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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

- AGE BY GENDER,

TABLE

3.1-2: SAMPLE PROF

ILE

SOCIO-ECONOMIC GROUP & LAST SCHOOL ATTENDED

TOTAL GENDER SOCIO-ECONOMIC GROUP EDUCATIONAL LEVEL
MALE FEMALE AB Ccl c2 DE NO PRIMARY | SECONDA | TECHNIC | TERTIAR
SCHOOL RY AL Y
INSTITU
TE
TOTAL...svevseessesss| 1001 490 511 166 286 248 301 25 196 579 81 120
AGE GROUP
12 = 17 i iiieinennnns 112 56 56 20 39 24 29 0 3 96 7 6
cecsecaaana ceesases|l1.2% 11.4% 11.0% 12.0% 13.6% 9.7% 9.6% .0% 1.5% 16.6% 8.6% 5.0%
tessttencsnsessseea| 100% 50.0% 50.0% 17.9% 34.8% 21.4% 25.9% 0% 2.7% 85.7% 6.3% 5.4%
18 = 30...ennnn cesaee 210 105 105 37 68 40 65 0 9 121 30 50
teceetincsenceasees|21.0% 21.4% 20.5% 22.3% 23.8% 16.1% 21.6% .0% 4.6% 20.9% 37.0% 41.7%
treerncsstencsasess| 100% 50.0% 50.0% 17.6% 32.4% 19.0% 31.0% -0% 4.3% 57.6% 14.3% 23.8%
31 = 50.ciiecveneenans 371 182 189 56 105 89 121 0 61 237 31 42
receccttcncnssesees|37.1% 37.1% 37.0% 33.7% 36.7% 35.9% 40.2% 0% 31.1% 40.9% 38.3% 35.0%
ettt tsetaseeacsena| 100% 49.1% 50.9% 15.1% 28.3% 24.0% 32.6% .0% 16.4% 63.9% 8.4% 11.3%
51 = 65.iiicncnnanns. 182 91 91 35 42 53 52 8 58 91 12 13
tectctentrecencsens|18.2% 18.6% 17.8% 21.1% 14.7% 21.4% 17.3% 32.0% 29.6% 15.7% 14.8% 10.8%
“tecevesrsnnanesss.| 100% 50.0% 50.0% 19.2% 23.1% 29.1% 28.6% 4.4% 31.9% 50.0% 6.6% 7.1%
OVER 65..icveccnnccans 126 56 70 18 32 42 34 17 65 34 1 9
sevecansasssnseca..|12.6% 11.4% 13.7% 10.8% 11.2% 16.9% 11.3% 68.0% 33.2% 5.9% 1.2% 7.5%
crescecestsenareesss| 100% 44.4% 55.6% 14.3% 25.4% 33.3% 27.0% 13.5% 51.6% 27.0% .8% 7.1%

FIRST ROW OF PERCENTAGES =
SECOND ROW OF PERCENTAGES =

BASE = ALL

COLUMN PERCENTAGES
ROW PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 4.1: WHO LISTENS TO RADIO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~ECONOMIC GROUP

MALE FEMALE {12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Cl c2 DE

TOTAL....cccssrseessse| 1001 490 511 112 210 371 182 126 166 286 248 301

LISTEN TO THE RADIO.. 724 342 382 61 157 266 144 96 116 202 179 227

IO & i~ | 69.8% 74.8% 54.5% 74.8% 71.7% 79.1% 76.2% 69.9% 70.6% 72.2% 75.4%

cereseracenesesasas]| 100% 47.2% 52.8% 8.4% 21.7% 36.7% 19.9% 13.3% 16.0% 27.9% 24.7% 31.4%
DO NOT LISTEN TO THE

RADIO.....cveennn- 277 148 129 51 53 105 38 30 50 84 69 74

Ceeeeeeeeeaaeaaess|27.7%  [30.2% 25.2% 45.5% 25.2% 28.3% 20.9% 23.8% 30.1% 29.4% 27.8% 24.6%

cherreacaan cereeees| 100% 53.4% 46.6% 18.4% 19.1% 37.9% 13.7% 10.8% 18.1% 30.3% 24.9% 26.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

= ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 4.2: AVERAGE NUMBER OF HOURS RADIO IS LISTENED TO
— BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Cl c2 DE

TOTAL....ocvvrvnnnans 724 342 382 61 157 266 144 96 116 202 179 227
VARIES CONSIDERABLY.. 10 6 4 0 4 4 1 1 2 4 4 0
................... 1.4% 1.8% 1.0% 0% 2.5% 1.5% -7% 1.0% 1.7% 2.0% 2.2% 0%
................... 100% 60.0% 40.0% -0% 40.0% 40.0% 10.0% 10.0% 20.0% 40.0% 40.0% .0%
ONE...... tececsenenne 223 113 110 39 60 65 42 17 56 66 46 55
................... 30.8% 33.0% 28.8% 63.9% 38.2% 24.4% 29.2% 17.7% 48.3% 32.7% 25.7% 24.2%
................... 100% 50.7% 49.3% 17.5% 26.9% 29.1% 18.8% 7.6% 25.1% 29.6% 20.6% 24.7%
TWO.eeeenenneenanannn 148 81 67 12 32 55 35 14 26 40 39 43
................... 20.4% 23.7% 17.5% 19.7% 20.4% 20.7% 24.3% 14.6% 22.4% 19.8% 21.8% 18.9%
eterrecccccennnnnn 100% 54.7% 45.3% B.1% 21.6% 37.2% 23.6% 9.5% 17.6% 27.0% 26.4% 29.1%
THREE: ..o eesonnnnnen 106 39 67 7 17 44 19 19 13 29 23 41
eeetnaieaes veeee..|l4.6% 11.4% 17.5% 11.5% 10.8% 16.5% 13.23% 19.8% 11.2% 14.4% 12.8% 18.1%
teccicncssccnasean 100% 36.8% 63.2% 6.6% 16.0% 41.5% 17.9% 17.9% 12.3% 27.4% 21.7% 38.7%
FOUR..ovntevnennennns 70 28 42 0 11 30 15 14 6 18 16 30
teeectetannannssane 9.7% 8.2% 11.0% 0% 7.0% 11.3% 10.4% 14.6% 5.2% 8.9% 8.9% 13.2%
ceteticacrevannasan 100% 40.0% 60.0% .0% 15.7% 42.9% 21.4% 20.0% 8.6% 25.7% 22.9% 42.9%
FIVE.. oo ierenananns 45 20 25 1 8 21 5 10 2 13 13 17
teeectassssnenasens| 65.2% 5.8% 6.5% 1.6% 5.1% 7.9% 3.5% 10.4% 1.7% 6.4% 7.3% 7.5%
ceseceana semssesace 100% 44.4% 55.6% 2.2% 17.8% 46.7% 11.1% 22.2% 4.4% 28.9% 28.9% 37.8%
SIXeeeenenannonnsans . 43 18 25 0 6 15 11 11 5 13 13 12
sresncenan treenena .] 5.9% 5.3% 6.5% .0% 3.8% 5.6% 7.6% 11.5% 4.3% 6.4% 7.3% 5.3%
Ceesmiciaceennnns ..] 100% 41.9% 58.1% .0% 14.0% 34.9% 25.6% 25.6% 11.6% 30.2% 30.2% 27.9%
SEVEN......... aeeeena 15 7 8 0 5 5 2 3 0 6 5 4
e cecceersnennanas 2.1% 2.0% 2.1% .0% 3.2% 1.9% 1.4% 3.1% .0% 3.0% 2.8% 1.8%
ceenena tecteesrsenne 100% 46.7% 53.3% 0% 33.3% 33.3% 13.3% 20.0% .0% 40.0% 33.3% 26.7%
EIGHT...... Cheveeenes 39 19 20 2 8 16 8 5 1 7 14 17
“essesmtcccssaceens| 5.4% 5.6% 5.2% 3.3% 5.1% 6.0% 5.6% 5.2% -9% 3.5% 7.8% 7.5%
................... 100% 48.7% 51.3% 5.1% 20.5% 41.0% 20.5% 12.8% 2.6% 17.9% 35.9% 43.6%
NINE..ooninoinnennans 7 2 5 V] 0 3 3 1 2 3 0 2
cetrerenannaa oo 1.0% .6% 1.3% .0% .0% 1.1% 2.1% 1.0% 1.7% 1.5% .0% .9%
................... 100% 28.6% 71.4% -0% .0% 42.9% 42.9% 14.3% 28.6% 42.9% -0% 28.6%

FIRST ROW OF PERCENTAGES =

COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

= ALL WHO LISTEN TO RADIO

(continued)
1



TABLE 4.2: AVERAGE NUMBER OF

BROADCASTING AUTHORITY - MALTA:

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

MEDIA AUDIT - 4TH QUARTER 2001

HOURS RADIO IS LISTENED TO

TOTAL GENDER SOCIO-ECONOMIC GROUP

MALE FEMALE [12 - 17|18 - 30 51 - 65|0OVER 65 AB c1i c2 DE

TEN..ovriennnnnnn. van 4 1 3 ] 2 1 0 3 0 0 1
ceeraeeeetacesasuna -6% <3% .B% .0% 1.3% .7% .0% 2.6% 0% .0% 4%
cestsrasscsssessass]| 100% 25.0% 75.0% -0%  |50.0% 25.0% .0% 75.0% -0% .0% 25.0%
ELEVEN.....cevenuunnn 2 1 1 [ 0 1 0 ] 0 1 1
cheeseraenns [ .3% -3% .3% -0% .0% -7% .0% .0% -0% .6% 4%
cheenaens saeeeesseo| 100% 50.0% 50.0% -0% .0% 50.0% .0% 0% -0% 50.0% 50.0%
TWELVE........ eea 9 5 4 0 4 1 0 0 3 4 2
cateccinecasacesens] 1.2% 1.5% 1.0% .0% 2.5% .7% .0% -0% 1.5% 2.2% .9%
cetesetsesacaanaeaa| 100% 55.6% 44.4% .0% 44.4% 11.1% .0% .0% 33.3% 44.4% 22.2%
THIRTEEN...cceveeronn 2 1 1 0 0 0 0 0 0 0 2
Cecesieneeernaccans .3% .3% -3% -0% .0% 0% .0% 0% -0% .0% .9%
seceevescensseasans] 100% 50.0% 50.0% -0% .0% .0% .0% .0% 0% .0% 100%
FOURTEEN. .coeeeeeneas 1 1 0 0 0 0 1 0 0 1 0
et et -1% .3% .0% .0% -0% .0% 1.0% .0% .0% .6% .03
cetatseciaaaaaanass]| 100% 100% 0% .0% .0% .0% 100% .0% 0% 100% .0%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

COLUMN PERCENTAGES
ROW PERCENTAGES




3ROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 4.3: WHERE DO PEOPLE LISTEN TO THE RADIO

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17]|18 - 30|31 - 50|51 - 65|OVER 65 AB Ccl c2 DE

TOTAL..cc.cocoeocesne 724 342 382 61 157 266 144 96 116 202 179 227
NO ANSWER....c.vuvv.. 9 5 4 2 0 3 4 0 2 1 4 2
....... teevecsseess] 1.2% 1.5% 1.0% 3.3% -0% 1.1% 2.8% 0% 1.7% .5% 2.2% .9%
................... 100% 55.6% 44.4% 22.2% .0% 33.3% 44.4% -0% 22.2% 11.1% 44.4% 22.2%
AT HOME...oovennoeens 554 225 329 52 93 192 122 95 83 145 134 192
.......... veeecssss|76.5% 65.8% 86.1% 85.2% 59.2% 72.2% 84.7% 99.0% 71.6% 71.8% 74.9% B4.6%
................... 100% 40.6% 59.4% 9.4% 16.8% 34.7% 22.0% 17.1% 15.0% 26.2% 24.2% 34.73%
AT WORK..-.c.... ceeene 122 87 35 2 42 56 18 4 12 30 45 35
................... 16.9% 25.4% 9.2% 3.3% 26.8% 21.1% 12.5% 4.2% 10.3% 14.9% 25.1% 15.4%
................... 100% 71.3% 28.7% 1.6% 34.4% 45.9% 14.8% 3.3% 9.8% 24.6% 36.9% 28.7%
IN THE CAR¢.veeeacnnn 189 135 54 8 75 81 23 2 38 58 40 53
cecteraiasens sesees|26.1% 39.5% 14.1% 13.1% 47.8% 30.5% 16.0% 2.1% 32.8% 28.7% 22.3% 23.3%
................... 100% 71.4% 28.6% 4.2% 39.7% 42.9% 12.2% 1.1% 20.1% 30.7% 21.2% 28.0%

FIRST ROW OF PERCENTAGES

SECOND ROW OF PERCENTAGES =

= COLUMN PERCENTAGES
ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO




TABLE 4.4: WHO WATCHES TV
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TCTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17|18 ~ 30|31 - 50|51 -~ 65|OVER 65 AB [o3% c2 DE

TOTAL......cnvnneeses 1001 490 511 112 210 371 182 126 166 286 248 301
WATCH TV..eevnenennnn 982 484 498 111 206 367 180 118 163 281 241 297
................... 98.1% 98.8% 97.5% 99.1% 98.1% 98.9% 98.9% 93.7% 98.2% 98.3% 97.2% 98.7%
................... 100% 49.3% 50.7% 11.3% 21.0% 37.4% 18.3% 12.0% 16.6% 28.6% 24.5% 30.2%
DO NOT WATCH TV...... 19 6 13 1 4 4 2 8 3 5 7 4
................... 1.9% 1.2% 2.5% .9% 1.9% 1.1% 1.1% 6.3% 1.8% 1.7% 2.8% 1.3%
................... 100% 31.6% 68.4% 5.3% 21.1% 21.1% 10.5% 42.1% 15.8% 26.3% 36.8% 21.1%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

= COLUMN PERCENTAGES

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 4.5: AVERAGE NUMBER OF HOURS TV IS WATCHED
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50(51 - 65|OVER 65 AB C1 c2 DE
TOTAL..vceecaccaas e 982 484 498 111 206 367 180 118 163 281 241 297
VARIES CONSIDERABLY.. 7 4 3 0 3 0 3 1 2 1 1 3
.............. caane .7% .8% 6% -0% 1.5% .0% 1.7% .8% 1.2% 4% .43 1.0%
................... 100% 57.1% 42.9% .0% 42.9% -0% 42.9% 14.3% 28.6% 14.3% 14.3% 42.9%
ONE...iciennnnnnancnn 102 56 46 7 17 33 28 17 21 31 23 27

................... 10.4% 11.6% 9.2% 6.3% 8.3% 9.0% |15.6% 14.4% 12.9% 11.0% 9.5% 9.1%
................... 100% 54.9% 45.1% 6.9% 16.7% 32.4% 27.5% 16.7% 20.6% 30.4% 22.5% 26.5%

TWO. e tetnneeerecnsnas 316 160 156 47 74 120 44 31 73 105 72 66
................... 32.2% 33.1% 31.3% 42.3% 35.9% 32.7% 24.4% 26.3% 44.8% 37.4% 29.9% 22.2%
................... 1008 50.6% 49.4% 14.9% 23.4% 38.0% 13.9% 9.8% 23.1% 33.2% 22.8% 20.9%

THREE. . counuosensases 261 134 127 27 61 89 52 32 36 80 54 91
et tetecacaerveans 26.6% 27.7% 25.5% 24.3% 29.6% 24.3% 28.9% 27.1% 22.1% 28.5% 22.4% 30.6%
................... 100% 51.3% 48.7% 10.3% 23.4% 34.1% 19.9% 12.3% 13.8% 30.7% 20.7% 34.9%

FOUR...ccveeerrnrrnane 165 76 89 21 29 73 29 13 22 43 47 53
secentecnanne seereee 16.8% 15.7% 17.9% 18.9% 14.1% 19.9% 16.1% 11.0% 13.5% 15.3% 19.5% 17.8%
ceecsresstanaseannn 100% 46.1% 53.9% 12.7% 17.6% 44.2% 17.6% 7.9% 13.3% 26.1% 28.5% 32.1%

FIVE..iiveeneeaarn vee 67 34 33 7 9 29 10 12 5 15 22 25
tecticctancensannon 6.8% 7.0% 6.6% 6.3% 4.4% 7.9% 5.6% 10.2% 3.1% 5.3% 9.1% 8.4%
...... e I 1 102 50.7% 49.3% 10.4% 13.4% 43.3% 14.9% 17.9% 7.5% 22.4% 32.8% 37.3%

SIXeveuennnnn ceeaanas 34 12 22 1 7 12 8 6 2 3 14 15
L < %1 2.5% 4.4% .9% 3.4% 3.3% 4.4% 5.1% 1.2% 1.1% 5.8% 5.1%
L veo] 100% 35.3% 64.7% 2.9% 20.6% 35.3% 23.5% 17.6% 5.9% 8.8% 41.2% 44.1%

SEVEN.....voeveccacsn 9 3 6 1 0 3 4 1 1 1 4 3
cerreteeeeen [ 9% .6% 1.2% .9% .0% .8% 2.2% .8% .6% -4% 1.7% 1.0%
ettt eccnnans ..] 100% 33.3% 66.7% 11.1% -0% 33.3% 44.4% 11.1% 11.1% 11.1% 44.4% 33.3%

EIGHT .. contoosneans . 8 0 8 0 3 4 0 1 1 2 1 4
cetesteienennsan e .8% .0% 1.6% .0% 1.5% 1.1% 0% .8% .6% 7% .4% 1.3%
cerrctectreceaanan ] 1L0% .0% 100% 0% 37.5% 50.0% -0% 12.5% 12.5% 25.0% 12.5% 50.0%

NINE.:.:oweuoonn [P 2 0 2 [ 0 1 0 1 0 0 ] 2
Cereccecnrnan cesana -2% .0% .4% 0% -0% .3% .0% .8% -0% .0% .0% .7%
....... srreareneeaa]| 100% 0% 100% .0% .0% 50.0% .0% 50.0% .0% 0% .0% 100%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{continued)
1



BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 4.5: AVERAGE NUMBER OF HOURS TV IS WATCHED

- BY GENDER, AGE AND SOCIXO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17|18 - 30|31 - 50|51 -~ 65|OVER 65 AB Cl c2 DE

TEN:.oeeeaonnnnnnsnnse 4 1 3 0 0 0 2 2 0 0 2 2
I .4% .2% .6% .0% 0% 0% 1.1% 1.7% .0% .0% .8% 7%
“ecesncccasecsacess| 100% 25.0% 75.0% .0% .0% 0% 50.0% 50.0% .0% .0% 50.0% 50.0%
THELVE. c.vveeveoanns- 5 4 1 0 1 3 0 1 0 V] 1 4
Seessaacetetcaannnn 5% -8% .2% 0% -5% .8% .0% .8% -0% .0% .43 1.3%
cevceessecesceneass| 100% 80.0% 20.0% -0% 20.0% 60.0% -0% 20.0% .0% .0% 20.0% 80.0%
THIRTEEN.....vcvvesens| 1 [ 1 0 1 0 0 0 0 0 0 1
“eerreesesncscsannn .13 .0% .2% -0% .5% .0% .0% -0% .0% .0% .0% .3%
R e L [ 1 -0% 100% .0% 100% .0% .0% .0% .0% -0% .0% 100%
FOURTEEN........c0... 1 0 1 0 1 0 ] 0 0 0 0 1
cetsistceseeseenann -1% .0% .2% .0% .5% .0% .0% .0% .0% .0% .0% .3%
ceeerttssscascevess] 100% 0% 100% .0% 100% .0% .0% .0% .0% -0% .0% 100%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 4.6: WHERE IN THE HOUSE IS TV VIEWED
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE [12 - 17|18 - 30|31 -~ 50|51 - 65|OVER 65 AB Cl c2 DE

TOTAL::cveeoscscnsons $82 484 498 111 206 367 180 118 163 281 241 297
IN THE SITTING ROOM.. 565 287 278 59 119 209 104 74 107 178 136 144
................ ... |57.5% 59.3% 55.8% 53.2% 57.8% 56.9% 57.8% 62.7% 65.6% 63.3% 56.4% 48.5%
cessstansssenssacnnn 100% 50.8% 49.2% 10.4% 21.1% 37.0% 18.4% 13.1% 18.9% 31.5% 24.1% 25.5%
IN THE DINING ROOM... 50 25 25 4 6 18 11 11 5 16 15 14
cecrtraiannasceennn 5.1% 5.2% 5.0% 3.6% 2.9% 4.9% 6.1% 9.3% 3.1% 5.7% 6.2% 4.7%
................... 100% 50.0% 50.0% 8.0% 12.0% 36.0% [22.0% 22.0% 10.0% 32.0% 30.0% 28.0%
IN THE KITCHEN....... 135 57 78 16 19 63 27 10 20 34 34 47
eseas teccevceevena 13.7% 11.8% 15.7% 14.4% 9.2% 17.2% 15.0% 8.5% 12.3% 12.1% 14.1% 15.8%
tresevenssnas ceanne 100% 42.2% 57.8% 11.9% 14.1% 46.7% 20.0% 7.4% 14.8% 25.2% 25.2% 34.8%
IN THE BEDROOM....... 220 108 112 32 59 71 36 22 30 49 52 89
ctecseeann teevenae 22.4% 22.3% 22.5% 28.8% 28.6% 19.3% 20.0% 18.6% 18.4% 17.4% 21.6% 30.0%
.......... veesseess]| 100% 49.1% 50.9% 14.5% 26.8% 32.3% 16.4% 10.0% 13.6% 22.3% 23.6% 40.5%
AT ANOTHER PLACE..... 12 7 5 0 3 6 2 1 1 4 4 3
cettceaserecenanane 1.2% 1.4% 1.0% -0% 1.5% 1.6% 1.1% -8% .6% 1.4% 1.7% 1.0%
cvesereserenaan eeeet 100% 58.3% 41.7% .0% 25.0% 50.0% 16.7% 8.3% 8.3% 33.3% 33.3% 25.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 4.7: CABLE TV FACILITY
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
l MALE FEMALE |12 - 17(18 - 30|31 - 50|51 - 65|OVER 65 AB Cl c2 DE
L
TOTAL. ccevnnrvneansns 662 331 331 79 146 244 126 67 117 196 157 192

|

lTIER SUBSCRIPTION

RECEPTION. ........... 301 152 149 26 63 108 66 38 33 €9 91 108

b ettt e 45,5% 45.9% 45.0% 32.9% 43.2% 44.3% 52.4% 56.7% 28.2% 35.2% 58.0% 56.3%

| ................... 45.5% 45.9%— |45.0% 32.9% 43.2% 44 .3% 52.4% 56.7% 28.2% 35.2% 58.0% 56.3%
................... 100% 50.5% 49.5% 8.6% 20.9% 35.9% 21.9% 12.6% 11.0% 22.9% 30.2% 35.9%

|BASIC ................ 211 106 105 29 47 77 37 21 33 80 42 586
................... 131.9% 32.0% 31.7% 136.7% 32.2% 31.6% 29.4% 31.3% 28.2% 40.8% 26.8% 29.2%
................... 31.9% 32.0% 31.7% 36.7% 32.2% 31.6% 29.4% 31.3% 28.2% 40.8% 26.8% 29.2%

T 100% 50.2% 49.8% 13.7% 22.3% 36.5% 17.5% 10.0% 15.6% 37.9% 19.9% 26.5%

TV PLUS.............. 150 73 77 24 36 59 23 8 S1 47 24 28
................... 22.7% 22.1% 23.3% 30.4% 24.7% 24.2% 18.3% 11.9% 43.6% 24.0% 15.3% 14.6%
' ................... 22.7% 22.1% 23.3% 30.4% 24.7% 24.2% 18.3% 11.9% 43.6% 24.0% 15.3% 14.6%
................... 100% 48.7% 51.3% 16.0% 24.0% 39.3% 15.3% 5.3% 34.0% 31.3% 16.0% 18.7%

|MOVIE CHANNEL........ 56 25 31 [3 13 21 14 2 13 23 6 14
................... 8.5% 7.6% .4% 7.6% 8.9% 8.6% 11.1% 3.0% 11.1% 11.7% 3.8% 7.3%
................... 8.5% 7.6% 9.4% 7.6% 8.9% 8.6% 11.1% 3.0% 11.1% 11.7% 3.8% 7.3%

100% 44 .6% 55.4% 10.7% 23.2% 37.5% 25.0% 3.6% 23.2% 41.1% 10.7% 25.0%

0

‘SPORTS CHANNEL....... 79 38 41 10 17 29 21 2 16 27 13 23
................... 11.9% 11.5% 12.4% 12.7% 11.6% 11.9% 16.7% 3.0% 13.7% 13.8% 8.3% 12.0%
‘ et e e 11.9% 11.5% 12.4% 12.7% 11.6% 11.9% 16.7% 3.0% 13.7% 13.8% 8.3% 12.0%

b e 100% [48.1% [51.9% |12.7% |21.5% [36.7% |26.6% 2.5% |20.3% [34.2% [16.5% [29.1%
|TELEPIU’ ... .vvtnn,. 1 1 0 0 1 0 0 0 0 1 0 0
| e e .2% .3% .0% .0% 7% . 0% .0% .0% .0% .5% . 0% . 0%
................... .2% .3% .0% .0% 7% .0% . 0% 0% .0% .5% .0% .0%
e e 100% 100% .0% .0% 100% . 0% .0% .0% .0% 100% .0% .0%
! r
*LEXTPACK
SUBSCRIPTION
|ENTRY. ............... 3 2 1 0 1 1 1 0 1 1 0 1
b 100% |66.7% [33.3% .0%  |33.3% [33.3% [33.3% .0%  |33.3% |[33.3% .0%  [33.3%
JEDU. . ..vnnn.... 5 3 2 0 1 4 0 0 3 0 1 1
| ................... 100% |60.0% |40.0% .0% |20.0% [80.0% .0% .0%  |80.0% .0% [20.0% [20.0%
AUSIC PLUS........... 1 0 1 0 0 1 0 0 0 0 0 1

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO ARE SUBSCRIBED TO CABLE TV
(continued)
1



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 4.7: CABLE TV FACILITY

- BY GENDER,

AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER ACE GROUP SOCIO-ECONOMIC GROUP

l MALE |FEMALE |12 - 17[18 - 30|31 - 50|51 - 65|OVER 65| aB c1 c2 DE
L .

................... 100% . 0% 100% 0% .0% 100% .0% . 0% .0% . 0% . 0% 100%
I
ILIFESTYLE ............ 7 2 5 0 2 3 2 0 1 1 0 5

................... 100% [28.6% |71.4% .0% [28.6% |42.9% |28.6% .0%  |14.3% |[14.3% .0%  |71.4%
IKIDS ................. 3 2 1 0 0 1 2 0 0 0 0 3
i

................... 100% [66.7% |33.3% .0% .0% {33.3% [656.7% .0% .0% .0% .0% 100%
|FAMILY............... 14 7 7 1 2 5 3 3 7 2 1 4
L 100% [50.0% |50.0% 7.1% [14.3% [35.7% (21.4% (21.4% [50.0% |14.3% 7.1% |28.6%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
ALL WHO ARE SUBSCRIBED TO CABLE TV

BASE




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 4.8: OWNERSHIP OF SATELLITE DISH ANTENNA

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17|18 - 30|31 - 50;51 - 65|OVER 65 AB Cl c2 DE

OTAL......vovvveeee.| 1001 490 511 112 210 371 182 126 166 286 248 301
BS. .o 127 70 57 11 39 45 27 S 27 40 31 29
................... 12.7% 14.3% 11.2% 9.8% 18.6% 12.1% 14.8% 4.0% 16.3% 14.0% 12.5% 9.6%
................... 100% 55.1% 44 .9% B.7% 30.7% 35.4% 21.3% 3.9% 21.3% 31.5% 24.4% 22.8%
P 874 420 454 101 171 326 155 121 139 246 217 272
................... 87.3% 85.7% [88.8% 90.2% 81.4% 87.9% 85.2% 96.0% 83.7% 86.0% 87.5% 90.4%
................... 100% 48.1% 51.9% 11.6% 19.6% 37.3% 17.7% 13.8% 15.9% 28.1% 24.8% 31.1%

FIRST ROW OF PERCENTAGES

BASE

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 4.9: WHO IS MOST INFLUENTIAL PERSON IN THE FAMILY
ON WHICH CHANNEL IS CHOSEN

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
l MALE FEMALE {12 - 17|18 - 30{31 - 50|51 - 65|OVER 65 AB Cci c2 DE
|TOTAL. .+ evvvenenensss| 1001 490 511 112 210 371 182 126 166 286 248 301
,NO ONE IN PARTICULAR. 252 120 132 29 61 88 47 27 67 60 49 76
l ................... 25.2% 24.5% 25.8% 25.9% 29.0% 23.7% 25.8% 21.4% 40.4% 21.0% 19.8% 25.2%
|
................... 100% 47.6% 52.4% 11.5% 24.2% 34.9% 18.7% 10.7% 26.6% 23.8% 19.4% 30.2%
ITHE HUSBAND.......... 388 242 146 22 69 158 76 63 48 115 110 115
................... 38.8% 49.4% 28.6% 19.6% 32.9% 42.6% 41.8% 50.0% 28.9% 40.2% 44 .4% 38.2%
................... 100% 62.4% 37.6% 5.7% 17.8% 40.7% 19.6% 16.2% 12.4% 29.6% 28.4% 29.6%
|
’THE WIFE............. 200 43 157 6 31 78 50 35 33 51 50 66
................... 20.0% 8.8% 30.7% 5.4% 14.8% 21.0% 27.5% 27.8% 19.9% 17.8% 20.2% 21.9%
................... 100% 21.5% 78.5% 3.0% 15.5% 39.0% 25.0% 17.5% 16.5% 25.5% 25.0% 33.0%
CHILDREN - BOYS...... 94 62 32 34 25 28 6 1 3 33 27 28
................... 9.4% 12.7% 6.3% 30.4% 11.9% 7.5% 3.3% .8% 3.6% 11.5% 10.9% 9.3%
................... 100% 66.0% 34.0% 36.2% 26.6% 29.8% 6.4% 1.1% 6.4% 35.1% 28.7% 29.8%
CHILDREN - GIRLS..... 67 23 44 21 24 19 3 o] 12 27 12 16
................... 6.7% 4.7% 8.6% 18.8% 11.4% 5.1% 1.6% .0% 7.2% 9.4% 4.8% 5.3%
................... 100% 34.3% 65.7% 31.3% 35.8% 28.4% 4.5% .0% 17.9% 40.3% 17.9% 23.9%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES =

= COLUMN PERCENTAGES

BASE = ALL

ROW PERCENTAGES




BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 5.1:

PREFERRED SOURCE FOR NEWS ON MALTA

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP S0CI0-ECONOMIC GROUP
MALE FEMALE |12 - 17{18 - 30|31 ~ 50|51 - 65|OVER 65 AB Cl €2 DE

TOTAL....... cesscssss| 1001 490 511 112 210 371 182 126 166 286 248 301
NO PARTICULAR

PREFERENCE........ 13 3 10 3 3 5 0 2 2 6 1 4

................... 1.3% -6% 2.0% 2.7% 1.4% 1.3% .0% 1.6% 1.2% 2.1% .43 1.3%

................... 100% 23.1% 76.9% 23.1% 23.1% 38.5% 0% 15.4% 15.4% 46.2% 7.7% 30.8%
LISTEN TO THEM ON THE

RADIO......cevenne 71 27 44 4 14 12 16 25 8 23 17 23

........ seeecessess| 7.1% 5.5% 8.6% 3.6% 6.7% 3.2% 8.8% 19.8% 4.8% 8.0% 6.9% 7.6%

.......... eeescseas| 170% 38.0% 62.0% 5.6% 19.7% 16.9% 22.5% 35.2% 11.3% 32.4% 23.9% 32.4%
WATCH THEM ON TV..... 850 419 431 90 175 333 156 96 142 231 214 263

....... ceveceona.a.|B4.9% 85.5% 84.3% 80.4% 83.3% 89.8% 85.7% 76.2% 85.5% 80.8% 86.3% 87.4%

................... 100% 49.3% 50.7% 10.6% 20.6% 39.2% 18.4% 11.3% 16.7% 27.2% 25.2% 30.9%
READ THEM IN A

NEWSPAPER. cccovnn- 46 29 17 5 14 16 9 2 11 19 10 6

................... 4.6% 5.9% 3.3% 4.5% 6.7% 4.3% 4.9% 1.6% 6.6% 6.6% 4.0% 2.0%

..... “esesscsscsses| 100% 63.0% 37.0% 10.9% 30.4% 34.8% 19.6% 4.3% 23.93% 41.3% 21.7% 13.0%
PICK THEM UP FROM

OTHER PERSONS..... 21 12 9 10 4 5 1 1 3 7 6 5

......... vesevresnea| 2.1% 2.4% 1.8% 8.9% 1.9% 1.3% .5% .8% 1.8% 2.4% 2.4% 1.7%

crrtesrancaaans eecee| 100% 57.1% 42.9% 47.6% 19.0% 23.8% 4.8% 4.8% 14.3% 33.3% 28.6% 23.8%

FIRST ROW OF PERCENTAGES

BASE

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

= ALL




BROADCASTING AUTHORITY - MALTA: MEDIA_AUDIT - 4TH QUARTER 2001

TABLE 5.2: PREFERRED SOURCE FOR FOREIGN NEWS

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB cl Cc2 DE

TOTAL. covavenocaaaens 1001 490 511 112 210 371 182 126 166 286 248 301
NO PARTICULAR

PREFERENCE........ 14 3 11 3 3 6 0 2 3 6 1 4

................... 1.4% -6% 2.2% 2.7% 1.4% 1.6% -0% 1.6% 1.8% 2.1% -43% 1.3%

................... 100% 21.4% 78.6% 21.4% 21.4% 42.9% .0% 14.3% 21.4% 42.9% 7.1% 28.6%
LISTEN TO THEM ON THE

RADIO.....vvvununs 61 25 36 3 10 9 15 24 5 21 15 20

................... 6.1% 5.1% 7-0% 2.7% 4.8% 2.43% 8.2% 19.0% 3.0% 7.3% 6.0% 6.6%

ceeresane tererecaes 100% 41.0% 59.0% 4.9% 16.4% 14.8% 24.6% 39.3% 8.2% 34.4% 24.6% 32.8%
WATCH THEM ON TV..... 871 428 443 92 183 342 157 97 148 237 218 268

................... 87.0% 87.3% 86.7% 82.1% 87.1% 92.2% 86.3% 77.0% 89.2% 82.9% 87.9% 89.0%

................... 100% 49.1% 50.9% 10.6% 21.0% 39.3% 18.0% 11.1% 17.0% 27.2% 25.0% 30.8%
READ THEM IN A

NEWSPAPER....cc... 34 22 12 3 9 12 9 1 6 16 8 4

Ceccesnncscctsaenoan 3.4% 4.5% 2.3% 2.7% 4.3% 3.2% 4.9% .8% 3.6% 5.6% 3.2% 1.3%

................... 100% 64.7% 35.3% 8.8% 26.5% 35.3% 26.5% 2.9% 17.6% 47.1% 23.5% 11.8%
PICK THEM UP FROM

OTHER PERSONS..... 21 12 9 11 5 2 1 2 4 6 6 5

L I 2.1% 2.4% 1.8% 9.8% 2.4% .5% .5% 1.6% 2.4% 2.1% 2.4% 1.7%

TR ceseccsvrena 100% 57.1% 42.9% 52.4% 23.8% 9.5% 4.8% 9.5% 19.0% 28.6% 28.6% 23.8%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

