2.6x| 7.3%| .0x| 2.8x| 2.6%] 6.2%] .0x%| 4.9%
1930 HRS.......... 18 6 12 1 5 10 1 1 1 10 2 5
................ 6.0% &.1%| 7.8%| 4.5%] 6.4%| 9.1%| 1.9%] 2.8%| 2.6%] 8.8%| 2.9%| 6.2%
2000 HRS.......... 160 78 82 6 32 63 33 26 21 49 43 &7
................ 53.3%|53.4%]53.2%[27.3%]41.0%|57.3x]61.1%|72.2%]|55.3% | 43.4%]63.2%|58. 0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF TVM

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 4-1:; TVM AUDIENCE: THURSDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE .IFEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65

2030 HRS.......... 114 54 60 5 25 41 24 19 18 37 28 3
................ 38.0%)37.0%139.0%122.7%|32.1%]|37.3% |44 .4%]52.8%|47.4%]32.7%|41.2%]|38.3%
2100 HRS.......... 43 20 23 1 10 16 9 7 4 14 12 13
................ 14.3%[13.7%)14.9%] 4.5%]12.8%[14.5%]16.7%]|19.4%110.5%[12.4%(17.6%|16.0%
2130 HRS.......... 34 15 19 0 8 15 7 4 4 12 9 9
................ 11.3%[10.3%}12.3%] .0%110.3%|13.6%]13.0%]11.1%[10.5%|10.6%|13.2%]|11.1%
2200 HRS.......... 18 10 8 0 5 9 3 1 3 é 5 4
................ 6.0%] 6.8%] 5.2%| .0% 6.4%| 8.2%]| 5.6%] 2.8%| 7.9%| 5.3x%| 7.4%| 4.9%
2230 HRS.......... 15 9 é 0 5 7 2 1 3 5 5 2
................ 5.0%] 6.2%| 3.9%| .0%| 6.4%| 6.4%| 3.7%} 2.8%| 7.9%| 4.4%] 7.4%| 2.5%
2300 HRS.......... 10 7 3 0 4 4 2 0 2 3 4 1
................ 3.3%) 4.8%] 1.9%| .0%| 5.1%| 3.6%] 3.7%] .0%| 5.3%| 2.7%] 5.9%| 1.2%
2330 HRS.......... 3 3 0 0 1 1 1 0 2 1 0 s
................ 1.0%) 2.1%; .0%} .0%] 1.3%| .9%] 1.9%] .0%| 5.3%] .9%| .ox| .o0x

DID NOT WATCH TVM
ON THIS DAY..| 124 63 61 16 40 40 18 10 16 56 23 29
................ 41.3%]43.2%139.6%]72.7%]51.3%36.4%]|33.3%|27.8%|42.1%|49.6%]33.8%]35.8%

BASE = ALL

PERCENTAGES = COLUMN PERCENTAGES

WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF TVM




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 4-2: RAl AUDIENCE: THURSDAY - BY GENDER, AGE & SOCIO-ECON:GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - (18 - |31 - |51 - [OVER | AB c1 c2 DE

E 17 30 50 65 65
TOTAL CASES....... 30Q] 146] 154 22 78] 110 54 36 38; 113 68 81
MIDNIGHT.......... (] 0 0 0 0 0 g 0 0 0 0 0
................ -0%]  .0%| .ox| .0%] .0%x| .ox| .oxj .ox| .o0x| .o%| .0%] .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .0x] .ox] .ox| .ox] .exj .ox| .0%| .ox| .ox| .ox
0100 HRS.......... 0 0 0 0 0 0 g 0 0 0 0 0
................ L0%] .0%|  .0%) .0%] .0%| .0%| .0%j .0%| .0%] .0%| .0%| .0%
0130 HRS.......... 0 0 0 0 0 0 a 0 0 0 0 0

................ L0%)  .0%] .0x] .o%| .ox| .ox| .o%¢] .o0x%] .ox| .ox| .ox%| .o%

0200 HRS.......... 0 0 0 0 (1 0 o 0 0 0 0 0
................ L0%] .0x%] 0%l (0% .0%| .0%| .0%} .0%| .0x] .0%] .o%| .o0x%
0230 HRS.......... 0 0 0 0 0 0 8 0 0 0 0 0
................ .0% .0% .0% 0% 0% 0% .0% .0% 0% 0% 0% 0%
0300 HRS.......... 0 0 0 0 0 0 ] 0 0 0 0 0
................ L0%] 0| .0%| .0x| .0x%] .ox| .6x} .0x| .o0x] .ox| .ox%} .0%
0330 HRS...c.uuus. 0 0 0 0 0 0 0 0 0 (1 0 0
................ L0%] .0x]  .0%| .ox| .o0x%| .ox| .ox] .ox] .ox|] .ox| .ox%] .ox
0400 HRS.......... 0 0 0 0 0 0 [ 0 0 0 0 0
................ (0% .0x]  .ox| .ox| .ox] .ox] .ex] .ox{ .o0x| .ox| .o0%} .o0x%
0430 HRS.......... 0 0 0 0 0 0 ] 0 0 0 0 0
................ L0%[ L0%] .O%)  .0%] .o0x] .oxi .ox] .ox| .o0x] .0%| .0%] .o0%
0500 HRS.......... 0 0 0 0 1] 0 8 0 0 0 0 0
................ L0%]  .0%] .ox] .0%| .ox] .ox| .ox} .o0x}] .0x{ .0%x] .0x| .0%
0530 HRS.......... 0 0 0 0 0 0 8 0 0 0 0 0
................ 0% .0%]  .0%| .ox} .ox] .ox] .o%] .o%] .ox| .o%| .0%] .0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%p .0%] .0x] .ox! .0x%] .o0x| .ox} .ox| .o0x] .ox] .ox| .o0x

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF RAI STATIONS
(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 4-2: RAI AUDIENCE: THURSDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE

................ LO0X| .0%) .0%| .0x%] .0xX| .0x] .O0x| .0%| .0x] .0%x| .0x| .0x

................ 3% .0%|  .6x| (0% 1.3x| .0x| .0x] .0X| 2.6x] .0%x] .0%] .0%

................ L0 .0%] .0x] .0%} .o0x| .ox[ .0%] .0x} .0%| .0x|] .0x] .0%

................ L0%) .0%}  .0%| .0x%| .0x| .6%x] .0%] .0x| .0%X] .0X| .0%] .0%

................ 0% .0%|  .0%] .0%] .o%| .0%] .0%| .0x] .0%] .0%| .0%] .0%

................ 0% .0%] 0% .0%| .0%| .0%X] .0%{ .0X{ .O0X|] .0%| .O0%; .0%

................ 0% 0% .0%] .0%] .o0%| .0%x] .0%| .0%x] .0x! .O%] .0%| .0x%

................ 0% .0%| .0x| .0%| .0x| .o%] .o%x| .ox] .0x] .Ox| .0x| .0%

................ 0% .0%| .0%| .0%] .o0x] .0%] .0%| .0%] .Oxj .O0%] .0%| .0%

NOON.............. 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%} .0%] .0%] .0%| .0x| .0%f .0%| .0%; .0x} .0%] .0%| .0%
1230 HRS.......... 1 0 1 0 1 0 0 [ 0 1 0 0

................ 3% .0%) .6x%) 0% 1.3%] .0%X] .0%] .0%] .0%X] .9%] .0%| .0%

................ 3% L0%]  .6x%| .0%] 1.3%] .0%] .0%] .0%| .Ox] .9%| .0xX| .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF RAI STATIONS
(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 4-2: RAI AUDIENCE: THURSDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - JOVER | AB ¢ c2 DE
E 17 30 50 65 65
1330 HRS.......... 2 0 2 0 1 1 0 0 0 1 0 1
................ 7% Lox| 1.3%]  .ox| 1.3x%] .9x| .ox] .ox| .ox|] .9x] .ox| 1.2x
1400 HRS.......... 0 0 0 0 0 0 0 1} 0 0 ] 0
................ 0% .0% .0% 0% .0% 0% 0% .0% L0%) .0% 0% .0%
1430 HRS.......... 0 0 0 0 0 0 2 1} 0 0 0 0
................ L0%) 0% .ox| .ox| .ox] .ox| .oxj .0x%| .ox| .0%] .0%| .0%
1500 HRS.......... 1 0 1 0 8 1 0 0 0 0 0 1
................ 3% .0% .6% 0% 0% 9% 0% .0% .0% 0% 0% 1.2%
1530 HRS.......... 1 0 1 0 0 1 0 0 1} 0 0 1
................ L% 0% 6% .0%] .0% 9%| .0%| .0%] .0xX] .0%| .0%| 1.2%
1600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% 0% 0% .0% 0% . 0% 0% .0% .0% .0%
1630 HRS.......... 0 0 0 0 Y 0 0 0 0 0 0 0
................ L0470 .0%p .0%|  .0% 0% .0%] .0% 0%| .0%] .0%| .0%| .0%
1700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% .ox{ .ox] .ox{ .ox| .ox| .ox{ .ox] .ox} .o%| .0%
1730 HRS.......... 1 0 1 0 0 0 1 0 1 0 0 0
................ 3% 0% .6%]  .0% 0% .0%| 1.9%4] .0%] 2.6%] .0%| .0%| .0%
1800 HRS.......... 4 1 3 0 1 0 3 0 1 1 2 0
................ 1.3%]  .7%| 1.9%] .0%| 1.3%] .0%| 5.6%f .0%| 2.6x] .9%| 2.9%] .0x%
1830 HRS.......... 5 1 4 0 2 0 3 0 1 2 2 0
................ 1.7%]  .7%| 2.6%] .0%; 2.6%] .0%]| 5.6%] .0%| 2.6%| 1.8x| 2.9%| .0%
1900 HRS.......... 7 5 2 0 1 2 4 0 1 3 3 0
................ 2.3%| 3.4%1 1.3%] .0%| 1.3x%] 1.8%] 7.4%| .ox| 2.6x| 2.7%| 4.4%| .o0x%
1930 HRS.......... 8 5 3 0 1 2 5 0 1 4 3 0
................ 2.7%] 3.4%| 1.9%] .0%] 1.3x%| 1.8%] 9.3%] .0%| 2.6%] 3.5%] 4.4%] .0%
2000 HRS.......... 10 6 4 0 2 [ 0 2 3 5 2 0
................ 3.3%) 4.1%| 2.6x%| .0%| 2.6%] 5.5%| .0%] 5.6%] 7.9%| 4.4%| 2.9%] .0%

BASE =

ALL WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF RAI STATIONS

PERCENTAGES = COLUMN PERCENTAGES

(continued)



BROADCASTING AUTHORITY - TV & RADIC AUDIENCE AUDIT 1994

TABLE 4-2: RAI AUDIENCE: THURSDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |[FEMAL|14 - 118 - |31 - |51 - |ovER | AB c1 €2 DE
E 17 30 50 65 65

2030 HRS.......... 19 11 8 0 5 9 3] 2 2 8 4 5

................ 6.3x| 7.5%| 5.2x%] .ox%| 6.4x| 8.2x| 5.6x]| 5.6x| 5.3%} 7.1x] 5.9%| 6.2x
2100 HRS.......... 24 15 9 1 7 9 5 2 é 8 5 5

................ 8.0%(10.3%| 5.8%| 4.5%| 9.0%| 8.2%| 9.3x| 5.6x|15.8%| 7.1x%| 7.4%| 6.2%
2130 HRS.......... 25 14 1 1 7 8 [ 3 7 8 4 ]

................ 8.3%| 9.6x| 7.1%| 4.5%| 9.0%| 7.3%|11.1%| 8.3x|18.4%| 7.1%| 5.9%| 7.4x%
2200 HRS.......... 24 16 8 1 ] 8 [] 3 7 7 3 7

................ 8.0x|11.0%[ 5.2%| 4.5%| 7.7%] 7.3%111.1x| 8.3%]18.4%| 6.2%] 4.4%] 8.6%
2230 HRS.......... 11 7 4 0 3 é 2 0 4 4 1 2

................ 5.7%| 4.8x| 2.6x| .ox| 3.8%| 5.5% 3.7%| .0x|10.5%] 3.5%| 1.5%| 2.5%
2300 HRS.......... 4 2 2 0 2 1 1 0 2 1 1 0

................ 1.3%) 1.4%] 1.3%] .0x| 2.6%| .9%| 1.9%| .o0%| 5.3%| .9%| 1.5%| .ox%
2330 HRS.......... 2 1 1 0 1 1 0 0 1 1 0 0

................ TR LTHL L% 0% 1.3%] .9x| .ox| .ox| 2.6x] .9%] .o%| .ox
DID NOT WATCH RAIl

STATIONS ON .

THIS DAY....... 258] 122] 136 21 65 96 44 32 28 97 61 72

................ 86.0%83.6%)88.3%|95.5%|83.3%|87.3%]81.5%|88.9%x) 73.7x] 85.8% | 89.7%| 88. 9x

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF RAI STATIONS




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 4-3: BERLUSCONI STATIONS AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300} 146]| 154 22 781 1410 54 36 381 113 68 81
MIDNIGHT.......... 3 3 0 0 2 1 0 0 0 0 1 2
................ 1.0%] 2.1%| .0x| .0%| 2.6x] .9x| .ox] .0%} .OX{ .O%| 1.5%| 2.5%
0030 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1
................ 3% .7x|  .ox| .ox| 1.3%] .o0x| .0%] .0%| .0%| .0%| .0X| 1.2%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% ox%| .0%| .ox| .ox| .o0%] .oxj .0%] .0%X| .0%| .0%] .0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%]  .ox| .o%| .o%| .o%] .ox| .o% .o0%| .0%| .0%| .0X 0%
0200 HRS.......... 0 0 0 0 0 0 (¢ 0 0 0 0 0
................ L0%p .ox| .ox| .oxi .ox| .o0%| .o%} .0%| .0x] .0%] .0%| .0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .04 .ox| .ox| .ox| .ox] .ox} .o0x} .ox| .O%} .0%| 0% .0%
0300 HRS.......... 0 0 (i g 0 0 0 0 0 0 0 0
................ .0% o%| .o%| .ox| .ox| .ox] .ox] .ox| .0%] .0x] .0%X{ .0%
0330 HRS.......... (1 0 0 0 0 0 0 0 0 0 0 0
................ 0% .ox| .ox| .ox] .ox| .ox{ .ox] .o0x| .o0x| .ex| .0%x| .O0X
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .ox] .ox| .ox| .ox] .ox] .ox] .ox| .0x| .0%x] .0%|] .0%
0430 HRS.......... 0 ] ] 0 0 0 Q [} 0 0 [} 0
................ L0%  .ox} .ox| .ox| .ox] .ox| .0x] .o0%{ .0%| .0%| .0%f .0%
0500 HRS.........- 1 0 1 0 [} 1 0 0 0 1 0 0
................ 3% .ox| .6x| .ox| .ox| .9x| .ox] .ox| .o0x] .9% .0%| .0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0x]  .ox| .ox| .oxj .ox] .ox{ .ox} .0x%| .0%] .0x 0% .0%
0600 HRS.......... 0 0 0 0 0 0 [ 0 0 0 0 0
................ L0%|  .ox| .ox| .ox| .ox] .ox] .ox] .0%] .0%| .0% 0x] .0%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF BERLUSCONI STATIONS

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 4-3: BERLUSCONI STATIONS AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOC10-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - ]31 - |59 - [OVER | AB c1 c2 DE
E 17 | 30 |so | & | 65
0630 HRS.......... 0 0 0 e 0 0 0 0 0 0 0 0
................ ox%p .o%] .ox] .ox| .ox| .ox] .ox| .ox| .ox] .ox| .ox| .ox
0700 HRS.......... 0 0 0 ()} 0 0 0 0 0 0 0 0
................ 0% .ox| .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox] .ox| .ox
0730 HRS.......... 0 (] (i} 0 0 (i} 0 0 0 0 0 o
................ L0l Lox| .ox] .ox| .ox] .ox] .ox| .ox| .ox| .ox| .ox| .ox
0800 HRS.......... (i 0 0 0 0 0 0 0 0 0 0 0
................ .0 .ox| .ox] .ox| .ox| .ox{ .ox} .ox| .ox| .ox%| .ox| .ox
0830 HRS.......... 0 0 0 0 0 0 o 0 0 0 0 0
................ 0% 0% 0% . 0% 0% 0% 0% 0% 0% 0% .0% 0%
0900 HRS.......... 0 0 0 0 ()} 0 0 0 0 0 0 (]
................ .0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
0930 HRS.......... 0 0 o 0 0 (i} 0 0 0 0 0 0
................ Lo .ox| .ox| .ox| .ox| .ox] .ox| .oxi .ox] .ox| .o%| .o0%
1000 HRS.......... 0 0 ] 0 0 0 0 0 0 (] (] 0
................ 0%l .ox| .ox| .ox| .ox] .ox{ .ox| .ox] .ox| .ox| .ox| .o%
1030 HRS..cunnn... 0 0 0 0} 0 0 (i} () 0 (i} 0 0
................ Lo%|  .ox] .ox] .ox| .ox| .ox] .ox] .ox] .ox] .ox| .ox| .ox
1100 HRS.......... (] 0 0 0 o ] 0 0 0 (i} 0 0
................ 0% .ox| .ox} .ox| .ox| .ox] .ox| .ox] .ox| .ox| .ox| .ox
1130 HRS. ... vnn... 1 0 1 (] 0 1 0 0 i} 1 ¢ (i}
................ 3% .ox| .ex| .ox] .ox] .9x| .ox| .ox] .ox| .9%| .ox| .ox
NOON.....cvuvenn.. 1 ()} 1 0 0 1 0 i} 0 1 ] ]
................ 3%l .ox]  .ex] .ox| .ox} .9%] .ox| .ox] .o0x| .9%| .o0%] .o0x
1230 HRS..o0nevw.. 4 1 3 0 1 2 1 0 1 2 1 (]
................ 1.3%] .7x| 1.9%] .o%] 1.3%| 1.8%] 1.9x]| .ox] 2.6%] 1.8%] 1.5%| .o0x%
1300 HRS.......... 5 1 4 0 2 2 1 0 1 3 1 0
................ 1.7%)  .7%| 2.6%] .ox| 2.6x| 1.8x| 1.9x| .o0x] 2.6%] 2.7x| 1.5%] .0%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF BERLUSCONI STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 4-3: BERLUSCONI STATIONS AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL{ GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - {51 - {OVER | AB €1 €2 DE
E 17 30 50 &5 65
1330 HRS.......... 6 1 5 0 2 3 1 0 1 4 1 0
................ 2.0%] .7%| 3.2%| .ox| 2.6x] 2.7%] 1.9x| .0%] 2.6%} 3.5%| 1.5%| .0%
1400 HRS.......... 10 2 8 0 2 & 3 1 2 5 2 1
................ 3.3%| 1.4%] 5.2%| .0%| 2.6%] 3.6%| 5.6%]| 2.8%| 5.3%| &.4% 2.9%] 1.2%
1430 HRS.......... 12 2 10 0 2 5 4 1 2 6 2 2
................ 4.0%] 1.4%] 6.5%| .0x| 2.6%] 4.5%]| 7.4%| 2.8%] 5.3%] 5.3%| 2.9%] 2.5%
1500 HRS.......... 10 1 9 0 1 4 4 1 2 6 1 1
................ 3.3%]  .7x%| 5.8%| .0%| 1.3x%| 3.6%| 7.4%] 2.8%| 5.3%] 5.3%] 1.5%| 1.2%
1530 HRS.......... 10 1 9 0 2 4 3 1 2 ] 1 1
................ 3.3%| .7%] 5.8%] .0% 2.6%| 3.6%| 5.6%| 2.8%} 5.3%| 5.3%] 1.5%| 1.2%
1600 HRS.......... 12 4 8 2 3 2 & 1 2 ] 2 2
................ 4.0%| 2.7%| 5.2x%| 9.1%] 3.8x%] 1.8%| 7.4%| 2.8%| 5.3%| 5.3%] 2.9%| 2.5%
1630 HRS.......... 12 3 9 3 3 1 3 2 1 6 3 2
................ 4.0%| 2.1%} 5.8%|13.6%| 3.8%] .9%| 5.6x| 5.6%] 2.6X| 5.3%] 4.4%| 2.5%
1700 HRS.......... 10 2 8 2 3 1 2 2 1 3 3 3
................ 3.3%) 1.4%] 5.2%] 9.1%] 3.8x] .9%] 3.7x| 5.6%| 2.6%X] 2.7%] &.4%| 3.7%
1730 HRS.......... 12 3 9 2 3 1 5 1 2 2 3 5
................ 4.0%| 2.1x%] 5.8%| 9.1x%] 3.8%x] .9x| 9.3x} 2.8%| 5.3%]| 1.8%| 4.4%] 6.2%
1800 HRS.......... 25 5 20 & 2 é 9 & 3 7 7 8
................ 8.3%| 3.4%|13.0%}18.2%] 2.6%| 5.5%|16.7%]|11.1%] 7.9%| 6.2%[10.3X} 9.9%
1830 HRS.......... 28 9 19 & & é 10 4 3 8 10 7
................ 9.3%] 6.2%]12.3%|18.2%| 5.1%| 5.5%|18.5%|11.1%] 7.9%| 7.1%|14.7%; 8.6%
1900 HRS.......... 39 17 22 & 6 12 12 5 [ 10 1 12
................ 13.0%]11.6%]14.3%|18.2%| 7.7%[10.9%]|22.2%|13.9%[15.8%| 8.8%[16.2%]14.8%
1930 HRS.......... 34 17 17 2 5 11 " 5 6 8 9 11
................ 11.3%|11.6%]11.0%] 9.1%| 6.4%110.0%|20.4%}13.9%|15.8%] 7.1%|13.2X]|13.6%
2000 HRS.......... 32 14 18 5 10 11 5 1 4 10 7 11
................ 10.7%| 9.6%]11.7%|22.7%|12.8%|10.0%| 9.3%] 2.8%|10.5%| 8.8%|10.3%}13.6%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF BERLUSCONI STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIOC AUDIENCE AUDIT 1994

TABLE 4-3: BERLUSCONI STATIONS AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON SROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES :
MALE [FEMAL|14 - [18 - |31 - |51 - JOVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 66 31 35 8 19 25 10 4 7 26 16 17

................ 22.0%[21.2%]22.7%136.4%|24.4%]22.7%]18.5%} 11.1%| 18.4%|23.0%] 23.5%|21.0%
2100 HRS.......... 100 51 49 12 30 34 16 8 13 41 21 25

................ 33.3%[34.9%131.8%154.5%]|38.5%]|30.9%]29.6%|22.2%]34.2%|36.3%{30.9%]30.9%
2130 HRS.......... 98 53 45 10 29 37 15 7 12 42 23 21

................ 32.7%]36.3%|29.2%|45.5%[37.2%]|33.6%|27.8%]}19.4%|31.6%]|37.2%]33.8%]|25.9%
2200 HRS.....cvnun 84 48 36 9 26 32 1 é 1 36 19 18

................ 28.0%32.9%|23.4%|40.9%]33.3%[29.1%|20.4%}16.7%|28.9%]31.9%[27.9%]22.2%
2230 HRS.......v.e 53 34 19 8 16 20 (] 3 8 20 1 14

