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TABLE 3.1-2:

SAMPLE PROFILE

- AGE BY GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER SOCIO-ECONOMKIC GROUP
MALE |FEMALE AB c1 c2 DE
TOTAL.cecermncacncnen 1001 490 511 13 326 291 253
AGE GROUP
L 112 56 56 19 34 35 24
................... 11.2%F 11.4%| 11.0%| 14.5%| 10.4%| 12.0% 9.5%
................... 100.0%| 50.0%| 50.0%] 17.0%| 30.4%] 31.3%] 21.4%
18 = 30...ceienennnan 210 105 105 23 87 59 41
................... 21.0%) 21.4%] 20.5%| 17.6%} 26.7%| 20.3%| 16.2%
................... 100.0%! 50.0%] 50.0%| 11.0%| 41.4%| 28.1%] 19.5%
3M = 50...cniiiennnns 371 182 189 48 121 104 98
................... 37.1%| 37.1%| 37.0%] 36.6%] 37.1%| 35.74 38.7%
................... 100.0%| 49.1% 50.9%| 12.9%] 32.6%| 28.0%| 26.4%
51 = 65.icreiirenenns 182 91 91 21 51 50 60
................... 18.2%| 18.6%| 17.8%| 16.0%| 15.6%] 17.2%] 23.7%
................... 100.0%| 50.0%} 50.0%| 11.5%| 28.0%| 27.5%] 33.0%
OVER 65....cccuennnn 126 56 70 20 33 43 30
................... 12.6%| 11.4%| 13.7%| 15.3%| 10.1%| 14.8%| 11.9%
................... 100.0%| 44.4%) 55.6%| 15.9%| 26.2%| 34.1%| 23.8%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL




Table 3.2 Sample Profile: By Socio-Economic Group

Socio-lconomic Group lotal AB Cl 2 DE
= ’ 1001 | 131 326| 253
% | % | % | % %

12-17 112 | 145] 104 120] 95
18-30 210 | 17.6 ] 26.7| 203 16.2
30-51 - 37.1 | -36.6| 37.1| 35.7( 38.7
51-65 18.2 16.0| 15.6 | 17.2| 23.7
over 65 12.6 1531 10.1|-14.8{ 119
TOTAL 100.0 | 100.0] 1000 | 100.0] 100.0
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TABLE 4.1: WHO LISTENS TO RADIO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50(51 - 65|OVER 65| AB c1 c2 DE

TOTAL...coovmrmnnanne 1001 490 511 112 210 371 182 126 131 326 291 253
LISTEN TO THE RADIO.. 814 390 424 82 180 297 153 102 102 275 230 207

................... 81.3%| 79.6%| 83.0%| 73.2%| 85.7%| 80.1%| 84.1%] 81.0%| 77.9%| 84.4%| 79.0%] 81.8%

................... 100.0%| 47.9%] 52.1%| 10.1%| 22.1%| 36.5%| 18.8%| 12.5%| 12.5%} 33.8%| 28.3%] 25.4%X
DO NOT LISTEN TO THE

RADIO.....ccvvnen. 187 100 87 30 30 74 29 24 29 51 61 46

................... 18.7%| 20.4x| 17.0%| 26.8%| 14.3x| 19.9%| 15.9%| 19.0%| 22.1%| 15.6%| 21.0%| 18.2%

................... 100.0%| 53.5%1 46.5%| 16.0%| 16.0%| 39.6x%} 15.5%| 12.8%| 15.5%| 27.3x] 32.6%( 24.6%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL
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TABLE 4.2: AVERAGE NUMBER OF HOURS RADIO IS LISTENED TO

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65| AB ] c2 DE
TOTAL. . e ceccvcnnnnme- 814 390 424 82 180 297 153 102 102 275 230 207
K3A
VARIES CONSIDERABLY.. 17 10 7 1 2 9 3 2 2 5 6 4
................... 2.1% 2.6% 1.7% 1.2% 1.1% 3.0% 2.0% 2.0% 2.0% 1.8% 2.6% 1.9%
................... 100.0%| 58.8%| 41.2% 5.9%1 11.8%| 52.9%| 17.6%] 11.8%| 11.8%| 29.4%] 35.3%| 23.5%
ONE...covrvrnnnncnnns 218 123 95 37 55 71 26 29 42 75 58 43
................... 26.8%| 31.5%| 22.4%| 45.1%| 30.6%| 23.9%] 17.0%| 28.4%] 41.2%{ 27.3%| 25.2%| 20.8%
................... 100.0%| 56.4%] 43.6%| 17.0%| 25.2x%| 32.6%| 11.9%| 13.3%| 19.3%] 34.4%| 26.6%| 19.7%
TWO. .. vvveesvivonanes 159 79 80 14 39 51 41 14 22 64 29 44
................... 19.5%| 20.3%| 18.9%| 17.1%| 21.7%| 17.2%| 26.8%| 13.7%] 21.6%} 23.3%] 12.6%| 21.3%
................... 100.0%] 49.7%| 50.3% 8.8%| 24.5%| 32.1%] 25.8% 8.8%| 13.8%] 40.3%| 18.2%| 27.7%
THREE...evovevuncennn 141 64 77 11 26 66 23 15 17 48 36 40
................... 17.3%| 16.4%| 18.2%| 13.4%| 14.4x%| 22.2%| 15.0%] 14.7%| 16.7%| 17.5%| 15.7%] 19.3%
................... 100.0%) 45.4%} 54.6% 7.8%) 18.4%| 46.8%| 16.3%| 10.6%| 12.1%| 34.0%] 25.5%| 28.4%
FOUR. . vocevennnnonans 76 29 &7 [ 18 26 17 9 4 31 22 19
................... 9.3% 7.4%F 11.1% 7.3%] 10.0% 8.8%| 11.1% 8.8% 3.9%] 11.3% 9.6% 9.2%
................... 100.0%|] 38.2%| 61.8% 7.9%| 23.7%| 34.2%) 22.4%] 11.8% 5.3%| 40.8%| 28.9%] 25.0%
FIVE. .o cvvnrenonanesn 51 24 27 6 7 16 16 [ 4 11 23 13
................... 6.3% 6.2% 6.4% 7.3% 3.9% 5.4%| 10.5% 5.9% 3.9% 4.0%] 10.0% 6.3%
................... 100.0%| 47.1%] s52.9%| 11.8%| 13.7%| 31.4%] 31.4%] 11.8% 7.8%0 21.6%| 45.1%| 25.5%
SIXeercervinernnnnanns 31 18 13 3 7 10 ] 5 5 9 9 8
................... 3.8% 4.6% 3.1% 3.7% 3.9% I.4% 3.9% &_.9% 4.9% 3.3% 3.9% 3.9%
................... 100.0%] 58.1%) 41.9% 9.7%| 22.6%| 32.3%] 19.4%| 16.1%| 16.1%| 29.0%| 29.0% 25.8%
SEVEN. ... covvenvannen 14 6 8 2 4 3 3 2 1 6 6 1
................... 1.7% 1.5% 1.9% 2.4% 2.2% 1.0% 2.0% 2.0% 1.0% 2.2% 2.6% 5%
................... 100.0%] 42.9%| 57.1%| 14.3%] 28.6%| 21.4%| 21.4% 14.3% 7.4%| 42.9%] 42.94 7.1%
EIGHT . ..vvvcvnncennns 35 11 24 0 9 18 3 5 2 7 12 14
................... &.3% 2.8% 5.7% .0% 5.0% 6.1% 2.0% 4.9% 2.0% 2.5% 5.2% 6.8%
................... 100.0%| 31.4%| 68.6% L0%| 25.7%) 51.4% 8.6%| 14.3% 5.7%0 20.0%} 34.3%| 40.0%
NIRE....oovcronnnnann 13 7 6 1 2 4 5 1 0 & 2 7
................... 1.6% 1.8% 1.4% 1.2% 1.1% 1.3% 3.3% 1.0% 0% 1.5% 9% 3.4%
................... 100.0%) 53.8%| 46.2% 7.7%| 15.4%] 30.8%| 38.5% 7.7% .0%| 30.8%| 15.4%] 53.8%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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TABLE 4.2: AVERAGE NUMBER OF HOURS RADIO IS LISTENED TO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50{51 - 65|OVER 65| AB €1 €2 DE
TEN. oo ciiiaciannens 33 12 21 1 9 13 3 7 2 9 14 8
................... 4.1% 3.1% 5.0% 1.2% 5.0% 4.4% 2.0% 6.9% 2.0% 3.3% 6.1% 3.9%
................... 100.0%] 36.4%F 63.6% 3.0%| 27.3%| 39.4% 9.1%] 21.2% 6.1%)] 27.3%| 42.4%] 24.2%
ELEVEN.....c..cccvenn 2 1 1 0 1 0 1 0 0 1 1 0
................... 2% 3% 2% . 0% .6% 0% T% 0% .0% 4% A% 0%
................... 100.0%| 50.0%] 50.0% L0%1  50.0% L0%| 50.0% .0% .0%:  50.0%] 50.0% .0%
TWELVE. ....covuvnennn 14 5 9 0 1 5 2 [ 0 4 7 3
................... 1.7% 1.3% 2.1% .0% . 6% 1.7% 1.3% 5.9% .0% 1.5% 3.0% 1.4%
................... 160.0%| 35.7%| 64.3% 0% 7.4%| 35.7%] 14.3%] 42.9% .0%] 28.6%] 50.0%| 21.4X
THIRTEEN............. L 0 4 0 0 0 3 1 0 0 2 2
................... .5% .0% 9% 0% .0% L0% 2.0% 1.0% .0% 0% 9% 1.0%
................... 100.0% .0%] 1060.0% 0% 0% L0%]  75.0%) 25.0% 0% .0%| 50.0%] 50.0%
FOURTEEN.....cc0vvnen 1 0 1 0 0 1 0 0 1 0 0 0
................... A% .0% .2% -0% 0% 3% 0% -0% 1.0% 0% 0% 0%
................... 100.0% .0%{ 100.0% . 0% .0%] 100.0% .0% .0%] 100.0% .0% . 0% 0%
FIFTEEN......ccccnvnnn 1 0 1 0 0 0 1 0 0 (U 0 1
................... A% 0% .2% 0% . 0% .0% 7% 0% .0% .0% 0% .5%
................... 100.0% .0%] 100.0% .0% 0% .0%] 100.0% L0% 0% .0% .0%| 100.0%
SIXTEEN. ....ccvnenene 1 1 0 0 0 1 0 0 0 0 1 0
................... A% 3% . 0% .0% .0% 3% .0% .0% L0% .0% A% 0%
................... 100.0%| 100.0% 0% .0% .0%| 100.0% . 0% .0% 0% .0%{ 100.0% 0%
EIGHTEEN............. 3 0 3 0 0 3 0 0 0 1 2 0
................... A% .0% T4 .0% 0% 1.0% 0% .0% .0% 4% 9% 0%
................... 100.0% .0%| 100.0% 0% .0%| 100.0% 0% 0% L0%l  33.3%| 66.7% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
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TABLE 4.3: WHERE DO PEOPLE LISTEN TO THE RADIO
-~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE }12 - 17{18 - 30131 - 50|51 - 65|OVER 65| AB ¢1 €2 DE
TOTAL.cvcevucmacacann 814 390 424 82 180 297 153 102 102 275 230 207
NO ANSWER............ 42 24 18 7 5 16 6 8 & 18 11 9
................... 5.2% 6.2% h.2% 8.5% 2.8% 5.4% 3.9% 7.8% 3.9% 6.5% 4.8% 4.3%
................... 100.0%| 57.1%| 42.9%| 16.7%| 11.9%| 38.1%| 14.3%] 19.0% 9.5%] 42.9%] 26.2%] 21.4%
AT HOME.......con.n.. 634 266 368 73 118 213 137 93 73 207 180 174
................... 77.9%| 68.2%| 86.8%| 89.0x| 65.6%| 71.7%| 89.5%| 91.2%| 71.6%| 75.3%| 78.3%| 84.1%
................... 100.0%| 42.0%| 58.0%| 11.5%| 18.6%| 33.6%] 21.6%| 14.7%] 11.5%| 32.6%| 28.4%| 27.4X
AT WORK......cvvunen. 137 98 39 5 56 61 14 1 10 49 47 31
................... 16.8%] 25.1% 9.2% 6.1%| 31.1%] 20.5% 9.2% 1.0% 9.8%| 17.8%] 20.4%| 15.0%
................... 100.0%| 71.5%| 28.5% 3.6%| 40.9%) 44.5%| 10.2% JT% 7.3%] 35.8%| 34.3%7 22.6%
IN THE CAR........en 184 131 53 6 60 87 27 4 39 78 35 32
................... 22.6%| 33.6%| 12.5% 7.3%] 33.3%] 29.3%| 17.6% 3.9%| 38.2%| 28.4%| 15.2%] 15.5%
................... 100.0%| 71.2%| 28.8% 3.3%| 32.6%| 47.3%| 14.7% 2.2%) 21.2%| 42.4%| 19.0%] 17.4X%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
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TABLE 4.4: WHO WATCHES TV
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC SROUP
MALE |FEMALE {12 - 17(18 - 30|31 - 50|51 - &5|OVER 65| AB c1 c2 DE
TOTAL...cenvncencnnns 1001 490 511 112 210 371 182 126 131 326 291 253
WATCH TV............. 984 479 505 m 206 365 180 122 128 323 287 246
................... 98.3%| 97.8%| 98.8%] 99.1%] 98.1%| 98.4%] 98.9%| 96.8%| 97.7%| 99.1%| 98.6%| 97.2%
................... 100.0%| 48.7%| 51.3%] 11.3%} 20.9%| 37.1%| 18.3%| 12.4%| 13.0%] 32.8% 29.2%| 25.0%
DO NOT WATCH TV...... 17 11 6 1 4 6 2 4 3 3 4 7
................... 1.7% 2.2% 1.2% 9% 1.9% 1.6% 1.1% 3.2% 2.3% 9% 1.4% 2.8%
................... 100.0%| 64.7%| 35.3% 5.9%| 23.5%| 35.3%| 11.8%| 23.5%| 17.6%| 17.6%] 23.5%| 41.2%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

= COLUMN PERCENTAGES

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 4.5: AVERAGE NUMBER OF HOURS TV IS WATCHED
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~ECONOMIC GROUP
MALE |FEMALE [12 - 17}18 - 3031 - 50|51 - 65|OVER 65| AB c1 €2 DE
TOTAL..ovcccnncanans 984 479 505 111 206 365 180 122 128 323 287 246
K17A
VARIES CONSIDERABLY.. 10 5 5 0 0 5 3 2 1 1 6 2
................... 1.0% 1.0% 1.0% . 0% 0% 1.4% 1.7% 1.6% .8% 3% 2.1% . 8%
................... 100.0%| 50.0%| 50.0% . 0% .0%| 50.0%] 30.0%| 20.0%| 10.0%| 10.0%| 60.0%| 20.0%
ONE...cvvevrnrnenanes 146 67 79 24 30 56 20 16 36 50 32 28
................... 14.8%| 14.0%| 15.6%| 21.6%] 14.6%] 15.3%| 11.1%| 13.1%] 28.1%] 15.5%] 11.1%] 11.4%
................... 100.0%| 45.9%| 54.1%| 16.4%] 20.5%| 38.4%| 13.7%| 11.0%| 24.7%f 34.2%| 21.9%] 19.2%
L [¢ 319 168 151 40 73 118 54 34 33 110 90 86
................... 32.4%| 35.1%] 29.9%| 36.0%| 35.4x| 32.3%] 30.0%| 27.9%| 25.8%| 34.1%| 31.4%} 35.0%
................... 100.0%| 52.7%| 47.3%] 12.5%| 22.9%| 37.0%] 16.9%| 10.7%| 10.3%| 34.5%| 28.2% 27.0%
THREE.....cocnivunnns 262 133 129 26 57 94 52 33 30 93 69 70
................... 26.6%| 27.8%| 25.5%| 23.4%| 27.7%| 25.8%| 28.9%| 27.0%| 23.4%| 28.8%] 24.0%| 28.5%
................... 100.0%| 50.8%| 49.2% 9.9%| 21.8%| 35.9%| 19.8%; 12.6%| 11.5%| 35.5%| 26.3%| 26.7%
FOUR....vovvvecacnnnn 141 66 75 13 29 53 29 17 19 37 50 35
................... 16.3%] 13.8%] 14.9%] 11.7%] 14.1%] 14.5%] 16.1%| 13.9%] 14.8%} 11.5%| 17.4%| 14.2%
................... 100.0%| 46.8%| 53.2% 9.2%| 20.6%| 37.6%| 20.6%| 12.1%| 13.5%| 26.2%| 35.5%| 24.8%
FIVE..ooovvinnnonnnne 57 24 33 6 9 23 11 8 3 18 19 17
................... 5.8% 5.0% 6.5% 5.4% 4.4% 6.3% 6.1% 6.6% 2.3% 5.6% 6.6% 6.9%
................... 100.0%| 42.1%| 57.9%} 10.5%) 15.8%| 40.4%| 19.3%| 14.0% 5.3%] 31.6%| 33.3%] 29.8%
-3 S 20 7 13 1 1 7 7 4 2 5 10 3
................... 2.0% 1.5% 2.6% 9% .5% 1.9% 3.9% 3.3% 1.6% 1.5% 3.5% 1.2%
................... 100.0%| 35.0%| 65.0% 5.0% 5.0%| 35.0%| 35.0%| =20.0%| 10.0%| 25.0%| 50.0%] 15.0%
SEVEN. . cvvvnennnnnnns 11 3 8 1 3 3 0 & 2 2 4 3
................... 1.1% . 6% 1.6% .9% 1.5% . 8% .0% 3.3% 1.6% .6% 1.4% 1.2%
................... 100.0%| 27.3%| 72.7% 9.1%| 27.3%| 27.3% 0% 36.4%| 18.2%] 18.2%) 36.4%| 27.3%
EIGHT....covvuirannnne 12 2 10 0 4 3 2 3 0 é 5 1
................... 1.2% 4% 2.0% 0% 1.9% .8% 1.1% 2.5% .0% 1.9% 1.7% 4%
................... 100.0%| 16.7%) 83.3% L0%| 33.3%] 25.0%| 16.7%] 25.0% L0%|  50.0%) 41.7% 8.3%
NINE......cvveevanens 6 4 2 0 0 3 2 1 2 1 2 1
................... .6% .8% 4% .0% .0% .8% 1.1% . 8% 1.6% 3% 7% A%
................... 100.0%| 66.7%] 33.3% 0% .0%| 50.0%| 33.3% 16.7%| 33.3%| 16.7%| 33.3% 16.7%

FIRST ROW OF PERCENTAGES =

COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
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TABLE 4.6: WHERE IN THE HOUSE IS TV VIEWED
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0O-ECONOMIC GROUP
MALE |FEMALE |12 - 17[18 - 30[31 - 50|51 - 65|over 65| aB c1 c2 DE
TOTAL. e oeeiannnns 984 479 505 111 206 365 180 122 128 323 287 246
IN THE SITTING ROGM 454 223 231 52 9% 171 87 50 81 170 118 85
................... 46.1%| 46.6%] 45.7%| s6.8%| 45.6%| 46.8%| 48.3x| 41.0%| 63.3%| s2.6%] 41.1%| 36.6x
................... 100.0%| 49.1x| s0.9%| 11.5%] 20.7%| 37.7%| 19.2%| 11.0%| 17.8%| 37.4%| 26.0%| 418.7x
IN THE DINING ROOM. 54 19 35 3 7 22 11 1 5 15 15 19
................... s.sul  s.0x]  e.ox|  2.7%|  3.4x|  6.0x| 6.1%|  e.ox| 3.9%| 4.6x| s5.2%| 7.7
................... 100.0%] 35.2%| e4.8x| s.6x| 13.0%| s0.7%| 20.4x%| 20.4x| 9.3%| 27.8x| 27.8x| 35.2%
IN THE KITCHEN....... 172 75 97 30 25 73 27 17 16 53 56 47
................... 17.5%| 15.7%| 19.2%| 27.0x| 12.1%| 20.0%] 15.0%| 13.9%] 12.5%| 16.4x| 19.5% 19.1x
................... 100.0%| 43.6%| 56.4x| 17.4%| 14.5%| s2.ax| 15.7%| 9.9%| 9.3%| 30.8x| 32.6% 27.3%
IN THE BEDROOM....... 289 154 135 24 76 9% 52 43| 2 80 95 90
................... 29.4%| 32.2%] 26.7%x| 21.6x| 36.9%| 25.8%| 28.9%] 35.2%| 18.8%| 24.8%| 33.1x| 36.6%
................... 100.0%| 53.3%| s6.7%| 8.3%| 26.3x%] 32.5%| 18.0%| 14.9%] s.3m| 27.7x| 32.9%] 31.1x%
AT ANOTHER PLACE..... 15 8 7 2 4 5 3 1 2 5 3 5
................... 1.5%]  1.7x] 1.ax]  1.ex| 9w .ax| 1.7 ex|  t.ex|  t.sx|  1.0x|  z2.0%
................... 100.0x| 53.3%| 46.7%| 13.3%| 26.7%| 33.3%| 20.0%| 6.7%| 13.3%| 33.3%| 20.0%| 33.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 4.7:
- BY GENDER, AGE

CABLE TV FACILITY

AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17]18 - 30|31 - 50{51 - 65|OVER 65| AB €1 c2 DE
TOTAL.cccveecnenannnn 1001 490 511 112 210 371 182 126 131 326 29 253
NOT CONNECTED........ 531 246 285 60 109 174 112 76 48 167 164 152
................... 53.0%| 50.2%| 55.8%| 53.6%] 51.9%| 46.9%| 61.5%] 60.3%| 36.6%| 51.2%| 56.4%] 60.1%
................... 100.0%) 46.3%| 53.7%| 11.3%] 20.5%| 32.8%| 21.1%| 14.3% 9.0%| 31.5%| 30.9%] 28.6%
CONNECTED: BASIC..... 114 58 56 9 22 56 17 10 20 43 26 25
................... 11.4%] 11.8%1 11.0% 8.0%| 10.5%} 15.1% 9.3% 7.9%] 15.3%| 13.2% 8.9% 9.9%
................... 100.0%] 50.9%| 49.1% 7.9%| 19.3%] 49.1%| 14.9% 8.8%| 17.5%| 37.7%| 22.8%] 21.9%
CONNECTED: RECEPTION 132 70 62 14 24 52 17 25 11 38 43 40
................... 13.2%]  14.3%| 12.4%| 12.5%| 11.4%| 14.0% 9.3%} 19.8% 8.4%] 11.7%] 14.8%] 15.8%
................... 100.0%| 53.0%| 47.0%| 10.6%| 18.2%| 39.4%) 12.9% 18.9% 8.3%] 28.8%| 32.6%| 30.3%
CONNECTED: TV PLUS.. 147 77 70 18 40 55 26 8 29 53 43 22
.............. ceeed | Ve.TH| O 15.7%] 13.7%| 16.1%] 19.0%] 14.8%] 14.3% 6.3%| 22.1%| 16.3%| 14.8% 8.7%
................... 100.0%] 52.4%| 47.6%| 12.2%] 27.2%4| 37.4%| 17.7% 5.4%| 19.7%| 36.1%| 29.3%| 15.0%
CONNECTED: PREMIERE. 77 39 38 11 15 34 10 7 23 25 15 14
................... 7.7% 8.0% 7.4% 9.8% 7.1% 9.2% 5.5% S5.6% 17.6% 7.7% 5.2% 5.5%
................... 100.0%| 50.6%| 49.4%| 14.3%] 19.5%] 44.2%] 13.0% 9.1%] 29.9%| 32.5%| 19.5%| 18.2%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCR 1998