= ALL




BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 5.3: PREFERRED TIME FOR MAIN TV NEWS
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 ~ 65|OVER 65 AB Cl c2 DE
TOTAL:+vvcencecnnas .+| 1001 490 511 112 210 371 182 126 166 286 248 301
PREFERRED TIME FOR TV
NEWS BULLETIN
L - S, 20 8 12 3 5 5 4 3 0 7 7 6
................... 2.0% 1.6% 2.3% 2.7% 2.4% 1.3% 2.2% 2.4% .0% 2.4% 2.8% 2.0%
................. .. 100% 40.0% 60.0% 15.0% 25.0% 25.0% 20.0% 15.0% .0% 35.0% 35.0% 30.0%
1500..ccinennecnnnnn, 1 0 1 0 0 1 0 0 0 1] 0 1
cescctnresestecctenn .1% .0% .2% .0% .0% .33 -0% .0% -0% 0% .0% -3%
................... 100% -0% 100% -0% .0% 100% .0% .0% .0% -0% 0% 100%
1600 c.ccieinnennnsans 2 0 2 1 0 1 0 0 0 0 0 2
.......... ceceeeene -2% .0% .4% -9% .0% -3% -0% -0% .0% .0% .0% -7%
ceecrrssessccscnnan 100% -0% 100% 50.0% .0% 50.0% .0% .0% .0% .0% .0% 100%
1700 cccinennncnnnns 1 1 0 0 0 0 1 0 0 0 0 1
...... tessesesencna .1% . 2% .0% .0% -0% .0% 5% .0% .0% .0% .0% .3%
................... 100% 100% .0% -0% 0% .0% 100% .0% .0% .0% .0% 100%
1730 i ieirieninnnnens 2 0 2 ] 0 0 0 2 0 1 1 0
................... .23 .0% 4% 0% .0% .0% .0% 1.6% .0% .3% .4% .0%
N seesaes| 100% 0% 100% .0% .0% .0% .0% 100% .0% 50.0% 50.0% .0%
1800 uceninenennnnans 6 2 4 3 1 1 1 0 0 1 3 2
................ e .6% .43 -8% 2.7% .5% .3% -5% 0% -0% .33 1.2% 7%
crersecannan teesses 100% 33.3% 66.7% 50.0% 16.7% 16.7% 16.7% .0% .0% 16.7% 50.0% 33.3%
1830...c..n.s ceeneen 4 3 1 2 4] 1 0 1 1 0 1 2
ceeesean crreeen caae .4% 6% 2% 1.8% 0% .3% .0% .8% .6% .0% .4% .7%
rectcacesenaanane .| 100% 75.0% 25.0% 50.0% .0% 25.0% .0% 25.0% 25.0% -0% 25.0% 50.0%
1900, ceccnennnnnnns .o 7 7 0 1 2 2 1 1 0 3 2 2
................... 7% 1.4% 0% .9% 1.0% -5% .5% .8% .0% 1.0% .8% .7%
........ ceassescacs| 100% 100% .0% 14.3% 28.6% 28.6% 14.3% 14.3% -0% 42.9% 28.6% 28.6%
1930, e iiinnrernnnaa 168 85 83 9 23 75 35 26 7 31 56 74
tecsseccasanasan «..|16.8% 17.3% 16.2% 8.0% 11.0% 20.2% 19.2% 20.6% 4.2% 10.8% 22.6% 24.6%
teeceseraannecnnans <] 100% 50.6% 49.4% 5.4% 13.7% 44.6% 20.8% 15.5% 4.2% 18.5% 33.3% 44.0%
1945..... resesesevene 43 21 22 3 11 17 8 4 10 11 12 10
cececneseacennensas 4.3% 4.3% 4.3% 2.7% 5.2% 4.6% 4.4% 3.2% 6.0% 3.8% 4.8% 3.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL
(continued)
1



TABLE 5.3: PREFERRED TIME FOR MAIN TV NEWS
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT -~ 4TH QUARTER 2001

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE 12 -~ 17|18 - 30|31 - 50(51 - 65|{OVER 65 AB Cl c2 DE

csessccncsaee ceeans 100% 48.8% 51.2% 7.0% 25.6% 39.5% 18.6% 9.3% 23.3% 25.6% 27.9% 23.3%
2000.ccciinincnennnas 691 332 359 83 151 245 126 86 127 218 158 188
................... 69.0% 67.8% 70.3% 74.1% 71.9% 66.0% 69.2% 68.3% 76.5% 76.2% 63.7% 62.5%
................... 100% 48.0% 52.0% 12.0% 21.9% 35.5% 18.2% 12.4% 18.4% 31.5% 22.9% 27.2%
2030..c00nan.n ceanan 26 14 12 4 7 11 1 3 9 6 6 5
................... 2.6% 2.9% 2.3% 3.6% 3.3% 3.0% .5% 2.4% 5.4% 2.1% 2.4% 1.7%
................... 1003 53.8% 46.2% 15.4% 26.9% 42.3% 3.8% 11.5% 34.6% 23.1% 23.1% 19.2%
2100.ccceicnnicnacennn 12 7 5 1 5 5 1 0 5 5 1 1
............. veeene| 1.2% 1.4% 1.0% -9% 2.4% 1.3% 5% .0% 3.0% 1.7% .4% .3%
cecescansarsasanas .| 100% 58.3% 41.7% 8.3% 41.7% 41.7% 8.3% .0% 41.7% 41.7% 8.3% 8.3%
2130.c0cencnnnecanans 3 2 1 1 0 2 0 0 1 0 1 1
................... .3% .4% . 2% .9% .0% -5% -0% .0% .6% .0% 4% .3%
eresranenes veeeses| 100% 66.7% 33.3% 33.3% 0% 66.7% 0% 0% 33.3% .0% 33.3% 33.3%
2200.ccccecennnnnnnes 3 1 2 0 1 2 0 0 2 1 0 0
..... Pesereaccannnn .3% .2% -4% .0% -5% .5% .0% -0% 1.2% .3% -0% .0%
P 100% 33.3% 66.7% -0% 33.3% 66.7% .0% .0% 66.7% 33.3% .0% -0%
2230..... teesessences 1 1 0 0 1 0 0 0 0 0 0 1
cetrtrecnnnene eseen .1% 2% .0% .0% .5% .0% .0% .0% .0% 0% 0% .3%
..... resecceeenanaa| 100% 100% .0% .0% 100% L0% -0% -0% -0% .0% .0% 100%
2245. .00 00nnnnn PR 1 1 0 0 0 0 1 0 0 0 0 1
cnssaa ersecna feneee .1% . 2% 0% .0% .0% .0% .5% .0% .0% .0% 0% -3%
trectracevennns veee] 100% 100% .0% 0% .0% 0% 100% -0% .0% .0% 0% 100%
2300........ tecvcenna 10 5 5 1 3 3 3 0 4 2 0 4
ccetrracenaa eseeeee| 1.0% 1.0% 1.0% .9% 1.4% .8% 1.6% .0% 2.4% 7% .0% 1.3%
seiescatasencanaenn 100% 50.0% 50.0% 10.0% 30.0% 30.0% 30.0% .0% 40.0% 20.0% -0% 40.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

= ALL




TABLE 5.4: ON WHICH TV STATION/S NEWS

BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - 4TH QUARTER 2001

WAS FOLLOWED DAY PRIOR TO INTERVIEW
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30{31 - 50{51 - 65|0QVER 65 AB Cl c2 DE
POTAL. .cccvsesoonsncns 982 484 498 111 206 367 180 118 163 281 241 297
DID NOT WATCH THE
NEWS....occvnnnnn 514 249 265 87 132 178 76 41 83 161 119 151
................... 52.3% 51.4% 53.2% 78.4% 64.1% 48.5% 42.2% 34.7% 50.9% 57.3% 49.4% 50.8%
........ ceceesesess| 100% 48.4% 51.6% 16.9% 25.7% 34.6% 14.8% 8.0% 16.1% 31.3% 23.2% 29.4%
TVMe cteenennnnsnanans 324 164 i60 20 50 131 71 52 70 101 70 83
................... 33.0% 33.9% 32.1% 18.0% 24.3% 35.7% 39.4% 44.1% 42.9% 35.9% 29.0% 27.9%
................... 1r0% 50.6% 49.4% 6.2% 15.4% 40.4% 21.9% 16.0% 21.6% 31.2% 21.6% 25.6%
SUPER licieeverinnnnnn 223 111 112 8 32 90 54 39 27 38 76 82
................... 22.7% 22.9% 22.5% 7.2% 15.5% 24.5% 30.0% 33.1% 16.6% 13.5% 31.5% 27.6%
Serstetcaceeseeesne 100% 49.8% 50.2% 3.6% 14.3% 40.4% 24.2% 17.5% 12.1% 17.0% 34.1% 36.8%
NET TV.ieevnenoonsons 130 66 64 8 20 57 28 17 40 28 30 32
cetesicseccsentaanna 13.2% 13.6% 12.9% 7.2% 9.7% 15.5% 15.6% 14.4% 24.5% 10.0% 12.4% 10.8%
................... 100% 50.8% 49.2% 6.2% 15.4% 43.8% 21.5% 13.1% 30.8% 21.5% 23.1% 24.6%
SMASH.....ceeeneeanns 22 11 11 5 7 3 3 4 5 6 4 7
ceteetcsecnannennns 2.2% 2.3% 2.2% 4.5% 3.4% .8% 1.7% 3.4% 3.1% 2.1% 1.7% 2.4%
......... secesseses| 100% 50.0% 50.0% 22.7% 31.8% 13.6% 13.6% 18.2% 22.7% 27.3% 18.2% 31.8%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV REGULARLY




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 5.5: ON WHICH TV STATION/S NEWS WAS FOLLOWED TWO DAYS PRIOR TO INTERVIEW
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE [12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Cc1 c2 DE
TOTAL:ccceececsaannan 982 484 498 111 206 367 180 118 163 281 241 297
DID NOT WATCH THE
NEWS....oonvenenne 551 268 283 88 144 185 86 48 93 175 127 156
................... 56.1% 55.4% 56.8% 79.3% 69.9% 50.4% 47.8% 40.7% 57.1% 62.3% 52.7% 52.5%
................... 100% 48.6% 51.4% 16.0% 26.1% 33.6% 15.6% 8.7% 16.9% 31.8% 23.0% 28.3%
TVMecroveraroannnnnns 288 152 136 16 44 115 67 46 64 80 63 81
................... 29.3% 31.4% 27.3% 14.4% 21.4% 31.3% 37.2% 39.0% 39.3% 28.5% 26.1% 27.3%
................... 100% 52.8% 47.2% 5.6% 15.3% 39.9% 23.3% 16.0% 22.2% 27.8% 21.9% 28.1%
SUPER l.i.ciieennnnnns 219 96 123 10 28 98 48 35 20 43 78 78
................... 22.3% 19.8% 24.7% 9.0% 13.6% 26.7% 26.7% 29.7% 12.3% 15.3% 32.4% 26.3%
............... eess]| 100% 43.8% 56.2% 4.6% 12.8% 44.7% 21.9% 16.0% 9.1% 19.6% 35.6% 35.6%
NET TV.eiceennennncnnn 135 68 67 8 20 62 28 17 34 37 34 30
................... 13.7% 14.0% 13.5% 7.2% 9.7% 16.9% 15.6% 14.4% 20.9% 13.2% 14.1% 10.1%
................... 100% 50.4% 49.6% 5.9% 14.8% 45.9% 20.7% 12.6% 25.2% 27.4% 25.2% 22.2%
SMASH:. tivvnernnenenaa 21 9 12 3 5 8 3 2 2 7 6 6
.......... veseceees]| 2.1% 1.9% 2.4% 2.7% 2.4% 2.2% 1.7% 1.7% 1.2% 2.5% 2.5% 2.0%
chsercenestacasenenn 100% 42.9% 57.1% 14.3% 23.8% 38.1% 14.3% 9.5% 9.5% 33.3% 28.6% 28.6%

FIRST ROW OF PERCENTAGES =

COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV REGULARLY




Table 6.1 General Preferences for Radio Programme Sectors
(October: 1999 - 2001)

PROGRANME SECTOR

1999 2000 2001
(October) {October) {October)

Music 74.6 88.9 86.3
Local News 73.0 84.5 76.0
Foreign News 63.7 82.6 72.7
Discussions on Personal Problems 56.0 68.3 54.1
Current Affairs 371 59.1 41.6
Health/Beauty/Home/Law 37.8 49.0 372
Religion 36.3 43.6 34.9
Culture 25.8 40.2 325
Novels/Plays 28.5 354 323
Women’s Programmes Not Available 30.2 294
Sports 25.4 41.0 27.3
Money/Business 13.5 29.9 18.8
Children 133 272 12.3

Table 6.2: General Preferences for TV Programme Sectors
(October: 1999 - 2001)

PROGRAMME SECTOR Yo

1999 2000 2001
(October) | (October) | (October)

Local News 88.0 95.0 94.9
Foreign News 84.4 94.8 94.8
Feature Films 73.0 81.0 78.8
Discussions 68.6 73.6 71.8
Documentaries 59.1 71.8 70.0
Weather 654 75.9 61.9
Sports 56.2 65.4 61.1
Plays 51.1 56.0 61.0
Serials/Soap Operas 475 58.6 56.5
Current Affairs 40.6 50.9 452
Religion 39.0 434 354
‘Women's Programmes 37.2 39.6 374
Music Video-Clips 37.6 41.0 35.3
Art & Culture 33.7 39.2 335
Quizzes/Game Shows/Variety Progr. 59.9 69.9 321
Children's Programmes 37.3 38.7 30.9
Business & Finance 24.0 29.6 19.0




Table 6.3-1.1: Radio Station Preferences for Different Programme Sectors
(October 2000)

% % % % % % 185 %
14.8 3.1 9.3 9.3 1.6 8.6 13154 100
21.1 0.5 23.2 0.9 . 0.1 03 - 31,7 ¢ 100
12.5 0.9 5.9 1.6 -~ 0.1 0.7 | 59.0 100
8.5 55 | 04 3.3 83 | . 0.5 - 0.1 0.1 0.4 7041 100
111 |256-] 04 2.0 98 | L 0.5 0.3 0.1 L 1.0 0.5 59.8 100
195 £ 77 | 05 20| 182} r0a ] o4 - 01 o1 | o3 | st0] 100
7.3 341 03 | 1.7 ] 264 Z 0.3 - 0.3 0.1 0.3 564 | 100
11.4 | 44 0.4 1.7 87 0:1 0.1 - 0.1 0.3 0.3 | 648 100
7.4 3.1 0.4 1.7 8.2 01 0.1 0.1 0.1 0.1 0.4 72.8 100
9.5 4.0 0.3 1.7 11.9 - 0.1 - 0.1 01 0.4 69.8 ' 100
23.6 |- 151 1.8 10.3 14.4 1.8 2.9 0.3 0.3 0.3 2.1 15.5 100
23.4 146 18 10.7 13.8 1.8 3.1 0.3 0.3 0.3 2.0 17.4 100
18.9 124 0.8 5.0 9.8 0.3 1.6 0.3 0.3 0.3 0.8 40.9 100

Table 6.3-1.2: Radio Station Preferences for Different Programme Sectors
(October 2001)
ADIO RONJA

% e S % %

8.4 03] 14 5.5

0.6 0.1 0.1 0.3

1.5 01 041 0.6

0.3 0.3 0.1 81:2 100
0.6 - 0.1 0.8 0.6 6151 100
0.6 - 0.1 - 0.1 62.8°:] 100
0.4 - 0.1 0.1 0.1 ;.66:1 100
0.6 - 0.1 - 0.3 67.7 1| 100
0.1 - 0.1 - 0.1 _BT.7 100
0.4 - 0.1 0.1 0.4 70.6 100
3.0 0.1 0.4 - 2.2 26.0 100
28 0.1 0.4 - 2.2 27:3>+] 100
1.1 - 0.1 > 0.7 58.4 100




BROADCASTING AUTHORITY -~ MALTA:

MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 ~ 65|OVER 65 AB Cl c2 DE
TOTAL...... cheeesenns 724 342 382 61 157 266 144 96 116 202 179 227
MUSIC
NONE....... teecroas .. 99 43 56 5 6 25 38 25 21 29 27 22
ceeseccncsans ceeene 13.7% 12.6% 14.7% 8.2% 3.8% 9.4% 26.4% 26.0% 18.1% 14.4% 15.1% 9.7%
................... 100% 43.4% 56.6% 5.1% 6.1% 25.3% 38.4% 25.3% 21.2% 29.3% 27.3% 22.2%
RADIO MALTA...sseeve- 48 25 23 0 3 13 19 13 7 8 14 19
................... 6.6% 7.3% 6.0% .0% 1.9% 4.9% 13.2% 13.5% 6.0% 4.0% 7.8% 8.4%
................... 100% 52.1% 47.9% .0% 6.3% 27.1% 39.6% 27.1% 14.6% 16.7% 29.2% 39.6%
RADJU PARLAMENT...... 48 32 16 18 14 14 2 0 8 11 13 16
................... 6.6% 9.4% 4.2% 29.5% 8.9% 5.3% 1.4% .0% 6.9% 5.4% 7.3% 7.0%
----- ceesasacseesss| 100% 66.7% 33.3% 37.5% 29.2% 29.2% 4.2% .0% 16.7% 22.9% 27.1% 33.3%
RADIO SUPER l.ceaua.n 125 61 64 2 13 56 31 23 5 20 43 57
........ teeeseseeas|17.3% 17.8% 16.8% 3.3% 8.3% 21.1% 21.5% 24.0% 4.3% 9.9% 24.0% 25.1%
ceessaceseseancanan 100% 48.8% 51.2% 1.6% 10.4% 44.8% 24.8% 18.4% 4.0% 16.0% 34.4% 45.6%
RADIO 10l...ccvrennnas 57 22 35 1 8 26 14 8 9 14 13 21
................... 7.9% 6.4% 9.2% 1.6% 5.1% 9.8% 9.7% 8.3% 7.8% 6.9% 7.3% 9.3%
................... 100% 38.6% 61.4% 1.8% 14.0% 45.6% 24.6% 14.0% 15.8% 24.6% 22.8% 36.8%
ISLAND SOUND...... “es 21 7 14 2 11 6 2 0 7 9 1 4
....... cerascsenana| 2.9% 2.0% 3.7% 3.3% 7.0% 2.3% 1.4% .0% 6.0% 4.5% .6% 1.8%
........ cescsvseese| 170% 33.3% 66.7% 9.5% 52.4% 28.6% 9.5% .0% 33.3% 42.9% 4.8% 19.0%
BAY RADIO..vecnvacnns 101 48 53 17 52 28 3 1 22 45 11 23
csserace cssscsceces|14.0% 14.0% 13.9% 27.9% 33.1% 10.5% 2.1% 1.0% 19.0% 22.3% 6.1% 10.1%
rssecneassessnanaa 100% 47.5% 52.5% 16.8% 51.5% 27.7% 3.0% 1.0% 21.8% 44.6% 10.9% 22.8%
RTKsivvrrnen ceeserecan 73 22 51 2 6 27 16 22 10 28 18 17
feesceracensesaanas .|110.1% 6.4% 13.4% 3.3% 3.8% 10.2% 11.1% 22.9% 8.6% 13.9% 10.1% 7.5%
.............. eaee.| 100% 30.1% 69.9% 2.7% 8.2% 37.0% 21.9% 30.1% 13.7% 38.4% 24.7% 23.3%
SMASH.:teunseasnnnan . 33 22 11 5 10 14 4 0 4 8 12 9
cecereccnrenennan «s| 4.6% 6.4% 2.9% 8.2% 6.4% 5.3% 2.8% .0% 3.4% 4.0% 6.7% 4.0%
ctcesenstcenanasnse| 100% 66.7% 33.3% 15.2% 30.3% 42.4% 12.1% .0% 12.1% 24.2% 36.4% 27.3%
RADIO CALYPSO....... . 61 32 29 1 10 37 10 3 12 16 13 20
................... 8.4% 9.4% 7.6% 1.6% 6.4% 13.9% 6.9% 3.1% 10.3% 7.9% 7.3% 8.8%
“heerereasesennnans 100% 52.5% 47.5% 1.6% 16.4% 60.7% 16.4% 4.9% 19.7% 26.2% 21.3% 32.8%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
{(continued)
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BROADCASTING AUTHORITY -~ MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 ~ 17|18 - 30|31 ~ 50|51 - 65|OVER 65 AB Cl c2 DE
UNIVERSITY RADIO..... 2 1 1 0 1 1 (] 0 0 1 0 1
....... Cetecaannnan .3% -3% .3% .0% -6% -4% .0% .0% .0% -5% .0% .4%
................... 100% 50.0% 50.0% .0% 50.0% 50.0% .0% -0% .0% 50.0% .0% 50.0%
RADJU MAS..evceeevnens 10 5 5 1 3 4 2 0 2 3 2 3
ceesetcsenesseensne 1.4% 1.5% 1.3% 1.6% 1.9% 1.5% 1.4% .0% 1.7% 1.5% 1.1% 1.3%
L PN 100% 50.0% 50.0% 10.0% 30.0% 40.0% 20.0% .0% 20.0% 30.0% 20.0% 30.0%
FM BRONJA...c..0enn . 6 4 2 0 0 3 2 1 2 3 1 0
..... feeaseanareenn .8% 1.2% .5% 0% .0% 1.1% 1.4% 1.0% 1.7% 1.5% .6% .0%
cesetsesteecscanane ] 100% 66.7% 33.3% 0% .0% 50.0% 33.3% 16.7% 33.3% 50.0% 16.7% .0%
CAPITAL RADIO........ 40 18 22 7 20 12 1 0 7 7 11 15
................... 5.5% 5.3% 5.8% 11.5% 12.7% 4.5% 7% .0% 6.0% 3.5% 6.1% 6.6%
ceeseenn tesassescs .] 100% 45.0% 55.0% 17.5% 50.0% 30.0% 2.5% -0% 17.5% 17.5% 27.5% 37.5%
DISCUSSIONS ON
PERSONAL PROBLEMS
NONE...... crereeneean 332 180 152 58 114 100 47 13 78 95 65 924
........ S L 52.6% 39.8% 95.1% 72.6% 37.6% 32.6% 13.5% 67.2% 47.0% 36.3% 41.4%
ceersrcsnnene eseses| 100% 54.2% 45.8% 17.5% 34.3% 30.1% 14.2% 3.9% 23.5% 28.6% 19.6% 28.3%
RADIO MATLTA.....e00s. 58 24 34 1 5 18 19 15 7 11 22 18
ceecssecetavencennn 8.0% 7.0% 8.9% 1.6% 3.2% 6.8% 13.2% 15.6% 6.0% 5.4% 12.3% 7.9%
cecesacaan eeceasasa| 100% 41.4% 58.6% 1.7% 8.6% 31.0% 32.8% 25.9% 12.1% 19.0% 37.9% 31.0%
RADJU PARLAMENT...... 4 2 2 ] 1 2 1 0 1 2 0 1
tersenerenanne PRI .6% .6% .5% 0% 6% .8% 7% .0% 9% 1.0% .0% .4%
sereacassssscrrsees| 100% 50.0% 50.0% 0% 25.0% 50.0% 25.0% .0% 25.0% 50.0% 0% 25.0%
RADIO SUPER l..uvvess 142 70 72 0 15 64 35 28 4 29 46 63
cesserirsseneean ees|19.6% 20.5% 18.8% .0% 9.6% 24.1% 24.3% 29.2% 3.4% 14.4% 25.7% 27.8%
ceesecceananansnnns 100% 49.3% 50.7% .0% 10.6% 45.1% 24.6% 19.7% 2.8% 20.4% 32.4% 44.4%
RADIO 101...venuensss 51 26 25 1 6 28 11 5 9 14 10 18
tesesesissanesnenas| 71.0% 7.6% 6.5% 1.6% 3.8% 10.5% 7.6% 5.2% 7.8% 6.9% 5.6% 7.9%
eroreanans seseranes| 100% 51.0% 49.0% 2.0% 11.8% 54.9% 21.6% 9.8% 17.6% 27.5% 19.6% 35.3%
ISLAND SOUNDsuvssseas 1 0 1 0 1 0 0 0 0 1 0 0
.......... teceanene .13 .0% .3% .0% .6% .0% 0% .0% .0% .5% .0% .0%
Cesrenaea sresvennes| 100% .0% 100% 0% 100% 0% .0% .0% .0% 100% 0% .0%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

= COLUMN PERCENTAGES

(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.3-1: RADIO STATION COMPARISON ON AR SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17}18 - 30|31 - 50|51 - 65|OVER 65 AB Ccl c2 DE
BAY RADIO..sveerovoss 5 1 4 0 3 2 0 0 1 0 1 3
................... .7% .3% 1.0% .0% 1.9% .8% .0% .0% .9% .0% .6% 1.3%
................... 100% 20.0% 80.0% .0% 60.0% 40.0% .0% .0% 20.0% .0% 20.0% 60.0%
RIKevevnuneceonnoansns 122 35 87 1 10 a7 30 34 15 45 33 29
................... 16.9% 10.2% 22.8% 1.6% 6.4% 17.7% 20.8% 35.4% 12.9% 22.3% 18.4% 12.8%
................... 100% 28.7% 71.3% .8% 8.2% 38.5% 24.6% 27.9% 12.3% 36.9% 27.0% 23.8%
RADIO CALYPSO...cv.n. 4 2 2 0 0 3 0 1 0 2 1 1
................... .6% .6% .5% .0% .0% 1.1% .0% 1.0% .0% 1.0% .6% 4%
................... 100% 50.0% 50.0% .0% .0% 75.0% .0% 25.0% .0% 50.0% 25.0% 25.0%
UNIVERSITY RADIO..... 1 1 0 0 0 1 0 0 0 1 0 0
................... .1% .3% .0% .0% .0% .4% .0% .0% .0% .5% .0% .0%
censsenssnens ceeees 100% 100% .0% .0% .0% 100% 0% .0% .0% 100% 0% .0%
RADJU MAS..eevveavens 1 0 1 0 0 0 1 [} 0 1 o] 0
................... <1% .0% .3% .0% .0% .0% .7% .0% .0% .5% .0% .0%
teesseaucanasnsnnns 100% .0% 100% .0% .0% .0% 100% .0% .0% 100% .0% 0%
FM BRONJA. .. .oecaeen . 1 0 1 0 0 1 0 0 0 1 0 0
...... ceesesaaannan .13 .0% .3% .0% .0% .4% .0% .0% .0% .5% .0% .0%
.......... eeeeeesss| 100% .0% 100% .0% .0% 100% .0% .0% .0% 100% .0% .0%
CAPITAL RADIO..evvass 2 1 1 0 2 0 0 0 1 0 1 0
crsescescnnns cesees .3% .33 .3% .0% 1.3% .0% .0% 0% .9% .0% .6% 0%
crtresvecansosssaann 1008 50.0% 50.0% .0% 100% .0% .0% .0% 50.0% .0% 50.0% .0%
SPORT
NONE....eoeeennaan .o 526 204 322 55 125 181 100 65 96 150 120 160
teeeseencosostanans 72.7% 59.6% 84.3% 90.2% 79.6% 68.0% 69.4% 67.7% 82.8% 74.3% 67.0% 70 .5%
teseeseacsccccssres] 100% 38.8% 61.2% 10.5% 23.8% 34.4% 19.0% 12.4% 18.3% 28.5% 22.8% 30.4%
RADIO MALTA....... ees 24 21 3 0 2 7 7 8 3 7 7 7
ctacscmsesessacenns 3.3% 6.1% .8% .0% 1.3% 2.6% 4.9% 8.3% 2.6% 3.5% 3.9% 3.1%
ctecevesssansencana 100% 87.5% 12.5% .03 8.3% 29.2% 29.2% 33.3% 12.5% 29.2% 29.2% 29.2%
RADJU PARLAMENT..... . 3 3 0 1 0 0 2 0 2 0 0 1
ctecseesesssrencons .4% .9% .0% 1.6% .0% .0% 1.4% .0% 1.7% .0% .0% 4%
cesseecsssanaa ceess] 100% 100% .0% 33.3% .0% .0% 66.7% .0% 66.7% .0% .0% 33.3%
RADIO SUPER l....c.0. 86 57 29 1 13 40 22 10 5 16 28 37
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.3~1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30{31 - 50|51 - 65|OVER 65 AB [s3% c2 DE
................... 11.9% 16.7% 7.6% 1.6% 8.3% 15.0% 15.3% 10.4% 4.3% 7.9% 15.6% 16.3%
ceectrtiaeareeceanns 1008 66.3% 33.7% 1.2% 15.1% 46.5% 25.6% 11.6% 5.8% 18.6% 32.6% 43.0%
RADIO 10l......v0vuuna 28 19 9 0 3 18 6 1 5 8 9 6
................... 3.9% 5.6% 2.4% .0% 1.9% 6.8% 4.2% 1.0% 4.3% 4.0% 5.0% 2.6%
................... 100% 67.9% 32.1% -0% 10.7% 64.3% 21.4% 3.6% 17.9% 28.6% 32.1% 21.4%
ISLAND SQUND......o.. 3 2 1 0 1 2 0 0 0 2 1 0
................... .4% .6% .3% -0% .6% -8% 0% .0% .0% 1.0% .6% .0%
................... 100% 66.7% 33.3% .0% 33.3% 66.7% .03 .0% .0% 66.7% 33.3% -0%
BAY RADIO...ccannasee 8 7 1 2 5 1 0 0 2 2 2 2
..... receseresssaaa] 1.1% 2.0% .33 3.3% 3.2% -4% .0% .0% 1.7% 1.0% 1.1% -9%
................... 100% 87.5% 12.5% 25.0% 62.5% 12.5% .0% -0% 25.0% 25.0% 25.0% 25.0%
RTK...... Ceerececanes 27 14 13 0 3 7 5 12 2 12 [ 7
ceessactctteananans 3.7% 4.1% 3.4% .0% 1.9% 2.6% 3.5% 12.5% 1.7% 5.9% 3.4% 3.1%
P I 100% 51.9% 48.1% 0% 11.1% 25.9% 18.5% 44.4% 7.4% 44.4% 22.2% 25.9%
SMASH..... semsesescan 2 2 0 0 1 1 0 0 0 0 2 0
cheeees cresesesene .3% .6% .0% .0% 6% -4% .0% .0% .0% 0% 1.1% .0%
cresesesas tececaans 100% 100% .0% -0% 50.0% 50.0% .0% .0% .0% .0% 100% .0%
RADIO CALYPSO..eeva.. 11 8 3 1 2 7 1 4] 1 3 1 6
cretncaneneeenan ees| 1.5% 2.3% - 8% 1.6% 1.3% 2.6% 7% .0% .9% 1.5% .6% 2.6%
feessearersevenean ..| 100% 72.7% 27.3% 9.1% 18.2% 63.6% 9.1% .0% 9.1% 27.3% 9.1% 54.5%
UNIVERSITY RADIO..... 1 1 0 0 0 1 0 0 0 1 0 0
reescascenennen ceee .13 .3% .0% .0% 0% .4% 0% .0% .0% .5% .0% .0%
Crecsteserecsananan 100% 100% .0% .0% 0% 100% 0% .0% .0% 100% .0% .0%
RADJU MAS..... cvasane 1 0 1 0 0 0 1 0 0 1 0 0
Pecesrasetetavnaonn -1% -0% .3% -0% .0% .0% 7% 0% .0% .5% .0% .0%
ceererancsennen aee.| 100% -0% 100% -0% 0% .0% 100% .0% .0% 100% 0% .0%
CAPITAL RADIO....ec.. 4 4 0 1 2 1 0 0 0 0 3 1
cersseacseneen caeen .6% 1.2% .0% 1.6% 1.3% .4% .0% .0% .0% .0% 1.7% -4%
ctecrencsacsonnennn 100% 100% .0% 25.0% 50.0% 25.0% .0% .0% .0% -0% 75.0% 25.0%
MONEY & BUSINESS
NONE..c.oaueeeesnannnae 588 270 318 60 140 210 111 67 103 166 137 182
eseerebeteceenasan 81.2% 78.9% 83.2% 98.4% 89.2% 78.9% 77.1% 69.8% 88.8% 82.2% 76.5% 80.2%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

= COLUMN PERCENTAGES

{continued)
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BROADCASTING AUTHORITY -~ MALTA: MEDIA AUDIT -~ 4TH QUARTER 2001

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50{51 - 65|OVER 65 AB cl c2 DE
.......... cesesseas| 100% 45.9% 54.1% 10.23% 23.8% 35.7% 18.9% 11.4% 17.5% 28.2% 23.3% 31.0%
RADIO MALTA.«vaveacas 17 11 6 0 1 5 5 6 2 5 5 5
................... 2.3% 3.2% 1.6% .03 .6% 1.9% 3.5% 6.3% 1.7% 2.5% 2.8% 2.2%
................... 100% 64.7% 35.3% 0% 5.9% 29.4% 29.4% 35.3% 11.8% 29.4% 29.4% 29.4%
RADJU PARLAMENT...... 1 1 0 o] 0 0 1 ] 1 0 0 0
................... .1% .3% -0% .0% .0% -0% 7% 0% .9% -0% .0% .0%
................... 100% 100% .0% -0% 0% .0% 100% .0% 100% .0% -0% .0%
RADIO SUPER l........ 67 34 33 0 10 31 15 11 3 15 21 28
...... tevecenresnea] 9.3% 9.9% 8.6% 0% 6.4% 11.7% 10.4% 11.5% 2.6% 7.4% 11.7% 12.3%
................... 100% 50.7% 49.3% .0% 14.9% 46.3% 22.4% 16.4% 4.5% 22.4% 31.3% 41.8%
RADIO 101...cnuuuennn 20 11 9 1 2 12 4 1 5 5 6 4
................... 2.8% 3.2% 2.4% 1.6% 1.3% 4.5% 2.8% 1.0% 4.3% 2.5% 3.4% 1.8%
................... 100% 55.0% 45.0% 5.0% 10.0% 60.0% 20.0% 5.0% 25.0% 25.0% 30.0% 20.0%
ISLAND SOUND-....oo.o. 1 4] 1 0 1 0 0 ] 0 1 0 0
................... .1% .0% .3% .0% .6% 0% .0% .0% .0% .5% -0% .0%
................... 100% .0% 100% -0% 100% .0% .0% 0% .0% 100% 0% .0%
RTK..cevnerenn teesene 25 11 14 0 2 5 7 11 2 7 9 7
cttesicrssecansenen 3.5% 3.2% 3.7% -0% 1.3% 1.9% 4.9% 11.5% 1.7% 3.5% 5.0% 3.1%
....... seeessasesss]| 100% 44.0% 56.0% -0% 8.0% 20.0% 28.0% 44.0% 8.0% 28.0% 36.0% 28.0%
RADIO CALYPSO....... . 2 2 0 0 0 2 0 0 0 1 0 1
....... teeecternana .3% 6% .0% .0% 0% .8% 0% 0% .0% .5% .0% -4%
csesstnenas eeseeses]| 100% 100% .0% .0% .0% 100% .0% .0% .0% 50.0% .0% 50.0%
RADJU MAS...ceveesess 2 1 1 0 0 1 1 0 0 2 0 0
cerssiesreannn teaee - 3% .3% .3% .0% .0% 4% .7% .0% .0% 1.0% .0% .0%
ceerrrasencnenen o] 100% 50.0% 50.0% -0% .0% 50.0% 50.0% 0% -0% 100% 0% .0%
CAPITAL RADIO........ 1 1 0 0 1 0 0 0 0 0 1 0
csssecsescncnenae e .1% .3% .0% .0% .6% .0% .0% .0% .0% .0% .6% .0%
cecccecaceavteaany 100% 100% .0% -0% 100% .0% .0% .0% .0% .0% 100% .03
CULTURE
NONE......... eesssnas 489 240 249 60 128 167 91 43 89 145 113 142
ceeeraneen ressescea 67.5% 70.2% 65.2% 98.4% 81.5% 62.8% 63.2% 44.8% 76.7% 71.8% 63.1% 62.6%
ceetieanancas cesess| 100% 49.1% 50.9% 12.3% 26.2% 34.2% 18.6% 8.8% 18.2% 29.7% 23.1% 29.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
ALL WHO LISTEN TO RADIO

BASE =

(continued)
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TABLE 6.3-1:

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17}18 - 30|31 - 50|51 - 65JQOVER 65 AB Ccl c2 DE