................ 17.7%123.3%112.3%36.4%]20.5%118.2%|11.1%| 8.3%|21.1%|17.7%|16.2%|17.3%
2300 HRS.......... 33 20 13 5 1 11 5 1 7 13 5 8

................ 11.0%(13.7%] 8.4%]22.7%[14.1%]10.0%]| 9.3%] 2.8%|18.4%|11.5%] 7.4%} 9.9%
2330 HRS.......... 15 9 (] 2 7 4 2 0 2 5 3 5

................ 5.0%] 6.2%] 3.9%| 9.1%| 9.0x] 3.6x] 3.7%] _0X| 5.3x%]| 4.4%] &.4%]| 6.2%
DID NOT WATCH

BERLUSCONI

STATIONS ON

THIS DAY....... 142 72 70 5 38 57 22 20 18 53 33 33

................ 47.3%149.3%145.5%[22.7%|48.7%]51.8%]40.7%]55.6%|47.4%]46.9%]|48.5%]|46.9%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF BERLUSCONI STATIONS




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 4-4 OTHER ITALIAN STATIONS AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER ASE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|[14 - [18 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 30 S0 65 65
TOTAL CASES....... 300] 146 154 22 78] 110 54 36 38| 113 638 81
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0x; .ox| .ox| .ox{ .ox| .0%x] .ox] .ox|] .ox| .ox| .o%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
teecicaseeenceanes L0%] .0%] 0%} .0%] .0%| .o0x| .o0%| .0%| .ox| .0%| .o0%| .0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] .o0x|  .0%x| .o0x| .0%x| .ox| .o0%] .ox| .ox; .ox| .o%| .0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] .0x%]  .0x| .0%| .0%x| .o%x} .0%] .0%| .0%x| .ox| .o%| .0%
0200 HRS.......... 0 0 0 0 ] 0 0 0 0 0 0 0
................ L0%]  .0%| .0%| .0%| .0%x] .0%] .0%| .ox| .ox| .ox| .0%| .0%
0230 HRS.......... 0 0 0 0 4 0 0 0 0 0 0 0
................ L0X} .0%]  .ox| .ox%| .0%x] .o%x| .ox| .0%| .o%x| .ox] .ox] .o%
0300 HRS....... . 0 9 0 0 0 0 0 0 0 0 0 0
................ 0% .0%p L0x| .ox] .0x] .o0x] .ox] .o0%] .o0x| .o%|] .0%| .0x%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 (] 0 0
fheescnnasenenes L0% .0x%] (0% .o0x%{ .0%] .o0x] .ox| .ox] .ox| .ox| .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
casneesen ceseenn -0%]  .ox| .ox] .ox%| .o0x] .ox] .ox] .ox| .ox| .ox| .ox| .o%
0430 HRS........ .e o 0 0 0 0 0 0 0 0 0 0 0
................ S0x%p  .o0x]  .oxf .ox] .ox] .ox| .oxj .ox| .ox] .ox] .o%| .0%
D500 HRS......... . 0 0 0 0 0 0 L} 0 0 0 0 0
....... “eessanaa 0% .0x%p .ox| .ox] .o0x] .ox| .ox%| .ox| .0%x] .ox] .ox| .ox%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
...... cessenneas S0%]  .0%] .0%] 0% .0x] .o0x| .o%j .o0%| .0x] .o0x] .0%| .0%
0600 HRS.......... 0 0 0 0 0 0 0 [} 0 0 0 0
tesriemecanen cene 0% 0% .0%| .o0x| .o0x] .ox] .ox] .ox| .ox|] .ox] .ox| .o0%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 4-4 OTHER ITALIAN STATIONS AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - |31 - |51 - |OVER | AB ct c2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 [ 0 0
................ .0x| .ox| .ox| .ox| .ox|] .ox{ .o0x] .ox] .0x| .OX| .0% 0%
0700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ oxtooLoxt o oLox| Lox) .oxl .ex] .ex] .ox] .ox| .0%] .0% .OX
0730 HRS.......... 0 0 0 0 0 0 0 0 [} 0 0 0
................ J0x%] Lox]  .ox] .ex| .ox| .ox| .ox| .ox| .0%| .0%; ._0%X| .0OX%
0800 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .o%p .0%) .ox| .o%] .0%] .o0%] .o%] .0x] .0%] .0%x| .0%
0830 HRS.......... 0 ] [} 0 Q 0 0 0 0 0 0 0
................ 0% 0% .0% ox! .o0x%| .ox| .ox| .0%| .ox| .0%x| .0%x| .0X
0900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0x| .oz| .oxl .ox| .ox} .ox|] .ox] .ox] .ox] .o%| .0%| .0%
0930 HRS.......... 0 0 0 0 0 0 0 ] 0 0 0 0
................ L0%] 0% .0%] .o%] .0%] .0%] .Ox%] .0%] .O% 0%] 0% .0%
1000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ oxl o Loxp .ox| .ox| .ox| .ex] .oxj .ox| .oxj .o0x| .0%x| .0%
1030 HRS........-. 0 0 0 0 (Y 0 0 1} 0 0 0 0
................ .0x] .o%| .ox| .ox] .ox] .ox| .ox{ .ox] .ox| .0x| .0X] .0x
1100 HRS.......... 1 0 1 0 0 1 0 0 0 0 L 1
................ x| o.ox| .6x] .oxt o.oxl L9x] .ox| .ox{ .ox| .0x] .OX| 1.2%
1130 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1
................ 3% .ox] .ex| .ox| .ox| .9x| .0x¢] .ox] .ox| .0%| .0%X| 1.2%
NOON........c...-. 1 0 1 0 0 1 0 0 0 0 0 1
................ x| .ox] .e%| .ox] .ox] .9x| .ox] .ox] .ox] .o0x| .0%] 1.2%
1230 HRS.....unene 1 Q 1 Lt} 0 1 0 g 0 0 e 1
................ x| .ox] .ex] .ox] .ox] .ox| .ox| .ox{ .ox| .0%x] .0x| 1.2X
1300 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1
ceveseseasasnann 3% 0% .6x]  .0%) .0x| .9x| .0x] .0%X| .O0X 0%{ .0%] 1.2%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT WONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS

(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 4-4 OTHER ITALIAN STATIONS AUDIENCE: THURSDAY
-~ BY GENDER, AGE & SOCIQ-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

IMALE [FEMAL{14 - |18 - |31 - |51 - |ovER | AB t1 c2 DE

E 17 30 50 65 65
1330 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1
................ %] 0% .6%) .0x| .0x; .9x} .0x] .0x| .O0x} .0%| .O0X%| 1.2%
1400 HRS.......... 2 0 2 0 1 1 0 0 0 1 0 1

................ %1 0% 1.3%F .0%| 1.3%} .9%] .0%X| .0%] .0x| .9%] .0%| 1.2%

................ %) 0] 6% .0%| .0%] .9%| .0%| .0%| .0%x| .0x| .0%| 1.2%

................ 3% .0%1 .6%]  .O%] 0% .9%| .0%] .0%] .0%] .O0%] .0%] 1.2%

................ C34) .0%p 6% .0%| .O%] .9%] .0% .0%]  J0%| .0%] .0%] 1.2%

................ 0% .0% .0%| .0%| .o0x| .0x} .0%| .0%| .0%|] .0x] .0x%] .O0x%

................ 0%} .0%]  .0%f .0x| .0%] .0x{ .0%] .0%x] .0%| .0%] .0%] .0%

................ %) 7% .6%| 4.5%) .0%] .9%| .o%| .0%| .0%] 1.8%X] .0%] .0%

1730 HRS.......... 2 1 1 1 0 1 0 0 0 2 0 0
................ TR 7R L6%] 4.5%]  .0x]  .9%] .0x| .6%] .0%| 1.8%] .0%| .0x%
1800 HRS.......... 5 2 3 2 0 3 0 0 o 5 0 [
................ 1.7%| 1.4%] 1.9%] 9.1%| .ox| 2.7x] .0x] .0x| .0%{ &.4x| .0%X] .0X
1830 HRS.......... 5 2 3 2 0 3 0 [ 0 4 0 1
................ 1.7%] 1.4%] 1.9%] 9.1%] .0%| 2.7%] .0%] .0%i .0%x| 3.5%] .06%| 1.2%
1900 HRS.......... 6 2 4 1 1 4 0 0 0 4 0 2
................ 2.0%) 1.4%| 2.6%| 4.5%] 1.3%] 3.6%] .0%| .0%] .0%{ 3.5%] .0%| 2.5%
1930 HRS.......... 7 3 4 1 2 4 0 0 0 & 1 2
................ 2.3%] 2.1%| 2.6%] 4.5%| 2.6%| 3.6%| .0%] .0%] .0x| 3.5%| 1.5%| 2.5%
2000 HRS.......... 8 5 3 1 3 3 0 1 0 5 2 1
................ 2.7%| 3.4%| 1.9%]| &.5%| 3.8%| 2.7x| .0%| 2.8%] .0%| 4.4%] 2.9%| 1.2%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 4-4 OTHER ITALIAN STATIONS AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCI0-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES '
MALE |FEMAL|14 - |18 - |31 - |51 - |overR | aB ¢1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 16 10 6 2 5 7 0 2 1 8 4 3

................ 5.3%| 6.8%] 3.9%| 9.1%| 6.4x| 6.4%| .0x%] 5.6x| 2.6x| 7.1x| 5.9x| 3.7%
2100 HRS.......... 16 10 6 3 4 6 (] 3 1 8 5 2

................ 5.3%| 6.8%] 3.9%|13.6x| 5.1x] 5.5%] .o0x} 8.3x| 2.6x| 7.1%| 7.4x%| 2.5%
2130 HRS.......... 10 4 3 3 2 4 0 1 1 6 3 (]

................ 3.3%] 2.7%| 3.9%|13.6%] 2.6%| 3.6%] .o%| 2.8%| 2.6%| 5.3%| 4.4%] .0%
2200 HRS.......... 8 3 5 1 2 3 1 1 0 5 3 )}

................ 2.7%| 2.1%| 3.2%| 4.5%| 2.6%| 2.7%| 1.9%] 2.8%| .0%| 4.4%| 4.4%| .0%
2230 HRS.......... 8 5 3 (] 4 2 1 1 0 6 2 0

................ 2.7%] 3.4%| 1.9%| .o0x%| 5.1%| 1.8%| 1.9%] 2.8%! .o0x| 5.3x%| 2.9%] .0%
2300 HRS.......... 6 3 3 (1} 4 0 1 1 0 5 1 0

................ 2.0%) 2.1%] 1.9%] .0%)] 5.1x| .0%| 1.9%| 2.8%| .0%| 4.4%| 1.5%| .o0%
2330 HRS....cou... 4 2 2 0 2 ] 1 1 0 4 0 0

................ 1.3%] 1.4%] 1.3%| .o0x%| 2.6%] .0%| 1.9%] 2.8%| .0%| 3.5%| .o0%| .0%
DID NOT WATCH

OTHER ITALIAN

STATIONS ON

THIS DAY....... 270} 130| 140 17 69 98 53 33 37 9% 63 76

.............. ..[90.0%]89.0%|90.9%]77.3%|88.5%]89.1%|98.1%[91.7%| 97.4%|83.2%[92.6%[93.8%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 4-5: SATELLITE STATIONS AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - 118 - |31 - |51 - |OVER )} AB 4 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 300 146f 154 22 78] 110 54 36 38| 113 68 81
MIDNIGHT.......... 0 0 0 0 o 0 0 0 0 0 0 0
................ .0X .0% .0% .0% .0% 0% 0% 0% 0% 0% 0% 0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0x%|  .ox%p  .ox%] .ox| .ox] .ox| .ox] .ox] .0%] .0%x| .0%} .0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% 0% .0% 0% 0% 0% 0% 0% 0% .0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0% .0% 0% 0% .0% .0% .0% 0% 0% .0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 8 0 0
................ 0%} .o%| .ox] .ox| .ox| .ox] .0%] .ox] .0%| .0%| .0%| .0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% 0% 0%} .0% .0% .0% .0% .0% 0% .0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0x|  .ox%| .ox] .ox] .o%| .ox] .ox] .ox|] .ox| .0%] .0%j .O%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0| .ox] .ox| .ox| .ox] .ox| .ox| .ox] .ox| .0x| .OX] .OX
0400 HRS.......... 0 0 ] 0 0 0 0 0 0 0 0 0
................ .0x] .ox| .ox| .ox| .ox} .ox| .ox| .ox| .ox] .0x| .0X| .0%
0430 HRS.......... 0 0 0 0 1} 0 0 0 0 0 0 0
cenmesccanaanann 0% 0% ox] .ox| .oxj .ox| .0x] .ox| .o0x%] .0%x| .O%} .0X
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%]  .0%| .ox] .ox| .ox| .ox] .ex| .oxi .ox} .0%| .0% .0x
0530 HRS.......... 1} 0 0 0 0 0 0 0 0 0 0 0
................ 0%} .ox| .ox| .ox] .ox| .ox{ .ox] .ox{ .0%] .0%| .0%; .OX
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 g
................ L0%1  .0%] .0%| .0%] .0%] .ox! .0% .0%| .0X 0x| .0%| .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF SATELLITE STATIONS

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 4-5: SATELLITE STATIONS AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE [FEMAL{14 - |18 - |31 - {51 - |OVER | AB €1 €2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 ] 0 (1 0 0 0 0
................ 0% .0x| .ox| .ox| .ox{ .ox| .ox| .ox] .ox| .ox| .ox| .ox
0700 HRS.......... 0 0 0 0 0 8 0 0 0 0 0 0
................ 0% .ox| .ox| .ox] .ox; .ox| .ox| .ox| .o0x| .ox| .0%| .0%
0730 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 ]
................ L0%|  .0x| .0%| .0%| .ox|] .ox| .0%| .0%] .o0%x] .0%] .0%| .0%
0800 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0xp .0x] .ox| .0%f .0x{ .ox] .ox| .ox| .ox| .0x| .0%
0830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% . 0% .0% .0% 0% L0% . 0% 0% 0% 0% 0% 0%
0900 HRS.......... 0 0 (U 0 0 0 0 0 0 0 0 0
................ L0%] .0%] .0%| .0%} .0%] .0%] .0%| .0% 0%} .0%x| .0%] .0%
0930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  Lox] 0% .0%f .oxp .ox%| .ox] .ox] .ox] .ox] .ox%| .o0x
1000 HRS.......... 0 0 0 0 ] 0 0 0 0 0 0 [}
................ -0x} .ox} .0x] .ox] .oxi .ox] .0%x] .ox] .0x{ .ox] .ox] .ox
1030 HRS.......... 0 0 0 0 0 0 0 ] 0 0 0 0
................ <0%p  .ox] .ox{ .ox] .ox{ .ox] .0%| .ox| .ox| .ox| .o%x| .o0x
1100 HRS.......... 0 0 0 0 9 ] 0 0 0 0 0 0
................ -0%p .0x%|  .0%] .ox| .ox}] .ox| .ox] .ox| .o%| .o0%] .o0%] .0%
1130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0l .ol .0%| .ox] .ex| .ox] .ox| .ox| .ox] .ox] .ox] .ox
NOON.............. 0 0 0 0 0 0 1] 0 0 0 0 0
................ L0%p  .0x] .oxj .ox| .0%] .ox{ .o0x|] .ox| .0x| .o%|] .0%| .0%
1230 HRS.......... 0 0 ¢} 0 0 0 0 0 0 0 0 0
................ 0% 0% .ox] .ox[ .ox| .ox] .ox| .ox] .ox| .ox| .ox] .o0%
1300 HRS.......... 0 0 0 0 0 0 1] 0 0 0 0 0
................ -0%]  .0%) .0%] .0%| .ox| .ox| .ox} .0%| .o%x| .o%} .0%| .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF SATELLITE STATIONS

(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 4-5: SATELLITE STATIONS AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - {18 - |31 - |51 - |OVER | AB €1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 0 0 0 0 (U 0 0 0 0 0 0 0
................ 0% .0% 0% .0% 0% .0% 0% .0x .0% .0X .0% .0%
1400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .0%| .0x| .0x| .ox| .ox| .ox| .ox] .ox| .ox| .o0%
1430 HRS.......... 1 1 0 0 0 1 0 0 0 0 1 0
................ 3% JTX) .0%] 0% .0%] .9x] .0%] .o0%x|] .0%] .ox| 1.5%| .o%
1500 HRS.......... 1 1 0 0 0 1 0 0 0 [} 1 0
................ 3% .Tx] J0%] .o%| .ox| .9%] .0%x{ .o0x%| .o0%| .ox| 1.5%] .0x%
1530 HRS.......... 1 1 0 0 0 1 0 0 0 0 1 0
................ 3% 7% .0% .0% 0% 9% .0% 0% .0% .0%| 1.5% 0%
1600 HRS.......... 1 1 0 0 0 1 0 0 0 0 1 0
................ 3% .7x|  .0%| .o%] .0%| .9x| .o0x| .0%| .0x| .0%| %1.5%] .0x%
1630 HRS.......... 1 1 0 0 0 1 0 0 0 0 1 6
................ S3%| .7x] .0x] .o%x| .ox| .9%| .o0%| .ox] .ox| .0%| 1.5%] .0%
1700 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 0
................ 3% .Tx| 0% .o%{ 1.3%x| .ox] .o0x] .0%x| .ox] .9x] .ox| .0%
1730 HRS.......... 1 1 0 0 1 0 0 0 0 1 0 0
................ 3% LTX| .0%]  .0%] 1.3%| .o0x| .0%| .0x%] .o0%l .9%] .0x| .0%
1800 HRS.......... 2 1 1 0 1 0 0 1 0 1 0 1
................ TR WTx| .6x| .0x) 1.3%| .ox| .0x%] 2.8%] .0%| .9x| .0%| 1.2%
1830 HRS.......... 3 2 1 0 2 0 [ 1 0 1 0 2
................ 1.0%1 1.4x] .6x%] .0%] 2.6x] .o0x] .ox] 2.8%| .0%] .9%| .ox| 2.5%
1900 HRS.......... 4 3 1 0 2 1 0 1 0 1 1 2
................ 1.3%) 2.1%] .6%]| .0%] 2.6x%] .9%] .0x%( 2.8%| .0%| .9%| 1.5%] 2.5%
1930 HRS.......... 3 2 1 0 1 1 0 1 0 1 1 1
................ 1.0%] 1.4%] .6%) .0%| 1.3%] .9x} .ox| 2.8%] .0%| .9%| 1.5%] 1.2%
2000 HRS.......... 4 4 0 0 2 1 1 0 0 2 1 1
................ 1.3%] 2.7%] .0% .0%] 2.6%| .9%| 1.9x] .0x| .0x| 1.8%| 1.5%] 1.2%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF SATELLITE STATIONS

(continued)
3



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 4-5: SATELLITE STATIONS AUDIENCE: THURSDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE SROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - {18 - |31 ~ |51 - JOVER | AB c1 c2 OE
E 17 30 50 65 65

2030 HRS.......... 4 3 1 0 1 1 2 0 0 2 2 0

................ 1.3%) 2.1%] .6%] .0%] 1.3%| .9x| 3.7%| .0x] .0x%| 1.8%] 2.9%} .0%
2100 HRS.......... 7 4 3 0 1 3 2 1 0 3 2 2

................ 2.3%] 2.7%| 1.9%] .0%] 1.3x] 2.7x} 3.7x| 2.8%] .0X| 2.7%| 2.9%] 2.5%
2130 HRS.......... 8 5 3 0 1 4 2 1 0 3 3 2

................ 2.7%] 3.4%] 1.9%] .0x| 1.3%] 3.6X{ 3.7%] 2.8%X| .0%X| 2.7%] 4.4%| 2.5%
2200 HRS.......... 7 & 3 0 0 & 2 1 0 2 3 2

................ 2.3%] 2.7%] 1.9%] .0%|] .0%] 3.6%| 3.7x| 2.8%| .0%| 1.8%] 4.4X| 2.5%
2230 HRS.......... 8 5 3 0 0 5 2 1 0 2 3 3

................ 2.7%] 3.4%| 1.9%] .0%] .0%] 4.5%| 3.7%] 2.8%] .0%| 1.8%] 4.4%] 3.7%
2300 HRS.......... 5 5 1} 0 1 3 1 0 0 2 1 2

................ 1.7%] 3.4%} 0%} .o0x| 1.3x%| 2.7%] 1.9%| .0%| .0%| 1.8%} 1.5%| 2.5%
2330 HRS.......... 2 2 0 0 1 1 0 0 0 1 0 1

................ 7% 1.4%] L0%] .0%] 1.3x%| .9%] .0x| .0X] .O%| .9%{ .0%| 1.2%
DID NOT WATCH

SATELLITE

STATIONS ON

THIS DAY....... 289} 138] 151 22 75| 105 52 35 38 109 65 77

................ 96.3%194.5%]98.1%] 100%]96.2%|95.5%|96.3%]97.2%] 100%|96.5%[95.6%195.1%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT THURSDAY VIEWERSHIP OF SATELLITE STATIONS




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 5-1: TVM AUDIENCE: FRIDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300] 146] 154 22 78] 110 54 36 34] 105 72 89
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%l .ox| .ox| .ox| .ox] .ox| .ox|] .ox{ .o0x| .0%| .0x| .0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 1] 0
................ .0%| .ox| .ox| .ox| .ox] .ox| .o% .ox| .ox| .0%| .0X| .0%
0100 HRS.......... 0 0 ] 0 0 0 0 0 0 0 0 0
................ Joxl loxl .ozl .oxl .o .ok .ox] .ox| .ox| .0x] .0%} .0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% 0% .0% 0% 0% .0% .0% .0% .0% .0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .o%| .o%] .ox%| .ox| .o% .O%| .0%] .0%| .O%| .O%| .0%| .0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%l .ox| .ox| .ox{ .ox| .ox| .ox| .ox| .0x] .0%x| .0%{ .0X
0300 HRS.......... 0 0 ] 0 0 0 0 0 0 0 0 0
................ 0%} 0% o%| .ox| .ox] .ox| .ox| .o0%| .o0%| .0%] .0%| .0%
0330 HRS........-. 0 0 0 0 0 0 0 0 0 0 0 0
................ oxl .ox] .ox%| .oxj .ox%) .ox] .ox| .0%x] .0%] .O0%} .0%} .0%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0xi 0% o%] .ox| .ox| .ox| .ox| .ox| .ox| .0%] .0%| .0%
0430 HRS.......... 1} 0 0 0 0 0 0 0 0 0 0 0
................ 0%l .ox] .ox| .ox] .ox| .ox| .ox| .ox| .ox] .0%] .0%] .0%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%l .oxl .ozl .ol .ox| .ox] .ox| .ox] .ox| .0x] .0%] .0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .ox| .o%| .ox| .ox| .ox| .ox| .ox| .0%x] .0%| .0%| .0%
0600 HRS.......... 0 0 ] 0 0 0 0 0 0 0 0 0
................ Lo%x] .o0x| .ox] .ox| .ox| .ox| .ox| .0%| .0% .0%| .0% .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY VIEWERSHIP OF TVM

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 5-1: TVM AUDIENCE: FRIDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE

E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%| .ox| .o%| .ox} .0%| .o0%| .0%] .O0%x} .0%} .0%| .0%] .0%X
0700 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1

