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TABLE 3.1-2:

SAMPLE PROFILE

- AGE BY GENDER AND SOCIQO-ECONOMIC GROUP

TOTAL GEHDER SOCTI0-ECONOMIC GROUP
MALE | FEMALE AB c1 €e OE
TOTAL...oous st ey 1001 &77 524 156 284 300 264
AGE &ROUP
1o =0T s viwivivvaiii 63 28 33 7 23 i3 18
B . e 6.3% 5.9% §.74 4.5% 8.14 5.0% 6.9%
................... 100.0%| 44.46%) 55.6% 11.1%| 36.5%] 23.8%| 28.6%
18=30. 0.0 Sesiavei 260 141 19 &1 94 &7 58
........ ceweersienal (260X 29.6X] 22.7%| 26.3%{ 33.1%| 22.3%| 22.2%
..... comvesrneneey) 100.0%] 0 56.2%) 45.8%| 15.8%| 36.2%| 25.8%| 22.3%
1 375 178 197 59 98 112 106
....... ceeseseases. | 3T.5%L 37.3%| 37.6%) 37.8%| 34.5%] 37.3%| 40.6%
.................... 100.0%] 47.5%] 52.5%) A15.74| 26.1%| 29.9%| 28.3%
ST ER s PR 184 81 103 36 3& 59 53
fsretre ey 18.4%) 17.0%] 19.7%) 23.1%| 12.7%] 19.7%| 20.3%
fetesenaerrasersane 100.0%] 44.0%) 56.0%) 19.6%] 19.6%| 32.1%| 2B.8%
OVER 65.....ccvvennn. 119 49 70 13 33 &7 26
................... 11.9%) 10.3%] 13.4% 8.3%) 11.64) 15.74] 10.0%
................... 100.0%) 61.2%] 58.8%| 10.9%] 27.7%] 39.5%| 21.8%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROY OF PERCENTAGES = ROW PERCENTAGES

BASE =

ALL




Table 3.2 Sample Profile: By Socio-Economic Group

. Socio-Economic Group =
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TABLE 4.1: WHO LISTENS TO RADIO
- BY GEMDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE  [FEMALE [14 - 17[18 - 30{31 - 50/51 - 65[0VER &5| A8 t 2 DE

TOTAL.eeunn... eenea . 1001 477 524 63 260 375 184 119 156 284 300 261
LISTEN TO THE RADIQ.. 778 370 408 59 219 276 139 93 112 225 245 196

................... TT.7%) 77.6%) 77.9% 81.0%| 8&.2%| 73.6%| 75.5%| 78.2%| 71.8%| 79.2%] 81.7%| 75.1%

e i 106.0%|  47.6%] 52.4% 6.6%| 28.1%| 35.5%| 17.9%| 12.0%] 14.4%| 28.9%| 31.5%| 25.2%
|00 HOT LISTEW TO THE

RADIO. o vevennnnnns 223 107 116 12 41 99 45 26 &b 59 55 65

ey, 22.3% . 22.4%]. 22.1%0 19.0%} 15.8%| 26.4%| 24.5%| 21.8%| 2B.2%| 20.8%| 18.3%| 24.9%

St rr e ey s 100.0%) 48.0%] 52.0% S.&%|  18.46%)  44.6%| 20.2%| 11.7%| 19.7%) 26.5%| 24.7%| 29.1%

FIRST ROW OF PERCENTAGES
SECOKD ROW OF PERCENTAGES = ROW PERCEHTAGES

BASE =

= COLUMN PERCENTAGES

ALL
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TABLE 4.2: WHERE DO PEOPLE LISTEN TO THE RADIO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE - GROUP SOCIO-ECONOMIC GRGUP
HALE © |FEMALE |16 - 17}18 ~ 30131 - 50}51 - 65|0VER 65| AB €1 €2 DE
TOTAL. o ceeieiaas 778 370 408 51 219 27é 139 93 112 225 245 196
NO ANSHWER............ &6 14 32 é 7 15 10 8 6 18 12 10

................... 5.9% 3.8% 7.8%)  11.8% 3.2% 5.46% 7.2%4 8.6% 5.4% 8.0% 4.9% 5.1%
................... 100.0%) 30.4%] 69.6%4| 13.0%| 15.2%4| 32.6x| 29.74) 17.6%| 13.0%| 39.1%) 26.1%] 21.7%

AT HOME.............. 595 253 342 39 151 205 116 84 86 164 193 182
................... T&.5%|  68.4%)  B3.Bu| 76:5%| 68.9%| 74.3%] 83.5%| 90.3%| 76.8x| 72.9% 78.8%| 77.6%
................... 100.0%}  42.5%) - 57.5% §.6%] 25.6%) 34.5%] 19.5%| 1&.1%| 14.5%| 27.6%| 32.46%| 25.5%

AT WORK. ... iovvennnn. 128 91 37 5 58 50 14 1 9 39 L6 34
cgetecacsanerrenass 16.5% 26.6% ?.1% 9.8%4] 26.5%] 18.4%) 10.1% 1.1% 8.0%] 17.3%| 18.8% 17.3x%
................... 100.0%) 71.1%} 28.9% 3,94  45.3%F 39.1%] 10.9% 8% 7.0%( 30.5%| 35.9% 2&.6X%

TH THE CAR........... 186 130 56 7 82 74 19 2 40 61 46 39

................... 23.9%| 35.1%) 13.7#| 93.7%| 37.4%| 27.54| 13.7% 2.2%| 35.7x] 27.1%| 18.8%| 19.9%
................... 100.0%| 69.9%) 30.1% 3.8%| 44.1%] 40.9x 10.2% 1.1%) 21.5%| 32.8%) 24.7%] 21.0%

FIRST ROW OF PERCEHTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEH TO RADRIO
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TABLE 4.3: WHO WATCHES TY
-~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE | FEMALE [14 - 17|18 - 30|31 - 50|51 - 65|OVER &5| AB c1 €2 DE

L TOTAL L e v cvmvnnees 1001 477 524 63 260 375 184 119 156 284 300 261
93¢ b4 495 58 244 359 173 102 149 267 277 243
93.54] 92.5%| 94.5%| 92.1%| 93.8%| 95.7%| 94.0%4| B85.7%[ 95.5%| 94.0%| 92.3%| 93.1x
100.0%] 47.1%] 52.9% 6.2%) 26.1%| 38.4%| 18.5%] 10.9%] 15.9%| 28.5%| 29.6%] 26.0%
65 36 29 5 16 16 11 17 7 17 23 18
6.5% 7.5% 5.5% 7.9% 6.2% 4.3% &.0% 14.3% 4L.5% 6.0% 7.74 6.9%
100.0%4| 55.4%] 44 6% T.T4| 26.6%| 24.6%| 16.9%| 26.2%| 10.8%| 26.2%| 35.6%| 27.7x%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL
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TABLE 4.4: WHERE IN THE HOUSE 1§ TV VIEWED
- BY GENDER, AGE AND SOCID-ECONOMIC GROUP

TOTAL GENDER AGE ‘BROUP SOCIO-ECONOMIC SROUP
MALE | FEMALE |16 - 17]18 - 30|31 - 50|51 - 65|0VER 65| A8 c1 €2 DE
TOTAL..tiienoainmssin 936 L4 495 58 264 359 173 102 149 267 277 263
IN THE SITTING ROOH.. 481 249 240 32 127 191 88 43 89 147 136 109
N R, e S5t.4%|  S4.6%| 48.5%| 55.2%) 52.0%| 53.2%| 50.9%| 42.2%| S59.7%| 55.1%| 49.1%| 44.9%
S e e e e ey vee 1 100.0%] 50:1%] 49.9% 6.7%1 26.4%| 39.7%) 18.3% §.9%] 18.5%] 30.6%| 28.3% 22.7%
IN THE DINING ROOQM... 63 32 31 2 14 22 16 9 7 17 16 23
LR e T &.7% 7.3% 6.3% 3.4% 5.7% 6.1% 9.2% 8.8% 4.T% 6.4% 5.8% 9.5%
ML (X A weeees| 100.0%] 50.8%] 49.2% 3.2%) 22.2%| 34.9%| 25.4%| 14.3%| 11.1%| 27.0%| 25.4%| 36.5%
1N THE KITCHEN..... e 138 60 78 9 30 51 30 18 15 30 59 34
e Sl aeirxl a3cex] o 1siex] 5.5%] 12.3%) 1e.2x| 47.3%| 17.6%| 10.1%| 11.2%] 21.3%] 14.0%
e naen e 100.0%| 43.5%| 56.5% 6.5%| 21.7%| 37.0%| 21.7%| 13.0%| 10.9%| 21.7%] 42.8%| 26.6%
1K THE BEDROQH....... 241 102 139 15 &9 93 35 29 33 &7 64 75
e e e e 25.7%| 23.1%| 28.1%| 25.9% 28.3%| 25.9% 20.2%| 28.4%{ 23.5%| 25.1%| 23.1%] 30.9%
Yprmope e s s e 3 nn s 100.0%| 42.3%| 57.7% 6.2%] 28.6%| 38.6%| 14.5%| 12.04| 14.5%| 27.8%| 26.6%| 31.1%
1N AHOTHER PLACE..... 13 & 7 1} 4 2 4 3 3 6 2 2
................... 1.6% 1.4% 1.4% L0% 1.6% 6% 2.3% 2.9% 2.0% 2.2% 7% .8%
................... 100.0%| 46.2%| 53.8% L0%|  30.8%| 15.4%| 30.8%| 23.1%| 23.1%| 46.2%] 15.4%| 15.4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROY PERCENTAGES
BASE = ALL WHOQ WATCH TV
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TABLE 4.
- BY GEMDER, AGE

5: castL

E TY FACILITY

AND SOCIO-ECONOMIC SROUP

TOTAL GENDER AGE BROUP SOCIO-ECONOMIL SrOUP
MALE | FEMALE |14 - 17|18 - 30|31 - 50|51 - &5|QVER 65| A8 c1 €z DE

TOTAL. cvvvivvsnnsunas 1001 477 524 &3 260 375 186 119 156 284 300 261
1§ COMNECTED TQ CABLE

L [ ceracneine 275 125 150 27 78 98 45 27 &7 90 62 56

rtraserssaene cens] 2T.5H| 26.2%] 28.6%| 42.9%| 30.0%| 26.1%| 24.5%] 22.7%| 42.9%| 31.74| 20.7%] 21.5%

v e eoeef 100.0%) - 45.5%) 1 54.5% 9.8%4)  28.4%] 35.6%] 16.4% G.8%| 2&.46%) I2.7X| 22.5%| 20.4%
1§ MOT CONNECTED TO

CABLE TW....oivnnn 726 352 374 36 182 277 139 92 89 194 238 205

T S . - 72.5%) -73.8%| 7T1.4%]  ST.1%). 70.0%| 73.9%| 75.5%4| 77.34) 57.1%| 68.3% 79.3%| 78.5%

................... 100.0% 48.5%) 51.5% 5.0%) 25.v%} 3&.2x] V9% 12,74 12.3%) 26.7%4) 32.8%] 2B.2%

FIRST ROW OF ‘PERCENTAGES = COLUMN PERCENTAGES
SECOND ROY OF PERCENTAGES = ROY PERCENTAGES

BASE =

ALL
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TABLE 4.6: WHO IS MOST INFLUENTIAL PERSON IN THE FAMILY

O WHICH CHANNEL IS CHOSEN
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONONIC GROUP
MALE ~ |FEMALE {14 - 17]18 - 30]31 - 50}51 - 65|OVER 65| AB ¢1 €2 DE

1001 w77 524 63 260 375 184 149 156 284 300 261
236 103 133 17 &1 7a 52 36 37 75 58 &é
23.6%| 21.6%| 25.4%| 27.0%| 23.5%| 18.7x| 28.3% 30.3x| 23.7%| 26.4%| 19.3%| 25.3%
100.0%) 43.6%| 56.4% 7.2%F 25.8%4| 29.7%4| 22.0%| 15.3%x| 15.7%| 31.84) 2h.6%] 28.0%
330 176 154 8 92 132 51 &7 57 94 102 77
33.0%|  36.9%|. 29.6%] 12.7%| 35.4%| 35.2%| 27.7%| 39.5%] 36.5%| 3I3.1%] 34.0%| 29.5%
100.0%4) 53.3%| 46.7% 2.6% 27.9%| 40.0%| 15.5%| t4.2%| 17.3%| 28.5%| 30.9%| 23.3%
168 53 115 & 28 63 50 23 22 43 57 L6
16.8%) 11.14} 21.9% 6.3%) 10.8%| 16.8%| 27.2%| 19.3%| 14.1%] 15.1%] 19.0%) 17.6%
100.0%}  31.5%4] 68.5% 2.6%] 16.7%| 37.5%| 29.8%| 13.7%| 43.9%| 25.6%| 33.9%| 27.4%
204 108 96 32 66 76 21 9 39 54 &9 50
20.6%) 22.6%) 18.3%) 50.8%4| 25.4%| 20.3% 11.4% L% 19.9%] 19.0%| 23.04) 19.2%
100.0%| 52.9%| &7.1%| 15.74%| 32.4%| 37.3%| 10.3% 4. 6% 15.2%| 26.5%| 33.8%| 24.5%
63 37 26 2 13 34 10 4 9 18 14 22
6.3% 7.8% 5.0% 3.2% 5.0% .14 5.4% 4% 5.8% 6.3% 4. 7% B.&%
100.04] 58.7%] 41.3% 3.2%] 20.6%) 54.0%) 15.9% 3%] 14.3%] 28.6%] 22.2%] 34.9%

FIRST ROW. OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROM OF PERCENTAGES = ROYW PERCENTAGES

BASE =

ALL
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TABLE 5.1: PREFERRED SOURCE FOR NEUS ON MALTA
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE -BROUP SCCIO-ECOMOMIL GROUP
MALE . |FEMALE |14 - 17[18 - 30{31 - 50/51 - 65|OVER 65| AB ¢ c2 0E
TOTAL e e eeaenan 1001 477 524 63 260 375 184 19 156 284 300 261
NO PARTICULAR
 PREFERENCE........ 18 12 6 5 7 3 3 0 5 4 5 4
................... 1.8%)  2.5% 1.1#|  7.9x| 2.7 8% 1.6% 0%  3.2%|  1.6%]  1.7%]  1.5%
................... 100.0%| 66.7%| 33.3%| 27.8%| 38.9%| 16.7%| 16.7% 0%| 27.8%| 22.2%| 27.8%| 22.2%
LISTEN TO THEM ON THE
RADIO. vevnnns. . 199 90 109 8 48 &7 33 43 17 51 74 57
................... 19.9%0 18.9% 20.8%| 12.7x%| 18.5%| 17.9%| 17.9%| 3&.1%| 10.9%| 18.0%| 24.7%| 21.8%
et 100.0%| 45.2%| 54.8% 4.0% 24.1%| 33.7%| 16.6x| 21.6%| 8.5% 25.6x) 37.2%| 28.6%|
é52 303 349 34 161 259 132 66 108 185 192 167
&5.1%|  63:5%| 6&.6%| S54.0%| 61.9%| 69.1%| 71.7%| 55.5%| 69.2%| 65.1%| 66.0%| &4.0%
.................... 100.0%] 46.5%| 53.5%] 5.2%| 24.7x| 39.7%| 20.2%| 10.9%| 16.6%| 28.4%| 29.4%| 25.6%
IREAD THEM TN A
HEWSPAPER. ........ 109 61 48 g 33 38 14 9 24 13 22 25
e 10.9%| 12.8%] 9.2%| 14.3%| 15.0%| 10.1%| 7.éx| 7.6x%| 15.4n| 13.4%]  7.3%| 9.6
................... 100.0%] 56.0%] 644.0%| 8.3%| 35.8%| 36.9%| 12.8%| 8.3%| 22.0%| 34.9%| =20.2%| 22.9%
PICK THEM UP- FROM
OTHER PERSONS..... 23 1 12 7 5 8 2 1 2 & 7 8
................... 2.3%  e2.3%l 2.3% 1vax| 1.9%| 2.4%| 1.1% 8% 1.3%] 2.1%|  2.3%|  3.1x
i 100.0%| 47.8%| 52.2%| 30.4%| 21.7%| 34.8%| 8.7%| 4.3%] 8.7x| 26.1%| 30.4%| 34.8%

FIRST ROW OF PERCEHTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

= COLUMN PERCEMTAGES

ALL
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TABLE 5.2: PREFERRED SOURCE FOR FOREIGH MEWS
-~ BY GEMDER, AGE AMD SOCIO-ECONOMIC SROUP

o
TOTAL GEHDER ABE GHOUP SOCIO-ECONOMIC SROUP
HALE |FEMALE |14 - 17]18 - 30]31 - 50|51 - 65/0VER 65| AB t1 €2 DE

TOTAL e ceennunnnn .- 1004 477 524 &3 260 375 184 149 156 284 300 269
HO PARTITULAR

PREFERENCE........ 59 30 29 10 13 19 13 4 4 14 22 19

Fieeers ereeanaas 5.9% 6.3% 5.5%) 15.9% s5.0%) S5.9%) 7.oix] 0 3.es] 2.6%]  4.9%]  7.3% 7.3%

................ weol 1O00.0%] 50.8%] 49.2%) - 16.9%] 22.0%]  32.24| 22.0% 6.8% 6.8%) 23.7%) 37.3%| 32.2%
LISTEN 'TO THEM OH THE

RADIO. . vvnenunnn.n 155 71 84 & &0 48 26 35 1 35 61 48

................ eveo] T5US%| 14.9%] 16.0% 9.5%1 15.4%]  12.8%| t6.1%| 29.4%|  7.1%| 12.3%| 20.3%| 18.4%

et 100.0%| 45.8%| 54.2% 3.9%| 25.8%) 31.0%| 16.8%| 22.6%| 7.1%| 22.6%| 39.4%| 31.0%
WATCH THEH ON-TY..... 675 314 361 33 166 271 132 73 119 197 190 169
. s S &7.46%) 65.8%|  68.9%] 52.4%| 63.8x| 7ve.3x| 71.7%| 61.3%| 76.3%| 69.4%| 63.3%| 64.8%

............. coeees | VO0L0%|  46.5%)  53.5%| &.9%| 2h.6%| 40.1%| 19.6% 10.8%| 17.6%| 29.2%| 28.1%| 25.0%
READ THEM TN A

HEWSPAPER......... 92 52 40 10 34 28 12 & 21 33 20 18

varneeta e rarennn g.2% 10.9% 7.6%0 15.9%| 13.8% 7.5%| 6.5% 5.0%] 13.5%| 11.6% &.7% &.9%

................... 100.0%| 56.5%| 43.5%|  10.9%] 39.1%| 30.4%| 13.0% &.5%| 22.8%| 35.9%| 21.7%| 19.6%
PICK THEM UP FROM

OTHER PERSONS..... 20 10 10 4 5 9 1 1 1 5 7 7

Ceeene e 2.0% 2.1% 1.9% - 6.3% 1.9%  2.4% 5% .8% % 1.8% 2.3% 2.7%

................... 100.0%| 50.0%| 50.0%] 20.0%| 25.0%| 45.0% 5.0% 5.0% 5.0%| 25.0%| 35.0%] 35.0%

FIRST ROW -OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROY OF PERLENTAGES =

BASE =

ALL

ROW PERCENTAGES




Table 6.1 General Preferences for Radio Programme Sectors

8250
74.70
68.10
61.20
50.60
46.70
4220
3750
3640
3560
2030
15.00
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TABLE 6.3-1: RADID STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GEMDER AND SOCID-ECONOMIC GROUP

TOTAL GENDER AGE BHOUP SOCI0O-ECONOMIL GROUP
L- R MALE | FEMALE |14 - 17/98 - 30|31 - 50|59 - &65|0YER 65| AB ¢ 2 DE
TOTALewnunnn cvemeenan 778 370 408 51 219 276 139 93 112 225 245 196
MUSIC
o 136 58 78 3 9 45 42 37 20 30 47 39
ey 17.5%)  15.7%| 19.1%|  5.9%|  4.9%| 16.3%] 30.2%] 39.8%) 17.9%| 13.3%| 19.2%| 19.9%
s 100.0%] b2.6%] S57.4%) 2.2%]  6.6%] 33.1%| 30.9%) 27.2%| 14.7%] 22.1%| 34.6%| 28.7x
RADIQ MALTA 1...uuons 54 25 29 0 5 13 17 19 8 10 29 15
................... 6.9% &.8% 7.4% 0% 2.3% 4. 7% 12.24 20.4% 7.9% L. L% B.6% 7.7%
.................... 100.0%] 46.3%] 53.7% cox|  9.3%l 24.1%| 31.5%| 35.2% q4.8%| 18.5%| 38.9%| 27.8%
RADIO MALTA 2.v.vne.. 19 10 9 0 q 12 2 4 2 3 ¢ 5
............. A, 20451 2.7 2.2% 0% 5%l k.3l 1.eul 0 6.3x] 1.8 2.7%]  2.4%] 2.6%
peasaareesenrm et e g 100.0%]  52.6%] - 47.4% L0%] 5.3%| &3.2%| 10.5%] 21.1%| 10.5% 39.6%| 31.6%| 26.3%
RADIO SUPER f..'.vuu. 107 47 &0 2 16 51 28 10 3 26 48 30
e e e eee ceeo| i3.8%) 12.7%) 16.7%|  3.9%]  7.3%| 18.5%| 20.1%| 10.8%|  2.7%] 11.6%| 19.6%] 15.3%
................... 100.0%) 43.9%| 56.1%] 1.9%| 15.0%| 47.7%| 26.2%| 9.3%| 2.8%] 24.3%| 44.9% 28.0%
RADIO 1010 eenennn.. 37 21 16 4 4 20 7 2 10 9 13 5
et e aa et &.8%0  s.rw| 3.9 7.8x|  1.8x|  7.2x|  s.ow]  z2.2x|  8.9%]  4.0%| 5.3%| 2.6%
frerreeresnaeaenses] 100.0% 56.8% 43,24 10.8% 10.8% 54.9% 18.9% 5.4% 27.0% 24 .3% 35.1% 13.5%
ISLAND SOUND......... 39 16 23 é 23 8 | 1 14 13 - 9 3
o G Pan e e n e s ceeeeeo|  5.0%| &.3%|  5.6x| 11.8%| 10.5%| 2.9% J7xl 91wl 12.5%|  s.8%]  3.7%| 1.5%
................... 100.0%| 41.0%] 59.0%| 15.4%| 59.0%| 20.5%| 2.6%| 2.6x! 35.9%| 33.3x%| 23.1%) 7.7
BAY RADIO.......... i 79 55 24 7 45 26 1 2 16 37 15 11
.................. A o10.2%| 14.9%)  s.9%| 13.7%| 20.5%| 8.7 7H| 2.2% 14.3%) 16.4%|  6.1%|  5.6%
................... 100.0%| 69.6%| 30.4%| &.9%] s57.0%| 30.6%| 1.3%] 2.5%] 20.3%| 46.8%| 19.0%| 13.9%
RTK. .. i Caeee &9 18 51 0 5 32 17 15 g 22 24 15
et ceeeeee| 9% &.9%| t205% L% 2i3%) 11.6%| t2.2x| d6.iu| 7.1 9.8 9.8s|  7.7%
...... e eness | 10020%)  26.1%] 7309% 0zl 7.oex] seceu] 26.6%| 21.7x| 11.6%] 31.9%| 34.8%| 21.7%
LIVE FM.ovi s, 12 7 5 0 6 5 9 0 3 5 3 2
e PRS- 1osub dovzl t.2z 0% 2.7 1.8% 7% L] 2.7%)  1.8%]  1.2%  41.0%
..... covvsoenersesel 100.0% 58.3% 41.7% iy 4 50.0% &1 .7% 8.3% 0% 25.0% 33.3% 25.0% 16.7%
| SHASH. ... G co138 72 66 24 73 33 7 1 13 45 34 L¢
i rrvenrrens 17:7%) 19.5%| 16.2%| 47.1%| 33.3%| 12.0%| 5.0%|  t.4x%| Vi.6%] 20.0%| 13.9%| 23.5%
e e 100:0%| 52.2%1  47.8%| 17.4%| S52.9%| 23.9%  5.1% 7%l 9.4%| 32.6%| 24.6%| 33.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOMD ROW OF PERCENTAGES = ROYW PERCEMTAGES
BASE = ALL WHO LISTEN TC RADIC
(continruad)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE &.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GEMDER AMD SOCIO-ECOMOMIC GROUP