NTABLE 4.8: WHO IS MOST INFLUENTIAL PERSON IN THE FAMILY
ON WHICH CHANNEL 1S CHOSEN
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - &5|OVER 65} AB c1 €2 DE
TOTAL.ercceeennanans 1001 490 511 112 210 371 182 126 131 326 291 253
NO ONE IN PARTICULAR. 320 169| 151 3 75 113 54 47 51 116 87 66
................... 32.0%| 34.5%| 29.5%| 27.7%] 35.7%| 30.5%| 29.7%| 37.3%| 38.9%] 35.6%| 29.9%| 26.1%
................... 100.0%| 52.8%] 47.2% 9.7%| 23.4%| 35.3%| 16.9%] 14.7%| 15.9%] 36.3%| 27.2%| 20.6%
THE HUSBAND.......... 293 169 124 26 52 113 7 31 35 90 100 68
................... 29.3%| 34.5%| 24.3%] 23.2%| 24.8%| 30.5%| 39.0%] 24.6%| 26.7%| 27.6%] 34.4X| 26.9%
................... 100.0%| 57.7%| 42.3% 8.9%| 17.7%| 3B.6%| 24.2%| 10.6%| 11.9%| 30.7%| 34.1%| 23.2%
THE WIFE............n 201 65 136 12 24 82 44 39 25 60 52 64
................... 20.1%| 13.3%) 26.6%| 10.7%| 11.4%} 22.1%| 24.2%| 31.0%| 19.1%| 18.4%]| 17.9%| 25.3%
................... 100.0%| 32.3%| 67.74% 6.0%] 11.9%| 40.8%] 21.9%| 19.4%| 12.4%| 29.9%| 25.9%| 31.8%
THE CHILDREN......... 187 87 100 43 59 63 13 9 20 60 52 55
................... 18.7%| 17.8%| 19.6%) 38.4%| 28.1%] 17.0% 7.1% 7.1%| 15.3%| 18.4%| 17.9%| 21.7«%
................... 100.0%| 46.5%| 53.5%| 23.0%] 31.6%| 33.7% 7.0% 4.8%1 10.7%] 32.1%| 27.8%| 29.4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 5.1:

PREFERRED SOURCE FOR NEWS ON MALTA

~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30{31 - 5051 - 65|OVER 65| AB c1 c2 DE

TOTAL.eevennnnaannnas 1001 490 511 112 210 371 182 126 131 326 291 253
NO PARTICULAR

PREFERENCE........ 24 17 7 5 7 7 2 3 3 7 9 5

................... 2.4% 3.5% 1.4% 4.5% 3.3% 1.9% 1.1% 2.4% 2.3% 2.1% 3.1% 2.0%

................... 100.0%| 70.8%] 29.2%| 20.8%| 29.2%| 29.2% 8.3%| 12.5%| 12.5%| 29.2%| 37.5%| 20.8%
LISTEN TO THEM ON THE

RADIO....cvovuavee 134 55 79 8 26 58 23 19 13 48 44 29

................... 13.4%| 11.2%] 15.5% 7.1%| 12.4%| 15.6%) 12.6%| 15.1% 9.9%| 14.7%] 15.1%] 11.5%

................... 100.0%| 41.0%f 59.0% 6.0%| 19.4%| 43.3%] 17.2%] 14.2% 9.7%! 35.8%| 32.8%| 21.6X
WATCH THEM ON TV..... 710 346 364 81 134 260 145 90 81 219 214 196

................... 70.9%| 70.6%| 71.2%| 72.3%| e63.8%] 70.1%| 79.7%] 71.4%| 61.8%) 67.2%| 73.5%| 77.5%

................... 100.0%| 48.7%| 51.3%] 11.4%| 18.9%| 36.6%| 20.4%| 12.7%] 11.4%| 30.8%| 30.1%) 27.6%
READ THEM IN A

NEWSPAPER......... 108 61 47 10 36 40 " 11 33 b4 17 14

................... 10.8%] 12.4% 9.2% 8.9%| 17.1%| 10.8% 6.0% 8.7%| 25.2%| 13.5% 5.8% 5.5%

................... 100.0%| 56.5%] 43.5% 9.3%! 33.3%| 37.0%) 10.2%| 10.2%| 30.6%| 40.7%] 15.7%} 13.0%
PICK THEM UP FROM

OTHER PERSONS..... 25 11 14 8 7 6 1 3 1 8 7 9

................... 2.5% 2.2% 2.74% 7.1% 3.3% 1.6% 5% 2.4% .8% 2.5% 2.4% 3.6%

................... 100.0%| 44.0%| 56.0%| 32.0%| 28.0%| 24.0% 4.0%] 12.0% 4.0%| 32.0%| 28.0%| 36.0%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

= COLUMN PERCENTAGES

ALL
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TABLE 5.2: PREFERRED SOURCE FOR FOREIGN NEWS
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17|18 - 30(31 - 50(51 - 65]OVER 65| A8 c1 c2 DE

TOTAL . e e eeeeeeeeeaas 1001 490 511 112 210 371 182 126 131 326 291 253
NG PARTICULAR

PREFERENCE........ 43 26 17 7 15 8 7 6 2 8 16 17

................... &.3% 5.3% 3.3% 6.3% 7.1% 2.2% 3.8% 4.8% 5% 2.5% 5.5% 6.7%

................... 100.0%| 60.5%| 39.5%| 16.3%| 34.9%| 18.6%| 16.3%| 14.0% 4. 7% 18.6%] 37.2%| 39.5%
LISTEN TO THEM ON THE

RADIO............s 100 41 59 4 19 43 18 16 8 37 35 20

................... 10.0% 8.4%fF 11.5% 3.6% 9.0%x] 11.6% 9.9%| 12.7% 6.1%] 11.3%] 12.0% 7.9%

................... 100.0%} 41.0%} 59.0% 4.0%| 19.0%| 43.0%| 18.0%| 16.0% 8.0%| 37.0%] 35.0%| 20.0%
WATCH THEM ON TV..... 750 365 385 84 145 283 147 91 97 240 215 198

................... 74.9% 74.5%| 75.3%| 75.0%| 69.0%| 76.3%| 80.8%| 72.2%| 74.0%| 73.6%| 73.9%] 78.3%

................... 100.0%| 48.7%] 51.3%| 11.2%| 19.3%| 37.7%| 19.6%| 12.1%] 12.9%] 32.0%| 28.7%| 26.4%
READ THEM IN A

NEWSPAPER......... 86 48 38 9 23 34 9 11 23 34 17 12

................... 8.6% 9.8% 7.4% 8.0x| 11.0% 9.2% 4.9% 8.7%| 17.6%| 10.4% 5.8% &4.7%

................... 100.0%| s55.8%| 44.2%| 10.5%] =26.7%| 39.5%| 10.5%| 12.8%| 26.7%| 39.5%| 19.8%f 14.0%
PICK THEM UP FROM

OTHER PERSONS..... 22 10 12 8 8 3 1 2 1 7 8 6

................... 2.2% 2.0% 2.3% 7.1% 3.8% .8% % 1.6% .8% 2.1% 2.7% 2.4%

................... 100.0%| 45.5%| 54.5%| 36.4%| 36.4%] 13.6% 4.5% 9.1% 4.5%] 31.8%] 36.4%| 27.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES =

BASE =

ALL

ROW PERCENTAGES




Table 6.1 General Preferences for Radio Programme Sectors (1996 & 1997)

PROGRAMNME SECTOR

Music 82.5 87.2
Local News 74.7 84.5
Foreign News 68.1 77.1
Discussions 61.2 67.6
“ " Religion , 50.6 53.3
Health/Beauty/Home/Law 46.7 54.5
‘Current Affairs 42.2 56.8
Culture 36.4 45.8
Sports 375 48.2
Novels/Plays 35.6 49.5
- “Money/Business . 19.0 31.7
-* Children 20.3 30.2

Table 6.2 General Preferences for TV Programme Sectors (1996 & 1997)

ORI B e 1996 1998
Local News ° , Ay 89.3 94.6
Foreign News L 853 88.9
Feature Films : 72.0 77.5
Quizzes/Fame Shows/Variety Progr.. 60.4 70.1
Weather i : 78.2 81.2
Documentaries = : , 63.1 66.3
Sports - - ¢ i S 553 63.0
Discussions ' E 56.1 72.1
Plays 35.0 54.4
Music Video-Clips 33.7 45.5
Current Affairs . 36.3 s . 44.8
Religion - 393 224 443
Seridls/Soap Operas : . 325 e 229 | 614
Art & Culture - 335 2210 448
Women's Programmes 36.8 120,97 47.4
Children's Programmes 29.0 18.3 47.0
Business & Finance 18.1 11.9 27.0




Table 6.3-1.1: Radio Station Preferences for Different Programme Sectors (1996)

RADIO

6.90 2401 1380 4801 500
8.70 310 19.20 .60 0.50
5.40 3.00 13.90 |-310] 100

7.10 1,00 0.40

4.60 .
11.80 |:220} 0.10

6.30
7.30

1570 | ‘2607 0.30
960 [.1.20] 0.00

6.80

1470 |-2201 0.00
7.30 0804 010
2370 [-7.10) 1.80

10.00
3.50
11.80

11.70 19.50 580 3.00

670 | z260] 1440 |"450] 0s0

Table 6.3-1.2: Radio Station Preferences for Different Programme Sectors (1997)

Table 6.3-1.3: Radio Station Preferences for Different Programme Sectors (1998)

% % %
12.8 91 33
143 1144 0S5
13.3 567 12

42 lise] o7
54 | 61 09

127 | 8o 14
69 | 26| 02

119 | a5 o4

25.6 1521 1.4

20.1 14.0 1.6

14.1 11.54 08
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TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17|18 - 30]31 - 50|51 - 65|OVER 65{ AB c1 c2 DE
TOTAL..cvcaaaaaaaan 814 390 424 82 180 297 153 102 102 275 230 207
MUSIC
NONE.....ccievnnnnnn 104 55 49 3 8 34 28 31 16 26 26 36
................... 12.8%) 14.1%| 11.6% 3.74 4.4%]  11.4%| 18.3%| 30.4%] 15.7% 9.5%1 11.3%] 17.4%
................... 100.0%] 52.9%| 47.1% 2.9% 7.7%| 32.7%| 26.9%| 29.8%] 15.4%] 25.0%) 25.0%| 34.6%
RADIO MALTA 1........ 66 28 38 0 5 21 23 17 5 27 20 14
................... 8.1% 7.2% 9.0% 0% 2.8% 7.4%) 15.0%] 16.7% 4.9% 9.8% 8.7% 6.8%
................... 100.0%| 42.4%| 57.6% . 0% 7.6%| 31.8%] 34.8%] 25.8% 7.6%| 40.9%| 30.3%] 21.2%
RADIO MALTA 2........ 9 3 6 0 1 5 3 0 0 2 5 2
................... 1.1% 8% 1.4% .0% .6% 1.7% 2.0% 0% . 0% T4 2.2% 1.0%
................... 100.0%| 33.3%] 66.7% L0%| 11.1%| 55.6%| 33.3% 0% 0% 22.2%) 55.6%] 22.2%
RADIO SUPER 1........ 104 45 59 3 13 41 28 19 4 24 35 41
................... 12.8%| 11.5%| 13.9% 3.7% 7.2%) 13.8%| 18.3%] 18.6X 3.9% 8.7%) 15.2%| 19.8%
................... 100.0%] 43.3%| 56.7% 2.9%F 12.5%] 39.4%| 26.9%| 18.3% 3.8%| 23.1%] 33.7%| 39.4%
RADIO 101............ 75 41 34 6 9 31 21 8 13 25 21 16
................... 9.2%] 10.5% 8.0% 7.3% 5.0%] 10.4%| 13.7% 7.8%] 12.7% 9.1% 9.1% 7.7%
................... 100.0%| 54.7%] 45.3% 8.0%| 12.0%| 41.3%| 28.0%| 10.7%| 17.3%| 33.3%| 28.0%| 21.3%
ISLAND SOUND......... 27 14 13 4 12 8 3 0 4 14 5 4
................... 3.3% 3.6% 3.1% 4.9% 6.7% 2.7% 2.0% .0% 3.9% 5.1% 2.2% 1.9%
................... 100.0%| 51.9%| 48.1%| 14.8%] 44.4x| 29.6%| 11.1% L0%!  14.8% 51.9%| 18.5%| 14.8%
BAY RADIO............ 85 42 43 14 36 32 2 1 20 45 12 8
................... 10.4%| 10.8%| 10.1%] 17.1%| 20.0%) 10.8% 1.3% 1.0%] 19.6%] 16.4% 5.2% 3.9%
................... 100.0%] 49.4%| 50.6%| 16.5%| 42.4%| 37.6% 2.4% 1.2%] 23.5%| 52.9%] 14.1% 9.4%
RTK.cvienroronnnnanas 57 17 40 2 3 20 15 17 5 18 19 15
................... 7.0% b 4% 9.4% 2.4% 1.7% 6.7% 9.8%] 16.7% 4.9% 6.5% 8.3% 7.24
................... 100.0%] 29.8%| 70.2% 3.5% 5.3%] 35.1%| 26.3%] 29.8% 8.8%| 31.6%| 33.3%] 26.3%
LIVE FM . eevoeenvenan 44 25 19 12 17 10 4 1 1 19 11 13
................... 5.4% 6.4% 4.5%] 14.6% 9.4% 3.4% 2.6% 1.0% 1.0% 6.9% 4.8% 6.3%
................... 100.0%| 56.8%| 4&3.2%| 27.3%| 38.6%| 22.7% 9.1% 2.3% 2.3%| 43.2%| 25.0%| 29.5%
SMASH....covvnrennnns 136 59 77 34 53 37 10 2 14 42 50 30
................... 16.7%] 15.1%) 18.2%] 41.5%| 29.4%} 12.5% 6.5% 2.0%] 13.7%| 15.3%] 21.7%| 14.5%
................... 100.0%! 43.4%| 56.6%| 25.0%| 39.0% 27.2% 7.4% 1.5%0 10.3%| 30.9%| 36.8% 22.1%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
= ALL WHO LISTEN TO RADIO

BASE

(continued)

1



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 1718 - 30|31 - 50|51 - &65|OVER 65 AB [} c2 DE
RADIO CALYPSO........ 78 48 30 2 9 51 12 4 15 22 20 21
................... 9.6%] 12.3% 7.1% 2.4% 5.0%| 17.2% 7.8% 3.9%) 14.7% 8.0% 8.7%| 10.1%
................... 100.0%] 61.5%| 38.5% 2.6%| 11.5%| 65.4%| 15.4% 5.1%) 19.2%| 28.2%| 25.6%| 26.9%
UNIVERSITY RADIO..... 1 1 0 [ 0 0 1 0 1 0 0 0
................... A% .3% .0% .0% .0% 0% LT .0% 1.0% .0% L0% 0%
................... 100.0%| 100.0% 0% .0% 0% .0%| 100.0% .0%{ 100.0% 0% 0% 0%
RADJU MAS.........0ne 20 8 12 2 13 4 0 1 1 8 [ 5
................... 2.5% 2.1% 2.8% 2.4% 7.2% 1.3% .0% 1.0% 1.0% 2.9% 2.6% 2.4%
................... 100.0%} 40.0%| 60.0%| 10.0%| 65.0%| 20.0% 0% 5.0% 5.0%f 40.0%| 30.0%| 25.0%
FM BRONJA.....cc.vues 8 4 4 0 1 3 3 1 3 3 0 2
................... 1.0% 1.0% 9% 0% 6% 1.0% 2.0% 1.0% 2.9% 1.1% 0% 1.0%
................... 100.0%] 50.0%| 50.0% .0%| 12.5%| 37.5%| 37.5%{ 12.5%| 37.5%| 37.5% 0%|  25.0%
DISCUSSIONS ON
PERSONAL PROBLEMS
NONE.....cnevovencane 263 147 116 53 79 75 31 25 (3 86 77 56
................... 32.3%] 37.7%| 27.4%| 64.6%| 43.9%) 25.3%| 20.3x| 24.5%| 43.1% 31.3% 33.5%| 27.1%
............... L...] 100.0%| 55.9%| 44.1%] 20.2%| 30.0%] 28.5% 11.8% 9.5%] 16.7%| 32.7%| 29.3%| 21.3%
RADIO MALTA 1........ 90 39 51 0 19 26 25 20 12 38 19 21
................... 11.1%| 10.0%| 12.0% 0%} 10.6% 8.8%| 16.3%| 19.6%f 11.8%] 13.8% 8.3%| 10.1%
................... 100.0%] 43.3%| 56.7% oxl 21.1%| 28.9%] 27.8%| 22.2%| 13.3%| 42.2%| 21.1%] 23.3%
RADIO MALTA 2........ 6 2 4 0 0 4 1 1 0 3 1 2
................... T% -3 9% .0% .0% 1.3% T% 1.0% .0% 1.1% 4% 1.0%
................... 100.0%| 33.3%| 66.7% .0% 0% 66.7% 16.7%| 16.7% .0%] 50.0%| 16.7%| 33.3%
RADIO SUPER 1........ 116 48 68 7 19 39 29 22 4 25 40 &7
................... 14.3%] 12.3%| 16.0% 8.5%| 10.6%| 13.1%| 19.0% 21.6% 3.9% 9.1%| 17.4%| 22.7%
................... 100.0%] 41.4%} 58.6% 6.0%] 16.4%| 33.6%F 25.0%| 19.0% 3.4%] 21.6%| 34.5%| 40.5%
RADIO 101......cvnunn 93 51 42 7 15 42 21 8 14 36 22 21
................... 11.4%1 13.1% 9.9% 8.5% 8.3%| 14.1%] 13.74 7.8%] 13.7%] 13.1% 9.6%] 10.1%
................... 100.0%| 54.8%] 45.2% 7.5%1 16.1%] 45.2%| 22.6% 8.6%] 15.1%| 38.7%] 23.7%] 22.6X
ISLAND SOUND........- & 3 1 0 2 1 1 0 0 1 2 1
................... .5% .8% 2% .0% 1.1% .3% T% 0% .0% Jh% .9% .5%
................... 100.0%| 75.0%| 25.0% .0%| s50.0%] 25.0%| 25.0% .0% .0%| 25.0%)] 50.0%] 25.0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMNIC GROUP
MALE |FEMALE |12 - 17{18 - 30|31 - 50|51 - 65|OVER 65| AB 1 c2 DE
BAY RADIO............ 15 7 8 0 6 8 1 0 1 7 4 3
................... 1.8% 1.8% 1.9% . 0% 3.3% 2.7% T% .0% 1.0% 2.5% 1.74 1.4%
................... 100.0%| 46.7%| 53.3% 0%} 40.0%} 53.3% 6.7% .0% 6.7%| 46.7%| 26.7%| 20.0%
RTK.eeeenrineanacaanas 121 38 83 4 10 54 34 19 13 48 33 27
................... 14.9% 9.7%] 19.6% 4.9% 5.6%| 18.2%| 22.2%] 18.6%| 12.7%} 17.5%| 14.3%] 13.0%
................... 100.0%| 31.4%}] 68.6% 3.3% 8.3%| 44.6%| 28.1%| 15.7%| 10.7%| 39.7x#| 27.3%| 22.3%
LIVE FM..ovieeannnes 81 43 38 8 20 40 8 5 11 26 23 21

................... 10.0%f 11.0% 9.0% 9.8%| 11.1%] 13.5% 5.2% 4.94] 10.8% 9.5%| 10.0%| 10.1%
................... 100.0%| 53.14%X] 46.9% 9.9%| 24.7%| 49.4% 9.9% 6.2%| 13.6%| 32.1%| 28.4%| 25.9%

SMASH.....ivvineanans 14 6 8 2 7 3 2 0 1 1 6 6

................... 1.7% 1.5% 1.9% 2.4% 3.9% 1.0% 1.3% . 0% 1.04 4% 2.6% 2.9%
................... 100.0%) 42.9%| S7.1%| 14.3%| 50.0%| 21.4%| 14.3% . 0% 7.1% 7.1%| 42.9%| 42.9%
RADIO CALYPSO........ 5 3 2 0 1 3 0 1 1 1 2 1
................... .6% .8% .5% 0% . 6% 1.0% .0% 1.0%| . 1.0% 4% 9% 5%
................... 100.0%] 60.0%} 40.0% .0%| 20.0%f 60.0% .0%| 20.0%| 20.0%| 20.0%| 40.0%; 20.0%
UNIVERSITY RADIO..... 2 1 1 1 0 1 0 0 1 1 0 0
................... .2% 3% .2% 1.2% 0% 3% .0% . 0% 1.0% A% 0% . 0%
................... 100.0%| 50.0%| 50.0%] 50.0% .0%] 50.0% 0% .0%] 50.0%] 50.0% 0% .0%
RADJU MAS............ 4 2 2 0 2 1 0 1 0 2 1 1
................... .5% 5% .5% 0% 1.1% 3% . 0% 1.0% 0% T% A% .5%
................... 100.0%| 50.0%} 50.0% .0%] 50.0%| 25.0% L0%|  25.0% .0%) 50.0%] 25.0%} 25.0%
SPORT
NONE.....coveernannnn 430 175 255 42 9% 153 85 56 61 138 112 119

................... 52.8%0 44.9%| 60.1%| 51.2%] 52.2%| 51.5%| 55.6% 54.9%| 59.8%| 50.2%| 48.7%| 57.5%
................... 100.0%| 40.7%| 59.3% o.8%] 21.9%l 35.6%! 19.8%| 13.0%] 14.2%| 32.1%| 26.0% 27.7%

RADIO MALTA 1........ 73 40 33 2 16 27 17 11 6 29 21 17
................... 9.0%| 10.3% 7.8% 2.4% 8.9% 9.1%] 11.1%] 10.8% 5.9%| 10.5% 9.1% 8.2%
................... 100.0%] 54.8%] 45.2% 2.7%| 21.9%) 37.0%| 23.3% 15.1% 8.2%| 39.7%| 28.8%; 23.3%

RADIO MALTA 2........ 26 16 10 0 8 12 4 2 3 14 4 5
................... 3.2% 4.1% 2.4% . 0% b.4% 4.0% 2.6% 2.0% 2.9% 5.1% 1.7% 2.4%
................... 100.0%| 61.5%] 38.5% L0%| 30.8%| 46.2%| 15.4% 7.7%| 11.5%| 53.8%| 15.4%] 19.2%