................ 3% 7] cox) .ox|  .ox| .9x] .ox| .Ox| .0x| .O0X| .0%| 1.1%

................ L0%|  .o0x| .ox] .o%| .oxf .o0%| .0%| .0%| .Ox| .O%| .0%| .0%

................ 7% .o%| 1.3%]  .o0% 2.6%| .ox| .ox] .0x| .0%] 1.0%| .0%| 1.1%

................ x| Jox|  .ex|  .ox] 1.3% .0%] .0%| .0%| .0%| .O0%| .0%] 1.1%

................ 7% .o%| 1.3%] .ox| 1.3%] .9%] .o%} .0%| .0x| .0%] .0%| 2.2%

................ 1.0%) .ox%| 1.9%] .o0x] 1.3%} 1.8%| .0%] .0%] 2.9%| .0X} .0%| 2.2%

................ 1.7%] 7% 2.6%| .0%| 1.3x%| 1.8%] 3.7%| .0%]| 2.9%] 1.0%| .0%| 3.4%

................ 1.3%] .7%| 1.9%] .0%| .0%] 1.8%] 3.7%| .0%| 2.9%] 1.0%| .0%] 2.2%

................ 7% .Tx| .6x%|  .ox]  .ox] .o0x%| 3.7%| .0%| .0%] 1.0%] .0X[ 1.1%

................ %] L7%| L6 0%} 1.3%|  .0%| 1.9%] (0% 2.9%| .0x%| .0%| 1.1%

NOON.............. 3 1 2 0 2 1 0 0 1 0 0 2
................ 1.0%| 7% 1.3%] .o%| 2.6%| .9%] .0%| .0%| 2.9%| .0%| .0%| 2.2%
1230 HRS.......... 3 1 2 0 2 1 0 0 1 0 0 2

................ 1.0%] .7%| 1.3%] .o%| 2.6%| .9%| .0%} .0%| 2.9%f .0%| .0%| 2.2%

................ 3% .ox%| .6%| .ox| .ox| .ox| .ox| 2.8%] .0%| .0%| 1.4%]| .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY VIEWERSHIP OF TVM
(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 5-1: TVM AUDIENCE: FRIDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 -~ |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 1 0 1 0 0 0 0 1 0 0 1 0
................ .3% 0% 6% .0% 0% 0% .0%] 2.8% .0% 0%] 1.4x% .0%
1400 HRS.......... 1 0 1 0 0 0 [} 1 0 0 1 0
................ 3% .0% 6% .0% 0% .0% 0%| 2.8% 0% 0% 1.4% .0%
1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ . 0% . 0% 0% .0% .0% .0x% .0% .0% .0% .0% .0% .0%
1500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% .0% 0% .0% .0% .0% 0% .0% .0% 0% .0%
1530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% .0% 0% 0% .0% . 0% 0% 0% . 0%
1600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% 0% .0% .0% 0% .0% 0% 0% .0% .0%
1630 HRS.......... 0 0 0 0 0 0 0 0 0 0 ] 0
................ L0x1 .ox| .ox| .ox%| .ox| .ox| .ox| .ox| .ox| .ox%| .ox| .ox
1700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%| .0%| .o%] .ox{ .0x| .ox| .ox| .ox| .ox| .ox| .ox| .ox
1730 HRS.......... 1 0 1 0 0 0 0 1 0 0 1 0
................ S3%| 0 .0%]  .ex| .ox| .ox| .ox| .ox%| 2.8%x| .ox| .ox%| 1.4%| .ox
1800 HRS.......... 20 [ 14 0 1 10 4 5 1 é 6 7
................ 6.7% 4.1%| 9.1%| .0%| 1.3%| 9.1x%]| 7.4%|13.9%| 2.9%| 5.7%| 8.3%| 7.9%
1830 HRS.......... 16 7 9 0 2 7 3 4 0 7 5 4
................ 5.3%| 4.8%| 5.8%] .0%| 2.6%| 6.4%| 5.6%]11.1%] .0%| 6.7%| 6.9%| 4.5%
1900 HRS.......... 24 7 17 0 1 10 5 8 2 8 é 8
................ 8.0%] 4.8%(11.0%| .0%| 1.3%| 9.1%| 9.3%|22.2%| 5.9%| 7.6%| 8.3%| 9.0%
1930 HRS.......... 27 7 20 1 1 10 8 7 2 10 ] 9
................ 9.0%| 4.8%[13.0%] 4.5%| 1.3%| 9.1%[14.8%]19.4%| 5.9%| 9.5%| 8.3%|10.1x%
2000 HRS.......... 152 75 77 5 33 57 33 24 21 51 38 42
................ 50.7%151.4%]50.0%|22.7%|42.3%[51.8%|61.1%|66.7%| 61.8%|48.6%|52.8%|47.2%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY VIEWERSHIP OF TVM

(continued)



TABLE 5-1: TVM AUQ!ENCE: FRIDAY - BY GENDER, AGE & SOCIO-ECON GROUP

BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

BASE = ALL WHO WERE ASKED ABOUT FRIDAY VIEWERSHIP OF TVM

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER c1 c2 DE
30 50 65
.......... 104 50 54 3 21 45 20 15 7 39 29 29
................ 34.7%|34.2%135.1%]|13.6%]|26.9%[40.9%|37.0%|41.7%|20.6X[37.1%|40.3%|32.6%
.......... 39 21 18 1 10 14 9 5 4 12 10 13
................ 13.0%114.4%)11.7%] 4.5%|12.8%[12.7%[16.7%|13.9%|11.8%|11.4X]13.9%|14.6%
.......... 24 12 12 1 8 8 3 4 3 6 7 8
................ 8.0%| 8.2%| 7.8%| 4.5%]10.3x%| 7.3%| 5.6%|11.1%] 8.8%} 5.7%| 9.7%] 9.0%
.......... 20 10 10 1 7 7 2 3 3 6 4 7
................ 6.7%| 6.8%| 6.5%| 4.5%] 9.0%| 6.4%) 3.7%| 8.3%x| 8.8%]| 5.7%| 5.6%| 7.9%
.......... 15 9 6 0 5 8 1 1 2 3 4 6
................ 5.0%) 6.2%] 3.9%| .0x] 6.4%] 7.3%] 1.9%| 2.8%]| 5.9%| 2.9%| 5.6%| 6.7%
.......... 10 7 3 0 3 5 1 1 (] 2 4 4
................ 3.3x%| 4.8%| 1.9%] .ox| 3.8%| 4.5%| 1.9%| 2.8%| .0%| 1.9%| 5.6%X| 4.5%
.......... 1 1 0 0 1 0 0], 0 0 0 ] 1
................ x| .7zl .ox|  .ox| 1.3%| .ox%| .ox| .ox| .o0x| .0%| .0%| 1.1%
DID NOT WATCH TVM ,
ON THIS DAY..] 126 59 67 17 41 39 17 12 12 46 30 38
................ 42.0%140.4%|43.5%]77.3%{52.6%]35.5%]31.5%|33.3%[35.3%[43.8%|41.7% 42.7%
PERCENTAGES = COLUMN PERCENTAGES




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 5-2: RAl AUDIENCE: FRIDAY - BY GENDER, AGE & SOCIOQ-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 300] 146} 154 22 78| 110 54 36 34| 105 72 89
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% .0% .0% . 0% 0% .0% 0% 0% .0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%| .o%| .0%] .o%| .0%| .ox| .ox| .0%| .0%] .0%] .0%] .0X
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% . 0% .0% .0% 0% .0% .0% .0% 0% .0% 0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .ox| .ox| .ox| .ox| .ox| .ox| .0%| .0%x] .0%X| .0%} .0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% .0% .0% . 0% .0% 0% .0% .0% 0% 0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0x| .ox| .ox] .ox{ .ox| .ox| .0%| .0%| .O%} .0%| .0% .OX
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% .0% .0% 0% .0% .0% .0% 0% .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .ox| .ox| .o%| .ox| .ox| .ox| .o%x| .0x| .O%| .0%x| .0%X| .0X
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%| .ox| .ox| .ox| .ox| .ox| .ox| .ox%| .ox| .0%| .o0%] .0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%| .ox| .o%| .ox| .0%] .o0%| .ox| .0%| .0%| .0%| .0% .0%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0x| .ox| .ox| .ox| .ox| .o0%| .0%| .0%| .0%| .0%] .0%] .0%
0530 HRS.......... 0 0 0 0 0 0 0 ] 0 0 0 1}
................ .0%]  .ox] .ox| .ox| .ox| .0%] .0%| .0%| .0%| .0%| .0%] .0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .ox| .0%| .o0%| .o0%| .0%| .o%| .0%| .0%] .O%} .0% .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY VIEWERSHIP OF RAI STATIONS

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 5-2: RAI AUDIENCE: FRIDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - |18 - |31 - |51 - |ovER | AB c1 €2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 ] 0 (1] 0 0 0 0 0 0 0
................ L0%|  .ox| .ox| .ox| .ox| .o0%] .ox| .ox| .ox| .ox| .ox| .0%
0700 HRS.......... 0 0 0 0 0 ] 0 0 0 0 0 0
................ 0% .ox| .oxf .ox} .ox| .ox| .ox| .ox] .ox] .ox| .ox| .ox
0730 HRS.......... 0 (] 0 0 0 0 0 0 0 0 0 0
................ .0%| .ox| .oxf .ox] .ox| .0%| .ox| .o0x| .o0%| .0%| .o%| .0%
0800 HRS.....vn... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%t .ox| .ox| .ox| .ox| .ox| .ox| .o0%] .ox| .o%| .o%{ .0%
0830 HRS.......... 0 0 (1} 0 0 (] 0 0 0 0 0 0
................ Lox|f o] .ox| .ox] .ox| .ox| .ox| .ox| .ox| .ox| .ox| .o0%
0900 HRS.......... 0 0 (] (] 0 0 0 0 0 0 0 0
................ .0%| .ox| .ox| .o%| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .0%
0930 HRS...vuvuunn 0 0 0 0 0 0 (] 0 0 0 0 0
................ .0%)  .ox%| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox] .ox}] .0%
1000 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .ox%| .ox| .ox| .ox| .ox] .ox| .ox| .ox| .o%| .0%] .0%
1030 HRS......n... 0 (] 0 0 0 0 0 0 0 0 0 0
................ 0% .0x%| .o%| .ox| .ox| .ox| .o%] .ox| .ox|] .o%| .o0%| .0%
1100 HRS.......... 0 (] 0 0 0 0 0 0 0 0 0 0
................ .0%| .0%| .ox| .ox| .o%| .ox| .o%| .ox] .ox| .o%| .0%x| .0%
1130 HRS...0vvnnn. 0 0 0 0 0 0 (1] 0 0 0 0 0
................ .0%| .o%] .o%| .ox%| .ox| .ox| .ox| .ox| .o%| .o%| .0x%| .o0%
NOON....cvuvennnnn 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%| .ox| .o%| .o%) .ox|{ .ox| .ox| .ox| .ox| .ox| .ox| .0%
1230 HRS.ovvennnn. 0 0 0 0 (] 0 0 0 0 0 0 0
................ .0x%| .ox] .ox| .o%| .ox| .ox| .ox] .ox| .ox] .o%x| .0%| .o0%
1300 HRS.......... 1 0 1 0 0 1 0 0 1 0 0 0
................ %) .0%|  .éx|  .o%| .ox| .9%| .0%| .o0%| 2.9%| .0x%] .o0%| .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY VIEWERSHIP OF RAI STATIONS

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 5-2: RAI AUDIENCE: FRIDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - JOVER | AB c1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 1 0 1 0 1 0 0 0 0 0 0 1
................ 3% Ox] 6% .0%| 1.3%} .0%| .0%| .0%] .0x| .0x| .0%| 1.1%
1400 HRS.......... 1 0 1 0 1 0 0 0 0 0 0 1
................ .3% L0%| .6%]  .0%] 1.3%] .0%| .0%x| .0x| .Ox| .0x| .0%| 1.1%
1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%| .ox| .o%| .o0%| .ox| .o%] .0%| .0%| .0%x| .0%| .0% 0%
1500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%| .ox| .ox[ .ox| .o%| .ox| .0%| .0%| .0%x| .0%] .0%X| .0%
1530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%]  .ox| .ox| .ox| .o%| .ox%| .o%| .ox| .0x| .0%| .0%] .0%
1600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%| .o%| .ox| .ox| .o%| .ox| .0%| .0%| .0%x| .0%| .0%| .0%
1630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .ox%| .ox| .ox| .ox| .ox| .ox| .ox| .0x] .0%x| .0%| .0% 0%
1700 HRS.......... 1 1 0 0 1 0 (\ 0 0 0 1 0
................ %l L7x| .ox|  .o%| 1.3%| .0%] .0%| .0%| .O0%X| .0%| 1.4% 0%
1730 HRS.......... 1 1 0 0 1 0 0 0 0 0 1 0
................ %l .7%|  .ox]  .oxf 1.3%| .ox| .0x] .Ox| .0%| .0%] 1.4% 0%
1800 HRS.......... 3 2 1 0 1 0 2 0 1 0 2 0
................ 1.0%] 1.4%| .6%] .0x| 1.3%] .0%| 3.7%] .0%| 2.9%| .0%| 2.8%] .0%
1830 HRS.......... 7 4 3 0 3 1 3 0 1 2 3 1
................ 2.3%] 2.7%] 1.9%] .0%| 3.8%| .9%] 5.6%| .0%| 2.9%| 1.9%] 4.2%| 1.1%
1900 HRS.......... 10 8 2 0 3 3 4 0 2 2 3 3
................ 3.3%| 5.5%| 1.3%| .0%| 3.8%| 2.7%| 7.4%| .0%| 5.9%| 1.9%| 4.2%| 3.4%
1930 HRS.......... 10 8 2 0 2 5 2 1 0 4 3 3
................ 3.3%| 5.5%] 1.3%| .0%| 2.6%| 4.5%| 3.7%| 2.8%| .0%] 3.8%| 4.2%| 3.4%
2000 HRS.......... 11 8 3 0 3 5 0 3 1 4 1 5
................ 3.7%| 5.5%| 1.9%| .0%| 3.8%| 4.5%| .0%| 8.3%| 2.9%| 3.8%| 1.4%] 5.6%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY VIEWERSHIP OF RAI STATIONS

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 5-2: RAI AUDIENCE: FRIDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 ‘ DE
E 17 30 50 65 65

2030 HRS.......... 16 10 6 2 5 ] 1 2 3 5 3 5

................ 5.3%] 6.8%| 3.9%| 9.1%| 6.4%| 5.5%| 1.9%| 5.6%| 8.8%| 4.8%| 4.2%| 5.6%
2100 HRS.......... 24 13 11 3 7 [ 5 3 4 1" 4 5

................ 8.0%| 8.9%| 7.1%|13.6%| 9.0%| 5.5%| 9.3%] 8.3%|11.8%]10.5%| 5.6%f 5.6%
2130 HRS.......... 24 15 9 3 6 7 5 3 3 1 4 6

................ 8.0%]|10.3%| 5.8%(13.6%| 7.7%| 6.4%} 9.3%| 8.3%| 8.8%|10.5%| 5.6%| 6.7%
2200 HRS.......... 21 13 8 3 5 5 5 3 4 10 3 4

................ 7.0%) B.9%| 5.2%|13.6%| 6.4%] 4.5%] 9.3%| 8.3%{11.8%| 9.5%| 4.2%| 4.5%
2230 HRS.......... 13 6 7 1 3 2 5 2 3 7 1 2

................ 4.3%| 4.1%| 4.5%] 4.5%| 3.8%] 1.8%| 9.3%] 5.6%| 8.8%| 6.7%| 1.4%| 2.2%
2300 HRS.......... 5 2 3 0 1 1 2 1 1 3 0 1

................ 1.7%) 1.4%] 1.9%] .0%| 1.3%] .9%] 3.7%]| 2.8%] 2.9%| 2.9% L0%] 1.1%
2330 HRS.......... 2 0 2 0 1 0 1 0 1 1 0 0

................ %1 0%} 1.3%]  .0%] 1.3%| .0%| 1.9%] .0%| 2.9%| 1.0% .0% 0%
DID NOT WATCH RAI

STATIONS ON

THIS DAY....... 257| 120 137 19 65 98 44 31 27 86 65 79

................ 85.7%)82.2%|89.0%|86.4%]|83.3%|89.1%|81.5%|86.1%|79.4%|81.9%]90.3%|88.8%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY VIEWERSHIP OF RAI STATIONS




BROADCASTING AUTHORITY - TV & RADIOC AUDIENCE AUDIT 1994

TABLE 5-3: BERLUSCONI STATIONS AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCID-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL!14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE

TOTAL CASES....... 300] 146] 154 22 78| 110 54 36 34| 105 72 89

................ L0%]  .0x| .0%| .0%x| .o0x| .o0x| .o%] .ox| .ox| .ox| .ox| .ox

................ L0%X|  .0%[ .0x%] .0%f .0%| .0%| .0%| .ox| .o0ox| .ox| .o0%| .0%

................ 3% .Tx| .0x] .0%| 1.3%] .0%| .0%| .o0%] 2.9%| .ox| .0%] .0%

0130 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0
................ 3% .7%| .0%] .o0x%} 1.3%| .0%| .0%] .0%| 2.9x| .ox| .ox| .o%
0200 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0
................ .3% T% 0% L0%] 1.3% .0% 0% 0% 2.9% .0% .0% .0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 ] 0
................ L0%[  .o0x| .0x| .ox| .ox| .ox| .ox] .ox| .ox| .ox| .ox| .ox
0300 HRS.......... 0 0 0 0 0 0 0 0 1] 0 0 0
................ .0%] .0%] .0%] .o0%] .o%| .ox| .o0x%| .ox| .o%x| .oxf .ox| .o0x%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%] 0% .0%| .ox| .ox| .o0x%] .o0%| .ox| .ox| .ox] .ox| .o0%

0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] .0%  .0xf .ox] .o%| .0%| .o0x%| .ox| .o%| .ox] .ox| .0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% . 0% .0% 0% .0% .0% 0% .0% .0% .0% .0%
0500 HRS.......... 0 0 (1 0 0 0 0 0 0 0 0 0
................ .0%] .0%| .0% .0%| .0%| .ox| .ox%f .ox| .ox| .ox| .o%| .ox%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
terireecaaaaaaa .0%] .0%] .0%] .0%] .0%| .0%| .o0x%] .0%x| .0%| .ox! .ox| .o0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
feeeessesaecnaua 0% .0%] 0% .o%] .o%| .o0%| .0%] .o0%] .ox| .ox| .ox| .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY VIEWERSHIP OF BERLUSCONI STATIONS
(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 5-3: BERLUSCONI STATIONS AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL]14 -~ |18 - |31 - |51 - [OVER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 (1 0 0 0
................ .0% 0% .0% .0% .0% 0% 0% .0% 0% 0% .0% .0%
0700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ . 0% 0% .0% .0% .0% 0% 0% 0% .0% .0X 0% .0%
0730 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%p .0x| .ox] .0x| .ox| .o0%| .ox| .o%| .ox| .ox| .ox| .o0x
0800 HRS.......... 0 0 0 0 0 0 0 0 0 o 0 0
................ . 0% .0% .0% .0% 0% 0% .0% 0% .0% . 0% .0% .0%
0830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% .0% .0% .0% 0% .0% .0% .0% .0%
0900 HRS.......... ] 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%| .0%p .O0%| .0% 0% .0x| .ox[ .ox| .ox| .ox| .o%
0930 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0
................ 3% 7% .0% 0% 1.3% .0% .0% 0% 2.9% .0% . 0% .0%
1000 HRS.......... 2 1 1 0 1 1 0 0 1 1 0 0
................ S7x| 7K L6%| 0% 1.3%)  .9%] 0% .0%| 2.9%| 1.0%| .ox| .ox
1030 HRS.......... 2 1 1 0 1 1 0 0 1 1 0 0
................ TR 7R 6% 0% 1.3%] .9%] .ox| .ox| 2.9%| 1.0%] .ox| .ox
1100 HRS.......... 2 1 1 0 1 1 0 0 1 0 0 1
................ S7x|.7x] .6%|  .0x] 1.3%] .9%] .ox| .ox| 2.9%] .ox| .ox| 1.1%
1130 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1
................ 3% .0%| 6% .0%| .0%| .9%| .ox| .ox| .o%| .ox| .o%| 1.1z
NOON.............. 4 2 2 0 0 2 2 0 0 2 0 2
................ 1.3%) 1.6%) 1.3%] .0%| .0x| 1.8%] 3.7%| .0%| .o0%| 1.9%| .o0%| 2.2%
1230 HRS.......... [ 2 4 0 1 3 2 0 0 3 1 2
................ 2.0%) 1.4%] 2.6%] .ox| 1.3%| 2.7%| 3.7%| .o0%| .0%| 2.9%| 1.4%| 2.2%
1300 HRS.......... 9 2 7 0 2 3 3 1 0 4 1 4
................ 3.0%] 1.4%] 4.5%| .0%| 2.6%] 2.7%| 5.6x] 2.8%| .ox] 3.8%| 1.4%| 4.5%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY VIEWERSHIP OF BERLUSCONI STATIONS

(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 5-3: BERLUSCONI STATIONS AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOC10-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - 131 - [51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 48 25 23 6 18 13 7 4 é 16 16 10

................ 16.0%|17.1%]14.9%|27.3%|23.1%]11.8%]13.0X]11.1%|17.6%[15.2%}122.2%|11.2%
2100 HRS......... . 77 38 39 8 25 26 14 4 7 28 25 17

................ 25.7%(26.0%125.3%|36.4%]32.1%|23.6%25.9%111.1%[20.6%]26.7%|34 .7X]19.1%
2130 HRS.......... 81 41 40 7 25 29 15 5 8 30 27 16

................ 27.0%|28.1%|26.0%|31.8%|32.1%|26.4%]27.8%|13.9%]23.5%[28.6%37 .5%[18.0%
2200 HRS......... . 72 36 36 6 24 25 14 3 8 27 22 15

................ 24, 0% 26 . 7%)23.4%]27.3%|30.8%|22.7%|25.9%] B.3%)23.5%|25.7%|30.6%(16.9%
2230 HRS...onvnnnn 45 22 23 3 13 18 8 3 é 16 16 7

............... 115 0%)15. 1% 16 . 9% | 13.6%|16. 7% 16 4% |14 .8%| 8.3%]|17.6%|15.2%|22.2%] 7.9%
2300 HRS.......... 21 11 10 1 9 8 2 1 5 7 é 3

............... | 7.0%] 7.5%| 6.5%| 4.5%|11.5%] 7.3%| 3.7%] 2.8%|14.7%] 6.7X] B.3%] 3.4%
2330 HRS......... . 12 7 S 1 4. é 1 0 3 4 3 2

................ 4.0%! 4.8%) 3.2%) 4.5%) 5.4%| 5.5%] 1.9%| .O%] 8.8%] 3.8%] h.2%| 2.2%
DID NOT WATCH

BERLUSCONI

STATIONS ON

THIS DAY...... . 164 88 76 9 39 63 28 25 21 50 36 57

............ ve..|56.7%]60.3%|49.4%]40.9%|50.0%|57.3%51.9%[69.4%|61.8%]|47.6%|50.0%]64.0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY VIEWERSHIP OF BERLUSCONI STATIONS