RADIO MALTA.......... s 19 19 0 2 12 10 14 3 5 12 18
et 5.2 | 5.6% | 5.0% 0% | 1.3% | 4.5% | 6.9% [14.6% 2.6% | 2.5% | 6.7% | 7.9%
................... 100% [50.0% }50.0% .0% | 5.3% [31.6% [26.33% |36.8% 7.9% [13.2% [31.6% [47.4%
RADJU PARLAMENT...... 1 1 0 0 0 0 1 0 1 0 0 0
................... 1% .3% 0% .0% .0% .0% 7% .0% .9% . 0% .0% .0%
................... 1008 | 100% .08 .0% .0% .0% 100% .0% 100% .08 .08 .0%
RADIO SUPER l........ 84 43 a1 0 12 39 19 14 4 18 25 37
................... 11.6% |12.6% |10.7% .08 | 7.6% |14.7% [13.2% |[14.6% 3.4% | 8.9% [14.0% |16.3%
................... 100% |51.2% |48.8% .0% |14.3% [46.4% [22.6% |16.7% 4.8% |21.4% |29.83% |24.0%
RADIO 101...cuce.... . 36 15 21 0 2 22 7 5 8 10 8 10
................... 5.0 | 4.4% | s5.5% .0% | 1.3% | 8.3% | 4.9% | 5.2% 6.9% [ 5.0% | 4.5% | 4.4%
................... 1008 {41.7% |58.3% .0% | 5.6% |61.1% [19.4% |13.9% |22.2% |27.8% [22.2% [27.8%
ISLAND SOUND......... 2 1 1 0 2 0 0 0 0 2 0 0
...... SR I 14 .3% .3% 0% | 1.3% .08 .0% .0% .08 1.0% .0% .0%
................... 100% |50.0% |50.0% .08 | 100% .0% .0% .0% .0% 1002 .0% .08
BAY RADIO............ 2 1 1 0 2 0 0 0 0 0 1 1
...... U B 19 .3% .38 L0% | 1.3% .0% .0% .0% .0% .0% .6% .43
e reeearareaaaa.. 100% |[50.0% |50.0% .0% | 100% .0% .0% .0% .0% .0% [50.0% |50.0%
RTK..... e 57 14 43 1 4 21 13 18 8 19 16 14
e rerrarieaaaaa.. ool 7.9% | 4.1%  |11.3% 1.6% | 2.5% | 7.9% | 9.0% |18.8% | 6.9% | 9.4% | 8.9% | 6.2%
rreeeenaas eeeeeas 100% [24.6% |75.4% 1.8% | 7.0% [36.8% [22.8% [31.6% |14.0% [33.3% [28.1% [24.6%
RADIO CALYPSO........ 4 2 2 0 0 3 0 1 0 1 1 2
et et .6% 6% .5% .0% 0% | 1.1% .0% 1.0% .0% .5% 6% .9%
...... cvesececaaa..] 1008 |50.0% |50.0% .08 .0% |75.0% .08 |25.0% .0% |25.0% [25.0% |50.0%
RADJU MAS..sueuenn... 1 0 1 0 0 0 1 0 0 1 0 0
Creeieeaaaa. R, 1% .0% .3% .08 .0% .0% 7% .0% .0% .5% .0% .0%
e eeeteaanaa, 100% .0% | 100% .0% .0% .0% | 100% .0% .0% 100% .0% .0%
FM BRONJA.......o..... 6 3 3 0 1 2 2 1 2 1 1 2
e eeiaans .8% .9% .8% .0% .6% .8% | 1.4% 1.08 1.7% .5% .6% .9%
et reeenneaaaas ...| 1008 |[s50.0% |50.0% .0% |16.7% [33.3% [33.3% [16.7% [33.3% |16.7% |16.7% [33.3%
CAPITAL RADIO........ 4 3 1 0 4 0 0 0 1 0 2 1
et eeeraeaeaaaa, .6% .9% .3% .08 | 2.5% .0% .0% .0% .9% .08 | 1.1% .48

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TCTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 -~ 17|18 - 30|31 - 50|51 - 65|0OVER 65 AB Ccl c2 DE
srectansnsesensnans 100% 75.0% 25.0% .0% 100% .0% .0% .0% 25.0% .0% 50.0% 25.0%
HEALTH/BEAUTY/HOME/LA
w
NONE.eeooeesooononanan 455 258 197 59 123 153 79 41 90 129 104 132
................... 62.8% 75.4% 51.6% 96.7% 78.3% 57.5% 54.9% 42.7% 77.6% 63.9% 58.1% 58.1%
................... 1008 56.7% 43.3% 13.0% 27.0% 33.6% 17.4% 9.0% 19.8% 28.4% 22.9% 29.0%
RADIO MALTA...vvvvee- 43 16 27 2 5 12 10 14 4 8 15 16
................... 5.9% 4.7% 7.1% 3.3% 3.2% 4.5% 6.9% 14.6% 3.4% 4.0% 8.4% 7.0%
................... 100% 37.2% 62.8% 4.7% 11.6% 27.9% 23.3% 32.6% 9.3% 18.6% 34.9% 37.2%
RADIO SUPER l.veesess 95 36 59 0 10 45 25 15 3 25 24 43
...... P e e I £ 10.5% 15.4% .0% 6.4% 16.9% 17.4% 15.6% 2.6% 12.4% 13.4% 18.9%
................... 100% 37.9% 62.1% .0% 10.5% 47.4% 26.3% 15.8% 3.2% 26.3% 25.3% 45.3%
RADIO 10l..vevencacan 37 11 26 0 5 18 9 5 7 10 7 13
................... 5.1% 3.2% 6.8% .0% 3.2% 6.8% 6.3% 5.2% 6.0% 5.0% 3.9% 5.7%
cetesecressnsnesn «o 100% 29.7% 70.3% .0% 13.5% 48.6% 24,3% 13.5% 18.9% 27.0% 18.9% 35.1%
ISLAND SOUND..:eecae- 1 0 1 0 1 0 0 0 0 1 0 0
ctsescacsnsecenses .1% .0% -3% .0% .6% .0% .0% .0% .0% .5% .0% .0%
ceserasaseacnesennns 100% .0% 100% .0% 100% .0% .0% .0% .0% 100% .0% .0%
BAY RADIC.caasescccas 1 0 1 0 1 0 0 0 0 0 4] 1
I R 1% .0% .3% .0% .6% .0% .0% .0% .0% .0% .0% .4%
ctescecsenerannsan 100% .0% 100% .0% 100% .0% .0% .0% .0% .0% .0% 100%
RIKieeeenearvonennans 84 17 67 0 9 35 20 20 11 27 25 21
................... 11.6% 5.0% 17.5% .0% 5.7% 13.2% 13.9% 20.8% 9.5% 13.4% 14.0% 9.3%
...... teesesscssvas| 100% 20.2% 79.8% .0% 10.7% 41.7% 23.8% 23.8% 13.1% 32.1% 29.8% 25.0%
SMASH. . veveenensnacan 2 0 2 0 2 0 0 0 1 0 1 0
ceseesaccecnonenns .o .3% .0% .5% .0% 1.3% .0% .0% .0% .9% .0% .6% .08
..... cseccessessess| 100% .0% 100% .0% 100% .0% .0% 0% 50.0% .0% 50.0% .0%
RADIO CALYPSOevssvsse 4 3 1 ] 1] 3 0 1 ] 1 2 1
............. eseans .6% .9% .3% .0% .0% 1.1% .0% 1.0% .0% .5% 1.1% 4%
ceseseessesana evee-| 100% 75.0% 25.0% .0% .0% 75.0% -0% 25.0% .0% 25.0% 50.0% 25.0%
RADJU MAS...cvvereenn 1 0 1 0 0 0 1 (¢} 0 1 0 0
cscacansesasesrsesns .1% .0% .3% .0% .0% .0% 7% .0% .0% .5% .0% .0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 ~ 30|31 - 50|51 - 65|OVER 65 AB c1 c2 ‘DE
cecersencessssesees| 100% .0% 100% .0% 0% 0% 100% .0% .0% 1003 -0% .0%
CAPITAL RADIO........ 1 1 0 0 1 0 0 0 0 0 i 0
cecsetiecrenanaevan .1% .3% .0% .0% -6% .0% .0% .0% .0% .0% .6% .0%
tecsectsscaaranasass| 100% 100% 0% .0% 100% .0% .0% -0% .0% .0% 100% 0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO




TABLE 6.3-2: RADIO STATION COMPARISON

BROADCASTING AUTHORITY -~ MALTA:

MEDIA AUDIT - 4TH QUARTER 2001

ON A SET OF SEVEN PROGRAMME SECTORS

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |{FEMALE |12 - 17|18 - 30|31 - 50)51 - 65|OVER 65| aB c1 c2 DE
TOTAL........... veees]| 724 342 382 61 157 266 144 96 116 202 179 227
RELIGION
NONE.ucseeeunnunnnnnns 471 253 218 57 132 161 81 40 87 131 112 141
................... 65.1% |74.0% |57.1% |93.4% |84.1% |60.5% [56.3% |41.7% |[75.0% |64.9% |62.6% |62.1%
................... 1008 |53.7% [46.3% |12.1% [28.0% [34.23 |17.2% 8.5% |18.5% [27.8% [23.8% [29.9%
RADIO MALTA.......... 29 11 18 0 3 8 9 9 6 4 5 14
................... 4.0% 3.2% 4.7% .0% 1.9% 3.0% 6.3% 9.4% 5.2% 2.0% 2.8% 6.2%
................... 100% }37.9% |62.1% .0% [10.3% [27.6% [31.0% |31.0% |20.7% [13.8% [17.2% |48.3%
RADJU PARLAMENT...... 1 0 1 0 0 1 0 0 0 0 0 1
et tearecaeranaaa, 1% .0% .3% .0% 0% .43 .0% .0% .0% .0% .0% .4%
................... 100% .0% 100% .0% .0% 100% .0% .0% .0% .0% .0% 100%
RADIO SUPER l........ 62 26 36 (i 6 32 16 8 3 12 16 31
........... ceeeea..]| B.6S 7.6% 9.4% .0% 3.8% [12.0% |11.1% 8.3% 2.6% 5.9% 8.9% [13.7%
................... 100% [41.9% |58.1% 0% 9.7% |[51.6% [25.8% [12.9% 4.8% |19.4% |25.8% {50.0%
RADIO 101...0cevunn.. 21 10 11 0 3 11 5 2 6 6 6 3
Creereenaeen. veeee]| 2.9% 2.9% 2.9% .0% 1.9% 4.1% 3.5% 2.1% 5.2% 3.0% 3.4% 1.3%
................... 100% [47.6% |52.4% .08 |14.3% |52.4% |23.8% 9.5% |28.6% [28.6% |28.6% |14.3%
BAY RADIO..... ceveees 2 1 1 0 1 0 0 1 0 0 1 1
................... .33 .3% .3% .0% .6% .0% 0% 1.0% .0% .0% .6% .43
Crerecanaaan ceses..] 100% [50.0% |50.0% .0%  |50.0% .0% .0% [50.0% .0% .0% {50.0% [50.0%
RTK.eunun.. rereraaae 131 38 93 4 10 50 32 35 13 46 37 35
et teeenreeeenneaas 18.1%  [11.1% |24.3% 6.6% 6.4% |18.8% [22.2% |36.5% |11.2% [22.8% [20.7% |15.4%
................... 100% [29.0% |71.0% 3.1% 7-6% [38.2% [24.4% [26.7% 9.9% [35.1% [28.2% [26.7%
SMASH.......... e 1 0 1 0 1 0 0 0 1 0 0 0
Cieeenenaan eeeeees .1% .0% .3% .0% .6% .0% . 0% .0% .9% .0% .0% .0%
e tteeereeeneenan .| 100% .0% 100% .0% 100% .0% .0% .0% 100% . 0% .0% .0%
RADIO CALYPSO........ 3 2 1 0 0 2 0 1 0 1 1 1
creene. Creeeerenaa. 4% .6% . 3% .0% .0% .8% .0% 1.0% .0% .5% .6% .43
Ceeereaeans ceeeea..| 100% [66.7% [33.3% .0% .0% |66.7% .0%  [33.3% .0% |33.3% [33.3% [33.3%
RADJU MAS.....even... 1 0 1 0 0 0 1 0 0 1 0 0
S S T .0% .3% .0% .08 .0% .78 .0% .0% .5% .0% .08
Ceteteeiieeeeaaaaa, 100% .0% 100% .02 .0% .0% 100% .0% .0% 100% .0% .0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT ~ 4TH QUARTER 2001

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 -~ 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Cl c2 DE
FM BRONJA.ceeceveanns 1 0 1 0 0 1 0 0 0 1 0 0
................... .18 .0% .33 .0% .0% .43 .0% .0% .0% 5% .0% .0%
................... 100% -0% 100% .0% 0% 100% .0% .0% .0% 100% .0% .0%
CAPITAL RADIO...evu.- 1 1 0 0 1 0 0 0 0 0 1 0
................... .1% .33 .0% .0% .6% .0% .0% .0% .0% -0% .6% .0%
....... ceascseeneas| 100% 100% .0% .0% 100% .0% -0% .0% -0% .0% 100% 0%
NOVELS & PLAYS
NONE........ ceeecvoas 490 260 230 59 133 169 88 41 92 143 110 145
................... 67.7% 76.0% 60.2% 96.7% 84.7% 63.5% 61.1% 42.7% 79.3% 70.8% 61.5% 63.9%
ceesticctcsnananans 100% 53.1% 46.9% 12.0% 27.1% 34.5% 18.0% 8.4% 18.8% 29.2% 22.4% 29.6%
RADIQ MALTA...ov00c.- 57 18 39 0 4 19 18 16 5 11 23 18
R TR R ceennn 7.9% 5.3% 10.2% .0% 2.5% 7.1% 12.5% 16.7% 4.3% 5.4% 12.8% 7.9%
ceeeseicanacesanena 100% 31.6% 68.4% .0% 7.0% 33.3% 31.6% 28.1% 8.8% 19.3% 40.4% 31.6%
RADJU PARLAMENT...... 4 2 2 0 1 2 1 0 1 2 0 1
...... ceceeeensenen .6% .6% .5% .0% .6% -8% -7% .0% .9% 1.0% .0% .4%
ceesscesennsnave «s-| 100% 50.0% 50.0% .0% 25.0% 50.0% 25.0% .0% 25.0% 50.0% .0% 25.0%
RADIO SUPER l........ 92 39 53 1 11 45 20 15 4 20 27 41
cecaccas teeseeraena|12.7% 11.4% 13.9% 1.6% 7.0% 16.9% 13.9% 15.6% 3.4% 9.9% 15.1% 18.1%
setesctescsacnnnannse 100% 42.4% 57.6% 1.1% 12.0% 48.9% 21.7% 16.3% 4.3% 21.7% 29.3% 44.6%
RADIO 10l...icvvunanns 22 8 14 0 2 12 6 2 7 6 3 6
cesetnnanrnnaansnon 3.0% 2.3% 3.7% .0% 1.3% 4.5% 4.2% 2.1% 6.0% 3.0% 1.7% 2.6%
..... ceececesanceas]| 100% 36.4% 63.6% .0% 9.1% 54.5% 27.3% 9.1% 31.8% 27.3% 13.6% 27.3%
BAY RADIO...evevaesnss 3 1 2 1 1 1 0 0 0 1 [ 2
crareses creveennenn .43 .3% .5% 1.6% .6% .43 .0% .0% .0% .5% .0% .9%
cecenscenen ceesesss| 100% 33.3% 66.7% 33.3% 33.3% 33.3% .0% 0% .0% 33.3% .0% 66.7%
RIK.eeeoreianaans feees 49 11 38 0 3 15 10 21 6 16 14 13
cesessecsescccnrane 6.8% 3.2% 9.9% .0% 1.9% 5.6% 6.9% 21.9% 5.2% 7.9% 7.8% 5.7%
cesecresscnasaansan 100% 22.4% 77.6% .0% 6.1% 30.6% 20.4% 42.9% 12.2% 32.7% 28.6% 26.5%
RADIO CALYPSO..... “ee 4 2 2 0 0 3 0 1 0 2 1 1
cesesteccnessenrsonan .6% .6% -5% 0% .08 1.1% .0% 1.0% .0% 1.0% .6% . 4%
..... cesssssccs-aes]| 100% 50.0% 50.0% .0% .0% 75.0% .0% 25.0% .0% 50.0% 25.0% 25.0%
RADJU MAS........ S 1 [¢] 1 0 0 0 1 0 0 1 0 0
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
-~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|0OVER 65 AB Cl c2 DE
................... .1% . 0% .3% .08 .0% .08 7% .0% .0% .5% .0% .0%
................... 100% .0% 100% .0% .0% .0% 100% .0% .08 100% .0% .0%
CAPITAL RADIO........ 2 1 1 0 2 0 0 0 1 0 1 0
................... .3% .3% .3% 0% 1.3% .0% .0% .0% .93 .0% .6% .0%
................... 100% |50.0% |50.0% .0% 100% .0% .0% .0%  [50.0% .08 |[50.0% .0%
CHILDREN'S PROGRAMMES
NONE. . vurrenneananen 635 306 329 59 145 227 121 83 108 181 155 191
................... 87 7% |89.5% [86.1% [96.7% |92.4% [85.3% |84.0% |86.5% [93.1% [89.6% [86.6% [84.1%
e 100% |48.2% |51.8% | 9.3% |22.8% [35.7% [19.1% |13.1% |17.0% |28.5% |24.4% [30.1%
RADIO MALTA....cueu... 4 3 1 0 0 2 2 0 0 1 2 1
................... .6% .9% .3% .0% .0% .8% 1.4% .0% .0% .5% 1.1% 4%
................... 1008 [75.0% |25.0% .0% .0% |50.0% |50.0% .0% .0% |25.0% |50.0% [25.0%
RADIO SUPER l........ 51 21 30 0 6 24 14 7 2 9 13 27
................... 7.0% 6.1% 7.9% .08 | 3.8% | 9.0% 9.7% 7.3% 1.7% 4.5% 7.3%  |11.9%
................... 100% |41.2% |[58.8% .0% [11.8% |47.1% |27.5% |13.7% 3.9% |17.6% |25.5% |52.9%
RADIO 101.ucvuvrncnn. 10 ) 6 0 2 6 2 0 3 3 2 2
S, e 1.4% 1.2% 1.6% .08 1.3% | 2.3% 1.4% .0% 2.6% 1.5% 1.1% .9%
e ceens ...| 1008 |40.0% |60.0% .0% |20.0% [60.0% [20.0% .0% [30.0% |30.0% |20.0% |20.0%
RTK: eeennennnenns cene 20 6 14 2 2 6 4 6 2 6 6 6
e eriereanaas ..] 2.8% 1.8% 3.7% | 3.3% 1.3% | 2.3% 2.8% 6.3% 1.7% 3.0% 3.4% | 2.6
e eeaeeaaas ....] 100% |30.0% |70.0% |10.0% [10.0% |30.0% [20.0% [30.0% |10.0% |30.0% |30.0% |30.0%
SMASH....... Ceeeeens 1 0 1 0 1 0 0 0 1 0 0 0
Ceereanans cereean .1% .0% .3% .0% .6% .0% .0% .0% .9% .0% .08 .0%
ceeean eeieraaea. 1008 .08 100% .03 | 100% .0% .0% .0% 100% .0% .0% .0%
RADIO CALYPSO........ 1 1 0 0 0 1 0 0 0 1 0 0
rereaaen. U BT .3% .0% .0% .08 .4% .0% .0% .0% .5% .0% .0%
e, Ceeeeenees 100% 100% .0% .0% .0% 1008 .0% .0% .0% 100% .0% .0%
RADJU MAS...cvenennn. 1 0 1 0 0 0 1 0 0 1 0 0
et ieneaeeaeaaan .18 .0% .3% .0% .0% .08 .7% .0% .0% .5% .0% .0%
Creereneineaas veee.| 100% .0% 100% .0% .0% .0% 100% .0% .08 100% . 0% .0%
CAPITAL RADIO........ 1 1 0 0 1 0 0 0 0 0 1 0
................... .18 .3% .0% .0% .6% .0% .0% .0% .0% .0% . 6% .0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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TABLE 6.3-2: RADIO STATION COMPARISON

BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - 4TH QUARTER 2001

ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 1718 - 30|31 ~ 50|51 - 65|OVER 65 AB Ccl cz2 DE
................... 100% 100% .0% .0% 100% .0% .0% .0% .0% .0% 100% -0%
WOMEN'S PROGRAMMES
NONE...o.vovenans cees 511 296 215 60 130 176 88 57 94 147 121 149
................... 70.6% 86.5% 56.3% 98.4% 82.8% 66.2% 61.1% 59.4% 81.0% 72.8% 67.6% 65.6%
................... 100% 57.9% 42.1% 11.7% 25.4% 34.4% 17.2% 11.2% 18.4% 28.8% 23.7% 29.2%
RADIO MALTA....ceeeeen 29 3 26 1 4 5 13 6 1 6 10 12
................... 4.0% .9% 6.8% 1.6% 2.5% 1.9% 9.0% 6.3% -9% 3.0% 5.6% 5.3%
................... 100% 10.3% 89.7% 3.4% 13.8% 17.2% 44.8% 20.7% 3.4% 20.7% 34.5% 41.4%
RADJU PARLAMENT...... 1 0 1 0 0 1 0 4] 0 4] 0 1
ctssecansensesasens .1% .0% .3% .0% .0% -4% .0% .0% .0% .0% .0% -4%
................... 100% .0% 100% .0% .0% 100% .0% .0% -0% .0% .0% . 100%
RADIO SUPER 1l........ 77 24 53 0 9 36 20 12 1 17 21 38
.............. ve.-.110.6% 7.0% 13.9% .0% 5.7% 13.5% 13.9% 12.5% .9% 8.4% 11.7% 16.7%
................... 100% 31.2% 68.8% .0% 11.7% 46.8% 26.0% 15.6% 1.3% 22.1% 27.3% 49.4%
RADIO 101........ PR 25 6 19 0 2 13 7 3 6 6 6 7
cecesacetsesececnnn 3.5% 1.8% 5.0% .0% 1.3% 4.9% 4.9% 3.1% 5.2% 3.0% 3.4% 3.1%
................... 100% 24.0% 76.0% .0% 8.0% 52.0% 28.0% 12.0% 24.0% 24.0% 24.0% 28.0%
BAY RADIO..ccsvsesans 2 0 2 0 2 0 [ 0 0 0 1 1
....... cecvevecnsan .3% .0% -5% .0% 1.3% .0% .0% .0% .0% .0% .6% 4%
cecrrrerseseccans «.| 100% .0% 100% .0% 100% .0% .0% .0% .0% .0% 50.0% 50.0%
RIK.tveeeeevonsnnnene 69 10 59 0 6 32 14 17 12 23 17 17
.......... cesescses| 9.5% 2.9% 15.4% .0% 3.8% 12.0% 9.7% 17.7% 10.3% 11.4% 9.5% 7.5%
PR T 100% 14.5% 85.5% .0% 8.7% 46.4% 20.3% 24.6% 17.4% 33.3% 24.6% 24.6%
SMASH. .. eveeenonnnnes 2 1 1 0 1 0 1 1] 1 0 0 1
cecesracnsesesennan B .3% .3% .33 .0% .6% .0% .7% .0% .9% .0% 0% 4%
..... eessencasnassn| 100% 50.0% 50.0% .0% 50.0% .0% 50.0% .0% 50.0% .0% .0% 50.0%
RADIO CALYPSO........ 3 1 2 0 0 2 0 1 [ 1 1 1
tesesemeanaa cesoaen .43 .3% .5% .0% 0% .8% .0% 1.0% .0% .5% .6% .4%
Cetescssesnsevsense 100% 33.3% 66.7% .0% .0% 66.7% .0% 33.3% .0% 33.3% 33.3% 33.3%
RADJU MAS...evcvevsas 1 0 1 0 o 0 1 0 0 1 0 0
“ecenenaan ceseesans .1% .0% .3% .0% .0% .0% 7% .0% .0% .5% .0% .0%
Seecrcaintcnsenacsns 100% .0% 100% .0% .0% .0% 100% .0% .0% 100% .0% .0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS

- BY AGE, GENDER AND

SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 ~ 30}31 - 50|51 - 65|OVER 65 AB Cl c2 DE
FM BRONJA. v veeoooses 1 0 1 0 0 1 [ 0 0 1 0 0
...... eassaceacansss .1% 0% .3% .0% .0% .4% .0% .0% .0% .5% .0% .0%
................... 100% .0% 100% .0% .0% 100% .0% .0% .0% 100% .0% 0%
CAPITAL RADIO........ 3 1 2 0 3 0 0 0 1 0 2 0
................... .4% .3% .5% .0% 1.9% .0% .0% .0% .9% .0% 1.1% -0%
...... ceeceavesssas| 1(0% 33.3% 66.7% .0% 100% -0% .0% .0% 33.3% .0% 66.7% .0%
LOCAL NEWS
NONE..oueeeveevoconsns 188 80 108 37 60 59 22 10 41 53 35 59
................... 26.0% 23.4% 28.3% 60.7% 38.2% 22.2% 15.3% 10.4% 35.3% 26.2% 19.6% 26.0%
ctecceceresiananrnn 100% 42.6% 57.4% 19.7% 31.9% 31.4% 11.7% 5.3% 21.8% 28.2% 18.6% 31.4%
RADIO MALTA. cvecneaee 79 38 41 1 6 23 26 23 13 21 23 22
sestereasacesesennns 10.9% 11.1% 10.7% 1.6% 3.8% 8.6% 18.1% 24.0% 11.2% 10.4% 12.8% 9.7%
................... 100% 48.1% 51.9% 1.3% 7.6% 29.1% 32.9% 29.1% 16.5% 26.6% 29.1% 27.8%
RADJU PARLAMENT...... 12 7 5 3 3 4 2 0 2 1 3 6
........... ceceseesl 1.7% 2.0% 1.3% 4.9% 1.9% 1.5% 1.4% .0% 1.7% .5% 1.7% 2.6%
tescecanan sseresens 100% 58.3% 41.7% 25.0% 25.0% 33.3% 16.7% .0% 16.7% 8.3% 25.0% 50.0%
RADIO SUPER l...... . 167 87 80 3 20 77 39 28 6 34 57 70
..... cecescesnsanss|23.1% 25.4% 20.9% 4.9% 12.7% 28.9% 27.1% 29.2% 5.2% 16.8% 31.8% 30.8%
Teeavessesnsesens «.| 100% 52.1% 47.9% 1.8% 12.0% 46.1% 23.4% 16.8% 3.6% 20.4% 34.1% 41.9%
RADIO 101l...evevvvnne 85 45 40 2 14 38 24 7 17 22 17 29
I .. ]11.7% 13.2% 10.5% 3.3% 8.9% 14.3% 16.7% 7.3% 14.7% 10.9% 9.5% 12.8%
etrecsteencroaans .. 100% 52.9% 47.1% 2.4% 16.5% 44.7% 28.2% 8.2% 20.0% 25.9% 20.0% 34.1%
ISLAND SOUND....... .o 11 4 7 0 8 2 1 0 4 3 1 3
cecceccenen cesneana 1.5% 1.2% 1.8% .0% 5.1% .8% .7% .0% 3.4% 1.5% .6% 1.3%
secssetccnesienense 100% 36.4% 63.6% .0% 72.7% 18.2% 9.1% .0% 36.4% 27.3% 9.1% 27.3%
BAY RADIO...cveencasne 40 20 20 9 22 9 0 0 10 17 4 9
teseeserscerasncnan 5.5% 5.8% 5.2% 14.8% 14.0% 3.4% .0% .0% 8.6% 8.4% 2.2% 4.0%
cececasnsamcaca eaae] 100% 50.0% 50.0% 22.5% 55.0% 22.5% .0% .0% 25.0% 42.5% 10.0% 22.5%
RTK..... cseceseansane 92 34 58 2 [ 32 25 27 16 35 23 18
cersacannransa eeesa|12.7% 9.9% 15.2% 3.3% 3.8% 12.0% 17.4% 28.1% 13.8% 17.3% 12.8% 7.9%
ceccsecaan esesaseee 100% 37.0% 63.0% 2.2% 6.5% 34.8% 27.2% 29,3% 17.4% 38.0% 25.0% 19.6%
SMASH..w.ocvaucrenren 8 4 4 0 4 3 1 0 1 1 4 2
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT ~ 4TH QUARTER 2001

ThRBLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONCMIC GROUP
MALE FEMALE |12 ~ 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Ccl c2 DE
................... 1.1% 1.2% 1.0% .0% 2.5% 1.1% .73 .0% 9% .5% 2.2% .9%
................... 100% 50.0% 50.0% .0% 50.0% 37.5% 12.5% .0% 12.5% 12.5% 50.0% 25.0%
RADIO CALYPSO...ovon-. 22 11 11 1 4 13 3 1 3 10 4 5
................... 3.0% 3.2% 2.9% 1.6% 2.5% 4.9% 2.1% 1.0% 2.6% 5.0% 2.2% 2.2%
................... 100% 50.0% 50.0% 4.5% 18.2% 59.1% 13.6% 4.5% 13.6% 45.5% 18.2% 22.7%
UNIVERSITY RADIO..... 1 1 0 0 0 1 0 0 0 1 0 0
reerecsescacnoanoe .1% .3% .0% .0% .0% .4% .0% .0% 0% .5% .0% .0%
................. ..| 100% 100% .0% .0% .0% 100% -0% .0% -0% 100% 0% .0%
RADJU MAS...ceeeccess 3 1 2 0 1 1 1 0 1 1 1 0
................... -4% .3% .5% .0% -6% .43 .7% .0% -9% .5% .6% .0%
................... 100% 33.3% 66.7% 0% 33.3% 33.3% 33.3% .0% 33.3% 33.3% 33.3% .0%
CAPITAL RADIOQ......-. 16 10 6 3 9 4 0 0 2 3 7 4
...... taceesccvenss| 2.2% 2.9% 1.6% 4.9% 5.7% 1.5% .0% .0% 1.7% 1.5% 3.9% 1.8%
................... 100% 62.5% 37.5% 18.8% 56.3% 25.0% .0% .0% 12.5% 18.8% 43.8% 25.0%
FOREIGN NEWS
NONE....cesoeoancannn 198 84 114 39 64 66 20 9 44 61 36 57
................... 27.3% 24.6% 29.8% 63.9% 40.8% 24.8% 13.9% 9.4% 37.9% 30.2% 20.1% 25.1%
cecscanerssecananns 100% 42.4% 57.6% 19.7% 32.3% 33.3% 10.1% 4.5% 22.2% 30.8% 18.2% 28.8%
RADIO MALTA.cveecanss 75 37 38 1 6 20 25 23 12 17 24 22
cesscanaaes eeasases]|10.4% 10.8% 9.9% 1.6% 3.8% 7.5% 17.4% 24.0% 10.3% 8.4% 13.4% 9.7%
fhdeecanransnsasens 100% |{49.3% |50.7% 1.3% 8.0% [26.7% |33.3% 30.7% |16.0% [22.7% [32.0% [29.3%
RADJU PARLAMENT...... 12 7 5 3 3 4 2 0 2 1 3 6
ctertcanannsneans .ol 1.7% 2.0% 1.3% 4.9% 1.9% 1.5% 1.4% .0% 1.7% .5% 1.7% 2.6%
csecscecrrencennen .| 100% 58.3% 41.7% 25.0% 25.0% 33.3% 16.7% .0% 16.7% 8.3% 25.0% 50.0%
RADIO SUPER l.ccausas 165 83 82 3 19 74 40 29 5 35 54 71
crscnae ceesverreene 22.8% 24.3% 21.5% 4.9% 12.1% 27.8% 27.8% 30.2% 4.3% 17.3% 30.2% 31.3%
teessanes ceseccaen 100% 50.3% 49.7% 1.8% 11.5% 44,8% 24.2% 17.6% 3.0% 21.2% 32.7% 43.0%
RADIO 101.......... .. 87 46 41 2 14 37 27 7 18 23 17 29
csecesarsecanena v ]12.0% 13.5% 10.7% 3.3% 8.9% 13.9% 18.8% 7.3% 15.5% 11.4% 9.5% 12.8%
cesetsearensansnans 100% [52.9% |47.1% 2.3% [16.1% |42.5% |31.0% 8.0% |20.7% |26.4% 19.5% |33.3%
ISLAND SOUND......... 10 4 6 0 7 2 1 0 3 3 1 3
ctserrascecncaacans 1.4% 1.2% 1.6% .0% 4.5% .8% .7% .0% 2.6% 1.5% .6% 1.3%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO~ECONOMIC GROUP
MALE FEMALE |12 - 17|18 ~ 30|31 - 50|51 - 65|OVER 65 AB Cc1l c2 DE

................... 100% 40.0% 60.0% .0% 70.0% 20.0% 10.0% .0% 30.0% 30.0% 10.0% 30.0%
BAY RADIO.ceeeeecalse 38 18 20 8 21 9 0 0 11 14 4 9

................... 5.2% 5.3% 5.2% 13.1% 13.4% 3.4% .0% .0% 9.5% 6.9% 2.2% 4.0%

................... 100% 47.4% 52.6% 21.1% 55.3% 23.7% .0% .0% 28.9% 36.8% 10.5% 23.7%
RIKeeeunoeeooanonnmes 20 35 55 2 6 31 24 27 15 34 23 18

................... 12.4% 10.2% 14.4% 3.3% 3.8% 11.7% 16.7% 28.1% 12.9% 16.8% 12.8% 7.9%

................... 100% 38.9% |61.1% 2.2% 6.7% 34.4% 26.7% 30.0% 16.7% 37.8% 25.6% 20.0%
SMASH.. .. eeaannnan 9 5 4 0 4 4 1 0 1 1 4 3

................... 1.2% 1.5% 1.0% .0% 2.5% 1.5% .7% -0% .9% .5% 2.2% 1.3%

................... 100% 55.6% 44.4% .0% 44.4% 44.4% 11.1% .0% 11.1% 11.1% 44.4% 33.3%
RADIO CALYPSO..evevaen 20 11 9 0 3 13 3 1 2 8 5 5

................... 2.8% 3.2% 2.4% .0% 1.9% 4.9% 2.1% 1.0% 1.7% 4.0% 2.8% 2.2%

................... 100% 55.0% 45.0% .0% 15.0% 65.0% 15.0% 5.0% 10.0% 40.0% 25.0% 25.0%
UNIVERSITY RADIO..... 1 1 0 0 0 1 0 0 0 1 0 0

...... teesvesnannns .1% .3% .0% .0% .0% .4% .0% -0% .0% .5% .0% .0%

cessarsenes eesevesa] 100% 100% .0% .0% .0% 100% .0% .0% .0% 100% .0% .0%
RADJU MAS.cieveevacse 3 1 2 0 1 1 1 0 1 1 1 [

ettt ecansccnnase cee .4% .3% .5% .0% .6% .4% -7% .0% .9% .5% .6% .0%

feseseccnrncan es-e.| 100% 33.3% 66.7% .0% 33.3% 33.3% 33.3% 0% 33.3% 33.3% 33.3% 0%
CAPITAL RADIOQ....v... 16 10 6 3 9 4 0 0 2 3 7 4

..... cessecnsvancese| 2.2% 2.9% 1.6% 4.9% 5.7% 1.5% .0% .0% 1.7% 1.5% 3.9% 1.8%

cesartecsccsenccnans 100% 62.5% 37.5% 18.8% 56.3% 25.0% .0% .0% 12.5% 18.8% 43.8% 25.0%
CURRENT

AFFAIRS/ANALYSIS

PROGRAMMES
NONE..ev.eauwann cenees 423 183 240 53 114 138 72 46 78 118 99 128

cerceccsrsrseannencs 58.4% 53.5% 62.8% 86.9% 72.6% 51.9% 50.0% 47.9% 67.2% 58.4% 55.3% 56.4%

“ecccscesacnnnesnas 100% 43.3% 56.7% 12.5% 27.0% 32.6% 17.0% 10.9% 18.4% 27.9% 23.4% 30.3%
RADIO MALTA..0vsesses 44 26 18 1 4 17 12 10 4 11 16 13

cerecen cesssssseves]| 6.1% 7.6% 4.7% 1.6% 2.5% 6.4% 8.3% 10.4% 3.4% 5.4% 8.9% 5.7%

teecseansnnassascan 100% 59.1% 40.9% 2.3% 9.1% 38.6% 27.3% 22.7% 9.1% 25.0% 36.4% 29.5%
RADJU PARLAMENT...... 1 1 0 0 0 1 0 0 0 1 0 0