RADIO SUPER 1........ 108 66 42 11 18 47 17 15 6 28 41 33

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO
(continued)
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TABLE 6.3-1: RADIO STATION COMPARISON OK A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30{31 - 50|51 - 65|OVER 65 AB c1 €2 DE
................... 13.3%] 16.9% 9.9%] 13.4%| 10.0%] 15.8%| 11.1%] 14.7% 5.9%] 10.2%} 17.8%{ 15.9%
................... 100.0%] 61.1%] 38.9%| 10.2%| 16.7%) 43.5%| 15.7%( 13.9% 5.6%| 25.9%] 38.0%| 30.6%
RADIO 101............ 54 34 20 4 11 17 15 7 7 18 21 8
................... 6.6% 8.7% 4. 7% 4.9% 6.1% 5.7% 9.8% 6.9%4 6.9% 6.5% 9.1% 3.9%
................... 100.0%f 63.0%| 37.0% 7.4%) 20.4%| 31.5%] 27.8%| 13.0%| 13.0%| 33.3%| 38.9%| 14.8%
ISLAND SOUND......... 10 [ 4 2 5 2 1 0 1 6 3 0
................... 1.2% 1.5% 9% 2.4% 2.8% 7% % .0% 1.0% 2.2% 1.3% 0%
................... 100.0%| 60.0%] 40.0%| 20.0%| 50.0%} 20.0%| 10.0% .0%| 10.0%] 60.0%} 30.0% 0%
BAY RADIO............ 28 12 16 [ 11 9 2 0 9 11 5 3
................... 3.4% 3.1% 3.8% 7.3% 6.1% 3.0% 1.3% 0% 8.8% 4.0% 2.2% 1.4%
................... 100.0%] 42.9%| 57.1%| 21.4%| 39.3%] 32.1% 7.1% 0%| 32.1%| 39.3%] 17.9%] 10.7%
RTK.eeironnansncannes 34 10 24 3 2 14 7 8 4 16 9 5
................... 4.2% 2.6% 5.7% 3.7% 1.1% &.7% 4.6% 7.8% 3.9% 5.8% 3.9% 2.4%
................... 100.0%] 29.4%) 70.6% 8.8% 5.9%| 41.2%| 20.6%| 23.5%| 11.8n] 47.1%| 26.5%| 14.7%
LIVE FMuecveecvennnnns 13 10 3 1 5 5 1 1 ] 5 0 8
................... 1.6% 2.6% JT% 1.2% 2.8% 1.7% T% 1.0% 0% 1.8% . 0% 3.9%
................... 100.0%] 76.9%| 23.1% 7.7%] 38.5%| 38.5% 7.7% 7.7% .0%] 3B.5% L0%] 61.5%
SMASH. .. vvcvvnsennnns 22 10 12 9 8 4 1 0 4 é 8 4
................... 2.7% 2.6% 2.8%] 11.0% 4. 4% 1.3% LT% 0% 3.9% 2.2% 3.5% 1.9%
................... 100.0%| 45.5%| 54.5%| 40.9%| 36.4%| 18.2% 4.5% L0%| 18.2%| 27.3%| 36.4%| 18.2%
RADIO CALYPSO........ 13 10 3 2 2 [ 3 0 0 4 5 4
................... 1.6% 2.6% T% 2.4% 1.1% 2.0% 2.0% 0% .0% 1.5% 2.2% 1.9%
................... 100.0%| 76.9%] 23.1%| 15.4%| 15.4%| 46.2%] 23.1% 0% .0%| 30.8%] 38.5%| 30.8%
UNIVERSITY RADIO..... 1 1 1} 0 0 0 0 1 1 0 0 0
................... 1% .3% .0% L0% .0% 0% 0% 1.0% 1.0% .0% .0% .0%
................... 100.0%| 100.0% 0% .0% 0% .0% .0%| 100.0%) 100.0% .0% .0% 0%
RADJU MAS.......c.ovnn 2 0 2 0 0 1 0 1 0 0 1 1
................... 2% .0% 5% 0% . 0% .3% 0% 1.0% .0% 0% A% 5%
................... 100.0% .0%] 100.0% . 0% .0%| 50.0% 0%{ 50.0% .0% L0%| 50.0%| 50.0%
MONEY & BUSINESS
NONE.. . ovvurencnanenn 556 263 293 65 123 195 105 68 72 174 160 150
................... 68.3%| 67.4%| 69.1%)] 79.3%| 68.3%| 65.7% 68.6%l 66.7%1 7T0.6%| 63.3%| 69.6%] 72.5%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17]18 - 30|31 - 50{51 - 65/0VER 65| AB ¢ c2 DE
................... 100.0%| 47.3%| s2.7%| 11.7%| 22.1x| 35.1%| 18.9%| 12.2x| 12.9%x| 31.3%| 28.8%| 27.0x%
RADIO MALTA 1........ 81 44 37 ) 14 31 18 10 8 35 18 20
................... 1o.0%! 11.3%|  s.7xl  9.ex|l  7.sx| 10.4%| 11.8%| 9.8x| 7.ex| 12.7x| 7.8x[ 9.7x
................... 100.0%| s54.3%| 45.7%| 9.oxl 17.3x| 38.3x| =22.2%| 12.3x%| 9.9u| 43.2%| 22.2%| 24.7%
RADIO MALTA 2........ 25 12 13 0 7 10 5 3 4 14 2 5
................... 3% 3% 3.1x% 0%l s.ex]  z.an]  s.sw] 2.9 3.9m|  s.1x 9%l 2.4%
................... 100.0%| 48.0%| 52.0% coxl 28.0%| s0.0x| 20.0%| 12.0%] 16.0%| se.0x] 8.0x| 20.0%
RADIO SUPER f........ 34 15 19 2 5 13 6 8 0 8 13 13
................... 4.2%|  3.8%|  4.5%|  2.e%|  2.8%]  4.4x|  3.9%]  7.8% o%|  2.9%| s5.7%| 6.3%
................... 100.0%| 44.1%| s55.9%| 5.9%| 14.7%| 38.2%| 17.6%] 23.5% .0x| 23.5%| 38.2x%| 38.2%
RADIO 101...cnuennns 29 18 1 1 5 9 9 5 8 8 1 2
................... 3.6l 4.6ul  2.6x|  1.22]  z2.8x|  3z.0x|  s.o%|  4.9x| 7.8%| 2.9%] 4.8%] 1.0%
................... 100.0%] e2.1%| 37.9%l  3.ax| 7.2%| 3t.0%| 31.0%| 17.2%| 27.6%| 27.6x| 37.9%| 6.9%
ISLAND SOUND......... 6 3 3 1 2 2 1 0 0 3 2 1
................... 7% .8% g% 12w 10w 7% 7% .0% 0% 1.1% 9% 5%
................... 100.0%| s0.0%l so.ox| 16.7x| 33.3%| 33.3%| 16.7 .0% J0x| s0.0%| 33.3%| 16.7%
'BAY RADIO.......cvens 17 g 9 0 8 8 1 0 3 9 2 3
................... 2.%|  2.1%]  2.1% 0% 4.4%]  2.7% 7% ox] 2.9 3.3x% 9%l 1.4%
................... 100.0%| 47.1%| 52.9% ox| 47.1x| a7 5.9% cox| 17.6%| s2.9%| 11.8x%| 17.6%
RTK . e eemeeerennnannns 27 6 21 1 3 13 5 5 2 13 9 3
................... 3.3l 1.sw|  s.ox] 1.2 x| eax| 33w 49w 2,04 &7x] 3.9%) 1.4
................... 100.0%l 22.2%| 77.8%| 3.7%| 11.1%| 48.1%| 18.5%| 18.5%| 7.4%| 48.1%| 33.3%p 11.1%
LIVE FMaveeeeernnnnn 20 12 8 2 6 10 1 1 2 9 4 5
................... 2.5 3oax|  t.ew|  2.ax|  3.3%) 3.4x 7l vlex] 20wl 3.sm| 17| 2.4x
................... 100.0%| 60.0%| 40.0%| 10.0%| 30.0%| 50.0%| 5.04| 5.0%| 10.0%| 45.0%} 20.0%} 25.0%
SMASH. v eeeeeenarens 10 4 6 0 6 3 1 0 1 1 5 3
................... 1.2%]  1.0%p  1.4% 0% 3.3%]  1.0% 7% 0% 1.0% axl o 2.2%|  1.ex
................... 100.0%| 40.0%| 60.0% .0%| 60.0%| 30.0%| 10.0% cox| 10.0%| 10.0%| s0.0%| 30.0%
RADIO CALYPSO........ 4 3 1 1 0 2 1 0 0 0 3 1
................... .5% .8% 2% t.2% ,0% 7% 7% .0% .0% 0% . 1.3% .5%
................... 100.0%] 75.0%| 25.0%| 25.0% co%| so.ox| 25.0% .0% 0% o%| 75.0%| 25.0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE |FEMALE [12 - 17|18 - 30|31 - 50|51 - 65|OVER 65| AB c1 c2 DE
UNIVERSITY RADIO..... 2 2 0 0 0 1 0 1 1 0 1 (1}
................... 2% .5% 0% 0% .0% 3% .0% 1.0% 1.0% L0% 4% L0%
................... 100.0%| 100.0% 0% .0% .0%| 50.0% .0%| 50.0%| 50.0% .0%| s50.0% .0%
RADJU MAS.....cvnvnnn. 2 0 2 0 1 0 0 1 0 1 0 1
................... 2% .0% .5% 0% . 6% .0% 0% 1.0% .0% 4% .0% .5%
................... 100.0% .0%| 100.0% .0%| 50.0% 0% .0%| s0.0% .0%| s0.0% 0%| 50.0%
FM BRONJA....oonvenn. 1 0 1 1 0 0 0 0 1 0 0 0
................... A% 0% 2% 1.2% 0% .0% .0% .0% 1.0% .0% 0% .0%
................... 100.0% .0%| 100.0%| 100.0% 0% .0% . 0% .0%| 100.0% .0% .0% .0%
CULTURE
NONE. . ovvenrrnnennnnn 441 207 234 62 108 146 73 52 58 129 132 122
................... 54.2%] 53.1%| 55.2%| 75.6%| 60.0%| 49.2%| 47.7%| 51.0%| 56.9%| 46.9%| 57.4%| 58.9%
................... 100.0%| 46.9%| 53.1%| 14.1%| 24.5%| 33.1%| 16.6%] 11.8%] 13.2%| 29.3%| 29.9%] 27.7%
RADIO MALTA 1........ 95 52 43 4 15 36 24 16 10 40 23 22
................... 1.7%l 13.3%| 10.1%|  4.9x|  8.3%| 12.1%] 15.7%| 15.7% 9.8%| 14.5%| 10.0%| 10.6%
................... 100.0%| 54.7%| 45.3% 4.2%] 15.8%| 37.9%| 25.3%| 16.8%] 10.5%] 42.1%| 2&.2%| 23.2%
RADIO MALTA 2........ 20 8 12 2 2 6 7 3 0 11 5 4
................... 2.5%  2.1% 2.8%  2.4% 1.1%]  2.0%| 4.6% 2.9% 0%l 4.0 2.2x] 1.9%
................... 100.0%| 40.0%| 60.0%| 10.0%| 10.0%| 30.0%| 35.0%] 15.0% .0%] 55.0% 25.0%| 20.0%
RADIO SUPER 1........ 68 29 39 3 1% 28 15 8 5 18 22 23
................... s.4x|  7.4ul 9.2x|  3.7%|  7.8%|  9.4%| 9.8% 7.8%]  4.9% 6.5%F  9.6%| 11.1%
................... 100.0%! 42.6%| 57.4%] 4.4%| 20.6%| 41.2%| 22.1%| 11.8% 7.4%| 26.5%] 32.4%] 33.8%
RADIO 101...ccvuunenn 50 29 21 4 10 17 1 8 8 22 1% 6
................... 6.1% 7.4% 5.0% 9% s.6x|  5.7%] 7.2%| 7.8%] 7.8% 8.0%| 6.1%] 2.9%
................... 100.0%| 58.0%| 42.0% ox| 20.0%| 34.0%| 22.0%| 16.0%| 16.0%| 44.0%| 28.0% 12.0%
ISLAND SOUND......... 7 5 2 0 2 3 2 0 1 3 2 1
................... 9% 1.3% .5% 0% 1.1% 1.0%)  1.3% 0% 1.0% 1.1% 9% .5%
................... 100.0%| 71.4%| 28.6% L0l 28.6%| 42.9%| 28.6% 0%l 14.3%| 42.9%| 28.6%| 14.3%
BAY RADIO....cvvueee- 14 5 9 1 7 6 0 0 1 7 3 3
................... 1.7% 1.3% 2.1% 1.2%]  3.9%| 2.0% . 0% .0% 1.0% 2.5% 1.3% 1.4%
................... 100.0%| 35.7%] 64.3%| 7.1%| 50.0% 42.9% . 0% .0% 7.1%0 50.0%| 21.4%| 21.4%
[ 3 | S 67 25 42 0 10 33 13 11 8 30 19 10
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCJO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17(18 - 30{31 - 50|51 - 65|OVER 65| AB €1 €2 DE
................... 8.2% 6.4% 9.9% .0% 5.6% 11.1% 8.5%] 10.8% 7.8%) 10.9% 8.3x% 4.8%
................... 100.0%| 37.3%}F 62.7% 0% 14.9%]  49.3%1  19.4%) 16.4%| 11.9%| 44.8%| 28.4%| 14.9%
LIVE FM....ocvevnenn 21 13 8 3 5 9 2 2 4 7 3 7
................... 2.6% 3.3% 1.9% 3.7% 2.8% 3.0% 1.3% 2.0% 3.9% 2.5% 1.3% 3.4%

................... 100.0%| 61.9%] 38.1%| 14.3%] 23.8%| 42.9% 9.5% 9.5%] 19.0%| 33.3%| 14.3%} 33.3%

SMASH. . ...vinvnrnnnn. 7 1 6 1 3 2 1 0 1 0 & 2
................... . 9% .3% 1.4% 1.2% 1.7% T4 7% .0% 1.0% 0% 1.7% 1.0%
................... 100.0%{ 14.3%| 85.7%| 14.3%| 42.9%| 28.6%| 14.3% L0%] 14.3% L0%| S57.1%| 28.6%

RADIO CALYPSO........ 6 4 2 0 0 5 1 o 0 2 2 2
................... 7% 1.0% .5% .0% .0% 1.7% LT% . 0% 0% T% 9% 1.0%
................... 100.0%| 66.7%| 33.3% . 0% L0%| 83.3%F 16.7% 0% L0%] 33.3%| 33.3%| 33.3%

UNIVERSITY RADIO..... 8 7 1 2 1 2 2 1 3 3 0 2
................... 1.0% 1.8% 2% 2.4% 6% LT% 1.3% 1.0% 2.9% 1.1% .0% 1.0%
................... 100.0%] 87.5%| 12.5%| 25.0%| 12.5%| 25.0%] =25.0%| 12.5%] 37.5%| 37.5% L0%]  25.0%

RADJU MAS............ 4 2 2 ] 2 1 0 1 1 2 0 1
................... .5% 5% .5% . 0% 1.1% 3% .0% 1.0% 1.0% T% .0% 5%
................... 100.0%| 50.0%} 50.0% .0%] 50.0%] 25.0% LO%p 25.0%| 25.0%| 50.0% .0%| 25.0%

FM BRONJA.......cuuen 6 3 3 0 1 3 2 0 2 1 1 2
................... 7% .8% 7% .0% .6% 1.0% 1.3% L0% 2.0% A% 4% 1.0%
................... 100.0%| 50.0%f 50.0% L0%) 16.7%| 50.0%| 33.3% L0%| 33.3%| 16.7%| 16.7%| 33.3%

W
NONE...c.vevnnenonnnas 370 211 159 51 105 117 57 40 50 125 101 94
................... 45.5%| S4.1%| 37.5%| 62.2%| 58.3%| 39.4%| 37.3%| 39.2% 49.0%| 45.5%| 43.9%] 45.4%
................... 100.0%| 57.0%1 43.0%| 13.8x%} 28.4%| 31.6%| 15.4%| 10.8% 13.5%| 33.8%| 27.3%| 25.4%
RADIO MALTA 1........ 103 L4 59 3 13 36 29 22 13 36 27 27
................... 12.7%] 11.3%| 13.9% 3.7% 7.2%l 12.1%) 19.0%| 21.6x| 12.7%] 13.1%] 11.7% 13.0%
................... 100.0%| 42.7%) 57.3% 2.9%] 12.6%) 35.0%| 28.2%| 21.4%| 12.6%f 35.0%4 26.2%| 26.2%
RADIO MALTA 2........ 20 11 9 2 3 8 6 1 2 10 & 4
................... 2.5% 2.8% 2.1% 2.4% 1.7% 2.7% 3.9% 1.0% 2.0% 3.6% 1.7% 1.9%
................... 100.0%| 55.0%} 45.0% 10.0%! 15.0%} 40.0% 30.0% 5.0%| 10.0%% 50.0%| 20.0%| 20.0%
RADIO SUPER 1........ 103 39 64 9 13 42 25 14 5 22 38 38

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17|18 - 30[31 - 50|51 - 65|OVER 65} AB c1 €2 DE
................... 12.7%| 10.0%| 15.1%] 11.0% 7.2%] 14.1%] 16.3%| 13.7% 4.9% 8.0%| 16.5%| 18.4x
................... 100.0%| 37.9%| 62.1% 8.7%] 12.6%| 40.8%] 24.3%] 13.6% 4.9%] 21.4%| 36.9%| 36.9%
RADIO 101............ 56 26 30 7 9 23 14 3 9 16 19 12
................... 6.9% 6.7% 7.1% 8.5% 5.0% 7.7% 9.2% 2.9% 8.8% 5.8% 8.3% 5.8%
................... 100.0%| 46.4%F 53.6%| 12.5%| 16.1%| 41.1%| 25.0% 5.4%] 16.1%| 28.6%| 33.9%] 21.4X%
ISLAND SOUND......... 9 6 3 0 4 2 1 2 0 7 1 1
................... 1.1% 1.5% 7% 0% 2.2% LT% T% 2.0% 0% 2.5% A% 5%
................... 100.0%| 66.7%| 33.3% L0%l h4.4%] 22.2%) 11.1%] 22.2% LO%) 77.8%)  11.1%] 11.1%
BAY RADIO............ 1 5 6 0 5 6 0 0 0 7 2 2
................... 1.46% 1.3% 1.4% 0% 2.8% 2.0% .0% . 0% .0% 2.5% 9% 1.0%
................... 100.0%| 45.5%] 54.5% .0%| 45.5%) 54.5% . 0% 0% L0%| 63.6%4] 18.2%) 18.2%
RTK.evieeenenreonnans 86 21 65 2 10 37 18 19 13 33 23 17
................... 10.6% 5.4%] 15.3% 2.4% 5.6%| 12.5%| 11.8%| 18.6%| 12.7%| 12.0% 10.0% 8.2%
................... 100.0%| 24.4%] 75.6% 2.3%| 11.6%| 43.0%| 20.9%| 22.1%| 15.1%] 38.4%} 26.7%| 19.8%
LIVE FM...covvnennnes 30 14 16 8 5 16 1 0 5 14 5 é
................... 3.7% 3.6% 3.8% 9.8% 2.8% 5.4% LT% 0% &.9% 5.1% 2.2% 2.9%
................... 100.0%| 46.7%| 53.3%} 26.7%] 16.74| 53.3%4 3.3% 0%l 16.7%] 46.7%] 16.7%| 20.0%
SMASH.....ccvvuvnnnns 16 6 10 0 8 6 2 0 2 1 7 6
................... 2.0% 1.5% 2.4% 0% &.4% 2.0% 1.3% 0% 2.0% A% 3.0% 2.9%4
................... 100.0%| 37.5%| 62.5% .0%| 50.0%| 37.5%| 12.5% LO%) 12.5% 6.3%| 43.8%| 37.5%
RADIO CALYPSO........ 4 3 1 g 1 3 0 0 1 1 2 0
................... .5% . 8% 2% 0% .6% 1.0% .0% 0% 1.0% A% 9% .0%
................... 100.0%| 75.0%| 25.0% L0%| 25.0%) 75.0% . 0% .0%] 25.0%| 25.0%| 50.0% .0%
UNIVERSITY RADIO..... 3 1 2 0 2 0 ] 1 2 1 0 0
................... A% 3% .5% 0% 1.1% .0% L0% 1.0% 2.0% A% 0% 0%
................... 100.0%| 33.3%] 66.7% L0%) 66.7% .0% L0%F  33.3%] 66.7%| 33.3% 0% . 0%
RADJU MAS........ccne 3 3 0 0 2 1 0 0 0 2 1 0
................... b% .8% .0% .0% 1.1% 3% 0% .0% .0% 7% 4% L0%
................... 100.0%| 100.0% 0% .0%| 66.7%] 33.3% .0% 0% .0%| 66.7%| 33.3% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES =
ALL WHO LISTEN TO RADIO

