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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 3.1-2: SAMPLE PROFILE
- AGE BY GENDER, SOCIO-ECONOMIC GROUP & LAST SCHOOL ATTENDED

TOTAL GENDER SOCIO-ECONOMIC GROUP EDUCATIONAL LEVEL
MALE FEMALE AB Cl c2 DE NO PRIMARY | SECONDA | TECHNIC | TERTIAR
SCHOOL RY AL Y
INSTITU
TE
TOTAL:escsscveevenans 1001 490 511 184 31s 217 285 10 166 649 69 107
AGE GROUP
12 ~ 17.eereincnnnn. 112 56 56 18 33 35 26 0 4 105 1 2
................... 11.2% 11.4% 11.0% 9.8% 10.5% 16.1% 9.1% .0% 2.4% 16.2% 1.4% 1.9%
...... wetetesesaess| 100% 50.0% 50.0% 16.1% 29.5% 31.3% 23.2% .0% 3.6% 93.8% -9% 1.8%
18 -~ 30..civvevinnnse 210 105 105 40 82 34 54 0 4 138 ) 22 46
................... 21.0% 21.4% 20.5% 21.7% 26.0% 15.7% 18.9% .0% 2.4% 21.3% 31.9% 43.0%
............. seeses] 100% 50.0% 50.0% 19.0% 39.0% 16.2% 25.7% .0% 1.9% 65.7% 10.5% 21.9%
31 = 50.ciicricncinnn 371 182 189 65 129 73 104 1 41 255 38 36
................... 37.1% 37.1% 37.0% 35.3% 41.0% 33.6% 36.5% 10.0% 24.7% 39.3% 55.1% 33.6%
.............. eseve| 100% 49.1% 50.9% 17.5% 34.8% 19.7% 28.0% . 3% 11.1% 68.7% 10.2% 9.7%
51 ~ 65..ccevenaenen 182 91 91 42 45 30 65 3 47 108 6 18
................... 18.2% 18.6% 17.8% 22.8% 14.3% 13.8% 22.8% 30.0% 28.3% 16.6% 8.7% 16.8%
................... 100% 50.0% 50.0% 23.1% 24.7% 16.5% 35.7% 1.6% 25.8% 59.3% 3.3% 9.9%
OVER 65..c00c0ucinn.n 126 56 70 19 26 45 36 6 70 43 2 5
................... 12.6% 11.4% 13.7% 10.3% 8.3% 20.7% 12.6% 60.0% 42.2% 6.6% 2.9% 4.7%
........ teessssaaas| 100% 44.4% 55.6% 15.1% 20.6% 35.7% 28.6% 4.8% 55.6% 34.1% 1.6% 4.08%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL




BROADCASTING AUTHORITY -~ MALTA: MEDIA AUDIT -~ 4TH QUARTER 2002

TABLE 4.1: WHO LISTENS TO RADIO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 ~ 30|31 - 50|51 - 65|OVER 65 AB Cl cz2 DE
TOTAL..vcveeveraneoess| 1001 490 511 112 210 371 182 126 184 31s 217 285
K3
LISTEN TO THE RADIO.. 764 380 384 72 165 286 136 105 129 236 174 225
cesssserensreeenass|76.3% 77.6% 75.1% 64.3% 78.6% 77.1%  [74.7% 83.3% 70.1% 74.9% 80.2% 78.9%
ceesvsssceessasn-en| 100% 49.7% 50.3% 9.4% 21.6% 37.4% 17.8% 13.7% 16.9% 30.9% 22.8% - {29.5%
DO NOT LISTEN TO THE
RADIO..cecvecannns 237 110 127 40 45 85 46 21 55 79 43 60
cerssecsessssnesess|23.7% 22.4% 24.9% 35.7% 21.4% 22.9% 25.3% 16.7% 29.9% 25.1% 19.8% 21.1%
cereassrsssasaensss] 100% 46.4% 53.6% 16.9% 19.0% 35.9% 19.4% 8.9% 23.2% 33.3% 18.1% 25.3%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

= COLUMN PERCENTAGES

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 4.2: AVERAGE NUMBER OF HOURS RADIO IS LISTENED TO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 -~ 17|18 - 30|31 - 50|51 ~ 65{0OVER 65| AB c1 c2 DE
TOTAL..ocoo» teeevnana 764 380 384 72 165 286 136 105 129 236 174 225
K4
VARIES CONSIDERABLY.. 3 1 2 1 1 1 0 0 0 0 1 2
................... -4% .3% .5% 1.4% .6% .3% .0% .0% .0% .0% .6% .9%
cerscecreovenaasnns 100% 33.3% 66.7% 33.3% 33.3% 33.3% .0% .03 .0% .0% 33.3% 66.7%
ONE.ereoorveeencanens 261 146 115 33 73 29 33 23 61 94 48 58
................... 34.2% 38.4% 29.9% 45.8% 44.2% 34.6% 24.3% 21.9% 47.3% 39.8% 27.6% 25.8%
tsssceertnnesaa v.-.| 100% 55.9% 44.1% 12.6% 28.0% 37.9% 12.6% 8.8% 23.4% 36.0% 18.4% 22.2%
TWO .o esousneseosasans 141 79 62 18 39 39 26 19 32 41 36 32
......... tesesssensi1B.5% 20.8% 16.1% 25.0% 23.6% 13.6% 19.1% 18.1% 24.8% 17.4% 20.7% 14.2%
................... 100% 56.0% 44.0% 12.8% 27.7% 27.7% 18.4% 13.5% 22.7% 29.1% 25.5% 22.7%
THREE...... Ceresesaas 100 46 54 14 11 43 21 11 11 24 29 36
...... ceeescseaness}l13.1% 12.1% 14.1% 19.4% 6.7% 15.0% 15.4% 10.5% 8.5% 10.2% 16.7% 16.0%
................... 100% 46.0% 54.0% 14.0% 11.0% 43.0% 21.0% 11.0% 11.0% 24.0% 29.0% 36.0%
FOUR:cosseeesansncnens 81 25 56 2 8 33 22 16 7 26 15 33
cecceverceasersuans 10.6% 6.6% 14.6% 2.8% 4.8% 11.5% 16.2% 15.2% 5.4% 11.0% 8.6% 14.7%
................... 100% 30.9% 69.1% 2.5% 9.9% 40.7% 27.2% 19.8% 8.6% 32.1% 18.5% 40.7%
FIVE.:eeeeeaesnaacnos 44 22 22 0 6 21 7 10 4 21 10 9
................... 5.8% 5.8% 5.7% .0% 3.6% 7.3% 5.1% 9.5% 3.1% 8.9% 5.7% 4.0%
..... eecerensseaaas] 100% 50.0% 50.0% .0% 13.6% 47.7% 15.9% 22.7% 9.1% 47.7% 22.7% 20.5%
SIX.iuieenieesnasonnan 43 20 23 2 8 19 3 11 4 11 13 15
................... 5.6% 5.3% 6.0% 2.8% 4.8% 6.6% 2.2% 10.5% 3.1% 4.7% 7.5% 6.7%
................... 100% 46.5% 53.5% 4.7% 18.6% 44.2% 7.0% 25.6% 9.3% 25.6% 30.2% 34.9%
SEVEN...eceveecnonnnn 23 11 12 0 7 4 7 5 3 5 6 9
................... 3.0% 2.9% 3.1% .0% 4.2% 1.4% 5.1% 4.8% 2.3% 2.1% 3.4% 4.0%
................... 100% 47.8% 52.2% .0% 30.4% 17.4% 30.4% 21.7% 13.0% 21.7% 26.1% 39.1%
EIGHT...... ereecesean 30 11 19 0 9 10 7 4 4 6 8 12
................... 3.9% 2.9% 4.9% .0% 5.5% 3.5% 5.1% 3.8% 3.1% 2.5% 4.6% 5.3%
................... 100% 36.7% 63.3% .0% 30.0% 33.3% 23.3% 13.3% 13.3% 20.0% 26.7% 40.0%
NINE..ieoeosoonosnnaas 4 3 1 0 1 2 1 0 0 0 1 3
....... tesesecencea .5% .8% .3% .0% .6% .7% 7% .0% .0% .0% .6% 1.3%
................... 100% 75.0% 25.0% .0% 25.0% 50.0% 25.0% .0% .0% .0% 25.0% 75.0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA:

TABLE 4.2: AVERAGE NUMBER OF

MEDIA AUDIT - 4TH QUARTER 2002

BOURS RADIO IS LISTENED TO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30{31 -~ 50|51 - 65|OVER 65 AB [e33 c2 DE
TEN.wseovsovonavansns 15 7 8 1 0 4 7 3 2 2 6 5
ceseccsressieccasaa| 2.0% 1.8% 2.1% 1.4% .0% 1.4% 5.1% 2.9% 1.6% .8% 3.4% 2.2%
cesesnsesesenseeassa| 100% 46.7% 53.3% 6.7% .0% 26.7% 46.7% 20.0% 13.3% 13.3% 40.0% 33.3%
ELEVEN..ccotoecnennan 1 0 1 0 1 0 0 0 0 0 0 1
Ceascssrertreseanan 1% .0% -3% 0% 6% .0% .0% .0% .0% .0% 0% .43
ceersasesasssacaaasf 100% .0% 100% .0% 100% 0% .0% 0% .0% 0% .0% 100%
TWELVE. . :eetotenenans 15 8 7 1 1 10 1 2 1 4 1 9
cesscesnssstienesas| 2.0% 2.1% 1.8% 1.4% -6% 3.5% 7% 1.9% .8% 1.7% ..6% 4.0%
ceesessrseartececsssa| 100% 53.3% 46.7% 6.7% 6.7% 66.7% 6.7% 13.3% 6.7% 26.7% 6.7% 60.0%
THIRTEEN. .. .coescnonn 1 0 1 0 0 0 1 0 0 1 0 0
chececreaeteeanann .13 0% .3% .0% .0% 0% Y .03 0% -4% .0% .0%
B I T 11 .0% 100% .0% 0% .0% 100% 0% .0% 100% .0% -03%
FOURTEEN.........0... 2 1 1 0 0 1 0 1 0 1 0 1
cesesscticateccsann .3% .33 .3% 0% .0% .3% 0% 1.0% .0% .4% .0% 4%
secccessssassaanesa]| 100% 50.0% 50.0% .0% 0% 50.0% .0% 50.0% .0% 50.0% 0% 50.0%

FIRST ROW OF PERCENTAGES

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT ~ 4TH QUARTER

TABLE 4.3: WHERE DO PEOPLE LISTEN TO THE RADIO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

2002

TOTAL GENDER AGE GROUP S0CIO~ECONOMIC GROUP

MALE FEMALE |12 - 17{18 - 30|31 - 50|51 - 65|OVER 65 AB Cl c2 DE

TOTAL: cvssosencvacasns 764 380 384 72 165 286 136 105 129 236 174 225
NO ANSWER...... T 3 1 2 1 "] 2 0 0 1 0 1 1
cectanciescsasasean 4% .3% .5% 1.4% 0% 7% .0% -0% .8% .0% .6% 4%
[ R L ) 33.3% 66.7% 33.3% .0% 66.7% 0% .0% 33.3% 0% 33.3% 33.3%
AT HOME....:vcvceceen 560 230 330 68 83 193 112 104 88 149 139 184
tecaaaiciassionaoes|T73.3% 60.5% 85.9% 94.43% 50.3% 67.5% 82.4% 99.0% 68.2% 63.1% 79.9% 81.8%
creesdasrncssssseas| 100% 41.1% 58.9% 12.1% 14.8% 34.5% 20.0% 18.6% 15.7% 26.6% 24.8% 32.9%
AT WORK.cuioeeaaennann 131 105 26 2 45 61 20 3 16 52 33 30
veeeseesccsnsassass|17.1% 27.6% 6.8% 2.8% 27.3% 2]1.3% 14.7% 2.9% 12.4% 22.0% 15.0% 13.3%
feeessstiionanann ..} 100% 80.2% 19.83% 1.5% 34.4% 46.6% 15.3% 2.3% 12.2% 39.7% 25.2% 22.9%
IN THE CAR........... 294 209 85 14 105 134 35 [ 65 100 55 74
ceesnsacencsassccss|38.5% 55.0% 22.1% 19.4% 63.6% 46.9% 25.7% 5.7% 50.4% 42.4% 31.6% 32.9%
Cesecsscssesasaians| 100% 71.1% 28.9% 4.8% 35.7% 45.6% 11.9% 2.0% 22.1% 34.0% 18.7% 25.2%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

COLUMN PERCENTAGES




i TABLE 4.4: WHO WATCHES TV
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TOTAL GENDER AGE GROUP SOCI0~ECONOMIC GROUP

MALE FEMALE |12 - 17|18 - 30|31 -~ 50|51 - 65|OVER 65 AB Ccl c2 DE

TOTAL..eeesnesenanees| 1001 490 511 112 210 371 182 126 184 315 217 285
K20

WATCE TV.ecoveseanaman 981 480 501 111 207 362 179 122 179 309 215 278

................... 98.0% 98.0% 98.0% 99.1% 98.6% 97.6% 98.4% 96.8% 97.3% 98.1% 99.1% 97.5%

................... 100% 48.9% 51.1% 11.3% 21.1% 36.9% 18.2% 12.4% 18.2% 31.5% 21.9% 28.3%

DO NOT WATCH TV...... 20 10 10 1 3 9 3 4 5 [3 2 7

..... setiseserseaan]| 2.0% 2.0% 2.0% .9% 1.4% 2.4% 1.6% 3.2% 2.7% 1.9% . 9% 2.5%

................... 100% 50.0% 50.0% 5.0% 15.0% 45.0% 15.0% 20.0% 25.0% 30.0% 10.0% 35.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 4.5: AVERAGE NUMBER OF HOURS TV IS WATCHED
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP S0CIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB ClL c2 DE
TOTAL...caesunn tevene 9281 480 501 111 207 362 179 122 179 309 215 278
K21
VARIES CONSIDERABLY.. 1 B 0 1 0 0 0 0 1 0 1 0 0
................... .13 .0% .2% -0% .0% .0% .08 .8% .0% .3% .0% .0%
...... cesesesveaace| 100% .0% 100% .0% .0% .0% 0% 100% .0% 100% .0% .0%
ONE.::eeeeaconancesnn 152 89 63 13 36 56 30 17 41 45 32 34
................... 15.5% 18.5% 12.6% 11.7% 17.4% 15.5% 16.8% 13.9% 22.9% 14.6% 14.9% 12.2%
........ ceesteeseas| 100% 58.6% 41.4% 8.6% 23.7% 36.8% 19.7% 11.2% 27.0% 29.6% 21.1% 22.4% -
TWO..eonw ceearinanane 316 168 148 38 78 119 51 30 60 102 78 76
.................... 32.2% 35.0% 29.5% 34.2% 37.7% 32.9% 28.5% 24.6% 33.5% 33.0% 36.3% 27.3%
Ceseveateennionennn 100% 53.2% 46.8% 12.0% 24.7% 37.7% 16.1% 9.5% 19.0% 32.3% 24.7% 24.1%
THREE....vterernncnns 246 117 129 25 48 94 50 29 45 73 53 75
................... 25.1% 24.4% 25.7% 22.5% 23.2% 26.0% 27.9% 23.8% 25.1% 23.6% 24.7% 27.0%
................ ess| 100% 47.6% 52.4% 10.2% 19.5% 38.2% 20.3% 11.8% 18.3% 29.7% 21.5% 30.5%
FOUR:vessonoacanaacnas 156 69 87 22 31 52 26 25 16 57 34 49
................... 15.9% 14.4% 17.4% 19.8% 15.0% 14.4% 14.5% 20.5% 8.9% 18.4% 15.8% 17.6%
................... 100% 44.2% 55.8% 14.1% 19.9% 33.3% 16.7% 16.0% 10.3% 36.5% 21.8% 31.4%
FIVE....ooveenennann. 51 17 34 8 7 19 9 8 11 13 9 18
............ seeeens]| 5.2% 3.5% 6.8% 7.2% 3.4% 5.2% 5.0% 6.6% 6.1% 4.2% 4.2% 6.5%
.......... csssssees| 100% 33.3% 66.7% 15.7% 13.7% 37.3% 17.6% 15.7% - |21.6% 25.5% 17.6% 35.3%
SIX.ivevenreeannnnnas 30 15 15 2 4 13 5 6 5 7 5 13
................... 3.1% 3.1% 3.0% 1.8% 1.9% 3.6% 2.8% 4.9% 2.8% 2.3% 2.3% 4.7%
teestetcsanetenenena 100% 50.0% 50.0% 6.7% 13.3% 43.3% 16.7% 20.0% 16.7% 23.3% 16.7% 43.3%
SEVEN...eovesnns veeen 12 1 11 3 2 1 5 1 0 4 2 6
............ veecees] 1.2% -2% 2.2% 2.7% 1.0% .3% 2.8% .8% .0% 1.3% .9% 2.2%
................... 100% 8.3% 91.7% 25.0% 16.7% 8.3% 41.7% 8.3% .0% 33.3% 16.7% 50.0%
EIGHT..veeveeeocnnnns 8 2 6 0 0 3 2 3 1 3 0 4
.......... teesaanae .8% .4% 1.2% .0% .0% -8% 1.1% 2.5% .6% 1.0% .0% 1.4%
cetessaetanesesenean 100% 25.0% 75.0% .0% -0% 37.5% 25.0% 37.5% 12.5% 37.5% .0% 50.0%
NINE....... Ceseeecans 2 0 2 0 0 1 0 1 0 1 0 1
................... 2% .0% .4% .0% .0% .3% .0% .8% .0% -3% .0% .4%
................... 100% 0% 100% .0% .0% 50.0% .0% 50.0% .0% 50.0% .0% 50.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
1



BROADCASTING AUTHORITY -~ MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 4.5: AVERAGE NUMBER OF HOURS TV IS WATCHED
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 ~ 17|18 ~ 30|31 - 50|51 - 65|OVER 65 AB Cl c2 DE

TEN'cvevovanoreoonans 3 1 2 0 0 2 0 1 0 2 1 0
ceeeesenrenseaneane 3% 2% .4% .0% .0% 6% .0% .8% .0% .6% .5% .0%
cececssvncssreaaaans| 100% 33.3% 66.7% 0% .0% 66.7% .0% 33.3% -0% 66.7% 33.3% .0%
ELEVEN. .ccvvenccnoens 2 o] 2 0 1 1 0 0 0 1 0 1
terecscessanenenann .23% .0% .4% -0% -5% -3% .0% .0% .0% .3% .0% .4%
fesscseensecaccsaas| 100% .0% 100% .0% 50.0% 50.0% 0% .0% .0% 50.0% .0% 50.0%
TWELVE..coveceveecaens 2 1 1 ] 0 1 1 0 0 0 1 1
sesecssacrcantnsans -2% .2% .23 0% 0% .3% .6% .0% .0% 0% .5% .43
cessesenssencnasass| 100% 50.0% 50.0% .0% 0% 50.0% 50.0% 0% .0% -0% 50.0% 50.0%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV

= COLUMN PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 4.6: WHERE IN THE HOUSE IS TV VIEWED
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-~ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 -~ 65|OVER 65 AB Ccl c2 DE
TOTAL.eservecvoccnna . 981 480 501 111 207 362 179 122 179 309 215 278
K22
IN THE SITTING ROOM.. 517 260 257 62 103 206 92 54 113 177 95 132
ceescessatcancevann 52.7% 54.2% 51.3% 55.9% 49.8% 56.9% 51.4% 44.3% 63.1% 57.3% 44.2% 47.5%
................... 100% 50.3% 49.7% 12.0% 19.9% 39.8% 17.8% 10.4% 21.9% 34.2% 18.4% 25.5%
IN THE DINING ROOM... 29 19 10 3 5 5 9 7 9 7 7 6
................... 3.0% 4.0% 2.0% 2.7% 2.4% 1.4% 5.0% 5.7% 5.0% 2.3% 3.3% 2.2%
...... cececeasevece| 100% 65.5% 34.5% 10.3% 17.2% 17.2% 31.0% 24.1% 31.0% 24.1% 24.1% 20.7%
IN THE KITCHEN....... 196 73 123 17 28 88 40 23 24 53 57 62
................... 20.0% 15.2% 24.6% 15.3% 13.5% 24.3% 22.3% 18.9% 13.4% 17.2% 26.5% 22.3%
................... 100% 37.2% 62.8% 8.7% 14.3% 44.9% 20.4% 11.7% 12.2% 27.0% 29.1% 31.6%
IN THE BEDROOM....... 226 117 109 26 67 59 38 36 31 69 50 76
................... 23.0% 24.4% 21.8% 23.4% 32.4% 16.3% 21.2% 29.5% 17.3% 22.3% 23.3% 27.3%
................... 100% 51.8% 48.2% 11.5% 29.6% 26.1% 16.8% 15.9% 13.7% 30.5% 22.1% 33.6%
AT ANOTHER PLACE..... 13 11 2 3 4 4 0 2 2 3 6 2
................... 1.3% 2.3% .4% 2.7% 1.9% 1.1% .0% 1.6% 1.1% 1.0% 2.8% .73
cereccererecesennan 100% 84.6% 15.4% 23.1% 30.8% 30.8% .0% 15.4% 15.4% 23.1% 46.2% 15.4%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTA
= ALL WHO WATCH TV

BASE

= COLUMN PERCENTAGES

GES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 4.7: MEANS OF TV SIGNAL RECEPTION
-~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~ECONOMIC GROUP

MALE FEMALE |12 -~ 17|18 - 30|31 - 50|51 - 65|OVER 65 AB c1 c2 DE

TOTAL.cvecosessseseaa| 1001 490 511 112 210 371 182 126 184 315 217 285
ROOF ANTENNA..,....... 327 167 160 33 73 118 53 50 52 86 82 107
teecicesassrsanesess[32.7% 34.1% 31.3% 29.5% 34.8% 31.8% 29.1% 39.7% 28.3% 27.3% 37.8% 37.5%
teceveavscssnsecesana| 100% 51.1% 48.9% 10.1% 22.3% 36.1% 16.2% 15.3% 15.9% 26.3% 25.1% 32.7%
CABLE.:sseerseseannanse 677 328 349 77 135 257 129 79 137 225 132 183
tescessssscveseases|67.6% 66.9% 68.3% 68.8% 64.3% 69.3% 70.9% 62.7% 74.5% 71.4% 60.8% 64.2%
R I T 48.4% 51.6% 11.4% 19.9% 38.0% 19.1% 11.7%  [20.2% 33.2% 19.5% 27.0%
SATELLITE DISH....... 153 82 71 18 40 68 21 6 43 54 27 29
PR I 47 1 16.7% 13.9% 16.1% 19.0% 18.3% 11.5% 4.8% 23.4% 17.1% 12.4% 10.2%
evsseccsessacnnnsss]| 100% 53.6% 46.4% 11.8% 26.1% 44.4% 13.7% 3.9% 28.1% 35.3% 17.6% 19.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES

BASE

= ALL

= ROW PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TE QUARTER 2002

TABLE 4.8: CABLE TV FACILITY
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~ECONOMIC GROUP
MALE FEMALE {12 - 17|18 - 30|31 - 50|51 - 65{QVER 65 AB Ccl c2 DE
TOTAL i« o esene veesene .o 675 328 347 77 135 256 129 78 136 224 132 183
SUBSCRIPTION TYPE
RECEPTION. . 0eaceenas 348 148 200 31 69 135 67 46 54 101 80 113
....... veeeeneesseas]51.6% 45.1% 57.6% 40.3% 51.1% 52.7% 51.9% 59.0% 39.7% 45.1% 60.6% 61.7%
................... 100% 42.5% 57.5% 8.9% 19.8% 38.8% 19.3% 13.2% 15.5% 29.0% 23.0% 32.5%
BASIC...oeienosennnnes 195 115 80 23 42 76 33 21 31 75 41 48
................... 28.9% 35.1% 23.1% 29.9% 31.1% 29.7% 25.6% 26.9% 22.8% 33.5% 31.1% 26.2%
teeeeveerateeaannan 100% 59.0% 41.0% 11.8% 21.5% 39.0% 16.9% 10.8% 15.9% 38.5% 21.0% 24.6%
TV PLUS.eoeeennnnnnnn 78 37 41 15 13 20 21 9 27 26 10 15
ceeomsssanasrsecssa 11.6% 11.3% 11.8% 19.5% 9.6% 7.8% 16.3% 11.5% 19.9% 11.6% 7.6% 8.2%
seseseranesssceans 100% 47.4% 52.6% 19.2% 16.7% 25.6% 26.9% 11.5% 34.6% 33.3% 12.8% 19.2%
MOVIE CHevevrrornnnnns 31 20 11 7 4 13 4 3 11 11 6 3
................... 4.6% 6.1% 3.2% 9.1% 3.0% 5.1% 3.1% 3.8% 8.1% 4.9% 4.5% 1.6%
................... 100% 64.5% 35.5% 22.6% 12.9% 41.9% 12.9% 9.7% 35.5% 35.5% 19.4% 9.7%
SPORTS CH.vvvvvnnennn 57 35 22 8 4 27 8 10 19 19 7 12
................... 8.4% 10.7% 6.3% 10.4% 3.0% 10.5% 6.2% 12.8% 14.0% 8.5% 5.3% 6.6%
seneesessessceanane 100% 61.4% 38.6% 14.0% 7.0% 47.4% 14.0% 17.5% 33.3% 33.3% 12.3% 21.1%
TELEPIU....vivevennns 5 4 1 3 0 1 1 0 0 2 2 1
creencesetnccsenasans .7% 1.2% .3% 3.9% .0% .43 .8% .0% .0% .93% 1.5% .5%
................... 100% 80.0% 20.0% 60.0% .0% 20.0% 20.0% .0% 0% 40.0% 40.0% 20.0%
FLEXIPACK SUBSCRIBER. 56 28 28 8 12 25 8 3 22 24 2 8
............ ceeneaa| 8.3% 8.5% 8.1% 10.4% 8.9% 9.8% 6.2% 3.8% 16.2% 10.7% 1.5% 4.4%
.......... crreesass| 100% 50.0% 50.0% 14.3% 21.4% 44.6% 14.3% 5.4% 39.3% 42.9% 3.6% 14.3%
FLEXIPACK
SUBSCRIPTION
ENTRY..overveneonnnns 15 8 7 2 4 6 1 2 6 9 0 0
................... 22.7% 22.2% 23.3% 20.0% 28.6% 20.7% 9.1% 100% 24.0% 32.1% .0% .0%
sesecsaseneassnsnaas 100% 53.3% 46.7% 13.3% 26.7% 40.0% 6.7% 13.3% 40.0% 60.0% 0% .0%
EDU.cos.. teecssnecnes 11 3 8 3 2 3 1 2 3 7 0 1
................... 16.7% 8.3% 26.7% 30.0% 14.3% 10.3% 9.1% 100% 12.0% 25.0% .0% 11.1%
................... 100% 27.3% 72.7% 27.3% 18.2% 27.3% 9.1% 18.2% 27.3% 63.6% .0% 9.1%
MUSIC +.cuennanennens 11 7 4 2 5 4 0 0 3 7 1 0
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = CABLE TV SUBSCRIBERS ONLY
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 4.8: CABLE TV FACILITY
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GRQUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Cl1 c2 DE
Cesissasstttieennnn 16.7% 19.4% 13.3% 20.0% 35.7% 13.8% .0% .0% 12.0% 25.0% 25.0% -0%
................... 100% 63.6%  |[36.4% 18.2% 45.5% 36.4% .0% .0% 27.3% 63.6% 9.1% -0%
LIFESTYLE....... PRI 13 4 9 3 5 4 1 0 8 5 0 0
................... 19.7% 11.1% 30.0% 30.0% 35.7% 13.8% 9.1% .0% 32.0% 17.9% .0% .0%
............ ceceews| 100% 30.8% 69.2% 23.1% 38.5% 30.8% 7.7% .03 61.5% 38.5% .0% -0%
8 12 7 5 5 2 5 ] 0 4 5 1 2
................... 18.2% 19.4% 16.7% 50.0% 14.3% 17.2% .0% .0% 16.0% 17.9% 25.0% 22.2%
cesann fecsecetannas 100% 58.3% 41.7% 41.7% 16.7% 41.7% -0% +.0% 33.3% 41.7% 8.3% 16.7%
FAMILY.ocoeoae PRI 34 13 15 3 6 16 9 0 14 12 2 6
.................... 51.5% 52.8% 50.0% 30.0% 42.9% 55.2% 81.8% .0% 56.0% 42.9% 50.0% 66.7%
........... PRI 100% 55.9% 44.1% 8.8% 17.6% 47.1% 26.5% .0% 41.2% 35.3% 5.9% 17.6%
SPORTS CH...oncvnennn 11 6 5 0 3 4 2 2 3 7 0 1
O 16.7% 16.7% 16.7% .0% 21.4% 13.8% 18.2% 100% 12.0% 25.0% .0% 11.1%
................... 100% 54.5% 45.5% .0% 27.3% 36.4% 18.2% 18.2% 27.3% 63.6% .0% 9.1%
MOVIE CHueveevnoonnnnn 4 1 3 0 1 1 2 0 3 1 0 0
................... 6.1% 2.8% 10.0% .0% 7.1% 3.43% 18.2% .0% 12.0% 3.6% .0% .0%
................... 100% 25.0% 75.0% 0% 25.0% 25.0% 50.0% .0% 75.0% 25.0% .0% 0%

FIRST ROW OF PERCENTAGES

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = CABLE TV SUBSCRIBERS ONLY




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 4.9: WHO IS MOST INFLUENTIAL PERSON IN THE FAMILY
ON WHICH CHANNEL IS CHOSEN
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 ~ 65|OVER 65 AB Cc1 c2 DE
TOTAL..veevecconsas ..| 1001 490 511 112 210 371 182 126 184 315 217 285
K45
NO ONE IN PARTICULAR. 411 204 207 36 100 144 72 59 89 125 84 113
seceseneseanasenaan 41.1% 41.6% 40.5% 32.1% 47.6% 38.8% 39.6% 46.8% 48.4% 39.7% 38.7% 39.6%
................... 100% 49.6% 50.4% 8.8% 24.3% 35.0% 17.5% 14.4% 21.7% 30.4% 20.4% 27.5%
THE HUSBAND.......... 283 176 107 32 57 107 54 33 48 89 61 85
P Y R NP .-[28.3% 35.9% 20.9% 28.6% 27.1% 28.8% 29.7% 26.2% 26.1% 28.3% 28.1% 29.8%
.......... cereseass) 100% 62.2% 37.8% 11.3% 20.1% 37.8%  |19.1% 11.7% 17.0% 31.4% 21.6% 30.0%
THE WIFE....ccueoeeees 177 39 138 6 29 66 44 32 21 55 42 59
................... 17.7% 8.0% 27.0% 5.4% 13.8% 17.8% 24.2% 25.4% 11.4% 17.5% 19.4% 20.7%
................... 100% 22.0% 78.0% 3.4% 16.4% 37.3% 24.9% 18.1% 11.9% 31.1% 23.7% 33.3%
CHILDREN ~ BOYS...... 76 51 25 19 14 35 7 1 19 26 15 16
................... 7.6% 10.4% 4.9% 17.0% 6.7% 9.4% 3.8% .8% 10.3% 8.3% 6.9% 5.6%
................... 100% 67.1% 32.9% 25.0% 18.4% 46.1% 9.2% 1.3% 25.0% 34.2% 19.7% 21.1%
CHILDREN -~ GIRLS..... 54 20 34 19 10 19 5 1 7 20- 15 12
................... 5.4% 4.1% 6.7% 17.0% 4.8% 5.1% 2.7% .8% 3.8% 6.3% 6.9% 4.2%
................... 100% 37.0% 63.0% 35.2% 18.5% 35.2% 9.3% 1.9% 13.0% 37.0% 27.8% 22.2%

FIRST ROW OF PERCENTAGES =

COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

= ALL




BROADCASTING AUTHORITY -~ MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 5.1: PREFERRED SOURCE FOR NEWS ON MALTA
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30]31 -~ 50{51 - 65|OVER 65 AB C1 c2 DE

