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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT ~ 2ND QUARTER 2003

TABLE 3.1-2: SAMPLE PROFILE
- AGE BY GENDER, SOCIO-ECONOMIC GROUP & LAST SCHOOL ATTENDED

TOTAL GENDER SOCIO-ECONOMIC GROUP EDUCATIONAL LEVEL
MALE FEMALE RB Ccl c2 DE NO PRIMARY | SECONDA | TECHNIC |"TERTLAR
SCHOOL RY AL k4
INSTITU
TE
TOTAL. ...ccs000ees.es| 1001 490 511 143 285 289 284 14 163 610 69 145
AGE GROUP
R 112 56 56 18 31 39 24 0 0 105 3 4
ceeseoniancoraeeeea|11.2% 11.4% 11.0% 12.6% 10.9% 13.5% 8.5% .0% .0% 17.2% 4.3% 2.8%
cesssessesanssenaas| 100% 50.0% 50.0% 16.1% 27.7% 34.8% 21.4% .0% 0% 93.8% 2.7% 3.6%
18 = 30...... siiieaes 210 105 105 29 90 50 41 0 8 109 19 74
et eesrisiacansasas|21.0% 21.4% 20.5% 20.3% 31.6% 17.3% 14.4% .0% 4.9% 17.%% 27.5% 51.0%
tereseasesaaneas ses| 100% 50.0% 50.0%2 13.8% 42.9% 23.8% 1%.5% 0% 3.8% 51.9% ¢.0% 35.2%
31 - 50cuieinnsnnnnns 371 182 189 50 107 101 113 0 40 257 32 12
e I Y A 37.1% 37.0% 35.0% 37.5% 34.9% 39.8% .0% 24.5% 42.1% 46.4% 29.0%
.......... cesseseas| 100% 49.1% 50.9% 13.5% 28.8% 27.2% 30.5% .0% 10.8% 69.3% 8.6% L1.3%
51 = 65.cievinnnnn e 182 91 91 31 36 51 64 0 56 96 11 19
tececesierennaeases|18.2% 18.6% 17.8% 21.7% 12.6% 17.6% 22.5% .0% 34.4% 15.7% 15.9% 13.1%
...... cesesseseacas| 1008 50.0% 50.0% 17.0% 19.8% 28.0% 35.2% .0% 30.8% 52.7% 6.0% L0.4%
OVER 65........... ‘e 126 56 70 15 21 48 42 14 59 43 4 6
sreesssssececenaeea|12.6% 11.4% 13.7% 10.5% 7.4% 16.6% 14.8% 100% 36.2% 7.0% 5.8% 4.1%
ceeeneas vesseseaaas| 100% 44.4% 55.6% 11.9% 16.7% 38.1% 33.3% 11.1% 46.8% 34.1% 3.2% 4.8%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

NTABLE 4.1: WHO LISTENS TO RADIO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~-ECOROMIC GROUP
MALE FEMALE |12 - 17|18 - 30{31 -~ 50(51 - 65|OVER 65 AB cl c2 DE
TOTAL.:seeevsnassaees| 1001 490 511 112 210 371 182 126 143 285 289 284
K3
LISTEN TO THE RADIO.. 721 354 367 71 164 265 130 91 100 202 209 210
..... ceretseaneanes|72.0% 72.2% 71.8% 63.4% 78.1% 71.4% 71.4% 72.2% 69.9% 70.9% 72.3% 73.9%
seceestsascacsanees| 100% 49.1% 50.9% 9.8% 22.7% 36.8% 18.0% 12.6% 13.9% 28.0% 29.0% 29.1%
DO NOT LISTEN TO THE
[37:V00 0 P 280 136 144 . 41 46 106 52 35 43 83 80 74
csesstersaencneasss |28.0% 27.8% 28.2% 36.6% 21.9% 28.6% 28.6% 27.8% 30.1% 29.1% 27.7% 26.1%
ceeresssassseasesss] 100% 48.6% 51.4% 14.6% 16.4% 37.9% 18.6% 12.5% 15.4% 29.6% 28.6% 26.4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 4.2: AVERAGE NUMBER OF HOURS RADIO IS LISTENED TO
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Ccl c2 DE
TOTAL. cccvvvesancnans 721 354 367 71 164 265 130 91 100 202 209 210
VARIES CONSIDERABLY.. 3 0 3 0o | 1 1 1 0 2 0 1 0
..... chtsecneesenen .43 .0% .8% 0% -6% -4% .B% .0% 2.0% -0% .5% 0%
cecervenae ssseesaaa| 100% .0% 100% .03 33.3% 33.3% 33.3% .08 66.7% .0% 33.3% .0%
ONE....... cececsanans 211 120 91 23 65 74 32 17 53 67 46 45
ctesresertcncsnnaes|29.3% 33.9% 24.8% 32.4% 39.6% 27.9% 24.6% 18.7% 53.0% 33.2% 22.0% 21.4%
cecseenene esseeseaa| 1008 56.9% 43.1% 10.9% 30.8% 35.1% 15.2% 8.1% 25.1% 31.8% 21.8% 21.3%
THO:.covnerevsssnnnnns 168 83 85 30 37 51 31 19 21 53 47 47

........ cecrnnseaas|23.3% 23.4% 23.2% 42.3% 22.6% 19.2% 23.8% 20.9% 21.0% 26.2% 22.5% 22.4%
cernsesseneriessane | 100% 49.4% 50.6% 17.9% 22.0% 30.4% 18:5% 11.3% 12.5% 3i.5% 28.0% 28.0%

THREE. coveeeevecnnnnn 88 39 49 4 15 43 13 13 11 21 28 28
tessesstsasecenneas|12.2% 11.0% 13.4% 5.6% 9.1% 16.2% 10.0% 14.3% 11.0% 10.4% 13.4% 13.3%
seceasensessssesaas| 100% 44.3% 55.7% 4.5% 17.0% 48.9% 14.8% 14.8% 12.5% 23.9% 31.8% 31.8%

FOUR:vevetovonnnaanns 82 37 45 7 18 26 19 12 3 19 34 26
teseseaarecsseseena|11.4% 10.5% 12.3% 9.9% 11.0% 9.8% 14.6% 13.2% 3.0% 9.4% 16.3% 12.4%
ceeens ceesersssnaas]| 100% 45.1% 54.9% 8.5% 22.0% 31.7% 23.2% 14.6% 3.7% 23.2% 41.5% 31.7%

FIVE..:osseesnncenenn 51 24 27 4 6 26 10 5 3 14 17 17

cresecetennansnnase| T.1% 6.8% 7.4% 5.6% 3.7% 9.8% 7.7% 5.5% 3.0% 6.9% 8.1% 8.1%
ssrassserssranaeess| 100% 47.1% 52.9% 7.8% 11.8% 51.0% 19.6% 9.8% 5.9% 27.5% 33.3% 33.3%

SIXiereeenrororonnnnns 51 20 31 2 8 16 11 14 5 12 15 19
serestsaseaansevess| T7.1% 5.6% 8.4% 2.8% 4.9% 6.0% 8.5% 15.4% 5.0% 5.9% 7.2% 9.0%
teeessessreessesnass| 100% 39.2% 60.8% 3.9% 15.7% 31.4% 21.6% 27.5% 9.8% 23.5% 29.4% 37.3%

SEVE.«ieeienanaeonnnn 12 4 8 0 2 6 3 1 0 1 4 7
ceesesneancsesseasa| 1.7% 1.1% 2.2% -0% 1.2% 2.3% 2.3% 1.1% -0% .5% 1.9% 3.3%
cessssssssesnsaassa| 100% 33.3% 66.7% .0% 16.7% 50.0% 25.0% 8.3% .0% 8.3% 33.3% 58.3%

EIGHT.veeieearenannnn 25 11 14 1 7 9 5 3 0 5 9 11
secesssseccasassecss| 3.5% 3.1% 3.8% 1.4% 4.3% 3.4% 3.8% 3.3% .0% 2.5% 4.3% 5.2%
ceticcccnscsessesaa| 100% 44.0% 56.0% 4.0% 28.0% 36.0% 20.0% 12.0% .0% 20.0% 36.0% 44.0%

NINE.:oooveaanannnenn 7 2 5 0 2 3 1 1 2 1 1 3
cesescscsrsssesesaa] 1.0% .6% 1.4% -0% 1.2% 1.1% .8% 1.1% 2.0% -5% .5% 1.4%
secsasetseacsesceass| 100% 28.6% 71.4% 0% 28.6% 42.9% 14.3% 14.3% 28.6% 14.3% 14.3% 42.9%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TQ RADIO
(continued)
1



BROADCASTING AUTHORITY - MALTA:

TAELE

4.2: AVERAGE NUMBER OF

HOURS RADIO IS LISTENED TO

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

MEDIA AUDIT - 2ND QUARTER 2003

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Ccl c2 DE
TEN¢:vessrovescansann 14 8 6 0 3 8 0 3 0 5 5 4
ceeestesesenevesesa] 1.9% 2.3% 1.6% .08 1.8% 3.0% .08 3.3% .0% 2.5% 2.4% 1.9%
sececrsesssnecsaass| 100% 57.1% 42.9% .0% 21.4% 57.1% 0% 21.4% 0% 35.7% 35.7% 28.6%
TWELVE. csenevesvonnsss 3 2 1 0 0 1 2 0 0 1 2 0
...... sestersenssees 4% .6% .3% -0% .0% .4% 1.5% -0% 0% .5% 1.0% .0%
cecesscscsesssesses| 100% 66.7% 33.3% .0% -0% 33.3% 66.7% .0% 0% 33.3% 66.7% 0%
THIRTEEN.  cooeeennnns 2 2 0 0 0 1 0 1 0 1 0 1
cerecscasascenns e .3% . 6% .0% -0% 0% 4% .0% 1.1% 0% 5% 0% 5%
seseasssssasecenaas| 100% 100% .0% .0% -0% 50.0% .0% 50.0% .0% 50.0% 0% 50.0%
FOURTEEN....vavevosse 4 2 2 0 0 0 2 2 (] 2 0 2
cibisssissaissnossisf B3 6% B 0% 0% 0% 1.5% 2.:2% 0% 1.0% 0% 1.0%
seessssscsssesessas| 100% 50.0% 50.0% 0% 0% 0% 50.0% 50.0% .0% 50.0% .0% 50.0%

FIRST ROW OF PERCENTAGES

SECOND ROW OF PERCENTAGES =

BASE =

= COLUMN PERCENTAGES

ALL WHO LISTEN TO RADIO

ROW PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT ~ 2ND QUARTER 2003

TARBLE ¢.3: WHERE DO PEOPLE LISTEN TO THE RADIO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 3031 - 50|51 - 5|0OVER 645 BB c1 c2 DR
TOTAL, covovenrerisica 721 354 367 71 164 265 130 91 100 202 209 210
NO ANSWER..ceocivenan 4 3 1 1 1 2 0 0 0 1 1 2
e eesattaesaeaanas 6% .B8% .3% 1.4% .6% .8% .0% 0% . 0% .5% .58 1.0%
ceseseccsssresenans| 1008 75.0% 25.0% 25.0% 25.0% 50.0% .0% .0% .0% 25.0% 25.0% 50.0%
AT HOME......co0ne.nn 536 219 317 64 85 187 109 91 64 138 171 163
........... ceseenees|74.3% 61.9% 86.4% 90.1% 51.8% 70.6% 83.8% 100% 64.0% 68.3% 81.8% 17.6%
sesessetsnssaasnass]| 100% 40.9% 59.1% 11.9% 15.9% 34.9% 20.3% 17.0% 11.9% 25.7% 31.9% 30.4%
AT WORK.o:vevovovrannn 120 94 26 1 43 58 18 0 9 36 37 38
checsearaeanaaaaann 16.6% 26.6% 7.1% 1.4% 26.2% 21.93 13.83% 0% 9.0% 17.8% 17.7% 18.1%
sesnaserennsananena| 120% 78:+3% 24+ 7% 8% 3%5.8% 28 .3% SG% F.B% 36.0% 36.8% 1.7
IN THE CAR.evevunnenn 256 172 84 14 104 102 33 3 48 92 53 63
tervecsstesesnaiaaas|35.5% 48.6% 22.9% 19.7% 63.4% 38.5% 25.4% 3.3% 48.0% 45.5% 25.4% 30.0%
creacnessassaasvess| 100% 67.2% 32.8% 5.5% 40.6% 39.8% 12.9% 1.2% 18.8% 35.9% 20.7% 24.6%

FIRST ROW OF PERCENTAGES

SECOND ROW OF PERCENTAGES

BASE

ALL WHO LISTEN TO RADIO

COLUMN PERCENTAGES
ROW PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 4.4: WHO WATCHES TV
~ BY GENDER, AGE AND SOCIO-ECOHOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 ~ 17|18 -~ 30|31 - 50|51 - 65|OVER 65 AB c1 c2 DE
TOTAL..+evesanevseessf 1001 490 511 112 210 371 182 126 143 285 289 284
K20
WATCH TV.eicioieenannn 995 487 508 112 210 370 180 123 143 285 286 281
seeeerresscrsrseaas 99,48 99.4% 99.4% 100% 100¢% 99.7% 98.9% $7.6% 100% 100% 299.0% 98.9%
sesacssassesesasaaa} 100% 48.9% 51.1% 11.3% 21.1% 37.2% 18.1% 12.4% 14.4% 28.6% 28.7% 28.2%
DO NOT WATCH TV...... 6 3 3 0 0 1 2 3 0 3 3
P R I PP .6% -6% 6% .0% .0% .3% 1.1% 2.4% 0% .0% 1.0% 1.1%
cesessersrasnssaass| 1008 50.0% 50.0% 0% .0% 16.7% 33.3% 50.0% 0% 0% 50.0% 50.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

= ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT -~ 2ND QUARTER 2003

TABLE 4.5: AVERAGE KRUMBER OF HOURS TV IS WATCHED
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE [12 - 17|18 - 30{31 -~ 50|51 - 65|OVER 65 2B Cl1 c2 DE
TOTAL. ccoaveeenonsnsnse 995 487 508 112 210 370 180 123 143 285 286 281
VARIES CONSIDERABLY.. 3 2 1 0 1 1 0 1 1 0 1 1
sesesaerresaranenns . 3% .4% . 2% 0% .5% .3% 0% -8% 7% .0% -3% 4%
cieastestesseaesceeas| 100% 66.7% 33.3% .0% 33.3% 33.3% -0% 33.3% 33.3% .0% 33.3% 33.3%
ONE....covevnssnonans 117 56 61 10 25 38 20 24 17 37 29 34

P R R B I : 11.5% 12.0% 8.9% 11.9% 10.3% 11.1% 19.5% 11.9% 13.0% 10.1% 12.1%
ceessscsecsssesea.-| 1008 47.9% 52.1% 8.5% 21.4% 32.5% 17.1% 20.5% 14.5% 31.6% 24.8% 29.1%

TWO..vevevenanensensns 345 170 175 33 93 135 46 38 52 92 103 98
sevsesersssansaseeas|34.7% 34.9% 34.4% 29.5% 44.3% 36.5% 25.6% 30.9% 36.4% 32.3% 36.0% 34.9%
sessssrbsnrrasessaal 1008 49.3% 50.7% 3:6% 27.0% 39.1% 13.3% 11.0% 15:1% 26.7% 29.9% 28.4%

THREE. oo esennnenan 286 145 141 26 61 110 64 25 39 88 82 717
B R 1 - L 29.8% 27.8% 23.2% 29.0% 29.7% 35.6% 20.3% 27.3% 30.9% 28.7% 27.4%
cecesseiatasaseaasa| 100% 50.7% 49.3% 9.1% 21.3% 38.5% 22.4% 8.7% 13.6% 30.8% 28.7% 26.9%

FOUR...voovn.. cerreaen 130 69 61 32 17 44 22 15 25 39 32 34
.......... creeensas|13.1% 14.2% 12.0% 28.6% 8.1% 11.9% 12.2% 12.2% 17.5% 13.7% 11.2% 12.1%
ceveetecararane eees| 100% 53.1% 46.9% 24.6% 13.1% 33.8% 16.9% 11.5% 19.2% 30.0% 24.6% 26.2%

FIVE.::otioessncncnns 57 22 35 7 8 21 12 9 3 11 22 21

setecssrsrasssencas| 5.7% 4.5% 6.9% 6.3% 3.8% 5.7% 6.7% 7.3% 2.1% 3.9% 7.7% 7.5%
sesesssssssesaenasa| 100% 38.6% 61.4% 12.3% 14.0% 36.8% 21.1% 15.8% 5.3% 19.3% 38.6% 36.8%

SIXieeoraseserosannan 27 12 15 1 2 9 9 6 3 7 7 10
sesessssensseseneas| 2.7% 2.5% 3.0% . 9% 1.0% 2.4% 5.0% 4.9% 2.1% 2.5% 2.4% 3.6%
tecrcssessessssesaa| 100% 44.4% 55.6% 3.7% 7.4% 33.3% 33.3% 22.2% 11.1% 25.9% 25.9% 37.0%

SEVEN. ...cievevevenenn 10 4 6 1 1 3 4 1 0 6 2 2
secessessssssssaasa| 1.0% .8% 1.2% .9% .5% .8% 2.2% .8% -0% 2.1% .73 7%
cevessssesasssnaaas| 100% 40.0% 60.0% 10.0% 10.0% 30.0% 40.0% 10.0% .0% 60.0% 20.0% 20.0%

EIGHT::eeetasevocaanns 12 3 9 1 1 5 3 2 1 3 6 2
ceesessteassssseans| 1.2% .6% 1.8% .9% .5% 1.4% 1.7% 1.6% 7% 1.1% 2.1% 7%
vetestetnencanen eeo| 100% 25.0% 75.0% 8.3% 8.3% 41.7% 25.0% 16.7% 8.3% 25.0% 50.0% 16.7%

NINE..ooeeonannann ceee 3 1 2 1 0 1 0 1 0 1 2 0
....... serercessane .3% . 2% 4% .9% .0% .3% .0% .8% .0% 4% 7% -0%
tesessctassaanances]| 100% 33.3% 66.7% 33.3% .0% 33.3% .0% 33.3% .0% 33.3% 66.7% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
1



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 4.5: AVERAGE KUMBER OF HOURS TV IS WATCHED
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE [12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Ccl c2 DE
TEN:osevesssosancnnnn 3 3 0 0 0 2 0 1 1 1 0 1
.......... cesereaan .3% 6% .0% 0% 0% .5% .0% .8% 7% 4% .0% 4%
ciiasiiisssiessiass| 100% 100% .0% -0% 0% 66.7% .0% 33.3% 33.3% 33.3% .0% 33.3%
TWELVE. s ecveveoceccns 2 0 2 [1] 1 1 0 0 1 0 0 1
teeestrestacarnonns .2% .0% -4% .0% .5% .3% -0% .0% 7% 0% .0% 4%
secssessescssscaaas| 100% .0% 100% .0% 50.0% 50.0% 0% .0% 50.0% .0% .0% 50.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 4.6: WHERE IN THE HOUSE IS TV VIEWED
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GERDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17)18 - 30{31 - 50|51 - 65|OVER 65 AB Ccl c2 DE
TOTAL:essasssscncnscas 995 487 508 112 210 370 180 123 143 285 286 281
IN THE SITTING ROOM.. 500 242 258 55 100 198 83 64 90 128 131 141
ererecesceresanaesa|50.3% 49.7% 50.8% 49.1% 47.6% 53.5% 46.1% 52.0% 62.9% 48.4% 45.8% 50.2%
sessssesessrseasaaa| 100% 48.4% 51.6% 11.0% 20.0% 39.6% 16.6% 12.8% 18.0% 27.6% 26.2% 28.2%
IN THE DINING ROOM... 33 14 19 4 5 13 2 9 3 9 4 17
crestesesasenanann .| 3.3% 2.9% 3.7% 3.6% 2.4% 3.5% 1.1% 7.3% 2.1% 3.2% 1.4% 6.0%
sevesssssrsssenaaaa| 100% 42.4% 57.6% 12.1% 15.2% 39.4% 6.1% 27.3% 9.1% 27.3% 12.1% 51.5%
IN THE KITCHEN....... 184 67 117 25 26 72 47 14 20 53 63 48
seecsssassesssseseaa|18.5% 13.8% 23.0% 22.3% 12.4% 19.5% 26.1% 11.4% 14.0% 18.6% 22.0% 17.1%
P saa] 100% 36.4% 63.6% 13.6% l4.1% 39.1% 25.5% 7:6% 10.9% 28.8%  {34.2% 26:1%
IN THE BEDROOM....... 269 155 114 28 77 81 47 36 29 83 85 72
PP I 3 1 31.8% 22.4% 25.0% 36.7% 21.9% 26.1% 29.3% 20.3% 29.1% 29.7% 25.6%
ceesessssesssacsaas| 100% 57.6% 42.4% 10.4% 28.6% 30.1% 17.5% 13.4% 10.8% 30.9% 31.6% 26.8%
AT ANOTHER PLACE..... 9 9 0 0 2 6 1 0 1 2 3 3
ceeserererarecasenn .9% 1.8% .0% .0% 1.0% 1.6% .6% .0% 7% 7% 1.0% 1.1%
erevesssessescsaaces| 100% 100% .0% .0% 22.2% 66.7% 11.18 .0% 11.1% 22.2% 33.3% 33.3%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
ALL WHO WATCH TV

BASE =

= COLUMN PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 4.7: MEANS OF TV SIGNAL RECEPTION

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
—]
MALE |[FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|0OVER 65| AB c1 c2 DE

TOTAL. . creeesesnnnaas| 1001 490 511 112 210 371 182 126 143 285 289 284
ROOF ANTENNA......... 325 145 180 36 49 121 58 61 32 82 103 108
eeeseresssesennass|32.5% 29.6% [35.2% |32.1% ]23.3% |32.6% [31.9% |48.4% |22.4% {28.8% [35.6% |38.0%
eeseesesiisseaesss] 1008 44.6% |55.4% 11.1% 15.1% |37.2% |17.8% 18.8% 9.8% |25.2% 31.7% 33.2%
CABLE. . eevevessanans 674 339 335 73 154 2590 130 67 109 199 189 177
Ceeeeeressenanan ...]167.3% 69.2% |65.6% |65.2% 73.3% |67.4% |71.4% |53.2% 76.2% 69.8% 65.4% 62.3%
Creerersaenarnesass| 100% 50.3% |49.7% 10.8% |22.8% |37.1% [19.3% 9.9% 16.2% |29.5% [28.0% [26.3%
SATELLITE DISH....... 136 92 44 21 34 57 17 7 24 47 32 33
P I i 1 18.8% 8.6% 18.8% 16.2% 15.4% 9.3% 5.6% 16.8% 16.5% 11.1% 11.6%

e en e sa sl 100% 67.6% 32.4% 15.4% 125:0% (41.9% {12.5% 5.1% 17.6% 34.6% 23.5% [24.3% J

FIRST ROW OF PERCENTAGES =

COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

= ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 4.8: CABLE TV FACILITY
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GERDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17}18 -~ 30|31 - 50[(51 - 65|0OVER 65 AB Cl c2 DE
TOTAL.cccrernvencnsos 674 339 335 73 154 250 130 67 109 199 189 177
SUBSCRIPTION TYPE
RECEPTION..cevancvnsns 309 150 159 21 70 108 67 43 34 71 99 105
F O L : 1 44.2% 47.5% 28.8% 45.5% 43.2% 51.5% 64.2% 31.2% 35.7% 52.4% 59.3%
tececassesasacanaea| 100% 48.5% 51.5% 6.8% 22.7% 35.0% 21.7% 13.9% 11.0% 23.0% 32.0% 34.0%
BASIC..ecietenancesnns 258 127 131 31 61 103 47 16 45 96 60 57
eenssssrescessessss|38.3% 37.5% 39.1% 42.5% 39.6% 41.2% 36.2% 23.9% 41.3% 48.2% 31.7% 32.2%
...... teseressences| 100% 49.2% 50.8% 12.0% 23.6% 39.9% 18.2% 6.2% 17.4% 37.2% 23.3% 22.1%8
TV PLUS.eioveecnnncns 91 50 41 18 20 33 14 6 25 27 24 15
sevsevsrcncsssssssees|13.5% 14.7% 12.2% 24.7% 13.0% 13.2% 10.8% 9.0% 22.9% 13.6% 12.7% 8.5%
‘‘‘‘‘‘‘‘ sawenasaswa) 100% 54.9% 45.1% 19.8% 22.0% 36.3% 15.4% 6:6% 27.5% 29.7% 26.4% 16.5%
MOVIE CHevevovovoonns 50 26 24 9 14 21 3 3 9 19 14 8
...... tesesesaneeas| T7.4% 7.7% 7.2% 12.3% 9.1% 8.4% 2.3% 4.5% 8.3% 9.5% 7.4% 4.5%
ceeesesrnraansssess| 100% 52.0% 48.0% 18.0% 28.0% 42.0% 6.0% 6.0% 18.0% 38.0% 28.0% 16.0%
SPORTS CHivevenevennnn 64 34 30 9 22 19 11 3 19 18 11 16
sesessissesescnaces| 9.5% 10.0% 9.0% 12.3% 14.3% 7.6% 8.5% 4.5% 17.4% 9.0% 5.8% 9.0%
tettesetsecenanaaas| 1008 53.1% 46.9% 14.1% 34.4% 29.7% 17.2% 4.7% 29.7% 28.1% 17.2% 25.0%
FLEXIPACK SUBSCRIBER. 20 12 8 4 4 7 3 2 5 7 5 3
sessrsersseerereeas| 3.0% 3.5% 2.4% 5.5% 2.6% 2.8% 2.3% 3.0% 4.6% 3.5% 2.6% 1.7%
chessinitsesssasens 100% 60.0% 10.0% 20.0% 20.0% 35.0% 15.0% 10.0% 25.0% 35.0% 25.0% 15.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = CABLE TV SUBSCRIBERS ONLY




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE £.9:

ON WHICH CHANNEL IS CHOSEN
- BY GERDER, AGE AND SOCIO-ECONOMIC GROUP

WHO IS MOST INFLUENTIAL PERSON IN THE FAMILY

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50{51 - 65|OVER 65 AB Ccl c2 DE
TOTAL. ccsaveesasssees| 1001 490 511 112 210 371 182 126 143 285 289 284
K45
NO ONE IN PARTICULAR. 357 174 183 41 81 137 54 44 40 106 121 90
sesrecescssaassess|35.7% 35.5% 35.8% 36.6% 38.6% 36.9% 29.7% 34.9% 28.0% 37.2% 41.9% 31.7%
........... cesses.o| 100% 48.7% 51.3% 11.5% 22.7% 38.4% 15.1% 12.3% 11.2% 29.7% 33.9% 25.2%
THE HUSBAND.......... 377 215 162 29 78 146 76 48 54 110 97 116
ceceerasetenennas . |37.7% 43.9% 31.7% 25.9% 37.1% 39.4% 41.8% 38.1% 37.8% 38.6% 33.6% 40.8%
sesesercsssiressacas| 100% 57.0% 43.0% 7.7% 20.7% 38.7% 20.2% 12.7% 14.3% 29.2% 25.7% 30.8%
THE WIFE.....cc00uun 152 42 110 6 21 55 39 31 22 30 43 57
fhdsanbisiinadeaiae 1528 B.6% 21.58% 5.4% 10.0% L4.8% 2143 24 6% 15.4% 14.5% 14:9% 20.1%
crserressserseeenss| 1008 27.6% 72.4% 3.9% 13.8% 36.2% 25.7% 20.4% 14.5% 19.7% 28.3% 37.5%
CHILDREN - BOYS...... 70 48 22 21 19 21 8 1 16 26 17 11
cerecsssssssessacnas| 7.0% 9.8% 4.3% 18.8% 9.0% 5.7% 4.4% .8% 11.2% 9.1% 5.9% 3.9%
sesaenesescsevenasa| 100% 68.6% 31.4% 30.0% 27.1% 30.0% 11.4% 1.4% 22.9% 37.1% 24.3% 15.7%
CHILDREN - GIRLS..... 45 11 34 15 11 12 5 2 11 13 11 10
.......... creesssas| 4.5% 2.2% 6.7% 13.4% 5.2% 3.2% 2.7% 1.6% 7.7% 4.6% 3.8% 3.5%
....... seesssnceeas| 1008 24.4% 75.6% 33.3% 24.4% 26.7% 11.1% 4.4% 24.4% 28.9% 24 .4% 22.2%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

= ALL




BROADCASTING AUTEORILITY - MALTA: MEDIA AUDIT - 2ND QUARTER

TABLE 5.1: PREFERRED SOURCE FOR NEWS ON MALTA
~ BY GENDER, AGE AND SOCIO-ECOROMIC GROUP

2003

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 EB Cl c2 DE

TOTAL. .seveesieiessns| 1001 490 511 112 210 371 182 126 143 285 289 284
K1
NO PARTICULAR .

