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BROADCASTING AUTHCRITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE 3.1-2: SAMPLE PROFILE
- AGE BY GENDER, S0CIO-ECONOMIC GRCUP & LAST SCHOOL ATTENDED

TOTAL GENDER SOCIO-ECONOMIC GROUP EDUCATIONAL LEVEL
MALE FEMALE BB Cl c2 DE NO PRIMARY | SECONDA | TECHNIC | TERTIAR
SCHCQL RY AL ¥
INSTITU
TE
TOTAL. .. .oveeennnn..-| 1801 489 512 161 334 204 302 18 203 590 52 138
AGE GROUF
12 - 17 e 112 55 57 12 40 25 EE] 1 0 103 2 &
................... 11.2% 11.2% 11.1% 7.5% 12.0% 12.3% 11.6% 5.6% 0% 17.5% 3.8% 4,3%
................... 100% 49.1% 50.8% 10.7% 35.7% 22.3% 31.3% .9% .0% 92.0% 1.8% 5.4%
18 - 30...... .. ... 209 104 105 40 83 34 52 0 & 124 21 58
................... 20.9% 21.3% 20.5% 24 .8% 24.9% 16.7% 17.2% .0% 3.0% 21.0% 40.4% 42.0%
................... 100% 49 .8% 50.2% 19.1% 39.7% 16.3% 24.9% 0% 2.9% 59.3% 10.0% 27.8%
31 - 50........... .., 371 182 189 €0 126 72 113 3 61 247 15 45
................... 37.1% 37.2% 36.9% 37.3% 37.7% 35.3% 37.4% 16.7% 30.0% 41.9% 28.8% 32.6%
................... 100% 42.1% 50.9% 16.2% 34.0% 19.4% 30.5% .B% 16.4% 66.6% 4.0% 12.1%
51 - 65... ... ... ... 183 92 21 30 44 40 6% 4 70 88 & 17
................... 18.3% 18.8% 17.8% 18.6% 13.2% 19.6% 22.8% 22.2% 34.5% 14.6% 11.5% 12.3%
................... 100% 50.3% 49.7% 16.4% 24.0% 21.9% 37.7% 2.2% 38.3% 47.0% 3.3% 9.3%
GVER 65.............. 126 56 70 19 41 33 33 10 66 30 8 12
................... 12.6% 11.5% 13.7% 11.8% 12.3% 16.2% 10.9% 55.6% 32.5% 5.1% 15.4% 8.7%
................... 100% 44 .4% 55.6% 15.1% 32.5% 26.2% 26.2% 7.9% 52.4% 23.8% 6.3% 9.5%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL



BROADCASTING AUTHORITY -

TABLE 4.1: WHO LISTENS TO RADIO
- BY GENDER, AGE AND S0CI0-ECONOMIC GROUP

MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - - 31 - 50|51 - &5|CQVER 65 AB Cl cz DE

TOTAL. . .cvivannneanan 1001 489 512 112 209 371 183 126 161 334 204 302

LISTEN TO THE RADIC.. 745 361 384 67 169 271 141 97 117 259 145 224

................... 74.4% 73.B% 75.0% 59.8% 80.9% 73.0% 77.0% .0% 72.7% 77.5% 71.1% 74.2%

................... 100% 48.5% 51.5% 9.0% [a2z.7% 36.4% 18.9% . 0% 15.7% 34.8% 19.5% 30.1%
DO NOT LISTEN TC THE

RADIO............ . 256 128 128 45 40 100 42 29 44 75 59 78

................... 25.6% 26.2% 25.0% 40.2% 19.1% 27.0% 23.0% .0% 27.3% 22.5% 28.9% 25.8%

................... 100% 50.0% 50.0% 17.6% 15.6% 39.1% 16.4% 3% 17.2% 29.3% 23.0% 10.5%