TOTAL.coooerosss sesse] 1001 490 511 112 210 371 182 126 184 315 217 285
K1l
NO PARTICULAR

PREFERENCE........ 25 12 13 4 4 9 5 3 6 5 5 9

................ eee| 2.5% 2.4% 2.5% 3.6% 1.9% 2.4% 2.7% 2.4% 3.3% 1.6% 2.3% 3.2%

ereesessaserseseans 100% 48.0% 52.0% 16.0% 16.0% 36.0% 20.0% 12.0% 24.0% 20.0% 20.0% 36.0%
LISTEN TO THEM ON THE

RADIO..coescencnns 102 52 50 9 18 33 16 26 16 30 27 29

.................. .110.2% 10.6% 9.8% 8.0% 8.6% 8.9% 8.8% 20.6% 8.7% 9.5% 12.4% 10.2%

................... 100% 51.0% 49.0% 8.8% 17.6% 32.4% 15.7% 25.5% 15.7% 29.4% 26.5% 28.4%
WATCH THEM ON TV..... 772 372 400 71 169 296 144 92 139 239 161 233

................... 77.1% 75.9% 78.3% 63.4% 80.5% 79.8% 79.1% 73.0% 75.5% 75.9% 74.2% 81.8%

................... 100% 48.2% 51.8% 9.2% 21.9% 38.3% 18.7% 11.9% 18.0% 31.0% 20.9% 30.2%
READ THEM IN A

NEWSPAPER:. . eceeees 76 44 32 11 16 31 14 4 21 34 15 6

.................... 7.6% 9.0% 6.3% 9.8% 7.6% 8.4% 7.7% 3.2% 11.4% 10.8% 6.9% 2.1%

................ .o 100% 57.9% 42.1% 14.5% 21.1% 40.8% 18.4% 5.3% 27.6% 44.7% 19.7% 7.9%
PICK THEM UP‘FROM

OTHER PERSONS..... 26 10 16 17 3 2 3 1 2 7 9 8

................... 2.6% 2.0% 3.1% 15.2% 1.4% -5% 1.6% .8% 1.1% 2.2% 4.1% 2.8%

cecesscerasttesanene 100% 38.5% 61.5% 65.4% 11.5% 7.7% 11.5% 3.8% 7.7% 26.9% 34.6% 30.8%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

= COLUMN PERCENTAGES

ALL




BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 5.2: PREFERRED SOURCE FOR FOREIGN NEWS
- BY GENDER, AGE AND SOCIQ-ECONOMIC GROUP

TOTAL GENDER AGE GROUP S0CIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 -~ 30|31 - 50|51 -~ 65|OVER 65 AB ci cz2 DE
TOTAL:.cecssssaseeeess| 1001 490 511 112 210 371 182 126 184 315 217 285
K2
NO PARTICULAR
PREFERENCE........ 32 17 15 6 8 8 7 3 6 9 9 8
cececasientanan veee] 3.2% 3.5% 2.9% 5.4% 3.8% 2.2% 3.8% 2.4% 3.3% 2.9% 4.1% 2.8%

................... 100% 53.1% 46.9% 18.8% 25.0% 25.0% 21.9% 9.43% 18.8% 28.1% 28.1% 25.0%

RADIO..ccceceeanas 91 41 50 9 11 30 15 26 12 29 23 27
................... 9.1% 8.4% 9.8% 8.0% 5.2% 8.1% 8.2% 20.6% 6.5% 9.2% 10.6% 9.5%
................... 100% 45.1% 54.9% 9.9% 12.1% 33.0% 16.5% 28.6% 13.2% 31.9% 25.3% 29.7%

WATCH THEM ON TV..... 820 403 417 77 181 316 151 95 155 258 169 238
................... 81.9% 82.2% 81.6% 68.8% 86.2% 85.2% 83.0% 75.4% 84.2% 81.9% 77.9% 83.5%
teransecsiecstenann 100% 49.1% 50.9% 9.4% 22.1% 38.5% 18.43% 11.6% 18.9% 31.5% 20.6% 29.0%

READ THEM IN A

NEWSPAPER....... . 39 20 19 7 8 16 7 1 9 15 9 6
vesasanansan cassene 3.9% 4.1% 3.7% 6.3% 3.8% 4.3% 3.8% -8% 4.9% 4.8% 4.1% 2.1%
ceteecarsrcenaarens 100% 51.3% 48.7% 17.9% 20.5% 41.0% 17.9% 2.6% 23.1% 38.5% 23.1% 15.4%

PICK THEM UP FROM
OTHER PERSONS..... 19 9 10 13 2 1 2 1 2 4 7 6
............ eeneees]| 1.9% 1.8% 2.0% 11.6% 1.0% .3% 1.1% .8% 1.1% 1.3% 3.2% 2.1%
................... 100% 47.4% 52.6% 68.4% 10.5% 5.3% 10.5% 5.3% 10.5% 21.1% 36.8% 31.6%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 5.3: PREFERRED TIME FOR MAIN TV NEWS
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|0vVER 65| aB c1 c2 DE
TOTAL.+vvesrernenneas| 1001 490 511 112 210 371 182 126 184 315 217 285
1 N 36 16 20 8 7 11 5 5 8 9 9 10
ceereeereneeneeeaas]| 3068 | 3.3% | 3098 | 7.1% | 3.3% | 3.0% | 2.7% | .08 | 2.3% | 2,08 | 2.12 | 3.5
et veeereeaan..| 1008 |44.4% [55.6% [22.2% |19.4% [30.6% [13.9% |13.98 |22.2% |25.0% |25.0% |27.s%
14004 s erieieennnnnn. 1 1 0 0 0 1 0 0 1 0 0 0
N BT 2% .0% .0% .0% .3% .0% .0% 5% .0% .0% .0%
eeeenn vevenne..| 100% 100% 0% .0% .08 | 1o0% .0% .08 | 100% 0% .0% .0%
16000 .enrierenneennns 2 1 1 2 0 0 0 0 1 0 1 0
B I 2% 2% | 1.8% .08 .0% .0% .0% .5% .0% .5% .0%
teereesreeeeeian..o| 100% |50.0% |50.0% | 100% .0% .0% .0% .0% |[50.0% .08 |50.0% .0%
1630.cnrienrnnennnns 1 1 0 0 1 0 0 0 0 1 0 0
S BT .2% .0% .08 .5% .0% .0% .08 .0% .3% .0% .0%
ceveerrieneneeeana.| 1008 100% .0% .08 | 100% .0% .0% .0% .08 | 100% 0% .0%
17000 s cuieaannnnnnnn 2 1 1 1 1 0 0 0 0 0 1 1
R BTt .2% .2% .9% .5% .0% .0% .0% .0% .0% .5% .4%
ceeeeverrrreneeav..| 1008 |50.0% [50.0% |50.0% |50.0% .0% 0% .0% 0% .0%  |50.0% [50.0%
1800t eeninaeeneennns 9 3 6 4 0 0 0 5 0 1 6 2
S A BT 6% | 1.28 | 3.6% .0% .0% .0% | 4.0% 0% 3% | 2.8% 7%
ceeeeeereeenecnae..| 1008 |33.3% |66.7% |24.43 .0% .0% .08 [55.6% .08 [11.1% |66.7% |22.2%
18300 eeninennnon . . 2 0 2 1 1 0 0 0 1 1 0 0
B T .08 4% .9% 5% .0% .0% 0% .5% .3% .0% .0%
e et veeo.| 1008 .0% | 100% |50.0% [50.0% .08 .0% .0% |50.0% |50.0% .0% 0%
1900, e euenernennnnns 20 10 10 6 2 "6 2 4 3 4 8 5
s eeeo| 2,08 | 2.0% | 2.0% | s5.4% | 1.0% | 1.e% | 1.1% | 3.2% | 1.6% | 1.3% | 3.7¢ | 1.8%
seeeeeaiieiesiaao.o| 1008 |50.0% [50.0% [30.0% [10.0% [30.0% [10.0% |20.0% |15.0% |20.0% |40.0% |25.0%
1930cusnuieninnennens| 135 59 76 10 24 55 31 15 13 27 23 72
seeeesaiiecaeene...|13.5%  [12.0% [14.9% | 8.9% |11.4% |14.8% |17.0% l11.9% | 7.1% | s.6% |10.6% |25.3%
ceeeeriniereenaaa..| 1008 |43.7% |56.3% | 7.4% |17.8% |40.7% [23.0% [11.1% | 9.6% |20.0% |17.0% |53.3%
1945, . eueiinnnn.s e 48 16 32 3 9 15 17 4 10 20 6 12
ceeseraiieveeeeanan| 4088 | 3.3% | 6.3% | 2.7% | 4.3% | 4.0% | 9.3% | 3.2% | 5.4% | 6.3% | 2.8% | a.2%
ceeeceesreresaaaa..| 100%  |33.3% [66.7% | 6.3% |18.8% [31.3% [35.4% | 8.3% |20.8% |41.7% |12.5% |25.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 5.3: PREFERRED TIME FOR MAIN TV NEWS
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Ccl c2 DE
1950..ccciiicnnncnnn. 4 3 1 0 1 2 1 0 0 0 3 1
teresartenesecanans -4% .6% 2% .0% .5% .5% .5% .0% 0% .0% 1.4% 4%
teesesessesaaanacss| 100% 75.0% 25.0% .0% 25.0% 50.0% 25.0% .0% 0% .0% 75.0% 25.0%
2000000 ciiiinennnnnns 642 330 312 69 135 241 113 84 121 228 134 159
cesiesrisecaecnne.s|64.1% 67.3% 61.1% 61.6% 64.3% 65.0% 62.1% 66.7% 65.8% 72.4% 61.8% 55.8%
teesesssssssesaeaaa| 100% 51.4% 48.6% 10.7% 21.0% 37.5% 17.6% 13.1% 18.8% 35.5% 20.9% 24.8%
2015 ciiiitianananns 4 1 3 0 2 1 0 1 2 2 0 0
cresseneetiiaaenann 4% .2% -6% .0% 1.0% .3% 0% .8% 1.1% .6% -0% -0%
ferseseseeracsiseaa| 100% 25.0% 75.0% 0% 50.0% 25.0% -0% 25.0% 50.0% 50.0% .0% -0%
2030 00 iiiiiiniennnn. 36 16 20 3 8 16 5 4 7 9 10 10

fesresessrercssetans| 3.6% 3.3% 3.9% 2.7% 3.8% 4.3% 2.7% 3.2% 3.8% 2.9% 4.6% 3.5%
cecssnsesassaseesa.| 100% 44.4% 55.6% 8.3% 22.2% 44.4% 13.9% 11.1% 19.4% 25.0% 27.8% 27.8%

2045, .t iicicannenan 2 1 1 0 2 0 0 0 0 0 0 2
reetettiettenaaa, .2% .2% .2% .0% 1.0% .0% .0% .0% .0% .0% .0% .7%
ceeeeceeeeneseseess| 1008 [50.0% [50.0% .0% 100% .0% .0% .0% .0% .0% .0% 100%

2050000 ceccncncnnncan 1 1 0 0 ] 1 0 0 0 0 1 0
e tecenneaerreeaaas .1% .2% .0% .0% .0% .3% .0% .0% .0% .0% .5% .0%
esesesicaceraanaes| 100% 100% .0% .0% .0% 100% .0% .0% .0% .0% 100% .0%

2100cceceeannanan cees 20 11 9 3 7 7 3 0 5 5 6 4
teeseciisetersesaas]| 2.0% 2.2% 1.8% 2.7% 3.3% 1.9% 1.6% .0% 2.7% 1.6% 2.8% 1.4%
ceeeeccessiaeaeases| 100%  |55.0% [45.0% - |15.0% [35.0% |35.0% {15.0% .0%  [25.0% |25.0% |30.0% [20.0%

21300 . cieinnenacaann 3 1 2 0 0 3 0 0 2 1 0 0
Ceeeeseeicecenaaaan .3% .2% .4% .0% .0% .8% .0% .0% 1.1% .3% .0% .0%
teesssieeenaeaceeas| 1008 [33.3% [66.7% .0% .0% 100% .0% .0% |[66.7% [33.3% .0% .0%

2145, it iii e 1 1 0 0 0 1 0 0 0 0 0 1
e tesaecatiaaaaa .1% .2% .0% .0% .0% .3% .0% .0% .0% .0% .0% .4%
R I 11 100% .0% .0% .0% 1008 .0% .0% .0% .0% .0% 100%

2200, cceuacancanannn 5 3 2 1 0 3 1 0 3 1 1 0
e e taeeere e .5% .6% .4% .9% .0% .8% .5% .0% 1.6% .3% .5% .0%
tetesevneeessssasas| 100% [60.0% |40.0% |20.0% .0% |60.0% [20.0% .0% [60.0% [20.0% [20.0% .0%

2230 eiatitcncnnnnnn 1 1 0 0 0 1 0 0 0 0 1 ]
et etetbisenercaenn .1% .2% .0% .0% .0% .3% .0% .0% .0% .0% .5% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 5.3: PREFERRED TIME FOR MAIN TV NEWS
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65| AB cl c2 DE
e eeeeeeeeaeas .| 100% 100% .0% .0% .0% 100% .0% .0% .0% .0% 100% .0%
2245 . cieeecnnnnnnnn. 1 1 0 0 0 0 0 1 0 0 1 0
rereteereeiaaas R S 1 .2% .0% .0% .0% .0% .0% .8% .0% .0% .5% .0%
feeteeerrennaeaeasa] 100% 100% .0% .0% .0% .0% .0% 100% .0% . 0% 100% .0%
23000 .ceeeecnnnnnnnnn 21 9 12 0 9 7 2 3 5 5 6 5
etreerreenaeenens]| 2.1% 1.8% 2.3% 0% 4.3% 1.9% 1.1% 2.4% 2.7% 1.6% 2.8% 1.8%
tieseeesisenanaaae.| 100% [42.9% |57.1% .0%  |42.9% |33.3% 9.5% |14.3% [23.8% |23.8% [28.6% |23.8%
2400, c0rcerrrnnnnnnn 4 3 1 1 1 0 2 0 2 1 0 1
freeeeerrananeanea]| .43 .6% 2% .9% .5% .0% 1.1% .0% 1.1% .3% .0% .4%
e weivesesee..| 100% [75.0% |25.0% [25.0% [25.0% .0%  [50.0% .0% |50.0% |25.0% .0% |25.0%

FIRST ROW OF PERCENTAGES

BASE =

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 5.4: ON WHICH TV STATION/S NEWS WAS FOLLOWED DAY PRIOR TO INTERVIEW
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17{18 - 30|31 - 50{51 - 65|OVER 65 AB Cl c2 DE
TOTAL.ecocacnen teeaas 981 480 501 111 207 362 179 122 179 309 215 278
DID NOT WATCH THE
NEWS..oovneveoonee 611 313 298 98 145 215 92 61 128 194 137 152
tetsesearattatonans 62.3% 65.2% 59.5% 88.3% 70.0% 59.4% 51.4% 50.0% 71.5% 62.8% 63.7% 54.7%
..... cescvacecenaas| 100% 51.2% 48.8% 16.0% 23.7% 35.2% 15.1% 10.0% 20.9% 31.8% 22.4% 24.9%
TVMeeeevooseonne veens 271 127 144 9 51 100 62 49 46 100 57 68
................... 27.6% 26.5% 28.7% 8.1% 24.6% 27.6% 34.6% 40.2% 25.7% 32.4% 26.5% 24.5%
................... 100% 46.9% 53.1% 3.3% 18.8% 36.9% 22.9% 18.1% 17.0% 36.9% 21.0% 25.1%
SUPER l....cccivennen 173 73 100 4 20 77 47 25 21 36 36 80
setacancsassasssnes 17.6% 15.2% 20.0% 3.6% 9.7% 21.3% 26.3% 20.5% 11.7% 11.7% 16.7% 28.8%
................... 100% 42.2% 57.8% 2.3% 11.6% 44.5% 27.2% 14.5% 12.1% 20.8% 20.8% 46.2%
NET TVeeeosonne seeann 141 65 76 5 24 50 42 20 32 45 28 36
................... 14.4% 13.5% 15.2% 4.5% 11.6% 13.8% 23.5% 16.4% 17.9% 14.6% 13.0% 12.9%
................... 100% 46.1% 53.9% 3.5% 17.0% 35.5% 29.8% 14.2% 22.7% 31.9% 19.9% 25.5%
SMASH. .conrvecvecenne 2 2 0 0 0 1 0 1 0 0 1 1
................... .2% -4% .0% .0% -0% .3% .0% -8% .0% .0% .5% .43
................... 100% 100% .0% .0% -0% 50.0% 0% 50.0% .0% .0% 50.0% 50.0%

FIRST ROW OF PERCENTAGES

SECOND ROW OF PERCENTAGES =

= COLUMN PERCENTAGES
ROW PERCENTAGES

BASE = ALL WHO WATCH TV REGULARLY




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 5.5: ON WHICH TV STATION/S NEWS WAS FOLLOWED TWO DAYS PRIOR TO INTERVIEW
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE [12 - 17|18 -~ 30|31 - 50|51 - 65|OVER 65 AB Cl c2 DE
TOTAL..cccenea creenna 981 480 501 111 207 362 179 122 179 309 215 278
DID NOT WATCH THE
NEWS«oeoooen casene 617 311 306 100 147 217 96 - 57 125 202 126 164
............. cene-.}62.9% 64.8% 61.1% 90.1% 71.0% 59.9% '|53.6% 46.7% 69.8% 65.4% 58.6% 59.0%
................... 100% 50.4% 49.6% 16.2% 23.8% 35.2% 15.6% 9.2% 20.3% 32.7% 20.4% 26.6%
TVMectinnneanncananas 270 129 141 9 47 106 60 48 48 88 70 64
........... veessses|27.5% 26.9% 28.1% 8.1% 22.7% 29.3% 33.5% 39.3% 26.8% 28.5% 32.6% 23.:0%
..... tecersccsances| 100% 47.8% 52.2% 3.3% 17.4% 39.3% 22.2% 17.8% 17.8% 32.6% 25.9% 23.7%
SUPER l....ccevivunnn 167 80 87 2 19 70 49 27 20 39 36 72
................... 17.0% 16.7% 17.4% 1.8% 9.2% 19.3% 27.4% 22.1% 11.2% 12.6% 16.7% 25.9%
................... 100% 47.9% 52.1% 1.2% 11.4% 41.9% 29.3% 16.2% 12.0% 23.4% 21.6% 43.1%
NET TV.evenreoeananns 123 58 65 3 17 51 35 17 26 42 24 31
....... vecesesaseaes|12.5% 12.1% 13.0% 2.7% 8.2% 14.1% 19.6% 13.9% 14.5% 13.6% 11.2% 11.2%
cerccsertrcanseoans 100% 47.2% 52.8% 2.4% 13.8% 41.5% 28.5% 13.8% 21.1% 34.1% 19.5% 25.2%
SMASH....veveeanann . 1 1 0 0 0 0 0 1 0 0 0 1
................... .1% . 2% .0% .0% .0% .0% .0% .8% .0% .0% .0% .4%
................... 100% 100% .0% 0% -0% .0% .03 100% .0% 0% .0% 100%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES
BASE = ALL WHO WATCH

= COLUMN PERCENTAGES
= ROW PERCENTAGES
TV REGULARLY




Table 6.1 General Preferences for Radio Programme Sectors
(October: 1999 - 2002)

PROGRAMME SECTOR
1999 2000 2001 2002
(October) {Octobet) (October) {October)

Music 74.6 88.9 86.3 82.1
Local News 73.0 84.5 76.0 74.5
Foreign News 63.7 82.6 72.7 70.9
Discussions on Personal Problems 56.0 68.3 54.1 471
Current Affairs 37.1 59.1 41.6 387
Religion 36.3 43.6 349 376
Health/Beauty/Home/Law 37.8 499 37.2 374
Culture 258 40.2 325 29.3
Women's Programmes Not Available 30.2 294 29.1
Sports 254 41.0 27.3 26.2
Novels/Plays 285 35.4 323 254
Money/Business 13.5 29.9 18.8 13.9
Children 133 27.2 123 11.0

Table 6.2 General Preferences for TV Programme Sectors
(October: 1999 - 2002)

PROGRAMME SECTOR

1999 2000 2001 2002

(October) | (October) | (October) | (October)

Foreign News 84.4 94.8 94.8 904
Local News 88.0 95.0 94.9 89.9
Discussions 68.6 736 71.8 74.5
Documentaries 59.1 71.8 70.0 65.5
Weather 65.4 759 61.9 654
Feature Films 73.0 81.0 78.8 62.3
Plays 51.1 56.0 61.0 56.4
Quizzes/Game Shows/Variety Progr. 59.9 699 32.1 55.5
Sports 56.2 65.4 61.1 52.9
Religion 39.0 434 354 518
Serials/Soap Operas 475 58.6 56.5 51.7
Art & Culture 337 392 335 455
Women's Programmes 37.2 396 374 41.8
Current Affairs 40.6 50.9 45.2 382
Music Video-Clips 37.6 41.0 353 28.2
Children's Programmes 373 387 30.9 264
Business & Finance 24.0 29:6 19.0 20.9