PREFERENCE. ....... 10 8 2 3 2 4 0 1 0 3 5 2

verenaccsraasssnass]| 1.0% 1.6% 4% 2.7% 1.0% 1.1% .0% .8% 0% 1.1% 1.7% 7%

certesennee ceessess| 100% 80.0% 20.0% 30.0% 20.0% 40.0% .0% 10.0% .09 30.0% 50.0% 20.0%
LISTEN TO THEM ON THE

RADIO..... cesesees 74 27 47 4 13 24 10 23 5 19 22 28

..... iesesiieiiiass]| Tid% 5.5% 9.2% 3.6% 6.2% 6.5% 5.5% 18.3% 3.5% 6.7% 7.6% 9.9%

cesectseensreaanana] 1008 36.5% 63.5% 5.4% 17.6% 32.4% 13.5% 31.1% 6.8% 25.7% 29.7% 37.8%
WATCH THEM ON T¥...s. 842 430 432 91 i16 316 16l 98 122 238 244 238

N T R B3.7% 84.5% 81.3% B83.8% 85.2% 88.5% 77.8% 85.3% 83.5% 84.4% 33.8%

cevsseseencaseesons| 100% 48.7% 51.3% 10.8% 20.9% 37.5% 19.1% 11.6% 14.5% 28.3% 29.0% 28.3%
READ THEM IN A

NEWSPAPER......... 57 38 19 6 15 24 9 3 14 20 12 11

cesrcarsesssensesss]| 53.7% 7.8% 3.7% 5.4% 7.1% 6.5% 4.9% 2.4% 9.8% 7.0% 4.2% 3.9%

tessessressssensses| 100% 66.7% 33.3% 10.5% 26.3% 42.1% 15.8% 5.3% 24.6% 35.1% 21.1% 19.3%
PICK THEM UP FROM

OTHER PERSONS..... 18 7 11 8 4 3 2 1 2 5 6 5

ceecnersasseeenens 1.8% 1.4% 2.2% 7.1% 1.9% .8% 1.1% .8% 1.4% 1.8% 2.1% 1.8%

esesserseesseneness| 100% 38.9% 6l.1% 44.4% 22.2% 16.7% 11.1% 5.6% 11:1% 27.8% 33.3% 27.8%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

= COLUMN PERCENTAGES

ALL




BROADCASTING RUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 5.2:

PEEFERRED SOURCE FOR FOREIGN NEWS

~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP S0CIO-ECONOMIC GROUP
MALE | PEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65| &B ct c2 DE

POTAL. e ovesvsniassasa| 1001 490 511 112 210 371 182 126 143 285 289 284
K2
NO PARTICULAR

PREFERENCE....cu.. 25 16 [ 5 4 11 3 2 0 7 8 10

cetssenranesssaenas| 2.5% 3.3% 1.8% 4.5% 1.9% 3.0% 1.6% 1.6% .0% 2.5% 2.8% 3.5%

........... ceseeees| 100%  |64.0% 36.0% |20.0% 16.0% |44.0% |12.0% 8.0% .0%  |28.0% |32.0% |40.0%
LISTEN TO THEM ON THE

RADIO..eeeussunnnn 65 26 39 2 10 23 8 22 6 14 17 28

iseiiesiisiessiiis]| 6.5% 5.3% 7.6% 1.8% 4.8% 6.2% 4.4% |17.5% 4.2% 4.9% 5.9% 9.9%

teeseenneseesseeses| 1008 |40.0% 60.0% 3.1% 15.4% |35.4% 12.3% |33.8% 9.2% [21.5% {26.2% [43.1%
$ATCE TEEM ON TWiiiis 860 418 442 92 184 322 163 99 126 248 247 239

hessseanssiniisieas |B5.9% 85.3% 86:5% |82.1% 87.6% |86.8% [89.6% [78.6% 28.1% |B7.0% 85.5% 34,2%

eeeseressansnsses.| 100% |48.6% 51.4% 10.7% |21.4% [37.4% |19.0% |11.5% 14.7% |28.8% |28.7% |27.8%
READ THEM IN &

NEWSPAPER. ..... - 34 22 12 7 7 13 6 1 10 11 10 3

< I 4.5% 2.3% 6.3% 3.3% 3.5% 3.3% .8% 7.0% 3.9% 3.5% 1.1%

e ceeess]| 100% |64.7% 35.3% [20.6% [20.6% [38.2% [17.6% 2.9%  |29.4% [32.4% |29.4% 8.8%
PICK THEM UP FROM

OTHER PERSONS..... 17 8 9 6 5 2 2 2 1 5 7 4

........ cereneenaes] 1.7% 1.6% 1.8% 5.4% 2.4% .5% 1.1% 1.6% .7% 1.8% 2.4% 1.4%

ceresvesseseaaaasaa| 100% 147.1% |52.9% 35.3% [29.4% 11.8% 11.8% [11.8% 5:9% 129:4% {41.2% [23.5%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

= ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 5.3: PREFERRED TIME FOR MAIN TV NEWS
- BY GENDER, AGE AND SOCIO~ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30[31 - 50|51 - 65|0OVER 65 AB Cc1l c2 DE
TOTAL..ccvvveseasaans| 1001 490 511 112 210 371 182 126 143 285 289 284
K23
NAesiooonoonan sesecans 20 11 9 6 2 6 3 3 4 4 8 4
sreenscsessansecsess] 2.0% 2.2% 1.8% 5.4% 1.0% 1.6% 1.6% 2.4% 2.8% 1.4% 2.8% l.4%
e I Lo 55.0% 45.0% 30.0% 10.0% 30.0% 15.0% 15.0% 20.0% 20.0% 40.0% 20.0%
1045. 000000t 1 1] 1 0 1 0 0 0 1 0 0 (o}
sescsscacatasensanne .1% 0% 2% -0% .5% .0% .0% .0% 7% .0% .0% .0%
F I A U 0% 100% -0% 100% -0% 0% .08 100% .0% 0% 0%
1200. .. cciiinaennnens 1 0 1 0 0 0 0 1 0 1 0 4]
cecestesenersneraen 1% 0% .23 .0% 0% 0% 0% .8% 0% -4% -0% .0%
esiesiisbissnsiasa] 100% 0% 100% «0% 0% 0% 0% 100% 0% 106% B B
1400cceecccccceronens 1 0 1 0 0 0 1 0 0 1 0 0
eseessseterennoana .1% -0% 2% .0% .0% -0% .5% .0% 0% .4% 0% .0%
tessessssssseanesss| 100% .0% 100% .0% .0% -0% 100% .0% .0% 100% -0% -0%
1500ccecenvecncnccnne 2 1 1 1 0 1 0 0 0 ] 0 2
terescnasssesercnone 2% -2% 2% .9% 0% .3% .0% .0% -0% .0% .0% 7%
cesecsssssessscsese| 100% 50.0% 50.0% 50.0% -0% 50.0% 0% -0% .0% .0% .0% 100%
1700...... tecseraacan 2 1 1 0 1 1 0 0 0 0 2 0
cecesctetaernareaans . 2% .2% 2% .0% .5% -3% .0% .08 .0% .0% 7% .0%
crsessasasssesenasa| 100% 50.0% 50.0% .0% 50.0% 50.0% 0% 0% . 0% 0% 100% .08
1730ccccenenceeeacn. . 2 1 1 0 0 2 0 0 0 0 1 1
ettt etrecietetanenn 2% 2% 2% .0% -0% 5% .0% -0% 0% .0% -3% -4%
ceecscssecnsanaens .} 100% 50.0% 50.0% .0% .0% 100% .0% -0% .0% .0% 50.0% 50.0%
1800.cceurencaiencnans 7 2 5 1 2 0 1 3 1 2 2 2
cessacttaaaensenenn 7% 4% 1.0% .9% 1.0% -0% .5% 2.4% .73 YA .78 .7%
ceecesssessecccsess| 100% 28.6% 71.4% 14.3% 28.6% .0% 14.3% 42.9% 14.3% 28.6% 28.6% 28.6%
1830ccecesccccssccanse 2 2 0 0 1 0 0 1 1 1 0 0
cestecreseseresenans .2% 4% .0% .0% .5% -0% .0% . 8% 7% .4% .0% .0%
tessecasreserseesesa| 100% 100% .0% .0% 50.0% .0% .0% 50.0% 50.0% 50.0% .0% 0%
1900ccceececevensnann 12 2 10 3 3 1 1 4 1 2 6 3
ceeearseceraenarans| 1.2% .4% 2.0% 2.7% 1.4% .3% .5% 3.2% 7% T8 2.1% 1.1%
ceesasseassecsssesa]| 100% 16.7% 83.3% 25.0% 25.0% 8.3% 8.3% 33.3% 8.3% 16.7% 50.0% 25.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

= ALL

(continued)

1



BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - 2ND QUARTER 2003

TABLE 5.3: PREFERRED TIME FOR MAIN TV NEWS
- BY GERDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17(18 - 30|31 - 50|51 - 65|OVER 65 AB c1 c2 DE
1930. . cvieennrvansasns 142 75 67 9 20 58 35 20 10 38 40 54
e Y- 3 15.3% 13.1% 8.0% 9.5% 15.6% 19.2% 15.9% 7.0% 13.3% 13.8% 19.0%
fhseeerseeriienaaes 100% 52.8% 47.2% 6.3% 14.1% 40.8% 24.6% 14.1% 7.0% 26.8% 28.2% 38.0%
1945, 0 ieneeenrnnnnnss 50 25 25 5 8 13 17 7 7 16 15 12
cesessarertieaaaaan 5.0% 5.1% 4.9% 4.5% 3.8% 3.5% 9.3% 5.6% 4.9% 5.6% 5.2% 4.2%
Chtessatertitanannn 100% 50.0% 50.0% 10.0% 16.0% 26.0% 34.0% 14.0% 14.0% 32.0% 30.0% 24.0%
2000, ccieeenenencenns 684 326 358 80 157 256 108 83 101 192 198 193
I 1 1 66.5% 70.1% 71.4% 74.8% 69.0% 59.3% 65.9% 70.6% 67.4% 68.5% 68.0%
........ eeeeeeness| 100% 47.7% 52.3% 11.7% 23.0% 37.4% 15.8% 12.1% 14.8% 28.1% 28.9% 28.2%
201500 .0iannn [ 5 3 2 0 1 0 3 1 0 1 4 0
cerebereberrr e e 5% 6% A% 0% <54 0% 1.6% +B% 0% JER 1.4% U8
P I N 111 60.0% 40.0% 0% 20.0% .0% 60.0% 20.0% .08 20.0% 80.0% 0%
2030.ccceiennns [ 23 13 10 4 4 13 2 0 6 7 4 6
Ceteetsieteteeeaaan 2.3% 2.7% 2.0% 3.6% 1.9% 3.5% 1.1% .0% 4.2% 2.5% 1.4% 2.1%
Cesterereacannaas .o | 100% 56.5% 43.5% 17.4% 17.4% 56.5% 8.7% .0% 26.1% 30.4% 17.4% 26.1%
2100..ceciesiocsanane 22 11 11 2 3 9 7 1 4 10 4 4
ceresestatereesenes]| 2.2% 2.2% 2.2% 1.8% 1.4% 2.4% 3.8% .8% 2.8% 3.5% 1.4% i.4%
Chieatereeeaeaaae .| 100% 50.0% 50.0% 9.1% 13.6% 40.9% 31.8% 4.5% 18.2% 45.5% 18.2% 18.2%
21300 ceecsvnccsoncnnn 1 1 0 0 1 0 0 0 0 0 1 0
cetesscierentirenae .1% .2% .0% .0% .5% .0% . 0% 0% 0% 0% .3% 0%
creecsarsaanseasaas| 100% 100% .0% .0% 100% .0% .0% .0% .0% .0% 100% 0%
22000t cieccencanen PN 7 5 2 0 4 2 1 0 1 3 1 2
seseserssssrecnsass .7% 1.0% .4% .0% 1.9% .5% .5% .0% 7% 1.1% .3% 7%
ceresveiereseasesss| 100% 71.4% 28.6% .0% 57.1% 28.6% 14.3% .0% 14.3% 42.9% 14.3% 28.6%
2230.cciirericnnnnnnn 1 1 0 0 0 0 1 0 1 0 0 0
Ces e essiransbeennon . 1% .2% .0% .0% .0% .0% .5% .0% 7% .0% .0% .0%
tesecessesesescesees| 100% 100% .0% .0% .0% .0% 100% .0% 100% .0% .0% 0%
2245, 0 i iiinnannnn 1 1 0 0 0 1 0 0 0 1 0 0
errecrersesseenenns .1% .2% .0% .0% .0% .3% 0% .0% 0% .4% .0% .0%
cericeciaesansesees]| 100% 100% .0% .0% .0% 100% 0% .0% .0% 100% .0% .0%
2300cceeericccencsanne 14 8 6 1 2 7 2 2 4 6 3 1
Ceteereienaeeen vees| 1.4% 1.6% 1.2% .9% 1.0% 1.9% 1.1% 1.6% 2.8% 2.1% 1.0% 4%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL
(continued)
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TABLE 5.3: PREFERRED TIME FOR MAIN TV NEWS
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50(51 - 65|OVER 65 AB Ccl1 c2 DE
cesecsssrrsesessvan.| 100% 57.1% 42.9% 7.1% 14.3% 50.0% 14.3% 14.3% 28.6% 42.9% 21.4% 7.1%
2330000 nncciverannan 1 1 0 0 0 1 0 0 1 0 0 4]
ceccerrnerererenans -1% .2% .0% .0% 0% -3% 0% -0% 7% .0% -0% 0%
cecesersesssasesaaa] 100% 100% .0% .0% 0% 100% 0% 0% 100% .0% .0% .08

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 5.4: ON WHICH TV STATION/S NEWS WAS FOLLOWED DAY PRIOR TO INTERVIEW
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE [12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB c1 c2 DE
TOTAL.cseoervvenocnss 995 487 508 112 210 370 180 123 143 285 286 281
DID NOT WATCH THE
NEWSeveoeosaanannn 574 291 283 91 143 193 96 51 92 163 168 151
ceceevenssenenenn .o |57.7% 59.8% 55.7% 81.3% 68.1% 52.2% 53.3% 41.5% 64.3% 57.2% 58.7% 53.7%
escesacsssassssesss]| 100% 50.7% 49.3% 15.9% 24.9% 33.6% 16.7% 8.9% 16.0% 28.4% 29.3% 26.3%
TVMeeeoooansasasaonnn 299 143 156 16 48 132 56 47 47 93 85 74
B N K 1 A & 29.4% 30.7% 14.3% 22.9% 35.7% 31.1% 38.2% 32.9% 32.6% 29.7% 26.3%
cecisececrieseesiis| 100% 47.8% 52.2% 5.4% 16.1% 44.1% 18.7% 15.7% 15.7% 31.1% 28.4% 24.7%
SUPER l...... cesesana 196 89 107 5 26 75 48 42 16 48 54 78
N 3 v 18.3% 21.1% 4.5% 12.4% 20.3% 26.7% 34.1% 11.2% 16:8% iB.9% 27.8%
trresnsresssaseaans| 100% 45.4% 54.6% 2.6% 13.3% 38.3% 24.5% 21.4% 8.2% 24.5% 27.6% 39.8%
NET TV.eeeernaannn “ee 139 73 66 4 18 51 39 27 25 37 41 36
................ bee|14.0% 15.0% 13.0% 3.6% 8.6% 13.8% 21.7% 22.0% 17.5% 13.0% 14.3% 12.8%
teseesssasasasenass| 100% 52.5% 47.5% 2.9% 12.9% 36.7% 28.1% 19.4% 18.0% 26.6% 29.5% 25.9%
SMASH..cevverncons oo 2 1 1 1 0 1 0 0 1 1 0 0
cececeeiririenenana -2% -2% 2% .9% .0% .3% .0% .0% 7% .4% -0% -0%
cecesccrasarnsaeses| 100% 50.0% 50.0% 50.0% .03 50.0% .08 0% 50.0% 50.0% 0% .0%

FIRST ROW OF PERCENTAGES

SECOND ROW OF PERCENTAGES =
BASE

= COLUMN PERCENTAGES

ROW PERCENTAGES
ALL WHO WATCH TV REGULARLY




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 5.5: ON WHICH TV STATION/S NEWS WAS FOLLOWED TWO DAYS PRIOR TO INTERVIEW

— BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17]18 - 30|31 ~ 50|51 - 65|OVER 65 hB Ccl c2 DE
TOTAL. ¢ sveeoecnnnsnns 995 487 508 112 210 370 180 123 143 285 286 281
DID NOT WATCH THE
NEWS. oot eennns 597 292 305 98 146 207 87 59 94 172 182 149
teressessecacnnsess |60.0% 60.0% 60.0% 87.5% 69.5% 55.9% 48.3% 48.0% 65.7% 60.4% 63.6% 53.0%
eesesncsensesaasasa| 1008 48.9% 51.1% 16.4% 24.5% 34.7% 14.6% 9.9% 15.7% 28.8% 30.5% 25.0%
TVMiaoeossonsoaanenns 280 135 145 9 47 125 59 40 45 83 71 81
........... cssaeees|28.1% 27.7% 28.5% 8.0% 22.4% 33.8% 32.8% 32.5% 31.5% 29.1% 24.8% 28.8%
ceetescrensacecsess| 100% 48.2% 51.8% 3.2% 16.8% 44.6% 21.1% 14.3% 16.1% 29.6% 25.4% 28.9%
SUPER lecieverennanns 198 99 929 5 30 73 52 38 13 51 54 80
R P 1 15 1 20.3% 19.5% 5% 14.3% 19.7% 28.9% 30.9% g.1% 17:9% 18.9% 28.5%
seerssereraassanass| 100% 50.0% 50.0% 2.5% 15.2% 36.9% 26.3% 19.2% 6.6% 25.8% 27.3% 40.4%
2 A 136 71 65 6 26 46 27 31 22 40 37 37
eeeseenrsssscaaaass|13.78% 14.6% 12.8% 5.4% 12.4% 12.4% 15.0% 25.2% 15.4% 14.0% 12.9% 13.2%
cesrcserecssrecsa.-| 100% 52.2% 47.8% 4.4% 19.1% 33.8% 19.9% 22.8% 16.2% 29.4% 27.2% 27.2%
SMASH. eceteanesenonan 2 1 1 0 0 1 1 0 0 0 0 2
cesrrretretasennnae .2% -2% .2% 0% -0% +3% .6% .0% 0% 0% 0% 7%
cesecctreseneans oo | 1008 50.08 50.0% -0% .0% 50.0% 50.0% .0% 0% - 0% .08 100%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES

BASE = ALL WHO WATCH TV REGULARLY

COLUMN PERCENTAGES
ROW PERCENTAGES




Table 6.1 General Preferences for Radio Programme Sectors 2002-2003
(Ranked by values obtained)

PROGRAMME SECTOR

2002 2003
(2™ Quarter) (2™ Quarter)

Music 85.3 89.3
Local News 74.9 715
Foreign News 717 73.8
Discussions on Personal Problems 51.9 54.6
Cutrent Affairs 353 44.0
Health/Beauty/Home/Law 434 43.0
Religion 40.2 41.9
Women 36.1 359
Culture 333 344
Sports 303 343
Novels/Plays 32.0 329
Money/Business 18.8 20.0
Children 17.5 19.8

Table 6.2 General Preferences for TV Programme Sectors 2002 - 2003
(Ranked by values obtained)

PROGRAMME SECTOR

2002 2003
(2™Quarter) (2"Quarter)

ocal News 91.3 94.8

Foreign News 91.7 939
Feature Films 727 733
Diecumentaries 59.3 ' 71.6
Weather 68.6 70.4
Discussions 69.2 69.3
Quizzes / Game Shows / Variety Programmes 51.6 65.9
Sports 55.0 58.2
Plays 50.5 534
Serials/Soap Operas 51.0 52.5
Current Affairs 429 48.9
Religion 429 47.7
Women's Programimes 48.4 432
Children's Programmes 31.9 3t.8
Music Video-Clips 26.4 31.8
Art & Culture 33.0 284
Business & Finance 154 18.2




Table 6.3-1.1: Radio Station Preferences for Different Programme Sectors
(2nd Quarter 2002)
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106.6 P50 IRONJ
& % % . % % :
o 16.5 | 43 6.5 55
18.9 5 -1 2 15.2 03
bz 114 > 0.6 1 42 0.6

72 | far |
0.1 i
0.6

=
@

8.2 : . 3.7
120 : . . 6.2

0.1
0.6

L o
2 A%

@
S

Lt
i

154
9.6

0.6

13.1
7.2

126
22.8

clolple 1o
Sloioio ol
Slatad

e
L

21.0

.

-
L

13.5

3

Table 6.3-1.2: Radio Station Preferences for Different Programme Sectors
(2nd Quarter 2003)
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TABLE 6.3-1:

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

RADIO STATION COMPARISON ON A SET OF SI1X PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|{OVER 65 AB cl c2 DE
TOTAL.voeevroenonenns 721 354 367 71 164 265 130 91 100 202 209 210
MUSIC
NONE..2oeooesoeaoasaa 77 36 41 2 3 23 26 23 14 15 25 23
P cereeenesss|10.7% 10.2% 11.2% 2.8% 1.8% 8.7% 20.0% 25.3% 14.0% 7.4% 12.0% 11.03%
feeaeresesenensnees| 100% 46.8% 53.2% 2.6% 3.9% 29.9% 33.8% 29.9% 18.2% 19.5% 32.5% 29.9%
RMeievenonnnnonnnaneae 43 23 20 1 0 15 15 12 3 8 18 14
cesserecencasecssns| 6.0% 6.5% 5.4% 1.4% .0% 5.7% 11.5% 13.2% 3.0% 4.0% 8.6% 6.7%
ceiiesssestessaesas| 100% 53.5% 46.5% 2.3% .0% 34.9% 34.9% 27.9% 7.0% 18.6% 41.9% 32.6%
RP/106.6.ceervnencans 58 36 22 29 23 6 0 0 5 16 21 le
Ceeesiceneteannnn ..] 8.0% 10.2% 6.0% 40.8% 14.0% 2.3% .0% .0% 5.0% 7.9% 10.0% 7.6%
sreasaenearsaswass) 100% 52.1% 37.93% 50.0% 32.7% 10.3% 0% 0% B8.6% 27.6% 36.2% 27.6%
SUP liceienneiiennoaanns 105 50 55 3 11 45 29 17 6 26 28 45
cesesesevaranaasses|14.6% 14.1% 15.0% 4.2% 6.7% 17.0% 22.3% 18.7% 6.0% 12.9% 13.4% 21.43%
et ceneseee]| 100% 47.6% 52.4% 2.9% 10.5% 42.9% 27.6% 16.2% 5.7% 24.8% 26.7% 42.9%
N 73 34 39 3 7 30 22 11 12 27 18 le6
e B X A R 9.6% 10.6% 4.2% 4.3% 11.3% 16.9% 12.1% 12.0% 13.4% 8.6% 7.6%
feeeeaans ceeenesees| 100% 46.6% 53.4% 4.1% 9.6% 41.1% 30.1% 15.1% 16.4% 37.0% 24.7% 21.9%
ISeeeeeseosscraneanas 6 2 4 0 1 3 2 0 2 2 2 0
Cereessseeteeaeaann .8% .6% 1.1% .0% 6% 1.1% 1.5% .0% 2.0% 1.0% 1.0% 0%
seeesasassasasenans 100% 33.3% 66.7% .0% 16.7% 50.0% 33.3% 0% 33.3% 33.3% 33.3% .0%
BAY...ioeunnn ceeeonenn 131 61 70 16 62 44 7 2 22 53 30 26
.......... csesesess|18.2% 17.2% 19.1% 22.5% 37.8% 16.6% 5.4% 2.2% 22.0% 26.2% 14.4% 12.4%
teresseserseencesns| 100% 46.6% 53.4% 12.2% 47.3% 33.6% 5.3% 1.5% 16.8% 40.5% 22.9% 19.8%
2 - 49 15 34 0 1 15 13 20 9 8 14 18
ceecersessessesseas| 6.8B% 4.2% 9.3% .0% .6% 5.7% 10.0% 22.0% 9.0% 4.0% 6.7% 8.6%
veseesasssssanssses| 100% 30.6% 69.4% .0% 2.0% 30.6% 26.5% 40.8% 18.4% 16.3% 28.6% 36.7%
SMASH..veveeecaneean .. 78 38 40 13 32 28 4 1 9 19 24 26
teteseseeiencnoeass|10.8% 10.7% 10.9% 18.3% 19.5% 10.6% 3.1% 1.1% 9.0% 9.4% 11.5% 12.4%
teesesrsasasseasaas| 100% 48.7% 51.3% 16.7% 41.0% 35.9% 5.1% 1.3% 11.5% 24.4% 30.8% 33.3%
CALYPSO..vvuieeenennns 49 29 20 0 8 33 8 0 10 10 15 14
Cesessisssasscessas| 6.8% 8.2% 5.4% .0% 4.9% 12.5% 6.2% .0% 10.0% 5.0% 7.2% 6.7%
et teecaceenena -ees| 100% 59.2% 40.8% 0% 16.3% 67.3% 16.3% .0% 20.4% 20.4% 30.6% 28.6%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.3-1: RADIO STATIOR COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER ARD SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB cl c2 DE
BRONJA. covevenenennns 5 3 2 0 0 3 0 2 2 3 0 0
tessansresensasasas 7% .8% .5% .0% .0% 1.1% 0% 2.2% 2.0% 1.5% .0% .0%
sesessssiessiaseee| 100% 60.0% 40.0% .0% .0% 60.0% .0% 40.0% 40.0% 60.0% .0% .0%
CAPITAL..vevsvesseennn 47 27 20 4 16 20 4 3 6 15 14 12
creeneeens creeeses| 6.5% 7.6% 5.4% 5.6% 9.8% 7.5% 3.1% 3.3% 6.0% 7.4% 6.7% 5.7%
A I 1413 57.4% 42.6% 8.5% 34.0% 42.6% B8.5% 6.4% 12.8% 31.9% 29.8% 25.5%
DISCUSSIONS ON
PERSONAL PROBLEMS
NONE:::aicoissossiias 327 191 136 56 107 96 46 22 60 98 90 79
Ceseevevsevreseeass|45.4% 54.0% 37.1% 78.9% 65.2% 36.2% 35.4% 24.2% 60.0% 48.5% 43.1% 37.6%
sesaseasecnan cesee-ai 100% 58.4% 41.6% 17.1% 32.7% 29.4% 14.1% 6.7% 18.3% 30.0% 27.5% 24.2%
RMeseoonvonoonsonnnons 55 18 37 0 2 24 12 17 5 11 23 l6
ceessnenncscsnsssses| T.6% 5.1% 10.1% 0% 1.2% 9.1% 9.2% 18.7% 5.0% 5.4% 11.0% 7.6%
tetiseenscccennaans| 100% 32.7% 67.3% .0% 3.6% 43.6% 21.8% 30.9% 9.1% 20.0% 41.8% 29.1%
RP/106.6...c0vneeennns 5 4 1 4 0 1 0 0 1 1 1 2
N 7% 1.1% .3% 5.6% .0% .4% .0% .0% 1.0% .5% .5% 1.0%
ceereesessessensens| 100% 80.0% 20.0% 80.0% 0% 20.0% 0% .0% 20.0% 20.0% 20.0% 40.0%
SUP l...... eersanees 126 60 66 3 22 52 31 18 4 30 38 54
ceessessssccscscess|17.5% 16.9% 18.0% 4.2% 13.4% 19.6% 23.8% 19.8% 4.0% 14.9% 18.2% 25.7%
Ceeraeeanaan eeveee.| 100% 47.6% 52.4% 2.4% 17.5% 41.3% 24.6% 14.3% 3.2% 23.8% 30.2% 42.9%
10l.cennnne.. [ .. 73 37 36 2 7 33 20 11 9 25 22 17
eeeserececnereesaaa]10.1% 10.5% 9.8% 2.8% 4.3% 12.5% 15.4% 12.1% 9.0% 12.4% 10.5% 8.1%
ceeeretstenseenseas]| 100% 50.7% 49.3% 2.7% 9.6% 45.2% 27.4% 15.1% 12.3% 34.2% 30.1% 23.3%
IS eueuencscnnncnonnece 2 0 2 0 1 1 0 0 0 0 1 1
......... e iesasans .3% .0% .5% .0% .6% .43 .0% .0% .0% .0% .5% .5%
teerecasececaccnsees| 100% 0% 100% .0% 50.0% 50.0% .0% .0% .0% .0% 50.0% 50.0%
BAY.eneneroosrennnnas 18 9 9 1 7 7 2 1 2 7 4 5
R -1 2.5% 2.5% 1.4% 4.3% 2.6% 1.5% 1.1% 2.0% 3.5% 1.9% 2.4%
J e I T 1) 50.0% 50.0% 5.6% 38.9% 38.9% 11.1% 5.6% 11.1% 38.9% 22.2% 27.8%
RTK...... e irareens .. 103 29 74 3 13 46 19 22 18 24 29 32
cecrererseceancasees|14.3% 8.2% 20.2% 4.2% 7.9% 17.4% 14.6% 24.2% 18.0% 11.9% 13.9% 15.2%
Ceeseesisieseennaass| 100% 28.2% 71.8% 2.9% 12.6% 44.7% 18.4% 21.4% 17.5% 23.3% 28.2% 31.1%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER &5 AB C1 c2 DE
SMASH. . cvvecrnnsssnas 6 4 2 1 3 2 0 0 0 5 1 4]
Crsecerereeses s .8% 1.1% .5% 1.4% 1.8% .8% .0% 0% .0% 2.5% .5% 0%
ceeeeariesasansaen.| 100% 66.7% 33.3% 16.7% 50.0% 33.3% .0% .0% .0% 83.3% 16.7% 0%
CALYPSO.eievecareannns 4 2 2 1 1 2 ] 0 0 1 0 3
..... reereeenaaean .6% .6% .5% 1.4% .6% .8% .0% .0% .0% .5% .0% 1.4%
e I 2 50.0% 50.0% 25.0% 25.0% 50.0% .0% 0% .0% 25.0% .0% 75.0%
BRONJA..vievennnnnnns 1 0 1 1] 0 1 0 1] 1 ] 0 0
cheesesisracnanan .. .1% .0% 3% 0% .0% 4% .0% 0% 1.0% .0% .0% 0%
ceeeevsressansessss| 100% .0% 100% 0% .0% 100% 0% .0% 100% .0% .0% .0%
CAPITAL..iosaranscnns 1 0 1 0 1 0 0 0 1] 0 0 1
Chihewiissbaiisies 1% 0% +3% 0% 6% 0% 0% 0% 0% 0% 0% 5%
sesssssresressr e 100% .0% 100% .0% 100% .0% .0% .0% .08 0% .03 100¢
SPORT
NONE......... [ 474 196 278 50 110 161 94 59 75 138 137 124
cesssssrerssessenes [65.7% 55.4% 75.7% 70.4% 67.1% 60.8% 72.3% 64.8% 75.0% 68.3% 65.6% 59.0%
ceeesesresessssasss| 100% 41.4% 58.6% 10.5% 23.2% 34.0% 19.8% 12.4% 15.8% 29.1% 28.9% 26.2%
RMuoeuonconnssnnnonss 36 23 13 1 2 20 7 6 5 7 12 12
...... seesereensees| 5.0% 6.5% 3.5% 1.4% 1.28 7.5% 5.4% 6.6% 5.0% 3.5% 5.7% 5.7%
[ I 111 63.9% 36.1% 2.8% 5.6% 55.6% 19.4% 16.7% 13.9% 19.4% 33.3% 33.3%
RP/106.6....0cc... [ 7 5 2 4 2 1 0 0 1 1 3 2
cseseceisaasaassenas| 1.0% 1.4% 5% 5.6% 1.2% .4% .0% 0% 1.0% .5% 1.4% 1.0%
cevessrresescsesass| 100% 71.4% 28.6% 57.1% 28.6% 14.3% .0% .0% 14.3% 14.3% 42.9% 28.6%
SUP levieiasesonsonee 78 47 31 4 13 38 12 11 4 16 23 35
cecesasiesasersenas|10.8% 13.3% 8.4% 5.6% 7.9% 14.3% 9.2% 12.1% 4.0% 7.9% 11.0% 16.7%
ceeccveereeeasans e 100% 60.3% 39.7% 5.1% 16.7% 48.7% 15.4% 14.1% 5.1% 20.5% 29.5% 44.9%
101 e nneannanas 43 28 15 5 6 17 10 5 4 16 10 13
ceresseseresseseses| 6.0% 7.9% 4.1% 7.0% 3.7% 6.4% 7.7% 5.5% 4.0% 7.9% 4.8% 6.2%
ceseesiiesesenssnas| 100% 65.1% 34.9% 11.6% 14.0% 39.5% 23.3% 11.6% 9.3% 37.2% 23.3% 30.2%
TS i eeeenntocasascanan 4 2 2 0 2 1 1 0 0 2 2 0
cecesocnsrenecnnen cee .6% .6% .5% .0% 1.2% 4% .8% .0% .0% 1.0% 1.0% .0%
feeeciciesasecseeaa| 100% 50.0% 50.0% .0% 50.0% 25.0% 25.0% .0% .0% 50.0% 50.0% .0%
BAY.tunrorronnerennns 33 21 12 3 18 8 2 2 6 12 9 6
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 ~ 50|51 - 65|OVER 65 2B Cl Cc2 DE
—
Cesecsaseserasnaene| 4.6% 5.9% 3.3% 4.2% 11.0% 3.0% 1.5% 2.2% 6.0% 5.9% 4.3% 2.9%
teetesescssansaneas| 100% 63.6% 36.4% 9.1% 54.5% 24.2% 6.1% 6.1% 18.2% 36.4% 27.3% 18.2%
RTKueeeneoonooonnannn 22 12 10 0 2 11 3 6 3 3 8 8
P A s 3.4% 2.7% .0% 1.2% 4.2% 2.3% 6.6% 3.0% 1.5% 3.8% 3.8%
eesaaraasasenssess] 100% 54.5% 45.5% .0% 9.1% 50.0% 13.6% 27.3% 13.6% 13.6% 36.4% 36.4%
SMASH. e teessnensanann 15 13 2 4 6 4 0 1 1 6 2 6
seracccessevennnaas| 2.1% 3.7% .5% 5.6% 3.7% 1.5% .0% 1.1% 1.0% 3.0% 1.0% 2.9%
tecesessesesersesss| 100% 86.7% 13.3% 26.7% 40.0% 26.7% .0% 6.7% 6.7% 40.0% 13.3% 40.0%
CALYPSO.vsesesacanssns 2 2 0 1] 0 1 1 0 0 0 1 1
e eecietars e ane . 3% .63 .0% .0% .0% 4% .8% .0% .0% .0% .5% .53
cissaieeisssessssssi 100% 100% 0% s 0% 0% 56.0% 50.0% 0% 0% 0% 50.0% 50.0%
CAMPUS . coversvaveneas 1 0 1 0 0 1 0 0 0 0 1 0
feeeecsreraseeneen .1% .0% .3% .0% .0% .42 .0% .0% .0% .0% .5% 0%
................ ...| 100% .0% 100% .0% .0% 100% .0% .0% .0% .0% 100% .0%
CAPITAL........ ceeees 6 5 1 0 3 2 0 1 1 1 1 3
Ceteesceaserasstnns .8% 1.4% .3% .0% 1.8% .8% .0% 1.1% 1.0% .5% .5% 1.4%
Ceeseessesnsessseass] 100% 83.3% 16.7% .0% 50.0% 33.3% .0% 16.7% 16.7% 16.7% 16.7% 50.0%
MONEY & BUSINESS
NONE.:evioesesononnns 577 281 296 62 143 199 106 67 85 160 172 160
sscsacsssrssssccas. |80.0% 79.4% 80.7% 87.3% 87.2% 75.1% 81.5% 73.6% 85.0% 79.2% 82.3% 76.2%
evresrencsnanasaaa| 1008 48.7% 51.3% 10.7% 24.8% 34.5% 18.4% 11.6% 14.7% 27.7% 29.8% 27.7%
RMiteeeinnenannnnns . 20 10 10 0 1 15 2 2 5 4 7 4
ceeeessacassasaasss] 2.8% 2.8% 2.7% .03 .6% 5.7% 1.5% 2.2% 5.0% 2.0% 3.3% 1.9%
[ I L 50.0% 50.0% .0% 5.0% 75.0% 10.0% 10.0% 25.0% 20.0% 35.0% 20.0%
RP/106.6.cccveen.. e 5 3 2 3 1 1 0 0 1 0 3 1
.............. cenen 7% .8% .5% 4.2% .6% 4% .0% .0% 1.0% .0% 1.4% 5%
ceecrsstresenesensss] 100% 60.0% 40.0% 60.0% 20.0% 20.0% .0% 0% 20.0% .0% 60.0% 20.0%
1161 aee 47 23 24 3 5 21 10 8 1 11 10 25
ceereseresessrsssss| 6.5% 6.5% 6.5% 4.2% 3.0% 7.9% 7.7% 8.8% 1.0% 5.4% 4.8% 11.9%
........ ceeeeeacess| 100% 48.9% 51.1% 6.4% 10.6% 44.7% 21.3% 17.0% 2.1% 23.4% 21.3% 53.2%
10leeeeeerennnocnonns 21 11 10 0 4 7 5 5 2 12 3 4
......... creceeeaas] 2,.9% 3.1% 2.7% .0% 2.4% 2.6% 3.8% 5.5% 2.0% 5.9% 1.4% 1.9%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIC
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Cc1 c2 DE
ctesecaceacseveanes| 100% 52.4% 47.6% .0% 19.0¢ 33.3% 23.8% 23.8% 9.5% 57.1% 14.3% 19.0%
ISicesssoacsscsssanns 1 0 1 0 1 0 0 0 ] 0 1 0
ceeescscassiacssnns .18 .0% .3% .0% .6% .0% .0% .0% 0% .0% .5% .0%
cetsnscsansesnscasa] 100% .0% 100¢ .0% 100% .0% .0% .0% 0% .0% 100% .0%
BAY..eeeeennesonscnan 16 9 7 2 5 6 2 1 2 6 5 3
creserescscssacsnan| 2.2% 2.5% 1.9% 2.8% 3.0% 2.3% 1.5% 1.1% 2.0% 3.0% 2.4% 1.4%
eseectescscesnnsess] 100% 56.3% 43.8% 12.5% 31.3% 37.5% 12.5% 6.3% 12.5% 37.5% 21.3% 18.8%
RTK.oeeeennesnsoisiis 23 9 14 1] 0 11 5 7 4 4 7 8
tecertenecanssenass]| 3.2% 2.5% 3.8% .0% .02 4.2% 3.8% 7.7% 4.0% 2.0% 3.3% 3.8%
eeseressnssssacsaas]| 100% 39.1% 60.9% .0% .0% 47.8% 21.7% 30.4% 17.4% 17.4% 30.4% 34.8%
SMASH. cevtevtannnnane 8 6 2 1 3 3 4] 1 0 5 0 3
ceeccrcescrsaccasan . 1.1% 1.7% .5% 1.4% 1.8% 1.1% .0% 1.1% .0% 2.5% .0% 1.4%
teescsessssesesarsss| 100% 75.0% 25.0% 12.5% 37.5% 37.5% .0% 12.5% .0% 62.5% .0% 37.5%
CALYPSO.cceeeeennccas 2 1 1 0 0 2 0 0 0 0 0 2
ceereeresetnanns ces .3% .3% .3% .0% .0% .8% .08 .0% .0% .0% .08 1.0%
....... cesevesesnea| -100% 50.0% 50.0% .0% .0% 100% .0% .0% .0% .0% .0% 100%
CAPITAL.vceseossnvans 1 1 0 0 1 0 0 0 0 0 1 0
ceescesssstaceasaas .1% .3% .0% .0% .6% .0% .0% .0% .0% .0% .5% 0%
cesssssr s besssssa .| l100% 100% .0% 0% 100% 0% .0% .0% .0% .0% 100% 0%
CULTURE
NONE....... creenseens 473 245 228 61 136 152 78 46 69 139 132 133
ceesereceecnnn cseees|65.6% 69.2% 62.1% 85.9% 82.9% 57.4% 60.0% 50.5% 69.0% 68.8% 63.2% 63.3%
cecsesesscscascaanes| 100% 51.8% 48.2% 12.9% 28.8% 32.1% 16.5% 9.7% 14.6% 29.4% 27.9% 28.1%
RM..ciieeneneocosoans 47 21 26 0 3 24 10 10 5 12 19 11
teececcnsaecna eese.| 6.5% 5.9% 7.1% .0% 1.8% 9.1% 7.7% 11.0% 5.0% 5.9% 9.1% 5.2%
censessscsssrsessas| 100% 44.7% 55.3% .0% 6.4% 51.1% 21.3% 21.3% 10.6% 25.5% 40.4% 23.4%
RP/106.6.cesnvcrscaca 3 3 0 3 0 0 o 0 1 0 0 2
ceecsesacssacanna eren .4% .8% .0% 4.2% .0% .0% .0% .0% 1.0% .0% .0% 1.0%
ceseaservssecscssss| 100% 100% .0% 100% .0% .0% .0% .0% 33.3% .0% .0% 66.7%
SUP liceeieeeennaanas 72 30 42 3 13 28 16 12 4 16 25 27
csevesnacnnaa cevess|10.0% 8.5% 11.4% 4.2% 7.9% 10.6% 12.3% 13.2% 4.0% 7.9% 12.0% 12.9%
ceessesecnsesana «..| 100% 41.7% 58.3% 4.2% 18.1% 38.9% 22.2% 16.7% 5.6% 22.2% 34.7% 37.5%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

