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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE

3.1-2: SAMPLE PROF

ILE

~ BGE BY GENDER, SOCIO~ECONOMIC GROUP & LAST SCHOOL ATTENDED

TOTAL GENDER SOCIO-ECONOMIC GROUP EDUCATIONAL LEVEL
MALE |FEMALE AB c1 cz DE NO PRIMARY | SECONDA | TECHNIC | TERTIAR
SCHOOL RY AL b4
INSTITU
TE
TOTAL..-veerenenearas| 1001 490 511 147 296 249 309 12 203 576 91 119
AGE GROUP
32 = 1T eeeesnanennens]| 112 56 56 21 31 34 26 ] 2 102 ¢ 4
e ceeenoeooditi2e |11.4% j11.0% |14.3%  (10.5% [13.7% 8.4% .0% 1.0%  |17.7% 4.4% 3.4%
e eeetieeae-eevss.| 100% |50.0% [50.0% [1B.8% (27.7% (30.4% [23.2% .0% 1.8% |91.1% 3.6% 3.6%
18 - 30.eeeccacnncens 209 104 105 28 87 42 52 0 2 130 24 53
eeeaccesaraann ...|20.9% [21.2% [20.5% |19.0% [29.4% [16.9% [16.8% .0% 1.0% [22.6% |26.4% |44.5%
e teeeeve...) 100% |49.8% |50.2% |13.4% [41.6% [20.1% [24.9% .0% 1.0% [62.2% |11.5% |25.4%
31 = 50.uenssecnencnaa| 372 183 189 48 94 105 125 1 59 227 49 36
eeeeceer e aaean 37.2% [37.3% [37.0% |32.7% [31.8% {42.2% [40.5% 8.3% |29.1% {39.4% {53.8% |30.3%
R weveeees..]| 100% [49.2% ([50.8% [12.9% [25.3% [28.2% [33.6% .3%  |15.9% |e1.0% [13.2% 9.7%
BL = 65cceececaonanns 182 91 91 29 49 40 64 1 73 81 11 16
e teteeeenneese..|18.2% |18.6% [17.8% [19.7% [16.6% |16.1% [20.7% 8.3% [36.0% |14.1% |12.1% [13.4%
eeeeneaseaas ....| 100% |50.0% |50.0% |15.9% |26.9% |[22.0% [35.2% .5%  |40.1% |44.5% 6.0% 8.8%
OVER 65...... ceenesea] 126 56 70 21 35 28 42 10 67 36 3 10
reenisesecneaeso]12.6% [11.4% [13.7% |14.3% [11.8% [11.2% |13.6% ({83.3% |33.0% 6.3% 3.3% 8.4%
e eeeeeeeee e 100% |44.4% |55.6% [16.7% [27.8% |22.2% [33.3% 7.9% |53.2% |28.6% 2.4% 7.9%
2 B

FIRST ROW OF PERCENTAGES =

BASE = ALL

COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 4.1: WHO LISTENS TC RADIO
- BY GENDER, AGE AND SOCIOQ-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 ~ 65|OVER 65 AB Cl cz2 DE
TOTAL..cossessueseoaasr| 1001 490 511 112 209 372 182 126 147 296 245 309
K3
LISTEN TC THE RADIO.. 764 384 380 73 170 277 137 107 107 238 192 227
cenosseecreseaseaas|T6.3% 78.4% 74.4% 65.2% 81.3% 74.5% 75.3% 84.9% 72.8% 80.4% 77.1% 73.5%
tececvscenseaseassa| 100% 50.3% 49.7% 9.6% 22.3% 36.3% 17.9% 14.0% 14.0% 31.2% 25.1% 29.7%
DO NOT LISTEN TO THE
RADIO...... ceseean 237 106 131 39 39 95 45 19 40 58 57 82
cevesacosscesuasees|23.7% 21.6% 25.6% 34.8% 18.7% 25.5% 24.7% 15.1% 27.2% 19.6% 22.9% 26.5%
cocoescsasensncasns| 100% 44.7% 55.3% 16.5% 16.5% 40.1% 19.0% 8.0% 16.9% 24.5% 24.1% 34.6%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 4.2: AVERAGE NUMBER OF HOURS RADIO IS LISTENED TO
— BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30{31 - 50|51 - 65|OVER 65 AB Cl c2 DE
TOTAL...covvevernvnens 764 384 380 73 170 277 137 107 107 238 192 227
VARIES CONSIDERABLY.. 5 1 4 0 0 3 1 1 1 1 1 2
fertccetnnecaan ces. 7% -3% 1.1% .0% 0% 1.1% 7% -9% .9% .4% .5% .9%
cerevesccssnscensea| 100% 20.0% 80.0% 0% .0% 60.0% 20.0% 20.0% 20.0% 20.0% 20.0% 40.0%
ONE..o.veneccovonanns 253 146 107 45 61 85 42 20 55 86 60 52

B R X I K 38.0% 28.2% 61.6% 35.9% 30.7% 30.7% 18.7% 51.4% 36.1% 31.3% 22.9%
sessssscoscsosaaaes| 100% 57.7% 42.3% 17.8% 24.1% 33.6% 16.6% 7.9% 21.7% 34.0% 23.7% 20.6%

teeerecsssscoseaaas|16.6% 15.9% 17.4% 13.7% 17.1% 18.8% 14.6% 15.0% 15.0% 16.8% 12.5% 20.7%
cetesesctesssesa-as| 100% 48.0% 52.0% 7.9% 22.8% 40.9% 15.7% 12.6% 12.6% 31.5% 18.9% 37.0%

THREE. cocuunanaanan .o 96 39 57 8 20 29 21 18 15 29 19 33
fheresevereneee cees|12.6% 10.2% 15.0% 11.0% 11.8% 10.5% 15.3% 16.8% 14.0% 12.2% 9.9% 14.5%
cesenenna treoseenna 100% 40.6% 59.4% 8.3% 20.8% 30.2% 21.9% 18.8% 15.6% 30.2% 19.8% 34.4%

FOUR.tevenenerennnnns 87 46 41 4 17 33 18 15 11 28 21 27
..... cesecensaanaee|11.4% 12.0% 10.8% 5.5% 10.0% 11.9% 13.1% 14.0% 10.3% 11.8% 10.9% 11.9%
Cesasecscanenaan <o} 100% 52.9% 47.1% 4.6% 19.5% 37.9% 20.7% 17.2% 12.6% 32.2% 24.1% 31.0%

FIVE.....vvenn cavaeen 54 21 33 1 11 23 9 10 2 18 17 17
cetecatesceasceseaa| T.1% 5.5% 8.7% 1.4% 6.5% 8.3% 6.6% 9.3% 1.9% 7.6% B8.9% 7.5%
cecesrsecnssoscacaas]| 100% 38.9% 61.1% 1.9% 20.4% 42.6% 16.7% 18.5% 3.7% 33.3% 31.5% 31.5%

SIXieerootonnnnnnaonn 47 20 27 2 11 i6 7 11 3 11 18 15
ceteseenene veeseeans| 6.2% 5.2% 7.1% 2.7% 6.5% 5.8% 5.1% 10.3% 2.8% 4.6% 9.4% 6.6%

cececrsescssssnanas]| 100% 42.6% 57.4% 4.3% 23.4% 34.0% 14.9% 23.4% 6.4% 23.4% 38.3% 31.9%

SEVE.o.vveeanans fhees 21 12 9 1 3 9 4 4 0 8 10 3
serenccsssrosnanean| 2.7% 3.1% 2.4% 1.4% 1.8% 3.2% 2.9% 3.7% .0% 3.4% 5.2% 1.3%
................. +.| 100% 57.1% 42.9% 4.8% 14.3% 42.9% 19.0% 19.0% .0% 38.1% 47.6% 14.3%

EIGHT...cccceuconse . 38 19 19 0 15 13 3 7 1 11 10 16
...... ceseesvensana]| 5.0% 4.9% 5.0% 0% 8.8% 4.7% 2.2% 6.5% -9% 4.6% 5.2% 7.0%
tecseenoee cesssasea| 100% 50.0% 50.0% .0% 39.5% 34.2% 7.9% 18.4% 2.6% 28.9% 26.3% 42.1%

NINE...veocoanonnnn .o 9 5 4 1 1 7 0 0 0 2 4 3
resesenennaa seenenn 1.2% 1.3% 1.1% 1.4% -6% 2.5% -0% -0% .0% -8% 2.1% 1.3%
ceerecenee cesesnnes] 100% 55.6% 44.4% 11.1% 11.1% 77.8% .0% .0% .0% 22.2% 44.4% 33.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 4.2: AVERAGE NUMBER OF HOURS RADIO IS LISTENED TO
- BY GENDER, AGE AND SOCIOQO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE {12 - 17{18 - 30§31 - 50|51 - 65 |0OVER 65 AB cl C2 DE
TOTAL. e coceesccccnnss 764 384 380 73 170 277 137 107 107 238 192 227
VARIES CONSIDERABLY.. 5 1 4 0 0 3 1 1 1 1 1 2
cteresecetsaacasans 7% .3% 1.1% .0% .0% 1.1% -7% .9% .9% -4% .5% -9%
ceecasecenosoaseses| 100% 20.0% 80.0% .0% -0% 60.0% 20.0% 20.0% 20.0% 20.0% 20.0% 40.0%
ONE..vvoriencacanaans 253 146 107 45 61 85 42 20 55 86 60 52
teceerannae eceesesa|33.18 38.0% 28.2% 61.6% 35.9% 30.7%  ]30.7% 18.7% 51.4% 36.1% 31.3% 22.9%
cervaserane secasens 100% 57.7% 42.3% 17.8% 24.1% 33.6% 16.6% 7.9% 21.7% 34.0% 23.7% 20.6%
TWO.evsteeonacanannas 127 61 66 10 29 52 20 16 16 40 24 47
teesesssesenenseces | 16.6% 15.9% 17.4% 13.7% 17.1% 18.8% 14.6% 15.0% 15.0% 16.8% 12.5% 20.7%
e I 1 1111 48.0% 52.0% 7.9% 22.8% 40.9% 15.7% 12.6% 12.6% 31.5% 18.9% 37.0%
THREE. ... teevcncennan 96 39 57 8 20 29 21 18 15 29 19 33
........ ccneseerea.|12.6% 10.2% 15.0% 11.0% 11.8% 10.5% 15.3% 16.8% 14.0% 12.2% 9.9% 14.5%

sesaessneresssscsss| 100% 40.6% 59.4% 8.3% 20.8% 30.2% 21.9% 18.8% 15.6% 30.2% 19.8% 34.4%

FOURe:ovovnnarannonns 87 46 41 4 17 33 18 15 11 28 21 27
......... ssesvasesss|1l.4% 12.0% 10.8% 5.5% .]10.0% 11.9% 13.1% 14.0% 10.3% 11.8% 10.9% 11.9%
creecssacsesessess.| 100% 52.9% 47.1% 4.6% 19.5% 37.9% 20.7% 17.2% 12.6% 32.2% 24.1% 31.0%

FIVE.::ootencnaonsoan 54 21 33 1 11 23 9 10 2 18 17 17

......... cevemvenna| 7.1% 5.5% 8.7% 1.4% 6.5% 8.3% 6.6% 9.3% 1.9% 7.6% 8.9% 7.5%
vessenreassecnsvens| 100% 38.9% 61.1% 1.9% 20.4% 42.6% |16.7% 18.5% 3.7% 33.3% 31.5% 31.5%

SIXeereans cerescesans 47 20 27 2 11 16 7 11 3 11 18 15
P 4 5.2% 7.1% 2.7% 6.5% 5.8% 5.1% 10.3% 2.8% 4.6% 9.4% 6.6%
heecssaseonesesnann 100% 42.6% 57.4% 4.3% 23.4% 34.0% 14.9% 23.4% 6.4% 23.4% 38.3% 31.9%

SEVE... e eevonrcanacs 21 12 9 1 3 9 4 4 0 8 10 3
........... reseosss| 2.7% 3.1% 2.4% 1.4% 1.8% 3.2% 2.9% 3.7% .0% 3.4% 5.2% 1.3%
cececsasnaescncness| 100% 57.1% 42.9% 4.8% 14.3% 42.9% 19.0% 19.0% .0% 38.1% 47.6% 14.3%

EIGHT...cvcoovivooanss 38 19 19 ] 15 13 3 7 1 11 10 16
cesrsetcecoecenanans 5.0% 4.9% 5.0% 0% 8.8% 4.7% 2.2% 6.5% -9% 4.6% 5.2% 7.0%
creesescormraonanas 100% 50.0% 50.0% -0% 39.5% 34.2% 7.9% 18.4% 2.6% 28.9% 26.3% 42.1%

NINE...... csecsensans 9 5 4 1 1 7 0 0 0 2 4 3
ceecenen ceenseveess| 1.2% 1.3% 1.1% 1.4% -6% 2.5% -0% .0% .0% .8% 2.1% 1.3%
cececevenrencennaan 100% 55.6% 44.4% 11.1% 11.1% 77.8% .0% .0% .0% 22.2% 44.4% 33.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
{continued)
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BROADCASTING AUTHORITY -~ MALTA: MEDIA AUDIT - 4THE QUARTER 2003

TABLE 4.2: AVERAGE NUMBER OF HOURS RADIO IS LISTENED TQ

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE {12 - 17]18 - 30)31 ~ 50|51 ~ 65]OVER 65 AB Cl c2 DE
TEN¢.eoeronaannna [ 12 4 8 1 1 2 5 3 1 2 5 4
cetetevacsnnessacsa]| 1.6% 1.0% 2.1% 1.4% .6% .7% 3.6% 2.8% -9% -8% 2.6% 1.8%
ceevescesecnsansnaas| 100% 33.3% 66.7% 8.3% 8.3% 16.7% 41.7% 25.0% 8.3% 16.7% 41.7% 33.3%
ELEVEN. .cccvecnnn cene a 1 3 4] (] 1 2 1 0 1 0 3
cerecvecesvasrtonn. -5% .3% .8% -0% 0% LA4% 1.5% -9% 0% 4% .0% 1.3%
vesmesrsencssensaaa| 100% 25.0% 75.0% .03 -0% 25.0% )50.0% 25.0% .0% 25.0% .0% 75.0%
TWELVE...cccveroeecsn 6 5 1 0 1 3 2 0 0 0 2 4
tecesssnnsacsaovaae -8% 1.3% .3% .0% .6% 1.1% 1.5% -0% 0% -0% 1.0% 1.8%
creecerresenasaaeas| 100% 83.3% 16.7% .0% 16.7% 50.0% 33.3% .0% -0% .0% 33.3% 66.7%
THIRTEEN...coc00vtenn 2 1 1 0 0 0 2 0 (] 0 1 1
eretcstscesastnnnes .3% -3% .3% -0% .0% 0% 1.5% 0% .0% .0% .5% .4%
esenerteseccsanssa| 100% 50.0% 50.0% 0% -0% 0% 100% 0% 0% -0% 50.0% 50.0%
FOURTEEN..... cesanens 1 1 0 0 0 1 0 0 0 1 0 ¥
cererensananane SN .1% .3% 0% .0% -0% 4% 0% .0% .0% 4% .0% .0%
esseccsesenassaaase| 100% 100% 0% .0% -0% 100% .0% -0% .0% 100% -0% .0%
FIFTEEN. ¢ crorenosean 1 1 0 0 4] [ 1 0 1 0 4] 0
sesarscsecesarannns 1% -3% -0% .0% .0% .0% 7% -0% .9% . 0% 0% 0%
cesnssesescesanneses| 100% 100% .0% .0% 0% 0% 100% 0% 100% -0% .0% .0%
SEVENTEEN...... sesees 1 1 (] 0 0 0 0 1 1 0 0 0
cesenneesvesaetnenas .1% -3% -0% .0% -0% .0% -0% 9% .9% .0% -0% .0%
aesscnscsssassaseas| 100% 100% -0% .0% .0% .0% -0% 100% 100% .0% -0% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO




BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TRELE 4.3: WHERE DO PEOPLE LISTEN TO THE RADIO
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17|18 - 30|31 ~ 50({51 - 65|OVER 65 AB cl c2 DE

TOTAL. .o vnossvecnnen 764 384 380 73 170 277 137 107 107 238 192 227
NO ANSWER. . cccovenvnnn 6 3 3 0 2 3 0 1 2 2 0 2
cueeresscseranarans . 8% .8% .8% .0% 1.2% 1.1% 0% .9% 1.9% .8% -0% .9%
secovossaasssessesa| 100% 50.0% 50.0% .0% 33.3% 50.0% .0% 16.7% 33.3% 33.3% .0% 33.3%
AT HOME....cocvveunen 541 220 321 62 80 181 114 104 68 150 142 181
teecccossasececsaas]|70.8% 57.3% 84.5% 84.9% 47.1% 65.3% 83.2% 97.2% 63.6% 63.0% 74.0% 78.7%
fesseences veveeeoas| 100% 40.7% 59.3% 11.5% 14.8% 33.5% 21.1% 19.2% 12.6% 27.7% 26.2% 33.5%
AT WORK. cvesenosannos 148 117 31 2 56 74 15 1 11 55 44 38
cescrareassecncanes|19.4% 30.5% 8.2% 2.7% 32.9% 26.7% 10.9% -9% 10.3% 23.1% 22.9% 16.7%
cesosecesscevresaess| 100% 79.1% 20.9% 1.4% 37.8% 50.0% 10.1% 7% 7.4% 37.2% 29.7% 25.7%
IN THE CAR.vccevenen . 275 186 89 19 101 112 36 7 45 104 65 61
teessoscassanscsess|36.0% 48.4% 23.4% 26.0% 59.4% 40.4% 26.3% 6.5% 42.1% 43.7% 33.9% 26.9%
seraraane ceovesaeaa| 100% 67.6% 32.4% 6.9% 36.7% 40.7% 13.1% 2.5% 16.4% 37.8% 23.6% 22.2%

FIRST ROW OF PERCENTAGES =
SECOND ROW OF PERCENTAGES =

BASE

COLUMN PERCENTAGES
ROW PERCENTAGES
= ALL WHO LISTEN TO RADIO



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT ~ 4TH QUARTER 2003

TABLE 4.4:

WHO WATCHES TV

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17]1B - 30|31 - 50}{51 - 65|OVER 65 AB cl c2 DE
TOTAL..¢recesosaenses| 1001 490 511 112 209 372 182 126 147 296 249 309
K20
WATCH TVoeeoooonanonsn 994 487 507 112 207 371 182 122 146 293 249 306
I D I 99.4% 99.2% 100% 99.0% 99.7% 100% 96.8% 99.3% 99.0% 100% 99.0%
veseaasseccssaassa-| 100% 49.0% 51.0% 11.3% 20.8% 37.3% 18.3% 12.3% 14.7% 29.5% 25.1% 30.8%
DO NOT WATCH TV...... 7 3 4 0 2 1 ] 4 i 3 0 3
N . 7% .6% .8% .0% 1.0% .3% .0% 3.2% 7% 1.0%8 -0% 1.0%
ceesecesssasssavnssel 100% 42.9% 57.1% .0% 28.6% 14.3% .0% 57.1% 14.3% 42.9% 0% 42.9%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW, K PERCENTAGES
BASE = ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT ~ 4TH QUARTER 2003

TABLE 4.5: AVERAGE NUMBER OF HOURS TV IS WATCHED
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MATE FEMALE |12 ~ 17|18 ~ 30|31 - 50|51 ~ 65|0OVER 65 AB cl c2 DE
TOTAL.evececrsvcrsonnse 994 487 507 112 207 371 182 122 146 293 249 306
VARIES CONSIDERABLY.. 1 0 1 o 0 1 0 0 0 0 0 1
creteascarrestaeenn -1% .0% .2% .0% .0% . 3% .0% .0% -0% .0% 0% .3%
ceeecerecstacsonsaa] 100% .0% 100% 0% .0% 100% 0% 0% 0% 0% .0% 100%
ONE...... resecvonacsa 147 74 73 20 27 59 21 20 38 32 36 41
ceererecnssanoasess|14.8% 15.2% 14.4% 17.9% 13.0% 15.9% 11.5% 16.4% 26.0% 10.9% 14.5% 13.4%

ciereencesensaneaaa] 100% 50.3% 49.7% 13.6% 18.4% 40.1% 14.3% 13.6% 25.9% 21.8% 24.5% 27.9%

THWO.cteeosnsososonsne 289 145 144 29 71 116 52 21 45 94 61 89
S £ 29.8% 28.4% 25.9% 34.3% 31.3% 28.6% 17.2% 30.8% 32.1% 24.5% 29.1%
ceesesreonssaonesaa] 100% 50.2% 49.8% 10.0% 24.6% 40.1% 18.0% 7.3% 15.6% 32.5% 21.1% 30.8%

THREE. covsesoovnnnaas 264 131 133 27 71 93 49 24 37 91 69 67
R 4 Y 1 ] 26.9% 26.2% 24.1% 34.3% 25.1% 26.9% 19.7% 25.3% 31l.1% 27.7% 21.9%
cesneccsevsaaansess| 100% 49.6% 50.4% 10.2% 26.9% 35.2% 18.6% 9.1% 14.0% 34.5% 26.1% 25.4%

FOUR.:vvevevcravavenn 147 79 68 24 25 51 25 22 14 42 39 52
P - % 1 16.2% 13.4% 21.4% 12.1% 13.7% 13.7% 18.0% 9.6% 14.3% 15.7% 17.0%
cevserssasesesssnas} 100% 53.7% 46.3% 16.3% 17.0% 34.7% 17.0% 15.0% 9.5% 28.6% 26.5% 35.4%

FIVE.coceccoaorenonsea 62 23 39 6 6 20 16 14 7 14 18 23
cercscecacossesansa| 6.2% 4.7% 7.7% 5.4% 2.9% 5.4% 8.8% 11.5% 4.8% 4.8% 7.2% 7.5%
sivecsecnocasnaanaa| 100% 37.1% 62.9% 9.7% 9.7% 32.3% 25.8% 22.6% 11.3% 22.6% 29.0% 37.1%

SIXeeocreceonnannnnes 40 16 24 1 4 20 4 11 2 9 13 16
..... sesoessenansea] 4.0% 3.3% 4.7% -9% 1.9% 5.4% 2.2% 9.0% 1.4% 3.1% 5.2% 5.2%
ceessseaane ceseesss| 100% 40.0% 60.0% 2.5% 10.0% 50.0% 10.0% 27.5% 5.0% 22.5% 32.5% 40.0%

SEVEN.:ccoeroeronennn 14 3 11 3 1 3 4 3 1 4 3 6
cevoscncasencsesnas| 1.4% 6% 2.2% 2.7% .5% - 8% 2.2% 2.5% .7% 1.4% 1.2% 2.0%
ceevsevovunaassansss| 100% 21.4% 78.6% 21.4% 7.1% 21.4% 28.6% 21.4% 7.1% 28.6% 21.4% 42.9%

EIGHT.ccovenceocaasns 16 10 6 1 0 3 7 5 1 4 6 5
cierscoscesaansosee]| 1.6% 2.1% 1.2% .9% .0% -8% 3.8% 4.1% .7% 1.4% 2.4% 1.6%
cecevenacssescsancesanal| 100% 62.5% 37.5% 6.3% 0% 18.8% 43.8% 31.3% 6.3% 25.0% 37.5% 31.3%

NINE..ccovosouanoosan 1 4] 1 0 0 1 0 0 0 1 0 Q
sosssensencoersanna .1% .0% .2% 0% .0% -3% . 0% -0% -0% . 3% -0% .0%
sesesssvosacasenseat 100% .0% 100% .0% .0% 100% .0% 0% .0% AJ 100% -0% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 4.5: AVERAGE NUMBER OF HOURS TV 1S WATCHED
— BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 3031 - 50|51 - 65|0OVER 65 AB Cl c2 DE
TEN.ooeeoroneveoonans 10 4 6 1 2 3 2 2 1 2 2 5
cecscascccscasanasses]| 1.0% .8% 1.2% -9% 1.0% .8% 1.1% 1.6% -7% -7% -8% 1.6%
eesecsctecnsancesse| 100% 40.0% 60.0% 10.0% 20.0% 30.0% 20.0% 20.0% 10.0% 20.0% 20.0% 50.0%
ELEVEN....cocnvvceens 1 0 1 0 0 1 0 0 0 0 1 0
tecesaserenasanssns -1% .0% 2% .0% -0% .3% .0% .0% .0% .0% -4% .0%
P i X ¢ 14 E3 -0% 100% -0% .0% 100% -0% .0% -0% .0% 100% -0%
TWELVE..coovetneanses 1 1 0 0 0 0 1 0 0 0 0 1
teeansseresssncnsas -1% -2% -0% .0% .0% -0% .5% .0% -0% .0% .0% .3%
cereacssccessencses.| 100% 100% -0% .0% .0% -0% 100% 0% -0% -0% -0% 100%
TWENTY . .corevacnannne 1 1 0 0 0 0 1 0 0 0 1 0
creremesaacan ceaeen 1% .2% 0% .0% -0% -0% .5% 0% .0% .0% .4% -0%
ceeseccsseancsaasee| 100% 100% .0% .0% .0% -0% 100% -0% .0% .0% 100% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV




BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 4.6: WHERE IN THE HOUSE IS TV VIEWED
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17118 -~ 30)31 - 50|51 - 65|OVER 65 AB cl c2 DE
R
POTAL.c.vvvcncvasanns 994 487 507 112 207 371 182 122 146 293 249 306
IN THE SITTING ROOM. . 500 235 265 59 107 170 93 71 90 167 111 132
cesessssicsacansanes|D50.3% 48.3% 52.3% 52.7% 51.7% 45.8% 51.1% 58.2% 61.6% 57.0% 44.6% 13.1%
aaeressssreseneecaai 100% 47.0% 53.0% 11.8% 21.4% 34.0% 18.6% 14.2% 18.0% 33.4% 22.2% 26.4%
IN THE DINING ROOM... 34 22 12 0 7 16 3 8 5 10 10 S
cetesssscensncceces| 3.4% 4.5% 2.4% .0% 3.4% 4.3% 1.6% 6.6% 3.4% 3.4% 4.0% 2.9%
cecensersscsansessa| 100% 64.7% 35.3% 0% 20.6% 47.1% 8.8% 23.5% 14.7% 29.4% 29.4% 26.5%
IN THE KITCHEN....... 204 84 120 19 33 90 44 18 i8 53 66 67
cciecasisccaevansaa|20.5% 17.2% 23.7% 17.0% 15.9% 24.3% 24.2% 14.8% 12.3% 18.1% 26.5% 21.9%
ceceaasaavasaasseaa) 100% 41.2% 58.8% 9.3% 16.2% 44.1% 21.6% B.8% 8.8% 26.0% 32.4% 32.8%
IN THE BEDROOM....... 245 137 108 34 60 86 41 24 32 58 61 94
cestesesrenieens veen|24.6% 28.1% 21.3% 30.4% 29.0% 23.2% 22.5% 19.7% 21.9% 19.8% 24.5% 30.7%
evresassessaascssas| 100% 55.9% 44.1% 13.9% 24.5% 35.1% 16.7% 9.8% 13.1% 23.7% 24.9% 38.4%
AT ANOTHER PLACE..... 11 9 2 0 0 9 1 1 1 5 1 4
voesressessnessaens| 1.1% 1.8% 4% .0% .0% 2.4% .5% .8% 7% 1.7% 4% 1.3%
csessmscecnensnas.a| 100% 81.8% 18.2% .0% .0% 81.8% 9.1% 9.1% 9.1% 45.5% 9.1% 36.4%
—

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 4.7: MEANS OF TV SIGNAL RECEPTION
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~ECONOMIC GROUP

MALE FEMALE |12 - 1718 - 30|31 ~ 50|51 - 65|OVER 65 AB Ccl c2 DE

TOTAL.:ceovvonssarasr) 1001 490 511 112 209 372 182 126 147 296 249 309
ROOF ANTENNA......... 317 160 157 28 63 118 62 46 33 79 95 110
cevmesecavesnanesas|31.7% 32.7% 30.7% 25.0% 30.1% 31.7% 34.1% 36.5% 22.4% 26.7% 38.2% 35.6%
ciesnessevrsesaveae| 100% 50.5% 49.5% 8.8% 19.9% 37.2% 19.6% 14.5% 10.4% 24.9% 30.0% 34.7%
CABLEccosecsasocaans . 692 336 356 87 142 257 123 83 116 216 154 206
tesscassoressernesa|69.1% 68.6% 69.7% 77.7% 67.9% 69.1% 67.6% 65.9% 78.9% 73.0% 61.8% 66.7%
sesacsssenssssseees| 100% 48.6% 51.4% 12.6% 20.5% 37.1% 17.8% 12.0% 16.8% 31.2% 22.3% 29.8%
SATELLITE DISH....u.. 140 75 65 15 35 65 19 6 23 49 34 34
ceescaccanasvaanees|14.0% 15.3% 12.7% 13.4% 16.7% 17.5% 10.4% 4.8% 15.6% 16.6% 13.7% 11.0%
cesasecanssavasaaaa| 100% 53.6% 46.4% 10.7% 25.0% 46.4% 13.6% 4.3% 16.4% 35.0% 24.3% 24.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

= ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT ~ 4TH QUARTER 2003

TABLE 4.8: CABLE TV FACILITY
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Cl c2 DE
TOTAL..vcaasovcccnoan 691 335 356 86 142 257 123 83 116 216 153 206
1
SUBSCRIPTION TYPE
RECEPTION.....ccc000s 332 162 170 34 63 130 60 45 34 95 87 116
treeracernasnsnana.|48.0% 48.4% 47.8% 39.5% 44.4% 50.6% 48.8% 54.2% 29.3% 44.0% 56.9% 56.3%
ceesvsnaasccesaases| 100% 48.8% 51.2% 10.2% 19.0% 39.2% 18.1% 13.6% 10.2% 28.6% 26.2% 34.9%
BASIC:ccccocoaancoann 228 108 120 26 50 78 46 28 39 75 47 67
seesecsterassceeass]33.0% 32.2% 33.7% 30.2% 35.2% 30.4% 37.4% 33.7% 33.6% 34.7% 30.7% 32.5%
Cesssecsrcscssaseas]| 100% 47.4% 52.6% 11.4% 21.9% 34.2% 20.2% 12.3% 17.1% 32.9% 20.6% 29.4%
TV PLUS..ccvcnvnovenn 118 58 60 20 25 45 17 11 40 40 i5 23
ceecrsccasevenereas|17.1% 17.3% 16.9% 23.3% 17.6% 17.5% 13.8% 13.3% 34.5% 18.5% 9.8% 11.2%
[ I L 49.2% 50.8% 16.9% 21.2% 38.1% 14.4% 9.3% 33.9% 33.9% 12.7% 19.5%
MOVIE CHeveoovonsonan 44 19 25 14 6 18 5 1 13 i5 7 9
teesccsansasnacness| 6.4% 5.7% 7.0% 16.3% 4.2% 7.0% 4.1% 1.2% 11.2% 6.9% 4.6% 4.4%
cessccsccsesace-ce.| 100% 43.2% 56.8% 31.8% 13.6% 40.9% 11.4% 2.3% 29.5% 34.1% 15.9% 20.5%
SPORTS CHeovovvvovann 71 45 26 8 19 21 18 5 16 23 11 21
cesssacenconscsanes.|10.3% 13.4% 7.3% 9.3% 13.4% 8.2% 14.6% 6.0% 13.8% 10.6% 7.2% 10.2%
sesecasscccacvascs.| 100% 63.4% 36.6% 11.3% 26.8% 29.6% 25.4% 7.0% 22.5% 32.4% 15.5% 29.6%
FLEXIPACK SUBSCRIBER. 12 6 6 5 4 2 1 0 2 4 3 3
tesososanssnnccacns| 1.7% 1.8% 1.7% 5.8% 2.8% -8% -8% .0% 1.7% 1.9% 2.0% 1.5%
cssosscacsssnsccnna| 100% 50.0% 50.0% 41.7% 33.3% 16.7% 8.3% -0% 16.7% 33.3% 25.0% 25.0%
———

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = CABLE TV SUBSCRIBERS ONLY




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 4.9: WHO IS MOST INFLUENTIAL PERSON IN THE FAMILY
ON WHICH CHANNEL IS CHOSEN
- BY GENDER, AGE AND SOCIO~ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17[18 - 30{31 -~ 50{51 - 65|OVER 65 AR cl c2 DE
TPOTAL..ccoveeesnesnaa-]| 1001 490 511 112 209 372 182 126 147 296 249 309
K45
NO ONE IN PARTICULAR. 483 235 248 48 106 165 91 73 70 132 124 157
cesecencnsesceccena |4B.3% 48.0% 48.5% 42.9% 50.7% 44.4% 50.0% 57.9% 47.6% 44.6% 49.8% 50.8%
cevrecosssannecnsee| 100% 48.7% 51.3% 9.9% 21.9% 34.2% 18.8% 15.1% 14.5% 27.3% 25.7% 32.5%
THE HUSBAND:.-vecosen 239 143 96 20 44 111 43 21 27 85 58 69
vesseecscensenasen.|23.9% 29.2% 18.8% 17.9% 21.1% 29.8% 23.6% 16.7% 18.4% 2B.7% 23.3% 22.3%
cieresransanasesaa.| 100% 59.8% 40.2% 8.4% 18.4% 46.4% 18.0% 8.8% 11.3% 35.6% 24.3% 28.9%
THE WIFE........ vesae 161 48 113 4 24 63 42 28 22 48 42 49
ceescccennasssesnea|16.1% 9.8% 22.1% 3.6% 11.5% 16.9% 23.1% 22.2% 15.0% 16.2% 16.9% 15.9%
cesoeecscresscavoas| 100% 29.8% 70.2% 2.5% 14.9% 39.1% 26.1% 17.4% 13.7% 29.8% 26.1% 30.4%
CHILDREN ~ BOYS...... 77 57 20 25 22 24 4 2 18 17 19 23
tererenean cevenaena| T.7% 11.6% 3.9% 22.3% 10.5% 6.5% 2.2% 1.6% 12.2% 5.7% 7.6% 7.4%
chreccesestaveanans 100% 74.0% 26.0% 32.5% 28.6% 31.2% 5.2% 2.6% 23.4% 22.1% 24.7% 29.9%
CHILDREN - GIRLS..... 41 7 34 i5 13 9 2 2 10 14 6 11
ceevmseccossvoevaca| 4.1% 1.4% 6.7% 13.4% 6.2% 2.4% 1.1% 1.6% 6.8% 4.7% 2.4% 3.6%
teesaecoevensnsssas| 100% 17.1% 82.9% 36.6% 31.7% 22.0% 4.9% 4.9% 24 .4% 34.1% 14.6% 26.8%

FIRST ROW OF PERCENTAGES =
SECOND ROW OF PERCENTAGES =

BASE

= ALL

COLUMN PERCENTAGES
ROW PERCENTAGES




BROADCASTING AUTHORITY -~ MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 5.1: PREFERRED SOURCE FOR NEWS ON MALTA
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE }12 - 17)18 ~ 30|31 ~ 50151 - 65|0VER 65 AB cl Cc2 DE
—

TOTAL.:coveeenessasas| 1001 490 511 112 209 372 182 126 147 296 249 309
K1
NO PARTICULAR

PREFERENCE........ 9 3 6 1 2 3 2 1 1 2 3 3

ctersssrmissenaecne .9% -6% 1.2% .9% 1.0% . 8% 1.1% -8% 7% -7% 1.2% 1.0%

coeaescssreesncesss| 100% 33.3% 66.7% 11.1% 22.2% 33.3% 22.2% 11.1% 11.1% 22.2% 33.3% 33.3%
LISTEN TO THEM ON THE

RADIO.:eeaseesenas 87 39 48 5 15 27 20 20 10 27 15 35

ceeconsrecacsannsas] BaTH 8.0% 9.4% 4.5% 7.2% 7.3% 11.0% 15.9% 6.8% 9.1% 6.0% 11.3%

ssasesscsvconansess| 100% 44.8% 55.2% 5.7% 17.2% 31.0% 23.0% 23.0% 11.5% 31.0% 17.2% 40.2%
WATCH THEM ON TV..... 817 405 412 89 168 319 138 103 113 232 219 253

cecavenacanne ceees.|81.6% 82.7% 80.6% 79.5% 80.4% B85.8% 75.8% 81.7% 76.9% 78.4% 88.0% 81.9%

ccncesssseeascesess]| 100% 49.6% 50.4% 10.9% 20.6% 39.0% 16.9% 12.6% 13.8% 28.4% 26.8% 31.0%
READ THEM IN A

NEWSPAPER. cccoese. 62 30 32 5 20 18 19 0 19 31 4 8

ccescesconcansasaca| B6.2% 6.1% 6.3% 4.5% 2.6% 4.8% 10.4% .0% 12.9% 10.5% 1.6% 2.6%

cesocmsrsaccssrasa.| 100% 48.4% 51.6% B.1% 32.3% 29.0% 30.6% -0% 30.6% 50.0% 6.5% 12.9%
PICK THEM UP FROM

OTHER PERSONS..... 26 13 13 12 4 5 3 2 4 4 8 10

sossnasssesvavascss| 2.6% 2.7% 2.5% 10.7% 1.9% 1.3% 1.6% 1.6% 2.7% 1.4% 3.2% 3.2%

toessccssencssnavses| 100% 50.0% 50.0% 46.2% 15.4% 19.2% 11.5% 7.7% 15.4% 15.4% 30.8% 38.5%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER

TABLE 5.2: PREFERRED SOQURCE FOR FOREIGN NEWS
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

2003

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE {12 ~ 17}18 - 30|31 ~ 50|51 - 65|OVER 65 AB cl c2 DE

TOTAL...covsecveesna.| 1001 490 511 112 209 372 i82 126 147 296 249 309
K2
NO PARTICULAR

PREFERENCE........ 18 8 10 2 7 5 1 3 0 6 5 7

cetecacrcrcrsoraaaa]| 1.8% 1.6% 2.0% 1.8% 3.3% 1.3% .5% 2.4% 0% 2.0% 2.0% 2.3%

cessccecsrenaaseeas| 100% 44.4% 55.6% 11.1% 38.9% 27.8% 5.6% 16.7% -0% 33.3% 27.8% 38.9%
LISTEN TO THEM ON THE

