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TABLE 3.1-2:

SAMPLE PROFILE

= AGE BY GENDER AND SOCIQO-ECONOMIC GROUP

TOTAL GENDER SOCIO-ECONOMIC GROUP
MALE |FEMALE AB c1 c2 DE
TOTAL..cceeenieannnnn 1001 490 511 154 321 283 243
AGE GROUP
12 - 17,0 iiiiiennnn. 112 56 56 19 46 27 20
................... 11.2% |11.4% |11.0% [12.3% [14.3% 9.5% 8.2%
................... 100% (50.0% |50.0% |17.0% [41.1% {24.1% (17.9%
18 - 30...cevivnan.. 210 105 105 38 78 51 43
................... 21.0% |21.4% 20.5% ([24.7% |24.3% |18.0% {17.7%
................... 100% |[50.0% |50.0% |18.1% |[37.1% |24.3% |}20.5%
31 -~ 50 ... 37N 182 189 56 112 104 99
................... 37.1% |37.1% [37.0% [36.4% |34.9% |36.74 {40.7%
................... 100% |49.1% |50.9% |15.1% [30.2% {28.0% |26.7%
51 - 65....0iininnann 182 91 91 26 54 58 44
................... 18.2% |18.6% |17.8% {16.9% ([16.8% |20.5% [18.1%
................... 100% [50.0% |50.0% |[14.3% |[29.7% |[31.9% |24.2%
OVER 65.......c0uvren 126 56 70 15 3 43 37
................... 12.6% |11.4% |13.7% 9.7% 9.7%4 15.2% (15.2%
................... 100% [44.4% [55.6% |11.9% [24.6% [34.1% |29.4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL




Table 3.2 Sample Profile: By Socio-Economic Group

Socio-Economic Group  Total AB Cl C2

12-17 112 | 123] 143 95| 82
18-30 21.0 247 2431 180 177
30-51 | 371 364 | 349 | 367 407
51-65 182 | 169] 16.8| 20.5| 18.1
over 65 12.6 97 97| 152] 15.2

TOTAL 100.0 | 100.0 | 100.0 | 100.0 | 100.0
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TABLE 4.1: WHO LISTENS TO RADIO
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE {12 - 17[18 - 3031 - 50|51 - 65/0VER 65| AB ¢1 c2 DE
TOTAL. e ecccicnaannn 1001 490 511 112 210 371 182 126 154 321 283 243
LISTEN TO THE RADIO.. 747 347 400 69 154 286 140 98 108 244 207 188

................... 74.6% [70.8% |78.3% |61.6% ([73.3% |77.1% |76.9% |[77.8% (70.1% |76.0% |73.1% |77.4%
................... 100% [46.5% |53.5% 9.2% [20.6% [38.3% |18.7% |13.1% |[14.5% [32.7% |27.7% |25.2%

RADIC.........e.... 254 143 111 43 56 85 42 28 46 77 76 55
................... 25.4% 129.2% |21.7% |38.4% [26.7% (22.9% |23.1% |22.2% {29.9% [24.0% 126.9% |22.6%
................... 100% |56.3% |43.7% [16.9% [22.0% [33.5% [16.5% |11.0% |18.1% [30.3% [29.9% [21.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL
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TABLE 4.2: AVERAGE NUMBER OF HOURS RADIO IS LISTENED TO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE {12 - 17|18 - 30|31 - 50|51 - 65|GVER 65| AB ¢t c2 DE
TOTAL. e ceeeencnanann 747 347 400 69 154 286 140 98 108 244 207 188
K3A
VARIES CONSIDERABLY.. 13 6 7 3 1 6 3 0 2 2 6 3
................... 1.7% 1.7% 1.8% 4.3% .6% 2.1% 2.1% .0% 1.9% .8% 2.9% 1.6%
................... 100% |46.2% |53.8% |[23.1% 7.7% 146.2% |23.1% 0% 115.4% |15.4% 46.2% |23.1%
ONE. . uiuerrreeenennnn 256 135 1214 34 60 87 42 33 58 98 47 53
................... 34.3% 138.9% 30.3% 149.3% |39.0% |[30.4% |[30.0% [33.7% |53.7% [(40.2% |22.7% |28.2%
................... 100% [52.7% |47.3% [13.3% 123.4% {34.0% 116.4% |12.9% [22.7% |38.3% |18.4% |20.7%
TWO. et eiereeaenenens 137 71 66 14 29 49 28 17 20 44 38 35
................... 18.3% |20.5% |16.5% |[20.3% |18.8% [17.1% [20.0% |17.3% |18.5% [18.0% [18.4% [18.6%
................... 100% |51.8% |48.2% [10.2% {21.2% |(35.8% [20.4% |12.4% |14.6% [32.1% |27.7% |25.5%
THREE. . .evevevnnrennn 91 43 48 9 18 29 17 18 8 35 27 21
................... 12.2% {12.4% |12.0% [13.0% |11.7% [10.1% [12.1% [18.4% 7.4% |14.3% [13.0% [11.2%
................... 100% |47.3% |52.7% 9.9% |19.8% |31.9% |18.7% [19.8% 8.8% |38.5% |29.7% |23.1%
FOUR. . vvvvnnnnucnanns 67 22 45 3 8 3 18 7 8 16 23 20
................... 9.0% 6.3% |11.3% 4.3% 5.2% [10.8% [12.9% 7.1% 7.4% 6.6% [11.1% [10.6%
................... 100% {32.8% |67.2% 4.5% |11.9% |46.3% [26.9% [10.4% |11.9% [23.9% |[34.3% [29.9%
FIVE. .1 veeeennnnnnnne 46 23 23 3 12 19 7 5 3 13 19 11
................... 6.2% 6.6% 5.8% 4.3% 7.8% 6.6% 5.0% 5.1% 2.8% 5.3% 9.2% 5.9%
................... 100% {50.0% |50.0% 6.5% |26.1% |41.3% |15.2% [10.9% 6.5% ]28.3% |41.3% [23.9%
SIXeiuvroeeanoonannns 43 12 31 2 4 23 8 6 3 11 14 15
................... 5.8% 3.5% 7.8% 2.9% 2.6% 8.0% 5.7% 6.1% 2.8% 4.5% 6.8% 8.0%
................... 100% {27.9% |72.1% 4.7% 9.3% |53.5% |[18.6% [14.0% 7.0% |25.6% [32.6% |34.9%
SEVEN...evvvruanannne 12 5 7 0 3 8 0 1 0 6 2 4
................... 1.6% 1.4% 1.8% .0% 1.9% 2.8% . 0% 1.0% .0% 2.5% 1.0% 2.1%
................... 100% |41.7% |58.3% 0% [25.0% |66.7% .0% 8.3% .0% |50.0% [16.7% [33.3%
EIGHT cvvvvnnernnnnens 42 15 27 1 13 15 5 8 3 10 13 16
................... 5.6% 4.3% 6.8% 1.4% 8.4% 5.2% 3.6% 8.2% 2.8% 4.1% 6.3% 8.5%
................... 100% |35.7% |64.3% 2.4% 131.0% [35.7% [|11.9% [19.0% 7.1% |23.8% |[31.0% {38.1%
NINE.oueereenennnnnns 5 1 4 0 1 4 0 0 0 2 1 2
................... 7% 3% 1.0% .0% .6% 1.46% .0% . 0% 0% .8% .5% 1.1%
................... 100% [20.0% |80.0% .0% |20.0% |80.0% .0% . 0% 0% (40.0% ]20.0% |40.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO

(continued)
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TABLE 4.2: AVERAGE NUMBER OF HOURS RADIO IS LISTENED TO
- BY GENDER, AGE AND SOCIOC-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO0-ECONOMIC GROUP
MALE FEMALE |12 - 17{18 - 30131 - 50|51 - 65|0VER 65 AB c1 c2 DE
TEN. ..o 8 4 4 0 0 2 4 2 1 0 5 2
................ I I 4 1.2% 1.0% .0% 0% 7% 2.9% 2.0% 9% .0% 2.4% 1.1%
................... 100% |50.0% |50.0% 0% .0% |25.0% |50.0% [25.0% (12.5% 0% |62.5% [25.0%
ELEVEN.......coeuenn. 4 1 3 0 0 3 1 0 1 1 1 1
............. ceanen .5% . 3% .8% .0% .0% 1.0% 7% .0% .9% 4% .5% 5%
................... 100% |25.0% [75.0% .0% .0% |75.0% [25.0% 0% |25.0% |25.0% }25.0% |25.0%
TWELVE.......ocvnne 9 2 7 0 3 4 2 0 0 3 5 1
................... 1.2% .6% 1.8% . 0% 1.9% 1.4% 1.4% . 0% .0% 1.2% 2.4% .5%
Cemseeeeeann cennas .| 100% 122.2% {77.8% 0% [33.3% |4b4.4% [22.2% 0% 0% [33.3% 55.6% ([11.1%
THIRTEEN....... eeenn ] 3 3 0 1 3 2 0 0 1 4 1
................... .8% .9% .8% .0% .6% 1.0% 1.4% 0% .0% 4% 1.9% .5%
................... 100% |50.0% {50.0% .0% 16.7% [50.0% |33.3% . 0% 0% [16.7% |66.7% (16.7%
FOURTEEN............. 2 1 1 0 0 1 1 0 0 1 1 0
................... .3% .3% .3% .0% . 0% .3% LT% 0% .0% 4% .5% 0%
................... 100% |50.0% |50.0% .0% .0% |50.0% {50.0% 0% L0% (50.0% [50.0% . 0%
FIFTEEN....... ... cae 2 1 1 ] 1 1 0 ] 1 0 0 1
................... .3% .3% .3% .0% .6% .3% .0% .0% 9% .0% 0% .5%
............... ....| 100% |50.0% |[50.0% .0% |50.0% |50.0% .0% 0% [50.0% .0% L0% 150.0%
SIXTEEN....ccocvenntn 4 2 2 0 0 1 2 1 0 1 1 2
ceeceneenaeann ven .5% 6% .5% . 0% .0% 3% 1.4% 1.0% .0% A% .5% 1.1%
................... 100% {50.0% |50.0% . 0% .0% {25.0% [50.0% [25.0% .0% [25.0% |25.0% [50.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 4.3: WHERE DO PEOPLE LISTEN TO THE RADIO
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC SROUP
MALE |FEMALE [12 - 17{18 - 30{31 - 50|51 - 65/0VER 65| AB ¢1 c2 DE
TOTAL.ceerennaenannan 747 347 400 69 154 286 140 98 108 244 207 188
NO ANSWER............ 25 11 14 1 5 9 5 5 2 13 7 3

................... 3.3% 3.2% 3.5% 1.4% 3.2% 3.1% 3.6% 5.1% 1.9% 5.3% 3.4% 1.6%
................... 100% [44.0% |56.0% 4.0% 20.0% [36.0% [20.0% [20.0% 8.0% |52.0% |28.0% |[12.0%

AT HOME.............. 568 236 332 55 100 201 121 91 79 174 158 157
................... 76.0% [68.0% 183.0% |79.7% |64.9% |70.3% |[86.4% |92.9% |73.1% |[71.3% |76.3% |83.5%
................... 100% [41.5% |[58.5% 9.7% |17.6% |35.4% |21.3% [16.0% |13.9% [30.6% [27.8% [27.6%

AT WORK......oovnnun. 124 82 42 6 36 60 18 4 15 42 38 29
................... 16.6% |23.6% [10.5% 8.7% |23.4% 21.0% |12.9% 4.1% |13.9% (17.2% |18.4% [15.4%

................... 100% |66.1% |33.9% 4.8% [29.0% [48.4% ]14.5% 3.2% |12.1% |33.9% |30.6% 23.4%

IN THE CAR........... 219 138 81 13 67 100 29 10 56 82 44 37
................... 29.3% |39.8% |[20.3% |18.8% |43.5% {35.0% [20.7% [10.2% {51.9% ([33.6% [21.3% [19.7%
................... 100% |63.0% |37.0% 5.9% [30.6% [45.7% [13.2% 4.6% 125.6% |37.4% |[20.1% [16.9%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
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TABLE &.4: WHO WATCHES TV
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE |FEMALE [12 - 17|18 - 3031 - 50|51 - 65[|QVER 65| AB c1 c2 DE

TOTAL.ccececaeaannn. 1001 490 511 112 210 3in 182 126 154 321 283 243
WATCH TV......vvnnnnn 986 484 502 110 209 368 178 121 151 318 278 239
................... 98.5% |98.8% [98.2% [98.2% 99.5% |99.2% 97.8% |96.0% |98.1% |[99.1% (98.2% |[98.4%
................... 100% 149.1% |50.9% [11.2% 121.2% |[37.3% [18.1% [12.3% |15.3% |32.3% [28.2% |[24.2%
DO NOT WATCH TV...... 15 6 9 2 1 3 4 5 3 3 5 4
................... 1.5% 1.2% 1.8% 1.8% .5% .8% 2.2% 4.0% 1.9% .9% 1.8% 1.6%
.......... eeeenao| 100% ]40.0% [606.0% [13.3% 6.7% [20.0% |26.7% [33.3% |20.0% (20.0% |33.3% |26.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

ALL
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TABLE 4.5: AVERAGE NUMBER OF HOURS TV IS WATCHED

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE [12 - 17§18 - 30{31 - 50451 - 65|OVER 65 AB c1 c2 DE
TOTAL...... ceeaanao.] 986 484 502 110 209 368 178 121 151 318 278 239
K17A
VARIES CONSIDERABLY.. 8 2 ] 1 1 4 2 0 1 5 1 1
................... .8% g% | 1.2% 9% 5% | 11% ] 1.1% . 0% 7% | 1.6% 4% 4%
................... 100% |25.0% 175.0% [12.5% [12.5% |50.0% |25.0% 0% [12.5% |62.5% [12.5% |12.5%
ONE. e e eieenennrnnnns 229 118 111 28 54 84 40 23 56 78 56 39
................... 23.2% 124.4% |22.1% |25.5% |25.8% |22.8% |22.5% [19.0% |[37.1% l24.5% |20.1% [16.3%
................... 100% |51.5% |48.5% [12.2% |23.6% |36.7% |17.5% [10.0% |[24.5% |[34.1% |[24.5% [17.0%
TWO. .t i it inernnnenns 281 148 133 38 48 107 54 34 40 98 73 70
................... 28.5% 130.6% [26.5% |34.5% |23.0% |29.1% {30.3% {28.1% [26.5% |{30.8% |[26.3% [29.3%
................... 100% 52.7% 47.3% 13.5% 17.1% 38.1% 19.2% 12.1% 14.2% 34.9% 26.0% 24 .9%
THREE .+t vvevuennenns 221 110 111 22 55 85 34 25 26 66 75 54
................... 22.4% |22.7% l22.1% |20.0% |26.3% |23.1% |[19.1% |20.7% |[17.2% {20.8% |27.0% [22.6%
................... 100% 149.8% |50.2% [10.0% |24.9% |38.5% [15.4% {11.3% [11.8% [29.9% {33.9% |24.4%
FOUR....ivnrennnnnnna 127 52 75 11 30 45 21 20 14 36 41 36
................... 12.9% |10.7% |14.9% |16.0% |14.4% [12.2% [11.8% (16.5% | 9.3% |11.3% |14.7% [15.1%
................... 100% 140.9% |59.1% | 8.7% |23.6% |35.4% |16.5% [15.7% ([11.0% ([28.3% |[32.3% [28.3%
FIVE. . eevnranennennsn 62 30 32 6 12 22 13 9 7 23 15 17
................... 6.34 | 6.2%2 | 6.4% | 5.5% | 5.7 | 6.0% | 7.3% | 7.4% | 4.6% | 7.2% | S.4% | 7%
................... 100% l4s.4% |51.6% | 9.7% |19.4% [35.5% [21.0% [t14.5% [11.3% [37.1% |24.2% |27.4%
SIXevevnrenronnnnan .. 29 14 15 2 2 12 8 5 5 5 10 9
R Cerneeas ob29% | 2.9% | 3.0% | 1.8% | 1.0% | 3.3% | 4.5% | 4.1% | 3.3% | 1.6% | 3.6% [ 3.8%
....... civiiiii) 100 |s8.3% |51.7% | 6.9% | 6.9% |at1.4x% |27.6% [17.2% [17.2% |17.2% |34.5% [31.0%
SEVEN. v vvrvneennnnnn 7 1 6 1 2 1 1 2 1 1 2 3
cseennan ceesssas % 2% 1.2% 9% 1.0% 3% 6% 1.7% T% 3% T% 1.3%
................... 100% 14.3% 85.7% 14 .3% 28.6% 14.3% 14.3% 28.6% 14.3% 14 .3% 28.6% 42.9%
EIGHT . eevereneennnnsn 9 4 5 0 4 2 3 0 1 3 2 3
................... .9% 8% | 1.0% 0% | 1.9% 5% | 1.7% 0% 7% 9% 7% | 1.3%
e eenaeaes Ceerens 100% |44.4% [55.6% 0% |44.4% |22.2% |33.3% J0% [11.1% |33.3% [22.2% [33.3%
NINE. . vevnrnnvnnans 2 1 1 1 0 0 1 0 0 1 0 1
.............. R 2% 2% .2% 9% .0% .0% 6% 0% .0% .3% .0% A%
................... 100% 150.0% |[50.0% [50.0% 0% .0%  |50.0% 0% .0% |50.0% .0% |50.0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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TABLE 4.5: AVERAGE NUMBER OF HOURS TV IS WATCHED

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONCMIC GROUP
MALE |FEMALE [12 - 17{18 - 30(31 - 50{51 - &65J0VER 65| AB ¢1 c2 DE
TEN. ..t 5 1 4 0 (1 2 1 2 0 1 1 3
................... .5% 2% .8% .0% . 0% .5% . 6% 1.7% 0% .3% 4% 1.3%
................... 100% 120.0% |80.0% .0% . .0% [40.0% [20.0% |40.0% .0% 120.0% 20.0% [60.0%
TWELVE........ovenn 3 2 1 0 1 2 0 0 0 1 0 2
................... 3% 4% 2% . 0% .5% .5% . 0% .0% .0% .3% .0% .8%
................... 100% [66.7% |33.3% .0%  |33.3% |66.7% .0% .0% 0% [33.3% 0% 166.7%
FOURTEEN............. 1 0 1 0 0 1 0 0 0 0 0 1
................... % 0% 2% .0% . 0% .3% .0% . 0% .0% .0% .0% A%
................... 100% .0% 100% 0% .0% 100% .0% .0% .0% .0% .0% 100%
FIFTEEN...venvnvnnnnn 2 1 1 0 0 1 0 1 0 0 2 0
................... .2% .2% .2% .0% . 0% .3% .0% .8% . 0% 0% 7% 0%
................... 100% (50.0% |50.0% .0% .0%  [50.0% .0%  150.0% .0% . 0% 100% .0%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV

= COLUMN PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 4.6: WHERE IN THE HOUSE IS TV VIEWED
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17|18 - 30431 - 50|51 - 65|0VER 65 AB ¢1 €2 DE
TOTAL. e eeicaaanns 986 484 502 110 209 368 178 121 151 318 278 239
IN THE SITTING ROOM..| 451 238 213 50 89 164 86 62 86 159 115 9
................... 45.7% |49.2% |42.4% |45.5% |42.6% |44.6% |48.3% |51.2% |[57.0% |50.0% (41.4% |38.1%
........... eeeee...| 100% |52.8% |47.2% [11.1% [19.7% [36.4% |19.1% [13.7% |19.1% |35.3% [25.5% 20.2%
IN THE DINING ROOM... 48 20 28 7 11 17 12 1 1Q 16 16 6
................... 4.9% 4.1% 5.6% 6.4% 5.3% 4.6% 6.7% . 8% 6.6% 5.0% 5.8% 2.5%
................... 100% |41.7% {58.3% |14.6% {22.9% [35.4% |[25.0% 2.1% [20.8% {33.3% |33.3% [12.5%
IN THE KITCHEN....... 220 85 135 21 38 96 45 20 27 68 71 54
................... 22.3% 117.6% |26.9% |19.1% |18.2% |26.1% {25.3% {16.5% |17.9% {21.4% [25.5% [22.6%
................... 100% |38.6% |61.4% 9.5% |17.3% [43.6% |20.5% 9.1% |12.3% |[30.9% |32.3% |[24.5%
IN THE BEDROOM....... 256 137 119 31 70 84 35 36 27 72 75 82
................... 26.0% |28.3% {23.7% |28.2% |33.5% [22.8% |19.7% [29.8% [17.9% |22.6% |27.0% ([34.3%
................... 100% [53.5% |46.5% |12.1% {27.3% [32.8% |[13.7% [14.1% [10.5% [28.1% |29.3% [32.0%
AT ANOTHER PLACE..... 11 4 7 1 1 7 0 2 1 3 1 6
................... 1.1% .8% 1.4% .9% .5% 1.9% . 0% 7% 7% .9% 4% 2.5%
................... 100% [36.4% |63.6% 9.1% 9.1% |[63.6% 0% 118.2% 9.1% |27.3% 9.1% |54.5%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 4.7: CABLE TV FACILITY
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17{18 - 30{31 - 50|51 - 65|0OVER 65| AB c1 €2 DE
TOTAL...eevncecnnennn 1001 490 511 112 210 3N 182 126 154 321 283 243
NOT CONNECTED........ 426 206 220 53 72 156 85 60 46 125 136 19
................... 42.6% 142.0% |43.1% [47.3% [34.3% |42.0% |46.7% |47.6% [29.9% |38.9% [48.1% |49.0%
................... 100% |48.4% |51.6% [12.4% [16.9% |36.6% {20.0% |14.1% |10.8% [29.3% (31.9% [27.9%
CONNECTED: BASIC..... 207 104 103 23 47 76 41 20 45 74 51 37
................... 20.7% 121.2% |20.2% |20.5% [22.4% ([20.5% [22.5% |15.9% |29.2% |23.1% |[18.0% |15.2%
................... 100% |50.2% [49.8% (11.1% [22.7% |36.7% [19.8% 9.7% 21.7% [35.7% |24.6% |17.9%
CONNECTED: RECEPTION. 187 78 109 18 45 68 29 27 17 55 58 57
................... 18.7% |15.9% [21.3% |16.1% |21.4% [18.3% |15.9% ([21.4% |11.0% |17.1% [20.5% |23.5%
................... 100% [41.7% |58.3% 9.6% |24.1% |36.4% |15.5% |[14.4% 9.1% |29.4% |31.0% |30.5%
CONNECTED: TV PLUS... 181 102 79 18 46 71 27 19 46 67 38 30
..... cevvinnneneniil1s1m 120.8% 15.5% |16.1% j21.9% |19.1% [14.8% }15.1% [29.9% [20.9% |13.4% |12.3%
............... ves 100% [56.4% |43.6% 9.9% |25.4% [39.2% |14.9% {10.5% |25.4% |[37.0% [21.0% [16.6%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

= COLUMN PERCENTAGES

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 4.8: AVAILABILITY OF MOVIE & SPORTS CHANNESL ON CABLE
- BY GENDER, AGE AND SOCIC-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17[18 - 30|31 - 50|51 - 65|OVER 65| AB ¢1 c2 DE
TOTAL..onnceeccanaenn 575 284 291 59 138 215 97 66 108 196 147 124
K19A
NO MOVIE CHANNEL..... 496 244 252 50 117 186 81 62 92 166 125 113
................... 86.3% {85.9% |86.6% {84.7% 184.8% )86.5% |83.5% [93.9% |85.2% {84.7% |85.0% |91.1%
................... 100% |49.2% |50.8% [10.1% |23.6% |37.5% |[16.3% {12.5% [18.5% |[33.5% |25.2% [22.8%
SUBSCRIBED TO MOVIE
CHANNEL........... 79 40 39 9 21 29 16 4 16 30 22 11
................... 13.7% [14.1% |13.4% |15.3% |15.2% ([13.5% [16.5% 6.1% [14.8% |[15.3% 15.0% 8.9%
................... 100% |50.6% [49.4% [11.4% |26.6% |36.7% |20.3% 5.1% |[20.3% |38.0% (27.8% |[13.9%
K198
NO SPORTS CHANNEL.... 466 226 240 46 110 173 79 58 84 155 119 108
................... 81.0% |79.6% 1{82.5% |78.0% |79.7% |80.5% [81.4% |87.9% |[77.8% |79.1% [81.0% 187.1%
................... 100% [48.5% |51.5% 9.9% [23.6% |37.1% [17.0% |[12.4% (18.0% |33.3% {25.5% |23.2%
SUBSCRIBED TO THE
SPORTS CHANNEL.... 109 58 51 13 28 42 18 8 24 41 28 16
................... 19.0% |20.4% [|17.5% [22.0% [20.3% [19.5% |18.6% {12.1% |22.2% ([20.9% |[19.0% [12.9%
................... 100% |53.2% |46.8% [11.9% }25.7% |38.5% |[16.5% 7.3% 122.0% |37.6% |25.7% |14.7%

FIRST ROW OF PERCENTAGES

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL SUBCRIBERS TO CABLE TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 4.9: WHO IS MOST INFLUENTIAL PERSON IN THE FAMILY
ON WHICH CHANNEL 1S CHOSEN
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIOC-ECONOMIC GROUP
MALE |[FEMALE |12 - 17|18 - 30|31 - 50|51 - 65]OVER 65| AB €1 c2 DE
TOTAL. . eeiiennnncnns 1001 490 511 112 210 371 182 126 154 321 283 243
NO ONE IN PARTICULAR.| 204 98 106 11 50 78 38 27 30 63 63 48
................... 20.4% ]20.0% }20.7% 9.84 123.8%4 [21.0% [20.9% [21.4% {19.5% [19.6% 22.3% [19.8%
................... 100% [48.0% |52.0% 5.4% |26.5% |38.2% |18.6% [13.2% [14.7% |30.9% |30.9% |23.5%
THE HUSBAND.......... 332 212 120 38 57 130 62 45 52 95 99 86
................... 33.2% |43.3% [23.5% [33.9% |27.1% }35.0% |34.1% |[35.7% |[33.8% |29.6% |[35.0% |[35.4%
................... 100% |63.9% 136.1% |11.4% |17.2% [39.2% (18.7% }13.6% |15.7% |28.6% |29.8% [25.9%
THE WIFE............. 253 90 163 16 43 96 55 43 34 77 76 66
................... 25.3% {18.4% 31.9% |14.3% |20.5% 125.9% }30.2% ([34.1% [22.1% [24.0% |[26.9% |27.2%
................... 100% |35.6% |64.4% 6.3% |17.0% |37.9% [21.7% (17.0% |13.4% [30.4% |30.0% |26.1%
THE CHILDREN......... 211 90 121 46 60 67 27 1" 38 86 44 43
................... 21.1% 118.4% |23.7% |41.1% |28.6% (18.1% |14.8% 8.7% |24.7% |26.8% |[15.5% |17.7%
................... 100% {42.7% |57.3% [21.8% |[28.4% [31.8% |[12.8% 5.2% |18.0% |40.8% [20.9% [20.4%
JOINT DECISION....... 1 0 1 1 0 0 0 0 0 ] 1 0
................... A% .0% 2% .9% .0% .0% . 0% .0% . 0% 0% 4% .0%
................... 100% .0% 100% 100% 0% 0% . 0% 0% . 0% 0% 100% .0%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