- BY AGE, GENDER AND SOCIO-ECOROMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17}18 -~ 30|31 - 50|51 - 65|0OVER 65 EB Cl c2 DE
I 40 18 22 0 3 16 13 8 7 15 9 9
teereevesserensanss| 5.5% 5.1% 6.0% .0% 1.8% 6.0% 10.0¢ 8.8% 7.0% 7.4% 4.3% 4.3%
P I X [ 45.0% 55.0% .0% 7.5% 40.0% 32.5% 20.0% 17.5% 37.5% 22.5% 22.5%
1 2 0 2 0 1 0 1 0 o] 1 1 0
cesecceccnscnocenns 3% .0% .5% .0% .6% .0% .8% .0% .0% .5% .5% .0%
...... ciesarenasaes| 100% .0% 100% .0% 50.0% 0% 50.0% 0% .0% 50.0% 50.0% .0%
BAY.cieotoosnancennen 12 7 5 2 2 6 1 1 2 3 4 3
et everssaessaonae]| 1.7% 2.0% 1.4% 2.8% 1.2% 2.3% .8% 1.1% 2.0% 1.5% 1.9% 1.4%
ceeeenceneesisoeias| 100% 58.3% 41.7% 16.7% 16.7% 50.0% 8.3% 8.3% 16.7% 25.0% 33.3% 25.0%
RTK.eevoesasssnneenes 50 16 34 1 1 27 9 12 5 10 17 ig
ebesrereisisisiins| 6.9% 4.5% 2.3% 1.4% 6% 10.2% 6:9% 13.2% 5.0% 5.0% B.1% B.6%
tecsessearesensanss| 100% 32.0% 68.0% 2.0% 2.0% 54.0% 18.0% 24.0% 10.0% 20.0% 34.0% 36.0%
SMASH....... creeeeaan 9 6 3 1 3 4 0 1 0 5 0 4
Chteecsaneaas weevo.} 1.2% 1.7% .8% 1.4% 1.8% 1.5% .0% 1.1% .0% 2.5% .0% 1.9%
ceeessicteaenanes| 100% 66.7% 33.3% 11.1% 33.3% 44.4% .0% 11.1% .0% 55.6% .0% 44.4%
CALYPSO..eevenenvannns 5 2 3 0 0 5 0 0 1 0 1 3
ceessnsernsasess s 7% .6% .8% .08 .0% 1.9% .0% .0% 1.0% .0% .5% 1.4%
teeceerrsssseenasaa| 100% 40.0% 60.0% .08 .0% 100% .0% .0% 20.0% .0% 20.0% 60.0%
CAMPUS..... cereeanenn 2 0 2 0 0 1 1 0 2 0 0 0
Cereeerreseresasana .3% .0% .5% .0% .08 .4% .8% 0% 2.0% 0% . 0% 0%
[ I 1 111 .0% 100% .0% .0% 50.0% 50.0% 0% 100% .0% .0% .0%
BRONJA.eeteeeeonnnnns 5 5 0 0 1 2 1 1 4 1 0 0
freseeresecetrseenn .7% 1.4% .0% .0% .6% .8% .8% 1.1% 4.0% .5% .0% .0%
ceeesasecenarsnasss| 100% 100% .0% .0% 20.0% 40.0% 20.0% 20.0% 80.0% 20.0% .0% .0%
CAPITAL..seueeonenans 1 1 0 0 1 0 [ 0 0 0 1 0
Ceeee et [ .1% .3% .0% .0% .6% .0% .0% 0% .0% 0% .5% .0%
cesrerrsesevseereaa| 100% 100% .0% .0% 100% .0% .0% .0% .0% .0% 100% .0%
HEALTH/BEAUTY/HOME /LA
W
NONE..eseeeeoennanans 411 240 171 58 115 133 64 41 67 120 112 112
P - YA 1 1. 67.8% 46.6% 81.7% 70.1% 50.2% 49.2% 45.1% 67.0% 59.4% 53.6% 53.3%
vervevrscesneccenas| 100% 58.4% 41.6% 14.1% 28.0% 32.4% 15.6% 10.0% 16.3% 29.2% 27.3% 27.3%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADRIO
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIZA AUDIT - 2ND QUARTER 2003

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GERDER AGE GROUP SOCIO~-ECOHNOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50{51 - 65|OVER 65 AB c1 c2 DE
RM.uiiiieieionenannns 52 15 37 2 2 24 12 12 3 12 19 17
cetettsensaneanaass| T.2% 4.2% 10.1% 2.8% 1.2% 9.1% 9.2% 13.2% 4.08% 5.9% 9.1% 8.1%
cisisssisssicisssia| 100% 28.8% 71.2% 3.8% 3.8% 46.2% 23.1% 23.1% 7.7% 23.1% 36.5% 32.7%
RP/106.6ceveesacecans 4 4 0 3 0 1 0 0 1 1 0 2
teeesesssseratenane .6% 1.1% 0% 4.2% 0% .4% .0% .0% 1.0% .5% 0% 1.0%
fresecssrsenanas ..o | 100% 100% -0% 75.0% 0% 25.0% -0% .0% 25.0% 25.0% .0% 50.0%
SUP l..icearenaaanan . 98 39 59 2 19 42 23 12 6 26 30 36
PP B < Y -1 11.0% 16.1% 2.8% 11.6% 15.8% 17.7% 13.2% 6.0% 12.9% 14.4% 17.1%
csiesenassessieries| 100% 39.8% 60.2% 2.0% 19.4% 42.9% 23.5% 12.2% 6.1% 26.5% 30.6% 36.7%
101...0unes saserasens 45 17 28 2 6 17 13 7 6 12 15 12
sasssrasssarurirana] Ba.2% 4.8% 7:6% 2.8% 3.7% 6.4% 10.0% 7.7% 6.0% 5.9% Te2% 5:7%
tesrssersanrasssscs| 100% 37.8% 62.2% 4.4% 13.3% 37.8% 28.9% 15.6% 13.3% 26.7% 33.3% 26.7%
I8ceciecssononcnnanes 1 0 1 0 1 0 0 0 0 0 1 0
ceeetectitaceneaas . .1% .0% .3% 0% . 6% .0% 0% .0% -0% .0% .5% .0%
ceessssssssssesssese| 100% -0% 100% .0% 100% 0% -0% .0% .0% .0% 100% 0%
BAY.ciceatenerananans 22 10 12 3 8 9 1 1 2 9 7 4
sasesssressssrnsase| 3.1% 2.8% 3.3% 4.2% 4.9% 3.4% -8% 1.1% 2.0% 4.5% 3.3% 1.9%
tessesssersasessess| 100% 45.5% 54.5% 13.6% 36.4% 40.9% 4.5% 4.5% 9.1% 40.9% 31.8% 18.2%
RTKseoeoerevesananans 72 20 52 0 5 33 17 17 14 16 21 21
casessarasasarseaas|10.0% 5.6% 14.2% .0% 3.0% 12.5% 13.1% 18.7% 14.0% 7.9% 10.0% 10.0%
tesescsssescssensass| 100% 27.8% 72.2% .0% 6.9% 45.8% 23.6% 23.6% 19.4% 22.2% 29.2% 29.2%
(535 7:X:1 Y 11 7 4 1 5 4 0 1 0 6 2 3
cesessessssssncsass| 1.5% 2.0% 1.1% 1.4% 3.0% 1.5% .0% 1.1% .0% 3.0% 1.0% 1.4%
ereensersssssnasees| 100% 62.6% 36.4% 9.1% 45.5% 36.4% .0% 9.1% .0% 54.5% 18.2% 27.3%
CALYPSO..ccvenoonosan 3 1 2 0 1 2 0 0 0 0 1 2
cecsesstetersecrens -4% .3% .5% -0% .6% .8% 0% .0% .0% .0% .5% 1.0%
ceessssssrsssacsses| 100% 33.3% 66.7% .0% 33.3% 66.7% .08 -0% .0% .0% 33.3% 66.7%
CAPITAL..:ssevocacens 2 1 1 0 2 0 0 0 0 0 1 1
teseessiesesacnsane -3% -3% .3% .0% 1.2% .0% .0% .0% -0% .0% .5% .5%
serecsssesesenssese| 100% 50.0% 50.0% .0% 100% .0% .0% .0% .0% .0% 50.0% 50.0%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

= COLUMN PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2HD QUARTER 2003

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO0-ECOROMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50{51 - 65|OVER 65 AB Cl Cc2 DE
TOTAL:veeeesreneannes 721 354 367 71 164 265 130 91 100 202 209 210
RELIGION
NONE. .o eeeeeesancanss 419 229 190 60 127 146 61 25 71 119 119 110
ceiseanaan ceeeseses|58.1% 64.7% 51.8% 84.5% 77.4% 55.1% 46.9% 27.5% 71.0% 58.9% 56.9% 52.4%
ceesesesessncacsses| 100% 54.7% 45.3% 14.3% 30.3% 34.8% 14.6% 6.0% 16.9% 28.4% 28.4% 26.3%
RMitoeeesootennnannns 35 14 21 1 1 16 4 13 3 7 12 13
teesecesserassesess| 4.9% 4.0% 5.7% 1.4% .6% 6.0% 3.1% 14.3% 3.0% 3.5% 5.7% 6.2%
ceeeeretecerceenees| 100% 40.0% 60.0% 2.9% 2.9% 45.7% 11.4% 37.1% 8§.6% 20.0% 34.3% 37.1%
RP/106.6.00veeccennns 1 1 0 1 0 0 0 0 0 0 0 1
ceeetssiresnaneeenae .18 .3% .0% 1.4% .0% .08 .08 .0% .0% 0% .0% 5%
diesisassesansansis] 1008% 1002 0% 100% 0% 0% 0% 0% 08 0% 0% 160%
SUP liveeianenceccans 70 28 42 1 10 27 20 12 3 21 18 28
cesssssiresseccaasa| 9.7% 7.9% 11.4% 1.4% 6.1% 10.2% 15.4% 13.2% 3.0% 10.4% 8.6% 13.3%
cseseseterinsseensa| 100% 40.0% 60.0% 1.4% 14.3% 38.6% 28.6% 17.1% 4.3% 30.0% 25.7% 40.0%
10l.ceeeiinnrencnnens 25 10 15 0 1 12 7 5 2 8 9 6
.......... ceesseses| 3.5% 2.8% 4.1% .0% .6% 4.5% 5.4% 5.5% 2.0% 4.0% 4.3% 2.9%
cetescercacecsecesa| 100% 40.0% 60.0% .0% 4.0% 48.0% 28.0% 20.0% 8.0% 32.0% 36.0% 24.0%
ISeeseassessssnnnnses 1 0 1 [] 1 0 0 0 0 0 1 0
........ ceceseecana .18 .0% .3% .0% .6% .0% .0% 0% .0% .0% .5% .0%
........ sassassssss| 100% .0% 100% .0% 100% .0% .0% 0% 0% 0% 100% 0%
BAY.ieoeirnanan ceeenn 11 7 4 2 3 6 0 0 1 5 3 2
tecsencesssscecsrcessa| 1.5% 2.0% 1.1% 2.8% 1.8% 2.3% .0% .0% 1.0 2.5% 1.4% 1.0%
sessveccencansensnes| 100% 63.6% 36.4% 18.2% 27.3% 54.5% .0% .0% 9.1% 45.5% 27.3% 18.2%
RTK.veoeeeenonn ceseen 145 57 88 5 18 53 34 35 19 39 44 43
P L s 16.1% 24.0% 7.0% 11.0% 20.0% 26.2% 38.5% 19.0% 19.3% 21.1% 20.5%
cececersressscecces] 100% 39.3% 60.7% 3.4% 12.4% 36.6% 23.4% 24.1% 13.1% 26.9% 30.3% 29.7%
SMASH...... N 10 5 5 1 2 3 3 1 0 3 3 4
cevessertsscessceasat 1.4% 1.4% 1.4% 1.4% 1.2% 1.1% 2.3% 1.1% .0% 1.5% 1.4% 1.9%
ceteraetrecsassaeaa] 100% 50.0% 50.0% 10.0% 20.0% 30.0% 30.0% 10.0% .0% 30.0% 30.0% 40.0%
CALYPSO..vvevseccwesa 2 1 1 0 0 2 0 0 0 0 0 2
teceeretsessveemenae .3% .3% .3% .0% .0% .8% .0% .0% .0% .0% .0% 1.0%
esssssessecsscasaas| 100% 50.0% 50.0% .0% .0% 100% .0% .0% .0% .0% .0% 100%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROARDCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GERDER AND SOCIO-ECOROMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 ~ 65|OVER 65 AB Cl cz DE
BRONJA. . vveveecananan 1 1 0 0 0 0 1 0 1 0 ¢ 0
crsrsrecrestananane -1% . 3% .0% .0% .08 0% .B% 0% 1.0% 0% -0% .0%
seesrsencrereseaais| 100% 1008 0% 0% 0% 0% 100% 0% 100% .0% .0% .0%
CAPITAL:cssoscnannsas 1 1 0 0 1 0 0 ] 0 0 0 1
etsasitttececannns 1% -3% .0% .0% .6% 0% .08 .0% .0% .0% .0% .5%
cecsecsanrssenseaaa| 100% 100% .0% .0% 100% 0% .08 .0% .08 0% .0% 100%
NOVELS & PLAYS
NONE...veosvannnoaaas 484 253 231 61 131 165 78 49 84 134 137 129
ceresrsensrersnssess |67.1% 71.5% 62.9% 85.9% 79.9% 62.3% 60.0% 53.8% 84.0% 66.3% 65.6% 61.4%
ceessevecsrenann veo| 100% 52.3% 47.7% 12.6% 27.1% 34.1% 16.1% 10.1% 17.4% 27.7% 28.3% 26.7%
RMevsooneons tee e aaza a5 18 27 2 5 19 8 11 5 13 15 L2
srsessssresaanan e 6.2% 5.1% 7.4% 2.8% 3.0% 7.2% 6.2% 12.1% 5.0% 6.4% 7.2% 5.7%
cesecsrreaaaen evess| 100% 40.0% 60.0% 4.4% 11.1% 42.2% 17.8% 24.4% 11.1% 28.9% 33.3% 26.7%
RP/106.6.cveeeecennas 3 2 1 2 1 0 0 0 0 0 1 2
[ -4% .6% -3% 2.8% .6% 0% .0% 0% 0% .0% .5% 1.0%
ceecesssesssescesaas| 100% 66.7% 33.3% 66.7% 33.3% 0% 0% 0% -0% .0% 33.3% 66.7%
SUP leeseossovennansns 81 35 46 3 12 33 23 10 4 21 23 33

feeressissacecnsese|11.2% 9.9% 12.5% 4.2% 7.3% 12.5% 17.7% 11.0% 4.0% 10.4% 11.0% 15.7%
cesecssssssssacass.]| 100% 43.2% 56.8% 3.7% 14.8% 40.7% 28.4% 12.3% 4.9% 25.9% 28.4% 40.7%

101....... facersenana 35 14 21 0 2 17 10 6 2 12 10 11
cedeenrecsarsessass| 4.9% 4.0% . 5.7% .0% 1.2% 6.4% 7.7% 6.6% 2.0% 5.9% 4.8% 5.2%
cerecssssaesensaass| 100% 40.0% 60.0% -0% 5.7% 48.6% 28.6% 17.1% 5.7% 34.3% 28.6% 31.4%

ISiceeaneccannnsonnnse 2 1 1 0 2 0 0 0 0 1 1 0
...... ceseecrssanean -3% .3% -3% .0% 1.2% 0% .0% .0% .0% .5% .5% .08
cececrrrssessanseaa| 100% 50.0% 50.0% .0% 100% .0% .0% 0% .0% 50.0% 50.0% .08

BAY.. it retennncenans 13 7 6 1 5 6 1 0 1 6 5 1
ceressesssaseccases| 1.8% 2.0% 1.6% 1.4% 3.0% 2.3% .8% 0% 1.0% 3.0% 2.4% .5%
cetiesennanee cesvses| 100% 53.8% 46.2% 7.7% 38.5% 46.2% 7.7% .0% 7.7% 46.2% 38.5% 7.7%

RTKecoeosnasoncannnns 45 17 28 2 2 18 9 14 4 11 15 15
cetrtetennanen cecsres| 6.2% 4.8% 7.6% 2.8% 1.2% 6.8% 6.9% 15.4% 4.0% 5.4% 7.2% 7.1%

cetesssereerarsenes| 100% 37.8% 62.2% 4.4% 4.4% 40.0% 20.0% 31.1% 8.9% 24.4% 33.3% 33.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 -~ 50|51 - 65|OVER 65 AB Ccl c2 DE
ceesenssnsssccscaas| 1.1% 1.1% 1.1% 0% 1.2% 1.5% .8% 1.1% .0% 1.5% 5% 1.9%
eseesccressecssnasa| 100% 50.0% 50.0% .0% 25.0% 50.0% 12.5% 12.5% .0% 37.5% 12.5% 50.0%
CALYPSO..cevesonncsas 2 1 1 0 0 2 0 0 0 0 0 2
cssssscsetssansansen .3% .3% .3% .0% .0% .8% .0% .08 .0% .0% .08 1.0%
e I L 1 E 50.0% 50.0% .08 0% 100% .0% 0% .0% .0% .0% 100%
BRONJA. . ccceveeoennns 2 1 1 0 1 1 0 0 0 1 1 0
cesseessestancancnn .3% .3% 3% .0% .6% 4% 0% 0% .0% .5% 5% .0%
esecevecerssevasenn| 100% 50.0% 50.0% 0% 50.0% 50.0% .0% .0% .0% 50.0% 50.0% -0%
CAPITAL.ceveeecossace 1 1 0 0 1 0 0 0 0 0 0 1
.......... cececncan .1% .3% .0% .0% .6% .0% .0% .0% 0% .0% 0% .5%
,,,,,,,,,,, seaarava) 100% 100% . 0% .0% 190% .03 0% A% 0% 0% 0% 10064
CHILDREN'S PROGEAMMES
NONE...oveeeeons ceees 578 288 290 61 145 197 107 68 89 162 168 159
ctecsecensecaanesss |B0.2% 81.4% 79.0% 85.9% 88.4% 74.3% 82.3% 74.7% 89.0% 80.2% 80.4% 75.7%
.......... seseesses| 100% 49,8% 50.2% 10.6% 25.1% 34.1% 18.5% 11.8% 15.4% 28.0% 29.1% 27.5%
34 20 10 10 0 2 11 1 6 2 8 5 5
ceseecnens cernesess| 2.8% 2.8% 2.7% .0% 1.2% 4.2% .8% 6.6% 2.0% 4.0% 2.4% 2.4%
cesccscersecssesses| 100% 50.0% 50.0% .0% 10.0% 55.0% 5.0% 30.0% 10.0% 40.0% 25.0% 25.0%
RP/106.6cecscacncnnaa 3 2 1 1 1 1 0 0 0 0 2 1
................... 4% .6% . 3% 1.43% .6% 4% 0% 0% 0% .0% 1.0% 5%
ereaersesessessasss| 100% 66.7% © [33.3% 33.3% 33.3% 32.3% .0% .0% 0% .0% 66.7% 33.3%
SUP l.iveriercesncennes 43 17 26 3 3 23 8 6 1 7 13 22
cseersstescsccsecas| 6.0% 4.8% 7.1% 4.2% 1.8% 8.7% 6.2% 6.6% 1.0% 3.5% 6.2% 10.5%
ceecvecaccnane «sees| 100% 39.5% 60.5% 7.0% 7.0% 53.5% 18.6% 14.0% 2.3% 16.3% 30.2% 51.2%
101.cieeunnnans cesaes 21 11 10 1 2 9 6 3 1 8 6 6
.............. cesee| 2.9% 3.1% 2.7% 1.4% 1.2% 3.4% 4.6% 3.3% 1.0% 4.0% 2.9% 2.9%
cecacsearsescsvecss| 100% 52.4% 47.6% 4.8% 9.5% 42.9% 28.6% 14.3% 4.8% 38.1% 28.6% 28.6%
IS reeennennnnene PN 2 1 1 0 2 0 0 0 0 1 1 0
creccerserevesenane .3% .3% .3% .08 1.2% .0% .0% .0% .08 .5% .5% .0%
ceeetitrccccnnn ee..| 100% 50.0% 50.0% .0% 100% .0% .0% .0% .0% 50.0% 50.0% .0%
BAY...eireerenenosnen 10 6 4 0 5 3 2 Y] 2 6 2 0
..... tesesnsenceces| 1.4% 1.7% 1.1% .0% 3.0% 1.1% 1.5% .0% 2.0% 3.0% 1.0% .0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
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BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT -~ 2ND QUARTER 2003