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - 4TH.QUARTER 2001

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 ~ 17{18 - 30|31 - 50|51 - 65]|OVER 65 AB Ccl c2 DE

................... .1% .3% .0% .0% .0% -4% .0% .0% -0% -.5% .0% .0%
................... 100% 100% 0% .0% .0% 100% .0% .0% 0% 100% .0% .0%
RADIO SUPER leceecses 114 69 45 1 13 54 27 19 4 24 39 47
................... 15.7% 20.2% 11.8% 1.6% 8.3% 20.3% 18.8% 19.8% 3.4% 11.9% 21.8% 20.7%
................... 100% 60.5% 39.5% -9% 11.4% 47.4% 23.7% 16.7% 3.5% 21.1% 34.2% 41.2%
RADIO 10l.....0.0000.- 60 28 32 2 9 27 18 4 14 17 10 19
................... 8.3% 8.2% 8.4% 3.3% 5.7% 10.2% 12.5% 4.2% 12.1% 8.4% 5.6% 8.4%
................... 100% 46.7% 53.3% 3.3% 15.0% 45.0% 30.0% 6.7% 23.3% 28.3% 16.7% 31.7%
ISLAND SOUND......... 1 1 0 0 0 0 1 0 1 0 0 0
................... .1% -3% 0% -0% .0% 0% 7% .0% .9% -0% 0% .0%
................... 100% 100% -0% -0% .0% .0% 100% .0% 100% .0% 0% .0%
BAY RADIO..ceienceasn 9 4 5 1 4 4 0 0 2 1 0 6
................... 1.2% 1.2% 1.3% 1.6% 2.5% 1.5% -0% .0% 1.7% .5% .0% 2.6%
................... 100% 44.4% 55.6% 11.1% 44.4% 44.4% -0% .0% 22.2% 11.1% .0% 66.7%
RTK..iuvavnn. tescesane 56 20 36 2 5 21 11 17 10 24 12 10
tecssateasecsrnanan 7.7% 5.8% 9.4% 3.3% 3.2% 7.9% 7.6% 17.7% 8.6% 11.9% 6.7% 4.4%
fetttcrctensacnnan .1 100% 35.7% 64.3% 3.6% 8.9% 37.5% 19.6% 30.4% 17.9% 42.9% 21.4% 17.9%
SMASH:..c.oveeeeenanns 2 1 1 0 2 0 0 [ 0 1 0 1
chetatecescacancnna .3% .3% .3% .0% 1.3% .0% .0% .0% .0% -5% .0% 4%
vesersiestanivenann 100% 50.0% 50.0% .0% 100% .0% .0% .0% .0% 50.0% .0% 50.0%
RADIO CALYPSO...0uue- 8 5 3 0 2 4 2 0 2 3 0 3
........ cseversseea| 1.1% 1.5% .B% .0% 1.3% 1.5% 1.4% .0% 1.7% 1.5% .0% 1.3%
cevsrasaccann seesse| 100% 62.5% 37.5% .0% 25.0% 50.0% 25.0% .0% 25.0% 37.5% .0% 37.5%
RADJU MAS..... tesrene 1 0 1 0 0 0 1 0 0 1 0 0
cecssasecncnsnas vee .1% .0% -3% .0% .0% .0% 7% .0% .0% .5% .0% .0%
cecicsceccesesaannn 100% .0% 100% .0% 0% .0% 100% .0% .0% 100% .0% 0%
CAPITAL RADIO........ 5 4 1 i 4 0 0 0 1 1 3 0
teeetseevncsosnsancne +7% 1.2% .3% 1.6% 2.5% .0% .0% -0% .9% .5% 1.7% -0%
teedetcsaveosarenne 100% 80.0% 20.0% 20.0% 80.0% 0% .0% .03 20.0% 20.0% 60.0% .0%

FIRST ROW OF PERCENTAGES

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO




BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.4: OVERALL PREFERENCE FOR BEST RADIO STATION
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCX0-ECONOMIC GROUP

MALE FEMALE |12 - 1718 ~ 30|31 - 50|51 -~ 65|OVER 65 AB cl c2 DE

TOTAL..ovunenvanenssn 724 342 382 61 157 266 144 96 116 202 179 227
NONE.....ccneveeeannn 10 2 8 2 1 1 6 0 4 1 1 4
................... 1.4% .6% 2.1% 3.3% -6% .4% 4.2% .0% 3.4% .5% -6% 1.8%
................... 100% 20.0% 80.0% 20.0% 10.0% 10.0% 60.0% .0% 40.0% 10.0% 10.0% 40.0%
RADIO MALTA...e.veean 70 34 36 0 5 17 27 21 15 17 18 20
................... 9.7% 9.9% 9.4% -0% 3.2% 6.4% 18.8% 21.9% 12.9% 8.4% 10.1% 8.8%
................... 100% 48.6% 51.4% 0% 7.1% 24.3% 38.6% 30.0% 21.4% 24.3% 25.7% 28.6%
RADJU PARLAMENT...... 41 27 14 15 11 13 2 0 8 9 8 16
................... 5.7% 7.9% 3.7% 24.6% 7.0% 4.9% 1.4% -0% 6.9% 4.5% 4.5% 7.0%
................... 100% 65.9% 34.1% 36.6% 26.8% 31.7% 4.9% -0% 19.5% 22.0% 19.5% 39.0%
SUPER liciueunnecnnans 170 85 85 4 20 79 38 29 7 33 55 75
...... S P 1 24.9% 22.3% 6.6% 12.7% 29.7% 26.4% 30.2% 6.0% 16.3% 30.7% 33.0%
................... 100% 50.0% 50.0% 2.4% 11.8% 46.5% 22.4% 17.1% 4.1% 19.4% 32.4% 44.1%
RADIO 10l.vcecnuannas 79 41 38 2 11 36 23 7 15 21 18 25
...... cereeeeesnass|10.9% 12.0% 9.9% 3.3% 7.0% 13.5% 16.0% 7.3% 12.9% 10.4% 10.1% 11.0%
ceecsteseteccacanna 100% 51.9% 48.1% 2.5% 13.9% 45.6% 29.1% 8.9% 19.0% 26.6% 22.8% 31.6%
ISLAND SOUND.eeuuenns 19 7 12 2 11 4 2 0 6 8 1 4
“tseanecsccacennnnn 2.6% 2.0% 3.1% 3.3% 7.0% 1.5% 1.4% .0% 5.2% 4.0% .6% 1.8%
................... 100% 36.8% 63.2% 10.5% 57.9% 21.1% 10.5% . 0% 31.6% 42.1% 5.3% 21.1%
BAY RADIO..ccvvvennae 92 45 47 18 53 19 2 0 23 40 9 20
ceesssetarenacann «e|12.7% 13.2% 12.3% 29.5% 33.8% | 7.1% 1.4% .0% 19.8% 19.8% 5.0% 8.8%
cressienacertesnnans 100% 48.9% 51.1% 19.6% 57.6% 20.7% 2.2% -0% 25.0% 43.5% 9.8% 21.7%
RIKeoionansoaenn T 132 46 86 4 7 49 35 37 19 47 39 27
................... 18.2% 13.5% 22.5% 6.6% 4.5% 18.4% 24.3% 38.5% 16.4% 23.3% 21.8% 11.9%
ccecintaacnn cecenense 100% 34.8% 65.2% 3.0% 5.3% 37.1% 26.5% 28.0% 14.4% 35.6% 29.5% 20.5%
SMASH:. eteevvnvenanans 20 i1 9 5 7 7 1 0 2 5 7 6
................... 2.8% 3.2% 2.4% 8.2% 4.5% 2.6% -7% . 0% 1.7% 2.5% 3.9% 2.6%
ceeeveneena tecesens 100% 55.0% 45.0% 25.0% 35.0% 35.0% 5.0% .0% 10.0% 25.0% 35.0% 30.0%
RADIO CALYPSO....-... 39 19 20 1 7 23 6 2 9 10 7 13
fPecesenienateaasann 5.4% 5.6% 5.2% 1.6% 4.5% 8.6% 4.2% 2.1% 7.8% 5.0% 3.9% 5.7%
feettcenrtcsenaasnn 100% 48.7% 51.3% 2.6% 17.9% 59.0% 15.4% 5.1% 23.1% 25.6% 17.9% 33.3%

FIRST ROW OF PERCENTAGES =
SECOND ROW OF PERCENTAGES =

BASE

COLUMN PERCENTAGES
ROW PERCENTAGES
= ALL

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.4:

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

OVERALL PREFERENCE FOR BEST RADIO STATION

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17|18 - 30|31 ~ 50|51 - 65|OVER 65 AB Ccl c2 DE

UNIVERSITY RADIO..... 1 1 0 0 0 1 0 0 0 1 0 0
L N -1% 3% -0% -0% .0% .4% .0% .0% -0% .5% -0% .0%
tececesnassssssscss| 100% 100% .0% -0% .0% 100% .0% -0% 0% 100% .0% .0%
RADJU MAS.v.veenseens 9 3 6 0 3 5 1 0 1 1 3 4
Ceeecnanann ceesessef '1.2% -9% 1.6% -0% 1.9% 1.9% 7% -0% -9% -5% 1.7% 1.8%
chisceccecarssevass| 100% 33.3% 66.7% -0% 33.3% 55.6% 11.1% .0% 11.1% 11.1% 33.3% 44.4%
FM BRONJA..... sesease 4 3 1 0 0 3 1 0 1 2 1 0
ettt .6% -9% -3% .0% .0% 1.1% 7% .0% -9% 1.0% -6% .0%
cesrencasaccessneas| 100% 75.0% 25.0% -0% .0% 75.0% 25.0% .0% 25.0% 50.0% 25.0% .0%
CAPITAL RADIO...eous. 38 18 20 8 21 9 0 0 6 7 12 13
cestrnsecicaaaaesss| 5.2% 5.3% 5.2% 13.1% 13.4% 3.4% .0% -0% 5.2% 3.5% 6.7% 5.7%
cetsssiiaccereeesss| 100% 47.4% 52.6% 21.1% 55.3% 23.7% 0% -0% 15.8% 18.4% 31.6% 34.2%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES =

BASE = ALL

ROW PERCENTAGES




Table 6.5-1.1: TV Channel Preferences for Different Programme Sectors

(October 2000)
» A A =4 DIA A O O1A
% o % : % | % % % % T
485 27.0 186 - 0.1 04, 0.1 - 0.2 5.0 | 100.00
27.9 204 111 - 0.2 14.8 9.8 0.1 10.7 52 | 100.00
15.0 130 95 - 04| 104 6.7 0.1 10.2 346 | 100.00
311 19.3 12.1 s 01__| 55 23 - 5.0 241 | 100.00
4.9 62 14 02 0.8 8.8 412 1.0 16.3 19.0_] 100.00
29 158 3.8 06 0.1 44 | 250 0.2 5.9 414 | 100.00
83 86 3.6 0.1 04 | 188 1.1 0.3 20.1 ~28.2 | 100.00
700.00
14.6 10.4 4.90 . - 8.2 47 0.1 7.9 49.1
34.0 164 12.4 . 0.1 3.0 46 0.1 2.9 264 | 100.00
5.8 10.1 6.3 02 0.1 7.2 35.0 0.1 5.0 301 | 100,00
100.00
26 56 1.5 - 10.1 1.1 4.0 36 12.5 50.0
15.8 31.9 14 5 0.1 0.7 0.8 02 2.0 440 | 100,00
14.7 9.3 23 0.1 0.1 55 12 0.2 5.7 60.8 | 100.00
15.1 13.2 33 08 0.2 1.0 14 0.1 4.4 604 | 100.00
10.7 9.9 48 - - 1.3 5.1 0.2 5.6 613 | 100.00
22.3 8.4 7.9 0.1 N 27 0.3 0.1 1.6 56.6 | 100.00
13.1 6.8 386 - 0.3 21 5.1 0.1, 3.1 70.4 | 100.00
Table 6.5-1.2: TV Channel Preferences for Different Programme Sectors
(October 2001)
- A A RA Di A A O OTA
% %, % % % % % %
16.6 0.4 - 03 | 02 - 0.2 ~ 100.00
10.3 - - 13.8 10.3 04, 136 | 52 | 10000
76 02 - 93 75 05 146|389 1 100.00
7.7 . - 3.8 25 0.1 7.0 38,1 | 100.00
1.8 03 14 5.8 35.0 25 17.8 212 |_100.00
157 4.1 - 5.5 15 | 206 1.0 43 435 | 10000
38 3.9 0.1 0.1 60| 11.9 212 300 |_100.00
121 43 0.1 0.2 46 -1 29 0.4 96 548 | 100.00
187 9.1 0.2 04 18 29 0.1 3.1 282 | 100.00
182 | 71 [ oot.| o4 | 74| 28 16 47 379 | 10000
I T 100.00
sS40 17 [oa 0.3 ‘06 23 2.7 11.2 64:7
339 75 - 01| 04 03 0.1 2.2 300 | 100.00
106 3.8 - 0.3 1.8 0.8 0.2 4.1 66,5 | 100.00
137 3.6 0.3 8.6 03 0.5 0.2 25 62.6 | 100,00
8.1 10.0 ” 0.9 0.7 23 0.7 4.3 69.1 | 100.00
10.2 10.9 38 s 0.3 0.1 0.2 2.7 646 | 100.00
8.2 25 05 - - 0.1 0.2 3.8 81.0 | 100.00




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17418 - 30|31 - 50|51 - 65]OVER 65 AB Cl c2 DE
TOTAL:v:veveoosnonces 982 484 498 111 206 367 180 118 163 281 241 297
LOCAL NEWS
NONE...:oeieienoaannnn 50 31 19 15 12 11 10 2 8 23 8 11
................... 5.1% 6.4% 3.8% 13.5% 5.8% 3.0% 5.6% 1.7% 4.9% 8.2% 3.3% 3.7%
...... teseasseeeess| 100% 62.0% 38.0% 30.0% 24.0% {22.0% 20.0% 4.0% 16.0% 46.0% 16.0% 22.0%
TVM. i eecneeenannananns 480 221 259 54 109 163 92 62 100 150 100 130
................... 48.9% 45.7% 52.0% 48.6% 52.9% 44.4% 51.1% 52.5% 61.3% |53.4% 41.5% 43.8%
................... 100% 46.0% 54.0% 11.3% 22.7% 34.0% 19.2% 12.9% 20.8% 31.3% 20.8% 27.1%
SUPER 1 TV........... 281 145 136 23 45 124 49 40 12 57 96 116
................... 28.6% 30.0% 27.3% 20.7% 21.8% 33.8% 27.2% 33.9% 7.4% 20.3% 39.8% 39.1%
................... 100% 51.6% 48.4% 8.2% 16.0% 44.1% 17.4% 14.2% 4.3% 20.3% 34.2% 41.3%
NET TV..eueennnennnns 163 82 81 18 39 65 28 13 41 50 34 38
................... 16.6% 16.9% 16.3% 16.2% 18.9% 17.7% 15.6% 11.0% 25.2% 17.8% 14.1% 12.8%
secet ettt nnn 100% 50.3% 49.7% 11.0% 23.9% 39.9% 17.2% 8.0% 25.2% 30.7% 20.9% 23.3%
SMASH TV.eveenncoenns 1 1 0 0 0 1 0 0 0 0 1 0
et ctannercssenons -1% 2% .0% .0% .0% .3% 0% -0% .0% 0% 4% 0%
................... 100% 100% .0% .0% 0% 100% .0% -0% .0% .0% 100% .0%
RAL.:eciaeecannnnnnne 3 2 1 0 0 2 0 1 1 0 1 1
....... tecesercnsee 3% -4% .2% .0% .0% .5% 0% .8% .6% .0% 4% .3%
ceesrianansnsaana ..| 100% 66.7% 33.3% .0% 0% 66.7% .0% 33.3% 33.3% .03 33.3% 33.3%
MEDIASET...cnoveeeonose 2 0 2 0 0 1 1 0 0 1 ] 1
PRI tesescas AP 2% .0% -4% .0% -0% .3% .6% .0% .0% .4% .0% .3%
trececrtncacnsenaas] 1C0% -0% 100% .0% .0% 50.0% 50.0% -0% 0% 50.0% .0% 50.0%
SATELLITE.....c00... . 2 2 0 1 1 0 0 0 1 0 1 0
................... 2% .4% .0% -9% .5% .0% .0% .0% -6% .0% .4% -0%
cerrteccccenrsennan 100% 100% -0% 50.0% 50.0% .0% -0% .0% 50.0% .0% 50.0% .0%
FOREIGN NEWS
NONE..... cesscessenes 51 33 18 17 9 9 12 4 9 17 16 9
ctseccannenan seesnas]| 5.2% 6.8% 3.6% 15.3% 4.4% 2.5% 6.7% 3.4% 5.5% 6.0% 6.6% 3.0%
L 100% 64.7% 35.3% 33.3% 17.6% 17.6% 23.5% 7.8% 17.6% 33.3% 31.4% 17.6%
TVM...... teeesserenne 255 114 141 32 54 88 45 36 45 73 62 75
et tcsananessanana 26.0% 23.6% 28.3% 28.8% 26.2% 24.0% 25.0% 30.5% 27.6% 26.0% 25.7% 25.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{continued)
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BROADCASTING- AUTHORITY -~ MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIQO-ECONOMIC GROUP

TCTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17{18 - 30|31 ~ 30|51 - 65|OVER 65 AB Ci c2 DE

................... 100% 44.7% 55.3% 12.5% 21.2% 34.5% 17.6% 14.1% 17.6% 28.6% 24.3% 29.4%

SUPER 1 TV.eevvnnnuns 200 105 95 12 28 90 37 33 7 37 66 90
................... 20.4% 21.7% 19.1% 10.8% 13.6% 24.5% 20.6% 28.0% 4.3% 13.2% 27.4% 30.3%
................... 100% 52.5% 47.5% 6.0% 14.0% 45.0% 18.5% 16.5% 3.5% 18.5% 33.0% 45.0%

NET TV.uienennnannnnn 101 50 51 10 22 37 21 11 21 32 21 27
................... 10.3% 10.3% 10.2% 9.0% 10.7% 10.1% 11.7% 9.3% 12.9% 11.4% 8.7% 9.1%
................... 100% 49.5% 50.5% 9.9% 21.8% 36.6% 20.8% 10.9% 20.8% 31.7% 20.8% 26.7%

RAT..vsuecneennecaeen 136 62 74 12 23 56 27 18 27 44 25 40
................... 13.8% 12.8% 14.9% 10.8% 11.2% 15.3% 15.0% 15.3% 16.6% 15.7% 10.4% 13.5%
................... 100% 45.6% 54.4% 8.8% 16.9% 41.2% 19.9% 13.2% 19.9% 32.4% 18.4% 29.4%

MEDIASET...c000. veene 101 42 59 13 35 31 17 5 13 26 29 33
................ e |10.3% 8.7% 11.8% 11.7% 17.0% 8.4% 9.4% 4.2% 8.0% 9.3% 12.0% 11.1%
................... 100% 41.6% 58.4% 12.9% 34.7% 30.7% 16.8% 5.0% 12.9% 25.7% 28.7% 32.7%

OTHER ITALIAN........ 4 2 2 0 1 2 1 0 0 3 0 1
................... .4% -4% .4% .0% -5% .5% .6% .0% .0% 1.1% .0% .3%
cectencssanscennans 100% 50.0% 50.0% .0% 25.0% 50.0% 25.0% 0% -0% 75.0% .0% 25.0%

SATELLITE...ovvenennn 134 76 58 15 34 54 20 11 41 49 22 22
................... 13.6% 15.7% 11.6% 13.5% 16.5% 14.7% 11.1% 9.3% 25.2% 17.4% 9.1% 7.4%
..... ceteccsessnees| 100% 56.7% 43.3% 11.2% 25.4% 40.3% 14.9% 8.2% 30.6% 36.6% 16.4% 16.4%

SPORTS

NONE.....ocevvunnns .o 382 106 276 37 72 127 82 64 62 104 87 129
Creremsaans cesennes 38.9% 21.9% 55.4% 33.3% 35.0% 34.6% 45.6% 54.2% 38.0% 37.0% 36.1% 43.4%
ceeccecnennan vaness| 100% 27.7% 72.3% 9.7% 18.8% 33.2% 21.5% 16.8% 16.2% 27.2% 22.8% 33.8%

TVM........ [ 87 45 42 13 22 33 11 8 16 26 22 23
cetssnceana tacensas 8.9% 9.3% 8.4% 11.7% 10.7% 9.0% 6.1% 6.8% 9.8% 9.3% 9.1% 7.7%
fecencaanns [ 100% 51.7% 48.3% 14.9% 25.3% 37.9% 12.6% 9.2% 18.4% 29.9% 25.3% 26.4%

SUPER 1 TV...oveuun.n 123 74 49 4 21 59 26 13 7 21 39 56
crsessecnnnann eesaa]12.5% 15.3% 9.8% 3.6% 10.2% 16.1% 14.4% 11.0% 4.3% 7.5% 16.2% 18.9%
Cesecraceranracenns 100% 60.2% 39.8% 3.3% 17.1% 48.0% 21.1% 10.6% 5.7% 17.1% 31.7% 45.5%

NET TV........ resesas 75 40 35 9 7 40 13 6 15 22 19 19
ceeitsecerreennoaus 7.6% 8.3% 7.0% 8.1% 3.4% 10.9% 7.2% 5.1% 9.2% 7.8% 7.9% 6.4%
................... | 100% 53.3% 46.7% 12.0% 9.3% 53.3% 17.3% 8.0% 20.0% 29.3% 25.3% 25.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
(continued)
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TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE 12 - 17|18 -~ 30|31 - 50|51 - 65|OVER 65 AB Ccl c2 DE
SMASH TV...covaneenen 2 0 2 0 1 1 0 0 0 0 1 1
................... .2% -0% .4% .0% .5% -3% .0% .0% .0% -0% .4% .33
................... 100% -0% 100% -0% 50.0% 50.0% .0% .0% .0% 0% 50.0% 50.0%
RAL..iciecernnaneannn 91 66 25 11 22 37 14 7 20 37 16 18
................... 9.3% 13.6% 5.0% 9.9% 10.7% 10.1% 7.8% 5.9% 12.3% 13.2% 6.6% 6.1%
................... 100% 72.5% 27.5% 12.1% 24.2% 40.7% 15.4% 7.7% 22.0% 40.7% 17.6% 19.8%
MEDIASET...coveeecvns 74 56 18 10 21 22 13 8 6 24 27 17
ceereresacannnasnan 7.5% 11.6% 3.6% 9.0% 10.2% 6.0% 7.2% 6.8% 3.7% 8.5% 11.2% 5.7%
................... 100% 75.7% 24.3% 13.5% 28.4% 29.7% 17.6% 10.8% 8.1% 32.4% 36.5% 23.0%
OTHER ITALIAN....2s0. 5 4 -1 1 2 1 0 1 0 3 1 1
................... .5% .8% .2% .9% 1.0% .3% .0% .8% .0% 1.1% 4% .3%
........ sesecenas-o| 100% 80.0% 20.0% 20.0% 40.0% 20.0% .0% 20.0% .0% 60.0% 20.0% 20.0%
SATELLITE..cccecavacs 143 93 50 26 38 47 21 11 37 44 29 33
cesaresaresacececan 14.6% 19.2% 10.0% 23.4% 18.4% 12.8% 11.7% 9.3% 22.7% 15.7% 12.0% 11.1%
..... cesesveenesses| 100% 65.0% 35.0% 18.2% 26.6% 32.9% 14.7% 7.7% 25.9% 30.8% 20.3% 23.1%
WEATHER
NONE...ieiieeeennnens 374 180 194 56 83 120 71 44 70 116 91 97
................... 38.1% 37.2% 39.0% 50.5% 40.3% 32.7% 39.4% 37.3% 42.9% 41.3% 37.8% 32.7%
................... 100% 48.1% 51.9% 15.0% 22.2% 32.1% 19.0% 11.8% 18.7% 31.0% 24.3% 25.9%
TVM. e eeeeennnnsnonsnas 242 101 141 23 49 91 46 33 42 67 59 74
fctesscctescncannnas 24.6% 20.9% 28.3% 20.7% 23.8% 24.8% 25.6% 28.0% 25.8% 23.8% 24.5% 24.9%
........ cesessesess| 100% 41.7% 58.3% 9.5% 20.2% 37.6% 19.0% 13.6% 17.4% 27.7% 24.4% 30.6%
SUPER 1 TV...coaenn .. 158 80 78 9 23 73 32 21 4 32 50 72
..... csscecevseeens|16.1% 16.5% 15.7% 8.1% 11.2% 19.9% 17.8% 17.8% 2.5% 11.4% 20.7% 24.2%
cescesasscsnesssoan 100% 50.6% 49.4% 5.7% 14.6% 46.2% 20.3% 13.3% 2.5% 20.3% 31.6% 45.6%
NET TV..o.eunn cesnans 76 30 46 8 11 33 13 11 19 25 14 18
ctsstrecaaan [ 7.7% 6.2% 9.2% 7.2% 5.3% 9.0% 7.2% 9.3% 11.7% 8.9% 5.8% 6.1%
tsesseacenes cseeea-]| 100% 39.5% 60.5% 10.5% 14.5% 43.4% 17.1% 14.5% 25.0% 32.9% 18.4% 23.7%
RAT..covvuunnns ceeees 37 28 9 5 10 16 4 2 4 12 11 10
ctcerencasesseesena 3.8% 5.8% 1.8% 4.5% 4.9% 4.4% 2.2% 1.7% 2.5% 4.3% 4.6% 3.4%
ceseassecsascecccees| 100% 75.7% 24.3% 13.5% 27.0% 43.2% 10.8% 5.4% 10.8% 32.4% 29.7% 27.0%
MEDIASET...ceeasenaan 25 20 5 2 9 7 6 1 4 7 9 5
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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TABLE 6.5-1: TV STATION COMPARISON

BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - 4TH QUARTER 2001

ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 -~ 17|18 - 30|31 ~ 50|51 - 65|OVER 65 AB cl c2 DE
................... 2.5% 4.1% 1.0% 1.8% 4.4% 1.9% 3.3% .8% 2.5% 2.5% 3.7% 1.7%
cteeecersesersanane 100% 80.0% 20.0% 8.0% 36.0% 28.0% 24.0% 4.0% 16.0% 28.0% 36.0% 20.0%
OTHER ITALIAN........ 1 0 1 0 1 0 0 0 0 1 [} 0
................... .1% .0% .2% .0% .5% .0% .0% .0% .0% .43 .0% .0%
................... 100% .0% 100% .0% 100% .0% .0% .0% .0% 100% .0% .0%
SATELLITE..covuvanens 69 45 24 8 20 27 8 6 20 21 7 21
................... 7.0% 9.3% 4.8% 7.2% 9.7% 7.4% 4.4% 5.1% 12.3% 7.5% 2.9% 7.1%
................... 100% 65.2% 34.8% 11.6% 29.0% 39.1% 11.6% 8.7% 29.0% 30.4% 10.1% 30.4%
FEATURE FILMS
NONE...ieeeeseeoncenn 208 104 104 15 30 63 61 39 45 49 59 55
creeececenrssccanan 21.2% 21.5% 20.9% 13.5% 14.6% 17.2% 33.9% 33.1% 27.6% 17.4% 24.5% 18.5%
“reecsnssancnnan «es| 100% 50.0% 50.0% 7.2% 14.4% 30.3% 29.3% 18.8% 21.6% 23.6% 28.4% 26.4%
TVM. cevenannsnesnnnaa 28 11 17 0 6 12 5 5 2 7 7 12
................... 2.9% 2.3% 3.4% .0% 2.9% 3.3% 2.8% 4.2% 1.2% 2.5% 2.9% 4.0%
tsesanas casasecsane 100% 39.3% 60.7% .0% 21.4% 42.9% 17.9% 17.9% 7.1% 25.0% 25.0% 42.9%
SUPER 1 TV..ieeacanan 71 36 35 5 7 30 16 13 4 14 24 29
crtesveacaserennsens 7.2% 7.4% 7.0% 4.5% 3.4% 8.2% 8.9% 11.0% 2.5% 5.0% 10.0% 9.8%
eetescseanssenns eess] 100% 50.7% 49.3% 7.0% 9.9% 42.3% 22.5% 18.3% 5.6% 19.7% 33.8% 40.8%
NET TVeeoiowanaaee PN 18 8 10 1 4 5 4 4 4 [ 3 5
frtesstcensanarranean 1.8% 1.7% 2.0% .9% 1.9% 1.4% 2.2% 3.4% 2.5% 2.1% 1.2% 1.7%
ertcccoecsnssncnnasna 100% 44.4% 55.6% 5.6% 22.2% 27.8% 22.2% 22.2% 22.2% 33.3% 16.7% 27.8%
SMASH TVaeeeeeeennanas 3 1 2 1 0 2 0 [} 0 0 2 1
I S .3% 2% .4% .9% 0% .5% .0% .0% 0% .0% .8% .3%
cseccssaessssesanss| 100% 33.3% 66.7% 33.3% .0% 66.7% .0% .0% .0% .0% 66.7% 33.3%
MAX PLUS..cceeceanans 14 4 10 1 2 9 1 1 3 1 4 6
creessan etecncnsons 1.4% .8% 2.0% .93 1.0% 2.5% .6% .8% 1.8% 4% 1.7% 2.0%
tecsccasnenssnosnaas 100% 28.6% 71.4% 7.1% 14.3% 64.3% 7.1% 7.1% 21.4% 7.1% 28.6% 42.9%
RAI........ csessssen . 96 36 60 5 17 39 24 11 20 26 27 23
secssemnvsoscasaanae .] 9-8% 7.4% 12.0% 4.5% 8.3% 10.6% 13.3% 9.3% 12.3% 9.3% 11.2% 7.7%
arecestncenaas srases 100% 37.5% 62.5% 5.2% 17.7% 40.6% 25.0% 11.5% 20.8% 27.1% 28.1% 24.0%
MEDIASET .. veencas seea 344 171 173 54 86 128 49 27 45 107 77 115
seevesesescccacnean 35.0% 35.3% 34.7% 48.6% 41.7% 34.9% 27.2% 22.9% 27.6% 38.1% 32.0% 38.7%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 1718 - 30|31 ~ 50|51 - 65|OVER 65 AB Cl c2 DE
................... 100% 49.7% 50.3% 15.7% 25.0% 37.2% 14.2% 7.8% 13.1% 31.1% 22.4% 33.4%
OTHER ITALIAN........ 25 17 8 3 7 9 3 3 4 11 6 4
................... 2.5% 3.5% 1.6% 2.7% 3.4% 2.5% 1.7% 2.5% 2.5% 3.9% 2.5% 1.3%
................... 1uv0% 68.0% 32.0% 12.0% 28.0% 36.0% 12.0% 12.0% 16.0% 44.0% 24.0% 16.0%
SATELLITE. ceeevunasns 175 96 79 26 47 70 17 15 36 60 32 47
................... 17.8% 19.8% 15.9% 23.4% 22.8% 19.1% 9.4% 12.7% 22.1% 21.4% 13.3% 15.8%
................... 100% 54.9% 45.1% 14.9% 26.9% 40.0% 9.7% 8.6% 20.6% 34.3% 18.3% 26.9%
SERIALS/SOAP OPERAS
NONE.....oovuueennnen 427 295 132 48 89 154 86 50 82 138 107 100
................... 43.5% 61.0% 26.5% 43.2% 43.2% 42.0% 47.8% 42.4% 50.3% 49.1% 44.4% 33.7%
................... 100% 69.1% 30.9% 11.2% 20.8% 36.1% 20.1% 11.7% 19.2% 32.3% 25.1% 23.4%
F . 38 10 28 2 5 14 10 7 7 16 6 9
................... 3.9% 2.1% 5.6% 1.8% 2.4% 3.8% 5.6% 5.9% 4.3% 5.7% 2.5% 3.0%
................... 100% 26.3% 73.7% 5.3% 13.2% 36.8% 26.3% 18.4% 18.4% 42.1% 15.8% 23.7%
SUPER 1 TV..ovrennnnn 154 72 82 20 24 59 29 22 14 27 48 65
................... 15.7% 14.9% 16.5% 18.0% 11.7% 16.1% 16.1% 18.6% 8.6% 9.6% 19.9% 21.9%
........ cessesenaos| 100% 46.8% 53.2% 13.0% 15.6% 38.3% 18.8% 14.3% 9.1% 17.5% 31.2% 42.2%
NET TV.c.venunonnnnse 40 13 27 6 11 12 8 3 8 14 6 12
ceeesevenaan seceeas| 4.1% 2.7% 5.4% 5.4% 5.3% 3.3% 4.4% 2.5% 4.9% 5.0% 2.5% 4.0%
............ seseess| 100% 32.5% 67.5% 15.0% 27.5% 30.0% 20.0% 7.5% 20.0% 35.0% 15.0% 30.0%
MAX PLUS...eeacenn cee 54 7 47 3 11 25 7 8 6 13 11 24
...... esssssssesass| 5.5% 1.4% 9.4% 2.7% 5.3% 6.8% 3.9% 6.8% 3.7% 4.6% 4.6% 8.1%
........ cesrecsaaes| 100% 13.0% 87.0% 5.6% 20.4% 46.3% 13.0% 14.8% 11.1% 24.1% 20.4% 44 .4%
RAI...... ceressstecnne 15 6 9 2 3 5 3 2 2 7 3 3
Pettarcittererennes 1.5% 1.2% 1.8% 1.8% 1.5% 1.4% 1.7% 1.7% 1.2% 2.5% 1.2% 1.0%
cecereenraccaccaan -] 100% 40.0% 60.0% 13.3% 20.0% 33.3% 20.0% 13.3% 13.3% 46.7% 20.0% 20.0%
MEDIASET...... ceseeen 202 55 147 27 48 76 31 20 29 51 50 72
L 20.6% 11.4% 29.5% 24.3% 23.3% 20.7% 17.2% 16.9% 17.8% 18.1% 20.7% 24.2%
...... cressassceaas| 100% 27.2% 72.8% 13.4% 23.8% 37.6% 15.3% 9.9% 14.4% 25.2% 24.8% 35.6%
OTHER ITALIAN........ 10 8 2 0 3 5 1 1 1 5 2 2
................... 1.0% 1.7% .4% 0% 1.5% 1.4% .6% -8% .6% 1.8% .8% .73
....... teseessena.s]| 100% 80.0% 20.0% .0% 30.0% 50.0% 10.0% 10.0% 10.0% 50.0% 20.0% 20.0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV

(continued)
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TABLE 6.5-1:

BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT -~ 4TH QUARTER 2001

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 ~ 50|51 - 65|0OVER 65 AB [eak c2 DE
SATELLITE....cec0nunn 42 18 24 3 12 17 5 5 14 10 8 10
cetecsccrteneneanas| 4.3% 3.7% 4.8% 2.7% 5.8% 4.6% 2.8% 4.2% 8.6% 3.6% 3.3% 3.4%
tevessancscasccssss| 100% 42.9% 57.1% 7.1% 28.6% 40.5% 11.9% 11.9% 33.3% 23.8% 19.0% 23.8%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