FIRST ROW OF PERCENTAGES
SECOND ROW OF DPERCENTAGES = ROW PERCENTAGES
BASE

= COLUMN PERCENTAGES

ALL




BROADCASTING AUTHORITY -

MALTA: MEDIA AUDIT -

15T QUARTER 2001

TABLE 4.2: AVERAGE NUMEER OF HOURS RADIO 1§ LISTENED TO

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUPR
TOTAL GENDER AGE GROUP SOCIO-ECONCMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65/0OVER 65 AR cl cz DE
TOTAL. ... v iieivnn s e 745 361 384 67 149 271 141 $7 117 259 145 224
VARIES CONSIDERABLY.. 13 5 8 1 3 3 1 s =4 1 2
................... 1.7% 1.4% 2.1% 1.5% 1.8% 1.8% 2.1% 1.0% 4.3% 1.9% 7% . 9%
................... 100% 38.5% 61.5% 7.7% 23.1% 38 23.1% T.T% 38.5% 38.5% 7.7% 15.4%
ONE. ... vviiinaon. 260 143 112 31 73 -1 46 24 63 93 36 68
................... 34.9% 41.0% 29.2% 46.3% 43,2% 31.7% 32.5% 24.7% 53.8% 35.5% 24.8% 30.4%
.................. 160% 56.5% 43.1% 11.9% 28.1% 33.1% 17.7% 9.2% 24 .2% 35.8% 13.8% 26.2%
TWO. ... o 140 72 68 16 332 42 30 15 23 5S 20 42
................... 18.8% 19.9% 17.7% 23.9% 19.5% 15.5% 21.3% 19.6% 19.7% 21.2% 13.8% 18.8%
................... 1G0% 51.4% 48.6% 11.4% 23.6% 30.0% 21.4% 13.6% 16 .4% 39.3% 14.3% 30.0%
THREE. . .............. T2 30 42 3 7 34 15 13 25 21 20
................... 9.7% 8.3% 10.9% 4.5% % 12.5% 10.6% 13.4% 5.1% 9.7% 14.5% 8.9%
................... 100% 41.,7% 58.3% 4.2% 8.7% 47 . 2% 20.8% 18.1% 8.3% 34.7% 29.2% 27.B%
FOUR................. 48 17 3t 4 10 17 8 9 5 18 9 1a
................... 6.4% 4.7% 8.1% 6.0% 5.9% 6.3% 5.7% 9.3% 4.3% 6.9% £.2% 7.1%
................... 100% 35.4% 64,6% 8_3% 20.8% 35.4% 16.7% 18.8% 10.4% 37.5% 18.8% 33.3%
FIVE. ... ... .. 53 18 EE) 4 11 20 g 9 4 23 7 19
................... 7.1% 5.0% 5.1% 6.0% 6.5% 7.4% 6.4% 9.3% 3.4% 8.9% 4_8% 8.5%
................... 100% 34.0% 66.0% 7.5% 20.8% 37.7% 17.0% 17.0% T.5% 43 .4% 13.2% 35.8%
SIX. e 4l 15 26 1 s 22 9 4 4 13 13 11
................... 5.5% 4.2% 6.8% 5% 1.0% 8.1% 6.4% 4.1% 3.4% 5.0% 2.0% 4.9%
................... 100% 36.6% §3.4% 2.4% 13.2% 53.7% 22.0% 9.8% 9.8% 31.7% 31.7% 26,8%
SEVEN................ 25 i3 12 0 5 11 5 3 3 3 10 9
................... 3.4% 3.6% 3.1% 0% 3.6% 4.1% 3.5% 3.1% 2.68% 1.2% 6.9% 4.0%
................... 100% 52.0% 48.0% 0% 24, 0% 44 .0% 20.0% 12.0% 12.0% 12.0% 40.0% 36.0%
BIGHT........ ..o 34 10 24 2 1t 9 7 o] 10 7 17
................... 4.68% 2.8% 6.3% 3.0% 6.5% 3.3% 3.5% T.2% .0% 3.9% 4.8% 7.6%
................... 100% 29.4% 70.6% 5.9% 32.4% 26.5% 14.7% 20.6% 0% 29.4% 20.6% 50.0%
NINE................. is 8 7 2 4 3 0 Q 5 4 g
................... 2.0% 2.2% 1.8% 3.0% 2.4% 2.2% 2.1% . 0% 0% 1.5% 2.8% 2.7%
................... 100% 53.3% 46 .7% 13.3% 26.7% 40.0% 20.0% 0% 0% 33.3% 26.7% 40,0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TC RADIC
(continued)
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TABLE 4.2: AVERAGE NUMBER OF HOURS RADIC IS LISTENED TO