TCTAL GENDER ASE EROUP SOCID-ECONOMIC GROUP
MALE | FEMALE |14 - 17]18 - 30/31 - 50{51 - &5|QVER 65| AB c1 €2 DE
43 34 29 3 18 28 13 1 14 16 15 18
&.1% G.2% 7.0% 5.9% 8.2% 10.1% 9.4% i.1%0 12.5% 7.1% 6.1% 9.2%
100.0%] 54.0%] 46.0% 4.8%0 28.6%1 4b.4%| 20.6% 1.6%] 22.2%| 25.4%| 23.8%| 28.6%
7 4 3 J 4 1 2 0 0 1 4 2
.9% 1.1% 7% 0% i.8% 4% 1.4% L0% 0% b 1.6% 1.0%
100.0%) . 57.1%  42.9% 0% S7.1x%| 146.3%| 28.6% 0% L0%|  14.3%| 57.1%| 28.6%
18 3 15 2 10 4 9 1 1 & [ 5
2.3% .84 3.7% 3.9% &.6% 1.6% 7% 1.1% 9% 2.7% 2.4% 2.6%
100.0%|  16.7%| 83.3% 11.1%| 55.4%| 22.2% 5.6% 5.6% 5.6%| 33.3x%| 33.3%| 27.8%
DISCUSSIONS O
PERSONAL PROBLEMS ;
......... 302 174 128 46 120 G4 24 18 49 99 81 73
.................. 38.8%| &7.0%| 31.43%] 90.2%| 54.8%| 34.1%| 17.3%] 19.4x| 4£3.8%] 46.0%0 33.1%| 37.2%
k; ................... 100.0%) 57.6%0 42.6x%1  15.2%0 39.7% 31.1% 7.9% &.0% 16.2%| 32.8%| 26.8%| 24.24%
....... 68 27 41 bl 5 17 21 25 9 11 28 20
| esereeesaeiranes 8.7% 7.3%0 10.0% 0% 2.3% 6.2%4] 15.1%] 26.9% 8.0% 4.9%) 11.4%] 10.2%
e 100.0% 39.7%| 60.3% 0% 7.4% 25.0%] 30.9%| 36.8% 13.2%| 16.2%4| 41.2% 29.4%
........ 24 ] 16 0 5 B 8 3 2 9 7 6
.................. 3.1% 2.24% 3.9% 0% 2.3% 2.9% 5.8% 3.2% 1.8% 4.0% 2.9% 3.1%
reer e e 100.0%!  33.3%| 66.7% .0%| 20.8%| 33.3%| 33.3x%| 12.5% 8.3%| 37.5%| 29.2%| 25.0%
........ 149 74 78 2 25 71 34 17 7 32 55 55
................... 19.2%1  19.24] 19.1% 3.9%0 91.4x%| 25.7%| 26.54| 18.3% 6.3% 14.2%] 22.4%| 28.1%
L 100.0%] 47.7%| 52.3% 1.3%] 16.8%| 47.7%| 22.8%] 91.4% 4.7%) 21.5%| 36.9%| 36.9%
20 9 11 0 4 10 3 3 4 4 8 &
2.6% 2.4% 2.7% 0% 1.8% 3.6% 2.2% 3.2% 3.6% 1.8% 3.3% 2.0%
100.0%| 45.0%| 55.0% .0%| 20.0%| 50.0%] 45.0%| 15.0%| 20.0%| 20.0%| 40.0%| 20.0%
& 2 2 [ I3 b o 0 il 2 2 0
5% 5% 5% L0% q.8% 0% 0% 0% 0% .94 -V .0%
100.0%] 50.0%] 50.0% L0%1100.0% .04 0% 0% .0%| 50.0%| 50.0% .0%
& 3 1 il 2 2 0 0 0 2 1 1
5% L8% 2% 0% 9% 7% 0% .0% 0% .9% 4% .5%
$00.0% 75.04) 25.0% .0%)  50.0%! 50.0% 0% .0% .0%| 50.0%| 25.0%] 25.0%

FIRST ROYW:OF PERCEMTAGES = COLUMM PERCEMNTAGES
SECGND ROW OF PERCENTAGES = RCM.PERCENTAGES
BASE = ALL WHO LISTEN TG RADIO
(continued)
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TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

- BY AGE, GENDER AND SOCID-ECONOMIC GROUP

r TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
L MALE  |FEMALE |14 - 17}18 - 30{31 - 50|51 - 65|OVER 65| AB 1 €2 DE
- ¢ S . 155 43 112 1 k1] &1 37 26 34 50 &6 28
rrnn s ey ppd 19.9%| 11.6%] 27.5% 2.0%] 13.7%| 22.1%| 26.6%| 28.0%| 27.7%| 22.2%| 18.8%| 14.3%
. 100.0%| 27.7%] 72.3% 6%l 19.4%] 39.4%] 23.9%| 16.8%| 20.0%| 32.3%| 29.7%| 18.1%
LIVE FHevrrrnnnennns . 38 25 13 1 17 10 9 1 10 10 13 5
................... 4.9% &.8% 3.2% 2.0% 7.8% 3.6% 6.5% 1.1% 8.9% 4.4% 5.3% 2.6%
iieieeeerenreeenene] TOOIOR] 65.8%) 34.2% 2.6%| L4.TH| 26.3%] 23.7% 2.6%| 26.3%| 26.3%| 34.2%| 13.2%
SHASH. oo o vennnnnnn 3 1 2 0 3 (i o i} i 2 1 0
.................. . 4% 3% 5% 0% 1.4% 0% 0% 0% 0% . 9% Y . 0%
e as 100.0%4) 33.3%] €6.7% .0%| 100.0% . 0% 0% 0% L0%|  66.7%) 33.3% .0%
RADIO CALYPSO...... v 5 4 1 0 1 1 3 1] 0 1 q 3
e nnpe . 6% 1.1% 2% 0% .5% 4% 2.2% 0% 0% Lb% A% 1.5%
100.0%| 80.0%| 20.0% L0%|  20.0%| 20.0%| 60.0% .0% .0%| 20.0%| 20.0%| 60.0%
UNIVERSITY RADIO..... 3 2 1 0 2 1 0 0 0 2 1 i
................... k% 5% 2% 0% 9% 4% .0% .0% 0% 9% % 0%
et 100.0%] &66.7%| 33.3% 0% 66.7#4| 33.3x 0% 0% 0% 66.7%| 33.3% 0%
RADJU MAS. .. cvrennnnn 3 1 2 1 1 i 0 o 0 1 | 1
TS 4% 3% 5% 2.0% 5% % 0% 0% 0% 6% A% 5%
................... 100.0%  33.3%| 66.7%| 33.3%| 33.3%] 33.3% 0% . 0% L0%) 33.3%] 33.3%] 33.3%
SPORT
NOME . e ee e eenrenanse 486 184 302 33 142 167 85 59 83 149 137 117
herrreenaee e 62.5%] 49.7%| 76.0%] 64.7%| 64.8%] 60.5%| &1.2%] 63.4%| Th.1%| 66.2%| 55.9% 59.7%
ier pme s e reearre 100.0% 37.9%| 62.1% 6.8% 29.2%| 34.4x| 47.5%) 12.4%| 17.1%| 30.7%| 28.2%| 24.1%
RADIO MALTA 1........ 42 28 14 2 4 12 12 12 4 4 18 16
................... 5.4% 7.6% 3.4% 3.9% 1.8% b.3% 8.6%| 12.9% 3.6% 1.8% 7.3% 8.2%
et ne ey 100.0%] 66.7%| 33.3% 4. 8% 9.5%| 28.6%| 28.6%| 28.6% 9.5% 9.5%| 42.94] 38.1%
RADIO MALTA 2. ...... 23 13 10 g 5 10 5 3 2 7 g 5
e 3.0% 3.5% 2.5% 0% 2.3% 3.6% 3.6% 3.2% 1,8% 3.1% 3.7% 2.6%
i eedieecieeieewsa. ]| 100.0%]  56.5%] 43.5% 0% 21.7%4] 43.5%) 21.7x%] 13.0% 8.7%| 30.4%] 39.1x%| 21.7%
108 69 39 8 24 45 22 12 3 29 42 34
il e e e 13.9%1 18.6% 9.6%] 15.7% 9.6%] 16.3%| 15.8%) 12.9% 2.7%| 12.9%| 17.1%| 17.3%
S RO 100.0%) 63.9%) 36.1% T.4%) 19.06%]  61.7%) 20.6%) 41.14% 2.8%) 26.9%] 38.9% 31.5%
RADIO 100 24 19 5| 3 8 9 3 1 2 g 7 6
FIRST ROW (F PERCENTAGES = CULUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL YHO LISTEN TO RADID
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE &.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TaTAL GENDER AGE GROUP SOCIC-ECONOHMIC GROUP
MALE | FEMALE |14 - 17|18 - 30|31 - 50|51 - 65|OVER 65| AB £4 c2 DE

R, S o3oaxl osaax| t.ex|  s.9x| 3.7k 3.3k 2.2%| d.1%| 1.8%|  4.0%|  2.9%)  3.4%

A .| 100.0%| 79.2%| 20.8%| 12.5%| 33.3%| 37.5%| 12.5%| 4.2x| 8.3%| 37.5%| 29.2%| 25.0%

ISLAND SOUND......... 8 6 2 1 7 0 0 0 3 2 3 0

..... ceeeend] o 1.0%) T.6%) 5% 2.0%|  3.2% 0% 0% 0% 2.7% 9% 1.2 .0%

...... veeeeeeeon| 100.0%| 75.0%| 25.0%| 12.5%| 87.5% 0% 0% .0%| 37.5%| 25.0x| 37.5% .0%

.......... . 12 2 2 5 5 i 1 4 5 5 0

S 1.8%  3.ex| 5% 3.9%  2.3%| 1.8%| 7% 1.4%| 3.6 2.2%| 2.0% 0%

eweeeeeeos| 100.0%] 85.7%| 14.3%| 14.3%| 35.7%| 35.7%| 7.1%| 7.1%| 28.6%| 35.7x| 35.7% 0%

50 SO 31 91 22 0 5 14 8 4 6 10 8 7

e | GL0%] 2o6%| 5.6%| 0% 2.3%]  5.1%|  5.8%|  4.3x)  S.4%) b.bx|  3.3%) 3.6

...... ceeesenes| 100.0%) 29.0%| 71.0% 0%| 16.1%| 45.2%| 25.B%| 12.9%| 19.4x%| 32.3%| 25.8%| 22.6X%

FM e mnean 15 14 1 0 7 7 1 0 2 3 8 2

Fiterrnene ceol tu9m|o3.ex| Lex| .ox| 3.ex| 2.5% g%l 0% 1.8 1.3%] 3.3%) 1.0

.................. .| too.0%| 93.3%| 6.7 O%| 66.7%| 46.7%|  6.7% .0%| 13.3%| 20.0%| 53.3%| 13.3x%

................ 15 9 6 1 10 3 0 1 2 5 3 5

........ ceeen| 1.9%] 2o4%| 1.5%| 2.0%4)  4.6%]  1.1% 0% 1% 1.8x| 2.2x| 1.2 2.6%

..... ceeeeeoo| 100.0% 60.0%| 40.0%| 6.7%| 66.7%| 20.0% x| 6.7%| 13.3%| 33.3%| 20.0%| 33.3%

RADIO CALYPSO..... e 10 6 4 1 5 2 2 0 1 1 4 4

~ ceveeeneneen | 13%| 0 1.6%| 1.0 2.0%]  2.3% 7% 1.4% .0% .9% 4% 1.6%]  2.0%

eeevene..o| 100.0%| 60.0%| 40.0%| 10.0%| 50.0%| 20.0%| 20.0% .0%| 10.0%| 10.0%| 40.0%| 40.0%

RADIU MAS............ 2 1 1 0 0 2 0 0 0 1 1 0

............. 3%l 3% 2% 0% 0% 7% .0% .0% .0% 4% b% 0%

................... 100.0%| 50.0%| 50.0%  .0% .0%| 100.0% 0% 0% .0%| 50.0%| 50.0% 0%
MOMEY & BUSINESS

N ik 630, 297 333 51 183] 212 111 73 93 190 188 159

 iiiiiiiiieeeeo...| B1.0%| 80.3x| 81.6%| 100.0%| 83.6x| 76.8% 79.9%| 78.5%| 83.0% B84.4x| 76.7x| 81.1%

eeeeecieccecoono| 10000 47.9%) 52.9%|  B.1%| 29.0%| 33.7%| 17.6%| 11.6x] 14.8%| 30.2%| 29.8% 25.2%

36| 19 17 0 5 10 8 13 7 5 19 5

4.6 S.1x|  b.2m| .0%|  2.3%| 3.6x| 5.8%| 14.0%| 6.3%] 2.2%| 7.8%| 2.6%

100.0%| 52.8%| 47.2%|  .0%| 13.9%| 27.8%| 22.2% 36.1%| 19.4%| 13.9%| 52.8% 13.9%

13 5 8 o 5 % 2 2 2 7 3 1

i L e e T M M M M .5%

FIRST ROW OF PERCENTAGES = COLUMM PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TOQ RADIOQ
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.3-1: RADIO STATION COMPARISOM ON A SET OF SIX PROGRAMME SECTORS
~ BY AGE, GENDER AKD SOCIO-ECONOMIC GROUP

TOTAL GEKDER ASE: GROUP SOCI0-ECONGHIC SROUP
MALE |FEWALE: |14 - 1718 - 30|31 - 50051 - 65|OVER 65| AB 1 2 DE
100.0%| 38.5%| &1.5% L0%| 38.5%| 30.8% 15.4%| 15.4%| 15.4%! 53.8% 23.1%| 7.7%
55 27 28 0 10 28 12 5 0 14 22 22
7.4%0  7.3%]  6.9% 0% h.6%] 10.9%|  8.6%]  5.4% 0%l 6.9%] 9.0%l 11.2%
100.0%] 49.1%| 50.9% 0%| 18.2%| 50.9% 21.8%] 9.1% .0%| 20.0%| 40.0%| 40.0%
8 5 3 ] o & r 0 2 2 2 2
1.0%]  1.4% 7% 0% L0%| 2.2%]  1.4% 0% 1.8% 9% 8% 1.0%
100.0%} 62.5%] 37.5% 0% .0%| 75.0%| 25.0% .0%| 25.0%| 25.0%| 25.0% 25.0%
3 2 1 0 3 o i i 9 2 0 0
A% .5% 2% 0% 1.46% 0% . 0% 0% 9% 9% 0% . 0%
100.0%) 66.7%] 33.3% 0%| 100.0% 0%l .o% L0%|  33.3%| 66.7% 0% . 0%
4 4 o 0 3 1 0 o 0 1 3 0
5% 1.1% 0% 0% 1.k% 4% 0% 0% 0% A% 1.2% 0%
100.0%] 100.0% 0% L0%] 75.0%| 25.0% 0% 0% .0%| 25.0%| 75.0% 0%
L S 18 5 13 i 2 13 3 G 4 5 5 4
................... 2.3%  1.4x|  3.2% 0% 9% 4.Tx] 2.2% J0%|  3.6xi  2.2%| 2.0%| 2.0%
............. veee..| 100.0%| 27.8% 72.2% 0% 19.1%| 72.2%| 16.7% 0% 22.2%4| 27.8%| 27.8%| 22.2%
LIVE FMueerinnvann.. 5 3 2 0 3 2 0 0 2 1 2 0
........ e veeeens 6% .8% .5% 0% 1.4% 7% 0% 0% 1.8% A% 8% 0%
s ce..| 100.0% 60.0%| 40.0% 0% 60.0%| 40.0% 0% .0%| 40.0%| 20.0%| 40.0% 0%
SHASH. « v vervenrennns 1 1 0 i} 1 a 0 0 0 0 1 0
................... A% 3% 0% 0% 5% 0% 0% 0% 0% 0% 4% 0%
................ . 100.0%| 100.0% . 0% .0%| 100.0% 0% 0% 0% 0% .0%| 100.0% . 0%
RADIO CALYPSO........ 3 1 2 0 2 o 1 i q 0 0 2
et e ereaeeres Jb% 3% 5% 0% 9% 0% 7% 0% .9% 0% .o%l 1.0%
Sbhenen g e 100,05 33.3% 66.7% 0% 66.7% 0% 33.3% .0%)  33.3% 0% Loxl 66.7%
2 1 4 o 2 i 0 i 0 | 0 i
3% 3% 2% 0% 9% 0% 0% . 0% 0% 4% 0% 5%
............ venwene] 100.0%!  50.0% 50.0% 0% 100.0% 0% 0% 0% .o%| 50.0% .0%| 50.0%
 CULTURE
NOME. ..oouernnn.. veen 495 246 249 45 160 154 83 53 72 163 143 17
R e 63.6%] 0 66.5%|  61.0%| 88.2%| 73.1%| 55.8%| 59.7%| 57.0%| 64.3%| 72.4%| 58.4%| 59.7%
t;;f';" cesenenedeens | 100.0%] 49.7X] S0.3%[ . 901%| o 32.3%] 31.i%|  16.8%| 10.7%| 14.5%| 32.9%| 28.9% 23.éx
FIRST ROW OF PERCENTAGES = COLUMH PERCENTAGES
SECOND RGW OF PERCEHTAGES = ROW FERCENTAGES
BASE = ALL WHO LISTEH TC RADID
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SI1X PROGRAMME SECTORS
- 'BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

JOTAL GENDER AGE GROUP : SDCIO-ELOXNOMIC BROUP
MALE | FEMALE |14 - 17{18 - 30{31 - 50{51 - 65|0YER 65| AB 1 2 DE
A e B -

RADIO MALTA T....ovu. 49 24 28 1 4 16 1" 17 9 7 25 8
e renene e &.3% 5.7% 6.9% 2.0% 1.8% 5.8% 7.9% 18.3% 8.0% 3.9%| 490.2% b.1%
Ceieiieseseseinenae] 100.0%] 642.9%| 57.1% 2.0% 8.2%| 32.7x| 22.4x| 34.7%| 18.4%| 146.3% 51.0%] 16.3u

RADIQ MALTA 2........ 19 7 12 o 7 7 4 i 3 9 3 4

.......... el zudml tuew| 2.9 Jo%l 3.2 z.sx| 2.9 1.x| 2.7x|  4.o%|  1.2%]  2.0%

i SRR 100.0%] 36.8%| 63.2% .0%| 36.8%| 36.8%| 21.1% 5.3%| 15.8%| 47.4%] 15.8%| 21.1%

RADIO SUPER 1........ 92 47 45 2 20 44 17 9 2 16 39 35
i cvveeeessenal AVIB%] 12.7%) 11.0% 3.9% 9.4%| 15.9%] 12.2% 9.7% 1.8% 7.1%|] 15.9%] 17.9%

............. o) 100.0%] S1.1%] 4B.9% 2.2%0 2V.TH| 47.8%| 18.5% 5.B% 2.2%] AT.4%| 42.4%| 38.0%
RADIO 4090 v v vrnrren 17 g 8 0 2 11 3 1 3 6 2 é
...... SR 2.2% 2.6% 2.0% J0% 9% 4., 0% 2.2% 1.9% 2.7% 2.7% . 8% 3.9%
e ey ceveal 100.0%0 52.9%| &7.1% L0%) 11.8%| 64 T%| 1T.6% 5.9%| 17.6%| 35.3% 11.8%] 35.3%
......... 1 0 1 i 1 i ¢ 0 ] 1 0 I

........... . A% .0% 2% J0% 5% 0% 0% 0% 0% 4% 0% 0%
............. ceeeeo| 100.0% L0%| 100.0% L0%] 100.0% .0% 0% L 0% L0%| 100.0% L0% .0%
R 2 2 G 0 0 2 0 0 1 1 a 0

e e s ey s e J3% 5% L0% 0% 0% 7% .0% . 0% 9% L6% L0% .0%
.......... veeeeee..] 100.0%] f00.0% 0% 0% .0%] 100.0% 0% .0%| 50.0%| 50.0% .0% 0%

; e g e 84 27 57 2 16] 36 18 12 18 17 28 21

| rersresrsa e 10.8% 7.3%  14.0% 3.9% 7.3%]  13.0%) 12.9% 12.9%] 16.1% 7.8% 11.4%| 10.7%

 eeeeeseeeccaen | 100.0%]  32.1% 67.9% 2.4%| 19.0%| 42.9%| 21.4%| 14.3%) 21.4%] 20.2%) 33.3%| 25.0%

.......... 8 5 3 0 3 4 4 0 3 2 3 )
................... 1.0% 1.6% 7% 0% 1.4% 1.4% 7% 0% 2.7% 9% 1.2% 0%
................... 100.0% 62.5%| 37.5% .0%|  37.5%] s0.0%| 12.5% L0%|  37.5%| 25.0%| 37.5% 0%

1 1 0 (i} 4 o i 0 0 0 1 0

% 3% 0% 0% 5% J0% 0% 0% 0% 0% 4% 0%

e 100.0%] 100.0% J0% S0%) 100.0% 0% 0% J0% 0% .0%| 100.0% 0%
2 2 (i 1 4 2 0 ] 0 0 4