Table 6.3-1.1: Radio Station Preferences for Different Programme Sectors
(October 2001)
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Table 6.3-1.2: Radio Station Preferences for Different Programme Sectors
(October 2002)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
-~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50{51 - 65|OVER 65| AB cl c2 DE
TOTAL.vcvvsseovencons 764 380 384 72 165 286 136 105 129 236 174 225
MUSIC
NONE..coooononooisonase 137 59 78 3 14 49 41 30 22 28 32 55
................. eae.|17.9% 15.5% 20.3% 4.2% 8.5% 17.1% 30.1% 28.6% 17.1% 11.9% 18.4% 24.4%
ceeeasesesscrnreaas 100% 43.1% 56.9% 2.2% 10.2% 35.8% 29.9% 21.9% 16.1% 20.4% 23.4% 40.1%
RADIO MALTA..ccvevcaas 49 19 30 0 3 13 12 21 3 15 15 16
tecsvestarienrnenee 6.4% 5.0% 7.8% .0% 1.8% 4.5% 8.8% 20.0% 2.3% 6.4% 8.6% 7.1%
................... 100% 38.8% 61.2% .0% 6.1% 26.5% 24.5% 42.9% 6.1% 30.6% 30.6% 32.7%
RAD PAR/106.6......0.. 66 41 25 31 25 8 1 1 7 18 24 17 -
sesesacansnn veasses 8.6% 10.8% 6.5% 43.1% 15.2% 2.8% .7% 1.0% 5.4% 7.6% 13.8% 7.6%
................... 100% 62.1% 37.9% 47.0% 37.9% 12.1% 1.5% 1.5% 10.6% 27.3% 36.4% 25.8%
RADIO SUPER l........ 83 34 49 1 9 42 16 15 5 16 20 42
...... cieessreee-as|10.9% 8.9% 12.8% 1.4% 5.5% 14.7% 11.8% 14.3% 3.9% 6.8% 11.5% 18.7%
................... 100% 41.0% 59.0% I.2% 10.8% 50.6% 19.3% 18.1% 6.0% 19.3% 24.1% 50.6%
RADIO 10l...00vcecann 56 22 34 2 5 31 7 11 13 21 11 11
................... 7.3% 5.8% 8.9% 2.8% 3.0% 10.8% 5.1% 10.5% 10.1% 8.9% 6.3% 4.9%
................... 100% 39.3% 60.7% 3.6% 8.9% 55.4% 12.5% 19.6% 23.2% 37.5% 19.6% 19.6%
ISLAND SOUND......... 22 14 8 3 10 7 2 0 7 9 6 0
................... 2.9% 3.7% 2.1% 4.2% 6.1% 2.4% 1.5% .0% 5.4% 3.8% 3.4% .0%
................... 100% 63.6% 36.4% 13.6% 45.5% 31.8% 9.1% 0% 31.8% 40.9% 27.3% .0%
BAY RADIQ...cccecsens 122 71 51 18 55 40 8 1 28 55 21 18
................... 16.0% 18.7% 13.3% 25.0% 33.3% 14.0% 5.9% 1.0% 21.7% 23.3% 12.1% 8.0%
.............. sease| 100% 58.2% 41.8% 14.8% 45.1% 32.8% 6.6% .8% 23.0% 45.1% 17.2% 14.8%
RTK.iteeeeenecaconnes 53 16 37 0 6 21 11 15 14 12 13 14
................... 6.9% 4.2% 9.6% .0% 3.6% 7.3% 8.1% 14.3% 10.9% 5.1% 7.5% 6.2%
................... 100% 30.2% 69.8% .0% 11.3% 39.6% 20.8% 28.3% 26.4% 22.6% 24.5% 26.4%
SMASH. ... .. ceesesen 35 22 13 6 13 13 3 0 2 13 5 15
[ P R A S < 4.6% 5.8% 3.4% 8.3% 7.9% 4.5% 2.2% .0% 1.6% 5.5% 2.9% 6.7%
teccesenraverereenn 100% 62.9% 37.1% 17.1% 37.1% 37.1% 8.6% .0% 5.7% 37.1% 14.3% 42.9%
RADIO CALYPSO........ 71 40 31 2 6 33 28 2 16 25 13 17
................... 9.3% 10.5% 8.1% 2.8% 3.6% 11.5% 20.6% 1.9% 12.4% 10.6% 7.5% 7.6%
............... veee| 100% 56.3% 43.7% 2.8% 8.5% 46.5% 39.4% 2.8% 22.5% 35.2% 18.3% 23.9%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65]|QOVER 65 AB cl c2 DE
CAMPUS FM....ovvvennn 3 1 2 1 0 1 0 1 0 1 2 0
cesaeastccancnane .43 .3% .5% 1.4% 0% .3% .0% 1.0% .0% .4% 1.1% .0%
crnreeeea evereanan 100% 33.3% 66.7% 33.3% .0% 33.3% .0% 33.3% .0% 33.3% 66.7% .0%
FM BRONJR...coeenunnn 15 10 5 1 1 4 2 7 7 4 4 [}
..... Cestsreeveeaas]| 2.0% 2.6% 1.3% 1.4% .6% 1.4% 1.5% 6.7% 5.4% 1.7% 2.3% .03
................... 100% 66.7% 33.3% 6.7% 6.7% 26.7% 13.3% 46.7% 46.7% 26.7% 26.7% .0%
CAPITAL RADIO....voss 52 31 21 4 18 24 5 1 5 19 8 20
................... 6.8% 8.2% 5.5% 5.6% 10.9% 8.4% 3.7% 1.0% 3.9% 8.1% 4.6% 8.9%
..... cecseesenasaas| 100% 59.6% 40.4% 7.7% 34.6% 46.2% 9.6% 1.9% 9.6% 36.5% 15.4% 38.5%
DISCUSSIONS ON
PERSONAL PROBLEMS
NONE. . .ovnnnooeneenns 404 242 162 67 129 135 50 23 69 140 94 101
................... 52.9% 63.7% 42.2% 93.1% 78.2% 47.2% 36.8% 21.9% 53.5% 59.3% 54.0% 44.9%
................... 100% 59.9% 40.1% 16.6% 31.9% 33.4% 12.4% 5.7% 17.1% 34.7% 23.3% 25.0%
RADIO MALTA...eonee-- 86 37 49 3 6 26 20 31 13 23 25 25
................... 11.3% 9.7% 12.8% 4.2% 3.6% 9.1% 14.7% 29.5% 10.1% 9.7% 14.4% 11.1%
T 100% 43.0% 57.0% 3.5% 7.0% 30.2% 23.3% 36.0% 15.1% 26.7% 29.1% 29.1%
RAD PAR/106.6........ 2 1 1 0 1 1 0 0 0 1 0 1
................... .3% .3% .3% .0% .6% .3% 0% .0% .0% 4% .0% .43
................... 100% 50.0% 50.0% .0% 50.0% 50.0% .0% .0% .0% 50.0% .0% 50.0%
RADIO SUPER l........ 104 44 60 1 16 45 26 16 8 21 22 53
sesescssscncasreans 13.6% 11.6% 15.6% 1.4% 9.7% 15.7% 19.1% 15.2% 6.2% 8.9% 12.6% 23.6%
................... 100% 42.3% 57.7% 1.0% 15.4% 43.3% 25.0% 15.4% 7.7% 20.2% 21.2% 51.0%
RADIO 10l....0000uuen 55 23 32 0 6 30 12 7 13 18 10 14
................... 7.2% 6.1% 8.3% .0% 3.6% 10.5% 8.8% 6.7% 10.1% 7.6% 5.7% 6.2%
tedeecetnaaneraaens 100% 41.8% 58.2% .0% 10.9% 54.5% 21.8% 12.7% 23.6% 32.7% 18.2% 25.5%
ISLAND SOUND....svs.. 1 1 0 0 0 1 0 0 0 0 0 1
................... .1% .3% .0% .0% .0% .3% .0% .0% .0% .0% .0% 4%
................... 100% 100% .0% .0% .0% 100% .0% .0% .0% 0% .0% 100%
BAY RADIO. . ceeeecenn 2 1 1 0 0 1 1 0 0 0 1 1
................... .3% .3% .3% .0% .0% .33 7% .0% .0% 0% .6% .43
................... 100% 50.0% 50.0% .08 .0% 50.0% 50.0% .0% .0% .0% 50.0% 50.0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.3~1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 -~ 30|31 - 50|51 - 65|OVER 65 AB Cl c2 DE
RIKetconeosnvonnnoan . 105 28 77 1 6 45 26 27 26 32 21 26
................... 13.7% 7.4% 20.1% 1.4% 3.6% 15.7% 19.1% 25.7% 20.2% 13.6% 12.1% 11.6%
......... cecassnees]| 100% 26.7% 73.3% 1.0% 5.7% 42.9% 24.8% 25.7% 24.8% 30.5% 20.0% 24.8%
RADIO CALYPSO..... EN 3 2 1 0 0 2 1 0 0 1 1 1
............ cersnan 4% .5% .33 .0% .0% 7% .7% .0% .0% .4% .6% 4%
ceesetancans evseae ««| 100% 66.7% 33.3% .0% .0% 66.7% 33.3% 0% .0% 33.3% 33.3% 33.3%
CAPITAL RADIO........ 2 1 1 0 1 0 0 1 0 0 0 2
................... .3% .3% .3% .0% .6% .0% .0% 1.0% .0% .0% .0% .9%
.................. .1 100% 50.0% 50.0% .0% 50.0% .03 .0% 50.0% .0% .0% .0% 100%
SPORT
NONE....coioeneennniron 564 253 311 64 124 197 94 85 104 179 128 153
................... 73.8% 66.6% 81.0% 88.9% 75.2% 68.9% 69.1% 81.0% 80.6% 75.8% 73.6% 68.0%
................... 100% 44.9% 55.1% 11.3% 22.0% 34.9% 16.7% 15.1% 18.4% 31.7% 22.7% 27.1%
RADIO MALTA....ccuocnw 39 27 12 1 6 17 9 6 5 11 9 14
................... 5.1% 7.1% 3.1% 1.4% 3.6% 5.9% 6.6% 5.7% 3.9% 4.7% 5.2% 6.2%
................... 100% 69.2% 30.8% 2.6% 15.4% 43.6% 23.1% 15.4% 12.8% 28.2% 23.1% 35.9%
RAD PAR/106.6........ 2 0 2 1 0 1 0 0 0 1 0 1
................... .3% .0% .5% 1.4% -0% .3% .0% .0% .0% .43 .0% 4%
tecssercsecansrsann 100% .0% 100% 50.0% .0% 50.0% .0% .0% .0% 50.0% .0% 50.0%
RADIO SUPER 1l........ 71 41 30 1 12 32 18 8 5 14 19 33
................... 9.3% 10.8% 7.8% 1.4% 7.3% 11.2% 13.2% 7.6% 3.9% 5.9% 10.9% 14.7%
............. es-eae| 100% 57.7% 42.3% 1.4% 16.9% 45.1% 25.4% 11.3% 7.0% 19.7% 26.8% 46.5%
RADIO 10l.cecennnnaan 25 13 12 0 4 14 6 1 5 8 7 5
................... 3.3% 3.4% 3.1% .0% 2.4% 4.9% 4.4% 1.0% 3.9% 3.4% 4.0% 2.2%
......... cessesasesi 100% 52.0% 48.0% .0% 16.0% 56.0% 24.0% 4.0% 20.0% 32.0% 28.0% 20.0%
ISLAND SOUND....co... 4 4 0 1 3 0 0 [ 2 2 0 0
................... .5% 1.1% .0% 1.4% 1.8% .0% .0% .0% 1.6% .B% .0% -0%
............... sees| 100% 100% .0% 25.0% 75.0% .0% .0% .0% 50.0% 50.0% .0% 0%
BAY RADIO...cvccvceenn 17 14 3 2 8 6 1 0 2 10 3 2
................... 2.2% 3.7% .8% 2.8% 4.8% 2.1% 7% .0% 1.6% 4.2% 1.7% 9%
................... 100% 82.4% 17.6% 11.8% 47.1% 35.3% 5.9% .0% 11.8% 58.8% 17.6% 11.8%
RTK..oveennnnenneanae 20 11 9 [¢] 2 7 6 5 3 6 4 7
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIQ-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|0QVER 65 AB Ccl c2 DE
.......... sesensses| 2.6% 2.9% 2.3% .0% 1.2% 2.4% 4.4% 4.8% 2.3% 2.5% 2.3% 3.1%
............... eees| 100% 55.0% 45.0% 0% 10.0% 35.0% 30.0% 25.0% 15.0% 30.0% 20.0% 35.0%
SMASH. cveervreenannns 4 2 2 0 2 2 0 0 0 0 0 4
L . .5% .5% .5% .0% 1.2% 7% .0% .0% .03 .0% .0% 1.8%
..... cessersseonaas| 100% 50.0% 50.0% .0% 50.0% 50.0% -0% .0% 0% .0% .0% 100%
RADIO CALYPSO........ 10 8 2 1 1 6 2 0 3 2 3 2
PN tevenanen . 1.3% 2.1% .5% 1.4% .6% 2.1% 1.5% .0% 2.3% .8% 1.7% .9%
................... 100% 80-.0% 20.0% 10.0% 10.0% 60.0% 20.0% .0% 30.0% 20.0% 30.0% 20.0%
CAPITAL RADIO........ 8 7 1 1 3 4 0 0 0 3 1 4
................... 1.0% 1.8% .3% 1.4% 1.8% 1.4% .0% .0% 0% 1.3% .6% 1.8%
................... 100% 87.5% 12.5% 12.5% 37.5% 50.0% .0% .0% .03 37.5% 12.5% 50.0%
MONEY & BUSINESS
NONE...ioieernnnnnnnn 658 333 325 72 148 237 109 92 118 204 150 186
...... cesasasssse.s|B6.1% 87.6% 84.6% 100% 89.7% 82.9% 80.1% 87.6% 91.5% 86.4% 86.2% 82.7%
................... 100% 50.6% 49.4% 10.9% 22.5% 36.0% 16.6% 14.0% 17.9% 31.0% 22.8% 28.3%
RADIO MALTA....ccsse. 25 15 10 0 5 11 7 2 3 11 3 8
..... cecterrenenens| 3.3% 3.9% 2.6% .0% 3.0% 3.8% 5.1% 1.9% 2.3% 4.7% 1.7% 3.6%
............. seee.a| 100% 60.0% 40.0% .0% 20.0% 44.0% 28.0% 8.0% 12.0% 44.0% 12.0% 32.0%
RADIO SUPER l........ 44 17 27 0 6 22 10 6 1 9 12 22
................. ..| 5.8% 4.5% 7.0% .0% 3.6% 7.7% 7.4% 5.7% .8% 3.8% 6.9% 9.8%
......... veesseneae| 100% 38.6% 61.4% .0% 13.6% 50.0% 22.7% 13.6% 2.3% 20.5% 27.3% 50.0%
RADIO 10l.....000... . 20 8 12 0 3 9 6 2 4 6 6 4
cecrtesetencseseene 2.6% 2.1% 3.1% .0% 1.8% 3.1% 4.4% 1.9% 3.1% 2.5% 3.4% 1.8%
................... 100% 40.0% 60.0% .0% 15.0% 45.0% 30.0% 10.0% 20.0% 30.0% 30.0% 20.0%
BAY RADIO...c.oeceeeee 1 1 0 0 1 0 0 0 0 1 ] 0
................... .13 .3% .0% .0% .6% .0% .0% .0% .0% -4% 0% 0%
................... 100% 100% .0% .0% 100% .0% 0% 0% .0% 100% 0% .0%
RTK.eoeannan ceteveens 15 6 9 0 1 7 4 3 3 5 3 4
........ seesesasaca| 2.0% 1.6% 2.3% 0% .6% 2.4% 2.9% 2.9% 2.3% 2.1% 1.7% 1.8%
....... cerereccssss| 100% 40.0% 60.0% .0% 6.7% 46.7% 26.7% 20.0% 20.0% 33.3% 20.0% 26.7%
CAPITAL RADIO........ 1 0 1 0 1 0 0 0 0 0 0 1
................... -1% .0% .3% 0% .6% 0% .0% .0% .0% .0% 0% .4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO--ECONOMIC GROUP
MALE FEMALE |12 - 1718 - 30f31 - 50|51 - 65|0OVER 65 AB cl c2 DE
......... veessssass| 100% .0% 100% .0% 100% .0% .0% 0% .0% .0% .0% 100%
CULTURE
NONE.:eesoevoseuennaa 540 291 249 70 138 202 79 51 85 175 126 154
secacecsesiacsensas 70.7% 76.6% 64.8% 97.2% 83.6% 70.6% 58.1% 48.6% 65.9% 74.2% 72.4% 68.4%
ceeseeannna seseena 100% 53.9% 46.1% 13.0% 25.6% 37.4% 14.6% 9.4% 15.7% 32.4% 23.3% 28.5%
RADIO MALTA....... ves 59 29 30 0 8 18 15 18 10 17 13 19
................... 7.7% 7.6% 7.8% .0% 4.8% 6.3% 11.0% 17.1% 7.8% 7.2% 7.5% 8.4%
................... 100% 49.2% 50.8% .0% 13.6% 30.5% 25.4% 30.5% 16.9% 28.8% 22.0% 32.2%
RAD PAR/106.6..c.0.... 1 0 1 0 0 0 0 1 0 1 0 0
cetessenann caecsans .13 .0% .3% .0% .0% .0% .0% 1.0% 0% .4% .0% .03
................... 100% .0% 100% .0% .0% .0% .0% 100% .0% 100% 0% .0%
RADIO SUPER l........ 67 24 43 2 7 32 15 11 5 13 15 34
................... 8.8% 6.3% 11.2% 2.8% 4.2% 11.2% 11.0% 10.5% 3.9% 5.5% 8.6% 15.1%
................... 100% 35.8% 64.2% 3.0% 10.4% 47.8% 22.4% 16.4% 7.5% 19.4% 22.4% 50.7%
RADIO 10l.ceeeennnans 38 14 24 1] 4 18 11 5 9 10 10 9
................... 5.0% 3.7% 6.3% .0% 2.4% 6.3% 8.1% 4.8% 7.0% 4.2% 5.7% 4.0%
................... 100% 36.8% 63.2% .0% 10.5% 47.4% 28.9% 13.2% 23.7% 26.3% 26.3% 23.7%
RTK.eeernnrocnseannee 44 10 34 o] 2 13 13 16 13 14 9 8
................... 5.8% 2.6% 8.9% .0% 1.2% 4.5% 9.6% 15.2% 10.1% 5.9% 5.2% 3.6%
................... 100% 22.7% 77.3% .0% 4.5% 29.5% 29.5% 36.4% 29.5% 31.8% 20.5% 18.2%
RADIO CALYPSO........ 2 1 1 0 1 1 0 0 1 1 0 0
................... .3% .3% .3% .03 .6% .3% .0% .0% .8% .4% .0% .0%
................... 100% 50.0% 50.0% .0% 50.0% 50.0% .0% .0% 50.0% 50.0% . 0% .0%
CAMPUS FM.v.eeeeoeann 2 2 0 0 2 0 0 0 1 1 0 0
................... .3% .5% .0% .03 1.2% .0% .0% 0% .8% .43 .03 .0%
................... 100% 100% .0% .0% 100% .0% .0% .0% 50.0% 50.0% . 0% .0%
FM BRONJA.....voonvune 10 9 1 0 2 2 3 3 5 4 1 0
................... 1.3% 2.4% .3% .0% 1.2% .7% 2.2% 2.9% 3.9% 1.7% . 6% .0%
................... 100% 90.0% 10.0% .0% 20.0% 20.0% 30.0% 30.0% 50.0% 40.0% 10.0% 0%
CAPITAL RADIO.... ... 1 0 1 0 1 0 0 0 0 0 0 1
................... .13 .0% .3% .0% .6% .0% .0% .0% .0% .0% . 0% .4%
................... 100% .0% 100% .0% 100% .0% .0% .03 .0% .0% .0% 100%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30 51 - 65|0VER 65| AB Cci c2 DE
HEALTH/BEAUTY/HOME/LA
I w
NONE...oesusneeaans .. 478 297 181 67 138 67 39 82 157 111 128
................... 62.6% 78.2% [47.1% }93.1% |83.6% 49.3% |37.1% |63.6% 66.5% [63.8% |56.9%
................... 100% 62.1% |37.9% |14.0% [28.9% 14.0% 8.2% 17.2% |32.8% |[23.2% [26.8%
RADIO MALTA...c0vuu.. 66 21 45 3 4 15 25 8 19 18 21
................... 8.6% 5.5% 11.7% 4.2% 2.4% 11.0% [23.8% 6.2% 8.1% 10.3% 9.3%
.............. eeeao| 100% 31.8% 68.2% 4.5% 6.1% 22.7% 37.9% 12.1% 28.8% 27.3% 31.8%
RAD PAR/106.6.0.0c0u. 1 0 1 0 0 0 1 0 1 0 0
Ceteseesresstaaanns 1% .0% .3% .0% .0% .0% 1.0% .0% .4% .0% .0%
................... 100% .0% 100% .0% .0% .0% 100% .0% 100% .0% .0%
RADIO SUPER l........ 94 32 62 2 11 22 13 7 19 17 51
fesesesesseessanans 12.3% 8.4% 16.1% 2.8% 6.7% 16.2% 12.4% 5.4% 8.1% 9.8% [22.7%
et esrerresassanan 100% 34.0% |66.0% 2.1% |11.7% 23.43% 13.8% 7.4% [20.2% 18.1% [54.3%
RADIO 101l..vuinuocnaas 39 10 29 0 6 10 5 8 16 8 7
................... 5.1% 2.6% 7.6% .0% 3.6% 7.4% 4.8% 6.2% 6.8% 4.6% 3.1%
................... 100% [25.6% |74.4% .0% [15.4% 25.6% 12.8% |20.5% |41.0% |[20.5% 17.9%
BAY RADIO..ceccvnvans 1 1 0 0 0 0 0 0 1 0 0
................... .1% .3% .0% .0% .0% .0% .0% .0% .4% .0% .0%
................... 100% 100% .0% .0% .0% .0% .0% .0% 100% .0% .0%
RTKeeeooasasnnenasoan 83 19 64 0 5 22 22 24 23 19 17
eesessreteraanaaa 10.9% 5.0% 16.7% .0% 3.0% 16.2% |21.0% 18.6% 9.7% 10.9% 7.6%
................... 100% 22.9% |77.1% .0% 6.0% 26.5% 26.5% [28.9% [27.7% 22.9% [20.5%
CAPITAL RADIO........ 2 0 2 0 1 0 0 0 0 1 1
fheeeereresseccaann .3% .0% .5% .0% .6% .0% .0% .0% .0% .6% .4%
................... 100% .0% 1008 .0% |50.0% .0% .0% .0% .0% |50.0% |50.0%

FIRST ROW QOF PERCENTAGES
SECOND ROW OF PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

COLUMN PERCENTAGES
ROW PERCENTAGES




BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO~ECONOMIC GROUP
MALE FEMALE |12 - 17{18 - 30{31 ~ 50|51 - 65|0VER 65 AB Cc1 c2 DE
TOTAL v oceoorannovoans 764 380 384 72 165 286 136 105 129 236 174 225
RELIGION
NONE...oeuoennes cesns 477 280 197 70 133 179 66 29 85 158 107 127
................... 62.4% 73.7% 51.3% 97.2% 80.6% 62.6% 48.5% 27.6% 65.9% 66.9% 61.5% 56.4%
..... ceseverecanaas] 100% 58.7% 41.3% 14.7% 27.9% 37.5% 13.8% 6.1% 17.8% 33.1% 22.4% 26.6%
RADIO MALTA....vcua.. 44 13 31 0 3 13 10 18 2 17 13 12
I R veeo| 5.8% 3.4% 8.1% .0% 1.8% 4.5% 7.4% 17.1% 1.6% 7.2% 7.5% 5.3%
........... ceseeess| 100% 29.5% 70.5% .0% 6.8% 29.5% 22.7% 40.9% 4.5% 38.6% 29.5% 27.3%
RAD PAR/106.6...... . 1 0 1 0 0 0 0 1 0 1 0 0
................... .1% 0% -3% 0% .0% .0% .0% 1.0% .0% 4% .0% .0%
................... 1008 .0% 100% .0% .0% .0% .0% 100% .0% 100% .0% 0%
RADIO SUPER l........ 55 20 35 0 4 26 11 14 1 11 12 31
tessesscesssenannas 7.2% 5.3% 9.1% 0% 2.4% 9.1% 8.1% 13.3% .8% 4.7% 6.9% 13.8%
................... 100% 36.4% 63.6% -0% 7.3% 47.3% 20.0% 25.5% 1.8% 20.0% 21.8% 56.4%
RADIO 10l......00.... 22 8 14 0 2 12 5 3 6 6 4 6
................... 2.9% 2.1% 3.6% .0% 1.2% 4.2% 3.7% 2.9% 4.7% 2.5% 2.3% 2.7%
teessnens cereessnaa 100% [36.4% 63.6% .0% 9.1% 54.5% 22.7% 13.6% 27.3% 27.3% 18.2% 27.3%
RTK.ooreoeeioniannnas 161 57 104 2 22 55 42 40 35 43 36 47
.......... cessneeaes|21.1% 15.0% 27.1% 2.8% 13.3% 19.2% 30.9% 38.1% 27.1% 18.2% 20.7% 20.9%
...... veesessscaane| 100% 35.4% 64.6% 1.2% 13.7% 34.2% 26.1% 24.8% 21.7% 26.7% 22.4% 29.2%
SMASH..eetesoeenn cean 2 2 0 0 0 0 2 0 0 0 1 1
cvresereccnenn PPN .3% .5% .0% .0% .0% .0% 1.5% .0% .0% -0% .6% 4%
................... 100% 100% .0% .0% -0% .0% 100% .0% 0% .0% 50.0% 50.0%
RADIO CALYPSO........ 1 0 1 0 0 1 0 0 0 0 1 0
................... .1% .0% -3% .0% -0% .3% .0% .0% .0% .0% .6% 0%
................ .o 100% .0% 100% .0% -0% 100% .0% .0% .0% -0% 100% -0%
CAPITAL RADIO........ 1 0 1 0 1 0 "] 0 0 0 0 1
........ teessrenean .1% .0% .3% .0% 6% .0% .0% .0% .0% .0% 0% -4%
teteeseretsannennan 100% 0% 100% .0% 100% .0% .0% .0% .0% .0% -0% 100%
NOVELS & PLAYS
NONE.+oveeovean. ceona 570 318 252 68 143 204 97 58 109 188 130 143
................... 74.6% 83.7% 65.6% 94.4% 86.7% 71.3% 71.3% 55.2% 84.5% 79.7% 74.7% 63.6%

FIRST ROW OF PERCENTAGES

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

(continued)
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BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT -~ 4TH QUARTER 2002

TABLE 6.3-2: RADIO STATION CbMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 -~ 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Cl c2 DE
vececsrenasans veees| 100% 55.8% 44.2% 11.9% 25.1% 35.8% 17.0% 10.2% 19.1% 33.0% 22.8% 25.1%
RADIO MALTA.......... 55 15 40 2 4 21 10 18 6 16 15 18
................... 7.2% 3.9% 10.4% 2.8% 2.4% 7.3% 7.4% 17.1% 4.7% 6.8% 8.6% 8.0%
................ ees| 100% 27.3% 72.7% 3.6% 7.3% 38.2% 18.2% 32.7% 10.9% 29.1% 27.3% 32.7%
RAD PAR/106.6........ 1 0 1 0 0 0 0 1 0 1 0 0
................... .1% .0% .3% .0% .0% .0% .0% 1.0% .0% -4% .0% .0%
....... cecssereesss| 1008 .0% 100% .0% .0% .0% .0% 100% .0% 100% .0% .0%
RADIO SUPER l........ 75 30 45 2 10 36 13 14 2 16 15 42
............. vesevs| 9.8% 7.9% 11.7% 2.8% 6.1% 12.6% 9.6% 13.3% 1.6% 6.8% 8.6% 18.7%
................... 100% 40.0% 60.0% 2.7% 13.3% 48.0% 17.3% 18.7% 2.7% 21.3% 20.0% 56.0%
RADIO 101............ 23 8 15 0 5 11 4 3 5 10 3 5
................... 3.0% 2.1% 3.9% .0% 3.0% 3.8% 2.9% 2.9% 3.9% 4.2% 1.7% 2.2%
......... cecsesaeaa] 100% 34.8% 65.2% .0% 21.7% 47.8% 17.4% 13.0% 21.7% 43.5% 13.0% 21.7%
RTKeevoeaonaonessones 37 9 28 0 2 13 11 11 7 5 11 14
................... 4.8% 2.4% 7.3% .0% 1.2% 4.5% 8.1% 10.5% 5.4% 2.1% 6.3% 6.2%
................... 100% 24.3% 75.7% .0% 5.4% 35.1% 29.7% 29.7% 18.9% 13.5% 29.7% 37.8%
SMASH. cveesscsesccann 1 0 1 0 0 1 0 0 0 0 0 1
................... .1% .0% 3% -0% .0% .3% .0% .0% -0% .0% .0% -4%
cevaaan Ceressteanans 100% .0% 100% .08% .0% 100% .0% -0% .0% .0% .0% 100%
FM BRONJA.....cceuunn 1 0 1 0 0 0 1 0 0 0 0 1
........ reesesesans .1% 0% 3% -0% .0% .0% 7% 0% .0% .0% .0% 4%
................... 100% .0% 100% -0% .0% 0% 100% .0% -0% .0% .0% 100%
CAPITAL RADIO........ 1 0 1 0 1 V] 0 0 0 0 0 1
........ ceesesecnns .1% .0% .33 -0% .6% 0% -0% 0% .0% .0% -0% 4%
ctecscscstesernnnen 100% .0% 100% .0% 100% .0% -0% -0% .0% .0% .0% 100%
CHILDREN'S PROGRAMMES
NONE...... seseasaeans 680 354 326 69 153 249 l1is 91 121 215 150 194
........ cesecucnane|B9.0% 93.2% 84.9% 95.8% 92.7% 87.1% 86.8% 86.7% 93.8% 91.1% 86.2% 86.2%
............ eeesees| 100% 52.1% 47.9% 10.1% 22.5% 36.6% 17.4% 13.4% 17.8% 31.6% 22.1% 28.5%
RADIO MALTA.......... 15 2 13 1 2 4 4 4 0 6 5 4
................... 2.0% .5% 3.4% 1.4% 1.2% 1.4% 2.9% 3.8% .0% 2.5% 2.9% 1.8%
................... 100% 13.3% 86.7% 6.7% 13.3% 26.7% 26.7% 26.7% .0% 40.0% 33.3% 26.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOKIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB cl c2 DE
RAD PAR/106.6........ 1 0 1 0 0 0 0 1 0 1 0 0
......... recsseraie .1% .0% .33 .0% -0% .0% -0% 1.0% -0% .4% .0% .0%
................ oo | 100% .03 100% 0% .0% .0% .0% 100% .0% 100% .0% .0%
RADIO SUPER l........ 34 11 23 0 6 18 6 4 0 8 9 17
fessrerseteasnasene 4.5% 2.9% 6.0% .0% 3.6% 6.3% 4.4% 3.8% .0% 3.4% 5.2% 7.6%
............ vesesss] 100% 32.4% 67.6% .0% 17.6% 52.9% 17.6% 11.8% .0% 23.5% 26.5% 50.0%
RADIO 10l.......... . 16 6 10 0 2 11 2 1 3 3 5 5
........... ceeseves| 2.1% 1.6% 2.6% .0% 1.2% 3.8% 1.5% 1.0% 2.3% 1.3% 2.9% 2.2%
................... 100% 37.5% 62.5% 0% 12.5% 68.8% 12.5% 6.3% 18.8% 18.8% 31.3% 31.3%
ISLAND SOUND....esuon 1 1 0 1 0 4 0 0 1 0 0 0
B P .13 . 3% .03 1.4% -0% .0% .0% .0% .8% .0% .0% 0%
................... 100% 100% .0% 100% .0% .0% 0% .0% 100% .0% .0% .0%
RIK:ieoaeonennnnneonns 16 6 10 1 1 4 6 4 4 3 5 4
................... 2.1% 1.6% 2.6% 1.4% 6% 1.4% 4.4% 3.8% 3.1% 1.3% 2.9% 1.8%
................ ... 100% 37.5% 62.5% 6.3% 6.3% 25.0% 37.5% 25.0% 25.0% 18.8% 31.3% 25.0%
CAPITAL RADIO........ 1 0 1 0 1 0 0 0 0 0 0 1
...... teesentcncenns .1% .0% .3% 0% .6% -0% -0% .0% .0% .0% 0% -4%
................... 100% .0% 100% .0% 100% .0% .0% 0% .0% .0% -0% 100%
WOMEN'S PROGRAMMES
NONE.::oeuenoaonan [N 542 342 200 70 142 190 87 53 102 173 122 145
................... 70.9% 90.0% 52.1% 97.2% 86.1% 66.4% 64.0% 50.5% 79.1% 73.3% 70.1% 64.4%
P I SRR 100% 63.1% 36.9% 12.9% 26.2% 35.1% 16.1% 9.8% 18.8% 31.9% 22.5% 26.8%
RADIO MALTA.......... 56 9 47 0 4 17 15 20 5 17 19 15
...... cseeesessaass] T7.3% 2.4% 12.2% .0% 2.4% 5.9% 11.0% 19.0% 3.9% 7.2% 10.9% 6.7%
................... 100% 16.1% 83.9% -0% 7.1% 30.43% 26.8% 35.7% 8.9% 30.4% 33.9% 26.8%
RADIOQ SUPER l........ 64 14 50 1 8 34 10 11 2 10 15 37
................... B.4% 3.7% 13.0% 1.4% 4.8% 11.9% 7.4% 10.5% 1.6% 4.2% 8.6% 16.4%
................... 100% 21.9% 78.1% 1.6% 12.5% 53.1% 15.6% 17.2% 3.1% 15.6% 23.4% 57.8%
RADIO 10l..cuecvennnnn 30 6 24 0 5 16 6 3 6 12 7 5
...... veeacannasess| 3.9% 1.6% 6.3% .0% 3.0% 5.6% 4.4% 2.9% 4.7% 5.1% 4.0% 2.2%
................... 100% 20.0% 80.0% .0% 16.7% 53.3% 20.0% 10.0% 20.0% 40.0% 23.3% 16.7%
RIK.eernononnnnnnnnnn 69 8 61 1 5 27 18 18 14 23 10 22

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY -~ MALTA:

MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS

- BY AGE, GENDER AND

SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50{51 - 65]OVER 65 AB cl c2 DE
................... 9.0% 2.1% 15.9% 1.4% 3.0% 9.4% 13.2% 17.1% 10.9% 9.7% 5.7% 9.8%
ceseriectanenn seas| 100% 11.6% 88.4% 1.4% 7.2% 39.1% 26.1% 26.1% 20.3% 33.3% 14.5% 31.9%
CAPITAL RADIO..... .o 3 1 2 0 1 2 0 0 0 1 1 1
................... 4% .3% .5% .0% .6% .7% -0% .0% .0% .4% .6% .4%
......... teesssssaas| 100% 33.3% 66.7% .0% 33.3% 66.7% .0% .0% .0% 33.3% 33.3% 33.3%
LOCAL NEWS
NONE..ooeeooseoaannn . 195 105 90 48 65 48 24 10 24 67 54 50
ceee tereeeneann 25.5% 27.6% 23.4% 66.7% 39.4% 16.8% 17.6% 9.5% 18.6% 28.4% 31.0% 22.2%
................. ..| 100% 53.8% 46.2% 24.6% 33.3% 24.6% 12.3% 5.1% 12.3% 34.4% 27.7% 25.6%
RADIO MALTA..... vewen 103 52 51 3 11 30 22 37 14 30 26 33
................... 13.5% 13.7% 13.3% 4.2% 6.7% 10.5% 16.2% 35.2% 10.9% 12.7% 14.9% 14.7%
................... 100% 50.5% 49.5% 2.9% 10.7% 29.1% 21.4% 35.9% 13.6% 29.1% 25.2% 32.0%
RAD PAR/106.6.c0uvc. 8 5 3 1 1 4 1 1 2 2 1 3
................... 1.0% 1.3% .8% 1.4% .6% 1.4% .7% 1.0% 1.6% .8% .6% 1.3%
................... 100% 62.5% 37.5% |12.5% 12.5% 50.0% 12.5% 12.5% 25.0% 25.0% 12.5% 37.5%
RADIO SUPER 1l........ 157 75 82 6 21 74 35 21 13 37 36 71
................... 20.5% 19.7% 21.4% 8.3% 12.7%  |25.9% 25.7% 20.0% 10.1% 15.7% 20.7% 31.6%
................... 100% 47.8% 52.2% 3.8% 13.4% 47.1% 22.3% 13.4% 8.3% 23.6% 22.9% 45.2%
RADIO 10l............ 88 41 47 1 12 41 21 13 26 30 17 15
ctecseteccnannne +e.|11.5% 10.8% 12.2% 1.4% 7.3% 14.3% 15.4% 12.4% 20.2% 12.7% 9.8% 6.7%
................... 100% 46.6% 53.4% 1.1% 13.6% 46.6% 23.9% 14.8% 29.5% 34.1% 19.3% 17.0%
ISLAND SOUND......... 10 [ 4 2 2 6 0 0 4 3 2 1
................... 1.3% 1.6% 1.0% 2.8% 1.2% 2.1% .0% .0% 3.1% 1.3% 1.1% .4%
.................. .] 100% 60.0% 40.0% 20.0% 20.0% 60.0% .0% .0% 40.0% 30.0% 20.0% 10.0%
BAY RADIO...... D 57 36 21 8 27 21 1 0 16 25 10 6
................... 7.5% 9.5% 5.5% 11.1% 16.4% 7.3% .7% .0% 12.4% 10.6% 5.7% 2.7%
................... 100% 63.2% 36.8% 14.0% 47.4% 36.8% 1.8% .0% 28.1% 43.9% 17.5% 10.5%
RTK.vooeenoeannnn “ceee 95 28 67 2 6 38 26 23 23 23 23 26
................... 12.4% 7.4% 17.4% 2.8% 3.6% 13.3% 19.1% 21.9% 17.8% 9.7% 13.2% 11.6%
tesesisenenns sesea| 100% 29.5% 70.5% 2.1% 6.3% 40.0% 27.4% 24.2% 24.2% 24.2% 24.2% 27.4%
SMASH. . cevsereennansa 16 9 7 1 10 5 0 0 1 7 1 7
................... 2.1% 2.4% 1.8% 1.4% 6.1% 1.7% 0% 0% .8% 3.0% 6% 3.1%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~ECONOMIC GROUP
MALE FEMALE |12 - 17{18 -~ 30{31 - 50|51 - 65|{OVER 65 AB [s33 c2 DE
................... 100% 56.3% 43.8% 6.3% 62.5% 31.3% .0% .0% 6.3% 43.8% 6.3% 43.8%
RADIO CALYPSO........ 11 6 5 0 1 6 4 0 3 4 1 3
crteesatatttaianaen 1.4% 1.6% 1.3% .0% .6% 2.1% 2.9% .0% 2.3% 1.7% 6% 1.3%
[ I 100% 54.5% 45.5% .0% 9.1% 54.5% 36.4% .0% 27.3% 36.4% 9.1% 27.3%
CAPITAL RADIO........ 24 17 7 0 9 13 2 0 3 8 3 10
R T T TR R <] 3.1% 4.5% 1.8% .0% 5.5% 4.5% 1.5% .0% 2.3% 3.4% 1.7% 4.4%
....... vessessssasa| 100% 70.8% 29.2% -0% 37.5% 54.2% 8.3% .0% 12.5% 33.3% 12.5% 41.7%
FOREIGN NEWS
NONE...oionovenensesn 222 116 106 52 71 61 26 12 30 75 58 59
..... cereserscsaaaes|29.1% 30.5% 27.6% 72.2% 43.0% 21.3% 19.1% 11.4% 23.3% 31.8% 33.3% 26.2%
tereerrerenan csesae 100% 52.3% 47.7% 23.4% 32.0% 27.5% 11.7% 5.4% 13.5% 33.8% 26.1% 26.6%
RADIO MALTA..vceeeee.. 103 51 52 3 11 29 23 37 14 29 27 33
..... sesessesseena-|13.5% 13.4% 13.5% 4.2% 6.7% 10.1% 16.9% 35.2% 10.9% 12.3% 15.5% 14.7%
....... cessesssaeas| 100% 49.5% 50.5% 2.9% 10.7% 28.2% 22.3% 35.9% 13.6% 28.2% 26.2% 32.0%
RAD PAR/106.6........ 8 5 3 1 1 4 1 1 2 2 1 3
.................. <] 1.0% 1.3% .8% 1.4% 6% 1.4% .7% 1.0% 1.6% .8% .6% 1.3%
R .| 100% 62.5% 37.5% 12.5% 12.5% 50.0% 12.5% 12.5% 25.0% 25.0% 12.5% 37.5%
RADIO SUPER l........ 146 69 77 5 19 69 34 19 10 35 34 67
................... 19.1% 18.2% 20.1% 6.9% 11.5% 24.1% 25.0% 18.1% 7.8% 14.8% 19.5% 29.8%
PPN cectasaunnae 100% 47.3% 52.7% 3.4% 13.0% 47.3% 23.3% 13.0% 6.8% 24.0% 23.3% 45.9%
RADIO 10l............ 82 37 45 1 11 40 18 12 22 29 16 15
seessesentttnaaneae 10.7% 9.7% 11.7% 1.4% 6.7% 14.0% 13.2% 11.4% 17.1% 12.3% 9.2% 6.7%
................... 100% 45.1% 54.9% 1.2% 13.4% 48.8% 22.0% 14.6% 26.8% 35.4% 19.5% 18.3%
ISLAND SOUND......... 14 9 5 2 6 6 0 0 6 5 2 1
...... ceerescaasaaa| 1.8% 2.4% 1.3% 2.8% 3.6% 2.1% .0% .0% 4.7% 2.1% 1.1% .4%
......... cesesnnees| 100% 64.3% 35.7% 14.3% 42.9% 42.9% .0% .0% 42.9% 35.7% 14.3% 7.1%
BAY RADIOC....cvevesenn 49 32 17 7 21 20 1 0 14 21 9 5
cetecsiensaecan ceee} 6.4% 8.4% 4.4% 9.7% 12.7% 7.0% 7% .0% 10.9% 8.9% 5.2% 2.2%
.......... sessessaa| 100% 65.3% 34.7% 14.3% 42.9% 40.8% 2.0% -0% 28.6% 42.9% 18.4% 10.2%
RTK.cooseaosotannanns 93 30 63 0 7 35 27 24 24 22 23 24
........... veseeees}12.2% 7.9% 16.4% .0% 4.2% 12.2% 19.9% 22.9% 18.6% 9.3% 13.2% 10.7%
................... 100% 32.3% 67.7% .0% 7.5% 37.6% 29.0% 25.8% 25.8% 23.7% 24.7% 25.8%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIQ-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO—-ECONOMIC GROUP
MALE FEMALE |12 - 17(18 - 30431 - 50|51 - 65{0OVER 65 AB Cl c2 DE
SMASH. .o eseves seesenn 14 8 6 1 9 4 0 0 1 6 0 7
cesecsciaaas vevesae 1.8% 2.1% 1.6% 1.4% 5.5% 1.4% .0% .0% -8% 2.5% .03 3.1%
ceetecaanetacncnn ...| 100% 57.1% 42.9% 7.1% 64.3% 28.6% .0% .0% 7.1% 42.9% .0% 50.0%
RADIO CALYPSO........ 10 6 4 0 1 5 4 0 3 4 1 2
ceeesresastsesaae e 1.3% 1.6% 1.0% 0% .6% 1.7% 2.9% 0% 2.3% 1.7% .6% .9%
................... 100% 60.0% 40.0% .0% 10.0% 50.0% 40.0% .0% 30.0% 40.0% 10.0% 20.0%
FM BRONJA....ccovvvene 1 1 0 0 0 1 0 0 0 1 0 0
.................. . .1% .3% -0% .0% .0% .3% .0% .0% .0% -4% .0% .0%
............. vesssa| 100% 100% .0% .0% 0% 100% 0% .0% .0% 100% 0% .0%
CAPITAL RADIO........ 22 16 6 0 8 12 2 0 3 7 3 9
................... 2.9% 4.2% 1.6% .0% 4.8% 4.2% 1.5% .0% 2.3% 3.0% 1.7% 4.0%
............. eeeens| 100% 72.7% 27.3% .0% 36.4% 54.5% 9.1% .0% 13.6% 31.8% 13.6% 40.9%
CURRENT
AFFAIRS/ANALYSIS
PROGRAMMES
NONE...teenoanesoaans 468 242 226 64 121 159 77 47 60 149 113 146
............... sees|61.3% 63.7% 58.9% 88.9% 73.3% 55.6% 56.6% 44.8% 46.5% 63.1% 64.9% 64.9%
................... 100% 51.7% 48.3% 13.7% 25.9% 34.0% 16.5% 10.0% 12.8% 31.8% 24.1% 31.2%
RADIO MALTA...... cees 54 23 31 2 7 15 11 19 10 18 10 16
it retareaeaaeaay 7.1% 6.1% 8.1% 2.8% 4.2% 5.2% 8.1% 18.1% 7.8% 7.6% 5.7% 7.1%
........... seeecess| 100% 42.6% 57.4% 3.7% 13.0% 27.8% 20.4% 35.2% 18.5% 33.3% 18.5% 29.6%
RADIO SUPER l........ 83 37 46 0 11 41 19 12 8 19 20 36
................... 10.9% 9.7% 12.0% .0% 6.7% 14.3% 14.0% 11.4% 6.2% 8.1% 11.5% 16.0%
................... 100% 44.6% 55.4% .0% 13.3% 49.4% 22.9% 14.5% 9.6% 22.9% 24.1% 43.4%
RADIO 101..... cessaas 74 38 36 1 9 33 19 12 27 23 15 9
................... 9.7% 10.0% 9.4% 1.4% 5.5% 11.5% 14.0% 11.4% 20.9% 9.7% 8.6% 4.0%
...... setsasaascaaa]| 100% 51.4% 48.6% 1.4% 12.2% 44.6% 25.7% 16.2% 36.5% 31.1% 20.3% 12.2%
ISLAND SOUND......... [ 4 2 2 1 3 0 0 4 0 1 1
......... tesesanenn .8% 1.1% .5% 2.8% .6% 1.0% .0% .0% 3.1% -0% .6% .4%
................... 100% 66.7% 33.3% 33.3% 16.7% 50.0% .0% -0% 66.7% .0% 16.7% 16.7%
BAY RADIO...cvcoaacnn 17 13 4 3 5 9 0 ] 3 10 3 1
..... carssasecaacaas] 2.2% 3.4% 1.0% 4.2% 3.0% 3.1% 0% .0% 2.3% 4.2% 1.7% -4%
................... 100% 76.5% 23.5% 17.6% 29.4% 52.9% 0% .0% 17.6% 58.8% 17.6% 5.9%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.3~2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50§51 - 65|OVER 65 AB Cl c2 DE
RTKeeoovonn versraceen S0 17 33 0 5 20 10 15 15 15 10 10
...... trcecnsrenssee| 6.5% 4.5% 8.6% .0% 3.0% 7.0% 7.4% 14.3% 11.6% 6.4% 5.7% 4.4%
seresesscrertaaaans 100% 34.0% 66.0% .0% 10.0% 40.0% 20.0% 30.0% 30.0% 30.0% 20.0% 20.0%
SMASH. .00 ues cernesne 3 3 0 0 2 1 0 0 0 1 0 2
Cesresasatteiraanna .4% -8% .03 .0% 1.2% .33 .0% .0% .0% 4% .0% .93
........ ceeseenasas| 1008 100% .0% .0% 66.7% 33.3% .0% .0% .0% 33.3% 0% 66.7%
RADIO CALYPSO........ 1 0 1 0 0 1 0 0 0 0 0 1
fesreresracctaacans .13 .0% .33 .0% .0% .3% .0% .0% 0% 0% .0% <43
teseeseresresacann .| 100% .0% 100% .0% 0% 100% .0% 0% .0% .0% 0% 100%
FM BRONJA...cvveveasn 1 0 1 o] 1 0 0 0 1 0 0 0
...... tresereseseea .1% .0% .3% .0% .6% .0% .0% .0% .8% 0% .0% .0%
................... 100% .0% 100% .0% 100% 0% .0% .0% 100% .0% .0% .0%
CAPITAL RADIO........ 7 3 4 0 3 4 0 0 1 1 2 3
..... tereretieeaaan -9% .8% 1.0% 0% 1.8% 1.4% .0% .0% .8% . 4% 1.1% 1.3%
................. . 100% 42.9% 57.1% .0% 42.9% 57.1% .0% 0% 14.3% 14.3% 28.6% 42.9%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