= COLUMN PERCENTAGES

BASE = ALL WHO WATCH TV




TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT - 4TH QUARTER 2001

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 -~ 65|OVER 65 AB Cl c2 DE
TOTAL...voeonn csecsns 982 484 498 111 206 ' 367 180 118 163 281 241 297
DOCUMENTARIES
NONE....ieeeencecnnnn 295 114 181 40 59 88 61 47 52 73 64 106
................... 30.0% 23.6% 36.3% 36.0% 28.6% 24.0% 33.9% 39.8% 31.9% 26.0% 26.6% 35.7%
teeeceecanmecnsanann 100% 38.6% 61.4% 13.6% 20.0% 29.8% 20.7% 15.9% 17.6% 24.7% 21.7% 35.9%
TVMeeeaenernannnn ceos 64 17 47 5 12 26 12 9 8 28 13 15
................... 6.5% 3.5% 9.4% 4.5% 5.8% 7.1% 6.7% 7.6% 4.9% 10.0% 5.4% 5.1%
.......... ceessaess| 100% 26.6% 73.4% 7.8% 18.8% 40.6% 18.8% 14.1% 12.5% 43.8% 20.3% 23.4%
SUPER 1 TV.veeesennes 86 49 37 4 13 31 23 15 4 16 29 37
................... 8.8% 10.1% 7.4% 3.6% 6.3% 8.4% 12.8% 12.7% 2.5% 5.7% 12.0% 12.5%
................... 100% 57.0% 43.0% 4.7% 15.1% 36.0% 26.7% 17.4% 4.7% 18.6% 33.7% 43.0%
NET TV.ceiincnnncnsnen 38 11 27 3 5 19 8 3 8 14 6 10
................... 3.9% 2.3% 5.4% 2.7% 2.4% 5.2% 4.4% 2.5% 4.9% 5.0% 2.5% 3.4%
........... eesesses| 1U0% 28.9% 71.1% 7.9% 13.2% 50.0% 21.1% 7.9% 21.1% 36.8% 15.8% 26.3%
SMASH TV.evcvreencnss 1 1 0 1 0 0 0 0 1 0 0 0
.............. seeee -1% .2% .0% .9% .0% .0% .0% .0% .6% .0% .0% .0%
................... 100% 100% .0% 100% .0% .0% .0% .0% 100% .0% .0% .0%
MAX PLUS....c0c0ae oo 1 0 1 0 0 1 0 4 0 0 4] 1
................... .1% .0% .23 .0% .0% .3% .0% 0% .0% .0% .0% .33
crsceecesenncernana 100% .0% 100% .0% .0% 100% .0% .0% .0% .0% .0% 100%
RAT...vovennan eacenss 157 86 71 17 35 63 30 12 28 40 46 43
......... eesaveseaa|l6.0% 17.8% 14.3% 15.3% 17.0% 17.2% 16.7% 10.2% 17.2% 14.2% 19.1% 14.5%
csereassan erecees «.| 100% 54.8% 45.2% 10.8% 22.3% 40.1% 19.1% 7.6% 17.8% 25.5% 29.3% 27.4%
MEDIASET .. veevsweocnna 117 73 44 14 27 45 18 13 15 32 38 32
ctrereccnannensanns «111.9% —15.1% 8.8% 12.6% 13.1% 12.3% 10.0% 11.0% 9.2% 11.4% 15.8% 10.8%
cscesecernnscensana 100% 62.4% 37.6% 12.0% 23.1% 38.5% 15.4% 11.1% 12.8% 27.4% 32.5% 27.4%
OTHER ITALIAN........ 15 12 3 2 3 7 0 3 2 5 4 4
crcceseccnsrrneracs 1.5% 2.5% .6% 1.8% 1.5% 1.9% .0% 2.5% 1.2% 1.8% 1.7% 1.3%
cesesesenerasennana 100% 80.0% 20.0% 13.3% 20.0% 46.7% .0% 20.0% 13.3% 33.3% 26.7% [26.7%
SATELLITE..sveeecaca .o 208 121 87 25 52 87 28 16 45 73 41 49
csesesen esesans eees]21.2% 25.0% 17.5% 22.5% 25.2% 23.7% 15.6% 13.6% 27.6% 26.0% 17.0% 16.5%
....... csesesescese| 100% 58.2% 41.8% 12.0% 25.0% 41.8% 13.5% 7.7% 21.6% 35.1% 19.7% 23.6%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)

1



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17}18 - 30|31 - 50|51 - 65|0OVER 65 AB Cl c2 DE
CURRENT AFFAIRS
NONE...cieoevoesonnnn 538 245 293 80 117 174 99 68 87 147 127 177
................... 54.8% 50.6% 58.8% 72.1% 56.8% 47.4% 55.0% 57.6% 53.4% 52.3% 52.7% 59.6%
................... 100% 45.5% 54.5% 14.9% 21.7% 32.3% 18.4% 12.6% 16.2% 27.3% 23.6% 32.9%
TVM.eiieenneeesonnans 104 43 61 10 22 44 19 9 15 36 29 24
................... 10.6% 8.9% 12.2% 9.0% 10.7% 12.0% 10.6% 7.6% 9.2% 12.8% 12.0% 8.1%
................... 100% 41.3% 58.7% 9.6% 21.2% 42.3% 18.3% 8.7% 14.4% 34.6% 27.9% 23.1%
SUPER 1 TV..oevveonss 119 71 48 3 14 54 28 20 3 23 42 51
................... 12.1% 14.7% 9.6% 2.7% 6.8% 14.7% 15.6% 16.9% 1.8% 8.2% 17.4% 17.2%
................... 100% 59.7% 40.3% 2.5% 11.8% 45.4% 23.5% 16.8% 2.5% 19.3% 35.3% 42.9%
NET TV.ieeieencenecanas 47 24 23 3 7 24 10 3 10 13 6 18
..... tesescssancasa| 4.8% 5.0% 4.6% 2.7% 3.4% 6.5% 5.6% 2.5% 6.1% 4.6% 2.5% 6.1%
................... 100% 51.1% 48.9% 6.4% 14.9% 51.1% 21.3% 6.4% 21.3% 27.7% 12.8% 38.3%
SMASH TV..eecuunncnen 1 1 0 0 0 1 0 ¥ 0 1 0 0
sreetscenne ceeeseas -1% 2% .0% .0% .0% .3% .0% .0% .0% -4% .0% .0%
crecssscncan eeeeese| 100% 100% -0% .0% 0% 100% .0% .0% 0% 100% .0% .0%
MAX PLUS...oeeeesvnae 2 1 1 0 1 1 0 0 1 1 0 0
tetsecsansnacnss .o .2% 2% .2% .0% .5% .3% .0% .0% .6% .43 .0% .0%
cesese erseviacansan 100% 50.0% 50.0% .0% 50.0% 50.0% .0% .0% 50.0% 50.0% .0% .0%
RAL..vocvvrennesnannan 45 23 22 2 10 22 7 4 14 13 13 5
...... cesesscsecees| 4.6% 4.8% 4.4% 1.8% 4.9% 6.0% 3.9% 3.4% 8.6% 4.6% 5.4% 1.7%
ceccsterassesasensa 160% 51.1% 48.9% 4.4% 22.2% ‘48.9% 15.6% 8.9% 31.1% 28.9% 28.9% 11.1%
MEDIASET ...veteannoes 28 20 8 5 9 8 4 2 3 13 8 4
R 2.9% 4.1% 1.6% 4.5% 4.4% 2.2% 2.2% 1.7% 1.8% 4.6% 3.3% 1.3%
ceseacsccnsseann eesa| 100% 71.4% 28.6% 17.9% 32.1% 28.6% 14.3% 7.1% 10.7% 46.4% 28.6% 14.3%
OTHER ITALIAN..... cee 4 2 2 0 2 2 0 0 1 1 0 2
D -4% .43 .4% .0% 1.0% .5% .0% .0% .6% . 4% .0% .7%
............. essess]| 100% 50.0% 50.0% .0% 50.0% 50.0% .0% .0% 25.0% 25.0% -0% 50.0%
SATELLITE....cvvunase 94 54 40 8 24 37 13 12 29 33 16 16
creccscecrscsnenons 9.6% 11.2% 8.0% 7.2% 11.7% 10.1% 7.2% 10.2% 17.8% 11.7% 6.6% 5.4%
PRI sesescns «eof 100% 57.4% 42.6% 8.5% 25.5% 39.4% 13.8% 12.8% 30.9% 35.1% 17.0% 17.0%
DISCUSSIONS
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
) (continued)
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BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

- BY AGE, GENDER AND

SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE |[FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65| AB cl c2 DE

NONE...coteneneaacens 277 141 136 44 55 92 47 39 45 87 67 78
................... 28.2% 29.1% 27.3% 39.6% 26.7% 25.1% 26.1% 33.1% 27.6% 31.0% 27.8% 26.3%
...... cecemcssnsars| 100% 50.9% 49.1% 15.9% 19.9% 33.2% 17.0% 14.1% 16.2% 31.4% 24.2% 28.2%
TVM. t et innnsvracannne 349 152 197 40 80 126 69 34 67 100 84 98
.......... eeaeevsvss|35.5% 31.4% 39.6% 36.0% 38.8% 34.3% 38.3% 28.8% 41.1% 35.6% 34.9% 33.0%
................... 100% 43.6% 56.4% 11.5% 22.9% 36.1% 19.8% 9.7% 19.2% 28.7% 24.1% 28.1%
SUPER 1 TV...oouunans 184 99 85 10 30 80 35 29 11 36 57 80
................... 18.7% 20.5% 17.1% 9.0% 14.6% 21.8% 19.4% 24.6% 6.7% 12.8% 23.7% 26.9%
................... 100% 53.8% 46.2% 5.4% 16.3% 43.5% 19.0% 15.8% 6.0% 19.6% 31.0% 43.5%
NET TV..eeereennveann 89 46 43 5 18 40 17 9 19 34 12 24
................... 9.1% 9.5% 8.6% 4.5% 8.7% 10.9% 9.4% 7.6% 11.7% 12.1% 5.0% 8.1%
.............. eesee]| 100% 51.7% 48.3% 5.6% 20.2% 44.9% 19.1% 10.1% 21.3% 38.2% 13.5% 27.0%
SMASH TV..veecnnanaes 2 0 2 1 1 0 0 0 0 1 0 1
................... .2% .0% 4% .9% .5% -0% -0% 0% .0% .4% .0% .3%
........ teccevsesss]| 100% -0% 100% 50.0% 50.0% .0% .0% .0% -0% 50.0% .0% 50.0%
MAX PLUS...coeevevees 4 [ 4 0 1 3 0 0 1 1 2 0
........ cstacreresen .4% .0% .8% 0% .5% .8% . 0% .0% .6% 4% .8% 0%
D 100% .0% 100% .0% 25.0% 75.0% .0% .0% 25.0% 25.0% 50.0% .08
RAT.ceveannnnnns [P 18 9 9 2 3 6 3 4 5 4 6 3
................... 1.8% 1.9% 1.8% 1.8% 1.5% 1.6% 1.7% 3.4% 3.1% 1.4% 2.5% 1.0%
“eecrcessancnansass| 100% |50.0% [50.0% 11.1% |16.7% [33.3% |16.7% [22.2% |27.8% 22.2% 33.3% |16.7%
MEDIASET....... reeeee 28 17 11 3 8 11 4 2 8 6 7 7
ceesssccccenecsanes 2.9% 3.5% 2.2% 2.7% 3.9% 3.0% 2.2% 1.7% 4.9% 2.1% 2.9% 2.4%
cevenans recssecneas]| 100% 60.7% 39.3% 10.7% [28.6% [39.3% |[14.3% 7.1% [28.6% 21.4% 25.0% [25.0%
OTHER ITALIAN........ 1 1 0 0 0 1 0 [+} 0 1 0 0
tevssemectecnen veeee .1% .2% .0% .0% .0% .3% .0% .0% .0% .4% .0% 0%
teesscesrenacan eese| 100% 100% .0% 0% .0% 100% .0% .0% .0% 100% .0% .0%
SATELLITE. v cveveaanss 30 19 11 6 10 8 5 1 7 11 6 6
................ eee] 3.1% 3.9% 2.2% 5.4% 4.9% 2.2% 2.8% -8% 4.3% 3.9% 2.5% 2.0%
ceeeaaa ceenen ceesns 100% [63.3% 36.7% |20.0% [33.3% [26.7% |16.7% 3.3% |23.3% 36.7% 20.0% |20.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50{51 - 65|OVER 65| AB c1 c2 DE
QUIZZES/GAME
SHOWS/VARIETY
PROGRAMMES
NONE....eoceeeenanans 372 211 161 39 66 142 71 54 61 117 94 100
................... 37.9% [43.6% 32.3% |35.1% |32.0% [38.7% {39.4% [45.8% |[37.4% 41.6% 39.0% [33.7%
................... 100% |56.7% 43.3% 10.5% [17.7% 38.2% 19.1% 14.5% 16.4% 31.5% 25.3% |26.9%
TUMe e eteaeencnanannna 36 13 23 2 9 11 5 9 6 8 10 12
................... 3.7% 2.7% 4.6% 1.8% 4.4% 3.0% 2.8% 7.6% 3.7% 2.8% 4.1% 4.0%
................... 100% [36.1% 63.9% 5.6% {25.0% [30.6% 13.9% 25.0% 16.7% 22.2% 27.8% [33.3%
SUPER 1 TV..evusoaoon 130 57 73 6 24 55 25 20 5 24 45 56
................... 13.2% 11.8% 14.7% 5.4% [11.7% 15.0% 13.9% 16.9% 3.1% 8.5% 18.7% |18.9%
................... 100% 43.8% [56.2% 4.6% |18.5% 42.3% 19.2% 15.4% 3.8% 18.5% 34.6% |43.1%
NET TV.uieuoanoannn .e 70 32 38 8 9 33 13 7 13 26 15 16
................... 7.1% 6.6% 7.6% 7.2% 4.4% 9.0% 7.2% 5.9% 8.0% 9.3% 6.2% 5.4%
.............. weeeo) 100% 45.7% 54.3% 11.4% [12.9% |47.1% 18.6% 10.0% 18.6% |37.1% [21.4% [22.9%
SMASH TV..veevecanosa 1 0 1 1 0 0 0 0 0 1 0 0
.......... ereeanane .1% .0% .2% .9% .0% .0% .0% .0% .0% .4% .0% .0%
................... 100% .0% 100% 100% .0% .0% .0% .0% .0% 100% .0% .0%
MAX PLUS..ccuvvemennne 4 2 2 0 1 2 1 0 1 2 1 0
..... ceteesssnsnsan 4% .4% .4% .0% .5% .5% 6% .0% .6% 7% 4% .0%
eesanas eeesaseeses| 100% [50.0% |50.0% .0% [25.0% |50.0% [25.0% .0% |25.0% |50.0% |25.0% .0%
RAL..ccneevavanncanne 73 39 34 8 12 30 17 6 16 25 12 20
[ ceeerenses] 7.4% 8.1% 6.8% 7.2% 5.8% 8.2% 9.4% 5.1% 9.8% 8.9% 5.0% 6.7%
cececvacaa vessesces 100% 53.4% 46.6% 11.0% 16.4% 41.1% 23.3% 8.2% 21.9% 34.2% 16.4% 27.4%
MEDIASET....... tesaes 234 98 136 37 66 75 40 16 52 55 52 75
ceeceesaenacsaacans 23.8% [20.2% [27.3% [33.3% |32.0% |20.4% |22.2% 13.6% 31.9% 19.6% 21.6% [25.3%
..... ceseasesavase.| 100% |41.9% |58.1% 15.8% |28.2% {32.1% 17.1% 6.8% |22.2% 23.5% |22.2% [32.1%
OTHER ITALIAN........ 16 6 10 1 4 6 4 1 1 7 4 4
ctececscncncasacace 1.6% 1.2% 2.0% .93 1.9% 1.6% 2.2% .8% .6% 2.5% 1.7% 1.3%
crseemecas cesrecone 100% 37.5% 62.5% 6.3% 25.0% 37.5% 25.0% 6.3% 6.3% 43.8% 25.0% 25.0%
SATELLITE. ccveveonenn 46 26 20 9 15 13 4 5 8 16 8 14
...... ceeveennsanss]| 4.7% 5.4% 4.0% 8.1% 7.3% 3.5% 2.2% 4.2% 4.9% 5.7% 3.3% 4.7%
creenen teeecsessess| 100% [56.5% 43.5% 19.6% |[32.6% [28.3% 8.7% 10.9% 17.4% 34.8% 17.4% |30.4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY -~ MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE {12 - 17|18 - 30|31 - 50|51 - 65)|OVER 65 AB Ccl c2 DE

MUSIC VIDEO-CLIPS
NONE..eeeeeeoasoeonnn 635 318 317 40 98 253 144 100 114 183 163 175
................... 64.7% 65.7% 63.7% 36.0% 47.6% 68.9% 80.0% 84.7% 69.9% 65.1% 67.6% 58.9%
................... 100% 50.1% 49.9% 6.3% 15.4% 39.8% 22.7% 15.7% 18.0% 28.8% 25.7% 27.6%
B 9 S 4 1 3 1 2 2 2 4 2 1
................... .9% 1.0% .8% .9% 1.5% .3% 1.1% 1.7% 1.2% 1.4% .8% .3%
................... 100% 55.6% 44.4% 11.1% 33.3% 11.1% 22.2% 22.2% 22.2% 44.4% 22.2% 11.1%
SUPER 1 TV..cvevonens 53 29 24 3 6 21 16 7 4 6 14 29
................... 5.4% 6.0% 4.8% 2.7% 2.9% 5.7% 8.9% 5.9% 2.5% 2.1% 5.8% 9.8%
................... 100% 54.7% 45.3% 5.7% 11.3% 39.6% 30.2% 13.2% 7.5% 11.3% 26.4% 54.7%
NET TV..oieuieecacnaan 17 7 10 3 3 7 2 2 5 5 2 5
................... 1.7% 1.4% 2.0% 2.7% 1.5% 1.9% 1.1% 1.7% 3.1% 1.8% .8% 1.7%
................... 100% 41.2% 58.8% 17.6% 17.6% 41.2% 11.8% 11.8% 29.4% 29.4% 11.8% 29.4%
SMASH TV.eeeeneoeoons 99 48 51 23 41 29 5 1 11 31 28 29
........... eseneaas|10.18% 9.9% 10.2% 20.7% 19.9% 7.9% 2.8% .8% 6.7% 11.0% 11.6% 9.8%
ceecreseesenannoans 100% 48.5% 51.5% 23.2% 41.4% 29.3% 5.1% 1.0% 11.1% 31.3% 28.3% 29.3%
MAX PLUS...vvecncacas 3 0 3 0 0 3 0 0 0 0 2 1
cetevtencecceanaanas .3% .0% .6% .0% .0% .8% .0% .0% .0% .0% .8% .3%
........... eeveesws| 100% .0% 100% .0% .0% 100% .0% .0% .0% .0% 66.7% 33.3%
RATl..ccivvennnans cane 6 2 4 1 2 1 1 1 2 1 1 2
.............. cecen .6% 4% .8% .9% 1.0% .3% .6% .8% 1.2% .4% .4% 7%
fesesessvtsensnsesnn 100% 33.3% 66.7% 16.7% 33.3% 16.7% 16.7% 16.7% 33.3% 16.7% 16.7% 33.3%
MEDIASET..... cesecans 23 9 14 6 5 6 S 1 1 6 7 9
cettscesesnnnsnanes 2.3% 1.9% 2.8% 5.4% 2.4% 1.6% 2.8% .8% .6% 2.1% 2.9% 3.0%
crvesane Mneeseconen 100% 39.1% 60.9% 26.1% 21.7% 26.1% 21.7% 4.3% 4.3% 26.1% 30.4% 39.1%
OTHER ITALIAN........ 27 12 15 6 10 8 2 1 5 9 4 9
-------- esevesesess| 2.7% 2.5% 3.0% 5.4% 4.9% 2.2% 1.1% .8% 3.1% 3.2% 1.7% 3.0%
teteveneseseasnssaa .| 100% 44.4% 55.6% 22.2% 37.0% 29.6% 7.4% 3.7% 18.5% 33.3% 14.8% 33.3%
SATELLITE..csevcncassa 110 54 56 28 38 38 3 3 19 36 18 37
vesaasa tecsssrennes 11.2% 11.2% 11.2% 25.2% 18.4% 10.4% 1.7% 2.5% 11.7% 12.8% 7.5% 12.5%
tessesecsnss eesesee| 100% 49.1% 50.9% 25.5% 34.5% 34.5% 2.7% 2.7% 17.3% 32.7% 16.4% 33.6%

PLAYS
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 -~ 65|OVER 65 AB Ccl c2 DE
NONE...coveoeacannans 383 209 174 49 87 135 74 38 96 113 77 97
tecseeeneserennaann 39.0% 43.2% 34.9% 44.1% 42.2% 36.8% 41.1% 32.2% 58.9% 40.2% 32.0% 32.7%

................... 100% 54.6% 45.4% 12.8% 22.7% 35.2% 19.3% 9.9% 25.1% 29.5% 20.1% 25.3%

TVMeeeeeevenooonnnons 164 65 99 16 35 51 35 27 27 59 36 42
................... 16.7% 13.4% 19.9% 14.4% 17.0% 13.9% 19.4% 22.9% 16.6% 21.0% 14.9% 14.1%
................... 100% 39.6% 60.4% 9.8% 21.3% 31.1% 21.3% 16.5% 16.5% 36.0% 22.0% 25.6%

SUPER 1 TV..eovoean.. 333 159 174 32 58 143 56 44 17 77 108 131
................... 33.9% 32.9% 34.9% 28.8% 28.2% 39.0% 31.1% 37.3% 10.4% 27.4% 44.8% 44.1%
................... 100% 47.7% 52.3% 9.6% 17.4% 42.9% 16.8% 13.2% 5.1% 23.1% 32.4% 39.3%

NET TV.o.vecnnenennns 74 30 44 7 18 29 12 8 17 25 13 19
fhrtecerrereraneens 7.5% 6.2% 8.8% 6.3% 8.7% 7.9% 6.7% 6.8% 10.4% 8.9% 5.4% 6.4%
....... seveneencens| 100% 40.5% 59.5% 9.5% 24.3% 39.2% 16.2% 10.8% 23.0% 33.8% 17.6% 25.7%

MAX PLUS.......... 0. 1 0 1 1 0 0 0 0 0 1 0 0
................... .13 .0% .2% .9% .0% .0% 0% -0% -0% -4% -0% 0%
cecesccnsssccrsoaae 100% 0% 100% 100% .0% .0% .0% -0% .0% 100% .0% .0%

RAT..coeoninencnnnnan 1 1 0 0 0 1 0 0 0 1 0 0
......... ceetcnsean .1% 2% .0% .0% .0% .3% .0% -0% -0% .43 .0% .0%
ceeasscnsees ceseees 100% 100% .0% .0% .0% 100% .0% .0% .0% 100% .0% .0%

MEDIASET..cocesscaons 3 1 2 1 1 1 0 0 0 2 1 1]
........... ceceenas .3% .2% 4% .9% .5% .3% .0% 0% .0% 7% .4% .0%
ceseensaana eeneesas| 100% 33.3% 66.7% 33.3% 33.3% 33.3% .0% .0% .0% 66.7% 33.3% .0%

OTHER ITALIAN........ 1 1 0 0 0 1 0 0 0 0 0 1
ecastccereennaaens .1% .2% .0% .0% -0% .3% .0% .0% .0% .0% .0% .3%
fecesatssrccssscaas]| 100% 100% 0% .0% .0% 100% .0% -0% .0% .0% .0% 100%

SATELLITE...vveencons 22 18 4 5 7 6 3 1 6 3 6 7
ceeereiisacessansas]| 2.2% 3.7% .8% 4.5% 3.4% 1.6% 1.7% .8% 3.7% 1.1% 2.5% 2.4%
B ressesccenens 100% B1.8% 18.2% 22.7% 31.8% 27.3% 13.6% 4.5% 27.3% 13.6% 27.3% 31.8%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB C1 c2 DE
TOTAL. v cecsannsconnns 982 484 498 111 206 367 180 118 163 281 241 297

NONE«:eoeonsonaaanans 653 316 337 90 140 225 123 75 115 180 165 193
................... 66.5% 65.3% 67.7% 8l.1% 68.0% 61.3% 68.3% 63.6% 70.6% 64.1% 68.5% 65.0%
................... 100% 48.4% 51.6% 13.8% 21.4% 34.5% 18.8% 11.5% 17.6% 27.6% 25.3% 29.6%

TVMeesatevesovenonnns 117 56 61 8 28 53 14 14 is 42 25 32
ectcesaccannansanes 11.9% 11.6% 12.2% 7.2% 13.6% 14.4% 7.8% 11.9% 11.0% 14.9% 10.4% 10.8%
................... 100% 47.9% 52.1% 6.8% 23.9% 45.3% 12.0% 12.0% 15.4% 35.9% 21.4% 27.4%

SUPER 1 TV.....cuenwn 104 57 47 6 10 46 23 19 6 24 33 41
................... 10 6% 11.8% 9.4% 5.4% 4.9% 12.5% 12.8% 16.1% 3.7% 8.5% 13.7% 13.8%
........ teecaseacs.| 100% 54.8% 45.2% 5.8% 9.6% 44.2% 22.1% 18.3% 5.8% 23.1% 31.7% 39.4%

NET TV.eeieeeaaannnns 37 16 21 0 8 17 9 3 6 14 6 11
Cetettareccanaseons 3.8% 3.3% 4.2% .0% 3.9% 4.6% 5.0% 2.5% 3.7% 5.0% 2.5% 3.7%
tesceritcrcceneanana 100% 43.2% 56.8% .0% 21.6% 45.9% 24.3% 8.1% 16.2% 37.8% 16.2% 29.7%

MAX PLUS....ccavnnene 3 1 2 0 1 1 1 0 1 1 0 1
............. ceeeen .3% .2% .43 .0% .5% .3% .6% .0% .6% .4% .0% .3%
................... 100% 33.3% 66.7% .0% 33.3% 33.3% 33.3% .0% 33.3% 33.3% .0% 33.3%

RAI..... tesesesecanse . 18 10 8 0 5 7 5 1 5 6 4 3
................... 1.8% 2.1% 1.6% 0% 2.4% 1.9% 2.8% .8% 3.1% 2.1% 1.7% 1.0%
csetncncenasanan eeaa| 100% 55.6% 44.4% .0% 27.8% 38.9% 27.8% 5.6% 27.8% 33.3% 22.2% 16.7%

MEDIASET...cccceacauns 8 4 4 1 2 2 2 1 2 2 1 3
..... teessessncanns -8% .8% .8% .9% 1.0% -5% 1.1% .8% 1.2% 7% .43 1.0%
ceeancanans ceecavnn 100% 50.0% 50.0% 12.5% 25.0% 25.0% 25.0% 12.5% 25.0% 25.0% 12.5% 37.5%

OTHER ITALIAN........ 2 1 1 0 0 1 0 1 1 1 0 0
R I S «2% .2% . 2% .0% .0% .33 .0% .8% .6% 4% -0% 0%
ctsesiaieccascenns .| 100% 50.0% 50.0% .0% .0% 50.0% .0% 50.0% 50.0% 50.0% .0% .0%

SATELLITE...ceovovasn 40 23 17 6 12 15 3 4 9 11 7 13
cerecsenncanns cenes| 4.1% 4.8% 3.4% 5.4% 5.8% 4.1% 1.7% 3.4% 5.5% 3.9% 2.9% 4.4%
...... cecsseccacess| 100% 57.5% 42.5% 15.0% 30.0% 37.5% 7.5% 10.0% 22.5% 27.5% 17.5% 32.5%

NONE:..oaoeeeenounans 615 392 223 96 147 199 110 63 123 189 143 160
................... 62.6% 81.0% 44.8% 86.5% 71.4% 54.2% 61.1% 53.4% 75.5% 67.3% 59.3% 53.9%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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TABLE 6.5-3:

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 ~ 30]31 - 50|51 - 65|OVER 65 AB Cl1 c2 DE
................... 100% 63.7% 36.3% 15.6% 23.9% 32.4% 17.9% 10.2% 20.0% 30.7% 23.3% 26.0%
VM. et isiennnensonns 75 14 61 3 15 27 18 12 12 17 20 26
...... tecesesscsecs| 7.6% 2.9% 12.2% 2.7% 7.3% 7.4% 10.0% 10.2% 7.4% 6.0% 8.3% 8.8%
................... 100% 18.7% 81.3% 4.0% 20.0% 36.0% 24.0% 16.0% 16.0% 22.7% 26.7% 34.7%
SUPER 1 TV..vsrevoann 135 44 91 6 19 64 25 21 7 24 42 62
................... 13.7% 9.1% 18.3% 5.4% 9.2% 17.4% 13.9% 17.8% 4.3% 8.5% 17.4% 20.9%
................... 100% 32.6% 67.4% 4.4% 14.1% 47.4% 18.5% 15.6% 5:2% 17.8% 31.1% 45.9%
NET TV.eeeeeeanannana 35 8 27 0 5 16 7 7 5 12 7 11
................... 3.6% 1.7% 5.4% .0% 2.4% 4.4% 3.9% 5.9% 3.1% 4.3% 2.9% 3.7%
cnsses teesmsesnssnas 100% 22.9% 77.1% .0% 14.3% 45.7% 20.0% 20.0% 14.3% 34.3% 20.0% 31.4%
SMASH TV..vvevescanns 3 0 3 0 2 1 0 0 0 1 1 1
................... .33 .0% .6% .0% 1.0% .3% .0% .0% .0% .4% .4% .3%
cvesrssecasancanans 100% .0% 100% .0% 66.7% 33.3% .0% .0% .0% 33.3% 33.3% 33'3%,
MAX PLUS...ccnessscss 84 10 74 3 10 42 18 11 10 27 22 25
...... essssesessess| B.6% 2.1% 14.9% 2.7% 4.9% 11.4% 10.0% 9.3% 6.1% 9.6% 9.1% 8.4%
................... 100% 11.9% 88.1% 3.6% 11.9% 50.0% 21.4% 13.1% 11.9% 32.1% 26.2% 29.8%
RAT.eeeaaas teerecaons 3 1 2 0 0 2 0 1 1 1 1 0
cessesensncessensns .3% .2% 4% .0% .0% .5% .0% .8% .6% .4% .4% .0%
ceverenecenansss-es] 100% 33.3% 66.7% .0% .0% 66.7% .0% |33.3% 33.3% 33.3% 33.3% .0%
MEDIASET....0eeccacse 5 2 3 0 0 2 1 2 1 2 1 1
e eecetanesncsoarans .5% 4% .6% .0% .0% .5% .6% 1.7% .6% .7% .4% .3%
ceenrresssennonnaan 100% 40.0% 60.0% .0% .0% 40.0% |20.0% 40.0% 20.0% 40.0% 20.0% 20.0%
OTHER ITALIAN...cees. 2 0 2 0 2 0 0 0 1 1 0 0
........ sesascsscas .2% .0% .4% .0% 1.0% .0% .0% .0% .6% .4% .0% .0%
sresesesensonnonen .| 100% .0% 100% .0% 100% 0% .0% .0% 50.0% 50.0% .0% .0%
SATELLITE.ccccevvecen 25 13 12 3 6 14 1 1 3 7 4 11
ceevvrenctsacnanan .l 2.5% 2.7% 2.4% 2.7% 2.9% 3.8% .6% .8% 1.8% 2.5% | 1.7% 3.7%
ceesesessssesnsenne 100% 52.0% 48.0% 12.0% 24.0% 56.0% 4.0% 4.0% 12.0% 28.0% 16.0% 44.0%
CHILDREN'S PROGRAMMES
NONE...ieeevennannans 679 370 309 53 142 242 144 98 119 200 169 191
......... teseesnees|69.1%8 76.4% 62.0% 47.7% 68.9% 65.9% |80.0% [83.1% 73.0% 71.2% 70.1% 64.3%
................. .. 100% 54.5% 45.5% 7.8% 20.9% 35.6% 21.2% 14.4% 17.5% 29.5% 24.9% 28.1%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIQ-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 -~ 17{18 - 30|31 - 50|51 -~ 65|OVER 65 AB Cl c2 DE
TVM.ecerennenceasonnns 32 6 26 4 7 14 3 4 5 8 6 13
................... 3.3% 1.2% 5.2% 3.6% 3.4% 3.8% 1.7% 3.4% 3.1% 2.8% 2.5% 4.4%
................... 100% 18.8% 81.3% 12.5% 21.9% 43.8% 9.4% 12.5% 15.6% 25.0% 18.8% 40.6%
SUPER 1 TV...veuennan 80 37 43 4 11 40 16 9 4 11 23 42
................... 8.1% 7.6% 8.6% 3.6% 5.3% 10.9% 8.9% 7.6% 2.5% 3.9% 9.5% 14.1%
................... 100% 46.3% 53.8% 5.0% 13.8% 50.0% 20.0% 11.3% 5.0% 13.8% 28.8% 52.5%
NET TV.erenrncaonnonn 98 33 65 21 18 40 14 5 16 29 26 27
..... teseeceneeenss|10.0% 6.8% 13.1% 18.9% 8.7% 10.9% 7.8% 4.2% 9.8% 10.3% 10.8% 9.1%
...... cecescencenss]| 100% 33.7% 66.3% 21.4% 18.4% 40.8% 14.3% 5.1% 16.3% 29.6% 26.5% 27.6%
MAX PLUS...ccivenennn 9 4 5 4 3 2 0 0 1 3 2 3
................... .9% .8% 1.0% 3.6% 1.5% .5% .0% .0% .6% 1.1% .8% 1.0%
cecacneas cescscesss| 100% 44.4% 55.6% 44.4% 33.3% 22.2% .0% .0% 11.1% 33.3% 22.2% 33.3%
RAl...cvcveancncncnna 7 2 5 5 1 1 0 0 1 3 3 0
........... sesvvons .7% .4% 1.0% 4.5% .5% .3% .0% .0% .6% 1.1% 1.2% .0%
cesestensecnscesanas 100% 28.6% 71.4% 71.4% 14.3% 14.3% .0% .0% 14.3% 42.9% 42.9% .0%
MEDIASET..coeeceescse 23 5 18 7 9 6 1 0 5 10 5 3
cerasccccercecenn «of 2.3% 1.0% 3.6% 6.3% 4.4% 1.6% .6% .0% 3.1% 3.6% 2.1% 1.0%
....... cecsecccecesss| 100% 21.7% 78.3% 30.4% 39.1% 26.1% 4.3% .0% 21.7% 43.5% 21.7% 13.0%
OTHER ITALIAN....coe. 7 2 5 1 1 4 1 0 1 2 0 4
........ tecesrecene 7% .43 1.0% .9% .5% 1.1% .6% .0% .6% 7% .0% 1.3%
ceserccenaonrcenens 100% 28.6% 71.4% 14.3% 14.3% 57.1% 14.3% .0% 14.3% 28.6% .0% 57.1%
SATELLITE....... veeen 47 25 22 12 14 18 1 2 11 15 7 14
cecestnececsecnccna 4.8% 5.2% 4.4% 10.8% 6.8% 4.9% .6% 1.7% 6.7% 5.3% 2.9% 4.7%
secececsscansvsaess| 100% |53.2% |46.8% [25.5% |29.8% |38.3% 2.1% 4.3% |23.4% [31.9% 14.9% |29.8%
RELIGION
NONE:.evoweovooenononns 634 343 291 87 151 226 102 68 119 189 149 177
freceresrrrenens vee|64.6% 70.9% 58.4% 78.4% 73.3% 61.6% 56.7% 57.6% 73.0% 67.3% 61.8% 59.6%
ctecctancacassensann 100% |54.1% [45.9% 13.7% |23.8% |35.6% 16.1% [10.7% 18.8% [29.8% 23.5% [27.9%
TVM.ceneernnaaasnceasn 71 22 49 6 8 31 13 13 11 20 18 22
csecarnccerecvonsss| 7.2% 4.5% 9.8% 5.4% 3.9% 8.4% 7.2% 11.0% 6.7% 7.1% 7.5% 7.4%
fecescanssacannasan 100% |31.0% [69.0% 8.5% |11.3% [43.7% |18.3% 18.3% 15.5% 28.2% |25.4% |31.0%
SUPER 1 TV...uvvenunn 100 49 51 2 15 47 20 16 5 18 37 40
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30{31 - 50|51 - 65|OVER 65 AB Ccl c2 DE
tececssatecssveanns 10.2% 10.1% 10.2% 1.8% 7.3% 12.8% 11.1% 13.6% 3.1% 6.4% 15.4% 13.5%
................... 100% 49.0% 51.0% 2.0% 15.0% 47.0% 20.0% 16.0% 5.0% 18.0% 37.0% 40.0%
NET TV..eeveenscennas 107 40 67 5 19 40 29 14 15 37 24 31
................... 10.9% 8.3% 13.5% 4.5% 9.2% 10.9% 16.1% 11.9% 9.2% 13.2% 10.0% 10.4%
................... 100% 37.4% 62.6% 4.7% 17.8% 37.4% 27.1% 13.1% 14.0% 34.6% 22.4% 29.0%
SMASH TV..... tereenen 37 10 27 ‘6 6 11 10 4 4 11 8 14
tecescencncaaesannn 3.8% 2.1% 5.4% 5.4% 2.9% 3.0% 5.6% 3.4% | 2.5% 3.9% 3.3% 4.7%
cescesvecevreresane 100% 27.0% 73.0% 16.2% 16.2% 29.7% 27.0% 10.8% 10.8% 25.7% 21.6% |37.8%
RAI...... teenseannees 3 1 2 0 1 0 2 0 0 2 0 1
cesecrecrserrenenan .3% 2% .4% .0% .5% 0% 1.1% .0% . 0% -7% 0% .3%
ceseerenans ceceenas 100% 33.3% 66.7% 0% 33.3% .0% 66.7% .0% .0% 66.7% .0% 33.3%
MEDIASET.vceeveecanns 1 0 1 0 0 0 1 0 0 1 0 0
teessscereccrasecns .1% .0% 2% .0% -0% .03 .6% .0% .0% .4% .0% .0%
cecscsescnsrarneann 100% 0% 100% .0% .0% -0% 100% .0% .0% 100% .0% 0%
OTHER ITALIAN........ 2 2 0 0 0 1 0 1 0 0 1 1
................... 2% .4% .0% -0% .0% .3% -0% -8% .0% .0% 4% .3%
Cecesasssescteccncan 100% 100% .0% 0% -0% 50.0% -0% 50.0% .0% .0% 50.0% 50.0%
SATELLITE.+covosoosne 27 17 10 5 6 11 3 2 9 3 4 11
cetetsesaantenaasen 2.7% 3.5% 2.0% 4.5% 2.9% 3.0% 1.7% 1.7% 5.5% 1.1% 1.7% 3.7%
cesesetrcesrrennene 100% 63.0% 37.0% 18.5% 22.2% 40.7% 11.1% 7.4% 33.3% 11.1% 14.8% 40.7%
BUSINESS/FINANCE
HONE: cseuvuoenoaenons 795 380 415 97 168 286 143 101 135 228 193 239
..... teseeccseses.s|81.0% 78.5% 83.3% 87.4% 81.6% 77.9% 79.4% 85.6% 82.8% 81.1% 80.1% 80.5%
“sesecatenanancncnn 100% 47.8% 52.2% 12.2% 21.1% 36.0% 18.0% 12.7% 17.0% 28.7% 24.3% 30.1%
TVM.cteeeescenneannnn 36 15 21 4 12 14 5 1 5 18 11 2
cesesasessecacesccas 3.7% 3.1% 4.2% 3.6% 5.8% 3.8% 2.8% .8% 3.1% 6.4% 4.6% 7%
ceererracsunnranonn 100% 41.7% 58.3% 11.1% 33.3% 38.9% 13.9% 2.8% 13.9% 50.0% 30.6% 5.6%
SUPER 1 TV..eerecanne 81 43 38 2 12 38 21 8 4 14 29 34
sssscecresenvennana 8.2% 8.9% 7.6% 1.8% 5.8% 10.4% 11.7% 6.8% 2.5% 5.0% 12.0% 11.4%
encean teesavsseness| 100% 53.1% 46.9% 2.5% [1l4.8% 46.9% 25.9% 9.9% 4.9% 17.3% 35.8% 42.0%
NET TV..ovuenssnonscss 25 12 13 1 4 11 4 5 3 10 4 8
................... 2.5% 2.5% 2.6% .9% 1.9% 3.0% 2.2% 4.2% 1.8% 3.6% 1.7% 2.7%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17|18 - 30|31 -~ 50{51 - 65|OVER 65 AB Cl c2 DE