5% 5% 0% 5% 4% 1.4% . 0% 0% 0% 0% 2.0%

50.0%] 50.0% 0% 25.0%1 25.0%] 50.0% L0% .0% 0% .0%) 100.0%

3 2 [} 4 1 o 0 1 2 1 1

.Bx% 5% .Gxt 1.8% 6% 0% . 0% .9% 9% 4% L5

FIRST ROW OF PERCENTAGES = COLUMM PERCENTAGES
SECGHO ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL YHO ULISTEN TO RADIO
(continuad)
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TABLE &.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHCRITY - MALTA: MEDIA AUDIT - MARCH 1996

- BY AGE, GENDER AND SOCID~ECONOMIC EROUP

TATAL GENDER AGE- GROUP SO0CI0-ECONOMIC SROUP
a&s.EJ;EmLE 14 - 17118 - 30(31 - 5051 - &5|0VER 65| AB c1 €2 DE
e 100.0%] &0.0%| 40.0% L0%|  80.0%] 20.0% 0% .0%| 20.0%| 40.0%| 20.0%| 20.0%
RADJU MAS. .oveiveiin 1 0 1 1 ¢ I i 0 0 q i ]
iy gy A% 0% 2% 2.0% L0% L0% 0% 0% 0% 4% 0% 0%
e Siseigiis cees | 100.0% L0%] 100.0%) 100.0% .0% 0% 0% 0% 0% 100.0% .0% .0%
| HEALTH/BEAUTY/HOME/LA|
W
HONE. .irveievmiviias 15 256 159 bi 141 134 52 b4 64 128 125 98
civieciesseaesesas ] 58.3%| 69.2%]  39.0%| 86.3%) &b.4%| 68.6%| 37.4%] &7.3%| 57.1%) 56.9%] 51.0%] 50.0%
....... cemiavieieas ) 10000%)  61.7%| 38.3%] 10.6%] 34.0%| 32.3%] 12.5%) 10.6%| 15.6%) 30.8%] 30.1%| 23.6%
RADIQ MALTA 1........ 57 21 36 1 5 10 21 20 12 9 21 15
T oiiiiiiisiiiiaties 7.3% 5.7% 8.8% 2.0% 2.3% 3.6%] 15.1%] 21.5%| 10.7% 4.0% 8.48% 7.7%
,,,,,,,, 100.0%| 35.8%| 63.2% 1.8%) 8.8%| 17.5%| 3&.8% 35.1%| 21.1%| 15.8%| 36.8%| 26.3%
...... 22 5 17 0 7 5 7 3 1 10 5 &
2.8% 1.b% 4,2% 0% 3.2% 1.8% 5:0% 3.2% 9% &by 2.0% 3.1%
St 100.0%] 22.7% 77.3% S0%| 31.8%| 22.7%| 31.8%| 13.6% 4.5%] 45.5%| 22.7%| 27.3%
........ 122 45 77 3 25 60 25 9 I3 23 50 43
................ 15.7%) 12.2%) 18.9% 5.9%]  11.4%] 21.7%| 18.0% 9.7% S.4%|  10.2%] 20.4%| 21.9%
.................. 100.0%} 36.9%] 63.1% 2.5%| 20.5%| 49.2%| 20.5% 7.4% 4.9%] 18.9%| 41.0%| 35.2%
20 & 14 1 9 9 | 0 2 9 & 3
2.6% 1.6% 3.6% 2.0% 4. 1% 3.3% 54 .0% 1.8% 4.0% 2.6% 9.5%
.................... 100.0%i 30.0%| 70.0% 5.0%] 45.0%] 45.0% 5.0% L0%|  10.0%| 45.0%) 30.0%| 15.0%
......... 2 1 1 0 1 1 a 0 1 0 1 0
................... 3% 3% 2% 174 ¥4 YA 0% . 0% 9% .0% A% . 0%
................. 100:0%| 50.0%| 50.0% 0%| 50.0%| 50.0% 0% 0%| 50.0% .0%| 50.0% 0%
5 3 2 v 3 1 9 0 i 3 1] 1
6% 8% J5% L0% 1.6% % 7% 0% 9% 1.3% 0% 5%
il 100.0%| 60.0%| 40.0% J0%| - 60.0% 20.0%| 20.0% .0%| 20.0%] 60.0% .0%| 20.0%
117 25 92 2 21 48 29 17 22 37 33 25
L 15.04]  6.8%] 22.5%) 3.9% 9.6%] 17.4%| 20.9%| 18.3%] 19.6%| 16.4%] 13.5%| 12.8%
Ceen 100.0%] 21.4%| 78.6% 1.7%] 17.9%] 41.0%] 26.8%] 16.5%| 18.8%] 31.6%| 28.2%] 21.4%
1 5 & o 3 7 1 o 2 & 2 4
1.6% 1.4% 5.5% 0% Tih% 2.5% T4 0% 1.8% 2.7% .8% 74

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND -ROW OF PERCENTAGES = ROY PERCENTAGES
BASE = ALL WHO LISTEN TO RAQIO

{continuad)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.3-1: RADIQ STATION COMPARISON OM A SET OF SIX PROGRAMME SECTORS

- BY¥ AGE, GENDER -AND SOCIQ-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCI0-ECOMNOMIC GROUP
MALE  |FEMALE |14 - 17]18 - 30{31 - 50[51 - 65|OVER &5 AB c1 €2 DE
iR e ee ey e 100.0%] 45.5%4] 54.5% L0%| 27.3%| 63.6% 9.1% .0%|  18.2%] 54.5%] 18.2% 9.1%
BHASH. tevevun 3 2 1 G 3 0 o 0 1 0 2 0
idresrererereeren 4% 5% 2% 0% 1.46% 0% L0% 0% 9% 0% .8% 0%
e e e e cevese) 100.0%  66.7%) 33.3% 041 100.0% 0% 0% 0% 33.3% 0% 66.7% 0%
RADIO CALYPSO........ 3 1 2 o 1 1 1 1] 4 0 g 3
e e et bk 3% 5% 0% .5% 4% T4 0% .0% .0% L0% 1.5%
........ cevvmsesewes | 100,041  33.3%| 6&66.7% 0%0 33.3%0 33.3%( 33.3x% 0% 0% 0% 0% 100.0%
RADJU MAS....ocvnnunn 1 0 1 1] a [ 1 Q 0 0 0 1
.......... T A% 0% 2% 0% 0% . 0% T% 0% .0% 0% 0% 5%
........ ..*....¢....1*100.0% 0%} 100.0% 0% 0% 0%} 100.0% 0% 0% 0% .0%| 100.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEM TO RADIO




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GEMDER AND SOCIO-ECONOMIC GROUP

TOTAL GEXDER AGE GROUP SOCIO-ECONOMIC SROUP
L — : . — : N
MALE | FEMALE [14 - 17]18 - 30131 - 50|51 ~ 65|OVER 65| AB 1 2 DE
TOTALwnvnanmmenennnn 778 370 408 51 219 276 139 93 112 225 245 196
| RELIGION
o 286 215 169 45 146 129 41 23 £0 422 100 102
e cenl 69.4%| 58.1%| 44.4%| 88.2%| 66.7%| 46.7%| 29.5%| 24.7%| 53.6%| 56.2%| 40.8%| 52.0%

Ghesevmeseessesaesel 100.0%0 56.0%| 44.04] 11.7%] 38.0%| 33.6%| 10.7x &.0% 15.6X] 31.8%] 26.0%| 26.6%

RADIO MALTA F....... - 53 22 31 0 2 i2 14 25 é 2 27 18
S P 6.8% 5.9% 7.6% 0% .9% 4.3% 10.1%) 26.9% 5.4% L9%1 11.0% 9.24
hoerenaiae wine e e e e .| 100.0%) 41.5%] 58.5% 0% 3.8%] 22.6x] 26.4%0 67.240 11.3% 3.8% 50.9% 34.0%

RADIO MALTA 2........ 17 4 13 0 & é 5 2 1 - & 4 4

£ SRR S A 2.2% 1% 3.2% N 1.8% 2.2% 3.6% 2.24 .9% 3.6% 1.6% 2.0%

e e ce e «1100.0% 23.5% 76.5%4 L0%)  23.5%| 35.3%) 29.4%) 11.8% 5.9%] 47.1%4] 23.5%] 23.5%

RADIO SUPER Tovaeenin 75 36 39 0 i4 33 20 8 1 15 35 24

e e e e 9.6% 9.7% 9.6% .0% b.6%) 12.04] 14.4% 8.6% L9% 6.74] 14.3%] 12.2%4
g nr t e v se e o 100.0%] 48.0% 52.0% 0% 18.7#| 440X 26.74) 10.7% 1.3%] 20.0%| 46.7% 32.0%

[RADIO 10%............ 9 5 4 1 1 7 0 0 1 4 2 2
Gk eeemererar e ain 1.2% 1.6% 1.04 2.0% .5% 2.5% L0% 7 9% 1.8% .8% 1.0%
vesvenaeeaeeaanaane | 100.0%)  55.6%)  A4ob%] 11.1%] 11,14 77.8% 0% L% 11.1%]  hh.4u|  22.2%] 22.2%

BAY RADIO............ 5 2 3 0 3 1 1 0 1 2 9 1
N 6% .5% T% 0% 1.6% 4% 7% 0% 9% 9% A% .5%
T 100.0%| 40.0%] 60.0% L0%| 60.0%] 20.0x| 20.0% L0%| 20.0%] 40.0%| 20.0%| 20.0%

L O 227 82 145 5 L6 85 56 35 40 71 73 43
: 29.2% 22.2%| 35.5% 9.8%| 21.0%| 30.8%| 40.3%| 37.6%| 35.7%| 31.64 29.8%] 21.9%
100,04 36.1%| 63.94 2.2%0 20.3%] 37.4%| 26.7%| 15.4%| 17.6%) 31.3%| 32.2%] 18.9%

5 2 3 o 1 3 1 0 2 1 2 0

6% 5% iy 3 L0% 5% 1.1% LT% 0% 1.8% X .8% L0%
100.0%)  40.0%] 60.0% L0%| 20.0%| &0.0%| 20.0% L0%| 40.0%] 20.0%| 40.0% 0%
1 1 6 0 1 (i i 0 0 0 1 0

A% J3% L 0% 0% 5% 0% 0% 0% 0% 0% 6% L9%
100.0%| 100.0% 0% L0%| 100.0% 0% 0% .0% 0% .0%] 100.0% 0%
Z 1 1 0 1 i} 1 [/ 0 0 0 2

3% 3% .2% 0% .5% 0% T4 . 0% 0% . 0% 0% 1.0%
100.0%] 50.0% 50.0% L0%) 50.0% .0%| 50.0% 0% 0% 0% .0%| 100.0%

FIRST ROW OF PERCENTAGES = COLUMM PERCENTAGES
SECOND -ROY OF PERCENTAGES = ROM PERCENTAGES
BASE = ALL WHO LISTEN TO RADICU
{eentinued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AMND SOCIO-ECONOMIC GROUP

-
TOTAL EMDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE | FEMALE |14 - 17118 - 30{31 - 50[51 - 65|OVER- 65| AB ¢ €2 DE

NOVELS & PLAYS :
HONE. ... et 498 252 246 43 163 170 78 Iy 86 160 136 116
| 64.0%  68.1%] 60.3% 84.3%| Th.bx] 61.6%] S56.1%] 4&7.3%| 76.8%] 71.1%| 55.5% 59.2%
e ; 100.0%] 50.6% 49.4% 8.6%| 32.7%| 34.1%] 15.7% 8.8%] 17.3%] 32.1%] 27.3%| 23.3%
........ 78 22 56 2 é 18 22 30 & 14 39 19
N 10.0% 5940 13.7% 3.9% 2.7% 6.5%] 15.8%] 32.3% 5.4% 6.2%] 15.9% 9.7%
S e e e e aed 100.0%| 28.2%| 71.8% 2.6% 7.7% 23.1%| 28.2%| 38.5% 7.7%| 17.9%] 50.0%| 24.4%
-------- 22 & 14 0 7 7 4 A 2 11 7 2
SRR dimaibie e e 2.8% 2.2% 3.4% 0% 3.2% 2.5% 2.9% 4.3% 1.8% b 9% 2.9% 1.0%
dprsr et g s e eee 100.0%) 36.6%] 43.6% L0%) 31.8%] 31.8%] 18.2%] 18.2% 9.1%] 50.0%| 31.8% 9.1%
...... . 116 56 58 2 24 5% 25 12 7 21 463 L3
| iecciiedianae e TR 1SA%] 1624 3.9%) 11.0%] 18.5%| 18.0%|  12.9% 6.3% 9.3%] 17.6%] 21.9%
e 100.0%|  49.1%] 50.9% 1.8%  21.1%| 6&.7%] 21.9%| 10.5% &.1%| 18.4%{ 37.7%| 37.7%
: 17 11 & 2 9 b 2 ¢ 2 5 5 5
................... 2.2% 3.0% 1.5% 3.9% b 1% 1.4% 1.46% 0% 1.8% 2.2% 2.0% 2.6%
................... 100.0%| 64.7%] 35.3% 11.8%| 52.9%] 23.5%| 11.8% LO%] 11.8%| 29.4%| 29.6%| 29.4%
1 1 o 0 o 1 1] 1] 0 1 0 [}
1% 3% L0% 0% . 0% 4% A .0% . 0% Lb% 0% .0%
100.0%| 100.0% 0% 0% .0%] 100.0% 0% .0% .0%| 100.0% 0% . 0%
| 41 16 25 1 7 23 7 3 8 12 12 9
% . 5.3% 4.,3% 6.1% 2.0% 3.2% 8.3% 5.0% 3.24% 7.1% 5.3% 4.9% L, 6%
E; ................... 100.0%| 39.0%] 61.0% 2.6%) 17.4%) S6.1%) 17.1% 7.3%| 19.5%] 29.3%] 29.3x%; 22.0%
LIVE FM. ..., 4 2 2 1 1 2 a 0 i 1 2 0
e reecarrrerrrenas 5% . S% .5% 2.0% .5% T4 .0% 0% 9% 4% 8% 0%
.................... 100.0%] .- 50.0%) 50.0%| 25.0%|  25.0%| S0.0% 0% .0%] 25.0%| 25.0%| 50.0% 0%
1 0 g 1 0 i} o a i 1 Q
(3% i0% L0% % 0% 0% 0% L0% 0% % 0%
| 100.0% L0% J0%| 100:0% 0% .0% 0% 0% .0%| 100.0% 0%
1 1 0 1 0 4 0 il 0 o 2
3% 2% 0% 5% 0% 7% L% L% 0% 0% 1.0%
50.0%| 50.0% J0%| - 50.0% L0%| 50.0% L% 0% LG% .0%] 100.0%

ILDREN’S PROGRAMMES|

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROM PERCEHTAGES
BASE = ALL WHO LISTEN TO RADIC
{continued)

2



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.3-2: RADIO STATION COMPARISOM OM A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SDCIO-ECONOMIC GROUP

TOTAL GEMDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE | FEMALE |14 - 17]18.- 30{31 - 50}51 - 65/0VER 65| A8 1 €2 DE
620 301 319 47 187 202 115 69 98 184 183 155

T9.7%)  81.4%) 78.2%| 92.2%) 85.4%| 73.2%] 82.74) 74.2%] 87.5%] 81.8%; 74.7%) 79.1%
100.0%( 48.5%) 51.5% 7.6%] 30.2%| 32.6%| 18.5%; 11.1%| 15.8%] 29.7%] 29.5%| 25.0%

27 8 19 2 1 7 4 13 4 2 15 6
3.5% 2.24 4.T% 3.9% 5% 2.5% 2.9%] 14.0% 3.6% 9% 6.1% 3.1%

100.0%) 29.6% T70.4% 7.4% 3.74] 25.9%] 14.84] 4B.1%] 14.8% 7.4%] 55.6%! 22.2%

141 5 9 0 3 6 3 2 1 7 & 2
1.8% 1o4% 2.2% 0% 1.4% 2.2% 2.2% 2.24 9% 3.1% 1.6% 1.0%
100.0%)  35.7%] 64.3% L0%| 21.6%] 42.9%] 21.4%] 14.3% 7.1%| 50.0%| 28.6%| 14.3%
57 30 27 4 10 32 8 é 2 10 27 18

7.34) 8.1%L  6.6% 2.0% &.6%)  11.6% 5.8% 6.5% 1.8% ho6%)  11.0% 9.2%
100.0%]  52.6%] 47.4% 1.84% 17.5%) 56.1%] 14.04] 10.5% 3.55] 17.5%| &7.6%] 39.6%

é 4 2 0 1 5 i 0 1 2 2 1

8% 1.1% 5% 0% 5% 1.8% 0% 0% 9% 9%l .8% 5%
100.0%| 66.7% 33.3% L0%) 16.7%|  83.3% L0% L0 16.7%] 33.3%] 33.3%| 16.74
1 4 0 i 1 0 ¢ ¢ ¢ 1 0 0

A4 3% 0% 0% 5% 0% 0% 0% 0% 4% 0% 0%
100.0%] 100.0% .0% .0%| 100.0% 0% 0% .0% .0%| 100.0% 0% 0%
3 3 0 0 1 2 0 0 1 1 0 1

A% 8% 0% 0% 5% 7% 0% .0% L9% 4% 0% 5%
100.0%] 100.0% 0% L0%| 33.3%| 66.7% .0% L0%|  33.3%| 33.3% 0% 33.3%
39 13 26 0 9 20 7 3 3 15 12 9
5.0% 3.5% 6. 4% 0% b.9% 7.2% 5.0% 3.2% 2.7% 6.7% 4L.9% 4.6%
100.0%] 33.3%| &6.7% 0% 23.4%1 51.3%1 17.9% 7.7% 7.7%] 38.5%| 30.8%| 23.1%
& 2 & 1 2| 2 4 0 2 2 1 1

8% 5% 1.0% 2.0% 9% A% T% 0% 1.8% 9% 4% 5%
100.0%) 33.3%| 6&6.7n| 167wl 33.3%]  33.3%] 16.7% L0%| 33.3%| 33.3%] 16.7%| 16.7%
3 2 1 0 3 1] 0 0 0 1 1 1

6% 8% 2% 0% T.b% 0% 0% 0% 0% % 4% 5%
100.0%) 66.7%| 33.3% L0%) 100.0% 0% 0% . 0% L0%] 33.3%) 33.3:| 33.3x
2 1 1 o 1 o 1 0 0 0 0 2

~5%1 L34 J2x 0% 5% L0% T4 0% 0% L0% 0% 1.0%

FIRST ROW OF PERCENTAGES = COLUMM PERCENTAGES
SECOHD ROW OF PERCENTAGES = ROW PERCEMTAGES
BASE = ALL WHO LISTEN TO'RADIO
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOGCIO-ECONOMIC BROUP
j =

L MALE |FEMALE [14 - 1718 - 30|31 - 50|51 - 65|0VER &5| A® ¢ €2 bE

I P .| 100.0%| s50.0%| s0.0% 0% 50.0% .0%|  50.0% 0% 0% 0% .0%| 100.0%
LOCAL NEWS

HONE. o eveeennennnnns 197 100 97 32 66 64 22 13 36 55 58 48
el SR IESC LU .o| 25.3%| 27.0%| 23.8%| 62.7%| 30.1%| 23.2x%| 15.8%| 14.0%| 32.1%| 26.4%| 23.7%| 26.5%
Ceieieiiioeaeeen.od] 100.0%] 0 50.8%| 49.2%| 16.2%| 33.5%| 32.5%| 11.2%| 6.6%| 18.3%| 27.9%| 29.4%| 26.4%
RADIG MALTA 1........ 92 45 47 2 11 23 28 28 18 19 33 22
eeeeeviieeeeneeenn| T108%| 12.2% 11.5%|  3.9%|  5.0%|  8.3%| 20.1%| 30.1%| 16.1%| 8.4%| 13.5%| 11.2%
s e 100.0%| 48.9%| 51.1%| 2.2% 12.0%| 25.0%] 30.4%| 30.4%| 19.6%| 20.7%| 35.9%| 23.9%
RADIO HALTA 2........ 32 13 19 0 7 12 8 5 2l 9 10 11
reenteciceeeeee ] k%] 3.5% 474 0% 3.2%|  4.3%|  5.8%|  5.4%|  1.8x%| 4.0%| 4.1%| 5.éx
= e o] 100.0%] 40.6%] 59.4% 0% 21.9%| 37.5%| 25.0%] 1s.6%|  6.3%| 28.1%| 31.3%| 34.4%
[RADIO SUPER 1........ 184 95 89 6 31 85 42 20 1 43 74 56
vt eeos 23.7%| 25.7%| 21.8%| 11.8%| 4.2%| 30.8%| 30.2%| 21.5%| 9.8%| 19.1%| 30.2%| 28.6%
...... Ceeeeeeeeeool] 100.0%| 51.6%| 48.6%|  3.3%| 16.8%| e6.2%| 22.8%| 10.9%|  6.0%| 23.4%| 40.2%| 30.4%
RADIO 0% .. ooeeu.. .. 55 29 26 1 19 18 11 6 9 16 18 12
..... ceeenieeeeeed] TU%| 7.8%|  6.4%|  2.0x|  s.7x|  6.5%|  7.9x]  6.5%| s.o%| 7.1%|  7.3%|  6.1%
Ceeeieieieeeool | 10000%] 52.7%] 47.3%|  1.8%| 34.5%| 32.7%| 20.0%| 10.9%| 16.4%| 29.1%| 32.7%| 21.8%
ISLAND SQUND......... 14 5 9 1 9 4 0 0 4 8 2 0
................... 1.8%  1.4%|  2.2x]  2.0%|  4.1%]  1.4x 0% 0% 3.6%| 3.6 8% 0%
..... Ceeneeeeao | t00u0%| 35.7%| 6h.3%]  7.1%| 64.3%| 28.6x% 0% .0%| 28.6x| 57.1%| 14.3% 0%
BAY RADIO............ 42 28 14 4 26 9 2 1 8 24 5 5
................... s.e%l  7.6%]  3.ex|  7.ex| 11.9u|  3.3%|  t.ax|  1.4m| 7.1%| t0.7x|  2.0%|  2.6x%
................... 100.0%| 66.7%| 33.3%| 9.5%| 61.9%| 21.4%| 4.8%| 2.4x| 19.0%| 57.1%| 11.9% 11.9%
RTK..oonss eenerid 98 26 72 0 10 45 24 19 18 31 30 19
e 12.6%) 7.0%| 17.6% 0% 4.6x] 16.3%) 17.3%| 20.4%| 16.1x| 13.8%| 12.2%|  9.7x%
. coveesia | 100.0%) 26:5%) 735 (0% 10.2%| 45.9%| 26.5%| 19.4%| 18.4%| 31.6%| 30.6%| 19.4%
LIVE R g 4 4| g 4 3 o 0 1 5 g 2
e s bt vl oz 0% 1.8%|  1.4% 0% 0% 9%l 1.8% 4| 1.0%
il creeens 100.0%|  50.0%| 50.0% .0%| 50.0%| 50.0% 0% 0% 12.5%| 50.0%| 12.5% 25.0%
§ 36 18 18 3 27 & 0 0 4 12 9 11
S okeex| hex| ek os.ox| 12.3x]  2.2x% 0% Jax| 3.6x|  5.3%|  3.7H|  5.ex
| 100.0%| S0.04| 50.0x 8.3%| 75.0%| 16.7 0% J0%| 11.1%| 33.3% 25.0%| 30.6%