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 5-4 OTHER ITALIAN STATIONS AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIC-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - -~ |51 - |OVER | AB ¢1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 300] 146] 154 22 78] 110 54 36 34) 105 72 89
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
..... L0%| .0%| .0%| .0%] .0%X| .Ox L0x[  .0%] .0x| .0x] .0x| .0X
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
..... treesnvennn L0%|  .0%| .0%| .0%] .0%X| .0% 0% .0x| .0%| .0%| .0%] .0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%1 .0%)  .0%p  .0%) .Ox] .0 .0x) .0%] .0%| .Ox} .0%] .0%
0130 HRS.......... 0 0 0 0 ] 0 0 0 0 0 0 0
cetneriaranaaans 0%|  .o%| .0%| .0x%f .0%| .0%] .0%| .0%] .0%x| .0x] .0x| .0%
0200 HRS.......... 0 0 0 0 0 0 0] 0 0 0 0 0
cedseeranaennaas L0%P 0% .0%] .0%] .0%| .Ox% .0x] .o0x| .O0%] .0%x] .0%| .0%
0230 HRS.......... 0 0 0 0 ¢ 0 0 0 0 0 0 0
cedesatiessennan Lol .ox| .ox| .ox| .ox| .ox| .ox| .ox| .oxi{ .Ox] .0%] .OX
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
Cerseesannesaaen .0%1 .0%| .o0%| .o%| .ox| .ox] .ox| .ox| .Ox| .0%|] .0% .0%
0330 HRS.....cn-. 0 0 0 0 0 0 0 0 0 0 0 0
cressertecseannan 0% .0%] .0%] .0%] .0X 0% .0%] .0%] .0%] .0%| .0%] .0%
0400 HRS.......... 0 0 0 ] 0 0 0 0 0 0 0 0
ceserencensennns 0% .o%) .0%| .o0x{ .Ox| .Ox] .0% Lox%|  .0%]  .0%| .0xX{ 0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
cevsannenas ceeas .0%| .ox| .0%| .0x| .0%] .O0%] .0% 0% .0%| .0%| 0% .0%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
tectessennennans 0% .0%] 0% .O0%] 0%} .O0%] .O% 0% J0%)  .0%)  .0%] 0%
0530 HRS.......... ] 0 0 0 0 0 0 0 0 0 0 0
teetesnsesrerann 0% .o%] .0%| .0%] .0%f .Ox{ .0% L0%  .0%] 0% .0%] .0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 o 0 0
feessasceastaenn .0%|  .o0%| .0%| .0%{ .0%] .0%; .0% 0% .0%| .0%| .0%] .0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 5-4 OTHER ITALIAN STATIONS AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL[14 - |18 - |31 - |51 - [QVER | AB ct €2 DE
17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
ceemsensneennsn 0%l .0%| .o0x] .0%| .0%x{ .0%] .0X L0%] .0%]  .0% .0% .0%
0700 HRS.......... 1 0 1 0 0 1 0 0 1 0 0 0
RN %) Lox%) .6%] .0% L0%) L9%] 0% L0%) 2.9% .0% .0%)  .0%
0730 HRS.......... 2 1 1 0 1 1 0 0 2 0 0 0
................ 44 44 6% 0% 1.3%] .9%x| .0%| .0%| 5.9% 0% . 0% .0%
0800 HRS.......... 2 1 1 0 1 1 0 0 2 0 0 0
Crreersaetaaan, LT%] LTH] 6% L0%] 1.3%]  .9% . 0% .0%] 5.9% . 0% . 0% .0%
0830 HRS.......... 2 1 1 0 1 1 0 0 2 0 0 0
enmeeaearaaaras x|l L7k L6x) L0%f 1.3% 9% .0% 0% 5.9%1 .0X . 0% .0%
0900 HRS.......... 2 1 1 0 1 1 0 0 2 0 0 0
rhsecaereneana, %l TR 6% 0% 1.3%| .9% .0% L0%] 5.9%) .0% 0% 0%
0930 HRS.......... 2 1 1 0 0 2 0 0 1 1 0 0
Ceeeenanseaena 7% 7%) .6%| .0%| .0%| 1.8%| .0%| .0%| 2.9%] 1.0%| .0% 0%
1000 HRS.......... 3 1 2 0 0 2 1 ] 1 1 1 U]
................ 1.0%0 .7%| 1.3%] .ox| .ox] 1.8%| 1.9%| .0%] 2.9%| 1.0%[ 1.4%] .0%
1030 HRS.......... 3 1 2 0 0 2 1 0 1 1 1 0
R R 1.0%] .7%| 1.3%] .0x[ .O%[ 1.8%| 1.9%| .0%| 2.9%] 1.0%| 1.4% 0%
1100 HRS.......... 3 1 2 0 0 2 1 0 1 1 1 0
ceeveannseacanns 1.0%] L7 1.3%)  .o%| .ox| 1.8%) 1.9%] .0%] 2.9%] 1.0%] 1.4%] .0%
1130 HRS.......... 3 1 2 0 0 2 1 0 1 1 1 0
................ 1.0%| .7%| 1.3%] .ox| .ox| 1.8%| 1.9%| .0%| 2.9%| 1.0%] 1.4% .0%
NOON........coen 2 0 2 0 ] 1 1 0 1 0 1 0
................ 7% 0%| 1.3%] .0% 0%| .ox%| 1.9%]| .0%| 2.9%| .0%| 1.4%] .0%
1230 HRS.......... 1 0 1 0 0 0 i 0 0 0 1 0
teearaeseneenane 3l ooxl Lexwl  .oxl .ox]  .ox| 1.9%] (0% 0%} .0%) 1.4%] .O0%
1300 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0
I x| Lox|  .ex| .o0%] .o%| .o0x%| 1.9%] .0%] .0% 0% 1.4%] .0%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS

(continued)
2



BROADCASTING AUTHORITY - TV-& RADIO AUDIENCE AUDIT 1994

TABLE 5-4 OTHER ITALIAN STATIONS AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - {18 ~ [31 - |51 - JOVER | AB ¢t c2 DE
E 17 30 50 65 65
1330 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0
................ 3% .0%)  .6%]  .0% 0%| .0%| 1.9% .0%] .0%| .Ox| 1.4%| .0%
1400 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0
................ 3%l .ox%] .6%|  .0%)  .0%| .O%] 1.9%] .O0%| .0%| .O%| 1.4%] .0%
1430 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0
................ 3% .0x%|  .6%|  .0%] 0% .O0x| 1.9%| .0X 0%| .0x{ 1.4x] .0%
1500 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0
................ 3% 0% 6% .0% ox%] .0x| 1.9%] .0%] .0x| .0%X| 1.4%] .0%
1530 HRS.......... ] 0 0 0 0 0 0 0 i} 0 0 0
................ .0%] .oxl  .oxl  .ox] .o%) .ox%| .Ox] .Ox} .OX} .O%] .O0X] .O%
1600 HRS.......... 1 0 1 1 0 0 0 0 0 1 0 0
................ 3ul .ox|  .6%) 4.5%) .ox| .0x%| .0x| .0x| .0%| 1.0%] .0%| .0%
1630 HRS.......... 2 1 1 1 0 1 0 0 0 2 0 0
................ 7% T% 6% 4.5% .0% .9% 0% .0% L0x] 1.9% .0% .0%
1700 HRS.......... 3 1 2 1 0 2 0 0 0 3 0 0
................ 1.0%] 7%l 1.3%] 4.5%) .o0z| 1.8%] .ox| .0%] .0%| 2.9%] .0X| .0%
1730 HRS.......... 2 0 2 1 0 1 0 0 0 2 0 0
................ T4 0% 1.3%] 4.5% 0% 9% .0% 0% 0% 1.9% .0% 0%
1800 HRS.......... 6 3 3 3 1 2 0 0 1 4 1 0
................ 2.0%] 2.1%] 1.9%|13.6%]) 1.3%| 1.8%| .0%] .0%| 2.9%| 3.8%| 1.4%] .0%
1830 HRS.......... 7 3 4 3 1 2 1 0 1 3 1 2
................ 2.3%| 2.1%| 2.6%|13.6%| 1.3%| 1.8%| 1.9%| .0%| 2.9%| 2.9%| 1.4%] 2.2%
1900 HRS.......... 6 2 4 2 1 2 1 0 1 2 1 2
................ 2.0%| 1.4%] 2.6%] 9.1%| 1.3%] 1.8%] 1.9%| .0%| 2.9%| 1.9%] 1.4%| 2.2%
1930 HRS...... ceen 6 2 4 2 1 2 1 0 1 2 1 2
feetceasntacans L) o2.0%] 1.4%) 2.6%) 9.1%) 1.3%) 1.8%) 1.9%] .0%] 2.9%| 1.9%] 1.4%] 2.2%
2000 HRS.......... 4 2 2 0 1 3 0 0 1 1 1 1
Ceisrecacana ceeo ] 1035 14| 1.3%] Lox] 1.3x| 2.7%|  .0%| .0%] 2.9%] 1.0%] 1.4%] 1.1%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS

(continued)
3



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 5-4 OTHER ITALIAN STATIONS AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL] GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 -~ [31 ~ |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 10 6 4 1 1 5 2 1 1 3 2

................ 3.3%) &.1%| 2.6%] 4.5%] 1.3%] 4.5%| 3.7%] 2.8%] 2.9%| 2.9%| 2.8%| 4.5%
2100 HRS.......... 12 7 5 1 2 5 3 1 1 2 4

................ 4.0%] 4.8%| 3.2%]| 4.5%| 2.6%| 4.5%| 5.6x%| 2.8%| 2.9%| 1.9%| 5.6%| 5.6%
2130 HRS.......... 9 5 4 1 2 2 3 1 1 2 4

................ 3.0%| 3.4%| 2.6%| 4.5%| 2.6%| 1.8%| 5.6%| 2.8%| 2.9%] 1.9%| 5.6%| 2.2%
2200 HRS.......... 8 3 5 1 1 3 3 0 0 3 3

................ 2.7%| 2.1%| 3.2%| 4.5%| 1.3%] 2.7%| 5.6%] .0%] .Ox} 2.9%| 4.2%| 2.2%
2230 HRS.......... & 1 3 0 1 2 1 0 0 2 1

................ 1.3%) 7% 1.9%] .ox| 1.3%| 1.8%| 1.9%] .ox| .0x| 1.9%] 1.4%] 1.1%
2300 HRS.......... 2 1 1 0 0 2 0 0 0 0 1

................ T4 7% 6% .0%| .0%| 1.8%| .0%] .0%| .0%x| .0%| 1.4%| 1.1%
2330 HRS.......... 2 2 0 0 0 2 [y 0 0 0 1

................ %] 1.4%] ol .o%] .ox| 1.8%] .ox[ .oxl .ox| .0%| 1.4%| 1.1%
DID NOT WATCH

OTHER ITALIAN

STATIONS ON

THIS DAY....... 272 133] 139 18 73 98 49 34 30 95 67 80

................ 90.7%191.1%]90.3%]81.8%|93.6%]89.1%|90.7%]94.4%|88.2%)90.5%]93.1%)|89.9%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 5-5: SATELLITE STATIONS AUDIENCE: FRIDAY
~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE

TOTAL CASES....... 300 146] 154 22 78 110} = 54 36 341 105 72 89

................ -0%) 0% .ox| .o%| .ox| .ox{ .ox| .ox| .ox| .ox| .o0x%| .ox

0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0%| 0% .ox[ .0%| .ox| .o0x| .o%| .ox| .ox| .ox| .ox%| .ox
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0x%| 0% Loxp .0%] .ox] .ox] .0%] .ox%| .ox| .ox| .ox| .o%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ (0% .0%)  .ox%p .0%] .o0%] .o0x| .ox| .ox] .ox| .ox|{ .ox| .o0%

0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% 0% .0% .0% .0% 0% .0x% .0% . 0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0% .0% .0% .0% .0% .0% 0% .0% 0% . 0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0% .0% .0% 0% .0% 0% .0% 0% .0% .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .ox| .0x| .0x| .ox| .o0x| .0%] .ox] .ox%| .ox| .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ Lol Lox[ .ok .0%) .0%| .ox| .ox| .ox| .ox| .ox| .o%{ .o0x%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% .0% 0% .0% .0% .0% 0% .0% 0%
0500 HRS.......... 0 0 ] 0 0 0 0 0 0 0 0 0
teiiieenenass . 0% .ol .ox| .o0%| .ox| .ox| .ox|] .o%x| .o%| .o%| .o%| .o0%
0530 HRS......... . 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% .o%|  .oxp .ox%{  .ox%| .ox] .ox| .ox| .o%| .ox] .ox| .ox
0600 HRS..... ceee 0 0 0 0 0 0 0 0 0 0 0 0
ressenenn Cecanns L0%|  .0x| .0%] .o%) .o%| .ox| .ox| .o0x| .ox| .o%| .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY VIEWERSHIP OF SATELLITE STATIONS
‘(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 5-5: SATELLITE STATIONS AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE [FEMAL|14 - |18 -~ |31 - |51 - |OVER | AB c1 c2 DE

................ L0%X{ .0%[ .0%| .0%] .ox| .ox L0%| 0% .0x%| .ox| .ox| .o0%

................ L0%]  .0%| .0%| .0%| .0%| .0% .0x] .0x| .ox] .0x| .0%| .0%

................ L0xf .0%f  .0%] .ox| .0%| .0% L0%]  .0x] .0%| .0%] .0%| .0%

................ .02 .0%| 0% .0x%| .o%| .ox -0%|  .ox| .o0%| .0%] .0%| .o0%

................ L0x) .o%| .0%] .ox| .ox] .o0% L0%  .0%) .0%| .0xX| .0%| .0%

................ .0% .0% .0% .0% .0% .0% .0% 0% . 0% 0% . 0% .0%

................ L0%p .ox|p  .0%]| .ox| .0x%| .o0% 0% .0%|  .0xX| .ox| .ox| .0x%

................ L0%| .o0x| .ox{ .0%| .ox| .ox L0% 0%} .0%| .0%| .0%| .0%

................ LOxl .0%)  .0x] .0x| .ox] .ox L0%| .0%| .0%| .0%|] .o%f .0%

................ 3% .7X%| .0%] .ox| .o .ox| 1.9%| .ox| .ox| 1.0x] .ox| .ox

................ 3% .7%| .0ox%| .ox%| .ox%| .ox| 1.9%| .o0%| .ox| 1.0%] .ox| .ox

................ %l 7% .0x] .o0x%| .ox| .ox| 1.9%] .ox] .ox| 1.0%| .ox| .o%

1230 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 3% 7% .ox] .ox| .ox%| .ox%| 1.9%x] .ox%| .ox| 1.0%] .ox| .ox
1300 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 3% .74 .o0x] 0% .o%] .ox| 1.9%] .o%| .o0x| 1.0%] .ox| .ox|

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY VIEWERSHIP OF SATELLITE STATIONS
(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 5-5: SATELLITE STATIONS AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - [18 - |31 - |51 - |OVER AB c1 c2 DE
17 30 50 65 65
1330 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 3% .7x| .0x] .ox| .ox| .ox] 1.9%x] .ox| .ox| 1.0x| .ox| .ox
1400 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 3%} .Tx| Lox|  .ox%| .ox| .ox| 1.9%| .o0%| .ox 0%| .0%] .0%
1430 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 3% .7x| .0x] .ox] .ox| .ox| 1.9%| .ox| .ox| 1.0%| .ox| .ox
1500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% 0% .0% .0% 0% 0% .0% .0% .0% .0%
1530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% 0% 0% .0% 0% .0% .0% 0% .0% .0%
1600 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ .3% 7% .0% .0% 0% 9% .0% L0%| 2.9% .0% .0% .0%
1630 HRS.......... 1 1 0 0 0 1 0 0 1 0 0 0
................ 3% .7%]  .0x| .o%| .ox| .9%x| .o0x%| .ox| 2.9% 0%| .0x%| .0%
1700 HRS.......... 2 1 1 0 1 1 0 0 1 1 0 0
................ Rl Tx| L6%] L0x] 1.3%]  .9x%| .ox|] .ox| 2.9%| 1.0%x| .ox| .ox%
1730 HRS.......... 2 1 1 0 1 1 0 0 1 1 0 0
................ Tx 7% 6x| .o%| 1.3%]  .9x| .ox| .o0x%| 2.9x% 0x%| .0%| .0%
1800 HRS.......... 4 3 1 0 3 1 0 0 1 2 0 1
................ 1.3%] 2.1%)  .6x| .0%| 3.8%] .9x| .ox| .0%| 2.9% 9%  .0%| 1.1%
1830 HRS.......... 3 3 0 0 2 1 0 0 1 1 0 1
................ 1.0%] 2.1%| .o0%| .0%| 2.6%| .9%] .o0x| .o%| 2.9%] 1.0%] .ox| 1.1%
1900 HRS.......... 2 2 0 0 1 1 0 0 0 1 1 0
................ A 1A% L0%|  .0x| 1.3%| .9%] .ox%| .ox| .ox 0%] 1.4%| .0%
1930 HRS.......... 3 2 1 0 1 2 0 0 0 2 1 ¢
................ 1.0%] 1.4%| .6x%| .o%| 1.3%] 1.8%] .ox| .ox| .ox| 1.9%| 1.4%] .o%
2000 HRS.......... 5 3 2 0 2 3 0 0 0 3 1 1
................ 1.7%] 2.1%| 1.3%| .o0%| 2.6x| 2.7%] .ox| .ox| .ox| 2.9%| 1.4%| 1.1%

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT FRIDAY VIEWERSHIP OF SATELLITE STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 5-5: SATELLITE STATIONS AUDIENCE: FRIDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO0-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 €2 DE
E 17 30 50 65 65

2030 HRS.......... 7 4 3 0 3 4 0 0 0 3 0 3

........ eeeeene]| 2.3%| 2.7%) 1.9%| .0%| 3.8%| 3.6%] .0x| .0%] .0%| 3.8%| .0%| 3.4%
2100 HRS.......... 7 4 3 0 2 5 0 0 1 4 0 2

................ 2.3%) 2.7%| 1.9%| .0%| 2.6%| 4.5%] .0x| .0%| 2.9%] 3.8% 0% 2.2%
2130 HRS.......... 7 5 2 0 2 5 0 0 1 4 1 1

................ 2.3%] 3.4%| 1.3%] .0%| 2.6%| 4.5%| .0%] .0%| 2.9%| 3.8%] 1.4%| 1.1%
2200 HRS.......... 5 4 1 0 0 5 0 0 1 2 1 1

................ 1.7%1 2.7%] .6%| .0%] .0%X| 4.5%| .0x%| .0%] 2.9%| 1.9%| 1.4%] 1.1%
2230 HRS.......... 4 4 0 0 0 4 0 0 1 1 1 1

................ 1.3%] 2.7%] .0%] .0x| .0%| 3.6%| .0%| .0x| 2.9%| 1.0%| 1.4%} 1.1%
2300 HRS.......... 0 0 0 0 ] 0 0 0 0 0 0 0

................ 0% .0%] .0%| .0%| .0%| .0%| .0%| .0%x] .0%| .0% .0% .0%
2330 HRS.......... 1 0 0 0 0 0 0 0 0 0 0 0

................ L0% .0%) .0%| .0%| .0%| .0%| .0%| .0%| .o0x| .0x| .0%| .ox
DID NOT WATCH

SATELLITE

STATIONS ON

THIS DAY....... 2901 139] 151 22 75) 104 53 36 33| 100 71 86

................ 96.7%195.2%198.1%| 100%|96.2%[94.5%]|98.1%| 100%|97.1%|95.2%|98.6%|96.6%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT FRIDAY VIEWERSHIP OF SATELLITE STATIONS



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 6-1: TVM AUDIENCE: SATURDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 €2 DE

E 17 30 50 65 65
TOTAL CASES....... 300{ 146] 154 22 78| 110 54 36 31 110 67 92
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ . 0% .0% .0% .0% 0% 0% 0% .0% .0%X .0% .0% 0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0% 0% 0% .0% 0% 0% .0% 0% .0% .0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 1] 0 0
................ 0% .0%] .0%| .0%x| .0%| .0%x| .ox| .ox| .ox] .ox| .ox] .ox
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%) .0%| .0%| .0% -0%|  .0%| .0%| .0%| .0%] .0%] .0%| .0%

0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% 0% .0% .0x% .0% .0% 0% .0% .0% . 0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%| .0%| .0% L0%|  .0x| .0%| .0%] .o0x| .0%| .0%] .0%

................ 0% .0%]  .o%| (0% -0%)  .0%| .0%] .0%| .0%| .o0%| .0%| .0%

0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%p .0%]  .0x| .ox| .0%| .0%| .0%| .o%| .ox| .o%| .ox| .o0%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ C0%p .0%] .0%| .0%] .0%| .0x| .o%| .ox| .ox| .ox| .o%| .o0x%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% 0% .0% 0% .0% 0% .0% .0% .0%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%  .0%| .0% .0%| .0%| .o%| .ox| .ox| .ox| .ox| .ox| .ox

................ 3% .0%] .6%| .0%| 1.3%| .0x| .ox| .o%| .ox| .9x%| .o%] .ox

creiseseesanaaas 3% .0%]  .6%| .0%] 1.3%| .o0%| .ox{ .ox| .o%| .9%| .ox| .o%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY VIEWERSHIP OF TVM
(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 6-1: TVM AUDIENCE: SATURDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 ~ |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
0630 HRS.......... 1 0 1 0 1 0 0 0 0 1 0 0
................ 3% 0% .6%x] .0x| 1.3x] .ox{ .ox! .0x! .0x| .9%x] .0x%] .O%
0700 HRS.......... 0 ] 0 0 0 0 [ 0 0 0 0 0
................ -0%]  .0x| .0%| .0%| .O0x[ .0x} .O0x| .0x| .Ox] .0%x{ .0x} .0%
0730 HRS.......... 1 0 1 0 0 0 1 0 0 1 0 0
................ 3% L0%) .6%)  L0%]  .O%]  .0%) 1.9%] .O0%] .O%] .9% 0xX| .0%
0800 HRS.......... 3 1 2 0 0 1 1 1 0 2 0 1
................ 1.0%) .7%| 1.3%] .0%] .0%| .9%[ 1.9%| 2.8%| .0%| 1.8%| .0%| 1.1%
0830 HRS.......... 2 1 1 0 0 1 0 1 L4} 1 0 1
................ TR 7% L6%) 0% .0%|  .9%| .0%| 2.8%| .0%) .9%| .0%] 1.1%
0900 HRS.......... 2 1 1 0 0 2 0 0 0 1 0 1
................ 7% T% .6% 0% L0%) 1.8% L0% .0% 0% 9% 0%) 1.1%
0930 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1
................ 3% .0%) 6% .0%]| .0xX] .9%x} .0%| .0%| .0%|[ .0%| .0%| 1.1%
1000 HRS.......... 2 1 1 0 1 1 0 0 0 0 0 2
................ A TR L6%] 0% 1.3%]  .9%] .0%] .0%] .0x] .0%] .0%| 2.2%
1030 HRS.......... 2 1 1 (U 1 1 0 g 0 0 0 2
................ A 7R 6% 0% 1.3%]  .9%| .0%] .0%] .o0x| .o0x| .O%| 2.2%
1100 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1
................ 3% .0%] .6%] LO0%] 0% .9%] .O0%] .0%| .0%{ .0%| .0%| 1.1%
1130 HRS.......... 1 0 1 0 0 1 0 0 0 0 0 1
................ %D L0%) W6%) .0%]  .0%]  .9%) 0%} .0%] 0% .0%] .0%] 1.1%
NOON.............. 2 0 2 (1 0 2 0 0 0 0 0 2
................ LI% 0% 1.3%]  J0%| .0%| 1.8%] .0%| .0%] .0%| .0%| .0%| 2.2%
1230 HRS.......... 1 0 1 0 0 1 0 0 ] 0 0 1
................ 3% .0%| .6%| .0%| .0%| .9% .0%] .0x| .0%] .0%X] .0%] 1.1%
1300 HRS.......... 3 0 3 1 0 1 1 0 0 0 1 2
................ 1.040  .0%{ 1.9%| 4.5%] .O0%| .9%| 1.9%] .0%] .0%; .O%] 1.5%] 2.2%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY VIEWERSHIP OF TVM