[ I 1 [ 48.0% 52.0% 4.0% 16.0% 44.0% 16.0% 20.0% 12.0% 40.0% 16.0% 32.0%
RAL.cieeeeencocnaonns 5 4 1 0 1 1 2 1 3 0 1 1
cesesssstscsrscnrens .5% .8% -2% -0% .5% .3% 1.1% .8% 1.8% .0% 4% .3%
ceeecscsesssesncssss| 100% 80.0% 20.0% .0% 20.0% 20.0% 40.0% 20.0% 60.0% .0% 20.0% 20.0%
MEDIASET . cvesavaaans 1 0 1 0 0 1 0 0 0 1 0 0
sececsssasesesnrenn 1% .0% .2% .0% .0% -3% .0% .0% .0% .4% .0% .0%
teesaseeeancecneaaas| 100% -0% 100% .0% .0% 100% -0% .0% .0% 100% .0% 0%
OTHER ITALIAN........ 2 2 0 0 0 1 0 1 1 1 0 0
cerestrecsencsencnn .2% 4% .0% .0% .0% -3% .0% .8% -6% .4% .0% .0%
cereerecacaaaan cee.| 100% 100% .0% .0% 0% 50.0% .0% 50.0% 50.0% 50.0% .0% .0%
SATELLITE...cceeeacne 37 28 9 7 9 15 S 1 12 9 3 13
cettececesascscsesa| 3.8% 5.8% 1.8% 6.3% 4.4% 4.1% 2.8% .8% 7.4% 3.2% 1.2% 4.4%
sececncccsscnccress| 100% 75.7% 24.3% 18.9% 24.3% 40.5% 13.5% 2.7% 32.4% 24.3% 8.1% 35.1%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.6: INTEREST IN BROADCASTING AUTHORITY POLITICAL PROGRAMMES
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB C1l c2 DE

TOTAL.cccoceccnnnncns 1001 490 511 112 210 371 182 126 166 286 248 301
NO ANSWER...v2eaceaee 3 0 3 1] 0 2 1 0 2 1 0 0
ettt encesrnananas -3% .0% 6% .0% .0% .5% .5% .0% 1.2% .3% .0% .0%
................... luo0s -0% 100% 0% .0% 66.7% 33.3% .0% 66.7% 33.3% -0% 0%
ALWAYS...icnnnennnnns 115 79 36 3 11 48 36 17 186 25 33 41
................... 11.5% 16.1% 7.0% 2.7% 5.2% 12.9% 19.8% 13.5% 9.6% 8.7% ]13.3% 13.6%
................... 100% 68.7% 31.3% 2.6% 9.6% 41.7% 31.3% 14.8% 13.9% 21.7% 28.7% 35.7%
SOMETIMES....sc0aeees 372 187 185 17 69 161 77 48 70 120 85 97
..... teesasuneanane|37.2% 38.2% 36.2% 15.2% 32.9% 43.4% 42.3% 38.1% 42.2% 42.0% 34.3% 32.2%
................... 100% 50.3% 49.7% 4.6% 18.5% 43.3% 20.7% 12.9% 18.8% 32.3% 22.8% 26.1%
NEVER......oevneveenens 511 224 287 92 130 160 68 61 78 140 130 163
................... 51.0% 45.7% 56.2% 82.1% 61.9% 43.1% 37.4% 48.4% 47.0% 49.0% 52.4% 54.2%
................... 100% 43.8% 56.2% 18.0% 25.4% 31.3% 13.3% 11.9% 15.3% 27.4% 25.43% 31.9%

FIRST ROW OF PERCENTAGES

BASE

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.7:

SUGGESTIONS FOR NEW RADIO PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 3031 - 50{51 - 65|OVER 65 AB Ccl c2 DE

TOTAL.vceevecnosvacsa 724 342 382 61 157 266 144 96 116 202 179 227
NO ANSWER.:eeeaoeoans 647 301 346 55 142 238 127 85 103 187 159 198

................... 89.4% 88.0% 90.6% 90.2% 90.4% 89.5% 88.2% 88.5% 88.8% 92.6% 88.8% 87.2%

................... 100% 46.5% 53.5% 8.5% 21.9% 36.8% 19.6% 13.1% 15.9% 28.9% 24.6% 30.6%
MORE MUSIC FROM 1970s

& 1980S.vcnencncss 8 4 4 1 3 4 0 0 2 1 2 3

cseerecsenanananans 1.1% 1.2% 1.0% 1.6% 1.9% 1.5% .0% .08 1.7% .5% 1.1% 1.3%

................... 1uv0% 50.0% 50.0% 12.5% 37.5% 50.0% .0% .0% 25.0% 12.5% 25.0% 37.5%
MORE DISCUSSION

PROGRAMMES . . v.... . 4 4 0 1] 2 0 1 1 1 1 2 0

esesssencssenscnnsse .6% 1.2% .0% .0% 1.3% .0% 7% 1.0% .9% .5% 1.1% 0%

csesrecacssnananane 100% 100% .0% .0% 50.0% .0% 25.0% 25.0% 25.0% 25.0% 50.0% .0%
MORE PLAYS...ccesaeen 13 6 7 3 2 2 4 2 3 2 5 3

................... 1.8% 1.8% 1.8% 4.9% 1.3% .8% 2.8% 2.1% 2.6% 1.0% 2.8% 1.3%

cseesssesascacssees| 100% 46.2% 53.8% 23.1% 15.4% 15.4% 30.8% 15.4% 23.1% 15.4% 38.5% 23.1%
MORE MUSIC..ceecacass 10 5 5 0 2 6 1 1 1 1 1 7

........ teseveseees| 1.4% 1.5% 1.3% .0% 1.3% 2.3% 7% 1.0% .9% 5% .63 3.1%

esessecssrenasees-s]| 100% 50.0% 50.0% .0% 20.0% 60.0% 10.0% 10.0% 10.0% 10.0% 10.0% 70.0%
MORE SPORTS...ceceess 7 6 1 0 1 2 2 2 ] 1 3 3

cseescecnsssacanan .} 1.0% 1.8% .3% .0% .6% .8% 1.4% 2.1% .0% 5% 1.7% 1.3%

........ ceeseseesae| 100% 85.7% 14.3% 0% 14.3% 28.6% 28.6% 28.6% .0% 14.3% 42.9% 42.9%
LESS POLITICS..vssces 1 1 0 0 1 V] 0 0 0 1 0 0

tesccsecssssseennnn 1% 3% .0% .0% .6% .0% .0% .0% .0% .5% .0% .0%

ececcsecscasae ae-ss| 100% 100% .0% .0% 100% .0% .0% .0% -0% 100% .0% .0%
QUIZZES.ceeevvevsencss 1 0 1 0 0 1 0 0 0 [ 0 1

..... tessccssssason .13 .0% .3% .0% .0% 4% .0% .0% .0% .0% .0% .4%

cessscesonesnsensan 100% .0% 100% .0% .0% 100% .0% .0% .0% .0% .0% 100%
MORE CULTURAL

PROGRAMMES..... oo 2 1 1 0 0 2 0 0 0 [} 0 2

csereses croevsssene .3% 3% 3% .0% .0% .8% .0% .0% .0% .0% .0% .9%

teesertoacans veseseaa| 100% 50.0% 50.0% 0% .0% 100% .0% .0% .0% .0% 0% 100%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
{continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.7: SUGGESTIONS FOR NEW RADIO PROGRAMMES
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17118 - 30|31 - 50|51 - 65|OVER 65 AB Ccl c2 DE
MORE RELIGIOUS
PROGRAMMES . ..cs 0. 5 3 2 0 0 i 1 3 0 2 2 1
................... 7% -9% .5% .0% .0% .4% 7% 3.1% .0% 1.0% 1.1% 4%
................ eeo| 100% 60.0% 40.0% -0% .0% 20.0% 20.0% 60.0% .0% 40.0% 40.0% 20.0%
MORE CHILDREN'S
PROGRAMMES « « v v e s e 1 1 0 1 0 0 0 0 0 0 0 1
................... .1% .33 .0% 1.6% .0% .0% .0% -0% .0% .0% .0% .4%
................... 100% 100% .0% 100% .0% .0% .0% .0% .0% .0% .0% 100%
MORE NEWS....cce00ense 3 1 2 0 1 1 1 0 2 0 0 1
................... . 4% .3% .5% -0% -6% -4% .7% .0% 1.7% -0% -0% .4%
................... 100% 33.3% 66.7% .0% 33.3% 33.3% 33.3% -0% 66.7% .0% .0% 33.3%
MORE ROCK MUSIC...... 2 2 0 1 1 0 0 0 0 1 0 1
teieencsas PN .3% .6% .0% 1.6% .6% .0% .0% .0% .0% .5% .0% .4%
................... 100% 100% .0% 50.0% 50.0% .0% .0% .0% .0% 50.0% .0% 50.0%
CLASSICAL MUSIC...... 5 1 4 (] ] 1 4 0 1 2 2 0
................... . 7% .3% 1.0% -0% .0% -4% 2.8% .0% .9% 1.0% 1.1% .0%
............. ceasss| 100% 20.0% 80.0% .0% 0% 20.0% 80.0% .0% 20.0% 40.0% 40.0% .0%
EDUCATIONAL
PROGRAMMES .. -...... 3 1 2 0 [ 2 1 0 2 0 1 0
....... tesreserensvne .4% .3% .5% .0% .0% .B8% .73 .0% 1.7% .0% -6% .0%
cerectatcssccsencns 100% 33.3% 66.7% .0% 0% 66.7% 33.3% .0% 66.7% .0% 33.3% 0%
DOCUMENTARIES........ 1 0 1 0 1 0 0 0 1 0 0 0
vesessecanens e .1% .0% -3% .0% .6% -0% .0% .0% .9% .0% .0% . 0%
cereccecccan cassans 100% -0% 100% .0% 100% .0% .0% 0% 100% 0% 0% 0%
MALTESE MUSIC.....c.. 9 6 3 0 0 4 3 2 0 3 1 S
..... cesseacaacaasa| 1.2% 1.8% -8% .0% 0% 1.5% 2.1% 2.1% .0% 1.5% .6% 2.2%
crrereeiieecaananns 100% 66.7% 33.3% .0% .0% 44.4% 33.3% 22.2% .0% 33.3% 11.1% 55.6%
HEALTH RELATED
PROGRAMMES « 00 e e vw 5 3 2 0 2 1 0 2 1 1 2 1
ceascacscreracensn .o -7% .9% .5% .0% 1.3% 4% .0% 2.1% .9% .5% 1.1% .43
ceccaancas secscscss| 100% 60.0% 40.0% .0% 40.0% 20.0% .0% 40.0% 20.0% 20.0% 40.0% 20.0%
PARENTAL SKILLS
PROGRAMMES........ 1 0 1 0 0 1 0 0 0 1 0 0

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.7: SUGGESTIONS FOR NEW RADIO PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SO0CIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 -~ 30|31 -~ 50|51 - 65|OVER 65 AB Cl c2 DE
Meeeetsisectescnanna .1% 0% .33 .0% .0% .4% .0% .0% . 0% -5% .0% .0%
tecssecssensssensas| 100% 0% 100% -0% -0% 100% .0% .0% .0% 100% -0% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO




TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 ~ 17|18 -~ 30|31 -~ 50|51 - 65|OVER 65 AB ci c2 DE
TOTAL..vevecacassccnns 982 484 498 111 206 367 180 118 163 281 241 297
NO ANSWER...... ceacea 673 325 348 72 147 253 117 84 109 206 152 206
................... 68.5% 67.1% 69.9% 64.9% 71.4% 68.9% 65.0% 71.2% 66.9% 73.3% 63.1% 69.4%
cesserecereerennens 100% 48.3% 51.7% 10.7% 21.8% 37.6% 17.4% 12.5% 16.2% 30.6% 22.6% 30.6%
MORE INFORMATION ON
EUovvoerrnvcecnens 3 3 0 0 2 1 ] 0 0 2 1 0
...... teesassnane .3% 6% -0% 0% 1.0% .33 .0% .0% .0% <7% .4% -0%
et eteasnanneacann 100% 100% .0% .0% 66.7% 33.3% .0% .0% .0% 66.7% 33.3% .0%
MORE PLAYS IN MALTESE 48 19 29 3 10 13 16 6 2 5 21 20
cetrredacaanannanan 4.9% 3.9% 5.8% 2.7% 4.9% 3.5% 8.9% 5.1% 1.2% 1.8% 8.7% 6.7%
................... 100% 39.6% 60.4% 6.3% 20.8% 27.1% 33.3% 12.5% 4.2% 10.4% 43.8% 41.7%
OLD FILMS....vvevoees 2 0 2 0 0 1 0 1 0 2 0 0
cettstecsctescaaanen .2% .0% -4% .0% .0% .33 .0% .8% .0% 7% .0% .0%
ceenaas tssssccssans 100% .0% 100% .0% .0% 50.0% .0% 50.0% .0% 100% .0% .0%
MORE FILMS..... ceeann 44 23 21 8 7 17 11 1 8 7 13 16
Cecsscesctcsannsaan 4.5% 4.8% 4.2% 7.2% 3.4% 4.6% 6.1% .8% 4.9% 2.5% 5.4% 5.4%
......... ceveesnes-| 100% 52.3% 47.7% 18.2% 15.9% 38.6% 25.0% 2.3% 18.2% 15.9% 29.5% 36.4%
MORE DISCUSSION
PROGRAMMES........ 18 8 10 0 5 7 3 3 4 4 6 4
...... ceececscncsss| 1.8% 1.7% 2.0% 0% 2.4% 1.9% 1.7% 2.5% 2.5% 1.4% 2.5% 1.3%
teecctesereereenvan 100% 44.4% 55.6% .0% 27.8% 38.9% 16.7% 16.7% 22.2% 22.2% 33.3% 22.2%
QUIZZES.ccvvvenennans 17 3 14 4 4 5 3 1 6 6 2 3
..... tececsncsccsess| 1.7% .6% 2.8% 3.6% 1.9% 1.4% 1.7% .8% 3.7% 2.1% -8% 1.0%
cecscacsncssevesses| 100% 17.6% 82.4% 23.5% 23.5% 29.4% 17.6% 5.9% 35.3% 35.3% 11.8% 17.6%
CARTOONS .. .cccccvenes 10 1 9 4 3 2 1 0 0 4 3 3
cssecacns reesvecnne 1.0% .2% 1.8% 3.6% 1.5% .5% -6% -0% 0% 1.4% 1.2% 1.0%
cetrrteacicennannans 100% 10.0% 920.0% 40.0% 30.0% 20.0% 10.0% 0% .0% 40.0% 30.0% 30.0%
HOUSEHOLD RELATED
PROGRAMMES :
COOKING, SEWING
ETC. e ecencneacnnnsns 5 1 4 1 1 3 0 0 1 1 0 3
Cestreannrecrecanns .5% .2% .8% .9% .5% .8% .0% .0% .6% 4% .0% 1.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Cl c2 DE
................... 100% 20.0% 80.0% 20.0% 20.0% 60.0% .0% .0% 20.0% 20.0% -0% 60.0%
CHILDREN'S PROGRAMMES 9 3 6 2 2 1 3 1 1 o] 3 5
esreetnancacaaanan 9% .6% 1.2% 1.8% 1.0% .3% 1.7% .8% .6% -0% 1.2% 1.7%
...... tesersesessess| 100% 33.3% 66.7% 22.2% 22.2% 11.1% 33.3% 11.1% il.1% .0% 33.3% 55.6%
MORE SPORTS....cesee. 36 33 3 3 8 15 6 4 8 8 10 10
................... 3.7% 6.8% .6% 2.7% 3.9% 4.1% 3.3% 3.4% 4.9% 2.8% 4.1% 3.4%
....... vecessseeses| 100% 91.7% 8.3% 8.3% 22.2% 41.7% 16.7% 11.1% 22.2% 22.2% 27.8% 27.8%
DOCUMENTARIES/HISTORY
/CULTURE/TRAVEL
PROGRAMMES . . -« o. .. 43 27 16 3 9 21 8 2 11 13 12 7
................... 4.4% 5.6% 3.2% 2.7% 4.4% 5.7% 4.4% 1.7% 6.7% 4.6% 5.0% 2.4%
senens cesseccsancns 100% 62.8% 37.2% 7.0% 20.9% 48.8% 18.6% 4.7% 25.6% 30.2% 27.9% 16.3%
MORE COMEDY...coouvns 33 15 18 2 [ 15 8 2 10 5 10 8
cetretscsesnesseans 3.4% 3.1% 3.6% 1.8% 2.9% 4.1% 4.4% 1.7% 6.1% 1.8% 4.1% 2.7%
crercscsccnnenn eess| 100% 45.5% 54.5% 6.1% 18.2% 45.5% 24.2% 6.1% 30.3% 15.2% 30.3% 24.2%
MORE SERIOUS &
EDUCATIONAL
PROGRAMMES + 2« v - v wn 24 18 6 1 2 10 7 4 6 2 10 6
vessae cssvencsenees 2.4% 3.7% 1.2% .9% 1.0% 2.7% 3.9% 3.4% 3.7% 7% 4.1% 2.0%
................ «ss| 100% 75.0% 25.0% 4.2% 8.3% 41.7% 29.2% 16.7% 25.0% 8.3% 41.7% 25.0%
MORE YOUTH PROGRAMMES 1 1 0 0 1 0 0 0 0 1 ] 0
seveccancenas resenn .1% .2% .0% .0% .5% .0% .0% .0% .0% .43 .0% 0%
cessecnscscacsasans| 100% 100% .0% .0% 100% .0% .0% .0% -0% 100% 0% .0%
MORE MUSIC..... reaaas 13 5 8 5 4 3 1] 1 2 2 2 7
D 1.3% 1.0% 1.6% 4.5% 1.9% .8% .0% .8% 1.2% -7% .8% 2.4%
ceencnees ceereranes 100% 38.5% 61.5% 38.5% 30.8% 23.1% .0% 7.7% 15.4% 15.4% 15.4% 53.8%
MORE RELIGIOUS
PROGRAMMES ..+ cuvw 5 2 3 1 0 2 0 2 0 1 2 2
..... tecicttestsens .5% .43 .6% .9% .0% .5% .0% 1.7% .0% .4% .8% .7%
tetivecsancscsnnens 100% 40.0% 60.0% 20.0% .0% 40.0% 0% 40.0% 0% 20.0% 40.0% 40.0%
MORE GHANA......ce0»- 3 1 2 0 0 2 0 1 0 0 2 1
cerenn ceesee [SPPA .3% .2% .4% .0% .0% .5% .0% .8% -0% 08 -8% .3%
..... vesesensesasas| 100% 33.3% 66.7% .0% .0% 66.7% .0% 33.3% .0% .0% 66.7% 33.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 4TH QUARTER 2001

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO~-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30]31 - 50|51 - 65|0OVER 65 AB Cl c2 DE

MORE HOBBIES......... 1 1 [ 0 0 0 0 1 0 1 0 0

................... .1% .2% .0% -0% .0% -0% -0% -8% .0% -4% .0% .0%

................... 100% 100% .0% .0% .0% .0% .0% 100% .0% 100% .0% .0%
MORE MALTESE SOAP

OPERAS/SERIALS.... 22 5 17 5 1 10 4 2 2 7 7 [

................... 2.2% 1.0% 3.4% 4.5% .5% 2.7% 2.2% 1.7% 1.2% 2.5% 2.9% 2.0%

................... 100% 22.7% 77.3% 22.7% 4.5% 45.5% 18.2% 9.1% 9.1% 31.8% 31.8% 27.3%
MORE VARIETY

PROGRAMMES........ 13 6 7 1 2 6 2 2 0 2 4 7

..... “eeeseccsceses| 1.3% 1.2% 1.4% -9% 1.0% 1.6% 1.1% 1.7% .0% .7% 1.7% 2.4%

Petteesaeancsaannan 100% 46.2% 53.8% 7.7% 15.4% 46.2% 15.4% 15.4% .0% 15.4% 30.8% 53.8%
BETTER QUALITY

PROGRAMMES ........ 1 0 1 0 0 0 0 1 0 0 0 1

................... 1% .0% .2% .0% .0% .0% .0% .8% .0% .0% .0% .3%

................... 100% .0% 100% .0% .0% .0% -0% 100% .0% .0% -0% 100%
ENVIRONMENTAL

AWARENESS

PROGRAMMES .. ...... 2 1 1 0 1 0 1 0 1 1 0 0

cecscancssceesanene 2% .2% 2% .0% -5% .0% .6% 0% .6% .43 .0% .0%

....... seeescecanes| 100% 50.0% 50.0% .0% 50.0% .0% 50.0% .0% 50.0% 50.0% .0% .0%
POLITICAL PROGRAMMES. 1 1 0 1 0 0 0 0 [¢] 1 0 0

cetsacaresreneeannn .1% .2% .0% .9% .0% .0% -0% .0% .0% .43 .0% -0%

ceececsesesensnensns 100% 100% 0% 100% .0% 0% .0% .0% .0% 100% .0% .0%
F'IDEJN L-IMHALLEF

LIKE PROGRAAMMES.. 3 2 1 0 0 1 0 2 0 2 1 0

...... terecerseenne .3% .43 2% .0% .0% .3% .0% 1.7% -0% .7% .4% .0%

cestreatenenses veeo] 100% 66.7% 33.3% .0% .0% 33.3% .0% 66.7% .0% 66.7% 33.3% .0%
DO NOT COMPETE WITH

POPULAR PROGRAMMES 6 3 3 0 0 4 1 1 0 3 2 1

tetvecsnsresssenans .6% .6% .6% .0% .0% 1.1% .6% .8% .0% 1.1% .8% .3%

...... eceessssesens| 100% 50.0% 50.0% .0% 0% 66.7% 16.7% 16.7% 0% 50.0% 33.3% 16.7%
REPEAT POPULAR

PROGRAMMES ¢ 2 e s e e s s 2 1 1 0 0 1 1 0 1 1 0 0

........ ceeesscones 2% .2% -2% .0% .0% 3% .6% -0% .6% .4% .0% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW-PERCENTAGES
BASE = ALL WHO LISTEN TO TV
(continued)
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BROADCASTING AUTHORITY - MALTA:

TABLE 6.8: SUGGESTIONS
- BY GENDER, AGE AND

MEDIA AUDIT - 4TH QUARTER 2001

FOR NEW TV PROGRAMMES
SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17{18 - 3031 - 50|51 -~ 65|OVER 65 AB Ccl c2 DE
cetecrecacacaenaaaa] 100% 50.0% 50.0% -0% -0% 50.0% 50.0% .0% 50.0% 50.0% .0% .0%
MORE NEWS IN ENGLISH. 3 3 0 1 1 1 0 0 3 0 0 0
eesesiectesaceannann .3% -6% 0% .9% .5% 3% .0% 0% 1.8% .0% .0% .0%
cesestcscccscncasas| 100% 100% .0% 33.3% 33.3% 33.3% 0% .0% 100% .0% .0% .0%
MALTESE GRANDE
FRATELLO.-c.conenns 2 1 1 0 2 0 0 0 0 1 0 1
L S .2% .2% .2% -0% 1.0% -0% -0% -0% .0% -4% -0% .3%
“assseesesscnseeass| 100% 50.0% 50.0% .0% 100% .0% .0% .0% .0% 50.0% .0% 50.0%
LESS POLITICS.eesaees 5 3 2 0 2 0 1 2 2 1 0 2
cescaiesseasencnann .5% .6% -4% .0% 1.0% .0% .6% 1.7% 1.2% -4% -0% 7%
cesecscensacancaans| 100% 60.0% 40.0% .0% 40.0% 0% 20.0% 40.0% 40.0% 20.0% .0% 40.0%
EDUCATIONAL
PROGRAMMES........ 5 1 4 1 0 1 2 1 0 3 1 1
cersatetecanensaann .5% 2% -8% -9% .0% .3% 1.1% .B8% .0% 1.1% .4% .3%
cestccscnsancnenass| 100% 20.0% 80.0% 20.0% -0% 20.0% 40.0% 20.0% .0% 60.0% 20.0% 20.0%

BASE = ALL WHO

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES

= ROW PERCENTAGES
LISTEN TO TV




Table 7.1-1: Daily Radio Average Audience Share - October 2000
(All available Time-Slots)

R RP PER 0 B = P50 . APITA o
ADIO
0077 224 0.22 2.66 | 0.47 | 0.00% 0.47
006 | 2.23 0.36 | 253 | 0 048 [ 0.16. 0.84
0415 3.10 0.29 | 127 | 0, 058 |.0.03 0.40
047 | 350 0.08 | % 179 |- 077 | 0.00- 0.18
023 2.78 0.13 1.92 0.30__ |.0.00_ 0.42
023 | 2.78 0.13 | 1.82 0.30__[0.00 0.42
0.6, | 3.06 0.23 7.89 0.20 | 0.00 0.15
015 | 281 0.21 1.98 044 Jo003]|os1] 002 | o041 | sost
Table 7.1-2: Daily Radio Average Audience Share - October 2001
(All available Time-Slots)
R RP PER a B R A PSO A AP 0
ADIO RO A
108 [ 074] 283 [ 084 ] 012 [ 075 1.60 | 047 0.78 | 0.00 | 0.25 | "0:05 0.42 | +00:54
0.87 | 042 | 288 | 111 ] 0.23 2.19 | 0.16 0.79 | 0.00 ] 0.38 | . 0.05 036 | 8965
146 042 | 3.07 | 111 ] 0.33 1.92 | 0.39 045 [ 0.00 | 0.25 | 008 0.44 | .89.31
192 [0:31.] 264 | 1.46 | 0.42 157 |~ 0:70° 0.29 |.0.00 ] 0.15 | 007 0.96 | 89.04
165 | 049 | 2.27 | 1.37 ] 0.23 || 195 | 055 0.70 [ 0.00 ] 0.17 | 000 1.08 | - 89:.30.
0.95 | 047 | 286 | 1.47] 022 | 2.24 | 0,09 0.90 [ 0.06 | 0.17 | . 003 0,67 | .89.15
1.03 | 068, 1.49 | 0.91| 0.03 134 [ 0.06 075 | 0.09 | 040 [ 000 057 | 9209,
128 | 046 | 258 | 114 | 022 [ 080 | 1.83| 030| o066 [ 002] 025 004 0.64 | 8¢
Table 7.2-1: Daily Radio Peak Audience Share - October 2000
P-50O ADIO RONJA
6.29 0.70 5.94 0.35 1.75
.29 1.40 6.29 0.35 2.45
7.69 0.70 3.50 0.70 1.05
.74 0.70 4.20 2.10 0.70
8.74 0.70 4.90 1.75 1.75
8.74 0.70 4.90 1.75 1.75
B.74 1.05 4.55 0.35 0.70
874 | 490] 1.40 6.29 1.75 Fo.70.] 210 245
Table 7.2-2: Daily Radio Peak Audience Share - October 2001
pPD » R ' :. - A A » A AP A
ADIO RO A
0.70 5.59 0.70 | 1.75
0.70 7.34 1.40 1.75
1.05 6.64 1.05 | 1.40
1.05 5.94 0.35 | 3.15
1.05 5.04 |97 0.70 | 3.50
1.05 769 | 0 0.35 | 2.80
0.35 2.90 | 1.05 2.45
105 ) 385 769] 210 280 | o035| 140 o070 3.50




TABLE R1: RADIO LISTENERSHIP: MONDAY
(BASE=246%)
R RP PER 0 B R P 0 0
210 DlO RO
 UDNIGH | 0.00 { 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 { 0.00 0.00 0.00 0.00 | 100.00 | 100
2030 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 | 100
J100 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 | 100
130 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 ] 100.00 | 100
-2200.- | 0.00 | 0.00 0.00 | 0.00 | 0.00 [ 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 | 100
3230 0.00 | 0.00 0.00 | 0.00 { 0.00 { 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 | 100
3300 0.00 | 0.00 0.00 | 0.00 | 0.00 [ 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 | 100
3330 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 | 100
400 0.00 | 0.00 0.00 | 0.00 { 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 | 100
2430 0.00 { 0.00 0.00 | 0.00 ] 0.00 | 0.00{ 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 | 100
3500 0.35 | 0.00 0.00 | 0.00 | 0.00 ! 000 0.35 0.00 | 0.00 0.00 0.00 0.00 | 99.30 100
J530 0.35 | 0.00 1.05 | 0.00 | 0.00 | 0.00 | 0.35 0.00 | 0.00 0.00 0.00 0.00 | 98.25 100
J600 0.70 { 0.00 1.05 § 1.05 ] 0.00 | 0.00 | 0.70 0.00 | 0.00 0.00 | 0.00 0.00 | 96.50 100
J630 0.70 | 0.00 280 | 1.05 | 0.00 { 0.00 | 1.40 0.35 | 0.00 0.00 | 0.00 0.00 | 93.71 100
2700 140 | 1.05 629 | 1051000 175 1.75 0.35 | 0.00 0.70 { 0.35 0.35 | 84.97 100
J730 210 ] 1.40 6.29 | 1.05 | 0.00 | 245 | 1.75 0.00 | 0.00 0.70 | 0.35 0.70 | 83.22 100
2800 3.50 | 1.40 699 | 140 | 0.00 | 1.75 | 2.80 035 | 1.05 0.35 | 0.35 0.70 { 79.37 100
J830 3.15 | 0.70 6.64 | 140 | 0.00 | 1.05 | 2.80 035} 2.10 0.35 | 0.35 140 | 79.72 100
J900 2.80 | 1.40 874 | 1751070 | 140 | 385 035 | 245 0.35 | 0.356 140 | 74.48 100
J930 3.50 { 1.40 874 ] 1.75 | 0.70 | 1.75 | 4.90 035 | 245 0.35 | 0.00 140 | 72.73 100
1000 3.85 | 1.40 839 ] 31561 0.70 | 210 | 5.59 035 | 2.10 0.35 | 0.00 1.75 | 70.28 100
1030 3.50 | 1.40 839 ) 315} 0.70 ;| 210 | 524 0.00 | 210 0.35 | 0.00 1.75 | 71.33 100
1100 3151 1.40 8.04 | 3.50 | 0.00 | 1.05 | 524 0.00 | 210 0.35 | 0.00 1.75 | 73.43 100
1130 3.50 | 1.40 7.34 | 280 000 | 140 | 4.90 000 | 175 0.35 | 0.00 140 | 75.17 100
NOON 245 | 1.40 664 | 280} 000 140 | 350 035 | 1.40 0.35 | 0.00 1.05 { 78.67 100
1230 175 ] 1.75 420 ) 210 | 000 | 1.75 | 2.10 0.35 | 1.05 0.00 | 0.00 070 | 84.27 100
1300 175 | 140 420 ) 140 ] 035 1.75| 1.75 035 175 0.00 | 0.00 0.35 | 84.97 100
1330 1.40 | 1.05 350 | 1.05] 035 175 | 1.40 0.00 [ 1.40 0.00 { 0.00 0.35 | 87.76 100
1400 140 | 1.05 385 | 1.05 { 0.35 | 1.05 | 1.40 0.35 | 1.40 0.35 | 0.00 0.35 | 87.41 100
1430 105 | 140 385] 035|035 105 1.75 0.00 | 1.40 0.35 | 0.00 035 | 88.11 100
1500 140 | 140 420 ] 070 | 035 140 | 1.75 0.00 | 140 0.00 | 0.00 0.35 | 87.08 100
1530 140 | 2.10 420) 070 1 0351 140 | 2.10 0.00 | 175 0.00 | 0.00 0.35 | 85.66 100
1600 0.70 | 1.75 3151 1.05] 0.00 | 1.75 | 2.80 0.00 | 1.05 0.00 | 0.35 0.70 | 86.71 100
1630: | 0.70 | 1.40 3.15] 105 ] 000 | 1.75 | 3.15 0.00 | 1.40 0.00 0.35 0.70 | 86.36 100
1700 -] 0.70 § 1.05 350 070 | 035! 0.70 | 3.15 0.00 | 1.40 0.00 0.00 0.70 | 87.76 100
21730 0.70 | 1.40 280 | 140 | 035 070 | 245 0.00 | 0.70 0.00 0.00 0.70 | 88.81 100
1800 1.05 | 1.40 245 | 1.05 1000 | 035 ] 210 0351 1.05 0.00 0.00 0.35 | 89.86 100
1830 1.05 | 1.05 2.10 | 1.05 | 0.00 | 0.35 | 1.40 035 | 1.40 0.00 0.00 0.35 | 90.91 100
1900 070 | 0.35 140 | 035 [ 0.00 | 035 ] 2.10 070 | 0.70 0.00 0.00 0.35 | 93.01 100
1930: 0.70 | 0.35 1.05 | 0.35 | 0.00 | 0.35 | 0.70 0.70 | 0.70 0.00 0.00 0.00 | 95.10 100
2000 0.35 | 0.00 0.70 | 000 | 0.00 | 0.35 | 0.70 0351 0.70 0.00 0.00 0.00 | g6.85 100
2030 0.00 | 0.00 0.00 | 0.00 ] 0.00 | 035 0.35 035 | 0.35 0.00 0.00 0.00 | 98.60 100
2100 0.00 | 0.00 0.00 | 000] 0.00 035 0.35 0.70 | 0.35 0.00 0.00 0.00 | 98.25 100
: 2130 0.00 | 0.00 0.00 § 000 ] 0.00 | 0.35 | 0.35 035 | 0.00 0.00 0.00 0.00 | 98.95 100
2200 -| 0.00 | 0.00 0.00 | 0.00{ 0.00 | 0.00 | 0.00 0.35 | 0.00 0.00 0.00 0.00 | 99.65 100
22230 0.00 { 0.00 0.00 | 0.00 ] 0.00 | 0.00 | 0.00 0.35 | 0.00 0.00 0.00 0.00 { 99.65 100
-2300° | 0.00 | 0.35 0.00 { 0.00 | 0.00 { 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 99.65 100
12330 ] 0.00 | 0.35 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 99.65 100
average- | 1.08 | 0.71 283 ) 084 ] 012 ] 0.75 | 1.60 0.17 | 0.78 0.00 | 0.25 | 0.05 0.42 | 90.54
“maximum. | 3.85 | 2.10 874 | 350 | 0.70 | 245 | 559 0.70 | 245 0.00 | 0.70 | 0.35 1.75 | 100.00
sid.dev. | 1.20 | 0.68 296 | 097 | 022 | 0.77 | 1.65 021 ) 081 0.00 | 022 | 0.12 054 | 935
average
Tor 0600-
2400hrs | 142 | 0.94 3.74 ] 112 | 016 | 1.00 | 2.12 0.23 { 1.04 0.00 | 0.25 | 0.07 0.56 | 87.46

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days

prior to the interview.