= COLUMN PERCENTAGES

BASE = ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 5.1: PREFERRED SOURCE FOR NEWS ON MALTA
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50)51 - 65|OVER 65| AB c1 c2 DE

TOTAL.ceveicanannnnan 1001 490 511 112 210 3N 182 126 154 321 283 243
NO PARTICULAR

PREFERENCE........ 15 7 8 5 3 2 2 3 2 5 S 3

................... 1.5% 1.4% 1.6% 4.5% 1.4% .5% 1.1% 2.4% 1.3% 1.6% 1.8% 1.2%

................... 100% |46.7% {53.3% |33.3% [20.0% |[13.3% |[13.3% [20.0% }13.3% |33.3% [33.3% [20.0%
LISTEN TO THEM ON THE

RADIO..... Ceeeaean 127 55 72 8 23 46 32 18 20 44 29 34

................... 12.7%  [11.2% [14.1% 7.1% |11.0% [12.4% |17.6% |14.3% |13.0% |13.7% [10.2% [14.0%

................... 100% |43.3% |56.7% 6.3% |18.1% [36.2% |25.2% |14.2% |15.7% |[34.6% |22.8% |26.8%
WATCH THEM ON TV..... 737 359 378 76 148 285 135 93 98 226 223 190

................... 73.6% |73.3% |74.0% |67.9% |70.5% |76.8% [74.2% |73.8% |63.6% |[70.4% |78.8% [78.2%

................... 100% [48.7% {51.3% [10.3% |20.1% |[38.7% |{18.3% |12.6% [13.3% |30.7% [30.3% |25.8%
READ THEM IN A

NEWSPAPER..... . 80 50 30 3 24 35 10 8 28 28 14 10

................... 8.0% |10.2% 5.9% 2.7% 111.4% 9.4% 5.5% 6.3% 18.2% 8.7% 4.9% b.1%

....... teeeeseenas.| 100% |62.5% |37.5% 3.8% |(30.0% |43.8% [12.5% [10.0% |[35.0% ([35.0% |[17.5% [12.5%
PICK THEM UP FROM

OTHER PERSONS..... 42 19 23 20 12 3 3 4 6 18 12 6

............ cenenne| 4.2% 3.9% 4.5% |17.9% 5.7% .8% 1.6% 3.2% 3.9% 5.6% 4.2% 2.5%

................... 100% |45.2% |54.8% |47.6% [28.6% 7.1% 7.1% 9.5% [14.3% |42.9% [28.6% [14.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 5.2: PREFERRED SOURCE FOR FOREIGN NEWS
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONCMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50(51 - 65|QVER 65 AB €1 c2 DE

TOTAL. .o ceeiennennnnn 1001 490 511 112 210 371 182 126 154 321 283 243
NO PARTICULAR

PREFERENCE........ 37 20 17 7 8 10 4 8 3 11 14 9

..... B - 1y 4 4.1% 3.3% 6.3% 3.8% 2.7% 2.2% 6.3% 1.9% 3.4% 4.9% 3.7%

tiesecensnsaasaaas| 100% |54.1% [45.9% [18.9% |21.6% 27.0% |10.8% [21.6% 8.1% |29.7% |37.8% [24.3%
LISTEN TO THEM ON THE

RADIO............. 103 43 60 é 13 42 24 18 13 35 24 31

................... 10.3% 8.8% [11.7% 5.4% 6.2% |11.3% |13.2% [14.3% 8.4% 110.9% 8.5% [12.8%

................... 100% |41.7% |58.3% 5.8% [12.6% |40.8% [23.3% {17.5% |12.6% (34.0% {(23.3% [30.1%
WATCH THEM ON TV..... 757 366 391 78 165 284 140 90 107 230 230 190

................... 75.6% |74.7% |76.5% 169.6% |78.6% [76.5% |76.9% |[71.4% |69.5% |71.7% |81.3% |[78.2%

................... 100% 148.3% |51.7% [10.3% 21.8% |[37.5% [18.5% [11.9% {14.1% |30.4% [30.4% |25.1%
READ THEM IN A

NEWSPAPER......... 70 46 24 3 18 33 10 [ 25 29 8 8

................... 7.0% 9.4% &.7% 2.7% 8.6% 8.9% 5.5% 4.8% (16.2% 9.0% 2.8% 3.3%

................... 100% |65.7% [34.3% 4.3% |25.7% [47.1% [14.3% 8.6% 135.7% [41.4% [11.4% [11.4%
PICK THEM UP FROM

OTHER PERSONS..... 34 15 19 18 6 2 4 4 6 16 7 5

................ oo 3.4% 3.1% 3.7% |16.1% 2.9% .5% 2.2% 3.2% 3.9% 5.0% 2.5% 2.1%

................ ve 100% |44.1% |55.9% |52.9% |17.6% 5.9% [11.8% [11.8% [17.6% [47.1% 20.6% |14.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 5.3: PREFERRED TIME FOR MAIN TV NEWS
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE {12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB c1 c2 DE
TOTAL..veuvvncvnnaans 1001 490 511 112 210 371 182 126 154 321 283 243
PREFERRED TIME FOR TV
NEWS BULLETIN
T 96 38 58 18 16 26 22 14 21 30 28 17
................... 9.6% 7.8% [|11.4% [16.1% 7.6% 7.0% [12.1% |[11.1% [13.6% 9.3% 9.9% 7.0%
................... 100% [39.6% |60.4% |18.8% [16.7% [27.1% (22.9% [14.6% [21.9% |[31.3% |[29.2% |17.7%
1300....ccvvnennnnnns 2 1 1 2 0 0 0 0 0 2 ] 0
................... 2% .2% 2% 1.8% .0% .0% .0% .0% .0% .6% .0% .0%
................... 100% |50.0% |50.0% 100% .0% .0% .0% .0% 0% 100% .0% .0%
1430, . .0neecnnnennnen 1 0 1 1 0 (i 0 ] 0 1 0 0
................... 1% .0% .2% .9% . 0% .0% .0% .0% .0% .3% .0% .0%
................... 100% .0% 100% 100% 0% . 0% . 0% 0% .0% 100% .0% . 0%
1730, .0 iiiiiniiennnn 1 0 1 0 ] 1 0 0 0 0 0 1
................... A% .0% .2% 0% .0% .3% .0% . 0% .0% 0% 0% 4%
................... 100% .0% 100% .0% . 0% 100% .0% .0% .0% .0% 0% 100%
1800 ... .ccveinnnnns 9 3 6 0 3 2 2 2 3 1 3 2
................... .9% .6% 1.2% .0% 1.4% .5% 1.1% 1.6% 1.9% .3% 1.1% .8%
................... 100% {33.3% [66.7% 0% 133.3% |22.2% l22.2% {22.2% |33.3% |11.1% |33.3% [22.2%
1830.ccunecncnncecnes [ 3 3 2 1 2 0 1 1 1 2 2
................... .6% .6% . 6% 1.8% .5% .5% .0% .8% 6% 3% 7% .8%
................... 100% |50.0% |50.0% [33.3% }16.7% |[33.3% .0% |16.7% 116.7% |16.7% |33.3% |33.3%
1900, .. ccivivrinnnnns 19 11 8 3 3 8 2 3 2 8 7 2
................... 1.9% 2.2% 1.6% 2.7% 1.4% 2.2% 1.1% 2.4% 1.3% 2.5% 2.5% .8%
................... 1002 |57.9% l42.1% |15.8% |15.8% [42.1% |[10.5% |15.8% 10.5% |42.1% |36.8% [10.5%
1930. .. cceecinnecnane 115 58 57 5 14 47 27 22 9 24 43 39
................... 11.5% [11.8% (11.2% 4.5% 6.7% |12.7% |14.8% [17.5% 5.8% 7.5% |15.2% |16.0%
................... 100% |50.4% |[49.6% 4.3% |12.2% |40.9% [23.5% |19.1% 7.8% |[20.9% |37.4% |[33.9%
1945, eiineenennnonns 22 10 12 3 [ 11 1 1 0 8 8 6
................... 2.2% 2.0% 2.3% 2.7% 2.9% 3.0% 5% .8% .0% 2.5% 2.8% 2.5%
................... 100% |45.5% |54.5% |13.6% |[27.3% [50.0% 4.5% 4.5% L0%  |36.4% [36.4% |27.3%
2000......viiienaannn 633 312 321 69 138 238 112 76 99 210 167 157
................... 63.2% 163.7% |62.8% |61.6% |65.7% [64.2% 61.5% |60.3% |64.3% [65.4% |59.0% [64.6%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL
(continued)

1



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 5.3: PREFERRED TIME FOR MAIN TV NEWS
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE {12 - 17[18 - 3031 - 50151 - 65]OVER 65| AB 1 c2 DE
................... 100% |49.3% |50.7% |[10.9% |21.8% |37.6% |[17.7% |12.0% |15.6% [33.2% |26.4% ]24.8%
2015.. . i 4 2 2 1. 0 3 0 0 0 1 3 0
................... 4% Y 4% .9% .0% 8% . 0% . 0% . 0% 3% 1.1% . 0%
................... 100% [50.0% (50.0% [25.0% .0% |75.0% . 0% .0% 0% 25.0% [75.0% .0%
2030....c00ccnnnnanns 36 21 15 5 12 12 6 1 10 19 3 4
................... 3.6% 4.3% 2.9% .5% 5.7% 3.2% 3.3% .8% 6.5% 5.9% 1.1% 1.6%
................... 100% |[58.3% |41.7% {13.9% |[33.3% |33.3% (16.7% 2.8% |27.8% |52.8% 8.3% [11.1%
2045..... . il 2 2 0 0 0 1 0 1 2 0 0 0
................... .2% b% .0% 0% 0% 3% .0% .8% 1.3% . 0% .0% .0%
................... 100% 100% .0% 0% 0% |50.0% .0%  |50.0% 100% 0% .0% .0%
2100. ... cvvreeiannns 18 " 7 1 2 9 5 1 3 7 7 1
................... 1.8% 2.2% 1.4% 9% 1.0% 2.4% 2.7% . 8% 1.9% 2.2% 2.5% 4%
................... 100% |61.1% |[38.9% 5.6% 11.1% [50.0% [27.8% 5.6% |16.7% |38.9% ]38.9% 5.6%
2130, e et eens 3 1 2 1 1 0 0 1 0 0 1 2
................... .3% .2% 4% . 9% .5% . 0% .0% .8% . 0% .0% 4% .8%
................... 100% |[33.3% [66.7% [33.3% |33.3% 0% .0%  [33.3% .0% .0% |33.3% 66.7%
2200....c0niiiiannn, 12 7 5 0 5 5 1 1 2 2 4 6
................... 1.2% 1.4% 1.0% 0% 2.4% 1.3% .5% . 8% .0% .6% 1.4% 2.5%
................... 100% |58.3% |41.7% 0% |41.7%  |41.7% 8.3% 8.3% 0% [16.7% |33.3% [50.0%
7.4 { | 11 4 7 0 3 4 2 2 2 2 4 3
................... 1.1% .8% 1.4% .0% 1.4% 1.1% 1.1% 1.6% 1.3% . 6% 1.4% 1.2%
................... 100% |36.4% |63.6% 0% |27.3% [36.4% |18.2% [18.2% [18.2% (18.2% |36.4% 27.3%
2300....ccciciinnane 11 ] 5 1 6 2 2 0 2 E) 3 1
................... 1.1% 1.2% 1.0% .9% 2.9% .5% 1.1% .0% 1.3% 1.6% 1.1% 4%
................... 100% [54.5% |45.5% 9.1% |[54.5% [18.2% |18.2% .0% [18.2% [45.5% |27.3% 9.1%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 5.4: ON WHICH TV STATION/S NEWS WAS FOLLOWED DAY PRIOR TO INTERVIEW
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30{31 - 50|51 - 65}0VER 65 AB c1 c2 DE
TOTAL..ceceveennnnnn. 1001 490 511 112 210 n 182 126 154 321 283 243
DID NOT WATCH THE
NEWS...covivinnnnn 602 301 301 95 140 210 102 55 104 198 164 136
................... 60.1% |61.4% [58.9% |[84.8% |66.7% |56.6% |[56.0% |43.7% |67.5% [61.7% |[58.0% |56.0%
................... 100% [50.0% |[50.0% [15.8% |23.3% [34.9% [16.9% 9.1% |17.3% [32.9% |27.2% [22.6%
L8 R 297 142 155 10 57 114 58 58 39 103 86 69
................... 29.7% |29.0% |30.3% 8.9% |27.1% |[30.7% |[31.9% |[46.0% [25.3% |[32.1% |[30.4% |28.4%
................... 100% |47.8% [52.2% 3.6% {19.2% [38.4% |19.5% |19.5% [13.1% |34.7% [29.0% |23.2%
SUPER 1..evvevneenn. 146 80 66 4 18 62 35 27 14 37 48 47
................... 14.6% |16.3% |12.9% 3.6% 8.6% 16.7% |19.2% (21.4% 9.1% [11.5% |17.0% |19.3%
................... 100% |54.8% |45.2% 2.7% |12.3% 142.5% [24.0% {18.5% 9.6% [25.3% 132.9% |32.2%
NET TV.. . ovieiannen.. 42 13 29 5 6 17 8 é 9 12 12 9
................... 4.2% 2.7% 5.7% 4.5% 2.9% 4.6% 4% 4.8% 5.8% 3.7% 4.2% 3.7%
................... 100% |31.0% [69.0% [|11.9% [14.3% [40.5% 19.0% [14.3% [21.4% [28.6% ([28.6% [21.4%
SMASH.......icvnunnn. 4 3 1 0 1 2 1 4 0 2 1 1
................... 4% . 6% 2% 0% .5% .5% .5% .0% .0% . 6% 4% 4%
................... 100% |75.0% 25.0% .0% |25.0% [50.0% [25.0% .0% .0% |50.0% [25.0% [25.0%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
= ALL

BASE

= COLUMN PERCENTAGES
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TABLE 5.5: ON WHICH TV STATION/S NEWS WAS FOLLOWED TWO DAYS PRIOR TO INTERVIEW
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE {12 - 1718 - 30}31 - 50i51 - &5|OVER &5| AB 1 €2 DE
TOTAL.cvnecmcnnacnnnn 1001 490 511 112 210 371 182 126 154 321 283 243
DID NOT WATCH THE
NEWS......occennen 628 309 319 86 150 225 105 62 100 204 182 142
................... 62.7% [63.1% |62.4% |76.8% |71.4% |60.6% |57.7% [49.2% |64.9% [63.6% ([64.3% |58.4%
................... 100% [49.2% |50.8% [13.7% |23.9% |35.8% |16.7% 9.9% |15.9% |32.5% |29.0% |22.6%
TUM. e iiiineeeaea 275 136 139 15 46 112 55 47 40 93 70 72
................... 27.5% 127.8% |27.2% [13.4% [21.9% |30.2% |30.2% |37.3% |26.0% ]29.0% |[24.7% [29.6%
................... 100% [49.5% |50.5% 5.5% |16.7% |40.7% |20.0%- [17.1% |14.5% |33.8% [25.5% |26.2%
SUPER 1...cvuvnnnnnns 122 70 52 8 17 45 27 25 9 34 38 41
................... 12.2% |14.3% |10.2% 7.1% A% [12.1% (14.8%  119.8% 5.8% [10.6% |[13.4% {16.9%
................... 100% |[57.4% |42.6% 6.6% (13.9% |36.9% |22.1% |[20.5% 7.4% |27.9% |31.1% |33.6%
NET TV . ieeviennnnnns 53 23 30 6 10 18 14 5 12 19 16 6
................... 5.3% 4.7% 5.9% 5.4% 4.8% 4.9% 7.7% 4.0% 7.8% 5.9% 5.7% 2.5%
................... 100% {43.4% |56.6% |[11.3% [18.9% ]34.0% [26.4% 9.4% |22.6% |35.8% [30.2% |11.3%
SMASH. . ivivennnnnaas 4 2 2 0 2 1 1 0 0 2 1 1
................... 4% 4% 4% .0% 1.0% .3% .5% .0% .0% 6% 4% 4%
................... 100% |50.0% [50.0% .0% |50.0% [25.0% ]25.0% .0% .0% |50.0% [25.0% [25.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL




Table 6.1 General Preferences for Radio Programme Sectors (1996 - 1999)

PROGRAMME SECTOR % % % Y% %
1996 1997 1998 1999 1999
(March) (October)
Music 82.5 78.9 87.2 87.4 74.6
Local News 74.7 70.6 84.5 80.5 73.0
Foreign News 68.1 63.9 77.1 76.9 63.7
Discussions 61.2. 58.1 67.6 59.7 56.0
Health/Beauty/Home/Law 46.7 31.6 54.5 51.0 37.8
Current Affairs 42.2 31.2 56.8 543 37.1
Religion 50.6 34.7 533 47.1 36.3
Culture 36.4 29.1 45.8 4.4 25.8
Novels/Plays 35.6 27.9 49.5 40.7 28.5
Sports 37.5 29.0 48.2 37.2 25.4
Money/Business 19.0 16.7 31.7 252 13.5
Children 20.3 15.9 30.2 25.8 | 13.3

Table 6.2 General Preferences for TV Programme Sectors (1996 - 1999)

PROGRAMME SECTOR | % % % % % -
1996 1997 1998 1999 1999
’ (March) (October)

Local News 89.3 84.2 94.6 931 88.0
Foreign News 85.3 79.8 88.9 90.7 84.4
Feature Films - 720 60.5 77.5 77.9 73.0
Weather 78.2 50.5 81.2 76.4 65.4
Discussions 56.1 43.8 72.1 73.8 68.6
Documentaries 63.1 50.3 66.3 73.5 59.1
Quizzes/Game Shows/Variety Progr. 60.4 51.6 70.1 66.8 59.9
Serials/Soap Operas 325 22.9 61.4 - 66.7 47.5
Sports 55.3 45.1 63.0 62.7 56.2
Current Affairs 363 234 44.8 53.0 40.6
Religion 393 224 443 48.8 39.0
Plays 35.0 314 54.4 46.0 51.1
Music Video-Clips 33.7 24.7 45.5 44.1 37.6
Art & Culture 335 22.1 44.8 44.7 33.7
Women's Programmes 36.8 20.9 47.4 434 37.2
Children’s Programmes 29.0 18.3 47.0 43.5 373
Business & Finance 18.1 11.9 27.0 23.7 24.0




Table 6.3-1.1: Radio Station Preferences for Different Programme Sectors

(March 1999)

R R PER 0 BA R A A P A 0 OTA
0 RADIO BRO
% %
126 100.00
40.3 100.00
62.8 100.00
74.8 100.00
55.6 100.00
17.1 49.0 100.00
e 52.9 100.00
12.8 59.3 100.00
8.8 74.2 100.00
291 259 19.5 100.00
23.1 100.00
45.7 100.00
Table 6.3-1.2: Radio Station Preferences for Different Programme Sectors
(October 1999)
= R DER 0 BA R A A P A ®) OTA
0 RADIO BRO
%
100
100
100
100
100
100
100
100
100
100
100

100
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TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - &5[0VER 65 AB c1 c2 DE
TOTAL.eeiveeennnnnnns 747 347 400 69 154 286 140 98 108 244 207 188
MUSIC
NONE...oovevnnnnn.. 190 81 109 9 16 65 59 41 17 50 58 65
................... 25.4% |23.3% [27.3% [13.0% |10.4% |22.7% ([42.1% |41.8% |15.7% |20.5% [28.0% |[34.6%
................... 100% |42.6% [57.4% 4.7% 8.4% [34.2% |31.1% [21.6% 8.9% |26.3% |[30.5% |34.2%
RADIO MALTA 1........ 33 12 21 1 0 10 14 8 5 6 13 9
................... 4. 4% 3.5% 5.3% 1.4% .0% 3.5% [10.0% 8.2% 4.6% 2.5% 6.3% 4.8%
................... 100% (36.4% [63.6% 3.0% 0% [30.3% |42.4% |26.2% |[15.2% [|18.2% [39.4% |27.3%
RADIO MALTA 2........ 10 6 4 0 3 3 3 1 1 4 4 1
................... 1.3% 1.7% 1.0% . 0% 1.9% 1.0% 2.1% 1.0% .9% 1.6% 1.9% .5%
................... 100% }60.0% |40.0% .0% |36.0% ]30.0% |30.0% [10.0% [10.0% |40.0% ]40.0% |10.0%
RADIO SUPER 1........ 65 32 33 8 7 23 16 11 3 12 27 23
................... 8.7% 9.2% 8.3% 111.6% 4.5% 8.0% [11.4% |11.2% 2.8% 4.9% |13.0% [12.2%
................... 100% |49.2% |[50.8% (12.3% |10.8% |[35.4% (24.6% |16.9% 4L.6% (18.5% 41.5% |35.4%
RADIO 101...cvnenne. 60 30 30 5 10 27 11 7 13 19 15 13
................... 8.0% 8.6% 7.5% 7.2% 6.5% 9.4% 7.9% 7.1% }12.0% 7.8% 7.2% 6.9%
................... 100% |50.0% |[50.0% 8.3% [16.7% [45.0% |18.3% [11.7% {21.7% [31.7% |25.0% |[21.7%
ISLAND SOUND......... 3 16 15 8 12 10 ] 1 11 15 3 2
......... J T 8 1 4.6% 3.8% {11.6% 7.8% 3.5% .0% 1.0% 110.2% 6.1% 1.4% 1.1%
ceeererasnenans Loo] 100%  |51.6% [48.4% |25.8% [38.7% |32.3% .0% 3.2% |35.5% [48.4% 9.7% 6.5%
BAY RADIO............ 95 48 47 11 34 40 8 2 21 43 18 13
P 12.7% {13.8% [11.8% [15.9% (22.1% [14.0% 5.7% 2.0% [19.4% |17.6% 8.7% 6.9%
tesannans herrseenns 100% [50.5% |49.5% [11.6% |35.8% |[42.1% 8.4% 2.1% |22.1% 45.3% [18.9% [13.7%
RTK...... eeeaareeaas 40 14 26 2 3 12 10 13 7 20 5 8
cerecsaans . caen 5.4% 4.0% 6.5% 2.9% 1.9% 4.2% 7.1% }13.3% 6.5% 8.2% 2.4% 4.3%
................... 100% [35.0% |65.0% 5.0% 7.5% |30.0% |25.0% |32.5% |17.5% |50.0% [12.5% |20.0%
LIVE FM...ovennacaes 2 1 1 2 0 0 0 0 ] 1 0 1
................... .3% .3% 3% 2.9% .0% .0% 0% .0% .0% 4% .0% 5%
................... 100% |50.0% |50.0% 100% .0% 0% .0% .0% .0% |50.0% .0%  {50.0%
SMASH. . .evvmeenrnannn 61 25 36 14 20 23 2 2 8 23 16 14
fereveecesessansans 8.2% 7.2% 9.0% [20.3% |13.0% 8.0% 1.4% 2.0% T7.4% 9.4% 7.7% 7.4%
................... 100% |41.0% [59.0% |23.0% ([32.8% |37.7% 3.3% 3.3% [13.1% |37.7% |26.2% [23.0%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

= COLUMN PERCENTAGES

ALL WHO LISTEN TO RADIO

(continued)




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIQO-ECONOMIC GROUP
MALE |FEMALE |12 - 17(18 - 30|31 - 50{51 - 65|OVER 65| AB €1 c2 DE
RADIO CALYPSO........ 84 45 39 1 19 43 13 8 13 27 26 18
................... 11.2% [13.0% 9.8% 1.4% |12.3% [15.0% 9.3% 8.2% 12.0% [11.1% |12.6% 9.6%
................... 100% [53.6% [46.4% 1.2% [22.6% 151.2% 115.5% 9.5% [15.5% |32.1% |31.0% |21.4%
UNIVERSITY RADIO..... 2 0 2 0 1 0 0 1 0 1 0 1
................... .3% .0% .5% .0% 6% 0% .0% 1.0% 0% 4% .0% .5%
................... 100% 0% 100% L0%  [50.0% .0% L0%  [50.0% .0% [50.0% .0%  }50.0%
RADJU MAS............ 7 3 4 0 3 4 0 0 1 2 0 4
................... .9% .9% 1.0% .0% 1.9% 1.4% .0% .0% .9% .8% .0% 2.1%
................... 100% (42.9% |57.1% 0% |42.9%4  |57.1% .0% 0% [14.3%  [28.6% 0% |57.1%
FM BRONJA.......onue 8 5 3 0 1 2 2 3 3 3 1 1
................... 1.1% 1.4% .8% .0% . 6% 7% 1.4% 3.1% 2.8% 1.2% .5% 5%
................... 100% [62.5% |37.5% .0% |12.5% |25.0% |[25.0% ([37.5% |37.5% |37.5% |12.5% |12.5%
CAPITAL RADIO........ 59 29 30 8 25 24 2 0 5 18 21 15
................... 7.9% 8.4% 7.5% (11.6% |16.2% 8.4% 1.4% .0% 4.6% 7.4% |10.1% 8.0%
................... 100% |49.2% [50.8% |13.6% |42.4% |40.7% 3.4% . 0% 8.5% |30.5% |35.6% ]25.4%
DISCUSSIONS ON
PERSONAL PROBLEMS
NONE..veveeinennnnnnn 329 163 166 49 84 116 44 36 50 116 1 72
................... 446.0% |47.0% |a1.5% [71.0% |54.5% ]40.6% [31.4% |36.7% |46.3% |47.5% |44.0% |38.3%
................... 100% [49.5% 150.5% |14.9% |25.5% 135.3% [13.4% [10.9% |15.2% |35.3% |[27.7% |21.9%
RADIO MALTA 1........ 49 22 27 0 3 20 16 10 7 15 13 14
................... 6.6% 6.3% 6.8% . 0% 1.9% 7.0% |11.4% [10.2% 6.5% 6.1% 6.3% 7.4%
................. . 100% |44.9% 155.1% . 0% 6.1% |40.8% [32.7% |20.4% [14.3% |[30.6% |[26.5% |28.6%
RADIO MALTA 2........ 10 7 3 0 2 5 2 1 2 4 0 4
Cerrseresaenaeans 1.3% 2.0% .8% . 0% 1.3% 1.7% 1.4% 1.0% 1.9% 1.6% .0% 2.1%
........... wveeew..| 100% |70.0% [30.0% .0% |20.0% |50.0% }20.0% |10.0% ([20.0% [40.0% .0%  140.0%
RADIO SUPER 1........ 133 63 70 7 23 54 32 17 6 23 52 52
................... 17.8% 118.2% [17.5% {10.1% |14.9% [18.9% [22.9% |17.3% 5.6% 9.4% {25.1% {27.7%
................... 100% |47.4% |52.6% 5.3% |17.3% 40.6% (24.1% {12.8% 4.5% (17.3% [39.1% {39.1%
RADIO 101.........-u 73 38 35 [ 16 30 11 10 17 25 20 1
................... 9.8% |[11.0% 8.8% 8.7% |10.4% |10.5% 7.9% [10.2% ([15.7% |10.2% 9.7% 5.9%
................... 100% |52.1% |47.9% 8.2% 121.9% l41.1% |15.1% [13.7% |23.3% |34.2% |27.4% 15.1%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