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 6-1: TVM AUDIENCE: SATURDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - }18 - |31 -~ |51 - JOVER | AB c1 €2 DE
E 17 30 50 65 65
1330 HRS.......... 4 0 4 1 0 2 1 0 0 1 1 2
................ 1.3%] .0%] 2.6%| 4.5%] .0x| 1.8%| 1.9%] .0%x| .0x| .9%| 1.5%] 2.2%
1400 HRS.......... 5 0 5 1 1 3 0 0 0 2 1 2
................ 1.7%]  .0%] 3.2%) 4.5%] 1.3%] 2.7%| .0%| .O0%X| .0%; 1.8%| 1.5%) 2.2%
1430 HRS.......... 7 2 5 1 1 3 0 2 0 4 2 1
................ 2.3%| 1.4%] 3.2%] 4.5%) 1.3%| 2.7%] .0%] 5.6%| .0x%| 3.6x| 3.0%| 1.1%
1500 HRS.......... 7 2 5 1 1 3 0 2 0 4 2 1
................ 2.3%] 1.4%] 3.2%| 4.5%] 1.3%| 2.7%] .0%| 5.6%| .0%| 3.6%] 3.0%| 1.1%
1530 HRS.......... 6 1 5 1 1 3 0 1 0 4 1 1
................ 2.0%] 7%} 3.2%| 4.5%] 1.3%| 2.7%] .0%| 2.8X| .0} 3.6%] 1.5%] 1.1%
1600 HRS.......... 6 0 6 0 1 3 1 1 0 4 0 2
................ 2.0%| .0%] 3.9%| .0%| 1.3%] 2.7%| 1.9%] 2.8%| .0%] 3.6%] .0%| 2.2%
1630 HRS.......... 5 0 5 0 0 3 1 1 0 3 0 2
................ 1.7%]  .0%| 3.2%] .0%] .0%| 2.7%| 1.9%| 2.8%| .0%| 2.7x| .0%| 2.2%
1700 HRS.......... 4 0 4 0 0 1 2 1 1 1 0 2
................ 1.3%] .0%{ 2.6% .o0xf .0x| .9%x! 3.7%| 2.8%| 3.2%1 .9%{ .O%| 2.2%
1730 HRS.......... 4 0 4 0 1 0 2 1 2 1 0 1
................ 1.3%]  .0%| 2.6%] .0%] 1.3%| .0x%| 3.7%| 2.8%| 6.5%| .9%| .0%| 1.1%
1800 HRS.......... 15 2 13 0 2 4 5 4 2 (] & 3
................ 5.0%) 1.4%| 8.4%) .0%] 2.6%| 3.6%| 9.3%]11.1%] 6.5%| 5.5%| 6.0%] 3.3%
1830 HRS.......... 12 3 9 0 2 3 4 3 2 4 3 3
................ 4.0%) 2.1%] 5.8%] .0%| 2.6%] 2.7%| T.4%| 8.3%| 6.5%] 3.6%| 4.5% 3.3%
1900 HRS.......... 12 4 8 0 2 4 4 2 1 5 1 5
................ 4.0%| 2.7%) 5.2%| .0%| 2.6x| 3.6%| 7.4%| 5.6%| 3.2%| 4.5%| 1.5%| 5.4%
1930 HRS.......... 15 5 10 0 4 4 5 2 1 7 2 5
................ 5.0%| 3.4%] 6.5%] .0%| 5.1%] 3.6%| 9.3%] 5.6%] 3.2%| 6.4%] 3.0%) 5.4%
2000 HRS.......... 153 76 77 3 37 59 3 23 13 52 39 49
................ 51.0%[52.1%]50.0%13.6%|47.4%]53.6%]57.4%|63.9%|41.9%|47.3%)58.2%|53.3%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY VIEWERSHIP OF TVM




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 6-1: TVM AUDIENCE: SATURDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCXO-ECONOM]C GROUP
CASES
MALE |FEMAL|14 - |18 - 131 - 51 - JOVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 100 47 53 1 24 39 23 13 7 38 26 29
................ 33.3%|32.2%]34.4%| 4.5%]|30.8%|35.5%42.6%|36.1%|22.6%]34.5%|38.8%|31.5%
2100 HRS.......... 40 17 23 1 (] 15 10 8 1 15 9 15
................ 13.3%)11.6%|14.9%| 4.5%| 7.7%[13.6%]18.5%|22.2%] 3.2%|13.6%|13.4%[16.3%
2130 HRS.......... 30 14 16 1 4 12 6 7 0 12 9 9
................ 10.0%] 9.6%{10.4%]| 4£.5%) 5.1%]10.9%|11.1%|19.4%] .0%]|10.9%|13.4%| 9.8%
2200 HRS.......... 24 12 12 1 2 10 (] 5 (1] 8 8 8
................ 8.0%| 8.2%| 7.8%| 4.5%| 2.6%| 9.1%|11.1%|13.9%] .0%| 7.3%|11.9%| 8.7%
2230 HRS.......... 16 9 7 0 1 9 4 2 0 5 5 (]
................ 5.3%] 6.2%| 4.5% 0% 1.3%] 8.2%| 7.4%] 5.6% 0%| 4.5%| 7.5%| 6.5%
2300 HRS.......... 10 5 5 0 2 6 2 0 0 4 2 4
................ 3.3%| 3.4%) 3.2%! .0%| 2.6%| 5.5%| 3.7%| .0%] .0%| 3.6%] 3.0%] 4.3%
2330 HRS....votnnn 3 2 1 0 2 0 1 0 0 2 0 1
................ 1.0%| 1.4%| .6%| .ox]| 2.6x%] .ox| 1.9%| .0%| .0x] 1.8%| .0%| 1.1%

DID NOT WATCH TVM
ON THIS DAY.. 126 62 64 18 36 44 20 8 16 48 24 38
................ 42.0%162.5%|61.6%]81.8%]46.2%|40.0%|37.0%|22.2%]51.6%)4#3.6%|35.8%|41.3%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY VIEWERSHIP OF TVM




BROADCASTING AUTHORITY ~ TV & RADIO AUDIENCE AUDIT 1994

TABLE 6-2: RAI AUDIENCE: SATURDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL] GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ . 0% 0% .o%] .ox| .ox| .ox{ .ox{ .ox| .ox| .ox| .ox%| .ox
0700 HRS.......... 1 1 0 0 1 0 0 0 0 0 1 0
................ 3%l LT 0% 0| 1.3%| .ox| .ox| .ox| .o0x| .ox| 1.5%| .ox
0730 HRS.......... 1 1 0 0 1 0 0 0 0 0 1 0
................ 3% .7#[ .0%| .0%| 1.3%| .0%| .o%x| .0%| .o0x%| .ox| 1.s5% 0%
0800 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ . 0% 0% .0% 0% .0%| .0%| .0x| .0x{ .o%| .o0%| .0%] .o0x%
0830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%[  .ox%f .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0%| .o0x| .o0%| .0%x| .o%| .ox| .o%| .o0%| .ox%| .o%
0930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% 0%] .0%x| .0x] .o0x| .0x%} .o%| .ox] .o%| .0%
1000 HRS.......... 1 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .o%| .ox%| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .o%
1030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .0% 0% .0%| .0x| .ox| .0%{ .ox] .o%| .ox| .o0%
1100 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1
................ 3% 7| .0x| .o0%| 1.3%| .ox| .ox] .ox| .ox] .ox%| .ox| 1.1%
1130 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1
................ 3% .7 .o0%|  .ox| 1.3% .ox| .ox| .ox| .ox%| .ox 0% 1.1%
NOON.............. 1 1 0 0 1 0 0 0 0 0 0 1
................ 3% 7% .0%] .0%] 1.3%] .0%| .0x%| .ox| .o%| .ox% 0%] 1.1%
1230 HRS.......... 1 1 0 0 1 0 0 0 0 0 0 1
................ 3% W7 0% .0%] 1.3%] .ox] .0%| .ox| .ox| .ox| .o0%| 1.1%
1300 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ J3%1 0 .0x)  .6x%| .ox| .ox%] .9x| .o%| .ox| .ox] .9x| .oz 0%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY VIEWERSHIP OF RAI STATIONS

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 6-2: RAI AUDIENCE: SATURDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - [18 - |31 - |51 - JOVER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 2 0 2 0 0 1 1 0 0 1 1 0
................ JTH 0% 1.3%|  .ox|  .ox| .9%] 1.9%| .o0x| .ox] .9x| 1.5%] .ox%
1400 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0
................ 3% .0%|  .6x| .0x%| .o0x| .ox| 1.9%| .ox| .ox| .ox| 1.5%] .ox
1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0x|  .o0%| .0x| .ox| .ox] .ox| .ox| .ox| .ox| .ox| .ox| .ox
1500 HRS.......... 2 1 1 1 0 0 1 0 0 0 2 0
................ ST Txp .6%| 4.5%| .0%] .ox| 1.9%| .ox| .ox| .ox| 3.0%| .ox
1530 HRS.......... 3 2 1 1 0 1 1 0 0 0 2 1
................ 1.0%) 1.4% 6%| &.5% 0% 9%| 1.9%| .0%] .0%x|] .0x| 3.0%| 1.1%
1600 HRS.......... 4 3 1 1 0 2 1 0 0 0 2 2
................ 1.3%] 2.1% 6%) 4.5% 0% 1.8%) 1.9%| .0%] .o0x| .ox| 3.0%| 2.2%
1630 HRS.......... 4 3 1 1 0 2 1 0 0 0 2 2
................ 1.3%] 2.1% 6% 4.5% 0%] 1.8% 1.9%] .0%x| ._0x%} .0x]| 3.0%| 2.2%
1700 HRS.......... 3 3 0 1 0 1 0 1 0 0 1 2
................ 1.0%] 2.1% 0% 4.5% 0% 9%| .0%| 2.8%] .0%| .0%] 1.5%| 2.2%
1730 HRS.......... 3 2 1 0 0 2 0 1 0 0 0 3
................ 1.0%) 1.4% 6% .0% 0%] 1.8% 0% 2.8%] .0%| .0%| .0%| 3.3%
1800 HRS.......... 3 2 1 0 0 2 0 1 0 0 0 3
................ 1.0%] 1.4% 6% .0% 0%| 1.8% 0%| 2.8%| .0%| .0x%x] .0%] 3.3%
1830 HRS.......... 4 2 2 0 0 3 0 1 0 1 0 3
................ 1.3%] 1.4%] 1.3%] .0% 0% 2.7% 0%] 2.8%} .0x] .9%| .o0%| 3.3%
1900 HRS.......... 8 6 2 0 0 5 1 2 1 2 2 3
................ 2.7%| &.1%] 1.3%] .0% 0%| 4.5%) 1.9%| 5.6%| 3.2%}] 1.8%| 3.0%| 3.3%
1930 HRS.......... 1 8 3 0 1 5 2 3 2 & 2 3
................ 3.7%| 5.5%| 1.9%] .0%] 1.3%| 4.5%] 3.7%| 8.3%| 6.5%| 3.6%| 3.0%| 3.3
2000 HRS.......... 7 5 2 0 2 3 0 2 0 4 0 3
................ 2.3%] 3.4%) 1.3% 0% 2.6%] 2.7%| .0%) 5.6%] .0%{ 3.6%| .0%] 3.3%

BASE =

PERCENTAGES = COLUMN PERCENTAGES
ALL WHO WERE ASKED ABOUT SATURDAY VIEWERSHIP

OF RAI STATIONS

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 6-2: RAI AUDIENCE: SATURDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - |18 - 131 - |51 - JOVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 1" 5 6 0 3 6 0 2 0 3 4 4

................ 3.7%] 3.4%]| 3.9% .0%| 3.8%] 5.5% .0%| 5.6%| .0x| 2.7%x| 6.0%| 4.3%
2100 HRS.......... 23 13 10 0 7 10 4 2 2 3 12 6

................ 7.7%] 8.9%| 6.5%| .0%| 9.0%| 9.1%| 7.4%] 5.6%| 6.5%| 2.7%|17.9%| 6.5%
2130 HRS.......... 21 1 10 0 6 9 4 2 2 3 11 5

................ 7.0%) 7.5%] 6.5%| .0%| 7.7%| 8.2%| 7.4x%| 5.6%| 6.5%| 2.7x|16.4%| 5.4%
2200 HRS.......... 20 11 9 0 5 9 4 2 1 3 12 4

................ 6.7%| 7.5%) 5.8%| .0%| 6.4%] 8.2%| 7.4%| 5.6%| 3.2%) 2.7%|17.9%| 4.3%
2230 HRS.......... 12 7 5 0 3 é 3 0 1 2 7 2

................ 4.0%) 4.8%] 3.2%| .0%| 3.8%| 5.5%| s5.6%| .0%| 3.2%] 1.8%)10.4%| 2.2%
2300 HRS.......... 7 4 3 0 1 3 3 0 1 1 4 1

................ 2.3%4] 2.7%| 1.9%] .0%| 1.3%| 2.7%] 5.6%| .o%| 3.2%] .9x| 6.0%] 1.1x
2330 HRS.......... 2 1 1 0 1 1 0 0 1 0 1 0

................ 7% 7% .6% .0%] 1.3% .9% .0% 0%} 3.2% 0% 1.5% .0%
DID NOT WATCH RAX

STATIONS ON

THIS DAY....... 261 125] 136 21 69 92 48 3 26 102 50 83

................ 87.0%)85.6%|88.3%|95.5%)88.5%|83.6%|88.9%[86.1%|83.9%|92.7%| 74 . 6%|90.2%

BASE = ALL WHO WERE ASKED ABOUT SATURDAY VIEWERSHIP

PERCENTAGES = COLUMN PERCENTAGES

OF RAI STATIONS




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 6-3: BERLUSCONI STATIONS AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GRoOuUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - 118 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300f 146] 154 22 78! 110 54 36 31 110 67 92
MIDNIGHT.......... 0 0 (U 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% .0% .0x% 0% 0% 0% .0% .0% .0% . 0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% . 0% .0% .0% 0% .0% .0% .0% 0% . 0% .0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .o0%f .0%x| .0%| .0%x| .o%| .0%| .ox| .ox%| .ox| .ox
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% .0% .0% .0% .0% 0% .0% .0% .0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%]  .0x%| .o0x| .0%| .0x| .o0%| .o0x| .ox| .ox| .ox| .ox
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%)  .0%f (0% .0%| .0%] .o%| .0%| .ox| .o%| .ox%| .o%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .ox%f .0%] .0%| .0%| .ox%| .ox| .ox| .ox| .ox| .ox| .ox
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%p 0% .ox{ .0%| .0%| .ox| .ox%{ .o%| .ox| .o%| .o0%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .o%| .ox} .o%| .0%x] .ox%| .ox| .o%] .ox| .ox| .ox| .o%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0%] .0%| .o0%| .0%| .ox| .o%| .ox| .ox| .0%| .o0x%
0500 HRS.......... 0 0 0 0 0 0 1} 0 0 0 0 0
................ 0% .0% .0%] .0%| .o0%| .o%| .o0%] .ox| .o%| .ox| .ox| .o%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0%| .0%| .0%| .0%| .o0%| .ox| .ox| .ox%] .ox| .0%| .0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%1 .oxf .o%| .ox| .o0x| .ox| .ox| .ox| .o%| .ox| .ox] .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY VIEWERSHIP OF BERLUSCONI STATIONS

(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 6-3: BERLUSCONI STATIONS AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL]14 - |18 - |31 - |51 - |ovER AB c1 €2 DE
E 17 {30 |50 |65 | a5
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% . 0%
0700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0| Lox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0730 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% 0% . 0% .0% .0% 0% 0% 0% .0% .0%
0800 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% . 0% 0% 0% 0% 0% 0% 0% . 0% 0% .0% 0%
0830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .ox| .ox| .ox| .ox| .ox| .ox] .ox] .ox| .ox| .ox| .ox
0900 HRS.......... 1 0 1 1 0 0 0 0 0 0 1 0
................ 3% .0%| .6x| 4.5%] .ox| .ox| .ox| .ox| .ox| .ox| 1.s%| .ox
0930 HRS.......... 1 0 1 1 0 0 0 0 0 0 1 (]
................ 3% 0% 6% 4.5% . 0% 0% .0% 0% .0% 0%] 1.5% .0%
1000 HRS.......... 2 0 2 1 0 1 0 0 0 1 1 0
................ 7% .0x) 1.3%) 4.5% .ox]  .ex| .ox| .ox| .ox| .ou| 1.s%| .ox
1030 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ x| o.ox|  cex| .ox| .ox| .exl .ox| .ox| .ox| .9x| .ox| .ox
1100 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3% 0% . 6% 0% .0% . 9% .0% .0% 0% 9% 0% .0%
1130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .o%| .exl .ox| .ox| .ox| .ox| .ox| .o%| .o%| .ox| _ox
NOON.......con.... 2 2 0 1 0 1 0 0 0 1 0 1
................ 7% 1.6%l ox| 4.5% Lox| .9x] .ox| .o%| .ox| .9x| .ox| 1.1x
1230 HRS.......... 2 2 0 1 0 1 0 0 0 1 0 1
................ 7% 1.6 Lox| 4.5% Lox| .ox| .ox| .ox| .ox| .9x| .ox| 1.1x
1300 HRS.......... 2 2 o 0 0 2 0 0 0 1 0 1
................ % 1.4%]  .ox| .o%| .ox| 1.8%x| .ox| .ox| .ox| .9x| .ox| 1.1%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY VIEWERSHIP OF BERLUSCONI STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 6-3: BERLUSCONI STATIONS AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES

MALE |FEMAL[14 - [18 - |31 - |51 - {OVER | AB c1 €2 DE

1400 HRS.......... 11 3 8 1 3 5 2 0 0 6 2 3

1430 HRS.......... 12 3 9 1 3 6 2 0 0 6 3 3

1500 HRS.......... 1 2 9 1 3 5 2 0 0 5 3 3

1600 HRS.......... 10 0 10 3 2 3 2 0 0 é 4 0

1630 HRS.......... 1" 0 11 2 2 4 3 0 0 5 5 1

................ 3.7% 0% 7.1%] 9.1%| 2.6%| 3.6%| 5.6%) .ox| .0%| 4.5%| 7.5%] 1.1%

1700 HRS.......... 10 1 9 2 1 4 3 0 0 3 5 2

1730 HRS.......... 1" 2 9 3 1 5 2 0 0 3 [ 2

1800 HRS.......... 17 5 12 5 1 7 3 1 1 6 5 5

................ 5.7%| 3.4%| 7.8%|22.7%| 1.3%| 6.4%| 5.6%| 2.8%] 3.2%| 5.5%| 7.5%| 5.4%

1830 HRS.......... 21 6 15 6 1 8 4 2 1 9 5 6
................ 7.0%| 4.1%| 9.7%|27.3%| 1.3%| 7.3%| 7.4%| 5.6%| 3.2%| 8.2%| 7.5%| 6.5%

1900 HRS.......... 24 9 15 4 1 10 6 3 1 10 6 7
................ 8.0%| 6.2%] 9.7%[18.2%| 1.3%| 9.1%|11.1%| 8.3%| 3.2%| 9.1%]| 9.0%| 7.6%

1930 HRS.......... 7 23 9 14 4 1 8 7 3 1 10 5 7
................ 7.7%| 6.2%] 9.1%(18.2%] 1.3%| 7.3%|13.0%| 8.3%| 3.2x] 9.1%| 7.5%| 7.6x
2000 HRS.......... 18 é 12 2 6 5 4 1 1 9 4 4
................ 6.0%| 4.1%] 7.8%| 9.1%) 7.7%| 4.5%] 7.4%| 2.8x%] 3.2%| 8.2%| 6.0%| 4.3%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY VIEWERSHIP OF BERLUSCONI STATIONS
(continued)
3



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 6-3: BERLUSCONI STATIONS AUDIENCE: SATURDAY
~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - [31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65

2030 HRS.......... 42 17 25 3 15 1" é 7 3 18 12 9

................ 14.0%]11.6%]16.2%[13.6%[19.2%]10.0%[11.1%|19.4%| 9.7%|16.4%[17.9%| 9.8%
2100 HRS.......... 67 27 40 4 20 25 11 7 4 30 21 12

................ 22.3%)18.5%|26.0%[18.2%|25.6%|22.7%|20.4%]19.4%|12.9%|27 .3%|31.3x|13. 0%
2130 HRS.......... 68 32 36 5 21 25 9 8 5 30 20 13

................ 22.7%121.9%|23.4%(22.7%126.9%|22.7%]16.7%|22.2%(16.1%| 27.3%|29.9%| 14 . 1%
2200 HRS.......... 61 30 3 4 16 22 11 8 é 26 16 13

................ 20.3%[20.5%)20.1%|18.2%|20.5%| 20.0%|20.4%|22.2%]19.4%|23.6%|23.9%|14.1%
2230 HRS.......... 46 23 23 2 14 17 7 (] 4 20 12 10

................ 15.3%(15.8%(14.9%| 9.1%(17.9%|15.5%|13.0%|16.7%|12.9%|18.2%|17.9%|10.9%
2300 HRS.......... 23 10 13 1 7 11 2 2 4 9 7 3

................ 7.7%) 6.8%| 8.4%) 4.5%| 9.0%[10.0%| 3.7%| 5.6%|12.9%| 8.2%[10.4%| 3.3%
2330 HRS.....nnnn. 1" 5 6 0 5 4 2 0 1 4 5 1

................ 3.7%) 3.4%| 3.9%) .0x%] 6.4%| 3.6%]| 3.7%] .0%| 3.2%| 3.6%| 7.5%| 1.1%
DID NOT WATCH

BERLUSCONI

STATIONS ON

THIS DAY....... 186 102 84 1 49 70 33 23 23 59 37 67

................ 62.0%69.9%|54.5%]50.0%)62.8%)63.6%|61.1%|63.9%| 74 .2%|53.6%]55_2%|72.8%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY VIEWERSHIP OF BERLUSCONI STATIONS




