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TABLE 3.1-2:

SAMPLE PROFILE

- AGE BY GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER SOCIO-ECONOMIC GROUP
MALE |FEMALE AB c1 c2 DE
TOTAL..cecreecannnes 1001 482 519 185 273 322 221
AGE GROUP
12 - 17.cvvieenaes 114 57 57 18 33 42 21
................... 11.4%) 11.8%] 11.0% 9.7%] 12.1%] 13.0% 9.5%
................... 100.0%| 50.0%| 50.0%| 15.8%4] 28.9%| 36.8%] 18.4%
18 - 30....cvinnnn.. 225 113 112 47 69 60 49
................... 22.5%| 23.4%| 21.6%| 25.4%] 25.3%] 18.6x%} 22.2%
................... 100.0%| 50.2%] 49.8%| 20.9%] 30.7x4| 26.7%| 21.8%
3 - 50... ...l 362 181 181 68 103 120 71
................... 36.2%| 37.6%| 34.9%| 36.8%) 37.7%| 37.3%] 32.1%
................... 100.0%| 50.0%| 50.0%| 18.8%] 28.5%| 33.1%| 19.6%
51 - 65, e, 166 76 90 32 45 50 39
................... 16.6%] 15.8%| 17.3%| 17.3%| 16.5%] 15.5%| 17.6%
................... 100.0%] 45.8%] 54.2%| 19.3%] 27.1% 30.1%| 23.5%
OVER 65........cn.... 134 55 79 20 23 50 41
................... 13.4%] 11.4%| 15.2%] 10.8% 8.4%] 15.5%1 18.6%
................... 100.0%| 41.0%| 59.0%] 14.9%| 17.2%] 37.3% 30.6%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL




Table 3.2 Sample Profile: By Socio-Economic Group

Socio-EconomicGroup Total -~ AB  ClI  C2 DE

N= 1001 185 273 322 [ 221
12-17 1.4 971 12,11 13.0 9.3
18-30 22.5 254 253 186 222
30-51 36.2 3681 37.7| 3731 32.1
51-65 16.6 1731 165 155 176
over 63 13.4 10.8 84 155] 186
TOTAL 100.0 | 100.0 | 100.0 | 100.0 ] 100.0
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TABLE 4.5: AVERAGE NUMBER OF HOURS TV IS WATCHED
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17]18 - 30|31 - 50|51 - 65|0oVER 65| AB c1 c2 DE
TOTAL - o e 949 465 484 109 217 345 156 122 175 259 308 207
K17A
VARIES CONSIDERABLY.. 22 1 1 4 8 5 1 4 8 5 4 5
................... 2.3% 2.4% 2.3% 3.7% 3.7% 1.4% 6% 3.3% 4.6% 1.9% 1.3% 2.4%
................... 100.0% 50.0% 50.0% 18.2% 36.4% 22.7% 4 .5% 18.2% 36.4% 22.7% 18.2% 22.7%
ONE- + e e eseeeeeaannnnn 149 67 82 9 33 54 29 24 36 31 48 34
................... 15.7%] 14.4%) 16.9%|  8.3x| 15.2%] 15.7%] 18.ex| 19.7%| 20.ex| 12.0%| 15.6x| 16.4x%
................... 100.0%) 45.0%| s55.0%| 6.0%| 22.1%| 36.2%| 19.5%| 16.1%| 24.2x| 20.8%| 32.2%] 22.8%
17 T 307 147 160 35 75 104 49 44 57 98 87 65
................... 32.3% 31.6%| 33.1%| 32.1%| 34.6%] 30.1%| 31.4%x] 36.1%| 32.6%| 37.8%| 28.2%] 31.4%
................... 100.0%| 47.9%| s52.1%| 11.4%| 24.4x%| 33.9%] 16.0%| 14.3%x| 18.6%] 31.9%| 28.3%| 21.2%
THREE. e cmneeennnnnnn 256 133 123 33 64 97 43 19 42 69 9 51
................... 27.0%| 28.6%| 25.4%| 30.3x%| 29.5x| 28.1x| 27.6%| 15.6%| 24.0%| 26.6x| 30.5%| 24.6%
................... 100.0%| 52.0%| 48.0%] 12.9%| 25.0%] 37.9%| 16.8% 4l 16.4%| 27.0%| 36.7%] 19.9%
FOUR - e eeeeeennnnns 113 68 45 15 18 45 18 17 18 30 41 24
................... 11.9%| 14.6x] 9.3%| 13.8%| 8.3%] 13.0%| 11.5%] 3.9%| 10.3%| 11.6x| 13.3%] 11.6x
................... 100.0%| 60.2%| 39.8%] 13.3x| 15.9%] 39.8%| 45.9x| 15.0%| 15.9%| 26.5%| 36.3%| 21.2%
FIVE. e e eeaaeeannnns . 61 18 43 9 13 2% 11 4 6 14 21 20
.................. A eaxl  z.9%]  s.ox|  s.3x]  e.ox|  7.ox|  7.1w|  3.3%|  3.4x|  s5.ax| 6.8%|  9.7%
.................. o 100.0x| 29.5%| 70.5%| 14.8%| 21.3x| 39.3%| 18.0x| 6.6x| 9.84| 23.0%| 34.4ul 32.8%
SIXe ettt ; 23 12 11 3 2 9 4 5 6 é 6 5
.................. o 2.4x] 2.6x|  2.3%]  2.8% ou|l  2.6%]  2.6x]  4.1x|  z.ax] 2.3x]  1lex|  2.4x
.................. | 100.0%| s2.2%| 47.8%| 13.0x| 8.7%| 39.1%| 7.ax| 21.7x| 26.1x| 26.1%] 26.1x| 21.7x%
SEVEN. « e meeeennnnns . 6 3 3 0 1 5 0 0 1 1 1 3
.................. . 6% 6% 6% 0% 5%|  1.4% .0% 0% 6% 4% x| 1.4%
.................. .| 100.0x| s0.0%| s0.0% 0x| 16.7%] 83.3% .0% 0%l 16.7%| 16.7%| 16.7x] 50.0%
30 PUTTUUTRR . 7 3 4 0 2 2 1 2 0 2 5 0
.................. . 7% 6% .8% .0% 9% 6% 6% 1.6% .0% 8% 1.6% .0%
.................. .| 100.0%] 42.9%| 57.1% o%| 28.6%| 28.6x| 14.3%| 28.6% J0%| 28.6%| 71.4% 0%
NINE. . eoerirrnennnnn i 5 3 2 1 1 0 0 3 1 3 1 0
.................. . 5% 6% 4% 9% .5% 0% .0%]  2.5% 6% 1.2% 3% 0%
.................. .| 100.0x] 60.0%| 40.0%] 20.0%] 20.0% .0% .0%| 60.0%| 20.0%| 60.0x| 20.0% 0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
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TABLE &.6: WHERE IN THE HOUSE IS TV VIEWED
- BY GENDER, AGE AND SOCID-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30{31 - 50|51 -~ 65|OVER 65| AB ¢ c2 DE
TOTAL. .. eeeeeaaa.... 949 465 484 109 247 345 156 122 175 259 308 207
IN THE SITTING ROOM 419 212 207 55 87 152 69 56 99 117 131 72
................... 44.2%] 45.6%X| 42.8%| 50.5%] 40.1%| 44.1%| 44.2%| 45.9%] 56.6%] 45.2%| 42.5%] 34.8%
................... 100.0%] 50.6%| 49.4%| 13.1%] 20.8%] 36.3%] 16.5%| 13.4%] 23.6%| 27.9%] 31.3%] 17.2%
IN THE DINING ROOM. 72 39 33 8 13 22 22 7 14 24 24 10
................... 7.6% 8.4% 6.8% 7.3% 6.0% 6.4%] 14.1% 5.7% 8.0% 9.3% 7.8% 4.8%
................... 100.0%] 54.2%| 45.8%] 11.1%| 18.1%] 30.6%| 30.6% Q.74 19.4%] 33.3%] 33.3%| 13.9%
IN THE KITCHEN....... 140 61 79 18 29 54 26 13 20 36 50 34
................... 14.8%) 13.1% 16.3%] 16.5%] 13.4%| 15.74] 16.7%} 10.7%} 11.4%} 13.94| 16.2%] 16.4%
................... 100.0%] 43.6%) 56.4%| 12.9%] 20.7%4| 38.6%] 18.6% 9.3%] 14.3%] 25.74] 35.74} 24.3%
IN THE BEDROOM....... 303 144 159 28 85 110 39 414 37 77 101 88
................... 31.9%] 31.0%4| 32.9%] 25.7%| 39.2%| 31.9%4] 25.0%| 33.6%| 21.1%] 29.7%| 32.84] 42.5%
................... 100.0%| 47.5%4] 52.5% 9.2%| 28.1%] 36.3%| 12.9%| 13.5%] 12.2%| 25.4%| 33.3%| 29.0%
AT ANOTHER PLACE..... 15 9 6 ] 3 7 0 5 5 5 2 3
................... 1.6% 1.9% 1.2% .0% 1.4% 2.0% .0% 4.1% 2.9% 1.9% .6% 1.4%
................... 100.0%| 60.0%] 40.0% 0% 20.0%] 46.7% .0%| 33.3%| 33.3%| 33.3%| 13.3%| 20.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
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TABLE 4.7:
- BY GENDER, AGE

CABLE TV FACILITY
AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOHMIC &ROUP
MALE |FEMALE |12 - 17{18 - 30|31 - 50|51 - 65{0OVER 65| AB c1 c2 DE
TOTAL..ocnneniennan.. 1001 482 519 114 225 362 166 134 185 273 322 221
NOT CONNECTED........ 516 243 273 55 114 185 88 74 87 116 186 127
................... 51.5%4] 50.4%| 52.6%) 48.2%] 50.7%| 51.1%] 53.0%] 55.2%] 47.0%] 42.5%4| 57.8%} 57.5%
................... 100.0%| 47.1%| 52.9%] 10.7%| 22.1%] 35.9%] 17.4%] 14.3%] 16.9%] 22.5%] 36.0%] 24.6%
CONNECTED: BASIC..... 180 88 92 20 39 68 27 26 37 47 64 32
................... 18.0%1 18.3%] 17.7%| 17.5%] 17.3%] 18.8%| 16.3%) 19.4%] 20.0%] 17.2%] 19.9%| 14.5%
................... 100.0%| 48.9%| S51.1%| 11.1%} 21.7%| 37.8% 15.0%] 14.4%] 20.6%| 26.1%] 35.6%X] 17.8%
CONNECTED: RECEPTION 141 62 79 19 28 49 21 24 17 50 42 32
................... 14.4%4] 12.9%] 15.2%) 16.7%| 12.4%| 13.5%| 12.7%| 17.9% 9.2%| 18.3%] 13.0%| 14.5%
................... 100.0%| 44.0%) 56.0%] 13.5%| 19.9%] 34.8%| 14.9%4] 17.0%| 12.1%| 35.5%| 29.8%| 22.7X
CONNECTED: TV PLUS.. 96 49 47 8 29 41 13 5 24 34 17 21
................... 9.6%] 10.2% 9.1% 7.0%) 12.9%] 11.3% 7.8% 3.74) 13.0%) 12.5% 5.3% 9.5%
................... 100.0%] 51.0%) 49.0% 8.3%4] 30.2%| 42.7%| 13.5% 5.241 25.0%F 35.4%| 17.74] 21.9%
CONNECTED: PREMIERE. 68 40 28 12 15 19 17 5 20 26 13 9
................... 6.8% 8.3% 5.4%] 10.5% 6.7% 5.2%| 10.2% 3.74| 10.8% 9.3% 4.0% 4.1%
................... 100.0%| 58.8%| 41.2%) 17.6%] 22.1%| 27.9%] 25.0% 7T.4%) 29.4%] 38.2%] 19.1%] 13.2%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

ALL
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TABLE 4.8: WHO IS MOST INFLUENTIAL PERSON XN THE FAMILY

ON WHICH CHAWNEL IS CHOSEN
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE [FEMALE [12 - 17]18 - 30|31 - 50151 - 65]OVER 65] AB c1 c2 DE

L 1001 482 519 114 225 362 166 134 185 273 322 221
PROBLEM DOES NOT

ARISE............. 249 112 137 19 59 81 48 42 51 60 77 61

................... 26 .9%| 23.2%] 26.4%| 16.7%| 26.2%| 22.4%| 28.9%| 31.3%| 27.6%] 22.0%| 23.9%] 27.6%

................... 100.0%] 45.0%] 55.0% 7.6%) 23.7%] 32.54) 19.3%]| 16.9%| 20.5%| 24.1%] 30.9%] 24.5%
THE HUSBAND.......... 357 208 149 33 81 147 59 37 67 99 123 68

................... 35.7%| 43.2%| 28.7%] 28.9%] 36.0%] 40.6%| 35.5%| 27.6%| 36.2%| 36.3x%| 38.2%] 30.8%

................... 100.0%] 58.3%) 41.7% 9.2%] 22.7%] 41.2%] 16.5%} 10.4%3 18.8%] 27.74| 34.5%] 19.0%
THE WIFE............. 179 52 127 [ 26 66 38 43 29 53 49 48

................... 17.9%] 10.8%] 24.5% 5.3%| 11.6%] 18.2%] 22.9%| 32.1%| 15.7%] 19.4%| 15.2%| 21.7%

................... 100.0%] 29.1%| 70.9% 3.4%| 14.5%) 36.9%] 21.2%| 24.0%4] 16.2%| 29.6%} 27.4%] 26.8%
THE CHILDREN......... 216 110 106 56 59 68 21 12 38 61 73 &4

................... 21.6%| 22.8%) 20.4%f 49.1%) 26.2%| 18.8%] 12.7«4 9.0%) 20.5%| 22.3%] 22.7%| 19.9%

................... 100.0%| 50.9%) 49.1%} 25.9%] 27.3%| 31.5% 9.7% 5.6%] 17.6%]| 28.2%| 33.8%| 20.4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES

BASE =

ALL

= ROW PERCENTAGES
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TABLE 5.1: PREFERRED $OURCE FOR NEWS ON MALTA

- BY GENDER, AGE AKD SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONONIC GROUP
MALE [FEMALE |12 - 17{18 - 30|31 - 5051 - 65]OVER 65] AB c1 c2 DE

TOTAL. ... veevennn... 1001 482 519 114 225 362 166 134 185 273 322 221
NO PARTICULAR

PREFERENCE........ 29 13 16 7 4 1" 4 3 5 8 11 5

................... 2.9% 2.7% 3.1% 6.1% 1.8% 3.0% 2.4% 2.2% 2.7% 2.9% 3.4% 2.3%

................... 100.0%| 44.8%) 55.2%| 24.1%| 13.8%| 37.9%] 13.8%] 10.3% 17.2%| 27.6%| 37.9%| 17.2%
LISTEN TO THEM ON THE

RADIO............. 152 62 90 7 34 61 21 29 28 40 45 39

................... 15.2%) 12.9%| 17.3% 6.1%) 15.1%| 16.9%} 12.7%] 21.6%] 15.1%| 14.7%] 14.0%] 17.6%

................... 100.0%] 40.8%| 59.2% 4.6%) 22.4%] 40.1% 13.8%] 19.1%| 18.4%| 26.3%] 29.6%| 25.7%
WATCH THEM ON TV..... 681 333 348 77 152 241 121 90 113 186 231 151

................... 68.0%| 69.1%| 67.1%| 67.5%| 67.6%] 66.6%] 72.9% 67.2%] 61.1%] 68.1%] 71.7%| 68.3%

................... 100.0%| 48.9%) 51.1%F 11.3%| 22.3%| 35.4%| 17.8%] 13.2%] 16.6%| 27.3%| 33.9%| 22.2%
READ THEM IN A

NEWSPAPER......... 84 &4 40 1 25 33 18 7 35 26 11 12

................... 8.4% 9.1% 7.7% 9% 11.1% 9.1%1 10.8% 5.2%] 18.9% 9.5% 3.4% 5.4%

................... 100.0%| 52.4%] 47.6% 1.24) 29.8%] 39.3% 21.4% 8.3%| 41.74] 31.0%| 13.1%] 14.3%
PICK THEM UP FROM

OTHER PERSONS..... 55 30 25 22 10 16 2 5 4 13 24 14

................... 5.5% 6.2% 4.8%] 19.3% 4.4% 4.4% 1.2% 3.7% 2.2% 4.8% 7.5% 6.3%

................... 100.0%) 54.5%| 45.5%] 40.0%f 18.2%] 29.1% 3.6% 9.1% T.3%] 23.6%) 43.6%] 25.5%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

ALL
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TABLE 5.2: PREFERRED SOURCE FOR FOREIGN NEWS

- BY GENDER, AGE AKD SOCID-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |[FEMALE |12 - 17(18 - 30|31 - 5051 - 65{OVER 65} AB c1 c2 DE

TOTAL. .o omeeaaaa e 1001 482 519 114 225 362 166 134 185 273 322 221
NO PARTICULAR

PREFERENCE........ 46 23 23 10 11 16 4 5 8 13 15 10

................... 4. 6% 4.8% &.4% 8.8% 4.9% 4. 4% 2.4% 3.7% 4.3% 4.8% 4.7% 4&.5%

................... 100.0%) 50.0%f 50.0%| 21.7%| 23.9%] 34.8% 8.74] 10.9%] 17.4%| 28.3%| 32.6%f 21.7%
LISTEN TO THEM ON THE

RADIO............. 125 53 72 2 25 48 23 27 26 30 38 3

................... 12.5% 11.0%] 13.9% 1.8%] 11.1%] 13.3%] 13.9%] 20.1%] 14.1%| 11.0%] 11.8%] 14.0%

................... 100.0%] 42.4%| 57.6% 1.6%4] 20.0%| 38.4%) 18.4%| 21.6%] 20.8%| 24.0%| 30.4%] 24.8%
WATCH THEM ON TV..... 705 337 368 77 157 256 124 M 116 196 239 154

................... 70.4%] 69.9%] 70.9%] 67.5%] 69.8%| 70.7%| 7T4.7%| 67.94] 62.7%| T1.8%] 7V4.2%| 69.7%

................... 100.0%) 47.8%| 52.2%] 10.9%] 22.3%| 36.3%| 17.6%| 12.9%4] 16.5%| 27.8%| 33.9%| 21.8%
READ THEM IN A

NEWSPAPER......... 72 37 35 3 22 28 13 6 32 22 7 1

................... 7.2% 7.7% 6.7% 2.6% 9.8% 7.7% 7.8% 4.5%) 17.3% 8.1% 2.2% 5.0%

................... 100.0%] 51.4%| 48.6% 4.2%] 30.6%| 38.9%F 18.1% 8.3%] 4A4.4%| 30.6% 9.7T4F 15.3%
PICK THEM UP FROM

OTHER PERSONS..... 53 32 21 22 10 14 2 5 3 12 23 15

................... 5.3% 6.6% 4.0% 19.3% 4.4% 3.9% 1.2% 3.74 1.6% 4.4% 7.1% 6.8%

................... 100.0%| 60.4%| 39.6%] 41.5%f 18.9%| 26.4% 3.8% 9.4% S.7%| 22.6%| 43.4%| 28.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

ALL




Table 6.1 General Preferences for Radio Programme Sectors (1996 & 1997)

PROGRAMMESECTOR - % %
1996 1997
Music 825 78.9
Local News AN 70.6
Foreign News 68.1 63.9
Discussions 612 58.1
Religion 50.6 34.7
Health/Beauty/Home/Law 46.7 316
Current Affairs 42.2 31.2
Culture 364 29.1
Sports 375 29.0 ;
Novels/Plays 35.6 27.9
Money/Business 19.0 16.7
Children 203 159

Table 6.2 General Preferences for TV Programme Sectors (1996 & 1997)

PROGRAMME SECTOR .
Sl oo w1996 | 1997
Local News . .- ) 893 842 ..
Foreign News 85.3 79.8
Feature Films 72.0 60.5
Quizzes/Fame Shows/Variety Prog. 60.4 51.6
Weather 78.2 50.5
Documentaries 63.1 50.3
Sports 553 45.1
Discussions 56.1 43.8
Plays 35.0 314
Music Video-Clips 337 247
Current Affairs 36.3 234
Religion 39.3 224
Serials/Soap Operas 325 229
Arnt & Culture 335 221
Women's Programmes 36.8 20.9
Children's Programmes 29.0 18.3
Business & Finance 18.1 11.9




Table 6.3-1.1: Radio Station Preferences for Different Programme Sectors (1996)

RRM 1
M1

RM2 SUPER1
SUPER 1
%

101

1S

BAY -

RTK LIVEFM SMASH CALYPSQ UNI

%

13.80

17.70

19.20

0.40

13.80

1.90

7.10

11.80

15.70

%

RADIO

MAS

NONE

0.90

0.40

0.00

0.30

0.60

0.00

0.00

RRM1

RM2 SUPER1
SUPER 1

101

RTK LIVEFM SMASH CALYPSO UNI

MAS

NONE




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
-~ BY AGE, GENDER ARD SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC SROUP
MALE |[FEMALE |12 - 17|18 - 30{31 - 50|51 - 65[0VER 65| AB c1 €2 DE
TOTAL.cevnnnnnnnnnns 759 347 412 79 174 281 126 99 132 203 248 176
HUSIC
NONE................. 160 63 97 6 9 58 46 “ 34 44 49 33
................... 21.1%| 18.2%| 23.5%] 7.6x| 5.2%| 20.6%| 36.5%| 41.4%] 25.8%| 21.7%| 19.8%| 18.8%
................... 100.0%| 39.4%| 60.6%| 3.8%| 5.6%| 36.3%| 28.8%| 25.6%| 21.3x| 27.5%| 30.6%| 20.6x
RADIO MALTA 1........ 50 18 32 0 4 15 11 20 8 7 21 14
................... 6.6% 5.2% 7.8% 0% 2.3%| 5.3%  8.7x| 20.2%| 6.1%| 3.4x| 8.5%] 8.0%
................... 100.0%| 36.0%| 64.0% .0%|  8.0%| 30.0%| 22.0% 40.0%x] 16.0%| 14.0%| 42.0%| 28.0%
RADIO MALTA 2........ 10 3 7 0 2 4 3 1 0 3 3 4
................... 1.3% 9% 1.7% 0% 1% 1.4x] 2.4%) 1.0% L0 45w 1.2%|  2.3%
................... 100.0%| 30.0%| 70.0% ox| 20.0%| 40.0x 30.0%x| 10.0% .0%| 30.0x| 30.0x| 40.0%
RADIO SUPER 1........ 106 49 57 6 18 42 23 17 8 19 46 33
................... 14.0%| 14.1%] 13.8%] 7.6%| 10.3x| 14.9%| 18.3%| 17.2%| 6.1%[ 9.4%| 18.5%| 18.8%
................... 100.0%| 46.2%| s53.8% 5.7%| 17.0%| 39.6x| 21.7%| 16.0%| 7.5%[ 17.9%| 43.4%] 31.1%
RADIO 101......cuunns 62 27 35 2 14 25 13 8 13 17 23 9
................... 8.2%| 7.8x| 8.5%] 2.5%| 8.0x| 8.9x| 10.3x| 8.1%] 9.8%| 8.4x|] 9.3%x] 5.1%
................... 100.0%| 43.5%| 56.5%| 3.2%| 22.6x| 40.3%] 21.0%| 12.9%| 21.0%| 27.4%] 37.1%| 14.5%
ISLAND SOUND......... 17 12 5 3 5 8 0 1 7 4 4 2
................... 2.24] 3.5% 1.2%| 3.8%| 2.9%| 2.8% 0% t.ox|  5.3%| 2.0 1.6%]  1.%
................... 100.0%| 70.6%| 29.4%| 17.6%| 29.4%| 47.1% .0%|  5.9%| 41.2%| 23.5%] 23.5%) 11.8%
BAY RADIO........... . 58 30 28 13 27 17 0 1 13 21 18 6
.................. o 7.6w]  s.ex| 6.8% 16.5% 15.54] 6.0% .o%|  1.0%|  9.8%| 10.3%] 7.3% 3.4%
.................. | 100.0%f 51.7%| 48.3%] 22.4%| 46.6%| 29.3% .0%|  1.7%| 22.4x| 36.2%| 31.0% 10.3%
RTK.eeeeinnnnnnnnnns ' 32 9 23 0 3 15 10 4 5 5 13 9
.................. o 42w 2.6x|  5.6% .0%)  t.7%|  5.3%]  7.9%|  4.0%| 3.8%] 2.5%] S5.2x| 5.1%
.................. .| 100.0%| 28.1%| 71.9% 0% 9.4%| 46.9%] 31.3%| 12.5%| 15.6%| 15.6%| 40.6x| 28.1%
LIVE FM.ceeennnnnen. . 18 9 9 0 4 11 0 3 5 2 6 5
.................. o 2.4x] 2.6x) 2.2 0% 2.3 3.9% x| 3.0x|  3.8x| .| 2.4%  2.8%
.................. +] 100.0%| 50.0%| 50.0% 0%| 22.2%| 61.1% x| 16.7x| 27.8%| 11.4x| 33.3%| 27.8%
SMASH. . ..vevnnnnnnns . 180 9% 86 46 61 59 1" 3 28 58 50 44
.................. A 23.7%| 27.1%| 20.9%| s8.2%| 35.1%| 21.0%| 8.7%| 3.0 21.2%] 28.6% 20.2%| 25.0%
.................. J 100.0%| s52.2%4| 47.8%| 25.6| 33.9%| 32.8%| 6.1%| 1.7x) 15.6x| 32.@%| 27.8%) 24.4%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIEC GROUP
MALE |FEMALE {12 - 17[18 - 30]31 - 50[51 - &5[OVER 65| AB c1 c2 DE
RADIO CALYPSO........ 46 26 20 1 12 25 8 0 8 19 10 9
................... 6.1%)  7.5%| 4.9%] 1.3%] 6.9%] 8.9% 6.3% 0% 6.1%] 9.4%|  4.0%|  5.1%
................... 100.0%| 56.5%| 43.5%] 2.2%] 26.1%| 54.3%| 17.4% L0%[ 17.4%| 41.3%] 21.7%| 19.6%
UNIVERSITY RADIO..... 2 1 1 0 1 0 1 0 0 1 1 0
................... 54 3% 2% 0% 6% 0% .8% 0% 0% 5% 4% 0%
................... 100.0%| 50.0%| 50.0% 0% 50.0% .0%[ 50.0% .0% .0%| 50.0%| 50.0% . 0%
RADJU MAS............ 18 6 12 2 14 2 0 0 3 3 4 8
................... 2.4%  1.7%] 2.9%] 2.5%] 8.0% 7% .0% O%f 0 2.3% 1.5%] 1.6%| 4.5%
................... 100.0%| 33.3%] 66.7%] 11.1%] 7r.exl 11.1% 0% 0% 16.7%|  16.7%| 22.2%|  44.4%
DISCUSSIONS ON
PERSONAL PROBLENS
NONE...ooveevennnnnnn 318 168 150 55 83 108 42 30 65 92 95 66
................... 41.9%) 48.4%| 36.4%| 69.6%) 47.7x| 38.4%] 33.3%| 30.3x] 49.2%] 45.3%] 38.3% 37.5%
................... 100.0%| 52.8%| 47.2%] 17.3%| 26.1u| 34.0%] 13.2%] 9.4%| 20.4%] 28.9%| 29.9%{ 20.8%
RADIO MALTA 1........ 67 19 48 ] 5 23 19 20 12 1 21 23
................... 8.8%| 5.5%] 11.7% 0% 2.9x]  8.2%| 15.1%] 20.2%] 9.1x| S.4%| 8.5%] 13.1%
................... 100.0%| 28.4%] 71.6% 0% 7.s%] 34.3% 28.4%| 29.9%| 17.9%| 16.4%| 31.3%] 34.3%
RADIO MALTA 2........ 17 7 10 0 4 8 4 1 2 7 4 4
................... 2.2%|  2.0%) 2.4% 0%l 2.3%]  2.8%]  3.2%]  1.0%]  t.s5%)  3.4x|  1.6x]  2.3%
................... 100.0%| 41.2%| 58.8% .0%| 23.5%| 47.1%] 23.5%| 5.9%| 11.8%| 41.2%| 23.5%| 23.5%
RADIO SUPER 1........ 109 44 65 7 25 37 20 20 9 28 47 25
................... 14.4%| 12.7%¢| 15.8%| 8.9%] 14.4%| 13.2%| 15.9%] 20.2%| 6.8%] 13.8%| 19.0%] 14.2%
................... 100.0%| 40.4%| 59.6%| 6.4%| 22.9%| 33.9%] 18.3%] 18.3%| 8.3%] 25.7%| 43.1%| 22.9%
RADIO 101............ 42 14 28 3 10 13 7 9 9 10 15 8
................... s.sxl  4.0%] 6.8% 3.8%| 5.7%] 4.6%] 5.6x%| 9.1%| 6.8%] 4.9%| 6.0%] 4.5%
................... 100.0%| 33.3%| 66.7%] 7.1%| 23.8x| 31.0%] 16.7%] 21.4%] 21.4%| 23.8%] 35.7%| 19.0%
BAY RADIO.......ven.. 4 2 2 0 1 2 0 1 0 2 2 0
................... .5% .6% .5% .0% . 6% 7% .0% 1.0% .0% 1.bx .8% .0%
................... 100.0%| 50.0%| 50.0% .0%| 25.0%] 50.0% .0%| 25.0% .0%| s50.0%| 50.0% . 0%
3 { SR 114 40 74 4 14 60 23 13 23 i 32 31
................... 15.0%] 11.5%] 18.0%] 5.1%| s.0x%| 21.4%| 18.3%] 13.1%| 17.4%] 13.B%| 12.9%] 17.6%
................... 100.0%] 35.1%] e64.9%] 3.5%] 12.3%| s52.6%| 20.2%| 11.4%| 20.2%] 24.6%] 28.1%] 27.2%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AN{) SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONONIC GROUP
MALE |[FEMALE [12 - 17|18 - %031 - 50|51 - 65|0VER 65| AB €1 c2 DE
LIVE FMusvivvnnennnns 74 4h 30 8 27 23 1 5 10 21 26 17
................... 9.7% 12.7% 7.3%| 10.1%| 15.5% 8.2% 8.7% 5.1% 7.6%| 10.3%) 10.5% 9.7%
................... 100.0%| 59.5%| 40.5%| 10.8%| 36.5%] 31.1%| 14.9% 6.8%] 13.5%| 28.4%] 35.1%| 23.0%
SMASH. covvennnnnnnnnn 8 6 2 1 2 5 0 (1 2 2 3 1
................... 1.1% 1.7% 5% 1.3% 1.1% 1.8% .0% .0x% 1.5% 1.0% 1.2% .6%
................... 100.0%) 75.0%] 25.0%| 12.5%] 25.0%| 62.5% 0% .0%] 25.0%] 25.0%] 37.5%| 12.5%
RADIO CALYPSO........ 2 1 1 0 1 1 0 0 0 1 1 (i
................... 3% 3% .2% .0% .6% 4% .0% .0% L0% .5% 4% .0%
................... 100.0%| 50.0%] 50.0% .0%| 50.0%| 50.0% .0% .0% .0%| 50.0%] 50.0% .0%
UNIVERSITY RADIO..... 1 1 0 0 (] 1 0 (i} 0 0 0 1
................... 1% 3% .0% .0% 0% 4% .0% .0% .0% .0% .0% .6%
................... 100.0%] 100.0% .0% .0% .0%] 100.0% .0% .0% .0% .0% .0%] 100.0%
RADJU MAS............ 3 1 2 1 2 0 0 (1] 0 1 2 0
................... 4% 3% .5% 1.3% 1.1% .0% .0% .0% .0% 5% .8% .0%
................... 100.0%| 33.3%) 66.7%] 33.3%| 66.7% .0% .0% 0% L0%) 33.3% 66.7% .0%
SPORT
NONE....ovvvernnncann 539 210 329 52 119 193 98 77 103 139 166 131
................... 71.0%| 60.5%] 79.9%| 65.8%| 68.4%| 68.7%] 77.8%) 77.8%] 78.0%] 68.5%| 66.9%| T4.4%
................... 100.0%] 39.0%F 61.0% 9.6%| 22.1%l 35.8%] 18.2%} 14.3%] 19.1%] 25.8%| 30.8%| 24.3%
RADIO MALTA 1........ 25 14 1 0 0 11 9 5 3 6 8 8
................... 3.3% 4.0% 2.7% L0% .0% 3.9% 7.1% 5.1% 2.3% 3.0% 3.2% 4.5%
................... 100.0%| 56.0%] 44.0% 0% L0%0 44.0%] 36.0%| 20.0%f 12.0%| 24.0%] 32.0%] 32.0%
RADIO MALTA 2........ 16 9 7 0 5 8 2 1 2 6 6 2
................... 2.1% 2.6% 1.7% .0% 2.9% 2.8% 1.6% 1.0% 1.5% 3.0% 2.4% 1.1%
................... 100.0%| 56.3%| 43.8% L0%) 31.3%| 50.0%] 12.5% 6.3%] 12.5%| 37.5%| 37.5%] 12.5%
RADIO SUPER 1........ 75 45 30 7 16 32 10 10 6 20 33 16
................... 9.9%1 13.0% 7.3% 8.9% 9.2%| 11.4% 7.9% 10.1% 4.5% 9.9% 13.3% 9.1%
................... 100.0%| 60.0%] 40.0% 9.3%] 21.3%| 42.7%] 13.3%] 13.3% 8.0%| 26.1%| 44.0%| 21.3%
RADIOD 101............ 27 18 9 4 7 11 2 3 8 8 10 1
................... 3.6% 5.2% 2.2% 5.1% 4. 0% 3.9% 1.6% 3.0% 6.1% 3.?% 4.0% 6%
................... 100.0%) 66.7%) 33.3%| 14.8%] 25.9%| 40.7% 7.4%F 11.1%| 29.6%] 29.6%| 37.0% 3.7%
BAY RADIO.....ccuvn.- 18 14 4 7 5 6 0 0 2 3 8 5
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE FEMALE |12 - 1718 - 30|31 - 50{51 - &65]OVER &5 AB c1 €2 DE
................... 2.4% 4.0% 1.0% 8.9% 2.9% 2.1% .0% .0% 1.5% 1.5% 3.2% 2.8%
................... 100.0%| 77.8%] 22.2%) 38.9%| 27.8%] 33.3% .0% L0%|  11.4%|  16.7%) 44 4%| 27.8X
13 | S 13 5] ] o 2 7 2 2 2 6 2 3
................... 1.7% 1.4% 1.9% 0% 1.1% 2.5% 1.6% 2.0% 1.5% 3.0% .8% 1.7%