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65| an cl c2 DE
veeeesessaenaeeeeas| 1008 |60.0%  |40.0% .0% |[50.0% [30.0% [20.0% .0% |20.0% |60.0% |20.0% .0%
RTK:uvivnnencnsinnss 33 11 22 4 2 15 5 7 4 7 12 10
erererreeinrarese.] 4.6% 3.1% 6.0% 5.6% 1.2% 5.7% 3.8% 7.7% 4.0% 3.5% 5.7% 4.8%
Ceeeeeerieeecaea.a.]| 100% [33.3% |66.7% |12.1% 6.1% |45.5% |15.2% |21.2% |12.1% |21.2% |[36.4% |30.3%
SMASH. . eveerenreneens 7 5 2 0 1 4 1 1 0 3 0 4
e eeteareaae, ...| 1.0% 1.4% .5% .0% .6% 1.5% .8% 1.1% 0% 1.5% .0% 1.9%
Ceteeieteraneeeeea.]| 1008 |71.4% |28.6% .0% |14.3% |57.1% |14.3% |14.3% .08 |42.9% .08 |[57.1%
CALYPSO.evnnenennnnns 2 1 1 0 0 2 0 0 0 0 0 2
U I T .3% .3% .0% .0% .8% 0% .0% .0% .03 .0% 1.0%
teeeetavecesenia...| 100% |50.0% |50.0% .03 .0% 100% .0% .0% .0% .0% .08 100%
CAPITAL . suvrvnannnns 2 2 0 1 1 0 0 0 1 0 0 1
B D £ .6% 0% 1.4% 6% .0% .08 .0% 1.0% . 0% .0% .58
feeeeetreraneenen..]| 100% 100% .0% ]50.0% |50.0% .0% 0% .0%  |50.0% . 0% .0% {50.0%
WOMEN'S PROGRAMMES
NONE..eveeeruounennos| 462 280 182 63 133 155 71 40 79 137 125 121
cereeneeereesesa...[64.1% |79.1% [49.6% |88.7% |81.1% |58.5% |54.6% [44.0% |79.0% |67.8% |[s59.8% [57.6%
Ceeeeeeveereeesesa.| 100%  |60.6% [39.4% [13.6% |28.8% [33.5% |15.4% 8.7% |[17.1% [29.7% [27.1% |26.2%
RMuteennonnonennenannn 42 5 37 0 1 20 8 13 2 10 18 12
eteeerereeneenenns]| 5.8 1.4% |10.1% .0% .6% 7.5% 6.2% |14.3% 2.0% 5.0% 8.6% 5.7%
........... veeve...]| 1008 |11.9% [8B.1% .0% 2.4% |47.6% [19.0% |31.0% 4.8% |23.8% |42.9% |28.6%
RP/106.6.0ruuennenenn. 2 1 1 1 1 0 0 0 0 0 1 1
................ eee| .33 .3% .3% 1.4% .6% .0% .0% .0% . 0% .0% .5% .5%
Ceetesesateereasess| 100% |50.0% [50.0% |50.0% |50.0% .0% .0% .0% . 0% .0% |50.0% [50.0%
SUP Levereuvonoenannn 76 21 55 2 8 33 21 12 3 15 26 32
B R 1 90 1 5.9% |15.0% 2.8% 4.9% |12.5% |16.2% |13.2% 3.0% 7.4%  |12.4% |15.2%
ferereeeareneenaa..| 1008 [27.6% |72.4% 2.6% [10.5% |43.4% [27.6% |15.8% 3.9% |19.7% |34.2% |42.1%
10Leeennerennrnnennns 48 16 32 4 4 20 12 8 ¢ 16 15 13
................ we.]| 6.7% 4.5% 8.7% 5.6% 2.4% 7.5% 9.2% 8.8% 4.08 7.9% 7.2% 6.23
ceerenerereneenena.| 1008 [|33.3% |66.7% 8.3% 8.3% |41.7% |25.0% |16.7% 8.3% [33.3% |31.3% |27.1%
ISeeeennennnn e 3 1 2 0 2 1 0 0 0 2 1 0
e ceeee] 4w .3% .5% . 0% 1.2% .43 .0% 0% .0% 1.0% .5% .08
teeteearaieneaaeaaa| 1008 [33.3% |66.7% .0%  [66.7% [33.3% .0% .0% .0% |66.7% [33.3% .0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
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BROADCASTING AUTHORITY -~ MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 -~ 17{18 - 30|31 - 50|51 - 65|/0OVER 65 AB cl c2 DE
BAY.senoeevsnonnnnsss 13 7 6 0 7 3 3 0 3 6 3 1
ceseseenes ceeseness| 1.8% 2.0% 1.6% .0% 4.3% 1.1% 2.3% .0% 3.0% 3.0% 1.4% .5%
Gessssisiinississss| 100% 53.8% 46.2% .0% 53.8% 23.1% 23.1% .0% 23.1% 46.2% 23.1% 7.7%
RTK:eevooerooeanononoe 64 17 47 1 6 26 14 17 9 14 19 22
eeseseecnnsaesssas| B8B.9% 4.8% 12.8% 1.4% 3.7% 9.8% 10.8% 18.7% 9.0% 6.9% 9.1% 10.5%
ceeverserresasssess] 100% 26.6% 73.4% 1.6% 9.4% 40.6% 21.9% 26.6% 14.1% 21.9% 29.7% 34.4%
SMASH. e acevenesnsssas 8 4 4 0 1 5 1 1 0 2 1 5
....... cerrecsesees] 1.1% 1.1% 1.1% .0% .6% 1.9% .8% 1.1% .0% 1.0% .5% 2.4%
cereseieseessiaeass] 100% 50.0% 50.0% .0% 12.5% 62.5% 12.5% 12.5% 0% 25.0% 12.5% 62.5%
CALYPSO...otvvvsccces 2 1 1 0 0 2 0 0 1] 0 0 2
hasa s aasaasasa sy +3% .33 .3% 0% 0% +B% 0% 0% 0% 0% 0% 1.G%
cesenssrssaraseensa| 100% 50.0% 50.0% .0% .0% 100% .0% 0% .0% 0% .0% 100%
CAPITAL.csvvonovevens 1 1 0 0 1 0 0 0 0 0 0 1
Citecesasiesasenann .1% .3% .0% .0% .6% .0% 0% .0% 0% 0% .0% .5%
Cetescesereserenass]| 100% 100% .0% .0% 100% .0% .0% .0% 0% .0% .0% 100%
LOCAL NEWS
NONE::osevoeoeoeannnn 162 75 87 40 45 46 19 12 33 46 47 36
Ceeesmansenessenen .122.5% 21.2% 23.7% 56.3% 27.4% 17.4% 14.6% 13.2% 33.0% 22.8% 22.5% 17.1%
feresensessassesees| 100% 46.3% 53.7% 24.7% 27.8% 28.4% 11.7% 7.4% 20.4% 28.4% 29.0% 22.2%
RMitasnonssnssonansan 85 38 47 5 6 37 19 18 9 20 32 24
[ 1 10.7% +|12.8% 7.0% 3.7% 14.0% 14.6% 19.8% 9.0% 9.9% 15.3% 11.4%
............... cess| 100% 44.7% 55.3% 5.9% 7.1% 43.5% 22.4% 21.2% 10.6% 23.5% 37.6% 28.2%
RP/106.6..c0vuveuncns 6 4 2 3 3 0 0 0 1 0 4 1
................ e .8% 1.1% .5% 4.2% 1.8% .0% .0% .0% 1.0% .0% 1.9% 5%
Cerecctesesaeeaaaas]| 100% 66.7% 33.3% 50.0% 50.0% .0% .0% .0% 16.7% .0% 66.7% 16.7%
SUP leceeeesoronnnnns 162 88 74 6 26 68 40 22 9 42 49 62
Cebeessieaesesaean .|22.5% 24.9% 20.2% 8.5% 15.9% 25.7% 30.8% 24.2% 9.0% 20.8% 23.4% 29.5%
e sessesssssnssss| 100% 54.3% 45.7% 3.7% 16.0% 42.0% 24.7% 13.6% 5.6% 25.9% 30.2% 38.3%
10l.e.eieeeeecncnnonnas 125 61 64 7 20 47 32 19 18 45 32 30
Cetesesiaaeaanas .e.117.3% 17.2% 17.4% 9.9% 12.2% 17.7% 24.6% 20.9% 18.0% 22.3% 15.3% 14.3%
cesserrecseacenn «es.]| 100% 48.8% 51.2% 5.6% 16.0% 37.6% 25.6% 15.2% 14.4% 36.0% 25.6% 24.0%
< o 7 4 3 1 2 4 0 0 1 4 1 1
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROUADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GEKDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 -~ 17]18 - 30|31 - 50|51 - 65|0OVER 65 AB c1 c2 DE
weveeencasreenaesas]| 1.0% 1.1% .B% 1.4% 1.2% 1.5% .0% .0% 1.0% 2.0% .5% 5%
P I X141 57.1% 42.9% 14.3% 28.6% 57.1% .0% .0% 14.3% 57.1% 14.3% 14.3%
BAY.eeeottaoenennoanns 56 33 23 7 35 12 2 0 14 22 10 10
cesenressssncannecs| T.B% 9.3% 6.3% 9.9% 21.3% 4.5% 1.5% .0% 14.0% 10.9% 4.8% 4.8%
ceeseerrececesansss| 100% 58.9% 41.1% 12.5% 62.5% 21.4% 3.6% 0% 25.0% 39.3% 17.9% 17.9%
RTKeeoeoseorasonnnasa 64 18 46 0 5 30 11 18 9 12 21 22
ceteeaeeee cessesen.i B.I9% 5.1% 12.5% .0% 3.0% 11.3% 8.5% 19.8% 9.0% 5.9% 10.0% 10.5%
tecessesesascencaes| 100% 28.1% 71.9% 0% 7.8% 46.9% 17.2% 28.1% 14.1% 18.8% 32.8% 34.4%
SMASH.:evevavoosnssnnn 29 18 11 2 7 15 3 2 1 5 8 15
ceereesesianceenass| 4.0% 5.1% 3.0% 2.8% 4.3% 5.7% 2.3% 2.2% 1.0% 2.5% 3.8% 7.1%
s o L1008 62,18 37.9% 6.9% 24.1% 51.7% 10.3% 6.59% 3.4% 17.2% 27.6% 51.7%
CALYPSO.ieeuenonecanss 9 5 4 0 4 3 2 0 3 1 2 3
etcesecnnscsesseascaa| 1.2% 1.4% 1.1% .0% 2.4% 1.1% 1.5% 0% 3.0% .5% 1.0% 1.4%
e cereceasnas] 100% 55.6% 44.4% .0% 44.4% 33.3% 22.2% 0% 33.3% 11.1% 22.2% 33.3%
CAPITAL.veeeenenccnns 16 10 6 0 11 3 2 0 2 5 3 6
cesevercearenunnees| 2.2% 2.8% 1.6% 0% 6.7% 1.1% 1.5% .0% 2.0% 2.5% 1.4% 2.9%
teveccccacesenaseas] 100% 62.5% 37.5% .0% 68.8% 18.8% 12.5% 0% 12.5% 31.3% 18.8% 37.5%
FOREIGN NEWS
NONE.:ooevuewenccnonna 189 93 96 44 54 52 27 12 37 55 51 46
et sseassesaena e |26.2% 26.3% 26.2% 62.0% 32.9% 19.6% 20.8% 13.2% 37.0% 27.2% 24.4% 21.9%
fereereieenea ceees.| 100% 49.2% 50.8% 23.3% 28.6% 27.5% 14.3% 6.3% 19.6% 29.1% 27.0% 24.3%
RMeceosonanaonnncoann 79 35 44 4 6 32 19 18 8 19 30 22
teeseessresreneaess|11.0% 9.9% 12.0% 5.6% 3.7% 12.1% 14.6% 19.8% 8.0% 9.4% 14.4% 10.5%
et beieenee eeeeo| 100% 44.3% 55.7% 5.1% 7.6% 40.5% 24.1% 22.8% 10.1% 24.1% 38.0% 27.8%
RP/106.6.cccucncacann 5 4 1 3 2 0 0 0 1 0 3 1
e Cereerenann .7% 1.1% .3% 4.2% 1.2% .0% .0% .0% 1.0% .0% 1.4% .5%
[ P «e..| 100% 80.0% 20.0% 60.0% 40.0% .0% .0% .0% 20.0% .0% 60.0% 20.0%
SUP leceuineneans oo 157 81 76 6 24 68 37 22 10 40 47 60
e tereesseses|21.8% 22.9% 20.7% 8.5% 14.6% 25.7% 28.5% 24.2% 10.0% 19.8% 22.5% 28.6%
ceteesanssasnsaseas| 100% 51.6% 48.4% 3.8% 15.3% 43.3% 23.6% 14.0% 6.4% 25.5% 29.9% 38.2%
10leeeeennnnnaas ceenn 115 57 58 6 16 47 28 18 15 40 32 28
teseesacnesansssees|16.0% 16.1% 15.8% 8.5% 9.8% 17.7% 21.5% 19.8% 15.0% 19.8% 15.3% 13.3%
_
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS

- BY AGE, GENDER AND

SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30]/31 - 50|51 - 65{OVER 65 AB Ccl c2 DE
cecreereesenannaass| 100% 49.6% 50.4% 5.2% 13.9% 40.9% 24.3% 15.7% 13.0% 34.8% 27.8% 24.3%
ISieeeenanansincansos 7 [ 3 [o] 2 4 0 1 2 4 1 0
e I Y 1 1.1% .8% .0% 1.2% 1.5% .0% 1.1% 2.0% 2.0% .5% .0%
....... ceeieenaeeas| 1008 57.1% 42.9% .0% 28.6% 57.1% .0% 14.3% 28.6% 57.1% 14.3% 0%
BAY..... sectesveaseons 51 30 21 6 33 10 2 0 12 21 10 8
cereensennsseecacss]| T.1% 8.5% 5.7% 8.5% 20.1% 3.8% 1.5% .0% 12.0% 10.4% 4.8% 3.8%
ceresseerseesvennaa| 100% 58.8% 41.2% 11.8% 64.7% 19.6% 3.9% .0% 23.5% 41.2% 19.6% 15.7%
RTK::oossssssosnicaas 64 18 46 0 5 30 10 19 9 11 22 22
et rsesecvnnanssss| B.9% 5.1% 12.5% .0% 3.0% 11.3% 7.7% 20.9% 9.0% 5.4% 10.5% 10.5%
feseeanaan ceeesee..] 100% 28.1% 71.9% .0% 7.8% 46.9% 15.6% 29.7% 14.1% 17.2% 34.4% 34.4%
SMASH........ ceraseen 28 17 11 2 7 15 3 1 1 5 8 ls
ceeesccccnsesessesss| 3.9% 4.8% 3.0% 2.8% 4.3% 5.7% 2.3% 1.1% 1.0% 2.5% 3.8% 6.7%
P I T 1R 60.7% 39.3% 7.1% 25.0% 53.6% 10.7% 3.6% 3.6% 17.9% 28.6% 50.0%
CALYPSO.vsevesonnnens 9 5 4 0 4 3 2 0 3 1 2 3
ceevenseseneseeesee| 1.2% 1.4% 1.1% .0% 2.4% 1.1% 1.5% .0% 3.0% .5% 1.0% 1.4%
cerrssesssaeescaa..| 100% 55.6% 44.4% .0% 44.,4% 33.3% 22.2% 0% 33.3% 11.1% 22.2% 33.3%
CAPITAL....... seeeeen 17 10 7 o] 11 4 2 0 2 6 3 6
et esresnnsncenas| 2.4% 2.8% 1.9% .0% 6.7% 1.5% 1.5% .0% 2.0% 3.0% 1.4% 2.9%
ceeeresscenssennaas]| 100% 58.8% 41.2% .0% 64.7% 23.5% 11.8% .0% 11.8% 35.3% 17.6% 35.3%
CURRENT
AFFAIRS/ANALYSIS
PROGRAMMES
NONE..oseseenoeooonenn 404 192 212 52 102 142 67 41 61 116 109 118
..... eeeneeseasacss|56.0% 54.2% 57.8% 73.2% 62.2% 53.6% 51.5% 45.1% 61.0% 57.4% 52.2% 56.2%
crreertessanasaneas| 100% 47.5% 52.5% 12.9% 25.2% 35.1% 16.6% 10.1% 15.1% 28.7% 27.0% 29.2%
23 52 25 27 4 5 24 9 10 5 17 17 13
e ceceeseesae| 7.2% 7.1% 7.4% 5.6% 3.0% 9.1% 6.9% 11.0% 5.0% 8.4% 8.1% 6.2%
creerersecsnscseans| 100% 48.1% 51.9% 7.7% 9.6% 46.2% 17.3% 19.2% 9.6% 32.7% 32.7% 25.0%
RP/106.6.cevececnces . 3 2 1 2 1 0 0 0 1 0 2 0
Feeeeseresesatnaans .4% .6% .3% 2.8% .6% .0% .0% .0% 1.0% .0% 1.0% 0%
ceesrercsesvenneans| 100% 66.7% 33.3% 66.7% 33.3% .0% .0% .0% 33.3% .0% 66.7% .0%
SUP leveivevsoncnnnna 100 51 49 3 16 41 28 12 5 22 34 39
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.3-2: RADIQ STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
AGE, GENDER AND SOCIO-ECONOMIC GROUP

- BY

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Ccl c2 DE
ceresacsstsisnenaaa|13.9% 14.4% 13.4% 4.2% 9.8% 15.5% 21.5% 13.2% 5.0% 10.9% 16.3% 18.6%
secesececssesvecsaaa]| 100% 51.0% 49.0% 3.0% 16.0% 41.0% 28.0% 12.0% 5.0% 22.0% 34.0% 39.0%
101l.ieecnnnecetonanann 78 43 35 6 12 29 16 15 12 24 24 18
N I 1 8 -1 12.1% 9.5% 8.5% 7.3% 10.9% 12.3% 16.5% 12.0% 11.9% 11.5% 8.6%
cecessstsnncaaasees| 100% 55.1% 44.9% 7.7% 15.4% 37.2% 20.5% 19.2% 15.4% 30.8% 30.8% 23.1%
- 3 1 2 0 1 2 0 0 1 1 1 0
cececsecstennsesane 4% .3% .5% .0% .6% .B8% .0% .0% 1.0% .5% .5% .0%
cesecasvenencrarees| 100% 33.3% 66.7% .0% 33.3% 66.7% 0% .0% 33.3% 33.3% 33.3% .08
BAY it ooosorerennanne 23 14 9 3 15 3 2 0 5 11 3 4
ceseseseriananenens| 3.2% 4.0% 2.5% 4.2% 9.1% 1.1% 1.5% .0% 5.0% 5.4% 1.4% 1.9%
rsaxsaranrsonyrasae 100% 6£0.9% 32.132 13.0% 65.2% 13.0% B.7% 0% 21.7% 47 .8% 13.0% 17:.4%
RTK.eoeseosoosennaaan 34 12 22 0 1 15 6 12 6 7 13 8
sereeraserevecarens| 4.7% 3.4% 6.0% .0% 6% 5.7% 4.6% 13.2% 6.0% 3.5% 6.2% 3.8%
secssasssessenasses| 100% 35.3% 64.7% .0% 2.9% 44.1% 17.6% 35.3% 17.6% 20.6% 38.2% 23.5%
SMASH:eeeoeceosassans 11 7 4 1 3 6 0 1 1 3 3 4
cesessssststeansces| 1.5% 2.0% 1.1% 1.4% 1.8% 2.3% .0% 1.1% 1.0% 1.5% 1.4% 1.9%
teceesssstesenssaas| 100% 63.6% 36.4% 9.1% 27.3% 54.5% .0% 9.1% 9.1% 27.3% 27.3% 36.4%
CALYPSO.ceessancennns 7 3 4 0 3 3 1 0 3 0 1 3
[ I Y X -8% 1.1% .0% 1.8% 1.1% .8% .0% 3.0% -0% .5% 1.4%
....... seseasaaasas| 100% 42.9% 57.1% . 0% 42.9% 42.9% 14.3% .0% 42.9% .08 14.3% 42.9%
CAPITAL:¢ceesosoooanecen 6 4 2 0 5 0 1 0 0 1 2 3
terssssrccccssevann .8% 1.1% .5% .0% 3.0% .0% - 8% .0% .0% .5% 1.0% 1.4%
tessesssstescssssa.| 100% 66.7% 33.3% .0% 83.3% .0% 16.7% 0% .0% 16.7% 33.3% 50.0%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

= COLUMN PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.4: OVERALL PREFERERCE FOR BEST RADIO STATION
-~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50{51 - 65|OVER 65 AB cl c2 DE
TOTAL: v oevavavnsncona 721 354 367 71 164 265 130 91 100 202 209 210
Ké
NONE...oecveeeancnnnsn i8 8 10 3 1 5 8 1 5 4 5 4
eeesssssssrssserens| 2.5% 2.3% 2.7% 4.2% 6% 1.9% 6.2% 1.1% 5.0% 2.0% 2.4% 1.9%

cessescsnsssssnses.| 100% 44.4% 55.6% 16.7% 5.6% 27.8% 44.4% 5.6% 27.8% 22.2% 27.8% 22.2%

RM.icneiiianneennnnnn 74 33 41 1 2 29 19 23 5 14 30 25
P I X i 9.3% 11.2% 1.4% 1.2% 10.9% 14.6% 25.3% 5.0% 6.9% 14.4% 11.9%
cesecasesesrssacana| 100% 44.6% 55.4% 1.4% 2.7% 39.2% 25.7% 31.1% 6.8% 18.9% 40.5% 33.8%

RP/106.6...c00uvevens 50 30 20 28 17 5 0 0 4 i1 22 13
crersscrsesrsseanes| 6.9% B.5% 5.4% 39.4% 10.4% 1.9% .0% 0% 4.0% 5.4% 10.5% 6.2%
siibsasiiinsassiine| LOO% 60.0% £0.0% 56.0% 34.0% 10.0% JGR JO0% 8.0% 22.0% 44.0% 26.0%

(510 152 78 74 3 22 67 37 23 11 38 42 61

ceeseenssecranensess|21.1% 22.0% 20.2% 4.2% 13.4% 25.3% 28.5% 25.3% 11.0% 18.8% 20.1% 29.0%
ceresseenesssssaaas| 100% 51.3% 48.7% 2.0% 14.5% 44.1% 24.3% 15.1% 7.2% 25.0% 27.6% 40.1%

N 104 49 55 6 13 42 30 13 19 38 21 26
ceessssiesranseanas|14.4% 13.8% 15.0% 8.5% 7.9% 15.8% 23.1% 14.3% 19.0% 18.8% 10.0% 12.4%
sececretecsssnenass| 100% 47.1% 52.9% 5.8% 12.5% 40.4% 28.8% 12.5% 18.3% 36.5% 20.2% 25.0%

ISeseeessrsonsssccacans 5 2 3 0 1 2 2 0 1 2 2 0
[ 7% .6% .8% -0% -6% .8% 1.5% .0% 1.0% 1.0% 1.0% .0%
sececssssteciansansas| 100%  |40.0% 60.0% .08 20.0% 40.0% 40.0% 0% 20.0% 40.0% 40.0% 0%

BAY...... tesessrerans 100 52 48 15 55 23 6 1 18 44 22 16
Ceetereieeenaa cevs|13.9% 14.7% 13.1% 21.1% 33.5% 8.7% 4.6% 1.1% 18.0% 21.8% 10.5% 7.6%

cetmasssessseessess| 100% 52.0% 48.0% 15.0% 55.0% 23.0% 6.0% 1.0% 18.0% 44.0% 22.0% 16.0%

RTK.eeouaaennn cheaeen 87 24 63 0 3 39 19 26 15 16 28 28
RIS I V-8 R ] 6.8% 17.2% -0% 1.8% 14.7% 14.6% 28.6% 15.0% 7.9% 13.4% 13.3%
seseccssansanssaass| 100% 27.6% 72.4% .0% 3.4% 44.8% 21.8% 29.9% 17.2% 18.4% 32.2% 32.2%

SMASH. «icoeensecnnnns 61 32 29 12 25 20 3 1 6 15 19 21
cecescssiresscveaaas| B.5Y 9.0% 7.9% 16.9% 15.2% 7.5% 2.3% 1.1% 6.0% 7.4% 9.1% 10.0%
sesessssecssnssaaas| 100% 52.5% 47.5% 19.7% 41.0% 32.8% 4.9% 1.6% 9.8% 24.6% 31.1% 34.4%

CALYPSO..cieveacsasnse 33 23 10 0 9 20 4 0 8 6 9 10
cececversarsersenne| 4.6% 6.5% 2.7% .0% 5.5% 7.5% 3.1% .0% 8.0% 3.0% 4.3% 4.8%
cecencaenann ceseene| 100% 69.7% 30.3% .0% 27.3% 60.6% 12.1% -0% 24.2% 18.2% 27.3% 30.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.4: OVERALL PREFERENCE FOR BEST RADIO STATION

~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GERDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE {12 - 17|18 - 30{31 - 50|51 — 65|OVER 65| AB c1 c2 DR
CAMPUS . eoevanrancnnns 1 0 1 0 0 0 0 1 0 0 1 ]
e eecrsretnaaaea .1% .0% .3% .0% .0% .08 .0% 1.1% .0% .0% .5% .0%
Seressicsanceensies] 100% .0% 100% .0% .0% .0% .0% 100% .0% .0% 100% .0%
BRONJA..vevesnsnnnaan 4 3 1 0 0 2 1 1 2 1 1 0
e reieiiaaaaaea .6% .8% .3% .0% .0% .8% .8% 1.1% 2.0% .5% .5% .0%
ceeessrenersasesan.| 100% |75.0% |25.0% .0% .0% |50.0% |25.0% |25.0% |50.0% [25.0% [25.0% .0%
CAPITAL..... eeeeeeas 32 20 12 3 16 11 1 1 6 13 7 6
feeeeaaaan ceeaseees| 4.4% 5.6% 3.3% 4.2% 9.8% 4.2% .8% 1.1% 6.0% 6.4% 3.3% 2.9%
ceeeisiersrsisaases| 100% 62.5% 37.5% 9.4% 50.0% |34.4% 3.1% 3.1% 18.8% 40.6% 21.9% 18.8%

FIRBT ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES =

BASE

= ALL

ROW PERCENTAGES




Table 6.5-1.1: TV Channel Preferences for Different Programme Sectors
(2002, 2nd Quarter)
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Table 6.5-1.2: TV Channel Preferences for Different Programme Sectors
(2003, 2nd Quarter)
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BROADCASTING AUTHORITY -~ MALTA: MEDIA AUDIT - 2ZND QUARTER 2003

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER RGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 ~ 65|OVER 65 AB Cc1 c2 DE
TOTAL. cocecrcssvonons 995 487 508 112 210 370 180 123 143 285 286 281
LOCAL NEWS
NONE::oosoososeanaocas 52 26 26 10 8 19 11 4 9 18 16 9

tesecaserrsrsecsess| D.2% 5.3% 5.1% 8.9% 3.8% 5.1% 6.1% 3.3% 6.3% 6.3% 5.6% 3.2%
vesecsesscenaansass| 100% 50.0% 50.0% 19.2% 15.4% 36.5% 21.2% 7.7% 17.3% 34.6% 30.8% 17.3%

TVM....o.n cerersesane 527 257 270 62 125 208 69 63 87 159 142 139
veseasssetencanse..|53.0% 52.8% 53.1% 55.4% 59.5% 56.2% 38.3% 51.2% 60.8% 55.8% 49.7% 49.5%
sestesesanas seeecass| 100% 48.8% 51.2% 11.8% 23.7% 39.5% 13.1% 12.0% 16.5% 30.2% 26.9% 26.4%

SUPER licieenscnncann 241 132 109 20 43 94 55 29 17 47 82 @5
ceteseesrevenans e |24.2% 27.1% 21.5% 17.9% 20.5% 25.4% 30.6% 23.6% 11.9% 16.5% 28.73% 33.8%
ciesisiriveediiaisis ) 100% 54.8% 45.2% 8.3% 17.8% 39.0% 22.8% 12.0% Ti1% 19:.5% 34:0% 39:.4%

NET TV...... cesesaeen 173 71 102 20 34 49 45 25 30 61 46 36

cescsssesrssesnaana|17.4% 14.6% 20.1% 17.9% 16.2% 13.2% 25.0% 20.3% 21.0% 21.4% 16.1% 12.8%
........... seeecsss]| 100% 41.0% 59.0% 11.6% 19.7% 28.3% 26.0% 14.5% 17.3% 35.3% 26.6% 20.8%

SMASH TV.....c0evvenn 2 1 1 0 0 0 0 2 0 0 0 2
cereesciecttiaaseaan .2% .2% 2% .0% 0% .0% .0% 1.6% -0% -0% . 0% 7%
....... cecenessrass| 100% 50.0% 50.0% .0% .0% 0% -0% 100% 0% .0% 0% 100%

FOREIGN NEWS
NONE...ioievasennnnnn 61 31 30 13 11 19 10 8 6 18 18 19
creanesresssssensns| 6.1% 6.4% 5.9% 11.6% 5.2% 5.1% 5.6% 6.5% 4.2% 6.3% 6.3% 6.8%
R RE IR 100% 50.8% 49.2% 21.3% 18.0% 31.1% 16.4% 13.1% 9.8% 29.5% 29.5% 31.1%
TVM.ceererororencnans 255 117 138 30 48 96 34 47 28 68 77 82
cecccsssesrasscanes|25.6% 24.0% 27.2% 26.8% 22.9% 25.9% 18.9% 38.2% 19.6% 23.9% 26.9% 29.2%
ceecstesaanacsssess| 100% 45.9% 54.1% 11.8% 18.8% 37.6% 13.3% 18.4% 11.0% 26.7% 30.2% 32.2%

SUPER liciaceacsaanns 152 77 75 9 22 62 38 21 7 27 51 67
cestesaiasanans cees|15.3% 15.8% 14.8% 8.0% 10.5% 16.8% 21.1% 17.1% 4.9% 9.5% 17.8% 23.8%
tesresersressacsees| 100% 50.7% 49.3% 5.9% 14.5% 40.8% 25.0% 13.8% 4.6% 17.8% 33.6% 44.1%

NET TV..cienesennonse 94 29 65 9 14 23 27 21 15 26 29 24
ceeresrsasessesenas]| 9.4% 6.0% 12.8% 8.0% 6.7% 6.2% 15.0% 17.1% 10.5% 9.1% 10.1% 8.5%
cecccsennsscacsceas| 100% 30.9% 69.1% 9.6% 14.9% 24.5% 28.7% 22.3% 16.0% 27.7% 30.9% 25.5%

RAL:ceevevannnnananas 119 62 57 7 27 54 25 6 27 39 29 24
cectcsrrererensresa|12.0% 12.7% 11.2% 6.3% 12.9% 14.6% 13.9% 4.9% 18.9% 13.7% 10.1% 8.5%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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TABLE 6.5-1:

BROADCASTING ARUTHORITY -~ MALTA: MEDIA AUDIT ~ 2ND QUARTER 2003

TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

~ BY AGE, GEKRDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECOHOMIC GROUP
MALE FEMALE |12 - 17[18 - 30(31 - 50|51 ~ 65|0OVER 65 AB c1 c2 DE
cetnceneessasessass| 100% 52.1% 47.9% 5.9% 22.7% 45.4% 21.0% 5.0% 22.7% 32.8% 24.4% 20.2%
MEDIASET...ois0s4s445 110 49 61 17 36 33 18 6 16 34 30 30
teeereresensasessas 11,18 10.1% | 12.0% 15.2% 17.1% 8.9% 10.0% 4.9% 11.2% 11.9% 10.5% 10.7%
ceesereceresescssas] 100% 44.5% 55.5% 15.5% 32.7% 30.0% 16.4% 5.5% 14.5% 30.9% 27.3% 27.3%
OTHER ITALIAN........ 6 3 3 2 1 2 14 1 2 2 1 1
feceaccstscecnecenn .6% .6% .6% 1.8% .5% 5% .0% .B% 1.4% 7% .3% 4%
cressenccsnrssasans| 100% 50.0% 50.0% 33.3% 16.7% 33.3% 0% 16.7% 33.3% 33.3% 16.7% 16.7%
SATELLITE...uuvueunnns 198 119 79 25 51 81 28 13 42 71 51 34
eesearararsessacas|19.9% 24.4% 15.6% 22.3% 24.3% 21.9% 15.6% 10.6% 29.4% 24.9% 17.8% 12.1%
teeeeorvenseseacasss| 100% 60.1% 39.9% 12.6% 25.8% 40.9% 14.1% 6.6% 21.2% 35.9% 25.8% 17.2%
SPORTS
NONE., . ooennvreoneonns 416 114 302 43 80 141 86 66 50 125 130 111
e 3 £ 23.4% 59.4% 38.4% 38.1% 38.1% 47.8% 53.7% 35.0% 43.9% 45.5% 39.5%
..... cereaseeaaessd] 1008 27.4% 72.6% 10.3% 19.2% 33.9% 20.7% 15.9% 12.0% 30.0% 31.3% 26.7%
TVMieuieooossooanceans 122 70 52 17 20 55 10 20 15 27 35 45
Y I - § 14.4% 10.2% 15.2% 9.5% 14.9% 5.6% 16.3% 10.5% 9.5% 12.2% 16.0%
esereaseserneeanaa| 100% 57.4% 42.6% 13.9% 16.4% 45.1% 8.2% 16.4% 12.3% 22.1% 28.7% 36.9%
SUPER l.....cvuvvennn 89 47. 42 7 13 39 21 9 7 15 32 35
cececcerecnreansees| B.9% 9.7% 8.3% 6.3% 6.2% 10.5% 11.7% 7.3% 4.9% 5.3% 11.2% 12.5%
............... SN 100% 52.8% 47.2% 7.9% 14.6% 43.8% 23.6% 10.1% 7.9% 16.9% 36.0% 39.3%
NET TVieeveoansncnoes 59 35 24 6 9 24 11 9 4 15 24 le6
teeessssesesecesaas]| 5.9% 7.2% 4.7% 5.4% 4.3% 6.5% 6.1% 7.3% 2.8% 5.3% 8.4% 5.7%
........ crevencsses| 100% 59.3% 40.7% 10.2% 15.3% 40.7% 18.6% 15.3% 6.8% 25.4% 40.7% 27.1%
SMASH TV..vveoeennnas 5 1 4 0 0 4 1 0 0 1 0 4
cesemrrsssensssonss .5% .2% .8% .0% .0% 1.1% .6% .0% .0% .4% .0% 1.4%
cressesrensrseesaas| 100% 20.0% 80.0% .0% .0% 80.0% 20.0% .0% .0% 20.0% .0% 80.0%
RAL.eeesssnsnsasanans 80 63 17 8 18 33 17 4 16 27 19 18
eseesseensevascass] 8.0% 12.9% 3.3% 7.1% 8.6% 8.9% 9.4% 3.3% 11.2% 9.5% 6.6% 6.4%
ceereescecerrervess| 100% 78.8% 21.3% 10.0% 22.5% 41.3% 21.3% 5.0% 20.0% 33.8% 23.8% 22.5%
MEDIASET...vsasnosass 70 47 23 7 27 20 9 7 13 22 14 21
cecesrereonnsesnresasl 7.0% 9.7% 4.5% 6.3% 12.9% 5.4% 5.0% 5.7% 9.1% 7.7% 4.9% 7.5%
ceseretieeneeasaess| 100% 67.1% 32.9% 10.0% 38.6% 28.6% 12.9% 10.0% 18.6% 31.4% 20.0% 30.0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ZND QUARTER 2003

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECOROMIC GROUP
MALE FEMALE |12 -~ 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Ccl c2 DE
OTHER ITALIAN........ 3 2 1 0 1 1 1 0 2 0 0 1
....... [N .3% .4% 2% -0% .5% . 3% .6% .0% 1.4% .0% 0% 4%
cisssssisisssseiias| 100% 66.7% 33.3% .0% 33.3% 33.3% 33.3% .0% 66.7% .0% .0% 33.3%
SATELLITE. .vssseecenn 151 108 43 24 42 53 24 8 36 53 32 30

cesecsesncssseseses |15.2% 22.2% 8.5% 21.4% 20.0% 14.3% 13.3% 6.5% 25.2% 18.6% 11.2% 10.7%
tecsescsscssaascaes| 1008 71.5% 28.5% 15.9% 27.8% 35.1% 15.9% 5.3% 23.8% 35.1% 21.2% 19.9%

NONE......c.cnnn [P 295 136 159 44 73 105 41 32 41 94 79 81
sediaseisiissasiiia |29.6% 27.9% 31.3% 39.3% 34.8% 28.4% 22.8% 26.0% 28.7% 33.0% 27.6% 28.8%
testessrenscsaansaa| 100% 46.1% 53.9% 14.9% 24.7% 35.6% 13.9% 10.8% 13.9% 31.9% 26.8% 27.5%

TVMicoansnansassoeanis 295 148 146 36 51 110 52 46 40 75 50 39
tessesesasierenvans 29,68 30.6% 28.7% 32.1% 24.3% 29.7% 2B8.9% 37.4% 28.0% 26.3% 31.5% 32.0%
ceresasenes ceseesse} 100% 50.5% 49.5% 12.2% 17.3% 37.3% 17.6% 15.6% 13.6% 25.4% 30.5% 30.5%

SUPER leviciicenccnns 140 77 63 7 19 56 35 23 7 29 45 59

sesesscssessessesee|14.1% 15.8% 12.4% 6.3% 9.0% 15.1% 19.4% 18.7% 4.9% 10.2% 15.7% 21.0%
sestecscsasssesacsas| 100% 55.0% 45.0% 5.0% 13.6% 40.0% 25.0% 16.4% 5.0% 20.7% 32.1% 42.1%

NET TV.esereoroonowene 102 43 59 10 15 29 29 19 16 28 34 24
ceeeenean seersasess|10.3% 8.8% 11.6% 8.9% 7.1% 7.8% 16.1% 15.4% 11.2% 9.8% 11.9% 8.5%
ressesresresssnses| 100% 42.2% 57.8% 9.8% 14.7% 28.4% 28.4% 18.6% 15.7% 27.5% 33.3% 23.5%

SMASH TV.iciiiesnnnns 1 1 0 0 0 0 0 1 0 0 0 1
[P seserasana aes .1% .2% .0% -0% .0% .0% .0% .8% -0% .0% 0% .43
ceeresseasessesesess| 100% 100% .0% .0% -0% .0% .0% 100% .0% .0% .0% 100%

RAL:iceeresesennnacons 39 17 22 2 9 20 8 0 9 12 11 7
terssecssassanssssss| 3.9% 3.5% 4.3% 1.8% 4.3% 5.4% 4.4% .0% 6.3% 4.2% 3.8% 2.5%
cesscscsecissanesas| 100% 43.6% 56.4% 5.1% 23.1% 51.3% 20.5% .0% 23.1% 30.8% 28.2% 17.9%

MEDIASET........ ceane 30 14 16 3 12 12 3 0 3 12 9 6
seesessrsssscasenas| 3.0% 2.9% 3.1% 2.7% 5.7% 3.2% 1.7% .0% 2.1% 4.2% 3.1% 2.1%
teseessrsssssssacaa| 100% 46.7% 53.3% 10.0% 40.0% 40.0% 10.0% .0% 10.0% 40.0% 30.0% 20.0%

OTHER ITALIAN...... .o 2 1 1 0 1 1 0 0 2 0 0 0
Ceceeeiieateeceanan -2% . 2% .2% .0% .5% 3% .0% .0% 1.4% .0% .0% .0%
cececesrensasssaasse| 100% 50.0% 50.0% .0% 50.0% 50.0% .0% .0% 100% .0% .0% 0%

SATELLITE....co0eoenn 91 49 42 10 30 37 12 2 25 35 18 13

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIZ AUDIT - 2ND QUARTER 2003

TABLE 6.5-1: TV STATIOK COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 ~ 65|OVER 65 AB Ccl c2 DE
ceeseecessreresseas| 9.1% 10.1% 8.3% 8.9% 14.3% 10.0% 6.7% 1.6% 17.5% 12.3% 6.3% 4.6%
..... ceeseraeasse.s] 100% 53.8% 46.2% 11.0% 33.0% 40.7% 13.2% 2.2% 27.5% 38.5% 19.8% 14.3%
FEATURE FILMS
NONE...veeeeoennnnnns 266 130 136 21 40 88 66 51 47 66 72 81
ceteesessrasasaanns|26.7% 26.7% 26.8% 18.8% 19.0% 23.8% 36.7% 41.5% 32.9% 23.2% 25.2% 28.8%
e sseeeaaneaaes ..| 100% 48.9% 51.1% 7.9% 15.0% 33.1% 24.8% 19.2% 17.7% 24.8% 27.1% 30.5%
TVMesooenooreonsannns 41 13 28 3 7 16 10 5 5 8 14 14
[ 2.7% 5.5% 2.7% 3.3% 4.3% 5.6% 4.1% 3.5% 2.8% 4.9% 5.0%
eeesiseseesaiisass| 100% 31.7% 68.3% 7.3% 17.1% 39.0% 24.4% 12.2% 12.2% 19.5% 34.1% 34.1%
SUPER 1l..... ceeeeans . 37 18 19 1 4 12 12 8 0 8 16 13
F T B - 3.7% 3.7% 9% 1.9% 3.2% 6.7% 6.5% 0% 2.8% 5.6% 4.6%
vesesarsensrssenees| 100% 48.6% 51.4% 2.7% 10.8% 32.4% 32.4% 21.6% 0% 21.6% 43.2% 35.1%
NET TV.eeeoenoononoann 16 7 9 1 4 7 1 3 1 5 10 0
ceererrerersesnnaas]| 1.6% 1.4% 1.8% .9% 1.9% 1.9% .6% 2.4% 7% 1.8% 3.5% .0%
ceetesceceesasanaas]| 100% 43.8% 56.3% 6.3% 25.0% 43.8% 6.3% 18.8% 6.3% 31.3% 62.5% 0%
SMASH TV.sereenonoaas 9 4 5 1 2 3 2 1 1 0 5 3
cevreneeeraaenonans .9% .8% 1.0% .9% 1.0% .8% 1.1% .8% 7% .0% 1.7% 1.1%
cessssescensasseaas] 100% 44.4% 55.6% 11.1% 22.2% 33.3% 22.2% 11.1% 11.1% .0% 55.6% 33.3%
RAI..eeereeeconeonnns 106 52 54 5 19 43 23 16 12 27 27 40
s ssmaeaasaen aas|10.7% 10.7% 10.6% 4.5% 9.0% 11.6% 12.8% 13.0% 8.4% 9.5% 9.4% 14.2%
cereceresseesvecess] 100% 49.1% 50.9% 4.7% 17.9% 40.6% 21.7% 15.1% 11.3% 25.5% 25.5% 37.7%
MEDIASET .. .veeoseessn 293 139 154 47 70 105 42 29 28 84 89 92
Ceeeecerensaseeenaa|29.4% 28.5% 30.3% 42.0% 33.3% 28.4% 23.3% 23.6% 19.6% 29.5% 31.1% 32.7%
veeeesesenassssssss| 100% 47.4% 52.6% 16.0% 23.9% 35.8% 14.3% 9.9% 9.6% 28.7% 30.4% 31.4%
OTHER ITALIAN........ 11 7 4 1 3 5 2 0 2 5 3 1
[ R A £ 1.4% .8% .9% 1.4% 1.4% 1.1% .0% 1.4% 1.8% 1.0% .4%
veesssecenasenesses| 100% 63.6% 36.4% 9.1% 27.3% 45.5% 18.2% .0% 18.2% 45.5% 27.3% 9.1%
SATELLITE. ceeeeeencns 216 117 99 32 61 91 22 10 47 82 50 37
e " A & 24.0% 19.5% 28.6% 29.0% 24.6% 12.2% 8.1% 32.9% 28.8% 17.5% 13.2%
teeeessresasssesaas| 100% 54.2% 45.8% 14.8% 28.2% 42.1% 10.2% 4.6% 21.8% 38.0% 23.1% 17.1%
SERIALS/SOAP OPERAS
NONE..eeeoeoaconsoans 473 288 185 43 104 180 91 55 86 142 126 119
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOKIC GROUP
MALE FEMALE {12 -~ 17|18 - 30|31 -~ 50|51 - 65|OVER 65 AB Ccl c2 DE
tesssanans cresee..s|47.5% 59.1% 36.4% 38.4% 49.5% 48.6% 50.6% 44.7% 60.1% 49.8% 44.1% 42.3%
cersereseancscassss| 100% 60.9% 39.1% 9.1% 22.0% 38.1% 19.2% 11.6% 18.2% 30.0% 26.6% 25.2%
TVM.eeeoenosonnnnnons 92 39 53 13 14 34 15 16 10 18 30 34
sesesarsccrassesese| 9.2% 8.0% 10.4% 11.6% 6.7% 9.2% B.3% 13.0% 7.0% 6.3% 10.5% 12.1%
..... cecssenncnecoa| 100% 42.4% 57.6% 14.1% 15.2% 37.0% 16.3% 17.4% 10.9% 19.6% 32.6% 37.0%
SUPER l.cievecananaas 87 43 44 12 8 29 23 15 4 18 29 36
R I - 1Y 8.8% 8.7% 10.7% 3.8% 7.8% 12.8% 12.2% 2.8% 6.3% 10.1% 12.8%
...... ceeteecaneaaa| 100% 49.4% 50.6% 13.8% 9.2% 33.3% 26.4% 17.2% 4.6% 20.7% 33.3% 41.4%
NET TVeeeoorooaoonsoe 57 26 31 5 11 18 10 13 6 21 19 11
ehreceianaan seenas| 5.7% 5.3% 6.1% 4.5% 5.2% 4.9% 5.6% 10.6% £.2% 7.4% 6.6% 3.9%
eissbesniaesisrisnay 1009 £5.6% 54.4% 8.8% 12.3% 31.6% 17.5% 22.8% 10.5% 36.8% 33.3% 1%.3%
SMASH TV........0n. . 1 1 0 0 0 0 1 0 1 0 0 0
teesevasassreasesans .1% .2% .0% .0% .0% .0% .6% .0% .7% .0% .0% 0%
cececrsssessecnsses| 1008 100% .0% .0% .0% .0% 100% -0% 100% 0% .0% .0%
RATL..vereroranonnanns 26 9 17 2 5 11 7 1 1 8 6 11
ceererevene veserens| 2.6% 1.8% 3.3% 1.8% 2.4% 3.0% 3.9% .8% .7% 2.8% 2.1% 3.9%
sesesssssasssecases| 100% 34.6% 65.4% 7.7% 19.2% 42.3% 26.9% 3.8% 3.8% 30.8% 23.1% 42.3%
MEDIASET..cvoereeocens 175 45 130 24 46 62 26 17 25 46 51 53
secssserccnnesaress|17.6% 9.2% 25.6% 21.4% 21.9% 16.8% 14.4% 13.8% 17.5% 16.1% 17.8% 18.9%
sessssesesereaseess| 100% 25.7% 74.3% 13.7% 26.3% 35.4% 14.9% 9.7% 14.3% 26.3% 29.1% 30.3%
OTHER ITALIAN........ 5 2 3 0 1 2 1 1 0 2 2 1
ceessencescenrenean .5% .4% .6% .0% .5% .5% .6% .8% .0% 7% 7% 4%
cessessssevncsssens| 100% 40.0% 60.0% -0% 20.0% 40.0% 20.0% 20.0% .0% 40.0% 40.0% 20.0%
SATELLITE....ccveeann 79 34 45 13 21 34 6 5 10 30 23 16
servessassenesssnns| 7.9% 7.0% 8.9% 11.6% 10.0% 9.2% 3.3% 4.1% 7.0% 10.5% 8.0% 5.7%
teeesnssesennsasaes| 100% 43.0% 57.0% 16.5% 26.6% 43.0% 7.6% 6.3% 12.7% 38.0% 29.1% 20.3%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV

= COLUMN PERCENTAGES




TABLE 6.5-2:

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

- BY AGE, GENDER ARD SOCIO-ECONOMIC GROUP

TV STATION COMPARISON OK A SET OF SIX PROGRAMME SECTORS

TOTAL GENDER AGE GROUP SO0CIO-ECONOMIC GROUP
MALE [FEMALE |12 - 17|18 - 30[{31 - 50|51 - 65|OVER 65| AB c1 c2 DE
TOTAL. . vsossveeccnans 88 40 48 5 6 38 20 19 10 21 32 25
DOCUMENTARIES
NONE. .veveosoenonnans 25 9 16 1 1 10 8 5 1 7 10 7
O V1 Y3 22.5% 33.3% 20.0% 16.7% 26.3% 40.0% 26.3% 10.0% 33.3% 31.3% 28.0%
ceeesecsansancaaees| 100% 36.0% 64.0% 4.0% 4.0% 40.0% 32.0% 20.0% 4.0% 28.0% 40.0% 28.0%
TVMe s eeevneornoranans 10 3 7 0 1 4 2 3 0 2 4 4
J U PP I I -1 7.5% 14.6% .0% 16.7% 10.5% 10.0% 15.8% .0% 9.5% 12.5% 16.0%
.......... creessess]| 100% 30.0% 70.0% .0% 10.0% 40.0% 20.0% 30.0% .0% 20.0% 40.0% 40.0%
NET TVeeeronooaensann 2 2 0 0 0 1 0 1 1 0 1
tessseesssaasensses]| 2.3% 5.0% .0% .0% .0% 2.6% .0% 5.3% 10.0% .0% 3.1% .09
e reese] 100% 1n0% 0% 0% 0% 59.0% +0% 50.0%8 50.0% L 0% 50.0% 0%
RAL..ececancrennnnnns 15 6 9 1 2 6 4 2 2 3 4 6
P I N 15.0% 18.8% 20.0% 33.3% 15.8% 20.0% 10.5% 20.0% 14.3% 12.5% 24.0%
ceeesescseseseaaans| 100% 40.0% 60.0% 6.7% 13.3% 40.0% 26.7% 13.3% 13.3% 20.0% 26.7% 40.0%
MEDIASET...ccveunn. .. 14 5 9 2 0 6 2 4 4 4 4 2
.......... seeseee.s|15.9% 12.5% 18.8% 40.0% .0% 15.8% 10.0% 21.1% 40.0% 19.0% 12.5% 8.0%
N I 1 35.7% 64.3% 14.3% .0% 42.9% 14.3% 28.6% 28.6% 28.6% 28.6% 14.3%
OTHER ITALIAN........ 2 1 1 0 0 0 0 2 0 0 2 0
ceerssaseresasanaes| 2.3% 2.5% 2.1% .0% .0% .0% .0% 10.5% .0% .0% 6.3% -0%
................ ses| 100% 50.0% 50.0% .0% .0% .0% .0% 100% 0% .0% 100% 0%
SATELLITE..... 0000 ee 20 14 6 1 2 11 4 2 2 5 7 6
et eeraeesereseees 22,78 35.0% 12.5% 20.0% 33.3% 28.9% 20.0% 10.5% 20.0% 23.8% 21.9% 24.0%
teseteesranansesnss| 100% 70.0% 30.0% 5.0% 10.0% 55.0% 20.0% 10.0% 10.0% 25.0% 35.0% 30.0%
CURRENT AFFAIRS
NONE.:ceeueeenonaaeens 45 19 26 4 2 20 9 10 6 9 15 15
ereenarsessesssesaa|51.1% 47.5% 54.2% 80.0% 33.3% 52.6% 45.0% 52.6% 60.0% 42.9% 46.9% 60.0%
crecraeenne secesaas| 100% 42.2% 57.8% 8.9% 4.4% 44.4% 20.0% 22.2% 13.3% 20.0% 33.3% 33.3%
TVMevereosoonnnens ‘e 20 10 10 0 2 8 4 6 0 5 8 7
ceeerevenrecanan e |22.7% 25.0% 20.8% .0% 33.3% 21.1% 20.0% 31.6% .0% 23.8% 25.0% 28.0%
eceeserraenann eess| 100% 50.0% 50.0% .0% 10.0% 40.0% 20.0% 30.0% .0% 25.0% 40.0% 35.0%
SUPER 1...... [P 3 0 3 0 0 3 0 0 1 1 1 0
[ e .0% 6.3% .0% .0% 7.9% .0% .0% 10.0% 4.8% 3.1% .0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

- BY AGE, GENDER AND SOCIO-ECOROMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~ECONOMIC GROUP
MALE FEMALE [12 - 17|18 - 30|31 - 50{51 - 65|0OVER 65 AB cl Cc2 DE
......... cesseeenss| 100% .0% 100¢% .0% .0% 100% 0% .0% 33.3% 33.3% 33.3% 0%
NET TV.icisoesiissanes 5 2 3 0 0 2 2 1 1 1 3 0
caererrasenssersaes| 5.7% 5.0% 6.3% 0% .0% 5.3% 10.0% 5.3% |10.0% 4.8% 9.4% 0%
Cieressnecnsseasaas| 100% 40.0% 60.0% .0% .0% 40.0% 40.0% 20.0% 20.0% 20.0% 60.0% .08
RAL.ciueeennnsnonnnnes 3 2 1 1 0 1 1 0 0 1 1 1
eeeerresenassessaa] 3.4% 5.0% 2.1% 20.0% .0% 2.6% 5.0% . 0% . 0% 4.8% 3.1% 4.0%
........ cieeesveane| 100% 66.7% 33.3% 33.3% .0% 33.3% 33.3% .0% .0% 33.3% 33.3% 33.3%
MEDIASET...veneinisns 3 2 1 0 1 0 1 1 1 1 1 [\
eeesseececeresaass| 3.4% 5.0% 2.1% .0% 16.7% .0% 5.0% 5.3% 10.0% 4.8% 3.1% .0%
Ceeesesneenranesaas] 100% 66.7% 33.3% .0% 33.3% .0% 33.32 33.3% 33.3% 33.3% 33.3% .08
SATELLITE. . vevenerass 9 5 4 0 1 4 3 1 1 3 3 2
feenesaraeeaan, oo |10.2% 12.5% 8.3% 0% 16.7% 10.5% 15.0% 5.3% 10.0% 14.3% 9.4% 8.0%
...... ceececseasas.| 100% 55.6% 44.4% .0% 11.1% 44.4% 33.3% 11.1% 11.1% 33.3% 33.3% 22.2%
DISCUSSIONS
NONE...ccioeeeceocann 27 13 14 2 2 11 6 6 2 6 9 10
ceeeersessesassseas|30.7% 32.5% 29.2% 40.0% 33.3% 28.9% 30.0% 31.6% 20.0% 28.6% 28.1% 40.0%
cereecrartesecaaness]| 1008 48.1% 51.9% 7.4% 7.4% 40.7% 22.2% 22.2% 7.4% 22.2% 33.3% 37.0%
TVM....... cersesseeen 43 19 24 2 3 17 10 11 3 11 18 11
fererasesaseacsnaas |48.9% 47.5% 50.0% 40.0% 50.0% 44.7% 50.0% 57.9% 30.0% 52.4% 56.3% 44.0%
........... ceenanaa| 100% 44.2% 55.8% 4.7% 7.0% 39.5% 23.3% 25.6% 7.0% 25.6% 41.9% 25.6%
SUPER l.iuiviivsannnnsns 4 1 3 0 1 2 1 0 0 2 2 0
seeeesseaanseesnnss| 4.5% 2.5% 6.3% 0% 16.7% 5.3% 5.0% .0% .0% 9.5% 6.3% .0%
teceescscansseasses| 100% 25.0% 75.0% .0% 25.0% 50.0% 25.0% .0% .0% 50.0% 50.0% 0%
NET TVeerrooansonnsss 8 3 5 0 0 5 1 2 2 1 2 3
ceereerseveserensaa]| 9.1% 7.5% 10.4% .0% 0% 13.2% 5.0% 10.5% 20.0% 4.8% 6.3% 12.0%
Ceeeseetaens ceeevee| 100% 37.5% 62.5% .0% .0% 62.5% 12.5% 25.0% 25.0% 12.5% 25.0% 37.5%
SMASH TV.eieeevenonens 1 0 1 0 0 1 0 0 1 0 0 0
Cereeenreasesnas -.e] 1.1% .0% 2.1% .0% .0% 2.6% .0% .0% 10.0% .0% .0% .0%
freeeeecasasesennn .| 100% .0% 100% .0% .0% 100% .0% .0% 100% .0% .0% .0%
RAIL....... cererrennns 3 2 1 0 0 1 2 0 2 0 1 0
T I I X 5.0% 2.1% .0% .0% 2.6% 10.0% .0% 20.0% .0% 3.1% .0%
teereecceriaessseas| 100% 66.7% 33.3% .0% .0% 33.3% 66.7% .0% 66.7% .0% 33.3% 0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT -

2ND QUARTER 2003

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 -~ 17|18 - 30|31 - 50{51 - 65|OVER 65 AB cl cz2 DE

MEDIASET . e seeviesensn 1 1 0 1 0 0 0 0 1 0 0

P I A 2.5% 0% 20.0% .0% .0% .0% .0% 0% 4.8% .0% .0%

ceresecronraiaseiss| 100% 100% 0% 100% 0% 0% .0% .0% .0% 100% .0% .0%
SATELLITE. c cvevoncnns 1 1 0 0 0 1 0 0 0 0 1

S A R 2.5% .0% .0% .0% 2.6% 0% .0% .0% 0% .0% 4.0%

mresavsracseeensass| 100% 100% .0% .0% .0% 100% .0% .0% .0% .0% .0% 100%
QUIZZES/GAME

SHOWS/VARIETY

PROGRAMMES
NONE........ ceeeenaes 30 15 15 1 1 13 10 3 8 10 9

cereererenseseseans]34.1% 37.5% 31.3% 20.0% 16.7% 34.2% 25.0% 52.6% 30.0% 38.1% 31.3% 36.0%

crsesaseanassaaasaal 100% 50.0% 50.0% 3.3% 3.33 43.3% 16.7% 33.3% 10.0% 26.7% 33.3% 30.0%
TVMeneonoronsernanene 13 5 8 2 0 4 3 0 4 7 2

crereeeren reeesse--|14.8% 12.5% 16.7% 40.0% .0% 10.5% 20.0% 15.8% .0% 19.0% 21.9% 8.0%

cecacciieassesansas| 1008 38.5% 61.5% 15.4% .0% 30.8% 30.8% 23.1% .0% 30.8% 53.8% 15.4%
SUPER l...evieevennns 7 2 5 0 0 4 2 0 2 4 1

...... teeaesenaesss] B.0% 5.0% 10.4% .0% .0% 10.5% 5.0% 10.5% .0% 9.5% 12.5% 4.0%

cereserieceenenasss| 100% 28.6% 71.4% 0% 0% 57.1% 14.3% 28.6% .0% 28.6% 57.1% 14.3%
NET TVeeeiovreneooann 3 0 3 0 0 1 1 1 0 1 1

J P I I 3 .0% 6.3% .0% .08 2.6% 5.0% 5.3% 10.0% .0% 3.1% 4.0%

e ce..| 100% .0% 100% .0% .0% 33.3% 33.3% 33.3% 33.3% .0% 33.3% 33.3%
RAL.eveceravnnnenonan 2 1 1 0 0 2 0 0 0 1 1

[ 1 2.5% 2.1% .0% .0% 5.3% .0% .0% .0% .0% 3.1% 4.0%

feiecesiencsressess| 100% 50.0% 50.0% .0% 0% 100% .0% 0% .0% .0% 50.0% 50.0%
MEDIASET . 1o eeseeeecns 29 16 13 1 5 11 3 6 6 7 10

eteeesinesnnensess|33.0% 40.0% 27.1% 20.0% 83.3% 28.9% 45.0% 15.8% 60.0% 28.6% 21.9% 40.0%

erceerereveccascass| 100% 55.2% 44.8% 3.4% 17.2% 37.9% 31.0% 10.3% 20.7% 20.7% 24.1% 34.5%
SATELLITE.. ¢ ccvceveene 4 1 3 1 0 3 0 0 1 2 1

cheaesnsnesssseessa| 4.5% 2.5% 6.3% 20.0% .0% 7.9% .0% 0% .0% 4.8% 6.3% 4.0%

erevesssesesencnaas| 100% 25.0% 75.0% 25.0% .0% 75.0% .0% .0% .0% 25.0% 50.0% 25.0%
MUSIC VIDEO-CLIPS
NONE.osevoeononoenensns 60 28 32 1 3 24 14 18 7 13 21 19

hieenseceeneeaeese |68.2% 70.0% 66.7% 20.0% 50.0% 63.2% 70.0% 94.7% 70.0% 61.9% 65.6% 76.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.5-2: TV STATION COMPARISON OR A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENRDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Ccl c2 DE
tecasvevesessncaasa]| 100% 46.7% 53.3% 1.7% 5.0% 40.0% 23.3% 30.0% 11.7% 21.7% 35.0% 31.7%
TVM.eousosenssensnsas 3 1 2 [ 0 2 1 0 0 1 0 2
ceeerccaversaeaeees| 3.4% 2.5% 4.2% .0% .0% 5.3% 5.0% .0% .0% 4.8% 0% 8.0%
cresseccccecancssss| 100% 33.3% 66.7% 0% .0% 66.7% 33.3% -0% .0% 33.3% 0% 66.7%
SMASH TV..ovrinaneeann 2 1 1 0 0 1 1 0 1 0 1 0
ctetsereserrcaneness| 2.3% 2.5% 2.1% .0% .0% 2.6% 5.0% .0% 10.0% .0% 3.1% -0%
ceecseeecnseaccssss| 100% 50.0% 50.0% .08 .0% 50.0% 50.0% .0% 50.0% -0% 50.0% -0%
RAL:ivsesosonsonsensss 4 3 1 1 0 2 0 1 [¢] 2 1 1
cececncsersarcaasss| 4.5% 7.5% 2.1% 20.0% .0% 5.3% .0% 5.3% .0% 2.5% 3.1% 4.0%
ciessesscessesaanes| 100% 75.0% 25.0% 25.0% .0% 50.0% .0% 25.0% -0% 50.0% 25.0% 25.0%
MEDIASET e eustsnronans 2 1 1 1 0 1 0 0 0 0 1 1
....... cevrreeesaes| 2.3% 2.5% 2.1% 20.0% .0% 2.6% .0% 0% .0% -0% 3.1% 4.0%
....... seessanecasa| 100% 50.0% 50.0% 50.0% .0% 50.0% .0% .0% .0% .0% 50.0% 50.0%
OTHER ITALIAN........ 3 0 3 0 0 1 2 0 4] 1 2 0
[ cereseescaa| 3.4% -0% 6.3% 0% .0% 2,6% 10.0% .0% .0% 4.8% 6.3% 0%
cecereesrteseinaase| 100% .0% 100% -0% .0% 33.3% 66.7% .0% -0% 33.3% 66.7% .0%
SATELLITE........ cean 14 6 8 2 3 7 2 0 2 4 6 2
cecersrssrrssresess|15.9% 15.0% 16.7% 40.0% 50.0% 18.4% 10.0% .0% 20.0% 19.0% 18.8% 8.0%
csseccccnsrsessaass| 1008 42.9% 57.1% 14.3% 21.4% 50.0% 14.3% -0% 14.3% 28.6% 42.9% 14.3%
PLAYS
NONE....oriereannnanes 41 24 17 2 2 14 11 12 5 12 13 11
cesseseaessssssssasas|46,6% 60.0% 35.4% 40.0% 33.3% 36.8% 55.0% 63.2% 50.0% 57.1% 40.6% 44.0%
seercsrseccenans ees| 1008 58.5% 41.5% 4.9% 4.9% 34.1% 26.8% 29.3% 12.2% 29.3% 31.7% 26.8%
TVMetonoosessasacnnns 16 5 11 1 2 7 5 1 0 2 7 7
cevessssasersenaaes|18.2% 12.5% 22.9% 20.0% 33.3% 18.4% 25.0% 5.3% .0% 9.5% 21.9% 28.0%
...... cevseenseness]| 100% 31.3% 68.8% 6.3% 12.5% 43.8% 31.3% 6.3% .0% 12.5% 43.8% 43.8%
SUPER l..viccenncnsans 13 4 9 0 2 5 2 4 1 4 6 2
tececcereresseoseas|14.8% 10.0% 18.8% -0% 33.3% 13.2% 10.0% 21.1% 10.0% 19.0% 18.8% 8.0%
serecssseccsresseas| 100% 30.8% 69.2% .0% 15.4% 38.5% 15.4% 30.8% 7.7% 30.8% 46.2% 15.4%
NET TV.siooveoonnnnnn 16 5 11 2 0 10 2 2 4 3 5 4
et esananrneenaaes|18.2% 12.5% 22.9% 40.0% .0% 26.3% 10.0% 10.5% 40.0% 14.3% 15.6% 16.0%
B e I 0 1 31.3% 68.8% 12.5% .0% 62.5% 12.5% 12.5% 25.0% 18.8% 31.3% 25.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING RUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE |FEMALE (12 - 17|18 - 30|31 - 50|51 -~ 65|OVER 65| AB cl 2 DE