RADIO. .. ovevanenn 68 29 39 4 8 22 15 19 7 19 10 32

ceccetcsscsacarecas| 6.8% 5.9% 7.6% 3.6% 3.8% 5.9% 8.2% 15.1% 4.8% 6.4% 4.0% 10.4%

tevevassacnenas cevea| 100% 42.6% 57.4% 5.9% 11.8% 32.4% 22.1% 27.9% - |10.3% 27.9% 14.7% 47.1%
WATCH THEM ON TV..... 853 421 432 92 173 334 151 103 126 246 225 256

feerervenacoan see..|85.2% 85.9% B84.5% 82.1% 82.8% 89.8% 83.0% Bl.7% 85.7% 83.1% 90.4% 82.8%

cerrecveccsessansaa] 100% 49.4% 50.6% 10.8% 20.3% 39.2% 17.7% 12.1% 14.8% 28.8% 26.4% 30.0%
READ THEM IN A

NEWSPAPER:..+..... 43 22 21 6 16 8 13 0 13 20 3 7

I I i 1 4.5% 4.1% 5.4% 7.7% 2.2% 7.1% .0% 8.8% 6.8% 1.2% 2.3%

fecesesacaan ereceso| 100% 51.2% 48.8% 14.0% 37.2% 18.6% 30.2% 0% 30.2% 46.5% 7.0% 16.3%
PICK THEM UP FROM

OTHER PERSONS..... 19 10 9 8 5 3 2 1 1 5 6 7

sreoceserronsaenann 1.9% 2.0% 1.8% 7.1% 2.4% .8% 1.1% -8% 7% 1.7% 2.4% 2.3%

cessenscsscseasaass| 100% 52.6% 47.4% 42.1% 26.3% 15.8% 10.5% 5.3% 5.3% 26.3% 31.6% 36.8%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

= ADLL




BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 5.3: PREFERRED TIME FOR MAIN TV NEWS
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 1718 - 30|31 - 50|51 - 65|OVER 65 AB Cl c2 DE
POTAL. e ccvva-vvsasssa| 1001 490 511 112 209 372 182 126 147 296 249 309
K23
NAcivoovenooonononane 33 20 13 7 9 9 4 4 3 4 13 13
ceesesereacennsesaa]| 3.3% 4.1% 2.5% 6.3% 4.3% 2.4% 2.2% 3.2% 2.0% 1.4% 5.2% 4.2%
teetvennsecesneenes]| 100% 60.6% 39.4% 21.2% 27.3% 27.3% 12.1% 12.1% 9.1% 12.1% 39.4% 39.4%
1100 . ccescncevraaces 1 1 [{] a 1 0 0 0 i 0 0 0
cesevresaasseesnanos -1% .2% .0% 0% -5% 0% .0% 0% 7% .0% -0% .0%
eeiresaserenseaeas| 100% 100% .0% .0% 100% .0% 0% .0% 100% .0% -0% .0%
1200. e cvcnnnconns 2 1 1 0 0 2 0 0 1 0 1 0
F S 2% -2% . 2% 0% .0% .5% .0% .0% -7% .0% -4% .0%
sresecennansaseassa) 100% 50.0% 50.0% 0% -0% 100% -0% .0% 50.0% .0% 50.0% .0%
1600..caceccnsancnnns 1 1 0 Q Q 1 0 o 0 0 0 1
fhiseeesear e ranns .13 .2% .0% .0% .0% .3% -0% 0% .0% 0% .0% 3%
resssuseennaseesas| 100% 100% . 0% 0% .0% 100% .0% 0% 0% 0% 0% 100%
1700, cicvcnciienanes 1 0 1 1 0 0 0 0 0 1 0 0
cricraeteseoatoanns 1% .0% .2% .9% .0% .0% 0% .0% -0% .33 -0% .03
fhiienenaa veesaasas] 100% -0% 100% 100% .0% .0% .0% .0% .0% 100% 0% .0%
1730.0canccecennrecees 2 1 1 1 Q 0 0 1 4] 2 o 0
easesetnatseranaes .2% .2% .2% .9% .0% .0% .0% .8% .0% .7% 0% .0%
veeewssenanssasaaea] 100% 50.0% 50.0% 50.0% .0% .0% .0% 50.0% .0% 100% 0% -0%
1800, cnccceracecenns 19 10 9 5 1 6 2 5 4 4 6 5
P - £ 2.0% 1.8% 4.5% .5% 1.6% 1.1% 4.0% 2.7% 1.4% 2.4% 1.6%
toseeeenseaeacanaea| 100% 52.6% 47.4% 26.3% 5.3% 31.6% 10.5% 26.3% 21.1% 21.1% 31.6% 26.3%
1830..cvcnnnccenecnns 2 1 1 0 0 ] 1 1 0 1 Q 1
breevessoeatossnann .2% 2% .2% .0% 0% 0% | .5% .8% .0% .3% .0% -3%
feverrncscasassnans| 100% 50.0% 50.0% .0% .0% .0% 50.0% 50.0% .0% 50.0% - 0% 50.0%
1900..cccnviavanccnns 16 5 11 4 3 1 5 3 3 6 2 5
heseveesesanasaeess] 1.6% 1.0% 2.2% 3.6% 1.4% .3% 2.7% 2.4% 2.0% 2.0% .B% 1.6%
sossroverenreensens| 100% 31.3% 68.8% 25.0% 18.8% 6.3% |31.3% 18.8% 18.8% 37.5% 12.5% 31.3%
1930.ccennccnscrscnns 232 117 115 13 43 101 37 38 15 58 75 84
J P P 4 23.9% 22.5% 11.6% 20.6% 27.2% 20.3% 30.2% 10.2% 19.6% 30.1% 27.2%
ecisenesesannseees| 100% 50.4% 49.6% 5.6% 18.5% 43.5% 15.9% 16.4% | 6.5% 25.0% 32.3% 36.2%
|

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 5.3: PREFERRED TIME FOR MAIN TV NEWS
- BY GENDER, AGE AND SOCIO-ECONMOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~ECONOMIC GROUP
— —
MALE FEMALE |12 - 17|18 - 30|31 ~ 50|51 - 65|OVER 65 AB Ccl c2 DE
1945. .. ciiecniannnnn. 63 22 41 5 5 17 18 18 10 23 16 14
teeenareaan ereesees| 6.3% 4.5% 8.0% 4.5% 2.4% 4.6% 9.9% 14.3% 6.8% 7.8% 6.4% 4.5%
P ceevecmeennes| 100% 34.9% 65.1% 7.9% 7.9% 27.0% 28.6% 28.6% 15.9% 36.5% 25.4% 22.2%
2000, 00cenencenannnn 566 273 293 64 127 212 109 54 97 175 123 171
ceesesecsieeasiacesa[56.5% 55.7% 57.3% 57.1% 60.8% 57.0% 59.9% 42.9% 66.0% 59.1% 49.4% 55.3%
crescertanraneeraena| 100% 48.2% 51.8% 11.3% 22.4% 37.5% 19.3% 9.5% 17.1% 30.9% 21.7% 30.2%
2015 ...t iniaennennns 3 1 2 1 1 1 0 0 0 1 0 2
Ceessteciacetenonean -3% -2% -4% . 9% .5% .3% - 0% .0% .0% -3% .03 .6%
ceesreacosesnsseosaa] 100% 33.3% 66.7% 33.3% 33.3% 33.3% -0% -0% 0% 33.3% 0% 66.7%
2030.-0c0cennnannna. 25 15 10 4 8 8 4 1 7 8 6 4
cesenserescsansaase] 2.5% 3.1% 2.0% 3.6% 3.8% 2.2% 2.2% .8% 4.8% 2.7% 2.4% 1.3%
vresacesaaceaceane.| 100% 60.0% 40.0% 16.0% 32.0% 32.0% 16.0% 4.0% 28.0% 32.0% 24.0% 16.0%
2100000 ceennnnnans .ee 10 5 5 4 2 4 ] 0 1 5 2 2
csevcoersrenaeaneaa] 1.0% 1.0% 1.0% 3.6% 1.0% 1.1% -0% -0% 7% 1.7% -8% -6%
seevescsaanaescneas| 1008 50.0% 50.0% 40.0% 20.0% 40.0% -0% -0% 10.0% 50.0% 20.0% 20.0%
2130.0veeciecncanans 1 1 0 4] 0 0 1 0 0 0 1 0
feeenanetacenae caene .1% -2% -0% .0% .0% .0% -5% -0% -0% .0% -4% -0%
cerenons seevssssses.| 100% 100% .0% .0% .0% 0% 100% .0% .0% -0% 100% 0%
22000 0.t iiinanannn. 10 7 3 1 4 4 1 0 1 3 2 4
recsssccsnssecvasns| 1.0% 1.4% .6% . 9% 1.9% 1.1% 5% .0% -7% 1.0% -B% 1.3%
secececacassananan .| 100% 70.0% 30.0% 10.0% 40.0% 40.0% 10.0% . 0% 10.0% 30.0% 20.0% 40.0%
2230 cveierernennnnnn 1 0 1 0 1 0 0 0 0 1 0 0
I T .18 -0% -2% 0% .5% -0% .0% 0% .0% -3% 0% -0%
cetsccesccancacsaa.| 100% -0% 100% -0% 100% -0% -0% .0% 0% 100% -0% .0%
2300.0ccavanennnnnnnn 11 8 3 1 4 5 0 1 3 3 2 3
ceersccveaarcacvans| 1.1% 1.6% .6% . 9% 1.9% 1.3% .0% .8% 2.0% 1.0% -8% 1.0%
ereroeciiarannana -1 100% 72.7% 27.3% 9.1% 36.4% 45.5% .0% 9.1% 27.3% 27.3% 18.2% 27.3%
2400 ..o ieerinncnennn 2 1 1 1 0 1 0 0 1 1 0 0
secccscsecannatanas -2% -2% -2% -9% .0% -3% -0% 0% 7% -3% .0% -0%
ceserenens ceereesa.| 100% 50.0% 50.0% 50.0% .0% 50.0% .0% -0% 50.0% 50.0% -0% .0%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 5.4: ON WHICH TV STATION/S NEWS WAS FOLLOWED DAY PRIOR TO INTERVIEW
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMBLE {12 - 1718 - 30|31 - 50{51 ~ 65|OVER 65 AB CcL c2 DE
TOTAL.covesravocesons 994 487 507 112 207 371 182 122 146 293 249 306

DID NOT WATCH THE
NEWS....ccen cerean 518 248 270 92 118 180 80 48 77 165 127 148
ceessssectsceasseas|D2.1% 50.9% 53.3% 82.1% 57.0% 48.5% 144.0% 39.3% 52.7% 56.3% 51.0% 48.7%
hersacssnsananennaa| 100% 47.9% 52.1% 17.8% 22.8% 34.7% 15.4% 9.3% 14.9% 31.9% 24.5% 28.8%

TVMooaaoerononrecsons 348 180 168 12 67 148 79 42 57 104 82 105
vesosseneseneseacaa|35.0% 37.0% 33.1% 10.7% 32.4% 39.9% 43.4% 34.4% 39.0% 35.5% 32.9% 34.3%
cemeearsacaeseaassa| 100% 51.7% 48.3% 3.4% 19.3% 42.5% 22.7% 12.1% 16.4% 29.9% 23.6% 30.2%

SUPER l.ccevcoanaoeees 256 132 124 8 41 105 59 43 25 62 75 94
teteesaeseanaasaa.-125.8% 27.1% 24.5% 7.1% 19.8% 28.3% 32.4% 35.2% 17.1% 21.2% 30.1% 30.7%

teseeseeneonssaneaa] 100% 51.6% 48.4% 3.1% 16.0% 41.0% 23.0% 16.8% 9.8% 24.2% 29.3% 36.7%

NET TV.iscoeeoconvnnns 162 86 76 6 21 70 41 24 26 56 39 41
eteesnresecasensas|16.3% 17.7% 15.0% 5.4% 10.1% 18.9% 22.5% 19.7% 17.8% 19.1% 15.7% 13.4%
sessosrvacsenseseas| 100% 53.1% 46.9% 3.7% 13.0% 43.2% 25.3% 14.8% 16.0% 34.6% 24.1% 25.3%

SMASH...cecovesacen .- 2 2 0 0 0 0 0 2 0 2 0 0
caeesaevasasasnrens -2% -4% .0% -0% .0% -0% .0% 1.6% .0% 7% .0% 0%
fecrsssceensesaovas]| 100% 100% .0% -0% .0% .08 | .0% 100% 0% 100% -0% 0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV REGULARLY



BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 5.5: ON WHICH TV STATION/S NEWS WAS FOLLOWED TWO DAYS PRIOR TO INTERVIEW

- BY GENDER, AGE AND SOCIO~-ECONOMIC GROUP

TOTAL GENDER AGE GROUP ' SOCIO-ECONOMIC GROUP
MALE FEMALE (12 ~ 17(18 ~ 30{31 - 50(51 -~ &5{OVER 65 AB Cl c2 DE
TOTAL . cconvoconecrsns 934 487 507 112 207 371 182 122 146 293 249 306
DID NOT WATCH THE
NEWS..ocoeeesnones 542 246 296 92 130 185 84 51 87 169 133 153
vessesnsseasressass|54.5% 50.5% 58.4% 82.1% 62.8% 49.9% 46.2% 41.8% 59.6% 57.7% 53.4% 50.0%
terecosrtmnenasanvsa] 100% 45.4% 54.6% 17.0% 24.0% 34.1% 15.5% 9.4% 16.1% 31.2% 24.5% 28.2%
TVMievsoasnonssasvons 334 181 153 15 61 144 77 37 52 103 73 106
tesovensnaneseanesa|33.6% 37.2% 30.2% 13.4% 29.5% 38.8% 42.3% 30.3% 35.6% 35.2% 29.3% 34.6%
ceeesaones B L ] 54.2% 45.8% 4.5% 18.3% 43.1% (23.1% 11.1% 15.6% 30.8% 21.9% 31.7%
SUPER l.icicuncsncones 247 136 111 9 38 102 55 43 18 57 78 924
cececasecarnsesanae {24.8% 27.9% 21.9% 8.0% 18.4% 27.5% 30.2% 35.2% 12.3% 19.5% 31.3% 30.7%
ciieescvsvecsenaana]| 100% 55.1% 44.9% 3.6% 15.4% 41.3% 22.3% 17.4% 7.3% 23.1% 31.6% 38.1%
NET TVeeocooananonnsn 155 80 75 3 2} 64 41 26 22 56 34 43
ctvecaesnarevenaase|15.6% 16.4% 14.8% 2.7% 10.1% 17.3% 22.5% 21.3% 15.1% 19.1% 13.7% 14.1%
creerseersraaasaaes| 100% 51.6% 48.4% 1.9% 13.5% 41.3% 26.5% 16.8% 14.2% 36.1% 21.9% 27.7%
SMASH...ccooosasnnnvs 2 Q 2 0 i 1 0 0 0 0 1 1
ceeercentoseasanens .2% .0% -4% .0% .5% .3% .0% 0% .0% 0% -4% .3%
ciieseasieseecaaeaa| 100% 0% 100% -0% 50.0% 50.0% .0% .0% .0% .0% 50.0% 50.0%

FIRST ROW OF PERCENTAGES

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV REGULARLY




Table 6.1 General Preferences for Radio Programme Sectors
(4" Quarter 2002 - 2003)

PROGRAMME SECTOR Yo Y
2002 2003
(4™ Quarter) | (4™ Quarter)

Music 82.1 85.6
Local News 74.5 74.6
Foreign News 70.9 9
Dischssions on Personal Problems 47.1 524
Current Affairs ' 38.7 407
Health/Beauty/Home/Law 374 39,5
Religion 37.6 385
Worﬁén’stProgrammes 29.1 32.7
Culfure 293 29.8
Sports 26.2 28.8
Novels/Plays 25.4 28.3
Money/Business 13.9 15.6
Children 11.0 13.4

Table 6.2 General Preferences for TV Programme Sectors
(4" Quarter 2002 - 2003)

PROGRAMME SECTOR

2
(4" 2Q01(1)arter) (4" Quarter) |
Foreign News 90.4 94.8
Local News 89.9 94.0
Discussions 74.5 774
Weather 65.4 76.0
Documentaries 65.5 70.2
Feature Films 62.3 70.6
Serials/Soap Operas 51.7 60.5
Sports 529 59.6
Women's Programmes 41.8 53.2
Plays 56.4 51.6
Quizzes/Garne Shows/Variety Progr. 55.5 516
‘Current Affairs 38.2 49.2
Religion 51.8 444
Art & Culture 455 29.8
Children's Programmes 26.4 29.8
Music Video-Clips 28.2 21.8
Business & Finance 20.9 21.0




Table 6.3-1.1: Radio Station Preferences for Different Programme Sectors
(4™ Quarter 2002)

RP SUPER1 101 RTK SMASH CALY- CAMPUS CAPITAL NONE
106.6

%
4.6

Table 6.3-1.2: Radio Station Preferences for Different Programme Sectors

th
(4" Quarter 2003)

R RP PER 0 A BA R A A AMP APITA 0 OTA
% %
11.0 14.4
17.7 47.6
10.1 71.2
5.2 84.8
9.0 70.2
13.0 60.5
8.0 61.5
11.0 71.7
4.6 86.6
10.2 67.3
20.7 25.4

18.7 271 100

11.3 7.1 0.4 2.9 4.7 0.9 1.4 0.3 0.1 0.8 1.2 59.3 100




BROADCASTING AUTHORITY -~ MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

- BY DGE, GENDER AND SOCIO-~ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE {12 - 17{18 - 30|31 ~ 50]51 - 65|0OVER 65 AB cl c2 DE
—
TOTAL..ccoverrovenaces 764 384 380 73 170 277 137 107 107 238 192 227
MUSIC
NONE.:oveevoveconnass 110 43 67 2 3 36 30 39 19 34 21 36
ceceseasacearaneons [14.4% 11.2% 17.6% 2.7% 1.8% 13.0% 21.9% 36.4% 17.8% 14.3% 10.9% 15.9%
[ I 1 111 39.1% 60.9% 1.8% 2.7% 32.7% 27.3% 35.5% 17.3% 30.9% 19.1% 32.7%
RMecinooovnsoerancons 49 19 30 0 4 12 19 14 g 7 10 24
cevesesrevesressesa| B.4% 4.9% 7.9% .0% 2.4% 4.3% 13.9% 13.1% 7.5% 2.9% 5.2% 10.6%
ceesascsassssacneaa) 100% 38.8% 61.2% .0% 8.2% 24.5% 38.8% 28.6% 16.3% 14.3% 20.4% 49.0%
RP/106.6cccecnvacenns 54 34 20 22 17 14 1 [ 6 16 20 12
T T o & 8.9% 5.3% 30.1% 10.0% 5.1% 7% .0% 5.6% 6.7% 10.4% 5.3%
seeoracsacasesanasa| 100% 63.0% 37.0% 40.7% 31.5% 25.9% 1.9% -0% 11.1% 29.6% 37.0% 22.2%
SUP leveon.. ciesaanes 84 41 43 1 10 31 22 20 4 14 27 39
srresosercernnne .-.]111.0% 10.7% 11.3% 1.4% 5.9% 11.2% 16.1% 18.7% 3.7% 5.9% 14.1% 17.2%
seeecarsesrnaana -.+) 100% 48.8% 51.2% 1.2% 11.9% 36.9% 26.2% 23.8% 4.8% 16.7% 32.1% 46.4%
10 .o 41 17 24 2 3 16 16 4 4 15 12 10
vesrsarenanvosrares]| D.4% 4.4% 6.3% 2.7% 1.8% 5.8% 11.7% 3.7% 3.7% 6.3% 6.3% 4.4%
vseeasescenesesnesa) 100% 41.5% 58.5% 4.9% 7.3% 39.0% 39.0% 9.8% 9.8% 36.6% 29.3% 24.4%
A3FMececeosvasacnacen 8 6 2 0 4 3 1 Q 1 3 2 2
ceeesencany vereevea) 1.0% 1.6% .5% .0% 2.4% 1.1% 7% .0% .9% 1.3% 1.0% .9%
seossanseenssavenres| 100% 75.0% 25.0% .0% 50.0% 37.5% 12.5% .0% 12.5% 37.5% 25.0% 25.0%
BAY.oceeoonanonn ceean 106 64 42 17 61 27 1 0 20 44 28 14
feeranecesanens v .. ]13.9% 16.7% 11.1% 23.3% 35.9% 9.7% 7% -0% 18.7% 18.5% 14.6% 6.2%
tesssesnsaesenseena| 1008 60.4% 39.6% 16.0% 57.5% 25.5% .9% .0% 18.9% 41.5% 26.4% 13.2%
RTKuicoeoonoseooosansan 50 21 29 0 4 16 11 19 6 14 13 17
cisassassasesssneen| 6.5% 5.5% 7.6% 0% 2.4% 5.8% 8.0% 17.8% 5.6% 5.9% 6.8% 7.5%
ceeseccanaevasnsaaa| 100% 42.0% 58.0% -0% 8.0% 32.0% 22.0% 38.0% 12.0% 28.0% 26.0% 34.0%
SMASH., . .euvereroancns 74 35 39 17 26 26 4 1 6 28 18 22
ceernaasanrrasesovs| 9.7% 9.1% 10.3% 23.3% 15.3% 9.4% 2.9% -9% 5.6% 11.8% 9.4% 9.7%
eetesrcnoeraseaneas| 100% 47.3% 52.7% 23.0% 35.1% 35.1% 5.4% 1.4% 8.1% 37.8% 24.3% 29.7%
CALYPSO.c.vetanserens 89 52 37 1 6 54 25 3 11 30 18 30
A B B 1 13.5% 9.7% 1.4% 3.5% 19.5% 18.2% 2.8% 10.3% 12.6% 9.4% 13.2%
ceeascenssssssasaas| 100% 58.4% 41.6% 1.1% 6.7% 60.7% 28.1% 3.4% 12.4% J?3.7% 20.2% 33.7%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY -~ MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.3~1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-~-ECONOMIC GROUP
MALE FEMALE |12 - 17{18 - 30|31 - 50|51 - 65|OVER 65 AB C1 c2 DE
BRONJB..cvcnrvonnvens 8 8 0 4] 0 2 2 4 5 0 1 2
eresasnacaneenesas| 1.0% 2.1% .0% .0% .0% 7% 1.5% 3.7% 4.7% .0% .5% -9%
feerecsnesasaasnaee| 100% 100% .0% 0% .0% 25.0% 25.0% 50.0% ©62.5% 0% 12.5% 25.0%
CAPITAL.ccvicscnsanas 46 22 24 1 13 30 1 1 5 14 14 13
erasesevinanesanea] 6.0% 5.7% 6.3% 1.4% 7.6% 10.8% .7% .9% 4.7% 5.9% 7.3% 5.7%
hessersvenanavecsss| 100% 47.8% 52.2% 2.2% 28.3% 65.2% 2.2% 2.2% 10.9% 30.4% 30.4% 28.3%
X FMecasararaveconans 45 22 23 10 19 10 4 2 12 19 8 6
veeeverenconnsananal 5.9% 5.7% 6.1% 13.7% 11.2% 3.6% 2.9% 1.9% 11.2% 8.0% 4.2% 2.6%
sesserevesasevanans| 100% 48.9% 51.1% 22.2% 42.2% 22.2% 8.9% 4.4% 26.7% 42.2% 17.8% 13.3%
DISCUSSIONS ON
PERSONAL PROBLEMS
NONE..:veseoeovaosons 364 206 158 61 120 119 42 22 54 126 89 95
cecervecsnracs eeee. |47.6% 53.6% 41.6% 83.6% 70.6% 43.0% 30.7% 20.6% 50.5% 52.9% 46.4% 41.9%
seessenens veeeeaaaa{ 100% 56.6% 43.4% 16.8% 33.0% 32.7% 11.5% 6.0% 14.8% 34.6% 24.5% 26.1%
RMecsveoorosannconnns 75 25 50 2 6 25 24 18 14 19 15 27
ereesvasesaven seees| 9.8% 6.5% 13.2% 2.7% 3.5% 9.0% 17.5% 16.8% 13.1% 8.0% 7.8% 11.9%
Wessaserasceranenaa] 100% 33.3% 66.7% 2.7% 8.0% 33.3% 32.0% 24.0% 18.7% 25.3% 20.0% 36.0%
RP/106.6.cccesncccens 2 1 1 1 1 0 0 Q ¢ 0 ] 2
[ R ) -3% .3% .3% 1.4% .6% .0% .0% .0% .0% .0% -0% .9%
seeumeacsanessevnes| 100% 50.0% 50.0% 50.0% 50.0% .0% .0% .0% .0% .0% .0% 100%
SUP lecsecesascocenne 135 63 72 3 16 51 34 31 7 27 46 55
J T Y A 16.4% i8.9% 4.1% 9.4% 18.4% 24.8% 29.0% 6.5% 11.3% 24.0% 24.2%
ceeeneseamsasaana .. 100% 46.7% 53.3% 2.2% 11.9% 37.8% 25.2% 23.0% 5.2% 20.0% 34.1% 40.7%
101.cieneveniancnnncns 66 30 36 2 8 31 15 10 10 27 12 17
heernrerersenaneranea] B.6% 7.8% 9.5% 2.7% 4.7% 11.2% 10.9% 9.3% 9.3% 11.3% 6.3% 7.5%
heeerenaarananaansa| 100% 45.5% 54.5% 3.0% 12.1% 47.0% 22.7% 15.2% 15.2% 40.9% 18.2% 25.8%
A3FMicseecnronannn ‘e 1 0 1 0 0 1 0 0 ] (4] 1 0
eceentuetneanene . -1% -0% .3% 0% .0% .4% .0% 0% -0% 0% .5% .0%
[N ceeernnea .| 100% 0% 100% 0% .0% 100% 0% .0% -0% -0% 100% .0%
BAY..voeesarnananaone 2 1 1 0 2 0 0 0 Q 1 1 )
[ T -3% .3% 3% -0% 1.2% .0% .0% .0% .0% 4% .5% 0%
chceeseenesneasossel 100% 50.0% 50.0% 0% 100% 0% 0% .0% .0% 50.0% 50.0% 0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW. PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT ~ 4TH QUARTER 2003

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND S0CIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROQUP
MALE FEMALE |12 - 17|18 - 30|31 - 50}51 - 65}OVER 65 AB Cl c2 DE
RIK.eoseroavcnnoncons 96 44 52 1 11 37 21 26 18 29 24 25
I B 8 2 11.5% 13.7% 1.4% 6.5% 13.4% 15.3% 24.3% 16.8% 12.2% 12.5% 11.0%
tecmssesascansessns] 100% 45.8% 54.2% 1.0% 11.5% 38.5% 21.9% 27.1% 18.8% 30.2% 25.0% 26.0%
SMASH.eeeserscccscsen 6 1 5 2 1 3 0 0 0 4 0 2
tececserenoreaneans .8% -3% 1.3% 2.7% .6% 1.1% .0% -0% .0% 1.7% .0% .9%
hesecanissannsensss| 100% 16.7% 83.3% 33.3% 16.7% 50.0% 0% 0% 0% 66.7% .0% 33.3%
CALYPSO..cvsvsornnane 11 8 3 1 2 7 1 0 1 4 2 4
wesrocssensenensaas] 1.4% 2.1% .8% 1.4% 1.2% 2.5% 7% 0% .9% 1.7% 1.0% 1.8%
wesesassanesrasaaes| 100% 72.7% 27.3% 9.1% 18.2% 63.6% 9.1% .0% 2.1% 36.4% 18.2% 36.4%
CAMPUS..tcctessocnnne 1 1 0 0 0 1 0 0 0 0 1 0
esevvisescernesnna -1% .3% .0% 0% .0% .4% .0% .0% .0% .0% .5% .0%
reecoernsanesseanaa| 100% 100% .0% .0% .0% 100% 0% .0% .0% 0% 100% .0%
CAPITAL.cvevrasecaneces 2 i 1 0 1 1 0 0 0 1 1 0
hsisesensaasaeanes -3% .3% -3% .0% .6% .4% 0% .0% .0% A% .5% .0%
teeeressreeaneacess| 100% 50.0% 50.0% 0% 50.0% 50.0% .0% 0% 0% 50.0% 50.0% .0%
X FM.ooveoorcoancs o 3 3 0 0 2 1 0 0 3 0 0 0
cesesmsaresanseresny 4% .8% 0% 0% 1.2% .4% .0% .0% 2.8% .0% .0% .0%
teeacescisaacssaaaa| 100% 100% .0% .0% 66.7% 33.3% 0% .0% 100% .0% .0% .0%
SPORT
NONE. .o cosaonosavsnn 544 240 304 54 114 205 91 80 87 177 126 154
feessscviesaeseeess|T71.2% 62.5% 80.0% 74.0% 67.1% 74.0% 66.4% 74.8% 81.3% 74.4% 65.6% 67.8%
herescssesnassnesaa]| 100% 44.1% 55.9% 9.9% 21.0% 37.7% 16.7% 14.7% 16.0% 32.5% 23.2% 28.3%
RM..uconcaconanavsann 41 27 14 0 2 12 20 7 5 6 13 17
teesorcovesancaseans| 5.4% 7.0% 3.7% .0% 1.2% 4.3% 14.6% 6.5% 4.7% 2.5% 6.8% 7.5%
eessssceconvaseaes| 100% 65.9% 34.1% .0% 4.9% 29.3% 48.8% 17.1% 12.2% 14.6% 31.7% 41.5%
RP/106:6ccevocsccnnns 4 4 0 4 0 0 0 ] 0 0 3 1
R .5% 1.0% 0% 5.5% 0% .0% .0% 0% .0% .0% 1.6% .4%
e I 1 10 ] 100% .0% 100% .0% .0% .0% .0% .0% 0% 75.0% 25.0%
SUP livecccaveanennnn 71 53 24 5 18 29 14 11 3 16 30 28
ceierecscrsceneanas 10.1% 13.8% 6.3% 6.8% 10.6% 10.5% 10.2% 10.3% 2.8% 6.7% 15.6% 12.3%
feeraessresana-ness| 100% 68.8% 31.2% 6.5% 23.4% 37.7% 18.2% 14.3% 3.9% 20.8% 39.0% 36.4%
101lceveenecvananeanns 24 15 9 1 4 7 9 3 5 i 8 6 5

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AMD SOCIQ-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
[
MALE |FEMALE ]12 - 17|18 - 30|31 - 50|51 - 65|0VER 65 AB cl c2 DE

siraseseracressreas] 3.1% 3.9% 2.4% 1.4% 2.4% 2.5% 6.6% 2.8% 4.7% 3.4% 3.1% 2.2%

cisseceressnenasass| 100% 62.5% 37.5% 4.2% 16.7% 29.2%  |37.5% 12.5% 20.8% 33.3% 25.0% 20.8%
BAY..ocovrrocnnnanonne 24 14 10 3 17 3 1 0 4 11 4 5

ceesevvsencsnnesnes] 3.1% 3.6% 2.6% 4.1% 10.0% 1.1% 7% .0% 3.7% 4.6% 2.1% 2.2%

e eovracassesaena]| 100% 58.3% 41.7% 12.5% 70.8% 12.5% 4.2% .0% 16.7% 45.8% 16.7% 20.8%
RIR.evoneranecoonanse 19 11 8 1 5 7 2 4 0 6 6 7

tessenseasensnscass| 2.5% 2.9% 2.1% 1.4% 2.9% 2.5% 1.5% 3.7% -0% 2.5% 3.1% 3.1%

teevseasesecensassas| 100% 57.9% 42.1% 5.3% 26.3% 36.8% 10.5% 21.1% 0% 31.6% 31.6% 36.8%
SMASH. e cevevoacroanse 7 5 2 1 2 3 0 1 0 3 1 3

tecersancvnsacsasen .9% 1.3% .5% 1.4% 1.2% 1.1% .0% .9% .0% 1.3% -5% 1.3%

ceevssonsassasasses] 100% 71.4% 28.6% 14.3% 28.6% 42.9% .0% 14.3% .0% 42.9% 14.3% 42.9%
CALYPSO..... verseenee 11 8 3 2 v 9 0 0 1 6 0 4

U e 1 2.1% .8% 2.7% .0% 3.2% .0% 0% .9% 2.5% .0% 1.8%

cearecsosemaaven ... 100% 72.7% 27.3% 18.2% 0% 81.8% .0% .0% 9.1% 54.5% .0% 36.4%
CAPITAL..:caoecvaares 7 4 3 1 3 2 0 1 0 3 1 3

cevcasoscessesvusan .9% 1.0% .8% 1.4% 1.8% 7% .0% .9% .0% 1.3% .5% 1.3%

feiesaasanasssoasaa| 100% 57.1% 42.9% 14.3% 42.9% 28.6% .0% 14.3% .0% 42.9% 14.3% 42.9%
X FMoieeineoansnnnnns 6 3 3 1 5 0 0 0 2 2 2 0

Vesescevasscesneens .B% .8% .8% 1.4% 2.9% 0% 0% 0% 1.9% .8% 1.0% .0%

seeesensecsrascsses]| 100% 50.0% 50.0% 16.7% 83.3% .0% .0% .0% 33.3% 33.3% 33.3% .0%
MONEY & BUSINESS
NONE..cooeeeeovenonons 645 328 317 67 146 231 114 87 94 203 159 189

sessesssssescsvaens|B2.4% 85.4% 83.4% 91.8% 85.9% 83.4% 83.2% 81.3% 87.9% 85.3% 82.8% 83.3%

whcesensssecnsesvasl 100% 50.9% 49.1% 10.4% 22.6% 35.8% 17.7% 13.5% 14.6% 31.5% 24.7% 29.3%
RM.ooeossovseomnnvenons 23 10 13 0 1 9 8 5 5 4 7 7

tecssroosasessenars| 3.0% 2.6% 3.4% .0% .6% 3.2% 5.8% 4.7% 4.7% 1.7% 3.6% 3.1%

seeeroersesseree s 100% 43.5% 56.5% .0% 4.3% 39.1% 34.8% 21.7% 21.7% 17.4% 30.4% 30.4%
SUP liveveceonroanvans 40 17 23 2 9 17 6 6 0 11 10 19

weesee e cessasraena| D.2% 4.4% 6.1% 2.7% 5.3% 6.1% 4.4% 5.6% .0% 4.6% 5.2% 8.4%

cvssavenan seeesaaee}) 100% 42.5% 57.5% 5.0% 22.5% 42.5% 15.0% 15.0% .0% 27.5% 25.0% 47.5%
101ceisenonnronnoenne 20 11 9 1 4 5 8 2 3 7 6 4

fecsacssesiacesnens| 2.6% 2.9% 2.4% 1.4% 2.4% 1.8% 5.8% 1.9% 2.8% 2.9% 3.1% 1.8%

1
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
-~ BY AGE, GENDER AND SOCIQO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 ~ 30|31 - 50|51 ~ 65{OVER 65| AB c1 c2 DE
 etveceesesessewe.ei 100% {55.0% l45.0% 5.0% [20.0% [25.0% |40.0% [10.0% [15.0% [35.0% |30.0% |20.0%
YN S 8 3 5 1 5 2 0 0 ! 6 1 0
S N Y 11 .8% 1.3% 1.43% 2.9% 7% .0% . 0% .9% 2.5% .5% .0%
beiiesesaeaeeev.--] 1008 |37.5% |62.5% [12.5% {62.5% {25.0% . 0% .0% |12.5% |75.0% |12.5% .0%
RTK. ceereoensannenane 17 8 9 0 3 7 1 6 2 4 6 5
e eearaeaan 2.2% 2.1% 2.4% .0% 1.8% 2.5% .78 5.6% 1.9% 1.7% 3.1% 2.2%
eeeemeeneeinseenaal 1008 |47.18 |52.9% .0%  |17.6% |41.2% 5.9% |35.3% |11.8% |23.5% |35.3% |29.4%
SMASE. evvernnonnnenns 4 3 1 1 0 3 0 0 0 1 1 2
R Y. 1 .8% 3% 1.4% .0% 1.1% . 0% .0% .0% 4% .5% .9%
teeeeiveeceeneeenes| 1008 |75.0% |25.0%8 {25.0% .0%  |75.0% .0% .0% .0% |25.0% |25.0% [50.0%
CALYPSO. evvvrnvencnns 2 1 1 0 0 2 0 0 1 1 0 0
RO S {1 .3% 3% 0% 0% J7% 0% .0% .9% .43 0% . 0%
fereeenassaneensa.] 1008 |50.0% |[50.0% .0% .0% 100% .0% .0% |50.0% |50.0% .0% .0%
CAPTTAL. v nvevnvnennns 3 1 2 1 1 1 0 0 0 1 1 1
reanaenns eeaeaes .4% .3% .5% 1.4% 6% .43 . 0% 0% .0% .48 5% . 4%
feveevenreveanenae-.| 1008 |33.3% l66.7% {33.3% |33.3% [33.3% 0% 0% L0%  |33.3% [33.3% ]33.3%
K FMeenvernenneanenns 2 2 0 0 1 0 0 1 1 0 1 0
U S £ 5% .0% 0% .63 0% .0% .9% .9% 0% .5% .0%
e tteeraeeeeeeeaa.] 1008 100% .0% .08 |50.0% .0% .0%  |50.0% |50.0% .0%  |50.0% .0%
CULTURE
NONE. ¢ v aevncnsononnn | 536 279 257 64 133 196 83 60 81 174 128 153
i tg0.2% |72.7% le7.6% [87.7% |78.2% [70.8% {60.6% |56.1% {75.7% |73.1% |66.7% |67.4%
iiiiiieiieenevaa] 100% |52.2% Ja7.9% |11.9% |24.8% |36.6% [15.5% [11.2% |15.1% {32.5% [23.9% [2B.5%
RM.eveonrnonnonncanns 57 25 32 1 6 17 22 11 8 12 14 23
U B 211 6.5% 8.4% 1.4% 3.5% 6.1% {16.1% |10.3% 7.5% 5.0% 7.3% |10.1%
eteetesieeseee.a] 100% [43.9% |56.1% 1.8% |10.5% |29.8% [38.6% [19.3% |14.0% l21.1% |24.63 |40.4%
SUP leeevvnennvannean 69 30 39 2 13 24 15 15 1 19 19 30
e eteiesaeeaneaaea]| 9.0% 7.8% [10.3% 2.7% 7.6% 8.7% [10.9% |14.0% .9% 8.0% 9.9% |13.2%
teeteeeeeeneese.. ) 100% [43.5% |56.5% 2.93 |18.8% |34.8% [21.7% [21.7% 1.4% [27.5% |27.5% {43.5%
101ecneennncennns ceen 29 12 17 0 3 15 7 2 5 9 10 5
e etetseeinnanennas.]| 3.8% 3.1% 4.5% . 0% 1.8% 5.4% 5.1% 3.7% 4.7% 3.8% 5.2% 2.2%
e eieteieeneeesse..] 100% [41.4% |58.6% .0% (10.3% |51.7% |24.1% |13.8% [17.2% |31.0% [34.5% |17.2% |