................... 100.0%| 38.5%] 61.5% L0%)  15.4%) 53.8%] 15.4%] 15.4%] 15.4%| 46.2%] 15.4%| 23.1%

LIVE FM.....oennnan.. 1 7 4 1 2 6 1 1 1 4 3 3
................... 1.4% 2.0% 1.0% 1.3% 1.1% 2.1% .8% 1.0% .8% 2.0% 1.2% 1.7%
................... 100.0%| 63.6%| 36.4% 9.1%] 18.2%] 54.5% 9.1% 9.1% 9.1%| 36.4%| 27.3%] 27.3%

SMASH......cvvvvnnnns 23 16 7 7 10 4 2 0 5 8 5 5
................... 3.0% 4.6% 1.7% 8.9% 5.7% 1.4% 1.6% 0% 3.8% 3.9% 2.0% 2.8%
................... 100.0%| 69.6%| 30.4%] 30.4%| 43.5%] 17.4% 8.7% L0%1 21.74| 34.8%| 21.7%] 21.7%

RADIO CALYPSO........ 7 5 2 0 5 2 0 0 0 2 3 2
................... .9% 1.4% .5% .0% 2.9% 7% 0% .0% 0% 1.0% 1.2% 1.1%
................... 100.0%| 71.4%; 28.6% L0%] 71.4%] 28.6% .0% .0% L0%] 2B.6%] 42.9%| 28.6%

RADJU MAS............ 5 4 1 1 3 1 0 0 0 1 4 0
................... JTu0 1.2% .2% 1.3% 1.7% 4% 0% 0% 0% 5% 1.6% 0%
................... 100.0%| 80.0%| 20.0%] 20.0%| 60.0%X] 20.0% 0% .0% .0%] 20.0%] 80.0% .0%

NONE......onunnmnnnne 632] - 283 349 69 138 237 102 86 119 173 191 149
................... 83.3%] 81.6x%| 84.7%| 87.3%] 79.3%| 84.3x%| 81.0%| 86.9% 90.2%| 85.2%| 77.0%| 84.7X
................... 100.0%| 44.8%] 55.2%| 10.9%] 21.8%| 37.5%] 16.1%| 13.6%| 18.8%] 27.4x%| 30.2%| 23.6%

RADID MALTA 1........ 14 8 6 0 1 3 4 6 1 3 6 4
................... 1.8%] 2.3%] 1.5% 0% el 1%l 3.2%] 6.1% 8x|  1.5x%]  2.4%| 2.3%
................... 100.0%| 57.1%| 42.9% 0| 7.x) 21.4x| 28.6x| 42.9%]  7.1x| 21.4%] 42.9%| 28.6%

RADIO MALTA 2........ 19 9 10 0 8 8 3 0 2 07 7 3
.................. A 2.s%] 2.exp 2.4x 0%l a.ex|  2.8x]  2.4u 0% 1.5%| 3.k 2.8%]  1.7%
................... 100.0%| 47.4%] 52.6% J0x| 42.1%] 42.1%] 15.8% .0%| 10.5%| 36.8%| 36.8%x| 15.8%

i
RADIO SUPER 1........ 43 20 23 6 13 12 7 5 2 10 21 10

................... 5.7%| s5.8%| s.6x| 7.ex| 7.5%| 4.3%| 5.6%| 5.1%] 1.5% 4.§x 8.5%| 5.7%
................... 100.0%| 46.5%| 53.5%| 1s.0%| 30.2%| 27.9%| 16.3x| 11.ex| 4.7x| 23.3x| 48.8%| 23.3%

RADIO 101............ 15 7 8 1 4 7 2 1 2 éZ
................... 2.0% 2.0% 1.9% 1.3% 2.3% 2.5% 1.6% 1.0% 1.5% 1.0% 3.6% 1.4%

FIRST ROW OF PERCENTAGEE = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO
(continued)
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TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT -~ MARCH 1997

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE {12 - 17|18 - 30|31 - 50|51 - 65|OGVER 65 AB c1 €2 DE
................... 100.0%] 46.7%] 53.3% 6.7%] 26.7%] 46.7%] 13.3% 6.7%| 13.3%] 13.3%] 60.0%] 13.3%
BAY RADIO............ 1 [} 1 0 ] 1 0 0 0 [1} 1 0
................... A% 0% 2% 0% 0% 4% 0% 0% 0% .0% 4% .0%
................... 100.0% .0%] 100.0% . 0% 0%} 100.0% 0% 0% 0% 0%} 100.0% 0%
RTK. e iiiiiitienannns 13 8 5 1 0 7 4 1 3 3 5 2
................... 1.7% 2.3% 1.2% 1.3% 0% 2.5% 3.2% 1.0% 2.3% 1.5% 2.0% 1.1%
................... 100.0%] 61.5%] 38.5% 7.7% 0% 53.8%] 30.8% 7.7%] 23.1%| 23.1%] 38.5%| 15.4%
LIVE FM. .. ... vuennn. 19 12 7 2 8 6 3 0 2 5 6 [
................... 2.5% 3.5% 1.7% 2.5% 4,6% 2.1% 2.4% .0% 1.5% 2.5% 2.46% 3.4%
................... 100.0%} 63.2%) 36.8%} 10.5%| 42.1%] 31.6%| 15.8% 0% 10.5%)F 26.3%) 31.6%] 31.6%
SMASH. ... ...cunnan..n 1 0 1 0 1 0 0 0 1 0 0 0
................... A% 0% 2% 0% . 6% .0% 0% 0% .8% 0% .0% 0%
................... 100.0% .0%] 100.0% .0%{ 100,0% 0% 0% .0%} 100.0% 0% . 0% 0%
RADIO CALYPSO........ 1 0 1 0 1 0 0 0 [1} [1} 1 0
................... A% 0% 2% .0% 6% 0% . 0% 0% . 0% . 0% 4% 0%
................... 100.0% .0%| 100.0% 0%} 100,0% .0% 0% .0% .0% .0%] 100.0% 0%
RADJU MAS............ 1 0 1 0 0 0 1 1} 0 0 1 0
................... A% 0% 2% 0% 0% .0% .8% 0% . 0% 0% A% . 0%
................... 100.0% .0%| 100.0% 0% 0% .0%] 100.0% 0% 0% .0%] 100.0% .0%
CULTURE
NONE. . ceeicvinncannes 538 240 298 65 128 191 87 67 101 149 163 125
................... 70.9%| 69.2x%| 72.3%| 82.3%] 73.6%| 68.0%| 69.0%] 67.7%] 76.5%| 73.4%| 65.7%| 71.0%
................... 100.0%] 44.6%] 55.4%| 12.1%] 23.8%| 35.5%| 16.2%] 12.5%] 18.8%| 27.7%| 30.3%| 23.2%
RADIO MALTA 1........ 40 22 18 0 1 16 7 16 7 9 15 9
................... 5.3% 6.3% 4. 4% .0% 6% 5.7% 5.6% 16.2% 5.3% &.4% 6.0% 5.1%
................... 100.0%] 55.0%4] 45.0% .0% 2.5%] 40.0%| 17.5%| 40.0%| 17.5%| 22.5%1 37.5%} 22.5%
RADIO MALTA 2........ 30 20 10 2 13 11 3 1 3 ;9 12 6
................... 4.0% 5.8% 2.4% 2.5% 7.5% 3.9% 2.4% 1.0% 2.3% k.@% 4.8% 3.4%
................... 100.0%| 66.7%] 33.3% 6.7%| 43.3%| 36.7%] 10.0% 3.3%] 10.0% 30.@% 40.0%] 20.0%
RADIO SUPER 1........ 66 30 36 ] 16 24 12 8 3 16 27 20
................... 8.7% 8.6% 8.7% 7.6% 9.2% 8.5% 9.5% 8.1% 2.3% 7.9%] 10.9%] 11.4%
................... 100.0%| 45.5%| 54.5% 9.1%| 24.2%] 36.4%] 18.2%| 12.1% 4.5% 24.3%| 40.9%| 30.3%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.3-1: RADIO STATION COMPARISOM OX A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOHIC GROUP
MALE |[FEMALE [12 - 17|18 - 30|31 - 50|51 - 65|{OVER 65| AB c1 c2 DE

RADIO 101............ 23 8 15 3 5 12 3 0 4 6 10 3
................... 3.0% 2.3% 3.6% 3.8% 2.9% 4.3% 2.4% .0% 3.0% 3.0% 4.0% 1.7%
................... 100.0%| 34.8%] 65.2%] 13.0%} 21.7%] 52.2%| 13.0% LO0%|  17.4%]  26.1%] 43.5%] 13.0%

BAY RADIO............ 1 1 0 0 ] a 0 0 0 0 1 0
................... A% .3% .0% 0% 6% .0% .0% . 0% 0% 0% 4% .0%
................... 100.0%{ 100.0% 0% .0%] 100.0% .0% .0% .0% 0% .0%] 100.0% .0%

1 £ U 34 13 21 0 2 19 9 4 5 11 12 6
................... 4.5% 3.7% 5.1% 0% 1.1% 6.8% 7.1% 4.0% 3.8% 5.4% 4.8% 3.4%
................... 100.0%| 38.2%| 61.8% .0% 5.9%] 55.9%| 26.5%] 11.8%] 14.7%| 32.4x] 35.3%| 17.6%

LIVE FM. .. .envenan. 16 8 8 1 3 5 5 2 4 2 5 5
................... 2.1% 2.3% 1.9% 1.3% 1.7% 1.8% 4.0% 2.0% 3.0% 1.0% 2.0% 2.8%
................... 100.0%| 50.0%] 50.0% 6.3%| 18.8%| 31.3%| 31.3%| 12.5%] 25.0%| 12.5%] 31.3%] 31.3%

SMASH. ......cinaa..n 1 0 1 0 ] 1 0 0 0 1 0 0
................... 1% .0% 2% .0% 0% 4% 0% .0% . 0% 5% .0% . 0%
................... 100.0% .0%} 100.0% .0% .0%] 100.0% 0% .0% .0%] 100.0% 0% 0%

RADIO CALYPSO........ & 2 2 0 2 1 0 1 2 0 2 0
................... .5% .6% .5% .0% 1.1% A% .0% 1.0% 1.5% 0% .8% . 0%
................... 100.0%] 50.0%] 50.0% .0%| 50.0%] 25.0% .0%] 25.0%] 50.0% 0%} 50.0% .0%

UNIVERSITY RADIO..... 4 2 2 ] 3 1 0 0 3 0 0 1
................... .5% .6% 5% .0% 1.7% 4% .0% 0% 2.3% 0% .0% .6%
................... 100.0%| 50.0%} 50.0% 0% 75.0%] 25.0% .0% 0% 75.0% .0% 0%} 25.04

RADJU MAS............ 2 1 1 2 0 0 0 0 0 0 1 1
................... 3% .3% .2% 2.5% 0% .0% .0% .0% . 0% 0% A% .6%
................... 100.0%| 50.0%| 50.0%] 100.0% L0% . 0% .0% 0% . 0% .0%] 50.0%] 50.0%

HEALTH/BEAUTY /HOME/LA
)

NORE.......ccceeunnnn 519 259 260 61 121 182 79 76 98 147 161 13
................... 68.4%x| 74.6x%] 63.1%| 77.2%| 6€9.5%| 64.8%| 62.7%| 76.8%| T7Th.2%| T2.4%{ 64.9%] 64.2%
.................... 100.0%] 49.9%| 50.1%| 11.8%} 23.3%| 35.1%| 15.2%} 14.6%} 18.9% 28.3x%| 31.0%} 21.8%

RADIO MALTA 1........ 35 10 25 3 3 13 9 7 7 7 8 13
................... &.6% 2.94 6.1% 3.8% 1.7% 4, 6% 7.1% 7.1% 5.3% 3.@% 3.2% 7.4%
................... 100.0%| 28.6%| 71.4% 8.6% a.6%| 37.1%] 25.7%] 20.0%| 20.0%| 20.0%] 22.9%) 37.1%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAJES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

(continued)




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.3-1: RADIO STATION COMPARISGNM OM A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE }12 - 17{18 - 30|31 - 50|51 - 65]OVER 65| AB ¢1 c2 DE
RADIO MALTA 2........ 19 12 7 1 10 4 3 1 2 7 7 3
................... 2.5% 3.5% 1.7% 1.3% 5.7% 1.4% 2.4% 1.0% 1.5% 3.4% 2.8% 1.7%
................... 100.0%] 63.2%| 36.8% 5.3%] 52,8%| 21.1%] 15.8% 5.3%] 10.5%| 36.8%] 36.8%] 15.8%
RADIO SUPER 1........ 86 33 53 9 21 kY| 17 8 6 15 35 30
................... 11.3% 9.5%4] 12.9%] 11.4x%| 12.1%] 11.0%| 13.5% 8.1% 4.5% 7.4%] 14.1%] 17.0%
................... 100.0%] 38.4%] 61.6%| 10.5%] 24.4%| 36.04] 19.8% 9.3% 7.0%| 17.4%] 40.7%| 34.9%
RADIO 181............ 30 11 19 3 7 16 3 1 5 8 14 3
................... 4.0% 3.2% 4.6% 3.8% 4.0% 5.7% 2.4% 1.0% 3.8% 3.9% 5.6% 1.7%
................... 100.0%| 36.7%| 63.3%] 10.0%| 23.3%] 53.3%| 10.0% 3.3%| 16.7%| 26.7%] 46.7%] 10.0%
RTK. o vniviennnnnenns 47 14 33 2 4 24 12 5 8 14 18 7
................... 6.2% 4.0% 8.0% 2.5% 2.3% 8.5% 9.5% 5.1% 6.1% 6.9% 7.3% 4.0%
................... 100.0%] 29.8%] 70.2% 4.3% 8.5%] 51.1%| 25.5%| 10.6%| 17.0%| 29.8%] 38.3%| 14.9%
LIVE FM.............. 16 7 9 0 4 9 2 1 3 2 4 7
................... 2.1% 2.0% 2.2% .0% 2.3% 3.2% 1.6% 1.0% 2.3% 1.0% 1.6% 4.0%
................... 100.0%| 43.8%4] 56.3% L0%] 25.0%] 56.3%| 12.5% 6.3%| 18.8%] 12.5%| 25.0%| 43.8%
SMASH....covivinan, 4 0 4 0 3 1 0 0 2 2 0 0
................... 5% . 0% 1.0% 0% 1.7% A% 0% 0% 1.5% 1.0% .0% 0%
................... 100.0% .0%] 100.0% L0%) 75.0%] 25.0% . 0% .0%] 50.0%} 50.0% .0% 0%
RADIO CALYPSO........ 3 1 2 0 1 1 1 0 1 1 1 0
................... 4% .3% .5% 0% 6% A% .8% 0% .8% 5% 4% . 0%
................... 100.0%] 33.3%F 66.7% .0%| 33.3%] 33.3%| 33.3% J0%] 33.3%) 33.3%; 33.3% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.3-2: RADIO STATION COMPARISGN ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30{31 - 50|51 - &5|OVER 65| AB c1 €2 DE
TOTAL. .o vcecernannannn 759 347 412 79 174 281 126 99 132 203 248 176
RELIGION
NONE.....cvviennannn. 496 241 255 64 135 183 67 47 98 146 148 104
................... 65.3%| 69.5%] 61.9%| 81.0%] 77.6%] 65.1%| 53.2%| 47.5%| 74.2%| 71.9%] 59.7X} 59.1%
................... 100.0%| 48.6%| 51.4%| 12.9%| 27.23%] 36.9%| 13.5% 9.5%| 19.8%] 29.4%! 29.8%] 21.0%
RADIO MALTA 1........ 37 8 29 0 1 10 9 17 3 4 13 17
................... 4.9% 2.3% 7.0% .0% .6% 3.6% 7.1%| 17.2% 2.3% 2.0% 5.2% 9.7%
................... 100.0%] 21.6%] 78.4% .0% 2.7%) 27.0%4| 24.3%| 45.94 8.1%| 10.8%] 35.1%| 45.9%
RADIO MALTA 2........ 11 7 4 0 3 6 2 0 2 3 3 3
................... 1.4% 2.0% 1.0% . 0% 1.7% 2.1% 1.6% . 0% 1.5% 1.5% 1.2% 1.7%
................... 100.0%] 63.6%) 36.4% L0%| 27.3%| 54.5%| 18.2% 0% 18.2%) 27.3%| 27.3%| R27.3%
RADIO SUPER 1........ 45 17 28 4 9 12 12 8 2 7 20 16
................... 5.9% 4.9% 6.8% 5.1% 5.2% 4.3% 9.5% 8.1% 1.5% 3.4% 8.1% 9.1%
................... 100.0%| 37.8%| é62.2% 8.9%] 20.0%| 26.7%] 26.7%] 17.8% 4.4%] 15.6%X] 44.A%] 35.6%
RADIO 101............ 7 1 (] 0 3 4 0 0 1 1 3 2
................... 9% 3% 1.5% . 0% 1.7% 1.4% 0% .0% .8% 5% 1.2% 1.1%
................... 100.0%| 14.3%| 85.7% L0%]  42.9%| 57.1% 0% L0%]  14.3%) 14.3%] 42.9%] 28.6%
RTK..oviinieiinncanns 156 72 84 11 22 63 34 26 24 41 59 32
................... 20.6%1 20.7%] 20.4%] 13.9%] 12.6%| =22.4%] 27.0%| 26.3%| 18.2%| 20.2%| 23.8%] 18.2%
................... 100.0%] 46.2%f 53.8% 7.1%] 14.1%] 40.4%] 21.8%| 16.7%] 15.4%| 26.3%] 37.8%| 20.5%
LIVE FM.....oivnuen.. 4 0 4 0 ] 1 2 1 1 0 1 2
................... .5% . 0% 1.0% 0% 0% A% 1.6% 1.0% .8% 0% 4% 1.1%
................... 100.0% .0%] 100.0% .0% .0%] 25.0%] 50.0%f 25.0%| 25.0% .0%f 25.0%] 50.0%
RADIO CALYPSO........ 3 1 2 0 1 2 0 0 1 1 1 0
................... 4% .3% .5% 0% 6% L% .0% 0% .8% 5% 4% 0%
................... 100.0%] 33.3%] 66.7% 0%| 33.3%] 66.7% .0% .0%| 33.3%| 33.3%| 33.3x% 0%
NOVELS & PLAYS
NONE. .. .ccvenranannns 547 264 283 59 128 203 90 67 111 164 156 116
................... 72 1% 76.1%| 68.7%| 74.7x| 73.6%| 72.2%| 71.4%| 67.74 84.1%| 80.8% 62.9%| 65.9%
................... 100.0%) 48.3%| s51.7%| 10.8%] 23.4x| 37.1%] 16.54] 12.2%| 20.3% 30.0%] 28.5%| 21.2%
RADIO MALTA 41........ 56 18 38 0 5 22 14 15 7 B 23 18
................... 7.4% 5.2% 9.2% .0% 2.9% 7.8%41 11.1%] 15.2% 5.3% 3.9% 9.3%] 10.2%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTASES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER ASE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17}18 - 30131 - 50]51 - 65|0OVER 65| AB c1 c2 DE
................... 100.0%] 32.1%] 67.9% 0% 8.9%| 39.3%| 25.0%| 26.8%| 12.5%| 14.3%] 41.1%| 32.1%
RADIO MALTA 2........ 21 13 8 2 9 9 1 0 2 5 6 8
................... 2.8% 3.7% 1.9% 5% 5.2% 3.2% .8% 0% 1.5% 2.5% 2.4% &.5%
................... 100.0%] 61.9%] 38.1% 5% A2.9%] 42.9% 4.8% .0% 9.5%) 23.8%] 28.6%| 38.1%
RADIO SUPER 1........ 78 32 46 10 20 24 12 12 7 12 35 24
................... 10.3% 9.2%| 11.2%] 12.7%] 11.5% 8.5% 9.5% 12.1% 5.3% 5.9%] 14.9%| 13.6%
................... 100.0%] 41.0%] 59.0%| 12.8%] 25.6%| 30.8%f 15.4%| 15.4% 9.0%| 15.4%] 44.9%] 30.8%
RADID 101............ 16 6 10 3 3 7 1 2 3 4 7 2
................... 2.1% 1.7% 2.4% 3.8% 1.7% 2.5% .8% 2.0% 2.3% 2.0% 2.8% 1.1%
................... 100.0%| 37.5%] 62.5%| 18.8%| 18.8%| 43.8% 6.3%] 12.5%] 18.8%] 25.0%] 43.8%) 12.5%
RTK.eeiiiiieiieinanns 32 12 20 4 7 12 7 2 2 8 15 7
................... 4.2% 3.5% 4.9% 5.1% 4.0% 4.3% 5.6% 2.0% 1.5% 3.9% 6.0% &.0%
................... 100.0%| 37.5%| 62.5%] 12.5%] 21.9%] 37.5%| 21.9% 6.3% 6.3%] 25.0%] 46.9%| 21.9%
LIVE FM..ooviinnnnsn, 4 1 3 0 0 3 0 1 0 0 3 1
................... 5% .3% 7% . 0% 0% 1.1% .0% 1.0% 0% .0% 1.2% . 6%
................... 100.0%] 25.0%] 75.0% .0% 0% 75.0% 0% 25.0% . 0% L0%) 75.0%) 25.0%
SMASH. _...covvinnnnn 1 0 1 0 1 0 0 0 0 1 0 0
................... A% 0% 2% .0% 6% .0% .0% .0% 0% 5% .0% .0%
................... 100.0% .0%] 100.0% L0%] 100.0% 0% .0% 0% .0%} 100.0% .0% . 0%
RADIO CALYPSO........ 2 1 1 0 1 1 0 0 0 1 1 0
................... 3% 3% .2% .0% . 6% 4% 0% 0% .0% 5% N34 0%
................... 100.0%| 50.0%| 50.0% .0%| 50.0%] 50.0% .0% 0% .0%] 50.0%] 50.0% .0%
RADJU MAS............ 2 0 2 1 0 0 1 0 0 0 2 0
................... 3% .0% .5% 1.3% 0% 0% 8% 0% 0% .0% .8% .0%
................... 100.0% .0%! 100.0%] 50.0% 0% .0%! 50.0% .0% 0% .0%}] 100.0% .0%
CHILDREN’S PROGRAMMES
NONE.....coovrncnunn- 638 287 351 63 143 235 107 90 122 117 197 142
.................... 84 12| s2.7%| 85.2%| 79.7%] 82.2%| 83.6%] 84.9%] 90.9%| 92.4%] 87.2%] 79.4% 80.7%
................... 100.0%| 45.0%] 55.0% 9.9%2| 22.4%| 36.8%] 16.8%| 14.1%| 19.1%] 27.7%| 30.9%] 22.3%
RADIO MALTA 1........ 16 9 7 1 2 7 3 3 2 3 ) 6
................... 2.1% 2.6% 1.7% 1.3% 1.1% 2.5% 2.4% 3.0% 1.5% 1.5% 2.0% 3.4%
................... 100.0%] 56.3%) 43.8% 6.321 12.5%) 43.8%] 18.8%] 18.8%| 12.5%| 18.8%| 31.3% 37.5%
FIRST ROW OF PERCENTAGE; = COLUMN PERCENTAGES
SECOND ROW OF PERCENTABES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.3-2: RADIO STATION COMPARISGN ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AN SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50{51 - 65]0OVER 65| AB c1 c2 DE
RADIO MALTA 2........ 16 12 4 2 7 5 1 1 2 4 [ 4
................... 2.1% 3.5% 1.0% 2.5% 4. 0% 1.8% .8% 1.0% 1.5% 2.0% 2.4% 2.3%
................... 1080.0%] 75.0%| 25.0%] 12.5%| 43.8%| 31.3% 6.3% 6.3%] 12.5%| 25.0%} 37.5%| 25.0%
RADIO SUPER 1........ L4 19 25 5 14 15 9 4 1 9 19 15
................... 5.8% 5.5% 6.1% 6.3% 6.3% 5.3% 7.1% 4.0% .8% 4.46% 7.7% 8.5%
................... 100.0%} 43.2%| 56.8%| 11.4%] 25.0%| 34.1%] 20.5% 9.1% 2.3%| 20.5%| 43.2%] 34.1%
RADIO 101............ 7 3 4 1 3 2 1 1] 1 2 3 1
................... 9% 9% 1.0% 1.3% 1.7% 7% .8% .0% .8% 1.0% 1.2% 6%
................... 100.0%] 42.9%| 57.1%] 14.3%] 42.9%]| 28.6%| 14.3% 0% 14.3%] 28.6%] 42.9%| 14.3%
RTK.iievnnnnnnceanans 33 15 18 6 7 14 5 1 3 8 15 7
................... 4.3% 4.3% 4. 4% 7.6% 4.0% 5.0% 4.0% 1.0% 2.3% 3.9% 6.0% 4.0%
................... 100.0%| 45.5%] 54.5%] 18.2%| 21.2%] 42.4%] 15.2% 3.0% 9.1%| 24.2%| 45.5%| 21.2%
LIVE FM......cceennne 2 1 1 0 0 2 0 0 1 0 1 0
................... 3% 3% 2% .0% . 0% 7% 0% . 0% 8% 0% N4 0%
................... 100.0%] 50.0%] 50.0% 0% .0%] 100.0% .0% .0%} 50.0% L0%] 50.0% 0%
SMASH. ... cocvvnnnnn. 1l 1 0 0 0 1 0 0 0 0 1 0
................... A% 3% 0% 0% 0% A% 0% .0% 0% .0% 4% 0%
................... 100.0%| 100.0% . 0% . 0% .0%] 100.0% 0% .0% . 0% 0%} 100.0% .0%
RADIO CALYPSO........ 2 0 2 1 1 [1} 0 0 [1} 0 1 1
................... 3% 0% . 5% 1.3% 8% 0% 0% . 0% .0% 0% (34 6%
................... 100.0% .0%| 100.0%] 50.0%| 50.0% 0% .0% L0% 0% .0%] 50.0%} 50.0%
LOCAL NEWS
NONE. .o ocveccinnnnnnn 223 102 121 36 58 82 29 18 43 64 61 55
................... 29 4% 29.4%0 29.4%| 45.6%| 33.3%| 29.2%{ 23.0%| 18.2%; 32.6%| 31.5% 24.6%] 31.3%
................... 100.0%| 45.7%! 54.3%] 16.1%] 26.0%] 36.8%] 13.0% 8.1%| 19.3%| 28.7%| 27.4%| 24.7%
RADIO MALTA 1........ 101 35 66 3 8 34 23 33 21 19 32 29
................... 13.3%| 10.1%] 16.0% 3.8% 4.6%] 12.1%] 18.3%} 33.3%] 15.9% 9.4%] 12.9%] 16.5%
................... 100.0%] 34.7%] 65.3% 3.0% 7.9% 33.7%| 22.8%] 32.7%| 20.8%( 18.8%| 31.74}f 28.7%
RADIO MALTA 2........ 24 13 11 2 9 8 4 1 4 8 7 5
................... 3.2% 3.7% 2.7% 2.5% 5.2% 2.8% 3.2% 1.0% 3.0% 3.9% 2.8% 2.8%
................... 100.0%] 54.2%| 45.8% 8.3%] 37.5%] 33.3%| 16.7% 4.2%| 16.7%] 33.3%| 29.2%| 20.8%
RADIO SUPER 1........ 172 83 89 10 37 63 35 27 13 &7 69 43
FIRST ROW OF PERCENTAGEY = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE {12 - 17]18 - 30]31 - 50|51 - 65/0vER 65| AB c1 c2 DE
................... 22.7%| 23.9% 21.6x] 12.7x| 21.3%| 22.4x| 27.8x| 27.3%] 9.8%| 23.2%| 27.8x| 24.4x
................... 100.0%| 48.3%| 51.7%| 5.8%| 21.s%| 36.6x| =20.3%| 15.7x%] 7.ex| 27.3%| 40.1x| 25.0%
RABIO 101...cueenen.. 88 41 47 9 24 32 16 10 25 21 27 15
................... 11.6%] 11.8% 11.4%] 11.4x] 12.1%] 11.4%| 12.7%| 10.1%] 18.9%] 10.3%] 10.9x| 8.5%
................... 100.0%] 46.6%x| 53.4%] 10.2%| 23.9%) 36.4%| 18.2%| 11.4%| 28.4%] 23.9%| 30.7x%| 17.0%
ISLAND SOUND......... 8 4 4 1 4 2 0 1 3 3 2 0
................... 1.1%|  1.2z]  1.0%l  4.3%]  2.3% 7% ox|  1.0x]  2.3x|  1.5% .8% 0%
................... 100.0%| 50.0%| 50.0%| 12.5%| 50.0%| 25.0% Jox| 12.5%] 37.5%| 37.5%| @25.0% 0%
BAY RADIO............ 18 12 é 7 7 4 0 0 2 3 7 3
................... 2.6x|  3.5%] 1.s%] s.9u|  s.ox|  1.4% 0% cox|  1.sx| 3.0x|  2.8x|  1.7x
................... 100.0%] 66.7x] 33.3%] 38.9%x| 38.9x| 22.2 .0% cox| 11.1x| 33.3%| 38.9%| 16.7%
RTK e e e eearemannnnnns 53 21 32 0 2 31 13 7 9 15 20 9
................... 7.0%] 6.1%| 7.8% 0%l 1.x] 11.0x] 1003x| 7o1x] e.sx|  7.ax|  s.ax] s.x
................... 100.0%| 39.6%] 60.4% ol 3.8%| s8.5%| 24.5%| 13.2x] 17.0%] 28.3%| 37.7%| 17.0%
LIVE FMeouseaeinnenn 22 12 10 2 4 10 4 2 3 3 8 8
................... 2.9ul  3.sx|  2.am]  2.5%]  2.3%|  3.ex|  3.2x|  2.0x]  2.3xf  1.5%|  3.2%) 4.5
.................. | 100.0%] s4.5%) 45.5%]  9.1u| 18.2x| 45.5%] 18.2%|  9.1x| 13.6%] 13.6%| 36.4%| 36.4%
SMASH. e e oeeecnnnnnes 38 18 20 8 20 9 1 0 7 12 13 6
................... 5.04]  5.2x| 4.9%] 10.1%| 11.5%] 3.2% .8% 0%l s5.3x| s.ex]  s.ex|  3.ex
................... 100.0%| 47.4%| 52.6% 21.1x%| s2.6%] 23.7%] 2.6% ox] 18.4%| 31.6%] 34.2%| 15.8%
RADIO CALYPSO........ 1 3 5 1 4 6 0 0 2 5 1 3
................... 1.4%]  1.7e]  1.2x] 1.3x| 2.3 2.4% .0% .0%]  1.5%| 2.5% x| 1.7
................... 100.0%| s4.5%| 45.5%|  9.1%] 36.4%| 54.5% . 0% cox| 18.2x] 45.5%|  9.1x| 27.3%
RADJU MAS. .. .'cuunnn. i 0 1 0 0 0 1 0 0 0 1 0
.................. . A% .0% 2% .0% . 0% .0% .8% 0% .0x% 0% 4% .0x%
................... 100.0% .0%| 100.0% .0% .0x% .0%| 100.0% .0% .0% .0%| 100.0% .0%
FOREIGN NEWS
NONE. - e eeeeeaeunnnns 274 124 150 41 &8 102 38 25 53 74 82 65
................... 36.1%l 35.7%| 36.4%| 51.9%| 39.1%] 36.3%| 30.2%| 25.3%| 40.2%| 36.5%| 33.1%| 36.9%
................... 100.0x1 45.3%| s4.7x| 1s5.0%| 24.8%| 37.2%| 13.9%| 9.4%| 19.3%| 27.0x| 29.9%| 23.7%
RADIO MALTA 1........ 85 30 55 3 8 28 20 28 15 16 28 26
................... 11.2%]  s.exl 13.3%x]  3.8x|  3.4x| 10.0x] 15.9%] 28.3%] 11.4x] 7.9 11.3%] 14.8%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER ANUG SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17]18 - 30|31 - 50|51 - 65]OVER 65| AB ¢1 c2 DE