BROADCASTING AUTHORITY -

MALTA: MEDIA AUDIT -

15T QUARTER 2001

- BY GENDER, AGE AND SOCIO-ECONCMIC GROUP
TOTAL GENDER AGE SOCIC-ECONOMIC GROUP

MALE FEMALE |12 - 17|18 - 30|31 51 - QVER 65 AB C1 cz2 DE
TEN, ... i 17 7 10 2 4 4 0 2 3 S 7
................... 2.3% 1.9% 2.6% 3.0% 2.4% 2. 2.8% 0% 1.7% 1.2% 3.4% 3.1%
................... 100% 41.2% 58.8% 11.8% 23.5% 41. 23.5% .0% 11.8% 17.6% 29.4% 41.2%
ELEVEN............... 6 [ Q 0 3 1 3 ¢
................... % 1.7% 0% 0% .0% 7% 3.1% .9% 8% 2.1% 0%
................... 100% 100% 0% 0% .0% 33. 16.7% 50.0% 16.7% 33.3% 50.0% .0%
TWELVE. . ......,....... 2 5 4 1 1 1 2 0 2 3 4
................... 1.2% 1.4% 1.0% 5% 6% 1. 7% 2.1% 0% 8% 2.1% 1.8%
................... 100% 55.6% 44 .4% 1% e 44 11.1% 22.2% .0% 22.2% 33.3% 44 4%
THIRTEEN. ............ 3 1 2 0 1 4} 3} L 1
................... 4% 3% .5% .0% 0% .7% .0% 0% % LT% 4%
.................. 100% 33.3% 66.7% 0% 0% 66 . 33.3% .0% 0% 33.3% 33.3% 33.3%

FOURTEEN............. 4 3 1 0 0 0 0 1 2
................... .5% .B% .3% .0% 0% 1.5% 0% .0% . 0% 4% 1.4% 4%
................... 100% 75.0% 25.0% 0% .0% 100% 0% .0% 0% 25.0% 50.0% 25.0%
FIFTEEN.............. 1 0 1 0 0 0 1 0 & 1
................... L1% . 0% 3% 0% 0% .0% 1.0% 0% 0% L0% 4%
................... 100% .0% 100% .0% 0% 0% 100% .0% .0% .0% 100%
SIXTEEN. ............. 4 3 1 Q 1 1 2 1 3 Q
................... .5% .8% 3% 0% 6% .75 2.1% .8% 0% 2.1% 0%
................... 100% 75.0% 25.0% 0% 25.0% 25.0% 5¢.0% 25.0% 0% 75.0% 0%

FIRST ROW OF PERCENTAGES

SECOND ROW QF PERCENTAGES

COLUMN PERCENTAGES
ROW PERCENTAGES
ALL WHC LISTEN TQ RADIQ




BROADCASTING AUTHORITY -

MALTA: MEDIA AUDIT -

TABLE 4.3: WHERE DO PEOPLE LISTEN TCQ THE RADIO

15T QUARTER 2001

- BY GENDER, AGE AWD SOCIO-ECGNOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONCMIC GROUP
MALE FEMALE [12 - 17|18 - 20|31 - 50|51 - 65{OVER 65 AR Cl Cc2 DE
TOTAL......... Ceeaaen 745 361 384 67 169 271 141 97 117 259 145 224
NQ ANSWER. ........... 7 4 3 1 2 1 2 L [t} 2 1 4
................... .9% 1.1% .8% 1.5% 1.2% 4% 1.4% 1.0% 0% .8% T 1.8%
................... 100% 57.1% 42.9% 14.3% 28.6% 14.3% 28.6% 14.3% 0% 28.6% 14.3% 57.1%
AT HOME. . ............ 5465 222 323 59 83 193 115 25 75 189 114 167
................... 73.2% 61.5% 84.1% 88.1% 49.1% 71.2% 81.6% 97.9% 64.1% 73.0% 78.6% 74.6%
................... 100% 40.7% 59.3% 10.8% 15.2% 35.4% 21.1% 17.4% 13.8% 34.7% 20.9% 30.6%
AT WORK.............. 128 87 41 7 49 58 14 0 3 50 30 45
................... 17.2% 24.1% 10.7% 10.4% 29.0% 21.4% 9.9% 0% 2.6% 1%.3% 20.7% 20.1%
................... 100% 68.0% 32.0% 5.5% 38.3% 45.3% 10.9% 0% 2.3% 39.1% 23.4% 35.2%
IN THE CAR........... 219 148 71 6 g1 92 27 3 59 79 28 53
................... 29.4% 41.0% 18.5% 2.0% 53.8% 33.9% 19.1% 3.1% 50.4% 10.5% 19.3% 23.7%
................... 100% 67.6% 32.4% 2.7% 41.6% 42.0% 12.3% 1.4% 26.9% 36.1% 12.8% 24.2%

FIRST ROW OF PERCENTAGES

SECOND ROW OF PERCENTAGES =

BASE

= COLUMN PERCENTAGES
ROW PERCENTAGES

ALL WHO LISTEN TO RADIO




TABLE 4.4:

- BY GENDER,

WHO WATCHES *V

AGE AND SOCIO-ECONCMIC GROUP

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TOTAL GENDER AGE GROUP SQCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17]18 - 30|31 - 50{51 - 65|OQVER 65 AB C1 c2 DE