FIRST ROW OF PERCENTAGES

BASE =

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

ALL WHO LISTEN TO RADIO
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.3~1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECOROMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE (FEMALE [12 - 17{18 - 30|31 -~ 50|51 - 65|OVER 65| BB c1 c2 DE
BAYaucatanonnennnnnss 4 3 1 1 2 1 0 0 0 2 2 0
teeeescseenaananaes| 5% .8% .3% 1.4% 1.2% .4% .0% .0% .0% .8% 1.0% .0%
tecresesaecvaaaaea.] 100% |75.0% [25.0% [25.0% [50.0% [25.0% .0% .0% .0% |50.0% |[50.0% .0%
RTK.eueoneansanennnnn 44 17 27 1 6 15 10 12 7 15 13 9
veresieccnseceasaas| 5.8% 4.4% 7.1% 1.4% 3.5% 5.4% 7.3%  |11.2% 6.5% 6.3% 6.8% 4.0%
teteceesacsanaesaaa] 100% |38.6% [61.4% 2.3% [13.6% [34.1% |22.7% |27.3% [15.9% [34.1% |29.5% |20.5%
SMASH. evvvavonannnane 5 2 3 2 1 2 0 0 0 2 0 3
eeeeraerraaaanan .7% .5% .8% 2.7% .6% .7% .0% .0% .08 .8% .0% 1.3%
heveceeraceanaesae.]| 100% ]40.0% [60.0% |40.0% [20.0% (40.0% .0% .0% .0% |40.0% .0%  |60.0%
CALYPSO.escuereannnns 8 8 0 0 3 5 0 0 1 2 3 2
feeeeessecntiaaaens] 1.0% 2.1% .0% .0% 1.8% 1.8% .0% .0% .9% .8% 1.6% .9%
fereoeesenanseaaaaa] 1008 100% .0% .0% |37.5% |62.5% .0% .0% {12.5% |25.0% |37.5% |25.0%
CAMPUS . oo vrvonsonnanss 1 0 1 0 1 0 0 0 0 1 0 0
e reeetee e .1% .0% .3% .0% .6% .0% .0% 0% .0% .4% .0% .0%
teeeeererenaenane..]| 100% .0% 100% .0% 100% .0% .0% .0% .0% 100% .0% .0%
BRONJA. et evunoaerennn 6 6 0 0 0 2 ] 4 3 1 1 1
R B -1 1.6% .0% .0% .0% £ .0% 3.7% 2.8% .4% .5% .4%
ceemreseronenanaeea]| 100% 100% .0% .0% .0%  [33.3% .0% [66.7% |50.0% |16.7% |16.7% |16.7%
CAPITAL .. .vevn.. e 2 0 2 2 0 0 0 0 0 1 0 1
Crereecacecoearanan .3% .0% .5% 2.7% .0% .0% .0% .0% .0% .4% .0% 4%
e iesaceeenaeaaa-] 100% .0% 100% 100% .08 .0% .0% .0% .0%  [50.0% .0%  |50.0%
X FMetouwoneenneennns . 3 2 1 0 2 0 0 1 1 0 2 0
feeeaceeneaaeeanenn .4% .5% .3% .0% 1.2% .0% .0% .9% .9% .0% 1.0% .0%
eereeseeneeas ee-.-| 100% |66.7% |33.3% .0%  |66.7% .0% .0%  [33.3% |33.3% .0%  [66.7% .0%
HEALTH/BEAUTY/HOME/LA
W
NONE..oveosan veeeeeas] 462 275 187 63 124 160 68 47 69 158 104 131
weceececsacaasesea-|60.5% |71.6% 149.2% [86.3% |72.9% |57.8% |49.6% [43.9% [64.5% [66.4% [54.2% [57.7%
teeeesecenenccaane.] 100% |59.5% {40.5% {13.6% [26.8% {34.6% [14.7% |10.2% |14.9% |34.2% [22.5% |28.4%
RMoouunoooooronsannas 69 21 48 1 6 22 25 15 12 13 20 24
eeieaaeaann cevenaal 9.0% 5.5% [12.6% 1.4% 3.5% 7.9% ]18.2% |14.0% |11.2% 5.5% [10.4% |10.6%
eeeerenaenaneaeaaaa]| 100% [30.4% [69.6% 1.4% 8.7% 31.9% [36.2% [21.7% [17.4% [18.8% [29.0% [34.8%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
. {continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

- BY AGE,

GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER BAGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE {12 - 17|18 - 30|31 - 50{51 - 65|OVER 65 AB Cl c2 DE
RP/106.6.cceucnvnsens 3 3 0 1 0 1 0 1 1 0 1 1
T -4% -8% 0% 1.4% .0% 4% -0% .9% .9% .0% .5% .4%
wesevercesvesancnes| 100% 100% 0% 33.3% 0% 33.3% .0% 33.3% 33.3% .0% 33.3% 33.3%
SUP lecserverececcanas 99 43 56 3 20 35 21 20 3 21 36 39
eriesrrrsenerarses|13.0% 11.2% 14.7% 4.1% 11.8% 12.6% 15.3% 18.7% 2.8% 8.8% 18.8% 17.2%
cosaecsrevenva-sens| 100% 43.4% 56.6% 3.0% 20.2% 35.4% 21.2% 20.2% 3.0% 21.2% 36.4% 39.4%
10lececacrccreccnnans 42 iz 30 1 8 17 10 6 10 16 9 7
citaresrecssanesara]| 5.5% 3.1% 7.9% 1.4% 4.7% 6.1% 7.3% 5.6% 9.3% 6.7% 4.7% 3.1%
cessecssncennennves| 100% 28.6% 71.4% 2.4% 19.0% 40.5% 23.8% 14.3% 23.8% 38.1% 21.43% 16.7%
A3FM.ececerrecroncoane 1 0 1 0 0 1 0 0 0 ] 0 1
saeseansaneacasanns L1% .0% .3% .0% .0% .4% .0% .0% 0% .0% .0% .4%
P I 1 X £ .0% 100% 0% 0% 100% .0% 0% .0% .0% -0% 100%
BAY..ionerorannonvana 1 0 1 0 1 0 0 0 0 1 0 0
ceeerecseracsanvanse 1% 0% -3% .0% .6% .0% 0% 0% .0% .4% 0% .0%
seevoreveenarnaeses| 100% -0% 100% .0% 100% .0% .0% 0% .0% 100% 0% -0%
RTK.veeonvaoosoanonns 69 20 49 1 6 32 13 17 10 23 18 18
weossscnnrenenceana| 9.0% 5.2% 12.9% 1.4% 3.5% 11.6% 9.5% 15.9% 9.3% 9.7% 9.4% 7.9%
cisesrecosencacenns 100% 29.0% 71.0% 1.4% 8.7% 46.4% 18.8% 24.6% 14.5% 33.3% 26.1% 26.1%
SMASH..000en reccenens 7 3 4 1 3 2 0 1 0 2 2 3
P T -9% -8% 1.1% 1.4% 1.8% -7% -0% -9% .0% -8% 1.0% 1.3%
ceeereeensssaceanes| 100% 42.9% 57.1% 14.3% 42.9% 28.6% 0% 14.3% .0% 28.6% 28.6% 12.9%
CALYPSO.evavovvronnns 5 4 1 0 0 5 0 0 0 2 1 2
ceresesasesseserean 7% 1.0% -3% -0% 0% 1.8% 0% 0% 0% .8% .5% .9%
cereveorssovanann .. 100% 80.0% 20.0% 0% .0% 100% -0% .0% -0% 40.0% 20.0% 40.0%
CAPITAL.socssovnssnose 4 1 3 2 0 2 0 ] 0 2 1 1
chsesasoeane cisaune -5% .3% -8% 2.7% .0% 7% -0% 0% .0% .8% .5% .4%
cssaeescasecasssees| 100% 25.0% 75.0% 50.0% -0% 50.0% 0% 0% .0% 50.0% 25.0% 15.0%
X FMeousaneessnn ceses 2 2 0 ] 2 0 0 0 2 0 0 0
ceetccasessnceenenn -3% .5% -0% .0% 1.2% .0% -0% 0% 1.9% .0% .0% .0%
cesecesecevneasavas| 100% 100% -0% 0% 100% -0% -0% -0% 100% .0% .0% 0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO




BROADCASTING AUTHORITY - MALTA: MEDIA BUDIT - 4TH QUARTER 2003

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE {12 - 17}18 - 30{31 - 50{51 - 65]OVER 65| AB cl c2 DE
TOTAL..ccvvroevsannas 764 384 380 73 170 277 137 107 107 238 192 227
RELIGION
NONE..osesooncavacene 470 270 200 66 130 173 65 36 76 162 109 123
S L -1 70.3% 52.6% 90.4% 76.5% 62.5% 47.4% 33.6% 71.0% 68.1% 56.8% 54.2%
Cessesssesaenessans| 100% 57.4% 42.6% 14.0% 27.7% 36.8% 13.8% 7.7% 16.2% 34.5% 23.2% 26.2%
RM.vecaverorroacannes 45 10 35 1 2 10 19 13 8 7 12 i8
cieeeversnrensesean] D.9% 2.6% 9.2% 1.4% 1.2% 3.6% 13.9% 12.1% 7.5% 2.9% 6.3% 7.9%
erenenas ceeassaeeas| 100% 22.2% 77.8% 2.2% 4.4% 22.2% 42.2% 28.9% 17.8% 15.6% 26.7% 40.0%
SUP levevescsonosnans 61 24 37 1 8 20 15 17 0 8 25 28
ererecressasassess] B.0% 6.3% 9.7% 1.4% 4.7% 7.2% 10.9% 15.9% .0% 3.4% 13.0% 12.3%
eveeoeseenevnnanas| L00% 39.3% 60.7% 1.6% 13.1% 32.8% 24.6% 27.9% .0% 13.1% 41.0% 45.9%
101leceenncennnrcanons 13 4 9 0 2 4 2 5 0 4 4 5
FO e I 1.0% 2.4% .0% 1.2% 1.4% 1.5% 4.7% .0% 1.7% 2.1% 2.2%
fersaceieeacnes vee.| 100% 30.8% 69.2% .0% 15.4% 30.8% 15.4% 38.5% .0% 30.8% 30.8% 38.5%
BAYu.eoeovaoansnn e 1 0 1 0 1 0 0 0 0 1 0 ]
vt eanransovass .1% .0% .3% .0% .6% .0% .0% .0% .0% .4% .0% .0%
cebecsecnsceensnavs| 100% .0% 100% .0% 100% .0% .0% .0% .0% 100% .0% .0%
RTKeveeanneaooononons 159 67 92 3 24 63 36 33 23 50 38 48
enesaaanns ceveesse.|20.8% 17.4% 24.2% 4.1% 14.1% 22.7% 26.3% 30.8% 21.5% 21.0% 19.8% 21.1%
besesecrcsansvesaena| 100% 42.1% 57.9% 1.9% 15.1% 39.6% [(22.6% 20.8% 14.5% 31.4% 23.9% 30.2%
SMASH. veverenaosooonns 9 3 6 2 2 3 0 2 0 4 4 1
cricacascsrsenarasa) 1.2% .8% 1.6% 2.7% 1.2% 1.1% .0% 1.9% .0% 1.7% 2.1% 4%
Cheeieecsvesvenaaoe| 100% 33.3% 66.7% 22.2% 22.2% 33.3% .0% 22.2% -0% 44.4% 44.4% 11.1%
CALYPSO.revcvoacnanns 3 3 0 0 0 3 0 0 o} 2 0 1
[ taeaaenaeees -4% -8% 0% -0% .0% 1.1% .0% .0% .0% .8% .0% .4%
ceecasscacasanseasa]| 100% 100% .0% 0% 0% 100% .0% .0% -0% 66.7% .0% 33.3%
BRONJA..veeevsenrcvan 1 1 0 0 0 1 0 0 0 0 0 1
eresmsertentaasenan -1% -3% . 0% .0% -0% .4% .0% .0% .0% .0% .0% .4%
ensscsvasnens veeesa| 100% 100% .0% 0% .0% 100% .0% 0% 0% -0% .0% 100%
X FMereeroeannnananns 2 2 0 0 1 0 0 1 0 0 0 2
cresecmeacanaenesas .33 -5% .0% -0% 6% 0% .0% .9% .0% .0% .0% .9%
cirercnsaciesceveaaa| 100% 100% .0% .0% 50.0% .0% .0% 50.0% .0% -0% .0% 100%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENRDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30{31 - 50{51 - 65}OVER 65 AB ci c2 DE
NOVELS & PLAYS
NONE. .« coavenaasonns 548 299 249 64 130 204 91 59 92 182 125 149
JR e A T4 77.9% 65.5% 87.7% 76.5% 73.6% 66.4% 55.1% 86.0% 76.5% 65.1% 65.6%
vesesecsensesenanaa] 100% 54.6% 45.4% 11.7% 23.7% 37.2% 16.6% 10.8% 16.8% 33.2% 22.8% 27.2%
RMieoaovaroanonnsnnansy 55 19 36 2 8 18 16 11 5 13 18 19
J P B AT 4 ] 4.9% 9.5% 2.7% 4.7% 6.5% 11.7% 10.3% 4.7% 5.5% S.4% 8.4%
ftdeccesaranvanenae]| 100% 34.5% 65.5% 3.6% 14.5% 32.7% 29.1% 20.0% 9.1% 23.6% 32.7% 34.5%
RP/106.6....... reesee 1 ] 1 0 0 0 0 1 0 0 0 1
[ R R . 1% -0% -3% -0% 0% .0% 0% .9% .0% .0% .0% .4%
eaareescesnsaneaas| 100% -0% 100% -0% .0% .0% .0% 100% .0% .0% .0% 100%
SUP leseccecssrannnce 84 34 50 3 16 29 17 19 0 17 31 36
feiessacssrereaneess|11.0% 8.9% 13.2% 4.1% 9.4% 10.5% 12.4% 17.8% .0% 7.1% 16.1% 15.9%
eeesereenassennees]| 100% 40.5% 59.5% 3.6% 19.0% 34.5% 20.2% 22.6% .0% 20.2% 36.9% 42.9%
101lcivcevreenenerccnns 27 13 14 2 7 10 5 3 5 10 5 7
eeseenivonrseseana| 3.5% 3.4% 3.7% 2.7% 4.1% 3.6% 3.6% 2.8% 4.7% 4.2% 2.6% 3.1%
Geeevrenanen eersaes.) 100% 48.1% 51.9% 7.4% 25.9% 37.0% 18.5% 11.1% 18.5% 37.0% 18.5% 25.9%
A3FMicvvcesvencecenns 1 1 0 1 ] 0 0 0 0 0 1 0
R -1% -3% -0% 1.4% -0% .0% .0% .0% 0% 0% .5% .0%
cesevoesrnecaasnasa] 100% 100% 0% 100% .0% .0% 0% .0% .0% .0% 100% .0%
BAY.uoveasososonconre 1 0 1 0 1 4] ] 0 0 1 0 0
ceemerearosrsesrnan -1% .0% .33 .0% .6% -0% -0% .0% 0% A% -0% 0%
trsecetneenesarssss| 100% -0% 100% .0% 100% .0% -0% .0% .0% 100% -0% 0%
RTK.coevonecs ressnans 40 12 28 1 6 i3 8 12 3 i3 11 i3
cesrosrsrensacseaes| 5.2% 3.1% 7.4% 1.4% 3.5% 4.7% 5.8% 11.2% 2.8% 5.5% 5.7% 5.7%
ceverescecoaenssrses| 100% 30.0% 70.0% 2.5% 15.0% 32.5% 20.0% 30.0% 7.5% 32.5% 27.5% 32.5%
SMASH...covroncvvanse 2 1 1 0 1 1 0 0 o i i 0
cisesecnccanbaneanae - 3% -3% -3% -0% -6% -4% 0% .0% 0% 4% -5% .0%
eeceessseveanoasas]| 100% 50.0% 50.0% -0% 50.0% 50.0% 0% -0% 0% 50.0% 50.0% .0%
CALYPSO..cnevenoesnnns 2 2 0 0 1 1 0 [ [ 1 0 1
R .3% .5% .0% .0% 6% -4% -0% .0% .0% 4% 0% 4%
fesiarensaresevacan) 100% 100% .0% -0% 50.0% 50.0% 0% 0% .0% 50.0% .0% 50.0%
CAMPUS..cveecrascnnns 1 1 0 0 0 0 Q 1 1 0 0 0

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TQTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
S—

MALE |FEMALE |12 - 17]18 ~ 30|31 - 50|51 - 65|OVER 65| aB c1 c2 DE

S B X 1 .3% 0% .0% .0% .0% .0% .9% .9% 0% . 0% 0%
teteeeeracneecaeaa| 1008 100% 0% .0% .0% .0% .0% | 100% 100% .0% .0% .0%
BRONJB . sverrrnnnnnnnn 2 2 o 0 0 1 0 1 1 0 0 1
e I - Tt .53 .08 .0% .08 .4% L0% .9% .9% .0% . 0% .4%
etaeseneereraae...] 1008 1008 .0% 0% .0% |50.0% .0% [50.0% |50.0% .0% .0%  |50.0%

CEILDREN'S PROGRAMMES
NONE....veeeevrncnnns 662 344 318 64 148 244 118 88 102 208 163 189
seeesesssanssearans |B6.6% 89.6% 83.7% 87.7% 87.1% 88.1% 86.1% 82.2% 95.3% 87.4% 84.9% 83.3%
cecereceatnneaeassa| 100% 52.0% 48.0% 9.7% 22.4% 36.9% 17.8% 13.3% 15.4% 31.4% 24.6% 28.5%

RMisioasoesvnoranenana 32 11 21 2 8 9 9 4 2 9 12 9
cedsevarenserannaas] 4.2% 2.9% 5.5% 2.7% 4.7% 3.2% 6.6% 3.7% 1.9% 3.8% 6.3% 4.0%
cerecceransenasaasa] 100% 34.4% 65.6% 6.3% 25.0% 28.1% 28.1% 12.5% 6.3% 28.1% 37.5% 28.1%

RP/106.6.ccuvueucann. 1 1 0 1 0 0 0 ] 0 0 0 1
cerceretanitoacoans .13 -3% .0% 1.4% .0% .0% .0% 0% .0% -0% .0% .4%
T i 47414 100% 0% 100% .0% 0% .0% 0% .0% -0% 0% 100%

SUP l.ceirvnrenneeans 35 16 19 3 8 13 5 [ 0 9 i 16
ceececrsenonraesaas| 4.6% 4.2% 5.0% 4.1% 4.7% 4.7% 3.6% 5.6% .0% 3.8% 5.2% 7.0%
sesssecrencassesasa| 100% 45.7% 54.3% 8.6% 22.9% 37.1% 14.3% 17.1% .0% 25.7% 28.6% 45.7%

10leeecenennoarnnoans 10 4 6 2 1 2 3 2 1 3 2 4
ceesiansecansnesaesl 1.3% 1.0% 1.6% 2.7% .6% -7% 2.2% 1.9% -9% 1.3% 1.0% 1.8%

seevreasreassanvase| 100% 40.0% 60.0% 20.0% 10.0% 20.0% 30.0% 20.0% 10.0% 30.0% 206.0% 40.0%

BAY..coiateneernannas 1 [¢] 1 0 1 0 0 o 0 1 ] 0
[ eccennann 1% .0% .3% .0% .6% -0% .0% .0% .0% .43 .0% .03
sevestsranavesessas| 100% .0% 100% -0% 100% -0% .0% .0% .0% 100% 0% .0%

RTK.esonovevenaenanns 20 7 13 0 3 8 2 7 2 6 4 8
seteasovevatacnena ] 2.6% 1.8% 3.43% -0% 1.8% 2.9% 1.5% 6.5% 1.9% 2.5% 2.1% 3.5%
cesessearsarsnsaasa| 100% 35.0% 65.0% .0% 15.0% 40.0% 10.0% 35.0% 10.0% 30.0% 20.0% 40.0%

SMASH. . eeevrncreanass 2 0 2 1 1 0 (1] [ 0 1 1 0
Cetceceecennarenenn -3% .0% .5% 1.4% .6% .0% .0% -0% -0% -4% .5% .0%
cetirecessessasaaes) 100% .0% 100% 50.0% 50.0% -0% 0% -0% -0% 50.0% 50.0% .0%

CALYPSO.....c00viennn. 1 1 0 o] 0 1 4] 0 0 1 Q 0
fereretasicecranann -1% -3% -0% 0% .0% 4% .0% .0% -0% -4% .0% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER BGE GROUP S0CIO-ECONOMIC GROUP
—]
MALE FEMALE |12 - 17|18 ~ 30|31 - 50|51 ~ 65|OVER 65 AB Ccl c2 DE

saesaestasenssasees| 100% 100% 0% .0% .0% 100% 0% 0% 0% 100% .0% 0%
WOMEN'S PROGRAMMES
NOME....vcovvernnnnns 514 317 197 64 132 187 75 56 84 168 125 137

saasaeseansssasases 6738 82.6% 51.8% 87.7% 77.6% 67.5% 54.7% 52.3% 78.5% 70.6% 65.1% 60.4%

cosensnioena seveveo| 100% 61.7% 38.3% 12.5% 25.7% 36.4% 14.6% 10.9% 16.3% 32.7% 24.3% 26.7%
RMotvrooonoosaarnsnveen 64 16 48 1 4 22 27 10 7 15 16 26

cersesttscanrnanera| B.4% 4.2% 12.6% 1.4% 2.4% 7.9% 19.7% 9.3% 6.5% 6.3% 8.3% 11.5%
sesecssrssaascavana| 100% 25.0% 75.0% 1.6% 6.3% 34.4% 42.2% 15.6% 10.9% 23.4% 25.0% 40.6%

RP/106.6...... e anes 1 0 1 0 0 0 0 1 0 0 0 1
ssreseasrorasanvuas -1% 0% -3% .0% 0% .0% .0% -9% .0% .0% 0% -4%
O I X i .0% 100% -0% .0% .0% -0% 100% .0% 0% -0% 100%

SUP livviiencvonennnna 78 24 54 3 17 25 15 18 3 15 27 33

csvacecsreanvieaaes |10.2% 6.3% 14.2% 4.1% 10.0% 9.0% 10.9% 16.8% 2.8% 6.3% 14.1% 14.5%
sesesecstnsocsenaes| 100% 30.8% 69.2% 3.8% 21.8% 32.1% 19.2% 23.1% 3.8% 19.2% 34.6% 42.3%

10lceaeenennnnnnnnnns 35 7 28 1 6 14 8 6 5 9 12 9
sevasssasservieaaas] 4.6% 1.8% 7.4% 1.4% 3.5% 5.1% 5.8% 5.6% 4.7% 3.8% 6.3% 4.0%
secevacsssanenseae. | 100% 20.0% 80.0% 2.9% 17.1% 40.0% 22.9% 17.1% 14.3% 25.7% 34.3% 25.7%

BAY..ootnrisannnnanns 2 1 1 o 2 0 0 0 0 1 1 0
ceersscoereararennn . 3% .3% . 3% 0% 1.2% .03 -0% .08 .0% 4% .5% -0%
cessesesarasecssaee| 100% 50.0% 50.0% .0% 100% -0% .0% -0% .0% 50.0% 50.0% .0%

RIKteeoonnaranananann 61 14 47 1 7 25 12 16 8 25 11 17
cesorsacesennsnsr.s]| B.0% 3.6% 12.4% 1.4% 4.1% 2.0% 8.8% 15.0% 7.5% 10.5% 5.7% 7.5%
crsesssnssecaersas.] 100% 23.0% 77.0% 1.6% 11.5% 41.0% 19.7% 26.2% 13.1% 41.0% 18.0% 27.9%

SMASH. .o eeerncnnnnnns 4 1 3 2 1 1 0 0 0 2 [} 2
ecieeratioseasanan .5% .3% .B% 2.7% .6% 4% .0% .0% .0% .8% .0% -9%
cetssessssaccasnase| 100% 25.0% 75.0% 50.0% 25.0% 25.0% .0% -0% .0% 50.0% .0% 50.0%

CALYPSO:evneevenennnn 4 3 1 1 0 3 0 0 0 2 0 2
R .5% .8% .3% 1.4% 0% 1.1% 0% -0% .0% .8% 0% 9%
B B K 1) 75.0% 25.0% 25.0% .0% 75.0% 0% -0% -0% 50.0% .0% 50.0%

CAPITAL.sctvinenonnns 1 1 4] 0 1 0 0 0 0 1 0 0
hereccrateienareannn -1% . 3% 0% .0% .6% .0% 0% . 0% .0% 4% .0% .0%
esercecesririesecaaaa] 1D0% 100% .0% 0% 100% .0% .0% -0% . 0% 100% . 0% -0% AJ

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
{continued)

4



BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
—red
MALE FEMALE |12 - 1718 - 30|31 - 50|51 -~ 65|OVER 65 AB cl Cc2 DE
LOCAL NEWS
NONE...:ioevoanoacans 194 102 92 44 55 61 21 13 31 64 40 59
cevecnsscesecereasse |25.4% 26.6% 24.2% 60.3% 32.4% 22.0% 15.3% 12.1% 29.0% 26.9% 20.8% 26.0%
seeeesscarsaeseness| 100% 52.6% 47.4% 22.7% 28.4% 31.4% 10.8% 6.7% 16.0% 33.0% 20.6% 30.4%
RMeteveeonoonoannnons 122 63 59 2 14 33 41 32 19 32 31 40
seteesssesseennses.}16.0% 16.4% 15.5% 2.7% 8.2% 11.9% 29.9% 29.9% 17.8% 13.4% 16.1% 17.6%
ceneesresrenenaaees] 100% 51.6% 48.4% 1.6% 11.5% 27.0% 33.6% 26.2% 15.6% 26.2% 25.4% 32.8%
RP/106.6..ccceveuncn. 5 3 2 2 2 1 4] 0 1 2 2 o
..... Creersccaannn .7% .8% .5% 2.7% 1.2% .4% .0% 0% .9% .8% 1.0% .0%
Ceseeiassrenacacass] 100% 60.0% 40.0% 40.0% 40.0% 20.0% .0% .0% 20.0% 40.0% 40.0% .0%
SUP leceveeenoaennsns 158 77 81 4 28 65 33 28 7 35 57 59
Cersaersesessenanne 20.7% 20.1% 21.3% 5.5% 16.5% 23.5% 24.1% 26.2% 6.5% 14.7% 29.7% 26.0%
trerrerrasreasranea| 100% 48.7% 51.3% 2.5% 17.7% 41.1% 20.9% 17.7% 4.4% 22.2% 36.1% 37.3%
10Lleieeiicnenoncnnns 79 36 43 5 9 32 23 10 13 35 15 16
Ceeccevrenacaanseass]10.3% 9.4% 11.3% 6.8% 5.3% 11.6% 16.8% 9.3% 12.1% 14.7% 7.8% 7.0%
[ seeeeaseaa) 100% 45.6% 54.4% 6.3% 11.4% 40.5% 29.1% 12.7% 16.5% 44.3% 19.0% 20.3%
BA3FM.escnceenonnencons 2 0 2 0 0 2 0 0 [ 1 1 0
ceeneevnsratvenoanae .3% .0% .5% .0% .0% 7% .0% .0% .03 . 4% .5% .0%
chesreeanaeannn e 100% .0% 100% .0% .0% 100% .0% .0% .0% 50.0% 50.0% .0%
BAY . cvoverononanncans 49 32 17 9 31 9 1] 0 9 20 13 7
cheearensnonansseneni B6.4% 8.3% 4.5% 12.3% 18.2% 3.2% .0% .0% 8.4% 8.4% 6.8% 3.1%
ceeernecanerennasasa| 100% 65.3% 34.7% 18.4% 63.3% 18.4% .0% 0% 18.4% 40.8% 26.5% 14.3%
RIReucereooocnsosonnes 75 30 45 4} 8 35 11 21 14 21 16 24
creersesccanseaa se.] 9.8% 7.8% 11.8% 0% 4.7% 12.6% 8.0% 19.6% 13.1% 8.8% 8.3% 10.6%
P i N 11 40.0% 60.0% .0% 10.7% 46.7% 14.7% 28.0% 18.7% 28.0% 21.3% 32.0%
SMASH....... [ P 16 5 11 5 5 5 1 0 0 8 3 5
ettt ecnieaenaeessa] 2.1% 1.3% 2.9% 6.8% 2.9% 1.8% LT7% .0% .0% 3.4% 1.6% 2.2%
heeeresvsasenseaess]| 100% 31.3% 68.8% 31.3% 31.3% 31.3% 6.3% .0% -0% 50.0% 1i8.8% 31.3%
CALYPSO..... i 26 16 10 0 1 21 3 1 4 9 5 8
etassascenansanesa| 3.4% 4.2% 2.6% 0% .6% 7.6% 2.2% .9% 3.7% 3.8% 2.6% 3.5%
....... ciesecesvess| 100% 61.5% 38.5% .0% 3.8% 80.8% 11.5% 3.8% 15.4% 34.6% 19.2% 30.8%
CAMPUS. voveennannsnes 1 1 4] 0 1 0 0 0 0 1 0 Q
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE (12 - 17|18 - 30|31 - 50{51 - 65|OVER 65| AB cl c2 DE
J R T £ ) .3% .0% .0% .6% .0% .0% .0% .0% 4% .0% .0%
teesaeetacaasaseaaa| 100% 100% .0% .0% 100% .0% .0% .0% .0% 100% .0% .0%
BRONJA. ..... e 1 1 0 0 0 0 0 1 1 0 0 0
PP B £ .3% .0% .0% .0% .0% .0% .9% .9% .0% .0% .0%
et teeereteeaeerees]| 100% 100% .0% .0% .0% .0% .0% 100% 100% . 0% .0% .0%
CAPITALi. s evesvracnnnn 17 7 10 1 7 9 0 0 1 3 7 6
ereeerieneaeaaaa 2.2% 1.8% 2.6% 1.4% 4.1% 3.2% .0% .0% .9% 1.3% 3.6% 2.6%
Ceteeaeaane veeevss.| 100% |41.2% [58.8% 5.9% |41.2% [52.9% .0% .0% 5.9% |17.6% |41.2% |35.3%
X FMesenroeronvnonnns 19 11 8 1 9 4 4 1 7 7 2 3
R 991 1 2.9% 2.1% 1.4% 5.3% 1.4% 2.9% .9% 6.5% 2.9% 1.0% 1.3%
ceieeann teeeeeeee..] 100% |57.9% [42.1% 5.3% |47.4% [21.1% [21.1% 5.3% |[36.8% [36.8% |10.5% [15.8%
FOREIGN NEWS
NONE..eneeesananaaana| 207 111 96 45 57 73 21 11 33 67 a7 60
eaeeereerensess|27.1% l28.9% [25.3% [61.6% [33.5% [26.4% |15.3% [10.3% [30.8% |28.2% |24.5% |[26.43%
..... weevseeaene-..] 100% |53.6% |46.4% |21.7% |[27.5% |35.3% [10-1% 5.3% [15.9% [32.4% |22.7% {29.0%
RMeseonnon R B -1 64 61 2 15 35 41 32 19 34 32 40
feteeevetnaneaaeea.|16.4% [16.7% |16.1% 2.7% 8.8% |12.6% |29.9% [29.9% |17.8% {14.3% [16.7% |17.6%
el teeeeeee-.] 100% |51.2% |48.8% 1.6% |12.0% |28.0% |32.8% |[25.6% |[15.2% |27.2% |25.6% |32.0%
RP/106.6ccrrcncsanens 5 3 2 2 2 1 0 0 1 2 2 0
SN S £ % .8% .5% 2.7% 1.2% .4% .0% .0% .9% .8% 1.0% .0%
teteeeceecaneeeeaa.| 100% |60.0% |40.0% [40.0% ]40.0% [20.0% .08 .0% |20.0% |40.0% {40.0% .0%
SUP leveveneonnenness] 143 67 76 4 23 55 32 29 5 31 51 56
Ceeetaerseasaseea..|18.7% |17.4% |20.0% 5.5% |13.5% [19.9% [23.4% [27.1% 4.7% |13.0% |26.6% |24.7%
...... feeieeenaeeaa] 100% |46.9% |53.1% 2.8% |16.1% |38.5% |22.4% |20.3% 3.5% |21.7% |35.7% |39.2%
L 74 33 41 4 9 30 22 9 11 32 15 16
fettterenneneeaaeaa]| 9.7% 8.6% [10.8% 5.5% 5.3% |10.8% |16.1% 8.4% [10.3% [13.4% 7.8% 7.0%
ereenecaaeas vee..] 100% |44.6% |55.4% 5.4% |12.2% |40.5% |29.7% |12.2% |14.9% [43.2% [20.3% [21.6%
A3FMereevenncnnonnnen 3 2 1 0 0 1 2 0 0 0 2 1
U Bt .5% .3% .0% .0% .4% 1.5% .0% .0% .0% 1.0% 4%
Ceeseiseeasaseaee-a]| 100% |66.7% |33.3% .0% .0%  |33.3% |66.7% .0% .0% .0%  |66.7% |33.3%
BAY v ovnovennnnnenns .. 51 32 19 9 31 11 ¢ 0 9 22 13 7
ereeerianeanaaeaa] 6.78 8.3% 5.0% |12.3% |18.2% 4.0% .0% .0% 8.4% 9.2% 6.8% 3.1%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY -~ MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.3-2: RADIO STATION COMPRRISON ON A SET OF SEVER PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 -~ 17|18 - 30|31 - 50|51 -~ 65|0VER 65| AB cl c2 DE
teeeoesscananennae.| 100% |62.7% 37.3% 17.6% {60.8% |21.6% -0% .0% 17.6% [43.1% 25.5% |13.7%
RTKeveovsooronanannnn 73 29 44 0 8 33 11 21 14 20 15 24
sevesereasacasassas| 9.6% 7.6% 11.6% .0% 4.7% 11.9% 8.0% |19.6% 13.1% 8.4% 7.8% |10.6%
tesesessesnsaeaaana| 1008 [39.7% 60.3% 0% 11.0% [45.2% |15.1% |28.8% 19.2% |27.4% |20.5% [32.9%
SMASH:0evoenconcesnnn 15 5 10 4 5 5 1 0 0 8 2 5
seecsssasassrneanaat 2.0% 1.3% 2.6% 5.5% 2.9% 1.8% 7% .0% .0% 3.4% 1.0% 2.2%
cesosaceansanaenaa.| 100% [33.3% 66.7% 26.7% {33.3% (33.3% 6.7% .0% 0% ]53.3% 13.3% [33.3%
CALYPS50.0ceceennannns 27 17 10 0 2 20 3 2 4 10 4 2
Sresaeasenns esxexas| 3.5% 4.4% 2.6% .0% 1.2% 7.2% 2.2% 1.9% 3.7% 4.2% 2.1% 4.0%
fereereceanea ws-.| 100% |63.0% 37.0% .0% 7.4% |74.1% [11.1% 7.4% 14.8% 37.0% 14.8% [33.3%
CAMPUS..cvevvan ceecan 2 2 0 0 1 0 0 1 1 1 0 0
ceerssecsoseraanenn .3% -5% -0% .0% . 6% -0% .0% .9% .9% -4% .0% .0%
tesveneanacocaennss| 100% 100% .0% .0% |50.0% -0% .0% |50.0% 50.0% |50.0% -0% .0%
BRONJA..ccoeeroonannn 1 1 0 0 0 0 0 1 1 0 0 0
teseresresccensennn 1% .3% .0% .0% .0% -0% .0% .9% .9% .0% .0% .0%
treaconana sessse.as] 100% 100% .0% .0% .0% 0% .0% 100% 100% .0% 0% 0%
CAPITAL.covuaoaronnen 17 7 10 1 7 9 0 0 1 3 7 6
cecessecccnvasscaea| 2.2% 1.8% 2.6% 1.4% 4.1% 3.2% .0% 0% .9% 1.3% 3.6% 2.6%
sesesanecasesessasa| 100%  |41.2% 58.8% 5.9% 41.2% [52.9% .0% .0% 5.9% 17.6% 41.2% {35.3%
X FMoceoonosnanos ess 21 11 10 2 10 4 4 1 8 8 2 3
cesenscssanscesenes| 2.7% 2.9% 2.6% 2.7% 5.9% 1.4% 2.9% -9% 7.5% 3.4% 1.0% 1.3%
tescossessacsassaea| 100% |52.4% 47.6% 9.5% 47.6% 19.0% |19.0% 4.8% 38.1% |38.1% 9.5% |14.3%
CURRENT
AFFAIRS/ANALYSIS
PROGRAMMES
NONE....... esaeceans 453 226 227 60 112 157 65 59 65 136 117 135
sesossassascessacss|59.3% 58.9% 59.7% 82.2% 65.9% 56.7% 47.4% 55.1% 60.7% 57.1% 60.9% 59.5%
ctrecnenreansaanaaaa| 100%  [49.9% 50.1% 13.2% |24.7% [34.7% [14.3% |13.0% 14.3% |30.0% [25.8% |[29.8%
RM.toovonosovensannnn 72 39 33 0 7 22 24 19 12 19 19 22
ctresrcerenaraasaoan]| 9.4% 10.2% 8.7% -0% 4.1% 7.9% 17.5% 17.8% 11.2% 8.0% 9.9% 9.7%
eerosecasacaneeaa.a| 100% |54.2% 45.8% -0% 9.7% 30.6% |33.3% [26.4% 16.7% 126.4% 26.4% }30.6%
RP/106.6.0vcvecncennns 2 0 2 0 1 1 0 0 2 0 V] 0
—
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
’ (continued)
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BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
B
MALE FEMALE |12 ~ 17|18 -~ 3031 - 50|51 - 65]OVER 65 AB Ccl c2 DE
checrertesrerananan .3% 0% .5% -0% -6% 4% -0% -0% 1.9% .0% -0% .0%
cesesssccernseaaeas| 100% .0% 100% .0% 50.0% 50.0% 0% .0% 100% .0% 0% .0%
SUP lececreooanannnss 86 43 43 4 17 32 20 13 3 22 26 35
ceesccssescavacasaa|11.3% 11.2% 11.3% 5.5% 10.0% 11.6% 14.6% 12.1% 2.8% 9.2% 13.5% 15.4%
seesecsccscacesessa| 100% 50.0% 50.0% 4.7% 19.8% 37.2% 23.3% 15.1% 3.5% 25.6% 30.2% 40.7%
1 54 29 25 1 5 24 17 7 9 24 9 12
R R & 7.6% 6.6% 1.4% 2.9% 8.7% 12.4% 6.5% B.4% 10.1% 4.7% 5.3%
teeessesasencssanss| 100% 53.7% 46.3% 1.9% 9.3% 44.4% 31.5% 13.0% 16.7% 44.4% 16.7% 22.2%
A3FM.verevcroocananas 3 1 2 0 0 1 2 0 1 [} 1 1
tesessenorasesevanse 4% 3% -5% . 0% .0% .4% 1.5% 0% .9% 0% -5% -4%
cenesacincassseceans| 100% 33.3% 66.7% .0% -0% 33.3% 66.7% .0% 33.3% -0% 33.3% 33.3%
BAY....c0n0c0ancs caas 22 10 12 5 12 5 4] 0 3 12 6 1
cterscccasecascneas| 2.9% 2.6% 3.2% 6.8% 7.1% 1.8% .0% .0% 2.8% 5.0% 3.1% 4%
teveseeresosnareanaae 100% 45.5% 54.5% 22.7% 54.5% 22.7% .0% 0% 13.6% 54.5% 27.3% 4.5%
RTK.oieevrociennncanns 36 17 19 0 6 15 6 9 6 13 7 10
cecerentteccerenane 4.7% 4.4% 5.0% -0% 3.5% 5.4% 4.4% 8.4% 5.6% 5.5% 3.6% 4.4%
cesssecaanna sesass.| 100% 47.2% 52.8% .0% 16.7% 41.7% 16.7% 25.0% 16.7% 36.1% 19.4% 27.8%
SMASH. - 0cccnrsonnocenn 7 3 4 1 2 4 0 0 0 4 0 3
ceesrtetaccan teesoe .9% .8% 1.1% 1.4% 1.2% 1.4% .0% 0% .0% 1.7% 0% 1.3%
sssesneveasscceassa| 100% 42.9% 57.1% 14.3% 28.6% 57.1% .0% .0% -0% 57.1% .0% 42.9%
CALYPSO.escncnevannas 11 9 2 0 1 9 1 0 2 3 1 5
R I ey 14 2.3% .5% -0% .6% 3.2% 7% .0% 1.9% 1.3% .5% 2.2%
..... ccevassosasen.| 100% 81.8% 18.2% .0% 9.1% 81.8% 9.1% .0% 18.2% 27.3% 9.1% 45.5%
CAMPUS. .. coeeeavrsoees 2 2 0 Q 2 ) 0 0 0 0 2 0
creensocceesastanas .3% .5% .0% .0% 1.2% .0% .0% 0% .0% -0% 1.0% 0%
teeerseasarossoonss| 100% 100% .0% -0% 100% -0% .0% 0% 0% -0% 100% 0%
BRONJA...coeercsooans 1 1 (] 0 0 1 0 0 (4] 0 1 0
tesececsssntacasans .1% - 3% 0% .0% .0% 4% .0% .0% .0% -0% .5% 0%
tssareceseasesasans 100% 100% .0% .0% -0% 100% .0% 0% .0% - 0% 100% .0%
CAPITAL: cvesvoeacesnna 6 ] 6 1 1 4 0 0 1 1 2 2
cteetsatetetecanons .8% .0% 1.6% 1.4% .6% 1.4% .0% -0% .9% -4% 1.0% -9%
...... ssevceneaeaaea.] 100% -0% 100% 16.7% 16.7% 66.7% .0% 0% 16.7% 16.7% 33.3% 33.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
{continned)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SQCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65{OVER 65 AB cl c2 DE
X FMeociaiaratinanens 9 4 5 1 4 2 2 0 3 4 1 1
e el 1.2% 1.0% 1.3% 1.4% 2.4% 7% 1.5% .0% 2.8% 1.7% -5% 4%
creeaastsseeeneaasa| 100% 44.4% 55.6% 11.1% 44.4% 22.2% 22.2% -0% 33.3% 44.4% 11.1% 11.1%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