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 6-4 OTHER ITALIAN STATIONS AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 300 146] 154 22 78] 110 54 36 31 110 67 92
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .0%) .ox| .o0%| .ox{ .ox%| .ox| .o%] .ox| .ox| .ox] .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .o%) .o0%| .ox| .o%| .ox| .ox| .ox| .ox| .ox| .ox
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .0%| .0%| .0%| .o%x] .ox| .o0%| .ox%| .ox| .ox| .ox
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 ] 0
................ 0%l 0% 0% .0%f .0%| .0%| .0%| .0%| .o0%| .ox| .o0%| .ox
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0%| .0%| .o0x%| .0%| .o%| .o%| .ox| .ox%| .ox| .ox| .ox
0230 HRS.......... 0 0 (U 0 0 0 0 0 0 0 0 0
................ .0% 0% 0% .o%| .0%| .0%| .0%| .0%| .o0x%| .ox| ._o%| .o%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0 .ox) .o0x%[ .o% .0%] .o%] .o0x| .o%| .ox%] .ox| .ox| .o0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% .0%) .0x] .0%| .ox| .o%| .ox| .ox| .ox| .ox| .ox| .o0%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%]  .0%| .o0x%| .0o%| .o0%| .o%| .ox| .ox| .ox| .ox| .ox
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%)  .0%] .0%| .0% .ox| .o%| .o%| .o%| .o%| .0%| .ox| .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
........ crereeen 0% .0%] .ox%| .o0x] .ox%| .o0x% .ox| .ox| .ox| .ox| .ox| .ox
0530 HRS.......... 0 0 0 0 0 1} 0 0 0 0 0 0
........... veeen -0%] .0%| .0%l .o0x| .ox| .o0x%| .o%| .ox| .ox| .o%] .ox| .ox
0600 HRS..... cenes 0 0 0 0 0 0 0 0 0 0 0 0
feestasrasraann L0%  .0%| .0x| .0% .o0x| .ox| .ox%] .o%| .ox| .oz .ox| .ox

PERCENTAGES = COLUMN PERCENTAGES ‘
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 6-4 OTHER ITALIAN STATIONS AUDIENCE: SATURDAY
~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL}14 - 18 - |31 - |51 - |OVER | AB c1 €2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%1 0% .ox[ .ox| .ox| .o0x| .o%| .o%| .ox] .ox| .ox| .ox
0700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% .0%]  .0x] .ox| .ox| .ox| .0%| .o0% -0%|  .0%x| .0% 0%
0730 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% L0% .0 .0%| .0%| .0%x| .o0x%| .o0x| .ox| .ox| .ox] .ox
0800 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%] .0%| .0%] .0%| .o0%| .ox| .ox%| .ox%| .ox| .o% 0%
0830 HRS.......... 0 0 0 0 (1 0 0 0 0 0 0 0
................ 0% 0% .ox| .ox .0%| .ox| .o%] .o%| .ox| .ox%| .ox| .ox
0900 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ .3% 7% 0% .o0x] .0x%| .9%] .o%| .ox% 0% .9%| .0%x| .0%
0930 HRS.......... 2 2 0 0 1 1 0 0 1 1 0 0
................ S7AL V4% Lo%| .0x| 1.3%] .9%| .o0x%] .o%| 3.2%| .9x%| .ox| .ox
1000 HRS.......... 3 2 1 0 1 1 1 0 1 1 1 0
................ 1.0%] 1.4%) .6%| .0%] 1.3%] .9%| 1.9%| .o0%| 3.2%| .9%| 1.5% 0%
1030 HRS.......... 4 2 2 1 1 1 1 0 1 2 1 0
................ 1.3%| 1.4%| 1.3%) 4.5%| 1.3%| .9%] 1.9%| .0%| 3.2%| 1.8%| 1.5%| .o%
1100 HRS.......... 4 2 2 1 1 1 1 0 1 2 1 0
................ 1.3%) 1.4%) 1.3%] 4.5%| 1.3%] .9%| 1.9%| .0%| 3.2%x| 1.8%] 1.5%| .ox
1130 HRS.......... 3 1 2 1 1 0 1 0 1 1 1 0
................ 1.0% 7% 1.3%] 4.5%] 1.3x]  .ox%| 1.9%| .0%| 3.2%] .9%| 1.5%| .0%
NOON.............. 1 0 1 0 0 0 1 0 0 0 1 0
................ .3% 0% 6% 0% .0%] .0%| 1.9% .0%| .o%| .0%| 1.5%| .0%
1230 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0
................ 3% 0% .é% .ol .ox| .ox] 1.9%] .ox| .ox| .oz| 1.5%] .oz
1300 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0
................ 3% 0% 6% .0%| .0x%| .ox| 1.9%| .o0x] .o0x| .0%] 1.5%| .0%
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 6-4 OTHER ITALIAN STATIONS AUDIENCE: SATURDAY
~ BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - |31 - |51 - |OVER | AB c1 €2 DE
3 17 30 50 65 65
1330 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0
................ 3% .0x%| .éx| .o0xf .o0x] .0%| 1.9%] .ox] .0x| .ox| 1.5%] .o0%
1400 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0
................ 3% .0%] .6%| .0%| .ox| .o0%| 1.9%| .ox] .ox] .ox| 1.5%] .ox%
1430 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0
................ 3% .0% .6% .0% .0% 0% 1.9% .0% .0% .0%| 1.5% .0%
1500 HRS.......... 2 1 1 0 1 0 1 0 1 0 1 0
................ TR LT 6% 0% 1.3%] .ox| 1.9%| .o0x| 3.2%| .ox| 1.5%] .ox%
1530 HRS.......... 1 1 0 0 1 0 0 0 1 0 0 0
................ 3% 7% 0% .0x%| 1.3x% .o0x] .0%] .0%| 3.2%| .0%| .0%| .0%
1600 HRS.......... 2 2 0 0 1 1 0 0 1 1 6 0
................ 7H| 1.46%| .0%) 0% 1.3%| .9%] .ox| .ox| 3.2%] .9x| .ox| .ox
1630 HRS.......... 2 2 0 0 1 1 0 0 1 1 0 0
................ SRl 1.4%[ 0 Lo%] Lo0%| 1.3%] 9% .ox] .ox| 3.2%| .9%| .0%| .0%
1700 HRS.......... 2 2 0 0 1 1 0 0 1 1 0 0
................ TR 1.4% 0%] .0%| 1.3%] .9%] .0%| .0%| 3.2%| .9%| .o%| .ox%
1730 HRS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................ 3% 7% .ox|  .ox| .o%| .9x%| .o0x%| .ox%| .ox| .9%| .o0%! .o%
1800 HRS.......... 2 2 0 0 1 1 0 0 0 2 0 0
................ STl 1.4% Lo%|  .o0x| 1.3%| .9%| .o%] .ox| .ox| 1.8x%|] .ox| .ox%
1830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%| .0%| .0%| .ox| .o%| .ox%f .o0x| .o%] .ox] .ox| .ox| .o0x%
1900 HRS.......... 2 1 1 0 2 0 0 0 0 1 0 1
................ A LT 6% L0%| 2.6%| .o .o0x%] .o0x%| .ox| .9ox| .0%| 1.1%
1930 HRS.......... 2 1 1 0 2 0 0 0 0 1 0 1
................ % 7R 6% .0%] 2.6%| .0%] .o%| .o%| .ox| .9x| .o0%| 1.1%
2000 HRS.......... 6 1 5 0 1 4 1 0 1 2 0 3
................ 2.0%) .74 3.2%| .0%| 1.3%] 3.6%| 1.9%] .0x%]| 3.2%| 1.8%| .0%| 3.3%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 6-4 OTHER ITALIAN STATIONS AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 13 6 7 1 2 5 1 4 1 8 0 4

................ 4.3%] 4.1%| 4.5%] 4.5%] 2.6%| 4.5%| 1.9x|11.1%] 3.2%] 7.3%| .o0x| 4.3%
2100 HRS.......... 16 8 8 1 4 5 3 3 3 8 1 4

................ 5.3%] 5.5%| 5.2%| 4.5%]| 5.1%| 4.5%| 5.6%| 8.3x| 9.7%x] 7.3%| 1.5%| 4.3%
2130 HRS.......... 1" 6 5 1 3 4 2 1 1 6 2 2

................ 3.74) 4.1%] 3.2%| 4.5%| 3.8%] 3.6%| 3.7%| 2.8%| 3.2%| 5.5%]| 3.0%| 2.2%
2200 HRS.......... 9 5 4 1 3 2 2 1 0 6 2 1

................ 3.0%| 3.4%] 2.6%| 4.5%| 3.8%| 1.8%| 3.7%| 2.8%| .0%| 5.5%| 3.0%| 1.1%
2230 HRS.......... 4 2 2 0 1 1 1 1 0 2 1

................ 1.3%| 1.4%| 1.3%] .0%| 1.3%] _9%| 1.9%| 2.8%| .ox| 1.8%| 1.5%] 1.1%
2300 HRS.......... 2 1 1 0 1 0 0 1 0 1 0

................ TRl LT% 6% 0% 1.3%| .0x%| .0%| 2.8%| .0%| .9% 0% 1.1%
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ L0%)  .0%] .0%| .o0x| .0%| .ox| .ox| .o0x%| .ox| .o% 0% .0%
DID NOT WATCH

OTHER ITALIAN

STATIONS ON

THIS DAY....... 2731 131 142 20 701 101 50 32 26 97 64 86

................ 91.0%|89.7%192.2%|90.9%)89.7%|91.8%|92.6%)|88.9%|83.9%|88.2%|95.5%|93.5%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 6-5: SATELLITE STATIONS AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 ~ [31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300| 146] 154 22 78| 110 54 36 31 110 67 92
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .ox| .ox| .ox| .o0x] .ox] .ox{ .ox| .ox| .ox| .ox%] .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0%|  .0x%f .ox| .0%| .ox] .ox| .o0%| .ox| .o%| .ox%| .ox
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%]  .0%p  .0%| .0%] .0%| .ox| .ox| .o0x] .o0%| .ox| .ox| .o
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) 0% .ox| .o0% .o%] .ox| .ox| .ox%| .ox| .ox| .ox%| .o0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 (U 0
................ L0% .0 .0%] .ok .ox%] .o%| .ox| .o0x%| .ox| .ox| .ox%| .ox
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% L% .ox|  .0%|  .0%| .ox%| .ox| .ox| .ox%| .o%| .ox| .o0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0 .0x[ .o .0%| .0%| .o0x%| .ox| .ox| .ox%| .ox| .ox| .o%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%41 .0%| .0%] .0%| .0%| .ox| .ox| .ox| .ox| .o%{ .o%| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0%  .0%  .0%| .0%| .0%| .0%| .o0%| .o%| .ox%| .o0%| .ox| .ox%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ C0%  .0%f  .0%f .0%| .0%] .o0%| .ox| .ox| .o% .o%] .ox| .ox
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0%|  .0%|  .ox%| .0%| .o0%| .ox%| .ox| .ox| .ox| .ox%| .o%| .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% .0%| .o%| .ox| .ox%| .o%x] .o%| .ox| .ox| .o%] .ox| .ox
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ C0%] .0 .o0x[ 0% .0%f .o0%| .0%] .ox| .ox| .ox%| .o0%| .ox

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY VIEWERSHIP OF SATELLITE STATIONS

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

-~ BY GENDER, AGE & SOCIO-ECON GROUP

TABLE 6-5: SATELLITE STATIONS AUDIENCE: SATURDAY

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE (FEMAL|14 - |18 - [31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 0 0 0 0 0 0 0 0 0 o 0 0
................ -0%  .0%] .0x| .o0%| .o%| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0700 HRS.......... 0 0 0 1] 0 0 0 0 0 0 0 o
................ 0%l 0% 0%| .0%] .0x| .o0x| .ox| .ox| .0%x| .o%| .0%| .0%
0730 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0%] .0%| .o0x%| .0%| .ox| .ox%| .ox|] .ox] .ox] .ox| .o%
0800 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
............... . 0% .0% .0% .0% .0% .0% .0% .0% .0% 0% 0% .0%
0830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0%  .0%]  .o0x% .o%f .o%] .ox] .ox| .ox| .ox| .o%| .ox| .o0%
0900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0%} .0%| .o0%| .o%| .ox| .ox| .o%| .o%| .ox| .ox| .ox
0930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0% .0% .0% .0% 0% . 0% .0% .0% 0% .0%
1000 HRS.......... 1 1 0 1 0 0 0 0 0 0 0 1
................ 3% .7%| .0x%] 4.5%| .0%| .o0%| .o%] .ox] .o%| .ox| .ox| 1.1%
1030 HRS.......... 2 2 0 1 0 0 1 0 0 1 0 1
................ TR 1.4%] J0%] 4.5%) .o0x%| .0x| 1.9%| .0%| .o0x%| .9%| .ox%| 1.1%
1100 HRS.......... 2 2 0 1 0 0 1 0 0 1 0 1
................ 7% 1.4%] 0% 4.5%]  .0x|  .ox| 1.9%] .o0x| .o0%] .9%| .o%| 1.1%
1130 HRS.......... 2 2 0 1 0 0 1 0 0 1 0 1
................ STA0 1.4%] L0%| 4.5%|  .o%| .ox%] 1.9%] .ox%| .ox%| .9%] .ox] 1.1%
NOON.............. 1 1 0 0 0 0 1 0 0 1 0 0
................ 3%l 7% 0% .0% .0%] .0%| 1.9%| .0%| .0%| .9%| .0% 0%
1230 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ %l .7%| .0%| .ox| .o0%| .ox| 1.9%| .o0%| .o0x%| .9%] .0%| .o0%
1300 HRS.......... 3 2 1 0 1 1 1 0 1 2 0 0
................ 1.0%] 1.4%1 6% .0%) 1.3%] .9%| 1.9%| .ox| 3.2%| 1.8%| .o0% 0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY VIEWERSHIP OF SATELLITE STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 6-5: SATELLITE STATIONS AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIC-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - {18 - |31 - |51 - |OVER AB c1 c2 DE
E 17 [ 30 |50 |65 | 65
1330 HRS.......... 2 1 1 o] 1 1 0 0 1 1 0 0
................ x| 7| Lex| Lox| 1.3%| .ox| .ox| .ox| 3.2x| .ox| .ox| .ox
1400 HRS.......... 2 1 1 0 1 1 0 0 1 1 0 0
................ T% 7% 6% 0% 1.3% 9% 0% .0%] 3.2% 9% . 0% . 0%
1430 HRS.......... 2 1 1 0 1 1 0 0 1 1 0 0
................ % .7x| Lex| Lox| 1.3%| Lex| .ox| .ox| z.2%| .ox| .ox| .ox
1500 HRS.......... 2 1 1 0 1 1 0 0 1 1 0 0
................ T% T% 6% 0% 1.3% 9% .0% 0%] 3.2% 9% . 0% 0%
1530 HRS.......... 1 1 of o 0 1 0 0 1 0 0 0
................ 3% 7% 0% 0% 0% 9% 0% .0%] 3.2% 0% . 0% 0%
1600 HRS.......... 1 1 of o o 1 0 0 1 0 0 0
................ 3% 7| ox| Lox| .ox| .9x| .ox| .ox| 3.2%| ox| .ox| .ox
1630 HRS.......... 1 1 of o o 1 0 0 1 0 0 0
................ 3% 7% .0% .0% . 0% 9% .0% 0%) 3.2% 0% .0% 0%
1700 HRS.......... 0 0 o] o o 0 0 0 0 0 0 0
................ 0% .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
1730 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 3| 7| ox| Lox| Lox| .ou] 1.9x| .ox| .ox| .9x| .ox| .ox
1800 HRS.......... 3 3 o] 2 0 0 1 0 1 1 0 1
................ 1.0%| 2.1% .ox| 9.1x| .ox| .ox| 1.9%| .ox| 3.2%| .9%| .ox| 1.1
1830 HRS.......... 3 3 0 2 0 0 1 0 1 1 0 1
................ 1.0%) 2.1%| .ox| 9.1%| .ox| .o%| 1.9%| .ox| 3.22¢] .ex| .ox| 1.1%
1900 RS.......... 2 2 0 1 0 0 1 0 1 1 0 0
................ %) 1.4n] ox| 4.5%| ox| Lox| 1.9x| .ox| 3.2%| .ox| .ox] ox
1930 HRS.......... 4 3 1 1 0 2 1 of =2 1 0 1
................ 1.3% 2.1%| .ex| 4.5%] .ox| 1.8%| 1.9%] .ox| 6.5%| .9x| .oxl 1.1%
2000 HRS.......... 3 3 0 ol o 2 1 0 1 1 0 1
................ 1.0%| 2.1%| .ox| .o%| .ox| 1.8%| 1.9%] .ox| 3.2%| .9x| .ox| 1.1x

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY VIEWERSHIP OF SATELLITE STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 6-5: SATELLITE STATIONS AUDIENCE: SATURDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - [18 - |31 - |51 -~ |OVER | AB c1 €2 DE

................ 1.0%| 2.1% 0% .0%[ .o0%| 1.8%} 1.9%| .0x| 3.2%x| .9%| .o%] 1.1%

................ 1.3%) 2.1%] .6%| .0x| .ox| 2.7%] 1.9x%] .o0x%| 3.2%| .9x| .o0x%| 2.2%

2130 HRS.......... 5 4 1 1 0 3 1 0 1 1 0 3
................ 1.7%| 2.7% 6% 4.5% 0%] 2.7%| 1.9% 0%] 3.2% 9% 0%| 3.3%
2200 HRS.......... 3 3 0 1 0 1 1 0 0 1 0 2

................ S7%| 1.4%| 0% .0%] .0%| .9%| 1.9%| .ox| .ox| .9%| .ox| 1.1x%

................ 3% .7%| .0%] .o0%] .0%| .ox| 1.9%| .o0x| .ox| .9%| .ox%| .ox

................ <0%1 .0%| .0%] .0%] .o0%| .o0%| .ox| .o0%| .ox| .ox%| .ozl .ox

DID NOT WATCH
SATELLITE
STATIONS ON
THIS DAY....... 289 138| 151 19 771 105 52 36 29| 107 67 86
................ 96.3%|94.5%|98.1%|86.4%|98.7%|95.5%|96.3%| 100%|93.5%]|97.3%| 100%|93.5%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SATURDAY VIEWERSHIP OF SATELLITE STATIONS




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 7-1: TVM AUDIENCE: SUNDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - (18 - |31 - |51 - |OVER ] AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300] 146| 154 22 78| 110 54 36 391 123 64 74
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0%|  .ox| .ox% .ox| .ox] .ox| .ox| .ox| .ox 0% 0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% .0% .0% .0% .0% .0% .0% .0% 0% .0%
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ . 0% .0% .0% .0% .0% .0% .0% .0% .0% 0% .0% .0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0x% 0% .0% .0% .0% .0% .0% .0% .0% .0% .0% .0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% .0% .0% .0% .0% .0% 0% 0% .0% .0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0% .0% .0% 0% 0% . 0% .0% .0% .0% .0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0% .ox%| .o0%| .0%| .0%| .0%| .ox| .o0%| .ox| .ox
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0%| .ox| .ox%| .ox| .ox| .ox| .ox| .ox| .ox| .ox
0400 HRS.......... 0 0 0 0 (V) 0 0 0 0 0 0 0
................ 0% 0% .0% 0% .o0%| .o0%| .ox| .ox| .ox| .ox| .ox| .ox
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0%| .o0%} .o0%f .o0x| .ox| .o0%| .ox%| .ox| .ox| .ox%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%1  .0% .o%] .o0%| .0%| .0x| .o%| .ox%| .o0%| .ox| .ox| .ox%
0530 HRS.......... 1 0 1 0 1 0 0 0 0 1 0 0
................ | 0% .6x| .0%| 1.3%] .ox| .o%| .o%| .ox| .s%| .ox| .o
0600 HRS.......... 2 1 1 0 1 1 0 0 0 1 0 1
................ JTE 7% .6x|  .0%] 1.3%] .9%| .0%] .ox| .ox%| .8x| .ox%| 1.4x
0630 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1

BASE = ALL WHO WERE ASKED ABOUT SUNDAY VIEWERSHIP OF TVM

PERCENTAGES = COLUMN PERCENTAGES

(continued)
1



TABLE 7-1: TVM AUDIENCE: SUNDAY - BY GENDER, AGE & SOCIO-ECON GROUP

BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |ovER | AB c1 c2 DE
E 17 30 50 65 65
................ 3% 7% .ox] .ox] .o0x| .9x| .ox|] .ox| .ox| .ox] .ox| 1.4x%
0700 HRS.......... 1 1 0 0 0 1 0 0 0 0 0 1
................ 3% 7% .0%] .ox| .ox| .9x| .ox|] .ox| .ox| .ox| .ox| 1.4x
0730 HRS.......... 1 0 1 0 1 0 0 0 0 0 1 0
................ 3% 0% 6% L0%] 1.3% . 0% 0% .0% .0% 0% 1.6% . 0%
0800 HRS.......... 1 0 1 0 1 i 0 0 0 1 0 0
................ S3%) .0%|  .6%| .0%} 1.3%| .ox%| .ox| .o%| .ox| .8x%| .ox| .ox
0830 HRS.......... 2 0 2 0 1 0 0 1 0 1 1 0
................ LT%) 0| 1.3%]  .ox%| 1.3%| .o%| .o0x%| 2.8%| .ox| .8x| 1.6x] .ox
0900 HRS.......... 4 1 3 0 1 1 1 1 0 3 1 0
................ 1.3%) 7% 1.9%  .0%| 1.3%] .9%| 1.9%| 2.8%] .0%| 2.4%| 1.6%] .ox
0930 HRS.......... 4 1 3 0 1 1 1 1 0 3 1 0
................ 1.3%] .7%] 1.9%] .0%] 1.3%] .9%| 1.9%| 2.8%| .o0x| 2.4%] 1.6%] .o%
1000 HRS.......... 22 10 12 0 2 8 ] 6 2 1 5 4
................ 7.3%| 6.8%| 7.8%| .0%| 2.6%| 7.3%[11.1%[16.7%]| 5.1%| 8.9%| 7.8%| 5.4%
1030 HRS.......... 23 10 13 0 1 9 ] 7 2 10 5 6
................ 7.7%| 6.8%| 8.4%| .0x| 1.3x%| 8.2%|11.1%|19.4%| 5.1%] 8.1%]| 7.8%| 8.1%
1100 HRS.......... 24 9 15 1 1 1 7 4 2 9 7 (]
................ 8.0%| 6.2% 9.7%) 4.5%| 1.3%|10.0%]13.0%[11.1%] 5.1%| 7.3%|10.9%| 8.1%
1130 HRS.......... 22 9 13 1 1 9 7 4 2 9 6 5
................ 7.3%] 6.2%( 8.4%| 4.5%| 1.3x%] 8.2%|13.0%|11.1%] 5.1%] 7.3%]| 9.4%| 6.8%
NOON.............. 23 9 14 1 3 10 6 3 3 9 8 3
................ 7.7%| 6.2%| 9.1%| 4.5%| 3.8%| 9.1%|11.1%| 8.3x| 7.7x| 7.3%|12.5%| 4.1%
1230 HRS.......... 16 7 9 1 2 7 4 2 3 ] 4 3
................ 5.3%| 4.8%| 5.8%| 4.5%| 2.6%) 6.4%| 7.4%| 5.6%| 7.7%| 4.9%| 6.3%| 4.1%
1300 HRS.......... 5 1 4 0 1 2 1 1 0 1 2 2
................ 1.74)  .7%] 2.6%| .0%] 1.3%| 1.8%| 1.9%] 2.8%| .o0%| .8%| 3.1%| 2.7%
1330 HRS.......... 0 0 0 0 0 1} 0 0 0 0 0 0