TOTAL........ e 1001 489 512 112 209 371 183 126 161 334 204 3102
WATCH TV............. 983 478 505 111 208 362 178 124 158 330 198 297
................... 98.2% 57.8% 98.6% 99.1% 89.5% 57.6% 97.3% 98.4% 98.1% 98.8% 97.1% 98.3%
................... 100% 48.6% 51.4% 11.3% 21.2% 36.8% 18.1% 1Z2.6% 16.1% 33.6% 20.1% 30.2%
DO NOT WATCH Tv...... 18 11 7 1 1 ES 5 2 3 4 5 5
................... 1.8% 2.2% 1.4% 2% .5% 2.4% 2.7% 1.6% 1.5% 1.2% 2.9% 1.7%
................... 100% 61.1% 38.9% 5.6% 5.6% 50.0% 27.8% 11.1% 16.7% 22.2% 33.3% 27.8%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

= COLUMN PERCENTAGES

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 15T QUARTER 2001

TABLE 4.5: AVERAGE NUMBER OF HOURS TV IS WATCHED
- BY GENDER, AGE AND SOCIOG-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-BCONOMIC GROUP
MALE FEMALE |12 - 17(18 - 3031 - 50|51 - 65|CVER 65 AB Cl c2 DE
TOTAL. . .o vveii e . 983 478 505 il1 208 362 178 124 158 3340 198 2587
VARIES CONSIDERABLY. . 4 3 1 1 1 0 1 1 3 9 o
................... 4% .6% 2% 9% 5% 3% 0% 8% 6% .95 . 0% 0%
100% 75.0% 25.0% 25.0% 25.0% 25.0% 0% 25.0% 25.0% 75.0% 0% .0%
ONE.................. 130 &3 67 14 32 43 24 17 27 41 21 21
................... 13.2% 13.2% 13.3% 12.6% 15.4% 11.9% 13.5% 13.7% 17.1% 12.4% 10.6% 13.8%
................... 100% 48.5% 51.5% 10.8% 24,6% 33.1% 18.5% 13.1% 20.8% 31.5% 16.2% 31.5%
TWO. . ..o e 298 153 145 43 64 106 57 28 £y 106 56 77
................... 330.3% 32.0% 28.7% 38.7% 30.8% 29.3% 32.0% 22.6% 37.3% 32.1% 28.3% 25.9%
................... 100% 651.3% 48.7% 14 .4% 21.5% 35.6% 19.1% 3.4% 19.8% 35.6% 18.8% 25.8%

THREE................ 244 114 130 26 52 97 43 26 36 78 52 7
................... 24, 8% 23.8% 25.7% 23.4% 25.0% 26.8% 24.2% 21.0% 22.8% 23.9% 26.3% 25.9%
................... 100% 46.7% 53.3% 10.7% 21.3% 39.8% 17.6% 10.7% 14.8% 32.4% 21.3% 31.6%

FOUR.......... .. ... .. 138 €8 70 14 28 .48 24 24 22 40 30 46
................... 14.0% 14.2% 131.9% 12.6% 13.5% 13.3% 12.5% 19.4% 13.9% 12.1% 15.2% 15.5%
................... 100% 49.3% 50.7% 10.1% 20.3% 34.8% 17.4% 17.4% 15.9% 29.0% 21.7% 33.3%

FIVE................. 100 49 51 9 21 33 18 13 7 34 23 36
................... 10.2% 14.3% 10.1% 8.1% 10.1% 10.8% 10.1% 10.5% 4.4% 10.3% 11.6% 12.1%
................... 100% 49.0% 51.0% 9.0% 21.0% 39.0% 18.0% 13.0% 7.0% 34.0% 23.0% 36.0%

................... 3.5% 2.9% 4.0% 1.8% 1.4% 4.1% 3.9% 5.6% 1.9% 4.5% 4.0% 2.7%
................... 100% 41.2% 58.8% 5.%% §.8% 44 .1% 20.6% 20.6% 8.8% 44.1% 23.5% 23.5%

SEVEN., ............... & 3 s o 1 2 2 2 2 2
................... .8% .6% 1.0% 0% .5% 1.4% .0% 1.6% 1.3% .6% 1.0% LT%
................... 100% 37.5% 62.5% .0% 12.5% 62.5% .0% 25.0% 25.0% 25.0% 25.0% 25.0%

EIGHT................ i2 4 8 1 3 3 3 2 1 3 1 7
................... 1.2% .B% 1.6% 9% 1.4% -8% 1.7% 1.6% .6% . 9% 5% 2.4%

................... 100% 33.3% 66.7% 8.3% 25.0% 25.0% 25.0% 16.7% 8.3% 25.0% 8.3% 58.3%

NINE................. 4 g 4 0 3 o] 1 0 2 2
................... 4% 0% .8% 0% .0% 8% .0% .8% 0% 0% 1.0% 1%
................... 100% . 0% 100% 0% 0% 75.0% 0% 25.0% .0% . 0% 50.0% 50.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = RCOW PERCENTAGES
EBASE = ALL WHO WATCH TV
{continued}
1