2 S 1 1 0 0 0 1 0 0 0 0 1 o
eessesssenesennaes| 1.1% 2.5% .0% .0% .0% 2.6% .0% .0% .0% .0% 3.1% .08
ceieisiissssiissses| 100% 100% .0% .0% .08 100% .0% .0% .0% .0% 100% .08
SATELLITE . eoecennaas 1 1 0 0 0 1 0 0 0 0 0 1
tereseanen veeseess] 1.1% 2.5% .0% .0% .0% 2.6% .0% .0% .0% .0% .0% 4.09
ereeibassenaan ve.| 100% 100% .0% .0% .0% 100% .0% .0% .0% .0% .0% 100%

FIRST ROW OF PERCENTAGES

SECOND ROW OF PERCENTAGES =

BASE

= COLUMN PERCENTAGES

ALL WHO WATCH TV

ROW PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 -~ 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Cl c2 DE
TOTAL. e vecvovrrccasons 88 40 48 5 6 38 20 19 10 21 32 25

ART & CULTURE
NONE... ooeseonnasons 63 30 33 5 4 24 15 15 7 12 25 19
ceerecneesciesaess|71.6% [|75.0% [68.8% 100% |66.7% |63.2% |75.0% {78.9% [70.0% |57.1% |78.1% {76.0%
teieensarecsesaaee.| 1008 [47.6% |52.4% 7.9% 6.3% [38.1% |23.8% |23.8% |[11.1% |19.0% |[39.7% [30.2%

TVM.ooenvoooonnnosons 13 5 8 0 2 6 3 2 1 4 4 4
ceesseserernssacaans|14.8% 12.5% 16.7% .0% 33.3% 15.8% 15.0% 10.5% 10.0% 19.0% 12.5% 16.0%
sevecsrssrrsesaanana| 100% 38.5% 61.5% .0% 15.4% 46.2% 23.1% 15.4% 7.7% 30.8% 30.8% 30.8%

SUPER l.cicevinnanan. 3 0 3 0 0 3 0 0 0 1 1 1
cersacescssenssenea| 3.4% .08 6.3% .0% 0% 7.9% 0% .0% 0% 4.8% 3.1% 4.0%
enamsssnsssnsorness] 100%. | 0% 100% 0%} 0% 100% 0% 0% 0% 33.3% 33.3% 33:3%

NET TV........ ceeraes 2 1 1 0 0 1 1 0 1 0 1 0
ceteseeantraaiaeass| 2.3% 2.5% 2.1% .0% -0% 2.6% 5.0% .0% 10.0% .0% 3.1% 0%
cesecsesssencacnees| 100% 50.0% 50.0% .0% .08 50.0% 50.0% .0% 50.0% .0% 50.0% 0%

RATI..ieveennnann cheane 3 1 2 0 0 2 1 0 1 1 1 0
csessnnnennsesaness| 3.4% 2.5% 4.2% .0% 0% 5.3% 5.0% -0% 10.0% 4.8% 3.1% .0%
seseserssesrssavans| 100% 33.3% 66.7% .0% 0% 66.7% 33.3% .0% 33.3% 33.3% 33.3% .08

SATELLITE.cvvseenceas 4 3 1 0 0 2 0 2 0 3 0 1
sevessssessssnssens| 4.5% 7.5% 2.1% -0% 0% 5.3% .0% 10.5% .0% 14.3% -0% 4.0%
srsessrssssssassase| 100% 75.0% 25.0% 0% .0% 50.0% -0% 50.0% 0% 75.0% 0% 25.0%

WOMEN'S PROGRAMMES
NONE.....iocveennnennn 50 33 17 4 2 17 13 14 3 14 18 12
seceesnrarssraesses|56.8% 82.5% 35.4% 80.0% 33.3% 44.7% 65.0% 73.7% 60.0% 66.7% 56.3% 48.0%
cesssressrsssssensa| 100% 66.0% 34.0% 8.0% 4.0% 34.0% 26.0% 28.0% 12.0% 28.0% 36.0% 24.0%

TVMicoooeooonoononann 28 5 23 1 4 12 7 4 3 5 12 8
cetenans seresessess|31.8% 12.5% 47.9% 20.0% 66.7% 31.6% 35.0% 21.1% 30.0% 23.8% 37.5% 32.0%
ceeeens vessssssesas| 100% 17.9% 82.1% 3.6% 14.3% 42.9% 25.0% 14.3% 10.7% 17.9% 42.9% 28.6%

SUPER l....ccoenn-n .. 4 0 4 0 0 4 0 0 0 1 1 2
....... ceresssececs| 4.5% . 0% 8.3% .0% .0% 10.5% .0% 0% .0% 4.8% 3.1% 8.0%
ceesntriaisaasseess| 100% -0% 100% 0% .0% 100% .0% .0% 0% 25.0% 25.0% 50.0%

NET TV..oeeeerooonsen 2 0 2 ] 0 1 0 1 0 0 0 2
ceesecencacrsneeess| 2.3% .0% 4.2% -0% .0% 2.6% .0% 5.3% .0% 0% -0% 8.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE {12 - 17{18 - 30{31 - 50|51 - 65|OVER 65 AB Cl cz DE
ceeressecrerrsenses| 100% .0% 100% -0% 0% 50.0% .0% 50.0% -0% .08 .0% 100%
RAL..cioveenvncnannnns 2 1 1 0 0 2 0 0 1 0 1 0
cesescccsccrananesa} 2.3% 2.5% 2.1% .0% .0% 5.3% .0% .0% 10.0% 0% 3.1% 0%
cssesescsssecsasenss| 100% 50.0% 50.0% .0% .0% 100% 0% .0% 50.0% 0% 50.0% .08
SATELLITE..ccveeveeen 2 1 1 0 0 2 0 0 0 1 0 1
cecssesssseneeeenes| 2.3% 2.5% 2.1% .0% .0% 5.3% 0% 0% 0% 4.8% 0% 4.0%
cesesssssaseaseneas| 100% 50.0% 50.0% .0% .0% 100% .0% 0% .0% 50.0% 0% 50.0%
CHILDREN'S PROGRAMMES
NONE.:oeeoosoevnansans 60 30 30 2 2 22 17 17 7 13 22 18

cesnscesaneneccsese|68.2% 75.0% 62.5% 40.0% 33.3% 57.9% 85.0% 89.5% 70.0% 61.9% 68.8% 72.0%
........... sareasaa] 100% 50.0% 50.0% 3.3% 3.3% 36.7% 28.3% 28.3% 11.7% 21.7% 36:7% 30.0%

TVMiesennnenonnnnnnen 6 3 3 1 2 2 0 1 0 2 2 2
ceeesessessaisacsass| 6.8% 7.5% 6.3% 20.0% 33.3% 5.3% 0% 5.3% .0% 9.5% 6.3% 8.0%
seseeererrtteteacsaee| 100% 50.0% 50.0% 16.7% 33.3% 33.3% 0% 16.7% .0% 33.3% 33.3% 33.3%

SUPER l....ceveennnns 2 0 2 0 0 2 0 0 0 1 1 0
cececcrsseersacaens] 2.3% .0% 4.2% .0% .0% 5.3% 0% .0% -0% 4.8% 3.1% .03
tetecossarensresess| 100% -0% 100% -0% .0% 100% .0% 0% -0% 50.0% 50.0% -0%

NET TV.eetienennnannns 11 1 10 0 0 8 2 1 3 2 4 2
cetescetrirrtieaceeee|12.5% 2.5% 20.8% .0% .0% 21.1% 10.0% 5.3% 30.0% 9.5% 12.5% 8.0%
tevessiianaans saea.| 100% 9.1% 90.9% .0% .0% 72.7% 18.2% 9.1% 27.3% 18.2% 36.4% 18.2%

RALicoeveceencenannnna 1 1 0 0 0 1 0 0 0 0 1 0
ceesssscesssecsnaaa| 1.1% 2.5% -0% .0% .0% 2.6% .0% .0% -0% .0% 3.1% .0%
ceccseerssseenenses| 100% 100% .0% .0% 0% 100% -0% .0% .0% -0% 100% -0%

MEDIASET . cesesenanan 5 4 1 1 2 1 1 4] 0 2 1 2
cetessesenscnccssea| 5.7% 10.0% 2.1% 20.0% 33.3% 2.6% 5.0% 0% .0% 9.5% 3.1% 8.0%
cresevercssenseassa| 100% 80.0% 20.0% 20.0% 40.0% 20.0% 20.0% .0% .0% 40.0% 20.0% 40.0%

SATELLITE.«c¢cseeeeans 3 1 2 1 0 2 0 0 0 1 1 1
ceeseaseseasseccsean| 3.4% 2.5% 4.2% 20.0% 0% 5.3% .0% .0% .0% 4.8% 3.1% 4.0%
testeeesssseerecnees| 100% 33.3% 66.7% 33.3% -0% 66.7% -0% .0% .0% 33.3% 33.3% 33.3%

RELIGION

NONE:«ooeoanonnenonas 46 20 26 4 4 i8 11 9 5 10 17 14

cesecccrsseasasnaas|52.3% 50.0% 54.2% 80.0% 66.7% 47.4% 55.0% 47.4% 50.0% 47.6% 53.1% 56.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIZ AUDIT - 2ND QUARTER 2003

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENRDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Cl c2 DE

cessestscssscnaasas| 100% 43.5% 56.5% 8.7% 8.7% 39.1% 23.9% 19.6% 10.9% 21.7% 37.0% 30.4%

TUMicocisosssiassssis 18 11 7 1 2 7 3 5 1 6 7 4
...... tessseseee...|20.5% 27.5% 14.6% 20.0% 33.3% 18.4% 15.0% 26.3% 10.0% 28.6% 21.9% 16.0%
cessecrsssessacanse| 100% 61.1% 38.9% 5.6% 11.1% 38.9% 16.7% 27.8% 5.6% 33.3% 38.9% 22.2%

SUPER leieeeeeacannns 2 0 2 0 0 1 0 1 0 0 1 1
et csirosensncenee]| 2.3% 0% 4.2% .0% .0% 2.6% .0% 5.3% 0% 0% 3.1% 4.0%
teescstsesanseasses| 100% .0% 100% .0% .0% 50.0% .0% 50.0% -0% 0% 50.0% 50.0%

NET TV.ierevessooiois 9 3 6 0 0 3 2 4 1 2 4 2
tresstsiresansaanas.|10.2% 7.5% 12.5% .0% -0% 7.9% 10.0% 21.1% 10.0% 9.5% 12.5% 8.0%
teescatreensancaees| 100% 33.3% 66.7% .0% -0% 33.3% 22.2% 44.4% 11.1% 22.2% 44.4% 22.2%

SMASH TViiasesennnssn 7 3 4 0 0 4 3 0 2 0 2 3
cesscciitanassasaes| B.OY 7.5% 8.3% .0% .0% 10.5% 15.0% 0% 20.0% -0% 6.3% 12.0%
eeerenane cessereas| 100% 42.9% 57.1% -0% -0% 57.1% 42.9% -0% 28.6% .0% 28.6% 42.9%

RAL.coavertovesacecnace 3 2 1 0 0 2 1 0 0 2 1 0
cecescireccsrsseses| 3.4% 5.0% 2.1% .0% .0% 5.3% 5.0% .0% .0% 9.5% 3.1% .08
cteeceniaaas seasene| 100% 66.7% 33.3% .0% .0% 66.7% 33.3% .0% -0% 66.7% 33.3% .0%

SATELLITE: cveeoeesenn 3 1 2 0 0 3 0 0 1 1 0 1
cercesirressrecneane| 3.4% 2.5% 4.2% .0% .0% 7.9% .0% 0% 10.0% 4.8% .0% 4.0%
cesecannan cesceesss| 100% 33.3% 66.7% -0% 0% 100% .0% 0% 33.3% 33.3% 0% 33.3%

BUSINESS/FINANCE

NONE::coeiesocssonana 72 31 41 4 4 28 19 17 7 14 28 23

ctescassesessecsens|Bl.8% 77.5% 85.4% 80.0% 66.7% 73.7% 95.0% 89.5% 70.0% 66.7% 87.5% 92.0%
cerecsssncanessaaas| 100% 43.1% 56.9% 5.6% 5.6% 38.9% 26.4% 23.6% 9.7% 19.4% 38.9% 31.9%

TVMiteeuoiananaanns . 6 4 2 0 1 4 1 0 2 2 1 1
seessectasessacaces| 6.8% 10.0% 4.2% .0% 16.7% 10.5% 5.0% .0% 20.0% 9.5% 3.1% 4.0%
ceteceiiansnasaness| 100% 66.7% 33.3% .0% 16.7% 66.7% 16.7% .0% 33.3% 33.3% 16.7% 16.7%

NET TV.....o0cuc.. .o 3 1 2 0 0 1 0 2 0 1 2 0
cesececiecan cessees]| 3.4% 2.5% 4.2% .0% .0% 2.6% .0% 10.5% .0% 4.8% 6.3% .08
ceveretrennan cesess| 100% 33.3% 66.7% .0% .0% 33.3% .0% 66.7% 0% 33.3% 66.7% 0%

SMASH TV...... caenens 1 1 0 1 0 0 0 0 0 1 0 0
N I S § 2.5% .0% 20.0% .0% .0% .0% .0% .0% 4.8% .0% .08
creecssiscsvseeeaas| 100% 100% .0% 100% .0% .0% .0% .0% -0% 100% .0% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17[18 - 30|31 - 50|51 - 65|0OVER 65 AB Ccl c2 DE
RAT. covnecatnnnncnns 1 1 0 0 0 1 0 0 0 0 1 0
sestscsasstcieaseaas| 1.1% 2.5% .0% -0% .0% 2.6% .0% .0% -0% .0% 3.1% 0%
sesssviisiiieisiass| 100% 100% 0% .0% 0% 100% .0% .0% .0% 0% 100% .0%
MEDIASET. s eceveeccen. 1 0 1 0 0 1 1] 0 0 1 0 0
cevvensreerserevena| 1l.1% .0% 2.1% -0% .0% 2.6% 0% .0% .0% 4.8% -0% 0%
teteesssteasecaease| 100% 0% 100% .0% .0% 100% .0% .0% .08 100% 0% 0%
SATELLITE..esevnensns 4 2 2 0 1 3 0 0 1 2 0 1
cesecsrerenttienannn .| 4.5% 5.0% 4.2% 0% 16.7% 7.9% .0% -0% 10.0% 9.5% .0% 4.0%
iesiseiiiiisiessss| 100% 50.0% 50.0% .0% 25.0% 75.0% .0% .0% 25.0% 50.0% 0% 25.0%

FIRST ROW OF PERCENTAGES = COLUMH PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV




TABLE 6.6:

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

INTEREST IN BROADCASTING AUTHORITY POLITICAL PROGRAMMES

~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50{51 ~ 65|OVER 65 AB Cc1 c2 DE
POTAL. . ccovovenseresa| 1001 490 511 112 210 371 182 126 143 285 289 284
K44
NO ANSWER::.ccoeeennna 4 2 2 1 1 2 0 0 0 2 1 1
L .43 .43 .4% 9% -5% .5% .0% 0% -0% 7% .3% 4%
ceresecessssancsass| 100% 50.0% 50.0% 25.0% 25.0% 50.0% .0% .0% .0% 50.0% 25.0% 25.0%
ALWAYS.iietsanencsnne 176 109 67 5 22 67 54 28 34 49 45 48
teceesertairecasass |17.6% 22.2% 13.1% 4.5% 10.5% 18.1% 29.7% 22.2% 23.8% 17.2% 15.6% 16.9%
cesessrsenenenesess| 1008 61.9% 38.1% 2.8% 12.5% 38.1% 30.7% 15.9% 19.3% 27.8% 25.6% 27.3%
SOMETIMES. . vceeeessn. 540 257 283 36 133 216 90 65 69 167 152 152
ceresccrcrersennasa|53.9% 52.4% 55.4% 32.1% 63.3% 58.2% 49.5% 51.6% 48.3% 58.6% 52.6% 53.5%
saea s aaaneesnana) LO0% 47.6% 52.4% 6.7% 24.6% 40:0% 16.7% 12.0% 12.8% 30.9% 2B 1% 28.:1%
NEVER: cceverosesecans 281 122 159 70 54 86 38 33 40 67 91 83
teseessssisacecsens|28.1% 24.9% 31.1% 62.5% 25.7% 23.2% 20.9% 26.2% 28.0% 23.5% 31.5% 29.2%
cecenas ceesseessaea| 100% 43.4% 56.6% 24.9% 19.2% 30.6% 13.5% 11.7% 14.2% 23.8% 32.4% 29.5%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

= ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT ~ 2ND QUARTER 2003

TABLE 6.7: SUGGESTIONS FOR NEW RADIO PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER : AGE GROUP SOCIO~-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30{31 - 50|51 - 65|OVER 65 AB cl cz2 DE
—
TOTAL . covevovssvvnse 721 354 367 71 164 265 130 91 100 202 209 210
NO ANSWER. csecceeeeene 681 334 347 68 155 247 124 87 95 190 196 200
ceseracstteteacann .}94.5% 94.4% 94.6% 95.8% 94.5% 93.2% 95.4% 95.6% 95.0% 94.1% 93.8% 95.2%

cecscesnscnsseonssse]| 100% 49.0% 51.0% 10.0% 22.8% 36.3% 18.2% 12.8% 14.0% 27.9% 28.8% 29.4%

MORE MUSIC FROM 1970s

& 1980S¢cieeveccnn 4 3 1 0 0 2 1 1 1 1 2 0
seseaersessearesane .63 .8% .3% .0% .0% . 8% .8% 1.1% 1.0% .5% 1.0% 0%
cesararsaan sesseces| 100% 75.0% 25.0% .0% 0% 50.0% 25.0% 25.0% 25.0% 25.0% 50.0% 0%

MORE DISCUSSION

PROGRIMMMES s 4 s 0 s u s s 5 3 2 0 1 4 0 [ 1 1 i 2
T 7% -8% .5% .0% .6% 1.5% 0% 0% 1.0% 5% -5% 1.0%
ciesetsiesaannasess| 100% 60.0% 40.0% .0% 20.0% 80.0% .0% .0% 20.0% 20.0% 20.0% 40.0%
MORE PLAYS.ceceeevans 6 1 5 1 0 3 2 0 1 0 1 4
terecsirtancstenane .8% 3% 1.4% 1.4% .0% 1.1% 1.5% 0% 1.0% .0% -5% 1.9%
teseessssessasssasna| 100% 16.7% 83.3% 16.7% 0% 50.0% 33.3% .0% 16.7% .0% 16.7% 66.7%
MORE MUSIC.....cv.... 8 3 5 1 4 1 1 1 0 4 2 2
[ senssencaaes| 1.1% .8% 1.4% 1.4% 2.4% 43 .8% 1.1% -0% 2.0% 1.0% 1.0%
tececesrsssssssessal 100% 37.5% 62.5% 12.5% 50.0% 12.5% 12.5% 12.5% 0% 50.0% 25.0% 25.0%
MORE SPORTS..s0e00uana 2 2 0 1 1] 0 1 Y] 0 0 2 0
cessiscrecatacenann .3% 6% -0% 1.4% 0% .0% .8% .0% .0% .0% 1.0% .0%
ssseacrsesscesesasa| 100% 100% .0% 50.0% -0% .0% 50.0% 0% .0% .0% 100% .0%
QUIZZES...... cecersae 1 1 0 0 0 1 0 0 0 1 0 0
[ P .1% .3% .0% .0% .0% 4% 0% 0% -0% .5% 0% .08
ceceesersarsrasesss| 100% 100% .0% .0% .0% 100% 0% .0% .0% 100% 0% .0%

MORE CULTURAL

PROGRAMMES . « s ¢ s eu 3 2 1 0 1 2 0 0 1 1 1 0
sesersesrctcarenenn 4% -6% .3% 0% -6% .8% .0% .0% 1.0% .5% .5% .0%
sesercsrsccseeesass| 100% 66.7% 33.3% .0% 33.3% 66.7% -0% .0% 33.3% 33.3% 33.3% -0%

MORE CHILDREN'S

PROGRAMMES + o« o v s 0 s 1 0 1 0 0 1 0 0 0 1 0 0
cheestiteacssecaaen 1% .0% .3% .0% .0% 4% .0% -0% .0% -5% .0% .08
cevensacncenans csss| 100% .0% 100% .0% .0% 100% .0% -0% -0% 100% .0% .08

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.7: SUGGESTIONS FOR NEW RADIO PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECOROMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Cl c2 DE
MORE NEWS....o0oennnn 1 1 0 0 0 0 1 0 1 0 0 ]
resesareas cereseaan 1% .3% 0% 0% .0% 0% -8% 0% 1.0% .0% .0% .0%
sesisssscissssiesas| 100% 100% 0% 0% .03 .0% 100% .0% 100% -0% .0% 0%
MORE EDUCATIONAL
PROGRRAMMES....... 5 1 4 0 1 3 0 1 0 1 2 2
Ceesseretartcecnann 7% .3% 1.1% .0% .6% 1.1% -0% 1.1% .0% -5% 1.0% 1.0%
..... cesarecnsesees| 100% 20.0% 80.0% -0% 20.0% 60.0% -0% 20.0% .0% 20.0% 40.0% 40.0%
CLASSICAL MUSIC...... 3 3 0 0 1 1 0 1 0 1 2 0
cessaestetererenans .4% .8% .08 .08 6% .43 0% l.1% .0% .5% 1.0% 0%
ceessesnsrscsssacas| 100% 100% 0% .0% 33.3% 33.3% .0% 33.3% .0% 33.3% 66.7% 0%
LESS ADVERTISING. ..., 1 1 0 0 1 0 0 [¢] 0 1 0 0
csesssacanaaraeaan . .1% .3% 0% .0% -6% .0% .0% .0% .02 .5% 0% 0%
secsserssrassensess| 1008 100% .08 0% 100% .0% 0% .0% 0% 100% -0% 0%
B4ivoveresssenannanns 1 0 1 0 0 1 0 0 0 1 0 0
cesecsisrectiaannas .18 0% .3% 0% .0% .43 .0% .0% -0% .5% .0% .0%
............ vesssss| 100% .0% 100% .0% -0% 100% -0% .0% .0% 100% .0% -0%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

= COLUMN PERCENTAGES




BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE {12 - 1718 - 30|31 - 50|51 ~ 65|OVER 65 AB C1 c2 DE
TOTAL. c covererssonsnns 995 487 508 112 210 370 180 123 143 285 286 281
NO ANSWER::ecvcanoaas 651 333 318 69 144 238 121 79 95 192 180 184
cetsecstcscncnanees |65.4% 68.4% 62.6% 61.6% 68.6% 64.3% 67.2% 64.2% 66.4% 67.4% 62.9% 65.5%
ceseenevsscanaanass| 100% 51.2% 48.8% 10.6% 22.1% 36.6% 18.6% 12.1% 14.6% 29.5% 27.6% 28.3%
MORE INFORMATION ON
BUtevrnsonesannnas 1 0 1 0 0 0 1 0 0 1 0 [V}
ceesecensrasesenonn -1% .0% .2% 0% .02 .0% -6% .08 .0% 4% 0% 02
ciesscssesansrsanses| 100% .0% 100% .0% .0% .0% 100% .0% .08 100% .0% 0%
MORE PLAYS IN MALTESE 89 29 60 8 11 32 22 16 7 15 29 38
sensasessen sarssenal B,9% 6.,0% 11.8% 7.1% 5.2% 8.6% 12.2% 13.0% 2.9% 5.3% 19.1% 13.5%
........ veesisaneas| 100% 32.6% 67.4% 9.0% 12.4% 36.0% 24.7% 18.0% 7.9% 16.9% 32.6% 42.7%
OLD FILMS.....c0acene 4 3 1 0 0 1 2 1 1 1 1 1
ceereanaana cecenens -4% -6% -2% .0% .0% -3% 1.1% .8% 7% 4% .3% -4%
cesserrsssscancssss| 100% 75.0% 25.0% .08 .0% 25.0% 50.0% 25.0% 25.0% 25.0% 25.0% 25.0%
MORE FILMS..cce0vesans 66 29 37 9 12 31 7 7 7 13 26 20
cesecersrrencsssencss| 6.6% 6.0% 7.3% 8.0% 5.7% 8.4% 3.9% 5.7% 4.9% 4.6% 9.1% 7.1%
cesesssssesreseeana]| 100% 43.9% 56.1% 13.6% 18.2% 47.0% 10.6% 10.6% 10.6% 19.7% 39.4% 30.3%
MORE DISCUSSION
PROGRAMMES........ 9 4 5 0 3 1 3 2 1 3 3 2
ceesectercsccnsensss 9% .8% 1.0% .0% 1.4% -3% 1.7% 1.6% 7% 1.1% 1.0% 7%
ceseeseeraneenan cee| 100% 44.4% 55.6% 0% 33.3% 11.1% 33.3% 22.2% 11.1% 33.3% 33.3% 22.2%
QUIZZES..ieeenccsccns 23 9 14 1 6 11 4 1 3 8 4 8
....... cecensrenses| 2.3% 1.8% 2.8% -9% 2.9% 3.0% 2.2% . 8% 2.1% 2.8% 1.4% 2.8%
tetiestreneaeanna .| 100% 39.1% 60.9% 4.3% 26.1% 47.8% 17.4% 4.3% 13.0% 34.8% 17.4% 34.8%
CARTOONS ¢vevveovaneos 7 3 4 2 2 3 0 0 2 1 4 0
cesecestererenenoes 7% .6% .8% 1.8% 1.0% . 8% .0% .0% 1.43% 4% 1.4% .08
sescacarssarsssasas| 100% 42.9% 57.1% 28.6% 28.6% 42.9% .0% .0% 28.6% 14.3% 57.1% .0%
HOUSEHOLD RELATED
PROGRAMMES :
COOKING, SEWING
ETCuveviennecoanes 14 4 10 1 2 8 2 1 1 5 5 3
N I Y 1 .8% 2.0% -9% 1.0% 2.2% 1.1% .8% 7% 1.8% 1.7% 1.1%

FIRST ROW OF PERCENTAGES

SECOND ROW OF PERCENTAGES

BASE

COLUMN PERCENTAGES
ROW PERCENTAGES
ALL WHO LISTEN TO TV

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECOROMIC GROUP
MALE |FEMALE |12 - 17|18 - 30}31 - 50{51 - 65]0OVER 65 AB cl c2 DE

teseceeettaracasess| 100% 28.6% 71.4% 7.1% 14.3% 57.1% 14.3% 7.1% 7.1% 35.7% 35.7% 21.4%
CHILDREN'S PROGRAMMES 4 2 2 0 2 2 0 0 0 1 2 1

checsencncrreesnnua .4% .4% .4% .0% 1.0% .5% .0% .0% .08 .4% 7% 4%

eeneneasecseesaass| 100% 50.0% 50.0% .0% 50.0% 50.0% .0% .0% .0% 25.0% 50.0% 25.0%
MORE SPORTS.....c00es 32 28 4 9 7 12 1 3 3 7 9 13

ceeeevrecsesraaaans| 3.2% 5.7% . 8% 8.0% 3.3% 3.2% .6% 2.4% 2.1% 2.5% 3.1% 4.6%

ceeevecersenaeseses| 100% 87.5% 12.5% 28.1% 21.9% 37.5% 3.1% 9.4% 9.4% 21.9% 28.1% 40.6%
DOCUMENTARIES/HISTORY

/CULTURE/TRAVEL

PROGRAMMES .+ o v cv.s 41 27 14 4 8 18 5 6 10 16 5 10

I T - 5.5% 2.8% 3.6% 3.8% 4.9% 2.8% 4.9% 7.0% 5.6% Lo7% 3.6%

Cecteeerseenseseses| 100% 65.9% 34.1% 9.8% 19.5% 43.9% 12.2% 14.6% 24.4% 39.0% 12.2% 24.4%
RECENT MOVIES........ 3 [ 3 0 1 1 1 0 1 1 0 1

..... feeeeseeeannas .3% .0% .6% .0% .5% .3% .6% .0% .7% 4% .0% .43

creesereseceneasass| 100% .0% 100% .0% 33.3% 33.3% 33.3% .0% 33.3% 33.3% .0% 33.3%
MORE COMEDY.......... 25 9 16 3 1 14 3 4 2 6 8 9

feenccessersseasees| 2.5% 1.8% 3.1% 2.7% .5% 3.8% 1.7% 3.3% 1.4% 2.1% 2.8% 3.2%

et craertaa e .| 100% 36.0% 64.0% 12.0% 4.0% 56.0% 12.0% 16.0% 8.0% 24.0% 32.0% 36.0%
MORE SERIOUS &

EDUCATIONAL

PROGRAMMES s e v s v v s 38 19 19 1 9 16 6 6 11 12 10 5

ceeeeevetansaaseeces]| 3.8% 3.9% 3.7% .9% 4.3% 4.3% 3.3% 4.9% 7.7% 4.2% 3.5% 1.8%

e ceeseveesas| 100% 50.0% 50.0% 2.6% 23.7% 42.1% 15.8% 15.8% 28.9% 31.6% 26.3% 13.2%
MORE YOUTH PROGRAMMES 14 1 13 7 6 1 0 0 1 6 6 1

teeeessrarnaesssees| 1.4% .2% 2.6% 6.3% 2.9% .3% .0% .0% 7% 2.1% 2.1% .4%

ceieeeaea cereeenaas| 100% 7.1% 92.9% 50.0% 42.9% 7.1% .0% .0% 7.1% 42.9% 42.9% 7.1%
MORE MUSIC.ceseeveras 7 5 2 2 3 0 1 1 0 3 2 2

et etecente et 7% 1.0% 4% 1.8% 1.4% 0% 6% .8% .0% 1.1% .7% 7%

[ I T 1 71.4% 28.6% 28.6% 42.9% .0% 14.3% 14.3% .0% 42.9% 28.6% 28.6%
MORE RELIGIQUS

PROGRAMMES + «cvvs.. 1 0 1 0 0 0 1 0 1 0 0 0

crectsertesannasenen .1% .0% 2% .0% .0% .0% .6% .0% 7% .0% .0% .0%

feeeeceresacneneass| 100% 0% 100% .0% .0% .0% 100% .0% 100% .0% .0% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TQ TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.&: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE {12 - 17|18 - 30|31 - 50{51 - 65|OVER 65 AB c1 c2 DE
MORE MALTESE SOAP
OPERAS/SERIALS.... 23 7 16 3 3 8 5 4 1 10 6 6
seessesnererscsasss] 2.3% 1.4% 3.1% 2.7% 1.4% 2.2% 2.8% 3.3% YA 3.5% 2.1% 2.1%

cevesasssesenaeaass]| 100% 30.4% 69.6% 13.0% 13.0% 34.8% 21.7% 17.4% 4.3% 43.5% 26.1% 26.1%