................... 100.0%] 35.3%] 64.7% 3.5% 7.4%| 32.9%| 23.5%| 32.9%] 17.6%| 18.8%] 32.94] 30.6%
RADIO MALTA 2........ 26 13 13 2 @ 9 5 1 4 10 7 5

................... 3.4% 3.7% 3.2% 2.5% 5.2% 3.24% 4. 0% 1.0% 3.0% 4.9% 2.8% 2.8%

................... 100.0%] 50.0%] 50.0% 7.7%] 34.6%| 34.6%] 19.2% 3.8%| 15.4%| 38.5%] 26.9%} 19.2%
RADIO SUPER 1........ 155 75 80 9 31 57 32 26 11 42 61 41

................... 20.4%] 21.6%| 19.4%| 11.4%] 17.8%x] 20.3%| 25.4%] 26.3% 8.3%] 20.7%] 24.6%] 23.3%

................... 100.0%| 48.4%| 51.6% 5.8%] 20.0%] 36.8%| 20.6%f 16.8% 7.4%]  27.1%] 39.4%] 26.5%
RADIO 101......nuu... 76 33 43 8 18 26 14 10 20 17 25 14

................... 10.0% 9.5%] 10.4%{ 10.1%] 10.3% 9.3%| 11.1%] 10.1%} 15.2% 8.4%] 10.1% 8.0%

................... 100.0%| 43.4%| 56.6%] 10.5%] 23.7%| 34.2%| 18.4%] 13.2%] 26.3%] 22.4%| 32.9%| 18.4%
ISLAND SOUND......... 1" 5 [ 1 [ 3 0 1 3 4 3 1

................... 1.4% 1.4% 1.5% 1.3% 3.4% 1.1% 0% 1.0% 2.3% 2.0% 1.2% 6%

................... 100.0%]  45.5%| 54.5% 9.1%| 54.5%] 27.3% 0% 9.1% 27.3%} 36.4%| 27.3% 9.1%
BAY RADIO............ 18 1 7 7 7 4 1] 0 2 é 7 3

................... 2.4% 3.2% 1.7% 8.9% &.0% 1.4% 0% 0% 1.5% 3.0% 2.8% 1.7%

................... 100.0%| 61.1%] 38.9%| 38.9%] 38.9%| 22.2% 0% L0%E 11.1%) 33.3%0 38.9%f 16.74
RTK.oeveerunancanonnna 46 21 25 0 2 27 12 5 12 13 15 6

................... 6.1% 6.1% 6.1% 0% 1.1% 9.6% 9.5% 5.1% 9.1% 6.4% 6.0% 3.4%

................... 100.0%| 45.7%| 54.3% 0% &.3%1 58.7%] 26.1%| 10.9%] 26.1%] 28.3%| 32.6%| 13.0%
LIVE FM.voeeeinnennn 22 12 10 1 4 10 4 3 3 4 7 8

................... 2.9% 3.5% 2.4% 1.3% 2.3% 3.6% 3.2% 3.0% 2.3% 2.0% 2.8% 4.5%

................... 100.0%| 54.5%f 45.5% 4.5%] 18.2%2! 45.5%] 18.2%] 13.6%] 13.6%| 18.2%] 31.8% 36.4%
SMASH. . ..o 35 17 18 [ 19 9 1 0 7 12 12 4

................... 4.6% 4.9% 4. 4% 7.6%1 10.9% 3.2% 8% 0% 5.3% 5.9% 4.8% 2.3%

................... 100.0%| 48.6%) 51.4%| 17.1%] 54.3%| 25.7% 2.9% Loxl 20.0%] 34.3%] 34.3%| 11.4%
RADIO CALYPSO........ 1 6 5 1 4 [ 0 0 2 5 1 3

................... 1.4% 1.7% 1.2% 1.3% 2.3% 2.1% 0% .0% 1.5% 2.5% A% 1.7%

................... 100.0% 54.5%| 45.5% 9.1%| 36.4%] 54.5% . 0% L0%| 18.2%] 45.5% 9.1%} 27.3%
CURRENT

AFFAIRS/ARALYSIS

PROGRAMMES
NONE.. coenocnnnnnnnn 521 225 296 60 115 189 85 72 99 135 164 123
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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TABLE 6.3-2: RADIO STATION COMPARISGN ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65]|OVER 65| AB c1 c2 DE
................... 68.6%F 64.8%] 71.8%] 75.9%| 66.1%| 67.3%] 67.5%| 72.7%] 75.0%] 66.5%)] 66.1%] 69.9%
................... 100.0%| 43.2%| 56.8%] 11.5%) 22.4%] 36.3%] 16.3%] 13.8%| 19.0%| 25.9%| 31.5%] 23.6%
RADIO MALTA 1........ 31 18 13 0 3 12 9 7 [ 7 9 9
................... 4.1% 5.2% 3.2% 0% 1.7% 4.3% 7.1% 7.1% 4.5% 3.4% 3.6% 5.1%
................... 100.0%| 58.1%] 41.9% .0% 9.7%] 38.7%] 29.0%| 22.6%] 19.4%| 22.6%]| 29.0%| 29.0%
RADIO MALTA 2........ 7 5 2 0 3 1 2 1 1 2 2 2
................... 9% 1.4% 5% 0% 1.7% A% 1.6% 1.0% 8% 1.0% .8% 1.1%
................... 100.0%] 71.4%| 28.6% 0%| 42.9%] 14.3%] 28.6%] 14.3%] 14.3%| 28.6%] 28.6%| 28.6%
RADIO SUPER 1........ 85 43 42 [ 18 32 18 11 6 25 34 20
................... 11.2%) 12.4%] 10.2% 7.6%F 10.3%| 11.4%] 14.3%] 11.1% 4.5%] 12.3%F 13.7%] 11.4%
................... 100.0%] 50.6%] 49.4% 7T.1%1 21.2%| 37.6%] 21.2%] 12.9% TA%] 29.4%| 40.0%] 23.5%
RADIO 101.....c..otn 30 9 21 3 7 12 4 4 9 8 10 3
................... 4.0% 2.6% 5.1% 3.8% 4.0% 4.3% 3.2% 4.0% 6.8% 3.9% 4.0% 1.7%
................... 100.0%| 30.0%| 70.0%] 10.0%} 23.3%] 40.0%| 13.3%| 13.3%| 30.0%| 26.7%] 33.3%| 10.0%
ISLAND SOUND......... 1 0 1 0 1 0 0 0 0 0 0 1
................... A% .0% 2% 0% 6% . 0% 0% 0% 0% 0% .0% 6%
................... 100.0% .0%] 100.0% .0%| 100.0% 0% 0% .0% .0% 0% L0%] 100.0%
BAY RADIO............ &4 _ & 0 1 2 1 0 0 0 2 0 2
................... 5% 1.2% . 0% 1.3% 1.1% 4% 0% .0% .0% 1.0% 0% 1.1%
................... 100.0%| 100.0% L0%] 25.0%| 50.0%] 25.0% 0% 0% .0%}] 50.0% .0%f 50.0%
RTK. e iininicenannn 23 11 12 0 2 15 4 2 3 8 7 5
................... 3.0% 3.2% 2.9% .0% 1.1% 5.3% 3.2% 2.0% 2.3% 3.9% 2.8% 2.8%
................... 100.0%] 47.8%| 52.2% .0% 8.7%] 65.2%| 17.4% 8.7%| 13.0%| 34.8%] 30.4%] 21.7%
LIVE FM..coeerrennnnn 41 24 17 é 15 14 4 2 5 9 18 9
................... 5.4% 6.9% 4.1% 7.6% 8.6% 5.0% 3.2% 2.0% 3.8% 4. 0% 7.3% 5.1%
................... 100.0%| 58.5%| 41.5%| 14.6%] 36.6%] 34.1% 9.8% 4.9%1 12.2%] 22.0%| 43.9%| 22.0%
SMASH. .....vnennenns B 9 4 5 2 4 3 0 0 3 5 1 0
................... 1.2% 1.2% 1.2% 2.5% 2.3% 1.1% 0% 0% 2.3% 2.5% A% .0%
.................. .| 100.0%] 44&.4%] 55.6%] 22.2%] 4&.4%] 33.3% . 0% .0%] 33.3%| 55.6%] 11.1% 0%
RADIO CALYPSO....... i 4 2 2 0 2 2 0 0 0 2 1 1
.................. ‘ 5% 6% .5% 0% 1.1% T% .0% 0% 0% 1.0% A% 6%
................... 100.0%] 50.0%f 50.0% .0%] 50.0%] 50.0% 0% .0% L0%| 50.0%| 25.0%] 25.0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTABES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AKD SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 38|31 - 50§51 - 65|OVER 65| AB c1 c2 DE
RADJU MAS............ 3 2 1 1 2 0 0 0 0 0 2 1
................... A% .6% . 2% 1.3% 1.4% .0% . 0% 0% 0% .0% .8% .6%
frecesrrasanaan eeeo ) 100.0%| 66.7%] 33.3%| 33.3%} 66.7% 0% .0% 0% 0% LX) 66.7%| 33.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN YO RADIC




Table 6.4-1.1: TV Channel Preferences for Different Programme Sectors (1996)

TVUM SUPER1 SMASH RAI MEDIASET OTHER  SATELLITE NONE

iDocumemanes . 100.00
‘Current Affalrs|  12.20 0.20 6.50 100.00
34.80 0.20 4,10 100.00
10.00 0.10 36.00 100.00
100.00
6.50 1.50 6.30
24.30 0.10 2.40 100.00
17.80 0.00 3.00 100.00
21.40 6,00 5 0.10 4.30 100.00
9.60 iy X K 0.00 9.00 100.00
28.60 =540 0.00 2.20 100.00
7.40 0.00 3.20 100.00

Table 6.4-2: TV Channel Preferences for Different Programme Sectors (1997)

TVM ~ SUPER1 SMASH RAl . MEDIASET OTHER  SATELLITE NONE TOTAL

%
100.00
100.00
100.00
100.00
100.00
. 100.00
‘Dacumentaries 56 0.3 2.2 100.00
-Current Affales - 7.0 0.1 2.4 100.00
-Discussions & 21.1 0.9 3.6 100.00
2.1 38 0.2 88 273 o5 56 516 | 10000
06 1.1 56 13 36 32 9.4 ~75.3 | 100.00
26.6 3.2 0.0 05 0.4 01 0.6 686 | 100.00
11.3 5.8 0.0 3.0 0.2 . 0.0 1.9 71,9 | 100.00
12.1 5.6 0.1 0.9 0.5 - 0.0 1.6 ~79.4 | 100.00
59 4.7 0.1 1.4 34 0.2 2.6 81.7 | 100.00
17.3 3.7 0.0 1.3 0.0 0.0 0.2 716 | 100.00
Finance 57 0.7 0.0 2.8 0.7 0.2 1.9 88.1 | 10000




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.4-1z TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE {12 - 17{18 - 3031 - 50|51 -~ 65]OVER 65| AB €1 c2 DE
TOTAL....ccvrnencnn.. 949 465 484 109 247 345 156 122 175 259 308 207
LOCAL NEWS
NONE.........oovnnens 150 78 72 29 3% 63 16 6 28 44 44 34
................... 15.8%] 16.8%x] 14.9%] 26.6%| 16.6%] 18.3%] 10.3% 4.9%] 16.0%] 17.0%] 14.3%| 16.4%
................... 100.0%] 52.0%] 48.0%| 19.3%] 24,.0%] 42.0%] 10.7% 4.0%] 18.7%) 29.3%| 29.3%| 22.7%
TVM. i iiieii i e 571 263 308 61 118 207 103 82 124 161 175 111
................... 60.2%| 56.6%] 63.6%| 56.0%| 54.4%| 60.0%] 66.0%| 67.2%| 70.9%| 62.2%| 56.8%] 53.6%
................... 100.0%| 46.1%| 53.9%] 10.7%| 20.7%| 36.3%| 18.0%| 14.4%| 21.7%] 28.2%| 30.6%| 19.4%
SUPER 1 TV........... 223 120 103 19 61 74 37 32 22 52 87 62
................... 23.5%] 25.8%| 21.3%| 17.4%| 28.4%| 21.4%] 23.7%| 26.2%| 12.6%] 20.1%| 28.2%] 30.0%
................... 100.0%| 53.8%| 46.2% 8.5%) 27.4%| 33.2%] 16.6%| 14.3% 9.9%] 23.3%) 39.0%| 27.8%
SMASH TV............. 1 1 0 0 0 1 0 0 1 0 0 0
................... A% 2% 0% .0% 0% 3% .0% .0% .6% 0% .0% . 0%
................... 100.0%| 100.0% .0% 0% .0%] 100.0% .0% .0%] 100.0% 0% 0% 0%
RAI STATIONS......... 2 1 1 0 1 0 (1 1 0 2 0 0
................... 2% .2% 2% .0% .5% .0% 0% .8% 0% .8% 0% 0%
................... 100.0%] 50.0%f 50.0% .0%] 50.0% 0% .0%] 50.0% .0%] 100.0% 0% 0%
MEDIASET CHANNELS. 1 1 0 0 1 0 0 0 0 0 1 (]
................... A% .2% .0% .0% 5% .0% 0% .0% 0% .0% 3% 0%
................... 100.0%} 100.0% 0% .0%] 100.0% .0% .0% .0% 0% .0%] 100.0% .0%
SATELLITE STATIONS 1 1 0 0 0 0 0 1 0 0 1 0
................... A% .2% .0% .0% 0% 0% .0% .8% 0% . 0% .3% .0%
................... 100.0%| 100.0% 0% .0% 0% 0% .0%] 100.0% 0% .0%| 100.0% 0%
FOREIGN NEWS
NONE......covnnnaannn 192 102 90 33 &7 77 23 12 35 52 60 45
................... 20.2%] 21.9%| 18.6%| 30.3%] 21.7%| 22.3%] 14.7% 9.8%] 20.0%| 20.1%] 19.5%| 21.7%
................... 100.0%| 53.1%| 46.9%] 17.2%| 24.5%] 40.1%| 12.0% 6.3% 18.2%| 27.1%] 31.3%] 23.4%
TVM. e iiicneeaies 299 125 174 26 63 99 52 59 46 70 107 76
................... 31.5%] 26.9%] 36.0%| 23.9%] 29.0%| 28.7x| 33.3%| 48.4%] 26.3%| 27.0%| 34.7X 36.7%
................... 100.0%| 41.8%| 58.2% 8.7%| 21.1%| 33.1%| 17.4%| 19.7%| 15.4%] 23.4%| 35.8%| 25.4X
SUPER 1 TV........... 118 52 66 7 20 40 28 23 7 21 52 38
................... 12.4%| 11.2%] 13.6% 6.4% 9.2%] 11.6%| 17.9%] 18.9% 4.0% 8.1%| 16.9%] 18.4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.4-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE {12 - 17|18 - 30|31 - 5051 - 65|OvER &5] AB c1 €2 DE
................... 100.0%] 44.1%] 55.9%] 5.9%| 16.9%] 33.9%| 23.7%] 19.5%] 5.9%| 17.8%| 44.1%| 32.2%
RAI STATIONS......... 168 89 79 16 34 70 29 19 50 53 44 21
................... 17.7%) 19.1%| 16.3%] 14.7%] 15.7%| 20.3%| 18.6x| 15.6%| 28.6%| =20.5%] 14.3%] 10.1x
................... 100.0%| 53.0%| 47.0%] 9.5%] 20.2%| 41.7%] 17.3%] 11.3%| 29.8%| 31.5%| 26.2%| 12.5%
MEDIASET CHANNELS.... 89 47 42 16 38 20 13 4 15 28 28 18
................... 9.4%] 10.1%] 8.7%] 14.7%| 16.¢x%| s5.8%| 8.3%| 3.3%] 8.6%] 10.8%| 9.1%] 8.7%
................... 100.0%] 52.8%] 47.2%| 18.0%| 40.4%| 22.5%] 14.6%] 4.5%| 16.9%| 31.5%| 31.5%} =20.2%
SATELLITE STATIONS... 83 50 33 1 17 39 1 5 22 35 17 9
................... 8.7x| 10.8%| 6.8%] 10.1%| 7.8%| 11.3%| 7.1x] 4.1x| 12.6x] 13.5%] 5.5%] 4.3%
................... 100.0%| 60.2%| 39.8%] 13.3%| 20.5%| 47.0%) 13.3%] 6.0%] 26.5%| 42.2%| 20.5% 10.8%
SPORTS
NONE...ueecineenrnnns 521 170 351 52 104 184 95 86 87 129 175 130
................... 54.9%] 36.6%| 72.5%| 47.7%] 47.9%] 53.3%| 60.9%] 70.5%| 49.7%| 49.8%| 56.8%| 62.8%
................... 100.0%| 32.6%| 67.4%| 10.0%} 20.0%] 35.3%| 18.2x%} 16.5%| 16.7%| 24.8%| 33.6%] 25.0%
TVMe e eeeeeeeraenns 92 54 38 9 28 35 13 9 16 26 27 23
................... 9.74] 11.6%| 7.9%] 8.3%| 12.0%| 10.1%] 8.3%| 7.4%] 9.1%| 10.0%| 8.8%] 11.1%
................... 100.0%| s58.7%| 41.3%] 9.8%xl 28.3%| 38.0%] 14.1%| 9.8%{ 17.4x| 28.3%| 29.3%| 25.0%
SUPER 1 TVouuuunrnn.. 51 27 24 6 16 15 9 5 4 12 28 7
.................. . 5.4 5.8%| s.0%] s.5%| 7.4%| 4.3%] 5.8%| 4.1%]  2.3%|  4.6%| 9.1%| 3.4x%
.................. 1 100.0%] s52.9%| 47.1%| 11.8%] 31.4%| 29.4%] 17.6x| 9.8%| 7.8%| 23.5%| 54.9%| 13.7%
SMASH TV..eeinvnnnns i 8 3 5 1 2 4 1 0 2 0 4 2
................... .8% L6%) 1.0% .9% 9%l 1.ex 6% 0%l 1% L0l 1.3%) 1.0%
................... 100.0%| 37.5%| 62.5%| 12.5%| 25.0%] 50.0%| 12.5% .0%| 25.0% .0%] 50.0%| 25.0%
RAI STATIONS........ . 95 75 20 9 19 42 14 1 21 35 25 14
.................. 1 10.0%| 16.1%]  4.1%|  8.3x| 8.8x%] 12.2%| 9.0%] 9.0%| 12.0%| 13.5%| 8.1%] 6.8%
................... 100.0%] 78.9xl 21.1%| 9.5%] 20.0%| 44.2%| 14.7%] 11.6%] 22.1%| 36.8%| 26.3%] 14.7%
MEDIASET CHANMELS...: 72 55 17 16 23 23 6 4 13 18 25 16
.................. . 7.6%| 11.8%| 3.5%| 14.7%| 10.6x| 6.7x| 3.8%| 3.3k} 7.4x| 6.9%] 8.x| 7.7X
.................. N 100.0%| 76.43| 23.6x] 22.2%| 31.9%| 31.9%| 8.3% 5.6%] 18.1%| 25.0%| 34.7%] 22.2%
OTHER ITALIAN
STATIONS......... . 15 11 4 3 4 5 2 1 5 7 2 1
.................. . 1.6%] 2.4% 8%l 2.8%x)  1.8x]  1.ax|  1.3x 8% 2.9%|  2.Tx 6% .5%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.4-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
~ BY AGE, GENDER AKD SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE [12 - 17|18 ~ 30[31 - 50|51 - 65|OVER 65 AB c1 c2 DE
................... 100.0%| 73.3%] 26.7%] 20.0%] 26.7%] 33.3%] 13.3% 6.7%| 33.3%| 46.7%f 13.3% 6.7%
SATELLITE STATIONS 95 70 25 13 23 37 16 [ 27 32 22 14
................... 10.0%| 15.1% 5.2%] 11.9%] 10.8% 10.7%} 10.3% & .9%] 15.4%] 12.4% 7.1% 6.8%
................... 100.0%| 73.7%| 26.3%] 13.7%] 24.2%| 38.9%] 16.8% 6.3%| 28.4%| 33.7%] 23.2%] 14.74
WEATHER
NONE. .. .eovmvnnuannne 470 232 238 63 106 166 77 58 92 134 144 100
................... 49.5%] 49.9%] 49.2%| 57.8%| 48.8%| 48.1%| 49.4%] 47.5%] 52.6%] 51.7%] 46.8%] 48.3%
................... 100.0%) 49.4%] 50.6%] 13.4%| 22.8%| 35.3%| 16.4%| 12.3%] 19.6%| 28.5%] 30.6%4] 21.3%
TVM. ot iieenns 295 135 160 25 57 109 54 50 57 67 100 7
................... 31.1%] 29.0%] 33.1%| 22.9%| 26.3%] 31.6%| 34.6%} 41.0%| 32.6%] 25.94] 32.5%| 34.3%
................... 100.0%| 45.8%| 54.2% 8.5%1 19.3%| 36.9%] 18.3%] 16.9%| 19.3%] 22.7%] 33.9%| 24.1%
SUPER 1 TV........... 73 32 41 7 19 28 12 7 [ 12 33 22
................... 7.7% 6.9% 8.5% 6.4% 8.8% 8.1% 7.7% 5.7% 3.4% 4.6%| 10.7%] 10.6%
................... 100.0%| 43.8%| 56.2% 9.6%] 26.0%] 38.4%] 16.4% 9.6% 8.2%| 16.4%| 45.2%] 30.1%
RAI STATIONS......... 52 30 22 [ 19 18 5 4 8 21 18 S
................... 5.5% 6.5% 4.5% 5.5% 8.8% 5.2% 3.24% 3.3% &.6% 8.1% 5.8% 2.4%
................... 100.0%| 57.7%| 42.3%| 11.5%] 36.5%] 34.6% 9.6% 7.74] 15.4%| 40.4%| 34.6% 9.6%
MEDIASET CHANNELS. 19 10 9 & 7 5 1 2 [ 2 6 5
................... 2.0% 2.2% 1.9% 3.7% 3.2% 1.4% .6% 1.6% 3.4% .8% 1.9% 2.4%
................... 100.0%| 52.6%| 47.4%] 21.1%} 36.8%] 26.3% 5.3%1 10.5%| 31.6%] 106.5%] 31.6%] 26.3%
SATELLITE STATIONS 40 26 14 4 9 19 7 1 é 23 7 4
................... &.2% 5.6% 2.9% 3.7% &.1% 5.5% 4.5% .8% 3.4% 8.9% 2.3% 1.9%
................... 100.0%| &5.0%] 35.0%f 10.0%| 22.5%| 4&7.5% 17.5% 2.5%] 15.0%| 57.5%| 17.54} 10.0%
FEATURE FILMS
NOKE....ovvucoaonnann . 375 179 196 34 58 131 68 84 86 92 111 86
................... 39.5%] 38.5%| 40.5%| 31.2%| 26.7%| 38.0%] 43.6%| 68.9%| 49.1%| 35.5X| 36.0% 41.5%
.................. o] 100.0%| 47.7%] 52.3% 9.14%| 15.5%] 34.9%| 18.1%] 22.4%| 22.9x%] 24.5%| 29.6%] 22.9%
TVM. et i ciinainnnns . 24 12 12 0 3 14 [ 1 2 4 10 8
................... 2.5% 2.6% 2.5% 0% 1.4% 4. 1% 3.8% .8% 1.1% 1.5% 3.2% 3.9%
.................. .| 100.0%] 50.0%f 50.0% .0%] 12.5%| 58.3%] 25.0% 4.2% 8.3%] 16.7%] 41.7%] 33.3%
SUPER 1 TV...uiennns . 7 4 3 1 0 1 2 3 1 Q 3 3
.................. ) T4 9% 6% 9% .0% .3% 1.3% 2.5% 6% 0% 1.0% 1.4%
FIRST ROW OF PERCENTAGNS = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(cont inued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.4-1: TV STATIOM COMPARISGN ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER ANG SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE [12 - 17118 - 30131 - 50|51 - 65|0VER 65 AB c1 c2 DE
................... 100.0%} 57.1%| 42.9%] 14.3% 0% 14.3%) 28.6%| 42.9%] 14.3% 0%| 42.9%] 42.9%
SMASH TV......cvouvn 1 1 0 0 0 1 0 0 0 0 0 1
................... A% 2% .0% .0% 0% 3% . 0% .0% .0% 0% L0% 5%
................... 100.0%| 100.0% 0% 0% 0% 100.0% 0% 0% 0% 0% .0%] 100.0%
RAI STATIONS......... 113 55 58 8 24 46 20 15 16 33 40 24
................... 11.9%] 11.8%] 12.0% 7.3% 11.4%] 13.3%| 12.8%] 12.3x% 9.1%| 12.7%] 13.0%| 11.6%
................... 100.0%] 48.7%] 51.3% 7.4%] 21.2%1 40.7%] 17.7%| 13.3%| 14.2%| 29.2%} 35.4%| 21.2%
MEDIASET CHANNELS.... 368 185 183 58 117 127 47 19 57 107 127 77
................... 38.8%] 39.8%| 37.8%| 53.2%] 53.9%| 36.8%| 30.1%] 15.6%| 32.6%| 41.3%] 41.2%| 37.2%
................... 100.0%) S50.3%| 49.7%] 15.8%] 31.8%] 34.5%] 12.8% 5.2%] 15.5%] 29.1%| 34.5%| 20.9%
OTHER ITALIAN
STATIONS.......... 5 3 2 2 0 1 2 -0 0 0 2 3
................... .5% 6% A% 1.8% 0% 3% 1.3% . 0% .0% .0% .6% 1.4%
................... 100.0%]| 60.0%] 4&0.0%| 40.0% L0%] 20.0%] 40.0% 0% 0% .0%] 40.0%| 60.0%
SATELLITE STATIONS. 56 26 30 [ 15 24 11 o 13 23 15 5
................... 5.9% 5.6% 6.24 5.5% 6.9% 7.0% 7.1% 0% 7.4% 8.9% 4.9% 2.4%
................... 100.0%| 46.4%) 53.6%| 10.7%| 26.8%] 42.9%] 19.6% LOX] 23.2%1 41.1%] 26.8% 8.9%
SERIALS/SOAP OPERAS
NONE. . ...ocveinronnns 732 390 342 76 164 269 119 104 147 197 230 158
................... 77.1%| 83.9%] 70.7%| 69.7%| 75.6%| 78.0%| 76.3%| 85.2%} 84.0%] 76.1%x| 74.7%] 76.3%
................... 100.0%| 53.3%| 46.7%] 10.4%] 22.4%| 36.7%f 16.3%] 14.2%] 20.1%] 26.9%] 31.4%]| 21.6X
TVM. ittt vienernnnnes 1" 2 9 1 0 6 & 0 1 2 4 4
................... 1.2% K54 1.9% 9% 0% 1.7% 2.6% 0% 6% 8% 1.3% 1.9%
................... 100.0%] 18.2%} 81.8% 9.1% L0%| 54.5%) 36.4% .0% 9.1%| 18.2%| 36.4%| 36.4%
SUPER 1 TV....c.ue... 2 2 [1} 0 0 1 0 1 0 0 1 1
................... .2% 4% .0% . 0% 0% 3% 0% .8% .0% 0% 3% 5%
.................. «| 100.0%] 100.0% .0% 0% .0%] 50.0% .0%] 50.0% 0% .0%] 50.0%] 50.0%
RAI STATIONS........ f 35 15 20 4 8 13 4 [ & 8 11 12
.................. i 3.7% 3.2% 4.1% 3.7% 3.7% 3.8% 2.6% &.9% 2.3% 3.1% 3.6% 5.8%
.................. O 100.0%| 42.9%] 57 M%) 11.4%| 22.9%) 37.4%] 11.4%) 1T7.1%|  11.4%)  22.9% 31.4%) 34.3%4
MEDIASET CHANNELS...: 155 49 106 27 43 48 26 11 21 43 59 32
.................. . 16.3%] 10.5%) 21.9%] 24.8%| 19.8%] 13.9%| 16.74 9.0%] 12.0%| 16.6%] 19.2%| 15.5%
FIRST ROW OF PERCENTAGEk = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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TABLE 6.4-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC &ROUP
MALE |FEMALE |12 - 17]18 - 30|31 - 50{51 - 65]OVER 65| AB ¢1 €2 DE