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE 4.5: AVERAGE NUMBER OF HOURS TV IS WATCHED
- BY GENDER, AGE AND SOCIO-ECCNOMIC GROUFR

TOTAL GENDER S0CIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 51 - OVER 65 foi} cz

TEN. ..., 8 4 4 1 2 2 2 5 2
,9% 8% 2% 9% 1.0% 1.1% 1.6% 1.5% 1.0%

................... 100% |50.0% |[50.0% .5%  |25.0% 25.0% 25.0% 62.5% [25.0% |12.
ELEVEN. .............. 1 1 0 I 0 ) 0 1 0
................... 1% 2% 0% 0% 0% 0% 0% .3% 0%
................... 100% 100% 0% 0% 0% 0% 0% 100% 0%
TWELVE. . ... 1 1 0 i 1 4 0 1 Ja]
................... 1% .2% 0% 0% 5% 0% 0% 3% .0%
................... 100% 100% 0% 0% 100% 0% 0% 100% .0%
SIKTEEN. .. .........., 1 1 0 0 0 0 1 0 1
................... 1% 2% 0% 0% 0% .0% ,8% 0% .B%
................... 100% 100% L 0% .0% . 0% ’ 0% 100% 0% 100%

BASE

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES
ALL WHO WATCH TV

ROW PERCENTAGES




BROADCASTING AUTHORITY -

MALTA: MEDIA AUDIT - 13T QUARTER 2001

TABLE 4.6: WHERE IN THE HOUSE IS TV VIEWED
- BY GENDER, AGE AND SOCIO-ECONCMIC GROUP

TOTAL, GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17{18 - 30|31 - 50|51 - &5]OVER 65 AB Cl cz2 DE

TOTAL. . ot ieviieinnnns 883 478 505 111 208 362 178 124 158 330 158 297
IN THE SITTING ROOM. . 441 219 222 51 88 158 940 54 104 151 79 107
................... 44 . 8% 45.8% 44 . 0% 15.9% 42.3% 43.6% 50.6% 43.5% £5.8% 45.8% 319.9% 36.0%
................... 100% 49.7% 50.3% 11.6% 20.0% 35.8% 20.4% 12.2% 23.6% 34.2% 17.9% 24.3%
IN THE DINING ROOM... 47 21 26 El 16 10 & 17 12 15
................... 4.8% 4.4% 5.1% 5.4% 4.3% 4.4% 5.6% 4.8% 1.9% 5.2% 6.1% 5.1%
................... 100% 44 . 7% 55.3% 12.8% 19.1% 34.0% 21.3% 12.8% 6.4% 36.2% 25.5% 31.9%
IN THE KITCHEN....... 224 s 125 16 44 29 36 29 22 64 49 gg&
................... 22 .8% 20.7% 24 .8% 14 .4% 21.2% 27.3% 20.2% 23.4% 14.6% 19.4% 24.7% 29.6%
................... 100% 44 .2% 55.8% 7.1% 19.8% 44 . 2% 16.1% 12.9% 10.3% 28.6% 21.9% 39.3%
IN THE BEDROOM..,.... 261 133 128 37 65 86 4] 3z 28 52 55 )
................... 26.6% 27.8% 25.3% 33.3% 31.3% 23.8% 23.0% 25.8% 17.7% 27.9% 27.8% 25.0%
................... 100% 51.0% 49.0% 14.2% 24.9% 33.0% 15.7% i2.3% 10.7% 35.2% 21.1% 33.0%
AT ANOTHER PLACE..... 10 & 4 1 2 | 3 1 o 3 3 i
................... 1.0% 1.3% .B% . 9% 1.0% . 8% 6% 2.4% 0% 8% 1.5% 3%
................... 100% 60.0% 40.0% 10.0% 20.0% 30.0% rl0.0% 30.0% .0% 60.0% 30.0% 10.0%

FIRST ROW OF PERCENTAGES

BASE

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = RCOW PERCENTAGES
= ALL WHO WATCH TV




TABLE 4.7:

- BY GENDER,

CABLE TV FACILITY

AGE AND SOQCIQ-ECONOMIC GROUP

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 18T QUARTER 2001

TOTAL GENDER AGE GROUP SOCTO-ECONOMIC GROUP

MALE FEMALE (12 - 18 - 30|31 - 50|51 - 65|OVER 65 AR Cc1 c2 DE

TOTAL...vvevannnn ann 1001 489 512 112 209 371 183 126 161 334 204 302
NOT COMNECTED........ 336 7 165 36 58 126 70 46 34 102 -1 115
................... 33.6% 35.0% 32.2% 32.1% 27.8% 34.0% 38.3% 36.5% 21.1% 30.5% 41.7% 38.1%
................... 100% 50.9% 49,1% 10.7% 17.3% 37.5% 20.8% 12.7% 10.1% 30.4% 25.3% 34.2%
CONNECTED: BASIC..... 207 106 191 27 51 79 30 20 34 86 34 53
................... 20.7% 21.7% 19.7% 24 .1% 24.4% 21, 3% 16.4% 15.9% 21.1% 25.7% 16.7% 17.5%
................... 100% 51.2% 48.8% 13.0% 24.6% 38.2% 14.5% 9.7% 16.4% 41.5% 16.4% 25.6%
CONNECTED: RECEPTION. 305 126 1758 28 58 114 57 48 34 92 72 107
................... 30.5% 25.8% 35.0% 25.0% 27.8% 30.7% 31.1% 38.1% 21.1% 27.5% 35.3% 35.4%
................... 100% 41.3% 58.7% 9.2% 19.0% 37.4% 18.7% 15.7% 11.1% 30.2% 23.6% 15.1%
CONNECTED: TV PLUS. .. 153 88 &7 21 42 52 26 12 59 54 13 27
................... 15.3% 17.6% 13.1% 18.8% 20.1% 14.0% 14.2% 2.5% 36.6% 16.2% 6.4% 8.9%
................... 100% 56.2% 43.8% 13.7% 27.5% 34.0% 17.0% 7.8% 38.6% 36.3% 8.5% 17.6%

FIRST RCW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

ALL




BROADCASTING AUTHCRITY - MALTA: MEDIA AUDIT - 18T QUARTER 2001

TABLE 4.8: AVAILABILITY OF MOVIE & SPORTS CHANNELS ON CABLE
- BY GENDER, AGE AND SOCIQ-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIQ-ECCNOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|0OVER &5 AR Ccl cz DE
TOTAL. i v v vt v varrnanan 665 318 347 76 151 245 113 80 127 232 119 187
NO MOVIE CHANNEL..... 579 269 31¢ 61 125 225 87 71 101 197 107 174

CHANNEL. ..........

SUBSCRIBED TG THE
SPORTS CHANNEL. ...

87.1% 84 .6% 89.3% 80.3% 82.8% 91.8% 85.8% 88.8% 79.5% 84.9% B9.9% 93.0%
100% 46.5% 53.5% 10.5% 21.6% 38.9% 16.8% 12.3% 17.4% 34.0% 18.5% 30.1%

86 49 37 15 26 20 16 9 286 35 12 13
12.9% 15.4% 16.7% 19.7% 17.2% 8.2% 14.2% 11.3% 20.5% 15.1% 10.1% 7.0%
100% 57.0% 43.0% 17.4% 30.2% 23.3% 1B.6% 10.5% 30.2% 40.7% 14.0% 15.1%

553 253 300 62 120 209 | 93 69 90 190 104 169
83.2% 79.6% 86.5% 81.6% 79.5% 85.3% 82.3% 86.3% 70.9% 81.9% 87.4% 90.4%
100% 45.8% 4. 2% 11.2% 21.7% 37.8% 16.8% 12.5% 16.3% 34.4% 18.8% 30.6%

il2 65 47 14 31 lg 20 11 37 42 15 18
16.8% 20.4% 13.5% 18.4% 20.5% 14.7% 17.7% 13.8% 29.1% 18.1% 12.56% 9.6%

100% 58.0% 42.0% 12.5% 27.7% 32.1% 17.9% 9.8% 33.0% 37.5% 13.4% 16.1%

FIRST ROW OF PERCENTACES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL SUBCRIBERS TO CABLE TV



TABLE 4.

BROADCASTING AUTHORITY -

MALTA: MEDIA AUDIT -

9: OWNERSHIP OF SATELLITE DISH ANTEMNA
- BY GENDER, AGE AND S0CIO-ECONCMIC GROUP

1ST QUARTER 2001

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MATE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65{CVER 65 AB Cl c2 CE

TOTAL...... Ceresaaera| 1001 489 512 112 209 371 i83 126 161 334 204 302
YES. ... .o 83 43 40 8 20 33 14 g i3 41 13 15
................... 8.3% 8.8% 7.8% 7.1% 9.5% 4.9% 7.7% 6.3% §.1% 12.3% 6.4% 5.3%
................... 100% 51.8% 48.2% 5.6% 24 .,1% 39.8% 16.9% 9.6% 15.7% 49.4% 15.7% 15.3%
NO........ 0 oiiat 218 446 472 104 189 338 162 118 148 293 191 286
................... 91.7% 91.2% 92.2% 92.9% 90.4% 91.1% 92.3% 93.7% 91.9% 87.7% 83.6% 94, 7%
................... 100% 48,6% 51.4% 11.3% ‘20.6% |36.8% 18.4% 12.8% 16.1% 31.9% 20.8% 31.2%