MORE VARIETY

PROGRAMMES....s0e . 1 0 1 0 1 0 0 0 1 0 0 0
ceesestssrtananeneen -1% 0% 2% 0% .5% .0% 0% .0% 7% 0% .0% .08
cesssascsancssasses| 100% -0% 100% 0% 100% -0% 0% .0% 100% .0% .0% 0%
HEALTH PROGRAMMES.... 8 1 7 0 3 4 1 0 2 3 2 1
N .8% -2% 1.4% .0% 1.4% 1.1% 6% .0% 1.4% 1.1% 7% .43
seresacansna cessess| 100% 12.5% 87.5% 0% 37.5% 50.0% 12.5% .0% 25.0% 37.5% 25.0% 12.5%
CURRENT AFFAIRS...... 1 1 0 0 0 0 1 0 1 0 0 0
Cececeerrrrrecrennn .1 2% 208 0% .0% 0% .6% .0% .T% 0% 0% 0%
ceeeeceenaaa seesass| 100% 100% .0% -0% .0% .0% 100% .0% 100% 0% 0% -0%
F'IDEJN
L-IMHALLEF-LIKE
PROGRAMMES .« «vavss 1 1 0 0 0 0 0 1 0 0 1 0
creseretsecnancaans .18 2% .0% .08 .0% .0% .0% .8% .0% .0% .3% 0%
serecrssensssecsses| 100% 100% .0% .0% .0% .0% .0% 100% .0% 0% 100% 0%
MORE NEWS IN ENGLISH. 2 1 1 0 0 1 1 (] 0 0 2 Y
ceessrersrrtactanan .2% .2% 2% 0% .0% .3% .6% .0% .0% 0% 7% .0%
ceeeesesenercecaene| 100% 50.0% 50.0% .0% .0% 50.0% 50.0% 0% 0% .0% 100% .08

MALTESE GRANDE

FRATELLO....cvvou. 1 0 1 0 1 0 0 0 0 1 0 0
ceerececereracnanns .13 0% -2% 0% .5% .0% .0% .0% 0% 4% 0% 0%
ceessssssceanacaaes| 100% -0% 100% 0% 100% .0% .0% .0% 0% 100% -0% -0%
LESS POLITICS.ceccass 5 3 2 0 2 2 1 0 1 3 1 0
tecssrercctensaseen 5% .6% .4% .0% 1.0% .5% -6% .0% 7% 1.1% -3% 0%
ceesessrssecesasaeaa| 100% 60.0% 40.0% .0% 40.0% 40.0% 20.0% .0% 20.0% 60.0% 20.0% .0%

DECREASE TELESHOPPING

& ADVERTISING..... 3 0 3 0 1 1 1 0 0 1 1 1
cttcecterecnananans . .3% -0% -6% 0% -5% 3% .6% .0% 0% 4% -3% .48
cetenneeen cressseest 100% .0% 100% .0% 33.3% 33.3% 33.3% .0% .0% 33.3% 33.3% 33.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV

(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2003

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE [12 - 17|18 - 30{31 - 50|51 - 65|OVER 65 AB Ccl c2 DE
4<

MORE ENGLISH SOAP

OPERAS, ¢vveavsnnns 8 1 7 2 1 4 1 0 1 2 3 2

sebeissiad besisised .B% +2% 1.4% 1.8% -5% 1.1% -6% .0% 7% 7% 1.0% 7%

resesecsasssnsaaaes| 100% 12.5% 87.5% 25.0% 12.5% 50.0% 12.5% .0% 12.5% 25.0% 37.5% 25.0%
MORE NEWS.¢.eeouaunnn 6 4 2 0 0 2 2 2 3 1 2 0

Cereteisetinrasaeee .6% .8% . 4% .O% .0% .5% 1.1% 1.6% 2.1% e 7% 0%

cecesesrecnasannaas| 100% 66.7% 33.3% .0% .0% 33.3% 33.3% 33.3% 50.0% 16.7% 33.3% 0%
TISTA® TKUN INT

SHOULD RUN ALL

YEAR ROUND..ocoo.. 1 1 0 0 0 1 0 0 0 0 0 1

ceeseatiretacenannn .13 2% 0% .08 .08 . 3% -0% .0% .0% .0% .02 4%

,,,,, wevauasawawaan) 1008 100% «0% 0% 0% 100% 0% 0% +0% 0% 0% 100%
LESS REPETITION...... 1 0 1 0 0 0 1 0 1] 0 0 1

teteeatiacrasesanen .1% . 0% 2% 0% 0% .0% .6% .0% .0% -0% .0% 4%

csscescsenscanssea.a| 100% -0% 100% .0% .0% -0% 100% .0% 0% .0% .0% 100%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV



Table 7.1: Daily Radio Average Audience Share — 2" Quarter 2003
Basis: All lots when Station is transmitting

RP  SUPER BAY RTK  SMASH  CALYPSO  CAMPUS i APITAL  WONE
1106.6

BRONJA
89.26
89.52
90.93
90.12
90.15
89.95
91.77

2.91
1.94
1.62
2.02
2.50
2.05

217

90.24

Table 7.2: Daily Radio Peak Audience Share — 2** Quarter 2003

RP JPER 1 101 15 BAY RTK | ALYP  CAMPUS FM APITAL
50 IRONJA

5.94 070 | 420 ] 734 | 2451 105] 0351 035] ‘40!
7.34 035 3151 ®. 350 | 0.70
5.24 1.75 | 280 | 6. . 1.40
490 | ¢ ) 20 4 10 | 140

7

6.99 . . 3 . 1 1751 o635 0.35
i ! ;

804 | 156 0. 1 420 | 2451 105 |
4901 550 070 | 035 ]

Table 7.3: Weekly Average Audience Levels: 2™ Quarter 2002 & 2003

(Computed on the basis of available time-slot for each station)

=) 2D 08.5 D 0 BA R

1.03 oes 1.93 ag94 016 | 22 169 | 030 0.51 002 0.07 | 052

1.18 g0 | 217 1 150 014 105 L1.68 . 9,8@} 0.28 0.03 0.07 | 040

Table 7.4: Weekly Average Audience Levels: 2™ Quarter 2002 & 2003

(Computed on the basis of audiences between 6.00 a.m. - midnight)

RM 106.6 SUP 1 10

2.57 . 21 | . . 0.68

2.84 138 221 | oe&e 0.37




TABLE R1: RADIO LISTENERSHIP: MONDAY

(BASE=246")

| ibadcH | 0.00 0.00 0.35 _0,_,_9_0 0.00 | .0.35 0.35 QQO 0.00 0090 0.00 98.85 1006
00 0.00 0.00 0.35 1 000} 000|035 0.00 g.uo 0.00 000 0.00 99.30 100_____
3164 0.00 _Q_Q_O 035 {000 0.00 | D35 0.00 0.00 0.00 ___U__QQ 0.00 99.30 100
13 0.00 |-0:00 0.00 | 000§ 000 |°035] 0.00 0.00 0.00 0.00 0.00 99.65 00
2200 0.00 .90 0.00 | '0.00] 0.00 0.35 0.00 0.00 0.00 0.00 0.00 99.65 a0
239 0.00 035 0.00 {00 ]| 000 | 035] 0.00 0.00 0.00 | _Q_QQ 0.00 g.ou 99.30 {0
3300 0.00 035 0.00 1000 ] 000 ["035 ] 0.00 000 0.00 0.00 (.00 000 99.30 00
| 330 0.00 | 0.35 0.00 | 000 1 0.00 | 835 0.00 0:00 0.00 0.00 0.00 0:00 99.30 00
400 0.00 | 035 0.00 [000-] 000 |025 [ 0.00 0:00 0.00 005 0.00 0.00 99.30 100
430 0.00 0.35 0.00 | 6.00.] 0.00 | 0.35 0.00 0.00 0.00 .00 0.00 0.00 99.30 100
200 | 000 | 0351 000 0351000 000f 085] GO0| 000 000] 000 000] 9885 100
0530 0.00 0’35 0.70 | 0.35 1 0.00 | 000 0.70 0.00 0.00 0.00 0.00 0.00 97.90 100
3600 0.35 0.35 1.75 1070 ] 0.00 | 035 2.10 0.00 0.00 000 0.00 0.35 94.06 100
3630 0.35 0.00 1.75 | ‘0704 0.00 Q&S 3.15 0.35 0.00 0.00 0.00 0.35 93.01 100
a7 1.05 D__E):Q 2.80 1751 0.00 05 4,90 0.35 0.35 0.50 0.00 105 86.71 100
2730 140 |-0.00 280 | 21| 0.00 40 5.94 070 0.00 035 0.00 105 84.27 100
1800 1.75 0.00 3.85 345 000 | 140 6.29 40 0.35 0.35 0.00 035 8112 QQQWW
Ba0 2.10 {::0.00 420 |-286 ] 000 [ 240] 594 40 0.70 D35 0.00 0.70 79.72 100
| J900 2.10 035 490 I--385.4 035 | 210 6.99 2:40 0.70 25 0.00 40 74.83 160
G0 2.45 0.35 420 | 385] 035 | 245 6.99 245 1.05 0.00 0.00 40 74.48 100
1600 2.10 0.35 455 |:420] 0.35 [ 385 7.34 245 1.05 500 ; 0.00 40 72.38 150
‘{}36 1.75 0.35 455 | 4 55 0.00 20 7.34 2.0 1,05 .00 ! 0.00 140 | 72.73 1QG
116D 1.75 .70 490 | 4201 000 | 385 6.99 1.75 1.05 200 0.00 140 73.43 100
113H 1.40 0.70 4.90 |=3.85°] 0.00 | 280 6.29 1.75 0.70 003 0.35 45 75.87 100
NOON 2.10 0.70 594 |..350.] 0.00 |.3.45 4.90 1.7§ 0.70 000 0.35 40 75.52 180
= 175 | 0701 594 | 350 | 000 | 280 | 345 ] 146 070 |  0.00 0.00 051 7902 |00
2451 670 594 280 | 0.00 | 289 | 350 | 140 000 000 000 qos | 7857 s
2.10 0.70 455 1 :2:40°1 0.00 1.75 3.15 1.75 0.00 009 0.00 !J.ZQ 83.22 100
1 175 0:70 3.50 2107 0.00 | 175 2.80 140 0.35 ann 0.00 070 8497 180_ﬂ
- 210 | 078 2.80 2451 0.35 | 149 2.45 Al 0.35 .00 0.00 C),gﬁ 85.66 100
1.40 .35 1.75 | 2451 0.70 175 2.10 75 0.35 500 0.00 0.70 86.71 QQ“
1540 1.40 0.70 2.45 2101 035 | 245 2.10 75 0.35 o000 0.00 0.70 85.66 00
o 1.40 1:05 2.10 2451 0.35 | 245 1.75 1.40 0.35 a.00 0.00 0:35 86.36 80
1830 1.05 D.70 1.40 1781 035 | 280 1.75 1.05 0.35 0.00 0.00 000 88.81 100
1700 0.35 1.05 245 | 2801 0.00 | 350 2.45 1.05 0.35 0.00 0.00 0.60 86.01 106
1730 0.35 1.05 210 | 245 0.00 | 350 2.10 0.35 0.35 0.00 0.00 0.35 87.41 100
1800 0.00 1.05 2.10 3.145.1 0.00 | 245 2.10 .35 0.70 0.00 0.00 0.35 87.76 100
1830 0.00 105 1.40 2:80-1 0.00 |-2:80 1.75 035 0.00 0.6 0.00 0.00 89,86 00
| 1oa0n 1 0.35 0.70 1.75 1751 035 | 315 2.10 035 0.00 0.(10 0.00 000 89.51 20
1830 0.35 Q.70 1.75 051035 | 2140 1.05 0.70 0.00 .00 0.00 .60 91.96 100
oo 0.35 1495 1.75 0701 0.35 1.40 0.70 0.35 0.00 0.00 0.00 0.0 93.36 | .. 100
293{}‘ 0.35 1.05 1.05 0701 0.00 {.40 0.35 200 0.00 D.00 | 0.00 .35 94.76 100
| 2100 0.00 1.05 | 1.05 10351 0.00 L.40 0.70 0.00 0.00 0.00 0.00 e,qg 9545 1@9__\
2150 1 0.00 1.05 1.05 | 035 0.00 05 0.70 0.00 0.00 0.00 0.00 0.00 95.80 G
2200 0.35 1:08 1.05 | D351 0.00 ["4.05 1.05 0.00 0.00 0.00 0.00 0.00 95.10 o]
F 2230 0.70 0.70 1.40 | 600 ] 0.00 | 0.70 0.35 0:00 0.00 0:00 0.00 0.00 96.15 106
2380 0.70 0.35 140 | 0.00 | 0.00 | 0.35 0.70 0.00 0.00 0.00 0.00 0.00 96.50 100
2330 1.05 990 1.40 1000+ 0.00 | 035 0.70 0.00 0.00 0.00 0.00 006 96.50 100
average 0.85 0.51 2.19 162 | 0.09 1.62 2.42 0.74 0.25 D.03 0.01 042 89.26
maximum | 2 45 1.65 594 | 4551 0.70 | 4.20 7.34 245 1.05 0.35 0.35 1.40 99.65
Std. dev. 0.84 0.37 1.80 147 | 017 1.20 2.39 0.80 0.34 0.10 0.07 0.52 8.72
=
e snt ) § .
| Dac0 s 1.14 0,61 287 | 2151 012 | 206 3.19 0.98 0.33 0.04 0.02 0.56 85.95

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were
asked about viewing on the day prior to the interview; Set ‘B’ respondents were asked about
viewing two days prior to the interview.
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TABLE R2: RADIO LISTENERSHIP: TUESDAY

SUPER

SMASH

SALYPS(

CANPUY

v
BRONJA

CAPITAL

NONE

TOTAL

2.31

158 | 0.07 | 0711 244 ] 22| 024 008 007 | 6211 9506
average:
L0600 . .
| csoone | 131 | 046 | 372 2201 002 | 100 281| 148| o022| 003! oo02| o047 es3s

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were
asked about viewing on the day prior to the interview; Set ‘B’ respondents were asked about
viewing two days prior to the interview.




TABLE R3: RADIO LISTENERSHIP: WEDNESDAY

| 0.00 0.00 0.00

0D | 000 000 | 100.00 | 100

0
0001 000 [ 000 0.00 0.00 0.00 0
000 | 000 | 000] 000 000 000 0.00 0.00 0.00 0.00 0.00 000 | 100.00 | 100
000 | 000] o000] 000 | 0.00] 660 0.00 000 0.00 000 0.00 0.00 | 100.00 00 ]
0.00 006 0.00[ 000 | 0.00 [ "G00 | 0.00 0.00 0.00 0.00 0.00 0.00 [ 100.00 00
0.00 | ooo | o000 ooo] ooo | G606 0.00 0.00 0.00 000 0.00 0001 100.00 o0 |
0001 000 000]| ooo] 000 000] 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 00
000 | 000 ] o000 ] 0001 000] 000} 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 00
000 | 000] o000 ] GO0 000 006 0.00 0.00 0.00 000 0.00 0.00 | 100.00 00
0.00 [-000] 0351 0060 0.00 | 060 035 0.00 0.00 000 0.00 D.00 [ 99.30 00
0004 000 o7o] 000l ooo] vool 070 0.00 0.00 0.00 0.00 0.00.| 98.60 0D
000 006 o070 000 000|006 070 0.00 0.00 600 | 0.00 000.| 9860 100
035 | 00D 1.05 | 0.00 ] 0.00 | boo | 1.05 0.00 0.00 000 0.00 000 | 9755 400
1.05 | 000 1.40 g5.1 035 [.0.00.] 245 000} .. 035] 0001 000 0001 9336 100
140 | .0.00 245 110571 035 405 210 0,00 0.35 0.00 0.00 006 | 91.26 ob
245 [ 000 | 315} 245|035 [ 140 | 350 0.00 0.70 0.00 0.00 335 | 8566 i)
280 ] 035 ( 3501 28071 035][.210] 350 0.00 0.70 0o 0.00 105] 8287 00
385 [ 140 385| 2451 0.70 [ 210 | 350 600 0.70 0",576‘* 0.00 D35 81.12 00
420 | 1051 490 [ 24571 035 210 | 350 0.00 0.70 000 0.00 000 | 8077 00
4.20 40 ] 524 2451070 280 | 3.85 0.00 1.05 000 0.00 0060 ] 7832 09
4.55 40| 5242801 035 | 210 | 455 035 1.05 000 0.00 070 7692 00
1 559 | 210 490 | 315 ] 070 |20 ] 6.29 05 0.70 0.00 0.35 070 7238 100
4.90 40 420 [ 345 [ o070 ] 24¢ | 6.64 05 0.70 0.00 0.00 035 7483 10
. 490 [ 105 455 13501 070 | 24571 6.29 05 0.70 0.00 0.00 035 | 7448 100
490 | 070 4551 385] 035 240.] 594 0.00 0.70 |- 0.00 0.00 000 7692 .-100
385 ] 105 455 42071 035 ] 210 ] 385 0.00 1.05 600 0.00 6001 79.02 100
420 | 1651 350 2801 035 [ 146 3.85 0.00 1.40 0.00 0.35 0006 8112 ] 100
140 | 0701 385 [245] 070 | 140| 3.15 000 1.05 0.00 0.35 000 | 8497 100
1105 ] 03571 3501210 070 7051 280 | 000 070 600 0.35 079.{ 86711 100
L0701 070 350 [ 1401070 105 2.70 | 000 1.05 8.00 0.00 035 8846 | 190
(070 10701 315|165 070l 270 ] 210 0.00 1.05 a0 0.00 5001 8986 100
0.70 401 210 070070 ] 105 245 0.00 0.70 000 0.00 6001 9021 100
070 | 440 210 [ 1857 070 | 1051 245 0.35 0.70 000 0.00 000 | 8951 00
070 | 2451 2101 140 { 1.05 | 1051 3.15 0.00 0.35 0400 0.00 00| 87.76 g
1.05 g5 2451 1051 140 | 070 | 2.80 35 0.70 000 0.00 000 ] 8776 a0
1.05 51 3151 140} 1.05] 1.05 ] 245 D70 0.70 000 0.00 0001 86.71 100
070 | 1751 245 140]1175] 705 2.10 0.35 1.05 D00 0.00 006 | 87.41 00
070 | 290 245[ ip5]035] 105 1.75 05 0.70 0.00 0.00 con | 8ssi 160
0.70 | 175 140 | 070 [ 035 [ 0351 0.70 1.05 0.35 0.00 0.00 0001 9266 i3]
0.70 | 140 1.40 { 000 [ 0.00 ] 070 | 2.80 05 0.35 0.00 0.00 000 9161 100
0.35 | 105 0.35 1 0001 000 | 035] 1.05 105 0.35 006 0.00 0351 9510 | ion
000 000] 035] 0050 000 060 0.35 070 0.00 0.00 0.00 035 | 9825 00
0.00 | 000 000] 000 000] 000]| 035 0.35 0.00 0.00 0.00 0001 99.30 100
0.00 | 0001 000 600|000 0801 0.00 0.35 0.35 0.00 0.00 000 ] 99.30 00
0.00 |-000.] 000 000 ] 000 000 000 6.00 0.35 000 0.00 0001 99.65 100
1.0.00 {0080 0.00 |-0006-| 0.00 |-0061 0.00 900 0351 0o 0.00 .00 99.65 110t
0.00 | 0.00 0.00 |-0.00 | 0.00 | 000 035 0.00 0.35 0.00 0.00 0001 99.30 100
0.00 [ 0.00 0.00 ["000°] 0.00 [ 000 ] 0.35 0.00 0.00 0.00 0.00 000 9965 100
000 | 035] 000} 000 000] 0.00] 035 0.00 0.35 0.00 0.00 000 | 9895 100
aerage | 134 | D881 194 | 1121 035 [ 080 2.00 0.23 0.47 000 0.03 042 00.93
| mavmun | 559 | 2451 524 | 420 1 1.75 | 2.80 | 6.64 1.08 1.40 0.00 0.35 1.05 | 100.00
| stddev. 175 | 074 1.80 | 127 | 041 ] 086 ! 1.89 0.38 0.39 000 0.10 0.24 8.60
average
For 850
oangnes | 178 | 090 | 2511 1501 047 | 107 | 259 0.30 0.62 000 0.04 0.15 | 88.07

“Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were
asked about viewing on the day prior to the interview,; Set ‘B’ respondents were asked about
viewing two days prior to the interview.



TABLE R4: RADIO LISTENERSHIP: THURSDAY
(BASE=246)

UDNIGH | 0.00 | 0.00 0.00 |.0.00] 000 ! 000 ] 0.00 0.00 0.00 0.00 0.00 0.00 ] 100.00 100
030 0.00 | -0.00 0.00 | 000 | 0.00 | 0.00 | 0.00 g_gg 0.00 0.00 0.00 000 @ 100.00 100
100 0.00 | 0.00 0.00 6.1 0.00 | 0.00 [ 0.00 0.00 0.00 0.00 0.00 600 | 100.00 100
S0 0.00 | D00 0.00 | 000} 0.00 | 000] 0.00 0.00 0.00 0.09 0.00 0.00-| 100.00 100
7200 0.00 | 0.00 0.00 ) 0.00.] 000§ 0.00.] 0.00 0.400 0.00 0.00 0.00 0.00.] 100.00 00
2230 0.00 | 0.00 0.00 {000 | 0.00 | 0001 0.00 0.00 0.00 0.00 0.00 0.00.] 100.00 0o
| a0 0.00 | 0.00 0.00 |- 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 000 0.00 100.00 00
2330 0.00 | 0.00 0.00 | 0.00.] 0.00 | 090 ] 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 90
2400 0.00 | 0.00 0.00 ] 000 000 | 0.00.] 000 0.00 0.00 0.00 0.00 0.00-] 100.00 00
2430 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.060 ] 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
08 0701 035 0.00 | 0001 000 | D00 0.35 0.00 0.00 0.00 0.00 0.00 98.60 100
| 0530 0.70 |..0.35 0.35 |.008.{0.00 }-000 ] 0.35 0.0 0.00 0.08 0.00 3__&_1 98.25 100
2600 0.70 | -0.35 0.00 |-0:35] 0.00 { 035:] 0.70 0.00 0.00 0.00 0.00 500 97.55 100
630 0.70 | 0.35 035 | 035 000 ] 035 1.05 0.00 0.00 0.0 0.00 035 96.50 1o
| oo 1.75 | .0.35 035 | 1754 000 |.070 | 3.15 0.35 0.35 0.00 0.00 035 90.91 100
2730 1.40 |- 0.35 1.05 | 175] 000 | 070 ] 3.15 0.35 0.35 000 0.00 1.05 89.86 100
2800 210 | 070 210 1245 ] 000 | 140 | 3.50 0.70 0.70 .35 0.00 175 84.27 160
B30 245 | 070 210 | 105 | 0.00 | 140 ] 3.85 1.05 0.70 0.00 0.00 1.75 84.97 f 8]
2900 3.50 | 14p 385 | 280 ] 000 ] 216 ] 4.55 140 1.05 0.00 0.00 2.80 76.57 180
550 3.50 | 1.40 3.15 | 350 | 0.00 | 175] 420 .15 1.05 0.9¢ 0.00 315 76.57 100
o 3851 175 420 | 385 0.00 | 2451 490 75 1.06 0.00 0.00 2.80 73.43 100
0 420 | 210 4.20 | °385 1 0.00 | 315 | 4.20 175 1.05 9.00 0.00 2:80 72.73 100
30 4.55 |.-1.75 4.55 [-4.201 000 |+350 4.20 210 1.05 0.00 0.00 2140 72.03 100
1130 350 | 1.75 420 | 3851 0.00 | 345 3.15 210 1.05 0,35 0.00 240 74.83 100
3.50 { 210 490 |-420 ] 000 | 420 ] 3.85 1.75 0.70 0.00 0.35 210 72.38 100
2.80 [ 140 490 [ 3501 000 ] 280 ] 3.15 140 0.35 0.00 0.00 175 717.97 100
245 | 175 490 | 385 1 0.00 401 280 1480 035 0499 0.00 40 78.67 164
175 | 1.75 3.85 | 3851 0.00 401 3.15 .05 0.35 0.00 0.00 1.40 8147 100
105 | 175 280 42071 000 ] 1401 280 |40 0.35 000 0.00 40 82.87 00
140 | 1.05 3.15 ] 280 1 000 | 245 ] 245 40 0.35 0.00 0.00 1.05 83.92 00
175 | 670 245 | 31451 0.00 | 1757 2.80 A0 0.35 0.00 0.00 9:70 84.97 G0
140 1 210 245 | 210 1 0.00 | 175 ] 245 1.05 0.70 0.35 0.00 0.70 84.97 a5
175 | .2.10 245 | 210 0.00 | 1.75.1 245 0.70 0.70 0.35 0.00 1.05 84.62 100
140 | 140 280 | 1751 0001 1754 210 0.70 0.70 0.00 0.35 05 86.01 100
1.05 | 140 280 | 350 1 0.00 | 140 | 2.10 85 0.70 0.35 0.00 g.70 84.97 100
105 | 105 245 80 4 0.00 | 9351 210 05 0.35 0.35 0.00 .35 88.11 an
105 | 035 1.75 | 345 ] 0.00 | 0.00 | 1.05 40 1.40 0,00 0.00 8:35 89.51 10¢
0.70 | 9.80 070 | 140 | 0.00 | 800 | 2.10 1.05 1.05 800 0.00 0.00 93.01 00
0.35 | 0.00 105 | 1051 000 070] 2.80 G.70 1.40 0.00 0.00 0.00 91.96 Y
0.00 { 0.00 070 | 6701 000 | 105 | 245 0.00 1.06 0.00 0.00 0.00 94.06 100
035 | 035 0.70 | -9:00-1 0.00 05-1 1.40 0.35 1.40 Q.06 0.00 .00 94.41 100
035 | 035 0.70 {5081 0.00 067 0.70 0.00 1.08 9.00 0.00 0.00 95.80 a0
0.00 |- 070 0.70 |:0.00 | 0.00 05 0.35 0.00 0.70 0.00 0.00 035 96.15 0
0.00 1070 0.35 1000 0.00 | 0.70 ] 0.35 0o 0.35 g0 0.00 008 97.55 0D
0.00 | ©.70 0.35.] 9001 0.00] 070 0.35 0.00 0.35 Q.00 0.00 il 97.55 100
0.00 | 9.00 035 ] 0004 0.00 | 035 0.35 0.80 0.35 0:00 0.00 4:00 98.60 100
0.00 | 0.00 000 | 000} 000 | 0.35 ] 0.00 0.60 0.00 0.00 0.00 0.00 99.65 100
0.00 | 000 0.00 | 900 | 0.00 [ 0351 0.00 006 0.00 0:.00 0.00 0.00 99.65 168
1.20 | 0.74 162 | 154 ]| 000 | 107 | 1.78 0.66 0.49 0.04 0.01 0.74 90.12
paximum | 455 | 210 490 { 4201 0.00 | 420 | 490 210 1.40 0.35 0.35 3.145 | 100.00
sid. dev. 132 | 0.74 167 | +60 1 000 | 108 ] 155 0.714 0.45 0.12 0.07 0.94 9.30
average
W UBLG
2400 s 1.56 | 0.6 215 | 205 ] 0.00 [ 143 | 2.35 0.87 0.65 0.06 0.02 0.98 86.92

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were

asked about viewing on the day prior to the interview; Set ‘B’ respondents were asked about
viewing two days prior to the interview.