COLUMN PERCENTAGES
= ROW PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT ~ 4TH QUARTER 2002

TABLE 6.4: OVERALL PREFERENCE FOR BEST RADIO STATION

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Cl c2 DE
TOTAL..... srresssanns 764 380 384 72 165 286 136 105 129 236 174 225
K6
NONE....ovesensn “eeee 40 16 24 2 10 14 10 4 10 7 8 15
............ cevesss| 5.2% 4.2% 6.3% 2.8% 6.1% 4.9% 7.4% 3.8% 7.8% 3.0% 4.6% 6.7%
................... 100% 40.0% 60.0% 5.0% 25.0% 35.0% 25.0% 10.0% 25.0% 17.5% 20.0% 37.5%
RADIO MALTA...cece0s. 82 33 49 0 4 22 22 34 8 27 22 25
.............. veese]10.7% 8.7% 12.8% .0% 2.4% 7.7% 16.2% 32.4% 6.2% 11.4% 12.6% 11.1%
.......... teceerees| 100% 40.2% 59.8% .0% 4.9% 26.8% 26.8% 41.5% 9.8% 32.9% 26.8% 30.5%
RAD PAR/106.6........ 63 40 23 29 24 8 1 1 6 16 24 17
................... 8.2% 10.5% 6.0% 40.3% 14.5% 2.8% 7% 1.0% 4.7% 6.8% 13.8% 7.6%
................... 100% 63.5% 36.5% 46.0% 38.1% 12.7% 1.6% 1.6% 9.5% 25.4% 38.1% 27.0%
RADIO SUPER l.ec.iaean. 145 70 75 5 15 64 37 24 9 32 37 67
................... 19.0% 18.4% 19.5% 6.9% 9.1% 22.4% 27.2% 22.9% 7.0% 13.6% 21.3% 29.8%
............... eess| 100% 48.3% 51.7% 3.4% 10.3% 44.1% 25.5% 16.6% 6.2% 22.1% 25.5% 46.2%
RADIO 101...... ceneen 83 37 46 4 9 39 18 13 21 27 14 21
................... 10.9% 9.7% 12.0% 5.6% 5.5% 13.6% 13.2% 12.4% 16.3% 11.4% 8.0% 9.3%
................... 100% 44.6% 55.4% 4.8% 10.8% 47.0% 21.7% 15.7% 25.3% 32.5% 16.9% 25.3%
ISLAND SOUND......... 22 13 9 3 10 8 1 0 7 10 5 0
................... 2.9% 3.4% 2.3% 4.2% 6.1% 2.8% .7% 0% 5.4% 4.2% 2.9% .0%
................... 100% 59.1% 40.9% 13.6% 45.5% 36.4% 4.5% .0% 31.8% 45.5% 22.7% 0%
BAY RADIO...c.ecceeena 102 62 40 17 51 31 3 0 22 47 19 14
................... 13.4% 16.3% 10.4% 23.6% 30.9% 10.8% 2.2% .0% 17.1% 19.9% 10.9% 6.2%
.......... cerecsses| 100% 60.8% 39.2% 16.7% 50.0% 30.4% 2.9% .0% 21.6% 46.1% 18.6% 13.7%
RTK.eeooerencnnsnosnoan 106 34 72 1 4 46 30 25 28 24 26 28
sevssecscerseensana 13.9% 8.9% 18.8% 1.4% 2.4% 16.1% 22.1% 23.8% 21.7% 10.2% 14.9% 12.4%
................... 100% 32.1% 67.9% .9% 3.8% 43.4% 28.3% 23.6% 26.4% 22.6% 24.5% 26.4%
SMASH.ceeeeesescannas 33 20 13 6 13 12 2 0 1 13 4 i5
................... 4.3% 5.3% 3.4% 8.3% 7.9% 4.2% 1.5% .0% .8% 5.5% 2.3% 6.7%
............... eeesf 100% 60.6% 39.4% 18.2% 39.4% 36.4% 6.1% .0% 3.0% 39.4% 12.1% 45.5%
RADIO CALYPSO...co... 36 20 16 2 4 22 8 0 10 11 6 9
................... 4.7% 5.3% 4.2% 2.8% 2.4% 7.7% 5.9% .0% 7.8% 4.7% 3.4% 4.0%
................... 100% 55.6% 44.4% 5.6% 11.1% 61.1% 22.2% 0% 27.8% 30.6% 16.7% 25.0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.4: OVERALL PREFERENCE FOR BEST RADIO STATION
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP S0C10-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30}31 -~ 50|51 - 65[0QVER 65 AB Cl cz DE
CAMPUS FM...coevvnnnn 4 1 3 1 3 0 0 0 2 2 0 0
vestsseritatsenceane 5% .3% .8% 1.4% 1.8% .0% .0% 0% 1.6% .8% .0% .0%
csseessssressenaeaas| 100% 25.0% 75.0% 25.0% 75.0% .0% .0% .0% 50.0% 50.0% .0% .0%
FM BRONJA...:vceenaan 5 5 0 0 1 0 1 3 2 2 1 0
cotesccetaraseceans 7% 1.3% .0% .0% .6% .0% 7% 2.9% 1.6% .8% .6% .0%
ceesesssscsrecencaa| 100% 100% .0% 0% 20.0% .0% 20.0% 60.0% 40.0% 40.0% 20.0% 0%
CAPITAL RADIO........ 43 29 14 2 17 20 3 1 3 18 8 14
ceesresensreccesaas]| 5.6% 7.6% 3.6% 2.8% 10.3% 7.0% 2.2% 1.0% 2.3% 7.6% 4.6% 6.2%
evesesrassassaneass| 100% 67.4% 32.6% 4.7% 39.5% 46.5% 7.0% 2.3% 7.0% 41.9% 18.6% 32.6%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

ALL




Table 6.5-1.1: TV Channel Preferences for Different Programme Sectors
(October 2001)
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Table 6.5-1.2: TV Channel Preferences for Different Programme Sectors

TOTAL

(October 2002)

PER A\ A RA DIA O R A O OTA
% % % % % % % % % %
a4 | 143 0.1 0.1 - - N - 101 100
60 74 0.1 - 10.9 116 0.2 17.4 96 100

58 54 0.5 - 55 8.0 0.2 15.0 274 100
48 7.7 - 44 24 N 76 346 100
27 1.2 0.2 15 59 28.7 0.7 17.3 37.7 100
w2 6.0 0.1 55 1.1 16.6 - 5.2 483 100
27 18 0.9 g 136 55 0.9 236 34.5 100
55 | o9 - - 5.4 18 ) 45 518 100
55 2.7 - - 55 - 36 255 100
109 27 - - 100 16.4 - 27 445 100
- 100
09 - 1.9 0.9 0.9 0.9 1.8 14.5 71.8
200 6.4 N - 18 N - 2.7 136 100
27 0.9 - - 36 0.9 - 2.7 54.5 100
82 - 0.9 0.9 1.8 N 1.8 58.2 100
64 5 - 18 386 N 45 7356 100
87 10.9 36 - 2.7 N N 2.7 48.2 100
27 0.9 - - 09 - - 27 79.1 100




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|QVER 65 AB c1 c2 DE
TOTAL. covessnssnoscans 981 480 501 111 207 362 179 122 179 309 215 278
LOCAL NEWS
NONE..sesoeesuannanns 99 51 48 23 14 31 21 10 21 31 27 20
................... 10.1% 10.6% 9.6% 20.7% 6.8% 8.6% 11.7% 8.2% 11.7% 10.0% 12.6% 7.2%
................. ..] 100% 51.5% 48.5% 23.2% 14.1% 31.3% 21.2% 10.1% 21.2% 31.3% 27.3% 20.2%
TVMe e e eerennnoonnsnnn 501 252 249 45 121 180 89 66 108 177 99 117
............ sees-s.|5l.1% 52.5% 49.7% 40.5% 58.5% 49.7% 49.7% 54.1% 60.3% 57.3% 46.0% 42.1%
................... 100% 50.3% 49.7% 9.0% 24.2% 35.9% 17.8% 13.2% 21.6% 35.3% 19.8% 23.4%
SUPER 1 TV.eeeeiennns 239 114 125 26 35 102 41 35 13 56 61 109
...... teessesenasoes|24.4% 23.8% 25.0% 23.4% 16.9% 28.2% 22.9% 28.7% 7.3% 18.1% 28.4% 39.2%
................... 100% 47.7% 52.3% 10.9% 14.6% 42.7% 17.2% 14.6% 5.4% 23.4% 25.5% 45.6%
NET TV.eveieerencoonnnn 140 63 77 17 36 49 27 11 37 44 28 31
................... 14.3% 13.1% 15.4% 15.3% 17.4% 13.5% 15.1% 9.0% 20.7% 14.2% 13.0% 11.2%
................... 100% 45.0% 55.0% 12.1% 25.7% 35.0% 19.3% 7.9% 26.4% 31.4% 20.0% 22.1%
SMASH TV.ieevasencnaes 1 0 1 0 1 0 [+] 0 0 1 0 0
tescerseesrasancan .1% .0% 2% .0% .5% .0% .0% .0% .0% .3% .0% .0%
Liescasessssssanans 100% .0% 100% .0% 100% .0% 0% .0% .0% 100% .0% .0%
MAX PLUS...00venncsas 1 0 1 0 0 0 1 0 0 0 0 1
................... .1% .0% .2% .0% .0% .0% .6% .0% .0% .0% .0% 43
................... 100% .0% 100% .0% 0% .0% 100% .0% 0% .0% .0% 100%
FOREIGN NEWS
NONE.soeoeeaeeseosaan 94 37 57 30 9 27 17 11 12 33 23 26
..... e I N 1 7.7% 11.4% 27.0% 4.3% 7.5% 9.5% 9.0% 6.7% 10.7% 10.7% 9.4%
................... 100% 39.4% 60.6% 31.9% 9.6% 28.7% 18.1% 11.7% 12.8% 35.1% 24.5% 27.7%
TVM:e covevevnenensacan 262 132 130 24 57 86 49 46 32 92 61 77
................... 26.7% 27.5% 25.9% 21.6% 27.5% 23.8% 27.4% 37.7% 17.9% 29.8% 28.4% 27.7%
................... 100% 50.4% 49.6% 9.2% 21.8% 32.8% 18.7% 17.6% 12.2% 35.1% 23.3% 29.4%
SUPER 1 TV....v0venn 157 77 80 16 25 65 24 27 5 31 47 74
................... 16.0% 16.0% 16.0% 14.4% 12.1% 18.0% 13.4% 22.1% 2.8% 10.0% 21.9% 26.6%
.......... cenneseas| 1003 49.0% 51.0% 10.2% 15.9% 41.4% 15.3% 17.2% 3.2% 19.7% 29.9% 47.1%
NET TV.eoieeeeenennnn 73 31 42 8 19 28 13 5 14 21 17 21
................... 7.4% 6.5% 8.4% 7.2% 9.2% 7.7% 7.3% 4.1% 7.8% 6.8% 7.9% 7.6%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 1718 - 30|31 - 50|51 - 65|OVER 65 AB CiL c2 DE
...... cecrssecsnseas| 100% 42.5% 57.5% 11.0% 26.0% 38.4% 17.8% 6.8% 19.2% 28.8% 23.3% 28.8%
SMASH TV.iseasveocanns 1 1 0 0 [ 1 0 0 0 0 1 0
................... .13 .2% .0% .0% .0% .3% .0% -0% .0% .0% .5% 0%
cettesersrererecana 100% 100% .08 .0% .0% 100% .0% .0% .0% .0% 100% .0%
RAI...... cresiecnnn .o 107 54 53 6 15 47 25 14 35 32 15 25
...... eeresscsese.a}10.9% 11.3% 10.6% 5.4% 7.2% 13.0% 14.0% 11.5% 19.6% 10.43% 7.0% 9.0%
................... 100% 50.5% 49.5% 5.6% 14.0% 43.9% 23.4% 13.1% 32.7% 29.9% 14.0% 23.4%
MEDIASET...ccve. ceena 114 50 64 17 38 38 16 5 22 41 24 27
................... 11.6% 10.4% 12.8% 15.3% 18.4% 10.5% 8.9% 4.1% 12.3% 13.3% 11.2% 9.7%
................... 100% 43.9% 56.1% 14.9% 33.3% 33.3% 14.0% 4.4% 19.3% 36.0% 21.1% 23.7%
OTHER ITALIAN........ 2 1 1 0 0 1 1 0 0 1 0 1
[ . 2% .2% .2% .0% .0% .33 .6% .0% .0% 3% .0% .43
cecevesesens PN 100% 50.0% 50.0% .0% -0% 50.0% 50.0% .0% -0% 50.0% 0% 50.0%
SATELLITE: coesesccens 171 97 74 10 44 69 34 14 59 58 27 27
................... 17.4% 20.2% 14.8% 9.0% 21.3% 19.1% 19.0% 11.5% 33.0% 18.8% 12.6% 9.7%
ceeecterssssaaneaan 100% 56.7% 43.3% 5.8% 25.7% 40.4% 19.9% 8.2% 34.5% 33.9% 15.8% 15.8%
SPORTS
NONE:::sotevasoscannn 462 154 308 42 80 158 105 77 81 1286 113 142
..... sesssssaaanase 47,18 32.1% 61.5% 37.8% 38.6% 43.6% 58.7% 63.1% 45.3% 40.8% 52.6% 51.1%
................... 100% 33.3% 66.7% 9.1% 17.3% 34.2% 22.7% 16.7% 17.5% 27.3% 24.5% 30.7%
TVM.tveeenennn ceenens 94 57 37 14 20 33 18 9 8 28 22 36
................... 9.6% 11.9% 7.4% 12.6% 9.7% 9.1% 10.1% 7.4% 4.5% 9.1% 10.2% 12.9%
.......... sesesesss| 1008 60.6% 39.4% 14.9% 21.3% 35.1% 19.1% 9.6% 8.5% 29.8% 23.4% 38.3%
SUPER 1 TV..... seeens 86 44 42 5 10 42 17 12 4 25 19 38
........ teessesssnse| B.8% 9.2% 8.4% 4.5% 4.8% 11.6% 9.5% 9.8% 2.2% 8.1% 8.8% 13.7%
secrecssssna eeeeen 100% 51.2% 48.8% 5.8% 11.6% 48.8% 19.8% 14.0% 4.7% 29.1% 22.1% 44.2%
NET TV.euvocvennann .o 53 22 31 4 16 20 8 5 11 21 8 13
.......... cecesacas| 5.4% 4.6% 6.2% 3.6% 7.7% 5.5% 4.5% 4.1% 6.1% 6.8% 3.7% 4.7%
........ eeeecssaaas| 100% 41.5% 58.5% 7.5% 30.2% 37.7% 15.1% 9.4% 20.8% 39.6% 15.1% 24.5%
SMASH TV.ieeeencannnn 5 4 1 1 2 2 0 0 1 2 0 2
ceccnsaserens ceeena 5% .8% -2% .9% 1.0% .6% 0% 0% .6% .6% -0% 7%
.......... cesseseass| 100% 80.0% 20.0% 20.0% 40.0% 40.0% .0% .0% 20.0% 40.0% -0% 40.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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TABLE 6.5-1:

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Ccl c2 DE
RAT.eeuenvencsesonns .. 54 42 12 8 9 25 9 3 18 15 11 10
teeesesectsiannsesnsn 5.5% 8.8% 2.4% 7.2% 4,3% 6.9% 5.0% 2.5% 10.1% 4.9% 5.1% 3.6%
................... 100% 77.8% 22.2% 14.8% 16.7% 46.3% 16.7% 5.6% 33.3% 27.8% 20.4% 18.5%
MEDIASET.vsecesncaanss 78 57 21 16 28 26 4 4 16 22 22 18
crecesevanes cseeses 8.0% 11.9% 4.2% 14.4% 13.5% 7.2% 2.2% 3.3% 8.9% 7.1% 10.2% 6.5%
tesenessescarseanas 100% 73.1% 26.9% 20.5% 35.9% 33.3% 5.1% 5.1% 20.5% 28.2% 28.2% 23.1%
OTHER ITALIAN........ 2 2 [ 0 1 0 1 0 0 1 0 1
cesesascesescsacans .2% .4% .0% .0% .5% .0% .6% .0% .0% .3% .0% .43
.............. vaees] 100% 100% .0% 0% 50.0% .0% 50.0% .0% .0% 50.0% .0% 50.0%
SATELLITE. . ccvnseeesn 147 98 49 21 41 56 17 12 40 69 20 18
................... 15.0% 20.4% 9.8% 18.9% 19.8% 15.5% 9.5% 9.8% 22.3% 22.3% 9.3% 6.5%
................... 100% 66.7% 33.3% 14.3% 27.9% 38.1% 11.6% 8.2% 27.2% 46.9% 13.6% 12.2%
WEATHER

NONE...cceoesocennnans 339 159 180 39 69 128 52 51 69 106 78 86
teteeteerrsarenana 34.6% 33.1% 35.9% 35.1% 33.3% 35.4% 29.1% 41.8% 38.5% 34.3% 36.3% 30.93%
.............. «eseo| 100% 46.9% 53.1% 11.5% 20.4% 37.8% 15.3% 15.0% 20.4% 31.3% 23.0% 25.4%
TVMeteoeonceascnnnans 279 139 140 29 60 99 56 35 44 92 68 75
............. cesessi28.4% 29.0% 27.9% 26.1% 29.0% 27.3% 31.3% 28.7% 24.6% 29.8% 31.6% 27.0%
................... 100% 49.8% 50.2% 10.4% 21.5% 35.5% 20.1% 12.5% 15.8% 33.0% 24.4% 26.9%
SUPER 1 TV.svieiannas 145 68 77 20 23 55 28 19 4 36 34 71
................... 14.8% 14.2% 15.4% 18.0% 11.1% 15.2% 15.6% 15.6% 2.2% 11.7% 15.8% 25.5%
..... eveccscscesaas| 100% 46.9% 53.1% 13.8% 15.9% 37.9% 19.3% 13.1% 2.8% 24.8% 23.4% 49.0%
NET TV.ieeeeveesennn .o 76 29 47 11 15 21 17 12 18 26 11 21
................. ee| 7.7% 6.0% 9.4% 9.9% 7.2% 5.8% 9.5% 9.8% 10.1% 8.4% 5.1% 7.6%
................... 100% 38.2% 61.8% 14.5% 19.7% 27.6% 22.4% 15.8% 23.7% 34.2% 14.5% 27.6%
3 W 43 29 14 2 7 21 11 2 16 10 10 7
.............. veoes| 4.4% 6.0% 2.8% 1.8% 3.4% 5.8% 6.1% 1.6% 8.9% 3.2% 4.7% 2.5%
csesessececnannnans 100% 67.4% 32.6% 4.7% 16.3% 48.8% 25.6% 4.7% 37.2% 23.3% 23.3% 16.3%
MEDIASET .cervvesnsaee 24 12 12 3 9 9 2 1 5 7 5 7
................... 2.4% 2.5% 2.4% 2.7% 4.3% 2.5% 1.1% .8% 2.8% 2.3% 2.3% 2.5%
................... 100% 50.0% 50.0% 12.5% 37.5% 37.5% 8.3% 4.2% 20.8% 29.2% 20.8% 29.2%
SATELLITE..ccvesnecas 75 44 31 7 24 29 13 2 23 32 9 11

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
(continued)
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TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE FEMALE |12 - 17}18 - 30|31 - 50|51 - 65|OVER 65 AB c1l c2 DE
............... seee] 7.6% 9.2% 6.2% 6.3% 11.6% 8.0% 7.3% 1.6% 12.8% 10.4% 4.2% 4.0%
enrsescaccscaseens ..| 100% 58.7% 41.3% 9.3% 32.0% 38.7% 17.3% 2.7% 30.7% 42.7% 12.0% 14.7%
FEATURE FILMS
NONE..vowseenseosveannse 370 171 199 23 53 140 83 71 53 114 88 115
............... esae|37.7% 35.6% 39.7% 20.7% 25.6% 38.7% 46.4% 58.2% 29.6% 36.9% 40.9% 41.4%
csececasrsae teeanena 100% 46.2% 53.8% 6.2% 14.3% 37.8% 22.4% 19.2% 14.3% 30.8% 23.8% 31.1%
TVMeeeeeenoecnnnnnnes 39 16 23 2 4 15 9 9 2 14 12 11
............... ceeo| 4.0% 3.3% 4.6% 1.8% 1.9% 4.1% 5.0% 7.4% 1.1% 4.5% 5.6% 4.0%
................... 100% 41.0% 59.0% 5.1% 10.3% 38.5% 23.1% 23.1% 5.1% 35.9% 30.8% 28.2%
SUPER 1 TV..veeuneann 26 12 14 5 4 13 3 1 0 4 5 17
................... 2.7% 2.5% 2.8% 4.5% 1.9% 3.6% 1.7% .8% .0% 1.3% 2.3% 6.1%
................... 100% 46.2% 53.8% 19.2% 15.4% 50.0% 11.5% 3.8% .0% 15.4% 19.2% 65.4%
NET TV.ceeeeoonenenaan 12 7 5 1 2 8 1 0 2 4 1 5
................... 1.2% 1.5% 1.0% .9% 1.0% 2.2% .6% .0% 1.1% 1.3% .5% 1.8%
................... 100% 58.3% 41.7% 8.3% 16.7% 66.7% 8.3% .0% 16.7% 33.3% 8.3% 41.7%
SMASH TV...civinnnnenn 2 0 2 0 1 1 0 0 1 0 1 0
......... esansasses <2% .0% .43 .0% .5% .3% .0% .0% .6% .0% .5% .0%
................... 100% .0% 100% .0% 50.0% 50.0% .0% .0% 50.0% .0% 50.0% .0%
MAX PLUS..ccenennoene 15 7 8 3 2 7 3 Q 5 4 4 2
................... 1.5% 1.5% 1.6% 2.7% 1.0% 1.9% 1.7% .0% 2.8% 1.3% 1.9% 7%
................... 100% 46.7% 53.3% 20.0% 13.3% 46.7% 20.0% .0% 33.3% 26.7% 26.7% 13.3%
RAI...c.e. coemacnsnons 58 31 27 0 15 20 17 6 12 22 11 13
...... creesscsences| 5.9% 6.5% 5.4% .0% 7.2% 5.5% 9.5% 4.9% 6.7% 7.1% 5.1% 4.7%
........... sesenass| 100% 53.4% 46.6% .0% 25.9% 34.5% 29.3% 10.3% 20.7% 37.9% 19.0% 22.4%
MEDIASET e.cseseesacas 282 142 140 50 80 92 32 28 48 87 62 85
ceaneen tesenscasaee 28.7% 29.6% 27.9% 45.0% 38.6% 25.4% 17.9% 23.0% 26.8% 28.2% 28.8% 30.6%
..... sesssasenssasa| 100% 50.4% 49.6% 17.7% 28.4% 32.6% 11.3% 9.9% 17.0% 30.9% 22.0% 30.1%
OTHER ITALIAN........ 7 3 4 3 0 0 4 0 2 2 1 2
................... 7% .6% .8% 2.7% .0% .0% 2.2% .0% 1.1% .6% .5% 7%
................... 100% 42.9% 57.1% 42.9% .0% .0% 57.1% .0% 28.6% 28.6% 14.3% 28.6%
SATELLITE....oevvenne. 170 91 79 24 46 66 27 7 54 58 30 28
cretaesincnssssensn 17.3% 19.0% 15.8% 21.6% 22.2% 18.2% 15.1% 5.7% 30.2% 18.8% 14.0% 10.1%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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TABLE 6.5-1: TV’ STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT -~ 4TH QUARTER 2002

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP S0CIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 ~ 30|31 - 50|51 -~ 65|OVER 65 AB Cl cz DE
................. ««} 100% 53.5% 46.5% 14.1% 27.1% 38.8% 15.9% 4.1% 31.8% 34.1% 17.6% 16.5%
SERIALS/SOAP OPERAS
NONE..oovsenevannnnnn 474 307 167 38 99 174 98 65 97 148 112 117
ctecssertectncteanna 48.3% 64.0% 33.3% 34.2% 47.8% 48.1% 54.7% 53.3% 54.2% 47.9% 52.1% 42.1%
....... “eeescnasasas| 100% 64.8% 35.2% 8.0% 20.9% 36.7% 20.7% 13.7% 20.5% 31.2% 23.6% 24.7%
TVM.eoeeereencnaneanan 68 27 41 14 10 19 10 15 8 20 16 24
................... 6.9% 5.6% 8.2% 12.6% 4.8% 5.2% 5.6% 12.3% 4.5% 6.5% 7.4% 8.6%
................... 100% 39.7% 60.3% 20.6% 14.7% 27.9% 14.7% 22.1% 11.8% 29.4% 23.5% 35.3%
SUPER 1 TV..... cereen 100 48 52 16 13 38 14 19 9 14 31 46
........ veereneaas.[10.2% 10.0% 10.43% 14.4% 6.3% 10.5% 7.8% 15.6% 5.0% 4.5% 14.4% 16.5%
............... seee] 100% 48.0% 52.0% 16.0% 13.0% 38.0% 14.0% 19.0% 9.0% 14.0% 31.0% 46.0%
NET TV..vieiiunnnnnns 59 24 35 5 8 27 13 6 13 20 9 17
................... 6.0% 5.0% 7.0% 4.5% 3.9% 7.5% 7.3% 4.9% 7.3% 6.5% 4.2% 6.1%
................... 100% 40.7% 59.3% 8.5% 13.6% 45.8% 22.0% 10.2% 22.0% 33.9% 15.3% 28.8%
SMASH TV.ieiecnoannns 1 0 1 0 0 1 0 "] 0 0 0 1
................... -1% .0% .2% .0% .0% -3% .0% .0% .0% .0% .0% .43
................... 100% .0% 100% .0% .0% 100% -0% .0% .03 .0% -0% 100%
MAX PLUS..ccvveveennn 54 9 45 5 14 26 8 1 15 16 5 18
ceseereesianen vesse] 5.5% 1.9% 9.0% 4.5% 6.8% 7.2% 4.5% .8% 8.4% 5.2% 2.3% 6.5%
.......... seessaces| 100% 16.7% 83.3% 9.3% 25.9% 48.1% 14.8% 1.9% 27.8% 29.6% 9.3% 33.3%
RAT:eeeeoooncanconnns 11 5 6 3 2 3 3 0 2 3 2 4
................... 1.1% 1.0% 1.2% 2.7% 1.0% .8% 1.7% .0% 1.1% 1.0% .9% 1.4%
........ eseseseeanas| 100% 45.5% 54.5% 27.3% 18.2% 27.3% 27.3% .0% 18.2% 27.3% 18.2% 36.4%
MEDIASET...c0eeeevans 163 37 126 24 43 56 25 15 18 70 32 43
Meeneasessencaanann 16.6% 7.7% 25.1% 21.6% 20.8% 15.5% 14.0% 12.3% 10.1% 22.7% 14.9% 15.5%
................... 100% 22.7% 77.3% 14.7% 26.4% 34.4% 15.3% 9.2% 11.0% 42.9% 19.6% 26.4%
SATELLITE..4eceeconnn 51 23 28 6 18 18 8 1 17 18 8 8
................. vo| 5.2% 4.8% 5.6% 5.4% 8.7% 5.0% 4.5% .8% 9.5% 5.8% 3.7% 2.9%
setecrenccasene sees| 100% 45.1% 54.9% 11.8% 35.3% 35.3% 15.7% 2.0% 33.3% 35.3% 15.7% 15.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
= ALL WHO WATCH TV