FIRST RCW OF PERCENTAGES

SECOND

BASE

= COLUMN PERCENTAGES
ROW OF PERCENTAGES = ROW PERCENTAGES

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 18T QUARTER 2001

TABLE 4.10:

ON WHICH CHANNEL IS CHOSEN

WHO IS MOST INFLUENTIAL PERSON IN THE FAMILY

- BY GENDER, AGE AND SOCIO-ECONCMIC GROUP
TOTAL GENDER AGE GROUP SO0CIO-ECONOMIC GROUP
MALE FEMALE {12 - 17|18 - 30|31 - 50({581 - 65|OVER 65 AB CcL c2 DE
TOTAL . s v uvvvvvananaa.| 1001 489 512 112 209 371 183 126 161 334 204 3oz
NO ONE IN PARTICULAR. 378 174 204 34 78 146 67 53 £ 121 78 123
................... 37.8% 35.6% 39.8% 30.4% 37.3% 39.4% 16.6% 42.1% 34.8% 16.2% 38.2% 40.7%
................... 100% 46.0% 54.0% 9.0% 20.6% 38.6% 17.7% 14.0% 14.8% 32.0% 20.6% 32.6%
THE HUSBAND.......... 252 154 98 19 48 %9 51 a5 45 81 56 70
................... 25.2% 31.5% 19.1% 17.0% 23.0% 26.7% 27.9% 27.8% 28.0% 24.3% 27.5% 23.2%
................... 100% 61.1% 38.9% 7.5% 19.0% 39.3% 20.2% 13.9% 17.9% 32.1% 22.2% 27.8%
THE WIFE............. 180 71 108 £l 28 69 40 34 30 65 31 G4
................... 18.0% i4.5% 21.3% 3.0% 13.4% 18.6% 21.9% 27.0% 18.6% 12.5% 15.2% 17.9%
................... 100% 39.4% 60.6% 5.0% 15.6% 38.3% 22.2% 16.9%% 16.7% 36.1% 17.2% 30.0%
CHILDREN - BOYS...... 107 69 38 21 33 36 14 3 19 42 20 25
................... 10.7% 14.1% 7.4% 18.8% 15.8% 9.7% 7.7% 2.4% 11.8% 12.6% 9.8% 8.6%
................... 100% 64.5% 35.5% 19.6% 30.8% 33.6% 13.1% 2.8% i7.8% 39.3% 18.7% 24 .3%
CHILDREN - GIRLS..... B4 21 63 2% 22 21 l 1l 1 11 25 19 29
................... 8.4% 4.3% 12.3% 25.9% 10.5% 5.7% 6.0% 8% 6.8% 7.5% 9.3% 9.6%
................... 100% 25.0% 75.0% 34.5% 26.2% 25.0% 13.1% 1.2% 13.1% 29.8% 22.6% 34.5%

FIRST ROW OF PERCENTAGES
SECOND ROW OF

= COLUMN PERCENTAGES

PERCENTAGES = ROW PERCENTRGES

Ba,

SE

ALL




BROADCASTING AUTHCRITY - MALTA: MEDIA AUDIT - 18T QUARTER 2001

TABLE 5.1: PREFERRED SOURCE FOR NEWS ON MALTA
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUF

TOTAL GENDER AGE GROUP SQCIC-ECONOMIC GROUP
MALE FEMALE |12 - 17({18 - 30|31 - 50|51 - 65|OVER 65 BB CL c2 DE
TOTAL. . v v cv e ivnenann 1001 489 512 112 209 371 183 126 151 334 204 302
NO PARTICULAR
PREFERENCE.. ... ... 1l 5 6 5 ¢ 3 3 0 2 3 2 4
................... 1.1% 1.0% 1.2% 4.5% 0% 8% 1.6% .0% 1.2% 9% 1.0% 1.3%
................... 100% 45.5% 54.5% 45.5% 0% 27.3% 27.3% .0% 18.2% 27.3% 18.2% 36.4%

BADIO. ............ 145 5o 55 3 23 35 23 21 20 37 23 25
................... 10.5% 10.2% 10.7% 2.7% 11.0% 9.4% 12.6% 16.7% 12.4% 11.1% 11.3% 8.3%
.................. 100% 47.6% 52.4% 2.9% 21.9% 33.3% 21.9% 20.0% 19.0% 35.2% 21.8% 23.8%