................... 100.0%] 31.6%| 68.4%] 17.4%| 27.7%] 31.0%] 16.8% 7.9%] 13.5%] 27.7%] 38.1%] 20.6X
OTHER ITALIAN

STATIONS.......... 3 1 2 0 2 1 0 e 0 2 1 0

................... 3% 2% 4% 0% 9% 3% 0% .0% .0% .8% 3% 0%

................... 100.0%] 33.3%| 66.7% 0% 66.7T%] 33.3% . 0% 0% 0% 66.7%]  33.3% .0%
SATELLITE STATIONS... 11 6 5 1 0 7 3 0 2 7 2 0

................... 1.2% 1.3% 1.0% 9% . 0% 2.0% 1.9% 0% 1.1% 2.7% .6% .0%

................... 100.0%] 54.5%f 45.5% 9.1% 0%} 63.6%| 27.3% L0%| 18.2%] 63.6%] 18.2% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE &4.4: WHO WATCHES TV
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONDNIC GROUP
MALE |FEMALE |12 - 17]18 - 30|31 - 50{51 - &5|DVER 65| AB c1 €2 DE
TOTAL..c.vnnnacaanns 1001 482 519 114 225 362 166 134 185 273 322 221
WATCH TV............. 949 465 484 109 217 345 156 122 175 259 308 207
................... 94.8%] 96.5%| 93.3%] 95.6%f 96.4%] 95.3%| 94.0%| 91.0%| 94.6%| 94.9%| 95.7%| 93.7x%
................... 100.0%| 49.0%] 51.0%] 11.5%| 22.9%| 36.4%| 16.4%| 12.9%| 18.4%| 27.3x%| 32.5%| 21.8%
DO NOT WATCH TV...... 52 17 35 5 8 17 10 12 10 14 14 14
................... 5.2% 3.5% 6.7% 4.4% 3.6% 4. T4 6.0% 9.0% 5.4% 5.1% 4.3% 6.3%
................... 100.0%] 32.7%] 67.3% 9.6%| 15.4%) 32.7x] 19.2%| 23.1%| 19.2%| 26.9%| 26.9%| 26.9%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

ALL



TABLE 6.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

- BY AGE, GENDER AN) SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE [FEMALE }12 - 17|18 - 30|31 - 50|51 - 65]OVER 65| AB c1 €2 DE
TOTAL..oceneenaanns 949 465 484 109 217 345 156 122 175 259 308 207
DOCUMENTARIES
NONE................. 472 204 268 69 108 166 63 66 74 124 160 114
................... 49.7%| 43.9%] 55.4%| 63.3%| 49.8%| 48.1%| 40.4%| 54.1%| 42.3%| 47.9%] 51.9%] 55.1%
................... 100.0%| 43.2%) 56.8%| 14.6x| 22.9%| 35.2%| 13.3%] 14.0%| 15.7%| 26.3%] 33.9%| 24.2%
TVM. i 53 27 26 3 8 21 12 9 8 9 21 15
................... 5.6%| 5.8% 5.4% 2.8% 3.7% 6.1% 7.7% 7.4% 6% 3.5% 6.8% 7.2%
................... 100.0%] 50.9%} 49.1% 5.74) 15.1%] 39.6%| 22.6%] 17.0%| 15.1%| 17.0%] 39.6%| 28.3%
SUPER 1 TV........... 73 33 40 4 12 30 14 13 10 19 20 24
................... 7.7% 7.1% 8.3% 3.7% 5.5% 8.7% 9.0%| 10.7% 7% 7.3% 6.5%F 11.6%
................... 100.0%| 45.2%] 54.8% 5.5%| 16.4%| A1.1%] 19.2%] 17.8%F 13.7%| 26.0%| 27.4%| 32.9%
SMASH TV............. 3 2 1 0 1 2 0 0 0 0 1 2
................... .3% 4% 2% .0% 5% .6% .0% .0% .0% 0% .3% 1.0%
................... 100.0%| 66.7%| 33.3% L0%]  33.3%| 66.7% 0% .04 0% L0%] 33.3%| 66.7%
RAI STATIONS......... 199 106 93 17 48 73 36 25 41 50 69 39
................... 21.0%] 22.8%) 19.2%] 15.6%| 22.1%| 21.2%] 23.1%| 20.5%| 23.4%] 19.3%] 22.4%| 18.8%
................... 100.0%] 53,3%| 46.7% 8.54] 24.1%| 36.7%| 18.1%] 12.6%] 20.6%| 25.1%| 34.7%} 19.6%
MEDIASET CHANNELS 21 12 9 4 4 8 3 2 1 8 9 3
................... 2.2% 2.6% 1.9% 3.7% 1.8% 2.3% 1.9% 1.6% .6% 3.1% 2.9% 1.4%
................... 100.0%| 57.1%] 42.94] 19.0%| 19.0%] 38.1%| 14.3% 9.5% 4.8%) 38.1%] 42.9%] 14.3%
OTHER ITALIAN
STATIONS.......... 2 2 0 1 0 0 1 0 0 0 2 0
................... 2% 4% .0% 9% .0% .0% .6% .0% 0% .0% .6% 0%
................... 100.0%| 160.0% .0%] 50.0% 0% .0%]  50.0% .0% .0% .0%} 100.0% 0%
SATELLITE STATIONS... 126 79 47 11 36 45 27 7 41 49 26 10
................... 13.3%] 17.0% 9.7%] 10.1%] 16.6%] 13.0%4] 17.3% 5.7%| 23.4%] 18.9% 8.4% 4.8%
................... 100.0%] 62.7%] 37.3% 8.74] 28.6%| 35.7%f 21.4% 5.6%| 32.5%] 38.9%| 20.6% 7.9%
CURRENT AFFAIRS
NONE.....covunennnnnnn 727 331 396 89 157 260 116 105 131 191 236 169
................... 76.6%| 71.2%] 81.8%| 81.7%| 72.4x| 75.4%| 74.4x| 86.1%| 74.9%| 73.7%| 76.6%| B81.6%
................... 100.0%] 45.5%| 54.5%) 12.2%] 21.6%] 35.8%| 16.0%] 14.4%| 18.0%| 26.3%| 32.5%] 23.2%
TVM. e iee e 66 38 28 1 5 35 16 9 16 12 24 14

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV

(continued)

1



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECOROMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17]18 - 30|31 - 50|51 - 65|over 65| aB ¢ £2 DE
................... 7.0%| 8.2%x| 5.8% cox]  2.3%] 10.1%| 10.3x|  7.4x|  9.1x|  4.ex] 7.8%] 6.8%
................... 100.0%] s57.6%] 42.4%] t1.5%] 7.6%| 53.0%] 24.2%| 13.6%] 24.2%] 18.2%| 36.4x] 2t.2%
SUPER 1 TV.eueennn... 12 8 4 1 2 5 3 1 1 1 7 3
................... 1.3%)  1.7% .8% .9% %l 1.4%] 1.9% .8% .6% A% 2.3%] 14w
................... 100.0%| 66.7%| 33.3x| 8.3%| 16.7%| 41.7x} e2s5.0%x| 8.3%| 8.3%] 8.3%| 58.3%| 25.0%
SMASH TV..oneennnnnn. 1 1 0 0 0 1 0 0 1 0 0 0
................... A% 2% 0% . 0% 0% 3% 0% . 0% 6% 0% 0% . 0%
................... 100.0%] 100.0% .0% 0% .0%| 100.0% .0% .0%] 100.0% .0% .0 .0%
RAT STATIONS......... 68 40 28 7 24 22 91 6 1 19 23 15
................... 7.24]  8.e6x| s5.8%| 6.4x] 11.1%|  6.4x|  s5.8%]  4.9x]  e6.3%] 7.3%| 7.5%] 7.2%
................... 100.0%0 58.8%| 41.2%| 10.3%| 35.3x%| 32.4%| 13.2%] 8.8%] 16.2%] 27.9%| 33.8%] 22.1x
MEDIASET CHANNELS. 23 1 12 & 9 7 2 1 1 9 10 3
................... 2.4%]  2.4%  2.5%]  3.7x|  4.x|]  2.0%]  1.3% .8% 6%l 3.5%|  3.2% 4%
................... 100.0%]| 47.8%] s52.2%| 17.4%| 39.4%] 30.4%| s.7%| 4.3%] 4.3%] 39.1%| 43.5%| 13.0%
OTHER ITALIAN
STATIONS...cvuen.. 1 1 0 0 1 0 0 0 1 0 0 0
................... A% 2% .0% .0% .5% .0% .0x% .0% 6% .0% 0% L0%
................... 100.0%| 100.0% .0% .0%| 100.0% .0% .0% .0%| 100.0% 0% .0% .0%
SATELLITE STATIONS 51 35 16 7 19 15 10 . 0 13 27 : 3
................... s.4x|  7.5%]  3.3x|  6.4x|  s.sx|  4.3x%]  6.4x Joxl 7.4%| 10.4%|  2.6%]  1.4%
................... 100.0%) 68.6%| 31.4%| 13.7%] 37.3%| 29.4%] 19.6% Joxl 25.s%] s2.9%] 1s.7%] 5.9%
DISCUSSIONS
Y | S, 533 248 285 75 110 197 75 76 98 152 159 124
................... 56.2%1 53.3%x| s8.9u| 68.8x%| s0.7%| 57.1x%| 48.1%| 62.3%| 56.0%| 58.7%| 51.6%| 59.9%
.................. A te0.0%l ws.5%] s3.5%] 14.1%] 20.6x] 37.0%| 14.1%] 14.3%| 18.4%| 28.5%| 29.8%| 23.3%
TVMe et eeeeeeneen, . 200 109 91 9 38 78 48 27 42 45 71 42
.................. A 21.1%l 23.4%| 1s.8x|  8.3x%| 17.5%| 22.6x| 30.8%| 22.1%] 24.0%) 17.&x| 23.1%} 20.3%
.................. 1 100.0%| sa.s%| 4s.5%|  4.5x| 19.0x| 39.0%x| 24.0%| 13.5%| 21.0x| 22.5x| 35.5% 21.0%
SUPER 1 TVieeuvnnn.. . 108 53 55 1 36 35 15 1 10 ?u 46 32
................... 11.4%] 11.4%] 11.4%] 10.1%] 16.6x] 10.1x] 9.6%] 9.0%| 5.7x| 7.7 14.9%] 15.5%
.................. A 100.0%| a9.1%] so.9x| 10.2x| 33.3%| 32.4%] 13.9%] 10.2x] 9.3u] 18.5%) 42.6x] 29.6%
SMASH TV....cvcvenns . 9 3 é 1 3 3 1 1 1 & 3 1
FIRST ROW OF PERBENTAGﬂS = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE [12 - 17}18 -~ 30|31 - 50]51 - 65|0VER &5 AB c1 c2 DE

................... . 9% .6% 1.2% 9% 1.4% 9% . 6% .8% 6% 1.5% 1.0% 5%

................... 100.0%) 33.3%) &6.7x%| 11.1%] 33.3%| 33.3%} 11.1%] 11.1%] 11.1%| 44.4%] 33.3%F 11.1%
RAI STATIONS......... 28 14 14 0 10 4 11 3 8 10 8 2

................... 3.0% 3.0% 2.9% .0% 4.6% 1.2% 7.1% 2.5% 4.6% 3.9% 2.6% 1.0%

................... 100.0%| 50.0%| 50.0% 0% 35.7x%| 14.3%| 39.3%F 10.7%| 28.6%)F 35.7%] 28.6% 7.1%
MEDIASET CHANNELS. 34 15 19 7 8 15 1 3 6 13 13 2

................... 3.6% 3.2% 3.9% 6.4% 3.7% 4.3% .6% 2.5% 3.4% 5.0% 4.2% 1.0%

................... 100.0%] 44.1%| 55.9%] 20.6%] 23.5%| 44.1% 2.9% 8.8%) 17.6x%] 38.2%| 38.2%4 5.9%
OTHER ITALIAN

STATIONS.......... 1 1 0 0 1 0 0 0 0 1 0 0

................... 1% 2% .0% .0% 5% 0% 0% .0% 0% 4% . 0% .0%

................... 100.0%| 100.0% .0% 0% 100.0% 0% 0% 0% .0%] 100.0% 0% . 0%
SATELLITE STATIONS 36] 22 14 6 i1 13 5 1 10 14 8 4

................... 3.84 4. 7% 2.9% 5.5% 5.9% 3.8% 3.2% .8% 5.7% 5.4% 2.6% 1.9%

................... 100.0%] 61.1%] 38.9%] 16.74%] 30.6%] 36.1%] 13.9% 2.8%] 27.8%| 38.9%| 22.2%| 11.1%
QUIZZES/GAME

SHOWS /VARIETY

PROGRAMMES
NONE. ..iciivecnnnnans 490 253 237 45 107 181 80 77 102 121 156 m

................... 51.6%] 54.4%] 49.0%| 41.3%| 49.3%} 52.5%] 51.3%F 63.1%] 58.3%| 46.7%| 50.6%| 53.6%

................... 100.0%] 51.6%] 48.4% 9.2%4] 21.8%] 36.9%] 16.3%| 15.7%] 20.8%| 24.7%] 31.8%] 22.7%
TVM. e eeeiiarannmnann 20 12 8 2 3 10 5 0 3 4 8 5

................... 2.1% 2.6% 1.7% 1.8% 1.46% 2.9% 3.2% .0% 1.7% 1.5% 2.6% 2.4%

................... 100.0%| 60.0%] 40.0%| 10.0%| 15.0%| 50.0%|] 25.0% L04] 15.0%| 20.0%] 40.0%} 25.0%
SUPER 1 TV........... 36 15 21 0 1 13 8 4 3 8 10 15

................... 3.8% 3.2% 4.3% 0% 5.1% 3.8% 5.1% 3.3% 1.7% 3.1% 3.2% 7.2%

................... 100.0%] 41.7%| 58.3% .0%] 30.6%1 36.1%| 22.2%] 11.1% 8.3%| 22.2%) 27.8%| 41.7%
SMASH TV......vvvnnn- 2 1 1 0 0 2 0 0 0 1 1 [1}

................... .2% 2% 2% . 0% 0% .6% 0% 0% 0% 4% .3% 0%

................... 100.0%] 50.0%} 50.0% .0% .0%] 100.0% 0% .0% .0%] 50.0%] 50.0% .0%
RAI STATIONS......... 84 45 39 12 19 29 14 10 12 23 34 15

................... 8.9% 9.7% 8.1%] 11.0% 8.8% 8.4% 9.0% 8.2% 6.9% 8.9%F 11.0% 7.2%

e eenrassaae e 100.0%| 53.6%| 46.4%] 14.3%| 22.6%] 34.5%| 16.7%] 11.9%] 14.3%] 27.4%] 40.5% 17.9%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17{18 - 30|31 - 50|51 - &5|OVER 65| AB c1 €2 DE
MEDIASET CHANNELS.... 259 114 145 41 63 90 39 26 38 77 91 53
................... 27.3%] 24.5%] 30.0%] 37.6% 29.0%| 26.1%| 25.0%] 21.3%| 21.7%| 29.7%] 29.5%| 25.6%
.................... 100.0%| 44.0%] 56.0%] 15.8%| 24.3%| 34.7%] 15.1%] 10.0%| 14.7%| 29.7%] 35.1%| 20.5%
OTHER ITALIAN
STATIONS.......... 5 0 5 2 0 2 1] 1 2 2 0 1
................... 5% 0% 1.0% 1.8% 0% 6% 0% .8% 1.1% 8% 0% 5%
................... 100.0% .0%] 100.0%| 40.0% 0% 40.0% .0%| 20.0%| 40.0%x] 40.0% .0%] 20.0%
SATELLITE STATIONS... 53 25 28 7 14 18 10 4 15 23 8 7
................... 5.6% 5.4% 5.8% 6.4% 6.5% 5.2% 6.4% 3.3% 8.6% 8.9% 2.6% 3.4%
................... 100.0%| 47.2%| 52.8%] 13.2%| 26.4%| 34.0%] 18.9% 7.5%] 28.3%] 43.4%| 15.1%] 13.2%
MUSIC VIDEO-CLIPS
NONE......covvvnennnn 715 339 376 56 137 276 138 114 138 186 227 164
................... 75.3%| 72.9%) 77.7%} 51.4%| 63.1%| 78.3%| 88.5%] 93.4%| 78.9%| 71.8%| 73.7%| 79.2%
................... 100.0%] 47.4%] 52.6% 7.8%] 19.2%) 37.8%| 19.3%] 15.9%] 19.3x%| 26.0%| 31.7%] 22.9%
B [ [3 2 0 0 [ 0 0 1 3 1 1
................... 6% 9% A% 0% .0% 1.7% 0% 0% 6% 1.2% 3% 5%
................... 100.0%] 66.7%] 33.3% 0% L0%] 100.0% 0% 0% 16.7%) 50.0%] 16.7%] 16.7%
SUPER 1 TV.....nc.... 10 4 ] 1 3 3 2 1 1 2 5 2
................... 1.1% 9% 1.2% 9% 1.4% 9% 1.3% 8% 6% .8% 1.6% 1.0%
................... 100.0%| 40.0%| 60.0%| 10.0%| 30.0%| 30.0%| 20.0%| 10.0%] 10.0%} 20.0%} 50.0%] 20.0X
SMASH TV....cvvuvnnns 53 31 22 13 19 19 2 0 7 18 19 9
................... 5.6% 6.7% & 5%F 11.9% 8.8% 5.5% 1.3% .0% 4.0% 6.9% 6.2% 4.3%
................... 100.0%| 58.5%| 41.5%] 24.5%] 35.8%| 35.8% 3.8% 0% 13.2%] 34.0%| 35.8%| 17.0%
RAI STATIONS......... 12 [ 6 2 2 5 1 2 1 1 7 3
................... 1.3% 1.3% 1.2% 1.8% 9% 1.4% 6% 1.6% 6% A% 2.3% 1.4%
................... 100.0%| 50.0%} 50.0%| 18.7%f 16.7%] 4&1.7% 8.3%] 16.7% 8.3% 8.3%] 58.3%| 25.0%
MEDIASET CHANNELS 34 21 13 3 7 15 5 4 1 8 16 9
.................. . 3.6% 4.5% 2.7% 2.8% 3.2% 4&.3% 3.2% 3.3% 6% 3.4% 5.2% 4.3%
.................. .| 100.0%] 61.8%] 38.2% 8.8%| 20.6%| 4&4.1%] 14.7%] 11.8% 2.9%| 23.5%| 47.1%| 26.5%
OTHER ITALIAN
STATIONS......... i 30 17 13 9 13 8 0 0 4 7 15 4
.................. . 3.2% 3.7% 2.7% 8.3% 6.0% 2.3% 0% .0% 2.3% 2.1 &.9% 1.9%
.................. .| 100.0%] 56.7%] 43.3%| 30.0%| 43.3%] 26.7% 0% o) 13.3%)] 23.3%| 50.0%] 13.3%
FIRST ROW OF PERCENTAGEh = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AMD SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO0-ECONOHIC GROUP
MALE |FEMALE |12 - 17]18 - 30|31 ~ 50|51 - 65|OVER 65| AB c1 c2 DE
SATELLITE STATIONS... 89 43 46 25 36 19 8 1 22 34 18 15
................... 9.4% 9.2% 9.5%] 22.94| 16.6% 5.5% 5.1% L8%)  12.6%) 13.1% 5.8% 7.2%
................... 100.0%) 48.3%] 51.7%] 28.1%| 40.4%] 21.3% 9.0% 1.1%} 24.7%} 38.2%| 20.2%| 16.9%
PLAYS
NONE..........ivenne. 651 336 315 77 150 231 105 88 142 185 187 137
................... 68.6%1 72.3%| 65.1%] 70.6%| 69.1%| 67.0%] 67.3%] 72.1%| 81.1%] T1.4%] 60.7%] 66.2%
................... 100.0%] 51.6%| 48.4%| 11.8%] 23.0%| 35.5%] 16.1%] 13.5%] 21.8%| 28.4%]| 28.7%] 21.0%
TVM. . iiiieiiieeenn 252 103 149 21 61 98 46 26 26 66 104 56
................... 26.6%] 22.2%) 30.8%| 19.3%| 28.1%| 28.4%) 29.5%| 21.3%4] 14.9%] 25.5%] 33.8%| 27.1%
................... 100.0%] 40.9%] 59.1% 8.3%| 24.2%] 38.9%] 18.3%| 10.3%| 10.3%] 26.2%] 41.3%| 22.2%
SUPER 1 TV........... 30 16 14 8 5 9 3 5 2 5 15 8
................... 3.2% 3.4% 2.9% 7.3% 2.3% 2.6% 1.9% 4.1% 1.1% 1.9% 4.9% 3.9%
................... 100.0%| 53.3%) 46.7%] 26.7%| 16.7%] 30.0%|] 10.0%| 16.7% 6.7%] 16.7%| 50.0%| 26.7%
RAI STATIONS......... 5 4 1 1 1 1 0 2 2 ) 1 2
................... .5% 9% .2% 9% 5% .3% 0% 1.6% 1.1% . 0% 3% 1.0%
................... 100.0%| 80.0%] 20.0%| 20.0%{ 20.0%| 20.0% .0%] 40.0%| 40.0% .0%] 20.0%4)] 40.0%
MEDIASET CHANNELS. 4 1 3 2 0 1 0 1 1 0 0 3
................... 4% .2% 6% 1.8% . 0% 3% .0% .8% 6% 0% 0% 1.4%
................... 100.0%| 25.0%| 75.04| 50.0% L0%] 25.0% L0%]  25.0%] 25.0% .0% 0% 75.0%
OTHER ITALIAN
STATIONS.......... 1 1 0 )] 0 1 0 0 0 1 0 0
................... A% 2% .0% 0% 0% .3% .0% .0% 0% A% 0% 0%
................... 100.0%| 100.0% . 0% . 0% .0%] 100.0% 0% 0% .0%] 100.0% .0% .0%
SATELLITE STATIONS 6 4 2 0 0 4 2 0 2 2 1 1
................... .6% 9% 4% .0% 0% 1.2% 1.3% 0% 1.1% . 8% 3% .5%
................... 100.0%) 66.7%] 33.3% 0% L0%]  66.7%] 33.3% L0%| 33.3%| 33.3%| 16.7%| 16.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.4-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE (12 - 17|18 - 30{31 - 50|51 - 65|QVER 65| AB €1 c2 DE
TOTAL.cceeeaaaaae o 949 465 484 109 217 345 156 122 175 259 308 207
ART & CULTURE
NONE................. 739 360 379 90 161 270 115 103 138 198 242 161
................... T7.9%] T7.4%| 78.3%| 82.6%| 74.2%| 78.3%| 73.7%| 84.4%| 78.9%| 76.4%| 78.6%| 77.8%

................... 100.0%| 48.7%| 51.3%| 12.2%] 21.8%] 36.5%] 15.6%| 13.9%] 18.7x] 26.8%| 32.7%] 21.8%