BASE

ROW PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONONIC GROUP
MALE |FEMALE ({12 - 17|18 - 30{31 - 50|51 - 65|OVER 65| AB c1 c2 DE
TOTAL.corvrveennnnann 814 390 424 82 180 297 153 102 102 275 230 207
RELIGION
NONE.....ovacurrnnnes 380 201 179 56 109 129 56 30 48 125 101 106
................... 46.7%| 51.5%| 42.2%| 68.3%| 60.6%| 43.4%| 36.6%| 29.4%| 47.1%| 45.5%| 43.9%| 51.2%
................... 100.0%] 52.9%| &47.1%| 14.7%] 28.7%| 33.9%| 14.7% 7.9%] 12.6%] 32.9%] 26.6%| 27.9%
RADIO MALTA 1........ 49 21 28 2 2 16 15 14 4 15 15 15
................... 6.0% 5.4% 6.6% 2.4% 1.1% 5.4% 9.8%] 13.7% 3.9% 5.5% 6.5% 7.2%
................... 100.0%| 42.9%| 57.1% 4. 1% 4.1%| 32.7%| 30.6%] 28.6% 8.2%] 30.6%| 30.6%] 30.6%
RADIO MALTA 2........ 5 0 5 0 0 2 1 2 0 3 1 1
................... .6% 0% 1.2% .0% .0% T4 7% 2.0x% .0% 1.1% % 5%
................... 100.0% .0%| 100.0% .0% L0%F 40.0%) 20.0%| 40.0% .0%] 60.0%| 20.0%| 20.0%
RADIO SUPER 1........ 56 19 37 3 10 16 15 12 3 7 24 22
................... 6.9% 4.9% 8.7% 3.7% 5.6% 5.4% 9.8%| 11.8% 2.9% 2.5%] 10.4%| 10.6%
................... 100.0%| 33.9%| 66.1% 5.4%| 17.9% 28.6%| 26.8%] 21.4% 5.4%) 12.5%] 42.9%] 39.3%
RADIO 101............ 21 12 9 1 1 6 8 5 5 7 7 2
................... 2.6% 3.1% 2.1% 1.2% .6% 2.0% 5.2% 4.9% 4.9% 2.5% 3.0% 1.0%
................... 100.0%| 57.1%] 42.9% 4L.8% 4.8%| 28.6%| 38.1%| 23.8%| 23.8%| 33.3%| 33.3% 9.5%
ISLAND SOUND......... 2 2 ] 0 2 0 0 0 0 1 1 (Y
................... .2% 5% .0% 0% 1.1% 0% 0% 0% . 0% o 4% . 0%
................... 100.0%| 100.0% .0% .0%{ 100.0% . 0% 0% . 0% .0%| 50.0%] 50.0% . 0%
BAY RADIO.......cnnen 7 3 4 0 3 4 0 0 0 3 2 2
................... 9% .8% 9% .0% 1.74 1.3% .0% 0% .0% 1.1% 9% 1.0%
................... 100.0%] 42.9%f 57.1% L0%|  42.9%| 57.1% .0% .0% 0% 42.9%| 28.6%| 28.6%
RTK.oveinanecanncenns 269 119 150 18 44 115 55 37 40 108 69 52
................... 33.0%| 30.5%] 35.4%| 22.0%| 24.4%| 38.7%| 35.9%] 36.3% 39.2%| 39.3%| 30.0%] 25.1%
................... 100.0%| 44.2%| 55.8% 6.7% 16.4%| s2.8%| 20.4%| 13.8%] 14.9%| 40.1% 25.7% 19.3%
LIVE FM..oevenenennes 9 7 2 2 3 3 1 0 1 3 3 2
................... 1.1% 1.8% .5% 2.4% 1.7% 1.0% LT% . 0% 1.0% 1.1% 1.3% 1.0%
................... 100.0%| 77.8%) =22.2%| =22.2%] 33.3% 33.3% 11.1% 0% 11.1%| 33.3%| 33.3%| 22.2%
SMASH. ... covivnenenen 6 1 5 0 3 2 1 0 1 0 3 2
................... T% .3% 1.2% . 0% 1.7% 7% 7% . 0% 1.0% .0% 1.3% 1.0%
................... 100.0%| 16.7%| 83.3% .0%| s0.0%] 33.3% 16.7% 0% 16.7% L0%] 50.0%) 33.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17]18 - 30|31 - 50|51 - 65J0VER 65| AB c1 €2 DE
RADIO CALYPSO........ 2 2 0 0 0 2 0 0 0 1 1 1
................... 2% 5% .0% .0% .0% 7% 0% .0% .0% .0% A% 814
................... 100.0%| 100.0% . 0% 0% .0%| 100.0% 0% .0% 0% .0%| 50.0%] 50.0%
UNIVERSITY RADIOD..... 1 1 1 0 1 0 0 0 0 0 1 0
................... A% 3% .0% 0% 6% .0% 0% . 0% .0% 0% A% 0%
................... 100.0%] 100.0% .0% .0%} 100.0% .0% 0% . 0% 0% .0%| 100.0% 0%
RADJU MAS............ 6 1 5 0 2 2 ] 2 ] 3 1 2
................... 7% 3% 1.2% 0% 1.1% T% . 0% 2.0% 0% 1.1% A% 1.0%
................... 100.0%| 16.7%] 83.3% L0%| 33.3%) 33.3% .0%)  33.3% 0% 50.0%| 16.7%| 33.3%
FM BRONJA............ 1 1 0 0 0 0 1 1} 0 [1} 1 0
................... A% 3% 0% 0% .0% .0% .74 .0% . 0% .0% A% .0%
................... 100.0%; 100.0% .0% 0% .0% .0%] 100.0% . 0% .0% .0%]| 100.0% 0%
NOVELS & PLAYS
NONE....ovevenrnnannn 411 217 194 57 103 158 58 35 56 142 108 105
................... 50.5%] 55.6%| 45.8%| 69.5%| 57.2%| 53.2%1 37.9%| 34.3%| 54.9%| 51.6%| 47.0%] 50.7%
................... 100.0%| 52.8%| 47.2%| 13.9%| 25.1%| 38.4%f 14.1% 8.5%] 13.6%| 34.5%| 26.3%] 25.5%
RADIO MALTA 1........ 132 59 73 8 21 46 34 23 18 44 36 34
................... 16.2%] 15.1%] 17.2% 9.8%| 11.7%| 15.5%] 22.2%| 22.5%] 17.6%] 16.0%| 15.7%] 16.4%
................... 100.0%| 44.7%] 55.3% 6.1%| 15.9%| 34.8%| 25.8%| 17.4%| 13.6%] 33.3x} 27.3%] 25.8%
RADIO MALTA 2........ 16 6 10 1 2 8 1 4 4 8 3 1
................... 2.0% 1.5% 2.4% 1.2% 1.1% 2.7% 7% 3.9% 3.9% 2.9% 1.3% 5%
................... 100.0%| 37.5%| 62.5% 6.3%] 12.5%} 50.0% 6.3%] 25.0%| 25.0%} 50.0%| 18.8% 6.3%
RADIQ SUPER 1........ 97 36 61 7 22 27 25 16 4 21 41 31
................... 11.9% 9.2%] 14.4% 8.5%| 12.2% 9.1%| 16.3%| 15.7% 3.9% 7.6%| 17.8%] 15.0%
................... 100.0%) 37.1%| 62.9% 7.2%| 22.7%] 27.8%| 25.8%| 16.5% 4.1%| 21.6%) 42.3%| 32.0%
RADIO 101............ 37 27 10 1 6 13 12 5 7 10 13 7
................... 4 .5% 6.9% 2.4% 1.2% 3.3% 4.4% 7.8% 4.9% 6.9% 3.6% 5.7% 3.4%
................... 100.0%| 73.0%| 27.0% 2.7%| 16.2%| 35.1%| 32.4%| 13.5%| 18.9%| 27.0%] 35.1% 18.9%
ISLAND SOUND......... 3 2 1 0 2 1 0 0 0 1 1 1
................... A% 5% 2% .0% 1.1% 3% . 0% . 0% .0% 4% A% .5%
................... 100.0%| 66.7%| 33.3% .0%| 66.7%] 33.3%4 . 0% 0% 0%l 33.3%] 33.3%| 33.3%
BAY RADIO..........tt 7 3 4 0 3 4 0 0 0 3 2 2
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30§31 - 50]51 - 65]OVER 65| AB c1 c2 DE.
................... .9% .8% 9% 0% 1.7% 1.3% 0% .0% . 0% 1.1% 9% 1.0%
................... 100.0%] 42.9%| 57.1% 0% 42.9% 57.1% 0% .0% 0% 42.9%) 28.6%| 28.6%
RTK.eerriencnnnnnnss 76 26 50 3 11 27 18 17 7 36 17 16
................... 9.3% 6.7%] 11.8% 3.7% 6.1% 9.1%| 11.8%| 16.7% 6.9% 13.1% 7.4% 7.7%
................... 100.0%] 34.2%| 65.8% 3.9%| 14.5%| 35.5%| 23.7%| 22.4% 9.2%| 47.4%| 22.4%] 21.1%
LIVE FM..ouivieienns 22 9 13 4 6 8 3 1 3 9 3 7
................... 2.7% 2.3% 3.1% 4.9% 3.3% 2.7% 2.0% 1.0% 2.9% 3.3% 1.3% 3.4%
................... 100.0%| 40.9%| 59.1%| 18.2%] 27.3%| 36.4%| 13.6% 4.5%) 13.6%| 40.9% 13.6%] 31.8%
SMASH. . ..ovuiviennnns 7 1 [ 0 3 3 1 0 1 0 4 2
................... 9% 3% 1.4% 0% 1.7% 1.0% % .0% 1.0% 0% 1.7% 1.0%
................... 100.0%] 14.3%| 85.7% 0%] 42.9%] 42.9%] 14.3% L0%) 14.3% 0% 57.1%| 28.6%
RADIO CALYPSO........ 2 2 0 0 0 2 0 ] 0 0 2 0
................... 2% 5% .0% 0% .0% % 0% . 0% .0% 0% 9% 0%
................... 100.0%| 100.0% 0% 0% .0%] 100.0% 0% .0% .0% .0%{ 100.0% 0%
UNIVERSITY RADIO..... 2 2 0 1 0 0 1 0 1 0 ] 1
................... 2% .5% 0% 1.2% 0% .0% LT% 0% 1.0% .0% .0% .5%
................... 100.0%| 100.0% .0%} 50.0% .0% .0%] 50.0% L0%}  50.0% .0% .0%] 50.0%
RADJU MAS.......c.n.e 1 0 1 0 0 0 0 1 1 0 0 0
................... A% 0% 2% .0% .0% 0% 0% 1.0% 1.0% 0% 0% 0%
................... 100.0% .0%} 100.0% .0% 0% .0% .0%] 100.0%| 100.0% .0% .0% 0%
FM BRONJA.....c.veers 1 0 1 0 1 0 0 0 0 1 0 0
................... 1% 0% .2% 0% .6% .0% .0% 0% 0% A% .0% .0%
................... 100.0% .0%| 100.0% 0%| 100.0% .0% . 0% .0% .0%] 100.0% .0% 0%
CHILDREN’S PROGRAMMES
NONE. . ..viueannnonns 568 281 287 64 134 202 104 64 75 185 157 151
................... 69.8%1 72.1% 67.7%| 78.0%| 74.4%| 68.0% 68.0% 62.7%] 73.5%| 67.3%| 68.3%| 72.9%
................... 100.0%] 49.5%! 50.5%| 11.3%| 23.6%) 35.6% 18.3%) 11.3%] 13.2%| 32.6%| 27.6%] 26.6%
RADIO MALTA 1........ 84 b4 40 [ 12 32 20 14 13 37 18 16
................... 10.3%] 11.3% 9.4% 7.3% 6.7%| 10.8xl 13.1%| 13.7% 12.7%| 13.5% 7.8% 7.7%
................... 100.0%| 52.4%| 47.6% 7.1% 14.3%| 38.1%| 23.8%| 16.7% 15.5%] 44.0%] 21.4%] 19.0%
RADIO MALTA 2........ 16 7 -9 1 1 8 4 2 3 7 4 2
................... 2.0% 1.8% 2.1% 1.2% . 6% 2.74% 2.6% 2.0% 2.9% 2.5% 1.7% 1.0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
-~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17|18 - 30|31 - 5051 - 65|0OVER 65| AB c1 €2 DE -
................... 100.0%] &43.8%| 56.3% 6.3% 6.3%] 50.0%| 25.0%] 12.5%| 18.8%] 43.8%] 25.0%| 12.5%
RADIO SUPER 1........ 57 21 36 3 12 22 11 9 3 16 18 20
................... 7.0% 5.4% 8.5% 3.7% 6.7% 7.4% 7.2% 8.8% 2.9% 5.8% 7.8% 9.7%
................... 100.0%) 36.8%| 63.2% 5.3%) 21.1%| 38.6%| 19.3%] 15.8% 5.3%| 28.1%| 31.6%{ 35.1%
RADIO 101............ 16 10 [ 1 2 5 4 4 4 4 [] 2
................... 2.0% 2.6% 1.4% 1.2% 1.1% 1.7% 2.6% 3.9% 3.9% 1.5% 2.6% 1.0%
................... 100.0%| 62.5%| 37.5% 6.3%| 12.5%] 31.3%| 25.0%| 25.0%] 25.0%| 25.0%| 37.5%| 12.5%
ISLAND SOUND......... 4 3 1 0 2 1 1 0 0 1 2 1
................... .5% .8% 2% .0% 1.1% .3% T4 0% . 0% 4% 9% .5%
................... 100.0%] 75.0%| 25.0% .0%} 50.0%| 25.0%| 25.0% . 0% L0%| 25.0%F 50.0%| 25.0%
BAY RADIO.......cvunn 8 2 6 0 5 3 0 0 0 & 2 2
................... 1.0% 5% 1.4% .0% 2.8% 1.0% 0% .0% . 0% 1.5% 9% 1.0%
................... 100.0%| 25.0%| 75.0% .0%| 62.5%| 37.5% . 0% .0% L0%] 50.0%} 25.0%] 25.0%
RTK.oeeosonnoennnans 35 9 26 2 5 15 5 8 2 14 12 7
................... 4.3% 2.3% 6.1% 2.4% 2.8% 5.1% 3.3% 7.8% 2.0% 5.1% S5.2% J.4%
................... 100.0%f 25.7%| 74.3% 5.7%| 14.3%] 42.9%| 14.3%| 22.9% 5.7%| 40.0%] 34.3%| 20.0%
LIVE FM...vvvtieeennn 13 8 5 3 2 6 2 0 1 4 3 5
................... 1.6% 2.1% 1.2% 3.7% 1.1% 2.0% 1.3% 0% 1.0% 1.5% 1.3% 2.4%
................... 100.0%! 61.5%] 38.5%| 23.1%| 15.4%| 46.2%] 15.4% .0% 7.7%| 30.8%] 23.1%| 38.5%
SMASH. covvennnnenenns 10 3 7 1 4 2 2 1 1 2 6 1
................... 1.2% 8% 1.7% 1.2% 2.2% T% 1.3% 1.0% 1.0% 7% 2.6% 5%
................... 100.0%| 30.0%| 70.0%| 410.0%] 40.0%| 20.0%] 20.0%| 10.0% 10.0%] 20.0%{ 60.0%| 10.0%
RADIO CALYPSO........ 1 1 0 0 0 1 0 0 0 0 1 0
................... % 3% . 0% .0% .0% .3% .0% .0% . 0% . 0% A% 0%
................... 100.0%} 100.0% 0% 0% 0%| 100.0% .0% 0% .0% .0%| 100.0% .0%
RADJU MAS............ 2 1 1 1 1 0 0 0 0 1 1 0
................... .2% .3% .2% 1.2% . 6% .0% .0% .0% 0% 4% A% 0%
................... 100.0%| 50.0%| 50.0%] 50.0%| 50.0% 0% .0% .0% .0%| 50.0%| 50.0% 0%
LOCAL NEUWS
NORE.....eovuvnvanan- 126 57 69 23 38 35 13 17 25 41 32 28
................... 15.5%1 14.6%] 16.3%| 28.0%] 21.1%| 11.8% 8.5% 16.7%) 24.5%| 14.9%] 13.9% 13.5%
................... 100.0%| 45.2%| 54.8%| 18.3%| 30.2%| 27.8% 10.3% 13.5%| 19.8%| 32.5%| 25.4% 22.2%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.3-2: RADID STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17]|18 - 30|31 - 50|51 - 65[]OVER 65| AB c1 €2 DE
RADIO MALTA 1........ 121 56 65 3 15 42 36 25 10 40 37 34
................... 14.9%] 14.4%| 15.3% 3.7% 8.3%| 14.1%1 23.5%] 24.5% 9.8%| 14.5%| 16.1%] 16.4%
................... 100.0%) 46.3%| 53.7% 2.5% 12.4%) 34.7%] 29.8%] 20.7% 8.3%] 33.1%| 30.6%| 28.1%
RADIO MALTA 2........ 24 15 9 1 3 12 4 4 3 7 8 6
................... 2.9% 3.8% 2.1% 1.2% 1.7% 4.0% 2.6% 3.9% 2.9% 2.5% 3.5% 2.9%
................... 100.0%| 62.5%| 37.5% 4.2%| 12.5%| 50.0%| 16.7%| 16.7%| 12.5%] 29.2%| 33.3%] 25.0%
RADIO SUPER 1........ 192 96 96 15 36 71 45 25 13 47 66 66
................... 23.6%| 24.6%| 22.6%] 18.3%] 20.0%| 23.9%| 29.4%| 24.5%| 12.7%| 17.1%] 28.7%| 31.9%
................... 100.0%| 50.0%| 50.0% 7.8%1 18.8%| 37.0%| 23.4%| 13.0% 6.8%| 24.5%| 3Bh.4X| 34.4%
RADIO 101........ccu 124 68 56 7 22 59 26 10 15 58 24 27
................... 15.2%| 17.4%) 13.2% 8.5%| 12.2%| 19.9%] 17.0% 9.8%| 14.7%| 21.1%| 10.4%] 13.0%
................... 100.0%] 54.8%] 45.2% 5.6%| 17.7%| 47.6%] 21.0% 8.1%| 12.1%| 46.8%f 19.4%| 21.8%
ISLAND SOUND......... 11 7 4 1 5 4 1 0 1] 5 4 1
................... 1.4% 1.8% 9% 1.2% 2.8% 1.3% T% .0% 1.0% 1.8% 1.7% 5%
................... 100.0%| 63.6% 36.4% 9.1%| 45.5%] 36.4% 9.1% .0% 9.1%| 45.5%| 36.4% 9.1%
BAY RADIC........cvnn 42 20 22 11 20 10 1 0 11 21 5 5
................... 5.2% 5.1% §5.2%1 13.4%) 11.1% 3.4% T% 0% 10.8% 7.6% 2.2% 2.4%
................... 100.0%| 47.6%] 52.4%] 26.2%]| 47.6%] 23.8% 2.4% L0%| 26.2%| 50.0%| 11.9%] 11.9%
RTK.eveinrnnnsananses 79 28 51 2 7 34 17 19 14 28 21 16
................... 9.7% 7.2% 12.0% 2.4% 3.9% 11.4%| 11.1%| 18.6%| 13.7%| 10.2% 9.1% 7.7%
................... 100.0%] 35.4%] 64.6% 2.5% 8.9%| 43.0%] 21.5%| 24.1%| 17.7%| 35.4%| 26.6%| 20.3%
LIVE FMevovieenenennn 35 19 16 7 11 11 5 1 4 14 10 7
................... 4.3% 4.9% 3.8% 8.5% 6.1% 3.7% 3.3% 1.0% 3.9% 5.1% 4.3% 3.4%
................... 100.0%| 54.3%] 45.7%] 20.0%| 31.4%| 31.4%l 14.3% 2.9%] 11.4%| 40.0%| 28.6%] 20.0%
SMASH. . vvvcrivnnnnens 36, 10 26 11 15 8 2 [t} 3 8 17 8
................... 4. 4% 2.6% 6.1%| 13.4% 8.3% 2.7% 1.3% .0% 2.9% 2.9% 7.4% 3.9%
................... 100.0%| 27.8%) 72.2%| 30.6%| 41.7%} 22.2% 5.6% 0% 8.3%| 22.2%| 4&7.2%| 22.2%
RADIO CALYPSO........ 15 12 3 1 4 9 1 0 1 5 4 5
................... 1.8% 3.1% 7% 1.2% 2.2% 3.0% 7% .0% 1.0% 1.8% 1.7% 2.4%
................... 100.0%| 80.0%] 20.0% 6.7%| 26.7%| 60.0% 6.7% .0% 6.7%] 33.3%] 26.7%| 33.3%
RADJU MAS............ 7 1 6 0 4 2 i 1 1 1 2 3
................... 9% 3% 1.4% .0% 2.2% 7% .0% 1.0% 1.0% 4% 9% 1.4%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
~ BY AGE, GENDER AND SOCID-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONONMIC GROUP
MALE FEMALE |12 - 17}18 - 30|31 - 50|51 - 65|OVER 65 AB c1 c2 DE
................... 100.0%| 14.3%] 85.7% L0%| 57.1%] 28.6% 0% 14.3%] 146.3%] 14.3%] 28.6%| 42.9%
FM BRONJA.....convnn 2 1 1 0 0 0 2 [} 1 0 0 1
................... 2% 3% 2% .0% .0% 0% 1.3% .0% 1.0% 0% .0% 5%
................... 100.0%| 50.0%| 50.0% . 0% .0% .0%| 100.0% .0%| 50.0% .0% .0%f 50.0%
FOREIGN NEWS
NONE......ovvvnncnons 186 85 101 31 51 55 26 23 37 54 48 47
................... 22. 941 21.8%| 23.8%| 37.8%| 28.3%| 18.5%| 17.0%| 22.5%| 36.3%] 19.6%| 20.9%| 22.7x%
................... 100.0%| 45.7%1 54.3%] 16.7%| 27.4%| 29.6%| 14.0%| 12.4%| 19.9%| 29.0%| 25.8%| 25.3%
RADIO MALTA 1........ 117 56 61 2 15 42 33 25 7 39 38 33
................... 14, 4% 14.4%] 14.4% 2.4% 8.3%1 14.1%] 21.6%] 24.5% 6.9%1 14.2%] 16.5%] 15.9%
................... 100.0%| 47.9%| 52.1% 1.7%] 12.8%] 35.9%| 28.2%] 21.4% 6.0%) 33.3%| 32.5%] 28.2%
RADIO MALTA 2........ 19 13 6 1 3 9 2 4 1 6 8 4
................... 2.3% 3.3% 1.4% 1.2% 1.7% 3.0% 1.3% 3.9% 1.0% 2.2% 3.5% 1.9%
................... 100.0%| 68.4%| 31.6% 5.3%] 15.8%| 47.4%) 10.5%| 21.1% 5.3%)  31.6%] 42.1%] 21.1%
RADIO SUPER 1........ 164 81 83 12 27 63 39 23 9 43 57 55
................... 20.1%| 20.8%| 19.6%| 14.6%] 15.0%] 21.2%| 25.5%] 22.5% 8.8%| 15.6%| 24.8%| 26.6%
................... 100.0%] 49.4%] 50.6% 7.3%| 16.5%| 38.4%| 23.8%| 14.0% 5.5%| 26.2%| 34.8%| 33.5%
RADIO 101......ccuenn 114 61 53 7 21 52 24 10 16 51 23 24
................... 14.0%| 15.6%! 12.5% 8.5%| 11.7%| 17.5%| 15.7% 9.8%| 15.7%| 18.5%| 10.0%] 11.6%
................... 100.0%] 53.5%| 46.5% 6.1%] 18.4%| 45.6%] 21.1% 8.8%| 14.0%] &44.7%| 20.2%] 21.1%
ISLARD SOUND......... 13 10 3 1 6 4 2 0 2 6 3 2
................... 1.6% 2.6% T% 1.2% 3.3% 1.3% 1.3% 0% 2.0% 2.2% 1.3% 1.0%
................... 100.0%] 76.9%| 23.1% 7.7%| 46.2%} 30.8%| 15.4% Lo%|  15.4%| 46.2%) 23.1%| 15.4%
BAY RADIO.......ounn- 41 19 22 10 19 11 1 0 9 20 6 6
................... 5.0% 4.9% 5.2%1 12.2%| 10.6% 3.7% LT% .0% 8.8% 7.3% 2.6% 2.9%
................... 100.0%1 46.3%| 53.7%| 24.4%| 46.3%| 26.8% 2.4% L0%| 22.0%| 48.8%] 14.6%| 14.6%
RTK.ireceennenonanons 75 26 49 2 7 34 16 16 13 27 20 15
................... 9.2% 6.7%] 11.6% 2.4% 3.9%| 11.4%| 10.5%] 15.7%| 12.7% 9.8% 8.7% 7.2%
................... 100.0%| 34.7%] 65.3% 2.7% 9.3%1 45.3%| 21.3%| 21.3%| 17.3%| 36.0%| 26.7% 20.0%
LIVE FM. .. ecenncnnns 32 17 15 7 10 9 5 1 4 14 8 é
................... 3.9% 4. 4% 3.5% 8.5% 5.6% 3.0% 3.3% 1.0% 3.9% 5.1% 3.5% 2.9%
................... 100.0%) 53.1%| 46.9%! 21.9%| 31.3%| 28.1% 15.6% 3.1%| 12.5%] 43.8%| 25.0%| 18.8%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |[FEMALE [12 - 17[18 - 30|31 - 50[51 - 65|OVER 65| AB 1 c2 DE

SMASH. vvveennnnnnnn 34 11 23 9 15 8 2 0 1 9 15 9

................... 4.2% 2.8% 5.4%) 11.0% 8.3% 2.7% 1.3% .0% 1.0% 3.3% 6.5% 4.3%

................... 100.0%] 32.4%] 67.6%| 26.5%| 44.1%| 23.5% 5.9% .0% 2.9%| 26.5%| 44.1%| 26.5%
RADID CALYPSO........ 12 9 3 0 2 9 1 0 1 5 3 3

................... 1.5% 2.3% 7% .0% 1.1% 3.0% 7% . 0% 1.0% 1.8% 1.3% 1.4%

................... 100.0%| 75.0%| 25.0% L0%] 16.7%| 75.0% 8.3% . 0% 8.3%| 41.7%| 25.0%| 25.0%
RADJU MAS.....cnvvnn. 5 1 4 0 4 1 0 0 1 1 1 2