BASE = ALL WHO WERE ASKED ABOUT SUNDAY VIEWERSHIP OF TVM

PERCENTAGES = COLUMN PERCENTAGES

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 7-1: TVM AUDIENCE: SUNDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
................ (0% .0x| .0%| .ox| .ox%| .ox| .ox|] .ox| .ox| .ox| .ox| .ox
1400 HRS.......... 3 1 2 0 0 1 0 2 0 1 0 2
................ 1.0%  .7%| 1.3%| .o0x| .oxf .9%| .ox| 5.6x| .ox| .s8x| .ox| 2.7x
1430 HRS.......... 3 0 3 0 0 2 0 1 1 0 0 2
................ 1.0% .0%| 1.9%] .0%| .0%| 1.8%| .ox| 2.8%| 2.6%| .ox| .ox| 2.7%
1500 HRS.......... 5 1 4 0 0 3 1 1 1 2 0 2
................ 1.7%  .7%] 2.6%) .0x| .0%| 2.7%| 1.9%| 2.8%| 2.6%| 1.6%] .0%| 2.7%
1530 HRS.......... 5 1 4 0 0 3 1 1 1 2 0 2
................ 1.7%  .7%| 2.6%| .0%| .ox| 2.7%| 1.9%| 2.8%| 2.6%| 1.6%| .ox| 2.7%
1600 HRS.......... 4 1 3 0 0 2 1 1 1 2 0 1
................ 1.3% T4 1.9% . 0% L0%] 1.8%) 1.9%] 2.8%| 2.6%| 1.6% 0% 1.4%
1630 HRS.......... 5 2 3 0 0 2 2 1 0 2 1 2
................ 1.7%) 1.4%[ 1.9%] .o0%} .ox%| 1.8%] 3.7%| 2.8%| .ox| 1.6%| 1.6%| 2.7%
1700 HRS.......... 6 2 4 0 1 3 1 1 1 2 1 2
................ 2.0%| 1.4%] 2.6% .0%| 1.3%] 2.7%| 1.9%| 2.8%| 2.6%| 1.6%| 1.6%| 2.7x%
1730 HRS.......... 5 2 3 0 1 2 1 1 1 2 0 2
................ v7a| 1.6%] 1.9%]  .ox| 1.3%| 1.8%| 1.9%| 2.8%| 2.6%| 1.6x| .ox| 2.7%
1800 HRS.......... 19 [ 13 (1 5 6 6 2 5 5 1 8
................ 6.3% 4.1%| 8.4%| .0%| 6.4%] 5.5%|11.1%| 5.6%[12.8%] 4_.1%| 1.6%]10.8%
1830 HRS.......... 14 6 8 0 2 & 5 3 3 3 2 [
................ 4.7%] 4.1%) 5.2%| .o0%| 2.6%| 3.6%| 9.3%| 8.3%| 7.7%| 2.4%| 3.1%| 8.1%
1900 HRS.......... 14 8 6 0 2 5 5 2 3 4 3 4
................ 4.7%] 5.5%] 3.9%] .0%| 2.6%| 4.5%] 9.3%| 5.6%| 7.7%| 3.3x%| 4.7%| 5.4%
1930 HRS.......... 14 7 7 0 3 4 4 3 2 4 4 4
................ 4.7%| 4.8%] 4.5%] .0%| 3.8%| 3.6%| 7.4%| 8.3%| 5.1%| 3.3%| 6.3%| 5.4%
2000 HRS.......... 151 69 82 4 3 59 31 26 19 57 35 40
................ 50.3%147.3%)53.2%|18.2%)39.7%{53.6%|57.4%|72.2%|48.7%|46.3%|54 . 7%| 54 . 1%
2030 HRS.......... 83 39 44 3 16 30 20 14 15 33 18 17

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY VIEWERSHIP OF TVM

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 7-1: TVM AUDIENCE: SUNDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL|14 - |18 - |31 - |51 -~ |OVER | AB c1 c2 DE
E 17 30 50 65 65

................ 27.7%|26.7%|28.6%)13.6%|20.5%]|27.3%|37.0%|38.9%| 38.5%|26.8%| 28.1%| 23. 0%

2100 HRS.......... 28 16 12 2 5 9 6 6 3 1 8 (]
................ 9.3%111.0%] 7.8%| 9.1%| 6.4%| 8.2%|11.1%|16.7%] 7.7%] 8.9%|12.5%| 8.1%
2130 HRS.......... 17 12 5 2 0 5 4 6 3 9 2 3

................ 5.7%| 8.2%| 3.2%| 9.1%| .0%| 4.5%| 7.4%|16.7%] 7.7%] 7.3%| 3.1%| 4.1x

2200 HRS.......... 14 1 3 0 0 4 4 6 2 8 2 2
................ 6.7%) 7.5%] 1.9%] .o0%| .0%| 3.6%| 7.4%]16.7%] S5.1%| 6.5%| 3.1%| 2.7x

2230 HRS.......... 7 6 1 0 0 2 2 3 1 3 1 2
................ 2.3%| &.1%| 6% .0%] .0x] 1.8%| 3.7%| 8.3%| 2.6x%| 2.4%| 1.6%| 2.7%
2300 HRS.......... 3 2 1 0 0 1 2 0 1 1 1 0
................ 1.0%] 1.4% 6% 0% 0% 9%| 3.7% 0% 2.6%| .8%| 1.6% 0%
2330 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 3% .T%] .0%|  .0%| .ox] .0%| 1.9%| .0% 0% .8%| .0x%| .0%

DID NOT WATCH TVM
1 ON THIS DAY.. 119 66 53 16 40 40 17 6 13 59 21 26
................ 39.7%|45.2%|34.4%172.7%|51.3%|36.4%|31.5%]|16.7%| 33.3%[48.0%|32.8%|35.1%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY VIEWERSHIP OF TVM




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 7-2: RAI AUDIENCE: SUNDAY - BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI10-ECONOMIC GROUP
CASES
MALE |FEMAL|[14 - |18 - |31 - |51 - |ovER | AB €1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300] 146] 154 22 78] 110 54 36 391 123 64 7%
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% . 0% 0% 0% .0% .0% .0% .0% .0% .0%
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .o0%| .o%} .0%| .o% .ox| .ox| .ox| .ox| .ox| .ox| .ox
0100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%|  .0x%| .0% %] .0%| .0% .0%] .0%| .0%| .o0%| .o0%
0130 HRS.......... (1 0 0 0 0 0 0 0 0 1] 0 o
................ .0% .0% .0% . 0% 0% .0% . 0% .0% 0% .0% .0% .0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%]  .0%] .0%| .0%| .0%| .o%| .0% 0%| .0%| .0%| .0%| .0x%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% 0% 0% .0% .0% . 0% 0% .0% .0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% .0% 0% .0% . 0% .0% .0% 0% .0% .0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%) .0%] 0% .0%| .ox| .ox%| .ox] .ox| .o%| .ox| .ox| .0%
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% 0% 0% 0% .0% 0% .0% .0% .0% .0% .0%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%) 0% .0x%| .0%| .o%| .ox| .ox| .ox| .o%| .ox| .ox| .o%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0% .0% .0%] .ox| .ox| .ox] .ox| .ox| .ox%| .o%| .ox%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .o0x%| .0x%| .0% 0% 0%| .0%f .0%| .0%| .0%| .0% 0%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .0%| .0%] .0% 0% .0%| .0%| .0%} .0%| .0%| .0%
0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY VIEWERSHIP OF RAI STATIONS

(continued)
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TABLE 7-2: RAI AUDIENCE: SUNDAY - BY GENDER, AGE & SOCIO-ECON GROUP

BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TOTAL| GENDER AGE GROUP SOCID-ECONOMIC GROUP
CASES
MALE [FEMAL}14 - |18 - |31 - |51 - |OVER AB c1 c2 DE
E 17 30 50 65 65
................ -0%| .ox} .o0%f .0%| .ox{ .ox] .ox| .ox| .ox| .ox| .ox| .ox
0700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%| 0%} .ox{ .o%| .ox| .ox| .ox| .ox| .ox| .ox] .ox| .ox
0730 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3% .0%| 6% .0%] .ox| .9x%| .ox| .ox%| .ox| .sx| .ox| .o0%
0800 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3% 0% .6% .0% .0% 9% .0% 0% .0% .8% 0% .0%
0830 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3| 0% .6x%] .0%| .0%| .9%| .o%x{ .ox] .ox%] .sx| .ox| .o%
0900 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ .3% 0%| .6%} .0%| .0%| .9%| .0% 0% .0%] .8%| .0%x| .0%
0930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%]  .0x%| .o%| .0x] .ox| .ox| .o%| .ox| .ox| .ox| .ox
1000 HRS.......... 1 0 1 0 0 0 0 1 0 1 0 0
................ 3% 0%| .6%] .0%| .0%] .0%] .0%| 2.8%| .o0%| .8%x] .0%| .o0%
1030 HRS.......... 2 1 1 0 0 1 0 1 0 2 0 0
................ T% 0 LT%] L6%| 0% .o%| .9x| .ox%]| 2.8%| .ox] 1.6x] .ox] .ox
1100 HRS.......... 3 2 1 0 0 2 0 1 2 1 0 0
................ 1.0%] 1.4%) .6x%] .0%] .0%| 1.8%| .o0x| 2.8%| 5.1%| .8%| .o0x%| .o%
1130 HRS.......... 4 3 1 0 0 3 1 0 1 3 0 0
................ 1.3%] 2.1%| .6%] .0%| .0%| 2.7%| 1.9%| .0%] 2.6%| 2.4%| .o0x 0%
NOON.............. 4 2 2 0 0 3 1 0 2 2 0 0
................ 1.3%] 1.4%] 1.3%] .0%] .o0%| 2.7%| 1.9%| .ox%| 5.1%| 1.6%x| .ox%| .ox
1230 HRS.......... 5 3 2 0 0 4 1 0 3 2 0 0
................ 1.7%| 2.1%] 1.3%] .0%| .o%| 3.6%| 1.9x] .o0%| 7.7%| 1.6%| .ox| .ox
1300 HRS.......... 5 2 3 1 0 3 1 0 4 1 0 0
................ 1.7%) 1.4%| 1.9%| 4.5%] .ox| 2.7%| 1.9% 0%]10.3%| .8%| .0% .0%
1330 HRS.......... 1 0 1 1 0 0 0 0 1 0 0 0

BASE = ALL WHO

PERCENTAGES = COLUMN PERCENTAGES

WERE ASKED ABOUT SUNDAY VIEWERSHIP OF RAI STATIONS

(continued)
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TABLE 7-2: RAI AUDIENCE: SUNDAY - BY GENDER, AGE & SOCIO-ECON GROUP

BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL|14 - [18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
................ -3%|  -0%| .6x| 4.5%| .o%| .ox| .ox| .ox| 2.ex| .ox| .ox%| .ox
1400 HRS.......... 1 0 1 1 0 0 0 0 1 0 0 0
................ -3%]  .o%| .6x] 4.5%| .ox] .o%| .ox| .ox| 2.6x| .ox| .ox] .ox
1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% 0% .0% .0% . 0% .0% .0% .0% .0%
1500 HRS.......... 1 0 1 0 0 1 0 0 0 0 ] 1
................ % .0%  .6x| .0%| .o%] .9%] .ox| .ox| .ox| .ox| .o%| 1.4%
1530 HRS.......... 2 1 1 0 1 1 0 0 0 1 0 1
................ TR 7| 6% .0%| 1.3%|  9x%| .ox| .ox| .ox| .sx| .ox| 1.4%
1600 HRS.......... 2 1 1 0 1 1 0 0 0 1 0 1
................ TR 7% 6% 0% 1.3%] .9x%| .ox| .ox| .ox| .8x| .ox| 1.4%
1630 HRS.......... 3 1 2 0 1 2 0 0 0 2 0 1
................ 1.0 .7x) 1.3% .0%] 1.3%| 1.8%| .0%| .ox| .ox| 1.6x] .ox| 1.4%
1700 HRS.......... 3 1 2 0 0 2 0 1 0 1 2 0
................ 1.0%] 7% 1.3%] .ox| .o0x| 1.8%| .o0x| 2.8%x| .ox| .8x| 3.1%| .ox
1730 HRS.......... 2 1 1 0 0 1 0 1 0 0 2 0
................ X W7x| 6% Lox|  .o0x| .9x| .ox| 2.8%| .ox| .ox| 3.1%] .ox
1800 HRS.......... 7 6 1 0 2 4 0 1 0 4 3 0
................ 2.3% 4.1%] 6% .0%]| 2.6x| 3.6%] .o0x| 2.8%| .o0x| 3.3%| 4.7%] .ox
1830 HRS.......... 6 5 1 0 2 3 0 1 0 3 3 0
................ 2.0%) 3.4%] .6%| .0%| 2.6%| 2.7%| .o0%| 2.8%] .o0x%| 2.4%| 4.7%] .ox
1900 HRS.......... 5 2 3 0 1 1 1 2 1 2 2 0
................ 1.7%) 1.4%| 1.9%| .0%] 1.3% .9%| 1.9%| 5.6%| 2.6%| 1.6%| 3.1%| .o0%
1930 HRS.......... 7 3 4 0 0 2 1 4 3 3 1 0
................ 2.3%) 2.1%) 2.6%) .0%] .0%) 1.8%] 1.9%|11.1%| 7.7%] 2.4%| 1.6%| .o0%
2000 HRS.......... 3 1 2 0 2 1 0 0 1 0 0 2
................ 1.0 .7x%| 1.3% .0x%| 2.6%) .9%| .ox| .ox| 2.6x| .ox| .ox| 2.7%
2030 HRS.......... 21 14 7 0 9 8 3 1 3 7 2 9

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY VIEWERSHIP OF RAI STATIONS
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 7-2: RAl AUDIENCE: SUNDAY - BY GENDER, AGE & SOCID-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL}14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE

................ 7.0%] 9.6%| 4.5%| .0%|11.5%] 7.3%| 5.6%| 2.8%x| 7.7x{ 5.7%x| 3.1%|12.2%

2100 HRS.......... 30 16 14 0 10 10 9 1 4 13 4 9
................ 10.0%{11.0%| 9.1%] .0%]12.8%| 9.1%|16.7%] 2.8%|10.3x]10.6%| 6.3%]|12.2%

2130 HRS.......... 30 15 15 0 10 11 8 1 5 12 4 9
................ 10.0%10.3%] 9.7%] .0%[12.8%[10.0%|14.8%| 2.8%|12.8%| 9.8%] 6.3%]12.2%

2200 HRS.......... 29 15 14 0 10 1" 7 1 5 13 3 8
................ 9.7%110.3%] 9.1%| .0%]|12.8%]10.0%]13.0%| 2.8%]|12.8%|10.6%| 4.7%]10.8%

2230 HRS....covnn.. 20 10 10 0 9 6 5 0 4 10 2 4

2300 HRS.......... 11 7 4 0 ] 3 2 0 3 5 1 2

DID NOT WATCH RAI
STATIONS ON
THIS DAY....... 26471 17| 130 21 66 85 45 30 281 101 56 62
................ 82.3%180.1%|84.4%|95.5%(84.6%|77.3%|83.3%|83.3%|71.8%|82.1%)87.5%|83.8%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY VIEWERSHIP OF RAI STATIONS




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 7-3: BERLUSCONI STATIONS AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
TOTAL CASES....... 300 146| 154 22 781 110 54 36 39t 123 64 74
MIDNIGHT.......... 1 1 0 0 0 0 0 1 0 0 1 0
................ -3%|  .7%] .0%| .0%| .0%x|] .ox| .ox| 2.8%| .ox| .ox| 1.6%| .ox
0030 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 0
................ .3% 7% .0% .0% .0% .0% .0%| 2.8% .0% .0%] 1.6% .0%
0100 HRS.......... 1 1 0 0 0 0 0 1 0 0 1 0
................ 3% 7% .0% .0% .0% .0% 0%| 2.8% .0% .0%] 1.6% .0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 (U
................ .0%]  .0%] .0%] .6%| .o%| .ox| .ox| .o0x] .o%| .ox| .ox| .ox
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% .0% .0% 0% 0% 0% .0% .0% . 0% .0% 0%
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0x%] .o%| .0%]| .o0%f .o0x| .o%] .ox| .o%] .ox| .ox| .ox
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%  .0%| .o0%| .0%| .0%| .o%| .o0%| .ox%| .ox] .o%| .o% 0%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ S0% .0%]  .o0x| .o0%| .o0%| .ox| .o%] .ox| .ox|] .ox| .ox| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .o0%] .o0%] .ox%| .ox%] .ox| .ox| .ox] .ox| .ox| .ox
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% 0%| .0%f .0% .0%| .0%| .o0%| .0%| .0%| .o0%| .o0% 0%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%| .0%f .0%| .0%] .ox| .ox| .ox| .ox| .o0%| .o0% 0%
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0x%]  .0x%] .0%] .o0x%} .0%| .o0%] .o%] .ox] .ox|] .ox| .o%
0600 HRS.......... 1 0 1 0 0 0 1 0 1 0 0 0
................ 3% .0%| 6% .ox| .0%] .ox| 1.9%| .o0x| 2.6%| .0%| .ox 0%

PERCENTAGES = COLUMN PERCENTAGES i
BASE = ALL WHO WERE ASKED ABOUT SUNDAY VIEWERSHIP OF BERLUSCONI STATIONS

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 7-3: BERLUSCONI STATIONS AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL{14 - (18 - |31 ~ |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
0630 HRS.......... 1 0 1 0 0 0 1 0 1 0 0 0
................ J3%1 0 .0%| 6% .ox| .ox{ .0%| 1.9%x| .o0x| 2.6x| .ox| .ox| .ox
0700 HRS.......... 2 0 2 0 0 1 1 0 2 0 0 0
................ 7% 0% 1.3x%| .ox| .ox| .9%| 1.9x] .ox| 5.1x| .ox| .ox| .ox
0730 HRS.......... 3 1 2 0 0 2 1 0 2 0 0 1
................ 1.0%) .7%| 1.3%] .0%j .0%] 1.8%| 1.9%} .ox| 5.1%| .ox| .ox| 1.4%
0800 HRS.......... 2 1 1 0 1 1 0 0 0 0 1 1
................ %[ JTHL 6% L0 1.3%]  .9% 0%] .0%| .0%| .0%| 1.6%| 1.4%
0830 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0% .0% 0% .0% .0% .0% .0% .0% 0% .0% 0% 0%
0900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0%] .0% 0% .0x%| .ox| .ox| .o%| .ox| .ox| .ox| .ox| .ox
0930 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3% .0% .6% .0% 0% 9% . 0% .0% .0% .8% .0% .0%
1000 HRS.......... 1 0 1 0 0 1 0 0 0 1 0 0
................ 3%l 0% 6% .0%| .0x| .9%| .o0x| .ox| .o0%| .sx| .ox| .o%
1030 HRS.......... 1 1 0 0 0 0 0 1 0 1 0 0
................ .3% T% .0% .0% 0% 0% .0%] 2.8% 0% .8% 0% .0%
1100 HRS.......... 1 1 0 0 0 0 0 1 0 1 0 0
................ 3% 7% .0%| .0%| .ox] .ox| .ox| 2.8%| .ox%| .8%| .ox| .ox
1130 HRS.......... 1 1 0 0 0 0 0 1 0 1 0 0
................ 3% .74 .0%]  .o%| .ox| .o%| .ox| 2.8%] .ox| .sx| .ox%| .ox%
NOON.............. 2 1 | 0 0 1 0 1 0 1 1 0
................ T TR 6%) L0x%|  .0%| 9% 0%] 2.8%] .0%| .8%| 1.6%| .0%
1230 HRS.......... 4 3 1 0 2 1 0 1 0 3 1 0
................ 1.3% 2.1%)  .éx| .0%] 2.6%] .9x] .ox%| 2.8%| .ox| 2.4%| 1.6x] .o0x
1300 HRS.......... 7 3 4 0 3 3 1 0 0 4 3 0
................ 2.3%) 2.1%| 2.6x%| .0%| 3.8%) 2.7%| 1.9% .ox| .ox| 3.3x%] 4.7%] .o%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY VIEWERSHIP OF BERLUSCONI STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 7-3: BERLUSCONI STATIONS AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 8 3 5 0 4 3 1 0 0 5 3 0
................ 2.7%) 2.1%| 3.2%| .0%| 5.1%} 2.7%| 1.9x| .ox] .ox| 4.1x%| 4.7%| .ox
1400 HRS.......... 14 4 10 1 5 4 3 1 0 7 & 3
................ 4.7%] 2.7%| 6.5%) 4.5%] 6.4%| 3.6% 5.6%| 2.8%| .0x| 5.7%| 6.3%| 4.1%
1430 HRS.......... 19 6 13 1 8 5 3 2 0 [ 6 7
................ 6.3%| 4.1%| 8.4%| 4.5%[10.3%] 4.5%| 5.6%| 5.6%) .0%| 4.9%| 9.4%| 9.5%
1500 HRS.......... 22 7 15 1 8 [ 4 3 0 9 6 7
................ 7.3%) 4.8%| 9.7%| 4.5%110.3%} 5.5%| 7.4%| 8.3%] .o0%| 7.3x%| 9.4%| 9.5%
1530 HRS.......... 25 10 15 1 8 9 4 3 0 10 7 8
................ 8.3%| 6.8%| 9.7%| 4.5%|10.3%| 8.2%| 7.4%| 8.3%| .0%| 8.1%]10.9%|10.8%
1600 HRS.......... 26 13 i3 4 8 9 3 2 0 11 7 8
................ 8.7%| 8.9%| 8.4%|18.2%|10.3%| 8.2%| 5.6%| 5.6%| .0%| 8.9%|10.9%|10.8%
1630 HRS.......... 25 13 12 4 8 9 2 2 0 10 8 7
................ 8.3%| 8.9%| 7.8%118.2%110.3%| 8.2%| 3.7%| 5.6%| .0%| 8.1%|12.5%| 9.5%
1700 HRS.......... 25 15 10 5 7 9 2 2 0 12 7 6
................ 8.3%{10.3%| 6.5%|22.7%] 9.0x%| 8.2%| 3.7%| 5.6%] .0%| 9.8%]10.9%| 8.1%
1730 HRS.......... 19 12 7 3 3 9 2 2 0 8 5 6
................ 6.3%| 8.2%| 4.5%(13.6x| 3.8%) 8.2%| 3.7%| 5.6%] .0%| 6.5%] 7.8%| 8.1x%
1800 HRS.......... 20 12 8 7 3 6 2 2 1 10 3 6
................ 6.7%| 8.2%| 5.2%|31.8%| 3.8%| 5.5%| 3.7%| 5.6%| 2.6%] 8.1%| 4.7x] 8.1%
1830 HRS.......... 21 10 1 7 (] 5 2 1 2 12 3 4
................ 7.0%| 6.8%| 7.1%]31.8%| 7.7%| 4.5%| 3.7%| 2.8%| 5.1%) 9.8%| 4.7%| 5.4%
1900 HRS.......... 29 15 14 [ 9 7 4 3 2 17 5 5
................ 9.7%|10.3%| 9.1%}27.3%|11.5%| 6.4%] 7.4%| 8.3%| 5.1%|13.8%] 7.8%| 6.8%
1930 HRS.......... 24 15 9 4 5 7 5 3 2 12 7 3
................ 8.0%|10.3%| 5.8%|18.2%| 6.4%] 6.4%] 9.3%| 8.3%| 5.1%| 9.8%[10.9%] 4.1%
2000 HRS.......... 14 10 4 3 3 2 3 3 2 7 2 3
................ 4.7%] 6.8%| 2.6%|13.6%] 3.8%| 1.8%| 5.6%| 8.3x%| 5.1%| 5.7%] 3.1%| 4.1%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY VIEWERSHIP OF BERLUSCONI STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 7-3: BERLUSCONI STATIONS AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 27 i1 16 1 6 9 7 4 4 11 [ 6