(continued)
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TABLE 6.3-1: RADIOC STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE {12 - 17|18 - 30|31 - 50(51 - 65|0VER 65 AB c1 c2 DE
ISLAND SOUND......... 3 1 2 0 1 2 0 0 2 1 0 0
................... 4% .3% .5% .0% .6% 7% . 0% .0% 1.9% 4% .0% .0%
................... 100% |[33.3% |66.7% 0% |33.3% |66.7% 0% .0% 166.7% [33.3% . 0% .0%
BAY RADIO........c.... 8 4 4 1 2 4 1 0 5 2 0 1
................... 1.1% 1.2% 1.0% 1.4% 1.3% 1.4% 7% . 0% 4.6% .8% .0% .5%
................... 100% [50.0% 150.0% |12.5% |[25.0% [50.0% (12.5% 0% |62.5% 125.0% 0% |12.5%
RTK.evvvennnn. ieeeean 122 38 84 4 16 46 33 23 17 52 25 28
................... 16.3% {11.0% ]21.0% 5.8% 110.4% |[16.1% [23.6% |23.5% |15.7% (21.3% [12.1%4 {14.9%
................... 100% 131.1% |68.9% 3.3% [13.1% |37.7% |27.0% [18.9% [13.9% [42.6% [20.5% [23.0%
LIVE FM.cvivnnnennnn. 1 0 1 ] 1 0 0 0 0 1 0 0
................... A% . 0% 3% .0% .6% .0% .0% .0% 0% 4% .0% 0%
................... 100% .0% 100% .0% 100% .0% . 0% .0% L0% 100% 0% . 0%
SMASH....vivirinannnn 4 2 2 1 0 2 0 1 0 1 2 1
................... .5% . 6% .5% 1.4% .0% LT% .0% 1.0% . 0% 4% 1.0% .5%
................... 100% |50.0% [50.0% |25.0% .04 |[50.0% L0%  125.0% .0% [25.0% |50.0% [25.0%
RADIO CALYPSO........ 5 4 1 0 2 2 1 0 1 1 1 2
................... LT% 1.2% .3% .0% 1.3% 7% 7% .0% .9% 4% .5% 1.1%
................... 100% [80.0% |20.0% .0% [40.0% [40.0% |20.0% .0% ]20.0% |20.0% [20.0% (40.0%
UNIVERSITY RADIO..... 1 0 1 0 1 0 0 0 0 1 0 0
................... A% .0% .3% .0% 6% .0% .0% .0% .0% A% . 0% .0%
................... 100% .0% 100% .0% 100% 0% .0% 0% . 0% 100% .0% . 0%
RADJU MAS............ 2 ] 2 0 1 1 0 0 0 0 1 1
................... .3% .0% .5% 0% .6% .3% .0% .0% .0% . 0% .5% .5%
................... 100% .0% 100% L0% |50.0% [50.0% .0% .0% .0% .0% |50.0% [50.0%
FM BRONJA....... vee 2 1 1 ] 1 1 0 0 1 0 1 0
................... .3% .3% .3% .0% .6% .3% 0% 0% .9% .0% .5% .0%
................... 100% |}50.0% {50.0% .0% |50.0% |50.0% .0% .0% 50.0% 0% [50.0% .0%
CAPITAL RADIO........ 5 4 1 1 1 3 0 0 0 2 1 2
................... 7% 1.2% .3% 1.4% .6% 1.0% .0% . 0% .0% .8% .5% 1.1%
................... 100% |80.0% |20.0% |20.0% |20.0% |60.0% L 0% 0% .0% |40.0% |20.0% [40.0%
SPORT

NONE....coovunnn ..| 557 220 337 46 118 204 114 75 72 177 161 147

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCID-ECONOMIC GROUP
MALE FEMALE |12 - 17]18 - 30|31 - 50{51 - 65]0OVER 65 AB c1 c2 DE
................... 74.6% 63.4% 84.3% 66.7% 76.6% 71.3% 81.4% 76.5% 66.7% 72.5% 77.8% 78.2%
................... 100% 39.5% 60.5% 8.3% [21.2% 36.6% 20.5% 13.5% 12.9% 31.8% 28.9% 26.4%
RADIO MALTA 1........ 30 22 8 3 4 12 6 5 [ 12 7 5
................... 4.0% 6.3% 2.0% 4.3% 2.6% 4.2% 4.3% 5.1% 5.6% 4.9% 3.4% 2.7%
................... 100% |73.3% |26.7% |10.0% 113.3% 40.0% [20.0% |[16.7% [20.0% |40.0% |[23.3% 16.7%
RADIO MALTA 2........ 6 3 3 0 2 3 1 0 1 3 1 1
................... .8% .9% . 8% .0% 1.3% 1.0% 7% 0% . 9% 1.2% 5% 5%
................... 100% 50.0% 50.0% .0% 33.3% 50.0% 16.7% .0% 16.7% 50.0% 16.7% 16.7%
RADIO SUPER 1........ 51 28 23 5 7 24 9 [ 2 9 20 20
................... 6.8% 8.1% 5.8% 7.2% 4 .5% 8.4% 6.4% 6.1% 1.9% 3.7% 9.7% 10.6%
................... 100% |54.9% |45.1% 9.8% {13.7% 147.1% |17.6% [11.8% 3.9% |17.6% [39.2% [39.2%
RADIO 101............ 38 27 11 5 7 20 4 2 9 16 4 9
................... 5.1% 7.8% 2.8% 7.2% 4.5% 7.0% 2.9% 2.0% 8.3% 6.6% 1.9% 4.8%
................... 100% 71.1% 28.9% 13.2% 18.4% 52.6% 10.5% 5.3% 23.7% 42.1% 10.5% 23.7%
ISLAND SOUND......... 3 2 1 2 0 1 0 0 1 1 1 o
................... 4% . 6% 3% | 2.9% 0% .3% .0% .0% .9% 4% .5% .0%
................... 100% 66.7% 33.3% 66.7% .0% 33.3% .0% .0% 33.3% 33.3% 33.3% .0%
BAY RADBIO.....cnureen 14 12 2 3 5 6 0 0 7 [ 1 0
................... 1.9% 3.5% .5% 4.3% 3.2% 2.1% .0% .0% 6.5% 2.5% .5% 0%
................... 100% 85.7% 14.3% 21.4% 35.7% |[42.9% . 0% .0% 50.0% 42.9% 7.1% .0%
RTK..... Meneeesannnan 23 13 10 3 1 5 5 9 5 12 4 2
................... 3.1% 3.7% 2.5% 4.3% .6% 1.7% 3.6% 9.2% 4.6% 4.9% 1.9% 1.1%
.................. .1 100%  |56.5% [43.5% |13.0% 4.3% 121.7% |21.7% 139.1% |21.7% (52.2% |17.4% 8.7%
SMASH. .o venrsnnnncns 6 5 1 1 3 2 0 0 2 2 1 1
........... e .8% 1.4% 3% 1.4% 1.9% T% .0% 0% 1.9% .8% .5% 5%
................... 100% 183.3% [16.7% [16.7% |50.0% |33.3% .0% L0% 133.3% |33.3% |16.7% |16.7%
RADIO CALYPSO...... . 1 9 2 0 2 7 1 1 2 4 3 2
................... 1.5% 2.6% .5% 0% 1.3% 2.4% T% 1.0% 1.9% 1.6% 1.4% 1.1%
................... 100% 81.8% 18.2% . 0% 18.2% 63.6% 9.1% 9.1% 18.2% 36.4% 27.3% 18.2%
CAPITAL RADIO........ 8 6 2 1 5 2 0 0 1 2 4 1
................... 1.1% 1.7% 5% 1.4% | 3.2% T% 0% .0% 9% .8% 1.9% .5%
................... 100% |75.0% [25.0% {12.5% 62.5% |25.0% .0% 0% 112.5% |25.0% |50.0% [12.5%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIC-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65} AB c1 c2 DE
MONEY & BUSINESS

NONE....ovvvnvonnonne 631 281 350 64 132 233 119 83 84 207 178 162
................... 84.5% |81.0% |87.5% |92.8% (85.7% |[81.5% |85.0% |[84.7% [77.8% |84.8% |86.0% [86.2%
................... 100% |44.5% |[55.5% |10.1% ]20.9% |36.9% [|18.9% [13.2% |13.3% |32.8% |28.2% |25.74%
RADIO MALTA 1........ 28 15 13 0 ] 13 [ 3 5 14 3 é
.......... verieeees]| 3.7% 4.3% 3.3% .0% 3.9% 4.5% 4.3% 3.1% 4.6% 5.7% 1.4% 3.2%
................... 100% §53.6% [46.4% 0% |21.4% |46.4% 21.4% [10.7% [17.9% ]50.0% [10.7% {21.4%
RADIO MALTA 2........ 5 4 1 0 1 1 3 0 1 1 2 1
................... 7% 1.2% 3% .0% .6% .3% 2.1% .0% .9% 4% 1.0% .5%
................ .- 100% |80.0% |20.0% .0% |20.0% [20.0% [60.0% 0% |20.0% |20.0% (40.0% |20.0%
RADIO SUPER 1........ 32 12 20 2 4 16 6 4 2 3 15 12
................... 4.3% 3.5% 5.0% 2.9% 2.6% 5.6% 4.3% 4 1% 1.9% 1.2% 7.2% 6.4%
................... 100% |37.5% [62.5% 6.3% |12.5% |50.0% [18.8% (12.5% 6.3% 9.4% 146.9% ]37.5%
RADIO 101....0uuvunnn 17 11 [ 1 7 8 0 1 6 6 2 3
................... 2.3% 3.2% 1.5% 1.4% 4.5% 2.8% .0% 1.0% 5.6% 2.5% 1.0% 1.6%
................... 100% |64.7% |35.3% 5.9% (41.2% |47.1% .0% 5.9% |35.3% [35.3% |11.8% |17.6%
ISLAND SOUND....c.-w 2 2 1] 1 0 1 0 0 0 2 0 0
................... .3% . 6% 0% 1.4% 0% 3% .0% 0% 0% . 8% .0% 0%
................... 100% 100% 0% |50.0% 0% [50.0% 0% . 0% .0% 100% .0% .0%
BAY RADIO............ 1 1 0 0 0 1 0 0 0 1 0 0
................... 1% 3% 0% .0% 0% .3% 0% .0% .0% &% .0% 0%
................... 100% 100% .0% .0% .0% 100% .0% .0% .0% 100% .0% 0%
RTKeeeerosooonnonnans 23 15 8 1 1 9 5 7 7 8 [ 2
................... 3.1% 4.3% 2.0% 1.4% .6% 3.1% 3.6% 7.1% 6.5% 3.3% 2.9% 1.1%
................... 100% (65.2% |34.8% 4.3% 4.3% 139.1% |21.7% |30.4% [30.4% |34.8% [26.1% 8.7%
LIVE FMeeevannnnanns 1 0 1 0 1 0 0 0 0 1 0 0
................... A% .0% 3% 0% 6% 0% 0% 0% . 0% &% 0% .0%
................... 100% 0% 100% .0% 100% .0% . 0% 0% 0% 100% 0% .0%
SMASH. . ccevvenennnnes 1 1 0 )] 0 1 0 0 0 0 1 0
................... A% .3% .0% 0% .0% .3% .0% .0% .0% .0% . 5% .0%
................... 100% 100% .0% 0% .0% 100% .0% .0% .0% .0% 100% .0%
RADIQ CALYPSO........ 3 2 1 0 0 2 1 0 2 0 0 1

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO
(cont inued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17(18 - 30|31 - 50[51 - 65|OVER 65| AB ¢1 €2 DE
................... A% .6% 3% . 0% .0% 7% 7% . 0% 1.9% .0% .0% 5%
................... 100% |66.7% |33.3% .0% 0% [66.7% [33.3% 0% |66.7% .0% 0% [33.3%
UNIVERSITY RADIO..... 1 1 0 0 1 0 0 0 1 0 0 ]
................... A% 3% .0% .0% .6% .0% .0% .0% .9% .0% .0% .0%
................... 100% 100% . 0% . 0% 100% .0% 0% .0% 100% . 0% .0% . 0%
CAPITAL RADIO........ 2 2 0 0 1 1 0 0 0 1 ] 1
................... 3% 6% .0% .0% .6% .3% .0% .0% .0% 4% .0% .5%
................... 100% 100% .0% .0% 150.0% |50.0% .0% .0% .0% |50.0% .0%  |50.0%
CULTURE
NONE....oviiivnnennn. 554 247 307 64 128 199 93 70 73 185 153 143
................... 74.2% 171.2% |76.8% {92.8% |[83.1% |69.6% |66.4% |71.4% |67.6% |75.8% |73.9% |76.1%
................... 100% |44.6% |55.4% {11.6% |23.1% |35.9% [16.8% [12.6% |13.2% [33.4% |[27.6% |25.8%
RADIO MALTA 1........ 35 17 18 1 3 14 12 5 7 14 4 10
................... &.7% 4. 9% 4.5% 1.4% 1.9% 4.9% 8.6% 5.1% 6.5% 5.7% 1.9% 5.3%
................. ..| 100% |48.6% |51.4% 2.9% 8.6% 140.0% |[34.3% [14.3% [20.0% |40.0% [11.4% [28.6%
RADIO MALTA 2........ 6 5 1 0 0 2 2 2 3 3 0
................... .8% 1.4% .3% .0% .0% 7% 1.4% 2.0% .0% 1.2% 1.4% .0%
................... 100% |83.3% ([16.7% 0% 0% 33.3% |33.3% |33.3% .0% |50.0% |50.0% .0%
RADIO SUPER 1........ 54 25 29 1 5 28 14 [ 3 4 27 20
.................. . 7.2% 7.2% 7.3% 1.4% 3.2% 9.8% (10.0% 6.1% 2.8% 1.6% 13.0% (10.6%
..... teeeeeeeeanass| 100% [46.3% |53.7% 1.9% 9.3% (51.9% |25.9% ([11.1% 5.6% 7.4% |50.0% |[37.0%
RADIO 101............ 22 14 8 0 6 10 3 3 6 6 6 4
.............. . 2.9% 4.0% 2.0% .0% 3.9% 3.5% 2.1% 3.1% 5.6% 2.5% 2.9% 2.1%
...... Ceereereseees]| 100% [63.6% |36.4% 0% |27.3% J45.5% [13.6% |13.6% [27.3% [27.3% 27.3% 18.2%
ISLAND SOUND......... 2 2 0 1 0 0 0 1 ] 1 1 0
.......... Cevaacans .3% .6% 0% 1.4% .0% . 0% . 0% 1.0% .0% A% . 5% .0%
............... Le.a ) 100% 100% .0% [50.0% .0% . 0% .0% |50.0% .0% |50.0% {50.0% .0%
BAY RADIO......c.cnnn 4 2 2 1 1 2 0 0 0 3 1 0
................... .5% . 6% .5% 1.4% .6% T% . 0% . 0% 0% 1.2% .5% .0%
................... 100% [50.0% [50.0% [25.0% |25.0% {50.0% . 0% .0% 0% |75.0% ]25.0% ' .0%
RTK.voeovoaaranaannne 51 25 26 1 4 25 1 10 15 22 7 7
................... 6.8% 7.2% 6.5% 1.4% 2.6% 8.7% 7.9% |[10.2% [13.9% 9.0% 3.4% 3.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE FEMALE {12 - 17|18 - 30{31 - 50|51 - 65|0VER 65 AB c1 c2 DE
................... 100% |49.0% 51.0% 2.0% 7.8% 149.0% 121.6% 19.6% |29.4% |43.1% 13.7% |13.7%
LIVE FMuuvuurennnnnnns 1 0 1 0 1 0 0 0 0 1 0 0
................... % 0% .3% 0% 6% .0% .0% . 0% 0% A% . 0% .0%
................... 100% . 0% 100% . 0% 100% 0% . 0% . 0% .0% 100% .0% 0%
SMASH. .. vvvrenrrnnnnn 1 1 0 0 0 1 0 1 0 0 0
................... A% .3% .0% . 0% 0% 3% . 0% 0% .9% . 0% 0% .0%
................... 100% 100% .0% . 0% .0% 100% . 0% . 0% 100% . 0% .0% .0%
RADIO CALYPSO........ 5 3 2 0 0 2 2 1 1 1 1 2
................... 7% . 9% .5% .0% .0% 7% 1.4% 1.0% 9% 4% 5% ] 1.1%
................... 100% ]60.0% {40.0% 0% 0% la0.0% |s40.0% [20.0% |20.0% |20.0% [20.0% |40.0%
UNIVERSITY RADIO..... 4 3 1 0 3 1 0 0 1 1 2 (]
................... .5% 9% 3% .0% 1.9% 3% . 0% . 0% .9% b% 1.0% .0%
e iiiireeaeeaaan 100% |75.0% {25.0% .0% |75.0% |25.0% .0% .0% |25.0% |[25.0% |[50.0% 0%
RADJU MAS.....coonnnn 1 0 1 0 0 0 1 0 0 0 1 0
................... A% . 0% .3% . 0% .0% 0% 7% 0% .0% . 0% .5% 0%
................... 100% . 0% 100% 0% . 0% .0% | 100% .0% 0% . 0% 100% 0%
FM BRONJA. ..ouvvvenn- 4 1 3 0 1 1 2 0 1 2 0 1
................... .5% .3% .8% .0% 6% 3% 1.4% 0% 9% .8% 0% .5%
................... 100% |25.0% |[75.0% .0% |25.0% |25.0% [50.0% ,0% |25.0% {50.0% .0%  |25.0%
CAPITAL RADIO........ 3 2 1 (i 2 1 0 0 ) 1 1 1
et easesensaans e Y3 6% 3% .0% 1.3% 3% .0% .0% .0% N33 .5% .5%
.......... eeeneaaa] 100% [66.7% |33.3% 0% 166.7% |33.3% . 0% 0% .0% 33.3% [33.3% |33.3%
HEALTH/BEAUTY /HOME/LA
W
NONE. .. oevenenneenns 465 250 215 58 108 169 76 54 76 157 121 11
......... teeereae..|62.2% 72.0% 53.8% 84.1% |70.1% 59.1% 54.3% 55.1% 70.4% 64.3% 58.5% |59.0%
........ o] 100% |s3.8% l46.2% [12.5% [23.2% {36.3% |16.3% |11.6% |16.3% [33.8% 26.0% 23.9%
RADIO MALTA 1........ 38 13 25 0 6 16 10 6 7 12 10 9
................... 5.1% | 3.7% | 6.3% 0% | 3.9% 5.6% | 7.1% 6.1% 6.5% | 4.9% | 4.8% | 4.8%
Wessrreennaseseenan 100% |34.2% 65.8% 0% 15.8% [42.1% [26.3% 15.8% 18.4% |31.6% |26.3% |23.7%
RADIO MALTA 2........ 5 2 3 0 0 3 2 0 0 1 '3 1
................... 7% 6% .8% 0% 0% | 1.0% 1.4% 0% .0% 4% 1.4% .5%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIC
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 1718 - 30|31 - 50|51 - &65]OVER 65| AB c1 c2 DE
................... 100% [40.0% |60.0% .0% .0% [60.0% ([40.0% . 0% .0% 120.0% [60.0% ]20.0%
RADIO SUPER 1..... . 9% 33 61 4 16 43 23 14 4 16 38 36
................... 12.6% 9.5% |15.3% 5.8% 6.5% 115.0% }16.4% {14.3% 3.7% 6.6% [18.4% [19.1%
................. . 100% [35.1% |64.9% 4.,3% |10.6% |45.7% |24.5% [14.9% 4.3% (17.0% |40.4% {38.3%
RADIO 101............ 39 17 22 2 12 16 6 3 9 15 9 6
................... 5.2% 4.9% 5.5% 2.9% 7.8% 5.6% 4.3% 3.1% 8.3% 6.1% 4.3% 3.2%
................... 100% (43.6% |56.4% 5.1% [30.8% [41.0% {15.4% 7.7% |23.1% [|38.5% |23.1% [115.4%
BAY RADIO............ 1 0 1 1 0 0 0 0 0 1 0 ]
................... 1% .0% .3% 1.4% .0% 0% .0% .0% .0% 4% .0% .0%
................... 100% .0% 100% 100% 0% .0% .0% .0% .0% 100% .0% .0%
3 1 93 26 67 4 1" 35 22 21 9 38 25 21
................... 12.4% 7.5% }16.8% 5.8% 7.1% |12.24 |15.7%4 [21.4% 8.3% |15.6% |12.1% [11.2%
................... 100% [28.0% |72.0% 4.3% |11.8% |37.6% [23.7% [22.6% 9.7% |40.9% |26.9% |22.6%
LIVE FM...ooaevnal 1 0 1 0 1 0 0 0 0 1 0 0
.............. ve 1% 0% .3% .0% 6% .0% .0% 0% 0% 4% .0% 0%
................... 100% . 0% 100% . 0% 100% .0% 0% .0% .0% 100% 0% 0%
SMASH. .. ieiiinnens 3 1 2 0 2 1 0 0 1 1 0 1
................... 4% .3% .5% .0% 1.3% 3% 0% 0% .9% 4% . 0% .5%
................... 100% |33.3% |66.7% .0% |66.7% [33.3% . 0% .0% [33.3% [33.3% .0%  {33.3%
RADIO CALYPSO..... .. 6 3 3 0 3 2 1 0 2 1 1 2
....... ererieeenen .8% .9% .8% . 0% 1.9% % T% . 0% 1.9% 4% .5% 1.1%
................... 100% {50.0% |50.0% 0% [50.0% |33.3% |16.7% L0% |33.3% [16.7% |16.7% {33.3%
CAPITAL RADIO........ 2 2 0 0 1 1 0 0 0 1 0 1
............... cees .3% &% .0% . 0% .6% . 3% . 0% . 0% .0% 4% .0% .5%
................... 100% 100% 0% .0%  |56.0% |50.0% . 0% . 0% .0%  [50,0% .0% [50.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHOG LISTEN TO RADIO