TABLE R5: RADIO LISTENERSHIP: FRIDAY

(BASE=246")

onicH | 0.00 | 000 ] 0.00 | 600 | 0.00 | .00 ] 0.00 0.00 100.00 | 100
030 [ 000[ 000] 000 0066 0.00]| 000 0.00 0.00 100.00 | 100
J0 | 000 0001 000 660000 660 | 0.00 0.00 100.00 [ 160
Ji21 000 600] 000 0%0] 0.00| 000] 0.00 0.00 10000 | 160
200 000 | 000} 000 000 0.00 [ 0:00] 0.00 0.00 100.00 | 100
230 000 | 000 000 65007 000|660 0.00 0.00 100.00 |00
300 000 | 000 000 000|000 | 000 000 0.00 100.00 [ 700
2330 [ 000 [ 0001 000 600 0.00] 000 | 0.00 0.00 100.00 | 100
12400 | 000 | BO6 | 000 0.00 | 000 | 0.00 0.00 100.00 |- 100
) 000 000] 000 0060000 0.00 0.00 100.00 [ 100
00 035 1.035] 000] 0001 0.00]0080] 035 0.00 98.95 | 100
B30 1051 0351 000] 0351000 000 000 0.00 9825 00
0600 | 140 ] 035 000 | 070 [ 000 035 ] 035 0.00 96.85 | 100
30 140 | o70] 105 1651000 [ 03571 0.70 0.00 94.06 | 100
0 2451 1051 140 2401000 [ 570 140 0.00 8986 | 100
730 | 210 | 140|315 [ 245 000 | 105 ] 140 0.00 87.06 | 160
3800 3851 140 3501 2451 000 140 [ 140 0.00 8392 | 400
| B3 420 | 105] 350 | 24510006 146 ] 1.40 0.00 84.27 [ 100
500 420 | 1751 3151 9801 035 | 245] 280 0.00 79.72 |~ 400
' 350 | 175] 4551 3851 035|245 ] 350 0.00 7657 | 100
4201 1751 559 | 450 ] 6.35 3_,50_{ 3.50 0.00 7343 | 100
420 475, 524 [ 38671 035 | 385 ] 385 0.00 7343 [ 100
455 ) 475 ] 524 | 400|035 | 350 | 385 0.00 7238 | 100
455 | 175] 524|450 ] 035 | 350 | 3.15 0.00 72.73 | {00
1 4551 140 | 699 [ 664 035 350 3.15 035 68.88 | 10D
210 | 4407 664 | 5521 035 ] 280 | 280 0.35 7343 100
12451 070 ] 524145 035315 ] 315 0.35 76921 480
| 105] 070] 385 ] 420 [ 000 175 ] 2.10 0.35 8322 [ 100
070 10701 315 | 3857 6.00 | 140 | 140 0.35 8566 | - 100
1070 [ 0357 315 | 375 [ 0.00 .mj[ 0.70 035 89.16 | 400
105} 035] 315] 345 000 | 140 | 0.70 0.35 8881 [
1.05 | 0351 350 [ 1751 000 | 105 1.05 0.35 89.16 | 100
140 1 0351 3501 2961 035 | 670 105 0.35 87.76 | 160
140 | 0351 245 3451035 | 070 1.05 0.35 88.11 o0
140 | 0351 245 3851 035 [ 175 [ 1.05 0.00 8566 | 100
140 | 0357 1.75 346 f 035 | 070, 1.05 0.00 88.11 [ 100
1800 1.051 070 | 245] 3501 035] 035] 1.06 ‘ 0.00 88.46 | 100
1850 105] 0707 140] 2961 035| 0.70°] 175 | 0.3 . ! 0.00 90.56 06
1900 1051 035| 070 | 14071035 [ D7D | 210 | 000] 070 00 0.00 92.31 00
830 1051 070 ] 0851 1051000 070] 975 | 000 ] 070 | 000 0.00 9336 | 100
2000 0701 0001 1051 1051000070 [ 070 | 000 035 Goa] 000 95.10 |~ 100
2030 1051 0001 070 070] 000 [ 635 035 | 600 035 000 0.00 96.15 | 100
21 070 | 000 105} 0351 000[035] 035|000 035][ 600 0000 96.15 | 160
2130 | 070§ 060 | 105 035|000 070 ] 035 | o000 635| 000 0.00 | -473 | 0580 | 100
2200 070 | 0001 0.70 [ 635 0.00 | 035 | 0.35 00 000 ] 000 ] 000} 70 96.85 | 100
2230 1 000] 0351 000 | 035000 070 | 035 000 000 | 000 000 070 9755 | 100
2300 000 | 035 000[ 0000000357 035 000 000 | 600 000 ] 000] 9895 7100
2330 1 000 ] 000 000 500] 000 006 ] 035 000 0.00 | 000 0.00 | 0ubG| 9965 | 106
| verage | 144 | 0581 202 | 189 | 042 | 104 | 1.18 | 058 037 | 007 0.07 | " 0507 90.15
meximan | 465 | 175 | 699 | 664 ] 035 | 385 | 385 | 240 175 | 035 035 | 1751 100.00
sodev | 148 060 206 [ 183 ) 016 | 115 | 118 | 089 | 043 | 044 014 0487 930
sverage |
[ Za0ns | 188 ] 075 ) 269 )| 252 (o016 139 | 156 | 075] o0s0| 010 010 | 067 | 8695

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were
asked about viewing on the day prior to the interview; Set ‘B’ respondents were asked about

viewing two days prior to the interview.
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TABLE R6: RADIO LISTENERSHIP: SATURDAY

(BASE=246")
r 2 £ 0 B R P 0 &
06 BRO
000 0001 000 000000} 000 0.00] 000 0.00 | 000 000 | 000 ] 100.00 | 100
000} 000] 000] 0007 000 | 06O 000 500 000} Q00 000 ] 006 [ 10000 | 160
000 | 0.00| 0.00[ GO0 [0.00] 600 0.00 0.00 0.00 | 000 0.00 {000 [ 100.00 | 100
000].000] 000 000710000066 0.00 00 000 [ 006 000 |- 000 ]| 100.00 | 160
000 600 000] 000|000 000 0.00 000] 000] 000 000 [ 000 ] 100.00 | 160
000 1 000 000 ] 000 000 Go6 | 000 000 000 | 00 0.00 |- 000 | 100.00 | 100
000 | 0001 000 000000 000] 0.00] 000 0.00 | 00O 000 | 0060 100.00 | 100
0001 000] 000 000]000] 000 000 000 000 [ B0 0.00 | 0001 100.00 | 100
0.00 | 0001 000] 0001000 0060.| 000 000 000 | - 000 000 [ 000 ] 100.00 [ 100
0001 000! 000 000000 ] 000] 000 0060 0.00 |- 0.00 0.00 |- 000 | 100.00 | 160
0.00 | 0.00] 000 000 ]0.00] 06060 000 000 0.00 [ 000 0.00 |.--0.00-] 100.00 | 160
070 1.000 | 140 035|000 [ 035] 000 | 009 000 | 0060] ©0060| 000 9720 100
1.056 1 000 ] 210 | 070035 035] 035 000 000 | "~ 6.00 000 | D06 | 9510 00
105] 000{ 210 076 ] 035 | 035 | 1.05 | 000 000 | 600 000 | 070 9371 00
1401 0701 315 1751035 | 035 1.05 05 0.00 | 000 000 [ 1051 89.16 | {04
210 140| 385 210|035 070 1.05 05| 000 0.0d 000 | 140 8601 | 00
350 ] 140 | 559 [ 3501 035 | 140| 1.40 05 0.00 [~ 000 0.00 | 2101 7972 | {00
420 | 140 490 [ 3851035 105 [ 280 A0 0.00 [ 040 000 3457 7762 oo
4656 | 245| 524 385] 035 105 ] 280 | 245 0.00 | 040 000 245 7483 | 150
420 2451 594 455[035 | 105 315 | 210 0.00 | 040 000 | 245 ! 7378 | 10
490 | 280 ] 734 4201035] 245 350 | 245 0.00 | 009 000 | 210 6993 | 100
490 | 280 | 7.34 | 455] 035 395 | 350 245 0.00 | 900 000 [ 2101 6888 | 100
385) 280 | 804) 4551035345 316 | 215 | 000 000 000 175] 70281 160
350 | 2451 699 | 490 | 035 | 350 | 245 1.75 0.00 |~ 06 000 |. 1401 7273 | 106
385 | 175] 664 | 490|070 420 280 [ 210 0.00 | 000 000 | 670 | 7238 [ 100
105 | 1491 559 | 31571 070 315 | 350 [ 175 0.00 I"""500 0.00 |- 076§ 7902 |--100
(0701 140 | 490 1. 175 10791 440 ] 450 291 000 nod! 000 973l 82171 oo
_ 1 070 070 ] 455 W 0.35 | 105 | 350 .75 000 0001 000| 070 8497 | 100
070 [ 0701 456 [ 27901 035 [ 140 245 40 0001 0004 . 000 D070 8566 | 100
070 | 070 | 385) 216 0.00 | 1401 1.75 05 0.00 |~-"D.00 000 | 0761 87.76 | 100
070 ["105] 245 [ 24571 0.00 290 105 070 0.00 .00 000 | 670 8881 [ 100
070 | 070 245| 210 035 [ 175 070 | 070 000 [ 080 000 | 6701 8986 | 100
070 | 035] 315} 240035 | 305 070 ] 1.5 035 |- ~000 000 | 875 | 8881 ]
105 0357 245 175 ] 070 | 140 | 635 1.75 070 [ 0.00 000 [ 070 ! 8881 0o
106 | 070 ] 245] 280 070 740 | 035 | 1.05 1.05 | 600 0.00 70| 87.76 60
1061 070 210 [7280 ] 070 | 140 | 035 | 1.05 070 | 0700 000 | o701 8846 | 100
140 | 035 245 3851035 140 ] 035 140 070 | "0.00 035 ] 0707 86.71 | 100
035) 0004 210[ 2101 035] 070 | 1.05 | 0.70 0.70 00 0.35 0351 9126 [ 16D
1 0351 0001 070 ] 1401035 105] 070 | 070 035 | D00 0.35 035 1 9371 | 160
035 | 035] 070 105 ] 035] 105] 070 | 0.70 035 | 000 035 | 935 ] 9371 | 100
000 0001 105] 070035 070 0351 105 035 0800 035" 035] 9476 | 160
000 000] 1050357 035|000 | 035 105 035 | G600 000 | 035] 96.145] 100
000 | 035] 105} 0351035 000 035 070 035 [ 000 000] 0351 9645 | 100
000 |~0351 070} G35 035} 600 ] 0351 470 0.00 265 000 | 535 9685 5]
000 0001 070 ] 035} 035 000] 035 000 0.00 | 6.00 000 | --035 | 97.80 | 400
000 [ 000] 035] 0351035 000] 035 000 0.00 | -5.00 000 | "035] 9825 | 100
0.00 | 6.00| 000/ 000} 000 | 000 ] 035] 000 0.00 | 000 000 | 035 9930 160
0.00 | 9501 000 000 ] 0.00 | 000 ] 035 000 0.00 [ 570 000 [ 000 ] 9985 | 300
116 | 068 | 250 | 467 | 028 | 0951 111 | o357 012 | 000 004 | 088] 8995
490 | 280 | 804 | 4909 ] 070 | 420 | 420 | 245 1.05 | 000 0.35 | 245 100.00
154 | 0881 244 | 162023 107] 126 o082 025 | 500 011 ] 073 9.73
152 | 090 ) 329 ] 221|037 125] 149 | 117 0.17 000! 005 0.90 86.68

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were
asked about viewing on the day prior to the interview: Set ‘B’ respondents were asked about
viewing two days prior to the interview.



TABLE R7: RADIO LISTENERSHIP: SUNDAY

(BASE=246%)

ADHIGH | 0.00 0.00 | 0001 000 | 000 0.00 0.00 0.00 0.00 0.00 000 ] 100.00 100
030 { 0.00 0.00 D00 000 ] 600 ] 0.00 0.00 0.00 :_(}_0__! 0.00 009 | 100.00 100
2190 1 0.00 0.00 5001 0.00 | £.00 0.00 D.00 0.00 0.00 0.00 D.00°] 100.00 120__
313{1 0.00 0.00 u)_g__l 0.00 |..0.00 0.00 0.00 0.00 9.00 0.00 000 100.00 100
1200 0.00 0.00 | 000 ] 0.00 { 0.00 0.00 0.00 0.00 |. -0.00 0.00 £.00 ] 100.00 100
3230 0.00 0.00 [ 000 | 0.00 [ 006 | 0.00 0.00 0.00 000 0.00 0.00.1 100.00 100
00 0.00 000 | 0001 000] 000 000 0.00 0.00 | . 000 | 0.00 0.00 1 100.00 100
0 0.00 0.00 {000 ] 00010001 000 DW 0.00 0.00 0.00 0.00.] 100.00 ol
| 00 0.00 0.00 |..0.00] 0.00 | 0.00/] 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 00
sl 0.00 0.00 0.001 0.00 | 000 ] 0.00 0.08 0.00 0.00 0.00 0.00-] 100.00 00
500 0.35 0.00 | 600 ] 0.00 | 000 0.70 0.00 0.00 0.00 0.00 D00 98.95 100
L 530 - - 0.35 | 1.75 | D.00] 0.00 |[:0:35] 0.35 0.00 0.00 000 0.00 0.00 97.20 iﬁﬁ
3600 1.056 245 |-:0.35°1 0.00 | 635] 070 0.00 0.00 000 0.35 0.00 94.76 100
B30 0.70 1.75 |-0.70:] 0.35 | D.70 1.40 0.00 0.00 0.00 0.35 D.00 93.71 100
| 1.05 2.45 051 035 [-070°1 210 035 0.00 200 0.35 0.00 1 91.26 100
. 1.40 2.10 401 035 [ 070 1.75 0.70 0.00 0.00 0.35 0.00 90.91 100
800 2.10 2.80 401 035 | 0.7 2.80 40 0.00 000 0.70 0.00 87.41 1060
Bs0 245 315 |.240:1 035 | 070 | 2.80 75 0.00 .00 0.70 0go 85.66 100
800 2.45 490 [ 2801 070 | 140 ] 3.50 1.75 0.00 0.00 0.70 000 81.12 100
2930 2.45 490 | 315 035 | 1751 3.50 15 0.00 o0 0.70 0.70 80.07 100
1000 3.50 4.20 | 350 0.00 | 175°F 350 2.0 0.00 G.00 0.35 070 79.72 00
s 3.50 4.20 % 0.00 | 2:10+] 3.85 2:10 0.00 0.00 0.35 0.70 79.02 100
1100 3.50 455 | 245 | 0.00 | 210 ] 350 | 175 | 0.35 600 | 0.70 o7 79.02 160
1 3.50 3.50 I 1751 0.00 [ 218 3.50 140 0.35 0.00 0.70 .70 81.12 100
NOON 3.50 4.20 | 1401 0.35 | 2.0 3.50 140 0.35 0.00 0.70 0.70 80.77 100
1230 2.10 4.20 401 035 | 245 1.75 140 0.35 0.00 0.70 ).35 83.92 100
1300 280 L4201 105 170351 945 | 105 I 155 000.] 200l _070] D B4b2 | d0a
1330 1.40 3.50 401 035 | 1.75] 0.70 0.70 0.00 0.00 0.35 0.70 88.11 00
1A . 1.05 2.80 .75 | 0.00 .75 1 0.70 0.35 0.00 0;{.3{}__! 0.35 0.710 88.46 00
1430 1.05 2.80 451 0.00 401 0.35 0.00 0.00 000 0.70 0.70 89.86 i8]
800 1 035 3.5 | 1751 0.35 5] 0.35 0.00 0.00 0.00 1.05 0.70 88.81 00
i 1.40 455 |- 1751 070 | 1751 0.35 0.00 0.00 oo 0.70 0.00 87.06 100
16800 1.75 3.85 |--1.75.4 0.35 |-2:80 1.05 0.00 0.00 ann 0.70 035 85.31 oo
1830 1.40 3.50 | 1401 035 | 280 1.05 0.00 0.35 a.00 0.70 0.35 87.06 00
1700 1.40 210 | 140.1 035 | 280 1.75 0.00 0.35 2.00 0.70 .38 88.11 100
1730 1.75 1.75 | 1491 035 | 280 1.40 0.00 0.35 0.00 0.70 0.00 89.51 1060
1800 1.05 245 | 1054 000 | 210 1.40 0.00 0.35 0:35 0.70 D00 89.51 100
1800 0.00 1.75 { 070 1 0.00 75 1.75 0.35 0.35 35 0.35 008 91.61 100
1900 0.35 1.75 1.65 1 0.00 40 140 | 070 0.35 0.35 0.35 000 91.61 100
1930 0.35 1.75 | 0701 035 ]| 105 0.70 0.35 0.35 0:35 0.00 000 93.36 160
2000 0.70 1.75 1:0:35] 035 | 1.05 0.00 .35 0.35 0.35 0.00 _Q_{_}Q 94.06 180
2030 0.70 1.05 170001 035 | 6701 0.00 0.00 0.00 0.60 0.00 0.00 96.50 100
2100 0.35 105 | '000] 035 | G35 0.35 DQQ 0.00 0.00 0.00 QMQQ 96.85 100
2130 1035 1.05 [“6400| 0.00 | 0351 0.35 09 0.00 006 0.00 2.90 87.20 100
o0 0.35 0.70 00 ] 0.00 | 0.70 0.35 0.00 0.00 .00 0.00 000 97.55 100
2230 0.35 0.70 0.00°1 0.00 | 0.35°{ 0.00 0.00 0.00 0.00 0.00 0.00 98.25 100
2300 0.35 0.35 0.00 1 0.00 | 0004 035 | 000 0.00 D00 0.00 £.00 98.60 100
2330 0.70 0.70 0.00] 0.00 | -0.00 0.35 9.00 0.00 bDo0 0.00 0.00 98.25 100
| average 1.12 2.05 0.96: 017 | 1.08 1.14 0:45 0.09 004 0.33 013 81.77
madmum | 3.50 490 | 350 1 070 | 280 | 3.85 2.10 0.35 0.35 1.05 0.70 1 100.00
std. dev. 1.12 1.61 1001 0.20 | 0.95 1.23 0.68 0.15 041 0.32 0.29 6.91
average 1.48 0.83 268 | 128 | 022 143 1.50 0.60 0.12 005 0.44 0.25 89.13
for oalne
aitnn

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were
asked about viewing on the day prior to the interview; Set ‘B’ respondents were asked about
viewing two days prior to the interview.



Table 8.1 TV Audience Average Share (2" Quarter 2003) — All Available Slots

M SUPE NET SMASH RAI MEDIASET OTHR CHANNEL CANNEL SATELLITE NONE
1 T {TALIAN

226) o#al 270 oog] 069] o 753 010 |

4 011
0.88

1.21

: I I e
357 2ei| 140] 0EG | 060 | 2 011 0 0.03

Table 8.2 Daily Peak TV Audience Share (2" Quarter, 2003)

SNAS
SUPER - NETTV 5 RAr - WEDIASET OTHER  CCHABNEL  CHANNEL  SATELLE
1 ITALIAN 12 2

' 2273 | 2448 3.85 699

2832| 2098 1084 280 | 1434 175] 785 0.00 ] 590
1 2797 ] 1593 | 1364 385] 12494 664 |
| _30.07] 1888 | 16.78 620 1538] 140 ©035] 000] 1049

|_50.00 1538 | 070 140| 1084] 070] 000 000] 315
| 2063] 1815| 11541 GO0 315] G644 035] 000 035] 664
27.62 13.99 3.50

50.00 | 2273 | 2448 | 175| 629 | 1538 1.75| 788| 070 Ma.ﬁgz




TABLE T1: TV VIEWING: MONDAY
(BASE=246")

000 | G0 [ 000 | 666 [ 000 | 606 | 000 | ood | 000

100.00 i
0.00 | 0.00 000 0.00 0o 0.00 100.00 0
0.00 0.00 600 0.00 o0 0.00 100.00 100
0.00 0.00 000 0.00 000 | 000 100.00 0o
0.00 0.00 200 0.00 000 0.00 100.00 o
0.00 0.00 000 0.00 90 0.00 100.00 10
0.00 | 0.00 000 000 | 8o 0.00 100.00 100
0.00 0.00 000 0.00 0og 0.00 100.00 100
0.00 0.00 000 0.00 aos 0.00 100.00 00
0.00 } 000 | oo 0.00 600 0.00 100.00 0
0.00 0.00 060 0.00 600 0.00 100.00 100
0.00 0.00 000 0.00 000 0.00 100.00 o
0.00 0.00 o 0.00 a0 0.00 100.00 o
0.00 0.00 ooo 0.00 ot 0.00 100.00 190
0.35 0.00 000 0.00 o0 0.00 98.95 0
0.35 0.00 d00 0.00 o 0.00 98.95 1
0.35 0.00 ano 0.00 oon 0.00 98.60 00
0.35 000 | ooo 0.00 0 98.25 00 ;
0.35 0.00 05 0.35 97.55 100
0.35 | 0.00 035 0.35 97.20 100
0.70 0.00 | 500 0.35 97.20 10
0.35 | 0.00 035 0.00 98.25 o
0.35 | 0.35 070 0.00 9685 | 100
0.35 | 0.35 0.00 96.85 e
1.05 0.35 000 94.41 |
0.70 0.00 0.00 95,10 140
210 0.00 0.00 94.41 o
1.40 | 0.35 0.00 96.15 o0 |
245 | 1.05 0.00 91.61 a0
2.10 1.40 0.00 90.91 o
2.10 1.40 0.00 88.46 108
1.40 1.40 0.00 89.16 g
140 | 0.70 0.00 8846 | 100
1.40 0.00 0.00 8951 | 100
1.05 0.35 0.00 8846 | 100
0.70 0.70 : 0.00 9021 | 100
1.05 | 1.05 215 0.00 8741 | o
1.05 | 140 | 385 0.00 8427 1 o0 |
1.40 2.10 £ o4 0.35 8182 | o
2.10 1.40 40 0.35 63.29 00
245 | 1.05 315 0.35 55.94 i
26.92 1.75 455 035 38.81 on o
20.63 210 | 732 | 035 30.42 o
12.59 | 3.15 1154 1.05 31.82 100
7.69 3.85 224 0.35 41.96 100
6.64 3.15 T 0.35 54.55 o
3.50 2.80 1119 0.35 68.18 100
2.45 1.40 769 0.00 82.52 100
0.70 0.35 175 0.00 94.06 100
2.26 0.69 233 | 010 87.56
26.92 3.85 1364 1.05 A 100.00
5.00 099 | =47 0.20 208 18.90
0.32 0.06 020 0.09 009 0.00 Gaa | 98.22
142 | 072 2o 0.00 000 0.02 170 90.61 |
7.91 2.10 750 0.35 0600 006 480 58.49

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



0.00 |

TABLLE T2

(BASE=246%)

: TV VIEWING: TUESDAY

0do 0.00 080 0.00 oo 0.00 a60 0.00 035 99.65 0
0.00] 6o 0.00 000 0.00 00 0.00 060 | 000 035 99.65 100
000 0o 0.00 ool 000 | nlho 0.00 000 | 0.00 000 100.00 09
000] 000 0.00 006 0.00 0dd 0.00 600 0.00 500 100.00 100
000 | God 0.00 000 0.00 000 0.00 000 | 0.00 ol 100.00 0y
0.00f bog 0.00 oo 0.00 400 0.00 0on 0.00 000 | 100.00 100
000] 600 0.00 000 0.00 oo | 0.00 400 1 000 600 10000 | 60
0.00] 08 0.00 GO0 1 0.00 00 0.00 G0 | 0.00 oo | 100.00 100
0001 0 0.00 a0 0.00 460 0.00 0 0.00 000 100.00 10
000] 009 0.00 0ob 0.00 000 0.00 0b 0.00 00 100.00 00
000! 504 0.00 0ab 0.00 000 | 0.00 000 0.00 00 100.00 100
000 ] Coo 000 | ooo | 000 ) o8 | 000 000 . 0.00 000 100.00 00
0.00}] 00 0.00 000 0.00 990 0.00 Lo 0.00 oo 100.00 o
000} 609 000 | oo 0.00 000 0.00 000 0.00 000 100.00 0
000 bnd 0.00 j00 000 00 0.00 08 0.00 000 100.00 1
000 o6 0.00 00 0.00 o 0.00 oob 0.00 Lo 100.00 0
0001 o058 0.00 500 0.00 o 0.00 o0 0.00 000 100.00 0
0001 o000 0.00 00 0.00 J0c 0.00 000 0.00 0o 100.00 |
000 050 0.00 055 0.00 000 0.35 000 | 000 070 98.60 o
000 ] o060 0.00 05 0.00 035 0.35 000 0.00 140 97.55 100
035 ooo 0.00 000 0.35 1 0.35 T 0.00 20 95.80 i
0.00) 578 | 000 4 0.35 i 0.00 000 | 0.00 o 95.80 o
035 | 070 0.35 000 0.35 o 0.00 000 | .0.00 175 95.80 0
035] 172 0.35 000 | 035 035 0.00 00D 0.00 140 95.45 e
070 § 212 0.70 035 0.35 172 | 000 0o 0.00 105 | 9301 | o0
035] 210 0.70 035 0.00 24 1 000 008 1000 105 9336 | ot
105 | 245 140 | 660 | 0.00 ‘ 00 1 000 0.00 140 | 9231 | o |
Uit o5 210 ] go0 | 0.00 0 0.00 105 91.61 100
105 ] 385 245 | hab i 0.70 ] oy 0.00 . i
140 485 240 | o5 070 0.00 oo | 000 | = B87.41 o
140 =5 2.45 1.05 0.00 000 0.00 1 B7.06 W
070 ] 31E 245 1.40 0.00 000 0.00 105 | 88.81 100
035 ] 115 2.10 1.40 0.00 000 - 0.00 105 89,51 0
0351 245 1.40 1.05 0.00 400 0.00 070 91.61 00
070 | 245 1.75 1.05 0.00 000 0.00 105 89.51 100
035 ] 315 1.40 0.70 0.00 00o 0.00 20 89.16 160
035] 2380 2.10 1.40 0.00 000 0.00 245 88.11 100
105 | 315 2.10 1.05 0.00 000 000 | 280 87.06 10
1.05 | 458 1.75 0.35 0.00 000 0.00 245 86.36 100
140 | Zoee 1.40 0.35 0.00 Lo 000 245 | 7028 0
1.75 | 1503 | 1084 0.70 0.35 000 000 | 178 67.48 100
2832 | 44 | 385 1.75 0.70 140 0.00 318 | 4720 00
1748 | 804 2.80 245 0.70 692 1 000 470 47.20 e
11.54 | 204 3.15 2.80 070 | 788 000 | 698 44.76 W
839 | 584 | 420 2.45 1.40 789 000 | 684 48.95
559 | 455 3.50 2.10 1.75 763 000 | 524 55.24
350 | 385 2.80 2.10 1.40 699 0.00 559 62.94
140] 2w 1.75 1.05 1.05 315 0.00 a5 79.02
000] 528 0.35 0.35 0.35 670 0.00 140 93.01
188 | 2%8 1.27 0.59 0.19 086 0.00 151 88.54
28321 2088 | 1084 2.80 1.75 769 0.00 699 100.00
495 399 1.85 0.77 0.41 226 0.00 174 | 1589
0.09 006 0.06 006 012 009 0.09 000 0.00 079 98.25 |
0.75 287 1.80 015 0.77 235 000 000 0.00 147 | 89.84 |
7.31 1531 331 U0B 1 149 788 076 | =288 0.00 261 6386

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview,; Set ‘B’ respondents were

asked about viewing two days prior to the interview.



TABLE T3: TV VIEWING: WEDNESDAY
(BASE=246%)

Vi NETTY SMASE  RAl WEDIA  OTHER CH3 -~ GATELLITI NONE
SET  TALIAN

0.00
0.00

0.00

0.00

0.00 ;

000 | 000 | o 35 | 0.00 , :

000 | oo . 3 | 000 | 000 | 000 |

000 | 000 . O | 000 | 000 | 600 |
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0.35

0.00
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2.10 ] S m 0 2 . 00
2.45 1 . 1 . | o E
~ 13.64 | G0 . 80 | O 00
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| 2517 ) 874 | 734 ~ T | 524 | 4126 | 100 |
1 2343 | 664 | 3 o o
=t R =
2.80
105 | 0 ]
1'05 1 hd : v, i3
000 | 000 035 0.00 \
1.36 06 0.62 0.10 y
13.64 3 3.85 0.70
‘ 0.89 0.20

| 0
093 0.26 0.09 0151 oo 000 | 084 96.94
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1310 | &5 6Uo | 175 es5 i 020 G 0.16 :

24 e
| 264 3841 1 00
46.85
51.40 |
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ololo
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&lo

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘4’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



TABLE T4: TV VIEWING: THURSDAY
(BASE=246")

NETTV SWASH RAl WEDIA  OTHER cH12 CH 22 ATELLII NONE
SET TALIAN

L
0.00
0.00 0.00
000 | G060 | 000 {

| 000 | o000 ]

0.00

0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
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175 | o .0 035 ' 0.00
350 035 oo 0.00
- 0.00 Loo 0.00 2 4l
| 515 | 000 | Too 000 | 296 | |
2B 00 000 !
280 | 035 | 000 | 000 | 290 [ 8776 | 10
| 270 | 035 | 006 | 000 | 585 | 8776 | 100 |
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m 69.93 100
000 | 38 | 6154 |
| 000 |

| 350 | 000 | 000 | 385 | 6154 |
| 664 | 000 | 000 | '
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1.05 5 | .0.00

58 1.05 35 0.00 | . 4056 | 1o
| 1469 | 140 | 000 | 000 | 1045 | 4895 | 100
| 1294 | 070 | 660 | 000 | 969 | 6399
| 734 | 035 | 005 | 000 | 560 | 8357 | o6
| 315 | 035 | 000 [ 000 | 175 | 9266 | 100

| 268 | 019 | DO | 000 | 257 | 8705 | |
| 1538 | 140 | 035 | 000 | 1049 | 100.00

| 401 | 033 | 607 | 000 | 271 | 1773

. f =Ea e

122 0.15 . 026 | 000 | 0800 0.00 111 96.68
217 1.40 - . 245 025 | o000 ! 0.00 280 89.11

9571 3911 1 61 &82] 054] G606 0.00 | 545 |___60.01 ]

0.35
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o e s
AEERG L OO e
Gl ol o

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



TABLE T5: TV VIEWING: FRIDAY
(BASE=246%)
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*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



TABLE T6: TV VIEWING: SATURDAY
(BASE=246*)
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*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



TABLE T7: TV VIEWING: SUNDAY
(BASE=246%)
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*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



Table 8.3: Time Band 1-TV Audience Average Share
0600 HRS -NOON

OTHER
ITALIAN  CH 12 NONE

Table 8.4: Time Band 2 - TV Audience Average Share
NOON - 1900 HRS

OTHER
ALiAp

Table 8.5: Time Band 3 -TV Audience Average Share
1900 HRS - MIDNIGHT

OTHER
SMASH RAI 1EDIASE  ITALIAN i




Table 8.6: Audience Share Summary by Time-Band
(2" Quarter 2003)

Time Band 1
0600 hrs — 1200 hrs

Time Band 2
1208 hrs — 1900hys

Time Band 3
1900 hirs — 2400 hrs

TVM 32.0 393 1.1 18.3 31.5 304
Super 1 TV 5.5 18.2 15.0 21.9 20.5 20.5
NET 6.5 7.3 14.0 9.7 10.1 11.8
Smash TV 2.3 1.8 32 1.0 0.3 0.4
Channel 12 0.6 3.5 0.2 5.4 1.0 4.5
Chiannel 22 0.0 6.2 0.1 21.2 0.0 17.6
RAE 7.8 1.5 8.5 0.6 6.7 0.9
Mediaset 13.9 0.3 19.0 0.1 16.2 1.5
Other Italian 3.6 0.3 0.6 0.2 1.1 0.2
Satellite Stations 21.0 21.7 20.0 21.6 12.1 121

Table AC-2: Audience Share Summary by Time-Band — Cable Network Only
(2nd Quarter 2003)

T Bad?

19

24001

- TimeBand3
o 1200 us [000Kes !

% %
TVM 40.2 18.2 304
Super 1 TV 17.0 21.8 20.5
NET 6.8 9.8 11.8
Smash TV 2.0 1.2 0.5
Channel 12 0.5 0.1 1.5
Chagnel 22 0.5 0.3 0.2
RATL 4.2 52 4.5
Mediaset 5.8 21.0 17.6
Other Italian 1.8 0.8 0.9
Satellite Stations* 21.2 214 12.1

*Note: Satellite stations can also be received via a dish antenna system.
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Figure 7.1: Daily Radio Average Audience Share 2nd Quarter 2003
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Figure 7.2: Highest Radio Station Peak Audience Share — 2" Quarter 2003
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Figure 8.2: Highest TV Channel Peak Audience Share: 2" Quarter 2003
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Fig. 8.11: Time Band 1: TV Average Audience Share — 2" Quarter 2003
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Fig. 8.12: Time Band 2: Daily Average Audience TV Levels — 2 Quarter 2003
NOON - 1900 HRS

TVM

SATELLITE
21.6%

CH. 22
0.2%
CH. 12 SUPER 1
0.1% 21.9%
OTH. ITAL
0.6%

NET TV
SMASH 9.7%

MEDIASET RA 1.0
. (]

21.2% 5.4%
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