TWM. e 107 56 51 11 27 39 21 9 14 33 36 24
................... 11.3%] 12.0%] 10.5%] 10.1%| 12.4%] 11.3%| 13.5% 7.4% 8.0% 12.7%| 11.7%] 11.6%
................... 100.0%| 52.3%| 47.74| 10.3%] 25.2%| 36.4%| 19.6% 8.4%] 13.1%] 30.8%] 33.6x%| 22.4%

SUPER 1 TV........... 35 27 28 6 13 20 9 7 5 14 22 14
................... 5.8% 5.8% 5.8% 5.5% 6.0% 5.8% 5.8% 5.74 2.9% 5.4% 7.1% 6.8%
................... 100.0%| 49.1%] 50.9%] 10.9%] 23.6%| 36.4%| 16.4%| 12.7% 9.1%| 25.5%] 40.0%] 25.5%

RAI STATIONS......... 28 14 14 2 7 9 7 3 " [ 6 5
................... 3.0% 3.0% 2.9% 1.8% 3.2% 2.6% 4.5% 2.5% 6.3% 2.3% 1.9% 2.4%
................... 100.0%} 50.0%F 50.0% 7.1% 25.0%] 32.1%| 25.0%4] 10.74| 39.3%] 21.4%| 21.4%] 17.9%

MEDIASET CHANNELS.... 2 1 1 0 1 0 1 0 2 0 0 0
................... 2% .2% 2% L0% 5% 0% 6% 0% 1.1% 0% .0% .0%
................... 100.0%] 50.0%| 50.0% .0%] 50.0% L0%)  50.0% .0%] 100.0% .0% . 0% 0%

SATELLITE STATIONS... 18 7 1 0 8 7 3 0 5 8 2 3
................... 1.9% 1.5% 2.3% 0% 3.7% 2.0% 1.9% . 0% 2.9% 3% .6% 1.4%
................... 100.0%] 38.9%] 61.1% 0% 44.4%] 38.9%] 16.7% 0%} 27.8%)  A4.4%] 11.1%| 16.7%

NONE.......ccovvvenne 751 403 348 95 165 274 113 104 155 209 225 162
................... 79.1%] 86.7%) 71.9%| 87.2%| 76.0%| 79.4%| 72.4%| 85.2%| 88.6%] 80.7x| 73.1%; 78.3%
................... 100.0%| 53.7%| 46.3%] 12.6x| 22.0%] 36.5%| 15.0%] 13.8%| 20.6%| 27.8%] 30.0%] 21.6X

L T 115 30 85 3 26 47 27 12 11 31 46 27
................... 12.1% 6.5%) 17.6% 2.8%| 12.0%] 13.6%| 17.3% 9.8% 6.3%] 12.0%} 14.9%] 13.0%
................... 100.0%| 26.1%) 73.9% 2.6%| 22.6%| 40.9%4] 23.5%| 10.4% 9.6%] 27.0%] 40.0%} 23.5%

SUPER 1 TV........... 53 22 3" 7 16 14 11 5 4 y 28 12
................... 5.6% 4.7%4 6.4% 6.4% 7.4% 4.1% 7.1% 4.1% 2.3% 3.5% 9.1% 5.8%
................... 100.0%| 41.5%] 58.5%| 13.2%] 30.2%| 26.4%| 20.8X 9.4% 7.5%] 17.0%] 52.8%] 22.6%

FIRST ROW OF PERCENTAGEJ = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.4-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |[FEMALE (12 - 17/18 - 3031 - 50|51 - 65]0VER 65| AB c1 c2 DE
................... 100.0% .0%] 100.0% 0% 0% .0% .0%] 100.0% 0% .0% .0%] 100.0%
RAI STATIONS......... 9 3 6 2 3 3 1 0 2 1 4 2
................... 9% 6% 1.2% 1.8% 1.4% 9% 6% .0% 1.1% A% 1.3% 1.0%
................... 100.0%f 33.3%| 66.7%| 22.2%| 33.3%| 33.3%] 11.1% 0% 22.2%| 11.1%]  44.4%| 22.2%
MEDIASET CHANNELS.... 5 2 3 0 1 2 2 0 1 2 2 0
................... .5% 4% .6% .0% 5% 6% 1.3% .0% 6% .8% 6% 0%
................... 100.0%] 40.0%] 60.0% .0%] 20.0%] 40.0%} 40.0% L0%] 20.0%| 40.0%| 40.0% .0%
SATELLITE STATIONS... 15 5 10 2 é 5 2 0 2 7 3 3
................... 1.6% 1.1% 2.1% 1.8% 2.8% 1.4% 1.3% 0% 1.1% 2.7% 1.0% 1.4%
................... 100.0%) 33.3%) 66.7%] 13.3%] 40.0%| 33.3%| 13.3% 0% 13.3%| 46.7%| 20.0%] 20.0%
CHILDREN'S PROGRAMMES
NONE......covveennn.. 775 386 389 68 177 28¢9 128 113 151 213 243 168
................... 81.7%4( 83.0%| 80.4%] 62.4%] 81.6%| 83.8%] 82.1%] 92.6%| 86.3%| 82.2%] 78.9%] 81.2%
................... 100.0%] 49.8%] 50.2% 8.8%| 22.8%| 37.3%] 16.5%| 14.6%] 19.5%| 27.5%| 31.4%| 21.7%
TVM. it cnaens 56 26 30 10 14 19 9 4 10 16 13 17
................... 5.9% 5.6% 6.2% 9.2% 6.5% 5.5% 5.8% 3.3% 5.7% 6.2% 4.2% 8.2%
................... 100.0%) 46.4%)] 53.6%| 17.9%] 25.0%| 33.9%| 16.1% 7.1%] 17.9%| 28.6%] 23.2%] 30.4%
SUPER 1 TV........... 45 21 24 8 14 11 9 3 2 9 25 9
................... 4.7% 4. 5% 5.0% 7.3% 6.5% 3.2% 5.8% 2.5% 1.1% 3.5% 8.1% 4.3%
................... 100.0%| 46.7%| 53.3%] 17.8%] 31.1%| 24.4%| 20.0% 6.7% 4.4%] 20.0%} 55.6%| 20.0%
SMASH TV.....coevunn.. 1 0 1 0 0 0 1 0 0 1 0 1}
................... 1% 0% 2% 0% 0% 0% 6% 0% 0% &% .0% 0%
................... 100.0% .0%] 100.0% L 0% 0% .0%] 100.0% 0% L0%1 100.0% 0% 0%
RAI STATIONS......... 13 7 6 2 3 5 3 0 2 2 [ 3
................... 1.4% 1.5% 1.2% 1.8% 1.4% 1.4% 1.9% 0% 1.1% .8% 1.9% 1.4%
................... 100.0%| 53.8%] 46.2%| 15.4%] 23.1%| 38.5%| 23.1% 0% 15.4%] 15.4%] 46.2%| 23.1%
MEDIASET CHANNELS.... 32 15 17 12 4 13 2 1 4 11 13 4
................... 3.4% 3.2% 3.5%] 11.0% 1.8% 3.8% 1.3% .8% 2.3% 4.2% 4.2% 1.94
................... 100.0%] 46.9%| 53.1%| 37.5%| 12.5%] 40.6% 6.3% T.A%[ 12.5%| 34.4%] 40.6%] 12.5%
OTHER ITALIAN
STATIONS.......... 2 1 1 2 0 0 0 0 0 4] 2 0
................... 2% 2% .2% 1.8% 0% 0% . 0% .0% 0% .0% 6% . 0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.4-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17[18 - 30(31 - 50|51 - 65}OVER 65| AB ¢1 c2 DE
................... 100.0%| 50.0%] 50.0%| 100.0% 0% 0% 0% .0% .0% .0%] 100.0% .0%
SATELLITE STATIONS. 25 9 16 7 5 8 4 1 6 7 é [
................... 2.6% 1.9% 3.3% 6.4% 2.3% 2.3% 2.6% 8% 3.4% 2.7% 1.94 2.9%
................... 100.0%] 36.0%| 64.0%] 28.0%| 20.0%f 32.0%] 16.0% 4.0%) 24.0%| 28.0%| 24.0%] 24.0%
RELIGION
NONE. .. covmvecnnnnnnn 736 368 368 95 177 263 1114 90 138 205 233 160
................... 77.6%| 79.1%| 7re.0x| 87.2x%| s81.6%| 76.2%] 7t.2%| 73.8%] 78.9%| 79.2X| 75.6X| 77.3%
................... 100.0%| 50.0%| 50.0%| 12.9%] 24.0%| 35.7%] 15.1%] 12.2%| 18.8%| 27.9%| 31.7%| 21.7%
8 T 164 75 89 8 32 70 32 22 30 43 55 36
................... 17.3%) 16.1%] 18.4% 7.3%] 14.7%| 20.3%| 20.5%] 18.0%| 17.1%| 16.6%] 17.94} 17.4%
................... 100.0%] 45.7%] 54.3% 4.9%1 19.5%| 42.7%] 19.5%| 13.4%| 18.3%| 26.2%] 33.54%] 22.0%
SUPER 1 TV.....vvunns 35 16 19 6 8 9 8 4 2 8 16 9
................... 3.7% 3.4% 3.9% 5.5% 3.7% 2.6% 5.1% 3.3% 1.1% 3.1% 5.2% 4.3%
................... 100.0%| 45.7%| 54.3% 17.1%| 22.9%| 25.7%] 22.9%] 11.4% 5.7%| 22.9%| 45.7%| 25.7%
RAI STATIONS......... 12 5 7 1 0 1 5 6 4 3 3 2
................... 1.3% 1.1% 1.4% .0% 0% . 3% 3.2% h.9% 2.3% 1.2% 1.0% 1.0%
................... 100.0%] 41.7%| 58.3% 0% 0% 8.3%| 41.7%} 50.0%| 33.3%] 25.0%| 25.0%| 16.7%
SATELLITE STATIONS. 2 1 1 1 0 2 0 0 1 0 1 [1}
................... 2% 2% .2% 0% .0% .6% .0% .0% 6% .0% 3% .0%
................... 100.0%| 50.0%] 50.0% .0% .0%] 100.0% .0% .0%] 50.0% L0%] 50.0% .0%
BUSINESS/FINANCE
NONE. ....coinrnnnnnnn 836 399 437 95 182 309 137 113 155 229 264 188
................... 88.1x%| 85.8%| 90.3%| s7.2%| 83.9%| 89.6%] 87.8%| 92.6%| 88.6X| 88.4% 85.7%] 90.8%
................... 100.0%] 47.7% 52.3%| 11.4%| 21.8%] 37.0%| 16.4%] 13.5%] 18.5%] 27.4% 31.6%] 22.5%
TVM. e e ieeeeiinnanns 54 32 22 3 13 21 10 7 1" 13 25 5
.................. . 5.7% 6.9% 4.5% 2.8% 6.0% 6.1% 6.4% 5.7% 6.3% 5.0% 8.1% 2.4%
.................. .1 100.0%] 59.3%] 40.7% 5 6x| 24.1%) 38.9x| 18.5%| 13.0%] 20.4%] 24.1%] 46.3% 9.3%
SUPER 1 TV.......... . 7 3 4 1 3 0 2 1 1 1 2 3
................... T% .6% .8% 9% 1.4% . 0% 1.3% 8% .6% &% 6% 1.4%
................... 100.0%| 42.9%] 57.1%| 14.3%] 42.9% 0wl 28.6%x| 14.3%| 14.3%] 14.3%] 28.6%] 42.9%
RAI STATIONS......... 25 14 11 4 12 8 1 0 2 [ 10 7
................... 2.6% 3.0% 2.3% 3.7% 5.5% 2.3% . 6% 0% 1.1% 2.3% 3.2% 3.4%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE &.1: WHO LISTENS TO RADIO
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17{18 - 30|31 - 50{51 - &5|0VER 65 AB c1 €2 DE

TOTAL..cennincaannan 1001 482 519 114 225 362 166 134 185 273 322 221
LISTEN TO THE RADIO.. 759 347 412 79 174 281 126 929 132 203 248 176

................... 75.8%) 72.0%| 79.4%| 69.3% 77.3%] 77.6x| 75.9%) 73.9%| 71.4%| T4.4%) 77.0%| 79.6%

................... 100.0%| 45.7%| 54.3%] 10.4%| 22.9%} 37.0%] 16.6%| 13.0%] 17.4%) 26.7x%| 32.7%| 23.2x%
DO NOT LISTEN TO THE

RADIO............. 242 135 107 35 51 81 40 35 53 70 74 45

................... 26.2%| 28.0%| 20.6%| 30.74% 22.7%] 22.4%| 24.1%| 26.1%] 28.6%| 25.6%| 23.0%| 20.4%

................... 100.0%] 55.8%f 44.2%] 14.5%| 21.1%| 33.5%| 16.5%| 14.5%| 21.9%| 28.9%) 30.6%| 18.6%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

ALL



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 4.2: AVERAGE NUMBER OF HOURS RADIO IS LISTENED TO

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17|18 - 30{31 - 50}51 - 65|OVER 65| AB c1 c2 DE
TOTAL. .o eeenieaaaa 759 347 412 79 174 281 126 99 132 203 248 176
K3A
VARIES CONSIDERABLY.. 37 10 27 4 9 12 4 8 5 13 12 7
................... &.9% 2.9% 6.6% 5.1% 5.2% 4.3% 3.2% 8.1% 3.8% 6.4% 4.8% 4.0%
................... 100.0%) 27.0%f 73.0%| 10.8%] 24.3%] 32.4%] 10.8%} 21.6%| 13.5%| 35.1%| 32.4%] 18.9%
ONE......covvuvinnn.. 211 120 91 30 54 72 3 24 47 58 64 42
................... 27.8%] 34.6x) 22.1%] 38.0%) 31.0%| 25.6%] 24.6%] 24.2%} 35.6% 28.6%] 25.8%| 23.9%
................... 100.0%] 56.9%4f 43.1%] 14.2%] 25.6%| 34.1%] 14.7%4] 11.4%] 22.3%| 27.5%] 30.3%| 19.9%
TWO. ..ottt i 128 69 59 21 28 52 18 9 20 40 38 30
................... 16.9%) 19.9%] 14.3%] 26.6%] 16.1%] 18.5%| 14.3% 9.1%] 15.2%| 19.7%] 15.3%] 17.0%
................... 100.0%| 53.9%) 46.1%] 16.4%] 21.9%4] 40.6%| 14.1% 7.0% 15.6%] 31.3%| 29.74] 23.4%
THREE.......cocavnnnn- 109 50 59 12 26 42 19 10 23 32 30 24
................... 16.4%| 14.4%] 14.3%] 15.2%] 14.9%] 14.9%4| 15.1%] 10.1%| 17.4%| 15.8%| 12.1%] 13.6%
................... 100.0%| 45.9%| 54.1%] 11.0%] 23.9%| 38.5%) 17.4% 9.2% 21.1%] 29.4%| 27.5%| 22.0%
FOUR....ccvvrvnnnnnns 86 37 49 7 18 35 13 13 9 16 40 21
................... 11.3%] 10.7%] 11.9% 8.9%] 10.3%] 12.5%] 10.3%| 13.1% 6.8% 7.9%F 16.1% 11.9%
................... 100.0%] 43.0%) 57.0% 8.1%] 20.9% 40.7%| 15.1%| 15.1%] 10.5%| 18.6%| 46.5% 24 4%
FIVE...eeeiiiann 39 16 23 2 3 14 13 7 7 8 13 "
................... 5.1% 4.6% 5.6% 2.5% 1.7% 5.0% 10.3% 7.1% 5.3% 3.9% 5.24 6.3%
.................. o] 100.0%] 41.0%] 59.0% 5.1% 7.7%] 35.9%| 33.3%] 17.9%f 17.9%] 20.5%| 33.3%]| 28.2%
SIXeveriennnennnnnns . 29 10 19 2 6 9 8 4 7 7 8 7
.................. ' 3.8% 2.9% 4.6% 2.5% 3.4% 3.2% 6.3% 4.0% 5.3% 3.4% 3.2% 4.0%
.................. o] 100.0%) 34.5%] 65.5% 6.9%| 20.7%| 31.0%| 27.6%] 13.8%| 24.1%| 24.1%| 27.6%] 24.1%
SEVEN.......ccivanan 29 8 21 0 8 13 5 3 4 4 13 8
................... 3.8% 2.3% 5.1% . 0% h.6% 4.6% 4.0% 3.0% 3.0% 2.9% 5.2% 4.5%
................... 100.0%| 27.6%] 72.4% L0%| 27.6%| 44.8%) 17.2%| 10.3%| 13.8%| 13.8%| 44.8%| 27.6%
EIGHT......ivvmnen.n. 28 9 19 0 9 10 5 4 1 9 6 12
................... 3.7% 2.6% 4.6% .0% 5.2% 3.6% &.0% 4.0% .8% 4.0% 2.4% 6.8%
................... 100.0%| 32.1%] 67.9% L0%] 32.1%| 35.7%) 17.94] 14.3% 3.6%| 32.4%| 21.4%)] 42.9%
NIRE.....c.ovvecanans 13 4 9 0 3 5 0 5 3 3 4 3
................... 1.7% 1.2% 2.2% .0% 1.7% 1.8% 0% 5.1% 2.3% 1.9% 1.6% 1.7%
................... 100.0%] 30.8%] 69.2% .0%| 23.1%] 38.5% L0%| z8.5%| 23.1%| 23.1%] 30.8%| 23.1%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

(continued)

1



BROADCASTING AUTHORITY =~ MALTA: MEDIA AUDIT - MARCH 1997

TABLE &.2: AVERAGE NUMBER OF HOURS RADIOQ IS LISTENED TO

= BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30[31 - 50]/51 - 65]0OVER 65| AB 1 c2 DE
113, P 22 8 14 0 7 7 4 4 3 8 7 4
................... 2.9%)  2.3%] 3.4% 0% 4.0%]  2.5%]  3.2%|  4.ox%|  2.3x|  3.9%| 2.8%] 2.3%
................... 100.0%] 36.4%| 63.6% .0%) 31.8%] 31.8x| 18.2x| 18.2%| 13.6%| 36.4%| 31.8%| 18.2%
ELEVEN. . v s veennnn.. 3 0 3 0 1 1 0 1 0 1 1 1
................... 4% . 0% 7% 0% .6% 4% 0% 1.0% 0% 5% 4% 6%
................... 100. 0% .0%| 100.0% .0%| 33.3%] 33.3% .0%]  33.3% .0x] 33.3% 33.3% 33.3%
TWELVE. e v rneennnnn 16 3 13 1 2 8 4 1 3 2 8 3
................... 2.1% 9% 3.2%] 1.3%]  t.1x] 2.8%|  3.2%|  1.o%] 2.3 1.0%|  3.2%| 1.7%
................... 100.0%| 18.8%| 81.3%| 6.3x| 12.5%] s50.0%| 25.0% 6.3%] 18.8%] 12.5%| s0.0%| 18.8%
THIRTEEN. . ... cccunen 3 0 3 0 0 1 0 2 0 0 2 1
................... 4% .0% 7% 0% .0% 4% 0% 2.0% .0% 0% .8% 6%
................... 100.0% .0%| 100.0% 0% L0%|  33.3% 0% 66.7% 0% .0%| 66.7%] 33.3%
FOURTEEN. .. ovennnnn. 3 1 2 0 0 0 2 1 0 o 2 1
................... &% 3% .5% 0% 0% 0% 1.6%]  1.0% 0% .0% .8% 6%
................... 100.0%| 33.3x%] 66.7% 0% 0% 0% 66.7%] 33.3% .0% J0%] 66.7%| 33.3%
FIFTEEN. s oeereeannns 1 0 i 0 0 0 0 1 0 1 0 0
................... A% 0% 2% . 0% 0% 0% 0% 1.0% 0% by .0% 0%
................... 100.0% .0%| 100.0% .0% 0% 0% .0%} 100.0% .0%| 100.0% .0% 0%
STXTEEN. e vnnenennnn 1 1 0 0 0 0 0 1 0 1 0 0
DU - A% 3% 0% 0% 0% .0% 0%l 1.0% .0% .5% 0% 0%
................... [ 100.0%| 100.0% .0% 0% .0% 0% .0%| 100.0% .0%]| 100.0% 0% . 0%
EIGHTEEN. . eernennnns 1 1 0 0 0 0 0 1 0 0 0 1
................... A% 3% 0% .0% . 0% 0% 0%l 1.0% . 0% 0% 0% 6%
................... 100.0%| 100.0% 0% 0% 0% 0% .0%| 100.0% . 0% 0% .0%] 100.0%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

= COLUMN PERCENTAGES

ALL WHO LISTEN TO RADIO




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 4.3: WHERE DO PEOPLE LISTEN TO THE RADIO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17|18 - 30|31 - 50|51 - 65|OVER 65| AB c1 c2 DE
TOTAL. .. oieeeaaas 759 347 412 79 174 281 126 99 132 203 248 176
NO ANSWER............ 32 14 18 3 4 15 3 7 6 13 8 5
................... 4.2% 4.0% 4. 4% 3.8% 2.3% 5.3% 2.4% 7.4% 4.5% 6.4% 3.2% 2.8%
................... 100.0%] 43.8%| 56.3% 9.4%] 12.5%4] 46.9% 9.4%| 21.9%| 18.8%] 40.6%] 25.04] 15.6%
AT HOME.............. 640 271 369 73 129 234 116 88 107 162 216 155
................... 84.3%1 78.1%| 89.6%| 92.4%] T4.1%| 83.3%| 92.1%] 88.9%| 81.1%| 79.8%| 87.1%| 88.1%
................... 100.06%] 42.3%| 57.74] 11.4%] 20.2%| 36.6%| 18.1%| 13.8%| 16.7%| 25.3%| 33.8%| 24.2%
AT WORK.......ovnnnn. 87 58 29 3 41 27 14 2 1" 27 25 24
................... 11.5%] 16.7% 7.0% 3.8%) 23.6% 9.6%F 11.1% 2.0% 8.3%] 13.3%] 10.1%| 13.6%
................... 100.0%} 66.7%) 33.3% 3.4%] 47.1%] 31.0%4] 16.1% 2.3%| 12.6%| 31.0%] 28.7%| 27.6%
IN THE CAR........... 148 104 44 é 63 55 18 [ 42 42 40 24
................... 19.5%] 30.0%| 10.7% 7.6%4F 36.2%] 19.6%] 14.3% 6.1%F 31.8% 20.7%] 16.1%| 13.6%
................... 100.0%| 70.3% 29.7% L 1%) 42.6%| 37.2%| 12.2% & A%) 28.4%| 28.4%] 27.0%| 16.2%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES =

BASE = ALL WHO LISTEN TO RADIC

ROW PERCENTAGES



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.4-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 1718 - 30(31 - 50|51 - &5|0OVER 65| AB c1 €2 DE

................... 100.0%] 56.0%) 44.0%| 16.0%] 48.0%] 32.0% 4&.0% .0% 8.0%] 24.0%| 40.0%] 28.0%
MEDIASET CHANNELS.... 7 4 3 3 1 1 1 1 1 0 4 2

................... T4 9% 6% 2.8% 5% 3% 6% .8% 6% .0% 1.3% 1.0%

................... 100.0%[ 57.1%| 42.9%] 42.9%| 14.3%| 14.3%] 14.3%| 14.3%| 14.3% .04} 57.1%| 28.6%
OTHER ITALIAN

STATIONS.......... 2 2 0 0 4] 1 0 0 1 0 1 0

................... 2% 4% 0% 0% 5% 3% 0% .0x% .6% .0% 3% .0%

................... 100.0%| 100.0% .0% .0%| 50.0%] 50.0% .0% L0%)  50.0% .0%] 50.0% 0%
SATELLITE STATIONS... 18 1" 7 3 5 5 5 0 4 10 2 2

................... 1.9% 2.4% 1.4% 2.8% 2.3% 1.4% 3.2% .0% 2.3% 3.9% .6% 1.0%

................... 100.0%| 61.1%] 38.9%| 16.7%| 27.8%] 27.8%| 27.8% 0%} 22.2%] 55.6%| 11.1%] 11.1%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.5: INTEREST IN BROADCASTING AUTHORITY POLITICAL PROGRAMMES
~ BY GERDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |[FEMALE [12 - 17[18 - 30[31 - 50!51 - 65]0VER 65| AB c1 c2 DE
TOTAL.cveemmcvannanes 1001 482 519 114 225 362 166 134 185 273 322 221
NO ANSWER............ 41 17 24 7 3 13 5 10 6 15 13 7
................... 4. 1% 3.5% &.6% 6.1% 2.7% 3.6% 3.0% 7.5% 3.2% 5.5% &.0% 3.2%
................... 100.0%| 41.5%| 58.5% 17.1x} 14.6x] 31.7%] 12.2%| 24.4x] 14.6%| 36.6% S o3.7x| 17.1%
ALWAYS .......ccuvnnnn 183 97 86 3 25 76 45 34 29 51 64 39
................... 18.3%) 20.1%| 16.6% 2.6%| 11.1%] 21.0%| 27.1%| 25.4%| 15.7%] 18.7%| 19.9%] 17.6%
................... 100.0%| 53.0%] 47.0% 1.6%] 13.7%| 41.5%] 24.6x| 18.6%) 15.8%| 27.9%f 35.0%] 21.3%
SOMETIMES............ 442 224 218 35 113 162 80 52 86 108 149 99
................... 46.2%| 46.5%] 42.0%] 30.7x] s0.2%] 44.8%| 48.2%x] 38.8%| 46.5%] 39.6X] 46.3% b4 8%
................... 100.0%] 50.7%| 49.3% 7.9l 25.6%l 36.7x] 18.1x%| 11.8x] 19.5%| 24.4%| 33.7%F 22.4%
NEVER......covvvnnans 335 144 191 69 81 1M1 36 38 64 99 96 76
................... 33.5%| 29.9%] 36.8%| 60.5%| 36.0%] 30.7%| 21.7%] 28.4x| 34.6%f 36.3% 29.8%] 34.4%
................... 100.0%} 43.0%| 57.0%| 20.6%] 24.2%| 33.1%] 10.7%| 11.3%] 19.1%| 29.6x 28.7%| 22.7%