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30[{31 - 50|51 - 65|0vER 65| aB ¢1 c2 DE
TOTAL.eoecrnnnencenn- 747 347 400 69 154 286 140 98 108 244 207 188
RELIGION
NONE...oveeueenennnns 476 237 239 56 113 183 78 46 76 160 128 112
................... 63.7% |68.3% |59.8% [81.2% |[73.4% |64.0% |[55.7% |46.9% |70.4% |65.6% |61.8% |[59.6%
................... 100% [49.8% |50.2% [11.8% [23.7% |[38.4% |16.4% | 9.7% [16.0% |33.6% |26.9% |23.5%
RADIO MALTA 1........ 28 9 19 () 2 1 9 6 4 8 9 7
................... 3.7% 2.6% | 4.8% . 0% 1.3% | 3.8% | 6.4% 6.1% | 3.7% 3.3% | 4.3% | 3.7%
................... 100% [32.1% [67.9% 0% 7.1% |39.3% |32.1% [21.4% [14.3% |28.6% |32.1% [25.0%
RADIO MALTA 2........ 3 2 1 0 1 0 1 1 1 1 0 1
................... 4% 6% 3% .0% 6% .0% 7% 1.0% .9% 4% 0% .5%
................... 100% |66.7% |33.3% .0%  |33.3% L0% |33.3% [33.3% [33.3% |33.3% .0%  |33.3%
RADIO SUPER 1........ 34 10 24 2 4 15 8 5 1 4 15 1%
................... 4.6% | 2.9% | 6.0% | 2.9% | 2.6% | 5.2% | 5.7% 5.1% .9% 1.6% | 7.2% | 7.4%
................... 100% |29.4% |70.6% 5.9% |11.8% |44.1% |23.5% (|14.7% | 2.9% [11.8% [44.1% |41.2%
RADIO 109...uevnvenns 12 8 4 1 3 4 1 3 2 2 4 4
................... 1.6% | 2.3% 1.0% 1.4% 1.9% | 1.4% 7% | 3.1% 1.9% .8% 1.9% | 2.1%
................... 1002 166.7% 133.3% | 8.3% |25.0% |33.3% | 8.3% }25.0% |[16.7% |16.7% |33.3% [33.3%
RTK.veoneenncueennnns 187 77 110 9 28 71 42 37 23 &7 49 48
................... 25 0% |22.2% l27.5% |13.0% [18.2% |24.8% |[30.0% |37.8% |21.3% (27.5% [23.7% [25.5%
................... 100% |41.2% |58.8% | 4.8% |[15.0% |38.0% [22.5% [19.8% |12.3% |35.8% |26.2% [25.7%
RADIO CALYPSO........ 3 2 1 0 1 1 1 0 1 0 1 1
................... 4% 6% .3% .0% .6% 3% 7% .0% .9% .0% .5% .5%
................... 100% |66.7% |33.3% .0% [33.3% |33.3% [33.3% .0% |33.3% 0% |33.3% |33.3%
UNIVERSITY RADIO..... 1 0 1 1 0 0 0 0 6 1 0 0
................... A% 0% .3% 1.4% 0% 0% . 0% .0% .0% 4% .0% .0%
................... 100% 0% 100% 100% .0% .0% .0% . 0% .0% 100% .0% .0%
RADJU MAS.....oevunnen 1 0 1 0 1 0 (i} 0 0 0 1 0
................... A% .0% .3% .0% .6% 0% .0% .0% .0% . 0% .5% .0%
................... 100% .0% 100% .0% 100% . 0% 0% 0% .0% .0% 100% 0%
CAPITAL RADIO........ 2 2 0 0 1 1 0 0 0 1 0 1
................... 3% .6% .0% . 0% 6% 3% .0% 0% . 0% 4% 0% .5%
................... 100% 100% .0% .0% |50.0% |50.0% .0% .0% .0% |50.0% .0% |[50.0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3~2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GERDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65| AB c1 €2 DE
NOVELS & PLAYS
NONE.....ocvvvnennnns 534 257 277 62. 119 202 90 61 87 190 136 121
................... 71.5% |74.1% |69.3% [89.9% |77.3% |70.6% |[64.3% |[62.2% |80.6% |[77.9% 65.7% [64.4%
................... 100% |48.1% |51.9% |[11.6% [22.3% |37.8% [16.9% |11.4% |16.3% |35.6% |25.5% |[22.7%
RADIO MALTA 1........ 65 26 39 0 14 23 16 12 8 16 20 21
................... 8.7% 7.5% 9.8% .0% 9.1% 8.0% |11.4% [12.2% 7.4% 6.6% 9.7% |11.2%
................... 100% (40.0% [60.0% 0% [21.5% |35.4% [24.6% |18.5% [12.3% |24.6% |30.8% [32.3%
RADIC MALTA 2........ 12 8 4 0 2 5 2 3 2 3 5 2
................... 1.6% 2.3% 1.0% . 0% 1.3% 1.7% 1.4% 3.1% 1.9% 1.2% 2.4% 1.1%
................... 100% 166.7% |33.3% L0% [16.7% |41.7% |16.7% }25.0% |[16.7% [25.0% |41.7% [16.7%
RADIO SUPER 1........ 63 20 43 3 7 28 14 11 2 10 26 25
................... 8.4% 5.8% ]10.8% 4.3% 4.5% 9.8% 10.0% [11.2% 1.9% 4.1% |12.6% |13.3%
................... 100% |31.7% |68.3% 4.8% |11.1% |44.4% [22.2% (17.5% 3.2% [|15.9% 41.3% |39.7%
RADIO 101.......ca.e. 23 14 9 1 4 10 6 2 5 3 10 5
................... 3.1% 4.0% 2.3% 1.4% 2.6% 3.5% 4.3% 2.0% 4.6% 1.2% 4.8% 2.7%
................... 100% |60.9% [39.1% 4.3% |17.4% (43.5% |26.1% 8.7% |21.7% |13.0% |43.5% |21.7%
1 1 41 16 25 2 5 14 11 9 3 20 8 10
................... 5.5% 4._6% 6.3% 2.9% 3.2% 4.9% 7.9% 9.2% 2.8% 8.2% 3.9% 5.3%
................... 100% [39.0% (61.0% 4.9% 112.2% |34.1% |26.8% [22.0% 7.3% 148.8% |19.5% |24.4%
RADIO CALYPSO........ 4 2 2 0 1 2 1 0 1 0 1 2
................... .5% 6% .5% .0% .6% JT% 7% .0% .9% .0% .5% 1.1%
................... 100% |50.0% |[50.0% .0% |25.0% |[50.0% (25.0% L0% [25.0% .0% ]25.0% |50.0%
RADJU MAS............ 1 0 1 1 0 0 0 0 0 0 1 ]
................... 1% 0% .3% 1.4% .0% .0% .0% .0% .0% 0% 5% 0%
................... 100% .0% 100% 100% .0% . 0% .0% . 0% . 0% 0% 100% .0%
FM BRONJA............ 2 2 0 0 1 1 0 0 0 1 0 1
................... .3% 6% .0% .0% .6% 3% .0% .0% .0% B33 .0% 5%
................... 100% 100% .0% .0% 50.0% 50.0% 0% .0% .0% 50.0% 0% 50.0%
CAPITAL RADIO........ 2 2 (] 0 1 1 0 0 0 1 0 1
................... .3% .6% .0% .0% .6% 3% .0% .0% .0% 4% .0% .5%
................... 100% 100% .0% .0% |50.0% [50.0% 0% .0% .0% |50.0% .0% |50.0%
CHILDREN’S PROGRAMMES
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17[18 - 30|31 - 50151 - 65|OVER é5| AB 1 c2 DE
NONE.....ccveeuannnen 647 360 347 60 127 248 124 88 98 207 182 160
................... 86.6% |86.5% |86.8% |[87.0% [82.5% |86.7% |88.6% [89.8% [90.7% |84.8% [87.9% |85.1%
................... 100% |46.4% [53.6% 9.3% 119.6% |38.3% {19.2% |13.6% |15.1% [32.0% {28.1% [24.7%
RADIO MALTA 1........ 21 8 13 1 7 8 3 2 3 10 3 5
................... 2.8% 2.3% 3.3% 1.4% 4.5% 2.8% 2.1% 2.0% 2.8% 4. 1% 1.4% 2.7%
................... 100% |38.1% {61.9% 4.8% |[33.3% |38.1% [14.3% 9.5% |14.3% [47.6% [14.3% |23.8%
RADIO MALTA 2........ 5 2 3 0 3 2 0 0 0 2 1 2
................... 7% .6% .8% 0% 1.9% T% . 0% .0% . 0% .8% 5% 1.1%
................... 100% |40.0% |60.0% .0% |60.0% [40.0% 0% .0% .0% 140.0% [20.0% [40.0%
RADIO SUPER 1........ 31 15 16 4 [ 15 3 3 1 5 14 11
................... 4.1% 4.3% 4.0% 5.8% 3.9% 5.2% 2.1% 3.1% 9% 2.0% 6.8% 5.9%
................... 100% [48.4% |51.6% |12.9% [19.4% |48.4% 9.74% 9.7% 3.2% [16.1% 45.2% |35.5%
RADIO 101............ 11 [ 5 1 4 6 0 0 1 3 2 5
................... 1.5% 1.7% 1.3% 1.4% 2.6% 2.1% 0% 0% .9% 1.2% .0% 2.7%
................... 100% |54.5% |45.5% 9.1% |36.4% |54.5% .0% .0% 9.1% |27.3% (18.2% [45.5%
RTK.eeueoeaeannonannn 22 9 13 2 2 5 8 5 4 12 3 3
................... 2.9% 2.6% 3.3% 2.9% 1.3% 1.7% 5.7% 5.1% 3.7% 4.9% 4% 1.6%
................... 100% |40.9% |59.1% 9.1% 9.1% {22.7% |36.4% [22.7% |18.2% |54.5% [13.6% [13.6%
LIVE FM..ennncenansn 1 1 0 1 0 0 0 0 0 1 0 0
................... A% .3% .0% 1.4% .0% .0% .0% . 0% 0% 4% .0% .0%
................... 100% 100% .0% 100% .0% .0% .0% .0% 0% 100% .0% . 0%
RADIO CALYPSO........ 3 2 1 0 1 1 1 0 1 1 0 1
................... A% 6% .3% .0% .6% 3% 7% . 0% 9% A% .0% .5%
................... 100% |[66.7% [33.3% .0% |33.3% |33.3% |33.34 .0% |33.3% |33.3% .0% |33.3%
UNIVERSITY RADIO..... 1 0 1 ] 1 0 0 0 0 1 ] 0
................... 1% . 0% . 3% .0% . 6% .0% 0% .0% .0% 4% .0% . 0%
................... 100% .0% 100% .04 100% .0% .0% 0% .0% 100% 0% .0%
FM BRONJA.......ccnen 2 1 1 0 1 0 1 0 0 1 1 0
................... .3% .3% .3% . 0% .6% .0% T% .0% .0% b% .5% .0%
................... 100% [50.0% [50.0% .0% |50.0% .0% }50.0% 0% .0% |50.0% [50.0% .0%
CAPITAL RADIO........ 3 3 0 0 2 1 0 ] 0 1 1 1
................... 4% 9% 0% 0% 1.3% 3% .0% 0% 0% 4% .5% 5%

FIRST ROW OF PERCENTAGES

= COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65]OVER &5| AB c1 €2 DE
................... 100% 100% .0% 0% [66.7% 133.3% 0% . 0% 0% [33.3% |[33.3% |33.3%4
LOCAL NEWS
NONE.......vivevanen. 202 87 115 36 47 71 25 23 23 80 47 52
................... 27.0% 125.1% |28.8% [52.2% |[30.5% |24.8% |[17.9% [23.5% [21.3% [32.8% |22.7% |27.7%
................... 100% [43.1% 156.9% |17.8% 23.3% |[35.1% [12.4% |11.4% [11.4% |39.6% [23.3% |25.7%
RADIO MALTA 1........ 78 35 43 1 10 30 22 15 7 24 18 29
................... 10.4% }10.1% ([10.8% 1.4% 6.5% 110.5% [15.7% {15.3% 6.5% 9.8% 8.7% |15.4%
................... 100% [44.9% |55.1% 1.3% |[12.8% |[38.5% [28.2% [19.2% 9.0% |30.8% |23.1% |37.2%
RADIO MALTA 2........ 15 7 8 1 3 7 1 3 1 4 7 3
................... 2.0% 2.0% 2.0% 1.4% 1.9% 2.4% 7% 3.1% 9% 1.6% 3.4% 1.6%
................... 100% [46.7% 153.3% 6.7% 20.0% |46.7% 6.7% |20.0% 6.7% |26.7% 146.7% |20.0%
RADIO SUPER 1........ 148 67 81 9 24 61 33 21 8 29 57 54
................... 19.8% [19.3% |20.3% [13.0% [15.6% |21.3% |[23.6% [21.4% 7.6% |11.9% |27.5% (28.7%
................... 100% |45.3% |54.7% 6.1% 116.2% |41.2% |22.3% {14.2% 5.4% {19.6% [38.5% |36.5%
RADIO 101............ 99 53 46 8 17 45 20 9 27 34 23 15
................... 13.3% [15.3% |11.5% [|11.6% |11.0% [15.7% |[14.3% 9.2% (25.0% |13.9% (11.1% 8.0%
................... 100% |53.5% [46.5% 8.1% |17.2% |45.5% 120.2% 9.1% |27.3% |34.3% |23.2% |15.2%
ISLAND SOUND......... 17 11 6 2 7 6 1 1 7 5 4 1
................... 2.3% 3.2% 1.5% 2.9% 4.5% 2.1% LT% 1.0% 6.5% 2.0% 1.9% .5%
................... 100% [64.7% |35.3% |[11.8% |41.2% |35.3% 5.9% 5.9% [61.2% 129.4% [23.5% 5.9%
BAY RADIO............ 48 26 22 7 14 19 5 3 14 19 8 7
................... 6.4% 7.5% 5.5% 110.1% 9.1% 6.6% 3.6% 3.1% |13.0% 7.8% 3.9% 3.7%4
............ vevv...| 100% |54.2% |45.8% |14.6% [29.2% |[39.6% [10.4% 6.3% (29.2% |39.6% 16.7% |14.6%
RTK.evoianacennnnnans 88 31 57 2 7 27 29 23 15 34 22 17
................... 11.8% 8.9% |[14.3% 2.9% 4.5% 9.4% |20.7% |23.5% [13.9% [13.9% |10.6% 9.0%
................... 100% |35.2% |64.8% 2.3% 8.0% [30.7% |33.0% |26.1% |17.0% |38.6% [25.0% |19.3%
SMASH. .. .cvviennanens 10 7 3 1 6 3 0 0 1 4 3 2
................... 1.3% 2.0% .8% 1.4% 3.9%4 1.0% . 0% .0% .94 1.6% 1.4% 1.1%
................... 100% J70.0% |[30.0% |10.0% [60.0% {30.0% .0% .0% [10.0% {40.0% |[30.0% [20.0%
RADIO CALYPSO........ 18 11 7 0 4 11 3 0 4 [} 3 5
................... 2.4% 3.2% 1.8% . 0% 2.6% 3.8% 2.1% .0% 3.74% 2.5% 1.4% 2.7%4
................... 100% |61.1% |38.9% 0% |22.2% |61.1% |16.7% 0% |22.2% |33.3% |16.7% |27.8%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17}18 - 30|31 - 50(51 - &65|0OVER 65{ AB ¢1 €2 DE
UNIVERSITY RADIO..... 1 0 1 0 1 0 0 0 0 1 0 0
................... A% 0% 3% .0%. .6% 0% .0% 0% . 0% 4% 0% .0%
................... 100% .0% 100% .0% 100% .0% .0% .0% . 0% 100% .0% .0%
RADJU MAS............ 4 1 3 1 3 0 0 0 0 ] 3 1
................... .5% 3% .8% 1.4% 1.9% . 0% .0% 0% .0% 0% 1.4% .5%
................... 100% [25.0% |[75.0% |25.0% |[75.0% 0% .0% .0% .0% 0% |75.0% ]25.0%
FM BRONJA............ 2 1 1 1} 1 0 1 0 0 1 1 0
................... 3% 3% .3% .0% 6% 0% T% .0% .0% 6% .5% .0%
................... 100% |50.0% |50.0% 0% |50.0% .0% |50.0% 0% .0% {50.0% (50.0% 0%
CAPITAL RADIO........ 17 10 7 1 10 6 0 0 1 3 11 2
................... 2.3% 2.9% 1.8% 1.4% 6.5% 2.1% 0% .0% 9% 1.2% 5.3% 1.1%
................... 100% 58.8% 41.2% 5.9% 58.8% 35.3% .0% . 0% 5.9% 17.6% 64 .7% 11.8%
FOREIGN NEWS
NONE....oonnunecosnae 271 116 155 47 58 98 36 32 29 103 66 73
................... 36.3% |33.4% |38.8% |68.1% |37.7% |34.3% [25.7% [32.7% |26.9% [42.2% |{31.9% |[38.8%
................... 1002 |42.8% |57.2% |[17.3% l21.4% |[36.2% [13.3% |11.8% [10.7% [38.0% }24.4% |26.9%
RADIO MALTA 1........ 67 29 38 1 8 27 19 12 8 22 14 23
................... 9.0% 8.4% 9.5% 1.4% 5.2% 9.4% {13.6% (12.2% 7.4% 9.0% 6.8% 112.2%
................... 100% |43.3% |56.7% 1.5% |11.9% [40.3% [28.4% [17.9% |11.9% [32.8% [20.9% |34.3%
RADIO MALTA 2........ 12 7 5 0 3 6 1 2 1 3 [ .2
................... 1.6% 2.0% 1.3% .0% 1.9% 2.1% 7% 2.0% 9% 1.2% 2.9% 1.1%
................... 100% 158.3% (41.7% .0% }25.0% ]50.0% 8.3% |16.7% 8.3% [25.0% |[50.0% [16.7%
RADIO SUPER 1........ 132 62 70 7 21 54 32 18 7 25 51 49
................... 17.7% |17.9% |17.5% |10.1% ]13.6% [18.9% |22.9% |[18.4% 6.5% 110.2% |24.6% [26.1%
................... 100% |47.0% [53.0% .3% |15.9% |40.9% |24.2% |13.6% 5.3% |18.9% [38.6% |37.1%
RADIO 101.....0cvveen 83 45 38 5 17 35 18 8 22 28 21 12
................... 11.1% [13.0% 9.5% J2%  111.0%  (12.2% |12.9% 8.2% 120.4% |}11.5% |10.1% 6.4%
................... 100% |54.2% |45.8% 6.0% |20.5% |42.2% |21.7% 9.6% 126.5% |33.7% |25.3% [|14.5%
ISLAND SOUND......... 18 11 7 2 8 ] 1 1 7 6 4 1
................... 2.4% 3.2% 1.8% 2.9% 5.2% 2.1% 7% 1.0% 6.5% 2.5% 1.9% 5%
................... 100% l61.1% 138.9% [11.1% |44.4% |33.3% 5.6% 5.6% 138.9% [33.3% [22.2% 5.6%
BAY RADIO.......vvuws 40 25 15 5 11 18 4 2 13 15 7 5
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50{51 - 65|0VER 65| AB ] c2 DE
................... 5.4% 7.2% 3.8% 7.2% 7.1% 6.3% 2.9% 2.0% {12.0% 6.1% 3.4% 2.7%
................... 100% |62.5% |37.5% [12.5% |27.5% ]45.0% }10.0% 5.0% |32.5% |[37.5% |17.5% |12.5%
RTK . eeveennaneanneann 80 27 53 1 6 25 25 23 14 32 21 13
................... 10.7% 7.8% [13.3% 1.4% 3.9% 8.7% |[17.9% |23.5% |13.0% [13.1% [10.1% 6.9%
................... 100% |33.8% |66.3% 1.3% 7.5% |31.3% [31.3% |28.8% [17.5% |40.0% [26.3% [16.3%
SMASH. . evvenevennenns 8 4 4 1 6 1 0 0 1 3 2 2
................... 1.1% 1.2% 1.0% 4% 3.9% .3% .0% .0% 9% 1.2% 1.0% 1.1%
................... 100% |50.0% |50.0% [12.5% (75.0% |12.5% .0% 0% |12.5% |37.5% [25.0% [25.0%
RADIO CALYPSO........ 17 1 6 0 4 10 3 0 5 4 3 5
................... 2.3% 3.2% 1.5% .0% 2.6% 3.5% 2.1% .0% 4.6% 1.6% 4% 2.7%
................... 100% |64.7% |[35.3% .0% |23.5% |58.8% |17.6% L0%  |29.4% [23.5% |17.6% ]29.4%
RADJU MAS....ovvnennn. 2 0 2 0 2 0 0 0 0 0 1 1
................... 3% .0% .5% .0% 1.3% .0% .0% 0% L0% .0% .5% .5%
................... 100% .0% 100% .0% 100% .0% 0% .0% .0% .0% [50.0% [50.0%
FM BRONJA...vvvennnnn 2 1 1 (] 1 0 1 0 0 1 1 0
................... .3% .3% 3% .0% .6% . 0% T% .0% . 0% 4% .5% .0%
................... 100% {50.0% [50.0% .0% ]50.0% .0% |50.0% 0% .0% |50.0% 50.0% .0%
CAPITAL RADIO........ 15 9 6 (1] 9 6 0 0 1 2 10 2
................... 2.0% 2.6% 1.5% .0% 5.8% 2.1% 0% .0% 9% .8% 4.8% 1.1%
................... 100% ([60.0% 140.0% .0% ]60.0% [40.0% .0% . 0% 6.7% |13.3% |66.7% 13.3%
CURRENT
AFFAIRS/ANALYSIS
PROGRAMMES
NONE..oveererenananns 470 209 261 55 101 165 84 65 60 160 133 117
................... 62.9% le0.2% |65.3% |79.7% |e5.6% |57.7% |[60.0% |66.3% |55.6% |65.6% [64.3% 162.2%
................... 100% |44.5% |s55.5% [11.7% |21.5% |35.1% |17.9% [13.8% |12.8% |34.0% |28.3% |[24.9%
RADIO MALTA 1........ 36 19 17 1 4 16 9 6 6 14 9 7
................... 4.8% 5.5% 4.3% 1.4% 2.6% 5.6% 6.4% 6.1% 5.6% 5.7% 4.3% 3.7%
................... 100% |52.8% |47.2% 2.8% |11.1% |44.4% |25.0% |16.7% [16.7% [38.9% [25.0% [19.4%
RADIO MALTA 2........ 6 4 2 0 1 3 2 0 1 1 3 1
................... .8% 1.2% .5% 0% 6% 1.0% 1.4% .0% 9% 4% 1.4% .5%
................... 100% 166.7% [33.3% .0% |16.7% |50.0% |[33.3% 0% |16.7% |16.7% {50.0% [16.7%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

= COLUMN PERCENTAGES

{continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50{51 - 65|OVER 65| AB ¢1 c2 DE
RADIO SUPER 1........ 80 38 42 4 15 34 17 10 5 16 27 32
................... 10.7% |11.0% [10.5% 5.8%. 9.7% |11.9% |12.1% [10.2% 4.6% 6.6% |13.0% [17.0%
................... 100% |47.5% |52.5% 5.0% |18.8% [42.5% [21.3% [12.5% 6.3% |20.0% |33.8% [40.0%
RADIO 101............ 54 28 26 5 12 27 7 3 14 15 15 10
................... 7.2% 8.1% 6.5% 7.2% 7.8% 9.4% 5.0% 3.1% 113.0% 6.1% 7.2% 5.3%
................... 100% . |51.9% [48.1% 9.3% |22.2% |50.04 |13.0% 5.6% [25.9% |27.8% 27.8% |18.5%
ISLAND SOUND......... 9 6 3 2 3 3 1 0 4 3 2 0
................... 1.2% 1.7% . 8% 2.9% 1.9% 1.0% T% .0% 3.7% 1.2% 1.0% .0%
................... 100% |66.7% |33.3% |22.2% |33.3% |[33.3% [|11.1% L0% |44.4% |33.3% [22.2% . 0%
BAY RADIO............ 18 9 9 0 4 1" 2 1 4 [ 4 4
................... 2.4% 2.6% 2.3% .0% 2.6% 3.8% 1.4% 1.0% 3.7% 2.5% 1.9% 2.1%
................... 100% |50.0% [50.0% L0%  [22.2% [61.1% [11.1% 5.6% 122.2% [33.3% [22.2% |22.2%
RTK.eeeenmanraanaanns 48 18 30 2 3 16 14 13 10 23 6 9
................... 6.4% 5.2% 7.5% 2.9% 1.9% 5.6% [10.0% [13.3% 9.3% 9.4% 2.9% 4.8%
................... 100% |37.5% 62.5% 2% 6.3% |33.3% |[29.2% [27.1% |20.8% |47.9% |12.5% |18.8%
SMASH...coivnneanannn 5 3 2 0 4 1 9 0 1 1 1 2
................... T% 9% .5% .0% 2.6% .3% .0% 0% .9% 4% .5% 1.1%
................... 100% |60.0% |40.0% 0% 180.0% ]20.0% .0% .0% ]20.0% |20.0% |20.0% ]40.0%
RADIO CALYPSO........ 12 8 4 ] 2 7 3 0 3 3 2 4
................... 1.6% 2.3% 1.0% 0% 1.3% 2.4% 2.1% 0% 2.8% 1.2% 1.0% 2.1%
................... 100% |66.7% |33.3% 0% |[16.7% |[58.3% {25.0% .0% [25.0% ]25.0% {16.7% |33.3%
FM BRONJA............ 1 1 0 0 0 0 1 0 0 1 0 0
................... A% . 3% 0% 0% .0% .0% 7% .0% 0% L% . 0% . 0%
................... 100% 100% .0% 0% .0% . 0% 100% . 0% .0% 100% . 0% . 0%
CAPITAL RADIO........ 8 4 4 0 5 3 0 0 0 1 5 2
................... 1.1% 1.2% 1.0% .0% 3.24 1.0% .0% .0% .0% 4% 2.4% 1.1%
................... 100% |50.0% |50.0% .0% |62.5% |37.5% .0% .0% .0% |12.5% [62.5% |25.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999
TABLE 6.4: OVERALL PREFERENCE FOR BEST RADIOC STATION
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17[18 - 30|31 - 50{51 - 65|OVER 65| AB c1 c2 DE
TOTAL. e eeceacannn- 773 366 407 75 164 290 144 100 120 243 217 193
K5A

RADIO MALTA 1........ 62 26 36 1 1 19 22 19 6 16 19 21
................... 8.0% | 7.1% | 8.8% | 1.3% 6% | 6.6% [15.3% 119.0% | 5.0% | 6.6% | 8.8% |10.9%
................... 100% |41.9% |58.1% | 1.6% | 1.6% [30.6% [35.5% |30.6% | 9.7% [25.8% |30.6% |33.9%
RADIO MALTA 2........ 13 8 5 o 2 9 0 2 .2 4 2 5
................... 1.7% | 2.2% | 1.2% 0% | 1.2% | 3.1% 0% | 2.0% | 1.7% | 1.6% 9% | 2.6%
................... 100% |61.5% |38.5% 0% [15.4% {69.2% 0% |15.4% [15.4% |30.8% |15.4% |38.5%
RADIO SUPER 1....c... 165 82 83 6 18 73 43 25 7 27 67 64
................... 21.3% 122.4% l20.4% | 8.0% [11.0% [25.2% [29.9% |25.0% | 5.8% (11.1% [30.9% [33.2%
................... 100% 49.7% 150.3% | 3.6% [10.9% |44.2% |26.1% [15.2% | 4.2% [16.4% [40.6% ]38.8%
RADIO 101.uuvuvnnnnns 110 57 53 8 20 49 17 16 24 35 30 21
................... 14.2% 115.6% |13.0% [10.7% [12.2% |[16.9% |[11.8% |16.0% |20.0% [14.4% [13.8% [10.9%
................... 100% |51.8% |48.2% | 7.3% [18.2% |44.5% |15.5% |14.5% |21.8% {31.8% [27.3% |19.1%
ISLAND SOUND......... 31 17 14 9 12 9 0 1 12 12 4 3
................... 4.0% | 4.6% | 3.4% |12.0% | 7.3% | 3.1% 0% | 1.0% [10.0% | 4.9% | 1.8% | 1.6%
................... 100% |54.8% |45.2% |29.0% [38.7% [29.0% 0% | 3.2% |38.7% |[38.7% [12.9% | 9.7%
BAY RADIO....cuvvnvnn 90 44 46 21 32 27 7 3 22 42 15 "
................... 11.6% |12.0%2 [11.3% |28.0% [19.5% | 9.3% | 4.9% | 3.0% }18.3% [17.3% | 6.9% 7%
................... 1002 l48.9% |s1.1% |23.3% |[35.6% {30.0% | 7.8% | 3.3% [24.4% [46.7% 16.7% [12.2%
RTK . oo reeenrnnnnnnns 131 44 87 4 L} 45 41 30 17 50 38 26
................... 16.9% |12.0% |21.4% | 5.3% | 6.7% |15.5% [28.5% |30.0% |14.2% |20.6% |17.5% |13.5%
................... 100% |33.6% l66.4% | 3.1% | 8.4% |34.4% |31.3% |22.9% [13.0% [38.2% |29.0% [19.8%
LIVE FMuurnevnsennnns 3 1 2 1 1 1 0 0 0 1 0 2
................... 4% .3% 5% | 1.3% 6% 3% 0% .0% 0% 4% 0% | 1.0%
................... 1002 133.3% |e6.7% |[33.3% |33.3% |33.3% 0% . 0% L0%  |33.3% 0% J66.7%
SMASH. ccevesarnaannae 54 25 29 17 20 14 3 0 8 20 12 14
................... 7.0% | 6.8% | 7.1% |22.7% |12.2% | 4.8% | 2.1% 0% 7% | 8.2% | 5.5% | 7.3%
................... 100% l46.3% |53.7% (31.5% |37.0% [25.9% | 5.6% 0% |14.8% |37.0% [22.2% [25.9%
RADIO CALYPSC........ 52 30 22 1 17 25 é 3 12 16 1" 13
................... 6.7% | 8.2% | 5.4% | 1.3% [10.4x% | 8.6% | 4.2% | 3.0% [10.0% ] 6.6% 5.1% | 6.7%
................... 100% |57.7% [42.3% | 1.9% [32.7% [4B.1% |11.5% | 5.8% |23.1% 30.8% |21.2% |25.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCR 1999

TABLE 6.4: OVERALL PREFERENCE FOR BEST RADIO STATION
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO0-ECONOMIC GROUP
MALE |FEMALE |12 - 17{18 - 30(31 - 5051 - 65[OVER 65| AB c1 ¢2 DE
UNIVERSITY RADIO..... 1 1 0 0 1 ] 0 0 1 0 0 0
............ iereeen A% .3% 0% 0% .6% . 0% .0% 0% .8% .0% . 0% .0%
................... 100% 100% .0% . 0% 100% . 0% 0% .0% 100% .0% .0% 0%
RADJU MAS............ 6 2 4 0 3 3 0 0 1 2 1 2
................... .8% . 5% 1.0% .0% 1.8% 1.0% . 0% .0% .8% .8% .5% 1.0%
..... teeeeeneeeanes| 100% |33.3% |66.7% .0% 150.0% [50.0% . 0% 0% |16.7% |33.3% |16.7% |33.3%
FM BRONJA.......onve 7 5 2 0 1 2 3 1 3 3 0 1
................... .9% 1.4% .5% .0% .6% 7% 2.1% 1.0% 2.5% 1.2% .0% .5%
................... 100% |71.4% [28.6% 0% |14.3% [28.6% 42.9% [14.3% |42.9% |42.9% 0% |14.3%
CAPITAL RADIO........ 48 24 24 7 25 14 2 0 5 15 18 10
................... 6.2% 6.6% 5.9% 9.3% |15.2% 4.8% 1.4% .0% 4.2% 6.2% 8.3% 5.2%
................... 100% |[50.0% |50.0% [14.6% |52.1% |29.2% 4.2% L0% [10.4% [31.3% [37.5% [20.8%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES =

BASE = ALL

ROW PERCENTAGES




Table 6.5-1.1: TV Channel Preferences for Different Programme Sectors

(March 1999)

» A R A DA A O OTA
% % % % % % % % %
56.2 147 13 0.1 0.2 5.9 | 100.00
34.1 7.0 0.6 15.5 9.4 0.4 10.8 9.3 | 100.00
19.3 98 .| 43 0.2 10.2 6.4 0.8 K 37.3 | 100.00
43.9 98 56 0.2 X 3.1 0.3 7.4 23.6 | 100.00
10.2 : 13 15 10.8 35.2 23 13.8 221 | 100.00
37.7 0.7 0.1 45 15.7 0.2 5.7 33.3 | 100.00
6.1 16 0.8 20.8 77 0.2 19.1 26.5 | 100.00
21.9 2.2 0.7 75 5.4 0.2 9.8 47.0 | 100.00
421 6.1 28 33 47 : 59 26.2 | 100.00
16.5 5.0 1.1 6.4 24.6 0.1 53 33.2 | 100.00
100,00
6.0 15 13.4 1.0 2.0 3.0 13.6 55.9
34.5 0.4 0.2 0.9 0.7 : 18 54.0 | 100.00
753 0.9 0.2 47 26 02 X 553 | 100.00
26.0 1.0 0.6 13 1.6 ; 57 56.6 | 100.00
21.2 ; 0.8 0.1 2.1 5.3 : 90 | 56.5 | 100.00
38.3 34 0.6 0.1 26 1.0 - 27 51.2 | 100.00
14.6 31 1.0 - 0.8 1.7 ; 48 73.3 | 100.00

Table 6.5-1.2: TV Channel Preferences for Different Programme Sectors

(October 1999)
PER A RA DIA A 0 OTA

% % % % % % % %
49.9 0.8 - 04 - 0.2 12.0 100.00
29.3 0.5 12.3 9.9 0.5 8.3 15.6 100.00
14.0 0.6 7.9 9.7 0.6 9.2 43.8 100.00
29.0 0.4 6.5 3.8 0.2 6.6 346 100.00
54 22 5.9 363 32 | 142 | 270 | 100.00
8.5 0.2 2.8 17.1 15 6.1 525 | 100.00
10.2 0.5 12.5 7.5 1.6 17.7 40.9 100.00
14.4 0.3 4.0 4.9 0.4 7.4 59.4 100.00
39.9 1.1 1.7 4.1 0.6 5.5 31.4 100.00
122 0.4 5.0 217 238 48 40.1 100.00
26 126 0.4 3.7 2.1 11.7 62.4 100.00
21.6 0.1 0.7 2.2 0.2 24 48.9 100.00
14.0 0.3 2.5 2.1 0.8 6.3 66.3 100.00
18.2 0.2 1.1 2.4 0.1 6.1 62.8 100.00
15.6 - 2.0 5.3 0.2 6.7 62.7 100.00
26.4 3 0.2 1.1 1.8 0.3 3.5 81.0 100.00
9.0 30 ; 2.4 0.1 1.4 2.1 0.2 5.7 76.0 100.00




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC SROUP
MALE - |FEMALE |12 - 17]18 - 30|31 - 50!51 - 65|0VER 65] AB ¢1 €2 DE
TOTAL..eenncennennnnnn 986 484 502 110 209 368 178 121 151 318 278 239
LOCAL NEWS
NONE......ocevvenunan 118 53 65 17 34 43 17 7 17 41 32 28
................... 12.0% [11.0% [12.9% |15.5% |[16.3% |11.7% 9.6% 5.8% |11.3% |12.9% |11.5% [|11.7%
................... 100% |44.9% [55.1% |14.4% |28.8% |[36.4% [14.4% 5.9% |14.4% |[34.74 [27.1% |23.7%
TVM. it i 492 252 240 45 110 179 89 69 86 163 128 115
................... 49.9% |52.1% |47.8% [40.9% |52.6% |48.6% |50.0% |57.0% |57.0% |51.3% |[46.0% |[48.1%
................... 100% [51.2% |48.8% 9.1% [22.4% |[36.4% |[18.1% ({14.0% [17.5% |[33.1% |26.0% |23.4%
SUPER 1 TV.....vnnnt 216 108 108 20 36 82 48 30 13 48 83 72
................... 21.9% |22.3% [21.5% {18.2% 17.2% |[22.3% |27.0% [24.8% 8.6% |15.1% |29.9% [30.1%
................... 100% (50.0% |50.0% 9.3% |16.7% |38.0% [22.2% {13.9% 6.0% (22.2% |38.4% (33.3%
SMASH TV...eovavnnnn, 8 6 2 1 2 2 1 2 2 4 2 0
................... .8% 1.2% 4% .9% 1.0% .5% .6% 1.7% 1.3% 1.3% 7% .0%
................... 100% |75.0% |25.0% |12.5% |25.0% [25.0% |12.5% (25.0% [25.0% |50.0% |25.0% . 0%
MEDIASET CHANNELS. 4 1 3 1 0 3 0 0 1 2 1 0
................... Lh% .2% .6% 9% .0% .8% .0% .0% 1% . 6% 4% .0%
................... 100% |25.0% |75.0% [25.0% 0% |75.0% 0% 0% |25.0% [50.0% [25.0% .0%
SATELLITE STATIONS 2 1 1 0 0 2 0 0 0 2 0 0
................... .2% 2% .2% 0% .0% .5% .0% 0% 0% . 6% . 0% 0%
................... 100% |50.0% |50.0% .0% . 0% 100% 0% .0% 0% 100% .0% 0%
NET TV..oeinnnnnennen 146 63 83 26 27 57 23 13 32 58 32 24
................... 14.8% |13.0% |16.5% |23.6% [12.9% |15.5% |12.9% [10.7% f[21.2% [18.2% 11.5% §10.0%
................... 100% [43.2% |56.8% |17.8% [18.5% |[39.0% |15.8% 8.9% [21.9% |39.7% |21.9% |[16.4%
FOREIGN NEWS
NONE......conecieenann 154 65 89 21 37 54 24 18 16 49 45 b4
................... 15.6% |13.4% |17.7% |19.1% |[17.7% |14.7% (13.5% [14.9% 10.6% [15.4% |16.2% |18.4%
................... 100% |42.2% |57.8% |13.6% |24.0% ([35.1% |[15.6% [|11.7% |10.4% 31.8% |29.2% |28.6%
L P I 289 142 147 24 64 103 56 42 43 95 67 84
................... 29.3% |29.3% |29.3% |21.8% |30.6% [28.0% |31.5% 34.7% |28.5% (29.9% |24.1% |[35.1%
................... 100% |49.1% 150.9% 8.3% |22.1% |35.6% [19.4% [14.5% [14.9% 132.9% 23.2% 129.1%
SUPER 1 TV...ccvuanes 139 77 62 12 18 55 29 25 9 24 60 46
................... 14.1% [15.9% |12.4% [10.9% 8.6% |14.9% [16.3% ]20.7% 6.0% 7.5% |21.6% 19.2%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES =

BASE = ALL WHO WATCH TV

ROW PERCENTAGES

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIC~-ECONOMIC GROUP
MALE FEMALE |12 - 17}18 - 30i31 - 50|51 - 65/0VER 65| AB c1 c2 DE
................... 100% |55.4% |44.6% 8.6% 112.9% |39.6% 1{20.9% [18.0% 6.5% 117.3% |43.2% |33.1%
SMASH TV..cvvnucvonns 5 4 1 1 1 1 1 1 2 1 1 1
................... .5% .8% 2% 9% 5% 3% .6% .8% 1.3% 3% A% 4%
................... 100% |s80.0% [20.0% [20.0% ]20.0% [20.0% 20.0% [20.0% |40.0% }20.0% [20.0% |20.0%
RAl STATIONS......... 121 62 59 10 22 57 24 8 26 35 39 21
................... 12.3% (12.8% |11.8% 9.1% |[10.5% ]15.5% |13.5% 6.6% [17.2% [11.0% 114.0% 8.8%
................... 100% |51.2% |[48.8% 8.3% |18.2% |47.1% |[19.8% 6.6% [21.5% [28.9% |[32.2% |17.4%
MEDIASET CHANNELS. 98 42 56 23 29 28 13 5 12 42 27 17
................... 9.9% 8.7% |11.2% {20.9% (13.9% 7.6% 7.3% 4.1% 7.9% [13.2% 9.7% 7.1%
................... 100% [42.9% |57.1% |23.5% |[29.6% [28.6% [13.3% 5.1% [12.2% |42.9% (27.6% [17.3%
OTHER ITALIAN
STATIONS.......... 5 5 0 0 2 1 2 0 1 3 1 0
................... 5% 1.0% .0% . 0% 1.0% 3% 1.1% .0% 7% 9% A% 0%
................... 100% 100% 0% .0% |40.0% [20.0% |40.0% 0% |20.0% [60.0% [20.0% . 0%
SATELLITE STATIONS 82 49 33 8 17 37 13 7 23 31 16 12
................... 8.3% |10.1% 6.6% 7.3% 8.1% |[10.1% 7.3% 5.8% [15.2% 9.7% .8% 5.0%
................... 100% |59.8% (40.2% 9.8% [20.7% }45.1% [15.9% 8.5% 128.0% |37.8% |19.5% |14.6%
NET TV.ieivnnnonnnas 93 38 55 " 19 32 16 15 19 38 22 14
................... 9.4% 7.9% |11.0% [10.0% 9.1% 8.7% 9.0% [12.4% (12.6% [11.9% 7.9% 5.9%
................... 100% 140.9% |[59.1% [11.8% [20.4% |34.4% |17.2% [16.1% |20.4% |40.9% 23.7% |(15.1%
SPORTS
NONE....coeenevencann 432 152 280 35 77 160 98 62 52 135 131 114
................... 43.8% 131.4% |55.8% |31.8% |36.8% |43.5% |[55.1% |[51.2% 34.4% |42.5% |47.1% |47.7%
................... 100% |35.2% |64.8% 8.1% |(17.8% |37.0% |22.7% |14.4% |12.0% {31.3% |30.3% 26.4%
TVM. i iiiiiiennanas 138 70 68 20 31 48 14 25 21 47 39 31
................... 14.0% 1{14.5% |13.5% [18.2% |[14.8% [13.0% 7.9% |20.7%2 [13.9% [14.8% [14.0% [13.0%
.................... 100% 150.7% |49.3% |14.5% |22.5% |34.8% [10.1% 18.1% |15.2% |34.1% [28.3% [22.5%
SUPER 1 TV...cvvnenss 66 40 26 7 14 30 10 5 7 12 20 27
................... 6.7% 8.3% 5.2% 6.4% 6.7% 8.2% 5.6% 4.1% 4. 6% 3.8% 7.2% [11.3%
................... 100% |60.6% |39.4% [10.6% |21.2% |}45.5% 15.2% 7.6% |10.6% }18.2% [30.3% [40.9%
SMASH TV...ovvnnnnnee [ 3 2 0 1 2 3 0 2 1 2 1
................... 6% .8% 4% . 0% 5% 5% 1.7% .0% 1.3% 3% 7% 4%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30[31 - 50/51 - 65/OVER 65| AB ¢t c2 DE
....... tevaeneeeees] 100% 66.7% |[33.3% 0% {16.7% |[33.3% |[50.0% .0% |33.3% |16.7% |33.3% [16.7%
RAT STATIONS......... 78 50 28 7 18 28 18 7 12 26 19 21
................. ] 7.9% |10.3% 5.6% 6.4% | 8.6% | 7.6% |10.1% 5.8% 7.9% 8.2% 6.8% 8.8%
................... 100% |64.1% |35.9% 9.0% [23.1% 135.9% [23.1% 9.0% [15.4% [33.3% |24.4% |26.9%
MEDIASET CHANNELS... 96 56 40 23 24 31 13 5 22 33 23 18
e eaeeaeaeeaas 9.7% |11.6% 8.0% [20.9% [11.5% 8.4% | 7.3% 4.1% [14.6% [10.4% 8.3% 7.5%
................... 100% |58.3% l41.7% |24.0% 125.0% [32.3% [13.5% 5.2% |22.9% |34.4% (24.0% |18.8%
OTHER ITALIAN
STATIONS . . ........ [ 5 1 1 2 3 0 0 1 0 S 0
................... 6% 1.0% .2% 9% 1.0% .8% 0% 0% 7% .0% 1.8% .0%
................... 100% 183.3% {16.7% [16.7% |33.3% [50.0% .0% 0% 116.7% 0% [83.3% 0%
SATELLITE STATIONS.. 91 69 22 9 22 38 12 10 25 35 18 13
................... 9.2% {14.3% | 4.4% 8.2% |10.5% ]10.3% 6.7% 8.3% [16.6% |11.0% 6.5% 5.4%
................... 100% [75.8% [24.2% 9.9% 1{24.2% |41.8% [13.2% |11.0% |27.5% |38.5% |[19.8% [14.3%
NET TVeuuurornennnenn 73 38 35 8 20 28 10 7 9 29 21 14
................... 7.4% 7.9% 7.0% 7.3% 9.6% | 7.6% 5.6% 5.8% 6.0% 9.1% | 7.6% 5.9%
................... 100% 152.1% l|47.9% [11.0% [27.4% |[38.4% [13.7% 9.6% 112.3% |39.7% |28.8% |19.2%
WEATHER
NONE. ...eouoeennnnennn 341 160 181 36 81 123 58 43 60 M 89 81
................... 34.6% |33.1% 136.1% |32.7% {38.8% |[33.4% [32.6% |[35.5% |39.7% |[34.9% |[32.0% |33.9%
................... 100% |46.9% 153.1% |10.6% |23.8% |[36.1% |17.0% |12.6% |17.6% |32.6% [26.1% (23.8%
TVM..... e ereniaeanas 286 137 149 26 50 119 52 39 33 96 81 76
................... 29.0% |28.3% |29.7% l23.6% |23.9% |32.3% |29.2% [32.2% {21.9% |30.2% |29.1% [31.8%
................... 100% [47.9% |52.1% 9.1% 117.5% l41.6% |18.2% §13.6% |11.5% [33.6% |28.3% |26.6%
SUPER 1 TV..uuunncnen 112 58 54 1 18 41 23 19 8 21 40 43
................... 11.4% [12.0% |10.8% (10.0% 8.6%4 {11.1% [12.9% |15.7% 5.3% 6.6% |14.4% ]18.0%
................... 100% [51.8% |48.2% 9.8% 116.1% |36.6% |20.5% |[17.0% 7.1% |18.8% [35.7% |[38.4%
SMASH TV.uivevnannnnn 4 3 1 1 1 1 1 0 0 2 1 1
................... 4% 6% 2% .9% .5% .3% . 6% .0% 0% 6% 4% 4%
................... 1002 |75.0% |25.0% |25.0% |25.0% |25.0% 25.0% . 0% .0% |50.0% |25.0% |25.0%
RAI STATIONS......... 64 34 30 5 13 29 15 2 5 26 24 9
................... 6.5% 7.0% 6.0% | 4.5% | 6.2% | 7.9% | 8.4% 1.7% 3.3% 8.2% 8.6% 3.8%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV

(continued)
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TABLE 6.5-1:

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 -~ &5|0VER 65 AB c1 €2 DE
................... 100% |[53.1% [46.9% 7.8% [20.3% 45.3% |23.4% 3.1% 7.8% |40.6% |37.5% |[14.1%
MEDIASET CHANNELS. 37 10 27 8. 13 8 7 1 [ 13 9 9
................... 3.8% 2.1% 5.4% 7.3% 6.2% 2.2% 3.9% .8% 4.0% 4.1% 3.2% 3.8%
................... 100% |27.0% |73.0% |21.6% |35.1% |[21.6% |[18.9% 2.7% |16.2% |35.1% |24.3% [24.3%
OTHER ITALIAN
STATIONS.......... 2 1 1 ] 0 2 0 0 1 0 0 1
................... .2% 2% .2% .0% 0% .5% .0% .0% 7% .0% . 0% A%
................... 100% [50.0% |50.0% .0% .0% 100% . 0% 0% [50.0% . 0% .0%  |50.0%
SATELLITE STATIONS 65 50 15 7 17 25 9 7 24 20 14 7
................... 6.6% 1|10.3% 3.0% 6.46% 8.1% 6.8% 5.1% 5.84 [15.9% 6.3% 5.0% 2.9%
................... 100% |76.9% |23.1% [10.8% {26.2% |38.5% |13.8% ([10.8% |36.9% [30.8% [21.5% [10.8%
NET TV.ieiirionninnnnas 75 31 44 16 16 20 13 10 14 29 20 12
................... 7.6% 6.4% 8.8% 114.5% 7.7% 5.4% 7.3% 8.3% 9.3% 9.1% 7.2% 5.0%
................... 1002 141.3% |58.7% [21.3% [21.3% |26.7% [17.3% |13.3% |18.7% |38.7% [26.7% |16.0%
FEATURE FILMS
NONE...oovnvanannns 266 121 145 19 45 91 65 46 38 79 79 70
................... 27.0% l25.0% [28.9% [17.3% |21.5% |24.7% |36.5% |38.0% |{25.2% |24.8% [28.4% [29.3%
................... 100% |45.5% [54.5% 7.1% {16.9% [34.2% |24.4% |[17.3% [14.3% |29.7% |29.7% [26.3%
TVM. e iiiiiiienaes 53 23 30 8 3 17 10 15 4 17 14 18
................... 5.4% 4.8% 6.0% 7.3% 1.4% 4,6% 5.6% |12.4% 2.6% 5.3% 5.0% 7.5%
................... 100% |43.4% |56.6% (15.1% 5.7% [32.1% |18.9% [28.3% 7.5% |32.1% |26.4% |34.0%
SUPER 1 TV...ovuuennn 40 22 18 7 3 11 9 10 1 6 19 14
................... 4.1% 4.5% 3.6% 6.4% 1.4% 3.0% 5.1% 8.3% 7% 1.9% 6.8% 5.9%
................... 100% |55.0% |45.0% (17.5% 7.5% |27.5% |22.5% [25.0% 2.5% [15.0% [47.5% 135.0%
SMASH TV.....0vvueenn 22 10 12 0 3 12 4 3 2 5 5 10
................... 2.2% 2.1% 2.4% .0% 1.4% 3.3% 2.2% 2.5% 1.3% 1.6% 1.8% 4.2%
................... 100% [45.5% |[54.5% 0% |13.6% |54.5% |18.2% [13.é% 9.1% [22.7% |22.7% [45.5%
RAI STATIONS......... 58 25 33 4 12 22 13 7 10 19 21 8
................... 5.9% 5.2% 6.6% 3.6% 5.7% 6.0% 7.3% 5.8% 6.6% 6.0% 7.6% 3.3%
................... 100% (43.1% |56.9% §.9% 120.7% |37.9% |22.4% |12.1% |[17.2% |32.8% 36.2% (13.8%
MEDIASET CHANNELS....| 358 168 190 53 97 134 49 25 54 115 97 92
................... 36.3% |34.7% |37.8% |48.2% |46.4% [36.4% 27.5% |20.7% |35.8% |36.2% [34.9% }38.5%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONCMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17{18 - 30|31 - 50|51 - 65}0VER 65| AB c1 c2 DE
................... 100% 146.9% |53.1% |14.8% |27.1% |37.4% |13.7% 7.0% |15.1% [32.1% |27.1% |25.7%
OTHER ITALIAN
STATIONS.....0ouuu 32 18 14 5 8 13 3 3 4 12 9 7
................... 3.2% 3.7% 2.8% 4.5% 3.8% 3.5% 1.7% 2.5% 2.6% 3.8% 3.2% 2.9%
................... 100% 156.3% |43.8% [15.6% [25.0% [40.6% 9.4% 9.4% |12.5% |[37.5% [28.1% |21.9%
SATELLITE STATIONS... 140 87 53 14 35 61 21 9 37 54 30 19
................... 14.2% [18.0% |10.6% |(12.7% |[16.7% (16.6% |11.8% 7.4% |24.5% 117.0% (10.8% 7.9%
................... 100% |62.1% |37.9% |10.0% |25.0% [43.6% |15.0% 6.4% 126.4% |38.6% |21.4% |13.6%
NET TV..vvenrnnnnaans 17 10 7 0 3 7 4 3 1 11 4 1
................... 1.7% 2.1% 1.4% .0% 1.4% 1.9% 2.2% 2.5% 7% 3.5% 1.4% 4%
................... 100% |58.8% |41.2% 0% [17.6% |41.2% |23.5% }17.6% 5.9% [64.7% [23.5% 5.9%
SERIALS/SOAP OPERAS
NONE. oo enaciannnans 518 288 230 44 114 199 100 61 81 162 150 125
................... 52.5% [59.5% l45.8% |40.0% |54.5% |54.1% |[56.2% |50.4% [53.6% |50.9% |54.0% |52.3%
................... 100% |55.6% |44.4% 8.5% |22.0% [38.4% [19.3% [11.8% |15.6% |31.3% [29.0% [24.1%
TVM. Lt iiiinrnenrneas 84 40 44 10 11 29 16 18 8 21 24 31
................... 8.5% 8.3% 8.8% 9.1% 5.3% 7.9% 9.0% |14.9% 5.3% 6.6% 8.6% ]13.0%
................... 100% |47.6% |52.4% |11.9% 13.1% |[34.5% |19.0% |21.4% 9.5% |25.0% |28.6% |36.9%
SUPER 1 TV..e.vnevnnn 90 44 46 14 13 34 19 10 5 21 33 31
................... 9.1% 9.1% 9.2% |12.7% 6.2% 9.2% {10.7% 8.3% 3.3% 6.6% |11.9% |[13.0%
................... 100% |48.9% |51.1% [15.6% |14.4% |37.8% J21.4% {11.1% 5.6% [23.3% |[36.7% |34.4%
SMASH TV...cvevennnns 2 0 2 0 0 2 0 0 0 1 1 0
................... 2% .0% 4% .0% 0% .5% 0% .0% .0% 3% 4% .0%
................... 100% 0% 100% .0% .0% 100% 0% .0% .0% 150.0% |50.0% .0%
RAI STATIONS......... 28 1 17 3 8 9 8 0 5 13 6 4
................... 2.8% 2.3% 3.4% 2.7% 3.8% 2.4% 4.5% .0% 3.3% 4.1% 2.2% 1.7%
................... 100% 139.3% |60.7% [10.7% |28.6% [32.1% |28.6% 0% |17.9% |46.4% |21.4% (14.3%
MEDIASET CHANNELS.... 169 56 113 28 43 62 20 16 26 57 50 36
................... 17.1% 111.6% [22.5% {25.5% |20.6% [16.8% |11.2% 13.2% |17.2% |17.9% [18.0% [15.1%
................... 100% 133.1% |66.9% [16.6% [25.4% |36.7% |11.8% 9.5% |15.4% |33.7% [29.6% [21.3%
OTHER ITALIAN
STATIONS..coeevnns 15 4 11 1 5 5 1 3 4 9 1 1
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6_.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17{18 - 30|31 - 50{51 - 65[OVER 65| AB €1 c2 DE
................... 1.5% .8% 2.2% . 9% 2.4% 1.4% . 6% 2.5% 2.6% 2.8% hY% b%

................... 100% |26.7% |[73.3% 6.7% [33.3% |[33.3% 6.74 120.0% |26.7% [60.0% 6.7% 6.7%

SATELLITE STATIONS... 60 32 28 8 10 22 11 9 19 23 10 8
................... 6.1% 6.6% 5.6% 7.3% 4.8% 6.0% 6.2% 7.4% 112.6% 7.2% 3.6% 3.3%

................... 100% |[53.3% |46.7% |13.3% [16.7% [36.7% [18.3% |15.0% |31.7% |[38.3% |[16.7% [13.3%

NET TV.oiiienenannnas 20 9 11 2 5 6 3 4 3 11 3 3
................... 2.0% 1.9% 2.2% 1.8% 2.4% 1.6% 1.7% 3.3% 2.0% 3.5% 1.1% 1.3%

100% |[45.0% |[55.0% [10.0% |25.0% |30.0% {15.0% 20.0% [15.0% |55.0% [15.0% [15.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17(18 - 30§31 - 50|51 - 65|OVER 65| AB c1 €2 DE
TOTAL.coerrienaannnns 986 484 502 110 209 368 178 121 151 318 278 239
DOCUMENTARIES
NONE....ciiveennnnnns 403 177 226 42 95 140 70 56 45 114 124 120
........... weneea..|60.9% [|36.6% |45.0% |38.2% |45.5% |38.0% [39.3% |46.3% [29.8% ]35.8% |44.6% {50.2%
.......... weenneees] 100% |43.9% [56.1% [10.4% 23.6% |34.7% |17.4% [|13.9% {11.2% |28.3% |30.8% |29.8%
TVWMe e e, PR 101 41 60 10 14 33 25 19 10 32 25 34
................... 10.2% 8.5% [12.0% 9.1% 6.7% 9.0% 114.0% |15.7% 6.6% |10.1% 9.0% [14.2%
feestteeeencaaannas 100% |40.6% |59.4% 9.9% [13.9% 32.7% |24.8% |18.8% 9.9% |[31.7% (24.8% |33.7%
SUPER 1 TV........... 59 28 31 5 6 24 12 12 6 11 23 19
................... 6.0% 5.8% 6.2% 4.5% 2.9% 6.5% 6.7% 9.9% 4.0% 3.5% 8.3% 7.9%
.............. we..-f 100% 147.5% [52.5% 8.5% |10.2% |40.7% |20.3% [20.3% }110.2% [18.6% |39.0% |32.2%
SMASH TV............. 5 2 3 2 0 2 0 1 2 1 1 1
................... .5% 4% . 6% 1.8% . 0% .5% .0% .8% 1.3% .3% 4% h%
................... 100% |40.0% |60.0% [40.0% .0% |40.0% .0% |20.0% [40.0% [20.0% [20.0% {20.0%
RAT STATIONS......... 123 66 57 14 25 51 23 10 21 43 37 22
......... feeeeeeeoll12.5% [13.6% |11.4% |12.7% (12.0% |[13.9% [12.9% 8.3% |13.9% [13.5% |13.3% 9.2%
cesaanans cesaceeann 100% |53.7% 146.3% |11.4% [20.3% |41.5% |[18.7% 8.1% {17.1% |35.0% [30.1% |[17.9%
MEDIASET CHANNELS.... 74 33 41 16 16 25 13 4 10 31 20 13

................... 7.5% 6.8% 8.2% |14.5% 7.7% 6.8% 7.3% 3.3% 6.6% 9.7% 7.2% 5.4%
................... 100% |44.6% |55.4% |21.6% |21.6% 33.8% [17.6% 5.4% |13.5% }41.9% [27.0% {17.6%