................... .6% .3% 9% 0% 2.2% .3% 0% .0% 1.0% 4% 4% 1.0%

................... 100.0%| 20.0%| 80.0% .0%| 80.0%| 20.0% .0% L0%| 20.0%| 20.0%| 20.0%| 40.0%
FM BRONJA...ovvvrennn 2 1 1 0 ()} 0 2 0 1 (] 0 1

................... 2% 3% 2% .0% .0% .0% 1.3% 0% 1.0% .0% .0% .5%

................... 100.0%{ 50.0%| 50.0% . 0% 0% .0%]| 100.0% .0%| 50.0% .0% .0%| 50.0%
CURRENT

AFFAIRS/ANALYSIS

PROGRAMMES
NONE. c'vvvnnnnnvrnnns 352 158 194 50 80 109 68 45 46 97 102 107

................... 43.2%] 40.5%] 45.8%] 61.0%| 44.4%| 36.7%| 44.4%] A4 1%| 45.1%] 35.3%| 44.3%| 51.7%

................... 100.0%] 44.9%] 55.1%] 14.2%| 22.7%| 31.0%] 19.3% 12.8%| 13.1%] 27.6%] 29.0%| 30.4%X
RADIO MALTA 1........ 82 41 41 2 14 28 22 16 5 34 25 18

................... 10.1%| 10.5% 9.7% 2.4% 7.8% 9.4%| 14.4%| 15.7% 6.9%! 12.4%] 10.9% 8.7%

................... 100.0%{ 50.0%| 50.0% 2.4%| 17.1%| 34.1%| 26.8%| 19.5% 6.1%] 41.5%| 30.5%| 22.0%
RADIO MALTA 2........ 17 10 7 1 2 7 3 4 0 6 6 5

................... 2.1% 2.6% 1.7% 1.2% 1.1% 2.4% 2.0% 3.9% .0% 2.2% 2.6% 2.4%

................... 100.0%| 58.8%| 41.2% 5.9%| 11.8%] 41.2%] 17.6%] 23.5% .0%| 35.3%| 35.3%] 29.4%
RADIO SUPER 1........ 115 57 58 7 25 45 23 15 8 27 42 38

................... 14.1%] 14.6%] 13.7% 8.5%| 13.9%| 15.2%f 15.0%| 14.7% 7.8% 9.8%| 18.3%| 18.4%

................... 100.0%| 49.6%| 50.4% 6.1% 21.7%] 39.4%| =20.0%| 13.0% 7.0%| 23.5%] 36.5%| 33.0%
RADIO 101....0ceuuee-- 94 53 41 4 18 41 19 12 14 45 21 14

................... 11.5%] 13.6% 9.7% 4. 9%l 10.0%| 13.8%) 12.4%| 11.8%| 13.7%] 16.4% 9.1% 6.8%

................... 100.0%| 56.4%| 43.6% 4.3 19.1%| 43.6u| 20.2%] 12.8%] 14.9%| 47.9%] 22.3%| 14.9%
ISLAND SOUND......... 7 4 3 1 3 3 0 0 1 4 1 1

................... 9% 1.0% 7% 1.2% 1.7% 1.0% . 0% 0% 1.0% 1.5% 4% .5%

................... 100.0%| 57.1%| 42.9%| 14.3%| 42.94| 42.9% .0% L0%f  14.3%] S7.1%| 14.3%} 14.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30[31 - 50|51 - 65|OVER 65| AB c1 €2 DE
BAY RADIO............ 27 13 14 5 12 9 1 0 7 13 2 5
................... 3.3% 3.3% 3.3% 6.1% 6.7% 3.0% 7% 0% 6.9% 4.7% 9% 2.4%
................... 100.0%] 48.1%| 51.9%] 18.5%| 44.4%] 33.3% 3.7% 0% 25.9%| 48.1% 7.4%] 18.5%
L 49 18 K| 1 5 28 7 8 10 22 12 5
................... 6.0% 4.6% 7.3% 1.2% 2.8% 9.4% 4.6% 7.8% 9.8% 8.0% 5.2% 2.4%
................... 100.0%| 36.7%) 63.3% 2.0%] 10.2%| 57.1%| 14.3%] 16.3%| 20.4%| 44.9%] 24.5%] 10.2%
LIVE FM.........cunee 43 27 16 8 9 17 8 1 7 19 9 8
................... 5.3% 6.9% 3.8% 9.8% 5.0% 5.7% 5.2% 1.0% 6.9% 6.9% 3.9% 3.9%
................... 100.0%| 62.8%| 37.2%| 18.6%| 20.9%| 39.5%| 18.6% 2.3%| 16.3%| 44.2%] 20.9%| 18.6%
SMASH.......coiiennnn 14 2 12 2 8 3 1 0 1 4 6 3
................... 1.7% 5% 2.8% 2.4% 4.4% 1.0% % .0% 1.0% 1.5% 2.6% 1.4%
................... 100.0%| 14.3%| 85.7%] 14.3%| 57.1%| 21.4% 7.1% 0% T.1%| 28.6%] 42.9%| 21.4%
RADIO CALYPSO........ 7 4 3 1 0 [ 0 0 1 2 3 1
................... 9% 1.0% T% 1.2% 0% 2.0% 0% . 0% 1.0% T% 1.3% W%
................... 100.0%| 57.1%| 42.9%| 14.3% .0%| 85.7% 0% L0%)  14.3%]  28.6%| 42.9%] 14.3%
RADJU MAS............ [ 2 4 0 4 1 0 1 1 2 1 2
................... T% .5% 9% 0% 2.2% 3% .0% 1.0% 1.0% % A% 1.0%
................... 100.0%| 33.3%X| 66.7% 0% 66.7%| 16.7% 0%l 16.7%| 16.7%| 33.3%] 16.7%| 33.3%
FM BRONJA........c..0 1 1 0 0 0 0 1 ] 1 0 0 0
................... A% 3% 0% . 0% 0% 0% T% . 0% 1.0% .0% 0% 0%
................... 100.0%| 100.0% . 0% 0% . 0% .0%| 100.0% .0%] 100.0% 0% . 0% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO




Table 6.4-1.1: TV Channel Preferences for Different Programme Sectors (1996)

DA A 0 OTA
% Soh % % . % %l %

3.0 5.0 0.40 0.00 .00 90.70] 100.00
31.90 12.30 0.10 11.00 8.80 1480 | 100.00
14.50 780 | 050 7.90 10.50 T44.70.] 100.00
53.60 1040 0.10 3.60 2.90 "21:80.] 100.00
5.10 180+ 0.50 42.50 9.70 40.] 100.00
3.60 1.20 . 0.40 20.10 2.90 100.00
11.40 580 0.10 6.50 13.00 100.00
12.20 480 ] 0.20 B, 6.50 5.60 100.00
34.80 1090 0.20 420 4.10 7,70 100.00
10.00 130 010 | 780 36.00 5.00 100.00
g 100.00

6.50 2:80 1.50 270’ 6.30 8.80
24.30 2,00 0.10 260 2.40 1.40 100.00
17.80 5.80 - 0.00 .50 3.00 2.20 100,00
21.40 .00 0.10 2.00 4.30 2.80 100.00
9.60 270 0.00 3.30 9.00 3.80 100.00
28.60 510 000 | 280" 2.20 0.60 100.00
7.40 2.80 000 |7 180 3.20 270 100.00

Table 6.4-1.2: TV Channel Preferences for Different Programme Sectors (1997)

- - 0 -, . 0} 4 ' . A
% T T % % %
50.2 33,5 0.1 02 0.1 0.1 100.00
315 124 0.0 17.7 94 8.7 100.00
97 54 08 | 100 76 10.0 100.00
311 77 55 2.0 42 100.00
25 0.7 0.1 1.9 3.8 59 100.00
1.2 02 37 16.3 1.2 100.00
56 77 03 21.0 22 133 700.00
7.0 13 0.1 7.2 2.4 54 100.00
211 114 0.9 30 36 3.8 100.00
21 38 0.2 ‘89 273 56 100.00
06 T 56 93 | 36 54 700.00
2656 =Y 0.0 05 0.4 06 100.00
113 0 0.0 30 0.2 19 100.00
121 5% 0.1 09 0.5 16 100,00
59 a7 01 14 34 26 700.00
173 37 0.0 13 0.0 0.2 100,00
5.7 07 0.0 26 0.7 02 1.9 884 | 100.00




Table 6.4-1.3: TV Channel Preferences for Different Programme Sectors (1998)

O A
% %

0.2 100.00
12.9 100.00
14.2 100.00
9.5 100.00
13.3 100.00
4.1 100.00
19.6 100.00
9.3 100.00
5.1 100.00
7.7 100.00

100.00
15.9
2.6 100.00
10.2 100.00
53 100.00
10.3 100.00
2.6 100,00
8.5 100.00




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.4-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|0VER 65| AB c1 €2 DE
TOTAL.ecerecrennnenns 984 479 505 111 206 365 180 122 128 323 287 246
LOCAL NEWS
NONE.....vvrurnneanns 53 30 23 12 13 19 2 7 7 18 18 10
................... 5.4% 6.3% 4.6%] 10.8% 6.3% 5.2% 1.1% 5.7% 5.5% 5.6% 6.3% 4.1%
................... 100.0%| 56.6%] 43.4%] 22.6%| 24.5%| 35.8% 3.8%) 13.2%| 13.2%| 34.0%| 34.0%| 18.9%
L7 P 700 336 364 76 152 249 130 93 102 247 178 173
................... 71.1%] 70.1%| 72.1%| 68.5%| 73.8%| 68.2%] 72.2%| 7v6.2%| 79.7%| 76.5%| 62.0%] 70.3%
................... 100.0%| 48.0%| 52.0% 10.9%| 21.7%| 35.6%| 18.6%| 13.3%| 14.6%| 35.3%] 25.4%| 24.7%
SUPER 1 TV........... 225 110 115 20 40 95 48 22 18 55 89 63
................... 22.9% 23.0% 22.8% 18.0% 19.4% 26.0% 26.7% 18.0% 14.1% 17.0% 31.0%| 25.6%
................... 100.0%| 48.9%] 51.1% 8.9%| 17.8% 42.2%| 21.3% 9.8% 8.0%] 24.4%| 39.6%] 28.0%
SMASH TV.....covvenn 2 0 2 2 0 0 0 0 0 1 1 0
................... 2% .0% A% 1.8% 0% .0% 0% 0% 0% 3% 3% .0%
................... 100.0% .0%] 100.0%| 100.0% .0% 0% L0% 0% .0%| 50.0%| 50.0% .0%
RAT STATIONS......... 1 1 0 0 0 1 0 0 0 0 1 0
................... A% 2% 0% 0% .0% 3% . 0% .0% 0% 0% 3% .0%
................... 100.0%]| 100.0% . 0% . 0% .0%] 100.0% . 0% . 0% 0% .0%] 100.0% 0%
MEDIASET CHANNELS. 1 1 0 1 0 0 0 0 0 1 0 0
................... A% 2% . 0% 9% .0% 0% . 0% 0% . 0% 3% . 0% 0%
................... 100.0%] 100.0% .0%] 100.0% .0% L0% .0% . 0% L0%) 100.0% .0% 0%
SATELLITE STATIONS 2 1 1 0 1 1 0 ] 1 1 0 0
................... . 2% 2% 2% 0% .5% 3% . 0% .0% .8% 3% .0% 0%
................... 100.0%| 50.0%| 50.0% .0%| 50.0%| 50.0% 0% .0%| 50.0%| 50.0% .0% . 0%
FOREIGN NEWS
NONE.....evvuvrnnnenn 109 49 60 18 25 37 15 14 8 20 43 38
................... 11.1%) 10.2%| 11.9%] 16.2%] 12.1%| 10.1% 8.3%] 11.5% 3% 6.2%| 15.0%] 15.4%
................... 100.0%| 45.0%| 55.0%| 16.5%| 22.9%| 33.9%| 13.8%| 12.8% 3%| 18.3%| 39.4%| 34.9%
TV, ciiivnaennnannse 335 138 197 43 52 110 76 S4 33 96 104 102
................... 34.0% 28.8%| 39.0%| 38.7%| 25.2%| 30.1%| 42.2%| &4.3% 25.8% 29.7%| 36.2%| 41.5%
................... 100.0%| 41.2%| s58.8%| 12.8%| 15.5%| 32.8%| 22.7%) 16.1% 9.9%| 28.7%] 31.0%| 30.4%
SUPER 1 TV......vv... 107 54 53 8 18 38 30 13 7 25 38 37
................... 10.9%| 11.3%| 10.5% 7.2% 8.7%] 10.4%| 16.7%| 10.7% 5.5% 7.74) 13.2%| 15.0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES -
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.4-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|0VER 65 AB c1 c2 DE
................... 100.0%| 50.5%| 49.5% 7.5%] 16.8%| 35.5%) 28.0%| 12.1% 6.5%| 23.4%| 35.5%] 34.6%
RAI STATIONS......... 186 107 79 9 40 84 30 23 35 77 46 28
................... 18.9%| 22.3%] 15.6% 8.1%] 19.4%| 23.0%) 16.7%] 18.9%| 27.3%] 23.8%| 16.0%] 11.4%
................... 100.0%] 57.5%1 42.5% 4.8% 21.5%) 45.2%) 16.1%| 12.4%| 18.8%| 41.4%| 2&.7%] 15.1%
MEDIASET CHANNELS.... 119 50 69 20 45 39 10 5 12 50 31 26
................... 12.1%| 10.4%| 13.7%| 18.0%] 21.8%] 10.7% 5.6% 4.1% 9.4%] 15.5%| 10.8%| 10.6%
................... 100.0%| 42.0%| 58.0%] 16.8%| 37.8%| 32.8% 8.4% 4.2%| 10.1%| 42.0%| 26.1%} 21.8%
OTHER ITALIAN
STATIONS.......... 1 0 1 0 0 1 0 0 0 1 0 ]
................... A% .0% v J2% .0% .0% 3% . 0% .0% 0% 3% .0% 0%
................... 100.0% .0%| 100.0% .0% .0%| 100.0% .0% . 0% .0%] 100.0% .0% 0%
SATELLITE STATIONS... 127 81 46 13 26 56 19 13 33 54 25 15
................... 12.9%| 16.9% 9.1%| 11.7%] 12.6%| 15.3%| 10.6%] 10.7%| 25.8%| 16.7% 8.7% 6.1%
................... 100.0%| 63.8%| 36.2%| 10.2%| 20.5%| 44.1%| 15.0%] 10.2%| 26.0%| 42.5%| 19.7%| 11.8%
SPORTS
NONE.....cvovennennns 364 117 247 30 60 141 75 58 36 112 113 103
................... 37.0%]  24.4% 48.9%| 27.0%| 29.1%| 38.6%| 41.7%] 47.5%| 28.1%| 34.7%] 39.4%| 41.9%
................... 100.0%] 32.1%] 67.9% 8.2%1 16.5%| 38.7%| 20.6% 15.9% 9.9%] 30.8%| 31.0%| 28.3%
TVM. et iecisennnsnonn 168 76 92 26 34 53 30 25 18 52 47 51
................... 17.1%] 15.9%| 18.2%| 23.4%| 16.5%| 14.5%| 16.7%| 20.5%] 14.1%| 16.1%| 16.4%] 20.7X
................... 100.0%| 45.2%| 54.8%| 15.5%| 20.2%| 31.5%| 17.9%| 14.9%] 10.7% 31.0%| 28.0%| 30.4%
SUPER 1 TV........... 79 43 36 11 15 32 14 7 5 18 30 26
................... 8.0% 9.0% 7.1% 9.9% 7.3% 8.8% 7.8% 5.7% 3.9% 5.6%| 10.5%] 10.6%
................... 100.0% 54.4%| 45.6%| 13.9%] 19.0%| 40.5%| 17.7% 8.9% 6.3%] 22.8%| 38.0%| 32.9%
SMASH TV............. 9 5 4 2 2 4 1 0 1 3 3 2
................... 9% 1.0% 8% 1.8% 1.0% 1.1% . 6% 0% . 8% .9% 1.0% .8%
................... 100.0%| 55.6%| 44.4%| 22.2%4| 22.2%| 4&.4% 11.1% 0%f 11.1%{ 33.3%] 33.3%| 22.2%
RAI STATIONS......... 150 90 60 13 27 62 29 19 25 55 42 28
................... 15.2%| 18.8%| 11.9%| 14.7%| 13.1%| 17.0%| 16.1%| 15.6%] 19.5%] 17.0% 14.6%) 11.4%
................... 100.0%} 60.0%| 40.0% 8.7% 18.0%| 41.3%] 19.3%| 12.7%| 16.7%| 36.7%| 28.0% 18.7%
MEDIASET CHANNELS.... 68 49 19 12 28 14 11 3 12 19 20 17
................... 6.9% 10.2% 3.8%] 10.8%] 13.6% 3.8% 6.1% 2.5% 9.4% 5.9% 7.0% 6.9%
EIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.4-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE 112 - 17118 - 30|31 - 50 - 65|0VER 657 AB c1 c2 DE
................... 100.0%| 72.1%| 27.9%] 17.6%] 41.2%| 20.6%| 16.2% &.4%) AT 6%) 27.9%] 29.4%| 25.0%
OTHER ITALIAN
STATIONS.......... [3 4 2 1 3 1 1 0 1 3 2 0
................... 6% .8% A% 9% 1.5% .3% .6% .0% .8% 9% 7% 0%
................... 100.0%| 66.7%| 33.3%) 16.7%] 50.0%] 16.7%| 16.7% 0%)F 16.7%) 50.0%) 33.3% 0%
SATELLITE STATIONS 140 95 45 16 37 58 19 10 30 61 30 19
................... 14.2%] 19.8% 8.9%| 14.4%] 18.0%] 15.9%| 10.6% 8.2%] 23.4%] 18.9%} 10.5% 7.7%
................... 100.0%] 67.9%| 32.1%| 11.4%| 26.4%| &1.4%| 13.6% 7.1%] 21.4%| 4&3.6%) 21.4%] 13.6%
WEATHER
NONE. . .covrvennnnnans 185 89 96 26 46 68 23 22 21 65 51 48
................... 18.8%1 18.6%| 19.0%| 23.4%| 22.3%| 18.6%] 12.8%| 18.0%| 16.4%| 20.1%| 17.8%} 19.5%
................... 100.0%| 48.1%| 51.9%} 14.1%| 24.9%) 36.8%] 12.4%| 11.9%| 11.4%| 35.1%| 27.6%| 25.9%
8 497 226 271 52 103 170 97 75 65 160 138 134
................... 50.5%| 47.2%] 53.7%| 46.8%| 50.0%| 46.6%| 53.9%] 61.5%| 50.8%| 49.5%| 48.1%| 54.5%
................... 100.0%| 45.5%! 54.5%] 10.5%] 20.7%| 34.2%| 19.5%| 15.1%| 43.1%| 32.2%| 27.8%] 27.0%
SUPER 1 TV....cvunntn 111 51 60 16 12 40 33 10 [] 17 48 40
................... 11.3%| 10.6%] 11.9%| 14.4% 5.8% 11.0%] 18.3% 8.2% & 7% 5.3%] 16.7%] 16.3%
................... 100.0%] 45.9%| 54.1%| 14.4%) 10.8%} 36.0%| 29.7% 9.0% 5.4%| 15.3%| 43.2%} 36.0%
SMASH TV....coovnnenn 2 2 0 0 0 1 1 0 0 1 1 0
................... 2% &% 0% 0% 0% 3% 6% 0% 0% 3% 3% 0%
................... 100.0%} 100.0% . 0% .0% 0%} 50.0%| 50.0% .0% .0%] 50.0%| 50.0% 0%
RAT STATIONS......... 79 46 33 4 12 41 14 8 12 34 19 14
................... 8.0% 9.6% 6.5% 3.6% 5.8%] 11.2% 7.8% 6.6% 9.4% 10.5% 6.6% 5.7%
................... 100.0%| 58.2%| 41.8% 5.4 15.2%| 51.9%] 17.7%| 10.1%| 15.2%| 43.0%| 24.1%} 17.7%
MEDIASET CHANNELS. 17 8 9 1 7 7 1 1 1 5 9 2
................... 1.7% 1.7% 1.8% 9% 3.4% 1.9% . 6% .8% .8% 1.5% 3.1% .8%
................... 100.0%) 47.1%| 52.9% 5.9%] 41.2%| 41.2% 5.9% 5.9% 5.9%| 29.4%| 52.9%f 11.8%
SATELLITE STATIONS 93 57 36 12 26 38 11 [ 23 41 21 8
................... 9.5%1 11.9% 7.1%| 10.8%| 12.6%| 10.4% 6.1% 4.9%| 18.0%| 12.7% 7.3% 3.3%
................... 100.0%] 61.3%| 38.7%| 12.9%| 28.0%] 40.9%{ 11.8% 6.5%| 24.T%4| 44.1%| 22.6% 8.6%
FEATURE FILMS
NONE...ovovceansaoane 221 109 112 14 30 74 58 45 27 61 70 63
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.4-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-~ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE [12 - 17{18 - 30|31 - 50|51 - é5|OVER 65| 'AB €1 €2 DE

................... 22.5%| 22.8%| 22.2%] 12.6%] 14.6%| 20.3%| 32.2%| 36.9%| 21.1%| 18.9%| 24.4%| 25.6%
................... 100.0%| 49.3%| 50.7% 6.3%1 13.6%| 33.5%| 26.2%] 20.4%| 12.2%| 27.6%| 31.7%| 28.5%

L T e 85 38 47 4 16 33 18 14 7 26 24 28
................... 8.6% 7.9% 9.3% 3.6% 7.8% 9.0%| 10.0%}p 11.5% 5.5% 8.0% 8.4%| 11.4X
................... 100.0%| 44.7%} 55.3% 4.7%| 18.8%| 38.8%| 21.2%[ 16.5% 8.2%| 30.6%] 28.2%| 32.9%

SUPER 1 TV........... 20 6 14 2 1 6 8 3 1 5 9 5
................... 2.0% 1.3% 2.8% 1.8% . 5% 1.6% 4.4% 2.5% -84 1.5% 3.1% 2.0%
................... 100.0%| 30.0%| 70.0%| 10.0% 5.0%} 30.0%| 40.0%| 15.0% 5.0%| 25.0%| 45.0%] 25.0%

SMASH TV.........ol 6 5 1 1 1 2 2 0 0 3 1 2
................... 6% 1.0% .2% .9% .5% .5% 1.1% . 0% 0% 9% .3% .8%
................... 100.0%| 83.3%| 16.7%| 16.7%] 16.74| 33.3%] 33.3% . 0% L0%] 50.0%| 16.7%| 33.3%

RAl STATIONS......... 104 52 52 9 20 40 14 21 13 &1 27 23
................... 10.6%) 10.9%] 10.3% 8.1% 9.7%] 11.0% 7.84| 17.2%| 10.2%] 12.7% 9.4% 9.3%
................. ..] 100.0%| 50.0% 50.0% 8.7%) 19.2%| 38.5%| 13.5%| 20.2%| 12.5%| 39.4%| 26.0%] 22.1%

MEDIASET CHANNELS.... 404 193 211 66 109 141 57 3 46 137 117 104
................... 41.1%| 40.3%] 41.8%] 59.5%| s52.9%| 38.6%| 31.7%] 25.4%] 35.9%| 42.4%| 40.8% 42.3%
................... 100.0%| 47.8%| 52.2%| 16.3%| 27.0%| 34.9%| 14.1% 7.7%] 11.4%| 33.9%| 29.0%| 25.7%