FIRST ROM OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.6: SUGGESTIONS FOR NEW RADIO PROGRAMMES
-~ BY GENDER, AGE AND SOCIC-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONONIC GROUP
MALE FEMALE {12 - 17|18 - 30|31 - 50}51 - &5|0VER 65 AB c1 c2 DE
TOTAL...ccveeennannn- 759 347 412 79 174 281 126 99 132 203 248 176
NO ANSWER............ 651 297 354 65 154 240 106 86 114 173 208 156
................... 85.8%| 85.6%| 85.9%| 82.3%] 88.5%| 85.4%| 84.1%] 86.9%| 86.4%] 85.2%| 83.9%] 88.6%
................... 100.0%] 45.6%) 54.4% 10.0%| 23.7%| 36.9%] 16.3%] 13.2%| 17.5%| 26.6%| 32.0%} 24.0%
PLAYS IN MALTESE..... 26 7 19 1 1 1" 9 4 2 5 11 8
................... 3.4% 2.0% &.6% 1.3% 6% 3.9% 7.1% 4.0% 1.5% 2.5% 4. 4% 4.5%
................... 100.0%| 26.9%] 73.1% 3.8% 3.8%] 42.3%] 34.6%] 15.4% 7.7% 19.2%] 42.3%] 30.8%
MALTESE LANGUAGE
PROGRAMMES........ 3 1 2 2 0 1 0 0 0 1 2 0
................... A% 3% 5% 2.5% 0% A% 0% .0% .0% 5% .8% 0%
................... 100.0%| 33.3%] 66.7%| 66.7% 0%f 33.3% .0% 0% 0%| 33.3%| 66.7% 0%
MORE CHILDREN’S
PROGRAMMES........ 2 1 1 0 ] 1 0 1 0 1 1 0
................... .3% .3% .2% .0% 0% 4% .0% 1.0% . 0% .5% 4% .0%
................... 100.0%| 50.0%| 50.0% .0% .0%} 50.0% .0%| 50.0% .0%] 50.0%] 50.0% .0%
MALTESE GHANA........ 24 13 11 4 7 8 1 &4 5 7 7 5
................... 3.2% 3.7% 2.7% 5.1% 4.0% 2.8% 8% 4.0% 3.84 3.4% 2.8% 2.8%
................... 400.0%] 54.2%| 45.8%| 16.7%] 29.2%| 33.3% &.2% 16.7%] 20.8%| 29.2%| 29.2%] 20.8x%
MORE MUSIC........... 4 2 2 0 1 1 2 0 1 1 0 2
................... 5% 6% .5% 0% 6% 4% 1.6% .0% 8% .5% . 0% 1.1%
................... 100.0%| 50.0%| 50.0% .0%| 25.0%| 25.0%| 50.0% .0%] 25.0%] 25.0% .0%] 50.0%
MALTESE NOVELS....... 7 7 0 2 1 [ 0 0 0 2 5 0
................... .9% 2.0% 0% 2.5% 6% 1.4% 0% .0% .0% 1.0% 2.0% .0%
.................. .| 100.0%| 100.0% 0%l 28.6%] 14.3%] 57.1% 0% 0% 0% 28.6%] 71.4% 0%
MORE SPORTS......... . 7 3 4 0 2 2 3 0 2 3 1 1
.................. . .9% .9% 1.0% .0% 1.1% 7% 2.4% 0% 1.5% 1.5% 4% 6%
.................. .| 100.0%) 42.9%] 57.1% L0%] 28.6%] 28.6%] 42.9% 0%l 28.6%| 42.9%] 14.3%] 14.3%
MORE PROGRAMMES ON
MALTESE CULTURE... 23 11 12 2 3 12 5 1 7 7 é 3
.................. P 3.0% 3.2% 2.9% 2.5% 1.7% &.3% 4.0% 1.0% 5.3% 3.4% 2.4% 1.7%
.................. L 100.0%| 47.8%] 52.2% 8.7%) 13.0%| 52.2%] 21.7% 4.3%) 30.4%] 30.4%] 26.1%| 13.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTABES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.6: SUGGESTIONS FUR NEW RADIO PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONONIC GROUP
MALE |FEMALE |12 - 17}{18 - 30|31 - 50|51 - 65|0VER 65| AB c1 €2 DE
OLD FILMS............ 9 6 3 3 2 3 1 0 2 3 3 1
................... 1.2% 1.7% 7% 3.8% 1.9% 1.1% . 8% . 0% 1.5% 1.5% 1.2% . 6%
................... 100.0%] 66.7%] 33.3%| 33.3%| 22.2%| 33.3%1 11.1% 0% 22.2x) 33.3%| 33.3%] 11.1%
MORE VARIETY SHOWS 3 2 1 0 1 1 1 0 1 1 1 0
................... 4% .6% . 2% .0% 8% A% .8% .0% 8% .5% 4% .0%
................... 100.0%] 66.7%] 33.3% L0%]  33.3%| 33.3%] 33.3x% LO0%| 33.3%] 33.3% 33.3% 0%
MORE DISCUSSION
PROGRAMMES........ 2 2 0 0 1 1 0 0 0 1 1 0
................... 3% .6% .0% 0% . 6% 4% 0% 0% 0% 5% 4% 0%
................... 100.0%} 100.0% .0% .0%] 50.0%] 50.0% 0% 0% .0%] 50.0%] 50.0% .0%
MORE MODERN FILMS. 2 1 1 0 0 0 2 0 2 0 0 0
................... 3% 3% .2% 0% .0% .0% 1.6% 0% 1.5% 0% . 0% . 0%
................... 100.0%]| 50.0%}f 50.0% 0% 0% .0%] 100.0% .0%] 100.0% 0% 0% 0%
EDUCATIONAL
PROGRAMMES........ 5 0 5 0 0 2 0 3 0 2 3 0
................... 7% 0% 1.2% . 0% 0% 7% .0% 3.0% 0% 1.0% 1.2% .0%
................... 100.0% .0%} 100.0% L0% 0% 40.0% .0%] 60.0% .0%] 40.0%] 60.0% .0x%
DOCUMENTAARIES IN
MALTESE........... 4 1 3 2 2 0 0 0 1 1 2 0
................... 5% .3% T% 2.5% 1.1% .0% .0% 0% .8% .5% .8% .0%
................... 100.0%] 25.0%| 75.0%] 50.0%] 50.0% 0% 0% L0%] 25.0%] 25.0%1 50.0% .0%
QUIZZES............. . 1 1 0 0 0 1 0 0 0 1 0 0
.................. . A% .3% 0% 0% .0% 4% 0% 0% .0% 5% 0% .0%
................... 100.0%] 100.0% 0% 0% .0%} 100.0% 0% 0% .0%| 100.0% 0% 0%
MORE CURRENT AFFAIRS
PROGRAMMES....... . 2 1 1 0 1 0 1 0 1 1 0 0
.................. . 3% 3% 2% .0% 6% 0% .8% .0% .8% .5% 0% 0%
.................. .} 100.0%] 50.0%] 50.0% 0%} 50.0% 0% 50.0% .0%] 50.0%| 50.0% .0% 0%
PHONE-INS........... . 1 1 0 0 0 1 0 0 0 0 1 0
................... A% 3% .0% . 0% .0% 4% .04 0% 0% 0% A% 0%
.................. .| 100.0%] 100.0% . 0% .0% .0%] 100.0% .0% 0% .0% .0%] 100.0% 0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.7: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE [FEMALE [12 - 17|18 - 30131 - 50|51 - 65[0OVER 65| AB c1 c2 DE
TOTAL. . ocneeininenas 949 465 484 109 217 345 156 122 175 259 308 207
NO ANSWER............ 543 271 272 74 118 190 85 76 100 142 172 129
................... 57.2%] 58.3%| 56.2%| 67.9%| 54.4%] 55.1%| 54.5%| 62.3%| 57.1%| S4.8%| 55.8%| 62.3%
................... 100.0%| 49.9%| 50.1%] 13.6%| 21.7%| 35.0%| 15.7%] 14.0%| 18.4%| 26.2%] 31.7%| 23.8%
PLAYS IN MALTESE..... 130 41 89 [ 22 51 32 19 18 28 51 33
................... 13.7% 8.8%| 18.4% 5.5%] 10.1%| 14.8%] 20.5%] 15.6%| 10.3%| 10.8%] 16.6%] 15.9%
................... 100.0%] 31.5%| 68.5% 4.6% 16.9%) 39.2%| 24.6%| 14.6%| 13.8%| 21.5% 39.2%| 25.4%
MALTESE LANGUAGE
PROGRAMMES........ 15 6 9 0 3 9 2 1 2 4 4 5
................... 1.6% 1.3% 1.9% 0% 1.4% 2.6% 1.3% .8% 1.1% 1.5% 1.3% 2.4%
................... 100.0%] 40.0%} 60.0% 0%} 20.0%| 60.0%] 13.3% 6.7%41 13.3%] 26.7%] 26.74] 33.3%
MORE CHILDREN’S
PROGRAMMES........ 20 5 15 4 3 1 2 0 5 7 4 4
................... 2.1% 1.1% 3.1% 3.74 1.4% 3.2% 1.3% 0% 2.9% 2.7% 1.3% 1.9%
................... 100.0%] 25.0%| 75.0%] 20.0%] 15.0%| 55.0%] 10.0% L0%] 25.0%] 35.0%| 20.0%] 20.0%
MALTESE GHANA........ 8 4 4 1 1 3 0 3 1 1 5 1
................... .8% 9% . 8% .9% .5% .94 0% 2.5% .6% 4% 1.6% 5%
................... 100.0%| 50.0%| 50.0%} 12.5%] 12.5%| 37.5% L0%)  37.5%| 12.5%] 12.5%] 62.5%] 12.5%
MORE MUSIC........... 31 18 13 7 13 9 1 1 6 7 14 4
................... 3.3% 3.9% 2.7% 6.4% 6.0% 2.6% 6% .8% 3.4% 2.7% 4.5% 1.9%
................... 100.0%} 58.1%} 41.9%] 22.6%) 41.9%| 29.0% 3.2% 3.2%] 19.4%| 22.6%] 45.2%| 12.9%
MALTESE NOVELS....... [ 2 4 1 0 1 2 2 2 2 1 1
................... .6% 4% 8% 9% .0% 4 1.3% 1.6% 1.1% 8% .3% 5%
................... 100.0%| 33.3%] 66.7%] 16.7% 0% 16.7%] 33.3%] 33.3%] 33.3%| 33.3%] 16.7%] 16.7%
MORE SPORTS.......... 30 27 3 5 8 14 1 2 7 8 10 5
.................... 3.2% 5.8% .6% 4. 6% 3.7% 4.1% 6% 1.6% 4.0% 3.1% 3.2% 2.4%
................... 160.0%| 90.0%} 10.0%| 16.7%] 26.7%] 46.7% 3.3% 6.7%] 23.3%| 26.7%| 33.3%] 16.7%
MORE PROGRAMMES ON
MALTESE CULTURE... 10 7 3 1 2 5 2 0 2 3 3 2
................... 1.1% 1.5% . 6% 9% .9% 1.4% 1.3% L0% 1.1% 1.2% 1.0% 1.0%
................... 100.0%] 70.0%] 30.0%f 10.0%| 20.0%| 50.0%| 20.0% L0x%] 20.0%| 30.9%] 30.0%| 20.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTABES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV

(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.7: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65]OVER 65| AB c1 €2 DE
OLD FILMS............ 27 17 10 1 7 10 5 4 4 9 io 4
................... 2.8% 3.74 2.1% 9% 3.2% 2.9% 3.2% 3.3% 2.3% 3.5% 3.2% 1.9%

................... 100.0%] 63.0%| 37.0% 3.74) 25.9%) 37.0%| 18.5%| 14.8%| 14.8%] 33.3%| 37.0%| 14.8%

MORE VARIETY SHOWS. 8 4 4 0 3 2 1 2 0 4 2 2
................... .8% 9% .8% .0% 1.4% 6% .6% 1.6% .0% 1.5% . 6% 1.0%
................... 100.0%| 50.0%| 50.0% L0%}  37.5%] 25.0%) 12.5%] 25.0% 0% 50.0%) 25.0%| 25.0%

MORE DISCUSSION

PROGRAMMES. ....... 26 11 15 0 8 8 8 2 8 9 8 1
................... 2.7% 2.4% 3.1% .0% 3.7% 2.3% 5.1% 1.6% 4.6% 3.5% 2.6% .5%
................... 100.0%] 42.3%} 57.7% .0%] 30.8%] 30.8%| 30.8% 7.7%) 30.8%] 34.6%) 30.8% 3.8%

MORE MODERN FILMS.... 37 21 16 1 19 12 3 2 8 9 15 5

................... 3.9%4 4.5% 3.3% 9% 8.8% 3.5% 1.9% 1.6% 4. 6% 3.5% 4.9% 2.4%

................... 100.0%] 56.8%) 43.2% 2.74] S51.4%| 32.4% 8.1% 5.4%| 21.6%4] 24.3%| 40.5%] 13.5%

EDUCATIONAL X
PROGRAMMES. ....... 40) 18 22 2 10 18 é 4 10 19 7 4
................... 4.2% 3.9% 4.5% 1.8% 4.6% 5.2% 3.8% 3.3% 5.7% 7.3% 2.3% 1.94
................... 100.0%| 45.0%] 55.0% 5.0%f 25.0%] 45.0%] 15.0%] 10.0%} 25.04| 47.5%] 17.5%| 10.0%

DOCUMENTAARIES IN

MALTESE........... 37 23 14 0 6 17 1" 3 10 16 8 3
................... 3.9% 4.9% 2.9% .0% 2.8% 4.9% 7.1% 2.5% 5.7% 6.2% 2.6% 1.4%
................... 100.0%] 62.2%| 37.8% 0%) 16.2%] 45.9x%) 29.7% 8.1%] 27.0%) 43.2%] 21.6% 8.1%
QUIZZES........c.0n.n. 16 7 9 1 2 7 5 1 1 6 5 4
................... 1.7% 1.5% 1.9% 9% .9% 2.0% 3.2% .8% .6% 2.3% 1.6% 1.9%

................... 100.0%| 43.8%| 56.3% 6.3%] 12.5%] 43.8%] 31.3% 6.3% 6.3%] 37.5%| 31.3X] 25.0%

MORE CURRENT AFFAIRS

PROGRAMMES........ [ 3 3 0 1 2 3 0 3 3 0 0
................... 6% 6% .6% .0% .5% 6% 1.9% 0% 1.7% 1.2% .0% .0%
................... 100.0%} 50.0%] 50.0% 0% 16.7%] 33.3%f 508.0% .0%| 50.0%] 50.0% 0% .0%

MORE RELIGIOUS

PROGRAMMES........ 6 4 2 0 2 (1] ¢ 4 1 1 1 3
................... .6% 9% 4% 0% .9% 0% .0% 3.3% 6% 4% . 3% 1.4%
................... | 100.0%] 66.7%] 33.3% 0% 33.3% 0% 0% 66.7%] 16.7%| 16.T%| 16.7% 50.0%

SOAP OPERAS.......... 5 0 5 0 2 2 1 0 (1] 1 4 0

FIRST ROW OF PERCENTAGE® = COLUMR PERCENTAGES
SECOND ROW OF PERCENTASES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO TV
(continued)
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TABLE 6.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

~ BY AGE, GENDER AND SOCI0-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17118 - 30|31 - 50|51 - 85]OVER 65| AB c1 €2 DE
TOTAL..oeniceeennns 949 465 484 109 217 345 156 122 175 259 308 207
DOCUMENTARIES
NONE................. 472 204 268 69 108 166 63 66 74 124 160 114
................... 49.7%1 43.94p 55.4%) 63.3%| 49.8%| 48.1%| 40.4%| 56.1%| 42.3%| 47.9%] 51.9%] 55.1%
................... 100.0%| 43.2%] 56.8%| 14.6%] 22.9%| 35.2%] 13.3%| 14.0%| 15.7%| 26.3%| 33.9%| 24.2%
TVM. i 53 27 26 3 8 21 12 9 8 9 21 15
................... 5.6%| 5.8« 5.4% 2.8% 3.7% 6.1% 7.74 7.4% 4.6% 3.5% 6.8% 7.2%
................... 100.0%) 50.9%| 49.1% 5.7%| 15.1%] 39.6%] 22.6%} 17.0%| 15.1%} 17.0%} 39.6%] 28.3%
SUPER 1 TV........... 73 33 40 4 12 30 14 13 10 19 20 24
................... 1.7% 7.1% 8.3% 3.7% 5.5% 8.7% 9.0%| 10.7% 5.7% 7.3% 6.5%] 11.6%
................... 100.0%) 45.2%| 54.8% 5.5%] 16.4%| 41.1%| 19.2%] 17.8%F 13.7%| 26.0%] 27.4%| 32.9%
SMASH TV............. 3 2 1 0 1 2 0 0 0 0 1 2
................... .3% 4% 2% 0% 5% .6% .0% 0% .0% 0% .3% 1.0%
................... 100.0%] 66.7%F 33.3% L0%]  33.3%| 66.7% .0% .0% 0% 0% 33.3%| 66.7%
RAI STATIONS......... 199 106 93 17 48 73 36 25 41 50 69 39
................... 21.0%] 22.8%| 19.2%] 15.6%] 22.1%| 21.2%} 23.1%| 20.5%] 23.4%| 19.3%] 22.4%] 18.8%
................... 100.0%| 53,3%| 46.7% 8.5%| 24.1%] 36.7%] 18.1%] 12.6%] 20.6%] 25.1%| 34.7%] 19.6%
MEDIASET CHANNELS 21 12 9 4 & 8 3 2 1 8 9 3
................... 2.2% 2.6% 1.9% 3.7% 1.8% 2.3% 1.9% 1.6% .6% 3.1% 2.9% 1.4%
................... 100.0%] 57.1%| 42.9%] 19.0%] 19.0%| 38.1%] 14.3% 9.5% 4.8%) 38.1%| 42.9%] 14.3%
OTHER ITALIAN
STATIONS.......... 2 2 0 1 0 0 1 0 0 0 2 0
................... 2% 4% .0% 9% 0% .0% 6% .0% 0% .0% .6% 0%
................... 100.0%] 100.0% 0% 50.0% . 0% .0%]  50.0% .0% . 0% .0%] 100.0% 0%
SATELLITE STATIONS... 126 79 47 1" 36 45 27 7 41 49 26 10
................... 13.3%] 17.0% 9.7%] 10.1%] 16.6%| 13.0%] 17.3% 5.7%| 23.4%| 18.9% 8.4% 4.8%
................... 100.0%] 62.7%)| 37.3% 8.7%| 28.6%| 35.7x%| 21.4% 5.6%| 32.5%| 38.9%] 20.6% 7.9%
CURRENT AFFAIRS
NONE......covunnnnnn 727 331 396 89 157 260 116 105 131 11 236 169
................... 76.6%| 71.2%| 81.8%| 81.7%| 72.4%| 75.4x| 74.4%| 86.1%) T4.94| T3.Tx| 76.6%| 81.6%
................... 100.0%| 45.5%| 54.5%] 12.2%] 21.6%| 35.8%| 16.0%| 14.4%| 18.0%| 26.3%| 32.5%| 23.2%
TWM. e ienanee 66 38 28 1 5 35 16 9 16 12 24 14

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV

(continued)
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TABLE 6.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE {12 - 17]18 - 30{31 - 50|51 - 65|OVER 65| AB c1 c2 DE
................... 7.0% 8.2% 5.8% 9% 2.3%] 10.1%] 10.3% 7.4% 9.1% 4.6% 7.8% 6.8%
................... 100.0%| 57.6%] 42.4% 1.5% 7.6%| 53.0%] 24.2%] 13.6%| 24.2%| 18.2%| 36.4%| 21.2%
SUPER 1 TV........... 12 8 4 1 2 5 3 1 1 1 7 3
................... 1.3% 1.7% 8% 9% 9% 1.4% 1.9% .8% 6% h% 2.3% 1.4%
................... 100.0%} 66.7%) 33.3% 8.3%] 16.7%| 41.7%| 25.0% 8.3% 8.3% 8.3%] 58.3%] 25.0%
SMASH TV......ccvnnes 1 1 0 0 0 1 0 0 1 4] 0 (1]
................... 1% 2% 0% .0% L0% .3% .0% .0% 6% . 0% .0% 0%
................... 100.0%| 100.0% .0% .0% L0%] 100.0% 0% .0%]| 100.0% 0% 0% .0%
RAI STATIONS......... 68 40 28 7 24 22 9 [ 11 19 23 15
................... 7.2% 8.6% 5.8% 6.4%| 1.1% 6.4% 5.8% 4.9% 6.3% 7.3% 7.5% 7.2%
................... 100.0%| 58.8%] 41.2%f 10.3%| 35.3%] 32.4%| 13.2% 8.8%| 16.2x%| 27.9%] 33.8%| 22.1%
MEDIASET CHANNELS. 23 11 12 & 9 7 2 1 1 9 10 3
................... 2.4% 2.4% 2.5% 3.7% 4. 1% 2.0% 1.3% .8% .6% 3.5% 3.2% 1.4%
................... 100.0%] 47.8%| 52.2%} 17.4%] 39.1%| 30.4% 8.7% 4.3% &.3%] 39.1%| 43.5%| 13.0%4
OTHER ITALIAN
STATIONS.......... 1 1 0 0 1 0 0 0 1 0 0 0
................... A% 2% .0% . 0% 5% 0% .0% .0% .6% 0% 0% 0%
................... 100.0%} 100.0% .0% .0%] 100.0% .0% 0% .0%] 100.0% .0% 0% 0%
SATELLITE STATIONS 51 35 16 7 19 15 10 . 1} 13 27 8 3
................... 5.4% 7.5% 3.3% 6.4% 8.8% 4.3% 6.4% .0 7.4%} 10.4% 2.6% 1.4%
................... 100.0%| 68.6%| 31.4%} 13.7%| 37.3%] 29.4%] 19.6% L0%] 25.5%| 52.9%] 15.7% 5.9%
DISCUSSIONS
NONE....cvcvvvennennns 533 248 285 75 110 197 75 76 98 152 159 124
................... s6.22| 53.3%x! s58.9x| &8.8%| 50.7%| 57.1%| 48.1%| 62.3%| 56.0%] 58.7%] 51.6%| 59.9%
.................. .| 100.0%| 46.5%] 53.5%| 14.1%| 20.6%| 37.0%| 14.1%] 14.3%] 18.4% 28.5%] 29.8%| 23.3%
TWM. e iiiiienaenarnnn 200 109 M 9 38 78 48 27 42 45 71 42
.................. ' 21.1%) 23.4%| 18.8% 8.3%| 17.5%| 22.6x] 30.8%] 22.1%] 24.0%] 17.4%| 23.1%| 20.3%
.................. .| 100.0%| 54.5%] 45.5% 4.5%] 19.0%! 39.0%] 24.0%) 13.5%] 21.0%| 22.5%| 35.5%| 21.0%
SUPER 1 TV.......... . 108 53 55 1" 36 35 15 1 10 20 46 32
.................. . 11.4%) 11.4%| 11.4%] 10.1%| 16.6%| 10.1% 9.6% 9.0% 5.7% 7.7%1 14.9%] 15.5%
.................. .1 100.0%] 49.1%| 50.9%] 10.2%| 33.3%| 32.4%| 13.9%| 10.2% 9.3%] 18.5%| 42.6%] 29.6%
SMASH TV.....caaven- . 9 3 6 1 3 3 1 1 1 4 3 1
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)

2



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE FEMALE {12 ~ 17118 - 30|31 - 50|51 - 65/0VER 65 AB c1 c2 DE

................... .9% 6% 1.2% 9% 1.4% 9% .6% .8% .6% 1.5% 1.0% .5%

................... 100.0%] 33.3%] 66.7%| 11.1%| 33.3%| 33.3%] 11.1%) 11.1%] 11.1%] 44.4%| 33.3%] 11.1%
RAI STATIONS......... 28 14 14 0 10 4 11 3 8 10 8 2

................... 3.0% 3.0% 2.9% .0% 4.6% 1.2% 7.1% 2.5% 4.6% 3.9% 2.6% 1.0%

................... 100.0% 50.0% 50.0% 0% 35.7% 14.3% 39.3% 10.7% 28.6% 35.7% 28.6% 7.1%
MEDIASET CHANNELS. 34 15 19 7 8 15 1 3 [ 13 13 2

................... 3.6% 3.2% 3.9% 6.4% 3.7% 4.3% .6% 2.5% 3.4% 5.0% 4.2% 1.0%

................... 100.0%] 44.1%] 55.9%| 20.6%] 23.5%| 44.1% 2.9% 8.8%] 17.6%| 38.2%| 38.2% 5.9%
OTHER ITALIAN

STATIONS.......... 1 1 0 1] 1 4 0 0 0 1 0 0

................... 1% 2% 0% 0% 5% 0% 0% 0% 0% 4% 0% 0%

................... 100.0%| 100.0% .0% 0% 100.0% .0% 0% L0% .0%] 100.0% 0% . 0%
SATELLITE STATIONS 36] 22 14 6 11 13 5 1 10 14 8 4

................... 3.8% 4.7% 2.9% 5.5% 5.1% 3.8% 3.2% .8% 5.7% 5.4% 2.6% 1.9%

................... 100.0%] 61.1%] 38.9%) 16.7%| 30.6%| 36.1%] 13.9% 2.8%| 27.8%| 38.9%4f 22.2%| 11.1%
QUIZZES/GAME

SHOWS /VARIETY

PROGRAMMES
NONE....cenvnecncncn- 490 253 237 45 107 181 80 77 102 1214 156 111

................... 51.6%| 54.4%| 49.0%) 41.3%| 49.3%] 52.5%| 51.3%| 63.1%| 58.3%| 46.7%| 50.6%| 53.6%

................... 100.0%] 51.6%| 48.4% 9.2%] 21.8%] 36.9%| 16.3%] 15.7%] 20.8%| 24.7%] 31.8%| 22.7%
L T, 20 12 8 2 3 10 5 0 3 4 8 5

................... 2.1% 2.6% 1.7% 1.8% 4% 2.9% 3.2% 0% 1.7% 1.5% 2.6% 2.4%

................... 100.0%] 60.0%| 40.0% 10.0% 15.0% 50.0% 25.0% 0% 15.0% 20.0%] 40.0% 25.0%
SUPER 1 TV........... 36 15 21 0 1" 13 8 4 3 8 10 15

................... 3.8% 3.2% 4.3% 0% 5.1% 3.8% 5.1% 3.3% 1.7% 3.1% 3.2% 7.2%

................... 100.0%| 41.7%] 58.3% L0%] 30.6%| 36.1%) 22.2%| 11.1% 8.3%| 22.2%] 27.8%] 41.7%
SMASH TV............. 2 1 1 [1} 0 2 0 0 0 1 1 0

................... 2% .2% 2% .0% 0% .6% L0% .0% .0% A% 3% 0%

................... 100.0%] 50.0%| 50.0% 0% .0%} 100.0% 0% 0% .0%| 50.0%| 50.0% .0%
RAI STATIONS......... 84 45 39 12 19 29 14 10 12 23 34 15

e reesenataanaas 8.9% 9.7% 8.1%] 11.0% 8.8% 8.4% 9.0% 8.2% 6.9% 8.9%] 11.0% 7.2%

................... 100.0%] 53.6%] 46.4%] 14.3%| 22.6%| 34.5%| 16.7%| 11.9%] 14.3%| 27.4%| 40.5% 17.9%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOC)O-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|0VER 65 AB c1 c2 DE

MEDIASET CHANNELS.... 259 114 145 41 63 90 39 26 38 77 91 53

................... 27.3%| 24.5%} 30.0%| 37.6%] 29.0%| 26.1%] 25.0%| 21.3%] 21.7%| 29.7%| 29.5%} 25.6X%

.................... 100.0%) 44.0%] 56.0%| 15.8%] 24.3%] 34.7%] 15.1%| 10.0%] 14.7%| 29.7%] 35.1%] 20.5%
OTHER ITALIAN

STATIONS.......... 5 0 5 2 0 2 0 1 2 2 [1} 1

................... .5% .0% 1.0% 1.8% 0% 6% )} .8% 1.1% .8% 0% 5%

................... 100.0% .0%] 100.0%] 40.0% L0%]  40.0% 0% 20.0%4] 40.0%| 40.0% .0%| 20.0%
SATELLITE STATIONS... 53 25 28 7 14 18 10 4 15 23 8 7

................... 5.6% 5.4% 5.8% 6.4% 6.5% 5.2% 6.4% 3.3% 8.6% 8.9% 2.6% 3.4%

................... 100.0%] 47.2%] 52.8%] 13.2%| 26.4%| 34.0%] 18.9% 7.5%] 28.3%] 43.4%] 15.1%] 13.2%
MUSIC VIDEO-CLIPS
NONE. . .oovvnnnnnnnns 715 339 376 56 137 270 138 114 138 186 227 164

................... 75.3%] 72.9%) 77.7%| 51.4%]| 63.1%] 78.3%| 88.5%| 93.4%| 78.9%| 71.8%| 73.7%} 79.2%

................... 100.0%] 47.4%| 52.6% 7.8%| 19.2%] 37.8%| 19.3%] 15.9%] 19.3%| 26.0%| 31.7%] 22.9%
TVM. e iiiennneesaneasn 6 4 2 0 0 6 0 0 1 3 1 1

................... 6% 9% 4% . 0% .0% 1.7% . 0% .0% 6% 1.2% 3% 5%

................... 100.0%] 66.7%] 33.3% . 0% L0%] 100.0% .0% L0%] 16.7%] 50.0%1 16.7%] 16.7%
SUPER 1 TV....ovunnn- 10 4 6 1 3 3 2 1 1 2 5 2

................... 1.1% .9% 1.2% 9% 1.4% 9% 1.3% .8% 6% .8% 1.6% 1.0%

................... 100.0%| 40.0%] e60.0%] 10.0%] 30.0%| 30.0%f 20.0%| 10.0%] 10.0%] 20.0%] 50.0%) 20.0%
SMASH TV....coovvnnen 53 31 22 13 19 19 2 0 7 18 19 9

................... 5.6% 6.7% 4.5%] 11.9% 8.8% 5.5% 1.3% .0% 4.0% 6.9% 6.2% 4.3%

................... 100.0%] 58.5%f 41.5%| 24.5%] 35.8%] 35.8% 3.8% L0%] 13.2%| 34.0%] 35.8%| 17.0%
RAI STATIONS......... 12 é 6 2 2 5 1 2 1 1 7 3

................... 1.3% 1.3% 1.2% 1.8% 9% 1.4% 6% 6% 6% Y 2.3% 1.4%

................... 100.0%] 50.0%| 50.0%| 16.7%| 16.7%| 4&1.7% 8.3%] 16.7% 8.3% 8.3%] 58.3%] 25.0%
MEDIASET CHANNELS.... 34 21 13 3 7 15 5 4 1 .8 16 9