FIRST ROW OF PERCENTAGES = COLUMN PERCEMTAGES
SECOGHD ROW OF PERCEMTAGES = ROYW PERCENTAGES
BASE = ALL WHO LISTEH TO RADIC
{continugd)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.3-2: RADIU STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
-BY ‘AGE, GENDER AND SOCIO-ECONOMIC GROUP

. TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
WALE | FEMALE [14 - 17]18 - 30|31 - 50/51 - &5]OVER 65| AB 1 t2 DE

RADIO CALYPSO. . .vonns 14 6 8 1 & 5 2 o 1 1 4 8
....... SUUROU | Losnl ekl oziom|  2uon] z2urw] 1.8 1.6% J0% 9% %] 1.6%] b4
................ coo] 100.0%0 42.9%] S57.1%|  7.1%| 42.9%| 35.7%] 16.3% 0%l 7.% 7.4%| 28.6%] 57.4%
UNIVERSITY RARIO..... 1 0 1 0 1 0 0 0 (] 0 1 0
e e cenli i K 0% J2% L0% 5% L0% 0% 0% L 0% . 0% 4% L0%
e e crsveees ) 100.0% J0%] 100.0%]  .0%| 1006.0% 0% 0% 0% 0% .0%| 100.0% 0%
RADJU MAS...... S 5 1 4 1 2 1 i q 0 3 i 2
RSN 6% B%| o ta0%] c2.0% 9% 4% S0%] 1.1 0% 1.3% 0% 1.0%
................ ... | to0.0%] 20.0%| 8G,0%| 20.0%| 40.0%| 20.0% L0%] 20.0% L0%]  60.0% 0% 40.0%

| FOREIGN NEWS
IHONE. coovniivnenesant] i 248 121 127 31 86 74 40 17 46 &6 72 &4
e iieaiedees U o3tem| o 32urml 3N.i%| 60D.8%] 39.3%| 26.8%] 28.8%| 18.3%| 49.1%] 29.3%| 29.4%| 32.7x
R T P 100.0%] 48.8%0 S1.2%] 12.5%] 36.7%] 29.8%] 16.1%| 6.9%| 18.5%| 26.6%] 29.0%| 25.8%
RADIO MALTA 1........ 94 48 43 3 13 27 20 28 13 20 33 25
................... 11.7%0 13.0%] 10.5%| 5.9%| 5.9%] 9.8%| 14.4%| 30.1%| 11.6% 8.9%] 13.5%| 12.8%
................... 100.0%) 52.7%0 47.3%]  3.3%| 14.3x%] 29.7%| 22.0%x| 30.8%| 14.3%| 22.0%] 36.3x%] 27.5%
RADIO MALTA 2........] 26 12 14 0 5 11 é 4 2 8 7 9
................... 3.3%  3.2%| 3.4% 0%l 2.3%| 4.0%|  4.3%]  4.3% 1.8% 3.6%|  2.9%]  4.6%)
e n e e s nnannend 100.0%} 46.2%| 53.8% 0% 19.2%] 42.3x| 23.1%| 15.4%| 7.7%| 30.8%| 26.9%] 34.6%
RADIQ SUPER 1........ 152 76 76 & 20 76 33 17 é 37 66 43
e e 19.05%) - 20.5%| 18.6%| 11.8%] 9.1%] 27.5%| 23.7%] 18.3% 5.4%] 16.4%| 26.9%| 21.9%
e 100.0%| S0.0%| 50.0% 3.9%| 13.2%| 50.0%| 21.7%| 11.2% 3.9%] 26.3%| 43.4%| 28.3%
RADIO $07...euvunnnn. 45 26 19 1 12 16 10 6 6 11 17 11
........... e 5.8%  7.0%| 4.7%] 2.0%] 5.5% 5.8%| 7.2 &.5% 5.4%|  4.9%]  6.9% 5.6%
................... 100.0%] ST.8%| 42.2%) 2.2%) 26.74| 35.6%| 22.2%) 13.3%| 13.3%| 24.4%| 37.8%] 24.4¥
ISLAND SOUMD. ... ovoue : 23 8 15 2 14 5 2 g 7 11 3 2
Ciiidiciaiiiiveanh D B0l i 3R 3R 6ukRT 1.8% 1.4% 0% 6.3%0  4.9%]  1.2% 1.0%
e deeeeiiieieaol 10000%] 0 34.8%0 65.2%)  &.Tw|  60.9m| 21.7%| 8.7 J0%| 30.4% 47.8% 13.0% 8.7%
BAY RADIO............ 38 25 13 3 23 9 2 1 7 22 5 4
iieicieeiise 4.9% 6.8% 3.2% 5.9%41. 10.5% 3.3% 1:6% 1.1% 6.3% 9.8% 2.0% 2.0%
‘ N 100.0%|  65.8%| 36.2xl 7.9%| 60.5% 23.7%| 5.3%| 2.6x%| 18.4%| 57.9%| 13.2%] 10.5%

1 .

;&zx‘..,.,.,;;,‘..,.*. 93 261 69 vy 10 49 23 19 17 30 27 19

FIRST ROW OF PERCENTAGES = COLUMM PERCEMTAGES
SECOMD ROW OF PERCEMTAGES = ROW PERCEMTAGES
BASE = ALL WHO LISTEX¥ TO RADIO
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.3-2: RADIQ STATIOHN COMPARISOM QW A SET OF S1X PROGRAMME SECTORS
~ BY AGE, GENDEH AND SOCIO-ECONDMIC GROUP

AGE GROUP SOCIO-ECOROMIC GROUP

18 - 30|31 - 50(51 - &5|OVER 65] AP cq ] DE
10 13 7 4 3 13 14 5
L.6%1  &.7%l 5.0%0 4.3%]  2.7%|  5.8%]  5.7%| 2.6%
28.6%| 37:0%| 20.0%) 11.4%|  8.6%| 37.1%| 40.0%| 14.3%
ISLAND SOUND.........| 7| 3 4 0 6 q 0 6 2 4 i 0
i 9% 8% 1.0% 0% 2.7 4% 0% Lo 1.8%]  1.8% % 0%
......... ceiiiaea.) 100.0%) 42.9% 57.1%)| L0%|  85.7% 14.3% 0% L0%| 28.6x%| 57.1%| 14.3% 0%
BAY RADIO............| 16 10 & i 1 4 g 0 2 7 3 1
| T 2.4%) o c2.rwl 0 1.5%] 2.0%)  5.0%] 1.4% 0% L0%|  t.8%|  3.1%| 2.4% 5%
eiivaesiessessoed| 100.0%] 62.5%| 37.5%) - 6.3%|  68.8% 25.0% 0% J0%|  12.5%| 43.8%| 37.5%] 6.3%
L 611 5] 46 0 6 29 16 10 1 15 18 17
L e 7.8%| k%] 11.3% 0% 2.7%l 10.5%]  i1.5%) t0.8x%|  9.8x|  6.7%|  7.3%| 8.7%
| O ce i iiiio| 100.0%| 26.6% 75.4x 0%l 9.8%) 47.5%| 26.2%| 16.4%| 18.0%| 26.6%| 29.5%| 27.9%
LIVE FMeveeeneens veel 14 7 & o 4 & 1 0 5 3 2 1
| e e O t.b%] 1.9%0 1.0% L0%| 1.8%]  2.2% 7% 0% 4.5%]  1.3% .8% 5%
e e 10000%]  63.6%) 36.4% .0%| 36.4%| 56.5%] 9.1% .o%| 45.5%| 27.3%| 18.2%| 9.1%
SHASH. .uvnennnnnasn ; 3 1 5 2 3 1 0 0 9 2 2 1
................... .8% 3% 1.2%| 3.9%  1.4% 4% 0% 0% 9% 9% .8% 5%
ceeereeerenrieaeaan | 100.0%] 16.7%| 83.3%| 33.3%| 50.0%| 16.7% 0% 0% 16.7%| 33.3%| 33.3%| 16.7%
RADIO CALYPSQ........ 7 3 4 0 3 1 3 0 0 2 1 4
................... 9% 8%l 1.0% L0%] 1.4% 4% 2.2% L 0% 0% 9% 4% 2.0%
................... 100.0%| 42.9%| 57.1% L0%|  42.9%] 14.3%| 42.9% 0% J0%| 28.6%| 14.3%] 57.1%
LUNIVERSITY RADIO..... 1 g 1 0 1 0 0 0 0 0 1 0
................... A% 0% 2% 0% 5% 0% 0% 0% 0% 0% 4% 0%
................. o] 100.0% 0% 100.0% JO%| o 100.0% 0% 0% . 0% 0% .0%| 100.0% 0%

FIRST ROW OF PERCENTAGES = LOLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIQ
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.4-1; TY STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECOMOMIC GROUP

TOTAL GENDER AGE 6ROUP SOC10-ECONOMIC GROUP
MALE |FEMALE |14 - 17[18 - 30|31 - 50/51 - 65|QVER 65| AB ¢ c2 DE
TOTAL...uout Siiaties 936| 441|495 se|  2s4| 3590 73| qo2|  wes|  2e7| 277|243
LOCAL HEWS
NOME. . oveeeennnanns 100 55 45 14 29 33 19 5 20 29 28 23
| escrrerevpeeres 10.7%| 12.5%  9.1x| 24.1%| 11.9%|  9.2%| 11.0%| 4.9%| 13.4%| 10.9%| 10.1x%| 9.5%
i veoo| t00.0%| S5.0%| 45.0%| 14.0%] 29.0%| 33.0%| 19.0x| s.0x| 20.0%¢| 29.0%| 28.0%¢| 23.0%
VML e s44| 289|355 34| a7z 22| 112 8| 16| 192|180 156
| bbb o e 68.8%| 65.5% TV.7%) 5B.8%| 70.5%| &7.4%| 64.7T% 82.4%) T7.9%) 71.9%| 65,04 6€6.2%
vy coo| 100.0%| 4h.9%| 55.1%| 5.3%| 26.7%| 37.6%| 17.4%| 13.0x%| 18.0x| 29.8%| 28.0%| 24.2%
SUPER 1 TV........... 188 9% 9% 10 42 82 41 13 12 44 68 &h
L 20.1%| 21.3%| 19.0%| 17.2%| 17.2%| 22.8%| 23.7%| 12.7x| 8.1%| 16.5%| 24.5%| 26.3%
 eiieeciieiceeeend| 10000%] 50.0%| 50.0%| 5.3%| 22.3%| 43.6%| 21.8%| 6.9%| 6.4%| 23.4x| 36.2%| 34.0%
SHASH TV.....oieeenes ‘ 4 3 1 0| 1 2 1 0 1 2 1 0
i ey axl el x| ekl e Lex| Lew|  Lox| Lrx| LTs| x| 0%
............ weeee..| 100.0%| 75.0%| 25.0%|  .0%| 25.0%| 50.0%| 25.0%  .0x| 25.0%| 50.0% 25.0%|  .0%
FOREIGH NEWS
HONE. .\ sennneneannnns 138 &5 73 17 34 45 28 14 16 35 42 45
| 16.7%] 16.7%| 14.7%| 29.3%| 13.9%| 12.5%| 16.2x| 13.7%| 10.7%] 13.1%| 15.2%| 18.5x
i drireress 100.0%| 47.1%| S52.9%| 12.3%| 26.6%| 32.6x| 20.3%| 10.1%| 11.6x| 25.4%| 30.4%| 32.6x
VM. e eeeeeeeennns 299 136 163 16 71| 109 55 48 36 82 99 82
eyt 31.9%| 30.8%| 32.9%| 27.6%| 29.1%| 30.4x| 31.8%| 47.1%| 24.2x| 30.7%| 35.7%| 3T.7%
................... 100.0%| 45.5%| 54.5%| 5.4%| 23.7%| 36.5%| 18.4%| 16.1%| 12.0%| 27.4%| 33.4%| 27.4%
SUPER 1 TV........... 115 58 57 4 25 50 2% 12 5 25 56 29
................... 12.3%| 13.2%| 11.5%| 6.9%| 10.2%| 13.9%| 13.9%| 11.8x| 3.4x| 9.4x| 20.2%| 11.9%
................... 100.0%| 50.4%| 49.6%| 3.5%| 21.7x| 43.5%| 20.9%| 10.4%| 4.3%| 21.7%| 48.74| 25.2%
SMASH TV...vennennns 1] 1 0 0 1 0 0 0 0 0 1 0
e Awl el .ox| o .oe] 6] 0% os|  .0% .o%| 0% 4% 0%
. R 100.0%| 100.0%  .0%|  .0%| 100.0%  .0% 0%l .0%  .ox|  .ox| 100.0%]  .0x
RAT STATIONS......... 93| e 102 8 48 80 38 19 47 58 44 I
L 20.6%| 20.6%| 20.6x| 13.8%| 19.7%| 22.3%| 22.0%| 18.&%| 31.5%x| 21.7%| 15.9%| 18.1%
e 100.0%| 47.2%| S2.8%|  4.1%| 24.9%| 41.5%| 19.7%| 9.8%| 26.4x| 30.1%| 22.8%| 22.8%
FININVEST TV...o.onva] 1031 4k 59 6 34 41 19 3 20 38 19 26
e Bediiidue t1.0%| 1000w 119 10.3%| 13.9x] 1taex| 1.0 2.9%] 13.4%| 1h.2x|  6.9%| 107

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SELOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{continuad)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.4~1: TV STATION COMPARISON OM A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCI0-ECONOMIC GROUP )

GENDER AGE GROUP SOCIU~ECONOHIL SROUP
MALE |FEMALE [14 - 17118 - 30{37 - 50151 - &5|OVER 65| AB 4 €2 DE
42.7%| ST.5%|  S.ax] 33.0%| 39.8%] 18.4%| 2.9%| 19.4%| 36.9%| 18.4%| 25.2%
(OTHER ITALIAN
STATIONS . ivueenns 5 3 2 1 3 j 0 0 0 1 3 9
e e 5% 7% %D 1.TED 1.2% 3% 0% 0% 0% A%l 1.1% 4%
e e i Ll 100.0%| 60.0%  40.0%] 20.0%| s60.0%| 20.0% 0% 0% .0%| 20.0%] 60.0%| 20.0%
SATELLITE STATIONS... 82 43 39 6 28 33 9 6 25 28 13 16
e dann o B.8%  9.8% T.9%| 10.3% 11.5% 9.2%| 5.2%| 5.9%| 16.8%| 10.5%| 4.7%| 6.&%
T T 100.0%)  52.4%| 7.6%] 7.3% 34.1%) 40.2%] 19.0%| 7.3%| 30.5% 34.1%| 15.9%] 19.5%
SPORTS .
NONE. ..o s 418 122 296 24 9% 161 84 55 55 123 126 114
g caiani GG.TH| O 20.7%)  59.B%| 41.4%| 38.5%| 44.8%| 48.6%| 53.9%| 36.9%| 46.1%| 45.5%| 46.9%
 eieeeecwvaiovenna | 100,0%] 29.2%] TOUB%| 507X 22.5% 38.5%| 20.1%| 13.2%| 13.2%] 29.4%| 30.1%| 27.3%
R ETRRT 136 72 4 4 33 46 32 21 20 27 52 37
Y 14.5%] 16.3%| 12.9% 6.9%] 13.5%| 12.8%| 18.5%| 20.6%| 13.4% 10.1%| 18.8% 15.2%
e e e e e 100.0%| ©52.9% 47.1%)  2.9%| 26.3%| 33.8%| 23.5%| 15.4%| 14.7%] 19.9%| 38.2%| 27.2%
SUPER 1 TV. it ivnnns 73 41 32 3 16 32 12 10 3 13 34 23
R e e e e 7.8%  9.3%) 6.5%] s.am|  G.ex|  so9x|  6.9%|  9.8%|  2.0%]  4.9%| 12.3u%|  9.5%
St R oo} 10000%]) S6.2%] 0 43.8%0 4% 21.9%] 43.8%| 16.4%| 13.7%]  4.1%| 17.8%| 46.6%] 31.5%
SMASH TV, . veiieennns 5 2 3 1 i 2 q 0 0 2 9 2
R 5% 5% 6% 1.7% 4% 6% 6% 0% 0% 7% 4% .8%
........... ceeeeene| 100.0%|  40.0%| 60:0%| 20.0%| 20.0%| 40.0%| 20.0% 0% .0%| 40.0%| 20.0%| 40.0%
RAI STATIONS......... 117 83 34 5 28 51 25 8 27 28 32 30
................... 12.5% 18.8%| 6.9%| 8.6%] 11.5%| 14.2%| 14.5%] 7.8%| 18.1%| 10.5%| 11.6%| 12.3%
e, oo 100.0%| 70.9%] 29.1%|  4.3%| 23.9%| 43.6%| 21.4%] 6.8%| 23.1%| 23.9%| 27.4%| 25.6%
FININVEST TV..\wonon 74 52 22 & 29 28 10 1 i5 30 13 16
........ - 7.9%0 11.8%] o 4ikx| 10.3%| 11.9%] 0 T.8%)  5.8%)  1.0% 10.9%| 14.2%|  4.7%]  6.6%
i 1&9.0%;‘ 70.3%| 29.7%| oB.i%| 3v.zk o 3Tosk| 13:5x| 4.4%] 2003%|  40.5%| 17.6%| 29.6%
ﬁrssa ITALIAN
STATIONS...... s 15 13 2 1 7 5 1 | 5 3 4 3
. T 1.8% . 2.9% 4% 1.7%l 2.9%) 1.4u J6%l d.0%] 3.6%l 1.t%| 1.4% 1.2%
o e o] 400,05 B6.7H| 43.3u| €.Txl 46 TH] 33.3nl 6.TH| 6.7l 33.3%| 20.0%| 26.7%| 20.0%
SATELLITE STATIONS... 98 56 42 14 16 34 8 & 24 49 5 18
e b ~

FIRST ROW OF PERCENTAGES = COLUMN PERCEMTAGES
SECOND ROV OF PERCENTAGES = ROW PERCEMTAGES
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.4-1: TY STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY:- AGE, GENDER- AKD SOCIO-ECONOMIC &ROUP

TOTAL GEKDER AGE GROUP SOCI0-ECONOMIC GROUP
HALE | FEMALE |14 - 17118 - 30|31 - 50|51 - &5/0VER 65| AB ¢l €2 OE
r Y A een ] 10.5%) 12.7% 8.5%| 26.1%] 14.8% 9.5% b 6% 5.9%] 16.1%| 15.4% 5.4% 7.4%
e e eeo ] 100.0%] 57.9%] 42.9%| 16.3%| 36.7%) 34.7% 8.2% 6.1%| 26.5%| 41.8%| 95.3%| 98.4%
WEATHER
HONE. . i enmranemns ! 204 104 100 26 b4 81 34 19 33 54 55 62
.......... ceeevenees ] 218K 23.6%| 20.2%) 46.8%| 18.0%| 22.6%| 19.7%| 18.6%| 22.1%| 20.2%| 19.9%| 25.5%
v rreseereensss | 000K 51.0%)  49.0%] 12.7%] 21.6%| 39.7%] 16.7% 9.3%| 16.2%| 26.5%| 27.0%| 30.4%
7 R R | 502 222 280 20 123 194 100 &5 82 148 149 123
A 53.6%| 50.3%| 56.6%| 36.5%| 50.4%| S4.0%] 57.8%| 63.7%| 55.0%| 55.4%| 53.8% 50.6%
NN SRR, | 100.0%| 44.2% 55.8% G:0%] 26.5%] 38.6%] 19.9%) 12.9%| 16.3%| 29.5%| 29.7%| 26.5%
LSUPER 1 Ve vt enennns 97 40 57 3 21 42 20 11 & 23 43 25
........ voreereeene | 40.6% 9.1%)  11.5% 5.2% 8.6% 11.7%| 11.6%| 40.8% 4.0% 8.6%| 15.5%| 10.3%
ceissdvessveneseses | 100.0%0 0 41.2%]  58.8% IoA%| o 21.6%] 43.3%] 20.6%] 11.3% 6.2%4| 23.7%| 44.3%| 25.8%
SMASH TV. .. .cunn T | 5 1 0 0 1 o 0 0 o 0 1 ]
............... B A% 2% 0% L0% 4% 0% .0% . 0% 0% .0% 4% 0%
S 100.0%} 100.0% 0% .0%| 100.0% 0% 0% 0% 0% .0%| 100.0% 0%
RAL STATIONS......... 67 38 29 4 25 22 10 & 14 20 18 15
EEE ST S 7.2% 8.6% 5.9% 6.9%4| 10.2% 6.1% 5.8% 5.94 9.4% 7.5%4 &8.5% 6.2%
................... 100.0%)  56.7% 43.3% 6.0%| 37.3%| 32.8% 14.9% 9.0%] 20.9% 29.9%| 26.9%| 22.4%
FININVEST TV....vvunn 34 18 16 2 15 10 6 1 5 11 8 10
......... AL N 3.6% 4.1% 3.2% 3.4% 6.1% 2.8% 3.5% 1.0% 3.4% 4.1% 2.9% b 1%
................... 100.0%] 52.9%| &7.1% 5.9%]  4b.1%| 29.4%| 17.6% 2.9%| 16.7x| 32.4%| 23.5%| 29.4%
OTHER ITALIAN
STATIONS v vvunnn ., 4 3 1 0 2 2 0 0 i 0 2 4
................... 4% 7% 2% 0% .8% &% 0% 0% 7% . 0% 7% 4%
................... 100.0%| 75.0%| 25.0% J0%| 50,04 50.0% 0% L0%|  25:0% .0%| 50.0%| 25.0%
SATELLITE STATIONS... 27 15 i2 3 13 8 3 a 8 11 1 7
T Gl 2.9% 3.4% 2.6% 5.2% 5.3% 2.2% 1.7% .0% 5.4% 4. 1% A% 2.9%
eiciveiecieeen s 100.0%]) 55.6%) 0 kb kx|l 11oinl 48m| 2906%|  11.1% L% 29.6%| 40.7% 3.7%| 25.9%
FEATURE FILMS
HONE. . covvinvvivvann, 262 121 1h1 13 44 100 58 50 45 &8 76 73
e coas| QBLOK| 27.4%| 2B.SH| . 22.4%|. A6.8B%K| 27.9%| 33.5% 49.0%| 30.2%; 25.5%| 27.4%| 30.0%
L wewwvs| 100.0%) 46.2% 53.8% 5.0%| 15:6%| 38:2%| 22.1%| 19.1%| 17.2%| 26.0%| 29.0%| 27.9%