OTHER ITALIAN

STATIONS.......... 13 9 4 2 5 4 2 0 3 2 4 4
................... 1.3% 1.9% .8% 1.8% 2.4% 1.1% 1.1% .0% 2.3% 6% 1.4% 1.6%
................... 100.0%| 69.2%| 30.8%| 15.4%| 38.5%| 30.8%| 15.4% L0%| 23.1%] 15.4%| 30.8%| 30.8%

SATELLITE STATIONS... 131 67 64 13 24 65 21 8 3" 48 35 17

................... 13.3%1  14.0%| 12.7%) 11.7%) 11.7%| 17.8%| 11.7%4 6.6%| 24.2%] 14.9%| 12.2% 6.9%
................... 100.0%] 51.1%} 48.9% 9.9%| 18.3%| 49.6x} 16.0% 6.4%| 23.7%) 36.6% 26.7%| 13.0%

NONE....coovaennncnns 380 231 149 37 72 147 68 56 62 138 92 88
................... 38.6% 48.2%| 29.5%| 33.3%| 35.0%| 40.3% 37.8%| 45.9% 48.4%| 42.7%| 32.1%1 35.8%
................... 100.0%| 60.8%| 39.2% o.7%| 18.9%| 38.7%| 17.9%] 14.7%| 16.3%} 36.3% 24.2%| 23.2%

TVM. i iirvaennsnee 341 153 188 40 65 124 72 40 26 88 123 104
................... 34.7%| 31.9%| 37.2%| 36.0%| 31.6%| 34.0%| 40.0% 32.8%] 20.3%| 27.2%| 42.9%4] 42.3%
................... 100.0%| 44.9% 55.1%] 11.7%] 19.1% 36.4x%| 21.1% 11.7% 7.6%| 25.8%| 36.1%] 30.5%

SUPER 1 TV.....oveven [ 2 4 0 (] 3 0 3 0 0 5 1
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.4-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65| AB c1 €2 DE
................... 6% 4% 8% 0% 0% 8% .0% 2.5% 0% .0% 1.7% A%
................... 100.0%| 33.3%} 66.7% 0% .0%| 50.0% .0% 50.0% 0% L0%| 83.3%] 16.7%
RAI STATIONS......... 39 13 26 5 12 11 8 3 8 14 8 9
................... 4.0% 2.7% 5.1% &.5% 5.8% 3.0% b 4% 2.5% 6.3% 4.3% 2.8% 3.7%
................... 100.0%| 33.3x%| 66.7%} 12.8%| 30.8%] 28.2%| 20.5% 7.7%| 20.5%| 35.9%| 20.5%| 23.1%
MEDIASET CHANNELS.... 173 62 111 26 45 58 26 18 23 72 45 33
................... 17.6%] 12.9%| 22.0%| 23.4%| 21.8%| 15.9%] 14.4%| 14.8%| 18.0%| 22.3% 15.7%| 13.4%X
................... 100.0%| 35.8%| 64.2%| 15.0%| 26.0%] 33.5%| 15.0%| 10.4%| 13.3%| 41.6%] 26.0%] 19.1%
OTHER ITALIAN
STATIONS.......... 5 3 2 1 2 2 0 0 2 1 2 (1
................... .5% 6% A% 9% 1.0% 5% 0% 0% 1.6% .3% WT% 0%
................... 100.0%| 60.0%| 40.0%| 20.0%| 40.0%| 40.0% C.0%) L0%{ 40.0%] 20.0%] 40.0% 0%
SATELLITE STATIONS... 40 15 25 2 10 20 6 2 7 10 12 1
................... 4.1% 3.1% 5.0% 1.8% 4.9% 5.5% 3.3% 1.6% 5.5% 3.1% 4.2% 4.5%
................... 100.0%| 37.5%] 62.5% 5.0%f 25.0%| 50.0% 15.0% 5.0%| 17.5%| 25.0%| 30.0%| 27.5%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.4-2: TV STATION COMPARISON OK A SET OF SIX PROGRAMME SECTORS
-~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50[51 - 65|0VER 65| AB ¢ €2 DE
TOTAL. cecececacanas 984 479 505 1M 206 365 180 122 128 323 287 246
DOCUMENTARIES
NONE.....coovvennnnne 332 137 195 49 71 101 67 44 31 94 101 106
................... 33.7%| 28.6%| 38.6%| 44.1%| 34.5%| 27.7x| 37.2%| 36.4%| 24.2%| 29.1x%) 35.2%| 43.1%
................... 100.0%| 41.3%| 58.7%| 14.8%| 21.4%] 30.4%| 20.2%| 13.3% 9.3%] 28.3%] 30.4%| 31.9%
TVM. et eennraannnns 134 57 77 7 19 57 27 24 12 40 40 42
................... 13.6%] 11.9%| 15.2% 6.3% 9.2%) 15.6%] 15.0% 19.7% 9.4%| 12.4%| 13.9%] 17.1%
................... 100.0%) 42.5%| 57.5%| 5.2%| 14.2%x} 42.5%| 20.1%| 17.9%] 9.0%| 29.9% 29.9%| 31.3%
SUPER 1 TVieeeurnen.. 57 24 33 4 12 18 15 8 5 1% 22 16
................... s.8x| s.o%| 6.5%] 3.6%| 5.8%| 4.9%| 8.3% 6.6%| 3.9%| 4.3% 7.7%| 6.5%
................... 100.0%| 42.1%| 57.9%| 7.0%| 21.1%| 31.6%| 26.3%| 14.0%| 8.8%| 24.6%| 38.6%| 28.1%
SMASH TV......ovunnt 2 1 1 0 0 0 1 1 0 2 0 0
................... .2% 2% .2% .0% 0% .0% 6% .8% .0% .6% .0% .0%
................... 100.0%} 50.0%| 50.0% . 0% 0% 0%l 50.0%f 50.0% .0%] 100.0% 0% 0%
RAl STATIONS......... 196 106 90 15 37 84 3 29 27 72 61 36
................... 19.9%1 22.1%| 17.8%| 13.5%| 18.0%| 23.0%| 17.2%| 23.8%| 21.1%} 22.3%] 21.3%] 16.6X
................... 100.0%| 54.1%} 45.9% 7.7%1 18.9%) 42.9%| 15.8%| 14.8%| 13.8%| 36.7%] 31.1%| 18.4%
MEDIASET CHANNELS. 66 34 32 6 19 28 9 4 8 22 18 18
................... 6.7% 7.1% 6.3% 5.4% 9.2% 7.7% 5.0% 3.3% 6.3% 6.8% 6.3% 7.3%
................... 100.0%| 51.5%| 48.5% 9.1%| 28.8%| 42.4%| 13.6% 6.1%] 12.1%} 33.3%| 27.3%| 27.3%
OTHER ITALIAN
STATIONS.......... 3 3 1 2 0 1 1 0 0 2 0 2
................... 4% 6% 2% 1.8% .0% 3% .6% .0% .0% 6% .0% .8%
................... 100.0%| 75.0%| 25.0%| 50.0% .ox| 25.0%| 25.0% .0% .0%| 50.0% .0x| 50.0%
SATELLITE STATIONS 193 117 76 28 48 76 29 12 45 77 45 26
................... 19.6%| 24.4%| 15.0%| 25.2%] 23.3%| =20.8%| 16.1%] 9.8%| 35.2%| 23.8% 15.7%| 10.6%
................... 100.0%| 0.6%| 39.4%| 14.5%| 24.9%| 39.4%| 15.0%| 6.2%| 23.3%| 39.9%| 23.3%| 13.5%
CURRENT AFFAIRS
NONE.....cvvevnenrenns 543 253 290 73 116 194 97 63 55 162 164 162
................... s5.2%| 52.8%| 57.4%| 65.84| 56.3%| s53.2%| 53.9%| 51.6%| 43.0%) 50.2%] 57.1% 65.9%
................... 100.0%| 46.6% 53.4%| 13.4%| 21.4%| 35.7%] 17.9%| 11.6%| 10.1%| 29.8%| 30.2%| 29.8%
171, PR 189 90 99 9 32 68 45 35 27 57 56 49

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV

= COLUMN PERCENTAGES
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE |FEMALE [12 - 17|18 - 30|31 - 50{51 - 65|0VER 65] AB c1 c2 DE

................... 19.2%| 18.8%] 19.6% 8.1%| 15.5%| 18.6%] 25.0%1 28.7%4| 21.1%| 17.6%| 19.5%| 19.9%
................... 100.0%| 47.6%] 52.4% 4.8%| 16.9%| 36.0%| 23.8%] 18.5%| 14.3%| 30.2%| 29.6%| 25.9%

SUPER 1 TV........... b 23 21 3 9 15 8 9 3 14 18 4
................... 4.5% 4.8% 4.2% 2.7% 4.46% 4.1% 4. 4% 7.4% 2.3% 4.3% 6.3% 3.7%
................... 100.0%| 52.3%| 47.7% 6.8%| 20.5%| 34.1%| 18.2%| 20.5% 6.8%| 31.8%| 40.9%| 20.5%

SMASH TV............. 2 0 2 0 1 0 0 1 0 0 0 2
................... 2% 0% 4% . 0% .5% .0% .0% .8% .0% 0% .0% .8%
................... 100.0% .0%| 100.0% .0%] 50.0% .0% .0%f 50.0% 0% .0% .0%| 100.0%

RAI STATIONS......... 61 31 30 3 13 26 13 [ 9 28 17 7
................... 6.2% 6.5% 5.9% 2.7% 6.3% 7.1% 7.2% 4.9% 7.0% 8.7% 5.9% 2.8%

................... 100.0%| 50.8%} 49.2% 4.9% 21.3%| 42.6%] 21.3% 9.8%] 14.8%| 45.9%) 27.9%| 11.5%

MEDIASET CHANNELS.... 52 23 29 1" 13 19 6 3 7 21 15 9
................... 5.3% 4.8% 5.7% 9.9% 6.3% 5.2% 3.3% 2.5% 5.5% 6.5% 5.2% 3.7%
................... 100.0%| 44.2%| 55.8%] 21.2%] 25.0%| 36.5%| 11.5% 5.8%| 13.5%| 40.4%| 28.8%f 17.3%

OTHER ITALIAN

STATIONS.......... 1 0 1 0 1 0 0 ] 0 1 0 0
................... A% .0% . 2% .0% . 5% 0% 0% 0% . 0% 3% . 0% . 0%
................... 100.0% .0%] 100.0% .0%] 100.0% .0% .0% . 0% .0%| 100.0% 0% .0%

SATELLITE STATIONS... 92 59 33 12 21 43 1 5 27 40 17 8

................... 9.3% 12.3% 6.5%| 10.8%] 10.2%| 11.8% 6.1% GA%| 2114 12.4% 5.9% 3.3%
................... 100.0%| 64.1%| 35.9%| 13.0%| 22.8%| 46.7%; 12.0% 5.4%| 29.3%| 43.5%] 18.5% 8.7%

DISCUSSIONS

NONE.....covvenannn 265 142 123 bl 58 84 47 32 29 79 81 76
................... 26.9%| 29.6%| 24.4%| 39.6%| 28.2%} 23.0%f 26.1%| 26.2%| 22.7% 24.5% 28.2%| 30.9%
................... 100.0%| 53.6%| 46.4%| 16.6%] 21.9%| 31.7%| 17.7%| 12.1%] 10.9%} 29.8% 30.6%| 28.7%

TVM i vecieeananeens 501 235 266 45 98 193 97 68 55 169 153 124
................... 50.9%1 49.1%| 52.7%| 40.5%| 47.6%| 52.9%| 53.9%| 55.7% 43.0%] 52.3% 53.3%| 50.4%
................... 100.0%| 46.9% 53.1% 9.0%] 19.6% 38.5%| 19.4%| 13.6%| 11.0%} 33.7%| 30.5%| 24.8%

SUPER 1 TV..... ..., 95 47 48 4 15 37 26 13 8 36 25 26
................... 9.7% 9.8% 9.5% 3.6% 7.3%| 10.1%| 14.4%| 10.7% 6.3%| 11.1% 8.7%| 10.6%
................... 100.0%| 49.5%| 50.5% 4.2%| 15.8%| 38.9%| 27.4%) 13.7% 8.4%| 37.9%| 26.3%] 27.4%

SMASH TV..........u 9 5 4 1 3 4 0 1 1 1 4 3

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.4-2: TV STATIOR COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50{51 - 65|OVER 65| AB c1 c2 DE

................... 9% 1.0% .8% 9% 1.5% 1.1% . 0% .8% .8% 3% 1.4% 1.2%

................... 100.0%] 55.6%] &4.4%| 11.1%] 33.3%| 44.4% 0% 1| 11.1%] 1104%] 44.4%| 33.3%
RAI STATIONS......... 22 12 10 4 5 8 4 1 5 [] 8 3

................... 2.2% 2.5% 2.0% 3.6% 2.4% 2.2% 2.2% .8% 3.9% 1.94 2.8% 1.2%

................... 100.0%] 54.5%| 45.5%| 18.2%| 22.7%| 36.4% 18.2% 4.5%] 22.7%) 27.3%| 36.4%| 13.6%
MEDIASET CHANNELS.... 41 15 26 8 13 13 2 5 8 15 8 10

................... 4.2% 3.1% 5.1% 7.2% 6.3% 3.6% 1.1% &.1% 6.3% &4.6% 2.8% &.1%

................... 100.0%| 36.6%| 63.4%] 19.5%) 31.7%] 31.7% 4.9%| 12.2%| 19.5%| 36.6%| 19.5%] 24.4X%
OTHER ITALIAN

STATIONS.......... 1 1 0 0 1 ] 0 0 0 1 0 0

................... % .2% 0% .0% 5% 0% . 0% .0% .0% 3% . 0% .0%

................... 100.0%| 100.0% . 0% .0%] 100.0% .0% .0% . 0% 0%} 100.0% . 0% .0%
SATELLITE STATIONS... 50 22 28 5 13 26 4 2 22 16 8 4

................... 5.1% 4.6% 5.5% 4.5% 6.3% 7.1% 2.2% 1.6%] 17.2% 5.0% 2.8% 1.6%

................... 100.0%] 44.0%| 56.0%] 10.0%| 26.0%] 52.0% 8.0% 4.0%] 44.0%] 32.0%| 16.0% 8.0%
QUIZZES/GAME

SHOWS/VARIETY

PROGRAMMES
NONE.....covvvennennn 294 161 133 28 52 108 65 41 34 87 92 81

................... 29.9%1 33.6% 26.3% 25.2%| 25.2%| 29.6%| 36.1%| 33.6%| 26.6% 26.9%) 32.1%] 32.9%

................... 100.0%] 54.8%| 45.2% 9.5%| 17.7%] 36.7%| 22.1%| 13.9%| 11.6%| 29.6%| 31.3% 27.6%
L T 152 62 90 15 23 57 32 25 9 45 53 45

................... 15.4%0 12.9%] 17.8%| 13.5%| 11.2%| 15.6%| 17.8% 20.5% 7.0%| 13.9%] 18.5%| 18.3%

................... 100.0%| 40.8%| 59.2% 9.9%| 15.1%| 37.5%| 2%1.1%} 16.4% 5.9%) 29.6%| 34.9%| 29.6%
SUPER 1 TV.......nn.e 53 23 30 6 5 20 14 8 2 15 22 14

................... 5.4% 4.8% 5.9% S.4% 2.4% 5.5% 7.8% 6.6% 1.6% 4.6% 7.7% 5.7%

................... 100.0%| 43.4%| 56.6%] 11.3% 9.4%| 37.7%| 26.4%| 15.1% 3.8%| 28.3%] 41.5%| 26.4X%
SMASH TV.......c.c.nn 4 1 3 2 0 1 1 0 1 0 2 1

................... A% .2% 6% 1.8% L 0% .3% 6% 0% 8% .0% 7% A%

................... 100.0%| 25.0%| 75.0%] 50.0% L0%] 25.0%F 25.0% L0%]  25.0% .0%| 50.0%] 25.0%
RAI STATIONS......... 74 40 34 7 14 27 13 13 11 26 19 18

................... 7.5% 8.4% 6.7% 6.3% 6.8% 7.4% 7.241 10.7% 8.6% 8.0% 6.6% 7.3%

................... 100.0%| 54.1%] 45.9% 9.5%| 18.9%| 36.5%] 17.6%| 17.6%] 14.9% 35.1%| 25.7%| 24.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50{51 - 65|0VER 65{ AB c1 €2 DE
MEDIASET CHANNELS.... 329 152 177 47 95 111 43 33 49 123 83 74
................... 33.4%| 31.7%| 35.0%| 42.3%| 46.1%| 30.4x%| 23.9%| 27.0%| 38.3%| 38.1%] 28.9%| 30.1%
................... 100.0%| 46.2%| 53.8%| 14.3%| 28.9%| 33.7%| 13.1%| 10.0%| 14.9%| 37.4%| 25.2%| 22.5%
OTHER ITALIAN
STATIONS.......... 2 0 2 0 1 1 0 0 1 1 0 0
................... 2% . 0% 4% . 0% .5% 3% . 0% 0% .8% .3% .0% .0%
................... 100.0% .0%| 100.0% .0x| 50.0%| 50.0% .0% .0%| 50.0%| 50.0% .0% .0%
SATELLITE STATIONS... 76 40 36 6 16 40 12 2 21 26 16 13
................... 7.7% 8.4% 7.1% 5.4% 7.8% 11.0% 6.7% 1.6%| 16.4% 8.0% 5.6% 5.3%
................... 100.0%| 52.6%| &7.4% 7.9%] 21.1%| 52.6%| 15.8% 2.6%| 27.6%| 34.2%) 21.1%] 17.1%
MUSIC VIDEO-CLIPS
NONE. .. ovinaeenaanns 546 261 285 38 84 212 123 89 76 164 162 144
................... 55.5%1 54.5%) 56.4%| 34.2%| 40.8%| 58.1%| 68.3%| 73.0%| 59.4%| 50.8%| 56.4%| 58.5%
................... 100.0%| 47.8%| 52.2% 7.0%| 15.4%| 38.8%| 22.5%| 16.3%| 13.9%| 30.0%] 29.7%| 26.4%
TVM. e e ieenenennnnnns 51 19 32 7 10 11 15 8 1 13 18 19
................... 5.2% 4.0% 6.3% 6.3% 9% 3.0% 8.3% 6.6% .8% 4.0% 6.3% 7.7%
................... 100.0%] 37.3%| 62.7%] 13.7%| 19.6%| 21.6%| 29.4%| 15.7% 2.0%] 25.5%| 35.3%| 37.3%
SUPER 1 TV..iuvuennn.. 22 6 16 1 5 10 3 3 0 7 7 8
................... 2.2% 1.3% 3.2% 9% 2.4% 2.7% 1.7% 2.5% .0% 2.2% 2.4% 3.3%
................... 100.0%| 27.3%| 72.7% 4.5%] 22.7%] 45.5%| 13.6%| 13.6% 0% 31.8%) 31.8%| 36.4%
SMASH TV......covenn. 111 57 54 20 35 40 12 4 9 41 36 25
................... 11.3%] 11.9%] 10.7%| 18.0%] 17.0%| 11.0% 6.7% 3.3% 7.0%| 12.7%| 12.5%| 10.2%
................... 100.0%| 51.4%| 48.6%] 18.0%| 31.5%| 36.0%] 10.8% 3.6% 8.1%| 36.9%| 32.4%] 22.5%
RAI STATIONS......... 21 9 12 0 0 11 4 6 3 6 6 6
................... 2.1% 1.9% 2.4% .0% . 0% 3.0% 2.2% 4.9% 2.3% 1.9% 2.1% 2.4%
................... 100.0%] 42.9%] 57.1% .0% coxl s52.4%) 19.0%| 28.6%] 14.3%| 28.6%| 28.6%| 28.6%
MEDIASET CHANNELS 36 25 11 3 8 15 5 5 1 15 7 13
................... 3.7% 5.2% 2.2% 2.7% 3.9% 4.1% 2.8% & 1% 8% 4.6% 2.4% 5.3%
................... 100.0%| 69.4%| 30.6% 8.3%| 22.2%) 41.7%| 13.9%| 13.9% 2.8%| 41.7%| 19.4%| 36.1%
OTHER ITALIAN
STATIONS.....covn. 41 14 27 15 13 10 3 0 7 12 13 9
................... 4.2% 2.9% 5.3%{ 13.5% 6.3% 2.7% 1.7% .0% 5.5% 3.7% 4.5% 3.7%
................... 100.0%| 34.1%] 65.9%| 36.6% 31.7%| 24.4% 7.3% L0%l 17.1%| 29.3%| 31.7%| 22.0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE {12 - 17|18 - 30|31 - 50 65| OVER 65 AB c1 c2 DE
SATELLITE STATIONS... 156 88 68 27 51 56 15 7 31 65 38 22
................... 15.9%| 18.4x] 13.5%| 24.3%| 24.8%| 15.3%| 8.3%] 5.7%| 24.2%| 20.1%] 13.2%| 8.9%
................... 100.0%] 56.4%l 43.6x| 17.3%| 32.7x%| 35.9%| 9.6%| 4.5%| 19.9%] 41.7%] 24.4%] 14.1%
PLAYS
NONE..ovuvnrvneenenns 449 236 213 57 104 154 79 55 67 147 112 123
................... 45.6%] 49.3%| 42.2%| 51.4%| 50.5% 42.2x 9%l 45.1%| s52.3%| 45.5%] 39.0%] 50.0%
................... 100.0%| S52.6%| 47.4x| 12.7%| 23.2%| 34.3% 6% 12.2%] 14.9%] 32.7%]  24.9%| 27.4%
277, P, 430 187 243 45 78] 170 80 57 44 134 148 104
................... 435.7%] 39.0%| 48.1%| 40.5% 37.9%] 46.6% Al 46.7%] 34.4%] 41.5%| 51.6%] 42.3%
................... 100.0%| 43.5%1 56.5%| 10.5% 18.1%| 39.5% x| 13.3x| 10.2x%] 3t.2%| 34.4%| 24.2%
SUPER 1 TV.euvuvennsn 60 29 31 8 8 24 14 6 7 21 22 10
................... 6.4%|  6.1x|  6s.1x|  7.2x|  3.9%|  6.6% 8%l 4.9%] s.5%|  6.5%] 7.7%| 4.1%
................... 100.0%| 48.3%| s1.7%] 13.3%| 13.3%| 40.0% x| 10.0%) 11.7%] 35.0%| 36.7%| 16.7%
RAI STATIONS......... 14 8 6 0 2 8 2 2 2 é 2 4
................... 1.6%  1.T%| 1.2% 0% t.oxl oz.2x|  vaml 1.ex| 1.6x] 1.9% 7% 1.ex
................... 100.0%] 57.1%| 42.9% 0%l 14.3%] s7.1% x| 14.3%) 14.3%) s2.9%| 14.3%| 28.6%
MEDIASET CHANNELS. 4 2 2 0 3 0 1 0 0 3 0 1
................... 4% 4% A% 0% 1.5% 0% L 6% 0% 0% 9% 0% 4%
................... 100.0%| 50.0%| 50.0% Lo 75.0% 0% 0% 0% L0%] 75.0% .0%| 25.0%
OTHER ITALIAN
STATIONS.....0uu.. 1 0 1 0 1 0 0 0 0 0 1 0
................... A% .0% 2% 0% .5% 0% 0% . 0% 0% 0% 3% 0%
................... 100.0% .0%| 100.0% .0%| 100.0% 0% 0% 0% 0% .0%| 100.0% 0%
SATELLITE STATIONS.. 26 17 9 1 10 9 4 2 8 12 2 4
................... 2.6%0  3.5%] 1.8% oxl a.oxl  2.su|  2.2%|  1.ex]  6.3%]  3.7x 7% 1.6%
................... 100.0%| 65.4%| 34.6%] 3.8%| 38.5%| 34.6%| 15.4%| 7.7%| 30.8%| 46.2%| 7.7%[ 15.4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.4-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECOROMIC GROUP
MALE |FEMALE |12 - 17|18 - 30{31 - 50|51 - 65|OVER 65| AB c1 €2 DE
TOTAL..cccmeeeeccann 984 479 505 11 206 365 180 122 128 323 287 246
ART & CULTURE
NORE.......ocovinnans 543 251 292 74 110 191 103 65 55 162 168 158
................... 55.2%) 52.4%| 57.8%| 66.7%| 53.4%| 52.3%| 57.2%| 53.3%] 43.0%] 50.2%] 58.5%| 64.2%