OTHER ITALIAN

STATIONS..... PPN 16 9 7 1 3 7 3 2 3 3 5 5
senececeananaes e 1.6% 1.9% 1.4% .9% 1.4% 1.9% 1.7% 1.7% 2.0% 9% 1.8% 2.1%
..... teeeeeaenneeas]| 100% [56.3% |43.8% 6.3% |18.8% 43.8% [18.8% |12.5% {18.8% |[18.8% [31.3% |31.3%

SATELLITE STATIONS...| 175 112 63 20 43 74 27 11 49 68 35 23

................... 17.7% 123.1% |12.5% |18.2% [20.6% [20.1% |15.2% 9.1% [32.5% |21.4% [12.6% 9.6%
................... 100% |64.0% [36.0% [11.4% |24.6% |42.3% [15.4% 6.3% [28.0% |38.9% [20.0% |13.1%

NET TV . vevoncanannss 30 16 14 0 7 12 5 6 5 15 8 2
................... 3.0% 3.3%4 2.8% .0% 3.3% 3.3% 2.8% 5.0% 3.3% 4.T% 2.9% .8%
................... 100% |53.3% [46.7% 0% |23.3% l40.0% |16.7% |20.0% (16.7% |50.0% 26.7% 6.7%

CURRENT AFFAIRS
NONE....cveunnnnsenne

586 267 319 63 133 211 1060 79 72 168 184 162

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECCNOMIC GROUP
MALE |FEMALE {12 - 17|18 - 3031 - 50|51 - 65|0OVER 45| AB c1 c2 DE
................... 59.4% |55.2% [63.5% |57.3% 163.6% |57.3% |56.2% |(65.3% |47.7% |52.8% |[66.2% |67.8%
................... 100% |45.6% |54.4% [10.8% (22.7% [36.0% 17.1% |13.5% {12.3% |28.7% |31.4% |27.6%
TVM. it inncceennaes 142 69 73 15 26 S4 31 16 19 56 37 30
................... 14.4% |14.3% |14.5% {13.6% [12.4% |14.7% [17.4% |[13.2% ([12.6% |17.6% |13.3% |12.6%
................... 100% [48.6% |51.4% |10.6% [18.3% (38.0% [21.8% |11.3% |13.4% [39.4% [26.1% [21.1%
SUPER 1 TV.....ucunnn 52 28 24 8 9 16 11 8 4 10 17 21
................... 5.3% 5.8% 4.8% 7.3% 4.3% 4.3% 6.2% 6.6% 2.6% 3.1% 6.1% 8.8%
................... 100% (53.8% |46.2% [15.4% |[17.3% |30.8% [21.2% [15.4% 7.7% |19.2% |32.7% |40.4%
SMASH TV...ivvnnnnn. 3 1 2 0 0 2 0 1 9 1 2 ]
................... .3% 2% 4% .0% .0% .5% .0% .8% .0% 3% 7% .0%
................... 100% |33.3% }66.7% .0% 0% [66.7% 0% [33.3% 0% |33.3% |66.7% .0%
RAI STATIONS......... 39 27 12 3 9 16 11 0 10 13 11 5
................... 4.0% 5.6% 2.4% 2.7% 4.3% |.4.3% 6.2% .0% 6.6% 4.1% 4.0% 2.1%
................... 100% 169.2% |30.8% 7.7% 123.1% [41.0% |28.2% L0% [25.6% |33.3% [28.2% |12.8%
MEDIASET CHANNELS. 48 20 28 12 10 15 8 3 14 19 8 7
................... 4.9% 4. 1% 5.6% |10.9% 4.8% 4.1% .5% 2.5% 9.3% 6.0% 2.9% 2.9%
................... 100% |41.7% |58.3% [25.0% [20.8% [31.3% (16.7% 6.3% 129.2% 139.6% [16.7% [14.6%
OTHER ITALIAN
STATIONS....cvvnnn 4 2 2 0 1 2 ] 1 3 0 0 1
................... b% A% 4% 0% .5% .5% 0% .8% 2.0% .0% .0% 4%
................... 100% |[50.0% |50.0% .0% ]25.0% |50.0% 0% ([25.0% |75.0% .0% 0% |25.0%
SATELLITE STATIONS 73 49 24 7 14 37 10 5 22 31 13 7
................... 7.4% |10.1% 4.8% 6.4% 6.7% 110.1% 5.6% 4.1% |14.6% 9.7% 4.7% 2.9%
................... 100% [67.1% [32.9% 9.6% |19.2% ]50.7% }13.7% 6.8% |30.1% [42.5% |17.8% 9.6%
NET TV.evereonanannns 39 21 18 2 7 15 7 8 7 20 6 [
................... 4.0% 4.3% 3.6% 1.8% 3.3% 4.1% 3.9% 6.6% 4.6% 6.3% 2.2% 2.5%
................... 100% |53.8% |46.2% 5.1% 117.9% |38.5% [17.9% |20.5% [17.9% |51.3% |15.4% [15.4%
DISCUSSIONS
NONE....ovvesnnnnonns 310 152 158 31 78 117 43 41 45 102 80 83
................... 31.4% |31.4% |31.5% |28.2% |37.3% |[31.8% |24.2% |33.9% 29.8% 132.1% |28.8% |34.7%
................... 100% |49.0% |[51.0% (10.0% |25.2% |37.7% |13.9% 13.2% |14.5% |32.9% |25.8% [26.8%
TUM.ei et eeneenennanas 393 196 197 52 71 149 78 43 55 114 121 103
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BRCADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - &5[0VER 65| AB c1 c2 DE
................... 39.9% |40.5% [39.2% {47.3% |34.0% |40.5% |43.8% [35.5% |36.4% |(35.8% |43.5% |43.1%
................... 100% |49.9% |50.1% [13.2% (18.1% |37.9% [19.8% |10.9% [14.0% [29.0% |30.8% |26.2%
SUPER 1 TV....ettv.s 95 41 54 5 16 37 24 13 4 22 36 33
................... 9.6% 8.5% |10.8% 4.5% 7.7% |10.4% 113.5% {10.7% 2.6% 6.9% |12.9% [13.8%
................... 100% (43.2% |56.8% 5.3% |16.8% |38.9% [25.3% |13.7% 4.2% |23.2% |37.9% 134.7%
SMASH TV......cvenen- 11 6 5 2 2 2 3 2 3 5 2 1
................... 1.1% 1.2% 1.0% 1.8% 1.0% .5% 1.7% 1.7% 2.0% 1.6% 7% b
................... 100% |54.5% |45.5% |18.2% |[18.2% |18.2% {27.3% |[18.2% |27.3% |45.5% ]18.2% 9.1%
RAT STATIONS......... 17 11 6 1 3 7 5 1 2 8 6 1
................... 1.7% 2.3% 1.2% 9% 1.6% 1.9% 2.8% . 8% 1.3% 2.5% 2.2% 4%
................... 100% |64.7% |35.3% 5.9% |17.6% |41.2% [29.4% 5.9% {11.8% |47.1% [35.3% 5.9%
MEDIASET CHANNELS. 40 12 28 9 10 10 5 [ 9 15 8 8
................... 4.1% 2.5% 5.6% 8.2% 4.8% 2.7% 2.8% 5.0% 6.0% 4.7% 2.9% 3.3%
................... 100% |30.0% |70.0% |22.5% {25.0% |25.0% [12.5% [15.0% [22.5% |37.5% [20.0% (20.0%
OTHER ITALIAN
STATIONS.......... 6 2 4 1 0 3 0 2 3 2 1 0
................... .6% 4% .8% . 9% 0% . 8% . 0% 1.7% 2.0% .6% 4% .0%
................... 100% |33.3% [66.7% [16.7% 0% {50.0% .0% |33.3% |50.0% |33.3% |16.7% .0%
SATELLITE STATIONS 54 33 21 5 13 24 9 3 19 21 9 5
................... 5.5% 6.8% 4.2% 4.5% 6.2% 6.5% 5.1% 2.5% [12.6% 6.6% 3.2% 2.1%
................... 100% |61.1% [38.9% 9.3% |26.1% |44.4% 116.7% 5.6% 135.2% [38.9% [16.7% 9.3%
NET TVeeveonnnnennnn, 60 31 29 4 16 19 1 10 11 29 15 5
................... 6.1% 6.4% 5.8% 3.6% 7.7% 5.2% 6.2% 8.3% 7.3% ?.1% 5.4% 2.1%
................... 100% |51.7% |[48.3% 6.7% |26.7% 131.7% |18.3% |16.7% [18.3% |48.3% [25.0% 8.3%
QUIZZES/GAME
SHOWS /VARIETY
PROGRAMMES
NONE...oovvvennnncaas 395 208 187 33 79 147 74 62 56 124 115 100
................... 40.1% 143.0% |37.3% |30.0% |[37.8% |[39.9% [41.6% 51.2% 37.1% [39.0% |41.4% |41.8%
................... 100% |52.7% |47.3% 8.4% |20.0% [37.2% |18.7% |15.7% |14.2% |31.4% |29.1% 25.3%
TVM. e eeieieeeenas 120 57 63 12 24 46 22 16 20 36 28 36
................... 12.2% 111.8% [12.5% {10.9% |11.5% }12.5% 12.4% |13.2% |13.2% [11.3% [10.1% |15.1%
................... 100% |47.5% |52.5% |[10.0% |20.0% |38.3% 18.3% ]13.3% |16.7% |30.0% |[23.3% |30.0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
-~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 1718 - 30}31 - 50|51 - 65|0VER 65 AB c1 c2 DE
SUPER 1 TV...cvuvnnnn 79 35 44 10 16 30 14 9 [ 17 30 26
................... 8.0% 7.2% 8.8% 9.1% 7.7% 8.2% 7.9% 7.4% 4.0% 5.3% ]10.8% 110.9%
................... 100% |44.3% |55.7% |12.7% . |20.3% ]38.0% |17.7% |11.4% 7.6% 121.5% [|38.0% [32.9%
SMASH TV...ovneenanan 4 2 2 2 1 0 0 1 0 3 1 0
................... 4% 4% 4% 1.8% .5% . 0% .0% .8% .0% 9% A% .0%
................... 100% |56.0% }50.0% |50.0% [25.0% .0% 0% ]25.0% 0% {75.0% |25.0% . 0%
RAI STATIONS......... 49 24 25 6 8 19 11 5 9 16 16 8
................... 5.0% 5.0% 5.0% 5.5% 3.8% 5.2% 6.2% 4.1% 6.0% 5.0% 5.8% 3.3%
................... 100% |49.0% 151.0% |12.2% [16.3% |38.8% |[22.4% |10.2% [18.4% |32.7% [32.7% [16.3%
MEDIASET CHANNELS. 214 90 124 34 50 77 35 18 37 82 52 43
................... 21.7% 118.6% |24.7% |[30.9% |23.9% [20.9% 119.7% |14.9% J24.5% {25.8% |18.7% [18.0%
................... 100% |42.1% |57.9% |15.9% |23.4% {36.0% |[16.4% 8.4% |17.3% |38.3% |24.3% |20.1%
OTHER ITALIAN
STATIONS.....cvuus 28 13 15 1 9 12 3 3 2 5 12 9
................... 2.8% 2.7% 3.0% .9% 4.3% 3.3% 1.7% 2.5% 1.3% 1.6% 4. 3% 3.8%
................... 100% |46.4% 153.6% 3.6% 132.1% [|42.9% |10.7% [10.7% 7.1% J17.9% 142.9% |32.1%
SATELLITE STATIONS 45 29 16 7 10 18 7 3 15 15 9 é
................... 4. 6% 6.0% 3.2% 6.4% 4.8% 4.9% 3.9% 2.5% 9.9% 4. 7% 3.2% 2.5%
................... 100% |64.4% |35.6% |15.6% j22.2% |40.0% |15.6% 6.7% [33.3% [33.3% |20.0% |13.3%
NET TV.ieounananeannns 52 26 26 5 12 19 12 4 6 20 15 11
................... 5.3% 5.4% 5.2% .5% 5.7% 5.2% 6.7% 3.3% 4. 0% 6.3% 5.4% 4.6%
................... 100% }50.0% |50.0% 6% |23.1%  |36.5% [23.1% 7.7% |11.5%x |38.5% [28.8% |21.2%
MUSIC VIDEO-CLIPS
NONE...evvecrunnnaans 615 298 317 44 96 241 135 99 89 179 178 169
................... 62.4% l61.6% |63.1% |40.0% |45.9% |65.5% |75.8% |81.8% |[58.9% |[56.3% 64.0% {70.7%
................... 100% [48.5% |51.5% 7.2% 115.6% 139.2% ]22.0% [16.1% |14.5% [29.1% |[28.9% [27.5%
TVM. i icerncennennans 26 13 13 5 3 10 5 3 S 11 [ 4
................... 2.6% 2.7% 2.6% 4.5% 1.6% 2.7% 2.8% 2.5% 3.3% 3.5% 2.2% 1.7%
................... 100% |50.0% |50.0% [19.2% ([11.5% |38.5% [19.2% 11.5% 119.2% |42.3% |23.1% |15.4%
SUPER 1 TV...veeeennn 29 13 16 3 0 9 9 8 0 5 12 12
................... 2.9% 2.7% 3.2% 2.7% .0% 2.4% 5.1% 6.6% .0% 1.6% 4.3% 5.0%
................... 100% |44.8% |55.2% |10.3% L0% 131.0% [31.0% ]27.6% L0% 117.2%  |41.4%  [A1.4%
EIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL SENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30[31 - 50{51 - 65|over 65| as c1 c2 DE

SMASH TV.oveennennnn. 124 58 66 21 48 44 8 3 15 41 42 26
................. d12.6% |12.0% 113.1% [19.1% |23.0% |12.0% | 4.5% | 2.5% | 9.9% [12.9% [15.1% [10.9%
................... 100 |46.8% |53.2%x |16.9% [38.7% |[35.5% | 6.5% | 2.4x [12.1% ([33.1% |[33.9% |21.0%

RAT STATIONS......... 4 3 1 1 0 2 1 0 1 1 2 0
................... 4% .6% 2% 9% 0% .5% .6% 0% 7% .3% 7% 0%
................... 100% {75.0% |25.0% |25.0% 0% |50.0% |25.0% 0% |25.0% J25.0% |[s0.0% 0%

MEDIASET CHANNELS.. 36 14 22 5 13 7 8 3 7 13 8 8
................... 3.7% | 2.9% | 4.6% | 4.5% | 6.2 §1.9% | 4.sw | 2.5% | s.ex | 41x | 2.9% | 3.3%
................... 100 |38.9% le1.1% |13.9% |[36.1% [19.4% [22.2% | 8.3% [19.4x [36.1% |22.2% [22.2%

OTHER ITALIAN

STATIONS.uneeennns 21 9 12 4 7 7 3 0 3 9 5 4
................... 2.1% | 1.9% | 2.4 | 3.6% | 3.3% | 1.9 | 1.7% 0% | 2.0% | 2.8% | 1.8% | 1.7%
................... 100% |42.9% |57.1% [19.0% |[33.3% |[33.3% [14.3% 0% |14.3% |42.9% [23.8% [19.0%

SATELLITE STATIONS...| 115 69 46 26 36 44 6 3 30 48 23 14
................... 11.7% |16.3% | 9.2%x |23.6% [17.2% [12.0%x | 3.4%x | 2.5% [19.9% [15.1% | 8.3% | 5.9%
................... 100x leo.0x [40.0% l22.6% [31.3% |38.3% | 5.2% | 2.6x |26.1% [41.7% |20.0% |12.2%

NET TVeooeonnnnnnnns 16 7 9 1 6 4 3 2 1 11 2 2
................... 1.6% | 1.4% | 1.8% 9% | 2.9% | 1% | 1.7% | 1% 7% | 3.5% 7% .8%
................... 100 |43.8% 156.3% | 6.3% |37.5% |25.0% [18.8% |12.5% | 6.3x [es.sx |12.5% |12.5%

PLAYS .

NONE. «nvneeeeeeeennns 482 253 | 229 57 | 115 | 169 84 57 91 180 113 98
s o lesox [s2.3% les.6x |51.8% [55.0% [45.9% [47.2% |47.1% [60.3% |56.6% [40.6% [41.0%
................... 100% |s2.5% l47.5% l|11.8% |23.9% |[35.1% [17.4% |11.8% |18.9% |[37.3% |23.4% [20.3%

VWMo eeeenn. eeaes o213 103 110 2 44 72 42 31 23 69 60 61
................ o 2t.en 21.3% l21.9% |21.8% |21.1% |19.6x [23.6% |2s5.6% |15.2% |21.7% |21.6% |25.5%
s | 1o0n les.ax |s1.6x |11.3% |20.7% |33.8% [19.7% |14.6x [10.8% |32.4% |28.2% |28.6%

SUPER 1 TVevveeer....| 222 100 122 21 35 102 36 28 17 42 93 70
s 22.5% |20.7% l26.3% [19.1% |16.7% |27.7% |z20.2% [23.1% |11.3% {13.2% |33.5% [29.3%
................... 100% |45.0% lss.ox | 9.5% |15.8%x [|45.9% |16.2x [12.6% | 7.7%x |[18.9% |41.9% |31.5%

SMASH TV..uervunennnn 1 0 1 1 0 0 0 0 0 1 0 0
........ RN BT 0% 2% 9% 0% .0% .0% 0% 0% 3% 0% 0%

s 100% 0% | 100% | 100% 0% 0% .0% 0% 0% | 100% .0% .0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17{18 - 30|31 - 50|51 - 65|OVER 65f{ AB ¢1 c2 DE
RAI STATIONS......... 7 4 3 0 0 4 3 0 2 4 0 1
................... 7% .8% .6% 0% .0% 1.1% 1.7% .0% 1.3% 1.3% . 0% 4%
................... 100% [57.1% [42.9% 0% 0% (57.1%  (42.9% 0% |128.6% [57.1% 0% 114.3%
MEDIASET CHANNELS.... 22 5 17 5 5 5 5 2 [ 9 4 3
................... 2.2% 1.0% 3.4% 4.5% 2.6% 1.4% 2.8% 1.7% 4.0% 2.8% 1.4% 1.3%
................... 100% [22.7% |77.3% |22.7% (22.7% |22.7% |22.7% 9.1% 127.3% |40.9% 118.2% |13.6%
OTHER ITALIAN
STATIONS.......... 2 1 1 0 Y 1 Y 1 1 1 0 0
............... ceus 2% .2% .2% 0% 0% .3% .0% .8% 7% .3% .0% .0%
................... 100% (50.0% |50.0% 0% .0% 150.0% .0% |[50.0% |[50.0% |50.0% .0% .0%
SATELLITE STATIONS... 24 13 11 2 6 12 4 0 10 7 4 3
................... 2.4% 2.7% 2.2% 1.8% 2.9% 3.3% 2.2% 0% 6.6% 2.2% 1.4% 1.3%
................... 100% |54.2% |45.8% 8.3% |25.0% |50.0% |16.7% L0% {41.7% 129.2% |16.7% ]12.5%
NET TV.ieieinnnnnann, 13 5 8 0 4 3 4 2 1 5 4 3
................... 1.3% 1.0% 1.6% . 0% 1.9% .8% 2.2% 1.7% WT% 1.6% 1.4% 1.3%
.............. veeo.] 100% 138.5% |61.5% .0% 130.8% ]23.1% {30.8% |15.4% 7.7% {38.5% |30.8% {23.1%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17|18 - 30{31 - 50|51 - 65|OVER 65| AB 1 £2 DE
TOTAL. . e ececcecennnn. 986 484 502 110 209 368 178 121 151 318 278 239
ART & CULTURE
NONE...o.oonvuvnnnenns 654 317 337 74 138 245 113 84 86 198 190 180
................... 66.3% |65.5% |67.1% |67.3% |66.0% |66.6% |63.5% |69.4% |57.0% |62.3% (68.3% [75.3%
................... 100% |48.5% |[51.5% |11.3% J21.1% |[37.5% |17.3% ]12.8% [13.1% [30.3% |29.1% (27.5%
TVM. i 138 57 81 18 30 47 31 12 23 50 36 29
................... 14.0% |11.8% |[16.1% |16.4% |14.4% [12.8% [17.4% 9.9% [15.2% |15.7%4 |12.9% |12.1%
................... 100% |41.3% |58.7% |[13.0% (21.7% |34.1% [22.5% 8.7% |16.7% [36.2% |26.1% [21.0%
SUPER 1 TV........... 54 28 26 5 é 24 12 7 5 10 21 18
................... 5.5% 5.8% 5.2% 4.5% 2.9% 6.5% 6.7% 5.8% 3.3% 3.1% 7.6% 7.5%
................... 100% 151.9% (48.1% 9.3% |11.1% |44.4% [22.2% [13.0% 9.3% |18.5% [38.9% |33.3%
SMASH TV....c.vvnnnn. 3 3 0 1 2 0 0 0 1 2 0 0
................... .3% .6% . 0% .9% 1.0% .0% .0% .0% 7% . 6% .0% 0%
................... 100% 100% .0% [33.3% |66.7% .0% .0% 0% |33.3% [66.7% .0% .0%
RAI STATIONS......... 25 17 8 1 3 11 7 3 7 11 3 4
................... 2.5% 3.5% 1.6% 9% 1.4% 3.0% 3.9% 2.5% 4.6% 3.5% 1.1% 1.7%
................... 100% (68.0% |32.0% 4.0% |12.0% |44.0% |28.0% |12.0% |[28.0% [44.0% |[12.0% [16.0%
MEDIASET CHANNELS. 21 5 16 5 4 6 3 3 6 8 5 2
................... 2.1% 1.0% 3.2% 4.5% 1.9% 1.6% 1.7% 2.5% 4.0% 2.5% 1.8% .8%
................... 100% |23.8% |76.2% l23.8% |19.0% |28.6% |14.3% |14.3% |28.6% |[38.1% |23.8% 9.5%
OTHER ITALIAN
STATIONS.......... 8 6 2 1 2 2 1 2 2 2 4 0
................... .8% 1.2% 4% .9% 1.0% .5% . 6% 1.74 1.3% .6% 1.4% .0%
................... 100% |75.0% |25.0% |[12.5% |25.0% [25.0% |12.5% |25.0% [25.0% [25.0% |[50.0% . 0%
SATELLITE STATIONS 62 40 22 4 19 28 7 4 18 27 13 4
................... 6.3% 8.3% 4.4% 3.6% 9.1% 7.6% 3.9% 3.3% |11.9% 8.5% 4.7% 1.7%
................... 100% |64.5% [35.5% 6.5% [30.6% |45.2% 11.3% 6.5% [29.0% 143.5% |21.0% 6.5%
NET TV.vernnaannann. 21 k| 10 1 5 5 4 6 3 10 6 2
................... 2.1% 2.3% 2.0% .9% 2.4% 1.4% 2.2% 5.0% 2.0% 3.1% 2.2% .8%
................... 100% |52.4% |47.6% 4.8% |23.8% [23.8% [19.0% [28.6% |14.3% |47.6% [28.6% 9.5%
WOMEN’S PROGRAMMES
NONE.....venuenneacen 619 345 274 78 134 224 103 80 90 197 179 153

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GERDER AGE GROUP SOCIQ-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30{31 - 50]s51 - 65|ovER 65| B ¢ c2 oE
................... 62.8% |71.3% |ss.6x |70.9% |es.1% |60.9% |s7.9% |e6.1% |59.6% |&1.9% |e4.4% [64.0%
................... 100% |s5.7% |44.3% [12.6% |21.6x |36.2% |[16.6% [12.9% [|14.5% [31.8% [28.9% [24.7%
TVM. et e 179 59 120 1% 38 62 42 23 28 62 46 43
................... 18.2% |12.2% |23.9% |12.7% |18.2% |16.8% |23.6x [19.0% [18.5% |19.5% [16.5% [18.0%
........ civiviii | 100% l33.0% le7.0% | 7.8% |21.2% |34.6% |23.5% |12.8% |15.6% |34.6x |25.7% |24.0%
SUPER 1 TV.'eennnnn. 69 25 44 5 12 32 12 8 2 12 25 30
................... 7.0% | s.2%x | s.8x | 4.5% | 5.7% | 8.7 | 6.7% | 6.6% | 1.3% | 3.8% | 9.0%x [12.6%
................... 100% |36.2% l63.8x | 7.2% |17.4x |s6.4x |17.4% |11.6% | 2.9% [17.4x |36.2% [43.5%
SMASH TV....oocenneaan 2 1 1 1] 1 1 0 0 1 0 0 1
................... 2% 2% 2% 0% .5% 3% .0% 0% 7% 0% 0% 4%
................... 100% |50.0% |50.0% 0% |50.0% |[50.0% 0% 0% [50.0% 0% 0% [50.0%
RAI STATIONS......... 11 4 7 1 1 6 3 0 5 3 1 2
................... 1.1% 8% | 1.4% 9% 5% | 1.6x | 1.7 0% | 3.3% 9% 4% .8%
................... 100% |36.4% |63.6% | 9.1% | 9.1% [s4.5% [27.3x 0% |45.5% |27.3% | 9.1% [18.2x%
MEDIASET CHANNELS.... 24 é 18 4 5 [ 6 3 7 7 7 3
......... i 2ex 12 | 36w | 3uew | 2.4m | t.6% | 3.4 | 2.5% | 4.6% | 2.2% | 2.5% [ 1.3%
................... 100% |25.0% |75.0% |16.7% |20.8% |25.0% |25.0% [12.5% [29.2% |29.2x% |29.2% |[12.5%
OTHER ITALIAN
STATIONS...... et 1 1 0 0 0 1 0 0 1 0 0 0
................... A% 2% 0% .0% .0% 3% 0% 0% 7% 0% .0% .0%
...... eeeeevvnnea.| 100% | 100% .0% 0% 0% | 100% 0% 0% | 100% .0% .0% .0%
SATELLITE STATIONS...| 60 35 25 6 15 28 8 3 15 26 14 5
e e 6.1% | 7.2% | s.0x | s5.5% | 7.2% | 7.6% | 4.5% | 2.5% | 9.9% | 8.2% | 5.0% [2.1%
.................. | 100% se.3x |41.7% |10.0% |25.0% |[46.7% [13.3% | 5.0% |25.0% [43.3% |23.3% | 8.3%
NET TVeenneennnns b2 8 13 2 3 8 4 4 2 11 6 2
................... 2% | 1.7% | 2.6x | 1.8% | 1.4% | 2.2% | 2.2% | 3.3% | 1.3% | 3.5% | 2.2% .8%
......... 100k 13sax |er.ew | 9.sx |1e.3x [38.1% |19.0%  [19.0% | 9.5% [52.4% |28.6% | 9.5%
CHILDREN’S PROGRAMMES
NONE .« e e maeeeemanenns 618 321 297 51 127 218 129 93 93 194 173 158
............ o de2.1% les.sx |se.2x |46.4% |e0.8x [s9.2x |72.5% |76.9% |61.6% |61.0% |62.2% |66.1%
e o t0ox |st.ex las.ax | 83w |20.6x {35.3% |20.9%x  |15.0% [15.0% |31.4% [28.0% |25.6%
TVMe e e eeeeeemeeennns 154 58 96 27 37 54 19 17 17 53 43 41
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.5-3: TV STATION EOﬁPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONCMIC GROUP