ALL WHO LISTEN TO RADIO



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.4: OVERALL PREFERENCE FOR BEST RADIO STATION
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUf S0CIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB cl c2 DE
TOTAL:.cocverecvannnns 764 384 380 73 170 277 137 107 107 238 192 227
K6
NONE....eoevececccnns 25 13 12 1 3 9 7 5 2 6 3 14
tearesssareaanevsoa] 3.3% 3.4% 3.2% 1.4% 1.8% 3.2% 5.1% 4.7% 1.9% 2.5% 1.6% 6.2%
eeenscecearsnrenaea| 100% 52.0% 48.0% 4.0% 12.0% 36.0% 28.0% 20.0% 8.0% 24.0% 12.0% 56.0%
RMeeeiveoorornacnaanns 85 38 47 1 6 25 31 22 13 19 22 31
PP I 5 T X 9.9% 12.4% 1.4% 3.5% 9.0% 22.6% 20.6% 12.1% 8.0% 11.5% 13.7%
teeesemsearseanasaaa] 100% 44.7% 55.3% 1.2% 7-1% 29.4% 36.5% 25.9% 15.3% 22.4% 25.9% 36.5%
RP/106.6c0ececccnnnns 48 33 15 22 16 8 2 0 4 14 19 11
feeceerensrssacnan .| 6.3% 8.6% 3.9% 30.1% 9.43% 2.9% 1.5% .0% 3.7% 5.9% 9.9% 4.8%
cieveseaveeseanaess| 100% 68.8% 31.3% 45.8% 33.3% 16.7% 4.2% .0% 8.3% 29.2% 39.6% 22.9%
SUP lecerrarevancanen 143 72 71 2 18 54 36 33 6 26 51 60
ceesanan ceesssreen-|1B8.7% 18.8% 18.7% 2.7% 10.6% 19.5% 26.3% 30.8% 5.6% 10.9% 26.6% 26.4%
ceeeerreresceaasa.| 100% 50.3% 49.7% 1.4% 12.6% 37.8% 25.2% 23.1% 4.2% 18.2% 35.7% 42.0%
10leeeeronnnanans ceen 67 30 37 1 8 30 18 10 9 30 14 14
tetecoensvescsssaass| B.B% 7.8% 9.7% 1.4% 4.7% 10.8% 13.1% 9.3% 8.4% 12.6% 7.3% 6.2%
ciesrasesssesaeanas] 100% 44.8% 55.2% 1.5% 11.9% 44.8% 26.9% 14.9% 13.4% 44.8% 20.9% 20.9%
B3FMiccaceceraarencns 6 4 2 0 2 3 1 0 0 2 2 2
cecnsescosan ceeeaee .8% 1.0% .5% 0% 1.2% 1.1% .7% .0% .0% .8% 1.0% .9%
T i 1 66.7% 33.3% .0% 33.3% 50.0% 16.7% .0% .0% 33.3% 33.3% 33.3%
BAY..ooveonavoncsnaces 92 53 39 18 53 21 [ 0 15 42 23 12
sreeenacenseaseanes|12.0% 13.8% 10.3% 24.7% 31.2% 7.6% .0% 0% 14.0% 17.6% 12.0% 5.3%
recana seseeeeaennaa| 100% 57.6% 42.4% 19.6% 57.6% 22.8% .0% .0% 16.3% 45.7% 25.0% 13.0%
RTKsviotcoossaonnanne 106 42 64 0 7 43 26 30 22 33 20 31
secvomseacnveanesas|13.9% 10.9% 16.8% .0% 4.1% 15.5% 19.0% 28.0% 20.6% 13.9% 10.4% 13.7%
teesscessnesaacases]| 100% 39.6% 60.4% .0% 6.6% 40.6% 24.5% 28.3% 20.8% 31.1% 18.9% 29.2%
SMASH: e ewenooausns ‘e 51 20 31 16 19 15 0 1 3 21 9 18
cssesccsecane ceeees| 6.7% 5.2% 8.2% 21.9% 11.2% 5.4% - 0% -9% 2.8% 8.8% 4.7% 7.9%
ceesnansscensscssas]| 100% 39.2% 60.8% 31.4% 37.3% 29.4% .0% 2.0% 5.9% 41.2% 17.6% 35.3%
CALYPSO.cvcasecnnnans 60 38 22 1 8 38 11 2 iz 16 13 19
Cereennsescccsenens| 7.9% 9.9% 5.8% 1.4% 4.7% 13.7% | 8.0% 1.9% 11.2% 6.7% 6.8% B8.4%
e I 1 63.3% 36.7% 1.7% 13.3% 63.3% 18.3% 3.3% 20.0% 26.7% 21.7% 31.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT -~ 4TH QUARTER 2003

TABLE 6.4: OVERALL PREFERENCE FOR BEST RADIO STATION

- BY GENDER, AGE AND SOCIO-ECOROMIC GROUP

TOTAL GENDER AGE GROUP SOCIO--ECONOMIC GROUP
MALE FEMALE |12 - 17]18 - 30|31 -~ 50|51 - 65|0OVER 65 AB c1 c2 DE
BRONJA. . ecnreescocnnn 6 6 0 0 0 1 2 3 4 0 1 1
cressottesencaannss -8% 1.6% .0% -0% -0% 4% 1.5% 2.8% 3.7% -0% -5% 4%
N I ¢ 11 100% -0% .0% .0% 16.7% 33.3% 50.0% 66.7% .0% 16.7% 16.7%
CAPITAL.:ocvevcoensee 36 16 20 1 13 22 0 0 5 12 9 10
cecosvncnasasacsreea]| 4.7% 4.2% 5.3% 1.4% 7.6% 7.9% .0% .0% 4.7% 5.0% 4.7% 4.4%
tececssreseansasas.| 100% 44.4% 55.6% 2.8% 36.1% 61.1% 0% .0% 13.9% 33.3% 25.0% 27.8%
X FMiooiconrennnnonnn 39 19 20 10 17 8 3 1 12 17 6 4
cecaesseavecesencse| 5.1% 4.9% 5.3% 13.7% 10.0% 2.9% 2.2% .9% 11.2% 7.1% 3.1% 1.8%
cevoesssavancssaaas| 100% 48.7% 51.3% 25.6% 43.6% 20.5% 7.7% 2.6% 30.8% 43.6% 15.4% 10.3%

FIRST ROW OF PERCENTAGES

SECOND ROW OF PERCENTAGES

= COLUMN PERCENTAGES

BASE = ALL

= ROW PERCENTAGES




Table 6.5-1.1: TV Channel Preferences for Different Programme Sectors
(4" Quarter 2002)

TVM  SUPER

NET SMASH MAX RAI

PLUS

MEDIA- OTHER  SATEL
SET ITALIAN LITE

| % | | %
[ - ]

100
100

NONE TOTAL

%
[ 01 |
- |
[ - ]
- |
[ 15 |
[ -
[ - ]

Table 6.5-1.2: TV Channel Preferences for Different Programme Sectors
(4" Quarter 2003)

%

A R A

%

DIA O R A O OTA

52.8 15.5 - 6.0
25.5 8.0 11.9 5.2
11.8 4.7 0t | 67 40.4
34.0 8.8 o1 41 24.0
3.5 0.6 e 1 65 29.4
12.3 6.9 1.4 39.5
12.9 3.2 19.4 29.8
27.4 5.6 2.4 50.8
56.5 10.5 0.8 22.6
9.7 2.4 8.1 48.4
24 - 0.8 78.2
28.2 11.3 0.8 48.4
23.4 - - 70.2
29.0 6.5 0.8 46.8
8.9 12.9 0.8 70.2
23.4 4.0 1.6 55.6
16.1 - - 79.0




BROADCASTING AUTHORITY -~ MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECOROMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~-ECONOMIC GROUP
MALE FEMALE {12 - 17|18 - 30|31 - 50|51 - 65|0OVER 65 AB ci c2 DE
-~
TOTAL v eoecsoossorons 994 487 507 1i2 207 371 182 122 146 293 249 306
LOCAL NEWS
NONE...oesesonoasnnss 60 40 20 9 13 22 | 12 4 12 25 9 14
tiseeaseccasrsanaes| 6.0% 8.2% 3.9% 8.0% 6.3% 5.9% 6.6% 3.3% 8.2% 8.5% 3.6% 4.6%
cetmveeseenaceaves-a| 100% 66.7% 33.3% 15.0% 21.7% 36.7% 20.0% 6.7% 20.0% 41.7% 15.0% 23.3%
TVM.esoaoreconcennans 525 247 278 62 114 197 98 54 91 163 123 148
tecesassasscsenascas|D2.8% 50.7% 54.8% 55.4% 55.1% 53.1% 53.8% 44.3% 62.3% 55.6% 49.4% 48.4%
[N ceeseanascce) 100% 47.0% 53.0% 11.8% 21.7% 37.5% 18.7% 10.3% 17.3% 31.0% 23.4% 28.2%
SUPER l...ceseeccanes 254 128 126 19 52 99 43 41 12 46 87 109
ceerersenecvvecanss|25.6% 26.3% 24.9% 17.0% 25.1% 26.7% 23.6% 33.6% 8.2% 15.7% 34.9% 35.6%
ciiseerceraavneasn-]| 100% 50.4% 49.6% 7.5% 20.5% 39.0% 16.9% 16.1% 4.7% 18.1% 34.3% 42.9%
NET TVieoraoooeooanne 154 72 82 22 28 53 28 23 30 59 30 35
eieseceacssceacesrs|15.5% 14.8% 16.2% 19.6% 13.5% 14.3% 15.4% 18.9% 20.5% 20.1% 12.0% 11.4%
ieresernenoonasaaa]| 100% 46.8% 53.2% 14.3% 18.2% 34.4% 18.2% 14.9% 19.5% 38.3% 19.5% 22.7%
SMASH TV.icvaoaonnnee 1 0 1 0 0 0 1 0 1 0 1] 0
Cesesestessaseseane - 1% .0% 2% .0% .0% 0% -5% .0% 7% .0% -0% 0%
ceressecececassnnaa] 100% .0% 100% .0% .0% -0% 100% .0% 100% .0% .0% .0%
FOREIGN NEWS
NONE....... creesssren 52 29 23 12 12 19 3 6 4 16 16 16
tecsstoanans seeacsas| 5.2% 6.0% 4.5% 10.7% 5.8% 5.1% 1.6% 4.9% 2.7% 5.5% 6.4% 5.2%
ceereacsaveenceasso| 100% 55.8% 44.2% 23.1% 23.1% 36.5% 5.8% 11.5% 7.7% 30.8% 30.8% 30.8%
TVM.eeooooooans coraces 253 111 142 23 48 90 53 39 27 71 71 84
resssenanna sesenses|25.5% 22.8% 28.0% 20.5% 23.2% 24.3% 29.1% 32.0% 18.5% 24.2% 28.5% 27.5%
ceieensrcecesnaass.] 100% 43.9% 56.1% 9.1% 19.0% 35.6% 20.9% 15.4% 10.7% 28.1% 28.1% 33.2%
SUPER l...cicecsnecns 153 75 78 11 33 56 29 24 6 24 45 78
et sceansesanne ..115.4% 15.4% 15.4% 9.8% 15.9% 15.1% 15.9% 19.7% 4.1% 8.2% 18.1% 25.5%
erecastsanaans oo 100% 49.0% 51.0% 7.2% 21.6% 36.6% 19.0% 15.7% 3.9% 15.7% 29.4% 51.0%
NET TV..ceocenen B 80 37 43 8 12 27 14 19 9 26 24 21
cesrereancenaasnaea.]| B.0% 7.6% 8.5% 7.1% 5.8% 7.3% 7.7% 15.6% 6.2% 8.9% 9.6% 6.9%
P i 46.3% 53.8% 10.0% 15.0% 33.8% 17.5% 23.8% 11.3% 32.5% 30.0% 26.3%
SMASH TV..ovevevoonnn 1 1 0 0 0 1 ] o 0 ] 0 1
teeteeeciannasasens .1% -2% .0% .0% -0% .3% .0% .0% -0% .0% .0% .3%
L

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{continued)
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TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE FEMALE {12 - 17{18 - 30|31 - 50{51 ~ 65|OVER 65 AB Ccl c2 DE
crecesisaenes eeeees| 100% 100% .0% .0% .0% 100% .0% .0% .0% 0% .0% 100%
RAT.-c-cvvrveenenaccnnn 118 57 61 10 25 51 22 10 32 33 19 34
ceeecrsrnresveacaae|11.9% 11.7% 12.0% 8.9% 12.1% 13.7% 12.1% 8.2% 21.9% 11.3% 7.6% 11.1%
cecsnecsesnesanesaa| 100% 48.3% 51.7% 8.5% 21.2% 43.2% 18.6% 8.5% 27.1% 28.0% 16.1% 28.8%
MEDIASET.......- ceeen 149 61 88 22 41 47 30 9 19 50 39 41
O R 12.5% 17.4% 19.6% 19.8% 12.7% 16.5% 7.4% 13.0% 17.1% 15.7% 13.4%
ceceevsranesesssses| 100% 40.9% 59.1% 14.8% 27.5% 31.5% 20.1% 6.0% 12.8% 33.6% 26.2% 27.5%
SATELLITE....... ceeee 188 116 72 26 36 80 31 15 49 73 35 31
ceteserraranns ee...|18.9% 23.8% 14.2% 23.2% 17.4% 21.6% 17.0% 12.3% 33.6% 24.9% 14.1% 10.1%
feeesann freenaeeaan 100% 61.7% 38.3% 13.8% 19.1% 42.6% 16.5% 8.0% 26.1% 38.8% 18.6% 16.5%
SPORTS
NONE. covivowvoeovevnon 402 120 282 25 73 167 78 59 57 113 105 127
cemacanes ceencaaees |40.4% 24.6% 55.6% 22.3% 35.3% 45.0% 42.9% 48.4% 39.0% 38.6% 42.2% 41.5%
cecesccencaasseness| 100% 29.9% 70.1% 6.2% 18.2% 41.5% 19.4% 14.7% 14.2% 28.1% 26.1% 31.6%
TVM.eeeeoeecannoncncns 117 59 58 20 24 32 27 14 17 35 28 37
ciescersecesssences|11.8% 12.1% 11.4% 17.9% 11.6% 8.6% 14.8% 11.5% 11.6% 11.9% 11.2% 12.1%
cresresennssssesves| 100% 50.4% 49.6% 17.1% 20.5% 27.4% 23.1% 12.0% 14.5% 29.9% 23.9% 31.6%
SUPER 1..... feereman - 104 62 42 8 23 40 20 13 7 22 30 45
eecevaceseearseans 10.5% 12.7% 8.3% 7.1% 11.1% 10.8% 11.0% 10.7% 4.8% 7.5% 12.0% 14.7%
ceeeserinaa ceraaans 100% 59.6% 40.4% 7.7% 22.1% 38.5% 19.2% 12.5% 6.7% 21.2% 28.8% 43.3%
NET TVerervooeonnns ceene 47 22 25 9 10 13 6 9 4 14 16 13
Ceseretriencancerana 4.7% 4.5% 4.9% 8.0% 4.8% 3.5% 3.3% 7.4% 2.7% 4.8% 6.4% 4.2%
ceeceetresenne ce.--| 100% 46.8% 53.2% 19.1% 21.3% 27.7% 12.8% 19.1% B.5% 29.8% 34.0% 27.7%
SMASH TV....... ceceen 1 1 0 o] 1 0 0 0 0 [ 0 1
cececrrrroenesen .o -1% .2% .0% .0% .5% .0% 0% .0% 0% .0% .0% .3%
ceeemessecscessenes| 100% 100% .0% .0% 100% .0% .0% .0% .0% .0% .0% 100%
RAL.voeceernnorennanns 67 44 23 4 16 28 13 6 15 15 14 23
cesessrsesccssenscea| 6.7% 9.0% 4.5% 3.6% 7.7% 7.5% 7.1% 4.9% 10.3% 5.1% 5.6% 7.5%
cerrecsivesseresess| 100% 65.7% 34.3% 6.0% 23.9% 41.8% 19.4% 9.0% 22.4% 22.4% 20.9% 34.3%
MEDIASET. . caesenoacen 102 73 29 22 31 33 8 8 10 38 28 26
eeverevsirevsrevenos|10.3% 15.0% 5.7% 19.6% 15.0% 8.9% 4.4% 6.6% 6.8% 13.0% 11.2% 8.5%
ceeererriaenan eeawes| 100% 71.6% 28.4% 21.6% 30.4% 32.4% 7.8% 7.8% 9.8% 37.3% 27.5% 25.5%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

-~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50{51 - 65|OVER 65 AB cl c2 DE
SATELLITE...cveseannen 154 106 48 24 29 58 30 13 36 56 28 34
ceeetererenna cees.-{15.5% 21.8% 9.5% 21.4% 14.0% 15.6% 16.5% 10.7% 24.7% 19.1% 11.2% 11.1%
teraserssescacaenas| 100% 68.8% 31.2% 15.6% 18.8% 37.7% 19.5% 8.4% 23.4% 36.4% 18.2% 22.1%
WEATHER
NONE...... ceecnanaany 239 118 121 30 64 91 35 19 36 82 45 76
teesserenceasecenns|24.0% 24.2% 23.9% 26.8% 30.9% 24.5% 19.2% 15.6% 24.7% 28.0% 18.1% 24.8%
cevrsesrenasssanaes]| 100% 49.4% 50.6% 12.6% 26.8% 38.1% 14.6% 7.9% 15.1% 34.3% 18.8% 31.8%
TVUMeevennnasosncannee 338 161 177 40 64 125 69 40 50 100 86 102
seeoecsseunance ee.{34.0% 33.1% 34.9% 35.7% 30.9% 33.7% 37.9% 32.8% 34.2% 34.1% 34.5% 33.3%
fiesessrenaasessaa-| 100% 47.6% 52.4% 11.8% 18.9% 37.0% 20.4% 11.8% 14.8% 29.6% 25.4% 30.2%
SUPER l.ccevcaccancns 165 86 79 14 36 62 28 25 9 26 58 72
ceeacascsccenca eevs|16.6% 17.7% 15.6% 12.5% 17.4% 16.7% 15.4% 20.5% 6.2% 8.9% 23.3% 23.5%
crecssreanaarsassss| 100% 52.1% 47.9% 8.5% 21.8% 37.6% 17.0% i5.2% 5.5% 15.8% 35.2% 43.6%
NET TVeeevaoceoeanennn 87 37 50 13 13 22 17 22 12 25 23 27
wesevesvunasosoeses]| B.8B% 7.6% 9.9% 11.6% 6.3% 5.9% 9.3% 18.0% 8.2% B.5% 9.2% 8.8%
cisescrecnaanaer=--| 100% 42.5% 57.5% 14.9% 14.9% 25.3% 19.5% 25.3% 13.8% 28.7% 26.4% 31.0%
RAT..oevevevonsccnncs 41 25 16 1 8 18 7 7 8 11 10 12
esenanersaceaseoen| &.1% 5.1% 3.2% .9% 3.9% 4.9% 3.8% 5.7% 5.5% 3.8% 4.0% 3.9%
teasasasvaanseavess) 100% 61.0% 39.0% 2.4% 19.5% 43.9% 17.1% 17.1% 19.5% 26.8% 24.4% 29.3%
MEDIASET.vcacacoooens 45 24 21 2 10 18 92 6 7 14 15 9
seeerensessecesanaaj 4.0% 4.9% 4.1% 1.8% 4.8% 4.9% 4.9% 4.9% 4.8% 4.8% 6.0% 2.9%
tiesoessarecsonnaes| 100% 53.3% 46.7% 4.4% 22.2% 40.0% 20.0% 13.3% 15.6% 31.1% 33.3% 20.0%
SATELLITE:.ocorcascss 79 36 43 12 12 35 17 3 24 35 12 8
cesssensancs PRSP 7.9% 7.4% 8.5% 10.7% 5.8% 9.4% 9.3% 2.5% 16.4% 11.9% 4.8% 2.6%
ceseeerononanssasas| 100% 45.6% 54.4% 15.2% 15.2% 44.3% 21.5% 3.8% 30.4% 44.3% 15.2% 10.1%
FEATURE FILMS
NONE...ccoesoaonn cees 292 138 154 22 51 88 70 61 47 82 66 97
feinereetrasroaresa|29.4% 28.3% 30.4% 19.6% 24.6% 23.7% 38.5% 50.0% 32.2% 28.0% 26.5% 31.7%
cerereecarsbonaenas 100% 47.3% 52.7% 7.5% 17.5% 30.1% 24.0% 20.9% 16.1% 28.1% 22.6% 33.2%
TVM..... sresscenees .. 35 20 15 2 3 8 13 9 4 9 9 13
seteesrrreneseeasso| 3.5% 4.1% 3.0% 1.8% 1.4% 2.2% 7.1% 7.4% 2.7% 3.1% 3.6% 4.2%
cererereeererennca .| 100% 57.1% 42.9% 5.7% 8.6% 22.9% 37.1% 25.7% 11.4% 25.7% 25.7% 37.1%

FIRST ROW OF PERCENTAGES

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = BALL WBO WATCH TV

{continued)



TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT -~ 4TH QUARTER 2003

~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 -~ 30|31 ~ 50|51 - 65|{0OVER 65 AB Cc1 c2 DE
SUPER l.ceieevannnnnn 51 22 29 5 11 25 5 5 1 11 15 24
cevoesscaseanssanaa]| 5.1% 4.5% 5.7% 4.5% 5.3% 6.7% 2.7% 4.1% 7% 3.8% 6.0% 7.8%
seeseeansessarsaeraa| 100% 43.1% 56.9% 9.8% 21.6% 49.0% 9.8% 9.8% 2.0% 21.6% 29.4% 47.1%
NET TV.eeveeetonaennn 6 1 5 1 0 3 2 0 0 3 1 2
ceecenasetacotnvane .6% .2% 1.0% -9% -0% .B% 1.1% .0% .0% 1.0% -4% 7%
sesccssascnsescrees| 100% 16.7% 83.3% 16.7% .0% 50.0% 33.3% -0% -0% 50.0% 16.7% 33.3%
RAT..ccevncnsacrovenn 65 27 38 1 15 27 13 9 & 26 17 16
vescoaceasevnecccas]| 6.5% 5.5% 7.5% -9% 7.2% 7.3% 7.1% 7.4% 4.1% 8.9% 6.8% 5.2%
ceeccscassesvessaana| 100% 41.5% 58.5% 1.5% 23.1% 41.5% 20.0% 13.8% 9.2% 40.0% 26.2% 24.6%
MEDIASET ¢4 cvvvvnssans 356 176 180 55 82 143 54 22 47 97 99 113
cenaee evasctccsssea|35.8% 36.1% 35.5% 49.1% 39.6% 38.5% 29.7% 18.0% 32.2% 33.1% 39.8% 36.9%
cveeresensans evees-| 100% 49.4% 50.6% 15.4% 23.0% 40.2% 715.23% 6.2% 13.2% 27.2% 27.8% 31.7%
OTHER ITALIAN........ 2 1 1 0 ] Q 2 [} 0 0 1 1
tesescsecsetanenane -2% 2% . 2% .0% .0% -0% 1.1% .0% - 0% 0% -4% .3%
sesecersavesnasaaas| 100% 50.0% 50.0% .0% .0% 0% 100% .0% .0% .0% 50.0% 50.0%
SATELLITE:2ccaesoeass 187 102 85 26 45 77 23 16 41 65 41 40
sissesnesuseassssces.|18.8% 20.9% 16.B% 23.2% 21.7% 20.8% 12.6% 13.1% 28.1% 22.2% 16.5% 13.1%
ceessacanassaeseroa| 100% 54.5% 45.5% 13.9% 24.1% 41.2% 12.3% B.6% 21.9% 34.8% 21.9% 21.4%
SERIALS/SOAP OPERAS
NONE. oevoeanneonanns 393 248 145 32 88 158 67 48 69 129 84 111
sesacovrscasanssevaa|39.5% 50.9% 2B.6% 28.6% 42.5% 42.6% 36.8% 39.3% 47.3% 44.0% 33.7% 36.3%
cesasscacacsaseanas| 100% 63.1% 36.9% 8.1% 22.4% 40.2% 17.0% 12.2% 17.6% 32.8% 21.4% 28.2%
TVM...... P R 122 65 57 21 17 50 24 10 17 26 32 47
sosceacscassenansas | 12.3% 13.3% 11.2% 18.8% 8.2% 13.5% 13.2% 8.2% 11.6% 8.9% 12.9% 15.4%
ceecnenaaes cereven .| 100% 53.3% 46.7% 17.2% 13.9% 41.0% }19.7% 8.2% 13.9% 21.3% 26.2% 38.5%
SUPER locieoeviacannn 144 68 76 17 27 46 29 25 7 37 40 60
soevssasanessencsane |14.5% 14.0% 15.0% 15.2% 13.0% 12.4% 15.9% 20.5% 4.8% 12.6% 16.1% 19.6%
vesssoccencssssvses| 100% 47.2% 52.8% 11.8% 18.8% 31.9% 20.1% 17.4% 4.9% 25.7% 27.8% 41.7%
NET TV.uoeennnansoons 69 26 43 7 8 19 17 18 15 21 14 19
fesososccssnassacea| 65.9% 5.3% 8.5% 6.3% 3.9% 5.1% 9.3% 14.8% 10.3% 7.2% 5.6% 6.2%
cecersasrecaesenass| 100% 37.7% 62.3% 10.1% 11.6% 27.5% 24.6% 26.1% 21.7% 30.4% 20.3% 27.5%
RAT:eeereneensnonenns 14 3 11 3 4 2 2 3 1 5 3 5

FIRST ROW OF PERCENTAGES

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV

{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE [12 - 17|18 - 30|31 - 50{51 - 65|OVER 65 AB c1 c2 DE
tesaessncsenceenwns]| 1.4% .6% 2.2% 2.7% 1.9% .5% 1.1% 2.5% 7% 1.7% 1.2% 1.6%
cressesressscacnaas| 100% 21.4% 78.6% 21.4% 28.6% 14.3% 14.3% 21.4% 7.1% 35.7% 21.4% 35.7%
MEDIASET .. steeeecnnns 185 53 132 17 54 70 31 13 19 50 63 53
ceesaacona neeeeaaaa|18.6% 10.9% 26.0% 15.2% 26.1% 18.9% 17.0% 10.7% 13.0% 17.1% 25.3% 17.3%
cetecsssssassasscss| 100% 28.6% 71.4% 9.2% 29.2% 37.8% 16.8% 7.0% 10.3% 27.0% 34.1% 28.6%
OTHER ITALIAN........ 1 0 1 0 0 0 0 1 0 1 0 (v}
cecsessseretesranan .1% -0% 2% .0% -0% -0% -0% -B% .0% -3% .0% -0%
ceesecesssrsscanacss]| 100% -0% 100% .0% 0% -0% -0% 100% .0% 100% .0% .03
SATELLITE. . vcocennenn 66 24 42 15 9 26 12 4 18 24 13 11
cesrresesressasccse] 6.6% 4.9% 8.3% 13.4% 4.3% 7.0% 6.6% 3.3% 12.3% 8.2% 5.2% 3.6%
seeerieccasasssnase| 100% 36.4% 63.6% 22.7% 13.6% 39.4% 18.2% 6.1% 27.3% 36.4% 19.7% 16.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV



TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT ~ 4TH QUARTER 2003

~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 3031 - 50451 ~ 65]OVER 65 AB s c2 DE
TOTAL..cvrecooscnsans 124 64 60 2 15 33 42 32 19 33 31 41
DOCUMENTARIES
NONE....ocoseecocnnes 37 19 18 1 4 10 | 11 11 4 13 9 11
cecescecnceransanss|29.8% 29.7% 30.0% 50.0% 26.7% 30.3% 26.2% 34.4% 21.1% 39.4% 29.0% 26.8%
recsccevarcesasassa| 100% 51.4% 48.6% 2.7% 10.8% 27.0% 29.7% 29.7% 10.8% 35.1% 24.3% 29.7%
TUM.eevessnronnnoasnaes 16 8 8 1 1 2 8 4 1 2 3 10
cecccvecanannaneaas|12.9% 12.5% 13.3% 50.0% 6.7% 6.1% 19.0% 12.5% 5.3% 6.1% 9.7% 24.4%
ceveracetasecceanass| 100% 50.0% 50.0% 6.3% 6.3% 12.5% 50.0% 25.0% 6€.3% 12.5% 18.8% 62.5%
SBUPER licvveececanaan 4 1 3 0 0 0 1 3 0 0 3 1
ceeerncsencecveraans| 3.2% 1.6% 5.0% .0% .0% 0% 2.4% 9.4% -0% .0% 9.7% 2.4%
cesanersnaseseneess| 100% 25.0% 75.0% .0% .0% -0% 25.0% 75.0% .0% .0% 75.0% 25.0%
NET TV.eceoeananannns 4 3 1 0 0 0 4 0 1 1 0 2
crescetcnscsssaseas| 3.2% 4.7% 1.7% 0% .0% 0% 9.5% .0% 5.3% 3.0% .0% 4.9%
ceeereceencasssssea] 100% 75.0% 25.0% .0% -0% .0% 100% .0% 25.0% 25.0% .0% 50.0%
RAT.vecvennscoracenae 24 10 14 0 4 7 9 4 6 5 8 5
ceeressesnsesacsens]|19.4% 15.6% 23.3% .0% 26.7% 21.2% 21.4% 12.5% 31.6% 15.2% 25.8% 12.2%
ceeseeccaceveeaaaana] 100% 41.7% 58.3% .0% 16.7% 29.2% 37.5% 16.7% 25.0% 20.8% 33.3% 20.8%
MEDIASET...cocveannes 18 10 8 Q 5 10 2 1 0 7 3 8
P 1 15.6% 13.3% .0% 33.3% 30.3% 4.8% 3.1% .0% 21.2% 9.7% 19.5%
ceececcesveassneves| 100% 55.6% 44.4% .0% 27.8% 55.6% 11.1% 5.6% . 0% 38.9% 16.7% 44.4%
SATELLITE...cecoveeen 21 13 8 0 1 4 7 9 7 5 5 4
cestecrsaneseaseess|16.9% 20.3% 13.3% .0% 6.7% 12.1% 16.7% 28.1% 36.8% 15.2% 16.1% 9.8%
..... ererecenaresas] 100% 61.9% 38.1% .0% 4.8% 19.0% 33.3% 42.9% 33.3% 23.8% 23.8% 19.0%
CURRENT AFFAIRS
NONE...cvetvennncenan 63 33 30 1 9 14 21 18 8 16 15 24
vetrereateenencnn ..}50.8% 51.6% 50.0% 50.0% 60.0% 42.4% 50.0% 56.3% 42.1% 48.5% 48.4% 58.5%
P I X [ 1] 52.4% 47.6% 1.6% 14.3% 22.2% 33.3% 28.6% 12.7% 25.4% 23.8% 38.1%
TVM.e.oeeeonnnann ceeran 34 16 18 0 2 11 14 7 5 6 11 12
ceeesecessernaranes|2T.4% 25.0% 30.0% .0% 13.3% 33.3% 33.3% 21.9% 26.3% 18.2% 35.5% 29.3%
cerevsccrececesn=aai 100% 47.1% 52.9% .0% 5.9% 32.4% 41.2% 20.6% 14.7% 17.6% 32.4% 35.3%
SUPER l..cecesaceonen 2 0 2 1 ] 0 Q 1 Q 1 1 0
cecerensrescnnsnass| 1.6% .0% 3.3% 50.0% .0% .0% .0% 3.1% .0% 3.0% 3.2% 0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GERNDER AGE GROUP S0CI0-ECONOMIC GROUP
]
MALE FEMALE |12 -~ 17|18 - 3031 - 50|51 - 65|OVER 65 AB C1 c2 DR
—
sesverrceracsaacess| 100% .0% 100% 50.0% .0% 0% .0% 50.0% .0% 50.0% 50.0% .0%
NET TV..eionrncrenvon 7 4 3 0 0 2 5 0 1 3 0 3
srcensarcssncencaes| 5.6% 6.3% 5.0% -0% .0% 6.1% 11.9% -0% 5.3% 9.1% .0% 7.3%
vaseesnnacsanenscas| 100% 57.1% 42.9% 0% .0% 28.6% 71.4% .0% 14.3% 42.9% .0% 42.9%
RAT¢secvenatoncvanaeas 3 2 1 0 0 2 0 1 1 1 0 1
R Y 3.1% 1.7% 0% .0% 6.1% .0% 3.1% 5.3% 3.0% .0% 2.4%
cereressesvssensaaa| 100% 66.7% 33.3% 0% .0% 66.7% .0% 33.3% 33.3% 33.3% 0% 33.3%
MEDIABET:..cvcevceanas 7 3 4 0 3 2 0 2 2 4 1 0
crresevinscanccnaen| 5.6% 4.7% 6.7% .0% 20.0% 6.1% .0% 6.3% 10.5% 12.1% 3.2% .0%
cecesessecascacsans| 100% 42.9% 57.1% .08 42.9% 28.6% .0% 28.6% 28.6% 57.1% 14.3% .0%
SATELLITE........cn.. 8 6 2 0 1 2 2 3 2 2 3 1
sresestrierienaacena| 6.5% 9.4% 3.3% 0% 6.7% 6.1% 4.8% 9.4% 10.5% 6.1% 9.7% 2.4%
teresnrsescesansane| 100% 75.0% 25.0% .0% 12.5% 25.0% 25.0% 37.5% 25.0% 25.0% 37.5% 12.5%
DISCUSSIONS
NMONE....ieevernnnnens 28 14 14 0 4 B8 4 12 5 8 6 9
sevnscressescscsane|22.6% 21.9% 23.3% 0% 26.7% 24.2% 9.5% 37.5% 26.3% 24.2% 19.4% 22.0%
creceiesincenassaas| 100% 50.0% 50.0% .0% 14.3% 28.6% 14.3% 42.9% 17.9% 28.6% 21.4% 32.1%
PVMe i ittavannnanansns 70 37 33 2 6 21 26 15 9 17 16 28
cecorenrsncescneses|56.5% 57.8% 55.0% 100% 40.0% 63.6% 61.9% 46.9% 47.4% 51.5% 51.6% 68.3%
eresresesanasssveee]| 100% 52.9% 47.1% 2.9% 8.6% 30.0% 37.1% 21.4% 12.9% 24.3% 22.9% 40.0%
SUPER l.v.ceaieccannnn 6 4 2 0 1 1 3 1 o 3 2 1
ceresscicsanrsceans] 4.8% 6.3% 3.3% .0% 6.7% 3.0% 7.1% 3.1% .0% 9.1% 6.5% 2.4%
sesesvasrneassasena| 100% 66.7% 33.3% .0% 16.7% 16.7% 50.0% 16.7% .0% 50.0% 33.3% 16.7%
NET TV.eoeinncnneaann 13 7 6 4] 2 3 7 1 2 4 5 2
csssessesssesecnaas|10.5% 10.9% 10.0% .0% 13.3% 9.1% 16.7% 3.1% 10.5% 12.1% 16.1% 4.9%
creesecirscaseceaaa| 100% 53.8% 46.2% .0% 15.4% 23.1% 53.8% 7.7% 15.4% 30.8% 38.5% 15.4%
RAI.cicvenenenennanann 1 1 Q 0 0 4 0 1 1 0 [ 0
ferenccestecsccnana .8% 1.6% .0% 0% .0% -0% .0% 3.1% 5.3% .0% -0% .0%
totecsanracseneaaas| 100% 100% -0% .0% .0% .0% .0% 100% 100% .0% .0% . 0%
MEDIASET..cveceesaans 4 0 4 Q 1 0 2 1 1 1 1 1
cresscsneracncsanas]| 3.2% .0% 6.7% .0% 6.7% 0% 4.8% 3.1% 5.3% 3.0% 3.2% 2.4%
cevecsererocansaeaal 100% 0% 100% .0% 25.0% -0% 50.0% 25.0% 25.0% 25.0% 25.0% 25.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV

{continued)
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TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT -~ 4TH QUARTER 2003

- BY AGE, GENDER AND SOCIO—EC?NOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0O~ECONOMIC GROUP
MALE FEMALE |12 - 17718 - 30|31 - 50[51 -~ 65|0VER 65 AB Cl c2 DE

SATELLITE...cccnecv-e 2 1 1 0 1 0 0 1 1 0 1 4]

tevesseesensensnsse| 1.6% 1.6% 1.7% .0% 6.7% .0% .08 3.1% 5.3% .0% 3.2% 0%

L I K141 50.0% 50.0% .0% 50.0% .0% .0% 50.0% 50.0% .0% 50.0% 0%
QUIZZES/GAME

SHOWS/VARIETY

PROGRAMMES
NONE...o-oecenvesasnna 60 34 26 (] 6 14 24 16 10 14 13 23

cesscsecessnsneeanss|48.4% 53.1% 43.3% .0% 40.0% 42.4% 57.1% 50.0% 52.6% 42,4% 41.9% 56.1%

ceresvasesssecsassa| 100% 56.7% 43.3% .0% 10.0% 23.3% 40.0% 26.7% 16.7% 23.3% 21.7% 38.3%
b 147 . 12 5 7 1 2 3 1 5 0 4 3 5

fescseccencencasene]| F.7% 7.8% 11.7% 50.0% 13.3% 9.1% 2.4% 15.6% 0% 12.1% 9.7% 12.2%

cevereecsesecssnens| 100% 41.7% 58.3% B.3% 16.7% 25.0% 8.3% 41.7% .0% 33.3% 25.0% 41,7%
BUPER l.vcerienccsnne 7 4 3 Q Q 2 3 2 0 2 3 2

cececcmsnassncsacenna| D.6% 6.3% 5.0% .0% .0% 6.1% 7.1% 6.3% 0% 6.1% 9.7% 4.9%

cessssssassesaresve] 100% 57.1% 42.9% 0% .0% 28.6% 42.9% 28.6% .0% 28.6% 42.9% 28.6%
NET TV.eevieeonoonasn 3 1 2 0 2 Q 4] 1 0 2 1 0

cenesrensescnaseevn]| 2.4% 1.6% 3.3% 0% 13.3% .0% .0% 3.1% .0% 6.1% 3.2% .0%

cecsssesssnersvernat 100% 33.3% 66.7% .0% 66.7% .0% .0% 33.3% .0% 66.7% 33.3% .0%
RAI.vceeceransesnanne 10 3 7 0 1 4 2 3 3 3 3 1

cesevavessnsssensaa]| B8.1% 4.7% 11.7% .0% 6.7% 12.1% 4.8% 9.4% 15.8% 9.1% 9.7% 2.4%

ceeesntatacssennns ..} 100% 30.0% 70.0% .0% 10.0% 40.0% 20.0% 30.0% 30.0% 30.0% 30.0% 10.0%
MEDIASET:.scevccscnea 29 14 15 1 4 9 11 4 5 7 7 10

cessstecesssnvaneas|23.4% 21.9% 25.0% 50.0% 26.7% 27.3% 26.2% 12.5% 26.3% 21.2% 22.6% 24.4%

tececssansanasnsasa| 100% 48.3% 51.7% 3.4% 13.8% 31.0% 37.9% 13.8% 17.2% 24.1% 24.1% 34.5%
SATELLITE...ecnveveane 3 3 0 0 0 1 1 1 1 1 1 0

cesesassasnssavense| 2.4% 4.7% .0% .0% .0% 3.0% 2.4% 3.1% 5.3% 3.0% 3.2% .0%

feersceesaanesvsanea] 100% 100% .0% 0% .0% 33.3% 33.3% 33.3% 33.3% 33.3% 33.3% .0%
MUSIC VIDEO-CLIPS
NONE...oecseeocneanes 97 49 48 1 10 24 35 27 17 24 23 33

cecesesecvssasannes|78.2% 76.6% 80.0% 50.0% 66.7% 72.7% 83.3% 84.4% 89.5% 72.7% 74.2% 80.5%

fesssenesscsnsannea| 100% 50.5% 49.5% 1.0% 10.3% 24.7% 36.1% 27.8% 17.5% 24.7% 23.7% 34.0%
TVUM.vevanvosonencncnns 3 2 1 1 0 0 2 0 0 2 ¢} 1

wesecssrssseasevees| 2.4% 3.1% 1.7% 50.0% .0% .0% 4.8% .0% .0% 6.1% .0% 2.4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MBLE |FEMALE |12 - 17|18 - 30[31 - 50|51 - 65|OVER 65| AB c1 c2 DE
feeeneeeeseseses...] 100% ]66.7% |33.3% |33.3% .0% .0% [66.7% .0% .0% |66.7% .0%  |33.3%
SUPER levevuvaooarenn 3 2 1 0 0 0 1 2 0 1 2 0
etreieeecreanaaaas| 2.4% 3.1% 1.7% .0% .0% .0% 2.4% 6.3% .0% 3.0% 6.5% .0%
Weteeseceeresee-aas]| 100% |66.7% [33.3% .0% .0% .0% 133.3% [66.7% .0% |33.3% |66.7% .0%
SMASH TV.uuoroavnane- 4 2 2 0 1 2 1 0 0 0 0 4
teereeiesereeseaaas]| 3.2% 3.1% 3.3% .0% 6.7% 6.1% 2.4% .0% .0% .0% .0% 9.8%
Neessessesseceseva.]| 100% |50.0% [50.0% .0% |25.0% [50.0% [25.0% .0% .0% .0% .0% 100%
=7\ 1 1 0 0 0 0 0 1 1 0 0 0
R Y 1.6% .0% .0% .0% .0% .0% 3.1% 5.3% .0% .0% .0%
eeeeeseeeeeaanaaa] 100% 100% .0% .0% .0% .0% .0% 100% 100% .0% .0% 0%
MEDIASET e euvevcacean- 3 1 2 0 0 1 1 1 0 2 1 0
eenreeereaeeeneaes| 2.4% 1.6% 3.3% .0% .0% 3.0% 2.4% 3.1% .0% 6.1% 3.2% .0%
feeeeseeeeareneoaea] 100% [33.3% |66.7% .0% .0% [33.3% [33.3% |33.3% .0% |66.7% (33.3% .0%
OTHER ITALIAN........ 2 1 1 0 0 1 ) 1 1 0 1 0
AR B Y1 * 1.6% 1.7% .0% 0% 3.0% .0% 3.1% 5.3% .0% 3.2% .0%
feteresrecesesevaes] 100% [50.0% |50.0% .0% .0% |50.0% .08 |50.0% |50.0% .08 [s50.0% 0%
SATELLITE. . ecuvesans 11 6 5 4 4 5 2 0 0 4 4 3
N B : -1 9.4% 8.3% .08 [26.7% [15.2% 4.8% .0% 0% {12.1%  112.9% 7.3%
vereecssesecneenss] 100% |54.5% |45.5% .0% |36.4% |45.5% [18.2% .0% .0% |36.4% [36.4% [27.3%
PLAYS
NONE..oerreenneannnnn 60 38 22 0 11 16 15 18 11 15 17 17
feeitavedaeeeene..14B.8% |59.4% {36.7% .0% |[73.3% ]48.5% |35.7% [56.3% [57.9% {45.5% [54.8% |41.5%
teeeessaeesene-ee..| 100% [63.3% [36.7% .0%  118.3% [26.7% [25.0% }30.0% |[18.3% |[25.0% |28.3% [28.3%
TVMe ceeernennnansenns 35 13 22 2 2 8 17 6 4 9 6 16
feerenneraseaseee..)28.2% 120.3% [36.7% 100% |13.3% |24.2% |40.5% [18.8% [|21.1% [27.3% [19.4% {39.0%
fetteeresanseneas..| 100% [37.1% |62.9% 5.7% 5.7% |22.9% |48.6% |17.1% |11.4% |25.7% [17.1% [45.7%
SUPER lececocvnncanns 12 6 6 0 2 3 4 3 0 4 3 5
etrrcerneneeneeees] 9.7% 9.4% ]10.0% .0%  [13.3% 9.1% 9.5% 9.4% .08 [12.1% 9.7% (l2.2%
eeieieeesescanaa-.-| 2008 [50.0% [50.0% .0% [16.7% |25.0% [33.3% |25.0% .0% |33.3% [25.0% |41.7%
NET TVeeverrannonnnnn 14 5 9 0 0 6 6 2 1 5 5 3
P § & - 1 1 7.8% [15.0% .0% .0%  |18.2% [14.3% 6.3% 5.3% [15.2% |16.1% 7.3%
Weseereereeaanaesao] 1008 [35.7% [64.3% .0% .0%  [42.9% [42.9% |14.3% 7.1% |35.7% |35.7% [21.4%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY — MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17|18 - 3031 - 50|51 - 65|OVER 65 AB Cc1 c2 DE

SMASH TV.cevereonvenn 1 0 1 0 0 0 0 1 1 0 0 0
teesrtscuaraarenaen -8% .0% 1.7% .0% .0% .0% .0% 3.1% 5.3% .0% -0% L0%
tiecasrennssnsaeasag 100% .0% 100% .0% .0% .0% .0% 100% 100% .0% -0% .0%
RAT.coaserovnncvanase 1 1 0 0 4] 4] 0 1 i 0 0 0
cesesretacssacuruee .8% 1.6% -0% .0% .0% .0% .0% 3.1% 5.3% .0% .0% 0%
ereaansasansasssss| 100% 100% .0% -0% .0% .0% .0% 100% 100% .0% .0% .0%
SATELLITE. cscscsevnes 1 1 0 0 0 0 0 1 1 0 ] o
hetecesasancananany . 8% 1.6% .03 .0% .0% .0% 0% 3.1% 5.3% -0% .0% .0%
eeresveseesvenaaaaast 100% 100% .0% .0% .0% 0% 0% 100% 100% .0% .0% 0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
ALL WHO WATCH TV

BASE




TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS

BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT - 4TH QUARTER 2003

~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17]18 - 30]31 - 50|51 - 65|OVER 65| AB c1 c2 DE
TOTAL. v eeveseveneanes]| 124 64 60 2 15 33 42 32 19 33 31 41
ART & CULTURE
NONE.+seeereaeeneanes 87 52 35 1 11 26 29 20 13 25 23 26
teeviseeeeseeees...|70.2% |B1.3% |58.3% [50.0% [73.3% [78.8% |69.0% [62.5% [68.4% |75.8% [74.2% |63.4%
fetireseeceseeaee.o| 1008 159.8% |40.2% 1.1% |12.6% [29.9% [33.3% |23.0% |14.9% ({28.7% l26.4% [29.9%
TUMe e seeenrenenrancnn 29 8 21 0 1 7 12 9 3 6 5 14
eeieseeanesesen...|23.4% |22.58 [35.0% 0% 6.7% |21.28 |28.6% {28.1% [21.1% [18.2% 116.1% [34.1%
etierreoseaeeeeaea] 100% |27.6% |72.4% .08 | 3.4% [24.1% [41.4% |31.0% |13.8% [20.7% [17.2% |48.3%
SUPER Luvevesnannenensns 1 0 1 0 0 0 0 1 0 0 1 0
N B 1Y .0% 1.7% .0% .0% 0% .0% 3.1% .0% .0% 3.2% . 0%
feeierenanineneena.] 100% .0% 100% .0% .0% .0% .0% 100% .0% .0% 100% .0%
RAT.vnvnonconsnnonnnn 3 0 3 1 2 0 0 0 1 2 0 0
rrereecieaneea] 2,88 .0% 5.0% |50.0% [13.3% .0% .08 .0% 5.3% 6.1% .0% .0%
N B 101:1Y .0% 100% [33.3% |66.7% .0% .0% .0%  [33.3% [66.7% .0% .0%
SATELLITE. . +veneevsns 4 4 0 0 1 0 1 2 1 0 2 1
AU B 911 6.3% .0% .0% 6.7% .08 | 2.4% 6.3% 5.3% .0% 6.5% 2.4%
eeeeeeereeaneaaess] 100% 100% .0% 0% [25.0% .0% {25.0% [50.0% |25.0% .08 |50.0% [25.0%
| WOMEN'S PROGRAMMES
NONE. +nevennnronranns 58 15 13 0 10 15 16 17 10 16 16 16
heeveesieeeeeseoaala6.8% |70.3% [21.7% .0% |66.7% |45.5% [38.1% |[53.1% |52.6% |48.5% |51.6% [39.0%
Cieevesseeiaenaenn.]| 1008 [77.6% |22.4% .08 l17.2% [25.9% |27.6% {29.3% [17.2% |27.6% [27.6% |27.6%
TUMe s e enenrnnnnnnes 36 10 26 1 3 13 10 9 6 9 6 15
weeeeereeeveneesaaa|29.0% |15.6% |43.3% [50.0% [20.0% [39.4% )23.8% [28.1% [31.6% [27.3% |19.4% [36.6%
ereieeenireeneaaas] 1008 |27.8% [72.2% 2.8% 8.3% |36.1% |27.8% |25.0% |16.7% [25.0% [16.7% |41.7%
SUPER Levuvnonesrnnnn 14 3 11 1 0 4 5 4 0 4 5 5
USRI b § -1 1 4.7% {18.3% |50.0% .0%  [12.1% |11.9% [12.5% .08 |12.1% [16.1% |12.2%
eieteeeseenease.s]| 1008 |21.4% |78.6% 7.1% .0%  |{2B.6% |35.7% |28.6% .0%  [28.6% 135.7% [35.7%
NET TV eounrnnennvnen 8 4 4 0 0 0 7 1 1 3 3 1
eetieeiiceneeeeen..] 6.5% | 6.3% 6.7% .0% .0% .0%  |16.7% 3.1% 5.3% 9.1% 9.7% 2.4%
eteseeesesieaea.e.] 100% |50.0% [50.0% .0% .0% .0% {87.5% |12.5% |12.5% [37.5% |37.5% |12.5%
SMASH TVauesuevnonnnnn 3 1 2 ) 0 0 3 0 0 0 0 3
e rereneeerneriaens| 2.48 1.6% 3.3% .0% .0% 0% | 7.1% .0% .0% .0% .0% 7.3%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{continued)
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TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT -~ 4TH QUARTER 2003

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP S0CIO~-ECONOMIC GROUP
MALE |FEMALE (12 -~ 1718 - 3031 - 50{51 -~ 65]|OVER 65 AB Cc1 cz2 bE
teesreassrasncaeses| 100% 33.3% 66.7% .0% .0% .0% 100% .0% .0% 0% -0% 100%
RAL.ciecencacensonaas 1 0 1 o 0 1 0 0 0 0 1 0
tesieteersscanansone .8% .0% 1.7% .0% .0% 3.0% .0% - 0% -0% -0% 3.2% 0%
teceesrineenacessns]| 100% -0% 100% -0% -0% 100% 0% .0% -0% .0% 100% 0%
MEDIASET.v.cccecoanas 2 0 2 0 1 0 0 1 1 0 0 1
I I 1 1 -0% 3.3% .0% 6.7% .0% .0% 3.1% 5.3% 0% .0% 2.4%
cevecessenssconnaos| 100% .0% 100% .0% 50.0% -0% 0% 50.0% 50.0% 0% .0% 50.0%
SATELLITE........-... 2 1 1 Y] i 0 1 0 1 1 0 0
I I Y 1 1.6% 1.7% .0% 6.7% 0% 2.4% .0% 5.3% 3.0% .0% .0%
ceracserecsensasess]| 100% 50.0% 50.0% .0% 50.0% .0% 50.0% .0% 50.0% 50.0% .0% .0%
CHILDREN'S PROGRAMMES
NONE....crevceonnenns 87 46 41 1 0 21 26 29 16 23 19 29
crarrererasareasaae]70.2% 71.9% 68.3% 50.0% 66.7% 63.6% 61.9% 90.6% 84.2% 69.7% 61.3% 70.7%
ceeerecenacaraanane| 100% 52.9% 47.1% 1.1% 11.5% 24.1% 29.9% 33.3% 18.4% 26.4% 21.8% 33.3%
TVMiceoeoeensacvnvane 11 3 8 1 2 4 3 1 0 3 6 2
cveressesrenccevans| B.9% 4.7% 13.3% 50.0% 13.3% 12.1% 7-1% 3.1% .0% 9.1% 15.4% 4.9%
cessessescassesaensl 100% 27.3% 72.7% 9.1% 18.2% 36.4% 27.3% 9.1% .0% 27.3% 54.5% 18.2%
SUPER l.cscvercacanss 3 2 1 0 1 0 1 1 0 1 1 1
crrercterseresaensa) 2.4% 3.1% 1.7% .0% 6.7% .0% 2.4% 3.1% 0% 3.0% 3.2% 2.4%
P I R 66.7% 33.3% -0% 33.3% -0% 33.3% 33.3% .0% 33.3% 33.3% 33.3%
NET TV.eoieeencnonnnn 16 11 5 0 0 7 8 1 2 5 3 5
cerestecanrereerasen(12.9% 17.2% 8.3% 0% 0% 21.2% 19.0% 3.1% 10.5% 15.2% 12.9% 12.2%
e I X 68.8% 31.3% 0% -0% 43.8% 50.0% 6.3% 12.5% 31.3% 25.0% 31.3%
RAT..ocecncacncronans 1 1 0 0 1 0 ] ] 0 0 1 0
sesrasanttasnsennen .8% 1.6% . 0% -0% 6.7% .0% .0% .0% -0% -0% 3.2% -0%
ceeveccssesancseaas]| 100% 100% -0% .0% 100% .0% .0% -0% .0% .0% 100% .0%
MEDIASET.esveecceocenns 3 1 2 0 0 1 2 0 0 1 0 2
tencetenoancasaaens] 2.4% 1.6% 3.3% 0% 0% 3.0% 4.8% .0% 0% 3.0% -0% 4.9%
esesnesevacaraaaas| 100% 33.3% 66.7% -0% 0% 33.3% 66.7% .0% .0% 33.3% .0% 66.7%
SATELLITE...ccccvevns 3 0 3 0 1 0 2 0 1 0 0 2
wessevserenacaarens| 2.4% -0% 5.0% -0% 6.7% -0% 4.8% 0% 5.3% 0% -0% 4.9%
careecencascenavsaa| 100% .0% 100% .0% 33.3% -0% 66.7% -0% 33.3% .0% 0% 66.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES

BASE

= ALL WHO WATCH TV

= ROW PERCENTAGES

{continued)
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BROADCASTING AUTHORITY -~ MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.5~3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND S0CIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17)18 - 30{31 - 50|51 - 65|OVER 65 AB Cc1 c2 DE
RELIGION
NONE..oocevencseennan 69 39 30 1 10 20 23 15 8 19 18 24
rssessemssssannses|D5.6% 60.9% 50.0% 50.0% 66.7% 60.6% 54.8% 46.9% 42.1% 57.6% 58.1% 58.5%
teeesreavesnnseasas| 100% 56.5% 43.5% 1.4% 14.5% 29.0% 33.3% 21.7% 11.6% 27.5% 26.1% 34.8%
TUM.esesevoonnconnanse 29 14 15 1 3 7 11 7 4 9 8 8
censssrsssevararees|23.4% 21.9% 25.0% 50.0% 20.0% 21.2% 26.2% 21.9% 21.1% 27.3% 25.8% 19.5%
esesencnnannasnsos| 100% 48.3% 51.7% 3.4% 10.3% 24.1% 37.9% 24.1% 13.8% 31.0% 27.6% 27.6%
SUPER l.cioecncvnncnn 7 2 5 0 0 2 3 2 0 3 2 2
tesancasassancaceas] 5.6% 3.1% 8.3% .0% .0% 6.1% 7.1% 6.3% .0% 9.1% 6.5% 4.9%
cevevessesvecsescse| 100% 28.6% 71.4% .0% 0% 28.6% 42.9% 28.6% .0% 42.9% 28.6% 28.6%
NET TVeeesooorononcns 5 1 4 0 0 2 1 2 2 0 1 2
....;..........-... 4.0% 1.6% 6.7% .0% 0% 6.1% 2.4% 6.3% 10.5% .0% 3.2% 4.9%
vevevossreensascens| 100% 20.0% 80.0% .0% .0% 40.0% 20.0% 40.0% 40.0% 0% 20.0% 40.0%
SMASH TV..ecneacavann 11 6 5 0 1 2 4 4 3 2 1 5
eeenacoannnoencana| B.9% 9.4% 8.3% .0% 6.7% 6.1% 9.5% |12.5% 15.8% 6.1% 3.2% 12.2%
tesereseasansenanss]| 100% 54.5% 45.5% 0% 9.1% 18.2% 36.4% 36.4% 27.3% 18.2% 9.1% 45.5%
RAT..vnnnrorovonnmsce 2 i 1 0 0 0 0 2 2 0 1] 0
ceseresvneaevessaee| 1.6% 1.6% 1.7% 0% .0% .0% .0% 6.3% 10.5% .0% 0% .0%
seessescsnacesaensa| 100% 50.0% 50.0% .0% -0% 0% -0% 100% 100% -0% 0% .0%
SATELLITE.ccosoovonea 1 1 0 0 1 0 0 0 0 0 1 ]
ceeeccsessacesanann .8% 1.6% 0% 0% 6.7% 0% -0% 0% .0% 0% 3.2% .0%
treesnoeenasesee-s.]| 100% 100% -0% -0% 100% 0% .0% -0% .0% -0% 100% .0%
BUSINESS/FINANCE
NONE.:.oouevnoscaonne 28 48 50 1 10 23 32 26 15 25 24 34
feeenccacecvansanes|79.0% 75.0% 83.3% 50.0% 66.7% B7.9% 76.2% 81.3% 76.9% 75.8% 77.4% 82.9%
teseaerenessaraasss| 100% 49.0% 51.0% 1.0% 10.2% 29.6% 32.7% 26.5% 15.3% 25.5% 24.5% 34.7%
TVMieroneonasnanoonnn 20 i3 7 1 2 3 9 5 4 6 5 5
P T T 20.3% 11.7% 50.0% 13.3% 9.1% 21.4% 15.6% 21.1% 18.2% 16.1% 12.2%
civsoessenessacvasas| 100% 65.0% 35.0% 5.0% 10.0% 15.0% [45.0% 25.0% 20.0% 30.0% 25.0% 25.0%
SUPER licceecnsnanens 4 2 2 Q 1 1 1 1 0 1 1 2
sesrseseaasnsaeensss]| 3.2% 3.1% 3.3% 0% 6.7% 3.0% 2.4% 3.1% 0% 3.0% 3.2% 4.9%
e i 1 1 E ) 50.0% 50.0% -0% 25.0% 25.0% 25.0% 25.0% -0% 25.0% 25.0% 50.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV

(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.5~3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB c1l c2 DE
—
SATELLITE..ccocscvesn 2 1 1 0 2 0 0 o 0 1 1 0
feecscsncanensassss]| 1.6% 1.6% 1.7% -0% 13.3% .0% .08 .0% 0% 3.0% 3.2% 0%
teerersevnanesanaas] 100% 50.0% 50.0% -0% 100% .0% 1 .o% .0% .0% 50.0% 50.0% 0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV




TABLE 6.6: INTEREST IN BROADCASTING AUTHORITY POLITICAL PROGRAMMES

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

- BY GENDER, AGE AND SOCIOQ-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 ~ 17}18 ~ 30|31 -~ 50|51 -~ 65[OVER 65 AB Cl c2 DE
POTAL...cosnersnconss| 1001 490 511 112 209 372 182 126 147 296 249 309
K44
NO ANSWER.ec.oovavanse 8 5 3 0 0 5 2 1 0 0 3 5
carenesssntescncans .8% 1.0% .6% .0% .0% 1.3% 1.1% .8% .08 .0% 1.2% 1.6%
sesesvnsscssesacses| 100% 62.5% 37.5% .0% 0% 62.5% 25.0% 12.5% .0% .0% 37.5% 62.5%
ALWAYS. .conocevocasns 143 85 58 2 19 61 37 24 17 49 29 48
assecearonarsonsano|14.3% 17.3% 11.4% 1.8% 9.1% 16.4% 20.3% 19.0% 11.6% 16.6% 11.6% 15.5%
cesecvasarsnsassasa] 100% 59.4% 40.6% 1.4% 13.3% 42.7% 25.9% 16.8% 11.9% 34.3% 20.3% 33.6%
SOMETIMES . eeeveooanns 501 247 254 32 113 198 94 64 75 153 131 142
cesecessrsarassosss|50.0% 50.4% 49.7% 28.6% 54.1% 53.2% {51.6% 50.8% 51.0% 51.7% 52.6% 46.0%
ceratecerossosnassa] 100% 49.3% 50.7% 6.4% 22.6% 39.5% 18.8% 12.8% 15.0% 30.5% 26.1% 28.3%
NEVER:.coveeeenoaeann 349 153 196 78 77 108 49 37 55 94 86 114
cesencccivossnvense [34.9% 31.2% 38.4% 69.6% 36.8% 29.0% 26.9% 29.4% 37.4% 31.8% 34.5% 36.9%
cesncascoveansceenaa! 100% 43.8% 56.2% 22.3% 22.1% 30.9% 14.0% 10.6% 15.8% 26.3% 24.6% 32.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

= ALL




TABLE 6.7: SUGGESTIONS FOR NEW RADIO PROGRAMMES
- BY GENDER, RAGE AND SOCIO-ECONOMIC GROUP

. BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TOTAL GERDER AGE GROUP S0CIO-ECONOMIC GROUP
MALE FEMALE {12 - 17]18 - 30{31 ~ 50{51 - 65|OVER 65 RB Cl c2 DE
TOTAL.cccoeranovanens 764 384 380 73 170 277 137 107 107 238 192 227
NO ANSWER...cocsveons 727 364 363 71 163 262 128 103 103 228 181 215
enesasessessarsnes|95.2% 94.8% 95.5% 97.3% 95.9% 94.6% 93.4% 96.3% 96.3% 95.8% 94.3% 94.7%
vessrcesncsecsasees| 100% 50.1% 49.9% 9.8% 22.4% 36.0% 17.6% 14.2% 14.2% 31.4% 24.9% 29.6%
MORE MUSIC FROM 1%970s
& 1980S.cicacccans 1 1 o 0 0 1 0 0 0 0 0 1
esacerssescovasans .1% . 3% .0% 0% .0% 4% 0% -0% -0% .0% .0% 4%
teescenenesnscer-o-| 100% 100% .0% .0% .0% 100% .0% -0% 0% 0% .0% 100%
MORE DISCUSSION
PROGRAMMES . o ¢ o e« + » 8 5 3 0 0 6 1 1 0 5 0 3
teresevarsrnsasanes| 1.0% 1.3% .8% .0% 0% 2.2% 7% -9% .0% 2.1% 0% 1.3%
sersnsnsuavescosasa| 100% 62.5% 37.5% .0% .0% 75.0% 12.5% 12.5% .0% 62.5% .0% 37.5%
MORE PLAYS...cecsvves 6 1 5 0 0 1 4 1 1 0 2 3
cevrseevencncraneny -8% -3% 1.3% .0% .0% 4% 2.9% 9% 9% .0% 1.0% 1.3%
Chieestsaseasaasaoa] 100% 16.7% 83.3% 0% .0% 16.7% 66.7% 16.7% 16.7% .0% 33.3% 50.0%
MORE MUSIC..cescovens 17 8 9 2 5 5 4 1 1 3 7 6
eneeencanenonsenas| 2.2% 2.1% 2.4% 2.7% 2.9% 1.8% 2.9% .9% 9% 1.3% 3.6% 2.6%
seesscssesrsonssase| 100% 47.1% 52.9% 11.8% 29.4% 29.4% 23.5% 5.9% 5.9% 17.6% 41.2% 35.3%
MORE SPORTS.c.cseceess 1 1 (] 0 1 [ 0 0 1 0 0 0
ceeseecesanssoeanca 1% .3% .0% 0% .6% .0% -0% .0% .9% -0% .0% .0%
eeeevasscesrsussona| 100% 100% 0% .0% 100% .0% 0% .0% 100% .0% .0% .0%
MORE NEWS...cvceeeenn 2 1 1 0 0 Y] 1 1 1 1 0 0
ceseccencensarssana .3% - 3% -3% .0% .0% .0% 7% .9% .9% 4% 0% 0%
ciernecenrseasavesaa| 100% 50.0% 50.0% .0% -0% 0% 50.0% 50.0% 50.0% 50.0% .0% .0%
MORE EDUCATIONAL
PROGRRAMMES..svv.. 5 4 1 0 1 4 0 0 0 2 2 1
ceseeeseancentsaanas 7% 1.0% .3% .0% -6% 1.4% .0% 0% .0% .8% 1.0% .4%
cecsscsensacecosecas| 100% 80.0% 20.0% 0% 20.0% 80.0% 0% 0% -0% 40.0% 40.0% 20.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2003

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO~ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 1718 - 30{31 - 50}51 - 65|OVER 65 AB Cl c2 DE
TOTAL..ssccscecrvosee 994 487 507 112 207 371 182 122 146 293 249 306
NO ANSWER..-sccevoov-- 570 258 312 72 121 200 99 78 81 170 136 183

Wesecsssoneensenvss|D7.3% 53.0% 61.5% 64.3% 58.5% 53.9% 54.4% 63.9% 55.5% 58.0% 54.6% 59.8%
veseseroaasencesses| 100% 45.3% 54.7% 12.6% 21.2% 35.1% 17.4% 13.7% 14.2% 29.8% 23.9% 32.1%

MORE PLAYS IN MALTESE 58 29 29 4 9 22 14 9 3 i2 17 26
veencvssenssaessasas]| 5.8B% 6.0% 5.7% 3.6% 4,3% 5.9% 7.7% 7.4% 2.1% 4.1% 6.8% 8.5%
eenacsseessensenos] 100% 50.0% 50.0% 6.9% 15.5% 37.9% 24.1% 15.5% 5.2% 20.7% 29.3% 44.8%

OLD FILMS:coosccorens 2 1 1 0 0 1 1 0 0 1 1 0
cisasvnsesessvasens .2% .2% .2% .0% .0% .3% .5% .0% .0% .3% . 4% . 0%
tesessssessacensnes] 100% 50.0% 50.0% .0% .0% 50.0% 50.0% 0% 0% 50.0% 50.0% .0%

FILMS IN MALTESE..... 1 [ 1 ) 0 0 1 0 0 0 1 0 ]
rsecscsonasnanenas .13 -0% .2% .0% .0% .3% .0% .0% .0% .3% .0% .0%
weceseesnseansaaass| 100% .0% 100% .0% 0% 100% .0% .0% .0% 100% .0% .0%

MORE FILMS..cooenooeas 76 38 38 8 18 29 16 5 8 27 20 21

werecessecvensacase| T1.6% 7.8% 7.5% 7.1% 8.7% 7.8% 8.8% 4.1% 5.5% 9.2% 8.0% 6.9%
T I 11 50.0% 50.0% 10.5% 23.7% 38.2% 21.1% 6.6% 10.5% 35.5% 26.3% 27.6%

MORE DISCUSSION
PROGRAMMES o ¢ ¢ « o » o 23 i3 10 1 5 8 8 1 7 6 5 5
eemsecesecensesvee| 2.3% 2.7% 2.0% 9% 2.4% 2.2% 4.4% .8% 4.8% 2.0% 2.0% 1.6%
freeecesraseesesass| 100% 56.5% 43.5% 4.3% 21.7% 34.8% 34.8% 4.3% 30.4% 26.1% 21.7% 21.7%

QUIZZES ccvesoncnceens i2 5 7 2 1 6 2 1 2 4 4 2
cevevoeesaserassaes]| 1.2% 1.0% 1.4% 1.8% .5% 1.6% 1.1% .B% 1.4% 1.4% 1.6% .7%
eeensossscnnsssaes| 100% 41.7% 58.3% 16.7% 8.3% 50.0%¢ (16.7% 8.3% 16.7% 33.3% 33.3% 16.7%

CARTOONS.ccoevavevans i5 7 8 6 2 6 0 1 2 4 5 4
eiesesscnenssneasat 1.5% 1.4% 1.6% 5.4% 1.0% 1.6% .0% .B% 1.4% 1.4% 2.0% 1.3%
e e 1 46.7% 53.3% 40.0% 13.3% 40.0% .0% 6.7% 13.3% 26.7% 33.3% 26.7%

HOUSEHOLD RELATED
PROGRAMMES :
COOKING, SEWING
ETCuveesoovrascvoncn 23 6 i7 4 5 9 3 2 2 7 7 7
teeesseacsecesnanes]| 2.3% 1.2% 3.4% 3.6% 2.4% 2.4% 1.6% 1.6% 1.4% 2.4% 2.8% 2.3%
tevecsscarareaneoss! 100% 26.1% 73.9% 17.4% 21.7% 39.1% 13.0% 8.7% 8.7% 30.4% 30.4% 30.4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV
(continued)
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BROADCASTING AUTHORITY -~ MALTA: MEDIA AUDIT -~ 4TH QUARTER 2003

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE |FEMALE {12 - 17|18 - 30{31 - 50|51 ~ 65|OVER 65 AB Cc1 cz DE
CHILDREN'S PROGRAMMES 11 3 8 1 2 8 0 0 3 2 3 3
seeeseemraranensase| 1.1% .6% 1.6% .9% 1.0% 2.2% -0% .0% 2.1% 7% 1.2% 1.0%
teveossevasaacasses| 100% 27.3% 72.7% 9.1% 18.2% 72.7% .0% .0% 27.3% 18.2% 27.3% 27.3%
MORE SPORTS...ccecsen 53 47 6 5 i8 19 8 3 5 18 il 19

tesesessseesesesaas| D5.3% 9.7% 1.2% 4.5% 8.7% 5.1% 4.4% 2.5% 3.4% 6.1% 4.4% 6.2%
tevseserescenassaes] 100% 88.7% 11.3% 9.4% 34.0% 35.8% 15.1% 5.7% 9.4% 34.0% 20.8% 35.8%

DOCUMENTARIES/HISTORY
/CULTURE/TRAVEL
PROGRAMMES.,....... 49 35 14 2 i0 24 8 5 8 12 11 1
teeeesosncesaaseses| 4.9% 7.2% 2.8% 1.8% 4.8% 6.5% 4.4% 4.1% 5.5% 4.1% 4.4% 5.9%
cevesseraveasseasass] 100% 71.4% 28.6% 4.1% 20.4% 49.0% {16.3% 10.2% 16.3% 24.5% 22.4% 36.7%

MORE COMEDY....esvvww 24 10 14 0 3 14 3 4 4 8 i0 2
cemenseersassacvasal 2.4% 2.1% 2.8% .0% 1.4% 3.8% 1.6% 3.3% 2.7% 2.7% 4.0% .7%
ceeerevsensernseasa] 100% 41.7% 58.3% -0% 12.5% 58.3% 12.5% 16.7% 16.7% 33.3% 41.7% 8.3%

MORE SERIOUS &

EDUCATIONAL
PROGRAMMES ¢ v o v s o s 50 30 20 2 7 24 11 6 16 15 9 10
cetsennoasarsssassa| 3.0% 6.2% 3.9% 1.8% 3.4% 6.5% 6.0% 4.9% 11.0% 5.1% 3.6% 3.3%
ceserecrasaavaasaas| 100% 60.0% 40.0% 4.0% 14.0% 48.0% 22.0% 12.0% 32.0% 30.0% 18.0% 20.0%
MORE YOUTH PROGRAMMES 8 2 6 5 1 0 1 1 Q 5 3 0
eevencaseasasenson .8% -4% 1.2% 4.5% .5% .0% .5% -8% .0% 1.7% 1.2% .0%
crrieeaevareacasensss] 100% 25.0% 75.0% 62.5% 12.5% -0% 12.5% 12.5% .0% 62.5% 37.5% .0%
MORE MUSIC.o.vonsvcve 20 11 9 7 6 2 1 4 4 7 7 2
J e I 2.3% 1.8% 6.3% 2.9% .5% .5% 3.3% 2.7% 2.4% 2.8% 7%

feeeresronneaeeasasl 100% 55.0% 45.0% 35.0% 30.0% 10.0% 5.0% 20.0% 20.0% 35.0% 35.0% 10.0%