FIRST -ROW--UF PERCENTAGES = COLUMN- PERCEMTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.4~1: TY STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE SROUFP SOCIC-ECONOMIC GROUP
HALE —]mme 14 - 17118 - 30|31 -'50{51 - &5/0VER 65| 4B 1 t2 DE
e — S -
48 17 3 1 10 12 8 17 & 16 13 13
................... s.mt 3.9%  &.3%  4.7x%] 6.1%] 3.3%) 4.6%| 16.7%| 4.0%|  6.0%] 4.7%| 5.3%
.................. 100.0%)  35.4%| 6h.6%| 2.1%| 20.8% 25.0% 46.7%| 35.4%| 12.5%| 33.3%| 27.1%| 27.1%
18 5 13 ¢ 3 7 5 3 i 2 13 3
.................. 1.9%] 0 i.i%]  2.6% 0%l 1.2x] 1.9%| 2.9 2.9% 0% sl 4.7%] 1.2
................. 100.0%] 27.8%| 72.2% L0%) 16.7%0 38.9%| 27.8%| 16.7% Jo%| 11.1x| 72| 6.7
S I 5 2 3 0 3 1 4 G a i} & 4
5% .5% 6% 0% 1.2% 3% 6% 0% 0% 0% 1.4% 4%
G v e s e 100.0%| 40.0% 60.0% 0% &0.0% 20.0%) 20.0% 0% 0% 0% 80.0% 20.0%
104 44 60 4 23 39 25 13 14 27 40 23
11.1% 10.0% 12.1% 6.9%£ G.h% 10.9% 14.5% 12.7% 9.6% 10.1% 14 . 4% 9.5%
100.0%| 42:3%| 57.7%| 3.B%| 22.1%| 37.5% 24.0%] 12.5%| 13.5%] 26.0%| 38.5%| 22.1%
398 200 198 30 124 164 &4 16 58 114 413 193
L2.5%  &5.46%1 40.0% 5Y.74% 50.8% §5.7% 37.0% 15.7% 38.9% L2.7% £0.8% 5&.5%
100.0% 50.3% 49.74% 7.5% 31.2% 41 .24 16.1% b, 0% 14.6% 28.6% 28.4% 28.4%
OTHER TTALIAM

STATIONS wovunnnin 10 7 3 i 3 4 1 1 i g & 3
et s 1.1%0 1.6% 6%l 1.THl 1o2H] 1.1u% 6% 1.0% 7% 0% 2.2% 1.2%
................... 100.0% 70.0% 30.0% 10.0% 30.0% &0.0% 10.0% 10.0% 10.0% 0% £0. 0% 30.0%
91 45 46 9 37 32 19 2 25 40 12 14
................... 9.7% 10.2% 2.3% 15.5% 15.2% 8.9% &. k% 2.0% 16.8% 15.0% 4.3% 5.8%
O A 100.04 L9.5% 50.5% 9.9% LU.7% 35.24 12.1% 2.2% 27.5% Lb 0% 13.2% 15.6%
................ 632 347 285 33 153 254 121 71 106 177 184 1658
................... &7 .5% 78.7% 57.6% 56.9% &2.7%4 70.8% 69.9% &9 .6% 71.9% &&.3% 66.46% &7.9%
Eibmtm et e gt b R 100.0% 54.9%) 45.%% 5.2% 2L.2% LU.2% 19.9% 11.2% 16.8% 2B.0% 29.9% 26.1%
G 34 8 26 a (< 14 & B 5 & 16 g
e e 3.6% 1.8% 5.3% 1 4 2.5% 3.9% 3.5% 7.8% 3.4% 1.5% 3.8% 3.7%
.................... 100.0%| 23.5% 16.5% 0% 17.8%1  &1.2% 17.6% 23.5% 146 .74 11.8% &7 1% 26.5%
11 s & 0 2 5 2 2 o 0 & 5
te2xl 1% 12 0% JB%| o duk%| . ti2x) 2.0% 0% J0%| 2.2 2.1%
100.0% 45.5% 54.5% J0% 18.2%|  &5.5% 18.2% 18.2% 0% 0% 54 .5% £5.5%

FIRST ROW OF PERCENTAGES = -COLUMN PERCENTAGES
SECOMD ROW OF PERCEMTAGES. = ROW PERCENTAGES
BASE = ALL WHQ YWATCH TY

(continuad)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.4-1: TY STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
-~ BY AGE, GENDER AND SOCIQ-ECOMOMIC GROUP

TOTAL GENDER AGE GROUP SOC10-ECONOMIC SROUP
MALE  |FEWALE |14 - 17118 - 30031 - 50|51 - &5|0DVER &5| AB (4] t2 DE
SHASH TVivuvuineeoen . 4 2 2 ¢ 4 3 0 0 q 0 2 q
et aa e e A% 5% 4% 0% % . 8% 0% .0% 7% 0% 7% 4%
eeeeseeeaaaeerees 100.0%] S50.0%) 50.0% J0xl  25.0%1 75.0% L0% .0%] 25.0% .0%| 50.0%| 25.0%
RAT STATIONS......... 34 9 25 1 10 13 5 5 8 1 7 8
i dpaaya e ey 3.6% 2.0% 5.1% 1.7% 4. 1% 3.6% 2.9%|  4.9% 5.4% 4.9% 2.5% 3.3%
Crerecnaaaaeaseras 100.0%| 26.5%] 73.5% 2.9%0 29.4% 38.2%| 14.7%| 16.7%| 23.5%| 32.4%| 20.6%| 23.5%
FINIMVEST TVieuivvrennn 188 57 131 20 60 57 38 13 25 59 54 50
dbeeate et e ana ey 2001%| 12.9%| 26.5%| 36.5%] 26.6%| 15.9%| 22.0%| 12.7%| 16.8%] 22.1%| 419.5%| 20.6%
cerecreecneersenaes| 100.0%| 30.3%| 69.7%] 10.6%| 31.9% 30.3% 20.2% 6.9%0 13.3%| 31.4%| 28.7%] 26.&%
OTHER ITALIAN
STATIONS. cotvuvun ; 6 5 1 9 1 3 0 9 1 1 2 2
O, e 6% T.1% 2% 1.7% % . 8% 0% 1.0% JT% A% 7% . 8%
et aaaean 100.0%] 83.3%) 16.7%] 16.7% 16.7%| 50.0% J0%] 16.7%] 16.7%] 16.7%] 33.3%| 3IT.3x
SATELLITE STATIONS... 27 8 19 3 11 10 1 2 3 15 6 3
................... 2.9% 1.8% 3.8% 5.2% 4.5% 2.8% 6% 2.0% 2.0% 5.6% 2.2% 1.2%
ceraaa. e 100.0% 29.6%| 70.4%| 11.1%| 40.7%] 37.0% 3.7% 7.4%| 11.1%] 55.6%| =22.2%| 11.1%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

BASE = ALL WHO WATCH TV

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES




TABLE 6.4-2: TV STATION COMPARISOM OM A SET OF SI1X PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

- BY AGE, GEXDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE SROUP $0CI0-ECONOMIT §ROUP
MALE | FEMALE [14 - 17]18 - 30|31 - 50|51 - 65/QVER 45| AB ¢ £2 DE
: BT I S
936 441 495 58 244 359 173 102 149 267 277 243
345 151 194 32 82 114 70 50 bé 96 98 105
36.9%|  34.2%| 39.2%| 55.2%| 33.6% 30.9% 40.5%| 49.0%] 30.9% 36.0%] 35.4%) 43.2%
100.0%| 43.8% 56.2%| 9.3x| 23.8% 32.2%| 20.3%| 46.5%| 13.3%| 27.8% 28.6%| 30.4%
107 45 &2 4 17 43 30 13 13 32 38 24
bbb veeel 1%L t10.2%0 t2.5%]  6.9%|  T.om| 12.0%] 17.3%| 12.7%| 8.7x| 12.0%| 13.7%| 9.9%
................... 100.0%] 42.1%1 S57.9%| 3.7%| 15.9%| 40.2%| 28.0%] 12.1%| 12.1%| 29.9%| 35.5%| 22.4%
SUPER 1 TWouuuuenunn. 54 28 26 ] 12 28 8 & 4 & 27 17
i Veeres ey 5.8%| 6.3%  5.3x% 0% 4.9%l  7.8%] o 4.6%] 5.9%| 2.7%]  2.2%| 9.7%] 7.0%
................... 100.0%| 51.9%| 48.1% 0% 22.2%| 51.9% 14.8%| 11.1%| 7.4%| 11.1x| S50.0%| 31.5%
SMASH TV.ovinvunnn i 1 1 0 0 1 ) 0 o o i 1 o
.......... e A% L2% 0% 0% A% 0% . 0% 0% 0% 0% 4% 0%
................... 100.0%] 100.0% 0% L0%| 100.0% 0% 0% L0% 0% .0%| 100.0% 0%
RAT STATIONS:........ 262 115 127 12 &1 106 39 24 L4 67 71 60
...... Criimeneeeess]| 25.9% 26.4%| 25.7%| 20.7%| 25.0%| 29.5%| 22.5% 23.5%| 29.5%| 25.1% 25.6%) 24.7%
B . ve.o} T00:0%] 47.5%) 52.5%] 5.0%| 25.2%| 43.8%| 6.1%| 9.9%| 18.2%| 27.7%] 29.3%) 24.8%
FININVEST TV..ovv.n.. &1 34 27 2 25 22 10 2 7 17 23 1
........ e 6.5%  7.7%  5.5%|  3.4%| 10.2%)  6.1%|  5.8%| 2.0%) 4.7x| 6.4%| 8.3x] 5.8%
............ veeeene| 100.0%] 55.7%] 44.3%]  3.3%| 41.0%| 36.1%| 16.4%| 3.3%| 11.5%| 27.94| 37.7x%) 23.0%
OTHER TTALIAN

STATIONS.......... 4 3 1 ¢ 1 2 9 0 1 0 q 2
................... A% 7% 2% 0% 4% 6% 6% 0% 7% 0% 4% .8%
................... 100.0%| 75.0%| 25.0% L0%| 25.0%| 50.0%| 25.0% .0%|  25.0% J0%| 25.0%] 50.0%
SATELLITE STATIONS... 122 64 58 8 45 47 15 7 34 49 18 24
iiiisiaiiiivi 15.0%]  16.5%] MEoTED o 13:.8%) 18i4%|  13.1%)  8.7%| 6.9%| 22.8%| 18.4%|  &.5%]  8.6%
i 106.0%] 52.5%| 47.5% o b.6%| 36.9% 38.5%1 12.3%]  5.T®| 27.9%) 40.2%) 4.8%) 47.2%

CURRENT AFFAIRS
BOME. . oo vinvcons 596 283 313 53 155 212 107 49 84 172 178 162
e 6}.7%1 &h.2% 63.2%0 91.4%]  63.5%| 59.1%| 61.8%| 67.6%| 56.4%| &4.4%| 66.3x| 66.7%
Lol Jla00.0%0 47.5%) szosuloB.9%| 26.0% 3506k 18.0% 11.6%| 14.1%| 28.9%| 29.9%| 27.2%
TVt et e s 114 491‘ &5 2 22 48 26 16 18 28 35 29

FIRST ROM OF PERCENTAGES = COLUMMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV

{centinuad)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.4-2: TV STATION COMPARISON OX A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP )

-
- TOTAL GENDER AGE GROUP SOCI0-ECONOHIC SROUP
 MALE lfsﬁﬁLs 14 - 17118 - 30139 - 50{51 - 65|0YER 65| AB 1 t2 DE
e iees i 12u2s) 1R 1301% 3.4% 9.0%] 13.4%] 15.0%] 15.7%] 12.9%| 10.5%] 14.1%| 11.9%
R A .| 100.0%] 43.0%| 57.0% 1.8%| 19.3%| 42.1%| 22.8%| 14.0%| 15.8%] 2Th.6%| 34.2%| 25.4%
SUPER 1 TV......oo... 45‘ 23 22 1 9 20 10 5 3 7 18 17
------ e 4. 8% 5.2% bob% 1.7% 3.7% 5.6% 5.8% L. 9% 2.0% 2.6% 6.5% 7.0%
....... veedeesaeed] 100.0%] 51.9%|  48.9%|  2.2%] 20.0%| 44.4%| 22.24) 11.1% 6.7%] 15.6%] 40.0%| 37.8%
SMASH TV...... i . 2z 1 1 0 q § i 0 i ] 2 0
e L B J2% 2% L2% 0% % 3% 0% 0% L0% 0% 7% 0%
L Sl 100.0%| 50.0%| 50.0% .0%| 50.0%] 50.0% 0% .0% 0% L0%| 100.0% 0%
RAL STATIONS  ....... . 64 24 40 i 12 30 14 & 12 20 19 13
e &.8% 5.4% B.1% 0% 4.9% 8.4% 8.1% 7.8% 8.1% 7.5% 6.9% 5.3%
eeieuieeeaieeeoal] 100.0%) 37.5%) 62.5% J0%L 18.8%| 46.9%] 21.9%| 12.5%| 18.8%| 31.3%| 29.7%| 20.3%
FININVEST TV....... o &1 35 26 1 23 28 7 2 13 21 15 12
iy 6.5% 7.9% 5.3% 1.7% 9.4%| 7.8% 4. 0% 2.0% 8.7% 7.9% 5.4% 4.9%
......... CULC e 10000%] STUA%] 42.6%|  1.6% 37.T4| 45.9%) 11.5% 3.3%|  21.3%| 34.4%| 246.6%| 19.7%
kQTHER ITALTAN
STATIONS...ouvninn 2 2 ] 0 1 1 0 0 1 0 0 1
e e 2% L5% 0% 0% 4% 3% 0% . 0% 7% 0% 0% A%
e cewoo| 10000%) 100.0% 0% .0%| s50.0%| 50.0% 0% L0%|  50.0% 0% .0%| 50.0%
SATELLITE STATIONS... 52 24 28 1 21 19 9 2 18 19 & 9
PR 5.6% S.4% 5.7% 1.7% &.6% 5.3% 5.2% 2.0%| 12.1% 7.1% 2.2% 3.7%
..... Cieeereesenas.| 100:0%] 46.2%] 53.8% 1.9%| 40.4%| 36.5%| 17.3% 3.8%| 34.6%| 36.5% 11.5%| 17.3%
DISCUSSIONS
NONE. .o iiennn, 411 195 216 46 106 153 &8 38 63 125 115 108
................... 43.9%] 44.2%) 43.6%| 79.3%| 43.4%| 42.6%| 39.3%| 37.3%| 42.3%| 4&.8%| 41.5%] bb.b%
e 100.0%] 47.4%] 52.6%| 11.2%] 25.8%| 37.2%| 16.5% 9.2%] 15.3%| 30.4%| 28.0%| 26.3%
326 158 174 7 78 127 71 L3 &4 90 90 85
36.8%] 35.1%1 34.5%] 12.1%| 32.0%] 35.4%) 41.0%] 42.2%| 40.9%] 33.7%| 32.5%| 35.0%
| 100.0%| 47.5%| 52.5%| 2Z.oi%|  23.9%) 39.0%| 29.8%) 13.2%| 18.7x%] 27.6x| 27.é%| 26.1%
102} 47 55 1 2z 47 21 14 5 21 47 29
10.9%) 10.7%) 11.1% 1.7% 9.0%) 13.1%] 12.1%| 10.8% 3.4% 7.9%0 17.0%} 11.9%
100.0%) 46.1%| 53.9%) - 1:0%| 2106%| 46.1%) 20.6K| 10.8% 4.9%| 20.6%] 4é.1%| 28.4%
‘e g g Zf (i 1 g i 1 0 1 o 9
FIRST RACY OF PERCEWTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROYW PERCEMTAGES
BASE = ALL WHO WATCH TV
{continued)



TABLE 6.4-2: TY STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

- BY AGE, GEMDER AND SOCIO-ECONOMIC GROUP

TOTAL SEMDER AGE ‘GROUP SOCI0-ECONOMIC EROUP
r ; — ;
| MALE |FEMALE |14 - 1718 - 30|37 - 50{51 - &5|OVER 65| AB £ €2 DE
s .2z¥. J0% k% 0% 4% 0% 0% 1.0% 0% % 0% 4%
e eieneneeene] 100.0% J0%| 100.0% (0% 50.0% 0% J0%|  50.0% 0%l 50.0% .0%| 50.0%
RAT STATIONS. ...uuus . 39| 17 22 q 10 13 9 3 11 8 14 &
- ho2nl o 3i9%) e.kn) 1.7s] k%] 3.6 5.2%| 5.9%]  7.e%]  3.0%|  5.9%|  2.5%
-~ Ll 100.0%) - 43.6%]  S6.4%|  2.6%| 25.6%| 33.3%| 23.1%| 15.4%| 28.2%| 20.5%| 35.9%| 15.4%
FININVEST TV......... 38| 19 19 3 18 12 2 3 5 15 9 9
Crerrervarneeeeeeel wA%L . 4.3%0 3.8%]  5.2%] 7.6 3.3%) t1.2%|  2.9%|  3.4%|  5.6%| 32| 3.7%
e ciiiviiives| 100.0%) 50.0% 50.0%|  7.9%| 47.4%| 31.6% 5.3%| 7.9%| 13.2x| 39.5%| 23.7% 23.7%
OTHER ITALIAN
STATIONS . ovvrvins 2 2 0 i 1 | 0 0 9 0 0 1
2%l 5% 0% .0% 4% 3% 0% 0% 7% 0% . 0% 4%
100.0%| 100.0% 0% L0%| 50.0% 50.0% 0% .ox| 30.0% .0% .0x%| 50.0%
i6 3 10 0 8 ; 2 o 3 7 2 4
1.7%)  t.4%f  2.0% L%l 3.3%| 0 1.7%) 1.2% L% 2.0%]  2.6% TRl 1.6%
...... 100.0%| 37.5%] 62.5% .0%| 50.0% 37.5%| 12.5% J0%| 18.8%| 43.8%| 12.5%| 25.0%
QUIZZES/GAME
© SHOMS/VARIETY
| PROGRAMMES
NONE . e v evevennnnns .. 371 213 158 25 95 137 66 48 54, 106 108 103
........ 39.6% 48.3%| 31.9%| 43.1%| 38.9%| 38.2%| 38.2%| 47.1%| 36.2%| 39.7%| 39.0%| 42.4%
e 100.0%| 57.4%| 42.6%| 6.7%| 25.6%| 36.9%| 17.8%| 12.9%] 14.6%| 28.6%] 29.1%| 27.8%
9% 30 &4 3 16 39 20 16 11 16 35 32
................... 10.0%]  6.8% 12.9%] 5.2%|  6.6x%| 10.9% 11.6%| 15.7%| 7.4%] 6.0%| 12.6%] 13.2%
................... 100.0%] 31.9% 68.1%] 3.2x| 17.0%| 41.5%] 21.3%| 17.0%| 11.7% 17.0%| 37.2%| 34&.0%
12 & 6 0 2 3 5 2 0 o 7 5
S L 0% 8% 8% T 2.0% 0% 0% 2.5%]  2.1%
| 100.0% 50.0%| S50.0% %] 1607 25.0%)  41.7%) 16.7% 0% .6zl 58.3% 41.7%
i ol 1 g 1 o 0 0 0 ] 1 o
sl 10% L% 0% 4% 0% 0% 0% 0% 0% 4% 0%
100.0%| L0%| 100.0% 0%} 100.0% 0% 0% 0% 0% 0% 100.0% 0%
e 29| 42 3 15 28 17 & 13 15 27 16
7.6%|  6.6x| &.5%|  s.2x|  6.1%|  7.8%| 9.8%| 7.8%| 8.7%| 5.6x| 9.7% 6.6%
100.0%| 40.8%| 59.2%| ¢.z§§ 211l 39.4% 2309xl  11.3%| 18.3%| 21.1x%| 38.0% 22.5%
b
FIRST ROM OF PERCENTAGES = COLUMM PERCENTAGES
SECOND ROY OF PERCEMTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{continued)

3



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER. AKD SOCIO-ECONOMIC GROUP

-~
TOTAL GENDER AGE GROUP SO0C10-ECONOMIC GROUP
HALE  |FEMALE |14 - 17}18 - 30|31 - 50/51 - 65|OVER 65| AB ¢ c2 BE

- EC TR 2 + ; +-

[;IHEHVEST‘TV... ...... 337T_- 143 194 20 97 134 40 26 58 114 91 77
cevveneereerenancns ) 36.0% 32.4%| 39.2%] 34.5%| 39.8% 37.3% 3b.7%| 25.5%] 38.9% 41.6%] 32.9% 31.7%
e e cee ] 100.0%] 42.6%) S57T.6% 5.9%] 28.8%| 39.8%| 17.8% 7.7%) 97.2%| 32.9%| 27.0%| 22.8%

OTHER ITALIAN

STATIONS tcvernnnnn 3 2 1 1 1 1 6 1] 1 0 1 4
e S, 3% 5% 2% 1 7% 4% 3% . 0% .0% LT% 0% 53 4%
.................. | 100.0%] 66.7%| 33.3%| 33.3%) 33.3%] 33.3% 0% L0%]  33.3% .0%] 33.3%| 33.3%

SATELLITE STATIONS... 47 18 29 6 17 17 5 2 12 19 7 9
e e 5.0%]  6.1% 5.9% 10.3% 7.0% b T% 2.9% 2.0% 8.1% 7.1% 2.5% 3.7%
vererneeeneneees] 100.0%] 38.3%| 61.7%] 12.8%] 3&.2%| 36.2%| 10.6% 4.3%]  25.5%] 40.4%| 16.9%| 19.1%

HUSIC YIDEO-CLIPS

LHONE .. svvivesiivnannns 621 287 334 25 17 259 143 77 97 170 187 167

cieeiieveeaesenens| 86.3%]  65.1%] 67.5%)  43.1%1 . 48.0%| 72.1%| 82.7%| 75.5%| 65.1%] &3.7x| 67.5%4| €8.7%
................... 100.0%|  46.2% 55.8% &.0%  18.8%0 41.7%] 23.0%] 12.4%| 15.6%1 27.4%| 30.1%] 26.9%

L 61 30 31 2 25 22 3 9 114 13 23 14

 eeeeaeseeeetennne 6.5% 6.8% 6.3% 3.6%) 10.2% 6.1% 1.7% 8.8% 7.6% 4.9% 8.3% 5.8%
................... 100.0%] 49.2%| 50.8% 3.3%) 41.0%| 36.1% 4.9% 14.8%| 18.0%| 21.3%| 37.7%| 23.0%

SUPER 1 TWeeinrvunune 26 13 13 2 3 12 & 3 1 5 12 8
eeereataearaaaen, 2.8% 2.9% 2.6% 3.4% 1.2% 3.3% 3.5% 2.9% N4 1.9% L. 3% 3.3%
................... 100.0%}  50.0% 50.0% 7.7%] 11.5%| 46.2%| 23.1%| 11.5% 3.8%| 19.2%| 46.2% 30.8%

SHASH TW.eeneneeeanns 14 1 9 2 é 3 3 g 1 € 3 4
....... ereeeaeeee 1.5% 1.1% 1.8% 3.6% 2.5% .8% 1.7% 0% 7% 2.2% 1.1% 1.6%
................... 100.0%]  35.7%] 64.3%| 14.3%] 42.9%| 21.4%] 21.4% L 0% 7.4%| 42.9% 21.4x%| 28.6%

RAT STATIONS......... 35 11 24 1 8 13 5 8 5 10 13 7
................... 3.7% 2.5% 4,8% 1.7% 3.3% 3.6% 2.9% 7.8% 3.4% 3.7% L.7% 2.9%
creereoeeseneeeaene] 100.0%]  31.4%| 68.6% 2.9%] 22.9% 37:4%: 14.3%| . 22.9%| 14.3%| 28.6%| 37.1%| 20.0%

FINIMVEST TW...iiiv.. 59 401 19 5 23 20 7 & 4 15 26 14
S &.3% 9.1%1  3.8% 8.6% 9.4% 5.6% 4. 0% 3.9% 2.7% 5.6% 9.4% 5.8%
................... 100.0%] &7.8%) 32.2% B.5% 39.0%| 33.9% 11.9% 6.8% &.8%] 25.4%] 4b.4%| 23.7%

(OTHER ITALIAN
STATIONS . ovvivusn - 38 174 21 71 20 8 3 0 5 14 § 13
e e 4. 1% 3.9% b.25) 12.1% 8.2% 2.2% 1.7% 0% 3.4% 5.2%4 2.2% 5.3%

i iiiiiiaaeenenss]| 100.0%]  44.TH| 55.3%|  18.4%)  52.6%| 21.1% 7.9% L0%|  13.2%| 36.8x%| 15.8% 34.2%

L i B i i SR

FIRST ROY OF PERCEHTAGES =

COLUMN PERCEMNTAGES

SECOND ROW OF PERCENTAGES = ROY PERCENTAGES

BASE = ALL WHO WATCH TV

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE £.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP )

TaTAL GENDER AGE SRCGUP SOCIC-ECONOMIC SROUP
HALE |FEMALE [14 - 17]18 - 30|31 - 50|51 - 65|over 65| am ¢ €2 DE
5 .