................... 100.0%| 46.2%| 53.8%| 13.6%| 20.3%; 35.2%| 19.0%| 12.0%] 10.1%| 29.8%] 30.9%| 29.1X

L8 228 110 118 21 41 86 46 34 32 70 69 57
................... 23.2%| 23.0%| 23.4%| 18.9%| 19.9%| 23.6%| 25.6%| 27.9%| 25.0%| 21.7%| 24.0%] 23.2%
................... 100.0%| 48.2%| 51.8% 9.2%| 18.0%| 37.7%| 20.2%| 14.9%| 14.0%] 30.7%| 30.3%| 25.0%

SUPER 1 TViissnvonans 33 11 22 1 9 13 [ 4 2 6 13 12
................... 3.4% 2.3% 4.4% 9% 4.4% 3.6% 3.3% 3.3% 1.6% 1.9% 4.5% 4.9%
................... 100.0%| 33.3%| 66.7% 3.0%) 27.3%| 39.4%| 18.2%| 12.1% 6.1%| 18.2%| 39.4%] 36.4%

SMASH TV...cvevivnnee 1 1 0 1 ] (4 0 0 0 1 0 0
................... A% .2% .0% 9% .0% . 0% 0% .0% . 0% .3% .0% .0%
................... 100.0%| 100.0% .0%] 100.0% . 0% 0% . 0% . 0% .0%] 100.0% . 0% 0%

|RAT STATIONS......... 63 31 32 6 11 25 8 13 1 3 13 8
................... 6.4% 6.5% 6.3% 5.4% 5.3% 6.8% 4.4%1 10.7% 8.6% 9.6% 4.5% 3.3%
................... 100.0%| 49.2%| 50.8%| 9.5% 17.5%| 39.7x%| 12.7%| 20.6%| 17.5%] 49.2% 20.6%| 12.7%

MEDIASET CHANNELS.... 12 10 2 0 5 5 2 0 1 4 3 4
................... 1.2% 2.1% 4% 0% 2.4% 1.4% 1.1% 0% . 8% 1.2% 1.0% 1.6%
................... 100.0%| 83.3%] 16.7% 0% 41.7%) 41.7%| 16.7% .0% 8.3%| 33.3%] 25.0%] 33.3%

OTHER ITALIAN

STATIONS.......... 4 1 3 1 1 2 0 ] 0 2 2 0
................... b% .2% . 6% 9% .5% .5% 0% -0% .0% .6% 7% .0%
................... 100.0%] 25.0%| 75.0%| 25.0%] 25.0%| 50.0% . 0% .0% .0%| 50.0%] 50.0% .0%

SATELLITE STATIONS... 100 64 36 7 29 43 15 6 27 47 19 7

................... 10.2%| 13.4% 7.1% 6.3%| 14.1% 11.8% 8.3% 4.9%F 21.1%] 14.6% 6.6% 2.8%
................... 100.0%| 64.0%] 36.0% 7.0%| 29.8%| 43.0%] 15.0% 6.0%| 27.0%| 47.0%| 19.0% 7.0%

NONE........ooitenns 518 320 198 76 104 190 88 60 67 172 145 134
................... 52 6%| 66.8% 39.2%4) 68.5%| 50.5%| 52.1%| 48.9%| 49.2% 52.3%| 53.3%) 50.5%| 54.5%
................... 100.0%] 61.8%| 38.2%| 14.7%| 20.1% 36.7%| 17.0%} 11.6% 12.9%) 33.2%| 28.0%| 25.9%

TVWM. i iieenas 286 87 199 18 53 106 64 45 32 102 82 70

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.4-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCXO-ECONOMIC GROUP

MALE |FEMALE |12 - 17}18 - 30|31 ~ 50|51 - 65|OVER &5| A8 c1 c2 DE

................... 29.1%] 18.2%] 39.4%| 16.2%} 25.7%| 29.0%| 35.6%| 36.9%} 25.0%| 31.6%| 28.6%} 28.5%
................... 100.0%| 30.4%| 69.6% 6.3%| 18.5%| 37.1%| 22.4%| 15.7%] 11.2%| 35.7%| 28.7%] 24.5%

SUPER 1 TV........... 73 20 53 7 18 28 13 7 &4 20 26 23
................... 7.4% 4.2%| 10.5% 6.3% 8.7% 7.7% 7.2% 5.7% 3.1% 6.2% 9.1% 9.3%
................... 100.0%| 27.4%| 72.6% 9.6%| 24.7%| 38.4%] 17.8% ?.6% 5.5%| 27.4%| 35.6%| 31.5%

SMASH TV............. 8 4 4 1 4 1 0 2 1 2 5 0
................... . 8% .8% 8% 9% 1.94 3% . 0% 1.6% .8% .6% 1.7% 0%
................... 100.0%| 50.0%| 50.0%| 12.5%] 50.0%| 12.5% L0%| 25.0%] 12.5%| 25.0%| 62.5% .0%

RAI STATIONS......... 18 7 11 1 2 9 3 3 4 2 7 5
................... 1.8% 1.5% 2.2% 9% 1.0% 2.5% 1.7% 2.5% 3.1% .6% 2.4% 2.0%
................... 100.0%| 38.9%| 61.1% 5.6%] 11.1%| 50.0%| 16.7%) 16.7%| 22.2%| 11.4%| 38.9x%] 27.8%

MEDIASET CHANNELS.... 29 17 12] 4 11 8 4 2 1 1 1 6
................... 2.9% 3.5% 2.4% 3.6% 5.3% 2.2% 2.2% 1.6% .8% 3.4% 3.8% 2.4%
................... 100.0%| 58.6%| 41.4%| 13.8%| 37.9%| 27.6%| 13.8% 6.9% 3.4%| 37.9%] 37.94] 20.7%

SATELLITE STATIONS... 52 24 28 4 14 23 8 3 19 14 11 8
................... 5.3% 5.0% 5.5% 3.6% 6.8% 6.3% b 4% 2.5%| 14.8% 4,3% 3.8% 3.3%
................... 100.0%| 46.2%} 53.8% 7.7%) 26.9%] 44.2%1 15.4% 5.8%| 36.5%| 26.9%] 21.2%| 15.4X

NONE.....cvvvrvnnnnns 522 256 266 43 110 175 15 79 73 169 146 134
................... 53.0%] 53.4%] 52.7%| 38.7%] 53.4%| 47.9%] 63.9%| 64.8%| 57.0%| S52.3%| 50.9% 54.5%
................... 100.0%| 49.0%| 51.0% 8.2%| 21.1%| 33.5%| 22.0%| 15.1%| 14.0%} 32.4%| 28.0%| 25.7X%

TVM. et tirieinenen 186 71 115 24 38 74 30 20 17 62 51 56
................... 18.9% 14.8%| 22.8%| 21.6%| 18.4%] 20.3%| 16.74] 16.4%] 13.3% 19.2%| 17.8%| 22.8%
................... 100.0%| 38.2%] 61.8%| 12.9%) 20.4%| 39.8%] 16.1%] 10.8% 9.1%| 33.3%| 27.4%| 30.1%

SUPER 1 TV..........s 45 24 21 6 8 17 9 5 3 13 18 1
................... 4.6% 5.0% 4.2% 5.4% 3.9% 4. 7% 5.0% 4.1% 2.3% 4.0% 6.3% 4.5%
................... 100.0%| 53.3%| 46.7%| 13.3%| 17.8%| 37.8%] 20.0% 11.1% 6.7%] 28.9%] 40.0%] 24.4%

SMASH TV......cenunns 2 1 1 0 1 1 0 0 0 1 1 0
................... . 2% .2% .2% .0% .5% 3% 0% .0% .0% .3% . 3% . 0%
................... 100.0%| 50.0%f 50.0% L0%; 50.0%| 50.0% 0% .0% .0%| 50.0%| 50.0% 0%

RAI STATIONS......... 57 34 23 7 7 28 5 10 4 17 22 14

................... 5.8% 7.1% 4.6% 6.3% 3.4% 7.7% 2.8% 8.2% 3.1% 5.3% 7.7% 5.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.4-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECOROMIC GROUP
MALE |FEMALE [12 - 17|18 - 30{31 - 50|51 - 65|OVER &5} AB c1 c2 DE
................... 100.0%} 59.6%| 40.4%| 12.3%| 12.3%] 49.1% 8.8%| 17.5% 7.0%| 29.8%| 38.6%| 24.6%
MEDIASET CHANNELS.... 66 36 30 16 14 24 1 1 5 23 23 15
................... 6.7% 7.5% 5.9%4) 14.4% 6.8% 6.6% 6.1% .8% 3.9% 7.1% 8.0% 6.1%

................... 100.0%| 54.5%| 45.5%] 24.2%| 21.2%| 36.4%] 16.74 1.5% 7.6%| 34.8%| 34.8% 22.7%

OTHER ITALIAN

STATIONS.......... 5 2 3 1 2 1 1 0 1 1 1 2
................... .5% hY% 6% .9% 1.0% 3% 6% .0% .8% 3% 3% 8%
................... 100.0%| 40.0%] 60.0%X{ 20.0%| 40.0%| 20.0%| 20.0% L0%] 20.0%| 20.0%] 20.0%| 40.0%

SATELLITE STATIONS... 101 55 46 14 26 45 9 7 25 37 25 14
................... 10.3%) 11.5% 9.1%| 12.6%] 12.6%] 12.3% 5.0% 5.7%) 19.5%] 11.5% 8.7% 5.7%
................... 100.0%] 54.5%] 45.5%| 13.9%| 25.7%] 44.6% 8.94 6.9%| 24.8%) 36.6%| 24.8%| 13.9%

RELIGION

NONE.......ocveucnnn 548 275 273 79 137 206 85 41 73 175 155 145
................... 55.7%| 57.4%| 54.1%| 71.2%| 66.5%| 56.4%| 47.2%| 33.6%| 57.0%] 54.2%| 54.0%] 58.9%
................... 100.0%| 50.2%| 49.8%| 14.4%] 25.0%| 37.6% 15.5% 7.5%] 13.3%| 31.9%| 28.3%] 26.5X

TVM. .ttt ieeeenns 344 153 191 24 54 119 79 68 39 120 106 79
................... 3s5.0%| 31.9%| 37.8%| 21.6%| 26.2%| 32.6%] 43.9%] S5.7% 30.5%f 37.2%] 36.9% 32.1%
................... 100.0%] 44.5%| 55.5% 7.0%] 15.7%) 34.6%| 23.0%| 19.8%| 11.3%| 34.9%| 30.8%; 23.0%

SUPER 1 TV........... 39 23 16 5 7 13 9 5 2 10 14 13
................... 4.0% 4.8% 3.2% 4.5% 3.4% 3.6% 5.0% 4.1% 1.6% 3.1% 4.9% 5.3%
................... 100.0%| 59.0%| 41.0%| 12.8%| 17.9%| 33.3%] 23.1%| 12.8% 5.1%| 25.6%| 35.9%] 33.3%

RAI STATIONS......... 26 9 17 1 2 13 4 6 4 7 7 8
................... 2.6% 1.9%4 3.4% 9% 1.0% 3.6% 2.2% 4.9% 3.1% 2.2% 2.4% 3.3%

................... 100.0%| 34.6%] 65.4% 3.8% 7.7%| so.o%| 15.4%| 23.1%| 15.4%| 26.9%| 26.9% 30.8%

MEDIASET CHANNELS.... 1 1 ] 0 0 1 0 0 0 1 0 0
................... A% 2% .0% .0% .0% 3% .0% .0% 0% 3% .0% .0%
................... 400.0%| 100.0% L0% 0% .0%| 100.0% .0% .0% .0%| 100.0% 0% .0%

SATELLITE STATIONS... 26 18 8 2 6 13 3 2 10 10 5 1
................... 2.6% 3.8%4 1.6% 1.8% 2.9% 3.6% 1.74 1.6% 7.8% 3.1% 1.7% %

................... 100.0%| 69.2%| 30.8% 7.7%] 23.1%| 50.0%] 11.5% 7.7%| 38.5%| 38.5% 19.2% 3.8%

NONE....ccvvunrnnnnss 724 333 391 86 142 257 141 98 86 224 223 194

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.4-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17|18 - 30i{31 - 50|51 - 65|{OVER 65| AB c1 c2 DE
................... 73.6% 69.5%| 77.4%| 77.5%) 68.9%] 70.4%| 78.3%| 80.3%| 67.2%| 69.3% T7.7%| 77.6X
................... 100.0%] 46.0%} 54.0%| 11.9%] 19.6%| 35.5%] 19.5%| 13.5%| 11.9%| 30.9%] 30.8%| 26.4%
L 2, TP 121 67 54 13 31 44 20 13 10 43 37 3
................... 12.3%| 14.0%] 10.7%} 11.7%] 15.0%| 12.1%] 11.1% 10.7% 7.8%] 13.3%] 12.9%| 12.6%
................... 100.0%| 55.4%| &44.6%] 10.7%| 25.6%| 36.4%| 16.5%| 10.7% 8.3%| 35.5%| 30.6%| 25.6%
SUPER 1 TV........... 22 13 9 3 4 11 1 3 2 7 6 7
................... 2.2% 2.7% 1.8% 2.7% 1.9% 3.0% 6% 2.5% 1.6% 2.2% 2.1% 2.8%
................... 100.0%| 59.1%| 40.9%| 13.6%| 18.2%| 50.0% 4.5%] 13.6% 9.1%] 31.8%| 27.3%| 31.8%
SMASH TV............. 1 1 0 0 1 0 0 0 0 1 0 0
................... A% . 2% .0% . 0% . 5% .0% . 0% .0% .0% 3% . 0% .0%
................... 100.0%] 100.0% 0% .0%] 100.0% .0% 0% . 0% .0%} 100.0% .0% 0%
RAI STATIONS......... 18 5 13 0 4 11 1 2 2 6 3 7
................... 1.8% 1.0% 2.6% 0% 1.9% 3.0% .6% 1.6% 1.6% 1.9% 1.0% 2.8%
................... 100.0%| 27.8%| 72.2% L0%)  22.2% 61.1% 5.6% 11.1%| 11.1%| 33.3%| 16.7%] 38.9%
MEDIASET CHANNELS. 12 6 6 2 2 4 3 1 2 5 2 3
................... 1.2% 1.3% 1.2% 1.8% 1.0% 1.1% 1.7% . 8% 1.6% 1.5% T4 1.2%
................... 100.0%| 50.0%] 50.0%| 16.7%| 16.7%] 33.3%| 25.0% 8.3%| 16.7%| 4&1.7%| 16.7%| 25.0%
OTHER ITALIAN
STATIONS.......... 2 1 1 1 1 0 0 0 0 0 2 0
................... .2% 2% .2% .9% 5% 0% .0% 0% .0% 0% LT% .0%
................... 100.0%] 50.0% 50.0%| 50.0%| 50.0% .0% . 0% . 0% . 0% .0%] 100.0% 0%
SATELLITE STATIONS 84 53 31 6 21 38 14 5 26 37 14 7
................... 8.5%| 11.1% 6.1% 5.4%] 10.2%| 10.4% 7.8% 4.1%] 20.3%| 11.5% 4.9% 2.8%
................... 100.0%| 63.1%] 36.9% 7.1%) 25.0%| 45.2%| 16.7% 6.0%] 31.0%) 44.0%] 16.7% 8.3%

FIRST ROW OF PERCENTAGES =
SECOND ROW OF PERCENTAGES =

BASE = ALL WHO WATCH TV

COLUMN PERCENTAGES
ROW PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.5: INTEREST IN BROADCASTING AUTHORITY POLITICAL PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL SENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17118 - 30|31 - 50|51 ~ 65[OVER é5| AB c1 c2 DE
TOTAL.occccnrcnnnnens 1001 490 511 112 210 371 182 126 131 326 291 253
NO ANSWER............ 17 12 5 4 4 7 1 1 4 6 2 5
................... 1.7% 2.4% 1.0% 3.6% 1.9% 1.9% .5% . 8% 3.1% 1.8% LT% 2.0%
................... 100.0%( 70.6%) 29.4%| 23.5%| 23.5%| 41.2% 5.94 5.9%| 23.5%| 35.3%| 11.8%] 29.4%
ALWAYS.......vnvnne 180 106 74 1 19 73 50 37 20 53 65 42
................... 18.0%] 21.6%] 14.5% 9% 9.0%| 19.7%] 27.5%| 29.4%] 15.3%] 16.3%| 22.3%| 16.6%
................... 100.0%| 58.9%]| 41.1% 6% 10.6%| 40.6x| 27.8%] 20.6%] 11.1%] 29.4%| 36.1%] 23.3%
SOMETIMES............ 430 209 221 32 90 174 82 52 64 139 121 106
................... 43.0%| 42.7%| 43.2%] 28.6%| 42.9%| 46.9%| 45.1%| 41.3%| 48.9%| 42.6%| 41.6%| 41.9%
................... 100.0%| 48.6%] 51.4% 7.4%0 20.9%| 40.5%| 19.1%| 12.1%| 14.9%| 32.3x%| 28B.1%| 24.7X
NEVER.....ovevnrannnn 374 163 211 75 97 117 49 36 43 128 103 100
................... 37.4%| 33.3%| 41.3%] 67.0%| 46.2%| 31.5%] 26.9%| 28.6%{ 32.8%| 39.3%| 35.4%| 39.5%
................... 100.0%| 43.6%| 56.4%] 20.1%| 25.9%| 31.3%| 13.1% 9.6%] 11.5%] 34.2%| 27.5%] 26.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.6: SUGGESTIONS FOR NEW RADIO PROGRAMMES
- BY GEKDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17118 -~ 30|31 - 50|51 - 65|OVER 65| AB c1 €2 DE

TOTAL. .. ccvnvenncnens 814 390 424 82 180 297 153 102 102 275 230 207
NO ANSWER............ 665 323 342 70 151 246 118 80 77 222 188 178

................... 81.7%| 82.8%| 80.7%] 85.4%| 83.9%| 82.8%| 77.1%| 78.4%| 75.5%| 80.7%| 81.7%| 86.0%

................... 100.0%] 48.6%| 51.4%| 10.5%| 22.7%| 37.0%| 17.7%] 12.0%] 11.6%| 33.4%| 28.3%| 26.8%
PLAYS IN MALTESE..... 21 4 17 1 2 8 6 4 2 5 10 4

................... 2.6% 1.0% 4.0% 1.2% 1.1% 2.7% 3.9% 3.9% 2.0% 1.8% 4.3% 1.9%

................... 100.0%| 19.0%] 81.0% 4.8% 9.5%| 38.1%} 28.6%| 19.0% 9.5%| 23.8%| &47.6%] 19.0%
MORE CHILDREN'S

PROGRAMMES. ....... 4 ] 4 0 0 2 2 0 1 1 1 1

................... 5% .0% .9% .0% .0% % 1.3% .0% 1.0% A% 4% . 5%

................... 100.0% .0%] 100.0% .0% .0%| 50.0%] 50.0% L0%| 25.0%| 25.0%] 25.0%| 25.0%
MALTESE GHANA........ 5 5 0 0 0 3 0 2 0 1 2 2

................... 6% 1.3% 0% .0% .0% 1.0% . 0% 2.0% . 0% 4% 9% 1.0%

................... 100.0%| 100.0% .0% .0% 0% 60.0% L0%]  40.0% L0%| 20.0%| 40.0%] 40.0%
MORE MUSIC........... 41 21 20 6 11 9 9 6 8 16 9 8

................... 5.0% 5.4% 4.7% 7.3% 6.1% 3.0% 5.9% 5.9% 7.8% 5.8% 3.9% 3.9%

................... 100.0%] 51.2%| 48.8%| 14.6%| 26.8%| 22.0%] 22.0% 14.6%| 19.5%| 39.0%| 22.0% 19.5%
MALTESE NOVELS....... 5 2 3 0 1 1 2 1 0 4 1 0

................... 6% .5% LT% .0% . 6% 3% 1.3% 1.0% .0% 1.5% LAY 0%

................... 100.0%| 40.0%|] 60.0% .0%| 20.0%| 20.0%] 40.0%| 20.0% .0%| 80.0%] 20.0% 0%
MORE SPORTS.......... 9 8 1 1 3 2 1 2 2 1 3 3

................... 1.1% 2.1% 2% 1.2% 1.7% T% 7% 2.0% 2.0% A% 1.3% 1.4%

................... 100.0%| 88.9%| 11.1%| 11.1%| 33.3%| 22.2%| 11.1%| 22.2%| 22.2% 11.1%| 33.3%] 33.3%
MORE PROGRAMMES ON

MALTESE CULTURE... [ 4 2 2 2 2 0 0 3 2 1 0

................... 7% 1.0% 5% 2.4% 1.1% 7% .0% 0% 2.9% T% 4% 0%

................... 100.0%) 66.7%| 33.3%| 33.3%| 33.3% 33.3% .0% .0%] 50.0%] 33.3%] 16.7% . 0%
MORE DISCUSSION

PROGRAMMES . ....... 4 1 3 0 2 2 0 0 0 2 2 0

................... .5% .3% JT% .0% 1.1% T% . 0% .0% .0% T% . 9% .0%

................... 100.0%| 25.0%| 75.0% .0%| 50.0%| 50.0% .0% . 0% .0%] 50.0%| 50.0% 0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTENK TO RADIO
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.6: SUGGESTIONS FOR NEW RADIO PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17(18 - 30|31 - 50|51 - 65|OVER 65| AB €1 €2 DE

EDUCATIONAL

PROGRAMMES........ 32 10 22 0 6 14 [ 6 4 17 [ 5

................... 3.9% 2.6% 5.2% 0% 3.3% 4.T% 3.9% 5.9% 3.9% 6.2% 2.6% 2.4%

................... 100.0%| 31.3%] 68.8% .0%| 18.8%] 43.8%| 18.8%] 18.8%| 12.5%] 53.1%| 18.8%X] 15.6X
DOCUMENTAARIES IN

MALTESE........... 1 Y 1 0 0 0 1 0 0 0 0 1

.......... etassena A% 0% 2% . 0% .0% 0% L% .0% 0% 0% .0% 5%

................... 100.0% .0%| 100.0% 0% .0% .0%| 100.0% . 0% .0% .0% .0%| 100.0%
QUIZZES.....conucnnns 1 0 1 0 0 1 0 0 1 0 0 0