MORE RELIGIOUS

PROGRAMMES .. v v av e 9 3 6 1 0 5 1 2 3 0 4 2
eeeseressaosnsannan .9% 6% 1.2% -9% -0% 1.3% -5% 1.6% 2.1% .0% 1.6% 7%
ceececcocasaesaaeas]| 100% 33.3% 66.7% 11.1% 0% 55.6% 11.1% 22.2% 33.3% .0% 44.4% 22.2%

MORE MALTESE SOAP

OPERAS/SERIALS.... 22 7 15 2 2 9 8 1 1 6 8 7
feteraseneneasaeeas| 2.2% 1.4% 3.0% 1.8% 1.0% 2.4% 4.4% .8% 7% 2.0% 3.2% 2.3%
cesseenecanveneasaa] 100% 31.8% 68.2% 9.1% 9.1% 40.9% {36.4% 4.5% 4.5% 27.3% 36.4% 31.8%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV

(continued)



BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT -~ 4TH QUARTER 2003

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECOKOMIC GROUP
MALE |FEMALE |12 - 17|18 = 30|31 - 50|51 - 65|0OVER 65| AB c1 c2 DE

MORE VARIETY ]

PROGRAMMES .« <. s s.. 9 5 4 0 1 3 1 4 2 3 4 0

feesavesescsencraan .9% 1.0% .8% 0% .5% .B% .5% 3.3% 1.4% 1.0% 1.6% .0%

Cesessessssenassaas| 100% {55.6% [44.4% 0% {11.1%  |33.3% {11.1% [44.4% [22.2% |33.3% |44.4% .0%
CURRENT AFFAIRS...... 3 3 0 0 0 2 1 0 0 0 2 1

eetertreeeanraaann .3% .6% .0% .0% .0% .5% ] .5% .0% .0% .0% .8% .3%

Cetessccasaesasanas| 100% 100% .0% .0% 0% {66.7% |33.3% .0% .0% 0% |66.7% (33.3%
F*'IDEJN

L-IMBALLEF-LIKE

PROGRAMMES . » . -.... 3 1 2 0 0 1 1 1 0 1 1 1

Chesseteeseenaconns .3% .2% .4% .0% .0% .3% .5% .8% .0% .3% .4% .3%

hheessanseesssesses| 1D0%  33.3% [66.7% .0% .0% )33.3% |33.3% )33.3% .0% |33.3% |33.3%  )33.3%
LESS POLITICS.c.vess. 3 2 1 0 1 1 0 1 1 0 0 2

e eetcetentaeeanaan .3% .4% .2% .0% .5% .3% .0% .8% .7% .0% .0% .7%

teensesseeaaneneeaa| 100% |66.7% |33.3% 0%  }33.3% ]33.3% .0% |33.3% |33.3% .0% .0% [66.7%
INTER~STATION

CO~ORDINATION TO

AVOID SAME GENRE

CONFLICT:wesesvoans 26 10 16 0 2 15 7 2 1 6 5 14

teesesrecsesereasaae] 2.6% 2.1% 3.2% .0% 1.0% a.0% | 3.8% 1.6% .7% 2.0% 2.0% 4.6%

teeseevuesnasaesaas| 100% |38.5% |61.5% .0% 7.7% [57.7% [26.9% 7.7% 3.8% {23.1% [19.2% |[53.8%
MORE ENGLISH SQaP

OPERAS..cesvrcens- 7 1 6 1 2 3 1 g 1 2 [ 4

feeceemaseeceaaanen .78 .2% 1.2% .9% 1.0% .8% .5% .0% .7% .7% . 0% 1.3%

ceeevecacossasoensa) 100% }14.3% [85.7% |14.3% }28B.6% [42.9% |14.3% .0%  |14.3% |28.6% .0% |57.1%
MORE NEWS...eevusanae 8 5 3 1 1 3 2 1 2 3 3 ]

fhesesensreccennann .8% 1.0% .6% .9% .5% .8% 1.1% .8% 1.4% 1.0% 1.2% .0%

caesesesecenaeaae.a] 100% 162.5% |37.5% |[12.5% |12.5% [37.5% }25.0% [12.5% |25.0% (37.5% |37.5% .08
LESS REPETITION...... 2 2 0 0 0 1 1 (1] 1 0 0 1

serseescecensiseans .2% .43 .D% .0% .0% .3% .5% .0% .73 .0% .0% .3%

heerstecseseneaasa) 100% 100% .0% 0% .0%  150.0% ]50.0% 0% }50.0% .0% .0% |50.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV



Table 6.1 General Preferences for Radio Programme Sectors
(4™ Quarter 2002 - 2003)

PROGRAMME SECTOR % %
2002 2003
(4" Quarter) | (4™ Quarter)

Music 82.1 85.6
Local News 74.5 74.6
Foreign News 70.9 72.9
Discussions on Personal Problems 47.1 52.4
Current Affairs 38.7 40.7
Health/Beauty/Home/Law 37.4 39.5
Religion 37.6 38.5
Women’s Programmes 29.1 32.7
Culture 29.3 29.8
Sports 26.2 28.8
Novels/Plays 25.4 28.3
Money/Business 13.9 15.6
Children 11.0 13.4

Table 6.2 General Preferences for TV Programme Sectors
(4™ Quarter 2002 - 2003)

PROGRAMME SECTOR % %
2002 2003
(4™ Quarter) | (4™ Quarter)
Foreign News 90.4 94.8
Local News 89.9 94.0
Discussions 74.5 77.4
Weather 65.4 76.0
Documentaries 65.5 70.2
Feature Films 62.3 70.6
Serials/Soap Operas 51.7 60.5
Sports 52.9 59.6
Women's Programmes 41.8 53.2
Plays 56.4 51.6
Quizzes/Game Shows/Variety Progr. 55.5 51.6
Current Affairs 38.2 49.2
Religion 51.8 44.4
Art & Culture 455 29.8
Children's Programmes 26.4 29.8
Music Video-Clips 28.2 21.8
Business & Finance 20.9 21.0




Table 6.3-1.1: Radio Station Preferences for Different Programme Sectors
(4™ Quarter 2002)

RPJ SUPER 1 ‘ 101| ‘ IS RTK SMASH CALY- CAMPUS FM CAPITAL NONE OTAI
\ BRONJA

Music 6.4 8.6 10.9 7.3 2.9 16.0 6.9 4.6 9.3 0.4 2.0 6.8 17.9 100

Discussions 11.3 0.3 13.6 7.2 0.1 0.3 13.7 0.4 - - 0.3 52.9 100

Sport 5.1 0.3 9.3 3.3 0.5 2.2 2.6 0.5 1.3 - - 1.0 73.8 100

Money &

Business 3.3 5.8 2.6 - 0.1 2.0 - - - 0.1 86.1 100

Culture 7.7 0.1 8.8 5.0 - 5,8 - 0.3 0.3 1.3 0.1 70.7 100

Health/Beau-

ty/lhome/Law 8.6 0.1 12.3 5.1 - 0.1 10.9 - - - 0.3 62.6 100

Religion 5.8 0.1 7.2 2.9 - 21.1 0.3 0.1 - - 0.1 62.4 100

Novels &

Plays 7.2 0.1 9.8 3.0 - 4.8 0.1 - 0.1 0.1 74.6 100

Children 2.0 0.1 4.5 2.1 0.1 2.1 - - - 0.1 89.0 100

Women'’s Prg 7.3 8.4 3.9 9.0 - - - 0.4 70.9

Local News 13.5 1.0 20.5 115 | 1.3 75 12.4 2.1 1.4 - = 3.1 25.5 100

Foreign

News 13.5 1.0 19.1 107 | 1.8 6.4 12.2 1.8 1.3 - 0.1 2.9 29.1 100

Current

Affairs 7.1 - 10.9 9.7 0.8 2.2 6.5 0.4 0.1 - 0.1 0.9 61.3 100

Table 6.3-1.2: Radio Station Preferences for Different Programme Sectors
(4™ Quarter 2003)

RP SUPER 1 RTK SMASH CALY- CAMPUS FM CAPITAL
: BRONJA

Music 6.4 71 11.0 5.4 1.0 13.9 6.5 9.7 11.6 - 1.0 6.0 5.9 14.4 100
Discussions 9.8 0.3 17.7 8.6 0.1 0.3 12.6 0.8 1.4 0.1 - 0.3 0.4 47.6 100
Sport 5.4 0.5 10.1 3.1 - 3.1 2.5 0.9 1.4 - - 0.9 0.8 71.2 100
Money &
Business 3.0 - 5.2 2.6 - 1.0 2.2 0.5 0.3 - - 0.4 0.3 84.8 100
Culture 7.5 - 9.0 3.8 - 0.5 5.8 0.7 1.0 0.1 0.8 0.3 0.4 70.2 100
Health/Beau-
ty/home/Law 9.0 0.4 13.0 5.5 0.1 0.1 9.0 0.9 0.7 - - 0.5 0.3 60.5 100
Religion 5.9 - 8.0 1.7 - 0.1 20.8 1.2 0.4 - 0.1 - 0.3 61.5 100
Novels &
Plays 7.2 0.1 11.0 3.5 0.1 0.1 5.2 0.3 0.3 0.1 0.3 - - 71.7 100
Children 4.2 0.1 4.6 18 - 0.1 2.6 0.3 0.1 - - - - 86.6 100
Women’s Prg 8.4 0.1 10.2 4.6 - 0.3 8.0 0.5 0.5 - - 0.1 - 67.3
Local News 16.0 0.7 20.7 10.3 0.3 6.4 9.8 2.1 34 0.1 0.1 2.2 2.5 254 100
Foreign
News 16.4 0.7 18.7 9.7 0.4 6.7 9.6 2.0 BI5) 0.3 0.1 2.1 2.7 271 100
Current
Affairs 9.4 0.3 11.3 7.1 0.4 2.9 4.7 0.9 1.4 0.3 0.1 0.8 1.2 59.3 100




Table 6.5-1.1: TV Channel Preferences for Different Programme Sectors

(4™ Quarter 2002)
TVM SUPER NET ﬁMASH MAX RAI MEDIA- OTHER SATEL. NONE TOTAL
1 PLUS SET ITALIAN LITE
Local News 51.1 24.4 14.3 0.1 0.1 - - - - 10.1 100
Foreign News 26.7 16.0 7.4 0.1 - 10.9 11.6 0.2 17.4 9.6 100
Sports 9.6 8.8 5.4 0.5 - 5.5 8.0 0.2 15.0 471 100
Weather 28.4 14.8 7.7 - 4.4 2.4 - 7.6 34.6 100
Feature Films 4.0 2.7 1.2 0.2 1.5 5.9 28.7 0.7 17.3 37.7 100
Serials/Soap
Operas 6.9 10.2 6.0 0.1 5.5 1.1 16.6 - 5.2 48.3 100
Documentaries 16.4 2.7 1.8 0.9 - 13.6 5.5 0.9 23.6 34.5 100
Current Affairs 19.1 5.5 0.9 - - 6.4 1.8 - 4.5 61.8 100
Discussions 57.3 5.5 2.7 - - 5.5 - 3.6 25.5 100
Quizzes/Game
Shows/Variety 12.7 10.9 2.7 - - 10.0 16.4 - 2.7 44.5 100
Programmes
Music Video- 100
Clips 6.4 0.9 - 1.9 0.9 0.9 0.9 1.8 14.5 71.8
Plays 25.5 20.0 6.4 - - 1.8 - - 2.7 43.6 100
Art & Culture 34.5 2.7 0.9 - - 3.6 0.9 - 2.7 54.5 100
Women 28.2 8.2 - 0.9 0.9 1.8 - 1.8 58.2 100
Children 10.0 6.4 - - 1.8 3.6 - 4.5 73.6 100
Religion 23.6 8.2 10.9 3.6 - 2.7 - - 2.7 48.2 100
Business &
Finance 13.6 2.7 0.9 - - 0.9 - - 2.7 79.1 100
Table 6.5-1.2: TV Channel Preferences for Different Programme Sectors
(4™ Quarter 2003)
TVM SUPER NET‘ ‘ SMASH RAI MEDIASET OTHER SATEL. NONE TOTAL
1 ITALIAN LITE
% % % % % % % % % %
Local News 52.8 25.6 15.5 0.1 - - - - 6.0 100
Foreign News 25.5 15.4 8.0 0.1 11.9 15.0 - 18.9 5.2 100
Sports 11.8 10.5 4.7 0.1 6.7 10.3 - 15.5 40.4 100
Weather 34.0 16.6 8.8 - 4.1 4.5 - 7.9 24.0 100
Feature Films 3.5 5.1 0.6 - 6.5 35.8 0.2 18.8 29.4 100
Serials/Soap
Operas 12.3 14.5 6.9 - 1.4 18.6 0.1 6.6 39.5 100
Documentaries 12.9 3.2 3.2 - 19.4 14.5 - 16.9 29.8 100
Current Affairs 27.4 1.6 5.6 - 2.4 5.6 - 6.5 50.8 100
Discussions 56.5 4.8 10.5 - 0.8 3.2 - 1.6 22.6 100
Quizzes/Game
Shows/Variety 9.7 5.6 24 - 8.1 234 - 2.4 48.4 100
Prog.
Music Video-
Clips 2.4 2.4 - 3.2 0.8 2.4 1.6 8.9 78.2 100
Plays 28.2 9.7 11.3 0.8 0.8 - - 0.8 48.4 100
Art & Culture 234 0.8 - 2.4 - 2.4 - 3.2 70.2 100
Women 29.0 11.3 6.5 2.4 0.8 1.6 - 1.6 46.8 100
Children 8.9 2.4 12.9 - 0.8 2.4 - 2.4 70.2 100
Religion 23.4 5.6 4.0 8.9 1.6 - - 0.8 55.6 100
Business &
Finance 16.1 3.2 - - - - - 1.6 79.0 100




Table 7.1: Daily Radio Average Audience Share — 4™ Quarter 2003
(All slots when the Station is transmitting)

RP/1 SUP

RM ‘ 06.6 1 101 A3FM BAY RTK SMASH CALYPSO CAMPUS BRONJA CAPITAL XFM NONE
Monday 1.76 | 0.53 | 2.21 0.99 0.00 0.85 | 1.31 1.32 0.76 0.00 0.03 0.48 0.40 89.34
Tuesday 1.83 | 0.52 | 2.84 | 091 0.08 0.74 | 114 1.24 0.62 0.00 0.05 0.35 0.42 89.26
Wednesday | 1.64 | 0.75 | 2.04 | 1.25 0.08 1.01 0.97 0.77 0.77 0.03 0.18 0.86 0.66 88.99
Thursday 1.60 | 0.50 | 1.87 | 1.76 0.09 1.40 | 1.03 0.52 0.97 0.04 0.23 0.94 0.63 88.44
Friday 1.23 | 0.68 | 2.33 | 1.45 0.07 097 | 114 0.75 1.34 0.08 0.00 0.61 0.39 88.95
Saturday 0.53 | 047 | 2.27 [ 1.10 0.11 1.08 | 1.26 0.37 0.70 0.00 0.00 0.48 0.28 91.30
Sunday 0.87 | 0.39 | 1.76 [ 0.22 0.01 0.60 [ 0.52 0.36 0.26 0.00 0.00 0.32 0.27 94.43
Daily
Average 1.35 | 0.55 | 219 | 1.10 0.06 0.95 | 1.05 0.76 0.78 0.02 0.07 0.58 0.43 90.10

Table 7.2: Daily Radio Peak Audience Share — 4™ Quarter 2003

RTK SMASH CALYPSO CAMPUS BRONJA CAPITAL XFM

Monday 5.59 1.75 6.99 2.45 0.00 2.80 5.24 4.20 2.10 0.00 0.35 2.10 1.75
Tuesday 6.99 1.75 8.04 3.15 0.35 2.45 3.85 4.20 2.45 0.00 0.35 1.40 1.40
Wednesday 5.94 2.45 5.59 3.50 1.05 3.15 3.50 2.45 3.15 0.35 0.70 2.80 2.10
Thursday 7.34 1.75 5.59 4.55 0.70 3.15 3.50 2.10 2.80 0.35 0.70 2.80 2.10
Friday 5.24 2.10 6.99 3.85 0.35 3.15 4.20 2.10 3.50 0.35 0.00 2.45 1.75
Saturday 2.80 1.75 6.99 4.20 0.70 3.85 4.55 1.75 2.45 0.00 0.00 1.75 1.05
Sunday 3.15 1.75 5.59 1.75 0.35 2.10 2.45 1.75 1.40 0.00 0.00 1.40 1.40
Highest Peak | 7.34 2.45 8.04 4.55 1.05 3.85 5.24 4.20 3.50 0.35 0.70 2.80 2.10

Table 7.3: Weekly Radio Average Audience Levels
- 4" Quarter, 2002 & 2003

(computed on the basis of available time-slot for each station)

SUPEI | AMPU 101 IS/ BAY RTK  iMASI CALYPSO FM APITAL XFM
1 FM \3FM 3RONJA
4" Quarter
2002: Daily
Average
1.17 0.81 2.38 0.01 1.10 0.20 0.83 1.60 0.36 0.30 0.07 0.54 -
4™ Quarter
2002: Daily
Average 1.35 0.55 2.19 0.02 1.10 0.06 0.95 1.05 0.76 0.78 0.07 0.58 0.43
Table 7.4: Daily Average Audience Levels — Radio
th
- 4" Quarter 2002 & 2003
(computed on the basis of audiences between 6.00 a.m. — midnight)
RM RP UPER 101 IS/ BAY RTK  SMASH | CALYPSC  CAMPUS FM | CAPITAL | XFM
106.6) \3fm FM 3RONJ/

4™ Quarter

2002: Daily -

Average 1.56 1.07 | 3.11 1.46 0.27 1.10 2.10 0.47 0.40 0.01 0.10 0.70

4™ Quarter

2003: Daily

Average 1.77 | 0.73 | 2.86 1.44 | 0.08 1.27 1.39 1.00 1.02 0.03 0.09 0.76 0.58




TABLE R1:

RADIO LISTENERSHIP: MONDAY
(BASE=246*)

RP CALYP \

I106.6‘ ‘ | SUP 1 RTK SMASH SO CAMPUS | BRONJA | CAPITAL XFM NONE | |TOTAL
IIDNIGHT | 0.00 | 0.00 0.00 | 0.00 [ 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0030 0.00 | 0.00 0.00 | 0.00 [ 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0100 0.00 | 0.00 0.00 | 0.00 [ 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0130 0.00 | 0.00 0.00 | 0.00 [ 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0200 0.00 | 0.00 0.00 | 0.00 [ 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0230 0.00 | 0.00 0.00 | 0.00 [ 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0300 0.00 | 0.00 0.00 | 0.00 [ 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0330 0.00 | 0.00 0.00 | 0.00 [ 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0400 0.35 | 0.00 0.00 | 0.00 [ 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 0.00 99.65 100
0430 0.35 | 0.00 0.00 | 0.00 [ 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 0.00 99.65 100
0500 0.70 | 0.00 0.35 | 035 [ 0.00 | 0.00 | 0.00 0.35 | 0.00 0.00 0.00 0.00 0.00 98.25 100
0530 1.05 [ 0.00 1.05 [ 0.70 | 0.00 | 0.00 [ 0.00 0.35 | 0.00 0.00 0.00 0.00 0.00 96.85 100
0600 1.40 [ 0.00 1.40 [ 1.05 | 0.00 | 0.00 [ 1.05 0.35 | 0.00 0.00 0.00 0.00 0.35 94.41 100
0630 2.10 | 0.00 1.05 [ 140 | 0.00 | 0.00 [ 1.05 0.70 | 0.00 0.00 0.00 0.35 0.35 93.01 100
0700 3.50 | 0.00 175 [ 210 | 0.00 | 1.05 [ 1.40 245 | 0.35 0.00 0.00 0.00 1.05 86.36 100
0730 3.85 | 0.00 315 | 245 | 0.00 | 1.75 | 2.80 2.80 | 0.70 0.00 0.00 0.00 1.75 80.77 100
0800 4.20 | 0.70 420 | 210 [ 0.00 | 0.70 | 4.90 315 | 0.70 0.00 0.00 0.35 1.05 77.97 100
0830 4.20 | 0.70 490 | 210 [ 0.00 | 0.70 | 4.90 3.85 | 0.70 0.00 0.00 0.35 1.05 76.57 100
0900 420 [ 1.05 6.29 | 210 [ 0.00 | 1.75 | 5.24 4.20 1.75 0.00 0.00 1.40 0.70 71.33 100
0930 420 [ 1.05 6.99 | 245 [ 0.00 | 245 | 4.90 3.85 1.75 0.00 0.00 1.40 0.70 70.28 100
1000 4.90 | 1.40 594 | 245 | 0.00 | 245 | 4.90 3.50 1.75 0.00 0.00 2.10 1.40 69.23 100
1030 524 | 1.40 594 | 210 | 0.00 | 2.80 | 3.85 2.80 1.40 0.00 0.00 2.10 1.40 70.98 100
1100 559 | 1.05 594 | 210 | 0.00 | 245 | 3.85 2.80 1.40 0.00 0.00 1.40 1.40 72.03 100
1130 524 | 1.40 6.99 | 245 [ 0.00 | 245 | 3.50 2.10 1.40 0.00 0.35 1.05 1.40 71.68 100
NOON 4.55 | 1.40 559 | 210 | 0.00 | 210 | 2.45 2.45 1.40 0.00 0.35 0.70 0.70 76.22 100
1230 3.50 | 1.05 559 | 210 | 0.00 | 210 | 1.75 2.10 1.40 0.00 0.35 0.70 0.35 79.02 100
1300 210 [ 1.05 455 | 210 [ 0.00 | 1.05 | 1.05 1.75 1.05 0.00 0.35 0.70 0.35 83.92 100
1330 210 [ 1.05 420 | 175 [ 0.00 | 1.05 | 1.05 1.75 [ 0.70 0.00 0.00 0.70 0.70 84.97 100
1400 210 [ 1.05 350 | 1.05 | 0.00 | 1.05 | 0.70 2.10 1.05 0.00 0.00 1.05 0.00 86.36 100
1430 1.75 | 0.70 315 | 1.05 | 0.00 | 0.70 | 1.05 2.10 1.05 0.00 0.00 1.05 0.35 87.06 100
1500 1.40 [ 1.05 2.80 | 1.05 [ 0.00 | 1.05 | 1.05 2.10 1.40 0.00 0.00 0.70 0.35 87.06 100
1530 1.05 [ 1.05 2.80 | 1.05 [ 0.00 | 140 | 1.05 2.10 1.05 0.00 0.00 1.05 0.00 87.41 100
1600 210 [ 1.05 315 | 1.75 | 0.00 | 1.40 | 1.40 2.80 1.40 0.00 0.00 1.05 0.00 83.92 100
1630 1.75 [ 1.75 245 | 1.40 [ 0.00 | 1.40 | 1.40 1.75 1.40 0.00 0.00 1.05 0.35 85.31 100
1700 1.40 [ 1.75 210 | 175 [ 0.00 | 1.75 | 1.05 2.80 1.05 0.00 0.00 0.70 0.00 85.66 100
1730 1.40 [ 1.40 175 [ 1.75 ] 0.00 | 0.70 [ 0.70 210 | 0.70 0.00 0.00 0.70 0.35 88.46 100
1800 1.40 [ 1.05 210 | 1.40 [ 0.00 | 1.05 | 0.70 1.75 1.75 0.00 0.00 0.00 0.35 88.46 100
1830 1.05 [ 0.70 210 | 035 [ 0.00 | 0.70 | 0.70 0.70 1.75 0.00 0.00 0.70 0.35 90.91 100
1900 0.70 | 0.35 1.75 [ 0.35 | 0.00 | 0.35 [ 0.70 070 | 2.10 0.00 0.00 0.70 0.35 91.96 100
1930 0.70 | 0.35 070 | 035 [ 0.00 | 0.35 | 0.35 0.35 1.40 0.00 0.00 0.70 0.35 94.41 100
2000 1.40 [ 0.00 0.35 | 0.00 [ 0.00 | 035 | 0.35 0.00 1.40 0.00 0.00 0.35 0.70 95.10 100
2030 1.40 [ 0.00 0.35 | 0.00 [ 0.00 | 0.70 | 0.35 0.00 | 0.70 0.00 0.00 0.00 0.35 96.15 100
2100 0.35 | 0.00 0.35 | 0.00 [ 0.00 | 0.70 | 0.00 0.00 1.05 0.00 0.00 0.00 0.35 97.20 100
2130 0.35 | 0.00 0.35 | 035 [ 0.00 | 0.70 | 0.35 0.00 | 0.35 0.00 0.00 0.00 0.00 97.55 100
2200 0.35 | 0.00 0.35 | 0.00 [ 0.00 | 0.70 | 0.70 0.00 | 0.35 0.00 0.00 0.00 0.00 97.55 100
2230 0.35 | 0.00 0.35 | 0.00 [ 0.00 | 035 | 1.05 0.35 | 0.35 0.00 0.00 0.00 0.00 97.20 100
2300 0.35 | 0.00 0.00 | 0.00 [ 0.00 | 035 | 0.35 0.35 | 0.00 0.00 0.00 0.00 0.00 98.60 100
2330 0.00 | 0.00 0.00 | 0.00 [ 0.00 | 0.35 | 0.35 0.00 | 0.00 0.00 0.00 0.00 0.35 98.95 100
average 1.76 | 0.53 221 | 099 [ 0.00 [ 0.85 | 1.31 1.32 [ 0.76 0.00 0.03 0.48 0.40 89.34
maximun | 559 | 1.75 6.99 | 245 [ 0.00 | 280 | 5.24 420 [ 2.10 0.00 0.35 2.10 1.75 [ 100.00
std. dev. 1.70 [ 0.59 224 | 093 [ 0.00 | 082 | 157 1.31 0.66 0.00 0.10 0.57 0.47 9.87
average
for 0600-
2400 hrs 2.28 | 0.71 291 ] 129 [ 0.00 | 1.14 | 1.75 1.74 1.02 0.00 0.04 0.64 0.53 85.95

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked about
viewing on the day prior to the interview, Set ‘B’ respondents were asked about viewing two days prior to

the interview.



TABLE R2: RADIO LISTENERSHIP: TUESDAY
(BASE=246")

RP

I106.6‘ ‘ | SUP 1 RTK CAMPUS | BRONJA  CAPITAL NONE TOTAL
1IDNIGHT 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 [ 0.00 0.00 [ 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0030 0.00 [ 0.00 0.00 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0100 0.00 [ 0.00 0.00 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0130 0.00 [ 0.00 0.00 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0200 0.00 [ 0.00 0.00 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0230 0.00 [ 0.00 0.00 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0300 0.00 [ 0.00 0.00 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0330 0.00 [ 0.00 0.00 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0400 0.35 [ 0.00 0.35 0.00 [ 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 98.95 100
0430 0.35 [ 0.00 0.35 0.00 [ 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 98.95 100
0500 0.35 | 0.00 0.70 0.00 [ 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 98.60 100
0530 0.35 | 0.00 1.40 0.35 [ 0.00 0.00 0.70 0.35 0.00 0.00 0.00 0.00 0.35 96.50 100
0600 1.05 | 0.00 2.80 1.40 | 0.00 0.00 1.05 0.35 0.00 0.00 0.00 0.00 0.35 93.01 100
0630 2.10 | 0.00 2.45 1.40 | 0.00 0.00 2.10 0.35 0.00 0.00 0.00 0.35 0.35 90.91 100
0700 2.80 | 0.70 3.85 2.10 [ 0.00 0.70 1.40 0.70 0.70 0.00 0.00 0.00 1.05 86.01 100
0730 3.50 1.40 4.90 2.10 [ 0.00 1.75 2.10 1.05 0.70 0.00 0.00 0.00 1.05 81.47 100
0800 4.20 1.40 5.94 245 | 0.00 1.40 3.50 1.75 0.70 0.00 0.00 0.70 1.05 76.92 100
0830 4.55 1.05 5.94 1.75 | 0.00 1.75 3.50 1.75 0.70 0.00 0.00 0.70 1.40 76.92 100
0900 5.94 1.05 6.99 245 | 0.35 2.45 3.50 3.15 1.40 0.00 0.00 0.70 1.40 70.63 100
0930 594 | 0.70 7.69 1.75 | 0.35 2.45 3.85 3.50 2.45 0.00 0.00 0.70 1.40 69.23 100
1000 594 | 0.35 8.04 210 [ 0.35 2.45 3.50 4.20 2.45 0.00 0.00 0.70 1.40 68.53 100
1030 6.99 | 0.35 7.34 1.75 | 0.35 2.45 2.80 3.50 2.45 0.00 0.00 1.05 1.40 69.58 100
1100 594 | 035 734 | 245 | 035 | 245 | 245 280 | 245 0.00 0.00 1.05 1.40 70.98 100
1130 559 | 0.70 734 | 245 ] 035 | 210 [ 2.45 245 | 245 0.00 0.00 1.05 0.70 72.38 100
NOON 559 | 1.40 664 | 315 [ 035 | 210 [ 2.10 245 | 1.05 0.00 0.00 1.40 1.05 72.73 100
1230 3.85 1.05 6.64 210 [ 0.35 1.40 1.75 2.10 0.00 0.00 0.00 0.35 0.35 80.07 100
1300 2.80 | 0.70 5.94 1.05 | 0.35 1.05 1.40 1.40 0.35 0.00 0.00 0.35 0.35 84.27 100
1330 2.80 | 0.35 5.24 0.70 [ 0.00 1.40 1.40 2.45 0.00 0.00 0.35 0.35 0.70 84.27 100
1400 245 | 0.35 3.50 0.70 [ 0.00 1.05 0.70 3.15 0.35 0.00 0.00 0.35 0.35 87.06 100
1430 1.75 | 0.35 3.15 0.70 [ 0.00 1.05 1.05 3.15 0.00 0.00 0.00 0.35 0.70 87.76 100
1500 1.40 | 0.70 3.15 0.70 [ 0.00 0.70 1.40 2.80 0.35 0.00 0.00 0.35 0.70 87.76 100
1530 1.40 | 0.70 3.50 1.05 | 0.00 1.05 1.40 1.75 0.35 0.00 0.00 0.35 0.70 87.76 100
1600 1.40 1.05 4.20 1.05 | 0.00 1.05 1.40 2.80 0.70 0.00 0.00 0.70 0.70 84.97 100
1630 1.75 1.75 3.85 0.70 [ 0.00 1.05 1.05 1.40 0.35 0.00 0.00 0.70 0.70 86.71 100
1700 1.40 | 0.70 420 | 175 [ 0.00 | 1.05 [ 1.05 1.75 | 0.35 0.00 0.00 0.35 0.35 87.06 100
1730 1.05 | 0.70 3.50 2.10 [ 0.00 0.70 1.05 1.75 0.35 0.00 0.00 0.35 0.00 88.46 100
1800 1.05 | 0.35 3.15 1.75 | 0.00 0.35 1.05 1.75 1.40 0.00 0.35 0.35 0.00 88.46 100
1830 0.70 | 0.35 2.10 0.70 [ 0.35 0.35 1.05 0.70 1.75 0.00 0.35 0.70 0.00 90.91 100
1900 0.70 1.05 1.05 1.05 | 0.35 0.35 1.40 0.70 1.75 0.00 0.35 0.70 0.00 90.56 100
1930 0.35 1.05 0.70 0.00 [ 0.00 0.35 0.70 0.35 1.40 0.00 0.35 0.35 0.00 94.41 100
2000 0.70 1.05 0.35 0.00 [ 0.00 0.35 0.35 0.35 1.40 0.00 0.35 0.35 0.00 94.76 100
2030 0.35 1.05 0.35 0.00 [ 0.00 0.00 0.35 0.35 1.05 0.00 0.35 0.70 0.00 95.45 100
2100 0.00 1.05 0.35 0.00 [ 0.00 0.00 0.35 0.00 0.35 0.00 0.00 0.35 0.00 97.55 100
2130 0.00 | 0.70 0.35 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 0.00 98.60 100
2200 0.00 | 0.70 0.35 0.00 [ 0.00 0.35 0.35 0.35 0.00 0.00 0.00 0.00 0.00 97.90 100
2230 0.00 [ 0.00 0.35 0.00 [ 0.00 0.00 0.35 0.35 0.00 0.00 0.00 0.00 0.00 98.95 100
2300 0.35 [ 0.00 0.35 0.00 [ 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 98.95 100
2330 0.00 [ 0.00 0.00 0.00 [ 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 99.65 100
average 1.83 | 052 284 | 091 | 008 | 074 [ 1.14 1.24 | 062 0.00 0.05 0.35 0.42 89.26
maximum 6.99 1.75 8.04 3.15 [ 0.35 245 3.85 4.20 2.45 0.00 0.35 1.40 1.40 100.00
std. dev. 2.10 | 0.49 269 | 094 | 015 | 084 [ 1.13 121 | o081 0.00 0.12 0.36 0.50 10.11
average
for 0600-
2400 hrs 240 | 0.70 371 ] 120 | 011 | 099 | 150 161 | 0.83 0.00 0.07 0.47 0.54 85.88

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked about
viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days prior to
the interview.



TABLE R3: RADIO LISTENERSHIP: WEDNESDAY
(BASE=246%)

RP CALYP \

I106.6‘ ‘ | suP 1 RTK SMASH S0 CAMPUS | BRONJA | CAPITAL XFM NONE | |TOTAL
IIDNIGHT | 0.00 | 0.00 0.00 | 0.00 | 0.00 [ 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0030 0.00 | 0.00 0.00 | 0.00 | 0.00 [ 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0100 0.00 | 0.00 0.00 | 0.00 | 0.00 [ 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0130 0.00 | 0.00 0.00 | 0.00 | 0.00 [ 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0200 0.00 | 0.00 0.00 | 0.00 | 0.00 [ 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0230 0.00 | 0.00 0.00 | 0.00 | 0.00 [ 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0300 0.00 | 0.00 0.00 | 0.00 | 0.00 [ 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0330 0.00 | 0.00 0.00 | 0.00 | 0.00 [ 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0400 0.00 | 0.00 0.00 | 0.35 | 0.00 [ 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
0430 0.00 | 0.00 035 | 0.35 | 0.00 [ 0.00 | 0.35 0.35 0.00 0.00 0.00 0.00 0.00 98.60 100
0500 0.00 | 0.00 0.35 | 0.70 | 0.00 [ 0.00 | 0.00 0.35 0.00 0.00 0.00 0.00 0.00 98.60 100
0530 0.35 | 0.00 140 | 0.70 [ 0.00 | 0.00 [ 0.35 0.35 0.00 0.00 0.00 0.00 0.00 96.85 100
0600 1.05 | 0.00 315 | 140 | 0.00 | 035 | 0.35 0.35 0.35 0.00 0.35 0.00 0.00 92.66 100
0630 2.10 | 0.00 280 | 175 ]| 035 [ 035 | 1.40 0.35 0.35 0.00 0.35 0.70 0.70 88.81 100
0700 2.45 | 0.70 280 | 245 | 035 | 070 | 1.75 0.35 1.40 0.00 0.00 0.35 2.10 84.62 100
0730 245 | 1.05 315 | 245 | 035 | 1.05 | 1.75 1.40 1.05 0.00 0.00 0.35 2.10 82.87 100
0800 3.85 | 0.70 3.85 | 2.80 | 0.00 [ 140 | 3.15 1.75 0.70 0.35 0.00 1.05 1.05 79.37 100
0830 420 | 0.35 420 | 245 | 0.00 [ 140 | 2.80 1.75 1.05 0.35 0.00 2.10 1.05 78.32 100
0900 594 | 1.05 420 | 350 | 0.00 [ 245 | 3.50 2.10 3.15 0.00 0.00 2.45 1.40 70.28 100
0930 594 | 1.40 524 | 315 | 0.00 | 3.15 | 3.50 1.40 2.80 0.00 0.35 2.10 1.40 69.58 100
1000 594 | 1.75 559 | 350 | 0.00 | 2.45 | 3.50 1.75 2.45 0.00 0.35 2.45 1.75 68.53 100
1030 594 | 2.10 524 | 2.45 | 0.00 [ 2.10 | 3.50 1.75 2.45 0.00 0.35 2.80 1.40 69.93 100
1100 559 | 2.10 490 | 280 | 0.00 [ 245 | 3.50 1.75 2.10 0.00 0.35 2.80 1.40 70.28 100
1130 4.55 | 2.10 559 | 210 | 0.70 | 1.75 | 3.50 1.40 2.10 0.00 0.35 2.45 1.40 72.03 100
NOON 559 | 245 524 | 2.80 | 1.05 | 1.40 | 2.80 1.40 1.40 0.00 0.35 2.45 1.40 71.68 100
1230 420 | 1.75 455 | 175 | 0.00 [ 1.05 | 1.05 1.05 1.05 0.00 0.35 1.75 1.05 80.42 100
1300 3.15 | 1.40 420 | 175 | 0.00 [ 1.40 | 0.70 0.70 1.40 0.00 0.00 1.05 1.75 82.52 100
1330 2.80 | 0.70 3.85 | 140 | 0.00 [ 140 | 0.35 1.40 0.70 0.00 0.70 0.70 1.05 84.97 100
1400 1.40 | 0.70 315 | 1.75 | 0.00 [ 1.05 | 0.70 1.75 0.35 0.35 0.70 0.35 1.40 86.36 100
1430 1.05 | 0.70 245 | 1.40 | 0.00 [ 1.75 | 0.35 1.75 0.35 0.35 0.35 0.35 1.40 87.76 100
1500 1.05 | 1.75 245 | 175 | 0.00 [ 1.75 | 0.70 2.45 0.35 0.00 0.35 0.35 1.40 85.66 100
1530 1.05 | 1.40 280 | 175 | 0.00 [ 140 | 1.05 2.10 0.70 0.00 0.00 0.35 1.40 86.01 100
1600 1.05 | 1.05 385 | 210 | 035 | 1.75 | 1.05 1.75 1.40 0.00 0.35 1.75 1.40 82.17 100
1630 1.05 | 1.05 315 | 210 | 035 | 1.75 | 0.70 1.40 0.70 0.00 0.35 2.10 0.70 84.62 100
1700 1.40 | 1.40 280 | 210 | 0.35 [ 140 | 0.70 0.70 1.05 0.00 0.35 2.10 0.35 85.31 100
1730 1.05 | 1.05 210 | 2.80 | 0.00 [ 1.40 | 0.35 0.35 1.05 0.00 0.35 2.10 0.00 87.41 100
1800 0.70 | 1.05 175 | 175 [ 000 | 140 [ 0.35 0.70 1.40 0.00 0.35 1.75 0.35 88.46 100
1830 0.70 | 1.05 140 | 0.70 [ 0.00 | 140 [ 0.35 0.70 1.05 0.00 0.35 1.40 0.70 90.21 100
1900 1.05 | 0.70 1.05 | 035 [ 000 | 140 [ 1.05 0.70 1.05 0.00 0.00 1.40 0.70 90.56 100
1930 0.35 | 0.70 035 | 035 | 0.00 [ 210 | 1.05 0.35 0.70 0.00 0.00 0.70 0.70 92.66 100
2000 0.35 | 0.70 0.00 | 0.00 | 0.00 [ 1.05 | 0.00 0.35 0.70 0.00 0.00 0.70 0.00 96.15 100
2030 0.35 | 0.70 0.00 | 0.00 | 0.00 [ 0.70 | 0.00 0.35 0.70 0.00 0.00 0.35 0.00 96.85 100
2100 0.00 | 0.70 0.00 | 0.00 | 0.00 [ 0.35 | 0.00 0.00 0.35 0.00 0.00 0.00 0.00 98.60 100
2130 0.00 | 0.70 0.00 | 0.00 | 0.00 [ 0.35 | 0.00 0.00 0.35 0.00 0.35 0.00 0.00 98.25 100
2200 0.00 | 0.70 0.00 | 0.00 | 0.00 [ 035 | 0.35 0.00 0.35 0.00 0.35 0.00 0.00 97.90 100
2230 0.00 | 0.35 0.00 | 0.00 | 0.00 [ 0.70 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 98.95 100
2300 0.00 | 0.00 0.00 | 0.35 | 0.00 [ 0.70 | 0.00 0.00 0.00 0.00 0.35 0.00 0.00 98.60 100
2330 0.00 | 0.00 0.00 | 0.35 | 0.00 [ 0.70 | 0.00 0.00 0.00 0.00 0.35 0.00 0.00 98.60 100
average 164 | 0.75 2.04 | 125 | 0.08 [ 1.01 0.97 0.77 0.77 0.03 0.18 0.86 0.66 88.99
maximun 5.94 | 2.45 5.59 3.50 1.05 3.15 3.50 2.45 3.15 0.35 0.70 2.80 2.10 100.00
std. dev. 2.01 | 0.69 195 | 113 [ 020 | 0.82 [ 1.22 0.75 0.81 0.10 0.20 0.96 0.69 10.17
average
for 0600-
2400 hrs 2.18 | 1.00 266 | 161 ] 011 | 134 | 127 1.00 1.03 0.04 0.24 1.15 0.87 85.50

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked about
viewing on the day prior to the interview, Set ‘B’ respondents were asked about viewing two days prior to
the interview.