SATELLITE STATIONS... 82 38 4 14 42 22 3 4 25 34 7 16
e aeeaas 8.8%| 8.6x| 8.9%| 26.1x| 17.2%  6.1%|  1.7x|  1.0%| 16.8%| 12.7%| 2.5%| 6.éx
........ Cieeeeieo ] 10000%] 46.3%| S3.7%| 17.1%| 51.2%] 26.8x| 3.7%| 1.2%| 30.5%| 41.5%| 8.5%| 19.5%

PLAYS

HONE . wse s eennneennns . 608 302 306 51 171 215 144 50 190 193 162 143
................... 65.0%| 68.5%| &t.8x| 87.9%| 70.1x| s9.9x| e4.2x| s8.8x| 73.ex| 72.3%| s58.5%| s8.8%
R R 100.0%] 49.7%| 50.3%| 8.4%| 28.1% 35.4%| 18.3%| 9.9%| 18.1%| 31.7%| 26.6% 23.5%

U S 227 90 437 5 42 107 42 34 25 49 83 70
ieiiineneeneeos] 26.3%) 20.04%) 27.7H|  8.6%| 47.2%| 29.8%| 26.3%| 30.4%| 16.8%| 18.4%| 30.0%| 28.8%
................... 100.0%] 39.6%| 60.4%| 2.2x| 18.5%| 47.1%| 18.5%( 13.7%| 11.0%| 21.6%| 36.6%| 30.8%

SUPER 1 TVeoneounnns 37 20 17 1 g 16 8 3 3 6 18 10
e ko] &uskl 3.ex] 1.7x| 3.7x| 4.5%]  s.ex|  2.9%|  2.0%|  2.2%|  6.5%|  4.1x
.................... 100.0%| sé.1%| 45.9%| 2.7x| z4.3%| e3.2%] 21.6x%| 8.1%|  s.1%| 16.2x] 48.6%| 27.0%

SHASH TV. e eeeennnnns 9 0 1 i 0 1 8 0 0 0 9 0
................... % 0% 2% 0% 0% 3% 0% 0% 0% 0% 4% 0%
S 5% e e e 100.0% .0%| 100.0% .0% .0%| 100.0% 0% 0% 0% .0%| 100.0% 0%

RAI STATIONS........ ; 26 8 16 0 7 5 4 4 5 5 7 7
erereneeeeeeeea]  2.6%  1.8%|  3.2% 0% 2.9%  2.5%|  2.3%  3.9%|  3.4%|  1.9%] 2.5%| 2.9%
................... 100.0%| 33.3%| 66.7% 0x| 29.2%| 37.5%| 16.7%| 16.7x| 20.8%| 20.8x| 29.2%| 29.2x%

FININVEST TV........ . 22 13 9 0 8 7 3 4 3 7 6 &
................... 2.6%]  2.9%]  1.8% 0% 3.3%| 1.9m| 1.7s| 3.9%|  2.0%| 2.6%| 2.2u| 2.5%
................... 100.0%| 59.1%| 40.9% J0%| 36.4%| 31.8%| 13.6%| 18.2%] 13.6%| 31.8%| 27.3u| 27.3%

OTHER 1TALIAN
STATIONS .. ..n..... 4 3 1 0 1 9 2 0 1 1 0 2
................... 4% 7% 2% .0% 4% 3% 1.2% 0% 7% 4% 0% 8%

..................... 100.0%| 75.0%| 25.0% 0% 25.0% 25.0%| 50.0% 0% 25.0%| 25.0% .0%| 50.0%

SATELLITE STATIONS.. 13 5 8 1 & 3 3 0 2 6 ¢ 5
................. Gob el o) voekl x| 2is 8% 1.7x 0% 1.3%] 2.2x 0% 2.1%
.............. w&.ﬂxj 38.5%| 61.5%| 7.7%| se.2%] 23.1%| 23.1% 0% 15.6%] 46.2% .0%| 38.5%

FIRST ROW OF PERCENTAGES = COLUMN PERCEHTAGES
SECOHD ROM OF FPERCENTAGES = ROMW. PERCENTAGES
BASE = ALL WHO-WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.4-3: TV STATION COMPARISON OM A SET OF FIVE PROGRAMME SECTORS
- ‘BY ‘AGE, GENDER AND SOCIO-ECONOKIC GROUP

TOTAL GEMDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE . |FEMALE |14 - 17|18 - 30{31 - 50!51 - €5/0VER &5| 4B c1 £2 DE
—t - - -
TOTAL . ccvcnnn TP —— 936 &b1 LG5 58 264 359 173 102 149 267 277 263
ART & CULTURE
HONE . v mnrarovaes 622 302 320 50 167 228 105 72 88 186 183 165
...... e | 86.5%] 68.5%| 64.6%| 86.2%| 68.4%| 63.5%] 60.7%| 70.6%| 59.1%] 6€9.7%| 66.1%| 67.9%
T — 100.0%] 48.64] 51.6% 8.0%] 26.8%| 36.7%] 16.9%| 11.6%] 14.1%| 29.9%| 29.4%| 24.5%
VML G e SR 167 &9 98 4 32 70 42 19 37 39 51 40
cevemreeaneenessnl  TTBRL 1564 19,84 6.9%|  13.1%] 19.5%] 26.3%| i8.6%] 26.8%) 46.64) 18.4%) 16.5%
evrreneerreneaeewes O TO000%E 4134 58.7% 2.4%|  19.2%] 41.9%] 25.1%| 11.4%] 22.2%| 23.4%) 30.5% 24.0%
SUPER 1 TWonvrnonnon 54 26 28 1 13 23 13 & 4 10 24 16
P R —— 5.8% 5.9%4 5.7% 1.7% 5.3% &bk 7.5% 3.9% 2.7% 3.7% 8.7% §.6%
T —— . 100.0%] 48.1%] 51.94 1.9%| 26.1%| 42.6%) 26.1% 7.6% 7.6%| 18.5%| &4.4%) 29.6%
RAL STATIONS....... o 42 18| 24 1 13 13 10 5 9 13 9 11
........... — &.5% 4.4 4. 8% .74 5.34 3.6% 5.8% b 9% 6. 0% &.9% 3.2% 4.5%
SR eeeneses] 10000% 42.9%] 57.14 2.4%]  31.0%] 31.0%| 23.8%] 11.9% 21.4%] 31.0%| 21.4%) 26.2%
FIMIRVEST TV......... 28 15 13 2 9 14 2 1 4 g 8 7
.......... S W 3.0% 3.46% 2.6% 3.4% 3.7% 3.9% 1.2% 1.0% 2.74 3.46% 2.94 2.9%
e A T een) 100.0%) S3.6K] L64% 7.1%) 32.%%] 50.0% 7.9% 3.6%| 16.3%] 32.1%) 28.6%] 25.0%
OTHER ITALIAN
STATIONS v 2 2 0 a 1 i G g 1 ] ] 1
R . 2% 5% 0% 0% Y4 3% 0% 0% T4 .04 .0% 4%
.......... reeneeaoo| TOO.0%] 100.0% 0% .0%| 50.0%| 50.0% 0% .0%| 50.0% L0% 0% 50.0%
SATELLITE STATIONS... 21 9 12 o 9 10 1 1 é 10 2 3
................... 2.2% 2.0% 2.4% 0% 3.7% 2.8%] 6% 1.0% 4.0% 3.74 LT% 1.2%
........... ceeren.o| 100.0% 42.9%] 57.1% 0% 42.9%] 47.6% b.8% & 8% 28.6%| 47.6% 9.5% 14.3%
WOMEN'S PROGRAMMES
[HOME. ... Cecebadies = 592 331 261 51 166 213 101 &1 90 179 165 158
S ool 83.2%) 7S.w| SZuTk| o 87.9%| 68.0x| 59.3%| 58.4%| 59.8%| 60.4%| 6é7.0%| 59.6% 65.0%
Cre e e | 100.0%)  55.94) 4414 8.6%1 28.0%4) 36.0%| 17.1%| 10.3%| 15.2%| 30.2%| 27.9%] 26.7%
THHL L e 200 54 146 3 39 83 48 27 b 42 66 48
eedaeseeseeddaee] 20h06KY 12.2%) 0 29.5% s.2%| 16.0%| 23.1%| 27.7%| 26.5%| 29.5%| 15.7%] 23.8%| 19.8%
e V000K 270 T3L0K 15%0 195Kl RS Rk 0% 1305%)  22.0%)  21.0%] 33.0%) 26.0%
;53953 T TVeeewnerecnst Sél 18 38 2 14 28 11 5 3 13 27 13

FIRET ROW OF PERCEMTAGES = COLUMN PERCEWTAGES
SECOKD ROW OF PERCENTAGES = ROW PERCEHTAGES
BASE = ALL WHO HATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.4-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCID-ECONOMIC GROUP

TOTAL GENDER ABE gROUP SOCIO-ECONOMIC GROUP
[ MALE | FEMALE |14 - 17)18 - 3031 - 50/51 - 65|0YER 65| AB € £e DE
-
Ceeeeean Crreaseaaes 6.0% 4.1% 7.7% 3.4% &.9% 7.8% §.4% 4.9% 2.0% &, 9% 9.74 5.3%

................... 100.0%] 32.1%; 67.94 3,65 17.9%] 50.0%] 19.6% 8.94 5.4%| 23.2%| 48.2%| 23.2%

SHASH TY............. 1 1] 1 Q 1 1] 0 0 Q ] 0 1
tereceeeenteereannsy 1% 0% 2% .04 4% 0% 0% 0% R4 .0% 0% 4%
caerecsraecannaaras 100,04 L04] 100.0% .04] 100.0% 0% .0% .0% 0% 0% .0%] 100.0%

RAT STATIONS......... 19 8 1 0 5 4 5 ] & 5 é &
R S - 2.0% 1.8% 2.24 0% 2.0% 1.1% 2.9% 4.9% 2.7% 1.9% 2.2% 1.6%
................... 100.0%) 42.14] 57.9% L0%]  26.3%|  21.9%] 26.3%| 26.3%| 21.14] 26.3%] 31.6x] 21.1%

FININVEST TV......... 49 23 17 1 15 17 5 2 2 12 13 13
PSS AR S 4.3% 5.2% 3.4% 1.74 &.1% 4. 7% 2.94 2.0% 1.3% 4.5% &.7% 5.3%

................... 100.0%| 57.54] +&2.5% 2.5%| 37.5%| 42.5%| 12.5% 5.0% 5.0%] 30.0%| 32.5%| 32.5%

|QTHER ITALIAN

STATIONS....... - 2 2 0 a 1 1 0 0 1 g 0 1
................... 2% 5% 0% 0% Lh% .34 . 0% 0% 1% 0% .05 kA
................... 100.0%; 100.0% .04 .0%| 50.0%] 50.0% 0% L0%) 50.0%4 0% .0%] 50.0%

SATELLITE STATIONS... 26 5 21 1 7 13 3 2 5 16 ] 5
................... 2.8% 1.1% 4.2% 1.74 2.9% 3.6% 1.74 2.9% 3.4% 6.0% 4 2.1%
................... 100.0%] 19.2%] 80.8% 3.8%| 26.9%) 50.0%] 11.5% 7.7%) 19.2%4) 61.5% 0% 19.24

HONE .. ... iiinnnnnns 665 339 326 48 166 237 139 75 141 194 184 176

................... 71.0%| 76.9%| 65.9%] 82.8%| 68.0%| 66.0%| 80.3%| 73.5%| 74.5%| 72.7%) 66.4%| 72.4X
tereccesearstarraes 100.0%) 51.0%| 49.0% 7.2%| 25.0% 35.6%| 20.9%| 11.3%| 16.7%| 29.2%| 27.7%] 26.5%
TVM. ..., e 90 28 62 0 19 34 21 16 14 18 34 24
.................... 9.6% &.3%) 12.5% -0% 7.8% 9.5% 12.1%] 15.7% 9.6% §.7%) 12.3% 9.9%
................... 100.0%| 31.1%| ¢é8.9% J0%| 21.1%] 3708%| 23.3%| 17.8%| 15.éx| 20.0%x| 37.8%| 26.7%
SUPER 1 TW...oonil Ve 25 11 14 i} 7 9 & 3 4 2 16 7
e eeeee et iaian 2.7% 2.5% 2.8% 0% 2.9% 2.5% 3.5% 2.9% .0% T% 5.8% 2.9%
Gl e e e 100,04 44.0% 56.0%4 J0%)  28.0%] 36.0%4) 24.04) 12.0% > 8.0%] 64.0%) 28.0%
RAL STATIONS.....uues 31 11 20 1 7 18 1 & 3 6 11 11
FDAE R 3.34 2.5% &.0% 1.7% 2.94 5.04 .64 3.9% 2.0% 2.2%4 &. 0% 4.5%4

Ceediiesid e ees e | TT00U0R] 35054 66.5% 3024 Z2.6n) 38.1%4 3.24) 12.9% 9.7%) 19.4%| 35.5%] 35.5%

[FIMRVEST TVooicein] 86 37| 47 5 30 42 4 3 14 26 26 18

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO HWATCH TV
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.4-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE | FEMALE |16 - 17|18 - 30431 - 50|51 - 65|0VER &5| AB 1 c2 DE

e ie e 9.0% 8.4%) - 9.5% B.6%| 12.3% 11.7% 2.3%|  2.9% 9.4% 9.7% 9.6% 7.4%

T Oey Coee|UY00VOK] 46 .0%) 56.0%F 6.0%] 35.7%| 50.0%| &.8%] 3.6%| 16.7%] 31.0%| 31.0%| 29.4x%
OTHER ITALIAN

STATIONS . vovnnnnns 5 3 2 i} 4 1 i 0 1 2 o 2
KT S 5% 1% 4% 0% 1.6% 3% 0% 0% T% 7% 0% . 8%
cevasrsevsenensserel TO0.0%]  60.0%] 40.0% .0%| 80.0%| 20.0% .0% .0%| 20.0%| 40.0% L0%]  40.0%

SATELLITE STATIONS... 36 12 24 4 11 18 2 4 & 19 6 5

i e g e . 3.8% o 2.7%| 4.8%  6.9%|  4.5% 5.0% 1.2% 1.0% 4. 0% 7.1% 2.2% 2.1%

Gevssnrceeaeneveeee| T00:0% 33.3%]  66.7%| 11.1%| 30.6%| 50.0% 5.6% 2.8% 16.7x%| 52.8%! 16.7%| 13.9%
RELIGION

HONE . .+ civmnennnnanens 568 291 277 52 172 218 87 39 93 170 152 153

ceiieesesesiereesne ] G0.7%] o 66.0%| 56:0%| 89.7%| 70.5%| &0.7%| 50.3x| 38.2%| 62.4%| 63.7%| 54.9%| 63.0%

. 100.0%] 51.2%) 48.8%] 9.2%| 30.3%| 38.4%| 15.3% 6.9%] 16.4%] 29.9%| 26.8%] 26.9%

TYH G eeveeaan e 268 105 163 & 41 99 70 52 45 73 89 &1

et eeeeeeew] 2B.6%| 23.8% 32.9%| 10.3%| 16.8%| 27.6%| 40.5%] 51.0%| 30.2%| 27.3%| 32.1%| 25.1%
........ e s 100.0%| 39.2%| 60.8%| 2.2%| 15.3%| 36.9%| 26.1%| 19.4%| 16.8%| 27.2%| 33.2%| 22.8%

SUPER 4 TVWerevwennnns 48 21 27 i} 14 22 9 3 q 7 24 16

e s 5.9% 4.8% 5.5% 0% 5.7% 6.1% 5.2% 2.9% LT 2.6% 8.7% 6.6%

Yice aivisinmininin 1 o o ceees]| 100.0%] 43.8% 56.3% .0%] 29.2%| 45.8%| 18.8% 6.3% 2.1%| 16.6%| 50.0%| 33.3x
|RAT STATIONS...... e 23 9 14 0 5 6 5 7 & 6 5 6
..... e 2.5%| - 2.0% 2.8% 0% 2.0% 1.7% 2.9% 6.9% 4.0% 2.2% 1.8% 2.5%
................. 100.0%| 39.1%] 60.9% L0%] 21.7%) 26.1%| 21.7%| 30.4%| 26.1%| 26.1%| 21.7%| 26.1%
FININVEST TV......... 21 13 8 0 8 10 2 1 3 & 7 5
e, 2.2% 2.9% 1.6% 0% 3.3%  2.8% 1.2% 1.0% 2.0% 2.2% 2.5% 2.1%
................... 100.0%]  61.9%]  38.1% L0%| 38.1%| 47.6% 9.5%)  4.8%| 14.3%| 28.6%| 33.3%| 23.8%
OTHER TTALTAN ,

STATIONS. ... S 2 2 o i} 1 4 i} i 9 0 | 1
e e .2% .5% 0% 0% 4% 3% 0% . 0% 7% . 0% . 0% h%
T J..|t00.0%! 100.00% 0% L0%1 50.0%|  50.0% 0% L0%|  50.0% 0% .0%| 50.0%

SATELLITE STATIONS... 6 i 6 0 3 3 0 0 ] 5 0 1
e i 6% 173 . o 0% 1e2% 8% 0% 0% 0% 1.9% 0% 33
e e e e e 100.0% L0%) 100,04 J0%{ 50.0%] 50.0% .0x% . 0% L0%x| 83.3% 0%l 16.7%

FIRST ROW OF PERCEMTAGES = COLUMM PERCENTAGES

BASE = ALL WHO YWATCH TY

SECOND ROY . OF PERCENTAGES = ROY PERCEMTAGES

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.4-3: TV STATION COMPARISOM Q% A SET OF FIVE PROGRAMME SECTORS
= BY ABE, GENDER ARD SOCIO-ECONOMIC GROUP

TOTAL ‘GEMDER AGE RROUP SOCID-ECONOMIC GROUP
CMALE | FEMALE |14 - 17|18 - 30031 - 50|51 - &5/0VER 65| AB 4 t2 DE
BUSINESS/FINAKCE
HOKE .ot varevnsnnnenes 767 358 409 56 194 297 136 84 115 225 222 205
e e 81.9%]  8Y.24| 82.6%| 96.6%| 79.5%| 82.7%| TB.6%| 82.4%| 77.2%| 84.3% 80.1%] B84.4%
e e ey 100.0%)  46.7%) 53.3% 7.3%| 25.3% 38.7%| 17.7%| 11.0%| 15.0%| 29.3%| 28.9%| 26.7x
A &9 34 35 1 13 23 22 10 18 15 21 15
S 7ohxl TRl Tovs) 1.7mb 5.3%] 0 6.4%| 12.7%|  9.8%) 12.1%|  5.6%| 7.6%| 6.2%

creseeenrersseeeee TOQLOK] 49.3%]  50.7% 1.6%)  18.8% 33.3%) 31.9%| 16.5%| 26.4%| 2.7 30.4%) 21.7%

SUPER 4 TVaervsvnunns 26 13 13 0 5 13 5 3 0 4 14 8
e evee o] 20BRL 2.09% 2.6% 0%l 2.0%]  s.e%]  2.9%]  2.9m Joal o 1.s%] 5. 3.3
S ..l 100.0%]  sou0xl souox L%l 1924 so.0%| 19.2%| 11.sx (x| 15.4%| 53.8%| 30.8%

RAT STATIONS...... e 17 § 1 1 6 4 3 3 2 4 7 4
ieivereriereenee . 1i8%0 Tubml 2ozal trxl 2.5% 1.t%] t.rel 2.9%] 1.3m| ausm] 2.5%| 1.6

S 100.0%] 35.3%) 64.7% 5.9% 35.3%| 23.5% 17.6%| 17.6%| 11.8%| 23.54| 4&1.2%] 23.5%

| FININVEST TV ........ 30 16 14 ¢ 13 12 b 9 & 9 9 8

................... 3.2% 3.6% 2.8% .0% 5.3% 3.3% 2.3% 1.0% .74 3.4% 3.2% 3.3%
vasesenevanaanannas ] 100.0%] 53.3% 46.7% 0% - 43.3%] - 40.0%| 13.3% 3.3%] 13.3%| 30.0%| 30.0%| 26.7%

OTHER I1TALIAN

STATIONS.......... 2 2 0 Y 1 A 0 0 1 0 0 1
e et e e e e 2% .5% 0% .04 Y .3% 0% .04 7% .0% 0% Y
Pimeetsesatereraoen 100.0%) 100.0% 0% .0%| 50.0%] 50.0% 0% .0%) 50.0% .0% .0%) 50.0%