TABLE R2: RADIO LISTENERSHIP: TUESDAY
(BASE=246")

R RP PER 0 BA R A A A AP

PSO RADIO RO
IDNIGH | 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 { 100
J030 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 ) 100.00 | 100
2100. 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 | 100
2130 0.00 | 0.00 0.00 | 0.00 § 0.00 { 0.00 | 035 0.00 | 0.00 0.00 0.00 0.00 | 99.65 100
2200 0.00 | 0.00 0.00 | 000 | 0.00 { 000 | 0.35 0.00 | 0.00 0.00 0.00 0.00 | 99.65 100
3230 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.35 0.00 | 0.00 0.00 0.00 0.00 | 99.65 100
- 3300: 0.00 | 0.00 0.00 | 0.00 { 0.00 { 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 | 100
330 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 | 100
2400 0.00 | 0.00 0.35 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 99.65 100
2430 0.00 | 0.00 0.35 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 89.65 100
2500 0.00 | 0.00 0.35 | 0.00 | 0.00 { 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 99.85 100
3530 0.00 | 0.00 140 | 0.00 | 0.00 | 0.00 ] 0.35 0.00 | 0.00 0.00 0.00 0.00 | 98.25 100
J600 0.70 I 0.00 1.75 § 1.05 | 0.00 | 035 | 0.35 0.00 | 0.00 0.00 | 0.00 0.00 | 95.80 100
-J630 0.70 | 0.00 315 ]| 1.75 1 035 | 035 | 1.75 0.00 | 0.35 0.00 | 0.00 0.00 | 91.61 100
J700 1.05 | 0.35 6.29 | 350 | 035 | 245 | 245 0.00 | 1.0 0.35 | 0.35 0.35 | 81.47 100
J730 140 | 0.35 6991 280|035 245 | 2.80 0.00 § 1.05 0.35 | 0.35 0.35 | 80.77 100
J800 210 | 0.35 7.34 | 245 | 035 | 1.75 | 455 0.00 | 1.40 0.35 | 0.35 0.35 | 78.67 100
J830 210 | 0.35 804 | 210 ]| 0.35 | 140 | 4.90 0.00 | 140 0.70 | 0.35 035 | 7797 100
J900 2.80 | 0.35 9.00 | 140 ]| 070 | 140 | 524 0.35 | 245 0.70 | 0.35 0.35 | 74.83 100
2930 3.15 ] 0.35 9.09 | 1.75 | 0.70 | 1.75 | 6.29 0.70 | 2.80 | 0.70 | 0.00 140 | 71.33 100
1000 3.85 | 0.00 944 | 210 | 0.70 | 1.75 | 6.99 0.70 | 245 1.40 | 0.00 1.75 | 68.88 100
1030 385 | 0.70 8.74 | 1.75 1 0.70 | 210 | 7.34 0.70 | 245 1.05 | 0.00 1.75 | 68.88 100
1.100 3.50 | 0.35 804 | 1.75 ] 035 | 1.75 | 6.64 0.70 | 245 0.70 | 0.00 105 | 7273 100
1130 | 350 | 0.35 699 4 210 | 0.35 | 1.75 | 7.34 0.00 | 1.75 0.70 | 0.00 0.70 | 74.48 100
-NOON 315 | 1.05 524 | 245 | 0.35 | 1.40 | 6.99 0.00 | 1.75 0.35 | 0.00 0.70 | 76.57 100
1230 175 |1 1.40 490 | 245 ]| 035 | 140 | 3.85 0.00 | 1.40 0.35 | 0.00 0.70 | 81.47 100
1300 1.05 | 0.35 5241 210 ) 035] 210 | 2.10 0.00 ] 1.05 0.35 | 0.00 0.70 | 84.62 100
- 1330 1.75 | 0.356 420 | 210 | 035 | 245 | 1.75 0.35 | 1.05 0.00 { 0.00 0.70 | 84.97 100
1400 0.35 { 0.70 350} 210 ) 035 ] 175 | 1.75 070 | 0.70 0.00 | 0.00 0.70 | 87.41 100
1430 0.00 | 0.70 2801 2451 035] 105 | 1.75 0.35 | 0.70 0.00 | 0.00 0.70 | 89.16 100
- 1500. 0.35 | 1.40 315 | 210 ] 035 | 1.75 | 2.80 035 | 1.05 0.00 | 0.00 0.35 | 86.36 100
1530 ] 0.70 | 1.40 2.80 | 245 | 0.00 | 1.40 | 2.80 035 | 0.70 0.00 | 0.00 0.70 | 86.71 100
: 1.40 315 | 210 | 0.00 | 140 | 3.85 035 | 1.05 0.00 { 0.35 0.70 | 84.97 100
1.40 315 | 140 ) 0.00 ] 0.70 | 3.15 035 | 1.40 0.00 0.35 0.70 | 86.71 100
1.40 3.50 | 1.75 | 0.00 | 0.70 | 2.80 035 | 1.40 0.00 0.00 0.35 | 87.41 100
0.70 2101 1051 0.35 ]| 0.35 | 2.80 0.00 | 1.05 0.00 0.00 0.35 | 90.91 100
1.05 245 | 070 | 0.35 | 1.05 | 245 000 ]| 210 0.00 0.00 0.70 | 88.81 100
1.05 210 ) 070 | 0.35 | 140 | 1.75 0.00{ 210 0.00 0.00 0.35 | 89.86 100
1.05 105 | 070 | 0.35 | 0.00 | 1.40 035 | 0.70 0.00 0.00 0.35 | 93.71 100
1.05 070 | 1.05] 0.35 | 0.00 | 0.70 0.35 | 0.00 0.00 000 | 635] 95.10 100
0.00 0.00 | 0.70 ] 0.35 | 0.00 | 0.70 0.35 | 0.00 0.00 0.00 0.00 | 97.55 100
0.00 0.00 ) 035 035 ] 000] 1.05 0.00 | 0.00 0.00 0.00 0.00 | 98.25 100
0.00 0.00 | 035 ] 035 | 035 | 0.70 0351 0.00 0.00 0.00 0.00 | 97.90 100
0.00 035 | 000} 035 | 035 ] 0.70 0.00 | 0.00 0.00 0.00 0.00 | 98.25 100
0.00 0.35 ] 0.00 ] 0.00] 0.35| 0.70 0.00 | 0.00 0.00 0.00 0.00 | 98.60 100
0.00 0.00 | 0.00 ] 0.00 | 0.35 | 0.35 0.00 | 0.00 0.00 0.00 0.00 | ©9.30 100
0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 | 100
. . 0.35 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | o0.00 0.00 0.00 0.00 | 99.65 100
:3verage - | 0.87 | 0.42 288 | 11110231 082 ] 219 016 | 0.79 0.00 | 0.38 | 0.05 0.36 | 89.95
-maximum | 3.85 | 1.40 944 | 350 | 0.70 | 245 | 7.34 0.70 | 2.80 0.00 | 140 | 0.35 1.75 | 100.00
Std.dev. | 1.19 | 0.50 3.07 | 102 ] 022] 083 ] 228 0241 087 ] -0.00 | 039 | 0.12 0.45 9.83
average
for 0600-
2400hrs | 1.16 | 0.56 377 | 149 ] 030 | 1.10 | 2.87 021] 105 0.00 | 038 | 0.07 049 | 86.71

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days
prior to the interview.




TABLE R3: RADIO LISTENERSHIP: WEDNESDAY
(BASE=246%)

AIDNIGH®

0.00 | 0.00 0.35 | 0.00 | 0.00 | 0.00 | 0.00 0.35 | 0.00 0.00 0.00 0.00 100
' 3030 0.00 | 0.00 0.35 | 0.00 | 0.00 { 0.00 ] 0.00 0.35 | 0.00 0.00 0.00 0.00 ] 99.30 | 100
2100 0.00 | 0.00 0.70 | 0.00 | 0.00 | 0.00 | 0.00 0.35 | 0.00 0.00 0.00 0.00 | 9895 | 100
130 0.00 | 0.00 0.70 | 0.00 | 0.00 § 0.00 | 0.35 0.35 | 0.00 0.00 0.00 0.00 | 98.60 | 100
2200 0.00 | 0.00 0.70 | 0.00 | 0.00 | 0.00 | 0.35 035 { 0.00 0.00 0.00 0.00 | 98.60 | 100
J230. 0.00 | 0.00 0.70 | 0.00 ] 0.00 ] 0.00 | 0.35 0.35 | 0.00 0.00 0.00 0.00 | 98.60 { 100
J300 0.00 | 0.00 0.70 | 0.00 | 0.00 { 0.00 | 0.35 0.35 [ 0.00 0.00 0.00 0.00 | 98.60 | 100
J330 0.00 | 0.00 0.70 | 0.00 ] 0.00 | 0.00 [ 0.00 0.35 | 0.00 0.00 0.00 0.00 | 98.95 | 100
400 0.00 | 0.00 0.70 | 0.00 | 0.00 ] 0.00 | 0.00 0.35 | 0.00 0.00 0.00 0.00 | 98.95 | 100
3430 0.00 | 0.00 0.70 { 0.00 | 0.00 | 0.00 | 0.00 0.35 | 0.00 0.00 0.00 0.00 | 98.95 | 100
3500 0.00 | 0.00 0.70 | 0.00 ] 0.00 | 0.00 | 0.35 0.35 | 0.00 0.00 0.00 0.00 | 98.60 | 100
530 0.00 | 0.00 1.05 } 0.00 | 0.00 { 0.00 | 0.35 0.35 | 0.00 0.00 0.00 0.00 | 98.25 | 100
J600 0.35 | 0.00 140 | 0.35] 000 | 035 ] 0.35 0.35 | 0.00 0.00 | 0.00 0.35 | 96.50 | 100
J630 0.35 | 0.00 210 | 1.75 ] 035 0.70 | 1.05 0.35 | 0.35 0.00 | 0.00 03519266 | 100
J700 140 | 0.35 490 | 3.85 | 0.70 | 245 | 2.10 0.70 | 0.35 0.00 | 0.00 0.35 | 82.87 | 100
730 245 | 0.70 559 | 245 | 035 ] 140 { 245 0.00 ! 0.35 0.00 { 0.00 0.70 | 83.57 | 100
J800 350 | 0.70 6.64 | 280 [ 0.70 | 2.80 | 4.90 0.00 | 0.35 0.00 | 0.00 0.70 | 76.92 | 100
J830 3.50 | 0.70 6.29 | 245 | 070 | 1.75 ] 5.24 0.00 | 0.70 0.00 | 0.00 0.70 | 77.97 | 100
J900 3.15 | 1.05 734 ) 245 | 070 | 1.75 | 6.29 0.70 | 1.05 1.05 | 0.00 0.35 | 7413 | 100
J930 420 | 1.05 769 4 280|070 ]| 1.75 ) 6.29 1.05 | 1.08 0.70 { 0.00 0.70 | 72.03 | 100
1000 559 | 0.70 8.04 | 350 | 0.70 | 1.75 | 6.64 1.05 | 1.05 0.70 | 0.00 140 | 68.88 | 100
1030 5.94 | 0.70 769 | 3.15 | 0.70 | 1.75 | 6.29 1.75 | 1.40 0.70 | 0.00 1.40 | 68.53 | 100
1100 524 | 0.70 7.69 | 315 ] 070 | 210 | 6.64 140 | 1.40 0.70 | 0.00 1.05 | 69.23 | 100
1130 524 | 0.70 734 | 315 | 1.05 | 1.75 ] 6.29 1.05 { 0.70 0.70 | 0.00 0.70 | 71.33 | 100
NOON 524 | 1.05 769 | 3.15 ]| 1.05 | 105 524 0.70 | 0.70 0.70 | 0.70 105 | 71.68 | 100
1230 3.15 | 1.05 6.64 | 245 | 1.05 | 0.70 | 4.20 0.35 | 0.35 0.00 | 0.35 1.05 | 78.67 | 100
1300 210 | 0.70 594 | 210 | 0.70 { 1.05] 3.85 0.00 | 0.35 0.00 | 0.35 1.05 | 81.82 | 100
1330 140 { 0.70 490 { 175 | 0.70 | 140 ] 3.85 0.70 | 0.35 0.00 | 0.35 1.05 | 82.87 | 100
1400 1.75 | 1.05 420 | 105 ] 070 [ 1.40 | 2.80 070 | 0.35 0.00 | 0.35 0.70 | 8497 | 100
1430 1.05 | 0.70 455 | 1.75 [ 0.70 [ 1.75 | 1.40 0.70 | 0.35 0.00 | 0.35 0.70 | 86.01 | 100
1500 070 | 1.75 420 §{ 140 | 035 | 245 ] 210 0.70 | 0.35 0.00 | 0.35 0.35 | 85.31 | 100
1530 0.70 | 1.75 3.86 | 140 | 035 | 210 | 245 1.05 | 0.00 0.00 | 0.35 0.70 | 85.31 | 100
1600 1.05 | 0.35 3851 0351035 1.75] 210 070 | 035 0.00 | 0.35 0.70 | 88.11 | 100
1630 140 | 0.35 280 | 035 ] 035 | 140 1.75 035 ] 0.70 0.00 0.35 1.05 | 89.16 | 100
1700 140 | 0.35 280 | 070 | 0.70 | 1.75 ] 1.05 0.00 | 0.70 0.00 0.35 0.70 | 89.51 | 100
1730 1.05 | 0.00 315§ 070 | 035 | 1.05| 1.05 0.00 | 0.70 0.00 0.00 0.70 ] 91.26 | 100
1800 210 | 0.35 315] 1401 035 | 140 | 0.70 0.00 | 245 0.00 0.00 0.70 | 87.41 | 100
1830 1.05 ] 0.35 245 | 140 ] 035 | 140] 0.70 0.00 ] 245 0.00 0.00 1.05 | 88.81 | 100
1900 1.05 § 0.70 140 | 035 ] 0351070 | 1.75 0.00 | 1.40 0.00 0.00 0.70 | o161 | 100
1930- -] 035 | 0.70 1.05 | 0.35 | 0.00 | 035 ] 0.35 0.00 | 0.70 0.00 0.00 0.00 | 96.15 | 100
2000 1.05 | 0.35 0.70 § 0.35 | 0.00 | 035 | 0.00 0.00 | 0.35 0.00 0.00 0.00 | g6.85 | 100
2030: 0.70 | 0.35 070 | 0.35 | 0.00 | 0.35 | 0.00 0.00 | 0.35 0.00 0.00 0.00 ] 97.20 | 100
2100 0.35 | 0.00 0.70 | 0.35 | 0.00 | 0.35 | 0.00 0.00 | 0.00 0.00 0.00 0.00 § 98.25 | 100
2130 0.35 | 0.00 0351 0.00 | 0.00 | 0.35] 0.00 0.00 | 0.00 0.00 0.00 0.00 | 98.95 | 100
2200 0.35 | 0.00 0.35 | 0.00 { 0.00 | 0.00 [ 0.00 0.00 | 0.00 0.00 0.00 0.00 | 99.30 | 100
2230 0.35 | 0.00 035 | 0.00 | 0.00 | 0.00{ 0.00 0.00 | 0.00 0.00 0.00 0.00 | 99.30 | 100
2300 0.35 | 0.00 0.35 | 0.00 { 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 ] 99.30 | 100
2330 0.35 | 0.00 0.35 | 0.00 | 0.00 | 0.00 { 0.00 0.35 | 0.00 0.00 0.00 0.00 | 98.95 [ 100
average 146 | 0.42 307 1141 ] 033 ] 090 | 1.92 039 ] 045 0.00 | 0.25 | 0.09 0.44 | 89.31
maximum | 594 | 1.75 8.04 | 3.85 | 1.05 | 2.80 | 6.64 175 | 245 0.00 | 1.05 | 0.70 1.40 | 99.30
std.dev. | 1.73 | 0.46 268 | 122 | 0.35 ]| 084 | 225 041 | 0.58 0.00 | 0.36 | 0.17 0.44 | 10.14
~average
for 0600-
2400hvs | 1.95 ] 0.55 387 { 149 | 044 ] 1.20 | 250 041 ] 0.60 0.00 | 0.25 | 0.12 0.58 | 86.15

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior 10 the interview; Set ‘B’ respondents were asked about viewing two days

prior to the interview.




TABLE R4: RADIO LISTENERSHIP: THURSDAY

(BASE=246*)

R RP PER 0 A R A A

" 99.30

- IIDNIGH 0.00 0.00 0.00 } 0.35 | 0.00 | 0.00] 0.00 0.35 | _0.00

0.00 0.00 0.00 100
2030 0.35 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.35 | 0.00 0.00 0.00 0.00 | 99.30 100
0.35 0.00 0.00 § 0.00 | 0.00 | 0.00 ] 0.00 035 | 0.00 0.00 0.00 0.00 | 99.30 100
0.35 0.00 0.00 | 0.00 | 0.00 | 0.00 ] 0.00 0.35 | 0.00 0.00 0.00 0.00 | 99.30 100
0.35 0.00 0.00 | 0.00 | 0.00 | 0.00] 0.00 0.35 | 0.00 0.00 0.00 0.00 | 99.30 100
0.35 0.00 000 | 0.00 { 0.00 | 000! 0.00 0.35 | 0.00 0.00 0.00 0.00 | 99.30 100
0.35 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.35 | 0.00 0.00 0.00 0.00 | 99.30 100
0.00 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.35 | 0.00 0.00 0.00 0.00 | 99.65 100
0.00 0.00 000 | 0.00 [ 0.00 | 0.00] 0.00 0.35 | 0.00 0.00 0.00 0.00 | 99.65 100
0.00 0.35. 0.00 | 0.00 | 0.00 | 0.00 | 0.00 035 | 0.00 0.00 0.00 0.00 | 99.30 100
0.00 0.35 0.00 { 0.00 | 0.00 | 0.00 ] 0.00 0.35 | 0.00 0.00 0.00 0.00 | 99.30 100
0.70 0.00 0.00 | 0.00 | 0.00 | 0.00| 0.35 0.35 | 0.00 0.00 0.00 0.00 | 98.60 100
1.05 0.00 070 | 0.00 | 0.00 | 0.00]| 0.35 0351 0.00 0.00 0.00 0.35 | 97.20 100
1.05 0.00 280 | 035§ 0.00 | 0.00 | 0.70 0.35 | 0.00 0.00 0.00 035 | 94.41 100
2,10 0.00 455 | 140 | 0.00 | 1.05 1.75 1.05 { 0.00 0.00 0.00 1.05 | 87.06 100
2.80 0.00 490 | 140 ] 0.00 | 0.70 1.756 0.70 | 0.35 0.00 0.00 1.40 | 86.01 100
5.59 0.00 594 | 210 { 000 | 140 | 350 0.35 | 0.00 0.35 0.00 1.75 | 78.02 100
5.58 0.00 6.64 | 245 | 035 [ 140 ] 5.24 0.70 | 0.35 0.35 0.00 176 | 75.17 100
5.24 1.40 874 | 420 1.05 | 1.05]| 559 140 | 0.70 0.35 0.00 2.80 | 67.48 100
5.59 1.40 839 | 455 | 105 0.70 ] 524 175 1 0.35 0.35 0.00 3.15 | 67.48 100
6.64 1.0 839 | 490 | 1.05 | 1.05| 4.90 1.75 1 0.70 0.35 0.00 3.15 | 66.08 100
6.29 1.06 8.04 | 490 | 1.05 | 1.05 ] 490 210 | 0.70 0.35 0.00 3.15 | 66.43 100
5.24 1.05 769 | 524 | 1.05 | 1.05 | 559 175 | 1.05 0.35 0.00 3.15 | 66.78 100
4.55 0.70 769 | 490 ] 1.05 | 1.05| 5.94 1.75 | 0.70 0.35 0.00 2.45 | 68.88 100
5.59 1.06 734 | 3.85 ] 105 1.75 | 559 210 | 0.35 0.35 0.00 2,10 | 68.88 100
2.80 1.40 6.29 | 280 | 1.05 | 1.40 | 4.20 1.75 | 0.00 0.00 0.00 210 | 76.22 100
2.45 1.05 490 | 245 1 070 | 0.70 | 385 140 | 0.00 0.00 0.00 2.10 | 80.42 100
2.10 0.35 315 )| 245 | 070 | 0.70 | 3.15 0.70 | 0.00 0.00 0.35 2.10 | 84.27 100
2.45 0.00 280 | 210 070 | 1.05] 280 0.70 | 0.00 0.00 0.35 1.75 | 85.31 100
2.10 0.00 315 | 1.75 ] 0.70 | 1.05 1.40 0.70 | 0.00 0.00 0.35 1.40 | 87.41 100
2.10 0.00 280 | 140 0.70 | 1.05 1.05 0.70 | 0.00 0.00 0.35 1.40 | 88.46 100
2.10 0.00 210 | 1.05] 070 | 035 | 0.70 1.05 | 0.35 0.00 0.35 1.40 | 89.86 100
1.75 0.35 2451 1751070 | 1.05] 0.35 1.05 | 0.35 0.00 0.35 1.40 | 88.46 100
1.75 0.70 280 ) 245 1070 | 070 ] 0.35 1.05 ] 0.70 0.00 0.35 1.40 | 87.08 100
1.75 0.35 315] 210 | 0.70 | 1.40 | 0.35 1.05 ] 1.05 0.00 0.35 1.40 | 86.36 100
2.10 0.00 210 | 245 | 105 | 1.05] 0.00 0.70 | 1.05 0.00 0.35 1.40 | 87.76 100
2.45 0.00 1.75 ] 2451 105 | 070 | 0.35 035 | 1.40 0.00 0.00 0.70 | 88.81 100
1.40 0.00 210] 1.75] 070 | 0.70 | 0.35 035 | 1.05 0.00 0.00 0.70 | 90.91 100
1.40 0.70 1.05 | 0.70 | 0.70 | 1.05 1.76 035 | 1.05 0.00 0.00 0.35 | 90.91 100
0.70 0.70 0.70 | 0.00 | 035 | 0.70 | 0.70 0.00 | 1.05 0.00 0.00 0.00 | 95.10 100
0.35 0.35 070 ] 035 1 035 ] 035 | 0.35 0.00 | 0.35 0.00 0.00 0.00 | 96.85 100
0.35 0.35 0.70 ] 0.35 | 0.35 | 0.00 | 0.00 0.00 | 0.35 0.00 0.00 0.00 | 97.55 100
0.35 0.00 070 ] 035 ] 035] 0.00] 0.00 0351 0.00 0.00 0.00 0.00 | 97.90 100
0.35 0.00 0.70 § 0.00 ] 0.00 | 0.00 [ 0.00 0.35 ] 0.00 0.00 0.00 0.00 | 98.60 100
0.35 0.00 0.35 | 0.00 | 0.00 | 0.00] 0.35 0.35 | 0.00 0.00 0.00 0.00 | 98.60 100
0.35 0.00 035] 035 ] 000 ] 0.00] 0.70 0.00 | 0.00 0.00 0.00 0.00 | 98.25 100
0.35 0.00 0.35 | 0.35 | 000 0.00 | 0.70 0.00 | 0.00 0.00 0.00 0.00 | 98.25 100
0.35 0.00 0.00 | 035 | 000 | 0.00 | 0.70 0.35 | 0.00 0.00 0.00 0.00 | 98.25 100
average 1.92 0.31 2.64 | 1.46 | 042 | 0.55 1.57 0.70 | 0.29 0.00 | 0.15 0.07 0.96 | 89.04
- maximiim 6.64 1.40 8741 6241105 175 ]| 594 210 | 1.40 0.00 | 0.35 0.35 3.15 | 99.65
.std..dev. 1.96 0.45 286 | 161 ]| 043 ] 054 | 2.00 0.58 | o.41 0.00 | 0.17 0.14 1.06 | 11.11
“average
.for, 0600~
2400 hrs 249 0.39 353 | 194 | 055 ] 0.73 | 2.09 082 ] 0.39 0.00 | 0.15 0.09 1.28 | 85.63

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked about
viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days prior to the

interview.




TABLE R5: RADIO LISTENERSHIP: FRIDAY
(BASE=246")

R RP PER 0 BA R A A A APITA 0 OTA
PS0O RADIO BRO A
IIDNIGH: 0.00 0.00 0.00 | 0.00 | 0.00 [ 0.00 ] 0.70 0.00 0.00 0.00 0.00 0.00 99.30 100
2030 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.35 0.00 | 0.00 0.00 0.00 0.00 | 99.65 100
100 0.00 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
130 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 100
2200 0.00 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
230 0.00 | 0.00 0.00 § 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 100
J300 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 100
2330 0.00 ] 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 100
3400 0.00 | 0.00 0.35 | 0.00 [ 0.00 [ 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 99.65 100
430 0.00 | 0.00 0.35 | 0.00 | 0.00 | 0.00 ! 0.00 0.00 | 0.00 0.00 0.00 0.00 | 99.65 100
3500 0.35 0.35 0.70 | 0.00 | 0.00 | 0.00 [ 0.00 0.00 | 0.00 0.00 0.00 0.00 | 98.60 100
2530 070 | 0.35 0.70 | 0.00 { 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.35 | 97.90 100
2600 1.40 0.00 070 | 0.35 [ 0.00 [ 0.00 | 0.35 0.00 0.35 0.00 0.00 0.35 96.50 100
630 1.05 0.00 140 | 0.70 { 0.00 | 0.00 1.40 0.00 0.35 0.00 0.00 0.70 94.41 100
J700 2.45 0.70 455 | 210 | 0.00 | 0.35 1.75 0.35 1.05 0.00 0.00 1.05 85.66 100
2730 3.50 0.70 5.59 1.40 | 0.00 | 0.70 245 1.05 1.40 0.00 0.00 1.75 81.47 100
2800 5.59 0.35 769 | 210 | 0.35 { 1.05 4.55 1.05 1.40 0.00 0.00 1.75 74.13 100
J830 5.24 0.35 874 | 245 ]| 035 | 1.05 | 4.90 1.40 1.40 0.35 0.00 1.75 72.03 100
J800 5.94 0.35 9.09 | 385 0.70 | 0.70 | 5.24 1.75 1.75 0.70 0.00 3.15 66.78 100
2930 5591 0.35 9.09 | 3.85 ] 0.70 | 0.70 | 4.90 140 | 1.75 0.70 0.00 3.15 | 67.83 | -100
1000 559 | 0.35 874 | 524 | 0.70 | 0.70 | 4.90 1.05 | 1.40 0.70 0.00 3.50 | 67.13 100
1030 524 | 0.35 839 | 559 {070 0.70 | 490 1.06 | 1.40 0.70 0.00 3.15 | 67.83 100
1100 490 | 0.35 7.34 1 524 | 1.05] 0.70 [ 4.90 140 | 1.40 0.35 0.00 3.15 | 69.23 100
1130 4.55 0.35 699 | 4551 1.05| 0.70 | 524 1.40 | 1.05 0.00 0.00 3.15 | 70.98 100
NOON 420 | 035 524 | 420 ] 0.70 | 0.70 | 4.90 1.05 | 1.05 0.00 0.00 280 | 74.83 100
1230 385] 035 3.15 | 3.50 | 0.70 | 0.70 | 3.50 0.35 | 1.05 0.00 0.00 2.80 | 80.07 100
1300 3.15 | 0.35 210 | 210 ] 0.00 | 0.70 | 3.15 0.70 | 1.05 0.00 0.00 245 | 84.27 100
1330 245 | 0.00 140 | 175 |1 0.00 | 0.35 | 3.15 070 | 1.05 0.00 0.00 210 | 87.06 100
1400 140 | 0.00 105 | 1751 0.00 | 0.35 | 2.80 070 | 1.05 0.00 0.00 210 | 88.81 100
1430 1.05 { 0.00 105 | 1.75 ] 0.00 | 1.05 | 2.80 0.70 1.05 0.00 0.00 1.40 | 89.16 100
1500 1.05 | 0.00 105 ] 210 | 0.00 | 1.75 | 2.10 070 | 1.05 0.00 0.00 1.40 | 88.81 100
1530. [ 1.40 [ 0.00 105 | 210 ] 0.00 | 1.40 | 1.40 0.70 | 0.70 0.00 0.00 1.75 | 89.51 100
1600 105 | 0.00 210 ] 140 | 035 | 245 | 210 0.35 | 0.70 0.00 0.00 1.75 | 87.76 100
1630 1.05 | 0.00 210 | 140 | 035 ] 210 | 245 035 | 035 0.00 0.00 2.10 | 87.76 100
1700 140 | 0.35 1.75 { 175 {1 0.70 | 1.75 | 3.15 105 | 035 0.00 0.00 1.40 | 86.36 100
1730 1.40 0.35 1.40 1.40 | 0.70 | 1.40 2.80 1.05 0.70 0.00 0.00 1.05 87.76 100
4800 - 175 | 0.70 210 { 140 1 035] 1.05 | 1.75 1.05 1.75 0.00 0.00 0.70 | 87.41 100
1830 1.05 1.05 1.75 | 1401035 ] 070 | 1.75 1.05 | 1.75 0.00 0.00 0.70 | 88.46 100
1900 035 | 035 1051 0351000 1.05] 245 105 | 1.40 0.00 0.00 0.35 | 91.61 100
1830 0351 0.35 035 | 0.00 | 035 ] 1.05 | 1.05 1.05 | 0.70 0.00 0.00 0.00 | 94.76 100
2000 0.00 | 0.00 0.00 | 0.00 1 0351 1.05| 0.35 070 | 0.70 0.00 0.00 0.00 | 96.85 100
2030 | 0.00] 0.00 0.00 | 0.00 | 0.35 | 1.40 | 0.35 035 | 070 0.00 0.00 0.00 | 96.85 100
22100 000 | 0.00 0.00 | 0.00 | 0.00 ] 0.70 | 0.35 0.00 | 070 0.00 0.00 0.00 | 98.25 100
2130 0.00 | 0.00 0.00 | 0.00 | 0.00 | 1.05] 0.35 0.00 | 0.35 0.00 0.00 0.00 | 98.25 100
- 2200 0.00 | 0.00 0.00 | 0.00 ] 0.00] 035 ] 0.35 0.00 | 0.35 0.00 0.00 0.00 | 98.95 100
2230 0.00 | 0.00 0.00 | 0.00 | 0.00 ]| 035 ] 1.40 035 ] 035 0.00 0.00 0.00 | 97.55 100
2300 0.00 | 0.00 0.00 | 0.00 | 0.00 ] 0.00 | 1.40 035 | 0.00 0.00 0.00 0.00 | 98.25 100
2336 | 0.00] 0.00 0.00 | 0.00 | 0.00 | 0.00 | 1.40 0.35 | 0.00 0.00 0.00 0.00 | 98.25 100
average 1.65 | 0.19 227 | 1371 023 {1 064 | 1.95 055 | 0.70 0.00 | 0.17 0.00 1.08 | 89.30
maximum 5.94 1.05 9.09 | 559 | 1.051 245 ] 524 1.75 1.75 0.00 | 0.70 0.00 3.50 | 100.00
std..dev. 1.97 | 0.25 299 | 164 ] 0.32 | 0.61 | 1.77 0.51 0.59 0.00 | 0.28 0.00 1.17 | 10.79
average
“for 0600-
2400 hrs 217 | _0.23 297 | 1831 0.30 | 0.85 | 257 0.74 | 093 0.00 | 0.17 0.00 143 | 85.88

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were
asked about viewing on the day prior to the interview; Set ‘B’ respondents were asked about
viewing two days prior to the interview.