TABLE R4: RADIO LISTENERSHIP: THURSDAY
(BASE=246*)

RP

I106.6‘ ‘ | SUP 1 RTK  SMASH CAMPUS | BRONJA  CAPITAL NONE TOTAL
1IDNIGHT 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 [ 0.00 0.00 [ 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0030 0.00 [ 0.00 0.00 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0100 0.00 [ 0.00 0.00 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0130 0.00 [ 0.00 0.00 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0200 0.00 [ 0.00 0.00 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0230 0.00 [ 0.00 0.00 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0300 0.00 [ 0.00 0.00 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0330 0.00 [ 0.00 0.00 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0400 0.00 [ 0.00 0.00 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0430 0.00 [ 0.00 0.35 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
0500 0.00 [ 0.00 0.70 0.35 [ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 98.95 100
0530 0.35 | 0.00 2.10 0.70 [ 0.00 0.00 0.35 0.00 0.70 0.00 0.00 0.00 0.00 95.80 100
0600 0.35 | 0.00 3.85 1.05 | 0.00 0.35 0.35 0.00 0.70 0.00 0.35 0.35 0.00 92.66 100
0630 0.70 | 0.00 3.50 140 | 0.35 1.05 0.35 0.00 0.35 0.00 0.35 0.70 1.05 90.21 100
0700 1.75 | 0.70 315 | 245 ] 035 | 210 [ 1.75 0.00 [ 1.40 0.00 0.00 1.05 1.75 83.57 100
0730 2.10 1.05 3.50 2.80 | 0.35 2.10 1.40 0.70 1.05 0.00 0.00 1.05 1.40 82.52 100
0800 4.55 1.05 4.20 3.50 [ 0.35 2.45 2.10 1.40 1.05 0.35 0.00 1.40 1.05 76.57 100
0830 4.55 | 0.70 4.20 3.15 [ 0.35 2.45 2.45 1.05 1.05 0.35 0.00 2.10 1.05 76.57 100
0900 7.34 1.40 4.90 3.50 [ 0.00 3.15 2.10 1.40 2.80 0.00 0.00 2.80 2.10 68.53 100
0930 6.99 1.40 4.90 3.15 [ 0.00 3.15 3.15 1.05 2.45 0.35 0.35 2.80 2.10 68.18 100
1000 6.29 1.40 5.24 3.15 [ 0.00 2.80 3.50 1.40 2.45 0.00 0.35 2.80 1.75 68.88 100
1030 6.29 | 1.40 524 | 420 | 0.00 | 315 | 2.80 140 | 245 0.00 0.35 2.80 1.75 68.18 100
1100 594 | 1.40 524 | 420 | 0.00 | 2.80 | 2.80 140 | 210 0.00 0.35 2.80 1.75 69.23 100
1130 420 | 1.75 559 | 420 | 0.00 | 245 | 2.45 140 | 210 0.00 0.35 2.45 1.75 71.33 100
NOON 385 | 1.75 490 | 455 [ 070 | 210 [ 3.15 140 | 175 0.00 0.70 2.45 1.05 71.68 100
1230 2.80 | 1.05 210 | 350 [ 035 | 1.75 [ 245 1.05 | 1.40 0.00 0.70 1.75 1.40 79.72 100
1300 210 [ 0.70 140 | 3.85 | 0.00 [ 245 | 1.40 0.70 | 1.40 0.00 0.70 1.75 1.40 82.17 100
1330 1.75 | 0.70 1.75 3.50 [ 0.00 2.10 1.05 1.05 1.40 0.00 0.70 1.40 0.70 83.92 100
1400 1.40 | 0.70 1.05 3.85 [ 0.00 2.45 1.05 0.70 1.05 0.35 0.70 1.05 0.35 85.31 100
1430 1.40 | 0.70 1.05 | 315 | 0.00 [ 245 | 0.70 070 | 1.05 0.35 0.70 1.40 0.70 85.66 100
1500 1.40 1.05 2.10 2.80 [ 0.00 3.15 0.70 1.40 1.05 0.00 0.70 0.70 0.35 84.62 100
1530 1.75 | 0.70 2.45 2.80 [ 0.00 2.80 0.70 2.10 1.05 0.00 0.70 0.70 0.35 83.92 100
1600 1.75 | 0.70 2.80 3.85 [ 0.00 2.45 0.70 1.05 1.05 0.00 0.35 1.75 0.35 83.22 100
1630 0.70 | 0.70 2.45 3.85 [ 0.00 1.40 0.70 1.05 1.40 0.00 0.35 1.75 0.35 85.31 100
1700 1.40 | 0.35 1.75 | 350 | 0.00 [ 1.75 | 1.40 0.70 [ 2.10 0.00 0.35 1.75 0.70 84.27 100
1730 1.05 | 0.35 1.75 3.15 [ 0.00 1.75 1.05 0.00 2.10 0.00 0.35 1.40 0.70 86.36 100
1800 0.70 | 0.70 1.75 245 | 0.35 2.80 1.40 0.35 2.10 0.00 0.35 1.05 0.35 85.66 100
1830 0.35 | 0.70 2.10 0.70 [ 0.35 2.45 1.05 0.35 2.10 0.00 0.35 1.05 1.05 87.41 100
1900 0.70 | 0.00 2.10 0.35 [ 0.35 2.10 2.45 0.35 1.40 0.00 0.00 1.05 1.05 88.11 100
1930 0.35 | 0.35 0.35 0.70 [ 0.70 1.40 1.05 0.35 0.70 0.00 0.00 0.35 1.05 92.66 100
2000 0.35 | 0.35 0.70 0.00 [ 0.00 0.35 0.00 0.35 0.70 0.00 0.00 0.35 0.00 96.85 100
2030 0.35 [ 0.00 0.00 0.35 [ 0.00 0.35 0.00 0.00 0.70 0.00 0.00 0.35 0.00 97.90 100
2100 0.00 [ 0.00 0.35 0.00 [ 0.00 0.35 0.35 0.00 0.35 0.00 0.00 0.00 0.00 98.60 100
2130 0.00 [ 0.00 0.00 0.00 [ 0.00 0.35 0.70 0.00 0.35 0.00 0.00 0.00 0.00 98.60 100
2200 0.35 | 0.00 0.00 0.00 [ 0.00 0.35 0.70 0.00 0.35 0.00 0.00 0.00 0.00 98.25 100
2230 0.00 [ 0.00 0.00 0.00 [ 0.00 0.70 0.70 0.00 0.35 0.00 0.00 0.00 0.35 97.90 100
2300 0.35 [ 0.00 0.35 0.00 [ 0.00 0.70 0.00 0.00 0.00 0.00 0.35 0.00 0.35 97.90 100
2330 0.35 | 0.00 0.00 0.00 [ 0.00 0.70 0.35 0.00 0.00 0.00 0.35 0.00 0.00 98.25 100
average 1.60 | 0.50 1.87 | 176 [ 0.09 [ 140 [ 1.03 052 | 097 0.04 0.23 0.94 0.63 88.44
maximum 7.34 1.75 5.59 4.55 | 0.70 3.15 3.50 2.10 2.80 0.35 0.70 2.80 2.10 100.00
std. dev. 2.09 | 055 1.83 | 167 [ 019 | 1.15 | 1.03 0.59 | 0.84 0.11 0.26 0.97 0.67 10.62
average
for 0600-
2400 hrs 212 | 0.66 241 | 232 | 013 | 186 | 1.36 069 | 127 0.05 0.30 1.25 0.84 84.74

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked about
viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days prior to the
interview.



TABLE R5: RADIO LISTENERSHIP: FRIDAY
(BASE=246%)

RP

RM 1106.6) ‘ SUP 1 CAMPUS BRONJA CAPITAL NONE \ TOTAL
IIDNIGHT 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0030 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0100 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0130 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0200 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0230 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0300 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0330 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0400 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0430 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0500 0.35 | 0.35 0.35 0.00 | 0.00 | 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 98.60 100
0530 0.35 | 0.35 2.45 0.00 | 0.00 | 0.00 0.35 0.00 1.05 0.00 0.00 0.00 0.00 95.45 100
0600 0.35 | 0.35 4.55 0.35 | 0.00 | 0.00 0.70 0.35 0.70 0.00 0.00 0.00 0.00 92.66 100
0630 0.70 | 0.70 5.24 0.70 | 0.00 1.05 0.35 0.00 1.05 0.00 0.00 0.70 0.35 89.16 100
0700 140 | 2.10 4.55 175 | 0.35 | 2.10 1.75 0.35 2.10 0.00 0.00 1.40 1.05 81.12 100
0730 1.75 | 1.40 4.55 210 | 035 | 2.10 1.05 0.70 1.75 0.00 0.00 1.75 1.05 81.47 100
0800 3.15 | 1.40 5.24 245 | 0.00 | 3.15 2.80 0.70 2.10 0.00 0.00 2.45 1.40 75.17 100
0830 3.50 | 1.05 5.24 245 | 0.00 1.75 3.50 0.70 245 0.00 0.00 2.10 1.75 75.52 100
0900 420 | 1.75 6.64 3.50 | 0.00 1.40 3.50 1.75 3.50 0.00 0.00 2.10 1.40 70.28 100
0930 455 | 1.75 6.29 3.50 | 035 | 245 3.85 2.10 3.15 0.00 0.00 2.10 0.70 69.23 100
1000 524 | 2.10 6.99 3.85 | 035 | 3.15 3.85 2.10 3.15 0.35 0.00 1.75 0.70 66.43 100
1030 4.90 | 1.75 5.94 3.50 | 035 | 245 3.85 2.10 3.15 0.35 0.00 1.75 0.70 69.23 100
1100 385 | 1.75 5.59 3.85 | 0.00 | 2.10 4.20 1.75 3.15 0.35 0.00 1.05 1.05 71.33 100
1130 385 | 1.75 5.24 3.50 | 0.00 | 2.10 3.50 1.75 3.50 0.00 0.00 1.40 0.70 72.73 100
NOON 3.15 | 1.40 5.94 3.85 | 0.00 1.05 3.15 1.75 245 0.35 0.00 1.40 0.70 74.83 100
1230 245 | 1.40 3.85 3.50 | 0.00 1.40 1.75 1.75 1.75 0.35 0.00 1.05 0.35 80.42 100
1300 1.75 | 1.75 3.15 3.15 | 0.35 1.05 1.40 1.40 1.40 0.35 0.00 1.05 0.70 82.52 100
1330 1.75 | 1.05 3.15 3.15 | 0.35 1.05 1.05 1.05 1.40 0.35 0.00 1.05 0.35 84.27 100
1400 140 | 1.05 245 2.80 | 0.35 1.75 1.40 1.05 1.40 0.35 0.00 1.05 0.70 84.27 100
1430 1.05 | 0.70 245 3.15 | 0.35 1.40 1.05 0.70 1.40 0.35 0.00 1.40 0.70 85.31 100
1500 1.05 | 0.70 245 3.15 | 0.00 | 2.10 0.70 1.05 1.05 0.35 0.00 1.05 0.00 86.36 100
1530 0.35 | 0.35 2.10 3.15 | 0.00 1.75 0.70 1.40 1.05 0.35 0.00 1.05 0.00 87.76 100
1600 0.35 | 0.70 3.15 3.50 | 0.00 | 245 1.05 1.40 1.05 0.00 0.00 0.70 0.35 85.31 100
1630 0.35 | 0.70 1.75 3.50 | 0.00 | 0.70 1.05 1.75 1.75 0.00 0.00 0.35 0.00 88.11 100
1700 0.70 | 0.70 2.80 2.10 | 0.00 1.40 1.75 1.40 245 0.00 0.00 0.35 0.00 86.36 100
1730 0.70 | 0.70 2.80 1.40 | 0.35 1.40 0.70 1.05 245 0.00 0.00 0.35 0.35 87.76 100
1800 1.40 | 0.70 2.80 0.70 | 0.00 1.40 0.70 1.40 3.15 0.00 0.00 0.00 0.35 87.41 100
1830 1.05 | 0.70 2.10 0.35 | 0.00 1.40 0.70 1.05 3.15 0.00 0.00 0.00 0.70 88.81 100
1900 0.70 | 0.35 1.40 0.00 | 0.00 1.05 1.75 1.05 2.80 0.00 0.00 0.00 0.70 90.21 100
1930 0.35 | 0.35 0.35 0.00 | 0.00 | 0.35 1.40 0.70 2.10 0.00 0.00 0.00 0.70 93.71 100
2000 0.35 | 0.00 0.35 0.00 | 0.00 | 0.35 0.70 0.70 1.40 0.00 0.00 0.00 0.70 95.45 100
2030 0.35 | 0.35 0.00 0.00 | 0.00 | 0.35 0.35 0.35 1.05 0.00 0.00 0.00 0.35 96.85 100
2100 0.35 | 0.35 0.00 0.35 | 0.00 | 0.35 0.35 0.70 0.00 0.00 0.00 0.00 0.35 97.20 100
2130 0.35 | 0.00 0.00 0.35 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 99.30 100
2200 0.70 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 99.30 100
2230 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
2300 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
2330 0.35 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
average 1.23 | 0.68 2.33 145 | 0.07 | 0.97 1.14 0.75 1.34 0.08 0.00 0.61 0.39 88.95
maximun 5.24 | 2.10 6.99 3.85 | 0.35 | 3.15 4.20 2.10 3.50 0.35 0.00 2.45 1.75 100.00
std. dev. 149 | 0.67 2.29 154 | 0.14 | 0.96 1.30 0.72 1.20 0.15 0.00 0.75 0.45 10.45
average
for 0600-
2400 hrs 1.62 | 0.88 3.03 1.93 | 0.10 1.29 1.52 1.00 1.75 0.11 0.00 0.82 0.52 85.43

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview, Set ‘B’ respondents were asked about viewing two
days prior to the interview.



TABLE R6: RADIO LISTENERSHIP: SATURDAY
(BASE=246*)

RP
RM /106.6‘ SUP 1

CAMPUS BRONJA CAPITAL NONE \ TOTAL
IIDNIGHT 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0030 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0100 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0130 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0200 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0230 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0300 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0330 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100
0400 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.35 0.00 99.65 100
0430 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.35 0.00 99.65 100
0500 0.35 | 0.00 0.70 0.00 | 0.00 | 0.00 0.35 0.35 0.00 0.00 0.35 0.00 97.90 100
0530 0.35 | 0.00 1.40 0.00 | 0.00 | 0.00 0.35 0.35 0.00 0.00 0.35 0.00 97.20 100
0600 0.35 | 0.35 2.80 0.00 | 0.00 | 0.00 1.05 0.35 0.00 0.00 0.35 0.00 94.76 100
0630 0.35 | 0.35 3.50 0.35 | 0.00 | 0.00 0.70 0.35 0.00 0.00 0.70 0.00 93.71 100
0700 1.05 | 0.35 3.50 0.70 | 0.35 | 0.35 0.70 0.70 0.00 0.00 0.70 0.00 91.61 100
0730 140 | 0.35 3.50 1.05 | 0.35 | 0.70 0.70 0.35 0.00 0.00 0.70 0.00 90.91 100
0800 1.75 | 0.35 4.90 1.40 | 0.35 1.05 1.40 0.70 0.00 0.00 1.05 0.70 86.36 100
0830 2.10 | 0.70 5.59 210 | 035 | 2.10 245 0.70 0.00 0.00 1.05 0.35 82.52 100
0900 2.80 | 0.70 5.94 245 | 0.70 | 2.80 3.50 1.05 1.40 0.00 0.00 1.05 1.05 76.57 100
0930 245 | 1.05 5.94 3.50 | 0.70 | 2.80 3.85 1.05 1.40 0.00 0.00 1.40 1.05 74.83 100
1000 1.75 | 0.70 6.29 420 | 0.70 | 3.50 4.55 1.40 1.75 0.00 0.00 1.75 1.05 72.38 100
1030 1.40 | 0.70 6.29 3.50 | 0.70 | 3.85 4.20 1.75 1.75 0.00 0.00 1.40 1.05 73.43 100
1100 1.75 | 0.70 6.99 420 | 0.35 | 2.80 4.20 1.40 1.40 0.00 0.00 1.75 1.05 73.43 100
1130 1.75 | 0.70 5.59 420 | 0.35 | 2.80 3.85 1.40 1.05 0.00 0.00 1.75 1.05 75.52 100
NOON 1.05 | 1.05 5.24 3.15 | 0.00 1.75 3.15 1.05 0.70 0.00 0.00 1.05 0.70 81.12 100
1230 0.70 | 1.05 3.85 2.80 | 0.00 1.75 2.10 1.05 1.05 0.00 0.00 0.70 0.70 84.27 100
1300 0.00 | 1.05 3.85 245 | 0.00 1.40 245 1.05 1.05 0.00 0.00 0.70 1.05 84.97 100
1330 0.00 | 1.05 3.15 1.75 | 0.00 1.75 1.40 0.70 0.70 0.00 0.00 0.70 0.35 88.46 100
1400 0.35 | 1.05 3.85 210 | 0.00 | 245 1.05 0.35 0.35 0.00 0.00 0.70 0.35 87.41 100
1430 0.35 | 1.05 3.85 1.40 | 0.00 | 2.10 1.40 0.35 0.35 0.00 0.00 0.70 0.35 88.11 100
1500 0.35 | 1.75 3.15 1.40 | 0.00 | 2.45 1.40 0.35 0.35 0.00 0.00 0.70 0.35 87.76 100
1530 0.00 | 1.40 2.80 1.75 | 0.00 | 2.10 0.70 0.35 0.35 0.00 0.00 0.70 0.35 89.51 100
1600 0.00 | 1.40 3.15 1.75 | 0.00 | 2.45 1.05 0.35 0.70 0.00 0.00 0.70 0.35 88.11 100
1630 0.00 | 0.70 245 1.75 | 0.00 1.75 1.05 0.35 0.35 0.00 0.00 0.35 0.35 90.91 100
1700 0.00 | 0.70 1.75 1.05 | 0.00 1.75 1.05 0.35 0.35 0.00 0.00 0.35 0.35 92.31 100
1730 0.35 | 0.35 1.40 1.05 | 0.35 1.40 0.70 0.35 0.35 0.00 0.00 0.35 0.00 93.36 100
1800 0.70 | 0.70 1.75 0.35 | 0.00 1.75 1.75 0.35 0.70 0.00 0.00 0.35 0.00 91.61 100
1830 0.70 | 0.70 1.05 0.35 | 0.00 1.40 2.10 0.35 245 0.00 0.00 0.00 0.35 90.56 100
1900 0.70 | 0.35 0.70 0.35 | 0.00 | 0.70 245 0.70 2.10 0.00 0.00 0.00 0.00 91.96 100
1930 0.35 | 0.35 0.35 0.35 | 0.00 | 0.70 1.40 0.35 1.40 0.00 0.00 0.00 0.00 94.76 100
2000 0.00 | 0.00 0.35 0.35 | 0.00 | 0.35 1.05 0.35 1.05 0.00 0.00 0.00 0.00 96.50 100
2030 0.00 | 0.00 0.35 0.35 | 0.00 | 0.35 1.40 0.35 1.40 0.00 0.00 0.00 0.00 95.80 100
2100 0.00 | 0.35 0.35 0.35 | 0.00 | 0.70 1.05 0.70 1.05 0.00 0.00 0.00 0.00 95.45 100
2130 0.00 | 0.35 0.70 0.35 | 0.00 | 0.00 0.00 0.00 1.05 0.00 0.00 0.00 0.00 97.55 100
2200 0.35 | 0.00 0.70 0.00 | 0.00 | 0.00 0.00 0.00 0.70 0.00 0.00 0.00 0.00 98.25 100
2230 0.00 | 0.00 0.70 0.00 | 0.00 | 0.00 0.00 0.00 0.70 0.00 0.00 0.00 0.00 98.60 100
2300 0.00 | 0.00 0.35 0.00 | 0.00 | 0.00 0.00 0.00 1.05 0.00 0.00 0.00 0.00 98.60 100
2330 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.70 0.00 0.00 0.00 0.00 99.30 100
average 0.53 | 047 2.27 1.10 | 0.11 1.08 1.26 0.37 0.70 0.00 0.00 0.48 0.28 91.36
maximum 2.80 | 1.75 6.99 420 | 0.70 | 3.85 4.55 1.75 2.45 0.00 0.00 1.75 1.05 100.00
std. dev. 0.74 | 0.46 2.18 1.30 | 0.22 1.13 1.32 0.48 0.59 0.00 0.00 0.52 0.38 8.25
average
for 0600-
2400 hrs 0.69 | 0.62 2.96 1.47 | 0.15 1.44 1.66 0.50 0.91 0.00 0.00 0.60 0.36 88.65

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two
days prior to the interview.



TABLE R7: RADIO LISTENERSHIP: SUNDAY
(BASE=246%)

RP

RM 1106.6) ‘ SUP 1 CAMPUS BRONJA CAPITAL NONE \ TOTAL
IIDNIGHT 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0030 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0100 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0130 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0200 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0230 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0300 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0330 0.00 | 0.00 0.00 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0400 0.00 | 0.00 0.00 0.35 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
0430 0.00 | 0.00 0.00 0.35 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
0500 0.70 | 0.00 0.35 0.35 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 98.60 100
0530 0.70 | 0.00 1.05 0.35 | 0.00 | 0.00 0.35 0.00 0.00 0.00 0.00 0.00 0.00 97.55 100
0600 1.05 | 0.00 2.10 0.35 | 0.00 | 0.00 0.35 0.00 0.00 0.00 0.00 0.00 0.35 95.80 100
0630 1.40 | 0.00 2.10 0.35 | 0.00 | 0.00 0.35 0.00 0.00 0.00 0.00 0.00 0.35 95.45 100
0700 2.10 | 0.00 2.10 1.05 | 0.00 | 0.00 0.35 0.35 0.00 0.00 0.00 0.00 0.35 93.71 100
0730 1.75 | 0.00 245 1.40 | 0.00 | 0.70 0.35 0.35 0.00 0.00 0.00 0.00 0.35 92.66 100
0800 2.80 | 0.00 4.20 1.75 | 0.00 | 0.00 1.40 0.70 0.35 0.00 0.00 0.00 0.35 88.46 100
0830 3.15 | 0.35 4.90 1.05 | 0.00 | 0.35 245 0.35 0.70 0.00 0.00 0.35 0.35 86.01 100
0900 1.75 | 0.70 5.59 0.35 | 0.00 | 0.70 245 0.70 1.40 0.00 0.00 0.70 1.05 84.62 100
0930 1.75 | 0.70 5.59 0.00 | 0.00 1.40 2.10 0.70 1.05 0.00 0.00 0.70 1.40 84.62 100
1000 2.80 | 1.05 5.59 0.00 | 0.00 | 2.10 1.75 0.35 0.70 0.00 0.00 0.70 1.40 83.57 100
1030 210 | 1.75 4.90 0.00 | 0.00 1.75 1.05 1.40 0.35 0.00 0.00 1.05 1.05 84.62 100
1100 1.75 | 1.75 4.20 0.35 | 0.00 1.75 1.05 1.40 0.35 0.00 0.00 1.40 1.05 84.97 100
1130 1.40 | 1.40 3.85 0.35 | 0.00 1.75 1.05 1.40 0.00 0.00 0.00 1.40 0.35 87.06 100
NOON 1.75 | 1.05 4.55 0.35 | 0.00 1.05 1.05 1.75 0.35 0.00 0.00 1.40 0.35 86.36 100
1230 1.75 | 1.05 3.85 0.00 | 0.00 1.75 0.35 1.05 0.35 0.00 0.00 1.05 0.35 88.46 100
1300 1.05 | 1.05 3.15 0.35 | 0.00 1.40 0.00 1.05 0.35 0.00 0.00 1.05 0.35 90.21 100
1330 0.70 | 0.70 245 0.35 | 0.00 1.40 0.00 1.05 0.00 0.00 0.00 1.05 0.35 91.96 100
1400 0.70 | 0.70 245 0.35 | 0.00 1.05 0.00 0.70 0.70 0.00 0.00 0.70 0.70 91.96 100
1430 0.70 | 0.70 245 0.00 | 0.00 | 0.70 0.00 0.70 1.05 0.00 0.00 0.35 0.70 92.66 100
1500 0.35 | 0.70 1.75 0.00 | 0.00 | 0.70 0.70 0.70 0.70 0.00 0.00 0.35 0.35 93.71 100
1530 0.70 | 1.05 1.75 0.00 | 0.00 1.40 1.05 0.35 0.35 0.00 0.00 0.70 0.35 92.31 100
1600 0.70 | 0.70 1.40 0.00 | 0.00 | 0.70 1.05 0.35 0.70 0.00 0.00 0.70 0.35 93.36 100
1630 0.70 | 0.70 1.40 0.35 | 0.00 1.05 0.70 0.35 0.35 0.00 0.00 0.70 0.35 93.36 100
1700 1.05 | 0.70 1.75 0.35 | 0.35 1.05 0.70 0.70 0.35 0.00 0.00 0.35 0.35 92.31 100
1730 0.70 | 0.70 1.75 0.00 | 0.00 1.05 0.70 0.35 0.35 0.00 0.00 0.35 0.00 94.06 100
1800 0.70 | 0.35 1.40 0.00 | 0.00 | 0.70 0.70 0.35 0.00 0.00 0.00 0.35 0.00 95.45 100
1830 0.35 | 0.00 1.05 0.00 | 0.00 | 0.35 1.05 0.00 0.00 0.00 0.00 0.00 0.00 97.20 100
1900 0.35 | 0.35 0.70 0.00 | 0.00 | 0.35 0.35 0.00 0.35 0.00 0.00 0.00 0.00 97.55 100
1930 1.05 | 0.35 0.35 0.00 | 0.00 | 0.00 0.70 0.00 0.35 0.00 0.00 0.00 0.00 97.20 100
2000 1.05 | 0.00 0.35 0.00 | 0.00 | 0.70 0.35 0.00 0.00 0.00 0.00 0.00 0.00 97.55 100
2030 0.70 | 0.00 0.35 0.00 | 0.00 | 0.35 0.35 0.00 0.00 0.00 0.00 0.00 0.00 98.25 100
2100 0.70 | 0.00 0.35 0.00 | 0.00 | 0.35 0.00 0.00 0.35 0.00 0.00 0.00 0.00 98.25 100
2130 0.35 | 0.00 0.35 0.00 | 0.00 | 0.35 0.00 0.00 0.35 0.00 0.00 0.00 0.00 98.60 100
2200 0.35 | 0.00 0.35 0.00 | 0.00 | 0.70 0.00 0.00 0.35 0.00 0.00 0.00 0.00 98.25 100
2230 0.35 | 0.00 0.35 0.00 | 0.00 | 0.35 0.00 0.00 0.35 0.00 0.00 0.00 0.00 98.60 100
2300 0.00 | 0.00 0.70 0.00 | 0.00 | 0.35 0.00 0.00 0.00 0.00 0.00 0.00 0.00 98.95 100
2330 0.00 | 0.00 0.35 0.00 | 0.00 | 0.35 0.00 0.00 0.00 0.00 0.00 0.00 0.00 99.30 100
average 0.87 | 0.39 1.76 0.22 | 0.01 0.60 0.52 0.36 0.26 0.00 0.00 0.32 0.27 94.43
maximum 3.15 | 1.75 5.59 1.75 | 0.35 | 2.10 2.45 1.75 1.40 0.00 0.00 1.40 1.40 100.00
std. dev. 0.82 | 0.50 1.76 0.38 | 0.05 | 0.61 0.65 0.47 0.33 0.00 0.00 0.44 0.37 5.20
average
for 0600-
2400 hrs 113 | 0.51 2.30 0.25 | 0.01 0.80 0.68 0.48 0.35 0.00 0.00 0.43 0.36 92.71

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview, Set ‘B’ respondents were asked about viewing two
days prior to the interview.



Table 8.1: TV Audience Average Share (4™ Quarter 2003) - All available Time-Slots

TVM ‘ FUPER ‘ ‘ NET  SMAStH RAI MEDIA- ‘ OTHER | CHANNEI CHANNEL  SATEL- | NONE |
1 TV SET ITALIAN 12 22 LITE
Monday 2.63 3.55 2.35 0.20 0.60 1.84 0.13 0.00 0.00 1.35 87.35
Tuesday 4.80 2.87 1.45 0.09 0.68 1.86 0.10 0.00 0.00 1.28 86.88
Wednesday 1.87 3.03 1.49 0.21 0.89 2.15 0.09 0.12 0.00 1.46 88.68
Thursday 2.06 3.61 1.83 0.22 0.76 2.39 0.18 0.06 0.00 1.36 87.54
Friday 6.51 2.52 0.81 0.10 0.65 1.69 0.03 0.01 0.92 0.01 86.75
Saturday 1.73 3.31 0.79 0.13 0.41 1.71 0.11 0.00 0.00 2.25 89.55
Sunday 6.42 2.85 1.26 0.09 0.57 1.51 0.11 0.04 0.00 2.01 85.39
Average 3.72 3.11 1.43 0.15 0.65 1.88 0.11 0.03 0.13 1.39 87.45
Table 8.2 Daily Peak TV Audience Share (4™ Quarter 2003)
TVM UPER - NET | SMASH RAI MEDIA OTHER CHANNEL | CHANNEL  SATELLITE
TV SET ITALIAN 12 22
Monday 37.06 28.32 | 22.38 1.05 2.45 8.39 1.05 0.00 0.00 6.99
Tuesday 42.31 27.62 19.23 0.70 3.85 6.99 1.05 0.00 0.00 5.24
Wednesday 35.31 25.52 18.88 1.05 5.24 11.19 0.70 1.40 0.00 6.99
Thursday 36.71 29.02 | 20.28 1.05 4.20 14.69 1.40 0.70 0.00 7.34
Friday 47.90 26.57 17.13 0.70 3.15 6.64 0.70 0.35 3.50 0.35
Saturday 22.38 19.58 9.44 0.70 2.80 11.54 0.35 0.00 0.00 6.64
Sunday 31.12 19.93 9.09 0.70 2.10 4.90 0.70 0.35 0.00 6.29
Highest Pea | 47.90 29.02 | 22.38 1.05 5.24 14.69 1.40 1.40 3.50 7.34




TABLE T1: TV VIEWING: MONDAY
(BASE=246*)

TVM SUPER NETTV SMASH RAI MEDIASET OTHER CHANNEL CHANNEL SATELLITE NONE TOTAL
1 ITALIAN 12 22

MIDNIGH1 | 0.00 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.35 99.30 100
0030 0.00 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.35 99.30 100
0100 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100
0130 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0200 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0230 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100
0300 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100
0330 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100
0400 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100
0430 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100
0500 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100
0530 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100
0600 0.00 0.35 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
0630 0.00 0.35 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
0700 0.00 0.70 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 98.95 100
0730 0.00 0.70 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 98.95 100
0800 0.00 0.70 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 98.95 100
0830 0.00 0.70 0.00 0.00 0.70 0.00 0.00 0.00 0.00 0.00 98.60 100
0900 0.35 0.70 0.00 0.00 0.35 0.70 0.00 0.00 0.00 0.00 97.90 100
0930 0.35 1.40 0.00 0.35 0.00 0.70 0.00 0.00 0.00 0.00 97.20 100
1000 0.70 1.40 0.70 1.05 0.00 0.70 0.00 0.00 0.00 0.35 95.10 100
1030 0.70 1.40 0.70 1.05 0.00 1.05 0.00 0.00 0.00 0.35 94.76 100
1100 1.05 1.40 0.70 1.05 0.00 1.40 0.00 0.00 0.00 0.35 94.06 100
1130 0.70 1.75 0.70 0.70 0.00 1.40 0.00 0.00 0.00 0.35 94.41 100
NOON 1.75 2.45 0.35 0.35 0.70 1.05 0.00 0.00 0.00 0.35 93.01 100
1230 1.05 2.10 0.35 0.35 0.70 1.75 0.00 0.00 0.00 0.35 93.36 100
1300 0.70 2.80 0.35 0.00 0.70 1.75 0.00 0.00 0.00 0.70 93.01 100
1330 1.05 3.15 0.35 0.00 0.00 3.85 0.00 0.00 0.00 0.35 91.26 100
1400 0.70 3.50 0.70 0.35 0.00 4.20 0.00 0.00 0.00 0.35 90.21 100
1430 0.70 3.50 0.70 0.35 0.00 3.85 0.00 0.00 0.00 0.35 90.56 100
1500 0.35 4.20 0.35 0.70 1.05 2.45 0.00 0.00 0.00 0.70 90.21 100
1530 0.70 4.20 0.70 0.35 1.05 1.75 0.00 0.00 0.00 0.70 90.56 100
1600 0.70 3.50 1.75 0.35 1.75 1.40 0.35 0.00 0.00 0.35 89.86 100
1630 0.35 3.15 1.40 0.35 1.75 1.40 0.00 0.00 0.00 1.40 90.21 100
1700 0.35 5.24 0.70 0.35 1.75 2.10 0.00 0.00 0.00 1.75 87.76 100
1730 0.35 5.59 0.70 0.35 1.40 2.80 0.00 0.00 0.00 2.45 86.36 100
1800 3.50 5.24 2.10 0.00 1.75 3.85 0.00 0.00 0.00 2.80 80.77 100
1830 3.50 5.24 2.45 0.00 2.10 3.50 0.35 0.00 0.00 2.80 80.07 100
1900 2.10 5.59 2.10 0.00 1.75 2.45 0.35 0.00 0.00 4.55 81.12 100
1930 2.10 28.32 2.45 0.00 0.70 1.05 0.35 0.00 0.00 4.20 60.84 100
1945 1.40 15.03 17.83 0.00 0.35 1.75 0.00 0.00 0.00 2.80 60.84 100
2000 37.06 8.39 6.99 0.00 1.05 2.10 0.00 0.00 0.00 3.50 40.91 100
2030 26.57 9.09 21.68 0.35 0.70 3.85 0.35 0.00 0.00 3.85 33.57 100
2100 15.38 11.19 22.38 0.35 2.10 6.99 1.05 0.00 0.00 6.64 33.92 100
2130 12.59 10.49 13.64 0.35 2.45 8.39 1.05 0.00 0.00 6.99 44.06 100
2200 7.34 9.09 6.64 0.00 1.75 8.04 0.70 0.00 0.00 5.59 60.84 100
2230 2.80 6.64 3.85 0.00 1.75 5.94 0.70 0.00 0.00 3.15 7517 100
2300 2.10 3.85 2.10 0.35 0.70 4.90 0.70 0.00 0.00 2.10 83.22 100
2330 0.00 0.70 0.00 0.35 0.00 2.45 0.35 0.00 0.00 1.75 94.41 100
Tot. Avg. 2.63 3.55 2.35 0.20 0.60 1.84 0.13 0.00 0.00 1.35 87.35
maximum | 37.06 [ 28.32 22.38 1.05 2.45 8.39 1.05 0.00 0.00 6.99 100.00
std. dev. 6.77 4.97 5.24 0.29 0.75 2.15 0.27 0.00 0.00 1.79 17.77
Band 1 0.32 0.96 0.23 0.35 0.12 0.50 0.00 0.00 0.00 0.17 97.35
Band 2 1.12 3.85 0.92 0.27 1.05 2.55 0.05 0.00 0.00 1.10 89.09
Band 3 9.95 9.85 9.06 0.16 1.21 4.35 0.51 0.00 0.00 4.10 60.81

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview, Set ‘B’ respondents were

asked about viewing two days prior to the interview.