SATELLITE STATIONS... 25 12 13 0 12 b 3 1 9 10 4 2

................... 2.7% 2.74% 2.6% 0% &.9% 2.5% 1.7% 1.0% 6.0% 3. 7% 1.6% .8

................... 100.0%| 48.0%] 52.0% 0% 48.0%) 36.0% 12.0% &.0%0 36.0%| 40.0% 16.0% 8.0%

FIRST ROW COF PERCENTAGES = LOLUMMH PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO HATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.5: WHO FOLLOWS POLITICAL PROGRAMMES PRODUCED
BY BROADCASTING AUTHORITY
- BY GENWDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GEHDER AGE GROUP SOCIO-ECONOMIC GROUP
: MALE | FEMALE 14 - 17]18 -~ 3031 - 50151 - 65/OVER 65] AR t1 €2 DE
TOTAL. cevcmeccccnnsnn 1004 K77 5264 63 260 375 184 119 156 284 300 261
NO ANSWER...........: 30 15 15 4 & 8 4 & 2 10 9 9
T P 3.0% 3.4% 2.9% 6.3% 2.3% 2.1% 2.2% 6.74 1.3% 3.5% 3.0% 3.46x%

R R s e g e eie 100.0%] 50.0%] 50.0%| 13.3%) 20.0%] 26.7%] 13.3%] 26.7% 6.7%) 33.3% 30.0%; 30.0%

ALWAYS vvernnnennnnns 150 80 70 F3 30 56 &5 i7 28 31 58 33
P PP —: 15.04) 16.8%) 13.46% 3.2%)  11.5%) 14.9%] 26.5%] 14.3%] 17.9%| 10.9%] 19.3%) 12.6x
Vi e e ceeol 100.0%) 53.3%| 46.74 1.3%] 20.0%| 37.3%| 30.0% 11.3%| 18.7%| 20.7%| 38.7%| 22.0%
SOMETIMES . .ooven. . — 455 226 229 11 103 199 86 56 75 138 121 121
Ciiiiemeeenereeenes | &5.5%1 47.4%|  43.7%| 17.5%] 39.6%| S53.1%| 46.7%| 47.1%| 48.1%| 48.6x%| 40.3%) 4é.4%
fevreseeseiserendeo ) 100,041 0 49,75 50.3% 2.46%| 22.6%| 4£3.7%] 18.9%] 12.3%| 16.5%| 30.3%] 26.6%| 26.6%
HEWER cuvvevsncnenanns . 366 156 210 4b 121 112 49 38 59 105 112 98

................... 36.6%| 32.7%| 40.1%] 73.0%| 46.5%] 29.9%| 26.6%] 31.9%| 32.7%| 37.0%| 37.3%] 37.5x%
................... 100.0%| 42.6%] S57.46%| 12.6% 33.1%| 30.6%| 13.4%| 10.4%| 13.9%| 28.7%] 30.6x%| 26.8%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROM OF - PERCENTAGES = ROW PERCENTAGES
BASE = ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.6: SUGGESTIONS FOR MEW RADID PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL SEXDER AGE GROUP SOCI1G-ECONOMIC SROUP
MALE | FEMALE 114 - 17118 - 30|39 - 50051 - 65 0VER 65| AB 1 te2 DE
TOTAL e seennan cemaen 778 370 408 51 219 276 139 93 112 225 245 196
HO ANSWER..... s eeaas . 662 315 347 49 181 233 120 79 102 193 204 166
...... ieeeeeeeeee ] BSUA%] O BSII%| 85.0%] 96.1%| 82.6%| 84.4%| B6.3%| 84.9%| 91.4%| 85.8%| 82.0%| 84.7%
e e e A00U0%]  GTU6%) . S2.4%|  T.4%| 27.3% 35.2%] 18.1%| 11.9x%| 15.4%| 29.2%] 30.4%| 25.1%
PLAYS IN MALTESE..... 28 & 22 o 7 12 5 4 4 4 9 1
SO L R e 3.6% 0 1.6%]  5.4% 0%l 3.2%l 4.3%) 3.6%|  4.3%| 3.6% 1.8%1  3.7% 5.6%
........ wemeneeeen ] A000%) 29 .06%] TB.6% (0% 25.0%0 42.9%| 17.9% 14.3%| 14.3%| 14.3%| 32.1%| 39.3%
MORE CHILDREN'S
PROGRAMMES i\ viun s 5 1 4 0 2 2 1 1] 1] 3 2 0
......... e 6% 3%l 1.0% 0% 9% 7% 7% .0% 0% 1.3% .8% 0%
...... Civwhovieioos) 10000%) 20.0%] 80.0% L0%) - 40.0%] 40.0%| 20.0% 0% 0% 60.0%| 40.0% . 0%
MALTESE GHANA........ 2 2 0 0 1 1 0 0 0 i 0 2
.......... e en was 3% 5% 0% 0% .5% 4% . 0% 0% 0% 0% 0% 1.0%
......... ceeeeeen. o7 100.0%] 100.0% 0% L0%] 50.0%| 50.0% 0% 0% 0% 0% .0%] 100.0%
HORE MUSIC........... 21 10 11 1 8 4 4 A 1 7 7 6
L eaanan, e 2.7%|  2.7x|  2.74|  2.0%]  3.7%| 1.4%|  2.9%] 4.3% 9% 3.4%|  2.9%]  3.1%
.......... evbeee e V00L0%] 4T 6%]  S2.6%] 4.8%) 38.4%| 19.0%| 19.0%| 19.0%| 4.8%| 33.3%| 33.3%| 28.6%
HALTESE NOVELS....... 5 1 4 0 1 3 0 1 0 1 2 z
......... cerecreoae 6% 3% 1.0% 0% .5% 1.1% . 0% 1.1% 0% N4 . 8% 1.0%
................ ...l 100.0%) 20.0%| 80.0% .0%| 20.0%] 60.0% .0%|  20.0% .0%| 20.0%| 40.0%| 40.0%
MORE SPORTS.......... 5 5 g 0 2 2 1 0 0 0 3 2
................... 6% 1.4% 0% . 0% 9% 7% 7% 0% 0% 0% 1.2% 1.0%
P S 100.0%| 100.0% 0% .0%| 40.0%| 40.0%| 20.0% 0% 0% 0% 60.0%| 40.0%
|HORE PROGRAMMES ON
 MALTESE CULTURE... 8 2 6 0 4 3 1 ] 0 4 3 1
. S 1.0% 5% 1.5% 0% 1.8% 1.1% 7% 0% 0% 1.8% 1.2% 5%
.................... 100.0%) 25.0% 75.0% J0%| - 50.0%| 37.5%0 12.5% 0% .0%| 50.0%| 37.5% 12.5%
MORE DISCUSSION
PROGRAMMES ... ... .. 11 7 4 0 4 4 3 0 1 3 2 5
e B R S B D J0%01.8%) 1m0 2.2 0% 9%l 1.3% 8% 2.6%
e creewivee] 100.0%| 63.6%| 36.4% L0%D36.4%) 36.4%) 27.3% 0% 9.1%| 27.3%| 18.2%| 45.5%

FIRST ROY OF PERCENTAGES
SECOND ROY OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEHW TO RADIO

= COLUMH PERCEHNTAGES

{continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE &.6: SUGEESTIONS FOR MEY RADIO PROGRAMMES
- BY GENDER, AGE AND SOC1O-ECONOMIC GROUP

TOTAL GENDER AGE GROUP S0CI1C-ECOMOMIC GROUP
MALE | FEMALE |14 - 17118 - 30|31 - 50|51 - &5]O0VER 65| AB t1 2 DE
EDUCATIONAL
PROGRAMMES ..o vy v 21 13 8 1 7 9 4 0 1 7 10 3
................... 2.7% 3.5% 2.0% 2.0% 3.2% 3.3% 2.9% 0% 9% 3.1% £.1% 9.5%
................... 100.0%| 61.9%] 38.1% 4,841 33.3%| 42.9%] 19.0% 0% 4.8%] 33.3%| 47.6%] 156.3%
DOCUMENTAARIES IN
MALTESE. e vnnrnn 5 3 2 1 3 g 1 1 4 2 2 0
et 6% 8% 5% 0% 1.4% 0% 7% 1.1% L9% 9% .8% 0%
St 100.0%| 60.0%] 40.0% L0%! 60.0% .0%| 20.0%| 20.0% 20.0%, 40.0%| 40.0% 0%
QUIZZES . iiiin v aen 3 2 1 0 i} 1 1 1 1 i q 0
.................... &% 5% 2% L0% 0% A% 7% 1.1% .9% 3 4% L0%
e sneenes | CHD0. 0% 66.T%| 33.3% 0% L0%) 33.3%]  33.3%| 33.3%| 33.3%| 33.3%| 33.3% .0%
MORE CURRENT AFFAIRS
PROGRAMMES . ..« cvnn 2 1 1 0 4 4 0 0 0 0 2 0
............... e 3% 3% 2% 0% 5% 4% 0% 0% .0% 0% 8% .0%
et e 100.0%| 50.0%| S50.0% .0%] 50.0%| 50.0% 0% 0% .0% .0%]| 100.0% .0%
| MORE RELIGIOUS
PROGRAMMES .. ..... . 7 3 4 a (i 3 ] 4 q 1 4 1
................... 9% 8% 1.0% 0% 0% 1.1% .0% 4.3% 9% % 1.6% .5%
................... 100.0% 42.9%| 57.1% .0% 0% 42.9% 0%| 57.9%| 14.3%] 14.3%| 57.1%] 14.3%
MORE YOUTH PROGRAMMES 3 0 3 0 1 1 1 ] 0 2 0 1
................... 4% 0% T4 .0% 5% &% 7% L0% 0% .9% .0% .5%
................... 100.0% .0%| 100.0% L0% 33.3%| 33.3%| 33.3x% .0% L0%]  66.7% 0% 33.3%
PHONE-IHS............ 6 5 1 0 2 3 1 G 1 2 2 1
................... 8% 1.4% 2% 0% 9% 1.4% LT% 0% .9% 9% 8% .5%
................... 100.0%] 83.3% 16.7% L0%] 33.3%| 50.0%| 16.7% L0%|  16.7%| 33.3%| 33.3%] 16.7%
HEWS e ttie e veinemmes F 2 1 1 ¢ 4 1 i o 1 0 1 0
................... 3% J3% 2% J0% 5% % .0% 0% 9% 0% 6% 0%
................... 100.0%] 50.0%] 50.0% .0%| 50.0%| 50.0% 0% .0%| 50.0% .0%| 50.0% 0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCEWTAGES = ROW PERCENTAGES
BASE = ALL WHO-LISTEN TO RADIO

3



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.7: SUGGESTIONS FOR NEW TY PROGRAMMES
- BY GENDER, AGE AND SOCI10-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCID-ECOMOMIC GROUP
HALE |FEMALE |14 - 17118 - 30/31 - 50|51 - 65/0VER 65| 4B c1 €2 DE
[;QTQL..-.-.-w......., 936 122 495 58 2ht 359 173 102 149 267 277 243
HOANSWER. ......... s 587 284 303 41 152 232 105 57 1014 178 153 155
..... Geeeeedeieeeeas)  62UTR] 6h.6%) 61.2%) TD.7#| 62.3%) &k.6%| 60.7%4] 55.9%| 67.8%) 66.7%| 55.2%| 63.8x%
.................. o} 100.04) 68.6%) 51.6% 7.04) 25.9%) 39.5%) 17.9% G.T%] 17.2%] 30.3x4) 26.1%] 26.4%
PLAYS 18 MALTESE..... 121 42 79 3 18 49 30 21 14 28 43 36
......... e e g e 12.9% 9.5% 16.0% 5.2%4 7.4%) 13.64) 17.3%) 20.6% 9.4% 10.5%] 15.5%1 14.8%
........... coveennet T00.0%] 34,740 65.3% 2.5%1 146.9%| 40.5%] 246.8%| 17.4%| 11.6%| 23.1%| 35.5%| 29.8%
HALTESE LANGUAGE
PROGRAMMES........ é 1 5 g g & 1 1 1 g 4 1
Serwe e e e 64 2% 1.0% 0% 0% 1.1% 6% 1.0% WT% 0% 1.6% Lh%
..... seesreeneeenss LOTB00R) . T6.7%]  83.3% 0% JO% 66.7%) 16.7% 16.7x| 16.7% L0%) 66.7%) 16.7%
MORE CHILDREN'S
PROGRAMMES........ 7 1 & o 2 & 1 0 9 5 1 0
................... T% 2% 1.2% .04 .8% 1.1% 6% .0% 7% 1.9% 4 0%
................... 100.0%] 14.3%] 85.7% Jx) 2BU6X)  B7.1X| 14.3% 0% 14.3%1 7T1.4%] 14.3% .0%
MALTESE GHANA........ 3 2 1 ¢ 2 1 v ] 0 0 0 3
G s e e .. 3% 5% 2% L% 8% .3% .0% .0% 0% L0 0% 1.2%
................... 100.0%| 66.74 33.3% L0%) 66.7%) 33.3% L% .0% L0% L% .0%) 100.0%
HORE MUSIC...uuunonns 18 g 9 2 g 4 1 2 2 ] 3 7
................... 1.9% 2.0% 1.8% 3.4% 3.7% 1.1% 6% 2.0% 1.3% 2.2% 1.4% 2.9%
O 100.0%] 50.04) 50.0%| 11.1%| 50.0% 22.2% 5.6%( 11.1%| 11.9%| 33.3%] 16.7% 38.9%
MALTESE NOVELS....... 2 2 0 ] 0 1 1 0 0 0 0 2
................... .2% ¥4 0% 0% .0% .34 6% 0% 0% 0% 0% ©.8%
................... 100.0%) 100.0% 0% 0% .G%|  50.0%| 50.0% 0% 0% .0% .0%] 10C.0%
MORE SPORTS. vovwwuy 24 21 3 3 1 7 2 1 4 & 8 &
SRR e s 2.6% 4. 8% &% 5.24 b 5% 4.9% 1.2% 1.0% 2.7% 2.24 2.9% 2.5%
e e R 100.0%| 87.54] 12.5%] 12.5%| 45.84] 29.2% 8.3% 4,24 16.7x%) 25.0%| 33,3%| 25.0%
HORE PROGRAMMES ON
HALTESE CULTURE... 15 7 8 g g 3 3 G 5 6 2 2
5 1.6% 1064 1o6% 0% 3.74 8% 1.74 0% 3.6% 2.2% LT% -7
..... crverersreeeect TO0L0%E 46,741 53.3% L0x| 60.0%] 20.0%( 20.0% L% 33.3%0 40.0% 13.3%{ 13.3%

FIRST ROW OF PERCENTAGES = COLUMM PERCEMTAGES
SECOMD: ROW-OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEH TO TV

(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE 6.7: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GEMDER, AGE AND SOCIQ-ECONOMIC GROUP

TATAL GENDER AGE BROUP SOCI0-ECOHOMIC GROUP
MALE le%RLE 14 = 17118 - 30{31 - 50|51 - 65/0OVER 45 AB €1 e DE
OLO FHMS vvvviivenss 7 4 3 0 0 4 & 2 2 0 5 ]
N T4 9% 6% 0% 0% .34 2.3% 2.0% 4.3% 0% 1.8% .0%
............. ceewen ] TO0L0%) 57015 42,94 0% 0%) 14.3%] 57.1%| 2B.6%| 28.é% 0% 71.6% .0%
MORE VARIETY SHOWS... 101 5 5 1 & 2 2 1 i 5 3 1
g g 1% 1.1% 1.04 1.7% F.6% 6% 1.2% 1.0% LT% 1.9% 1.4% R %3
S ey et .«| 100.0%) S50.0%| 50.0%| 10.0%] 40.0%| 20.0%| 20.0%| 10.0%] 10.0%| 50.0%| 30.0% 10.0%
MORE DISCUSSION
PROGRAMMES .. v v vns : 2 L 1 2 7 7 3 3 4 [ 9 3
B R R 2.4% 2.5% 2.2% 3.4% 2.9%4 1.9% 1.74 2.9%4 2.7% 2.2% 3.2% 1.2%
£ L SEENY 5 100.0%{ 50.0%) 50.0% 9.1%] 31.8%] 31.8%| 13.6%| 13.6%| 18.24| 27.3% 40.9% 13.6%
MORE MODERN FILMS.... 40 16 24 2 13 15 -] & & 11 14 11
P e 4.3% 3.6% 4.8% 3% 5.3% &.2% 3.5% 3.9% 2.7% 4. 1% 5.1% 4. 5%
cedresiniieneviansal 1000041 40,04 60.0% 5.0%0 32.5%| 37.5%| 15.0%| 10.0%] 10.0%| 27.5%| 35.0%| 27.5%
 EDUCATIONAL
PROGRAMMES .. .... . 55 29 26 i} 19 20 i2 4 8 12 23 i2
e et r e ey e ey 5.94 6.6% 5.3% 0% 7.8% 5.6% 6.9% 3.9% 5.4% 4.5% 8.3% 4. 9%
g e e vy ceeedb 100.0%) 52.7% 47.3% L0%)  34.5%] 36.4%| 21.8% 7-3% 146.5%| 21.8%| 41.8%| 21.8%
DOCUMENTAARIES IN
MALTESE........... 38 23 15 1 9 18 4 [ 10 7 15 é
...... cereneansese L% 5.24 3.0% 1.7% 3.7% 5.0% 2.3% 5.9% 6.74 2.6% 5.6% 2.5%
................... 100.0%| &0.5%] 39.5% 2.6%| 23.7%| 47.4%| 10.5%] 15.8%| 26.3%] 18.4%| 39.5%| 15.8%
QUIZZES.............. 13 5 8 0 2 7 2 2 1 & 4 4
................... 1.4% 1.1% 1.6% .04 .8% 1.9% 1.2% 2.0% T4 1.5% 1.46% 1.6%
et 100,0%{ 38.5%) 61.5% L0%)  15.4%) 53.8%) 15.4%) 15.4% 7.7%| 30.8%| 30.8%| 30.8%
HMORE CURRENT AFFAIRS
PROGRAMMES. . .... - 7 & 3 0 2 2 3 0 3 1 2 1
Sl S e T4 9% 6% 0% 8% 6% 1.7 C0% 2.0% A% LT% Lh%
Sn il G e e 100.0%| - 57.141  42.9% 0% 28.6%| 28B.6%) 42.94 L0%] 62.9%) 16.3%| 28.6%) 14.3%
| MORE RELIGIOUS
PROGRAMMES . .oovvue 5 3 2 ] 1 2 o 2 1 0 4 0
N .5% T% &% 0% b 6% .0% 2.0% T4 0% 1.4% .0x%
S s TR R 100.0%) 60,051 40.0% CORD2000% ) 4000% J0%D &000%]  20.0% .0%  80.0% 0%
SOAP OPERAS.... covnns 22 3 19 3 3 7 4 5 2 9 5 6

FIRST ROW OF PERCENTAGES = COLURM PERCENTAGES
SECOND ROY OF PERCENTAGES = ROW PERCENTAGES

BASE =

ALL WHO LISTEW TQ TV

(cont inued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1996

TABLE &.7: SUGSGESTIONS FOR NEW TY PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER ; AGE GROUP SOCIO-ECONOMIC SROUP
- MALE ~‘FEMLE 16 - 17118 - 33{31 - 50151 ~ &5|CVER 65 Al ¢l [wd DE
2.4% JT%) - 3.8% 5.2% 4.2%] T.9% 2.3% &.9% 1.3% 3.4% 1.8% 2.5%
......... seessvives ] 100.0%) 13.6%] 0 86.4%] 13.6%]  13.6%x| 31.8% 18.2% 22.7% 9.4%] 40.9%] 22.7%] 27.3%
CARTOONS. cvvivvvannan 3 g 3 ] 1 i 1 0 1 0 0 2
3% 0% 6% L0% 4% .3% 6% L0% 7% . 0% L0% .8%
ereeavaeee e 100.0% .0%] 100.0% L0%!l 33.3%]  33.3%] 33.3x% L0%] 33.3% 0% 0% 66.7%
HMORE YOUTH PROGRAHMES 6 4 2 0 4 Fd 0 0 0 2 3 9
ety 6% 9% 4% 0% 1.6% 6% 0% L0% 0% 7% 1.1% b
cenesesrenaneeances] 100.0%F 66.7%] 33.34 0%t 66.74#1  33.3% .0% 0% 0% 33.3% 50.0% 16.7%
PHORE=INS.....cvvunen 5 4 1 0 2 0 3 0 1 .0 2 2
- e 5% 9% .2% 0% 8% 0% 1.7% . 0% 7% 0% 7% .8%
....... veenceeneen.] 100.0%1 80.0%] 20.04 0% 40.0% 0% 60.0% 0% 20.0% L0%|  40.0%| 40.0%
MORE DIVERSITY IN THE
PROGRAMME SCHEDULE 4 21 2 1} 1 3 [0 i 1 F3 2 e
................. o A% 5% A% 0% L43% 8% L 0% L0% 0% T4 7% 0%
................... 100.0%| 50.0%| 50.0% .0%] 25.0%| 75.0% .0% .0% .0%] 50.0%| 50.0% .0%
HEWS . o v evenennnanncs. 3 1 2 0 2 1] 0 1 0 2 1 0
................... .3% 2% 4% .0% .8% .0% L 0% 1.0% .0% LT% 4% .0%
................... 100.0%] 33.3%| 66.7% 0% 66.7% 0% D% 33.3% 0% 66.7%) 33.3% L0%

FIRST RQW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV




Table 7.1: Daily Average Audience Share

Table 7.2: Daily Peak Radio Audience Share




TABLE R1: RADIO LISTENERSHIP: MONDAY
(BASE=246%)

IRIKZ - LIVEFM:: SMASH = CALYR:

*Note: Dara in this Table consalidates die replies of twa sets of respandents: Set “A" respondents were
asked abaat viewing an the day prior(a the iterview; Set "B respondens were asked abauwt
 wiewing bwo days prior to the interview.