.................. ' 3.6% 4.5% 2.7% 2.8% 3.2% &.3% 3.2% 3.3% .6% 3.1% 5.2% 4.3%

.................. .| 100.0%} 61.8%] 38.2% 8.8%| 20.6%| 44.1%] 14.7%} 11.8% 2.9%) 23.5%| 47.1%| 26.5%
OTHER ITALIAN

STATIONS......... : 30 17 13 9 13 8 0 0 4 7 15 4

.................. . 3.2% 3.7% 2.7% 8.3% 6.0% 2.3% 0% 0% 2.3% 2.74 & 9% 1.94

.................. .1 100.0%] 56.7%] 43.3%| 30.0%f 43.3%] 26.7% 0% 0% 13.3%| 23.3%| 50.0%| 13.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
-~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIL GROUP
MALE |FEMALE {12 - 17|18 - 30|31 - 50j51 - 65|0VER 65| AB t1 c2 DE
SATELLITE STATIONS... 89 43 46 25 36 19 8 1 22 34 18 15
................... 9.4% 9.2% 9.5%] 22.9%] 16.6% 5.5% 5.1% 8% 12.6%4) 13.1% 5.8% 7.2%
................... 100.0%| 48.3%| 51.74| 28.1%] 40.4%| 21.3% 9.0% 1.1%| 24.7%] 38.2%] 20.2%| 16.9%
PLAYS
NONE.........ccvnoen 651 336 315 77 150 231 105 88 142 185 187 137
................... 68.6%| 72.3%] 65.1%] 70.6%] 69.1%] 67.0%| 67.3%1 72.1%| 81.1%| 71.4%] 60.7x| 66.2%
................... 100.0%| 51.6%| 48.4%| 11.8%| 23.0%| 35.5%| 16.1%[ 13.5%] 21.8%] 28.4x| 28.7x%] 21.0%
TVM. ittt 252 103 149 21 61 98 46 26 26 66 104 56
................... 26.6%| 22.2%| 30.8%| 19.3%] 28.1%| 28.4%} 29.5%| 21.3%] 14.9%| 25.5%| 33.8%| 27.1%
................... 100.0%| 40.9%| 59.1% 8.3%] 24.2%| 38.9%f 18.3%] 10.3%| 10.3%| 26.2%] 4&1.3x%] 22.2%
SUPER 1 TV........... 30 16 14 8 5 9 3 5 2 5 15 8
................... 3.2% 3.4% 2.9% 7.3% 2.3% 2.6% 1.9% 4.1% 1.1% 1.9% 4.9% 3.9%
................... 100.0%| 53.3%] 46.7%1 26.7%| 16.7%| 30.0%}] 10.0%] 16.7% 6.7%| 16.7%] 50.0%| 26.7%
RAT STATIONS......... 5 4 1 1 1 1 0 2 2 0 1 2
................... .5% 9% .2% 9% .5% .3% .0% 1.6% 1.1% .0% 3% 1.0%
................... 100.0%| 80.0%] 20.0%; 20.0%| 20.0%| 20.0% .0%] 40.0%] 40.0% .0%| 20.0%| 40.0%
MEDIASET CHANNELS. 4 1 3 2 0 1 0 1 1 0 0 3
................... 4% .2% 6% 1.8% . 0% 3% .0% .8% .6% . 0% . 0% 1.4%
................... 100.0%| 25.0%} 75.0%] 50.0% 0%} 25.0% .0%] 25.0%] 25.0% .0% 0%} 75.0%
OTHER ITALIAN
STATIONS.......... 1 1 0 ] 0 1 0 0 0 1 0 0
................... A% .2% .0% . 0% .0% 3% 0% 0% .0% 4% . 0% .0%
................... 100.0%| 100.0% . 0% .0% .0%] 100.0% 0% 0% .0%} 100.0% .0% 0%
SATELLITE STATIONS 6 4 2 0 0 4 2 0 2 2 1 1
................... 6% 9% 4% .0% 0% 1.2% 1.3% 0% 1.1% .8% 3% 5%
................... 100.0%} 66.7%] 33.3% .0% 0% 66.7%| 33.3% 0%| 33.3%] 33.3% 16.7%] 16.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.4-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER ANG SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIC-ECONOMIC GROUP
MALE |FEMALE |12 - 17}18 - 30|31 - 50|51 - 65|OVER 65| AB c1 c2 DE
TOTAL. .o ooaarannees 949 465 484 109 217 345 156 122 175 259 308 207

NONE..........cvmunns 739 360 379 90 161 270 115 103 138 198 242 161
................... T7.94) 77.4%] 78.3x%| 82.6%| Th.2%] 78.3%| T7T3.7X] 84.4%| 78.9%| 76.4%| 78.6%| 77.8%
................... 100.0%| 48.7%) 51.3%| 12.2%| 21.8%] 36.5%| 15.6%] 13.9%] 18.7%| 26.8%| 32.7%| 21.8%

TVWM. e 107 56 51 11 27 39 21 9 14 33 36 24
................... 11.3%] 12.0%| 10.5%] 10.1x%] 12.4%} 11.3%} 13.5% 7.4% 8.0%)] 12.7%] 11.7%] 11.6%
................... 100.0%| 52.3%] 47.7%] 10.3%; 25.2%] 36.4%| 19.6% 8.4%| 13.1%| 30.8%] 33.6%| 22.4%

SUPER 1 TV........... 55 27 28 6 13 20 9 7 5 14 22 14
................... 5.8% 5.8% 5.8% 5.5% 6.0% 5.8% 5.8% 5.7% 2.9% 5.4% 7.1% 6.8%
................... 100.0%] 49.1%] 50.9%| 10.9%] 23.6%] 36.4%| 16.4%| 12.7% 9.1%} 25.5%] 40.0%] 25.5%

RAI STATIONS......... 28 14 14 2 7 9 7 3 11 6 6 5
................... 3.0% 3.0% 2.9% 1.8% 3.2% 2.6% 4.5% 2.5% 6.3% 2.3% 1.9% 2.4%
................... 100.0%| 50.0%; 50.0% 7.1%] 25.0%| 32.1%| 25.0%] 10.7%| 39.3%| 21.4%] 21.4%| 17.9%

MEDIASET CHANNELS.... 2 1 1 0 1 0 1 0 2 0 0 0
................... 2% .2% 2% 0% 5% . 0% .6% 0% 1.1% 0% .0% 0%
................... 100.0%| 50.0%} 50.0% .04 50.0% L0%1 50.0% .0%] 100.0% 0% 0% .0%

SATELLITE STATIONS... 18 7 11 0 8 7 3 0 5 8 2 3
................... 1.9% 1.5% 2.3% .0% 3.7% 2.0% 1.9% .0% 2.9% 3.1% .6% 1.4%
................... 100.0%] 38.9%] 61.1% 0% 44.4%F 38.9%4] 16.7% L0%]  27.8%| 44.4%| 11.1%] 16.7%

T 751 403 348 95 165 274 13 104 155 209 225 162
................... 79.1%| 86.7%] 71.9%| 87.2%| 76.0%| 79.4%| 72.4%| 85.2%| 88.6%| 80.7%| 73.1%] 78.3%
................... 100.0%| 53.7%| 46.3%| 12.6%] 22.0%| 36.5%| 15.0%| 13.8%| 20.6%| 27.8%| 30.0%| 21.6x

LN 115 30 85 3 26 47 27 12 1" 3" 46 27
................... 12.1% 6.5%4] 17.6% 2.8%| 12.0%] 13.6%] 17.3% 9.8% 6.3%] 12.0%] 14.9%] 13.0%
................... 100.0%| 26.1%| 73.9% 2.6%] 22.6%| 40.9%] 23.5%] 10.4% 9.6%] 27.0%| 40.0%] 23.5%

SUPER 1 TV....ecnu... 53 22 31 7 16 14 11 5 4 9y 28 12
................... 5.6% L.7% 6.4% 6.4% 7.4% 4.1% 7.1% b.% 2.3% 3.5% 9.1% 5.84
................... 100.0%| 41.5%( 58.5%| 13.2%] 30.2%| 26.4%| 20.8% 9.4% 7.5%] 17.0%| 52.8%| 22.6%

A% 0% 2% 0% 0% . 0% .0% .8% 0% .0X 0% 5%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.4-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER ANG SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE {12 - 17|18 - 36|31 - 50f51 - 65]0OVER 65| AB c1 c2 DE
................... 100.0% .0%] 100.0% 0% 0% .0% .0%] 100.0% 0% 0% 0%| 100.0%
RAI STATIONS......... 9 3 [ 2 3 3 1 0 2 1 4 2
................... 9% 6% 1.2% 1.8% 1.4% .9% 6% 0% 1.1% A% 1.3% 1.0%
................... 100.0%} 33.3%| 66.7%] 22.2%| 33.3%| 33.3%f 11.1% 0% 22.2%| 11.1%] 44 4%| 22.2%
MEDIASET CHANNELS.... 5 2 3 0 1 2 2 [1} 1 2 2 0
................... .5% 4% .6% 0% 5% 6% 1.3% .0% . 6% .8% 6% .0%
................... 100.0%] 40.0%] 60.0% .0%1 20.0%| 40.0%| 40.0% .0%] 20.0%| 40.0%| 40.0% .0%
SATELLITE STATIONS... 15 5 10 2 é 5 2 0 2 7 3 3
................... 1.6% 1.1% 2.1% 1.8% 2.8% 1.4% 1.3% 0% 1.1% 2.7% 1.0% 1.4%
................... 100.0%} 33.3%] 66.7%] 13.3%] 40.0%| 33.3%] 13.3% 0% 13.3%| 46.7%] 20.0%] 20.0%
CHILDREN’S PROGRAMMES
NONE.......covveennnn 775 386 389 68 177 289 128 113 151 213 243 168
................... 81.7%| 83.0%| 80.4%] 62.4%| 81.6%| 83.8% 82.1%| 92.6%] 86.3%| 82.2%] 78.9%] 81.2%
................... 100.0%] 49.8%] 50.2% 8.8% 22.8%] 37.3%| 16.5%] 14.6%] 19.5%| 27.5%| 31.4%] 21.7%
TVM. it icee e 56 26 30 10 14 19 9 4 10 14 13 17
................... 5.9% 5.6% 6.2% 9.2% 6.5% 5.5% 5.8% 3.3% 5.7% 6.2% 4.2% 8.2%
................... 100.0%] 46.4%| 53.6%] 17.9%] 25.0%| 33.9%f 16.1% 7.1%| 17.9%] 28.6%) 23.2%] 30.4%
SUPER 1 TV........... 45 21 24 8 14 1 9 3 2 9 25 9
................... 4.7% 4.5% 5.0% 7.3% 6.5% 3.2% 5.8% 2.5% 1.1% 3.5% 8.1% &.3%
................... 100.0%] 46.7%] 53.3%] 17.8%] 31.1%| 24.4%| 20.0% 6.7% 4.4%] 20.0%| 55.6%] 20.0%
SMASH TV............. 1 0 1 0 0 0 1 0 0 1 0 0
................... 1% 0% 2% .0% 0% .0% 6% 0% 0% 4% 0% 0%
................... 100.0% .0%] 100.0% .0% 0% 0%} 100.0% 0% L0%] 100.0% .0% .0%
RAI STATIONS......... 13 7 [ 2 3 5 3 0 2 2 6 3
................... 1.4% 1.5% 1.2% 1.8% 1.4% 1.4% 1.9% .0% 1.1% 8% 1.9% 1.4%
................... 100.0%| 53.8%| 46.2%] 15.4%| 23.1%| 38.5%} 23.1% 0%l 15.4%| 15.4%] 46.2%| 23.1%
MEDIASET CHANNELS.... 32 15 17 12 4 13 2 1 4 1 13 4
................... 3.4% 3.2% 3.5%] 11.0% 1.8% 3.8% 1.3% .8% 2.3% 4.2% 4.2% 1.9%
................... 100.0%] 46.9%| 53.1%| 37.5%)] 12.5%] 40.6% 6.3% 3.1%] 12.5%| 34.4%) 40.6%] 12.5%
OTHER ITALIAN
STATIONS.......... 2 1 1 2 0 0 0 0 0 0 2 0
................... 2% 2% 2% 1.8% 0% 0% 0% 0% 0% . 0% 6% 0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.4-3: TV STATION COMPARISOM ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AXY SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE |FEMALE {12 - 17|18 - 30|31 - 50|51 - 65|OVER 65| AB c1 €2 DE
................... 100.0%] 50.0%| 50.0%f 100.0% 0% 0% 0% 0% .0% .0%{ 100.0% . 0%
SATELLITE STATIONS... 25 9 16 7 5 8 4 1 é 7 6 é
................... 2.6% 1.9% 3.3% 6.4% 2.3% 2.3% 2.6% .8% 3.4% 2.7% 1.9% 2.9%
................... 100.0%} 36.0%| 64.0%| 28.0%| 20.0%| 32.0%f 16.0% 4.0%] 24.0%] 28.0%| 24.0%] 24.0%
RELIGION
NONE....vovrennnnonnee 736 368 368 95 177 263 111 90 138 205 233 160
................... 77.6%| 79.1%| 76.0x| s87.2%] 81.6%| 76.2%| 71.2%| 73.8%| 78.9%| 79.2%] 75.6%| 77.3%
................... 100.0%| 50.0%| S50.0%| 12.9%] 24.0%] 35.7%| 15.1%] 12.2%| 18.8%| 27.9%| 31.7%| 21.7X
L 8 T 164 75 89 8 32 70 32 22 30 43 55 36
................... 17.3%] 16.1%] 18.4% 7.3%1 14.7%] 20.3%] 20.5%| 18.0%| 17.1%| 16.6%| 17.9%] 17.4%
................... 100.0%] 45.7%| 54.3% 4.9%0 19.5%| 42.7% 19.5%| 13.4%| 18.3%] 26.2%] 33.5%] 22.0%
SUPER 1 TV.....cotne 35 16 19 é 8 9 8 4 2 8 16 9
................... 3.7% 3.4% 3.9% 5.5% 3.7% 2.6% 5.1% 3.3% 1.1% 3.1% 5.2% 4.3%
................... 100.0%| 45.7%| 54.3%| 17.1%| 22.9%] 25.7%| 22.9%] 11.4% 5.7%] 22.9%| 45.7%| 25.7%
RAI STATIONS......... 12 5 7 0 0 1 5 6 4 3 3 2
................... 1.3% 1.1% 1.4% .0% . 0% 3% 3.2% &.9% 2.3% 1.2% 1.0% 1.0%
................... 100.0%] 41.7%] 58.3% .0% 0% 8.3%] 41.7%| 50.0%| 33.3%] 25.0%| 25.0%| 16.7%
SATELLITE STATIONS... 2 1 1 0 0 2 0 0 1 0 1 0
................... 2% 2% 2% .0% 0% 6% 0% .0% 6% .0% 3% 0%
................... 100.0%] 50.0%]| 50.0% 0% .0%] 100.0% 0% 0%} 50.0% .0%1 50.0% 0%
BUSINESS/FINANCE
NONE. .. .vcveervnernnn 836 399 437 95 182 309 137 113 155 229 264 188
................... 88.1%| 85.8%| 90.3x| 87.2%] 83.9%| 89.6%] 87.8%] 92.6% 88.6%] 88.4%] 85.7%] 90.8%
................... 100.0%] 47.7%} s52.3%| 11.4%] 21.8%| 37.0%} 16.4% 13.5%] 18.5%| 27.4%| 31.6%] 22.5%
L L 54 32 22 3 13 21 10 7 11 13 25 5
................... 5.7% 6.9% 4.5% 2.8% 6.0% 6.1% 6.4% 5.7% 6.3% 5.0% 8.1% 2.4%
.................. .1 100.0%] 59.3%] 40.7% 5.6%| 24.1%| 38.9%| 18.5%| 13.0%] 20.4%| 24.1% 46.3% 9.3%
SUPER 1 TV...cvnnnnn . 7 3 4 1 3 0 2 1 1 1 2 3
................... T% 6% .8% .9% 1.4% 0% 1.3% .8% 6% A% .6% 1.4%
................... 100.0%| 42.9%) 57.1%| 14.3%] 42.9% 0% 28.6%] 14.3%| 14.3%) 14.3% 28.6%] 42.9%
RA! STATIONS........ . 25 14 11 4 12 8 1 0 2 é 10 7
................... 2.6% 3.0% 2.3% 3.7% 5.5% 2.3% .6% 0% 1.1% 2.3% 3.2% 3.4%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 4.1: WHO LISTENS TO RADIO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE {FEMALE )12 - 17/18 - 30§31 - 50|51 - 65|OVER 65| AB €1 €2 DE
TOTAL..oaeiiaaan. 1001 482 519 114 225 362 166 134 185 273 322 221
LISTEN TO THE RADIO.. 759 347 412 79 174 281 126 99 132 203 248 176

................... 75.8%) 72.0%] 79.4%) 69.3%] 77.3%| 77.6%| 75.9%| 73.9%| 7TV.4%| 74.4%| 77.0%| 79.6%
................... 100.0%| 45.7% 54.3%] 10.4%| 22.9%| 37.0%] 16.6%| 13.0%| 17.4%| 26.7%| 32.7%] 23.2%

RADIO............. 242 135 107 35 51 81 40 35 53 70 74 45
................... 24.2%| 28.0%) 20.6%| 30.7%] 22.74] 22.4%| 24.1%] 26.1%| 28.6%| 25.6%| 23.0%] 20.4%
................... 100.0%] 55.8%f 44.2%] 14.5%] 21.1%] 33.5%] 16.5%| 14.5%] 21.9%] 28.9%| 30.6xX] 18.6%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE &.2: AVERAGE NUMBER OF HOURS RADIO IS LISTENED TO

-~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 1718 - 30|31 - 50|51 - 65|OVER &5 AB c1 c2 DE
TOTAL. . eeiiaeaaes 759 347 412 79 174 281 126 99 132 203 248 176
K3A
VARIES CONSIDERABLY.. 37 10 27 4 9 12 4 8 5 13 12 7
................... &.9% 2.9% 6.6% 5.1% 5.2% 4.3% 3.2% 8.1% 3.8% 6.4% 4 .8% 4.0%
................... 100.0%F 27.0%] 73.0%| 10.8%] 24.3%) 32.4%| 10.8%| 21.6%] 13.5%] 35.1%] 32.4%} 18.9%
ONE....cvviiiiniranns 211 120 91 30 54 72 31 24 47 58 64 42
................... 27.8%| 34.6%| 22.1%] 38.0%) 31.0%] 25.6%| 24.6%] 24.2%] 35.6%] 28.6%| 25.8%| 23.9%
................... 100.0%| 56.9%) 43.1%] 14.2%] 25.6%| 34&.1%] 14.74] 11.4%} 22.3%] 27.5%| 30.3%| 19.9%
o 128 69 59 21 28 52 18 9 20 40 38 30
................... 16.9%] 19.9%] 14.3%| 26.6%] 16.1%] 18.5%] 14.3% 9.1%| 15.2%] 19.7%| 15.3%| 17.0%
................... 100.0%] 53.9%] 46.1%| 16.4%] 21.9%4}f 40.6%| 14.1% 7.0%] 15.6%| 31.3%| 29.7%] 23.4%
THREE. . .v.cviivennnns 109 50 59 12 26 42 19 10 23 32 30 24
................... 14.4%] 14.4%| 14.3%| 15.2%] 14.9%| 14.9%] 15.1%| 10.4%| 17.4%| 15.8%| 12.1%} 13.6%
................... 100.0%] 45.9%| 54.1%] 11.0%) 23.9%| 38.5%| 17.4% 9.2%] 21.1%}F 29.4%| 27.5%] 22.0%
FOUR..vovvunnnacnnans 86 37 49 7 18 35 13 13 9 16 40 21
................... 11.3%] 10.7%] 11.9% 8.9%1 10.3%] 12.5%] 10.3%] 13.1% 6.8% 7.9%) 16.1%F 11.9%
................... 100.0%] 43.0%} 57.0% 8.1%] 20.9%} 40.7%] 15.1% 15.1% 10.5%) 18.6%| 4&6.5%] 24.4%
FIVE. i iiiineeeannnnes 39 16 23 2 3 14 13 7 7 8 13 11
................... 5.1% 4.6% 5.6% 2.5% 1.7% 5.0%] 10.3% 7.1% 5.3% 3.9% 5.2% 6.3%
.................. .| 100.0%] 41.0%} 59.0% 5.1% 7.7%| 35.9%] 33.3%] 17.9%[ 17.9%| 20.5%| 33.3%| 28.2%
-3 . . 29 10 19 2 [ 9 8 4 7 7 8 7
.................. . 3.8% 2.9% 4.6% 2.5% 3.4% 3.2% 6.3% 4&.0% 5.3% 3.4% 3.2% 4. 0%
.................. o] 100.0%] 34.5%| 65.5% 6.9%] 20.7%| 31.0%| 27.6%] 13.8%| 24.1%| 24.1%| 27.6%] 24.1%
SEVEN.......covvnunnn 29 8 21 0 8 13 5 3 4 4 13 8
................... 3.8% 2.3% 5.1% 0% &4.6% 4.6% 4.0% 3.0% 3.0% 2.0% 5.2% 4.5%
................... 100.0%) 27.6%| 72.4% 0% 27.6%| 44.8%| 17.2%] 10.3%] 13.8% 13.8%| 44.8%| 27.6%
EIGHT . ... . ivvvennnn ' 28 9 19 0 9 10 5 4 1 9 é 12
e ceaceaceaeanany 3.7% 2.6% 4.6% .0% 5.2% 3.6% 4.0% 4.0% 8% 4 A% 2.4% 6.8%
................... 100.0%) 32.1%| 67.9% L0%) 32.1%] 35.7%) 17.9%4] 14.3% 3.6%] 32.1%] 21.4%| 42.9%
NINE. .. .occcvvvnnnane 13 4 9 0 3 5 0 5 3 3 4 3
.................. . 1.7% 1.2% 2.2% 0% 1.7% 1.8% 0% 5.1% 2.3% 1.5% 1.6% 1.7%
.................. .| 100.0%} 30.8%} 69.2% 0% 23.1%| 38.5% J0%] 38.5%] 23.1%| 23.1%| 30.8%| 23.1%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 4_.2: AVERAGE NUMBER OF HOURS RADIO IS LISTENED TO

~ BY GENDER, AGE ARD SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC &ROUP
MALE FEMALE |12 - 17|18 - 30{31 - 50|51 ~ 65]/0VER 65 AB c1 c2 DE
L1 3 T 22 8 14 o 7 7 4 4 3 8 7 4
................... 2.9%]  2.3%] 3.4% 0% 4.0%]  2.5%)  3.2%|  4.0%]  2.3%]  3.9%| 2.8%] 2.3%
................... 100.0%| 36.4%| 63.6% .0%) 31.8%] 31.8%| 18.2%| 18.2x| 13.6%] 36.4%| 31.8%| 18.2%
ELEVEN. . ..ovuurnnnn.. 3 0 3 0 1 1 0 1 0 1 1 1
................... 4% . 0% 7% 0% 6% 4% 0%l 1.0% 0% .5% 4% . 6%
................... 100.0% .0%| 100.0% 0%| 33.3%] 33.3% .0%| 33.3% .0%| 33.3%| 33.3%] 33.3%
TWELVE. o vveenenennnn 16 3 13 1 2 8 4 1 3 2 8 3
................... 2.1% 9% 3.2%]  1.3%]  1.1m|  2.8x%|  3.2%x|  t.0%]  2.3%]  1.0%] 3.2%] 1.7%
................... 100.0%| 18.8%| 81.3%| 6.3% 12.5%| se0.0%| 25.0%) 6.3%| 18.8%] 12.5%| 50.0%| 18.8%
THIRTEEN. . vvnvnennn. 3 0 3 0 0 1 0 2 0 0 2 1
................... 4% 0% 7% .0% .0% 4% 0% 2.0% 0% . 0% 8% 6%
................... 100.0% .0%| 100.0% .0% L0%]  33.3% .0%]  66.7% 0% L0%]  66.7%] 33.3%
FOURTEEN. ... .cocvvunn 3 1 2 0 0 0 2 1 0 0 2 1
................... 4% .3% .5% . 0% 0% L0%|  1.6%]  1.0% 0% 0% .8% 6%
................... 100.0%| 33.3%} 66.7% .0% 0% L0%| 66.7%] 33.3% 0% .0%| 66.7%] 33.3%
FIFTEEN.........c.... 1 1} 1 0 0 0 1] 1 0 1 0 0
................... A% 0% 2% 0% .0% .0% 0% 1.0% 0% by . 0% .0%
................... 100.0% .0%| 100.0% . 0% 0% 0% 0%| 100.0% .0%| 100.0% . 0% .0%
SIXTEEN. ........ ... 1 1 0 0 1] 0 0 1 0 1 0 0
.................... A% 3% 0% 0% .0% . 0% L0%1 1.0% . 0% .5% 0% 0%
................... ' 100.0%| 100.0% 0% 0% .0% L0% .0%| 100.0% .0%| 100.0% .0% 0%
EIGHTEEN.....vcvennns 1 1 0 0 1] 0 0 1 0 0 0 1
................... A% 3% . 0% 0% . 0% . 0% 0% 1.0% .0% 0% 0% 6%
................... 100.0%| 100.0% 0% .0% . 0% 0% .0%| 100.0% . 0% 0% .0%| 100.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES =
BASE = ALL WHO LISTEN TO RADIO

ROW PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 4.3: WHERE DO PEOPLE LISTEN TO THE RADIO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC &GROUP
MALE |FEMALE |12 - 17{18 - 30{31 - 5051 - 65{0OVER 65| AB c1 c2 DE
TOTAL..cvvenaaenn... 759 347 412 79 174 281 126 99 132 203 248 176
NO ANSWER............ 32 14 18 3 4 15 3 7 6 13 8 5
................... &.2% 4.0% 4. 4% 3.8% 2.3% 5.3% 2.4% 7.1% 4.5% 6.4% 3.2% 2.8%
................... 100.0%) 43.8%| 56.3% 9.4%1 12.5%] 46.9% 9.4%] 21.9%] 18.8%| 40.6%] 25.0%] 15.6%
AT HOME.............. 640 271 369 73 129 234 116 88 107 162 216 155
................... 84.3%| 78.1%] 89.6%] 92.4%| 74.1%| 83.3%] 92.1%] 88.9%] 81.1%| 79.8%| 87.1%| 88.1%
................... 100.0%] 42.3%] 57.74] 11.4x%| 20.2%] 36.6%] 18.1%| 13.8%] 16.7%] 25.3%| 33.8%| 24.2%
AT WORK.............. 87 58 29 3 41 27 14 2 11 27 25 24
................... 11.5%] 16.7% 7.0% 3.8%] 23.6% 9.6%] 11.1% 2.0% 8.3%1 13.3%] 10.1%} 13.6%
................... 100.0%| 66.7%) 33.3% 3.4%| 47.1%] 31.0%] 16.1% 2.3%) 12.6%] 31.0%] 28.7%] 27.6%
IN THE CAR........... 148 104 44 6 63 55 18 6 42 42 40 24
................... 19.5%) 30.0%} 10.7% 7.6% 36.2% 19.6%] 14.3% 6.1%)F 31.8%| 20.74] 16.1%] 13.6%
................... 100.0%] 70.3%f 29.7% 4.1%| 42.6%) 37.2%4| 12.2% &.12%] 28.4%] 28.4%) 27.0%] 16.2%

FIRST ROW OF PERCENTAGES

SECOND ROW OF PERCENTAGES =
BASE =

= COLUMN PERCENTAGES

ALL WHO LISTEN TO RADIO

ROW PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.4-3: TV STATION COMPARISON ON A SET OF FIVE PROGRANME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE [FEMALE [12 - 17|18 - 30{31 - 50|51 - 65|OVER 65| AB c1 c2 DE

................... 100.0%| 56.0%] 44.0%} 16.0%| 48.0%] 32.0% 4.0% . 0% 8.0%| 24.0%| 40.0%] 28.0%
MEDIASET CHANNELS.... 7 4 3 3 1 1 1 1 1 0 4 2

................... 7% 9% .6% 2.8% 5% 3% 6% .8% 6% .0% 1.3% 1.0%

................... 100.0%) 57.1%] 42.9%] 42.9%| 14.3%] 14.3%] 14.3%| 14.3%] 14.3% L0%] 57.1%] 28.6%
OTHER ITALIAN

STATIONS.......... 2 2 0 0 1 1 0 0 1 0 1 0

................... .2% A% . 0% 0% .5% 3% 0% .0% 6% .0% .3% .0%

................... 100.0%] 100.0% 0% .0%] 50.0%] 50.0% . 0% .04} 50.0% 0%} 50.0% 0%
SATELLITE STATIONS... 18 1 7 3 5 5 5 0 4 10 2 2

................... 1.9% 2.4% 1.4% 2.8% 2.3% 1.4% 3.2% .0% 2.3% 3.94 .6% 1.0%

................... 100.0%] 61.1%] 38.9% 16.7%4| 27.8%| 27.8%| 27.8% L0%]  22.2%| 55.6%| 11.1%] 11.1%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHOD WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.5: INTEREST IN BROADCASTING AUTHORITY POLITICAL PROGRAMMES
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC &ROUP
MALE |[FEMALE [12 - 17{18 - 30|31 - 50|51 - &5|0ovER 65] AR t1 €2 DE
TOTAL...oeeeeae... 1001 482 519 114 225 362 166 134 185 273 322 221
NO ANSWER............ 41 17 24 7 6 13 5 10 [ 15 13 7
................... 4. 1% 3.5% 4.6% 6.1% 2.7 3.6% 3.0% 7.5% 3.2% 5.5% 4.0% 3.2%
................... 100.0%( 41.5%) 58.5%) 17.1% 14.6%] 31.7%| 12.2%| 24.4x%] 14.6%x] 36.6%| 31.7%| 17.1%
ALWAYS............... 183 97 86 3 25 76 45 34 29 51 64 39
................... 18.3%1 20.1%] 16.6% 2.6%) 11.1%) 21.0%] 27.1%| 25.4%| 15.7%| 18.7%| 19.9%| 17.6%
................... 100.0%| 53.0%| 47.0% 1.6%) 13.7%| 41.5%] 24.6%| 18.6%| 15.8%| 27.9%| 35.0%] 21.3%
SOMETIMES............ 442 224 218 35 113 162 80 52 86 108 149 99
................... 44.2%| 46.5%] 42.0%] 30.7%| 50.2%| 44.8%| 48.2%| 38.8%] 46.5%] 39.6%| 46.3%] 44.8%
................... 100.0%) 50.7%] 49.3% 7.94) 25.6%] 36.7%| 18.1%] 11.8%| 19.5%| 24.4%| 33.7%| 22.4%
NEVER........ccvuutns 335 144 19 69 81 111 36 38 64 99 96 76
................... 33.5%1 29.9%| 36.8%| 60.5%f 36.0%] 30.7%| 21.7%| 28.4%| 34.6%] 36.3%] 29.8x%| 34.4%
................... 100.0%] 43.0%| 57.0% 20.6%) 24.2%] 33.1%| 10.7%| 11.3%| 19.1%| 29.6%] 28.7%| 22.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

ALL



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.6: SUGGESTIONS FOR MEW RADIO PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17]18 - 30|31 - 50]51 - 65}0VER 65| AB [ ] c2 DE

TOTAL .- veeerannncnnnn 759 347 412 79 174 281 126 99 132 203 248 176
NO ANSWER............ 651 297 354 65 154 240 106 86 114 173 208 156