TABLE T2: TV VIEWING: TUESDAY
(BASE=246%)

VM SUPER  NETTV SMASH RAI | MEDIASET | OTHER | CHANNEL | CHANNEL | SATELLITE NONE TOTAL
1 ITALIAN 12 22
MIDNIGH1 [ 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100
0030 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100
0100 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0130 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0200 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0230 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0300 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100
0330 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100
0400 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100
0430 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0500 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0530 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0600 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0630 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0700 0.00 0.00 0.00 0.00 0.35 0.35 0.00 0.00 0.00 0.00 99.30 100
0730 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 99.65 100
0800 0.00 0.00 0.00 0.00 0.35 0.35 0.00 0.00 0.00 0.00 99.30 100
0830 0.00 0.00 0.00 0.00 0.00 0.70 0.00 0.00 0.00 0.00 99.30 100
0900 0.00 0.35 0.00 0.00 0.00 1.05 0.00 0.00 0.00 0.00 98.60 100
0930 0.00 0.70 0.00 0.00 0.00 0.70 0.00 0.00 0.00 0.00 98.60 100
1000 0.00 0.70 0.70 0.70 0.00 0.70 0.00 0.00 0.00 0.00 97.20 100
1030 0.00 1.05 0.70 0.70 0.00 0.70 0.00 0.00 0.00 0.00 96.85 100
1100 0.35 1.05 1.05 0.70 0.00 0.70 0.00 0.00 0.00 0.00 96.15 100
1130 0.35 1.05 1.40 0.70 0.00 0.70 0.00 0.00 0.00 0.35 95.45 100
NOON 1.75 1.40 1.05 0.35 0.00 0.70 0.00 0.00 0.00 0.00 94.76 100
1230 1.05 1.75 0.70 0.35 0.35 1.05 0.00 0.00 0.00 0.00 94.76 100
1300 1.05 1.75 1.05 0.00 0.35 1.05 0.00 0.00 0.00 0.70 94.06 100
1330 1.05 2.80 2.10 0.00 0.00 2.45 0.00 0.00 0.00 0.00 91.61 100
1400 1.05 3.15 2.45 0.00 0.35 3.50 0.00 0.00 0.00 0.35 89.16 100
1430 0.35 3.15 2.10 0.00 0.35 3.15 0.35 0.00 0.00 0.35 90.21 100
1500 0.35 3.50 1.75 0.00 0.35 3.15 0.35 0.00 0.00 0.70 89.86 100
1530 0.70 3.50 1.40 0.00 0.00 3.15 0.35 0.00 0.00 0.70 90.21 100
1600 1.05 3.50 2.45 0.00 0.35 3.15 0.35 0.00 0.00 1.75 87.41 100
1630 0.70 4.20 2.10 0.00 0.70 3.50 0.35 0.00 0.00 2.45 86.01 100
1700 0.70 3.85 0.70 0.00 1.05 3.85 0.00 0.00 0.00 3.15 86.71 100
1730 0.35 3.15 0.70 0.00 0.70 3.50 0.00 0.00 0.00 3.85 87.76 100
1800 3.50 4.20 1.05 0.00 1.40 3.15 0.00 0.00 0.00 4.20 82.52 100
1830 1.75 4.20 0.70 0.00 2.45 3.85 0.00 0.00 0.00 3.85 83.22 100
1900 1.05 4.55 0.70 0.00 2.45 2.80 0.00 0.00 0.00 3.85 84.62 100
1930 0.70 27.62 1.40 0.00 1.40 1.75 0.00 0.00 0.00 3.15 63.99 100
1945 0.70 15.03 19.23 0.00 0.70 1.05 0.00 0.00 0.00 2.45 60.84 100
2000 42.31 9.44 4.55 0.00 1.75 4.55 0.00 0.00 0.00 1.40 36.01 100
2030 41.61 7.34 5.94 0.35 1.75 6.29 0.35 0.00 0.00 2.45 33.92 100
2100 40.56 6.29 5.94 0.35 3.50 6.99 1.05 0.00 0.00 4.90 30.42 100
2130 35.66 5.94 4.55 0.00 3.50 6.99 1.05 0.00 0.00 5.24 37.06 100
2200 28.32 5.94 2.80 0.00 3.85 6.64 0.35 0.00 0.00 4.90 47.20 100
2230 20.63 4.90 1.05 0.00 3.50 5.24 0.35 0.00 0.00 4.55 59.79 100
2300 7.34 3.85 0.35 0.00 1.40 2.10 0.00 0.00 0.00 3.50 81.47 100
2330 0.35 0.70 0.35 0.00 0.00 1.40 0.00 0.00 0.00 2.10 95.10 100
Tot. Avg. 4.80 2.87 1.45 0.09 0.68 1.86 0.10 0.00 0.00 1.28 86.88
maximum | 42.31 27.62 19.23 0.70 3.85 6.99 1.05 0.00 0.00 5.24 100.00
std. dev. 11.62 4.64 2.96 0.21 1.07 2.06 0.23 0.00 0.00 1.69 19.47
Band 1 0.06 0.41 0.32 0.23 0.09 0.50 0.00 0.00 0.00 0.03 98.37
Band 2 1.10 3.15 1.45 0.05 0.60 2.80 0.12 0.00 0.00 1.57 89.16
Band 3 19.93 8.33 4.26 0.06 2.16 4.16 0.29 0.00 0.00 3.50 57.31
*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents

were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.




TABLE T3: TV VIEWING: WEDNESDAY
(BASE=246*)

TVM SUPER NETTV SMASH RAI MEDIASET OTHER CHANNEL CHANNEL SATELLITE NONE TOTAL
1 ITALIAN 12 22

MIDNIGH1 | 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.35 99.30 100
0030 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.35 99.30 100
0100 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.35 99.30 100
0130 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0200 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0230 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0300 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0330 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0400 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0430 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0500 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0530 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0600 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0630 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0700 0.00 0.00 0.00 0.00 0.35 0.35 0.00 0.00 0.00 0.00 99.30 100
0730 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 99.65 100
0800 0.00 0.00 0.00 0.35 0.35 0.35 0.00 0.00 0.00 0.00 98.95 100
0830 0.00 0.00 0.00 0.35 0.00 0.35 0.00 0.00 0.00 0.00 99.30 100
0900 0.00 0.00 0.35 0.35 0.00 0.35 0.00 0.00 0.00 0.00 98.95 100
0930 0.00 0.00 0.35 0.35 0.00 0.00 0.00 0.00 0.00 0.00 99.30 100
1000 0.00 0.00 1.40 0.70 0.00 0.35 0.00 0.00 0.00 0.70 96.85 100
1030 0.00 0.00 1.40 1.05 0.00 0.35 0.00 0.00 0.00 0.70 96.50 100
1100 0.35 0.00 1.40 1.05 0.00 0.35 0.00 0.00 0.00 0.35 96.50 100
1130 0.35 0.70 1.05 1.05 0.00 0.35 0.00 0.00 0.00 0.35 96.15 100
NOON 1.40 1.05 0.35 0.35 0.00 0.70 0.00 0.00 0.00 0.00 96.15 100
1230 0.70 2.10 0.35 0.00 0.00 0.70 0.00 0.00 0.00 0.00 96.15 100
1300 0.70 1.75 1.40 0.00 0.00 1.05 0.00 0.00 0.00 0.70 94.41 100
1330 0.35 2.45 1.40 0.00 0.00 1.05 0.00 0.00 0.00 0.70 94.06 100
1400 0.35 2.80 1.05 0.00 0.70 2.45 0.00 0.00 0.00 0.35 92.31 100
1430 0.00 2.10 0.35 0.00 1.05 2.45 0.35 0.00 0.00 0.70 93.01 100
1500 0.00 2.45 1.05 0.35 1.05 2.80 0.00 0.00 0.00 1.05 91.26 100
1530 0.35 2.45 1.40 0.70 0.00 3.15 0.35 0.00 0.00 1.40 90.21 100
1600 0.35 2.80 1.75 0.70 0.00 4.20 0.35 0.00 0.00 3.85 86.01 100
1630 0.35 2.80 2.45 0.00 0.70 4.20 0.00 0.00 0.00 2.80 86.71 100
1700 0.35 1.75 1.40 0.35 2.10 3.50 0.00 0.00 0.00 3.15 87.41 100
1730 0.00 2.10 0.70 0.70 1.75 3.15 0.00 0.00 0.00 3.15 88.46 100
1800 2.45 2.10 1.05 0.70 1.75 3.15 0.00 0.00 0.00 3.85 84.97 100
1830 2.45 2.10 1.75 0.00 2.45 3.50 0.00 0.00 0.00 3.15 84.62 100
1900 2.45 3.50 1.05 0.35 2.10 4.55 0.00 0.00 0.00 3.50 82.52 100
1930 2.10 25.52 1.75 0.35 2.10 3.15 0.00 0.00 0.00 2.10 62.94 100
1945 1.05 15.38 18.88 0.35 1.40 2.10 0.00 0.00 0.00 1.75 59.09 100
2000 35.31 8.39 5.59 0.35 0.70 4.90 0.00 0.00 0.00 1.75 43.01 100
2030 18.53 10.49 6.29 0.00 2.80 7.69 0.00 1.05 0.00 3.85 49.30 100
2100 6.99 12.94 6.29 0.00 5.24 11.19 0.70 1.40 0.00 6.99 48.25 100
2130 5.59 13.99 5.24 0.00 5.24 11.19 0.70 1.40 0.00 5.94 50.70 100
2200 4.55 11.89 2.80 0.00 4.55 10.14 0.70 1.05 0.00 5.94 58.39 100
2230 2.80 8.74 2.10 0.00 2.45 6.29 0.70 0.70 0.00 4.90 71.33 100
2300 1.40 5.59 0.70 0.00 2.10 4.20 0.35 0.35 0.00 4.55 80.77 100
2330 0.35 0.70 0.00 0.00 1.40 1.40 0.00 0.00 0.00 2.10 94.06 100
Tot. Avg. 1.87 3.03 1.49 0.21 0.89 2.15 0.09 0.12 0.00 1.46 88.68
maximum | 35.31 25.52 18.88 1.05 5.24 11.19 0.70 1.40 0.00 6.99 100.00
std. dev. 5.64 5.18 2.98 0.31 1.34 2.91 0.21 0.35 0.00 1.89 15.98
Band 1 0.06 0.06 0.50 0.44 0.09 0.23 0.00 0.00 0.00 0.17 98.46
Band 2 0.70 2.20 1.17 0.27 0.82 2.57 0.07 0.00 0.00 1.77 90.41
Band 3 7.37 10.65 4.61 0.13 2.73 6.07 0.29 0.54 0.00 3.94 63.67

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents

were asked about viewing on the day prior to the interview,; Set ‘B’ respondents were
asked about viewing two days prior to the interview.




TABLE T4: TV VIEWING: THURSDAY
(BASE=246%)

TVM SUPER NET TV SMASH RAI MEDIASET OTHER CHANNEL CHANNEL | SATELLITE NONE TOTAL
1 ITALIAN 12 22

MIDNIGH1 | 0.00 0.00 0.00 0.00 0.35 0.70 0.35 0.00 0.00 0.35 98.25 100
0030 0.35 0.00 0.00 0.00 0.00 0.35 0.35 0.00 0.00 0.35 98.60 100
0100 0.00 0.00 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.35 99.30 100
0130 0.00 0.00 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 99.65 100
0200 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 99.65 100
0230 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 99.65 100
0300 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 99.65 100
0330 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 99.65 100
0400 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0430 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0500 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0530 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0600 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0630 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100
0700 0.35 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
0730 0.70 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 99.30 100
0800 0.35 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 0.00 99.30 100
0830 0.35 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 0.00 99.30 100
0900 0.35 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 0.35 98.95 100
0930 0.35 0.00 0.35 0.00 0.00 0.00 0.00 0.00 0.00 0.35 98.95 100
1000 0.00 0.00 1.05 0.70 0.00 0.35 0.00 0.00 0.00 0.70 97.20 100
1030 0.00 0.00 1.05 1.05 0.35 0.35 0.00 0.00 0.00 0.35 96.85 100
1100 0.35 0.00 1.05 1.05 0.35 0.35 0.00 0.00 0.00 0.35 96.50 100
1130 0.35 0.35 0.70 1.05 0.35 0.70 0.00 0.00 0.00 0.00 96.50 100
NOON 1.05 0.70 0.00 0.70 0.35 0.70 0.00 0.00 0.00 0.00 96.50 100
1230 1.05 1.40 0.00 0.00 0.70 0.35 0.00 0.00 0.00 0.00 96.50 100
1300 1.40 1.75 0.35 0.00 0.00 0.35 0.00 0.35 0.00 0.70 95.10 100
1330 1.05 2.10 1.40 0.00 0.00 1.05 0.00 0.35 0.00 0.70 93.36 100
1400 0.35 2.10 1.40 0.00 0.00 3.85 0.00 0.00 0.00 0.00 92.31 100
1430 0.00 2.45 2.10 0.00 0.00 4.20 0.00 0.00 0.00 0.00 91.26 100
1500 0.00 2.45 1.05 0.35 0.70 2.80 0.00 0.00 0.00 0.70 91.96 100
1530 0.70 2.80 0.35 0.70 0.70 2.45 0.00 0.00 0.00 1.05 91.26 100
1600 0.70 2.10 1.75 0.70 0.35 3.85 0.70 0.00 0.00 2.10 87.76 100
1630 0.35 1.75 1.75 0.00 0.70 2.80 0.70 0.00 0.00 2.10 89.86 100
1700 0.70 1.75 1.05 0.70 1.05 2.45 0.00 0.00 0.00 2.10 90.21 100
1730 0.00 1.75 1.05 0.35 0.70 2.45 0.00 0.00 0.00 2.45 91.26 100
1800 3.15 1.75 1.75 0.35 0.70 2.45 0.00 0.00 0.00 2.80 87.06 100
1830 3.15 1.75 2.10 0.35 245 3.15 0.00 0.00 0.00 2.80 84.27 100
1900 2.45 2.45 1.40 0.35 3.15 2.80 0.00 0.00 0.00 2.10 85.31 100
1930 0.35 29.02 2.10 0.35 2.10 2.45 0.00 0.00 0.00 2.10 61.54 100
1945 0.70 17.48 20.28 0.35 1.40 2.10 0.00 0.00 0.00 2.10 55.59 100
2000 36.71 8.74 7.34 0.35 1.40 6.29 0.00 0.00 0.00 2.45 36.71 100
2030 17.83 18.53 10.49 0.35 2.10 6.99 0.35 0.00 0.00 4.20 39.16 100
2100 6.99 24.83 9.44 0.00 245 12.24 1.40 0.35 0.00 4.90 37.41 100
2130 5.94 22.73 7.69 0.00 3.15 12.94 1.40 0.35 0.00 5169 40.21 100
2200 6.29 14.69 5.59 0.00 4.20 14.69 1.40 0.70 0.00 7.34 45.10 100
2230 3.85 7.69 3.50 0.00 2.80 12.24 1.40 0.70 0.00 5.94 61.89 100
2300 2.10 2.80 1.40 0.00 2.10 6.29 0.00 0.00 0.00 5.24 80.07 100
2330 0.35 1.05 0.00 0.00 1.40 2.45 0.00 0.00 0.00 3.50 91.26 100
Tot. Avg. 2.06 3.61 1.83 0.22 0.76 2.39 0.18 0.06 0.00 1.36 87.54
maximum | 36.71 29.02 20.28 1.05 4.20 14.69 1.40 0.70 0.00 7.34 100.00
std. dev. 5.78 7.01 3.62 0.31 1.04 3.66 0.40 0.16 0.00 1.86 18.88
Band 1 0.26 0.03 0.35 0.41 0.09 0.15 0.00 0.00 0.00 0.20 98.51
Band 2 0.97 1.90 1.15 0.30 0.60 2.35 0.10 0.05 0.00 1.25 91.33
Band 3 7.60 13.64 6.29 0.16 2.38 7.41 0.54 0.19 0.00 4.13 57.66

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked about
viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days prior to the

interview.




TABLE T5: TV VIEWING: FRIDAY
(BASE=246%)

TVM SUPER NET TV SMASH RAI MEDIASET OTHER CHANNEL CHANNEL SATELLITE NONE TOTAL
1 ITALIAN 12 22

MIDNIGH1 | 0.00 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.70 0.00 98.95 100
0030 0.00 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.35 0.00 99.30 100
0100 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0130 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0200 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 99.65 100
0230 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 99.65 100
0300 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 99.65 100
0330 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 99.65 100
0400 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0430 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0500 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0530 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0600 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0630 0.00 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.35 0.00 99.30 100
0700 0.35 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 99.30 100
0730 0.35 0.00 0.00 0.00 0.35 0.35 0.00 0.00 0.35 0.00 98.60 100
0800 0.35 0.35 0.00 0.00 0.35 0.00 0.00 0.00 0.35 0.00 98.60 100
0830 0.00 0.35 0.00 0.35 0.35 0.35 0.00 0.00 0.35 0.00 98.25 100
0900 0.35 0.70 0.00 0.35 0.35 0.70 0.00 0.00 0.35 0.00 97.20 100
0930 0.35 0.70 0.35 0.00 0.00 0.35 0.00 0.00 0.35 0.00 97.90 100
1000 0.35 0.70 0.70 0.00 0.00 0.35 0.00 0.00 0.35 0.00 97.55 100
1030 0.35 0.70 0.70 0.00 0.35 0.35 0.00 0.00 0.35 0.00 97.20 100
1100 0.00 1.05 0.70 0.00 0.35 0.35 0.00 0.00 0.35 0.00 97.20 100
1130 0.00 1.05 0.35 0.00 0.35 0.35 0.00 0.00 0.00 0.00 97.90 100
NOON 0.35 1.05 0.00 0.00 0.70 0.70 0.00 0.00 0.35 0.00 96.85 100
1230 1.05 0.35 0.00 0.00 0.70 1.40 0.00 0.00 0.70 0.00 95.80 100
1300 2.45 0.70 0.35 0.35 0.35 1.40 0.00 0.35 0.70 0.00 93.36 100
1330 2.80 0.70 0.70 0.35 0.70 2.10 0.00 0.35 0.70 0.00 91.61 100
1400 2.10 1.75 1.05 0.35 0.70 2.80 0.00 0.00 0.70 0.00 90.56 100
1430 1.05 3.15 1.05 0.35 0.35 3.50 0.00 0.00 0.70 0.00 89.86 100
1500 0.35 3.50 1.05 0.35 0.35 2.45 0.00 0.00 1.40 0.00 90.56 100
1530 0.35 3.15 0.00 0.35 0.35 2.80 0.00 0.00 1.40 0.00 91.61 100
1600 0.35 3.15 1.05 0.35 1.05 3.50 0.70 0.00 1.05 0.00 88.81 100
1630 0.35 2.45 1.05 0.35 0.70 3.15 0.70 0.00 1.05 0.00 90.21 100
1700 0.35 2.80 0.35 0.70 1.05 2.45 0.00 0.00 1.75 0.00 90.56 100
1730 0.35 3.50 0.35 0.00 1.05 1.40 0.00 0.00 2.10 0.00 91.26 100
1800 3.50 3.85 0.00 0.00 0.70 1.75 0.00 0.00 2.45 0.00 87.76 100
1830 4.20 3.85 0.70 0.35 1.05 3.15 0.00 0.00 3.50 0.00 83.22 100
1900 3.85 4.90 0.70 0.35 1.40 2.45 0.00 0.00 3.15 0.00 83.22 100
1930 2.45 26.57 0.70 0.00 0.70 2.10 0.00 0.00 2.45 0.00 65.03 100
1945 1.75 15.03 17.13 0.00 0.70 1.40 0.00 0.00 0.70 0.00 63.29 100
2000 39.86 9.09 3.15 0.00 1.75 4.55 0.00 0.00 1.05 0.00 40.56 100
2030 45.80 7.34 2.80 0.00 2.10 5.59 0.00 0.00 2.10 0.00 34.27 100
2100 47.55 6.29 1.75 0.00 3.15 6.29 0.00 0.00 2.45 0.00 32.52 100
2130 47.90 4.55 1.05 0.00 2.80 6.64 0.00 0.00 3.15 0.00 33.92 100
2200 43.01 4.55 1.05 0.00 2.45 6.29 0.00 0.00 3.50 0.00 39.16 100
2230 38.11 3.15 0.35 0.00 2.10 5.24 0.00 0.00 2.10 0.35 48.60 100
2300 20.63 1.40 0.70 0.00 0.70 3.15 0.00 0.00 1.05 0.00 72.38 100
2330 5.94 1.05 0.00 0.00 0.35 2.10 0.00 0.00 0.70 0.00 89.86 100
Tot. Avg. 6.51 2.52 0.81 0.10 0.65 1.69 0.03 0.01 0.92 0.01 86.75
maximum | 47.90 | 26.57 17.13 0.70 3.15 6.64 0.70 0.35 3.50 0.35 100.00
std. dev. 14.29 4.48 2.45 0.17 0.75 1.90 0.14 0.07 1.02 0.05 20.00
Band 1 0.20 0.47 0.23 0.06 0.20 0.32 0.00 0.00 0.26 0.00 98.25
Band 2 1.40 242 0.55 0.27 0.70 2.32 0.10 0.05 1.32 0.00 90.86
Band 3 26.99 7.63 2.67 0.03 1.65 4.16 0.00 0.00 2.03 0.03 54.80

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents

were asked about viewing on the day prior to the interview, Set ‘B’ respondents were
asked about viewing two days prior to the interview.




TABLE T6: TV VIEWING: SATURDAY
(BASE=246*)

NET TV RAI MEDIASET OTHER CHANNEL CHANNEL | SATELLITE NONE TOTAL
ITALIAN 12 22

MIDNIGH1 0.00 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.35 99.30 100
0030 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100
0100 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0130 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0200 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0230 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0300 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0330 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0400 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0430 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0500 0.35 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
0530 0.35 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
0600 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.70 98.95 100
0630 0.00 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.35 99.30 100
0700 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.05 98.95 100
0730 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.70 99.30 100
0800 0.35 0.00 0.35 0.00 0.00 0.00 0.35 0.00 0.00 0.70 98.25 100
0830 0.35 0.00 0.35 0.00 0.00 0.00 0.35 0.00 0.00 0.70 98.25 100
0900 0.00 0.35 0.35 0.00 0.00 0.00 0.35 0.00 0.00 1.05 97.90 100
0930 0.00 0.35 0.00 0.00 0.00 0.00 0.35 0.00 0.00 1.05 98.25 100
1000 0.35 0.35 0.35 0.35 0.00 0.70 0.35 0.00 0.00 1.40 96.15 100
1030 0.35 0.35 0.35 0.35 0.00 0.70 0.00 0.00 0.00 1.05 96.85 100
1100 0.35 0.00 0.35 0.35 0.00 0.70 0.00 0.00 0.00 1.05 97.20 100
1130 0.70 0.35 0.35 0.35 0.35 0.35 0.00 0.00 0.00 1.05 96.50 100
NOON 2.45 1.05 0.35 0.35 0.35 0.00 0.35 0.00 0.00 1.40 93.71 100
1230 1.05 1.05 0.35 0.00 0.35 0.00 0.35 0.00 0.00 1.05 95.80 100
1300 3.50 1.75 0.35 0.35 0.35 0.35 0.00 0.00 0.00 1.40 91.96 100
1330 3.50 2.10 0.35 0.35 0.70 0.70 0.00 0.00 0.00 1.75 90.56 100
1400 4.90 5.24 1.75 0.70 0.35 1.75 0.00 0.00 0.00 3.15 82.17 100
1430 4.90 5.94 2.10 0.70 0.35 1.75 0.00 0.00 0.00 3.15 81.12 100
1500 2.80 7.34 2.45 0.35 0.35 1.75 0.00 0.00 0.00 4.20 80.77 100
1530 2.45 7.69 1.75 0.35 0.35 2.10 0.35 0.00 0.00 3.85 81.12 100
1600 2.45 7.69 1.40 0.35 1.05 1.05 0.35 0.00 0.00 3.85 81.82 100
1630 1.75 6.99 1.40 0.00 1.05 0.00 0.35 0.00 0.00 4.20 84.27 100
1700 1.40 5.94 1.05 0.00 0.70 0.35 0.35 0.00 0.00 4.55 85.66 100
1730 1.75 4.90 1.75 0.00 0.70 1.05 0.35 0.00 0.00 4.55 84.97 100
1800 2.45 4.55 1.40 0.00 0.35 0.70 0.00 0.00 0.00 6.29 84.27 100
1830 1.05 4.55 0.70 0.00 0.00 1.05 0.00 0.00 0.00 5.94 86.71 100
1900 0.70 4.55 0.70 0.35 0.00 1.05 0.00 0.00 0.00 5.94 86.71 100
1930 1.05 19.58 1.05 0.35 0.00 1.40 0.00 0.00 0.00 4.20 72.38 100
1945 1.05 10.49 9.44 0.35 0.00 0.35 0.00 0.00 0.00 3.15 75.17 100
2000 22.38 7.69 2.10 0.00 0.35 3.50 0.35 0.00 0.00 2.45 61.19 100
2030 11.89 11.54 2.10 0.00 1.40 6.64 0.35 0.00 0.00 4.90 61.19 100
2100 3.15 11.54 1.05 0.00 1.75 11.54 0.35 0.00 0.00 6.64 63.99 100
2130 1.75 10.84 0.35 0.00 2.10 11.54 0.00 0.00 0.00 6.29 67.13 100
2200 1.75 7.34 0.35 0.00 2.10 11.19 0.00 0.00 0.00 6.29 70.98 100
2230 1.05 5.94 0.35 0.35 2.80 10.14 0.00 0.00 0.00 4.90 74.48 100
2300 0.70 4.20 1.40 0.00 1.05 6.99 0.00 0.00 0.00 2.45 83.22 100
2330 0.00 0.00 0.35 0.00 1.05 3.85 0.00 0.00 0.00 2.10 92.66 100
Tot. Avg. 1.73 3.31 0.79 0.13 0.41 1.71 0.11 0.00 0.00 2.25 89.55
maximum | 22.38 19.58 9.44 0.70 2.80 11.54 0.35 0.00 0.00 6.64 100.00
std. dev. 3.59 4.34 1.43 0.20 0.65 3.17 0.16 0.00 0.00 2.13 11.55
Band 1 0.20 0.15 0.20 0.12 0.06 0.23 0.15 0.00 0.00 0.90 97.99
Band 2 2.60 4.77 1.22 0.25 0.50 0.90 0.17 0.00 0.00 3.52 86.06
Band 3 4.13 8.52 1.75 0.13 1.14 6.20 0.10 0.00 0.00 4.48 73.55

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were

asked about viewing two days prior to the interview.




TABLE T7: TV VIEWING: SUNDAY
(BASE=246*)

TVM SUPER NETTV SMASH RAI MEDIASET OTHER CHANNEL CHANNEL | SATELLITE NONE TOTAL
1 ITALIAN 12 22

MIDNIGH1 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.70 99.30 100
0030 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100
0100 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100
0130 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0200 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0230 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0300 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0330 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0400 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0430 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0500 0.35 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
0530 0.35 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 99.30 100
0600 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.70 98.95 100
0630 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.35 99.30 100
0700 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.35 99.30 100
0730 0.35 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.70 98.60 100
0800 0.70 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.35 98.60 100
0830 1.05 0.35 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.35 97.90 100
0900 5.59 0.35 0.35 0.00 0.00 0.35 0.00 0.00 0.00 0.70 92.66 100
0930 13.29| 0.35 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.70 85.31 100
1000 24.13 1.05 0.35 0.00 0.00 0.35 0.00 0.00 0.00 2.10 72.03 100
1030 26.57 1.05 0.70 0.00 0.00 0.35 0.00 0.00 0.00 1.40 69.93 100
1100 28.67 1.05 1.05 0.00 0.00 0.35 0.00 0.00 0.00 1.40 67.48 100
1130 26.57 0.70 0.70 0.00 0.00 0.35 0.00 0.00 0.00 1.40 70.28 100
NOON 22.38 1.75 0.70 0.00 0.35 0.70 0.00 0.00 0.00 1.05 73.08 100
1230 15.03| 2.10 0.35 0.35 0.35 0.70 0.00 0.35 0.00 0.70 80.07 100
1300 6.64 1.75 1.40 0.35 1.05 1.05 0.00 0.35 0.00 1.05 86.36 100
1330 2.45 2.10 1.05 0.35 1.40 3.15 0.35 0.35 0.00 1.75 87.06 100
1400 1.05 2.80 1.05 0.35 1.05 4.90 0.35 0.35 0.00 2.45 85.66 100
1430 0.70 2.45 0.35 0.00 0.70 4.55 0.35 0.35 0.00 1.75 88.81 100
1500 1.75 3.15 0.35 0.35 1.05 3.85 0.35 0.00 0.00 3.85 85.31 100
1530 3.15 3.50 0.00 0.70 1.05 3.15 0.35 0.00 0.00 4.55 83.57 100
1600 4.20 4.20 0.00 0.70 1.05 2.45 0.35 0.00 0.00 5.24 81.82 100
1630 4.20 4.20 0.00 0.35 1.05 2.80 0.00 0.00 0.00 5.24 82.17 100
1700 1.75 4.55 1.40 0.35 1.40 2.80 0.00 0.00 0.00 6.29 81.47 100
1730 0.70 5.59 1.05 0.00 1.05 2.45 0.00 0.00 0.00 5.59 83.57 100
1800 1.40 6.29 0.35 0.00 1.05 3.15 0.00 0.00 0.00 5.59 82.17 100
1830 1.05 5.59 1.05 0.00 1.40 3.15 0.00 0.00 0.00 5.24 82.52 100
1900 0.00 5.59 0.35 0.00 1.75 3.15 0.00 0.00 0.00 4.20 84.97 100
1930 0.70 19.93 0.35 0.00 0.70 2.80 0.00 0.00 0.00 2.80 72.73 100
1945 0.70 10.49 9.09 0.00 0.70 2.10 0.00 0.00 0.00 2.10 74.83 100
2000 25.87 9.09 3.85 0.35 0.70 2.45 0.35 0.00 0.00 2.45 54.90 100
2030 31.12 [ 10.84 5.59 0.00 2.10 3.15 0.35 0.00 0.00 4.55 42.31 100
2100 29.02( 9.79 5.24 0.00 1.75 2.80 0.35 0.00 0.00 5.59 45.45 100
2130 20.28 [ 7.69 5.94 0.00 1.40 3.15 0.35 0.00 0.00 4.20 56.99 100
2200 7.34 5.24 4.20 0.00 2.10 3.15 0.70 0.00 0.00 4.20 73.08 100
2230 3.85 3.85 2.80 0.00 1.75 4.20 0.70 0.00 0.00 2.80 80.07 100
2300 1.40 2.45 0.70 0.00 0.35 2.45 0.35 0.00 0.00 1.75 90.56 100
2330 0.00 0.00 0.00 0.00 0.00 1.75 0.35 0.00 0.00 1.40 96.50 100
Tot. Avg. 6.42 2.85 1.26 0.09 0.57 1.51 0.11 0.04 0.00 2.01 85.39
maximum | 31.12( 19.93 9.09 0.70 2.10 4.90 0.70 0.35 0.00 6.29 100.00
std. dev. 9.90 3.93 2.04 0.18 0.66 1.51 0.19 0.11 0.00 1.95 14.73
Band 1 10.58 0.41 0.35 0.00 0.03 0.32 0.00 0.00 0.00 0.87 87.53
Band 2 4.75 3.57 0.65 0.27 1.00 2.77 0.15 0.12 0.00 3.60 83.12
Band 3 10.93 7.72 3.46 0.03 1.21 2.83 0.32 0.00 0.00 3.27 70.22

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.




Table 8.3: Time Band 1 - TV Audience Average Share
0600 HRS -NOON

OTHEF
RAI AEDIA-SE | ITALIAM CH 12
Monday 0.32 0.96 0.23 0.35 0.12 0.50 0.00 0.00 0.00 0.17 97.35
Tuesday 0.06 0.41 0.32 0.23 0.09 0.50 0.00 0.00 0.00 0.03 98.37
Wednesday 0.06 0.06 0.50 0.44 0.09 0.23 0.00 0.00 0.00 0.17 98.46
Thursday 0.26 0.03 0.35 0.41 0.09 0.15 0.00 0.00 0.00 0.20 98.51
Friday 0.20 0.47 0.23 0.06 0.20 0.32 0.00 0.00 0.26 0.00 98.25
Saturday 0.20 0.15 0.20 0.12 0.06 0.23 0.15 0.00 0.00 0.90 97.99
Sunday 10.58 0.41 0.35 0.00 0.03 0.32 0.00 0.00 0.00 0.87 87.53
Average 1.67 0.35 0.31 0.23 0.10 0.32 0.02 0.00 0.04 0.34 96.64

Table 8.4: Time Band 2 - TV Audience Average Share
NOON - 1900 HRS

\ OTHER SATEL-

TVM | SUP1 | NET | SMASH RAl | MEDIA-SE  ITALIAN | CH12 CH22 | LITE NONE
Monday 1.12 3.85 0.92 027 | 1.05 2.55 0.05 0.00 0.00 1.10 89.09
Tuesday 1.10 3.15 1.45 0.05 | 0.60 2.80 0.12 0.00 0.00 157 89.16
Wednesday | 0.70 2.20 117 027 | 082 257 0.07 0.00 0.00 1.77 90.41
Thursday 0.97 1.90 1.15 030 | 0.60 2.35 0.10 0.05 0.00 1.25 91.33
Friday 1.40 242 0.55 027 | 070 2.32 0.10 0.05 132 | 0.00 90.86
Saturday 2.60 4.77 1.22 025 | 050 0.90 0.17 0.00 000 | 352 86.06
Sunday 475 3.57 0.65 027 | 1.00 2.77 0.15 0.12 0.00 | 360 83.12
Average 1.81 3.12 1.02 024 | 075 2.32 0.11 0.03 0.19 1.83 88.58

Table 8.5: Time Band 3 - TV Audience Average Share
1900 HRS - MIDNIGHT

‘ OTHEF SATEL-

TVM SUP 1 NET | SMASH RAI AEDIA-SE' | ITALIAN CH 12 CH 22 LITE NONE
Monday 9.95 9.85 9.06 0.16 1.21 4.35 0.51 0.00 0.00 4.10 60.81
Tuesday 19.93 8.33 4.26 0.06 2.16 4.16 0.29 0.00 0.00 3.50 57.31
Wednesday 7.37 10.65 4.61 0.13 2.73 6.07 0.29 0.54 0.00 3.94 63.67
Thursday 7.60 13.64 6.29 0.16 2.38 7.41 0.54 0.19 0.00 4.13 57.66
Friday 26.99 7.63 2.67 0.03 1.65 4.16 0.00 0.00 2.03 0.03 54.80
Saturday 4.13 8.52 1.75 0.13 1.14 6.20 0.10 0.00 0.00 4.48 73.55
Sunday 10.93 7.72 3.46 0.03 1.21 2.83 0.32 0.00 0.00 3.27 70.22
Average 12.41 9.48 4.59 0.10 1.78 5.03 0.29 0.10 0.29 3.35 62.57




Table 8.6: Audience Share Summary by Time-Band
4" Quarter 2002 and 2003

Time Band 1 Time Band 2 Time Band 3
0600 hrs — 1200 hrs 1200 hrs — 1900hrs 1900 hrs — 2400 hrs
2002 2003 2002 2003 2002 2003
% % % % % %
TVM 58.7 494 22.3 15.8 334 332
Super 1 TV 13.7 10.4 20.3 273 249 253
NET 7.0 9.2 12.1 8.9 12.6 12.3
Smash TV 2.1 6.8 1.2 2.1 0.4 0.3
Channel 12 - - 0.1 0.3 1.2 0.3
Channel 22 - 1.2 - 1.7 0.1 0.8
RAI 33 3.0 5.5 6.6 39 4.8
Mediaset 3.6 9.5 15.0 20.3 12.3 13.4
Other Italian 0.6 0.6 0.5 1.0 0.9 0.8
Satellite Stations 10.9 10.1 17.4 16.0 9.8 9.0

Table AC-2: Audience Share Summary by Time-Band — Cable Network Only
(4" Quarter 2003)

Time Band 1 Time Band 2 Time Band 3
0600 hrs — 1200 hrs 1200 hrs — 1900hrs 1900 hrs — 2400 hrs

% % %
TVM 50.2 15.8 33.1
Super 1 TV 9.5 27.7 25.2
NET 8.6 8.6 12.3
Smash TV 6.4 2.3 0.4
Channel 12 - 0.4 0.3
Channel 22 1.5 1.6 0.8
RAI 3.6 6.1 4.7
Mediaset 9.7 20.6 13.5
Other Italian 0.8 1.1 0.3
Satellite Stations* 9.7 15.9 9.0

*Note: Satellite stations can also be received via a dish antenna syste
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Fig. 8.10: Time Band 1: Daily Average Audience TV Levels — 4" Quarter 2003
0600 HRS -NOON
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Fig. 8.11: Time Band 1: TV Average Audience Share - 4" Quarter 2003
0600 HRS — NOON




Fig. 8.12: Time Band 2: Daily Average Audience TV Levels — 4" Quarter 2003

NOON - 1900 HRS
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Fig. 8.13: Time Band 2: TV Average Audience Share — 4" Quarter 2003

NOON - 1900 HRS
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Fig. 8.14: Time Band 3: Daily Average Audience TV Levels — 4" Quarter 2003
1900 HRS — MIDNIGHT
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Fig. 8.15: Time Band 3: TV Average Audience Share — 4" Quarter 2003
1900 HRS — MIDNIGHT
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Figure AC1: Cable Network Only, Time-Band 1: 0600 hrs - Noon
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Figure AC2: Cable Network Only, Time-Band 2: Noon — 1900 hrs
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Figure AC3: Cable Network Only, Time-Band 3:

1900 hrs — Midnight