TABLE R2: RADIO LISTENERSHIP: TUESDAY

oo |

(BASE=246%)

000

GO

[eles;

100.C0

0.00

0

g.co

100.00

a.00

gog

0.00

100.00

000

Q.00 |

ico.ca

0.00

000

0.C0

1C0.00

c.0g

.00 |

aco

1ca.ca

0.00

000

0.cC |-

100.C0

0.00

00g |

100.0c

0.35

000 | 000

0.00

99.65

070 | oo

0.00 |-

070

0 m o

0.70

035

0.35

98.25

175

035

380 | 035

035

95.10

0.35

52.31

3851 070

0.35

88.46

87.41

385 | 035

79.72

76.92

72.03

72.03

2.10

70.28

210 |+

70.63

2.45

70.63

175

72.03

218 |50

&5.88

1.40 |- o

71.97

175

81.12

230 1

81.47

2.80

83.77

315 [ -

8§2.82

2.80

83.27

2.60

84,97

3.18

83.22

3.0

Gg.70

8§2.62

.79

81.12

1.75

G.70

80.42

1.75

3.70

82.17

140 )

Q0.7C

8§6.36

1.40

0.0

87.06

1.40

g.cg

88.81

1:40

0.00

89.16

035

1.05

g.ce

93.01

1.0

Qﬁﬁ R

070 |

000 |-

94.41

o35

0.3%

035 [

95.80

035

o000

035

0.co

a.ca

96.85

035

00g

0.35

g.c0

--0.35°

cco

96.85

- 036

000

0.0

035

035

0.00

97.85

o Gm

035

0.35

- ga3s

QLo

97.50

Tges

106

294

1.28

019

a.14

- 085

87.88

Q.44

585"

315

9C9

1.08

3.50

g.70

0.70

1.40

100.C0

428

112

028 |

Q.24

10.14

120

107

3.07

031

025

*Notes Dara in-this Table consalidates the replies of two sets of respondenis: Set ‘A’ respondents were
asked abaut viewing on the day prior 1o the interview; Set ‘B’ respondents were asked about
viewing two-days prior 1o the iderview.




TABLE R3: RADIO LISTENERSHIP: WEDNESDAY

(BASE=246%)

4 >
0.00 | 660 100.00
0ca | 000 100.00
goo | oco 160.00
000 | 000 1co.c0
060 | 000 100.0
0o | oo 10000
000 | aco 100.00
000 | 000 160.C0
0.00 |7 000 1ca.cc
oo | 000 99.65
0L0 |- 035 99.30
000 { 035 §9.30
oo | o035 96.85
goo | oo 94.06
070 | © 108 87.06
105 |7 1os 85.66
1.40 | 108 80.07
140 | 105 77.62
175 ] 105 74.83
175 b 10s 75.17
175 | oS 73.08
ST | 140 0700 74.83
105| 105| 5241070 140} 108 74.48
0701 105 52415070 1.40 1.05° 73.43
00| 1751 629 o] i75) 1o0s 65,88
o701 140 ss59l o070 105| 105 76.22
140t 140] 639 | 070 1.05 1.40° 77.97
o701 10s] 420 070 105 1.40 §1.47
035 | 070| 350 035 175 140 81.47
035 | o70] 3s0| ocof V5| 140 83.92
035| 070 | 245| 035] 140| 108 84.62
035| 035] 2107 035| 140} 105 84.97
000 | 105] 210} 035] 175| 1058 83.22
ocol 105 210) o03s] 1751105 1.08 83.92
oco| 210 175 035]| 210{ 1051 108 80.77
035 1.75 1.75 | 035 140 a70| 108 §1.82
035] 175] 140 035| 105| 070 070 85.64
035 105| 210] 035] 140] 035) 070 88.81
g70 | vis| 315 ocol 1.75| ©0CO| 035 88.11
0351 105| 280 ocol 105 oeo !l oo 90.56
oco! 1os| 1os] ooo| 140] ooo| ocaf 93.71
oco| 0351 o35| o000 070{ @35 | 06 96.15
oco| cool ooo] oogl o7ol o3s|oool oo §7.20
: oco | ocool o035 oeo!l ool oss| ool G7.55
000 | 000 | ooo| 035| ooo| 070 035 000 97.55
000 | 0co| ogco| cco| 00| 000 | 035 0CO 98.60
oo} ool ool ool oco | aco| aco 99.30
0co) 0co| oCo| 000 -0 0Lo | 0col 000 | 100.00
03| 0951 ao6a| 225 co3| os7| 059! o020l c8v | 8891
a20 ) 1anl 210 699l wovol 210 140 1051 1750 1cO00
107 ] 034 oea| 23| oz8[ o7 | oso| 038 038 9.68

*Nate: Data in this Table consalidates the replies of twa sets of respondeits: Set *A' respondents werz
“asked about viewing an the day prior ta the interview; Set ‘B" respondents were asked about

viewing twa days prior ta the interview.




TAELE R4: RADIO LISTENERSHIP: THURSDAY
(BASE=240"}

| oo |
: ‘;‘,ovm;:
g0
000 |
000
000
e
000

060
ooo |
0.ca

o070 3
070 | 385 036
o] ssal o
175 594 .
175 | 594 165 210
175 | eealorol 210
140 | 629 | 140 210
1751 664 1407 140
245 134 b 4ol 105
0451 734 175
L 315 ) 814 | 175
280 | 629 | 175

175 524 | 1.40
105 | 5241 105
070} 490] 070
070 4201 000
035 420 | 035

035 385 | 140
035 | 490 | 140
035 ] 315]. 108
035 ] 490 | 105

070 350 | 245
0,35 75 1245
000 | 140 035
)| ooo| 105] 0385
| ooo| 035 D00
L 0co| 000 | 000
5| coo| o000 | 000
00| 0co| oo 000 j
00| oc[om] o

| ooo] 035] 000
000 | 035 | 000

- geo 035 | 000 !
000 | 035 000
| 050 ] 2671 ] 087

55| 874 245] 200
{oes| 210] 072 071[ 061

100.00
100.00
100.00
100.C0
100.00
100.C0
100.00
100.00
1co00 |-
100.c0 {1060
0000 |oiee
98.60 | 10O
G650
91.96
87.76
83.92
76.92
7559
72.38 :
72,73 | oiods
6993 1100
68.18 | 100
6678|1007
7413 | 100:
78.32 | 1C0
81.82 | 10
82.87 | 100
§4.62 | 160
84.62 | 100
83.57 o0
81.47 | 1L
8497 | 100
83.57 | 100
g2.87 | 100
8566 | 100
90.91 | 100
G1.61 | 100
94.41 160
9650 | o
9825 | 100
99.30 | 106>
98.95 | 100
96.95 100
98.95 100
9805 | 100
98.60 100
g8.59 | icO-

: 80 L1051 10000 | e
0281 a9 078 | 0Co| 014 1701

*Note: Data in this Table consalidates the replies of twa sets of respandents: Set A’ respondents were asked
abour viewing o the day prioe ta the interview; Set "B respondents were asked about viewing fwo days priar
ta the interview.



TABLE R5: RADIO LISTENERSHIP: FRIDAY
(BASE=246%)

S poo | 000}
000 | 000
oco | 000 | 000
0co | 000 ] 000
000 | 000 | 0co
oo | o000 | 00O
goo | 000} 000
035 (=000 | 0
035 | 0C0 | 0C0
000 | 000
o000 |ooog
1 ocol 070

L ooo | 035
000 | 038
035 | 070
1.05 |2 070
2.45 a0
2.10
1.75
210
245 |2
245 |
045 | 210
245 245
316 |- 210
315 | 210
245 {- 1.75
245 | 210
245 | 210
1.75 | 108
175 | o1.050
1.75 | 108
1.40 | 105

100.CO
100.C0
100.00
100.00
160.00
100.00
100.00
99.65
99.65
100.C0
49.65
98.25
56.15
94.41
88.46
82.87
77.27
73.78
48.88
£8.18
&4.69
64.34
66.08
$5.38
&6.78
75.17
78.47
80.77
81.82
85.31
§3.92
84,27
82.52

oo |oool o
aco | oea | oc
| 000 | 000 |
3| 000 | 000
000 | gco |
000 | 000
poo | oo
0Co | 000
pco | ooo | oo
00| ooo
035 | oo |
105 | 000
140 | 000
140 | oo
245 | 060
455 | o0
450 | 035
524 | 140
: 664 | 1.40
1 210] 629] 175
31 594l 175
594 | 175
629 | 140
734 1 140
769 | 175 : A
524 | 140 175| 070 6591
524 140 175| 070| 4851 O
455 | 105, 1051 0701 3501
465 | 035 105 105]| 280
385|035 | 106 1061 210
455 | 035 | wos| w4o] 2800
350 | 070 105] 175] 245
350 | 070 175 245] 315
385 1051 140 230 245l - 1401 - 105 | 035 §3.92
504 | 1.75| 210 | 280 | 350 | 140 | 108 | o3s | 78.67
100 f 2101 2801 210] 245| ©3s] v75| 070 035 .| 8077
385 ] 1751 200 175| 260 | a36| 140| ©035] 035} | 8de2
580 | 070 | 175| 245| 245 036 | 140 035) 000 84.71
"o om | 1751 245 | 280| 070 105|.035| 000| - | 8846
140 | 000 | 140 175 146 | -035) 070{ 035 Q00| -~ . 91.96
035 | oco | 00| 140 035} 0s0] 070] 000 QOO 94.76
035 0c0f 035| 000 000| 000 035] CCO| 0CO| 97.90
035 | 000] 035] GOD} Q00| 0361 035) 000 oo | 97.55
035| boo | 035 | ooo| 025| ooo] 03] ocoj ool | 9750
070 [ oco| 070 ooo| 035| ooo|o3s| ocoloool - | 97.90
035 | oco| o0l oeol 035 ) of 035 | ool oootl o o] o828
ool ocol o3s| oco| a3s 036 | ool ooo| | 9895
oc0 | oco | ooo| eoo | 000 035 ooa| coo| ol 99.65
267 058 | 1oz | o871 211 | 110 | 080 | 006 | 055 B7.60
769 | 210 | 280 280 979 | ©70} 315| 280 0351 070 | 10000
549 | 071 | 087 0851 207 | o020] 1co] 088 | wi3| 017 11.50

*Note: Data in this Table consalidates the replies af twa sets af respondents: Set ‘A’ respondenis were
asked about viewing onthe day prior fa theinterviews Set '8 respandents were asked about
viewittg twa days prior (o the luterview.




TABLE R6: RADIO LISTENERSHIP: SATURDAY
- (BASE=246%)

PER

0co| ocoloc| ool ool 0o - 000 | 000
)] oco| coofocof oco oco| ooo| o) 0CO | O
looo| ocoloco| oco] oca| opo! ©CO| 000
loco| ool oco| ocol oco| oco| oCo| 000
| 00| ocoloco| 0col ool 000| 0OO] 0CO
oco| oco{ooo| 00| oco| 0O} 0C0| 00O
| 0co] ocoloco| ocof oco| oco| oco| 000
5[ oco| ocolocol ocof oca| oco] o0C0) OGO
o0m0| oco|oco| oco| ceo| 000| 000) 00O O
5| oco| ocolocw| goo| cool ocal oco] ocal G
o0co| 035]oco| 0oo0| 6oo| oco] -0C0| 000
oco| o3s)oco]| oco| ocol 0| 000| 0CO
oca| 175|ocal aco| oegl 105|000 0CO
00| 175|000 035] 035 105 0CO| 00O
00| 2i0]o035]| o70f 105] 175] 000| 035
105| a0l o3| oco| 140| 280 0CO| 105

10000 | cg-
10000 |-A1co
10000 |ico
1000 | 1o
oo |oco
100C0 | 100
1000 1o
icaca | ico
100C0 | ica
1c0co | 100
9965 | -100
9860  |-100¢
9650 | 1co-
94.76 JC0
G091 | 10a
g5&6 | 100+
7552 | g

105 | 6e4a|035| 070 350| 59| ocol 1400 O
105! 734]035] 070 350| 5591 o0c0| 1.75| 105
140| 874 140 245| 245| 734] 000) 210
6| 140] 909 10| 175| 245 734] 035] 245
o1 175] 87a| 210 245| 315

140 839} 210] 1.75) 2801 &
140 839f 210 140] 315] 594
140 | 734 | 210| 140| 280
175] 8041 175] 105] 280
105 g0l 210
140 035 | 140
140 035 | 210
175 000 |- 175
175 000 175

74.13
66.78
65.73
62.24
65.03
&6.43
6888
£8.33
76.92
81.12
82,52
8t.47
§2.87

83.92

035 175 83.92
). 8636

035 | 140

070 | 0835 8531

8546
8531 0
8?'?‘5 }m

0.3¢ 035 | 035
070 455|140 | oco| 670
035| 420 140 00O |

87.41 | 100
gg46 100

035 | 420] 1401 035

0c0 1 385 | o] 070
, - co21 | 1e0

9231 | 100
9545 | 100

9545 | -100
9545 | .100°
9650 |1

Q755 | 10g:
08.95 | 100
9895 100
69es |00
88.23 | 100-

o
8

1.5 | s 7 » co_| 1co00 | 100
063 | 305|069 ge2]| 11af 224] 0 ~omj oo oco | 1es | oo

$Note: Data in this Table consolidates e replies of two seis of respondents: Seq A’ respondents were
asked gbaut viewing an the day prior to-the interview; Set "B respandents were asked about
viewtig iwa days priar o lie interview.




TABLE R7: RADIO LISTENERSHIP: SUNDAY

(BASE=246%)
PER +] 1S f Q 0)
03| ooo| ocol ocol ocol 0co | 0QQ 09.30
oto| boo| oco| ocol 0€col0CQ | QOO 99.65 100
coa] oool| ocol ocol GCO| o 0CO | 00O 9965 | 00
00| ooo| oco| o0go| 000! 000 | OO0 5965 | 100
T om| om| ool oco! 000 0CO | 0CC 99065 | 100
00| 000 | 0co| oCO| 000 OCO | 0CO 9965 | 100
0| oco| ooo| ceool oco| oco | 0o G965 | 300
0c0| ooo| oCo| 0€O| GCO| OCO | 000 9966 | 100
oo | oco| accoloooal 000G 0COT| OCO 9965 | ica
oo | oo | ocol oool 0co| 000 9965 | 0o
0cc | 000 i 0co | 00O 9930 | 100
000 | 603 0.00 | 0CO . 9930 | 100
' oco | ooo 000 | oo 9785 | 100
\ co| oco| 0o 0co | 000 ] esio | 1o
ssolam] ool oo 035 | oca “oco | 8916 [lico
420l ol g0 ow Q.70 | 2035 000 | 8531 10G°
7341 035 | 000 | 035 070 | 070 0ca | 7972 | 100
7341 105 | 0CG| D35 1.40 | 070 0Co | 7797 | 100
73| 105l o35 | 140 2.45 | 071G 035 | 7413 | 10
629 [ 140 035 ( 140 315 | 108 035 | 7413 | IC0
559 | 2801 070} 210 350 | 070 035 | 7238 | 1CG
seo l 210 ojo| 230 350 | 070 035 | 7448 100
629 [ 175] 1c5] 175 350 |- 070" 035 | 7517 | 160
664 | 1a0| 108| 175 315 | 070 S03s | 7692 [1C0-
734l o | g3s| 245 315 | 105 c035 | 7692  |2100¢
594 | 0351 035] 175 245 | 105 035 | 8077 | 00
524 1 035 035 210 210 | 070 aco | 822 |1
524 | 035 | o35 | 140 1.75 | 070 . 000 | BaOl 10G
524 | 0351 oca| 105 1.75 | 070 000 | esdl 10
490 | 0706 035 | 070 1.75 |- Q.70 ~ 87.0& 100
524 035] 035] 108 210 | 070 87.4 100
490 | 035 | 00O | ‘140 1.40 | 070 8881 | 160
5501 070 ] 0CO| 140 175 | ~105° 87.06 | -100-
455|105 oco| 140 0.35 |-°0.70 £9.16 | 21600
450 | 070 | oco| 140 0.35 | 1050 8716 | 100
455 | 105 ] 035 | 070 070 | 105 5021 | 100
3ss {175 105|038 0.70 | 105 8951 | 100
2801 105 oro| 035 0.70 =070 231|100
245 | 105| 035 | 035 0.70 | 0.70 9266 |00
245 } 070 035 | oca 070 | 035 ] 0co G301 | 100
175 | ool oo | oo 035 |-035 | oco 95.45 | 160
140 | 035 | 035 ] 000 G35 1035 | GC0 96.15 | 100
14 ] 035) 035] 00O ooo | 035 | 00 9685 | 100
140 | 035 070} 00O | 000 | 035 | 000 9685 | 100
070 o35 | o35 | 035 0co (035} oo | 9720 1700
035 | 0co| 035 035 000 | 035 | oo 9860 | 100
035 | oco} 035 00O oco | 035 000 9895 | 1C0
¢35 | oo | ooo| oco 000 {000 | oo 99.65 | 160
315 | 055 | oz8 | 062 095 | -045 | 000 . 6054 | 1o
734 | 280 ] 105) 245 350 | .05 | 000 | 035 6945 | 100
248 ] 063] 031 | @76 116 | 038 | coo| 017 | 88

*Mote: Dara i this Table cansolidates the replies of two sets of respondents: Set "A’ respandents were

asked about viewing an the day pri

LS

vieiving two days priar o the intersicw.

e the

+ Set *Q respandenis were asked abaat




Table 8.1 TV Audience Average Share

FININVEST - OTHER: .  SATELLITE . :NONE




TABLET1: TV VIEWING: MONDAY
(BASE=246%)

*Noter Data-in this Table consolidates the replies of nwo sets of respandenis: Set ‘A’ respondents were asked aboui viewing on
the day. priar (o the interview; Set ‘B’ respondenis were asked about viewing two days priar {0 ihe interview,



TABLE T2: TV VIEWING: TUESDAY
(BASE=246%)

*Note: Data in this Table consolidates the replies of twa sets of respondents: Set 'A’ respondents were asked about viewing on
the day prior o the interview; Set *B’ respondents were asked about viewing two days prior to the interview.



TABLE 73; TV VIEWING: WEDNESDAY

(BASE=246%)
3 - L) b
000 _035
0.00 0.35
0.00 0.00
0.00 0.00
000 0.00
0.00 0.00
000 0.00
0.00 0.00
0.00 0.00
000 0.00
0.00 0.00
0.00 0.00
000 0.00
0,00 0.00
035 0.00
0.35 0.35
105 0.70
0.70 1.05
1.05 070
070 070
0.35 1.05
000 0.35
0.00 1.05
0.00 1.75
0.70 2.10
1.05 1.40
1.40 1.40
070 . 1.05
1.75 3.15
176 2.80
Soa. 2.45
1.40 - 1.75
1.40 1.75
1.08 1.75
0.70 1.40
0.35 2.10
1.40 4.90
_1.05 4.55
245 7.69
3.85 559
44.76 524
34.97 9.79
19.23 17.13
1014 18.53
804 17.13
. 559 1469,
280 8.14_
105 1.05
ag 3.05
4476 18.53
B8.36 4.77

sNote: Data-in this Table consolidates the replies of twa sets of respondents: Set ‘A’ respandents were asked about viewing on
the day prior to the interview; St B* respondenis were asked about viewing two days prior 10 the interview.



TABLE 73; TV VIEWING: WEDNESDAY

(BASE=246%)
3 - L) b
000 _035
0.00 0.35
0.00 0.00
0.00 0.00
000 0.00
0.00 0.00
000 0.00
0.00 0.00
0.00 0.00
000 0.00
0.00 0.00
0.00 0.00
000 0.00
0,00 0.00
035 0.00
0.35 0.35
105 0.70
0.70 1.05
1.05 070
070 070
0.35 1.05
000 0.35
0.00 1.05
0.00 1.75
0.70 2.10
1.05 1.40
1.40 1.40
070 . 1.05
1.75 3.15
176 2.80
Soa. 2.45
1.40 - 1.75
1.40 1.75
1.08 1.75
0.70 1.40
0.35 2.10
1.40 4.90
_1.05 4.55
245 7.69
3.85 559
44.76 524
34.97 9.79
19.23 17.13
1014 18.53
804 17.13
. 559 1469,
280 8.14_
105 1.05
ag 3.05
4476 18.53
B8.36 4.77

sNote: Data-in this Table consolidates the replies of twa sets of respondents: Set ‘A’ respandents were asked about viewing on
the day prior to the interview; St B* respondenis were asked about viewing two days prior 10 the interview.



TABLE T4: TV VIEWING: THURSDAY
(BASE=246%)

YER 1 RAS :!}j Vi - =0 A L3N

lelelolelelele]
5 |

o
o
a1

100

100

“Note: Data in this Table consolidates the replies of twa sets of respondents: Set ‘A’ respondenis were asked about viewing on

the day prior ta the inferview; Set *B’ respondents were asked abaut viewing iwo days prior to the interview.



TABLE T5: TV VIEWING: FRIDAY

(BASE=246%)

NED : A DAL O R &J
0.00 100
0.00 100
0.00 100
0.00 100
0.0 10
0.00 10
.00 100
0.00 160
0.00 100
8.00 100
0.00 100
0.00 160
0.00 100
0.00 100
0.00 e
(.00 1C0
0.00 100
0.0 100
0.00 100
0.00 100
0.00 100
0.00 160
0.00 100
0.00 100
0.35 100
0.70 100
0.70 100
0.70 100
0.70 100
0.70 10
1.05 100
1.05 100
1.08
1.05 10
1.05 ica
2.10 100
315 ic0
2.80 100
210 100
2.10 100
2.45 100
315 100
315 100
3.85 100
350 100
2.45 100
2.45 100
1.75 100
0.92 100
3.85 100
1:18

*Note: Data in this Table consolidates the replies of two seils of respondents: Set "4’ respondents were asked about viewing on

the day prior 10 the interview; Sel ‘B' respondents were asked about viewing iwo days priar io the inierview.




TABLE Té: TV VIEWING: SATURDAY
(BASE=246%)

o
000
000
040
0.00
0.00
“000
000
0.00
0.00
_0.00
0.35
0.35
0.00
035
035~
000
0.00
0.00
000~
0.35
0.35
0.35
0.70
0.70
035 _
1.05
2.45
2.80
2.10
0.70
_0.35
1.75
175
2.80
2.45
315
5.24
4.55
245
4.90
10.84
14.34
1329
1224
734
245
2.20
14.34
3.57

*Note: Data in this Table consolidates the replies of iwo seis of respondents: Set ‘A’ respondents were asked abous viewing on
the day prior 10 the interview; Set *B’ respandents were asked about viewing twa days prior to the interview.



TABLE T7: TV VIEWING: SUNDAY
(BASE=246%)

0.35 100
0.35 100
0.00 1C0
0.00 100
0.00 100
0.00 100
0.00 100
4.00 100
0.35 100
0.35 100
0.35 100
0.35 100
0.35 100
0.35 100
1.05 100
1.05 100
1.05 100
0.70 100
0.35 100
0.35 100
0.35 100
0.35 100
0.35 100
0.35 100
1.40 100
1.40 100
1.05 100
0.70 100
9.70 100
0.70 100
0.70 100
0.70 100
1.05 100
1.40 100
1.75 100
2.10 100
2.45 160
2.45 100
245 100
1.75 100
1.75 100
2.45 100
2.45 100
2.80 100
210 100
2.10 100
210 100
1.40 100
1.01 100
2.80 100
0.83

*Note: Data in this Table cansalidates the replies of twa sets of respondents: Set ‘A’ respondents were asked about viewing on

the day prior 1o the interview; Ser "B’ respondents were asked about viewing two days prior to the interview.

#* Super 1 was on air during this half-hour: Saturday tranmissions closed at 00.30 a.m. on Sunday.




























