................... 85.8%1 85.6%| 85.9%] 82.3%| 88.5%| 85.4%] 84.1%] 86.9%] 86.4%| 85.2%| 83.9%] 88.6X

................... 100.0%| 45.6%) 54.4%| 10.0%| 23.7%] 36.9%] 16.3%] 13.2%] 17.5%] 26.6% 32.0%] 24.0%
PLAYS IN MALTESE..... 26 7 19 1 1 1 9 4 2 5 11 8

................... 3.4% 2.0% 4_6% 1.3% 6% 3.9% 7.1% &_0% 1.5% 2.5% 4. 4% 4.5%

................... 100.0%] 26.9%| 73.1% 3.8% 3.8%] 42.3%] 34.6%] 15.4% 7.74] 19.2%] 42.3%] 30.8%
MALTESE LANGUAGE

PROGRAMMES........ 3 1 2 2 0 1 0 1} 0 1 2 0

................... 4% 3% 5% 2.5% 0% A% 0% .0% .0% .5% .8% 0%

................... 100.0%| 33.3%| 66.7%| 66.7% L0%| 33.3% 0% 0% 0%l 33.3x%| 66.7% 0%
MORE CHILDREN’S

PROGRAMMES ... ..... 2 1 1 0 0 1 0 1 0 1 1 0

................... .3% .3% 2% .0% 0% A% 0% 1.0% 0% 5% A% .0%

................... 100.0%] 50.0%| 50.0% 0% .0%] 50.0% 0%} 50.0% L0%| 50.0%| 50.0% .0%
MALTESE GHANA........ 24 13 11 3 7 8 1 4 5 7 7 5

................... 3.2% 3.7% 2.7% 5.1% 4.0% 2.8% 8% 4_0% 3.8% 3.4% 2.8% 2.8%

................... 100.0%| 54.2%) 45.8%] 16.7%| 29.2%| 33.3% 4.2% 16.7%| 20.8%] 29.2%| 29.2%] 20.8X
MORE MUSIC........... 4 2 2 0 1 1 2 0 1 1 0 2

................... .5% .6% .5% 0% 6% N33 1.6% .0% .8% 5% 0% 1.1%

................... 100.0%] 50.0%| 50.0% J0%] 25.0%) 25.0%| 50.0% L0%] 25.04] 25.0% .0%| 50.0%
MALTESE NOVELS....... 7 7 0 2 1 4 0 0 0 2 5 0

................... 9% 2.0% 0% 2.5% 6% 1.4% 0% .0% . 0% 1.0% 2.0% L0%

.................. .| 100.0%] 100.0% L0%] 28.6%| 14.3%] 57.1% 0% 0% 0%l 28.6%f 71.4% .0%
MORE SPORTS......... P 7 3 4 0 2 2 3 [1} 2 3 1 1

.................. . 9% 9% 1.0% 0% 1.1% T4 2.4% .0% 1.5% 1.5% 4% .6%

.................. .| 100.0%] 42.9%| 57.1% L0%| 28.6%) 28.6%] 42.9% L0%] 28.6%| 42.9%] 14.3%] 14.3%
MORE PROGRAMMES ON

MALTESE CULTURE... 23 11 12 2 3 12 5 1 7 7 [ 3

................... 3.0% 3.2% 2.9% 2.5% 1.7% 4.3% 4.0% 1.0% 5.3% 3.4% 2.4% 1.7%

.................. 1 100.0%) 47.8%] 52.2% 8.7%] 13.0%| S2.2%] 21.7% 4.32] 30.4%| 30.k%| 26.1%] 13.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.6: SUGGESTIONS FOR NEW RADIO PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17]18 - 30|31 - 50|51 - 65{0VER 65| AB ¢ c2 DE
OLD FILMS............ 9 6 3 3 2 3 1 0 2 3 3 1
................... 1.2%]  1.7% 7% 3.8x] 41| 1.1% .8% 0% 1.s%] skl 1.2x .6%
................... 100.0%] 66.7%} 33.3%| 33.3%] 22.2%| 33.3%] 11.1% L0%| 22.2x] 33.3%| 33.3%| 11.1%
MORE VARIETY SHOWS 3 2 1 0 1 1 1 0 1 1 1 0
................... A% . 6% 2% .0% 8% A% .8% .0% .8% .5% 4% .0%
................... 100.0%| 66.7%| 33.3x% .0x| 33.3%) 33.3%| 33.3% J0x| 33.3%) 33.3%] 33.3% .0%
MORE DISCUSSION
PROGRAMMES. ....... 2 2 0 0 1 1 0 0 0 1 1 0
................... .3% .6% .0% 0% 6% 4% .0% 0% .0% .5% 4% . 0%
................... 100.0%| 100.0% .0x% .0x| 50.0%) 50.0% .0% 0% .0x| 50.0%| 50.0% .0%
MORE MODERN FILMS. 2 1 1 0 0 0 2 0 2 0 0 0
................... 3% 3% .2% .0% .0% L0%] 1.6% .0%]  1.5% 0% .0% .0%
................... 100.0%| 50.0%f 50.0% .0% .0% .0%| 100.0% .0%] 100.0% .0% .0% .0%
EDUCATIONAL
PROGRAMMES........ 5 0 5 0 0 2 0 3 0 2 3 ]
................... 7% 0% 1.2 .0% 0% 7% L0%] 3.0% 0% 1.0%| 1.2 .0%
................... 100.0% .0%| 100.0% .0% 0% 40.0% .0x| 60.0% .0%| 40.0%| 60.0% .0x
DOCUMENTAARIES IN
MALTESE........... 4 1 3 2 2 0 0 0 1 1 2 0
................... 5% .3% 7% 2.5%)  1.1% .0x% .0% .0% .8% .5% .8% 0%
................... 100.0%] 25.0%| 75.0%| 50.0%] 50.0% .0% 0% .0%] 25.0%| 25.0%] 50.0% .0%
QUIZZES.....euenn... . 1 1 0 0 0 1 0 0 0 1 0 0
.................. . A% 3% .0% .0% L 0% Y .0x% .0% .0% .5% .0% .0%
................... 100.0%| 100.0% .0% .0% .0%| 100.0% .0% .0% .0%| 100.0% .0x% .0x%
MORE CURRENT AFFAIRS
PROGRAMMES....... . 2 1 1 0 1 0 1 ] 1 1 0 0
.................. . .3% 3% .2% .0% 6% .0% .8% .0% 8% .5% 0% .0%
.................. .| 100.0%| 50.0%{ 50.0% .0%| 50.0% .0%| 50.0% .0%| 50.0%| 50.0% .0x% .0x%
PHONE-INS.....cunn.. . 1 1 0 0 0 1 0 0 0 0 1 0
.................. . A% 3% .0% .0% .0% 4% .0% .0% .0% 0% 4% .0%
.................. .| 100.0%] 100.0% .0% .0% .0%| 100.0% .0% .0% .0% .0%| 100.0% .0

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTABES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.7: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50{51 - 65|0VER 65| AB c1 €2 DE

TOTAL..oceenannnnn. 949 465 484 109 217 345 156 122 175 259 308 207
NO ANSWER............ 543 271 272 74 118 190 85 76 100 142 172 129

................... 57.2%| 58.3%] 56.2%|. 67.9%| 54.4%| 55.1%| 54.5%| 62.3%| 57.1%| 54.8%| 55.8%| 62.3%

................... 100.0%] 49.9%] 50.1%| 13.6%} 21.7%| 35.0%| 15.7%] 14.0%| 18.4%| 26.2%| 31.7%| 23.8%
PLAYS IN MALTESE..... 130 41 89 3 22 54 32 19 18 28 51 33

................... 13.7% 8.8%| 18.4% 5.5 10.1%] 14.8%| 20.5%] 15.6%) 10.3%| 10.8%| 16.6%| 15.9%

................... 100.0%] 31.5%| 68.5%| 4.6%) 16.9% 39.2%| 24.6%| 14.6%] 13.8%| 21.5%| 39.2%| 25.4%
MALTESE LANGUAGE

PROGRAMMES. ....... 15 6 9 0 3 9 2 1 2 4 4 5

................... 1.6% 1.3% 1.9% .0% 1.4%]  2.6% 1.3% .8% 1.1% 1.5% 1.3% 2.4%

................... 100.0%| 40.0%| 60.0% .0%| 20.0%| 60.0%] 13.3% 6.7%| 13.3x| 26.7x| 26.7%| 33.3%
MORE CHILDREN'S

PROGRAMMES. ....... 20 5 15 4 3 1" 2 0 5 7 4 4

................... 2.1% 1.1%] 3.1% 3.7% 1.4%|  3.2% 1.3% .0% 2.9%| 2.7% 1.3% 1.9%

................... 100.0%| 25.0%} 75.0%| 20.0%| 45.0%| 55.0%] 10.0% .0%] 25.0%] 35.0%| 20.0%| =20.0%
MALTESE GHANA........ 8 4 4 1 1 3 ] 3 1 1 5 1

................... .8% .9% .8% 9% .5% 9% 0% 2.5% 6% 4% 1.6% .5%

................... 100.0%| 50.0%} 50.0%| 12.5%| 12.5%| 37.5% .0l 37.5%] 12.5%] 12.5%] 62.5%] 12.5%
MORE MUSIC........... k{| 18 13 7 13 9 1 1 6 7 14 4

................... 3.3% 3971 2.7%| 6.4%] 6.0%| 2.6% 6% 8% 3.4x|  2.7x|  4.5% 1.9%

................... 100.0%| 58.1%| 41.9%| 22.6%) 41.9%| 29.0%| 3.2%] 3.2%] 19.4%| 22.6%] 45.2%] 12.9%
MALTESE NOVELS....... 6 2 4 1 0 1 2 2 2 2 1 1

................... . 6% 4% . 8% 9% 0% 3% 1.3% 1.6% 1.1% 8% 3% .5%

................... 100.0%| 33.3%| 66.7%| 16.7% oul 16.7%| 33.3%] 33.3%| 33.3%| 33.3%| 16.7%] 16.7%
MORE SPORTS.........- 30 27 3 5 8 14 1 2 7 8 10 5

................... 3.2% 5.8% 6% 4.6l 3o7%|  4.1% . 6% 1.6%)  4.0% 3.4%|  3.2%]  2.4%

................... 100.0%] 90.0%} 10.0%| 16.7%| 26.7%] 46.7% 3.3% 6.7%) 23.3%| 26.T%| 33.3%] 16.7%
MORE PROGRAMMES ON

MALTESE CULTURE... 10 7 3 1 2 5 2 0 2 3 3 2

................... 1.1% 1.5% 6% 9% 9% 1.4% 1.3% 0% 1.1% 1.2% 1.0% 1.0%

................... 100.0%| 70.0x%] 30.0%| 10.0%| 20.0%| 50.0%| 20.0% .0%| 20.0%x] 30.9%| 30.0%x] 20.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAMES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.7: SUGGESTIONS FOR NEM TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE |FEMALE |12 - 17]18 - 30|31 - 50|51 - 65|0VER 65| AB c1 c2 DE
OLD FILMS............ 27 17 10 1 7 10 5 4 3 9 10 4
................... 2.8% 3.7% 2.1% 9% 3.2% 2.9% 3.2% 3.3% 2.3% 3.5% 3.2% 1.9%

................... 100.0%| 63.0%| 37.0% 3.7%] 25.9%| 37.0%| 18.5%| 14.8%] 14.8%| 33.3%] 37.0%| 14.8%

MORE VARIETY SHOWS... 8 4 4 0 3 2 1 2 0 4 2 2
................... .8% 9% .8% 0% 1.4% .6% .6% 1.6% L0% 1.5% 6% 1.0%
................... 100.0%| 50.0%| 50.0% 0%| 37.5%] 25.0%| 12.5%| 25.0% .0%] 50.0%] 25.0%| 25.0%

MORE DISCUSSION

PROGRAMMES........ 26 11 15 0 8 8 8 2 8 9 8 1
................... 2.7% 2.4% 3.1% .0% 3.7% 2.3% 5.1% 1.6% 4.6% 3.5% 2.6% 5%
................... 100.0%{ 42.3%] 57.7% .0%| 30.8%| 30.8%| 30.8% 7.7%| 30.8%] 34.6x] 30.8% 3.8%

MORE MODERN FILMS.... 37 21 16 1 19 12 3 2 8 9 15 5
................... 3.94 4.5% 3.3% .9% 8.8% 3.5% 1.9% 1.6% 4.6% 3.5% 4.9% 2.4%

................... 100.0%] 56.8%} 43.2% 2.7%] S51.4%| 32.4% 8.1% 5.4%| 21.6%] 24.3%] 40.5%| 13.5%

EDUCATIONAL
PROGRAMMES........ 401 18 22 2 10 18 6 4 10 19 7 4
................... 4.2% 3.9% 4.5% 1.8% 4, 6% 5.2% 3.8% 3.34 5.7% 7.3% 2.3% 1.9%
................... 100.0%} 45.0%} 55.0% 5.04] 25.0%| 45.0%| 15.0%] 10.0%| 25.0%] 47.5%] 17.5%| 10.0%

DOCUMENTAARIES IN

MALTESE........... 37 23 14 0 6 17 11 3 10 16 8 3
................... 3.9% 4.9% 2.9% .0% 2.84 &.9% 7.1% 2.5% 5.7% 6.2% 2.6% 1.4%
................... 100.0%] 62.2%| 37.8% L0%] 16.2%| 45.9%4| 29.7% 8.1%| 27.0%| 43.2%] 21.6% 8.1%
QUIZZES.....cvvennnnn 16 7 9 1 2 7 5 1 1 6 5 4
................... 1.7% 1.5% 1.9% .94 9% 2.0% 3.2% .8% 6% 2.3% 1.6% 1.9%

................... 100.04] 43.8%] 56.3% 6.3%] 12.5%| 43.8%] 31.3% 6.3% 6.3%] 37.5%] 31.3%] 25.0%

MORE CURRENT AFFAIRS

PROGRAMMES........ 6 3 3 o] 1 2 3 0 3 3 0 0
................... .6% 6% 6% . 0% .5% 6% 1.9% .0% 1.7% 1.2% . 0% 0%
................... 100.0%| 50.0%¢f 50.0% .0%] 16.7%| 33.3% 506.0% .0%| 50.0%] 50.0% .0% .04

MORE RELIGIOUS

PROGRAMMES ........ 6 4 2 0 2 0 0 4 1 1 1 3
................... .6% .9% 4% .0% .9% .0% .0% 3.3% .6% A% .3% 1.4%
................... [ 100.0%] 66.7%] 33.3% .0%]  33.3% 0% oxl 66.7%| 16.7%] 16.7%] 16.7%] 50.0%
SOAP OPERAS.......... 5 0 5 0 2 2 1 0 0 1 4 0

FIRST ROW OF PERCENTAGE® = COLUMN PERCENTAGES
SECOND ROW OF PERCENTASES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1997

TABLE 6.7: SUGGESTIONS FOR NEW TV PROGRAMMES

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE {12 - 17118 - 30|31 - 50|51 - 65]0VER 65| AB c1 €2 DE
................... 5% 0% 1.0% 0% 9% 6% .6% .0% . 0% A% 1.3% .0%
................... 100.0% .0%] 100.0% .0%] 40.0%] 40.0%| 20.0% 0% L0%| 20.0%] 80.0% 0%
CARTOONS............. 6 3 3 2 2 2 0 Q 1 1 3 1
................... .6% 6% .6% 1.8% 9% .6% 0% .0% 6% A% 1.0% .5%
................... 100.0%] 50.0%] 50.0%| 33.3%| 33.3%| 33.3% .0% LO%1 16.7%] 16.7%] 50.0%] 16.7%
MORE YOUTH PROGRAMMES 16 5 11 6 5 5 3} 0 2 8 1 5
................... 1.7% 1.1% 2.3% 5.5% 2.3% 1.4% 0% 0% 1.1% 3.1% .3% 2.4%
................... 100.0%] 31.3%] 68.8%| 37.5%| 31.3%] 31.3% 0% L0%] 12.5%] 50.0% 6.3%] 31.3%
PHOKE-INS............ 2 0 2 0 1 0 1 0 1 1 0 Y
................... 2% 0% 4% 0% 5% 0% .6% 0% 6% 4% 0% 0%
................... 100.0% .0%| 100.0% .0%) 50.0% .0%| 50.0% 0% 50.0%| 50.0% 0% 0%
MORE DIVERSITY IN THE
PROGRAMME SCHEDULE 4 2 2 1 1 1 1 0 2 0 1 1
................... 4% 4% h% 9% 5% 3% .6% . 0% 1.1% . 0% .3% .5%
................... 100.0%} 50.0%f 50.0%] 25.0%| 25.0%| 25.0%] 25.0% 0% 50.0% 0% 25.0%| 25.0%
NEWS................. 4 3 1 0 1 1 2 0 0 2 2 0
................... 4% .6% .2% 0% .5% 3% 1.3% 0% .0% .8% 6% 0%
................... 100.0%| 75.0%] 25.0% .0%] 25.0%] 25.0%] 50.0% 0% .0%] 50.0%| 50.0% .0%
NATURE PROGRAMMES.... 13 5 8 3 4 3 1 2 4 5 3 1
................... 1.4% 1.1% 1.7% 2.8% 1.8% 9% .6% 1.6% 2.3% 1.94 1.0% 5%
................... 100.0%] 38.5%] 61.5%] 23.1%] 30.8%| 23.1% 7.7%] 15.4x%| 30.8%| 38.5%) 23.1% 7.7%
TELESERIALS.......... 11 8 3 1 1 4 2 3 2 2 5 2
................... 1.2% 1.7% .6% 9% .5% 1.2% 1.3% 2.5% 1.1% . 8% 1.6% 1.0%
................... 100.0%} 72.7%| 27.3% 9.1% 9.1%] 36.4% 18.2%| 27.3%| 18.2%] 18.2%| 45.5%] 18.2%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES =
BASE = ALL WHO LISTEN TO TV

ROW PERCENTAGES




Table 7.1: Daily Average Audience Share

Table 7.2:

UNI MAS
RADIO  TOTAL

RTK LIVEFM SMASH CALYPSO

ISIS  BABAY

SUPER
11

10
101

RM2




Table 7.3-1: Daily Average Audience Levels - Radio 1995-96

(computed on the basis of available time-slot for each station)

RRM1 RM2 SUPER1 UNI 101 MAS 1S BAY RTK LIVE FI1 SHMASH  CALYPSO
M1 SUPER Y RADIO

Table 7.3-2: Daily Average Audience Levels - Radio 1997
(computed on the basis of audiences between 6.00 a.m. - midnight,; University Radio and Radju MAS
figures combined as directed by the Broadcasting Authority, as par. 2.4 above)

RRM1 RM2 SUPER1 10 IS BAY RTK LIVEFM SMASH CALYPSO UNI/MAS
M1 SUPER 1




TABLE R1: RADIO LISTENERSHIP: MONDAY

(BASE=246")

RM2 SUPER 1 RTK LIVEFM SMASH CALYP uri KIAS HONE TOTAL
SO

10.35 4.55 }:2.45:

T1.40 | 315 | 140

:1.40 2.45 }:1.40:

4,08 2.80 }::1,05:

0.70° 3.15 |:0.70:

0,70 3.85 }:0.70:

:0.35 420 |:4.05:

:0.35 4.20 |- 0:70:

+0.35 3.85 |:2.10:
:0.35 4.20 }::2.45:
070 4.55 }:3.85:

:0.70 3.85 }::3.85:

0,70 4,55 }1:4.90:
4,05 2.80 [:2.10:
:1.05 3.50 }:11.40:
:0.35 2.80 |:0.00:
0.35 1.40 |:0.35:
:0.35 1.05 }:0.00:
10,35 1.05 §:0.00:
0,00 0.70 }::0.00:
:::0.00 0.70 {:0.00:
:0.00 0.70 } 0.00:
0,00 0.35 | 0.00:
:-0.00 0.35 | . 0.00

©1.40 6.29 | 4.90
0.40 210 | - 1.42

042 | 338 | V.05

sNote: Data in this Table consolidates the replies of two sets of respondenis: Set ‘A’ respondents were asked
about viewing on the day prior 1o the interview; Set ‘B’ respondents were asked about viewing two

days prior to the interview.



TABLE R2: RADIO LISTENERSHIP: TUESDAY
(BASE=246*)

RM1 RM2 SUPER1 101 < RTK  LIVEFM SMASH CALYP utll MAS Hone
RADIO

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two

days prior to the inlerview.



TABLE R3: RADIO LISTENERSHIP: WEDNESDAY
(BASE=246")

RM2 SUPER 1 RTK  LIVEFM SMASH CALYP UV TOTAL

SO RADIO

MAS NOKNE

. 00 | 057
3.15 000 | 070 ] 5965
1.01 0.00 | :70.23 7.16
120 000 | 057 88.90

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior 1o the interview: Set ‘B’ respondents were asked about viewing two

days prior to the interview.



TABLE R4: RADIO LISTENERSHIP: THURSDAY
(BASE=246")

RM2 SUPER 1 101 RTK LWEFM SMASH CALYP UNI MAS NONE TOTAL
Se) RADIO

0.30 232 | 1281 0.26 0.23 0.86 | - 0.61 126 | - 049 { 0.00 0.31 8.08

031 | 253 | 165] 031 | 029 188 G676 | 151 | 059 000 | 099 88.00

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior 1o the interview; Set ‘B’ respondents were asked about viewing two days prior

to the interview.



TABLE R5: RADIO LISTENERSHIP: FRIDAY
(BASE=246")

RM2 SUPER 1 101 RTK LIVEFM SMASH CALYP utll MAS HONE TOTAL
SO RADIO

0.00 0001 035{ 0.00 0.00 035 | 0.00 0.00 | 0.00

0.00 0.00 | 0.00 | 0.00 0.00 0.00 | 0.00 0.00 | 0.00

0.00 000 | 000 | 0.00 0.00 0.00 | 0.00 0.00 | 0.00

0.00 0.00 | 0.00 | 0.00 0.00 0.00 | 0.00 0.00 | 0.00

0.00 0.00 | 0.00 | 0.00 0.00 0.00 | 0.00 0.00 | 0.00

0.00 0.00 | 0.00 | 0.00 0.00 0.00 | 0.00 0.00 | 0.00

0.00 0.00 | 0.00 | 0.00 0.00 0.00 | 0.00 0.00 { 0.00

0.00 0.00. [ 0.00 | 0.00 0.00 0.00 | 0.00 0.00 { 0.00

0.00 0.00 | 0.00 | 000 0.00 0.00 | 0.00 0.00

0.00 035 ] 0.00 § 0.00 0.00 0.00 | 0.00 0.00

0.00 035 ] 000§ 0.00 0.00 0.00 | 0.00 0.00

0.35 210 | 035 035 0.35 0.70 0.00 | 0.00 | :0.00

0.00 385 ] 07041 035 0.35 1.75 | - 0.00 | 0.00 0.35 ERHRECRE
0.70 524 | 315 035 0.00 2.45 035 ] 1.05) -0.70 -1.05
0.35 559 | 3.50 | 035 0.00 1.75 035 | 1.05] - 0.70 1.05
0.35 769 { 420 035 0.35 1.75 0.00 | 1.40 1.40 1.40
0.00 734 | 4204 070 0.35 1.75 0.00 | 2.10 1.78 1.40
0.00 7.69 | 420 0.70 0.35 2.45 035 | 245 2.45 1.05
0.00 839 { 3.85 ] 035 035 3145 | . 035 | 2.80 2.10 :1.40
0.00 7.34 | 420 ] 0.35 0.35 3.15 035 | 3.15 1.75 1.75
0.00 699 | 3.8 1 035 0.35 3.50 035 | 2.80 2.45 1.75
0.00 594 |-3.50] 035 0.35 3.50 035 | 3.15 2.45 1.75
0.00 664 | 3.15]| 035 0.35 2.80 0.35:] 2.10 2.45 1.78
0.00 455 | 210 ] 035 0.00 3.85 0.00 | 1.75 1.40 1.40
0.00 3501 175 ] 035 0,00 3.85 0.00 | 1.05 1.40 1.40
0.00 3.15 ] 140 | 070 0.00 2.45 0.35 | 1.40 0.70 1.05
0.00 280 | 1051 1.05 0.35 1.75 0.00 | 1.75 1.05 1.05
0.00 1.75 | 1051 105 0.35 1.75 0.00:] 1.75 1.40 1.40
0.00 1.40 | 1051 0.70 0.35 2.10 0.00 | 1.40 1.75 1.75
0.00 210 |- 1751 1.05 0.70 2.80 0.00 | 1.75 1.75 1.75
0.00 210} 1751 1.05 0.70 2.45 035 | 1.75 1.05 1.75
0.00 2.80 | 2.80{ 1.05 1.05 1.40 0.70| 3.50 1.40 0.70

0:0‘9 2:29 1.54 0:32 0.20 1.68 0.31 ] 1.28 0.77 | 0.00 1.40
0.70 839 | 4201 140 1.05 3.85 2.10 | 4.55 2.45 { 0.00 1.75
0.20 267 | 1461 037 0.25 1.16 049 | 1.34 0.82 { 0.00 0.32

0.13 3.03 | 204 | 043 0.26 1.68 040 | 1.71 1.03 | 0.00 1.40 87.10

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A" respondents were
asked about viewing on the day prior 10 the interview; Set ‘B’ respondenis were asked about

viewing two days prior to the interview.



TABLE R6: RADIO LISTENERSHIP: SATURDAY
(BASE=246*)

R2 SUPER 1 RTK  LIVEFM  SMASH uti MAS HONE TOTAL

sNote: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were
asked about viewing on the day prior to the interview; Set ‘B’ respondents were asked about

viewing two days prior to the interview.




TABLE R7: RADIO LISTENERSHIP: SUNDAY
(BASE=246%)

uii MAS HONE TOTAL

RADIQ

RTK  LIWWEFM SMASH CALYP

SO

101

RM2 SUPER 1

*Noce: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were
asked about viewing on the day prior (o the interview; Set ‘B’ respondents were asked about

viewing two day's prior (o the interview.



Table 8.1 TV Audience Average Share

TVM SUPER1 RAl MEDIASET OTHER SMASH CHANNEL CHANNEL SATELLITE NONE TOTAL

RAlI MEDIASE OTHER :3SMASH CHANNEL CHANNEL SATELLITE
T ITALIAN 22

SUPER 1

TVM




MIDNIGHT -

TABLE T1: TV VIEWING: MONDAY
(BASE=246%)

"Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’
respondents were asked about viewing on the day prior lo the interview; Set ‘B’
respondents were asked about viewing two days prior fo the interview.




TABLE T2: TV VIEWING: TUESDAY
(BASE=246")

MIDNIGHT
00072727
DI

. 272 ; 0.13
+8td. 0eViSE] X 57 . 4.10: X 14 0.17

sNote: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’
respondents were asked about viewing on the day prior lo the interview; Set ‘B’
respondents were asked about viewing two days prior lo the interview.



TABLE T3: TV VIEWING: WEDNESDAY
(BASE=246%)

TVM SUPER 1 RAl MEDIASET OTHER SMASH CHANNEL CHANNEL SATELLITE NONE TOTAL
12 22

imaxd

istd. ' devii

Note: Data in this Table consolidates the replies of two sels of respondents: Set ‘A’
respondents were asked about viewing on the day prior fo the interview; Set ‘B’
respondents were asked about viewing two days prior to the interview.



TABLE T4: TV VIEWING: THURSDAY
(BASE=246*)

TVM SUPER 1 RAI MEDIASET OTHER SMASH CHANNEL CHANNEL SATELLITE NONE TOTAL
ITALIAN 12 22

“Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’
respondents were asked about viewing on the day prior to the interview; Set ‘B’
respondents were asked about viewing two days prior fo the interview.



TABLE T5: TV VIEWING: FRIDAY
(BASE=246%)

RAl MEDIASET OTHER SMASH CHANNEL CHANNEL SATELLITE NONE TOTAL
ITALIAN 12 22

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’
respondents were asked about viewing on the day prior to the interview; Set ‘B’
respondents were asked about viewing two days prior to the interview.




TABLE T6: TV VIEWING: SATURDAY
(BASE=246%

3|8(8]212(8/3(8/8(8)28/8/E)s
8

3[3(5la(e(e(EEl=ls5 R Rk e S SRR

8l8(3|5E|2 8|2 ll6]5 8l

*Note: Data in this Table consolidates the replies of two sets of respondenis: Set ‘A’
respondents were asked about viewing on the day prior to the interview; Set ‘B’
respondents were asked about viewing two days prior to the interview.




TABLE T7: TV VIEWING: SUNDAY
(BASE=246")

513(818|33|3|8|8|8|x| ¢l &l w| 8188l 8| 8ls(s|s)

sNote: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior fo the interview; Set ‘B’ respondents were

asked about viewing two days prior to the interview.
»¢ Super 1 was on air during this half-hour: Saturday transmissions closed at 00.30 a.m. on

Sunday.




Table 8.3: Daily Average Audience Levels for TY: 1995-96
(computed on the basis of available time-slot for each station)

TVM SUPER1 RAI MEDIASET OTHER 3MASH CHANNEL CHANNEL SATELLITE
ITALIAN 12 22
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Fig 6.3: Extent of Interest in Political Broadcasts 1996 and 1997
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Fig 7.4: Radio Audiences - Tuesday
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Fig 7.5: Radio Audiences - Wednesday
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Fig 7.6: Radio Audiences - Thursday
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Fig 7.7: Radio Audiences - Friday
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Fig 7.8: Radio Audiences - Saturday
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