............... oo 1% .0% .2% .0% .0% 3% .0% 0% 1.0% L0% L0 0%

................... 100.0% .0%| 100.0% .0% .0%| 100.0% 0% .0%| 100.0% 0% . 0% .0%
MORE CURRENT AFFAIRS

PROGRAMMES....... . 1 1 0 0 0 1 0 0 1 0 0 0

.............. e A% 3% . 0% .0% .0% 3% .0% .0% 1.0% .0% L0% . 0%

............... ....| 100.0%| 1080.0% . 0% .0% .0%| 100.0% .0% .0%| 100.0% .0% 0% 0%
MORE RELIGIOUS

PROGRAMMES...... . 5 1 & 0 0 0 4 1 0 1 1 3

.................. . .6% . 3% 9% 0% .0% .0% 2.6% 1.0% .0% 4% A% 1.4%

................... 100.0%| 20.0%| 80.0% .0% 0% .0%| 80.0%| 20.0% L0%| 20.0%] 20.0%] 60.0%
PHOKE-INS &

DISCUSSION

PROGRAMMES........ 13 7 6 1 1 10 1 0 3 & 4 2

.................. . 1.6% 1.8% 1.4% 1.2% .6% 3.4% 7% . 0% 2.9% 1.5% 1.7% 1.0%

............... ve..| 100.0%| 53.8%| 46.2% 7.7% T.7%] 76.9% 7.7% .0%| 23.1%| 30.8%| 30.8%] 15.4%
NEWS............ aves 4 4 0 0 2 ] 2 0 0 3 1 0

................... .5% 1.0% .0% .0% 1.1% .0% 1.3% .0% 0% 1.1% 4% . 0%

................... 100.0%| 100.0% . 0% .0%| 50.0% .0%| 50.0% .0% L0%] 75.0%| 25.0% .0%
MORE NATURE

PROGRAMMES .. ...... 4 & ] 0 0 1 2 1 0 1 2 1

................... .5% 1.0% .0% .0% .0% .3% 1.3% 1.0% .0% A% 9% 5%

................... 100.0%| 100.0% .0% .0% .0%| 25.0%| 50.0%| 25.0% L0%| 25.0%] 50.0%] 25.0%
MORE TELESERIALS..... 2 0 2 1 0 0 1 0 1 0 0 1

................... .2% .0% . 5% 1.2% .0% . 0% LT% .0% 1.0% .0% 0% .5%

................... 100.0% .0%| 100.0%| 50.0% . 0% .0%| 50.0% .0%] 50.0% .0% .0%} 50.0%

FIRST ROW OF PERCENTAGES =
SECOND ROW OF PERCENTAGES =
BASE = ALL WHO LISTEN TO RADIO

COLUMN PERCENTAGES
ROW PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.7:

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

SUGGESTIONS FOR NEW TV PROGRAMMES

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17}18 - 3031 - 50|51 - 65|OVER 65| AB €1 c2 DE
TOTAL..ccirecncennnnn 984 479 505 111 206 365 180 122 128 323 287 246
NO ANSWER............ 388 196 192 47 91 124 65 61 51 123 105 109
................... 39.4%| 40.9%| 38.0%| 42.3%) 44.2%| 34.0%| 36.1%| 50.0%| 39.8%] 38.1%| 36.6%| 44.3%
................... 100.0%| 50.5%| 49.5%| 12.1%| 23.5%| 32.0%| 16.8%] 15.7%| 13.1%| 31.7%| 27.1X| 28.1%
PLAYS IN MALTESE..... 153 55 98 9 23 61 42 18 13 37 58 45
................... 15.5%| 11.5%| 19.4% 8.1%] 11.2%| 16.7%| 23.3%] 14.8%] 10.2%] 11.5%| 20.2%| 18.3%
................... 100.0%| 35.9%| 64.1% 5.9%] 15.0%| 39.9% 27.5%] 11.8% B.5%| 24.2%| 37.9%| 29.4%
MALTESE LANGUAGE
PROGRAMMES........ 21 13 8 0 2 10 6 3 1 7 ] 7
................... 2.1% 2.7% 1.6% 0% 1.0% 2.7% 3.3% 2.5% 8% 2.2% 2.1% 2.8%
................... 100.0%| 61.9%] 38.1% .0% 9.5%| 47.6%| 28.6%| 14.3% 4.8%| 33.3%| 28.6%| 33.3%
MORE CHILDREN'S
PROGRAMMES........ 19 9 10 8 2 5 & 0 5 3 ] 5
................... 1.9% 1.9% 2.0% 7.2% 1.0% 1.4% 2.2% .0% 3.9% 9% 2.1% 2.0%
................... 100.0%| 47.4%| S52.6%| 42.1%| 10,5%] 26.3%| 21.1% L0%) 26.3%f 15.8%] 31.6%| 26.3%
MALTESE GHANA........ & 2 2 0 0 2 1 1 0 0 & 0
................... 4% h% 4% .0% 0% 5% . 6% .8% .0% .0% 1.4% .0%
................... 100.0%| 50.0%| 50.0% .0% .0%| s0.0%} 25.0%| 25.0% .0% .0%| 100.0% 0%
MORE MUSIC........... 25 11 14 7 7 6 3 2 4 7 6 8
................... 2.5% 2.3% 2.8% 6.3% 3.4% 1.6% 1.7% 1.6% 3.1% 2.2% 2.1% 3.3%
................... 100.0%| 44.0%| 56.0%| 28.0%] 28.0%| 24.0% 12.0% 8.0%| 16.0%| 28.0%| 24.0%( 32.0%
MORE SPORTS.......... 53 49 4 10 19 12 [ 6 5 14 23 1
................... 5.4%| 10.2% 8% 9.0% 9.2% 3.3% 3.3% 4.9% 3.94 4.3% 8.0x% 4.5%
................... 100.0%) 92.5% 7.5%| 18.9%| 35.8%| 22.6%| 11.3%| 11.3% 9.4%| 26.4%| 43.4%| 20.8%
MORE PROGRAMMES ON
MALTESE CULTURE... 22 14 8 3 6 7 6 0 7 9 2 4
................... 2.2% 2.9% 1.6% 2.7% 2.9% 1.9% 3.3% 0% 5.5% 2.8% WT% 1.6%
................... 100.0%| 63.6%) 36.4%] 13.6%] 27.3%| 31.8% 27.3% L0%|  31.8%| 40.9% 9.1%| 18.2%
OLD FILMS............ 25 8 17 1 5 12 4 3 5 10 5 5
................... 2.5% 1.7% 3.4% 9% 2.4% 3.3% 2.2% 2.5% 3.9% 3.1% 1.7% 2.0%
................... 100.0%| 32.0%] 68.0% 4.0%| 20.0%| 48.0%! 16.0%| 12.0%| 20.0%| 40.0% 20.0%| 20.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
ALL WHO LISTEN TO TV

BASE

(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCR 1998

TABLE 6.7: SUGGESTIONS FOR NEW TV PROGRAMMES

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|0OVER 65 AB c1 €2 DE

MORE VARIETY SHOWS... 10 4 3 2 3 [3 0 1 1 H 1 3

................... 1.0% .8% 1.2% 1.8% 1.5% 1.1% .0% .8% . 8% 1.5% .3% 1.2%

................... 100.0%| 40.0%] 60.0%| 20.0%| 30.0%| 40.0% .0%] 10.0%| 10.0%] 50.0%| 10.0%] 30.0%
MORE DISCUSSION

PROGRAMMES........ 19 10 9 1 3 12 1 2 3 11 3 2

................... 1.9% 2.1% 1.8% 9% 1.5% 3.3% .6% 1.6% 2.3% 3.4% 1.0% .8%

................... 100.0%| S52.6%] 47.4% 5.3%| 15.8%] 63.2% 5.3%] 10.5%| 15.8%| 57.9%| 15.8%] 10.5%
MORE MODERN FILMS... 73 33 40 1 14 35 8 5 7 26 21 19

................... 7.4% 6.9% 7.9% 9.9% 6.8% 9.6% 4.4% 4. 1% 5.5% 8.0% 7.3% 7.7%

................... 100.0%| 45.2%| 54.8%| 15.1%| 19.2%| 47.9%] 11.0% 6.8% 9.6%| 35.6%| 28.8%| 26.0x%
EDUCATIONAL

PROGRAMMES........ 88 37 51 8 17 41 13 9 11 48 17 12

................... 8.9% 7.7%| 10.1% 7.2% 8.3%| 11.2%4 7.2% 7.4% 8.6%| 14.9% 5.9% h.9%

................... 100.0%| 42.0%| 58.0% o.1%| 19.3%] 46.6%| 14.8%] 10.2%] 12.5%| 54.5%] 19.3%} 13.6X
DOCUMENTARIES IN

MALTESE........... 43 27 16 3 7 20 8 5 8 16 12 7

................... b.4% 5.6% 3.2% 2.7% 3.46% 5.5% 4.4 4.1% 6.3% 5.0% 4.2% 2.8%

................... 100.0%| 62.8%| 37.2% 7.0%| 16.3%| 46.5%] 18.6%| 11.6%] 18.6%| 37.2%| 27.9%] 16.3%
QUIZZES...ceovrnvanann 12 2 10 0 3 5 & 0 3 5 1 3

................... 1.2% A% 2.0% .0% 1.5% 1.4% 2.2% .0% 2.3% 1.5% 3% 1.2%

................... 100.0%| 16.7%| 83.3% 0%| 25.0%| &41.7%| 33.3% 0% 25.0%| 41.7% 8.3%] 25.0%
MORE CURRENT AFFAIRS

PROGRAMMES........ 1 0 1 0 1 0 0 0 0 1 0 0

................... % . 0% 2% .0% .5% 0% .0% 0% .0% .3% .0% .0%

................... 100.0% .0%| 100.0% .0%} 100.0% . 0% .0% .0% .0%| 100.0% .0% 0%
MORE RELIGIOUS

PROGRAMMES........ 1 4 7 0 2 3 2 & 4 1 1 5

................... 1.1% . 8% 1.4% 0% 1.0% .8% 1.1% 3.3% 3.1% 3% 3% 2.0%

................... 100.0%| 36.4%| 63.6% 0%l 18.2%| 27.3%| 18.2%| 36.4%| 36.4% 9.1% 9.1%| 45.5%
MORE PHONE-IN

PROGRAMMES. ....... 25 8 17 1 1 15 6 2 5 8 7 5

................... 2.5% 1.7% 3.4% 9% .5% 4. 1% 3.3% 1.6% 3.9% 2.5% 2.4% 2.0%

................... 100.0%| 32.0%| 68.0% 4.0% 4.0%] 60.0% 24.0% 8.0%] 20.0%{ 32.0%| 28.0%} 20.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1998

TABLE 6.7: SUGGESTIONS FOR NEW TV PROGRAMMES

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 1718 - 30|31 - 50|51 - 65|OVER 65| AB c1 €2 DE
MORE SOAP OPERAS..... 31 10 21 3 9 12 5 2 5 [ 1 9
................... 3.2% 2.1% &.2% 2.7% 4.4% 3.3% 2.8% 1.6% 3.9%4 1.9% 3.8% 3.7%
................... 100.0%| 32.3%| 67.7% 9.7%| 29.0%] 38.7%] 16.1% 6.5%) 16.1%| 19.4%| 35.5%] 29.0%
MORE NEWS............ 12 [ 6 1 2 5 2 2 3 4 5 0
................... 1.2% 1.3% 1.2% 9% 1.0% 1.4% 1.1% 1.6% 2.3% 1.2% 1.7% 0%
................... 100.0%| 50.0%| 50.0% 8.3%] 16.7%| 41.7%) 16.7%] 16.7%| 25.0% 33.3%] 41.7% L0%
MORE PROGRAMMES ON
NATURE............ 22 15 7 1 3 10 7 1 0 5 8 9
................... 2.2% 3.1% 1.4% 9% 1.5% 2.7% 3.9% .8% 0% 1.5% 2.8% 3.7%
................... 100.0%| 68.2%| 31.8% 4.5%] 13.6%| 45.5%| 31.8% 4.5% L0%|  22.7%] 36.4%! 40.9%
MORE TELESERIALS..... 20 5 15 2 5 7 3 3 1 8 7 b
................... 2.0% 1.0% 3.0% 1.8% 2.4% 1.9% 1.7% 2.5% .8% 2.5% 2.4% 1.6%
................... 100.0%] 25.0%| 75.0%| 10.0%| 25.0% 35.0%| 15.0%f 15.0% 5.0%| 40.0%| 35.0%| 20.0%
MORE CARTOONS........ 2 1 1 2 0 0 0 0 1 0 1 0
................... .2% 2% 2% 1.8% 0% 0% 0% 0% .8% 0% 3% 0%
................... 100.0%| 50.0%| 50.0%| 100.0% 0% 0% .0% .0%] 50.0% L0%] 50.0% 0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV




Table 7.1: Daily Radio Average Audience Share 1998

KUPER o0 N IAY RIK LIV FM SEIASH CALYPRO) AN It ) TOTA
BRON.IA

2.67 |2 3| 1.88 [0 9t 0. 75] 0.01 | B7T82| 100
2.03 |22 2.01 0.74 - 0.57] 0.00 | B 100
2.09 1.75 1.77 ‘ ] 0.00 100
2.83 1.98 0.03 100
2.64 2.11 0.10 100
2.72 .2.02 0.07 . 100
2.00 1.37 0.03 100
2.43 1.88 100

8.71 5.23 2.44 0.00 0.35
g 6.29 6.99 2.45 0.00 0.00
5.94 5.59 4.20 0.00 0.00
4 6.64 4.90 4.20 0.00 0.35
8.04 6.29 1.75 0.70 0.70
9.09 5.24 3.50 0.00 0.35
7.69 3.85 2.45 0.35 0.35
9.08 6.99 4.20 0.70 0.70
Table 7.3: Daily Average Audience Levels - Radio 1995-98
(computed on the basis of available time-slot for each station)
SUPER T UNI S 21K CALYDSO M
RADIO ‘ ; BRONJA
Table 7.4: Daily Average Audience Levels - Radio 1997 - 1998
(computed on the basis of audiences between 6.00 a.m. - midnight)
22 | 0.01 -
3.21 0.03 0.04




TABLE R1: RADIO LISTENERSHIP: MONDAY

(BASE=246*)

RM2 SUPER 1 RTK LWEFM SMASH CALYP

SO

UNI
RADIO

MAS FM

BRONJA

NONE TOTAL

*Nore: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two

days prior to the interview.



TABLE R2: RADIO LISTENERSHIP: TUESDAY
(BASE=246%)

RM2 SUPER 1 101 IS RTK LWEFM SMASH CALYP UNI MAS
SO RADIO

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘4’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two

days prior to the interview.



TABLE R3: RADIO LISTENERSHIP: WEDNESDAY
(BASE=246%)

RM2 SUPER 1 RTK LWWEFM SMASH CALYP UNIV MAS
RADIO

GE00- 3400 hirs

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior o the interview; Set ‘B’ respondents were asked about viewing two

days prior to the interview.



TABLE R4: RADIO LISTENERSHIP: THURSDAY
(BASE=246")

e 100

e 100

— 100

b 100

000 100

_0.00 100

20.00 100

000 100

_0.00 100

m 100

900 100

900 100

ol 100

100

100

100

100

100

100

100

100

100

100

100

100 |

100

100

100

5.94 100

5.24 150

4.55 700

4.55 100

4.20 100

4.20 | 3.50 100

4.20 Li!.‘ﬁa 100 |

3.85 | 1.75 100

3.5 ¢ 0.70. 100

1.05 | 0:70 100

0.70 100

0.70 | G.70- 100

0.70 | 0:35 100

0.00 | 0:35 100

0.00 }0.35 100

0.00 | 0.35 100

0.00 | 0.35 100

0.00 | 035 100

283} 160 100

6.64 {625 100
247 | 166

average 166 1 0211 374 214 | 036 | 13%| 204 0891 2.14

*Note: Data in this Table consolidates the replies of two sets of respondents: Set 'A’ respondents were asked about
viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days prior to the

interview.




TABLE R5: RADIO LISTENERSHIP: FRIDAY
(BASE=246")

RM2 SUPER 1 RTK LWEFM SMASH CALYP UNi MAS
SO RADIO

Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘4’ respondents were asked
about viewing on the day prior 1o the interview; Set ‘B’ respondents were asked about viewing two

days prior to the interview.



TABLE R6: RADIO LISTENERSHIP: SATURDAY
(BASE=246")

RM1 RM2  SUPER1 RTK LIVEFM SMASH CALY] NONE TOTAL

*Note: Data in this Table consolidates the replies of two sets of respandents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two

days prior to the interview.



TABLE R7: RADIO LISTENERSHIP: SUNDAY
(BASE=246%)

RM2 SUPER1 101 RTK LIVEFM SMASH CALYP UNI MAS
SO RADIO

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing hwo

days prior to the interview.



Table 8.1 TV Audience Average Share

PER RA D O R A A A A 0 OTA

T J ool 468 0.00 100
ey | 373 0.00 100
7.50 0.09 100

343 0.00 100

4.34 0.26 100

100

5.00 0.06 100

Table 8.2 Daily Peak TV Audience Share (1998)

PER RA NI A 0O - A A 4 A

50.52 1.05 0.35 5.23
41,61 1.40 0.00 5.94
42.66 1.05 0.00 4.20
35.66 0.35 0.00 6.99
54.20 0.70 0.35 3.50
31.82 1.05 0.00 5.59
28.32 2.45 | 0.35 6.29
54.20 [:15.38 2.45 | 0.35 6.99

Table 8.3: Daily Average Audience Levels for TV: 1995-98

(computed on the basis of available time-siot for each station)

TVM ?UPER1 RAI MEDIASET OTHER 3SMASH CHA!;QNELCHANNEL SATELLITE
ITALIAN




TABLE T1: TV VIEWING: MONDAY
(BASE=246%)

TVM SUPER1 RAl MEDIASET OTHER SMASH CHANNEL CHANNEL SATELLITE NONE TOTAL
ITALIAN 12 22

100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the inlerview.




TABLE T2: TV VIEWING: TUESDAY
(BASE=246%)

TVM SUPER1 MEDIASET OTHER SMASH CHANNEL CHANNEL SATELLITE NONE T
iTALIAN 12 22

“Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior lo the interview.



TABLE T3: TV VIEWING: WEDNESDAY
(BASE=246")

TVM SUPER1 RAl MEDIASET OTHER SMASH CHANNEL CHANNEL SATELLITE NONE TOTAL
ITALIAN 12 22

100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100

100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100

*Note: Data in this Table consolidates the replies of two sets of respondents: Set "A’ respondents
were asked about viewing on the day prior fo the interview; Sel ‘B’ respondents were
asked about viewing two days prior to the inferview.




TABLE T4. TV VIEWING: THURSDAY
(BASE=246%)

TVM SUPER 1 RAlI MEDIASET OTHER SMASH CHANNEL CHANNEL SATELLITE NONE TOTAL
ITALIAN 12 22

100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100

“Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.




TABLE T5: TV VIEWING: FRIDAY
(BASE=246%)

TVM SUPER1 RAl MEDIASET OTHER SMASH CHANNEL CHANNEL SATELLITE NONE TOTAL
ITALIAN 12

100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100

Note: Dala in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior fo the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.




TABLE T6: TV VIEWING: SATURDAY
' (BASE=246%)

TVM SUPER1 RAl MEDIASET OTHER SMASH CHANNEL CHANNEL SATELLITE NONE TOTAL
ITALIAN 12 22

100
100

100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100

¥Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the inferview; Set ‘B’ respondents were
asked about viewing two days prior lo the interview.




TABLE T7: TV VIEWING: SUNDAY

(BASE=246%)

0.00 |

0.00 0.35 0.00 [ 100
0.00 [ 0.00 0.35 0.00 ¢ 100
0.00 § 0.00 0.35 0.00 100
0.00 i 0.00 0.35 0.00 § 100
0.00 | 0.00 0.00 0.00 §: 100
0.00 0.00 0.00 0.00 § 100
0.00 0.00 0.00 0.00 E 100
0.00 0.00 0.00 0.00 100
0.00 0.00 0.00 0.00 § 100
0.00 0.00 0.00 0.00 100
0.00 0.00 0.00 0.00 E 100
0.00 0.00 0.00 0.00 100
0.00 0.35 0.00 0.00 § 100
0.00 0.35 0.00 0.00 [ 100
0.00 0.35 0.00 0.00 ¢ 100
0.35 0.35 0.00 0.00 100
0.70 0.00 0.00 0.00 100
0.35 0.00 0.00 0.00 100
1.05 0.00 0.00 0.00 100
1.05 0.00 0.00 0.00 100
2.80 1.05 0.00 0.70 100
2.80 1.05 0.00 1.05 100
1.40 0.70 0.00 1.05 100
0.70 0.70 0.00 1.40 100
2.10 1.40 0.00 2.10 100
3.15 2.10 0.00 2.10 100
6.64 2.10 0.00 2.45 100
8.74 1.05 0.00 1.76 100
12.24 1.40 0.35 1.75 100
12.24 1.75 0.35 1.75 100
11.54 2.45 0.35 1.75 100
10.49 2.80 0.35 1.40 100
11.19 2.10 0.35 1.75 100
9.79 2.10 0.35 2.10 100
7.69 2.10 0.70 3.15 100
5.24 1.75 0.70 3.85 100
7.34 3.85 0.70 4.90 100
6.64 3.85 0.70 5.24 100
5.24 3.50 0.70 4.55 100
8.04 3.15 0.35 4.56 100
28.32 2.80 0.00 3.85 100
16.78 3.15 1.75 0.35 5.94 100
10.49 3.15 2.10 0.35 5.94 100
6.64 2.45 2.45 0.35 6.29 100
3.50 1.75 2.10 0.00 5.94 100
2.10 2.10 2.10 5.24 100
0.70 0.70 1.40 4.20 100
0.35 0.35 0.70 2.10 100
4.34 1.22 0.42 0.26 1.85
28.32 3.85 2.45 0.35 6.28
5.68 1.23 0.65 0.15 2.06

“Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.




a: 1996

B No Problem
B The Husband
B The Wife

O The Children

b: 1997

B No Problem
B The Husband
B The Wife

O The Children

c: 1998

Figure 4.1: Who Decides on which Channel is Selected in the Family
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Fig 6.1: Comparative Radio Station Ranking by Different Programme Segments




OTHER ITALIAN SATELLITE
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W Foreign News
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O Business & Finance

Fig 6.2: Comparative TV Station Ranking by Different Programme Segments
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Fig 6.3: Extent of Interest in Political Broadcasts 1996 and 1998
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Figure 7.1: Daily Radio Average Audience Share 1998
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Figure 7.2: Highest Radio Station Peak Audience Share 1998
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Fig 7.7: Radio Audiences - Friday
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Fig 7.8: Radio Audiences - Saturday
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Fig 7.9: Radio Audiences - Sunday
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Fig. 7.10: Daily Average Audience Radio Levels: 1995, 1996, 1997 & 1998
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Fig. 7.11: Daily Average Audience Radio Levels - 1997
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Fig. 7.12: Daily Average Audience Radio Levels - 1998
(6.00 a.m. - Midnight)
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Fig. 8.10: Daily Average Audience TV Levels: 1995 & 1996
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Fig. 8.11: Daily Average Audience TV Levels - 1997
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Fig. 8.12: Daily Average Audience TV Levels - 1998