MALE |FEMALE |12 - 17{18 - 30|31 - 50{51 - &5|OVER 65| AB c1 c2 DE

................... 15.6% [12.0% |19.1% |24.5% |17.7% |14.7% |10.7% |14.0% |11.3% |16.7% |15.5% |17.2%
................... 100% [37.7% [62.3% |17.5% |24.0% |35.1% [12.3% [11.0% [11.0% |34.4% [27.9% )26.6%

SUPER 1 TV........... 60 26 34 8 9 29 8 6 3 15 24 18
................... 6.1% 5.4% 6.8% 7.3% 4.3% 7.9% 4.5% 5.0% 2.0% 4.7% 8.6% 7.5%
................... 100% [43.3% [56.7% |13.3% |15.0% [48.3% |13.3% |10.0% 5.0% |25.0% 140.0% |30.0%

RAl STATIONS......... 20 11 . 9 4 4 9 3 0 5 6 6 3
................... 2.0% 2.3% 1.8% 3.6% 1.9% 2.4% 1.74 0% 3.3% 1.9% 2.2% 1.3%
................... 100% |55.0% |45.0% [20.0% |20.0% |45.0% |15.0% .0% |25.0% |30.0% [30.0% }15.0%

MEDIASET CHANNELS.... 52 17 35 10 15 17 8 2 9 23 12 8

................... 5.3% 3.5% 7.0% 9.1% 7.2% 4.6% 4.5% 1.7% 6.0% 7.2% 4.3% 3.3%
................... 100% {32.7% [67.3% [19.2% [28.8% [32.7% |15.4% 3.8% |17.3% [44.2% |23.1% |15.4%

OTHER ITALIAN

STATIONS.......... 2 1 1 0 0 1 1 0 1 1 0 0
................... .2% 2% 2% .0% . 0% .3% .6% .0% 7% 3% .0% .0%
................... 100% |50.0% {50.0% .0% .0% |50.0% |50.0% .0% |50.0% 150.0% .0% . 0%

SATELLITE STATIONS... 66 44 22 9 14 35 7 1 21 20 15 10
................... 6.7% 9.1% 4.4% 8.2% 6.7% 9.5% 3.9% 8% [13.9% 6.3% 5.4% 4.2%

................... 100% |66.7% |33.3% [13.6% |[21.2% |[53.0% ([10.6% 1.5% [31.8% |30.3% [22.7% [15.2%

NET TV...ieinennnn-n 14 6 8 1 3 5 3 2 2 [ 5 1
................... 1.4% 1.2% 1.6% .9% 1.4% 1.4% 1.7% 1.7% 1.3% 1.9% 1.8% 4%
................... 100% |42.9% |57.1% 7.1% |21.4% |35.7% |21.4% [14.3% |14.3% [42.9% |35.7% 7.1%

RELIGION

NONE. ..vreninennnenn 601 309 292 69 144 228 102 58 90 185 181 145
................... 61.0% |63.8% |58.2% |62.7% |68.9% |62.0% |[57.3% [47.9% |59.6% |58.2% |65.1% 60.7%
................... 100% |51.4% |48.6% |11.5% |24.0% [37.9% {17.0% 9.7% [15.0% |30.8% {30.1% (24.1%

TUM. e icecnans 260 112 148 25 45 95 51 44 28 95 64 73
................... 26.4% 123.1% |29.5% |22.7% |21.5% |25.8% [28.7% |[36.4% [18.5% [29.9% |23.0% 30.5%
................... 100% |43.1% |56.9% 9.6% |[17.3% 136.5% [19.6% [16.9% (10.8% |36.5% |24.6% [28.1%

SUPER 1 TV....ccvuunns 33 12 21 3 2 13 7 8 3 5 13 12
................... 3.3% 2.5% 4.2% 2.7% 1.0% 3.5% 3.9% 6.6% 2.0% 1.6% 5.7% 5.0%
................... 100% |36.4% [63.6% 9.1% 6.1% |39.4% [21.2% (24.2% 9.1% |15.2% |39.4% [36.4%

SMASH TV....cccvunnns 2 1 1 1 0 1 0 0 ] 2 0 0

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
(continued)
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TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIQ-ECONOMIC GROUP
MALE |FEMALE [12 - 17]18 - 30]31 - 50{51 - 65|OVER 65| AB c1 c2 DE
................... .2% .2% 2% .9% .0% .3% 0% .0% 0% .6% .0% .0%
................... 100% |50.0% [50.0% |50.0% .0% [50.0% . 0% .0% . 0% 100% . 0% .0%
RAI STATIONS......... 11 8 3 0 1 5 5 0 4 3 2 2
................... 1.1% 1.7% 6% .0% .5% 1.4% 2.8% .0% 2.6% 9% 7% .8%
................... 100% [72.7% |27.3% . 0% 9.1% |45.5% |45.5% 0% {36.4% |27.3% |18.2% [18.2%
MEDIASET CHANNELS.... 18 4 14 4 5 4 3 2 6 6 4 2
................... 1.8% .8% 2.8% 3.6% 2.4% 1.1% 1.7% 1.7% | 4.0% 1.9% 1.4% .8%
................... 1002 |22.2% |77.8% |22.2% |27.8% |22.2% |[16.7% |[11.1% |33.3% [33.3% [22.2% ,{11.1%
OTHER ITALIAN
STATIONS...c0uven. 3 2 1 1 0 1 0 1 3 0 0 0
Presrrrreratrerarasy 3% N33 2% 9% 0% 3% 0% 8% 2.0% ,0% 0% 0%
............. veeen.] 100% |66.7% [33.3% |33.3% .0% |33.3% L0% |33.3% 100% . 0% . 0% . 0%
SATELLITE STATIONS... 35 24 11 4 8 15 5 3 14 12 6 3
................... 3.5% 5.0% 2.2% 3.6% 3.8% 4.1% 2.8% 2.5% 9.3% 3.8% 2.2% 1.3%
............ veveen.]| 100% l68.6% |31.4% |11.4% |22.9% [42.9% [14.3% 8.6% [40.0% |34.3% |[17.1% 8.6%
NET TV.ovnvnnenonannn 23 12 11 3 4 6 5 5 3 10 8 2
................... 2.3% 2.5% 2.2% 2.7% 1.9% 1.6% 2.8% 4.1% 2.0% 3.1% 2.9% .8%
................... 1002 |s52.2% |47.8% |13.0% |17.4% |[26.1% |21.7% |2%.7% |13.0% [43.5% [34.8% 8.7%
BUSINESS/FINANCE
NONE..oeesenoancannns 749 351 398 82 154 281 141 91 93 227 221 203
.................... 76.0% |72.5% |79.3% |74.5% |73.7% |76.4% |79.2% |[75.2% |64.9% |71.4% |79.5% [(84.9%
................... 1002 l46.9% 153.1% |10.9% |20.6% ([37.5% [18.8% |[12.1% [13.1% |30.3% [29.5% |27.1%
TVMe et rnnnnnnnnnns 89 47 42 9 26 31 10 13 15 35 24 15
................... 9.0% 9.7% 8.4% 8.2% [12.4% 8.4% 5.6% 110.7% 9.9% |11.0% 8.6% 6.3%
................... 1002 |s2.8% |47.2% [10.1% |29.2% |34.8% [11.2% [14.6x% [16.9% (39.3% |27.0% 16.9%
SUPER 1 TV..everaannn 30 15 15 5 2 13 5 5 3 8 9 10
................... 3.0% 3.1% 3.0% 4.5% 1.0% 3.5% 2.8% 4.1% .0% 2.5% 3.2% 4.2%
................... 100% |50.0% |50.0% [16.7% 6.7% |43.3% |16.7% [16.7% [10.0% [26.7% |[30.0% |[33.3%
SMASH TV..ueaecnnennn 1 1 0 0 0 0 1 0 0 0 1 0
................... 1% 2% .0% .0% .0% . 0% .6% .0% .0% . 0% 4% . 0%
................... 100% 100% . 0% . 0% . 0% .0% 100% 0% .0% . 0% 100% 0%
RAI STATIONS......... 14 8 6 2 2 3 5 2 2 7 1 4
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
-~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17|18 - 30{31 - 50|51 - 65]OVER &5 AB 1 €2 0E
................... 1.6% 1.7% 1.2% 1.8% 1.0% - 8% 2.8% 1.7% 1.3% 2.2% 4% 1.7%
....... teveernaan..| 100% |57.1% [42.9% [14.3% [14.3% |21.4% 35.7% |14.3% [14.3% |50.0% | 7.1% 28.6%
MEDIASET CHANNELS.... 21 8 13 4 6 4 4 3 7 6 6 2
................... 2.1% 1.7% 2.6% 3.6% 2.9% 1.1% 2.2% 2.5% 4.6% 1.9% 2.2% .8%
........ veveeeae...] 100% |38.1% |61.9% [19.0% |28.6% [19.0% |[19.0% [14.3% [33.3% |28.6% |28.6% 9.5%
OTHER ITALIAN
STATIONS...... ceen 2 2 0 0 0 2 0 0 2 0 0 0
........ ceeeaeaas 2% 4% .0% .0% .0% .5% .0% 0% | 1.3% 0% 0% 0%
................... 100% 100% .0% 0% 0% | 100% .0% 0% | 100% .0% 0% .0%
SATELLITE STATIONS... 56 42 14 6 13 28 6 3 21 23 9 3
eeemmiiiiiniiii ] s 87k | 2.8% | 5.5% | 6.2% | 7.ex | 3.4x | 2.5% |13.9% | 7.2x | 3.2x | 1.3
................... 100% |75.0% |25.0% [10.7% |[23.2% |[50.0% [10.7% 5.4% |37.5% |41.1% [16.1% | 5.4%
NET TV..oouonninnennnns 24 10 14 2 é 6 6 4 3 12 7 2
................... 2.4% | 2.1% | 2.8%x { 1.8% | 2.9% | 1.6% | 3.4% | 3.3% | 2.0% | 3.8% | 2.5% .8%
errianenerreneneed| 1005 |61.7% |58.3% | 8.3% |25.0% [25.0% |25.0% [16.7% (12.5% |50.0% |29.2% 8.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.6: INTEREST IN BROADCASTING AUTHORITY POLITICAL PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCJO-ECONOMIC GROUP

MALE |FEMALE |12 - 17|18 - 30{31 - 50|51 - &5]OVER 65| AB c1 €2 DE

TOTAL..cenencnnennann 1001 490 511 112 210 371 182 126 154 321 283 243
NO ANSWER............ 14 10 4 3 1 1 4 5 4 2 6 2
............... veee]| 1.4% 2.0% .8% 2.7% .5% 3% 2.2% 4.0% 2.6% .6% 2.1% . 8%
.................. L 100%  |71.4% |28.6% (21.4% 7.1% 7.1% |28.6% |35.7% {28.6% [14.3% [42.9% |14.3%
ALWAYS....... faeenaas 167 98 69 1 17 67 46 36 23 37 60 47
.......... ceeveened|16.7% 120,04 [13.5% -9% 8.1% {18.1% [25.3% |28.6% [14.9% [11.5% [21.2% [19.3%
......... ceeenaas 100% |58.7% |41.3% 6% 110.2% |40.1% |27.5% |21.6% |13.8% |22.2% |35.9% [28.1%
SOMETIMES....cc0vrnn- 516 254 262 42 117 199 93 65 88 183 135 110
ceesscesesnessnun .o |31.5% 51.8% 51.3% 37.5% 55.7% 53.6% 51.1% 51.6% $7.1% 57.0% 47 .7% 45.3%
cererensersssneaens| 1004 |49,2% 1350.8% 8.1% [22,7% |38.6% |18.0% |[12.6%4 |17.1% |35.9% |26.2% |21.3%4
NEVER....cociennnannan 304 128 176 66 75 104 39 20 39 99 82 84
................... 30.4% |26.1% |34.4% [58.9% |35.7% |28.0% |21.4% [15.9% [25.3% |[30.8% [29.0% 34.6%
................... 100% [42.1% |57.9% {21.7% |24.7% |34.2% |12.8% 6.6% |12.8% [32.6% |27.0% |27.6%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.7: SUGGESTIONS FOR NEW RADIO PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17{18 - 30|31 - 5051 - 65{OVER 65 AB c1 c2 DE
TOTAL. ceccencncnn aeaa| 747 347 400 69 154 286 140 98 108 244 207 188
NO ANSWER............ 683 316 367 64 145 255 128 91 103 214 187 179
.......... e otan 9112 |91.8% [92.8% |94.2% |89.2% 191.4% [92.9% [95.4% |87.7% [90.3% ]95.2%
..... teeeeeeeaeenas| 100% |46.3% |53.7% 9.4% 121.2% |37.3% |18.7% |13.3% [15.1% |31.3% [27.4% [26.2%
MORE MUSIC FROM 1970s
& 1980s........... 1 0 1 0 0 1 0 0 0 0 0 1
................... A% 0% .3% .0% .0% .3% . 0% .0% .0% .0% 0% .5%
fecsecasaneen e 100% .0% 100% .0% .0% 100% .0% .0% .0% . 0% .0% 100%
MORE DISCUSSION
PROGRAMMES........ 11 5 [ 0 0 7 4 0 1 2 [ 2
................... 1.5% 1.4% 1.5% .0% 0% 2.4% 2.9% .0% .9% . 8% 2.9% 1.1%
..... weeeacaaeasnnes| 100% 145.5% |54.5% .0% 0% (63.6% |[36.4% .0% 9.1% [18.2% 154.5% |18.2%
MORE PLAYS....... ... 9 3 1 6 0 1 4 4 ] 1 2 5 1
................... 1.2% .9% 1.5% .0% 6% 1.4% 2.9% .0% .9% .8% 2.4% .5%
................... 100% [33.3% |66.7% L0%  |11.1% |44 4% |44.4% L0%  [11.1% |22.2% {55.6% |[11.1%
MORE MUSIC........... 12 é 6 5 3 2 1 1 1 9 2 ]
[N cenee]| 1.6% 1.7% 1.5% 7.2% 1.9% 7% 7% 1.0% .9% 3.7% 1.0% 0%
................ ...| 100% |50.0% |50.0% }41.7% |25.0% |[16.7% 8.3% 8.3% 8.3% |75.0% |{16.7% .0%
FEWER PHONE IN
PROGRAMMES........ 1 1 0 0 0 1 ] 0 1 0 ] 0
...... eeenrereanen A% .3% .0% .0% .0% . 3% . 0% .0% .9% .0% .0% . 0%
............ wevsees| 100% 100% .0% .0% . 0% 100% .0% .0% 100% .0% .0% 0%
PROGRAMMES ON NURSING 1 0 1 0 0 1 0 0 0 1 0 0
Cesecsersseseneveans A% .0% 3% .0% .0% .3% .0% 0% .0% 4% .0% .0%
..... veecessnecenaa| 100% 0% 100% .0% .0% 100% 0% .0% .0% 100% .0% .0%
MORE SPORTS.......... 2 1 1 0 1 1 0 0 0 1 0 1
................ Ve .3% 3% .3% .0% 6% .3% .0% .0% .0% A% .0% .5%
............... ‘e 100% |50.0% |50.0% .0% |50.0% |50.0% .0% .0% L0%  [50.0% .0%  [50.0%
LESS POLITICS........ 2 2 0 ] 1 1 0 ] 0 2 0 0
. seassecenne .3% .6% .0% 0% . 6% .3% . 0% . 0% .0% .8% .0% .0%
.......... wereensas| 100% 100% .0% .0% |50.0% |50.0% . 0% .0% .0% 100% 0% 0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.7: SUGGESTIONS FOR NEW RADIO PROGRAMMES

- BY GENDER, AGE AND SOCIO-ECONCMIC GROUP
TOTAL GENDER AGE GROUP SOCIO~-ECONOMIC GROUP
MALE |FEMALE |12 - 17118 - 38|31 - 50|51 - 65|0VER 65| A8 1 c2 DE
QUIZZES..vvevonnenns . 2 1 1 0 0 1 0 1 0 1 1 0
.......... ceeeeeeed| .3% .3% .3% 0% . 0% .3% 0% | 1.0% .0% A% 5% 0%
e rennreeneannen 100% [50.0% |50.0% 0% .0% |50.0% L0%  [50.0% .0% {50.0% [50.0% . 0%
MORE CULTURAL
PROGRAMMES........ 10 4 6 0 1 3 1 2 0 6 2 2
..... evaneeeneeas| 1.3% | 1.2% ] 1.5% . 0% 6% | 2.1% 7% | 2.0% 0% | 2.5% | t.0% | 1.1%
............ weev...| 100% |40.0% |60.0% .0% |10.0% 160.0% [10.0% {20.0% .0% |60.0% {20.0% [20.0%
MORE EU RELATED
PROGRAMMES........ 3 2 1 0 0 2 0 1 0 2 1 0
................... 4% 6% .3% .0% .0% 7% 0% | 1.0% . 0% .8% .5% .0%
................... 100% |66.7% |33.3% . 0% 0% [66.7% 0% 133.3% .0% |66.7% [33.3% .0%
NMRE CUNTRY MUSIC.... 4 2 2 0 0 3 1 0 0 2 1 1
................... .5% 6% .5% 0% 0% | 1.0% 7% . 0% .0% .8% .5% .5%
................... 100% |50.0% [50.0% . 0% .0% 175.0% [25.0% 0% .0% |s50.0% |25.0% |25.0%
MORE RELIGIOUS
PROGRAMMES . ....... 1 0 1 0 0 1 0 0 0 0 1 0
................... A% 0% .3% .0% .0% 3% 0% 0% 0% .0% .5% 0%
............... ee..| 100% .0% | 100% .0% .0% | 100% 0% 0% .0% .0% | 100% 0%
MORE PROGRAMMES ON
DIFFERENT HOBBIES. 4 3 1 0 1 0 2 1 0 1 2 1
e eireaneeaneas . 5% 9% 3% 0% 6% 0% | 1.4% | 1.0% . 0% 4% | 1.0% .5%
e riaeeeranaaaa, .| 100% |[75.0% |25.0% L0% ]25.0% .0% |[so.0% [25.0% .0% [25.0% |[50.0% |25.0%
PROGRAMMES FOR OLD
PEOPLE....ccvnn- .. 1 1 0 0 0 0 0 1 0 1 0 0
........ feeeneenss]| 1% 3% 0% .0% .0% 0% 0% | 1.0% 0% 4% .0% 0%
................. ..1 100% | 100% 0% .0% . 0% 0% .0% | 100% .0% | 100% 0% 0%
MORE CHILDREN’S
PROGRAMMES .. vvnann 1 1 0 0 0 0 0 1 0 1 0 0
................ .. A% 3% 0% .0% .0% .0% 0% | 1.0% . 0% 4% 0% 0%
................... 100% | 100% 0% .0% 0% .0% .0% | 100% .0% | 100% . 0% 0%
MORE NEWS........- .es 2 2 0 0 1 0 1 0 1 1 0 0
....... P I .6% 0% 0% .6% 0% 7% .0% 9% 4% . 0% 0%
....... Ceeeeneanee.| 100% | 100% 0% .0% |50.0% .0% [50.0% .0% |50.0% 150.0% . 0% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO L

ISTEN TO RADIO




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE 12 - 1718 - 3031 - 50|51 - 65|0OVER &5| AB c1 c2 DE
TOTAL..cecinencnnanan 986 484 502 110 209 368 178 121 151 318 278 239
NO ANSWER............ 482 220 262 55 100 161 99 67 83 152 128 119

................... 48.9% |45.5% |52.2% |{50.0% |[47.8% |43.8% |[55.6% |[55.4% |55.0% |47.8% ([46.0% |49.8%
................... 100% |45.6% |54.4% 111.4% |20.7% |[33.4% [20.5% |[13.9% |17.2% |31.5% |26.6% |24.7%

PROGRAMMES IN MALTESE 19 4 15 2 4 5 5 3 2 4 11 2
................... 1.9% .8% 3.0% 1.8% 1.9% 1.4% 2.8% 2.5% 1.3% 1.3% 4.0% .8%
................... 100% [21.1% |78.9% [10.5% [21.1% |26.3% [26.3% |15.8% |10.5% |21.1% |57.9% [10.5%

{1 8 5 3 0 2 4 1 1 2 4 2 0
................... .8% 1.0% .6% .0% 1.0% 1.1% .6% .8% 1.3% 1.3% T% .0%
................... 100% |62.5% |37.5% 0% [25.0% |50.0% |12.5% |12.5% |25.0% }50.0% |25.0% .0%

MORE PLAYS IN MALTESE| 121 46 75 8 20 47 26 20 & 32 42 43

................... 12.3% 9.5% 114.9% 7.3% 9.6% |12.8% |14.6% |16.5% 2.6% [10.1% }15.1% [18.0%
................... 100% |38.0% [62.0% 6.6% |16.5% |38.8% [21.5% [16.5% 3.3% [26.4% [34.7% |35.5%

OLD FILMS............ 13 7 6 0 0 [ 2 5 1 4 3 S
................... 1.3% 1.4% 1.2% .0% .0% 1.6% 1.1% 4.1% 7% 1.3% 1.1% 2.1%
................... 100% [53.8% |46.2% .0% .0% |46.2% |15.4% |[38.5% 7.7% |30.8% |23.1% |[38.5%

FILMS IN MALTESE..... 5 3 2 4 1 0 0 ] 0 0 3 2
................... .5% .6% A% 3.6% .5% .0% .0% 0% 0% .0% 1.1% .8%
................... 100% |60.0% {40.0% [80.0% [20.0% . 0% .0% .0% 0% .0% |60.0% |40.0%

MORE FILMS........... 41 26 15 7 13 16 3 2 3 17 13 8

................... 4.2% 5.4% 3.0% 6.4% 6.2% 4.3% 1.7% 1.7% 2.0% 5.3% 4.7% 3.3%
................... 100% |63.4% |36.6% [17.1% (31.7% [39.0% 7.3% 4£.9% 7.3% {41.5% 31.7% [19.5%

MORE DISCUSSION
PROGRAMMES........ 27 13 14 1 2 12 10 2 5 13
................... 2.7% 2.7% 2.8% .9% 1.0% 3.3% 5.6% 1.7% 3.3% 4.1% 1.8% 1.7%

100% [48.1% |51.9% 3.7% 7.4% |46.4% [37.0% 7.4% [18.5% |48.1% [18.5% |14.8%

...................

QUIZZES..cvcenvannens 12 5 7 3 3 4
................... 1.2% 1.0% 1.4% 2.7% 1.4% 1.1% .6% .8% 7% 1.9% 1.1% .8%

................... 100% |41.7% |58.3% |25.0% [25.0% |33.3% 8.3%4 8.3% 8.3% [50.0% [25.0% |16.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO TV
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
~ MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65]CVER &5 AB c1 c2 DE

................... A% .2% .0% .9% .0% .0% 0% .0% 0% .0% 4% .0%

................... 100% | 100% .0% | 100% .0% .0% 0% .0% .0% 6% | 100% .0%
HOUSEHOLD RELATED

PROGRAMMES:

COOKING, SEWING

ETC.eereennrnennns 15 1 14 0 4 9 2 0 0 5 8 2

................... 1.5% 2% | 2.8% 0% | 1.9% | 2.4% | 1.1% .0% 0% 1 1.6% | 2.9% .8%

................... 100% | 6.7% [93.3% 0% 126.7% |60.0% [13.3% 0% 0% |33.3% {53.3% [13.3%
CHILDREN’S PROGRAMMES

& CARTOONS........ 22 13 9 7 2 12 0 1 3 5 6 8

................... 2.2% | 2.7% | 1.8% | 6.4% | 1.0% | 3.3% .0% 8% | 2.0 | 1.6% | 2.2% | 3.3%

................... 100% |59.1% [40.9% [31.8% | 9.1% |54.5% 0% | 4.5% 113.6% |22.7% l27.3% [36.4%
CONTEMPORARY MUSIC... 4 3 1 2 0 1 0 1 0 2 2 1]

................... 4% 6% 2% 1.8% 0% 3% .0% .8% 0% N-}3 7% 0%

................... 100% |75.0% [25.0% |50.0% 0% |25.0% .0% |25.0% .0% |sc.0% |50.0% 0%
MORE SPORTS.....eu... 42 33 9 3 16 19 2 2 5 13 15 9

................... .32 | 6.8% | 1.8% | 2.7% | 7.7% | s5.2% | t.1% | 1.7% | 3.3% | 4.1% | 5.4% | 3.8%

................... 100% |78.6% l21.4% | 7.1% [38.1% |45.2% | 4.8% | 4.8% [11.9% [31.0% |35.7% |21.4%
DOCUMENTARIES. ....... 52 41 1 2 10 25 10 5 9 16 15 12

................... 5.3 | 8.5%2 | 2.2%2 | 1.8% | 4.8%x | 6.8%x | 5.6% | 4.1% | 6.0% | 5.0% | 5.4% | 5.0%

................... 1002 |7s.8% |21.2% | 3.8% |19.2%x l48.1% |19.2% | 9.6% |17.3% |30.8% [28.8% [23.1%
RECENT MOVIES........ 33 17 16 4 13 12 4 0 é 13 7 7

........ cvennenenl 33% I 3.5% | 3.2% | 3.6% | 6.2% | 3.3% | 2.2% 0% | 4oox | 4.1% | 2.5% | 2.9%

................... 100% |51.5% |48.5% |12.1% [39.4% |36.4% [12.1% 0% |18.2% [39.4% [21.2% |21.2%
MORE COMEDY.......... 38 18 20 5 9 17 3 1 1 16 6 5

................... 3.9% | 3.7% | 4.0% | 4.5% | 4.3% | 4.6% | 3.4% 8% | 7.3% | s.ox | 2.2% | 2.1%

................... 100% |47.4% |52.6% [13.2% |23.7% |44.7% |15.8% | 2.6% [28.9% {42.1% [15.8% |13.2%
MORE FOREIGN NEWS 3 3 ] 0 1 2 0 0 3 0 0 1]

................... 3% 6% 0% .0% 5% 5% .0% .0% 2.0% .0% 0% .0%

................... 100% | 100% .0% 0% 133.3% |66.7% 0% 0% | 100% .0% 0% 0%
MORE SERIOUS &

EDUCATIONAL

PROGRAMMES. . ...... 59 27 32 2 12 29 10 6 10 21 20 8

FIRST ROW OF PERCENTAGES

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.8:

SUGGESTIONS FOR NEW TV PROGRAMMES

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17]18 - 30|31 - 50|51 - 65|0VER 65| AB ¢1 c2 DE
................... 6.0% 5.6% 6.4% 1.8% 5.7% 7.9% 5.6% 5.0% 6.6% 6.6% 7.2% 3.3%
................... 100% |45.8% |54.2% 3.4% |20.3% [49.2% [16.9% [10.2% [16.9% [35.6% (33.9% |[13.6%
MORE YOUTH PROGRAMMES 13 7 6 6 4 3 0 0 2 4 6 1
.......... ceeeannea) 1.3% 1.4% 1.2% 5.5% 1.9% .8% 0% 0% 1.3% 1.3% 2.2% 3
................... 100% |53.8% |[46.2% [46.2% [30.8% [23.1% .0% .0%  [15.4% 130.8% j46.2% 7.7%
MORE MUSIC........... 26 14 12 7 6 8 2 3 5 12 5 4
senans tenessaanaa 2.6% 2.9% 2.4% 6.4% 2.9% 2.2% 1.1% 2.5% 3.3% 3.8% 1.8% 1.7%
................... 100% |53.8% |46.2% [26.9% |23.1% |30.8% 7.7% [11.5% [19.2% |46.2% ]19.2% |15.4%
MORE RELIGIOUS
PROGRAMMES ........ 5 1 4 0 0 3 1 1 2 2 0 1
................... .5% 2% .8% .0% .0% .8% . 6% .8% 1.3% . 6% . 0% 4%
................... 100% |20.0% |80.0% 0% .0% |[60.0% [20.0% [20.0% 1[40.0% |40.0% .0%  [20.0%
MORE GHANA........... 6 3 3 ] 0 & ] 2 0 0 2 4
......... eeanees .6% 6% . 6% . 0% .0% 1.1% .0% 1.7% .0% .0% 7% 1.7%
................... 100% |50.0% |50.0% .0% 0% 66.7% 0% 133.3% 0% 0% 133.3% 166.7%
MORE FOREIGN NEWS.... 1 1 0 0 0 0 0 1 0 0 9 1
....... smsecaaraana A% 2% .0% . 0% .0% .0% .0% .8% .0% .0% .0% 4%
................... 100% 100% .0% .0% 0% .0% 0% 100% 0% .0% .0% 100%
MORE HOBBIES......... 15 12 3 1 6 6 1 1 1 5 6 3
........ hesenanaas 1.5% 2.5% 6% 9% 2.9% 1.6% .6% .8% % 1.6% 2.2% 1.3%
................... 100% |80.0% }20.0% 6.7% (40.0% |40.0% 6.7% 6.7% 6.7% |33.3% {40.0% |20.0%
MORE SOAP OPERAS.... 9 3 6 1 1 3 3 1 1 3 3 2
................... 9% .6% 1.2% 9% .5% .8% 1.7% .8% % .9% 1.1% . 8%
teresesransannasans 100% |33.3% |e6.7% |11.1% |11.1% [33.3% 33.3% [11.1% |11.1% |33.3% 33.3% |22.2%
PROGRAMMES FOR OLD
PEOPLE.....vccuuns 1 1 0 0 0 0 0 1 0 1 ] 0
Ceetiteeenasanaans A% .2% .0% . 0% . 0% .0% 0% .8% .0% 3% .0% .0%
................... 100% 100% .0% 0% . 0% 0% .0% 100% .0% 100% 0% 0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV




Table 7.1: Daily Radio Average Audience Share - October 1999

BM 1 |m2 . / RTK VE FM iMASH CALYP UNI MAS Fim APITAL

le] IADIC RONJ/
BN ;

100
100
100
100
100
100

100

RM 1 RM2 JPER 1 BAY RTK LIVE VIASH ALYPSO UNI MAS v APITAL

IADIO RONJA




Table 7.3: Daily Average Audience Levels - Radio March & October 1999

(computed on the basis of available time-slot for each station)

RM M2 JUPER UNI : 8 P RTK AVEFM SMASH CALYPSO FM APITAL
RONJA

Table 7.4: Daily Average Audience Levels - Radio
March & October 1999

(computed on the basis of audiences between 6.00 a.m. - midnight)

MAS CALYPS UNi RADJU FM SAPITA]
RADIO MAS JRONJ4




TABLE R1: RADIO LISTENERSHIP: MONDAY
(BASE=246%)

0.35 [ 0.00 0.00
0.35 0.00 |.0. 0.00
0.35 0.00 k0. 0.00
0.35 0.00 |0 0.00 |
0.35 0.00 | .0: 0.00
0.35 |- 0.00 I 0.00
0.35 | 0 0.00 1.0 0.00
0.35 |::0. 0.00 |0 0.00 | .-0.
0.35 0.00 |-:0. 0.00 [0
0.35 | 0.00 [0 0.00 |
0.35 0.00 | 0.00 |
0.35 0.00 | 0.00
0.70 0.00 |- 0.00
1.40 0.00 | 0.35
2.80 0.00 0.70
3.15 0.35 0.70
3.85 0.35 | 0.70
4.20 }.:3.50:| 0.70 0.70
6.29 |-:3i50:| 0.70 |-:1. 0.70
6.29 .-3:85 1.40 0.70
6.99 | 245'] 140 | 0.70
594 245 1.05 0.35
594 | 245 1.05 0.35
4.90 | 245 | 1.05 0.35
4.90 | 2.10-| 0.70 0.70
524 | 1.05 ] 0.70 0.70
594 | -0.70 | 0.35 0.70
4.90 | 035 0.70 0.70
4.55 1 °0.70.| 0.35 0.70 |
4.20 | 1.05:| 0.00 1.05
3.15 | 1.057] 0.00 1.40
2.80 . 1051 0.00 | 1.40 |
3.15 | .0.35} 0.35 1.40 |
2.80 | '0.35 | 0.70 1.40
3.50 | 0.35 | 1.05 1.05
3.15 | 0.35 | 0.70 0.70
4.55 | 1.05.} 0.70 0.70 | ©
3.15 0.70
210 10 0.70
1.40 |0 0.70
0.70 |0 0.70
0.70 | 0.35 0.00
0.70 |1.0:35 0.00
0.70 { 0. 0.00
0.35 |0 0.35
0.35 [. 0 0.35
0.35 ;0. 0.35
0.35 |0 0.00
2,51 | 37 & 0.47
6.99 | 1 140 | 1.40
2,15 | 0.41 ) 0.43
3.22 0.50 | @:37 | 3.39 "0.00¢| 063 0.54 | 0.00 | 0.00 0.02 | 0.57 | 87.97

sets of respondents: Set ‘A’ respondents were asked

*Note: Data in this Table consolidates the replies of two
‘B’ respondents were asked about viewing two days

about viewing on the day prior o the interview; Set
prior to the interview.



TABLE R2: RADIO LISTENERSHIP: TUESDAY
(BASE=246%)
R PER 0 BA R A A AP 0 OTA
Q RADIO BRO fa
0.00 | -0.00 100.00
0.00 |- :0.00 100.00
0.00 .0.00 100.00 |-
0.00 }::0.00 100.00 |- %
0.00 }:..0.00- 100.00 | i
0.00 | °0.00 100.00 {:
0.00 |-0.00 89.65 |
0.00 |-.-0.00- 99.85 |.
0.00 |--0.00 99.30 |
0.00 0.00 99.30 |
0.00 0.00 98.25
0.00 | 0.00 i 97.90
0.00 | .:0.70 | 0:00: 9441 |
0.70 { -0.70 - 0.00: 90.81
0.35 0.70 0.00: 89.16
0.35 0.35 0.00 89.16 :
0.35 1.05 0:00. 85.66 | 100
0.35 1.05 0.00 85.66 | 100~
0.70 1.76 0.35 81.47 | 100
0.70 1.40 0.35 79.37 | 100
1.05 2.10 0.35 76.57 | . 100
1.05 | 1.756 -0:35 77.97 |- :100¢
1.05 1.056 0.35 77.27 | :-100¢
0.70 1.05 0.35 79.72 | 10G:
0.70 1.058 0.00 80.42 |1 100:
0.35 1.40 0.00 83.22 | 100
0.35 1.40 0.00 85.66 |--100
0.35 1.058 0.00 88.11 | 2100
0.35 0.70 0:00. 89.51 100
0.35 0.35 0.00: 91.61 | 100:
0.70 0.35 [ -0:00: 92.31 |- 100
1.05 0.70 - 0:00: ; ] 90.56 | 100
1.05 0.70 - 0:00: . i1 8811 | 100,
105 0351 0.00 { 51|  88.81 | 100:
0.70 |:0.35 | 0.00 | - 1.75| 86.71 | -100.
0.35 | 035 | 0.00 { - ] 88.11 | 100
0.00 | 0.35] 0.00 | | _85.66 |100:
0.35 | -0.35 | 0.00 | 05 89.86 |- 100
0.35 | -0.35 | 0.00 05 90.91 | 100
0.35 | 70.35 | 0.00 | 0.35:| 96.50 | -100:
0.00 |...0.00 | 0.00 | ‘0:35 | 98.25 | 100:
0.00 } ..70.00 | 0.00 | :00: 98.25 | - 100:
0.00 | 0.00 | 0.00 | 00| 98.60 | 100
0.00 § .0.00 } 0.00 | 00| 98.60 | 100
0.00 | -0.00 | 0.00 | .00 98.95 | 100
0.00 | -0.00 | 0.00 } . ; 99.30 { 100
0.00 | 0.00 ] 0.00 |- 0.00 f-0.00] 100.00 | 100:
0.35 | 0.00 . 99.30 | 100+
0.34 |..-0.50 | 0.00 {-.0:10: 91.85 | 100
1.05 | +2.10.| 0.00 { 0:35 : 100.00 | 100
0.36 |.; -0.57-] 0.00 | 0.16: 10.79: 743 |
237 0.00:| 0.45 0.66 | 0.00 |- 0:10 0.01 | 1:04 89.30

*Note: Data in this Table consolidates the replies of two sets of resp
about viewing on the day prior to the interview; Set ‘B’ respon

prior to the interview.

ondents: Set ‘A’ respondents were asked
dents were asked about viewing two days



TABLE R3: RADIO LISTENERSHIP: WEDNESDAY
(BASE=246")

RMZ  SUPER1 101 IS RTK LIVEFM SMASH CALYP  UNI  WMAS FM  CAPITAL NONE
SO RADIO BRONJA

0.35 0.00 |0 0.35 | 98.95
0.35 | : 035 |0 98.95
0.35 | 0.35 98.95
0.35 0.35 99.30
0.35 0.35 98.95
0.35 0.35 98.95
0.35 | 0.35 98.95
0.35 |0 0.35 98.95
0.70 0.35 98.60
0.70 0.35 98.25 |
0.70 | :0. - 0,00 . 0.35 98.25
1.05 |--0.00:] 0.00 } 0.00:] 0.35 :0:00 | 0.00 0.35 |0 97.20 | 4
1.05 | 1:05:] 0.00 | 0:00. 0.35 93.71 |-
2.80 j.-1.40.| 0.00 | .0.35: 0.00 91.26
455 | 2451 0.35 {070 0.00 | 88.46 | .1
4.20 210 0.70 | 0 0.00 89.16
5.59 |- 1.40:] 0.70 0.00 87.76
4.90 | 1.757] 0.70 0.00 | 1. 85.31
6.29 | 2:80.] 0.00 | 0.00 | 4. 79.72
6.64 | 3:15 | 0.35 | ] 77.27
559 | 4,55 [ 0.35 | 74.83 | -1
594 | 490 | 0.35 75.52 |
6.29 : 75.17 |4
6.29 76.92
5.94 78.32
5.59 84.27
86.01
86.71
3.85 88.81 ’
3.85 89.16 | -
3.85 89.51 [
3.50 89.86
3.50 88.81
245 I 88.81
; 90.21
91.26
87.41
89.51 .
89.51
93.01
94.41
96.50
96.50
96.85
96.85
97.90
98.60
98.95 [:100:
90.98 [ 100
99.30 |- *100.
742 |
88.41 |-

ondents: Set ‘A’ respondents were asked

“Note: Data in this Table consolidates the replies of two sets of resp .
dents were asked about viewing two days

about viewing on the day prior to the interview; Set ‘B’ respon
prior to the interview.



TABLE R4: RADIO LISTENERSHIP: THURSDAY

(BASE=246")

RM1 RM2 SUPER 1 101 1S BAY RTK LIVEF SMASH CALYP UNI MAS FM CAPITAL NONE TOTAL
: ey B e BRONJA
0.00 | 0:.00| 0.70 | 0.35 | 0.00 | 0. 0.00
0.00 | 0.00.| 0.70 0.00 |- 0. 0.00 |
0.00 | :0.00:] 0.70 10.00 |0 0.00
0.00 | 0.00 ] 0.70 [0.00 |- 0.00
0.00 | 0.00 | 0.70 | 0.00 | 0.00 | 0.00
0.00 | 0.00 | 0.70 | 0:35 | 0.00 | 0.00
1000 | 000 0.70 1 0.00 | 0.00
| 0.00 | 0.00- 0.00 | 0. 0.00
0.35 | 000 0.00 | 0. 0.00
0.35 |_0.00. 0.00 | 0.00
0.35 | 000 0.00 | 0.00 |
0.35 | 0.00 0.00 | 0. 0.00
1.05 | 0.00. 0.00 | 0. 0.00
0.70 0.00 |

0.70 0.00 |1

0.35

0.00 ¢

0.35

0.00

1.40

0.00 |0

1.05 0.00 |
: 0.00 {:
0.35 |
1.75 | 0.35 |
1.40 0.35 | 1:
1.40 0.35 | 1.40:
210 § 0.70 |
0.70 |
0.35 | 1.
1.05 0.35 |. 1.
1.06 0.00 |
0.00 |
0.00 |
0.35 0.00 |
0.70 0.00
0.35 |. ~0.00 0.00
0.35 0.00 |: 0.00
0.35 0.00 | 0.00
0.35 0.00 | 0.35
0.35 | . 0.00 | 0.35
0.35 |- 0.00 |- 0.00
0.70 0.00 0.00
0.70 0.00 0.00
0.35 0.00 0.00
0.35 | 0.00 0.00
0.00 | 0.00 0.00
0.00 | O 0.00 0.00 |
0.00 | 0. 0.00 | _ 0.00 |
4 0.00 0.00 0.00 |-
0.00 | -0. ] 0.00 0.0
0.59 | 0.00 |.0: 0.09 |0
0.70

210 | 1.0

0.00

0.00 0.18

0.00

012 |

*Note: Data in this Table consolidates the replies of two sets
viewing on the day prior to the interview; Set ‘B’ respondents were

of respondents: Set ‘A’ respondents were asked about
asked about viewing two days prior to the interview.



TABLE R5: RADIO LISTENERSHIP: FRIDAY
(BASE=246")

RADIO

o
o
o
o
o
o
2 .
~
=]
©
@
4
=}
o

*Note: Data in this Table consolidates the replies of two sels of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days

prior to the interview.



TABLE R6: RADIO LISTENERSHIP: SATURDAY
(BASE=246")

0 RADIO
.- 0.00:
- -0.00:
--0.00:
0.00
0.00
0.00
0.00-
.0.00°
H 0.00
0.00 Ebaad A
- 0.00.] 0.00 -
'0.00.] 0.70 {
0.00.] 1.05
035 ] 1.75
0351 210
245 | 4.20
- 2.80] 4.90
3.85] 594 |-
4.20| 5.24 |- .05 | ;
3.85: 6.64 1.40 {240
3.50.] 5.94 |00, 1.40 | :1.75+
3501 5.59 | 1.05 | 1.75
1350 4.55 |- ° 0.70 | 1.40
2.80] 2.80 0.35 0.70
1.75 | 2.45 0.35 0.70
210 | 245 0.35 0.70
2.10 1 2.10 0.35 0.70
1,75 2.45 0.70 | -0.70
1.40 | 245 0.70 0.70
1.05 | 245 0.70 | -0.70
1.05.] 2.45 0.35 | .-0.70
1.40| 1.40 1.05 0.70
1.40 | 1.40 0.70 1.05 | 0.00 f:.
1401 1.75 0.70 1.05.( 0.35 |
1.75.| 1.75 0.70 | 1,059 0.35 [
140 1.75 0.00 |- .0:70:| 0.36 |-
1.75.] 210 | : | 0.35
1.75 | 2.45 0.00 |
.1.05 ] 2.10 0.00 |
1.05.] 1.05 0.00 |
1.05:1 035 | 0.00 |
0.35:] 0.35 |- 0.00
-0.35°] 0.00 |0 0.00 koo
.-0.00.| 0.00 |..:0 0.00 [ i
-0:00:| 0.35 0.00
-0.00:{ 0.00 0.00
:-0.00:] 0.00
- 1.19:] 2.30 0.09
420 664 | : . . 2210 0.35
1,271 1.85 '0.00°| 041 | 060 0.15
Ale 253 | 1741 0.58 | 1.58 | 2.36 0:00.| 043 | .0.72.j 0.08 :

“Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior 1o the interview; Set ‘B’ respondents were asked about viewing two days

prior to the interview.



TABLE R7: RADIO LISTENERSHIP: SUNDAY

(BASE=246")
0.35 | 0.
0.00 :0:
0.00 }
0.00
0.00 |
0.00 | 0.
0.00 .0
0.00 |
0.00 |
0.00 | 0.
0.00 i
0.00 i 0.35 |
1.05 | 1.05 | 3
2.10 1.40 |0
2.10 | 2.45
3.15 | 2.80
3.85 | 3.85
3.85 4.55 .
5.24 559 | .
5.24 |--2. 490 |
5.59 | 3.5 3.50
. 0 4.20 | 3.50: 3.50
1100 2.10 | 0.70 3.50 { 3.50 3.50
4*155%1?3@* 1.40 | - 0.70 3.85 | 315 3.85

3.50
2.45
1.75
1.75
1.75
1.78
1.75
1.78
2.10
2.10
2.10
1.75
2.10 |
210 |
1.40 §:
0.70 §.
0.70
0.70
0.70
0.70
0.35
0.35 |-
0.00 §
0.00 |
2.04
5.589 |-
1.39 L0

210 | 035 2.80 | 3.15

NOO

1.75
1.40

2,09

Gorsgetor| 0.89 | 020 | 182 | 152

sets of respondents: Set ‘A’ respondents were asked

*Note: Data in this Table consolidates the replies of two
‘B’ respondents were asked about viewing two days

about viewing on the day prior to the interview; Set
prior to the interview.



Table 8.1 TV Audience Average Share ( October 1999)

D -, RA [H A 0 2 A A A » 0 A

2.47 1.54 1.93 0.06 0.00 100

2.59 1.35 2.80 0.04 0.03 100

| 2.81 2.30 2.46 0.05 0.00 100
| 266 2.66 1.82 0.00 0.00 100
4 5.81 1.86 1.44 0.05 0.00 100
3.29 1.22 | 1.49 - 0.02 0.10 100

3.09 1,15 | 1.58 0.05 0.00 100

3.25 | 173 { 1.93 0.04 0.02 100

D R A NIA 0 = A A A A
10.49 1,05 0.00 3.15

17.48 140 0.35 3.85

16.78 035 0.00 4.90

12.54 0.00 0.00 5.04

8.04 0.35 0.00 4.20

BTV 8.04 035 0.35 5.99
15.38 8.39 035 | 0.00 5.24
535 T B84 | 888 |  i748 | 420 | 140 175 0.35 6.99

Table 8.3: Daily Average Audience Levels for TV
March & October 1999

(computed on the basis of available time-slot for each station)

TVM SUPER1NET TV RAl MEDIASET OTHER SMASH CHANNEL CHANNEL SATELLITE

ITALIAN 12 22

173 |




TABLE T1: TV VIEWING: MONDAY
(BASE=246")

99.65
99.65
100.00
100.00
100.00
100.00
100.00
100.00 |
100.00 |
100.00 |
100.00
100.00
99.30
99.30
98.25
98.60
98.25 | 100
98.25 | 100
98.25 |
0.00 98.25 |
0.00 97.90
0.00 b 97.55
0.00 96.50
0.00 97.20
0.00 96.15
0.00 96.15
0.00 93.36
0.00 | 92,66
0.00 | 89.86
0.00 90.56
0.00 90.91
0.00 94.06
0.00 95.10
0.00 05.45
0.00 94.76
0.00 | 94.41
0.00 | 91.96
0.00 91.96
0.00 87.06
0.00 70.98
0.00 48.25
0.00 37.06
0.00 38.46
0.00 44.41
55.24
67.83
85.66
04.76
0.00 89.87 |
0.00 100.00 |

0.00 | 1683 |

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’
respondents were asked about viewing on the day prior to the interview,; Set ‘B’
respondents were asked about viewing two days prior to the interview.



TABLE T2: TV VIEWING: TUESDAY
(BASE=246%)

0.00
0.00
0.00
0.00
0.00 |
0.00 F
0.00 |
0.00
0.00
0.00
0.00
0.00 |
0.00 { .
0.00 |
0.00
0.00 {
0.00 |
0.00 §
0.00 b
0.00 |
000 |
0.00
0.00
0.00
0.00

0.00 |-
0.00 |
0.00
0.00
0.00
0.00
1.40
0.35
0.00

000 .
0.00
0.00
0.00
0.00
0.00
0.04

. 45 1.40
4.63 061 0.20

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’
respondents were asked about viewing on the day prior to the interview; Set ‘B’
respondents were asked about viewing two days prior to the interview.



TABLE T3: TV VIEWING: WEDNESDAY
(BASE=246%)

0.00

0.00

0.00

0.00

0.00

0.00

0.00

0.00

0.00 |

0.00 |

0.00

0.00

0.00

0.00

0.00

0.00 |

0.00 |

0.00

0.00

0.00 0.00

0.00 0.00
0.00

. 0.00

0.00 0.00 |

0.00 0.00 |

0.00 0.00 |

0.00 I 0.00 |

0.00 | 0.00 |-

0.00 0.00

0.00 o 0.00 |

0.00 | 0.00

0.00 0.00

0.00 0.00

0.00 0.00

0.00 0.00

0.00 0.00

0.00 0.00

0.00 0.00

0.00 k 0.00 |

0.00 ¢ 0.00 |

0.00 0.00

0.35 0.00

0.35 0.00

0.35 0.00

0.35

0.35

0.35

0.35

0.05 0.00 ¢

0.35 0.00 |

0.12 0.00 |

#Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’
respondents were asked about viewing on the day prior to the interview; Set ‘B’
respondents were asked about viewing two days prior to the interview.



TABLE T4: TV VIEWING: THURSDAY
(BASE=246%)

i

A

»é@,

0.00

0.00

0.00

0.00

0.00

0.00

0.00

0.00

0.00

0.00

0.00

0.00

0.00

0.00

0.00

0.00 |

0.00

0.00

0.00

0.00 0.00

0.00 0.00

0.00 0.00

0.00 0.00

0.00 0.00

0.00 0.00 |

0.00 0.00 |

0.00 0.00

0.00 0.00

0.00 0.00

0.00 0.00

0.00 0.00

0.00 0.00

0.00 0.00

: 0.00

0.00
0.00
0.00

. 0.00

0.00 0.00

0.00 0.00

0.00 0.00

0.00 0.00

0.00 0.00

0.00 0.00

0.00

0.00

0.00

0.00

0.00 0.00

0.00 0.00

0.00 0.00

*Note: Data in this Table consolidates the replies of two sets of res;iaonderfts: Set ‘4’
respondenis were asked about viewing oh the day prior to the interview; Set ‘B
respondents were asked about viewing two days prior to the interview.



TABLE T5: TV VIEWING: FRIDAY
(BASE=246%)

R

210 |
1.75
2.45
2.45
§.59
4.55
3.50
2.45
2.10
0.70
0.35

1.86 |
5.59 |
1.68

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’
respondents were asked about viewing on the day prior to the interview; Set ‘B’
respondents were asked about viewing two days prior to the interview.



TABLE T6: TV VIEWING: SATURDAY
(BASE=246")

1.49
8.04 |
1.98 |

3.29 | 122 |
2378 | 1184 490 |
421 | . 2381 140}

*Note: Data in this Table consolidates the replies of two sets of respondents: Set 'A’
respondents were asked about viewing on the day prior to the interview; Set 'B’
respondents were asked about viewing two days prior to the interview.



TABLE T7: TV VIEWING: SUNDAY
(BASE=246")

MIBNIG] 0.00 | 0.00 100.00
J030 0.00 0.00 100,00
0.00 0.00 100.00
000 [ 0.00 100.00
0.00 | 0.00 100.00 |
0.00 0.00 Cgo0 10000 |
0.00 0.00 . 80a| 10000
0.00 & 0.00 0 a0 100.00
: 0.00 0.00 100.00 ;
0.00 0.00 100.00 | 4G
0.00 100.00
0.00 . 100.00
! 0.00 0.00 100.00
0.00 0.00 100.00
0.00 0.00 98.95
0.00 0.00 98.95 [
0.00 0.00 98.60 |
A7 0.00 0.00 97.55
age 0.00 0.00 95.80
; 0.35 0.00 95.80
0.35 | 0.00 94.76
0.00 0.00 94.76
T 0.35 0.00 93.36 |
i 0.35 0.00 Woa0dg| 9231
' 0.70 0.00 E 05 9161
0.70 0.00 e 5 91.61
1.40 0.00 88.81
2.45 0.00 86.36
2.10 0.00 86.71
2.45 0.00 85.66
2.45 0.00 [ 84.97
2.45 0.00 | 84.27
2.45 0.00 85.31
2.80 0.00 86.71
% 2.80 0.00 87.06
T 210 | 0.00 50| 87.06
i 1.75 0.00 ge 85.31
i 1.40 0.00 : 86.71
1.05 o5  85.66
0.70 ] 0.00 F 455 74.13
210 [0 0.35 0.00 38 58.74 |
664 | 0.00 000 | ) 4755 b
839 | 28 0.35 0.00 b 52 49.30
804 [0 . 3 0.35 000 & 57.69
8.04 035 b : 5 65.73
664 | 035 b 0 %508| 78.32
385 b 0.35 250 8811
1.05 0.00 96.50 10
1.58 0.05 | 0.00 |- hE5| 89.18 [
8.39 0.35_lio0e 000 [ 524 100.00 fEad
2.30 0.12 500 000 b 183 13.31 i

*Note: Data in this Table consolidates the replies of iwo sets of respondents: Set ‘A’ respondents were
he interview; Set ‘B’ respondents were asked about

asked about viewing on the day prior to !
viewing two days prior to the interview.



x B No Problem
| WThe Husbard

a: 1999 (March) b: 1999 (October)

Figure 4.1: Who Decides which Channel is Selected in the Family

Fig. 5.1 Local Stations on which News Bulletin was watched
on the Two Days prior to the Interview

| B

Fig 6.2: Overall Preference for ‘Best Radio Station’
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Fig 6.1: Comparative Radio Station Ranking by Different Programme Segments (October 1999)
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Fig 6.4: Extent of Interest in Political Broadcasts - March & October 1999
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Figure 7.1: Daily Radio Average Audience Share 1999
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Fig 7.5: Radio Audiences - Wednesday
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Fig 7.6: Radio Audiences - Thursday

PERCENTAGE

IICAPT
®FM BRONJA
BMAS

@UNI RADIO
BCALYPSO
WSMASH
WLIVE FM
@RTK

@BAY

ais

o101

MIDNIGHT

@SUPER 1
BRM2
BRM1

700

800

900
1000
1100
OON
1300
1400
1500
1600
1700

800

800
2000
2100
2200
2300

TIME

Fig 7.7: Radio Audiences - Friday
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Fig 7.10: Daily Average Audience Radio Levels - 1999
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