BASE




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 ~ 30|31 - 50|51 - 65|0OVER 65 AB Ccl c2 DE
TOTAL..ccvesocsvacoes 110 57 53 3 12 32 24 39 18 32 26 34
DOCUMENTARIES
NONE......... cereeees 38 16 22 0 2 14 6 16 2 11 12 13
tsssesssersessenan .|34.5% 28.1% 41.5% .0% 16.7% 43.8% 25.0% 41.0% 11.1% 34.4% 46.2% 38.2%
etessescsssctsarone 100% 42.1% 57.9% .0% 5.3% 36.8% 15.8% 42.1% 5.3% 28.9% 31.6% 34.2%
TUM.eoeeoeoenonss PR 18 8 10 0 1 6 4 7 1 5 5 7
............. ceesss|16.4% 14.0% 18.9% .0% 8.3% 18.8% 16.7% 17.9% 5.6% 15.6% 19.2% 20.6%
................... 100% 44.4% 55.6% .0% 5.6% 33.3% 22.2% 38.9% 5.6% 27.8% 27.8% 38.9%
SUPER 1 TV..vunenvens 3 0 3 0 0 1 0 2 0 1 1 1
................... 2.7% .0% 5.7% .0% .0% 3.1% .0% 5.1% .0% 3.1% 3.8% 2.9%
ceessssnanscsansena 100% .0% 100% .0% .0% 33.3% .0% 66.7% .0% 33.3% 33.3% 33.3%
NET TV.veerensensnnsa 2 0 2 0 0 0 1 1 [} 0 1 1
....... seeensecvees| 1.8% .0% 3.8% .0% .0% .0% 4.2% 2.6% .0% .0% 3.8% 2.9%
................... 100% .0% 100% .0% .0% .0% 50.0% 50.0% .0% .0% 50.0% 50.0%
SMASH TV.eceeeerooena 1 1 0 0 0 0 0 1 0 0 0 1
................... .9% 1.8% .0% .0% .0% .0% .0% 2.6% .0% .0% .0% 2.9%
......... cassessass| 100% 100% .0% .0% .0% .0% .0% 100% .0% .0% .0% 100%
RAL..cceesneconnnonne 15 10 5 1 1 [ 2 5 3 6 0 6
................... 13.6% 17.5% 9.4% 33.3% 8.3% 18.8% 8.3% 12.8% 16.7% 18.8% .0% 17.6%
................... 100% 66.7% 33.3% 6.7% 6.7% 40.0% 13.3% 33.3% 20.0% 40.0% .0% 40.0%
MEDIASET.vseeeeenncss 6 3 3 1 1 1 1 2 2 2 2 0
................ «e.} 5.5% 5.3% 5.7% 33.3% 8.3% 3.1% 4.2% 5.1% 11.1% 6.3% 7.7% .0%
........... eessnnas| 100% 50.0% 50.0% 16.7% 16.7% 16.7% 16.7% 33.3% 33.3% 33.3% 33.3% .0%
OTHER ITALIAN........ 1 1 0 0 1 0 0 0 0 1 0 0
......... teenensesa .9% 1.8% .0% .0% 8.3% .0% 0% .08 .0% 3.1% .0% .0%
....... e I 1 100% .0% .0% 100% .0% .0% .0% .03 100% .0% .0%
SATELLITE..ceeceeaees 26 18 8 1 6 4 10 5 10 6 5 5
........... esensees|23.6% 31.6% 15.1% 33.3% 50.0% 12.5% 41.7% 12.8% 55.6% 18.8% 19.2% 14.7%
...... teveseseveess] 1008 69.2% 30.8% 3.8% 23.1% 15.4% 38.5% 19.2% 38.5% 23.1% 19.2% 19.2%
CURRENT AFFAIRS
NONE..... terececneens 68 32 36 1 4 23 15 25 7 17 22 22
................... 61.8% 56.1% 67.9% 33.3% 33.3% 71.9% 62.5% 64.1% 38.9% 53.1% 84.6% 64.7%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{(continued)
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BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTCRS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 ~ 17]18 - 30|31 - 50|51 - 65|QVER 65| AB c1 c2 DE
tesecesscssinsenens 100% 47.1% 52.9% 1.5% 5.9% 33.8% 22.1% 36.8% 10.3% 25.0% 32.4% 32.4%
TVM.ceereerecanconsan 21 14 7 1 3 3 5 9 3 11 3 4
................... 19.1% 24.6% 13.2% 33.3% 25.0% 9.4% 20.8% 23.1% 16.7% 34.4% 11.5% 11.8%
..... crenssesacsnas| 100% 66.7% ]33.3% 4.8% 14.3% 14.3% 23.8% 42.9% 14.3% 52.4% 14.3% 19.0%
SUPER 1 TV.euriovneaes 6 2 4 1 1 1 1 2 0 1 0 5
............ veeesss| 5.5% 3.5% 7.5% 33.3% 8.3% 3.1% 4.2% 5.1% .0% 3.1% .0% 14.7%
dhcescersareneneras 100% 33.3% 66.7% 16.7% 16.7% 16.7% 16.7% 33.3% .0% 16.7% .0% 83.3%
NET TVesoorovaoasansse 1 1 0 0 0 1 0 0 0 0 0 1
................... .9% 1.8% .0% .0% .0% 3.1% .0% .0% .0% .0% .0% 2.9%
................... 100% 100% .0% .0% .0% 100% .0% .0% .0% .0% .0% 100%
RAT..eevneennesanncns 7 3 4 0 1 3 2 1 3 2 1 1
ereveeneersonannns 6.4% 5.3% 7.5% .0% 8.3% 9.4% 8.3% 2.6% 16.7% 6.3% 3.8% 2.9%
.......... sercesssa| 100% 42.9% 57.1% .0% 14.3% 42.9% 28.6% 14.3% 42.9% 28.6% 14.3% 14.3%
MEDIASET . .ocueetecasns 2 1 1 0 0 1 0 1 2 0 0 0
................... 1.8% 1.8% 1.9% .0% .0% 3.1% .0% 2.6% 11.1% .0% .0% .0%
................... 100% 50.0% 50.0% .0% .0% 50.0% .0% 50.0% 100% .0% .0% .0%
SATELLITE. .cceeeeean . 5 4 1 0 3 0 1 1 3 1 0 1
ceterccrenasssseass 4.5% 7.0% 1.9% .0% 25.0% .0% 4.2% 2.6% 16.7% 3.1% .0% 2.9%
................. «.] 100% 80.0% 20.0% .0% 60.0% .0% 20.0% 20.0% 60.0% 20.0% 0% 20.0%
DISCUSSIONS
NONE......vw esecsnacas 28 17 11 0 0 10 3 15 5 6 10 7
ceevacsessscaneans .125.5% 29.8% 20.8% .0% .0% 31.3% 12.5% 38.5% 27.8% 18.8% 38.5% 20.6%
................... 100% 60.7% 39.3% .0% .0% 35.7% 10.7% 53.6% 17.9% 21.4% 35.7% 25.0%
TVM.eeearereseoencana 63 28 35 3 7 19 16 18 6 22 15 20
................... 57.3% 49.1% 66.0% 100% 58.3% 59.4% 66.7% 46.2% 33.3% 68.8% 57.7% 58.8%
csenaen cesensencsas 100% 44.4% 55.6% 4.8% 11.1% 30.2% 25.4% 28.6% 9.5% 34.9% 23.8% 31.7%
SUPER 1 TV.eeeeereonn 6 1 5 0 1 0 3 2 0 2 0 4
................... 5.5% 1.8% 9.4% .0% 8.3% .0% 12.5% 5.1% .0% 6.3% .0% 11.8%
................... 100% 16.7% 83.3% .0% 16.7% .0% 50.0% 33.3% .0% 33.3% .0% 66.7%
NET TV.eeeeorseenncnns 3 3 0 0 0 1 1 1 2 0 0 1
................... 2.7% 5.3% .0% .0% .0% 3.1% 4.2% 2.6% 11.1% .0% .0% 2.9%
............ eeeeves] 100% 100% 0% .0% .0% 33.3% 33.3% 33.3% 66.7% .0% .0% 33.3%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17{18 - 30|31 - 50|51 ~ 65|OVER 65| aB Ccl c2 DE
RAI...oouauen [ 6 4 2 0 2 2 1 1 4 1 0 1
................... 5.5% 7.0% 3.8% .0% |16.7% 6.3% 4.2% 2.6% |22.2% 3.1% .0% 2.9%
.................. .| 100% [66.7% |[33.3% .08 [33.3% {33.3% [16.7% [16.7% 66.7% 16.7% .0% }16.7%
SATELLITE...ccvonnenn 4 4 0 0 2 0 0 2 1 1 1 1
................... 3.6% 7.0% .0% .0% {16.7% .0% .0% 5.1% 5.6% 3.1% 3.8% 2.9%
.......... ceseeesas| 100% 100% .0% .0% [50.0% .0% .0% |50.0% {25.0% |25.0% {25.0% [25.0%
QUIZZES/GAME
SHOWS/VARIETY
PROGRAMMES
NONE..:eeoesoonnaannn 49 29 20 0 2 12 10 25 11 13 12 13
................... 44.5% |50.9% |37.7% 0% }16.7% [37.5% |41.7% |64.1% 61.1% [40.6% [46.2% [38.2%
Ceeseceroresiananas 100% }59.2% |40.8% .0% 4.1% |24.5% [20.4% |51.0% 22.4% [26.5% |24.5% [26.5%
TUMe e cvencennncanaann 14 7 7 0 1 4 3 6 1 5 4 4
................... 12.7% |12.3% 13.2% .0% 8.3% 12.5% }12.5% [15.4% 5.6% 15.6% 15.4% 11.8%
................. ..{ 100% [50.0% [50.0% .0% 7.1% |28.6% |21.4% |42.9% 7.1% |35.7% [28.6% |28.6%
SUPER 1 TV.ieevooeoennn 12 3 9 1 4 3 3 1 0 5 1 6
e etasacscasecrenes 10.9% 5.3% 17.0% |33.3% [33.3% 9.4% [12.5% 2.6% .0% 15.6% 3.8% [17.6%
................... 100% [|25.0% |75.0% 8.3% {33.3% [25.0% {25.0% 8.3% 0%  141.7% 8.3% [50.0%
NET TV..... eecenanaa 3 1 2 0 0 2 1 0 0 0 2 1
...... eraesseaaess| 2.7% 1.8% 3.8% .08 .0% 6.3% 4.2% .0% .0% .0% 7.7% 2.9%
................... 100% [33.3% 66.7% .0% .0% |66.7% [33.3% .0% .0% .0% 66.7% |33.3%
RAI..oveununn eseaean 11 7 4 0 2 5 1 3 2 5 2 2
................... 10.0% |12.3% 7.5% .0% |16.7% [15.6% 4.2% 7.7% 11.1% 15.6% 7.7% 5.9%
........ teeeecese..| 100% ]63.6% [36.4% .0% [18.2% [45.5% 9.1% |27.3% 18.2% 45.5% 18.2% |18.2%
MEDIASET...conusccann 18 8 10 2 2 6 5 3 3 4 4 7
................... 16.4% 14.0% |18.9% |66.7% |16.7% 18.8% |20.8% 7.7% 16.7% 12.5% 15.4% |20.6%
eesearnraraans coes| 100% [44.4% [55.6% [11.1% [11.1% {33.3% [27.8% |16.7% 16.7% |22.2% [22.2% [38.9%
SATELLITE...... e 3 2 1 0 1 0 1 1 1 0 1 1
................... 2.7% 3.5% 1.9% .0% 8.3% .0% 4.2% 2.6% 5.6% .0% 3.8% 2.9%
......... ceeeveease| 100% |66.7% [33.3% .0% |33.3% .0%  [33.3% [33.3% 33.3% .0% [33.3% [33.3%
MUSIC VIDEO-~CLIPS
NONE...eosoen teeerean 79 36 43 1 3 23 17 35 12 19 21 27
................... 71.8% |63.2% |8l.1% {33.3% {25.0% |71.9% ]70.8% |89.7% 66.7% |59.4% 80.8% [79.4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
-~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 -~ 50|51 -~ 65|OVER 65 AB Ccl c2 DE
................ «es| 100% 45.6% 54.4% 1.3% 3.8% 29.1% 21.5% 44.3% 15.2% 24.1% 26.6% 34.2%
TVMeeraosnonssesennne 7 4 3 0 1 1 2 3 1 2 3 1
cescessascscnanan vee| 6.4% 7.0% 5.7% .0% 8.3% 3.1% 8.3% 7.7% 5.6% 6.3% 11.5% 2.9%
ceetessarrtissecaane 100% 57.1% 42.9% .0% 14.3% 14.3% 28.6% 42.9% 14.3% 28.6% 42.9% 14.3%
SUPER 1 TV..... cesens 1 o] 1 0 0 1 0 0 0 1 0 0
cecentiaas tessnanss -9% .0% 1.9% .0% .0% 3.1% .0% .0% 0% 3.1% .0% .0%
............... eees| 100% .0% 100% .0% .0% 100% .0% 0% 0% 100% 0% .0%
SMASH TVieseceoonooan 2 2 0 1 0 1 0 0 0 0 1 1
................... 1.8% 3.5% .0% 33.3% .0% 3.1% -0% .0% .0% .0% 3.8% 2.9%
ceeereractitecnenan 100% 100% .0% 50.0% .0% 50.0% .0% 0% .0% .0% 50.0% 50.0%
MAX PLUS....ccvcevnnnn 1 1 0 0 0 1 0 0 0 0 0 1
...... tesssiesanans .9% 1.8% .0% -0% 0% 3.1% .0% .0% .0% .0% .03 2.9%
................... 100% 100% .0% -0% .0% 100% .0% .0% .0% .0% 0% 100%
RAL.coescacroncecncean 1 1 0 0 0 0 1 0 1 0 0 0
................... .9% 1.8% -0% .0% 0% 0% 4.2% .0% 5.6% -0% .0% .0%
......... csssssseas| 1008 100% .0% .0% .0% 0% 100% -0% 100% 0% .0% -0%
MEDIASET.c.osucevnann B 1 1 0 0 0 1 0 0 1 0 0 0
................... .9% 1.8% .0% .0% .0% 3.1% 0% .0% 5.6% .0% .0% .0%
......... seserecess| 100% 100% .0% .0% .0% 100% .0% -0% 100% .0% .0% .0%
OTHER ITALIAN....oe.. 2 2 0 0 1 1 0 0 0 1 0 1
cesenens teseases vees| 1.8% 3.5% .0% .0% 8.3% 3.1% 0% .0% .0% 3.1% .0% 2.9%
cesacresessreresnee 100% 100% .0% .0% 50.0% 50.0% .0% .0% 0% 50.0% .0% 50.0%
SATELLITE. ecvnevenvsn 16 10 6 1 7 3 4 1 3 9 1 3
................... 14.5% 17.5% 11.3% 33.3% 58.3% 9.4% 16.7% 2.6% 16.7% 28.1% 3.8% 8.8%
................... 100% 62.5% 37.5% 6.3% 43.8% 18.8% 25.0% 6.3% 18.8% 56.3% 6.3% 18.8%
PLAYS
NONE..coeesevoossnooan 48 30 18 1 1 18 5 23 10 12 13 13
............... vee.43.6% 52.6% 34.0% 33.3% 8.3% 56.3% 20.8% 59.0% 55.6% 37.5% 50.0% 38.2%
sesesssianracsseseans 100% 62.5% 37.5% 2.1% 2.1% 37.5% 10.4% 47.9% 20.8% 25.0% 27.1% 27.1%
TUMeeoeveretnceaceens 28 13 15 1 4 8 8 7 2 8 8 10
................... 25.5% 22.8% 28.3% 33.3% 33.3% 25.0% 33.3% 17.9% 11.1% 25.0% 30.8% 29.4%
...... crerssasssnse| 100% 46.4% 53.6% 3.6% 14.3% 28.6% 28.6% 25.0% 7.1% 28.6% 28.6% 35.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~ECONOMIC GROUP

MALE FEMALE {12 - 17/18 ~ 30|31 - 5051 - 65|OVER 65 AB Cl c2 DE

SUPER 1 TV..auvueeenn 22 7 15 0 5 5 5 7 1 9 3 9
.............. ees..]20.0% 12.3% 28.3% .0% 41.7% 15.6% 20.8% 17.9% 5.6% 28.1% 11.5% 26.5%
cecsassacretasnnans 100% 31.8% 68.2% .0% 22.7% 22.7% 22.7% 31.8% 4.5% 40.9% 13.6% 40.9%
NET TV...... seeesacns 7 4 3 0 1 1 4 1 2 3 1 1
................... 6.4% 7.0% 5.7% .0% 8.3% 3.1% 16.7% 2.6% 11.1% 9.4% 3.8% 2.9%
......... cecenaaesaj 100% 57.1% 42.9% .0% 14.3% 14.3% 57.1% 14.3% 28.6% 42.9% 14.3% 14.3%
RAT.ecevrnctcnnacnnan 2 1 1 1 0 0 1 0 1 0 1 0
................... 1.8% 1.8% 1.9% 33.3% .0% .0% 4.2% .08 5.6% .0% 3.8% .0%
................... 100% 50.0% 50.0% 50.0% -0% -0% 50.0% .0% 50.0% .0% 50.0% .0%
SATELLITE............ 3 2 1 0 1 0 1 1 2 0 0 1
................... 2.7% 3.5% 1.9% 0% 8.3% .0% 4.2% 2.6% 11.1% 0% .0% 2.9%
................... 100% 66.7% 33.3% .0% 33.3% 0% 33.3% 33.3% 66.7% -0% .0% 33.3%

FIRST ROW OF PERCENTAGES

SECOND ROW OF PERCENTAGES =

= COLUMN PERCENTAGES
ROW PERCENTAGES

BASE = ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT -~ 4TH QUARTER 2002

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17]18 - 30|31 - 50|51 ~ 65|OVER 65 AB ct c2 DE
TOTAL...... vresnevans 110 57 53 3 12 32 24 39 18 32 26 34
ART & CULTURE
NONE..+eveosanessssee 60 30 30 1 5 20 9 25 9 12 19 20
Ctesererseettsssaen 54.5% 52.6% 56.6% 33.3% 41.7% 62.5% 37.5% 64.1% 50.0% 37.5% 73.1% 58.8%
........ ceceacsana.| 100% 50.0% 50.0% 1.7% 8.3% 33.3% 15.0% 41.7% 15.0% 20.0% 31.7% 33.3%
. 38 20 18 2 5 8 11 12 6 17 7 8
cerescecanes veeenes|34.5% 35.1% 34.0% 66.7% 41.7% 25.0% 45.8% 30.8% 33.3% 53.1% 26.9% 23.5%
................... 100% 52.6% 47.4% 5.3% 13.2% 21.1% 28.9% 31.6% 15.8% 44.7% 18.4% 21.1%
SUPER 1 TV..eeverunnen 3 0 3 0 0 0 2 1 0 2 0 1
................. el 2.7% .0% 5.7% .0% .0% .0% 8.3% 2.6% .0% 6.3% .0% 2.9%
......... cenaneeess| 100% .0% 100% .03 0% .0% 66.7% 33.3% .0% 66.7% .0% 33.3%
NET TV.oueveseeaaannea 1 0 1 0 0 0 1 0 0 0 0 1
...... erecsecnenns .9% .0% 1.9% .0% .0% .0% 4.2% .0% .0% 0% .0% 2.9%
................... 100% .0% 100% 0% .0% .0% 100% 0% .0% .0% .0% 100%
RAL.uieveeevacesarons 4 4 0 0 1 2 0 1 1 1 0 2
......... wesssseees| 3.6% 7.0% .0% .0% 8.3% 6.3% .0% 2.6% 5.6% 3.1% .0% 5.9%
................... 100% 100% .0% .0% 25.0% 50.0% .0% 25.0% 25.0% 25.0% .0% 50.0%
MEDIASET...vovveeaens 1 1 0 0 0 1 0 0 1 0 0 0
........... [ .9% 1.8% .0% .0% .08 3.1% .0% 0% 5.6% 0% .0% .0%
................. ..{ 100% 100% .0% .0% .0% 100% .0% .0% 100% .0% .0% .0%
SATELLITE.:-cveseccaas 3 2 1 0 1 1 1 0 1 0 0 2
cetessecsenarerecnan 2.7% 3.5% 1.9% 0% 8.3% 3.1% 4.2% .0% 5.6% .0% .0% 5.9%
..... “ecreenaseaaas| 100% 66.7% 33.3% .0% 33.3% 33.3% 33.3% .0% 33.3% .0% .0% 66.7%
WOMEN'S PROGRAMMES
NONE...... PP P 64 45 19 3 6 19 12 24 11 18 17 18
seresescscsasoscnsan 58.2% 78.9% 35.8% 100% 50.0% 59.4% 50.0% 61.5% 61.1% 56.3% 65.4% 52.9%
............... seas| 100% 70.3% 29.7% 4.7% 9.4% 29.7% 18.8% 37.5% 17.2% 28.1% 26.6% 28.1%
TVMeeevonosoanaans .. 31 7 24 0 3 9 7 12 3 10 8 10
........... ceeaasss|28.2% 12.3% 45.3% .08% 25.0% 28.1% 29.2% 30.8% 16.7% 31.3% 30.8% 29.4%
......... seeevreess]| 100% 22.6% 77.4% .0% 9.7% 29.0% 22.6% 38.7% 9.7% 32.3% 25.8% 32.3%
SUPER 1 TV.i.essenssns 9 0 9 1] 1 2 3 3 0 3 1 5
.......... erssecess] B.2% .0% 17.0% .0% 8.3% 6.3% 12.5% 7.7% 0% 9.4% 3.8% 14.7%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE [12 - 17|18 ~ 30|31 - 50|51 -~ 65|OVER 65 AB cl c2 DE
............. seeess| 100% .0% 100% .0% 11.1% 22.2% 33.3% 33.3% .0% 33.3% 11.1% 55.6%
MAX PLUS..... teseconn 1 1 0 0 1 0 0 0 0 1 0 0
ceasens sevesencanan .9% 1.8% -0% .0% 8.3% .0% .0% .0% .0% 3.1% 0% .0%
[ 100% 100% .0% .0% 100% .0% .0% .0% .0% 100% .0% .0%
RAL.cicovvannssaanane 1 0 1 0 0 0 1 0 1 0 0 0
................... .9% .0% 1.9% .0% .0% .0% 4.2% .0% 5.6% .0% .0% .0%
..... casssnrsceceas| 1008 .0% 100% .0% .0% .0% 100% .0% 100% -0% .0% .0%
MEDIASET...cvreevanen 2 2 0 0 0 2 0 0 2 0 0 0
fersessssssanacaans 1.8% 3.5% .0% 0% .0% 6.3% .0% .0% 11.1% .0% 0% .0%
................... 100% 100% .0% .0% .0% 100% .0% .0% 100% .0% 0% .0%
SATELLITE...cvo0veuenns 2 2 0 0 1 0 1 0 1 0 0 1
................... 1.8% 3.5% 0% 0% 8.3% .0% 4.2% .0% 5.6% .0% .0% 2.9%
................... 100% 100% .0% .0% 50.0% 0% 50.0% .0% 50.0% .0% .0% 50.0%
CHILDREN'S PROGRAMMES
NONE..ooeeeennsan ceen 81 40 41 2 5 20 21 33 11 22 20 28
................... 73.6% 70.2% 77.4% 66.7% 41.7% 62.5% 87.5% 84.6% 61.1% 68.8% 76.9% 82.4%
................... 100% 49.4% 50.6% 2.5% 6.2% 24.7% 25.9% 40.7% 13.6% 27.2% 24.7% 34.6%
TVM. oo iererencannens 11 7 4 1 3 4 0 3 0 4 4 3
......... ceessseees|10.0% 12.3% 7.5% 33.3% 25.0% 12.5% .0% 7.7% .0% 12.5% 15.4% 8.8%
cesrsasestassaan see| 100% 63.6% 36.4% 9.1% 27.3% 36.4% .0% 27.3% 0% 36.4% 36.4% 27.3%
NET TV..... sesscsoens 7 3 4 0 1 4 0 2 0 3 2 2
................... 6.4% 5.3% 7.5% .0% 8.3% 12.5% .0% 5.1% .0% 9.4% 7.7% 5.9%
......... cesesesaas| 100% 42.9% 57.1% 0% 14.3% 57.1% .0% 28.6% .0% 42.9% 2B.6% 28.6%
RAL.ciiveneenecnonnns 2 2 0 0 0 1 1 0 2 0 0 0
............... vess| 1.8% 3.5% .0% -0% 0% 3.1% 4.2% .0% 11.1% -0% .0% .0%
................... 100% 100% .0% .0% .0% 50.0% 50.0% .0% 100% .0% 0% .0%
MEDIASET.ccoeeveeeenns 4 2 2 0 1 3 0 0 1 3 0 0
................... 3.6% 3.5% 3.8% -0% 8.3% 9.4% .0% .0% 5.6% 9.4% .0% 0%
tesesssessensasnaee 100% 50.0% 50.0% .0% 25.0% 75.0% .0% .0% 25.0% 75.0% .0% .0%
SATELLITE..:coeeenonn 5 3 2 0 2 0 2 1 4 0 0 1
................... 4.5% 5.3% 3.8% .0% 16.7% .0% 8.3% 2.6% 22.2% .0% .0% 2.9%
..... tvesesneanssses| 100% 60.0% 40.0% 0% 40.0% .0% 40.0% 20.0% 80.0% .0% .0% 20.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
2



TABLE 6.5~3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 1718 - 30|31 - 50|51 - 65|OVER 65 AB Ccl c2 DE
RELIGION
NONE. .oeeearonononans 53 31 22 1 5 18 10 19 8 13 17 15
cesesssnsssassanans 48.2% 54.4% 41.5% 33.3% 41.7% 56.3% 41.7% 48.7% 44.4% 40.6% 65.4% 44.1%
................... 100% 58.5% 41.5% 1.9% 9.4% 34.0% 18.9% 35.8% 15.1% 24.5% 32.1% 28.3%
TUMeeeveneennann enes 26 11 15 0 2 7 4 13 4 9 6 7
................... 23.6% 19.3% 28.3% .0% 16.7% 21.9% 16.7% 33.3% 22.2% 28.1% 23.1% 20.6%
................... 100% 42.3% 57.7% .0% 7.7% 26.9% 15.4% 50.0% 15.4% 34.6% 23.1% 26.9%
SUPER 1 TV....... cooe 9 4 5 1 1 2 3 2 0 4 0 5
........... tresssea| B.2% 7.0% 9.4% 33.3% 8.3% 6.3% 12.5% 5.1% .0% 12.5% .0% 14.7%
...... tesssseneeess] 100% 44.4% 55.6% 11.1% 11.1% 22.2% 33.3% 22.2% .0% 44.4% .0% 55.6%
NET TV.ceeneonnsannan 12 4 8 1 1 2 4 4 2 4 2 4
............ eeeeses)10.9% 7.0% 15.1% 33.3% 8.3% 6.3% 16.7% 10.3% 11.1% 12.5% 7.7% 11.8%
................... 100% 33.3% 66.7% 8.3% 8.3% 16.7% 33.3% 33.3% 16.7% 33.3% 16.7% 33.3%
SMASH TV...veeevnconn 4 2 2 0 2 1 1 V] [} 1 1 2
................... 3.6% 3.5% 3.8% .0% 16.7% 3.1% 4.2% .0% .0% 3.1% 3.8% 5.9%
................... 100% 50.0% 50.0% .0% 50.0% 25.0% 25.0% .0% .0% 25.0% 25.0% 50.0%
RAL.ceneeeennsnnenenn 3 3 0 0 0 2 0 1 3 0 0 0
................... 2.7% 5.3% .0% .0% .0% 6.3% .0% 2.6% 16.7% .0% .0% .0%
teeveoenen cisesenan 100% 100% .0% .0% .0% 66.7% .0% 33.3% 100% .0% .0% .0%
SATELLITE..... PR 3 2 1 0 1 0 2 0 1 1 0 1
......... crecesecea]| 2.7% 3.5% 1.9% .0% 8.3% .0% 8.3% 0% 5.6% 3.1% .0% 2.9%
tesasssrrecssacenns 100% 66.7% 33.3% .0% 33.3% .0% 66.7% .0% 33.3% 33.3% .0% 33.3%
BUSINESS/FINANCE
NONE..... seecces PR 87 43 44 2 6 24 20 35 15 25 22 25
............ cesessaa|79.1% 75.4% 83.0% 66.7% 50.0% 75.0% 83.3% 89.7% 83.3% 78.1% 84.6% 73.5%
................... 100% 49.4% 50.6% 2.3% 6.9% 27.6% 23.0% 40.2% 17.2% 28.7% 25.3% 28.7%
TVMeeecencensacannsan 15 10 5 0 4 7 2 2 0 7 3 5
................... 13.6% 17.5% 9.4% .0% 33.3% 21.9% 8.3% 5.1% .0% 21.9% 11.5% 14.7%
.............. seae.| 100% 66.7% 33.3% .0% 26.7% 46.7% 13.3% 13.3% .0% 46.7% 20.0% 33.3%
SUPER 1 TV...veveeann 3 1 2 1 0 Y] 1 1 0 0 0 3
................... 2.7% 1.8% 3.8% 33.3% .0% .0% 4.2% 2.6% .0% .0% .0% 8.8%
................... 100% 33.3% 66.7% 33.3% .0% .0% 33.3% 33.3% .0% .0% .0% 100%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO~ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~ECONOMIC GROUP

MALE FEMALE {12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Cl c2 DE

NET TViieecoaneonoann 1 1] 1 0 0 0 [ 1 0 0 1 0
cesecsrtcseanseenen .9% .0% 1.9% .0% .0% .0% .0% 2.6% .0% .0% 3.8% .0%
sesececcrsessnasaas| 100% .0% 100% .0% .0% .0% .0% 100% .0% .0% 100% .0%
RAL...itverenccancsnns 1 1 0 0 0 1 0 0 1 0 0 0
fectit st cactctanens -9% 1.8% 0% .0% -0% 3.1% .0% .0% 5.6% .0% .0% -0%
tetsteatiacsncscess| 100% 100% .0% -0% 0% 100% .0% .0% 100% .0% -0% .0%
SATELLITE. ciaceseeens 3 2 1 0 2 0 1 0 2 0 0 1
tesertesteseacnenene| 2.7% 3.5% 1.9% .0% 16.7% 0% 4.2% .0% 11.1% -0% .0% 2.9%
tesssicessncoasnses| 1008 66.7% 33.3% .0% 66.7% -0% 33.3% .0% 66.7% .0% 0% 33.3%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV

= COLUMN PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.6: INTEREST IN BROADCASTING AUTHORITY POLITICAL PROGRAMMES
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Cl c2 DE
TOTAL.cccooses crenaan 1001 490 511 112 210 371 182 126 184 315 217 285
K44
NO ANSWER::eeevevesans 4 2 2 2 0 1 1 0 0 0 1 3
..... seesesetsaanen -4% .43 .43 1.8% .0% .3% .5% .0% .0% -0% .5% 1.1%
................... 100% 50.0% 50.0% 50.0% .0% 25.0% 25.0% .0% -0% .0% 25.0% 75.0%
ALWAYS..coeenscvannnn 103 54 49 0 11 50 27 15 21 32 19 31
teerereretctcaanans 10.3% 11.0% 9.6% .0% 5.2% 13.5% 14.8% 11.9% 11.4% 10.2% 8.8% 10.9%
................... 100% 52.4% 47.6% -0% 10.7% 48.5% 26.2% 14.6% 20.4% 31.1% 18.4% 30.1%
SOMETIMES....ccnveenn 402 200 202 23 83 152 81 63 80 122 79 121
................... 40.2% 40.8% 39.5% 20.5% 39.5% 41.0% 44.5% 50.0% 43.5% 38.7% 36.4% 42.5%
................... 100% 49.8% 50.2% 5.7% 20.6% 37.8% 20.1% 15.7% 19.9% 30.3% 19.7% 30.1%
NEVER::teoonovesonnnn 492 234 258 87 116 168 73 48 83 161 118 130
................... 49.2% 47.8% 50.5% 77.7% 55.2% 45.3% 40.1% 38.1% 45.1% 51.1% 54.4% 45.6%
................... 100% 47.6% 52.4% 17.7% 23.6% 34.1% 14.8% 9.8% 16.9% 32.7% 24.0% 26.4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.7: SUGGESTIONS FOR NEW RADIO PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17]18 - 30}31 - 50|51 - 65|OVER 65| AB c1 c2 DE

TOTAL.vcveasscasan eos 764 380 384 72 165 286 136 105 129 236 174 225
NO ANSWER:.:eevseacans 714 352 362 68 157 264 127 98 119 219 163 213

................... 93.5% 92.6% 94.3% 94.4% 95.2% 92.3% 93.4% 93.3% 92.2% 92.8% 93.7% 94.7%

cresesesuesresceanen 100% 49.3% 50.7% 9.5% 22.0% 37.0% 17.8% 13.7% 16.7% 30.7% 22.8% 29.8%
MORE MUSIC FROM 1970s

& 1980S..ccvcnvanns 1 1 0 0 0 1 0 0 0 0 1 0

................... .13 .3% .0% .0% .0% .3% .0% .0% .0% .0% .6% .0%

Wessemasecnesesoans 100% 100% .0% .0% .0% 100% .0% .0% 0% .0% 100% .0%
MORE DISCUSSION

PROGRAMMES .+ evvus s 5 4 1 1 0 3 1 0 1 3 1 0

................... .7% 1.1% .3% 1.4% .0% 1.0% .7% .0% .8% 1.3% .6% .0%

................... 100% 80.0% 20.0% 20.0% .0% 60.0% 20.0% .0% 20.0% 60.0% 20.0% .0%
MORE PLAYS.....c0vene. 7 1 6 0 0 3 2 2 1 1 3 2

............ seeneas .9% .3% 1.6% .0% .0% 1.0% 1.5% 1.9% .8% 4% 1.7% .9%

................... 100% 14.3% 85.7% .0% .0% 42.9% 28.6% 28.6% 14.3% 14.3% 42.9% 28.6%
MORE MUSIC..eeveaucne 14 8 6 1 5 5 1 2 1 5 4 4

ceecsseceannsvessnnn 1.8% 2.1% 1.6% 1.4% 3.0% 1.7% 7% 1.9% .8% 2.1% 2.3% 1.8%

...... seecesecsssas| 100% 57.1% 42.9% 7.1% 35.7% 35.7% 7.1% 14.3% 7.1% 35.7% 28.6% 28.6%
MORE SPORTS....eoveas 5 5 0 0 0 5 0 0 2 2 0 1

................... .7% 1.3% .0% .0% .0% 1.7% .0% .0% 1.6% .8% .0% .4%

................... 100% 100% .0% .0% .0% 100% .0% .0% 40.0% 40.0% .0% 20.0%
LESS POLITICS.....s.. 1 1 0 0 0 0 1 0 0 0 0 1

cessea ceecencnnasse . 1% .3% .0% .0% .0% .0% 7% .0% .0% .0% .0% .4%

............ seeeaea] 100% 100% .0% .0% .0% .0% 100% .0% .0% .0% .0% 100%
MORE QUIZZES...svss.- 2 1 1 [} 2 0 0 0 0 1 0 1

tadesassesrensssenae .3% .3% .3% .08 1.2% .0% .0% .0% 0% .4% .0% .4%

................... 100% 50.0% 50.0% .0% 100% .0% .0% .0% .0% 50.0% .0% 50.0%
MORE CULTURAL

PROGRAMMES . .cscvs. 1 1 0 0 0 0 1 0 0 1 0 0

......... veeesosena .13 .33 .0% .0% .0% .0% .7% .0% 0% .43 .0% .0%

................... 100% 100% .0% .0% .0% .0% 100% .0% .0% 100% .0% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.7: SUGGESTIONS FOR NEW RADIO PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 ~ 50|51 - 65|OVER 65 AB Cl c2 DE
MORE COUNTRY MUSIC... 1 0 1 0 0 1 0 0 0 [ 0 1
cesesssssstssaasans .13 .0% .3% .0% .0% .3% .0% .0% .0% .0% .0% .4%
cessvessesecsnsssss| 100% .0% 100% .08 .0% 100% .0% .0% .0% .0% .0% 100%
MORE RELIGIOQUS
PROGRAMMES........ 2 [} 2 0 0 1 0 1 2 ] 0 o
csessesenrtsasasnns .3% .0% .5% .0% .0% .3% .0% 1.0% 1.6% .0% .0% .0%
csesescsssesenssass| 100% .0% 100% .0% .0% 50.0% .0% 50.0% 100% .0% .0% .0%
MORE CHILDREN'S
PROGRAMMES . ...c0ss 1 0 1 1 0 0 0 0 0 1 0 0
cessssdcesenennenae .1% .0% .3% 1.4% .0% .0% .0% .0% .0% .43 .0% .0%
cessesesevacsncanas| 100% .0% 100% 100% .0% .0% 0% .0% .0% 100% .0% .0%
MORE EDUCATIONAL
PROGRRAMMES....... 1 [ 1 0 0 0 1 0 1 0 ] 0
ssecccsacaccanennas .1% .0% .3% .0% .0% .0% 7% .0% .8% .0% .0% .0%
cececcesescanansssa| 100% .0% 100% .0% .0% .0% 100% .0% 100% .0% 0% .0%
OLD SONGS...cveveenas 1 1 0 0 0 0 1 0 0 0 1 1]
cseseessrtsstesinnan .1% .3% .0% .0% .0% .0% 7% .0% .0% .0% .6% .0%
cesctesseasecsnesess] 100% 100% .0% .0% .0% .0% 100% .0% .0% .0% 100% .0%
CLASSICAL MUSIC...... 3 1 2 0 0 1 0 2 1 0 1 1
cecsssscencnansnnas .43 .33 .5% .0% .0% .3% .0% 1.9% .8% .0% .6% 4%
vseseccsrseseessses| 100% 33.3% 66.7% .0% .0% 33.3% .0% 66.7% 33.3% .0% 33.3% 33.3%
HEALTH RELATED
PROGRAMMES . ......s 2 0 2 1 0 1 0 0 0 2 0 0
tseetscteevennanees .3% .0% .5% 1.4% .0% .3% .0% .0% .0% .8% .0% .0%
essecsscsassrssacss| 100% .0% 100% 50.0% .0% 50.0% .0% .0% .0% 100% .0% .0%
MORE COMEDY..ouonowne 1 1 0 0 0 1 4] 0 0 0 0 1
asseanencsnssssnenn .1% .3% .0% .0% .0% .3% .0% .0% .0% .0% .0% .4%
eeesescescccsassces| 100% 100% .0% .0% .0% 100% .0% .0% .0% .0% .0% 100%
LESS ADVERTISING..... 2 2 0 ] 1 0 1 0 1 1 0 0
cetecivanssassssnse .3% .5% .03 .0% .6% .0% 7% .0% .8% .4% .0% .0%
cseessesiancacsnsss| 100% 100% .0% .0% 50.0% .0% 50.0% .0% 50.0% 50.0% .0% .0%
NEW DoJSeeveecsusenns 1 1 0 0 0 1 0 0 0 1 0 0
sensscsscsssesasanne .13 .3% .0% 0% .0% .3% .0% .0% .0% .4% .0% .0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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TABLE 6.7:

SUGGESTIONS FOR NEW RADIO PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TOTAL GENDER AGE GROUP S0CI0-ECONOMIC GROUP
MALE FEMALE {12 - 17|18 - 30|31 - 50{51 - 65|OVER 65 AB Cl c2 DE
sassreesascersseees| 100% 100% .0% .0% .0% 100% .0% -0% 0% 100% .0% .0%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

= COLUMN PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT -~ 4TH QUARTER 2002

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-~ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50(51 ~ 65|OVER 65 AB Cl c2 DE
TOTAL. . vveesonsaanan 981 480 501 111 207 362 179 122 179 309 215 278
NO ANSWER..ccsoeacens 592 286 306 70 133 206 106 77 93 187 137 175
feresessrscsstesans 60.3% 59.6% 61.1% 63.1% 64.3% 56.9% 59.2% 63.1% 52.0% 60.5% 63.7% 62.9%
........ sessssccees| 100% 48.3% 51.7% 11.8% 22.5% 34.8% 17.9% 13.0% 15.7% 31.6% 23.1% 29.6%
PROGRAMMES IN MALTESE 2 0 2 0 1 0 0 1 0 1 1 0
................... .2% .0% 4% .0% 5% .0% .0% .8% -0% .3% .5% 0%
................... 1003 .0% 100% .0% 50.0% -0% .0% 50.0% 0% 50.0% 50..0% .0%
MORE PLAYS IN MALTESE 35 15 20 1 6 14 11 3 3 10 7 15
................... 3.6% 3.1% 4.0% -9% 2.9% 3.9% 6.1% 2.5% 1.7% 3.2% 3.3% 5.4%
................... 100% 42.9% 57.1% 2.9% 17.1% 40.0% 31.4% 8.6% 8.6% 28.6% 20.0% 42.9%
OLD FILMS.:eceeenennn 6 3 3 0 1 1 1 3 1 2 1 2
................... .6% .6% .6% .03 -5% .3% -6% 2.5% .6% .6% .5% .7%
..... csrserescesaaa| 100% 50.0% 50.0% .0% 16.7% 16.7% 16.7% 50.0% 16.7% 33.3% 16.7% 33.3%
FILMS IN MALTESE..... 2 2 0 2 0 0 ] 0 0 1 0 1
............... cene 2% .4% .0% 1.8% .0% 0% 0% -0% .0% -3% .0% .4%
................... 100% 100% .0% 100% .0% .0% -0% .0% 0% 50.0% .0% 50.0%
MORE FILMS...voccnvesn 59 32 27 10 16 25 6 2 12 24 10 13
................... 6.0% 6.7% 5.4% 9.0% 7.7% 6.9% 3.4% 1.6% 6.7% 7.8% 4.7% 4.7%
eresscacrtasaanaan 100% 54.2% 45.8% 16.9% 27.1% 42.4% 10.2% 3.4% 20.3% 40.7% 16.9% 22.0%
MORE DISCUSSION
PROGRAMMES........ 13 10 3 1 4 3 2 3 3 5 2 3
................... 1.3% 2.1% .6% .9% 1.9% .8% 1.1% 2.5% 1.7% 1.6% .9% 1.1%
................... 100% 76.9% 23.1% 7.7% 30.8% 23.1% 15.4% 23.1% 23.1% 38.5% 15.4% 23.1%
QUIZZES...cciceenncnne 8 2 6 1 2 4 1 0 2 4 0 2
................... .8% .43 1.2% .9% 1.0% 1.1% .6% .0% 1.1% 1.3% 0% .7%
................... 100% 25.0% 75.0% 12.5% 25.0% 50.0% 12.5% 0% 25.0% 50.0% .0% 25.0%
CARTOONS. ceveececnenn 8 1 7 4 0 4 0 0 3 2 1 2
................... -8% .2% 1.4% 3.6% .0% 1.1% .0% .0% 1.7% .6% .5% .71%
................... 100% 12.5% 87.5% 50.0% .0% 50.0% .0% -0% 37.5% 25.0% 12.5% 25.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP S0CI0-ECONOMIC GROUP
MALE FEMALE {12 ~ 17|18 - 30|31 - 50|51 -~ 65]|OVER 65 AB Cc1 c2 DE
HOUSEHOLD RELATED
PROGRAMMES :
COOKING, SEWING
ETCivecececcecnaans 22 5 17 1 3 7 9 2 5 6 5 6
............. seeeea} 2.2% 1.0% 3.4% -9% 1.4% 1.9% 5.0% 1.6% 2.8% 1.9% 2.3% 2.2%
............. sesees| 1003 22.7% 77.3% 4.5% 13.6% 31.8% 40.9% 9.1% 22.7% 27.3% 22.7% 27.3%
CHILDREN'S PROGRAMMES 12 6 6 4 2 5 1 0 2 8 1 1
........... vreeesas| 1.2% 1.3% 1.2% 3.6% 1.0% 1.4% .6% -0% 1.1% 2.6% 5% .4%
................... 100% 50.0% 50.0% 33.3% 16.7% 41.7% 8.3% .0% 16.7% 66.7% 8.3% 8.3%
CONTEMPORARY MUSIC... 1 0 1 0 0 1 0 0 0 0 0 1
.................. . .1% -0% .2% .0% .0% .3% .0% .0% .0% .0% 0% .4%
................ «-.| 100% .0% 100% .0% .0% 100% -0% .0% -0% .0% .0% 100%
MORE SPORTS...cc0eass 34 32 2 5 8 13 7 1 7 10 9 8
................... 3.5% 6.7% .4% 4.5% 3.9% 3.6% 3.9% .8% 3.9% 3.2% 4.2% 2,9%
................. <.} 100% 94.1% 5.9% 14.7% 23.5% 38.2% 20.6% 2.9% 20.6% 29.4% 26.5% 23.5%
DOCUMENTARIES/HISTORY
/CULTURE/TRAVEL
PROGRAMMES s ¢ ¢ e e v 48 31 17 2 9 20 11 6 13 15 10 10
................... 4.9% 6.5% 3.4% 1.8% 4.3% 5.5% 6.1% 4.9% 7.3% 4.9% 4.7% 3.6%
................... 100% 64.6% 35.4% 4.2% 18.8% 41.7% 22.9% 12.5% 27.1% 31.3% 20.8% 20.8%
MORE COMEDY.......... 11 5 6 0 2 5 2 2 3 3 0 5
fetessaaseesasnan .o 1.1% 1.0% 1.2% .0% 1.0% 1.43% 1.1% 1.6% 1.7% 1.0% .0% 1.8%
................... 100% 45.5% 54.5% .0% 18.2% 45.5% 18.2% 18.2% 27.3% 27.3% .0% 45.5%
MORE SERIQUS &
EDUCATIONAL
PROGRAMMES . v v v e 25 13 12 1 1 13 6 4 11 9 2 3
............ eecasve| 2.5% 2.7% 2.4% .9% .5% 3.6% 3.4% 3.3% 6.1% 2.9% .9% 1.1%
................... 100% 52.0% 48.0% 4.0% 4.0% 52.0% 24.0% 16.0% 44.0% 36.0% 8.0% 12.0%
MORE YOUTH PROGRAMMES 7 3 4 2 2 3 0 0 1 2 2 2
ceteritscenestanaas .7% .6% .8% 1.8% 1.0% .B% .0% .0% .6% .6% . 9% 7%
................... 100% 42.9% 57.1% 28.6% 28.6% 42.9% 0% .0% 14.3% 28.6% 28.6% 28.6%
MORE MUSIC...... PRI 6 2 4 1 2 3 0 0 1 1 2 2
................... .6% .43 .8% .9% 1.0% -8% 0% .0% -6% .3% .9% -7%
R I 100% 33.3% 66.7% 16.7% 33.3% 50.0% .0% 0% 16.7% 16.7% 33.3% 33.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV
(continued)
2



BROADCASTING AUTHORITY -~ MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50{51 - 65|OVER 65 AB Cl c2 DE

MORE RELIGIOUS

PROGRAMMES . .ccenu. 12 8 4 0 1 6 3 2 4 1 6 1

................... 1.2% 1.7% .8% .0% .5% 1.7% 1.7% 1.6% 2.2% .3% 2.8% .43

cetescsenaan reectean 100% 66.7% 33.3% .0% 8.3% 50.0% 25.0% 16.7% 33.3% 8.3% 50.0% 8.3%
MORE GHANA......... . 2 2 0 0 0 2 0 1] 0 0 1 1

................... .2% .4% .0% .0% .0% 6% .0% .0% 0% .0% .5% -4%

.............. veess| 100% 100% .0% .0% .0% 100% .0% .0% .0% 0% 50.0% 50.0%
MORE GHANA.....cc000 1 0 1 0 1 0 0 0 1 0 0 0

....... tereresnanas .1% .0% .2% .0% .5% -0% .0% 0% .6% .0% .0% .0%

............... eess]| 100% .0% 100% .0% 100% .0% .0% .0% 100% .0% . 0% .0%
MORE MALTESE SOAP

OPERAS/SERIALS.... 10 2 8 2 4 3 1 0 1 2 3 4

................... 1.0% .4% 1.6% 1.8% 1.9% -8% .6% .0% -6% -6% 1.4% 1.4%

................... 100% 20.0% 80.0% 20.0% 40.0% 30.0% 10.0% .0% 10.0% 20.0% 30.0% 40.0%
MORE VARIETY

PROGRAMMES < ¢ e e e v e 6 4 2 1 1 1 2 1 2 1 2 1

............. vesaee .6% .8% 4% .9% .5% .3% 1.1% .8% 1.1% .3% . 9% -4%

.............. cesas| 100% 66.7% 33.3% 16.7% 16.7% 16.7% 33.3% 16.7% 33.3% 16.7% 33.3% 16.7%
HEALTH PROGRAMMES.... 9 1 8 2 3 2 1 1 1 5 1 2

................... .9% .2% 1.6% 1.8% 1.4% .6% .6% .8% .6% 1.6% 5% 7%

................... 100% 11.1% 88.9% 22.2% 33.3% 22.2% 11.1% 11.1% 11.1% 55.6% 11.1% 22.2%
ENVIRONMENTAL

AWARENESS

PROGRAMMES....c00 3 2 1 1 0 1 0 1 0 2 0 1

................... .33 .4% .2% -9% .0% .33 .0% -8% .0% .6% .0% 4%

.............. ceees| 100% 66.7% 33.3% 33.3% 0% 33.3% .0% 33.3% .0% 66.7% .0% 33.3%
CURRENT AFFAIRS...... 1 1 0 0 1 0 0 0 1 0 0 0

cececnann tesessrense .1% .2% .0% .0% 5% .0% .0% .0% .6% .0% .0% .0%

................... 100% 100% .0% .0% 100% .0% .0% -0% 100% .0% .0% .0%
REPEAT POPULAR

PROGRAMMES . cccco.. 2 2 0 0 1 1 0 0 0 0 0 2

tetesectstesanenann .2% .4% .0% 0% .5% .3% .0% .0% .0% 0% .0% -7%

.......... cessseass| 100% 100% .0% .0% 50.0% 50.0% .0% .0% .0% .0% . 0% 100%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV

(continued)



BROADCASTING AUTHORITY -~ MALTA: MEDIA AUDIT - 4TH QUARTER 2002

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 ~ 65[OVER 65 AB Cl c2 DE

MORE ENGLISH

PROGRAMMES........ 9 3 6 1 1 5 2 0 5 3 0 1

tecreccernctanenena .9% .6% 1.2% .9% .5% 1.4% 1.1% -0% 2.8% 1.0% .0% .4%

feseesesessacsenaas| 100% 33.3% 66.7% 11.1% 11.1% 55.6% 22.2% .0% 55.6% 33.3% .0% 11.1%
MALTESE GRANDE

FRATELLO...co0veen 1 0 1 1 0 0 0 0 0 0 1 0

crssesestentinnncann -1% .0% .2% .9% .0% .0% 0% .0% 0% .0% 5% .0%

cecencacenctesseeaa| 100% .0% 100% 100% .0% -0% .0% .0% .0% .0% 100% .0%
LESS POLITICS........ 13 9 4 0 3 5 3 2 4 5 2 2

esecessesccsasesnes] 1.3% 1.9% .8% .0% 1.4% 1.4% 1.7% 1.6% 2.2% 1.6% .9% -7%

cevsescssccanncessa| 100% 69.2% 30.8% .0% 23.1% 38.5% 23.1% 15.4% 30.8% 38.5% 15.4% 15.43%
REDUCE THE NUMBER OF

MALTESE PLAYS..... 1 1 0 0 0 1 0 0 1 0 0 0

cresesscsscrnnenenn 1% .2% .0% 0% 0% .3% 0% 0% .6% 0% .0% .0%

ceceescurasseccnsas| 100% 100% .0% .0% .0% 100% -0% .0% 100% .0% .0% .0%
DECREASE TELESHOPPING

& ADVERTISING..... 4 3 1 1 1 0 2 0 1 2 1 0

Cetsescrstcrrncaann .4% .6% .23 .9% .5% .0% 1.1% .0% .6% .6% .5% .0%

ceecenacasrsacaasass| 1008 75.0% 25.0% 25.0% 25.0% .0% 50.0% .0% 25.0% 50.0% 25.0% .0%
INTER~STATION

CO-ORDINATION TO

AVOID SAME GENRE

CONFLICT.veooeaons 67 18 49 2 9 31 10 15 10 15 17 25

teessescccncscacnens| 6.8% 3.8% 9.8% 1.8% 4.3% 8.6% 5.6% 12.3% 5.6% 4.9% 7.9% 9.0%

cesseseniacasscanas]| 100% 26.9% 73.1% 3.0% 13.4% 46.3% 14.9% 22.4% 14.9% 22.4% 25.4% 37.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV
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Table 7.1-1: Daily Radio Average Audience Share - October 2001
(All available Time-slots)

RP

SUPER

RTK

SMASH

SALYPSO

UNI

VIAS

M

CAPITAL

G 16
55

Table 7.1-2: Daily Radio Average Audience Share - October 2002
(All available Time-slots)

NONE

06.6 C BA R A A PSO AMP BRO A APITA o

1401 083 ] 380 | 112 | 0.04 | 066 | 2.15 0.36 0.23 0.00 0.19 0.76 | 88.46

087 ] 081 [ 276 | 141 ] 022 085 157 0.36 0.26 0.01 0.23 0.55 | 90.10

134 1 068 ] 1941 112 035 0.80 | 2.00 0.23 0.47 0.00 0.03 0.12 | 9093

1601 059 | 210 | 081 | 039 | 1.08 | 1.41 0.30 0.45 0.01 0.01 0.62 | 90.63

105 084 ] 203} 157 | 019 | 1.16 | 1.25 0.43 0.45 0.04 0.02 1.09 | 89.90

092 ] 111 [ 237 ]| 106 | 0.08 | 064 | 1.51 0.54 0.16 0.00 0.01 045 ] 91.15

103 | 081 | 164 [ 059 | 0.15 | 0.62 [ 1.28 0.28 0.07 0.00 0.00 0.20 | 9332

117 ] 081 ] 238 ) 110 | 0.20 | 0.83 | 1.60 0.36 0.30 0.01 0.07 0.54 | 90.64

Table 7.2-1: Daily Radio Peak Audience Share - October 2001
- Rp PER 0 BA ] A A PSO A AP £\
ADIO RONJA

385| 210 | 874| 3507 070] 245| 559 | 070 245 000| 070) 035 1.75
385) 140 944 | 56| 070 | 245| 734| 070 280 000) 140] 035 1.75
594 | 175| 804| 385  105| 280 | 6641 175 245| 000! 105 070 1.40
664 ] 140 874 | 5241 105] 175 594| 210 140} 000 035 035 3.15
594 1051 ©900| 559 | 105| 2451 524 175 175 o000 o70] 000 3.50
455| 175 944 | 385 | 105] 38| 769| 035 210 035] 0.35 035 2.80
38 | 280 490] 385 ] 035| 350 490] 035 280 035! 105 000 245
664 | 280 | 944 550 105| 385| 769| 210, 280 | 03] 140 a7 3.50

Table 7.2-2: Daily Radio Peak Audience Share - October 2002

RP/1
06.6

SMASH

CALYPSO CAMPUS

BRONJA

CAPlTAL




Table 7.3: Daily Average Audience Levels
— Radio October 2000, October 2001 & October 2002

(computed on the basis of available time-slot for each station)

RP SUPER 1 NI RADIC 101 AAS E SMASH CALYPSO Fi
CAMPUS FA

SAPITAL
RONJA

Table 7.4: Daily Average Audience Levels
— Radio October 2000, 2001 & 2002

(computed on the basis of audiences between 6.00 a.m, — midnight)

UPER 101 () BAY RTK SMASH CAYPSO UNI RADIO,  RADJU ‘MBRONJ  CAPITAL
CAMPUS Fiv MAS

0.27 188 | 2. : :




IDNIGH |
030
| 100
a0
2200
| 9230
3300
2330
3400
3430
| 500
1530
800
7630
3700
730
7800
830
2900
| 0930
1000
1030
1100
1130
NOON
| 1230
1300
1330
1400
1430
1500
1530
| 1600
1630
| 1700
1730
1800
1830
1900
1930

TABLE R1:

RADIO LISTENERSHIP: MONDAY
(BASE=246*)

0.00 | 000 99.65] 10000

2600
| 2030
2100

2130

| 2200
2230
2300

2330
“average
maximum |

| std. dev.

average
[ for 0600-
2400 hrs

0.00 |- 0.35 0.00 | 000 | 0.00 [ 000 ] 0.00 0.00 0.00
0.00 | 0.35 0.00 | 0001 0.00 | 0.80 ] 0.00 0.00 0.00 0.00 0.00 99.65 | 100.00
0.00 I 0.00 0.00 | 000 ]| 0.00 }:0.00] 0.00 0.00 0.00 0.00 000 | 100.00 | 10000
0.00 | 0.00 0.00 { 0.00 ] 0.00 [ D00 | 0.00 0.00 0.00 0.00 0.00 | 100.00 | 10000
0.00 | 0.00 0.00 | 000! 0.00 | 0.00 ] 0.00 0.00 0.00 0.00 0.00 | 100.00 | 100.00
0.00 | 0.06 0.00 |'0.00. | 0.00 | 0.00°] 0.00 0:00 0.00 0.00 000 | 100.00 | 10000
0.00 |--0.00 0.00 } 0.00] 0.00 [ 000 ] 0.00 0.00 0.00 0.00 0.00 | 100.00 | 100.00 |
0.00 | -0.00 0.00 |-0.00-] 0.00 [ 0.00{ 0.00 0.00 0.00 0.00 0351 99.65 | 10000
0.00 | 0.00 0.00 |-0.00 ] 0.00 | .0.00] 0.00 0.00 0.00 0.00 0.35 99.65 | 10000
0.00 |-0.00 0.00 | 0.00.1 0.00 [ 0.00 | 0.00 0.00 0.00 0.00 0.35 99.65 | 100.00
0.00 | 0.00 0.70 | 0351 0.00 { 0.00 | 0.70 0.00 0.00 0.00 0.35 97.90 | 100.00
0.00 | -0.00 1.75 1 035 ] 0.00 | .06 0.70 0.00 0.00 0.00 035 _96.85 | 10000
0.35 | 035 3.15 | 035 ] 0.00 | 035 ] 245 0.00 0.00 0.00 0.35 92.66 | 100.00
0.70 | 035 4201 0351 000 070 | 280 0.00 0.00 0.00 0.35 90.56 | 100.00
210 | 0.70 559 | 2101 035 [ 0.70] 245 0.00 0.00 0.35 0.70 84.97 | 100.00
210 | 405 664 | 2451 1.05 | 1.05] 245 0.00 0.00 0.35 0.70 82.17 | 10000
1 245 | 1.05 839 | 3151 035 | 245 ] 350 0.70 0.35 0.70 1.75 75.17 | 100.00
3.15 | 0.70 9.09 | 315 0.00 | 1.75 1 4.55 035 0.35 0.70 1.75 74.48 |-10000
3.85 |- 105 944 | 3151 0.00 | 210 | 594 0.35 0.35 0.70 1.75 71.33
3.50 | 1.05 944 3501 0.00 | 210] 6.99 0.35 0.35 0.70 1.75 70.28
4.55 | -1.05 944 | 3151 0.00 | 210] 7.69 1.05 0.35 0.70 68.18
455 | 105 944 1280 | 0.00 | 1.75] 8.39 0.70 0.35 0.70 68.53
4.20 1 1.05 9.09 | 280 | 0.00 | 1401 8.04 0.70 0.35 0.35 70.28
3.50 05 874 | 280 0.00 | 140 ] 7.34 0.70 0.35 0.35 72.03
4.20 05 73412101 000 [ 070 | 5.24 070 0.35 0.35 . 76.22
3.15 .05 7.69 | 1.75.] 0.00 1 070 | 3.15 0.70 0.35 0.35 175 79.37 | 10000
210 | 105 6.99 | 1051 0.00 | D70 | 245 1.05 0.35 0.35 1.40 82.52 | 100.00
1.05 | 0.70 524 | 140 0.00 | .70 1.75 1.05 0.35 0.35 140 86.01 | 100.00
1.05 | 1.05 490 | 105 000 ] 105 1.75 0.70 0.70 0.35 05 86.36 | 100.00
1.05 | 1.40 455 {0701 035 ]| 0.70] 2.10 1.05 0.70 0.35 40 85.66 | 10000
140 | 175 455 |-105.] 000 ] 070 ] 1.40 0.35 0.35 0.35 05 87.06 | 100.00
1.40 | 140 455 | 1051 0.00 | 105 ] 2.80 0.70 0.35 0.35 079__-! 85.66 | 100.00
1.05 | 245 455 | 1751 0.00 | 0.35 ] 2.80 0.35 0.35 0.35 1.40 84.62 | 100.00
0.70 | 245 455 | 1751 0.00 | 0.70.] 2.45 0.35 0.00 0.35 1.05 8566 | 10000 |
1.05 | 2:10 490 1.210 ] 0.00 | 1.75 | 245 0.35 0.00 | 0.00 0.70 84.62 | 10000
1.05 | 210 490 | 2451 000 | 0.70 ] 2.45 0.35 0.00 0.00 0.70 85.31 1 10000
1.05 | 140 455 | 245 1 000] 105 2.10 0.70 0.35 0.00 0.70 85.66 | 100.00
1.05 | 140 350 | 1051 000] 035 ] 1.40 0.70 0.70 0.00 0.70 89.16 |- 100.00
070 | 1.75 3151 0351 000 | 0.35] 210 0.70 1.05 0.00 0.35 89.51 | 100.00
0.70 | 140 1751 0351000 035} 1.05 0.70 1.05 0.00 0.35 92.31 00.00
1.05 | 1.05 140 | 0351 0.00 | 0.00 | 0.35 0.70 0.70 0.00 0.35 94.06 00.00
1.05 | 0.70 1.05 | 0:00 | 0.00 | 0.00 ] 0.35 0.70 0.70 0.00 0.35 95.10 00.00
140 | 070 1.05 | 0.00 | 000 ]| 0.70 ] 0.35 0.35 0.00 0.00 0.35 95.10 110000
1.40 | 1.05 1.05 | 00| 0.00 | 0.70 { 0.35 0.00 0.00 0.00 0.35 95.10 | 100.00
140 | 0.70 0.70 | 9001 0.00 | 035 0.35 0.00 0.00 0.00 ()ii_ﬁ___j 96.15 | 10000
140 | 0.00 1.40 | 0.00:4 000 | 0.00 | 0.00 .00 0.00 0.00 0.35 96.85 | 100.00
1.40 | ‘0.00 1.75 {0351 000 | 0.00.| 0.00 0.00 0.00 0.00 0.00 96.50 | 100.00
0.35 | 0.00 1.40 | 0351 0.00 | 0.00] 0.00 0.00 0.00 0.00 0.00 97.90 | 100.00
140 | 083 380 ] 112 004 | 066 | 215 0.36 0.23 0.19 0.76 88.46
455 | 245 944 | 350 1105]| 245 ] 8.39 1.05 1.05 0.70 1.75.1 100.00
1.35 | 0.68 324 ] 116 1 017 | 069 | 2.38 0.36 0.29 0.25 0.64 9.94
1.86 | 1.09 5.00 | 148 | 006 | 0.87 | 2.83 0.48 0.31 0.00 0.256 0.96 84.81

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days

prior to the interview.