TABLE R6: RADIO LISTENERSHIP: SATURDAY
(BASE=246*)

A R A A

PSO RADIO RO
JDNIGH:*| 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.70 0.00 | 0.00 0.00 0.00 0.00 | 99.30 100
3030 0.00 | 0.00 0.00 { 0.00 | 0.00 | 0.00] 0.70 0.00 | 0.00 0.00 0.00 0.00 | 99.30 100
-3100° | 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.35 0.00 | 0.00 0.00 0.00 0.00 | 99.65 100
130 0.00 | 0.00 0.00 { 0.00 f 0.00 | 0.00 ] 0.00 0.00 | 0.00 0.00 0.00 0.00 { 100.00 | 100
.J200- ] 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 | 100
230" ] 0.00 | 0.00 0.00 § 0.00 | 0.00 | 0.00 | 0.35 0.00 | 0.00 0.00 0.00 0.00 | 99.65 100
: : 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.35 0.00 | 0.00 0.00 0.00 0.00 | 99.65 100
0.00 0.00 | 0.00 ) 0.00 | 0.00 ] 0.35 0.00 | 0.00 0.00 0.00 0.00 | 99.65 100
0.00 0.35 | 0.00 | 0.00 | 0.00 ]| 0.35 0.00 | 0.00 0.00 0.00 0.00 | 99.30 100
0.00 0.70 | 0.00 | 0.00 | 0.00 | 0.35 0.00 | 0.00 0.00 0.00 0.00 | 98.95 100
0.35 0.70 | 0.00 | 0.00 | 0.00 | 0.35 0.00 | 0.00 0.00 0.00 0.00 | 98.25 100
0.35 0.70 | 0.00 | 0.00 | 0.00 | 0.35 0.00 | 0.00 0.00 0.00 0.00 | 98.25 100
0.00 140 | 0.70 | 0.00 | 0.00 | 1.05 0.00 | 0.00 0.00 0.00 0.00 | 95.80 100
0.00 2.80 | 0.70 | 0.00 | 0.00 | 1.05 0.00 | 035 0.00 | 0.00 0.00 | 93.71 100
0.35 490 | 210 | 0.00 } 035 | 2.10 035 | 0.70 0.00 | 0.00 0.35 | 87.76 100
0.70 664 | 1.75 | 0.00 | 1.05 | 245 035 | 0.70 035 | 0.35 0.35 | 8357 100
1.058 734 | 210 | 0.00 | 0.70 | 3.50 0.35 | 1.40 0.35 | 0.35 0.70 | 79.37 100
1.05 839 ] 2451 035 | 0.70 | 5.24 035 ] 175 0.35 | 0.35 0.70 | 75.87 100
1.40 9.09 | 2451 035 | 3.15 | 6.29 035 | 2.10 0.35 | 0.35 1.40 | 68.18 100
1.75 909 | 280 {035 315 | 664 ] -035] 1.75 0.35 | 0.00 1.40 | 67.83 100
1.75 9.09 ] 3.15] 0.35 | 3.50 | 6.99 035 | 2.10 0.35 | 0.00 1.75 | 67.83 100
1.75 909 | 3.15 | 0.35 | 350 | 7.69 035 ] 210 0.35 | 0.00 210 | 67.13 100
1.40 839 ) 3.85]| 035 | 245 ] 6.64 035 | 2.10 0.35 | 0.00 245 | 69.23 100
1.40 944 | 3.85 ] 035 | 245 | 524 035] 175 0.35 | 0.00 2.10 | 70.28 100
1.75 6.29 | 3.50 | 0.35 | 245 | 4.90 0.00 | 2.10 0.35 | 0.00 210 | 74.13 100
1.40 490 | 245 ] 035 ] 3.50 | 3.85 0.00 | 210 0.00 | 0.00 245 | 77.27 100
1.0 420 ] 2451 035 | 3.85 | 3.15 000 ]| 175 0.00 | 0.00 280 | 7867 100
0.35 315 ] 2.10 | 0.35 | 350 | 3.15 0.00 | 140 0.00 | 0.00 245 | 8252 100
0.00 280 | 1.75] 035 | 3.15 | 245 0.00 | 1.40 0.00 | 0.00 2.10 | 85.31 100
0.00 245 | 1.75]| 035 ] 2.80 | 245 0.00 ] 140 0.00 | 0.00 2.10 | 86.01 100
0.3 245 | 1.75 | 035 | 2.80 | 245 0.00 | 1.40 0.00 ; 0.00 1.75 | 86.36 100
0.35 245 ] 1.75] 035 | 280 ] 210 0.00 | 1.05 0.00 | 0.00 1.75 | 87.06 100
0.35 280 | 1.75] 1.05 | 245 | 2.10 0.00 | 1.05 0.00 | 0.00 1.05 { 87.06 100
0.35 2451 1.75] 1,05 | 210 ] 2.10 0.00 ] 0.35 0.36 0.00 0.35 | 88.81 100
0.35 245 | 175 | 0.70 { 1.40 | 2.80 035 | 0.35 0.35 0.00 0.00 | 8846 100
0.35 1.76 | 1751070 ] 0.70 | 1.75 0.35 | 0.35 0.36 0.00 0.00 | s0.91 100
0.70 280 | 140 | 0.70 | 0.00 ) 1.75 0.00 | 1.75 0.35 0.00 0.00 | 89.86 100
0.35 245 | 1.05] 035 000 | 245 0.00 | 1.75 0.35 0.00 0.00 | 90.91 100
0.00 1.40 | 0.00 | 0.00 | 0.00 | 2.10 0.00 | 1.75 0.00 0.00 0.00 | 94.06 100
0.35 0.70 | 0.00 | 0.00 | 0.00 | 1.75 0.00 ] 175 0.00 0.00 0.00 | 94.76 - 100
0.35 0.70 | 0.00 | 0.00 ] 0.35 | 1.40 0.00 | 1.40 0.00 0.00 0.00 | 95.80 100
0.00 0.70 | 0.00 ] 0.00 | 0.35 | 0.70 0.00 | 1.40 0.00 0.00 0.00 | 96.50 100
0.00 0.70 | 000 ] 0.35 1 0.35] 0.70 000 ] 1.05 0.00 0.00 0.00 | 96.50 100
0.35 0.70 | 0.00 ] 0.35 | 0.35 | 0.35 0.00 | 0.35 0.00 0.00 0.00 | 97.20 100
0.70 035 0.00 | 0.00{ 0.35] 0.35 0.00 ) 035 0.00 0.00 0.00 | 97.90 100
0.00 035 ] 000 | 0.00 | 0.35 ] 1.40 0.00 [ 0.00 0.00 0.00 0.00 | 97.90 100
0.00 0.35 | 0.00 | 0.00  0.35 ] 1.40 0.00 | 0.00 0.00 0.00 0.00 | 97.90 100
0.00 0.00 | 0.00 | 0.00 | 0.00 | 1.05 0.00 | 0.00 0.00 0.00 0.00 | 98.95 100
ige . 047 | 286 | 1.17 | 022 | 1.14 | 2.24 0.09 | 0.90 0.06 | 0.17 | 0.03 0.67 | 89.15
maximum. | 455 | 1.75 944 | 3.85 |1 1.05] 3.85| 7.69 035] 210 036 | 035 | 0.35 | 2.80 | 100.00
Std-dev. | 1.14 | 0.57 309 | 1231027 | 1.35 | 2.05 0.15 [ 0.80 0.13 | 0.17 |- 0.10 093 | 10.58
;averaga .
for 0600-.
2400hrs ] 1.24 | 0.61 375 ) 1.55 | 0.29 | 1.52 | 2.87 012 | 1.18 0.11 | 017 | 0.04 089 ] 8576

*Note: Data in this Table consolidates the replies of two sets of respondenis: Set ‘A’ respondents were
asked about viewing on the day prior to the interview; Set ‘B’ respondents were asked about
viewing two days prior to the interview.




TABLE R7: RADIO LISTENERSHIP: SUNDAY
(BASE=246")
R RP PER 0 B R A A P 0 OTA
PSO ADIO RO
HIBNIGH .| 0.00 | 0.00 0.35 | 0.00 { 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 99.65 100
3030 035 | 0.00 0.00 [ 0.00 | 0.00 | 0.00 ] 0.00 0.00 | 0.00 0.00 0.00 0.00 | 99.65 100
2100 0.35 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 99.65 100
2130 0.35 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 99.65 100
2200 0.35 | 0.00 0.00 | 0.00 | 0.00 | 0.00 ] 0.00 0.00 | 0.00 0.00 0.00 0.00 | 99.65 100
2230 0.00 | 0.00 0.00 | 0,00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 100
2300 . 0.00 { 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 100
0330 0.00 { 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 100
2400: 0.00 | 0.00 0.00 | 0.00 | 0.00 { 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 100
2430 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 100.00 100
2500 0.35 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 0.00 | 99.65 100
2530 0.35 | 0.00 0.35 | 0.00 | 0.00 { 0.00 | 0.00 0.00 | 0.00 0.00 | 0.00 0.00 | 99.30 100
J600 070 | 0.00] 070 { 0.35 | 0.00 | 0.00 | 0.35 0.00 | 0.00 0.00 { 0.00 0.00 | 97.90 100
2630 0.70 | 0.00 140 ] 0.35 | 0.00 | 0.35 | 0.35 0.35 | 0.00 0.00 | 0.00 0.00 | 96.50 100
J700 1.75 | 0.35 245 | 140 ] 0.00 | 0.70 | 0.35 0351 035 0.00 | 0.00 0.70 | 91.61 100
J730 1.75 | 035 315 | 140 ] 035 | 1.05] 1.05 0.00 | 0.70 0.35 | 0.00 1.05 | 88.81 100
2800 280 | 1.05 3501 210 ] 035 | 140 | 245 0.00 | 210 0.70 | 0.00 1.40 | 8217 100
0830 245 | 1.75 3.151 280 | 0.00 | 1.05 | 350 035 | 245 0.70 | 0.00 1.75 { 80.07 100
3900~ 350 | 1.75 3.50 | 3.85 ] 0.00 | 1.40 | 3.50 035 | 280 0.70 | 0.00 1.75 | 76.92 100
2930 3.50 | 1.75 315 ] 3.50 | 0.00 | 1.40 ] 4.55 0.35 | 280 1.05 | 0.00 1.75 | 76.22 100
1000 3.50 | 2.10 3151 1751 0.00 | 210 | 455 0.00 | 210 1.05 | 0.00 1.75 | 77.97 100
1030 3.50 | 2.80 2.80 | 1.75 ] 0.00 | 3.50 | 4.90 035 | 2.10 1.05 | 0.00 210 { 7517 100
1100 3.85 | 2.80 3.15 ] 0.70 | 0.00 { 3.50 | 4.90 0351 210 1.05 | 0.00 245 | 7517 100
1130 3.15 { 2.10 420 | 1.05 1 0.00 | 3.15] 4.90 0.35 1.75 1.05 | 0.00 210 | 76.22 100
NOON 210 | 245 490 | 105 0.00 | 245 | 4.20 0.00 | 1.40 1.05 | 0.00 210 | 78.32 100
1230 1.75 1.76 | 280 | 1.05 ] 0.00 ] 1,75 | 3.85 0.00 0.70 0.00 | 0.00 1.40 | 84.97 100
1300 1.75 | 1.75 245 { 1751 0.00 | 210 | 4.55 0.00 | 1.05 0.00 | 0.00 0.70 | 8392 100
1330 140 | 1.75 315 | 1.75 1 0.00 | 1.05 | 3.50 0.00 | 1.40 0.00 | 0.00 0.70 | 85.31 100
1400 1.05 | 1.40 3151 210 | 0.00 | 0.70 | 245 0.00 1.05 0.00 { 0.00 0.70 | 87.41 100
1430 1.05 | 140 2451 210 | 0.00 { 0.70 | 2.10 0.00 [ 0.35 0.00 | 0.00 0.70 | 89.16 100
1600 0.70 { 1.05 210 | 140 | 0.00 | 1.05 | 1.40 0.00§{ 0.35 0.00 | 0.00 1.05 | 90.91 100
1530 0.70 | 1.05 245 | 140 | 0.00 | 1.056 ] 1.05 0.00 | 035 0.00 | 0.00 0.70 | 91.26 100
1600 1.05 | 0.70 280 | 140 | 0.00 | 1.40 | 0.70 0.00 [ 0.35 0.00 | 0.00 0.70 | 90.91 100
1630 1.06 | 1.05 210 | 140 | 000 | 140 | 070 0.00 | 0.35 0.35 0.00 0351 91.26 100
1700. 1.06 | 0.70 245 | 1.05 | 0.00 | 1.05] 0.70 0.00 | 0.70 0.35 0.00 035 | 91.61 100
1730 0.70 | 0.35 1051 140 ] 0,00 | 1.05 ] 0.70 0.00 [ 0.70 0.35 0.00 0.35 | 93.36 100
1800 0.70 | 0.35 0.35] 1.05 | 000 | 0.70 | 0.35 0.00 | 1.05 0.35 0.00 0.35 | 94.76 100
-1830: 0.70 | 0.35 035 ] 140} 000 ] 0.35 ] 0.00 0.00 | 1.40 0.35 0.00 035 | 9476 100
1900: 0.35 | 0.00 0351 1057000 035] 070] 0.00{ 1.05 0.35 0.00 0.00 | . 95.80 100
1930 0.35 | 0.00 0.35 | 0.70 | 0.00 | 0.00 | 0.70 000 | 1.05 0.35 0.00 0.00 | 96.50 100
2000 0.00 | 0.00 035 ] 0.35] 0.35 ] 0.00 ] 0.00 0.00 | 1.05 0.00 0.00 0.00 | 97.90 100
2030 0.00 | 0.00 0351 0351035 035} 0.00 0.00 | 105 0.00 0.00 0.00 | 97.55 100
2100 0.00 | 0.00 0.35 ] 0.00 | 0.00 | 0.35 ] 0.00 0.00 | 1.05 0.00 0.00 0.00 | 98.25 100
- 2130 0.00 | 0.00 0.35 | 0.00 | 0.00 ] 0.35 ] 0.00 0.00 | 0.35 0.00 0.00 0.00 | 98.95 100
£2200¢ 0.00 | 0.00 0.70 { 0.00 | 0.00 | 0.35 | 0.35 0.00 { 0.00 0.00 0.00 0.00 | 98.60 100
:2230: | 0.00 | 0.00 035] 0.00 ] 000 ] 0.35] 0.35 0.00 | 0.00 0.00 0.00 0.00 | 98.95 100
2300 0.00 | 0.00 0.35 | 0.00 {1 0.00 | 0.35] 035 0.00 | 0.00 0.00 0.00 0.00 { 98.95 100
2330.. 0.00 | 0.00 0.35 | 0.00 | 0.00 | 0.35 ] 0.35 0.00 { 0.00 0.00 0.00 0.00 | 98.95 100
_Average 1.03 | 0.68 149 | 091 ] 0.03 | 0.82 | 1.34 0.06 | 0.75 0.09 | 0.40 | 0.00 0.57 | 92.09
maximur | 3.85 | 2.80 490 | 385 0.35] 3.50 | 4.90 035 | 2.80 0.35 | 1.05 | 0.00 2.45 | 100.00
std.dev. | 1.16 | 0.87 142} 096 | 010 | 0.92 | 1.71 013 | 0.83 0.16 | 046 | 0.00 0.74 8.28
average
for 0600-
2400 hrs 132 | 0.91 196 { 1.21 { 004 | 1.09 ] 1.79 0.08 | 1.00 0.16 | 0.42 | 0.00 0.76 | 89.53

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were
asked about viewing on the day prior to the interview; Set ‘B’ respondents were asked about

viewing two days prior to the interview.




Table 7.3: Daily Average Audience Levels - Radio October 2000 & October 2001

{computed on the basis of available time-slot for each station)

RM P SUPER -

UNI
RADIC

101 MAS is AY RTK SMASH

CALYPSO FM
RONJA

APITAL

- 0:;03:

046 | 258 | 0:02] 114 | 025 |o22{38c] 183 o030l oe6| ocos| os4

Table 7.4: Daily Average Audience Levels — Radio
October 2000 & 2001

(computed on the basis of audiences between 6.00 a.m. - midnight)

RTK SMASH CALYPS( UNi RADJU FM CAPITAL
RADIO MAS IRONJ:




Table 8.1-1 TV Audience Average Share (October 2000)

TVM  SUPER NET RAI MEDIA-
1 SET

OTHER SMASH
ITALIAN

CHANNEL CHANNEI

22

SATEL
LITE

RAI

CHANNEL
12

SATEL
LITE

MEDIA-
SET

OTHEF
ITALIAR

CHANNE!
22

Table 8.2 Daily Peak TV Audience Share (October 2001)

OTHEF CHANNEL SATELLITE
ITA 12
: 070 o000 1084
2 / " 7.34
385
5.24
4.90
5.59
8.39

MAX MEDIA CHANNEL

SET

SMASH

10.84




TABLE T1: TV VIEWING: MONDAY
(BASE=246*)

R A A RA DIA 0 R A A 0 OTA
0.00 I -0.00 0.00 0.00 0.00
0.00 | ~ o~ 0.00 0.00 0.00
000 P osr--sl 0.00 0.00 i 0.00
0.00 f--ei] 0.00 0.00 0.00
000 |- - 0.00 0.00 : 0.00
0.00 ceeed 0.00 0.00 0.00
0.00 0.00 0.00 0.00
0.00 . 0.00 0.00 0.00
000 {1 000 0.00 0.00
0.00 0.00 .00 ] 0.00 0.00
0.00 | ] 0.00 }|-.0.00 0.00 0.00
0.00 0.00 [-:0:00 | 0.00 0.00
0.00 i 0.00 000 -] 0.00 0.00
0.00 ]_000 |::000 0.00 0.00
0.00 0.00 0:00 0.00 0.00
0.00 ] 000 F-000 | 0.35 0.00
0.00 0.00 |- 000. 0.35 0.00 0.00
0.00 4 000 |0 | 0.00 0.00 | ;| 0.00
0.00 =~ 035 ;. 000 | 0.00 0.00 0.00
0.00 0.00 0.35 | 000 0.70 0.00 0.00 0.00
0.00 0.00 0.35 0.00 0.70 0.00 0.00 0.00
0.00 105 [-000 | 035 0.00 0.00 0.00
0.00 1.05 0.00: 0.35 0.00 0.00 0.35
0.00 1.05 | -0.00: 0.35 0.00 | '0.00 0.35
0.00 0.35 | “0:00 0.00 0.00 |- 0:00 0.35
0.00 000 | 035 | 175 0.00 :0:00 0.35
0.35 0.00 |--0.35. 3.15 0.00 |--0:00 - 1.05
0.35 0.00 [--0.35 ] 4.20 0.00 000 0.70
0.35 0.00 |- .0.00. 4.90 0.00 | :0:00 - 1.40
0.35 0.00 }--0.00 3.85 0.00 | -0:00 . 2.10
0.70 0.00 |-0:35 4.55 000 | 000 ¢ 210
0.70 0.00 0.35 2.80 0.00 0:00. 2.45
1.75 0.00 {000 ] 280 0.00 | ‘0.0 2.45
1.75 0.35 |- 0.35 2.45 0.00 2.80
1.40 0.35 | 035 245 0.00 2.80
1.40 035 | 2.45 0.00 2,80
1.75 0.35 2.80 0.00 245
0.35 0.35 3.85 0.00 3.50
1.05 0.35 3.15 0.00 3.50
1.05 0.35 3.50 0.00 4.55
11.18 0.35 3.50 0.00 4.90
3.15 0.00 5.24 0.00 6.64
2.80 0.70 7.69 0.00 9.09
3.15 0.70 10.84 0.00 10.84
3.15 0.70 10.49 0.00 10.84
2.80 0.70 9.09 10.84
1.75 0.70 6.99 9.79
1.0 0.35 4.90 8.39
0.00 0.00 2.45 5.59
0.86 0.23 2.30 0.00 | 2.30
1119 p 4754 1.05 10.84 0.00 | 0.00: 10.84
1.78 | 0:66.| 0.31 2.85 0.00 0.00 3.32
0.00 0,07 | 0.35 026 [-.042°] 000 [:0.00 | 0.06 9872
0.80 {097 1 0.15 3.00 }-0.02 ] 0.00 |'0.00 1.95 89.49-
283 | 006 0.45 6.17 | 022 000 | 000 | 772 55.69

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



TABLE T2: TV VIEWING: TUESDAY

(BASE=246*)
R A DIA 0 R A A 0 OTA
0.00
0.00
0.35
0.35
0.35
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00 0.00
0.00 0.00
0.00 0.00
0.00 0.00
0.00 0.00
0.00 0.00
0.00 0.00
0.00 0.00
0.00 0.35
0.00 0.70
0.00 1.05
0.00 1.75
0.00 1.75
0.00 1.40
0.00 1.75
0.00 1.75
0.00 1,40
0.00 0.70
0.00 1.75
0.35 2.45
0.35 2.80
0.35 3.50
0.35 3.15
0.35 2.80
. 6.08:1 iR . ; . 0.70 2.80
35.66 | 9329 7. 0l . . =] 1.05 2.80
25.52 . . . 240 ] 270 3.85
15,03 |7 2! 1] 8. . , =] 3.15 6.29
12.94 | ] 7. 035 . . Y | 4.20 6.29
10.84 | 13.99 , . 315 . 4.90 7.34
1.5 .3 10 - - -140 -] 385 | , 6.29
140 F. -5l 385 |- )
T 280 | '91:96 | 100
. . 0.72 1.48 | 8672
35.66 | 16.08 . 4.90 7.34 [ 40000 i
6.70 |~ 3.04 0.24 1,35 1.94 | 20.36:-
0.20 0.00 0.17 0.26 _|:.0.00 | 0.00 0.00 08.89:
0.62 145 12107 ] 022 |-o47 | 187 |-002 | 0.07 1.65 89.79
10.52 579 |.-0.46"] 0.16 134 ] 4.32 1:27 2.20 4.39 55.34

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



TABLE T3: TV VIEWING: WEDNESDAY

(BASE=246")

0.35 [ 0.00: 0.00 0.35 0.00 100
0.00 } 000 0.00 0.35 0.00 100
0.00 ¢ =4 0.00 0.35 0.00 100
0.00 0.00 0.00 0.00 100
0.00 0.00 0.00 100
0.00 0.00 0.00 100
0.00 0.00 ¢! . 0.00 |4 100
0.00 0.00 “0:00: 0.00 0.00  [-100:00 ] 100
0.00 0.00 0.00 0.00 0.00 100.00-1] 100
0.00 0.00 0.00 0.00 0.00  }-100.00- | 100
0.00 0.00 0:00 0.00 0.35 99.65 100
0.00 0.00 0.00 0.00 035 | 9965 100
0.35 0.00 —6:00 0.00 0.00 99:30 100
0.00 0.00 0.35. 0.00 0.00 98.95: 100
0.00 0.00 0.00: 0.00 0.00 | 99.65 100
0.00 0.00 0.:00 0.00 0.00 99:30 100
0.00 0.00 0.35 0.35 0.00 97.55: 100
0.00 0.00 035" 0.70 0.00 96.85 100
0.00 0.00 0.35. 0.70° 0.00 97.20 100
0.00 0.00 0.35 0.00 1.05 0.00 0.00 96.85 100
0.00 0.00 0.35 0.35 1.40 0.00 0.00 | 96.50 100
0.00 0.00 0.35 0.35: 1.05 0.00 0.00 .96.85 100
0.00 0.00 0.70 0.35. 1.05 0.00 0.00 0.00

0.00 0.00 | 0.70 0.35. 0.70 0.00 0:00. 0.70

0.00 2.10 0.70 0.00. .| 0.70 0.00 00 0.70

0.35 350 7| 0.35 0.00::] 210 0.00 .0 0.70

0.35 420 | 0.35 .0.00° 1.40 0.00 0.70

0.35 4.90 0.35 0:35. 1.05 0.00 1.05

0.35 4:90 0.00 .0:35 1.75 0.00 0.70

0.70 4:20- 0.00 0:35 1.40 0.00 0.35

0.70 4:20 0.00 ‘035 1.75 0.00 0.35

0.35 -2:45. 0.00 0.35. 1.40 0.00 0.00

1.75 1.40 0.00 0:35. 2.45 0.00 0.35

1.76 140 | 0.00 0.70. 2.45 0.00 0.70

1.75 1.75 0.00 .40 0.00 2.10

1.056 105 0.00 0.00 2.45

0.70 10:35 0.35 0.00 245

0.35 035°:| 0.35 0.00 1.75

245 0:00.:] 0.35 0.70 1.40

2.45 0,00 0.35 0.70 1.7

13.64 | ©0:00- 0.00 0.35 1.05

6.99 0:35 0.35 0.35 1.75

8.74 [-°0.35.] 070 0.35 245

12.24 |-0:35 <] 035 1.40 3.15

839 | -0 0.35 2.10 3.85

4.90 0.00 1.756 3.85

4.20 0.00 8.74 1.40 3.50

2.45 0.00 4.90 0.70 3.85

1.05 0.00 1.75 1.40

1.61 0.15 223 0.38 : 0.89

13.64 0.70 .55 11.89 210 | 0 3.85

3.12 0.22 121 3.08 0.61 B 1.18

0.03 | -0.00 | 0.20 =0.28° 0.58 0.00 50.00: 0.06 97:64

A 075 | 262 | 0.7 0: 2.10 0.00 |--0.00. 1.02 89.66.
41574 613 | 0:13:] 0.22 226 | 6.52 098 | 012 2.54 58:84

*Note: Data in this Table consolidates the replies of two sels of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.




TABLE T4: TV VIEWING: THURSDAY
(BASE=246")

0.00 0.00: 0.00 0.35 2 0.00 100
0.00 | -0.00:: 0.00 0.35 .00 0.00 100
0.00 § 2 0.00 0.00 ; 0.00 i 100
0.00 0.00 0.00 0:00:: 0.00 _ }100.00 100
0.00 0.00 0.00 0:00- 0.00 _|-106:00.: 100
0.00 0.00 0.00 0.00: 0.00 [.1o0:00:: 100
0.00 0.00 0.00 10:00 0.00 00 100
0.00 0.00 0.00 0.00: 0.00 100
0.00 0.00 0 0.00 0.00. 0.00 100
0.00 0.00 0:00 0.00 0.00. 0.00 100
0.00 0.00 .00 0.00 0.00: 0.35 100
0.00 0.00 -0.00 0.00 0:00-- 0.35 100
Q.70 0.00 -0.00 0.00 0:00 0.00 100
0.00 0.00 0:350 0.00 0.00: 0.00 100
0.00 0.00 0:35 0.35 0.35 100
0.35 0.00 0.00 0.35 0.00 100
0.00 0.00 0.35 1.05 0.00 100
0.00 0.00 0.35 0.70 0.00 100
0.00 0.00 0.35 0.35 0.00 100
0.00 0.00 0:35 0.35 0.00 0.00 100
0.00 0.00 0.00 0.35 0.00 0.00 0.00 100
0.00 0.00 0:00 0.35 0.00 -0.00 0.00 100
0.00 0.00 0.00 0.35 0.00 0.00. 0.00 100
0.00 0.00 :0.35. 0.35 0.00 0.00 0.00 100
0.00 0.00 0.00 ] 0.35 0.00 0.00 0.35 100
0.00 0.00 035 2] 1.05 0.00 :0.00: 0.35 100
0.35 0.00 0.70 = 1.05 0.00 .0:00 0.35 100
0.70 0.00 0:35 1.05 0.00 -0:00: 0.35 100
0.35 0.35 0:00. 1.758 0.00 0:00 0.00 100
0.35 0.35 ‘0.00 2.10 0.00 0.00 0.35 100
1.05 0.35 0.35 3.156 0.00 0.00 0.70 100
1.05 0.35 Q.35 2.80 0.00 0.00:: 1.05 100
1.40 0.35 X 2.10 0.00 1.40 100
1.76 0.35 2.10 0.00 1.75 100
1.40 0.35 2.45 0.00 2.45 100
1.05 0.00 2.80 0.00 2.80 100
1.40 0.00 2.10 0.00 2.80 100
1.756 0.00 2.45 0.00 2.80 100
2.10 0.00 1.75 0.35 3.50 100
2.45 0.00 1.05 0.35 245 100
14.34 0.00 1.40 0.00 2.10 100
8.04 0.00 4.55 0.00 2.80 100
10.49 0.35 6.99 0.00 3.50 100
9.79 0.35 12.24 0.35 4.55 100
8.04 0.35 12.24 0.35 5.24 100
5.94 0.35 10.84 0.35 4.20 100
3.15 0.35 10.49 0.35 3.85 100
3.15 0.00 8.74 3.50 100
1.05 0.00 3.50 R 1.05 100
1.68 2l 0.09 2.17 0.08 |:0.00 1.13
5 | 14.34 5.0 0.35 -] 1224 |4050 ] 035 | -0.00 5.24
1.22 3.15 1.00 015 | 422+ 327 | 0:34 | 0.15 10:00 1.51
073 -} 009 |. 007 000 [-0:20-] 038 | 009 0.00 -0.00 0.03 98.14
- 192 ] 0.90 1.82: 0.17_I..0:60 1.95 0.07 -4 0.00 0:00 1.256 90.41
~16.18-| 6.23 -0:22" 0.16 {2113 6.71 073 1] 023 | 0.00 3.34 57.18

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked about
viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days prior to the

interview.




TABLE T5: TV VIEWING: FRIDAY
(BASE=246")

SUPER SMASH RAI

MEDIASET

OTHER CHANNEL

HANNEL

SATELLITE

NONE

0.00 0.00

0.00

0.00 0.00 0.00 100
0.00 0.00 0.00 100
0.00 0.00 0.00 100
0.00 0.00 0.00 100
0.00 0.00 0.00 100
0.00 -] 0.00 0.00 100
0.00 I ~ox] 0,00 0.00 100
0.00 0.00 0.00 100
0.00 | o) 0.00 0.00 100
0.00 1 0.00 0.00 100
000 § - ] 0.00 0.00 100
0.35 © -1 0.00 0.00 100
0.00 0.00 0.35 100
0.00 0.00 0.70 100
0.35 0.00 0.70 100
0.00 0.00 0.00
0.00 0.00 0.00
0.00 1 _0.00 0.00
0.00 0.00 0.00
0.00 0.35 0.00
0.00 0.35 0.00
0.00 0.35 0.00
0.00 0.35 0.00
0.00 0.00 0.00
0.00 0.00 0.35
0.00 0.00 0.35
0.35 0.00 0.70
0.35 0.00 1.75
0.35 0.00 1.75
0.70 0.00 1.05
0.70 0.00 1.05
0.70 0.35 1.75
0.70 0.35 1.05
1.05 0.35 2.80
1.05 0.00 3.50

1.40 0.00

3.15

1.75 0.00

2.80

2.10 0.00

1.75

4.55 0.00

1.05

17.83 0.35

0.70

7.34 0.35

2.10

5.94 0.70

4.20

4.20 0.70

5.59

3.85 0.00

3.85

3.85 0.00

3.85

2.45 0.00

3.85

0.70 0.00

2.45

0.00 0.00

0.70

100

1.23

1.28 0.09 1.10 0.00 [-:0:00: F
17.83 0.70 5.59 0.00 [-0:00 - 4.90 100:
2.91 0.18 1.44 0.00 |:0.00:: 1.39 124
. 5002290 0.06 | 0: 0.12 0.15 0.00 |- 0/00 0.20 | 9895
0.25 §- 2.00: 0.65 | 0.07 |- 0.57: 1.57 |- 0.00 | .0:.00 1.82 90.78
24.44 11044 4.80 | 0.19 1.05 2.73 |- 0.00 0.00 2.83 52.57

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were

asked about viewing two days prior to the interview.



TABLE T6: TV VIEWING: SATURDAY
(BASE=246%)

0.35
0.35
0.35
0.35
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.35
0.00
0.00
0.00
0.35
0.70
1.05
0.70
0.70
1.0
1.05
1.0
1.05
1.75
1.75
1.75
2.10
245
2.80
2.10
245
3.15
3.85
3.85
3.50
3.15
3.50
2.80
3.15
5.24
5.59
5.59
4.90
4.90
4.20
1.40
1.05
0.00 }:-0.00 1.76
. =:2:402]  0.00  |:0.00: 5.59
261 | 057 0.00 |-.0.00- 1.71

12063 ]
T11.19

1.45
20.63
1 338 |~

000 | 000 | 000 | - | 058 | 9744
147 | 072 | 000 | 000 | 255 | 8544
515 | 124 | 000 | 000 | 385 | 7.3

0.12
1.00
5.05

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



TABLE T7: TV VIEWING: SUNDAY
(BASE=246")

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



Table 8.3: Time Band 1- TV Audience Average Share
0600 HRS -NOON (October 2001)

A A O R
P P DIA ALIA A 0

0.06 L 0.00 |--0074 035 0.26 |- 0.00 | 0.06 | ‘08:72
0.20 |- 0.00 |- O 0.17 0.26 | 5| _0.00 | 0.00 | 98.89-
0.17 0.03 0.20 | 058 | 000 0.00 | 0.06 | 97.64
0.32 0.09 ¢ 0.00 f-- 0.38 0.09 0.00 | 0.03 | 98.14
0.06 0.06 | 0.12 | 015} 000 0,00 0.20 | 98.95
0.12 0.64 |- .35.] 0.09 | 0.09 0004 0.00 | - = - 0.58 | 97.44
3.85 0.15 |- 0.00.| 0.00 |« 006 |- 000 0.00 [ =« = 0.12 |.94.38
0.68 061] 014 | 013 ] 013 | 0.25 } 0.03:] 0.00 “ 0.15 | 97.714

Table 8.4: Time Band 2 - TV Audience Average Share
NOON - 1900 HRS (October 2001)

OTHER
JEDIASE ITALIAN ~ CH 12 CH 22  JATELLITE

Table 8.5: Time Band 3 - TV Audience Average Share

1900 HRS - MIDNIGHT

MAX OTHER

NET Plus SMASH 1EDIASE’ ITALIAN  CH 12

CH22 S5ATELUTE

7.72 | 55.69
4.39 | °55.34
254 | 58.84
3.34 | 5718
2.83 | 52.57
3.85 | 71.39
5.28 || 68:25
428 | 59.89




Table 8.6: Audience Share Summary by Time-Band
October 2000 and October 2001

Time Band 1 Time Band 2 Time Band 3
0600 hrs — 1200 hrs 1200 hrs — 1900hrs 1900 hrs - 2400 hrs
2000 2001 2000 2001 2000 2001
% % % % % %
Super 1 TV 22.1 26.2 27.6 24.7 29.3 30.9
TVM 19.5 29.2 7.9 9.3 25.4 25.0
NET 0.0 6.0 12.0 7.8 14.5 11.5
Max Plus 3.9 5.6 7.0 13.7 - 04 0.6
Smash TV 3.9 5.6 0.4 2.0 0.4 0.5
Channel 12 0.0 - 0.1 0.1 0.4 1.2
Channel 22 1.9 - 0.9 - 0.1 -
RAI 4.5 9.0 7.4 54 6.6 4.6
Mediaset 20.8 10.7 22.6 18.9 15.5 13.0
Other Italian 0.0 1.3 1.7 2.0 0.9 1.9
Satellite Stations 234 6.4 12.3 16.2 6.4 10.7




. | HNo Problem
| WThe Hishand
B The Wife
| OThe Children

a: October 2000 b: October 2001

Figure 4.1: Who Decides which Channel is Selected in the Family

Fig. 5.1 Local Stations on which News Bulletin was watched
on the Two Days prior to the Interview
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Fig 6.2: Overall Preference for ‘Best Radio Station’
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ENo Answer

HAlways

B Somtimes

- ONever

ENo Answer

HAlways

E Somtimes

ONever

October 2000

October 2001

Fig 6.4: Extent of Interest in Political Broadcasts - October 2000 and 2001
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“igure 7.1: Daily Radio Average Audience Share 2001

10

0
Highest Peak
ORM WRP ESUPER 1 W101 |is
EBAY ERTK W SMASH W CALYPSO MUNI RADIO

ERADIO MAS HEFM BRONJA ECAPITAL

Figure 7.2: Highest Radio Station Peak Audience Share — October 2001
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Fig 7.3: Radio Audiences - Monday
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‘ig 7.4: Radio Audiences — Tuesday
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Fig 7.5: Radio Audiences - Wednesday
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Fig 7.6: Radio Audiences - Thursday
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Fig 7.7: Radio Audiences — Friday
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Fig 7.8: Radio Audiences - Saturday
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Fig 7.9: Radio Audiences - Sunday
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Fig. 7.10: Daily Average Audience Radio Levels — All Available Time-Slots
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Fig. 7.11: Daily Average Audience Radio Levels — October 1999 & October 2001
(6 a.m. - Midnight)




Figure 8.1: Daily TV Average Audience Share — All Available Time-Slots

(October 2001)
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Figure 8.2: Highest TV Channel Peak Audience Share
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Fig 8.3: TV Audience Shares: Monday
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Fig 8.4: TV Audience Shares: Tuesday
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Fig 8.5: TV Audience Shares: Wednesday




PERCENTAGE
c5388883

e p———————
5888888 EEEEEFEIBSEBEERERE
:

TIME

OTVM BSUPER 1 EINET TV EMAX + ESMASH ERAI BMEDIASET OOTHER ITALIAN MCHANNEL 12 BICHANNEL 22 OSATELLITE

Fig 8.6: TV Audience Shares: Thursday
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Fig 8.7: TV Audience Shares: Friday
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Fig 8.8: TV Audience Shares: Saturday
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Fig 8.9: TV Audience Shares: Sunday




Fig. 8.10: Time Band 1: Daily Average Audience TV Levels — October 2001
0600 HRS -NOON

OTHER MEDIASET RA s s
|
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Fig. 8.11-1: October 2000: Time Band 1: TV
0600 HRS -NOON - Average Audience Share

MAX Plus NET 26.2%
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Fig. 8.11-2: Time Band 1: TV Average Audience Share — October 2001
0600 HRS — NOON



Fig. 812 Tm Ba d2 Daily Average Audience TV Levels — October 2001
NOON - I90()H_Rb

Fig. 8.13-1: October 2000: TV Time Band 2
NOON - 1900 HRS
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Fig. 8.13-2: Time Band 2: TV Average Audience Share — October 2001
NOON - 1900 HRS
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Fig. 8.14: Time Band 3: Daily Average Audience TV Levels October 2001
1900 HRS — MIDNIGHT
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Fig. 8.15-1: October 2000: TV Time Band 3
1900 HRS -MIDNIGHT
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Fig. 8.15-2: Time Band 3: TV Average Audience Share — October 2001
1900 HRS — MIDNIGHT