................ 9.0%) 7.5%[10.4%| 4.5%] 7.7%| 8.2%|13.0%]|11.1%|10.3%| 8.9%| 9.4x%| 8.1%
2100 HRS.......... 48 22 26 3 12 17 1" 5 8 22 10 8

................ 16.0%]15.1%[16.9%]|13.6%|15.4%|15.5%|20.4%|13.9%[20.5%)17.9%|15.6%]10.8%
2130 HRS.......... 46 21 25 3 11 18 " 3 7 22 10 7

................ 15.3%[14.4%]16.2%]13.6%|14.1%[16.4%]|20.4%]| 8.3%|17.9%|17.9%|15.6%| 9.5%
2200 HRS.......... 43 18 25 3 11 17 8 4 7 22 10 4

................ 14.3%[12.3%]16.2%13.6%|14.1%[15.5%| 14 .8%|11.1%|17.9%]|17.9%[15.6%] 5.4%
2230 HRS.......... 35 18 17 2 13 12 6 2 7 19 7 2

................ 1M.7%[12.3%|11.0%] 9.1%]|16.7%[10.9%]|11.1%| 5.6%|17.9%[15.4%|10.9%] 2.7%
2300 HRS.......... 24 16 8 1 12 7 2 2 (-] 12 5 1

................ 8.0%)11.0%( 5.2%| 4.5%{15.4%| 6.4%| 3.7%| 5.6%[15.4%| 9.8%] 7.8%| 1.4%
2330 HRS.......... 10 6 4 0 (] 3 0 1 1 7 2 0

................ 3.3% 4.1%| 2.6%| .0%| 7.7%| 2.7%| .o0%| 2.8%| 2.6%| 5.7%| 3.1%| .ox
DID NOT WATCH

BERLUSCONI

STATIONS ON

THIS DAY....... 193 921 101 1" 48 72 39 23 29 69 41 54

................ 64.3%163.0%65.6%]50.0%|61.5%|65.5%|72.2%|63.9%|74.4%|56.1%| 64 .1%|73. 0%

BASE = ALL WHO WERE ASKED ABOUT SUNDAY VIEWERSHIP OF BERLUSCONI STATIONS

PERCENTAGES = COLUMN PERCENTAGES



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 7-4 OTHER ITALIAN STATIONS AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |S1 - JOVER | AB c1 €2 DE
E 17 30 50 65 65
TOTAL CASES....... 300f 146] 154 22 781 110 54 36 39| 123 64 74
MIDNIGHT.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0%} .0%| .ox| .ox] .ox| .ox| .ox| .ox| .ox] .ox] .ox| .ox
0030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ .0%]  .0%f .0%| .0%] .0%| .0% 0%| .0%] .0%| .0%| .o%| .0%
0100 HRS.......... 0 0 0 o 0 0 0 0 0 0 0 0
................ .0%2]  .0% 0% .0%] .0%| .0%| .0% 0x| .0%| .0%] .0%| .0%
0130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%) .0% 0%] .0%| .0%| .0% 0% .0%] .0%| .0%| .o0%| .0%
0200 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%p .0x| .0%| .ox%| .ox| .ox| .ox| .ox%| .ox| .ox| .ox| .ox
0230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0% .0%] .0%| .o0% 0%| .0%| .0%] .0%] .0%| .0%
0300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%]  .0%] .0%] .0%| .o0x%| .0% 0x%] .0%| .0x| .o%| .o0x%
0330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% 0%] .0x%| .0%| .ox] .0%] .ox| .ox| .o%| .o0%| .ox
0400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] 0% .ox| .ox] .ox| .ox| .ox| .ox| .o%| .ox| .ox| .o%
0430 HRS.......... 0 0 0 0 0 0 (1 0 0 0 0 0
................ 0% .0% 0%| .0%| .0%| .o0% 0% .0%| .0%| .0%| .0%] .0%
0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%] .o0%] .0% .0%| .ox%| .o0%| .ox| .o% .ox| .ox| .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%] L0%| .o0x| .o%| .ox%| .o%| .o%| .o%| .ox%| .ox| .ox] .ox
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ -0%1 .0x] .ox| .ox| .ox| .ox|] .ox| .ox| .ox| .ox| .ox| .ox
PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS

(continued)



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 7-4 OTHER ITALIAN STATIONS AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCI0-ECONOMIC GROUP
CASES
MALE |FEMAL|{14 - [18 - |31 - |51 - |OVER | AB c1 c2 DE
E 17 30 50 65 65

0630 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0%] 0% .oxf .ox] .0x| .ox| .ox| .ox] .ox| .ox| .ox| .ox
0700 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%| .o .ox| .ox| .ox| .ox%| .ox| .ox| .ox|] .ox| .oxl .ox
0730 HRS.......... 1 1 0 0 0 0 1 0 1 0 0 (1]
................ 3% TR .0% 0%] .0%f .0%| 1.9%| .0%| 2.6%| .ox| .o%| .0%
0800 HRS.......... 1 1 0 0 0 0 1 0 1 0 0 0
................ C3%1 .T%) .0%]  .0%|  .0% 0% 1.9%] .0x%| 2.6%] .0%] .o0x]| .0%
0830 HRS.......... 1 1 0 0 0 0 1 0 1 0 0 0
................ 3% WT#| 0% 0% .0x%| .0x| 1.9%| .o0%| 2.6x| .ox| .ox| .ox
0900 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .o0%f .o%] .0%| .ox| .o%x| .ox%| .ox%| .ox] .ox| .ox| .ox
0930 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0%|  .0%| 0%l .o0%| .ox%| .ox| .o%| .o%| .ox| .ox| .ox| .ox
1060 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .o0%] .0%| .0x| .ox%| .ox| .ox| .o%| .ox| .ox| .ox
1030 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .o%| .o0x] .ox| .ox| .ox%| .ox| .ox| .ox| .ox| .ox
1100 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
feereaiaraeaas (0% 0% .ox] .ox| .ox%| .ox| .o0%| .ox%| .ox%| .o0x] .ox| .ox
1130 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ (0% 0% .o0x] .o%] .o%| .ox%| .o0% .ox%| .ox%| .ox| .ox| .ox
NOON.............. 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%| .o0x| .o0%| .o%| .ox| .ox| .o%| .ox%| .ox| .ox| .ox
1230 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0%f .o0x| .0%] .ox| .ox| .ox| .ox%| .o%| .ox| .ox| .ox%
1300 HRS...... .o 0 0 0 0 0 0 0 0 0 0 0 0
fecresiarainasns L0x| .0% .ox] .o0%| .o0x%| .o0x] .ox| .ox| .ox| .ox| .ox| .oz

PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAK STATIONS
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 7-4 OTHER ITALIAN STATIONS AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL|14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE
E 17 30 50 65 65
1330 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% 0% 0% 0% 0% 0% .0% .0% .0% 0% 0% .0%
1400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ 0% .0% .0% 0% 0% .0% .0x 0% . 0% 0% .0x% .0%
1430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0x|  .0x] .0%| .ox| .ox| .ox|] .ox| .o%[ .ox| .ox| .ox| .o%
1500 HRS.......... 2 2 0 0 0 2 0 0 0 2 0 0
................ 7% 1.4%]  .0%| .0x| .0%| 1.8%] .o0x| .o0%| .0%| 1.6x) .ox| .ox
1530 HRS.......... 3 2 1 1 0 2 0 0 0 3 0 0
................ 1.0%] 1.4% .6%| 4.5% 0% 1.8% 0% 0% 0% 2.4% .0% .0%
1600 HRS.......... 3 2 1 1 0 2 0 0 0 3 0 0
................ 1.0%) 1.4%| .6%| 4.5%| .0%| 1.8%] .ox%| .ox] .ox| 2.4x| .ox| .o%
1630 HRS.......... 4 2 2 2 0 2 0 0 0 3 0 1
................ 1.3%) 1.4%| 1.3%] 9.1%| .0x| 1.8%| .o0x%| .o%| .ox| 2.4%| .ox%] 1.4%
1700 HRS.......... 4 2 2 2 0 2 0 0 0 3 0 1
................ 1.3%2) 1.4%) 1.3% 9.1%| .o0x| 1.8%] .o0%| _ox] .ox| 2.4%] .ox%| 1.4%
1730 HRS.......... 2 1 1 1 0 1 0 0 0 1 0 1
................ JT%| Tx| 6%| 4.5% .ox] .9x] .ox| .ox] .ox| .sx] .ox| 1.4%
1800 HRS.......... 3 2 1 1 1 1 0 0 1 1 0 1
................ 1.0% 1.4%| .6%) 4.5%] 1.3%| .9x%| .ox| .ox| 2.6%| .8%| .ox%| 1.4x
1830 HRS.......... 3 2 1 0 2 1 0 0 2 1 0 0
................ 1.0%) 1.4% .6% .0%) 2.6% .9%f .0%| .0%| 5.1%| .8x%| .o0%] .ox
1900 HRS.......... 6 3 3 1 3 2 0 0 2 2 2 0
................ 2.0%] 2.1%| 1.9%| 4.5%| 3.8%) 1.8%| .o%| .0%| 5.1%| 1.6%| 3.1%] .ox
1930 HRS.......... 4 2 2 1 1 2 0 0 0 2 2 0
................ 1.3%) 1.4%] 1.3%] 4.5%] 1.3%| 1.8%] .0%| .0% 0% 1.6%) 3.1%] .0%
2000 HRS.......... 8 3 5 0 2 5 1 0 1 5 1 1
................ 2.7%| 2.1%] 3.2%| .0%| 2.6%| 4.5%] 1.9%| .ox| 2.6%] 4.1%| 1.6%] 1.4%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS
(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 7-4 OTHER ITALIAN STATIONS AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - |31 - |51 - |oveR | A8 c1 c2 DE
E 17 30 50 65 65

2030 HRS.......... 14 7 7 1 3 7 1 2 3 9 1 1

................ 4.7%) 4.8%| 4.5%] 4.5%) 3.8%| 6.4x] 1.9%| 5.6% T.7%] 7.3%| 1.6%| 1.4%
2100 HRS.......... 17 10 7 1 6 8 1 1 5 9 2 1

................ 5.7%) 6.8%| 4.5%| 4.5%| 7.7x| 7.3x%| 1.9%| 2.8x%|12.8%| 7.3%| 3.1%]| 1.4%
2130 HRS.......... 14 8 é 1 é 6 1 0 2 10 1 1

................ 4.7% 5.5%] 3.9%| 4.5%| 7.7%) 5.5%] 1.9%| .o0x| 5.1%| 8.1%| 1.6%| 1.4%
2200 HRS.......... 1" 7 4 1 [ 3 1 0 2 7 1 1

................ 3.7%) 4.8%| 2.6%| 4.5%| 7.7%| 2.7%] 1.9%] .ox%| 5.1%| s.7%| 1.6%] 1.4%
2230 HRS.......... 6 4 2 0 3 2 1 0 1 3 1 1

................ 2.0%| 2.7%| 1.3%| .o0%| 3.8%| 1.8%] 1.9%| .ox| 2.6%| 2.4%] 1.6%] 1.4%
2300 HRS.......... 5 3 2 0 2 2 1 0 2 2 0 1

................ 1.7%) 2.1%) 1.3%| .0%| 2.6x] 1.8%| 1.9%] .o0%| 5.1%| 1.6x%| .ox%| 1.4%
2330 HRS.......... 3 1 2 0 1 1 1 0 1 2 0 0

................ 1.0% 7% 1.3%] .0x| 1.3%] .ox| 1.9%| .ox| 2.6%| 1.6%] .ox] .ox
DID NOT WATCH

OTHER ITALIAN

STATIONS ON

THIS DAY....... 270] 130 140 19 69 98 50 34 31| 107 61 71

................ 90.0%]89.0%|90.9%|86.4%|88.5%)89.1%)|92.6%| 94 .4%|79.5%|87.0%|95.3%| 95_9%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT MONDAY VIEWERSHIP OF OTHER ITALIAN STATIONS




BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 7-5: SATELLITE STATIONS AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES

MALE |FEMAL{14 - {18 - |31 - {51 - |OVER | AB c1 c2 DE

TOTAL CASES....... 300 146] 154 22 78] 110 54 36 391 123 64 74

................ -0%]  .0%| .0%f .0%| .o0%| .o0x| .ox%| .ox] .ox| .ox| .ox| .ox

................ .0% . 0% .0% .0% .0% .0% .0% 0% .0% 0% 0% .0%

................ 0% 0%} .0%] .o0%| .o0%| .ox| .ox| .ox| .o%| .ox| .ox| .o%

................ -0%]  .0%| .0%| .0%| .ox| .o%| .ox| .o0%| .ox| .o% 0% 0%

................ C0%|  .0%] .0%| .0%] .o0%| .o%| .ox| .o%] .o%| .ox| .o%| .ox

................ <0%1  .0%] 0%} .0%] .0%] .o0%| .o0x| .o%| .ox%] .ox L0%p .0%

................ L0%|  .0%] .0x%| .ox| .0%| .o%| .ox| .ox| .ox| .ox| .ox| .ox

................ -0%]  .0%| .0%| .0%| .0%| .ox| .o%| .0%| .o%| .o% 0% 0%

0400 HRS.......... 0 0 (1 0 0 0 0 0 0 0 0 0
Ceteeanreneaans -0%  .0%| .o0x%| .0%| .0%| .0x| .o%| .ox| .o%| .ox| .ox| .ox%
0430 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0

................ 0% .0%] .0%| .0%{ .0%x| .ox| .ox| .o%| .0%] .ox| .o% 0%

0500 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
ereeaaaaens cenen L0%)  .0%| .o0x] .0%| .o0%| .o%x] .ox| .ox| .ox] .ox| .ox| .ox
0530 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
Cesreesecreenans L0%  .0%] .0%| .0%| .o%| .o0%x| .ox| .ox| .ox| .ox| .o%| .o%
0600 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
teeesneacana . L0%| .0%] .o0x[ .ox} .0%x| .0%] .o0%| .ox%| .ox| .o%x| .o%| .o%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY VIEWERSHIP OF SATELLITE STATIONS
(continued)
1



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 199%

TABLE 7-5: SATELLITE STATIONS AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE |FEMAL[14 - |18 - |31 - |51 -~ |ovER | AB t1 €2 DE
E 17 30 50 65 65

0630 HRS.......... 0 0 0 0 0 0 (] ] 0 0 0 (]
................ 0% .ox| .0%| .ox| .o0x| .o0%| .ox{ .ox| .ox| .ox| .ox| .ox
0700 HRS.......... 0 0 0 0 0 0 0 0 (] 0 0 0
................ L0%]  .0%] .ox] .o%| .ox| .ox| .ox| .ox| .ox| .ox] .o0x%| .ox
0730 HRS.......... 0 (] 0 () 0 0 0 0 ()} 0 0 0
................ 0% .0%) .0%| .0%| .0%] .ox| .0%] .ox| .ox| .ox| .ox| .ox%
0800 HRS.......... (] 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .o0%|  .0%| .ox| .o0%x| .ox| .o0%| .o0%| .ox| .ox| .ox| .ox
0830 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 3% .7 L0%] .ox| 0% .ox| 1.9%| .ox| .ox| .sx| .ox| .oz
0900 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 0
................ 3% .7%p .0%| .ox| .o0x| .o%| 1.9%] .o0%| .ox| .sx| .ox| .ox
0930 HRS.......... 1 1 (] 0 (1] ] 1 0 0 1 0 0
................ 3% .7x| .o%| .ox| .ox| .ox| 1.9%| .ox%| .ox| .8x| .o% 0%
1000 HRS.......... 1 1 0 0 0 0 1 0 0 1 0 ]
................ 3% .7%| .o0%] .o%| .o0x| .o%| 1.9%] .o0x%| .ox| .sx| .ox| .ox
1030 HRS.......... 1 1 0 (] 0 0 1 0 0 1 0 0
................ 3% .7x] 0% .ox| .ox| .ox| 1.9%] .ox| .ox| .sx| .ox 0%
1100 HRS.......... 1 1 0 1 0 0 0 0 (] 0 0 1
................ 3% .7x| .0%| 4.5%] .0x| .ox| .o0%| .ox| .ox| .ox| .oxz| 1.4%
1130 HRS.......... 1 1 0 1 0 (] 0 0 0 ] 0 1
................ -3%] 7% .0%] 4.5%| .0%| .o%| .o0%| .ox| .ox| .ox| .o0x%| 1.4%
NOON.............. 1 1 0 1 0 0 0 0 0 0 0 1
................ 3% 7%} .0%]| 4.5%] .o0%] .ox| .ox| .o0%| .o%] .ox| .ox| 1.4x%
1230 HRS.......... 0 (] 0 0 0 ] 0 ] (] 0 0 (]
................ 0% .0%] .o0%| .ox| .ox%| .ox| .o%) .ox| .ox| .ox| .ox| .ox
1300 HRS.......... 0 0 0 0 0 0 0 0 (] (] 0 ]
................ 0% .ox| .o%| .o%| .o%| .ox| .o%| .ox{ .ox| .ox| .ox 0%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY VIEWERSHIP OF SATELLITE STATIONS

(continued)
2



BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 7-5: SATELLITE STATIONS AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL GENDER AGE GROUP SOCIO~-ECONOMIC GROUP
CASES
MALE |FEMAL]14 - |18 - |31 - |51 - |OVER | AB €1 c2 DE
€ 17 30 50 65 65
1330 HRS.......... 0 0 0 0 0 0 0 1] 0 0 0 0
................ -0% .0%| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox| .ox
1400 HRS.......... 0 0 0 0 0 0 0 0 0 0 0 0
................ L0% Lox| .ox| .ox%| .ox] .ox|] .ox| .ox| .ox%| .ox| .ox| .ox
1430 HRS.......... 1 0 1 1 0 0 0 0 1 0 0 0
................ 3% .0%|  .6%| 4.5%| .ox| .o0x%| .ox| .ox%| 2.6x%| .ox| .ox| .ox
1500 HRS.......... 1 0 1 1 0 0 0 0 1 0 0 0
................ 3% .0%|  .6%| 4.5% .0%] .0%| .0x| .ox| 2.6%] .ox| .o0x%| .ox
1530 HRS.......... 1 0 1 1 0 0 0 0 1 0 0 0
................ W31 0% .6%| 4.5% .ox| .ox| .ox] .ox%| 2.6%] .ox| .ox| .o0%
1600 HRS.......... 1 0 1 1 0 0 0 0 1 0 0 0
................ 3% . 0% 6% 4.5% .0% .0% .0% 0% 2.6% .0% 0% .0%
1630 HRS.......... 2 0 2 1 0 0 1 0 1 0 1 0
................ ST L0%| 1.3%| 4.5%| .o0x%] .0%| 1.9%| .0%| 2.6%| .ox| 1.6x%| .ox
1700 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0
................ 3% .0% .6% .0% .0% 0% 1.9% .0% .0% .0%| 1.6% .0%
1730 HRS.......... 1 0 1 0 0 0 1 0 0 0 1 0
................ 3% .0%|  .é%| .0%| .0%| .0%| 1.9%| .o0x| .ox| .ox%| 1.6%] .ox
1800 HRS.......... 2 1 1 0 0 0 2 0 0 1 1 0
................ 7% .T%| .6%| 0% .0%| .0%] 3.7%| .ox| .ox| .8x%| 1.6x| .ox
1830 HRS.......... 2 1 1 0 0 0 2 0 0 1 1 0
................ %] 7| .6%]  .0x%|  .0%| .ox| 3.7%] .0%| .ox| .8x| 1.6x%| .ox
1900 HRS.......... 4 3 1 0 1 1 2 0 1 1 2 0
................ 1.3%) 2.1% .6%] .0%| 1.3%] .9x| 3.7%] .o%| 2.6%] .8x| 3.1%| .oz
1930 HRS.......... 3 2 1 0 1 0 2 0 0 1 2 0
................ 1.0%| 1.4%| .6x| .0%| 1.3%| .ox| 3.7%| .o%| .ox| .sx| 3.1%| .ox
2000 HRS.......... 5 4 1 1 2 1 1 0 1 2 1 1
................ 1.7%) 2.7%| .6%] 4.5%| 2.6%] .9%| 1.9%] .ox| 2.6%| 1.6%] 1.6%] 1.4%

PERCENTAGES = COLUMN PERCENTAGES
BASE = ALL WHO WERE ASKED ABOUT SUNDAY VIEWERSHIP OF SATELLITE STATIONS

(continued)
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BROADCASTING AUTHORITY - TV & RADIO AUDIENCE AUDIT 1994

TABLE 7-5: SATELLITE STATIONS AUDIENCE: SUNDAY
- BY GENDER, AGE & SOCIO-ECON GROUP

TOTAL| GENDER AGE GROUP SOCIO-ECONOMIC GROUP
CASES
MALE [FEMAL[14 - 118 - |31 - |51 - |OVER | AB ¢1 €2 DE
E 17 30 50 65 65
2030 HRS.......... 7 5 2 1 2 3 1 0 2 2 2
................ 2.3%] 3.4%] 1.3%] 4.5%| 2.6%| 2.7%| 1.9%| .0x| 5.1%| 1.6x%| 3.1%| 1.4%
2100 HRS.......... 7 4 3 1 2 3 1 0 2 2 2
................ 2.3%] 2.7%| 1.9%| 4.5%] 2.6%| 2.7%| 1.9%] .0%| 5.1%] 1.6%) 3.1%] 1.4%
2130 HRS.......... 5 3 2 1 2 1 1 0 1 2 2
................ 1.7%) 2.1%] 1.3%| 4.5%| 2.6%| .9%] 1.9%] .o0x%| 2.6%]| 1.6%] 3.1%
2200 HRS.......... 4 2 2 1 2 1 0 0 1 1 2
................ 1.3%| 1.4%] 1.3%| 4.5%] 2.6%| .9% 0% 0x%] 2.6%| .8%| 3.1%
2230 HRS.......... 2 0 2 1 1 0 0 0 1 1 0
................ %) .0%] 1.3%) 4.5%] 1.3%]  .0% 0% 0%] 2.6%| .8%| .0%
2300 HRS.......... 0 0 0 0 0 0 0 0 0 0 0
................ L0%]  .0%]  .0%| .0%| .o0%| .0% 0%| .0%| .0%| .0%| .0%
2330 HRS.......... 0 0 0 0 0 0 0 0 0 0 (U
................ 0% .0%] .0%| .0x| .0%x| .0% 0x| .0%) .0%| .0%| .0%| .0%
DID NOT WATCH
SATELLITE
STATIONS ON
THIS DAY....... 289| 139| 150 19 76] 106 52 36 35| 121 61 72
................ 96.3%]95.2%197.4%(86.4%|97.4%|96.4%|96.3%| 100%|89.7%]98.4%|95.3%|97.3%
PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WERE ASKED ABOUT SUNDAY VIEWERSHIP OF SATELLITE STATIONS