TABLE R2: RADIO LISTENERSHIP: TUESDAY

(BASE=246*)

| IDNIGH: | 0.00 | 0.00 0.00 | 000 ] 0.00 | 000 0.00 0.00 0.00 0.00 0.00 0.00 l 100.00 | 100.00
2030 0.00 |- 000 0.00 } 000 ] 0.00 | 0.00] 0.00 0.00 0.00 0.00 0.00 000 1 100.00 | 100.00
2100 0.00 { D00 0.00 | 000 | 0.00 [ 000 | 0.00 0.00 0.00 0.00 0.00 000 1 100.00 | 10000
2130 0.00 | ~0.00 0.00 {000 | 0.00 [ Go6 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 | 100.00
200 0.00 | -0.00 0.00 | 0.00. 71 0.00 ; 0.00 ] 0.00 0.00 0.00 0.00 0.00 0.00 1 100.00 [ 100060
2230 0.00 0:00 0.00 | 0.001 0.00 | 0.00 | 0.00 0.00 0.00 000 0.00 0:00 | 100.00 | 100.00

| 0300 0.00 | 0.00 0.00 | 0.00°] 0.00 | 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00.1 100.00 | 10000
J330 0.00 { .0.00 0.00 | 0co ] 0.00] voo| 000 0.00 0.00 0.00 0.00 0.00.1 100.00 | 10600
2400 0.00 | 0.00 0.35 1 0001 0.00 [ 0.00 | 0.00 0.00 0.00 0.00 0.00 035 99.30 | 10000
430 0.00 | 0.00 070 | 0001 000! 000 ] 035 0.00 0.00 0.00 0.00 0.35 98.60 | 100.00
500 0.00 | 0.00 1.05 { 0.00.1 0.00 | 0.35 [ 0.35 0.00 0.00 0.00 0.00 0.35 97.90 | 100.00
2830 0.00 | 035 1.40 |.0.00.1 0.00 | 0.7D 1.05 0.00 0.00 0.00 0.00 0.35 96.15 | 10000
J600 0.00 | -0.35 2.45 140 1 0.35 051 2.80 0.00 0.00 0.60 0.00 070 90.91 100.00
2630 0.00 | 0.35 350 |-1751035 1 175 ] 3.15 0.00 0.00 0.00 0.00 0.70 88.46 | 100.00
700 1.40 0.70 3.85 | 350 0.00 [ .1.05] 350 0.60 0.00 0.00 0.35 140 84.27 | 100.00
3730 1.40 0.70 490 | 38510701 175 ] 2.80 0.00 0.35 0.00 0.35 1.40 81.82 | 10000

| )800 1.40 0.70 6.99 | -385] 070 [ 2101 2380 0.70 0.35 0.00 0.70 1.05 78.67 | 10000

| 0830 280 | 070 6.99 | 3851 070 | 140 | 2.45 0.70 0.35 0.35 0.70 105 77.97 | 10000
800 3.85 40 6.99 | 3851 0.70 [ 140 ] 3.15 0.70 0.35 0.35 0.70 1.05 75.52 | 100.00
2930 3.85 40 699 | 350035 210 350 1.05 0.70 0.00 0.70 1.08 74.83 | 10000
1000 4.20 40 6.64 3.5(_3__’ 0.35 | 210 ] 4.90 1.75 0.35 0.00 0.70 070 7343 | 10000
1030 3.85 40 664 | 3851 035 [ 210] 400 1.75 0.35 0.00 0.70 0.70 73.43 | 10800
1100 3.50 40 6.64 | 3851 035 | 245 490 1.75 | 0.35 0.00 0.70 0.70 73.43 | 16000
1130 2.80 1.40 594 |- 4551 000 [ 210 ] 455 1.40 0.35 0.00 0.70 0.70 75.52 | 100.00
NOON 3.15 1.75 594 | 490|000 | 140 ] 3.85 0.70 0.70 0.00 0.70 0.70 76.22 | 10000
1230 2.80 1.75 559 | 3151 0.00 | 0.70 | 350 0.70 1.05 0.00 0.70 0.70 79.37 |-100.00
1300 2.80 1.75 455 1 315 ] 035 ] 035 | 3.15 1.05 0.70 0.00 0.70 1.40 80.07 | 100.00
1330 1.40 |.0.70 455 | 210 {1 035 | 0.35 1.75 1.05 1.05 0.00 0.70 1.40 84.62 [ 160.00
1400 070 | 0.70 420 | 1.75]1 035 105 ] 3.15 0.70 1.05 0.00 0.35 140 84.62 | 100.00
1430 0.70 1.05 420 | 10571 035] 070 | 2.10 0.70 0.70 0.00 0.35 1.05 87.06 | 10000
1500 0.35 1.75 385 | 140|035 035 [ 210 0.70 0.70 0.00 0.35 1.05 87.06 | 100.00
1530 035 | 245 385 | 1401 070§ 070 | 2.10 0.35 0.70 0.00 0.35 1.05 86.01 100.00
1800 0.00 | 245 350 | 1.05] 070 | 0.35 1.75 0.35 0.35 0.00 0.35 0.70 88.46 | 100.00
1630 0.00 1.75 315 | 1.65{ 070 | 0.70 1.40 0.00 0.00 0.00 0.35 0.35 90.56 | 100.00
1700 0.35 | 245 280 1 1051 070 | 140 1.40 0.35 0.00 0.00 0.00 0.35 89.16 100.00
1730 0.00 1.75 245 | 1051 035] 105 | 0.70 0.00 0.00 0.00 0.00 0.35 92.31 100.00

| 1800 0.00 1.40 210 | 1401035 210 ] 0.35 0.00 0.35 0.00 0.00 0.70 91.26 | 100.00
1830 0.00 | 0.70 280 | 0.70 1 0.00 | 1.46.] 0.00 0.00 0.35 0.00 0.00 0.35 93.71 100.00

| 1900 0.00 1.05 1.75 | 0351 0.00 | 1.40 1.05 0.00 0.35 0.00 0.00 0.35 93.71 100.00
1930 0.00 1.05 1.05 | 0:00-{ 0.00 | 1.40 1.40 0.00 0.35 0.00 0.00 0.35 94.41 10D.00

| 2000 0.00 | 035 0.70 | 0001 0.35 | 140 ] 0.35 0.35 0.35 0.00 0.00 0.35 95.80 | 100.00
2030 0.00 | 8.35 0.70 | '6:00-] 0.00 | 0.70 0.00 0:35 0.35 0.00 0.00 035 97.20 | 10000
2100 1 0.00] 035 0.70 | .6.00.1 0.00 | 0:70 0.00 0:00 0.00 0.08 0.00 0.35 97.90 300.?_9__
2130 0.00 | 0.35 0.70 |-0.00-{ 0.00 | 0.35 0.00 0:00 0.00 0:00 0.00 0.35 98.25 | 100.00
2200 | 0.00 | 035 035 | 6.00{ 0.00 | 000 0.00 0.00 0.00 0.00 0.00 035 98.95 | 10000

2230 0.00 | ©:35 0.35 | 0.00] 0.00 | 000 | 0.00 0.00 0.00 0.00 0.00 g.00 99.30 | 18000
2300 0.00 } 0:00 035 ! 035 000 000 [ 0.00 0.00 0.00 0.00 0.00 0.00 99.30 | 100.00
2330 0.00 | 0.00 035 | 035 ] 0.00 | 000 | 0.00 0.00 0.00 0.00 0.00 0:00 99.30 | 100.00
average 087 | 0.81 276 | 14110221 085 1.57 0.36 0.26 0.01 0.23 0.55 90.10
paxmur | 420 | 245 699 | 490 | 070 | 245 | 4.90 1.75 1.05 035 0.70 1401 100.00
std. dev. 1.36 | 0.74 2441 158 1 026 | 0.76 1.61 0.52 0.32 0.07 0.30 0.44 9.15
average
for D606~
2400 hrs 1.16 1.07 358 | 1.87 1 0.29 | 1.11 2.04 0.48 0.35 0.02 0.31 0.70 87.02

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview: Set ‘B’ respondents were aske:

prior to the interview.

d about viewing two days



IDNIGH
030

2200

2230

| 2300
2330

| maximum
std. dev.

—
for 0600-
2400 hrs

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days
prior to the interview.

TABLE R3: RADIO LISTENERSHIP: WEDNESDAY

(BASE=246*)

0.00 [ 000 | 0.00[ 000 0.00 | 000 ] 0.00 0.00 0.00 0.00 0.00 100.00 | 100.00
000 | 000{ 000] 000 ] 0.00 | 000 0.00 0,00 0.00 0.00 0.00 100.00 | 16060
0.00 | . 600] 0.00] 0007000/ 000] 000 0.00 0.00 0.00 0.00 100.00 | 100.00
0.00 | 000 ] 000 ] 0606 000 000] 000 0.00 0.00 0.00 0.00 100.00 | 16000
0.00 | 0.00 0.00 |-000 | 0.00 | 080 0.00 0.00 0.00 0.00 0.00 100.00 | 10000
0001 0001 0.00 | 0001] 0.00 [ 000 0.00 0.00 0.00 0.00 0.00 100.00
000 | 0.00] 0.00[ 060 ] 000 [ 0.06] 0.00 0.00 0.00 0.00 0.00 100.00
000 | 0001 000] 000 ] 000 000 ] 0.00 0.00 0.00 0.00 0.00 100.00
000 | 000! 035] 0061000/ | 000 035 0.00 0.00 0.00 0.00 99.30
000 10001 070 ] 0007 0.00 [ 000] 070 0.00 0.00 0.00 0.00 98.60
0.00 j-000] 070 | 00071 000|000 070 0.00 0.00 0.00 0.00 98.60 | 16000
0.35 | 0.00 1.05 | 000 0.00 [ 000 1.05 0.00 0.00 000 ] 000 97.55 | 10000
1.05 | 000 1.40 | 1051 035 | 000 | 245 000 0.35 0.00 0.00 93.36 | 10000
140 [ poo] 245 1051035 165 | 2.10 000 0.35 5.00 0.00 91.26 | 10000
245 10001 315] 2451035 140 | 350 0.00 0.70 0.00 0.00 85.66 | 100 60
280 1 0351 350) 28071 035210 | 350 0.00 0.70 0.00 0.00 82.87 | 10060 }
385 | 140 385[ 24571 070 | 210 | 3.50 0.00 0.70 0.00 0.00 81.12 | 100.00
420 | 1051 490 24571 035 | 210 | 3.50 0.00 0.70 000 000 80.77 | 10000
420 140 524 | 2451070 [ 2807 385 0.00 1.05 0.00 0.00 78.32 | 10060 |
4551 140 | 524 | 280 ] 035} 210 ] 455 0.35 1.05 000 0.00 76.92 | 10000
559 | 210] 490 ]| 315 ] 070 | 210 6.20 .05 0.70 0.00 0.35 72.38 | 10000
4.90 40| 420 345] 070 ] 210 | 6.64 .05 0.70 0.00 0.00 74.83 | 10000
490 | 10571 455].350] 0.70 | 245 | 6.29 05 0.70 0.00 0.00 74.48 | 10000
490 ] 070] 455 3851 035 | 210 | 5.04 0.00 0.70 0.00 0.00 76.92 | 106.60
3.85 05| 4455|4201 035 210 [ 385 0.00 1.05 0.00 0.00 79.02 |- 16600
{420 05] 350 280 035|140 3.85 0.00 1.40 000 0.35 81.12 | 10000
140} 070] 385|245 070 140 3.15 0.00 1.05 0.00 0.35 84.97 | 100.00
105| 0351 350 2761 070 | 105 | 2.80 0.00 0.70 0.00 0.35 86.71 | 10000
070 | 0701 350 | 1401 0.70 | 1.05.] 2.10 0.00 1.05 0.00 0.00 88.46 | 10000
070 | 0.70] 315 1054 070 | 0.70 ] 2.10 0.00 1.05 0.00 0.00 89.86 | 100.60
070 { 140 210 070] o070 105 245 0.00 0.70 0.00 0.00 90.21 | 10000
070 | 140 ] 210 | 1051070 1051 245 0.35 0.70 0.00 0.00 890.51 | 10000
070 | 2451 210 146 ] 105] 105 3.15 0.00 0.35 0.00 0.00 87.76 | 10000
105 | 1751 245 | 1051140 [0.70 ] 2.80 0.35 0.70 0.00 0.00 87.76 | 10000
105 | 1751 315 ] 14071 1.05 | 1.05] 245 0.70 0.70 0.00 0.00 86.71 | 10000
070 | 175 | 2451 1401 175 | 105] 2.10 0.35 1.05 0.00 0.00 87.41 | 10000
070 2101 245} 105 035 105.] 1.75 1.05 0.70 0.00 0.00 : 88.81 | 10000
070 | 1.75 140 |'070 1 0.35 [ 0.35.] 0.70 1.05 0.35 0.00 0.00 000 | 9266 | 10000
1070 | 140 1.40 | 000 1 0.00 [ 076 | 2.80 1.05 0.35 0.00 0.00 0001 9161 | 10000
035 | 1051 035] 000 ] 000 0351 1.05 1.05 0.35 0.00 0.00 0351 9510 | 100.00
000 ]| 000 035] 000 ] 0.00 [ 6001 035 0.70 0.00 0.00 0.00 0351 9825 [ 10000
000 | 000 ] 0.00 {000/ 000/ 000 ] 035 0.35 0.00 0.00 0.00 000 | 99.30 | 10000
0.00 | 0oo| 000 000] 0.00 000 ] 0.00 0.35 0.35 0.00 0.00 000 ] 99.30 | 10000
000 | 000 ] 000] 0007 0.00][ 0001 0.00 0.00 0.35 0.00 0.00 0001 99.65 | 100006
000 000] 0.00] 0007 000 0.00| 0.00 0.00 0.35 0.00 0.00 000 | 99.65 | 106.00
000 0.00] 0007 000 0.00} 000] 035 0.00 0.35 0.00 0.00 0.00 ] 99.30 | 10000
0.00| 000 000 600 | 0.00} D00 | 035 0.00 0.00 0.00 0.00 0.00 ] 99.65 | 10600
0.00]| 035 000]| 000 ] 0.00] 0.00] 035 0.00 0.35 0.00 0.00 000 ] 98.95 | 1060.00
1.34 | 0.68 194 |1 1121035 [ 080 | 2.00 0.23 0.47 0.00 0.03 0.12{ 90.93
650 | 245 5241 4201 1.75 | 280 | 6.64 1,05 1.40 0.00 0.35 1.05 | 100.00
175 | ¢74 1.80 | 127 [ 0411 0.86 | 1.89 0.38 0.39 0.00 0.10 0.24 8.60
178 | 090 | 251 ] 150 ] 047 | 1.07 | 259 0.30 0.62 0.00 0.04 0.16. | 88.07




TDNIGH,

3030
2100
3130
| 2200
2230
| 0300
2330
| 2400
2430
| 1500
530
800
L B30
J700
2730
2800
2830
3900
| 0930
1000
| 1030
1160
1130
NOON
| 1230
1300
1330

2100
2130
2200
2230
2300
2330
average
maximum
std. dev.

| average
for 0800-
2800 hes

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two
days prior to the interview.

TABLE R4: RADIO LISTENERSHIP: THURSDAY
(BASE=246")

0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 100.00
0.00 ; 0.00 l 0.00 ] 0.00 | 0.00 | 000 | 0.00 0.00 0.00 0.00 100.00
0.00 | 0.00 0.00 | 000 | 0.00 | 0.00 | 0.00 .90 0.00 0.00 100.00
0.00 {000 ] 0.00 6607 0.00 | 000 000 0.00 0.00 0.00 100.00
0.00 | 000 I 0.00 | 000 { 0.00 ] 000 | 0.00 0.00 0.00 0.00 10000
0.00 | 0.00 0.00 [ 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 100.00
0.00 [ 0.00 0.00 | 0.00 §{ 0.00 |-0.00] 0.00 0.00 1 0.00 0.00 . 100.60
1 000 | 0.00 0.00 | 0.00 | 0.00 | 0006 [ 0.00 0.0 0.00 0.00 . ).00 100.00
1 035 | 0.00 0.00 - 0.00.! 0.00 | 000 | 0.00 0.00 0.00 0.00 0.00 035 99.30 | 10000
0.35 | 0.00 0.00 | 0.00.{ 0.00 | 0.00] 0.00 0.00 0.00 0.00 0.00 0.35 99.30 | 100.00
1.0.35 | 0.00 0.35 |0.00.] 0.00 | 0.00 ] 0.35 0.00 0.00 0.00 0.00 0.35 98.60 | 100.00
0.35 |:0.35 1.75 |-0.00 § 0.00 | 0.0 ] 0.70 0.60 0.00 0.00 0.00 0.35 96.50 | 10000
1.40 | 0.35 1.75 1 000 ] 035 ]| 070 | 2.10 0.00 0.35 0.00 0.00 0.35 92.66 | 100.00
140 | 0.00 245 |1 0351 035 754 2.10 0.00 0.00 0.00 0.00 0.35 91.26 | 100.00
2.10 } 0.35 3.50 | 1.75'1 0.35 75| 3.85 0.00 0.35 0.00 0.00 0.35 85.66 | 100.00
245 | 0.35 350 | 2101 035 | 210 3.50 0.00 0.35 0.00 0.00 Q.70 84.62 | 100.00
524 | 1.05 4.55 401 035 | 210| 2.80 0.00 0.70 0.00 0.00 1.05 80.77 | 100.00
1 455 [ 140 524 | 1401 000 ]| 175 ] 2.80 0.00 0.35 0.00 0.00 0.70 81.82 | 10000
4.20 | 1.05 524 | 2101 035 | 210 ] 3.50 0.00 0.35 0:00 0.00 0.70 80.42 | 100.00
4.90 .05 455 ] 1751 035 | 245 | 3.50 0.35 0.35 0.00 0.00 1.05 79.72 | 100.00 i
5.59 | 1.40 455 [ 17511051 210 455 070 0.70 0.00 0.35 1.05 76.22 | 10000
{ 594 | 140 420 | 1751105 | 175 455 0.70 1.05 0.00 0.00 75 75.87 | 10000
524 | 1.05 385 | 1751 1.05 | 1.75] 350 0.70 0.70 0.00 0.00 140 79.02 | 10000
4.90 | 0.70 420 | 2101 140 | 175 ] 350 0.35 1.05 0.00 0.00 140 78.67 | 10000
3.85 | 1.05 3.85 1210 0.70 | 210] 2.45 0.70 0.70 0.00 0.00 1.40 81.12 | 100.00
245 |.1.05 4.90 | 1751 0.70 751 245 0.70 0.70 0.00 0.00 1.05 82,52 | 100.00 |
140 | 0.35 4.55 401070 | 1751 2.10 0.35 0.70 0.00 0.00 1.06 85.66 | 10000
1.75 | 0.00 3.15 751 0.70 | 140 | 1.40 0.00 0.35 0.00 0.00 0.70 88.81 | 10000
1.40 | -0.00 280 | 1401 070 | 140 ] 1.40 0.60 0.35 0.00 0.00 1.05 89.51 | 10000
1.40 | 0.00 245 | 1401 0.70 | 1.75.] 0.70 0.70 0.35 0.00 0.00 105 89.51 | 10000
1.40 1070 210 | 0701 0.35 | '210] 0.70 Q.70 0.70 0.35 0.35 0.70 89.16 | 100.00
1.40 [ 0.70 1.40 401 0.70 | 245 0.35 0.70 0.70 0.00 0.00 0.70 89.51 | 100.00
1.75 | 1.05 2.10 051 140 | 2101 2.10 1.05 0.35 0.00 0.00 070 86.36 | 100.00
1.75 | 1.05 210 | 105 ] 1.05 | 140°] 2.10 0.70 0.35 0.00 0.00 0.70 87.76 | 100.00
1.75 | 245 210 | 1751 140 | 175 | 1.40 0.70 0.35 0.00 0.00 0.70 85.66 | 100.00
1.75 | 2,80 245 | 1751 175 |1 2101 1.40 0.70 1.05 0.00 0.00 0.70 83.57 | 100.00
1.75 | 210 210 ]140 ] 035 | 1.75 ] 1.40 1.05 1.75 0.00 0.00 9.70 85.66 | 100.00
140 | 1.75 175 | 105 1 035 | 140 ] 1.40 1.05 1.75 0.00 0.00 0.70 87.41 1 160.00
140 | 140 140 | 0.70 | 0.00 | 1.05] 2.80 1.05 2.45 0.00 0.00 0.70 87.06 | 10000
105 | 105 1.75 ] 0.00 000 | 140 ] 0.70 1.05 1.40 0.00 0.00 0.70 90.91 | 100.00
0.00 | 0.35 210 | 000 000 | 140 | 0.00 0.35 0.70 0.00 0.00 0.70 94.41 | 100.00
0.00 | 000 1.75 | 0.60.1.0.00 | 0.70-] 0.00 0.00 0.70 0.00 0.00 0.70 96.15 I 100.00
0.00 | 0.00 1.40 | 0.00 | 0.00 | 6.00 | 0.00 0.00 0.00 0.00 0.00 0.70 97.90 | 100.00
0.00 | 0.00 1.40 | 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.70 97.90 | 100.00
0.00 | 0.00 1.05 | 000 ] 000 | 000 ] 0.35 0.00 0.00 0.00 0.00 0.35 98.25 | -100.00
0.00 | 0.00 1.05 | 0.00 | 0.00 [ 0.00°| 0.70 0.00 0.00 0.00 0.00 0.35 97.90 | -100.00
0.00 | 0.00 1.05 | 000 ] 0.00] 0.00.{ 0.70 0.00 0.00 0.00 0.00 0.35 97.90 | 100.00
0.00 | 0.00 035 | 000 000 ]| 0001 0.00 0.00 0.00 0.00 0.00 0:35 99.30 | 10000
1.60 | 059 210 ] 081 1039] 1.08 | 1.41 0.30 045 0.01 0.01 0.62 90.63
594 | 280 524 | 210 1 1.75 | 245 | 455 1.05 245 0.35 0.35 1.75 1 100.00
179 | 0.71 164 | 0811 047 | 090 | 1.40 0.38 0.54 0.05 0.07 042 7.70
210 | 0.78 274 | 108 ] 051 | 144 ] 1.86 0.40 0.60 0.01 0.02 0.78 87.68




TABLE R5: RADIO LISTENERSHIP: FRIDAY
(BASE=246*)

#ONIGH | 0.00 | D00 0.00 | 0.00 { 0.00 | 0.00 ] 0.00 000 0.00 0.00 0.00 | 0001 100.00 | 100.00
J030 | 000} 0001 000 006 0.00] 000 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 | 100.00
20 | 0.00| poo ] 0.00 | 0.00 | 0.00 | D.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 | 100.00
J130. | 0.00 1 000 0.00 { 0.00 | 0.00 | 0.00 ] ©0.00 0.00 0.00 0.00 0.00 000 | 100.00 | 100.00
J200 | 0.00 [ D00 0.00 | 0.00 | 0.00 ] 000 ] 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 | 100.00
0230 0.00 | 0.00 0.00 |0.00.]1 0.00 | 8060 ] 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 | :100.00
3300 0.00 |- -0.00 0.00 |-0.00.] 0.00 | 0.00.] 0.00 0.00 0.00 0.00 l 0.00 0.00 | 100.00 | 10000
2330 1 0.00 | D00 0.00 | 0.00:| 0.00 | 000 ] 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 | 10000
1 3400 | 0.00 | 0.00 0.00 { 0.00.] 0.00 | 0.00] 0.00 0.00 0.00 0.00 0.00 9.00 | 100.00 | 100.00
7430 | 0.00 | 0.00 0.36 |-000. 0.00 | 0.00] 0.00 0.00 0.00 0.00 0.00 0.35 99.30 [ 100.00

J500 ! 0.00 § 0.00.{ 035|000 000 | 000 ] 0.00 0.00 0.00 ).00 0.00 0.35] 99.30 I 106.00
7530 | 000 | 035] 1.05| 000 ] 0.00 | 000 035 0.00 0.00 .00 0.00 070 | 97.55 [ 10000
2600 070 1 070 | 140 | 035 ] 000070 ] 1.05 0.00 0.35 0.35 0.00 105 | 93.36 | 10000
630 | 070 ] 035] 140 140 | 0.00 | 105 2.45 0.00 0.35 0.00 0.00 140 1 90.91 | 16000
2700 140 | 070 | 315|385 ] 0.35 | 1.40 | 3.50 0.35 0.70 0.00 0.00 070 8392 10000
3730 210 | 070 ] 3501 345 ] 0.35 | 230 | 2.45 035 0.70 0.00 0.00 0.70 1 83.92 | 10000
3800 245 |1 0701 4.20] 3157000 [ 290 | 2.80 1.05 0.70 0.35 0.00 2101 80.42
3830 210 | 070 ] 490|210 ] 000 | 1751 3.15 0.70 0.35 0.00 0.00 210 | 8217
3900 140 1035 ]| 455[ 315 ] 0.00 | 280 | 3.15 1.05 0.35 0.00 0.00 210 ] 81.12
0930 140 { 070 ] 490] 350 000 280] 280 | 070 0.35 0.00 0.00 280 | 80.07
1000 | 245| 105 455| 420 035 [ 315 ] 350 0.70 0.35 0.00 0.00 210 7762
1030 1280 | 105| 385 | 420 1 035] 245 [ 350 070 0.70 0.00 { 0.00 210 | 78.32
1100 | 245 | 105 420 | 4551 035 [ 245 ] 245 0.70 0.35 0.00 0.00 2101 79.37
1130 [ 210 ] 105 490 } 4551 035 | 210 | 245 0.70 0.35 0.00 0.00 210 | 79.37
NOON | 315 | 070 | 455 420 035 | 175] 245 1.05 0.70 0.00 0.00 210 | 79.02 | 10000
1230 | 245 | 14D 524 | 280 ] 035|175 ] 175 1.40 0.70 0.00 0.00 175 80.42 | 10060
1300 | 210 | 1.05| 524 [ 31571070 | 175 ] 1.05 1.05 0.35 000] 000 140 | 8217 wcmei
1330 1210 070f 490 345 ] 070 | 175 1.05 0.70 0.35 0.00 0.00 1751 8287 | 10000
| 1400 105 [ 0701 315} 315 0.70 | 1.40 | 1.40 1.05 0.35 0.00 0.00 210 | 84.97 | 106000
1430 1105 1 070{ 280 280 ] 070 | 140 | 1.05 1.05 0.35 0.00 0.00 245 | 85.66 | 10000
1500 140 | 1401 245] 140|035 175 | 035 1.05 1.05 D.35 0.35 210 ] 86.01 | 10000
1530 140 | 175 ] 24571 1401 035 1.75 ] 0.70 1.05 0.70 0.00 0.35 2101 86.01 | 10060
1600 140 | 2801 245 140|035 245 | 1.75 140 0.70 0.35 0.35 1051 8357 | 10000
1630 140 | 3451 280 ]| 175] 035 210 | 2.10 0.70 0.70 0.35 0.00 1.05 | 83.57 | 160.00
1700 | 1.05[ 175| 280 210 0.35 | 245 ] 2.10 0.70 1.05 0.00 0.00 1401 84.27 | 10000
1730 105 | 1.75] 280 | 245 | 035 | 245 | 1.75 0.70 1.75 0.00 0.00 140.] 8357 | 10000
1800 105 | 210 175 2801035 1051 1.75 0.70 1.40 0.00 0.00 105 ] 86.01 | 10000
1830 140 | 175 ] 175 175] 035 | 175 | 1.75 0.70 2.10 0.00 0.00 0.70] 86.01 | 100.00
1900 [ 105] 1751 140 | 105] 035 | 1.75 | 2.80 0.00 1.40 0.00 0.00 070 | 87.76 | 10600
1930 035 ]| 4751 1051 0351035} 070 175 0.00 1.05 0.00 0.00 070 | 91.96 | 10000
| 2000 070 | 1051 070 {035 ] 0.00 | 070] 0.35 0.35 0.70 0.00 0.00 070 ] 94411 10000 |
2030 105 1051 035|035 000 070 ] 035 0.00 0.35 0.00 0.00 070 9510 ] 10000
| 2100 1.05 [ 0701 035 0357 000 | 070 0.35 0.00 0.00 0.00 0.00 070 | 9580 | 10000
2130 1 070 | 070 ] 0.35{ 035 0.00 | 035] 000 0.00 0.00 0.00 0.00 070 | 96.85 | 10000
2200 | 070 ] 670 ] 035] 000 0.00 | 0351 0.00 0.00 0.00 000 0.00 0701 9720 | 100.00
12030 | 070 | 070| 035 | 000 ] 000 000 000 0.00 0.00 0.00 0.00 070 | 97.55 | 10000
12300 1 0.00 | 0351 0.00 | 000 ] 0.00 | 0.00] 0.00 0.00 0.00 0.00 0.00 070 ] 98.95 | 100.00
2330 1 000 035] 000 000 0.00] 000} 000 0.00 0.35 0.00 0.00 0701 98.60 | 10000
average | 105 | 084 203 [ 157 ] 019 | 716 ] 1.25 0.43 0.45 0.04 0.02 109 | 89.90
madmur | 315 | 31451 524 [ 4551 070 | 345 ] 3.50 1.40 2.10 0.35 0.35 280 | 100.00
stddev. | 089 | 073 ] 184 | 158 ] 023 | 5.99 | 1.20 0.46 0.49 0.1 0.08 0.81 7.97

average
for 9600~
2400 hes 1.40 1.11 265 | 209 {025 | 154 | 1.68 0.57 0.60 0.05 0.03 141 86.64

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were
asked about viewing on the day prior to the interview; Set ‘B’ respondents were asked about
viewing two days prior to the interview.



IDNIGH
2030
2100
2130
5200
9230
3300
J330
3400
3430
3500
530
9600
630
3700
730
2800
2830
7900

1000
1030
1100

1130
NOON
1230
1300
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1430
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1630
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1630
1700
1730
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average
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std dev.

| average
for 0600~
2400 hrs

TABLE R6: RADIO LISTENERSHIP: SATURDAY
(BASE=246%)

0.00 | .0.00 0.00 {0001 0.00 | 0.00 | 0.00 0.00 l 0.00 0.00 0.00 0.00 | 100.00 | 100.00
0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00.{ 100.00 | 100.00
0.00 | 0.00 0.00 | 0.00 ] 0.00 | 0.00 1 0.00 0.00 0.00 000 0.00 0.00 | 100.00 | 100.00
0.00 | 0.00 0.00 | 0.00 ] 0.00 | 0:00 | 0.00 0.00 0.00 0.00 0.00 0.00.| 100.00 | 100.00
0.00 |.-0.00 0.00 }.0.00.1 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00{ 100.00 | 10000
0.00 | 0.00 0.00 | 0.00 ] 0.00 | 0.00] 0.00 0.00 0.00 0.00 0.00 0.00 ! 100.00 | 10000
0.00 |.0.00 0.00 |- 000 f 0.00 [ .0.00 ] 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 | 10000
0.00 | 0.00 0.00 |- 0.00| 0.00 [0:00.] 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 | 100.00
0.00 | 0.00 000 [ 0001 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 | 10000
0.00 [ 0.00 0.00 [ 000§ 0.00 [ 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 | 100.00
0.00 | .0.60 0.35 | 0.00:] 0.00 [ 0.00.] 0.00 0.00 0.00 0.00 0.00 ( 99.65 | 10000
0.00 | 0.00 0.35 [ 000 0.00 [ 0.00 ] 0.35 0.00 0.00 0.00 0.00 99.30 | 100.00
0.35 | .0.35 210 [ 000 ] 0.00 | 035 | 1.75 0.00 0.00 G.00 0.00 94.76 | 100.00
0.35 |-0.35 245 | 0351 0.00 | 0.35 | 1.75 0.00 0.35 0.00 ’ 0.00 94.06 | 10000
175 | 0.70 3.50 751 070 |-0.70 | 245 0.35 0.35 0.00 i 0.00 8741 | 10000
1.75 | 0.70 3.50 40 1 0.70 | 1.40] 245 0.70 0.35 0.00 0.00 86.01 | 10000
210 | 070 455 | 175 035 1 105 3.15 1.40 0.70 0.00 0.00 . 83.22 | 100.00
210 | 0.70 490 | 1751 0.35 | 105 ] 3.85 1.05 0.35 0.00 0.00 108 82.87 | 10000
245 [ . 105 559 | 2101070 | 1.75 | 455 175 0.35 0.90 0.00 140 | 7832 | 10000
315 } 210 629 | 210 ] 0.35 [ 140 | 4.55 1.78 0.35 0.00 l 0.00 175 | 76.22 | 10000
2.80 |- 2.80 6.64 | 280 | 0.35 |:245 | 524 1.75 0.70 0.00 0.00 245 1 72,03 | 10000
3.15 | 280 594 12801 035 | 1.75| 594 1.75 0.35 Q.00 0.00 ‘!.15_1 73.43 | 100.00
3.15 | 2.80 559 | 315 0.00 | 210 | 5.24 1.40 0.35 0.00 0.00 75 74.48 | 100.00
3.15 | 2.80 524 | 2801 000 | 210 | 4.90 1.40 0.35 0.00 0.00 1.75 75.52 | 100.00
315 | 245 594 | 3151 000 | 175 | 3.50 1.40 0.70 060 0.00 1.40 76.57 | 100.00
1.75 | 2.80 629 | 245 1 0.00 [ 1.05 ] 2.10 1.056 0.35 0.00 0.00 1:40 80.77 {10000
1.75 | 245 594 | 245) 000 | 035 ] 1.75 1.05 0.35 0.00 0.00 0.35 83.57 | 10000
140 | 245 4551 21010001 035 ] 1.05 1.05 0.35 0.00 0.00 0:35 86.36 | 100.00
0.70 | 245 3851 140 ] 000 035§ 1.05 1.40 0.00 0.00 0.00 0.35 88.46 |.10000
0.35 | 210 315 ] 140 | 0.00 | 035 | 0.70 1.05 0.00 0.00 0.00 0.00 90.91 | 100.00
0.70 §.2.10 280 | 1051000 ] 070 ] 070 0.70 0.00 0.00 0.00 0:35 90.91 | 100.00
070 | 1.75 2451 105 | 0.00 | 0.35] 1.05 0.70 0.00 0.00 0.00 0.35 91.61 | 100.00
070 | 245 210 | 070 | 0.00 | 035 ] 1.05 0.70 0.35 0.00 0.35 0.35 90.91 | 10000
0.70 | 2.10 210 | 105§ 0.00 | 0.00 | 1.40 0.70 0.35 0.00 0.35 D.35 90.91 | 100.00
105 | 1.7 245 | 1407 000 | 0351 1.75 Q.70 0.35 0.00 0.00 0.00 90.21 | 100.00
1.05 | 1.7¢ 245 | 1401 0.00 [ 0701 1.40 0.70 0.35 0.00 0.00 0.00 90.21 | 100.00
1.05 } 105 175} 1.75 1 0.00 | 0.70.{ 1.40 0.35 0.00 000 0.00 0.00 91.96 | 10000
1.05 | 1.05 176 | 1401 0.00 | 0.70°| 1.40 0.00 0.00 0.00 0.00 0.00 92.66 | 10000
1.05 | 1.05 140 | 140 | 000 | 0.70] 1.75 .00 0.00 0.00 0.00 0.00 92.66 | 100.00
0.70 | 1.05 140 [ 635{ 0.00 | 0.70.{ 1.75 0.35 0.00 0.00 0.00 0.00 93.71 | 100.00
0.00 | 670 1.05 | 0.70°] 0.00 | 0.70.1 0.35 0.35 0.00 0.00 0.00 0.35 95.80 | 16000
0.00 | B.70 1.05 | 0.70 ] 0.00 | 0.70 | 0.00 0.35 0.00 0.00 0.00 035 96.15 |- 10000
1 000 | 070 105 | 0.70 { 0.00 | 0.70 1 0.35 0.00 0.00 0.00 0.00 0.35 96.15 | 160.00
0.00 | ©.70 1.05 | 070 { 0.00 | 0.70 ] 0.35 0.00 0.00 0.00 0.00 0.35 96.15 | 10000
0.00 | 0.70 070 | 6351 000 ] 0.70 { 0.35 0.00 0.00 0.00 0.00 0.35 96.85 | 100.00
0.00 | 0.70 070 } 035} 0.00 | 0.70 { 0.35 0.00 0.00 0.00 0.00 0.00 97.20 | 10000
0.00 | 0:35 0351 0001000 035} 0.35 0.00 0.00 0.60 0.00 0.00 98.60 | 100.00
0.00 | 035 0.35 | 0.00 | 0.00 | 035] 0.35 0.00 0.00 0.00 0.00 0.00 98.60 | 100.00
092 | 111 2371 106 | 008 | 084 | 1.51 0.54 0.16 0.00 0.01 0.45 91.15
3.15 | 2.80 664 | 3151 070 ) 245 | 594 1.75 0.70 0.00 0.35 2451 100.00
1.07 | 099 217 | 089 | 019 ]| 0.63 | 1.66 0.61 0.21 0.00 0.07 0.83 8.42
122 | 149 314 | 1411 011] 085 ]| 2.00 0.72 0.21 0.00 0.02 0.60 88.23

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were
asked about viewing on the day prior to the interview; Set ‘B’ respondents were asked about
viewing two days prior to the interview.




TABLE R7:

RADIO LISTENERSHIP: SUNDAY
(BASE=246%)

#onieH | 000 | 035] 000 [ 001 0.00 | 660 0.00 ] 0.00 0.00 | 000 000 [ 000] 99.65 | 100.00
2030 000 | 035/ 000] 0007 000|000} 000 000 0.00 | 000 0.00 | 000! 99.65 [ 100.00
3100 0.00 [ 0351 0.00] 000 0.00] 0007] 000 000 0.00 | 0600 000 | 0001 9965 | 10000
2130 000 | 0351 000 | 0007|000 000 000 000 0.00 | 000 0.00 | 000 9965 | 10000
| 0200 000 000| 000000000 600 000 000 000 | 000, 000/ 000/ 100.00 | 10600
J230 | 000 000| 000 000 0.00] 000 ] 0.00 [ 000 0.00 | 000 0.00 | 000 ] 100.00 | 160.00
2300 | 000 [ 000] 000 | 6067000 000 0.00] 000 0.00 [ 000 0.00 | 6.00 | 100.00 | 100.00
2330 0.00 | 000/ 000] 000]000[000] 600] 000| 000 000 0.00 | 000 100.00 | 160.00
3400 000} 0060| 0.00| 000 0.00] 0060 000 060 0.00 [ 000 0.00 | 000 | 100.00 | 100.00
2430 1000 000] 0.00 | 600 0.00 | 0.00 | 0.00 | 0.00 0.00 | 000 0.00 | 0.00 | 100.00 [ 10060
500 | 000 000] 035|000 000 000] 035 0.00 0.00 | 0.00 0.00 [ 000 99.30 [ 100.00
3530 000 | 000 070} 000 000 | 000] 000 006 000 0001 0001 000/ 99.30 | 10000 |
2600 070 | 000 140 000 ] 000 [ 035 1.05| 000 0.00 [ 000 000 | 035]| 9615 100.00
| 9630 140 1:0.35] 210 | 500 | 000 [ 035] 1.75 | D00 0.00 | 000 000 | 035 93.71] 100.00
2700 210 | 0351 245 | 440 000 [035] 210 [ 000 0.00 |~ 0.00 0.00 [ 635 90.91 | 10000
| 0730 245 | 035 280 | 140] 000 [ 035 | 245] 000 0.00 [ 0.00 0.00 | 035 | 8986 | 100.00
2800 280 | 070 ] 3501 175 000 140] 280 | 000 0.00] o600 0.00 | - 070 | 86.36 | 10000
| 2830 280 | 070 | 350 [ 1:05] 000 ] 105| 280 | 0.35] 0.00[ 000 0.00 | 035 87.41 | 10000
900 210 1 070 | 385 ] 105]000] 290 | 315 | 0.356 035 | 000 000 ] 035] 8601 10000
930 1210 ] 670 ] 315 | 1401000 | 210 | 3.85 | 035 0.35 | 0.00 000 ] 035 8566 | 160.00
1000 210 | 1.05] 315 | 1751 0.00 | 1.40] 420 [ 0.70 035 | 000 0.00 | 070 | 8462 ] 100.00
1030 210 | 1.05| 245 ] 1751000 ] 140 ] 420 | 0.35 0.35 | 0.00 0.00 [ 035 86.01 | 10000
1100 210 | 1401 315] 140 ] 070 | T40] 385 0.70 0.00 | 000 0.00 | 070] 8462 [ 16000
1130 1.76 | 210 | 245] 2101035 | 140 | 3156 | 0.70 0.00 | 0.60 0.00 | 070 8531 | 16000
NOON | 140 | 210 ] 210} 175] 070 | 0.70| 2.10 .05 0.00 | 000 0.00 | 105 87.06 | 10000
1230 140 | 2101 210 1401 070 | 165] 1.75 | 105 000 ] 000 000] 035] 8811 | 10000
1300 | 140 | 1.75] 245 [ 1.05] 1.05 | 140 | 1.40 75 0.00 | 0.00 0.00 | 035 87.41 | 10000
1330 105 | 1757 280 | 4051 070 | 1.05 | 1.05 05 0.00 | 0.00 0.00 | 035 89.16 | 100.00
1400 175 ] 210 280] 105] 070 [ 105] 140 [ 070 | 000 ] 000 0.00 | 035] 8811 | 10060
| 1430 | 140 ] 2101 350 | 1.057] 1.05 | 140 | 140 ] 0.7 0.00 [ 000 000 036 87.06 ] 10000
1500 1761 210 350 ] 10651 070 [ 165 175 | 070 0.00 | 000 0.00 [ 035! 87.06 | 10000
| 1530 175 | 1751 350 [ 10571 035 740 240 070 0.00 | 000 000 | 0357 87.06 [ 100.00
1600 140 } 1401 315 { 070} 035[105] 210 | 070 0.00 [ 000 0.00 | 035 8881 [ 16000
1630 140 | 140 | 245 | 0701 000105 175 [ 600 0.00 | ~000 000§ 035 90.91 | 10000
| 1700 1.05 | 1051 210 ] 0701 0.00 [ 070 ] 140 ] 035 0.00 | 000 000 | 000! 9266 | 100.00
1730 140 } 1051 175) 0701 000070 ] 1.05| 000 0.00 | 000 000 | D00 | 9336 100.00
1800 140 | 140 ] 1.75 | 035 000|035 | 070 | 000 0.00 [ 000 0.00 | 000 | 9406 | 100.00
1830 1.06 | 105 140 ] 035 000 | 0.06°] 0.70 | 0235 035 | 000 0.00 | 000! 9476 | 106060
1900 1 070 } 0.70] 175 [ 0.35] 0.00 | 0.70 | 1.05] 035 0.35 | 060 000 000| 9406 | 100.00
1936 1 070§ 0701 1.05] 000]000] 0.70 | 0.35 | 000 035 | 000 0.00 f 000 9615 | 100.00
2000 070 [ 6701 070 [ 000 | 0.00 | 0.00] 0.35 | 0.0 0.35 | 0.00 0.00 | 000 97.20 | 160.00
2030 070 } 070 | 070 | 0.00 | 0.00| 0.00 | 6.35 | 0.00 0.35 | 0.00 0.00 [ 000] 97.20 | 100000
2100 0351 0701 070 ] 0.00 | 0.00 | 0.35 | 0.35 | 0.35 035 ] 0.0 0.00 ] 000! 9685 | 100060
2130 0351070 070] 000000 035]| 035 | 035 0.00 | 0.00 0.00 [ 0po0o| 9720 [ 10000
2200 035 ) 0351 105] 6.00]000]035| 070 | 000 0.00 | 000 000 ] 0001 9720 | 100.00
2280 070 [ 035 070 [ 0.00] 000 035] 070 | 0.00 0.00 ] 0.00 000 ] 000 ] 97.20 | 100.00
2300 035 ] 000| 070 0007 000] 035 070 [ 060 0.00 | 0.00 0.00 f 000] 97.90 | 10000
2330 035 | 000 035 000 | 0.00 | 0.00 | 0.35 | 0.00 0.00 | 000 000] 000 9895] 160,60
average | 1.03 | 081 | 164 | 059 | 0.15 | 0.62 | 1.28 | 0.28 007 ] 000 000] 020] 9332
| maxinum | 280 ] 210 | 385 | 210 | 1.05 | 290 | 420 | 1.75 035 000 0.00 | 1.057] 100.00

stadev. | 084 ] 070 | 1.26 | 066 | 0.30 | 060 | 1.23 | 0.0 0.14 | 0.0 0.00 | 026] 546

average

for 0600 ) )

zapopes | 1.37 ] 1041 216 | 079 ] 020 | 083 | 1.70 | 0.38 010 | 0.0 0.00 | o027 9117

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were
asked about viewing on the day prior to the interview,; Set ‘B’ respondents were asked about

viewing two days prior to the interview.



Table 8.1-1 TV Audience Average Share (October 2001)
All available Time-Slots

NET MAX SMASEH RAl MEDIA- OTHEF  CHANNEL CHANNE! SATEL NONE
LITE

Table 8.1-2 TV Audience Average Share (October 2002)
All available Time-Slots

MEDIAS  OTHER CHANN CHANNE  SATEL-
ET ITALIAN EL 12 _L22 LITE NONE

MAX SMASH RAI MEDIA OTHER  CHANNEL CHANNEL SATELLITE
SET ITALIA 12




TABLE T1: TV VIEWING: MONDAY
(BASE=246*)

™M SUPER NETTV MAX SMASH RAI MEDIASET OTHER CHANNEL ~ HANNEL: SATELUTE NON TOTAL
PLUS ITALIAN

0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
00 0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.35
0.35
1.05
1.05
1.40
1.40
2.80
210
1.75
1.76
2.10
2.10
1.40

0.00 | 000 0 100
0.00 : 00 | O 100
0.00 D 0 060 . 100
0.00 .00 ' 000 | 00 0 100
000 | 060 | 000 [ beo | 000 | 100
0.00 | 000 | 100
000 | 000 | L O | 000 | 000 ] 10066 | 100
000 | O 00 ~ D |_100
000 | 000 | G0 000 [ 100
000 | 000 | 000 | 000 ] 000 | 100
0.00 | 000 | 100
0.00 | 000 | 000 | 000 | 100
0.00 0,00 | ‘ 16000 | 100
0.00 00 | 000 | 000 | 000 | 000 | 100
0.00 . 000 | ) . 99 & 100
0.00 ‘ 00 - 8895 | 100
000 | 035 | 000 | G060 | 000 | 000 | 8530 | 100
000 | 535 | 000 | 000 | 000 | 000 9930 | 100
000 | © 000 00 | 000 | ! 100
000 | 0O : 1 100
0.00 | 000 | 000 | 000 100
0.00 | 0.00 ] | 000 | 000 | 000 [ 9825 | 100
0.00 - 000 100
000 | 0o 100
000 [ @ ) 0 . . 100
0.00 . ] E 100
0.00 0 . ] | 9510 | 100
0.00 . f T ] | 9406 | 100
0.00 7 . . 100
0.00 : 00 ) 0 100
0.00 ] | 000 | o000 | oG 881 | 100
0.00 ] | 000 | 000 | 100
000 | 000 | 2 000 0.00 | 000 | T 100
000 [ 600 [ 070 | 000 | 000 | 000 ! L 100
000 | 08 | 105 | 000 | 000 | 000 | 9126 | 100
000 | 000 | 140 | 006 | 000 | 000 [ 245 ; 100
000 | 0060 | 105 | © 385 | 100
0.00 | 000 . 8516 | 100
0.00 3.15 R846 | 100
2028 | 175 0.00 7238 | 100
1224 | 17.83 0.00 0o0 | 2 35 100
8.39 035 | 0.00 7 . 100
19.93 | 070 | 0.0 100
22.03 | 035 280 9.44 100
13.64 0.35 280 979 | 000 | 100
5.24 315 | 874 | 060 | 100
2.45 280 6.64 100
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1062 021 172 5.40 010 000 |

0.12
1.40
4.35

o
8

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.




TABLE T2: TV VIEWING: TUESDAY
(BASE=246*)

TV SUPER NETTV MAX SMASH RAI MEDIASET OTHER CHANNEL  HANNEL 2 SATELLITE NONE TOTAL
1 PLUS ITALIAN 12
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*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.
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TABLE T3: TV VIEWING: WEDNESDAY
(BASE=246")

0.00 | 003 | 000 000 | 600 | 035

589 | 514 2.56 f“:1,0‘1 0.22 0.75 230 | 042 0.28

012 | 064 | 0.03 -
142 | 250 1.35 118 0.17 050 1.77 000 0.00 | 000
1020 | 1128 | 472 | 010 0.13 149 5156 | 076 0.48 0.00

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.

000 | 006
0.00f 660 | 000 | 0.00 | 00b 0.35 0.00 | 006
000} 000 | 000 | | 000 | boo 0.00 0.00 000
0.00 | 606 | 0.00 000 | 000 0.00 0.00 | 066
0.00] 6066 | 0.00 ‘ 000 | 0660 | 0.00 0.00 | 600
000 0060 | 000 | 0.00 0080 | 0.00 000 | 000
0.00] 600 | 0.00 0.00 | 000 0.00 0.00 000
0.00] 660 | 0.00 0.00 000 0.00 0.00 | 600
0.00] 006 | 0.00 0.00 0.00 0.00 0.00 | 606
000} ooo | 000 | 0.00 000 0.00 000 | 008
0.00] 600 | 0.00 0.00 0.00 0.00 000 | ©oeo
0.00] 060 | 0.00 0.00 000 0.00 000 | 600
0.00] 8066 | 0.00 ; 0.00 000 0.00 0.00 000
000 coo | 000 [ 0.00 000 0.00 000 | Boo
000] 660 | 0.0 0.00 035 0.00 000 | 800
0001} 6060 | 0.00 0.00 000 0.00 0.00 | ooo
000 000 | 000 | 0.00 600 | 035 0.00 | 000
0.00| 600 | 0.00 0.00 006 | 035 000 | 000
000! 070 | 0.00 0.00 0.00 0.35 000 | 000
0.00 { 676 | 0.00 0.00 000 1.05 0.00 060
0.00| 140 | 000 | 0.70 000 1.40 000 | 608
035] 175 | 0.00 | 035 | oo | 1.05 0.00 | 000
035} 210 0.00 0.35 000 0.70 000 | 000
0701 105 0.35 0.70 035 0.70 0.00 000 |
070} 105 | 0.35 035 | 105 0.35 0.00 | 0060
070 ] 105 | 035 | 0.00 105 1.05 0.00 | pob
385 105 | 035 | 0.00 070 1.40 000 | 600
350 1651 105 | 0.70 105 2.80 0.00 | 600
280 ] 350 | 105 | 0.70 000 1.75 000 | 600
245 | 315 1.05 0.00 000 2.80 000 | 600
140 315 | 0.70 385 | 035 035 3.15 000 | 060
1.05 | 280 1.05 245 0.00 035 3.15 000 | ocoo
070 ] 280 | 245 140 0.00 000 1.75 000 | &
0351 350 | 210 105 0.00 000 1.75 0.00
035] 245 | 245 | 035 0.35 000 1.40 0.00
035 245 | 210 | 600 0.00 070 1.40 0.00
1.05 ) 350 | 210 | B0 0.00 105 1.05 0.00
070 ] 350 1.75 035 000 | o070 | 1.05 0.00
070 | 420 1.40 035 0.00 105 1.40 0.00
07011993 105 | 600 0.00 035 1.75 0.00
03511320 | 1434 | 000 0.00 035 2.80 0.35
2692 | 1224 ] 455 000 0.00 105 4.90 0.70
2133 | 16081 629 | 035 0.00 | 245 6.64 1.05
1818 1 1853 | 6.99 | 035 0.35 280 6.64 1.05
1538 [ 1329 | 6.29 | 000 035 | 245 8.39 1.05
1294 | 1048 | 350 000 0.35 245 8.04 0.70
839 ] 979 175 | 000 0.35 175 7.34 0.35
490} 490 | 105 | 500 0.00 105 | 504 0.00
245 | 140 000 | 070 2.80 0.00
273 | 340 1.38 058 0.12 049 1.80 0.11
2692 1 1863 | 1434 | 285 070 | 280 8.39 1.05

047 | 006 | 050 | 000 | 000 | 600

| 9965
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TABLE T4: TV VIEWING: THURSDAY
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(BASE=246")

TVM SUPER  NETTV

MX SMASH RAI MEDIASET OTHER CHANNEL HANNEL : SATELLITE NONE TOTAL
PLUS ITALIAN 12

0.00
0.00
0.00
0.00
0.00
0.00
0.00
ab 0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.35
2.10
3.15
2.80
3.15
3.15
245
1.05
0.35
0.70
0.70

000 | 035 00 00 9930 100
000 | 0O | 000 o 100
0.00 i 0 00 | 100
0.00 g 000 | 100
0.00 000 | 0.0 00 000 t 10000 | 100
0.00 000 | 61 00 | 100
000 | O 000 | 060 [ 000 | 000 00 | 100
000 | O | 000 | 000 | 000 | | 10000 | 100
000 | 000 ' 000 | 680 | 100
000 | 0600 | | 000 | 000 | 600 | 100
000 | 000 | 000 | 000 | 060 | 100
000 | 000 | 000 | 600 | 0.00 | 000 | ‘ 100
000 | 000 | 035 | 600 | 000 | 060 | 100
000 | 000 | 000 | 000 | 100
0.00 o0 : 100
0.00 100
0.00 985 100
0.00 100
0.00 100
0.00 100
0.35 100
0.35 100
0.35 100
0.35 100
0.35 100
0.35 100
0.00 100
0.00 100
245 0.35 100
2.45 0.35 . 100
175 | 105 0.35 105 100
1.75 0.35 ] 100
1.75 0.35 100
1.75 0.35 070 100
2.10 0.35 A 100
2.10 0.00 175 100
1.40 000 | 140 100
0.70 000 | 140 100
0.35 000 | 2 100
0.35 0.70 105 100
6.99 0.00 105 100
3.85 0.00 140 5.94 100
2.10 000 | 350 | 839 | 000 | 000 | 100
1.75 000 | 280 | 874 | 035 | 000 | 100
1.05 0.00 874 | 035 | 000 | 100
0.70 000 | 245 | 734 | 03 | 000 | 00 | 100
0.00 000 | 245 | 594 | 000 | 000 | 0O . | 7727 | 100
0.35 000 | 140 | 524 | 000 | 000 | . [ 805 100
000 | 140 | 210 | 000 | 000 | 000 ) | 9161 | 100
011 1 075 | 162 | 607 | 000 | | B910
0.70 8.74 | 000
018 | 091 | 247 | 0716 | | 000 2.
I N .

0.12 . 000 | 600 | 050
022 | 097 | | 0
0.06 X 4.96

@ ¢¢ 

i

!

o
= '

olelzlalalalalals
X g,g g@ﬁg
BEEEEE e

b o ofole|e
olo i
&|& =i=1t=1 =)

olwlaslolololo olololololo
Blalagl8|8l8|8 8|8i8i8(8]8

-
[=]
(5]
[

iy

N
i~
oo

ololo|o]ew
N N
| [(e]14)3
ol
ol

1.40
1.75

1.40

=laiololojololo]
L=l om | = s
0‘1,0’13’@3'@ ey

wlole]en
[o:3142] Bed [4)]
ojo|m|o

wiwio] Ivioidoiploivlieielielelelolio (D
01 1 e siliabaion ol Sk .
2ivisl [Bieleiis il isiolol

o
~N
0

=loi0|o
- i
Slololo

1.40
2.45
245

b
(=]
«
95

ololololo ololol
oot aenlan olololo

- ololofolo|o|olo|o]e
-~ ~ LW o [}
o o (411 14)] (4] o (4]

| 000 |
| 000 |
| 000 |
| 000 |
245 | 000 |

hd b
alals
o|ojo

2.45

N
-
[=)

olo lojo): ' joloio)

O

000
000

-

Nt

-

w
e
-
=)

-
N
[44]
0

ol
w|w

[7s] =¥

w|o|~fm|eo
w©lte
o|&|&

1.16
6.99
1.40

-
w

WININC
o|-|ol=
[+2]

1.43
1.50
1.75

Nlwo w
00|~
alNe| 1B

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



TABLE T7: TV VIEWING: SUNDAY
(BASE=246")

TA)( SMASH RAl MEDIASET OTHER CHANNEL iANNEL2 SATELUT NONE
{TALIAN 12

VM SUPER  NETTV
1

00
| 000 |
| 000 |
| 000 |

=

alalalala
(218]2]8)¢
(S1818]

I=

18181818
Sle ==

=) oo
8 glzls
¢ DI0jolo

o (o]

0.70
5
.35

o
Wil
o Og

oo

w
!

- ~ 00 | 000 |

- ~ 0.35
. -
- - 00|
| 594 | 035 . . :
0.35
105
070
0%

2

2

2

00

2
slelslslslslolofololol,

0.35 10 | 600 | 0. .

035 | 070 | 000 . 210 | 49 [ 060 | 000 | O

035 | 1.05 | 600 | 035 | 280 | 350 | 600 | 000 | 000

| 1.05 | 000 | 035 | 280 | 280 | 000 | 000 | 000 |}

| 105 | 6060 | 000 | 210 | 350 | 000 | 000 | 000 |

| 140 | 000 | 000 | 140 | 350 | 000 | 000 | 000 |

280 [ 000 | 000 | 000 | 210 |
6.29 ~0.00

035

i
<
o

3

m»—\
@
OIS

| 24.13 |
26.92

| 6.99 |
| 4.90 |
| 3.50 |
‘

N
Y
-
w
=~
W
e

350 | 000 | 000 | 000 | 210 |5
:
0
0
0

g

!

| 140 | 455 | 070 |

25

|_6.99 |
‘
0

wiglaioosl N
©w

035 | 000_| It
35 -:!:}:- 3 _ 0
070 | 000 | 000 | 070 | 490 | 070 |
[ 000 [ 035 | 070 | 280 | 035 |
‘ -m
e 0.14 158
5 | 240
- —
. - 0.00 820 0.00

0.00 0.37 095 2.62 ) . .
0.28 0.13 108 3.72 )32 | 000 | o

Wlmirs oo

1
=~
(4] [=]

o

S e P

-
12

e =
Inties o

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



Table 8.3: Time Band 1- TV Audience Average Share
0600 HRS -NOON  (October 2002)

MAX SMA MEDIA- OTHER
TVM SUP 1 NET Plus SH SET ITALIAN  CH12

Table 8.4: Time Band 2 - TV Audience Average Share
NOON - 1900 HRS (October 2002)

MAX SMA MEDIA- OTHER
TVM SUP 1 NET Plus SH SET

Table 8.5: Time Band 3 - TV Audience Average Share
1900 HRS - MIDNIGHT (October 2002)

A DIA O R

| 1062 | 852 | 021 0.13 172 540 | 010 | 0.00

982 | 556 | 017 0.25 0.86 3.81 038 242

; 1128 | 472 | 010 0.13 149 5.15 076 0.48

1313 | 432 | 028 0.16 124 4.26 0.18 0.06
| 594 213 | 014 | 0.03 105 2.26 035 0.00

388 1.75 1 028 0.06 203 547 | 013 0.00

623 | 388 | 028 | 0.13 108 372 | 032 0.00

870 | 441 | o1 0.13 135 4.30 031 0.42

000 4.35
016 2.57
000 3.40
000 4.01
0.00 1,53
0.00 4.96
013 3.18
0.04 3.43

6113
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- 6265

65.96
5976
74 41

£5.09



Table 8.6: Audience Share Summary by Time-Band
October 2001 and October 2002

Time Band 1 Time Band 2 Time Band 3
0600 hrs — 1200 hrs 1200 hrs — 1900hrs 1900 hrs ~ 2400 hrs
2001 2002 2001 2002 2001 2002
% % % % % %
TVM 29.2 58.7 9.3 223 25.0 334
Super 1 TV 26.2 13.7 24.7 20.3 30.9 249
NET 6.0 7.0 7.8 12.1 11.5 12.6
Max Plus 5.6 - 13.7 5.7 0.6 0.6
Smash TV 5.6 2.1 2.0 1.2 0.5 04
Channel 12 - - 0.1 0.1 1.2 ' 1.2
Channel 22 - - - - - 0.1
RAI 9.0 3.3 5.4 5.5 4.6 3.9
Mediaset 10.7 3.6 18.9 15.0 13.0 12.3
Other Italian 1.3 0.6 2.0 05 1.9 0.9
Satellite Stations 6.4 10.9 16.2 17.4 10.7 9.8




Table 8.6: Audience Share Summary by Time-Band
October 2001 and October 2002

Time Band 1 Time Band 2 Time Band 3
0600 his — 1200 hrs 1200 hrs — 1900hrs 1900 hrs — 2400 hrs
2000 | 2002 | 2001 | 2002 2000 | 2002
% : e % oy % %
TVM 292 93 223 25.0
Super 1 TV 26.2 247 30.9
NET 6.0 7.8 11.5
Max Plus 56 13.7 0.6
Smash TV 56 20 0.5
Channel 12 - 0.1 1.2
Channel 22 - - -
RAI 9.0 54 4.6
Mediaset 10.7 18.9 13.0
Other Italian 1.3 2.0 1.9
Satellite Stations 6.4 16.2 10.7

Table AC-2: Audience Share Summary by Time-Band — Cable Network Only
(October 2002)

TVM
Super1 TV
NET

Max Plus

Smash TV
Channel 12
Channel 22

RAI

Mediaset

Other Italian
Satellite Stations
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Fig 8.4: TV Audience Shares: Tuesday
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Fig 8.5: TV Audience Shares: Wednesday
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Fig 8.6: TV Audience Shares: Thursday
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Fig 8.7: TV Audience Shares: Friday
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Fig 8.8: TV Audience Shares: Saturday
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Fig 8.9: TV Audience Shares: Sunday
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Fig. 8.10: Time Band 1: Daily Average Audience TV Levels — October 2002
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Fig. 8.11-1: Time Band 1: TV Average Audience Share — October 2001
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Fig. 8.11-2: Time Band 1: TV Average Audience Share — October 2002
0600 HRS -NOON
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Fig. 8.12: Time Band 2: Daily Average Audience TV Levels — October 2002
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Fig. 8.13-1: Time Band 2: TV Average Audience Share — October 2001
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Fig. 8.13-2: Time Band 2: TV Average Audience Share — October 2002
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Fig. 8.14: Time Band 3: Daily Average Audience TV Levels — October 2002
1900 HRS — MIDNIGHT
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Fig. 8.15-1: Time Band 3: TV Average Audience Share — October 2001
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Fig AC2: Time-Band 2: Noon — 1900 hrs
Cable Network Only

CH 12 CH 22

SATELLITE
9.9%

OTHER
0.9%
TVM

33.5%
MEDIASET

12.2%

RAI
3.8%

SMASH
0.4%
SUPER 1

NET TV 24.9%

12.4%

Fig. AC3: Time-Band 3: 1900 hrs — Midnight
Cable Network Only




	01-Figures.pdf
	October 2001October 2002
	�
	Fig  7.6: Radio Audiences – Thursday
	
	October 2001


	October 2002
	Fig. 7.11: Daily Average Audience Radio Levels – 

	Fig AC1: Time-Band 1: 0600 hrs – Noon
	Fig AC2: Time-Band 2:  Noon – 1900 hrs
	Fig. AC3: Time-Band 3:  1900 hrs – Midnight