WATCH THEM ON TV..... 786 377 408 83 152 307 1486 28 112 254 166 254
................... 78.5% 77.1% 79.9% 74.1% 72.7% 82.7% 79.8% 77.8% £3.6% TE.0% 81.4% 84.1%
................... 100% 48.0% 52.0% 10.6% 19.3% 39.1% 18.6% 12.5% 14.2% 32.3% 21.1% 32.3%

READ THEM IN A
NEWSPAPER......... 69 a5 24 10 23 21 9 6 24 30 7 8
................... £.9% .2% 4.7% 8.9% 11.0% 5.7% 4.9% 4.8% 14.9% 9.0% 3.4% 2.6%
................... 100% 65.2% 34.8% 14.5% 33.3% 30.4% 13.0% B8.7% 34.8% 43.5% 10.1% 11.6%

te]

PICK THEM UP FROM
OTHER PERSONS..... ao 1z 18 11 11 5 2 1 3 10 6 11
................... 3.0% 2.5% 3.5% 9.8% 5.3% 1.3% 1.1% 8% 1.9% 3.0% 2.9% 3.6%
................... 140% 40, 0% 60.0% 36.7% ]36.7% llG.?% 6.7% 3.3% 10.0% 33.3% 20.0% 36.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL



BROADCASTING AUTHCRITY - MALTA: MEDIA AUDIT - 18T QUARTER 2001

TABLE 5.2: PREFERRED SOURCE FOR FOREIGN NEWS
- BY GENDER, AGE AND SCCIO-ECONOMIC GROU?

TOQTAL GENDER AGE GROUP SQCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30{31 - 50|51 - &5|OVER 65 AR Ccl cz DE
TOTAL. . ov e vunn cevees| 1001 489 512 112 209 371 183 126 161 334 204 g2
NC PARTICULAR
PREFERENCE........ iz 5 7 & 0 3 2 1 3 2 6
................... 1.2% 1.0% 1.4% 5.4% 0% .8% 1.1% .8% .6% . 9% 1.0% 2.0%
................... 100% 41.7% 58.3% 50.0% . 0% 25.0% 16.7% 8.3% 8.3% 25.0% 16.7% 50.0%
LISTEN TQ THEM ON THE
RADIO. ............ a8 41 47 4 14 28 22 20 14 29 22 23
................... 8.8% 8.4% 9.2% 3.6% 6.7% 7.5% 12.0% 15.9% 8.7% 8.7% 10.8% 7.6%

................... 100% 46.6% 53.4% 4.5% 15.9% 31.8% 25.0% 22.7% 15.9% 33.0% 25.0% 26.1%
WATCH THEM ON TV..... 818 398 420 86 166 317 149 100 125 27¢ 167 256
................... 81.7% 81.4% BZ2.0% 76.8% 79.4% BG.4% Bl.4% 719.4% 77.6% 80.8% 81.9% 84.8%

................... 100% 48.7% 51.3% 10.5% 20.3% 36.8% 18.2% 12.2% 15.3% 33.0% 20.4% 31.3%

READ THEM IN A&

NEWSPAPER......... 54 36 18 7 18 18 8 3 19 22 8 S
................... 5.4% 7.4% 3.5% 6.3% 2.6% 4.9% 4.4% 2.4% 11.8% 6.6% 3.5%% 1.7%
................... 100% 66.7% 33.3% 12.0% 33.3% 33.13% 14.8% 5.6% 3%.2% 490.7% 14.8% 3.3%

PICK THEM UP FROM

OTHER PERSONS..... 29 9 20 B 11 5 2 2 2 10 5 12
................... 2.9% 1.8% 3.9% 8.0% 5.3% 1.33% 1.1% 1.5% 1.2% 3.0% 2.5% 4.0%
................... 100% 31.0% §9.0% 31.0% 37.9% 17.2% 6.9% 6.9% §.9% 34.5% 17.2% 41.4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL



BROADCASTING ARUTHORITY - MALTA: MEDIA AUDIT - 18T QUARTER 200t

TABLE 5.3: PREFERRED TIME FOR MAIN TV NEWS
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MATE FEMALE |12 - 17|18 - 30|31 - 50|51 - &5|OVER 45 AB c1 cz DE
TOTAL. . o0t vavravaaes| 1001 489 512 112 209 371 183 126 161 334 204 302

PREFERRED TIME FCR TV
NEWS BULLETIN

L 110 74 56 29 21 51 21 17 19 43 28 40
................... 13.0% 15.1% 10.8% 17.9% 10.0% 13.7% 11.5% 13.5% 11.8% 12.58% 13.7% 13.2%
................... 100% 56.9% 43.1% 15.4% 16.2% 39.2% 16.2% 13.1% 14.6% 33.1% 21.5% 30.8%

4.00 PLM.... L. 1 1 o] 1 Q 0 [¢] 0 o 0 1
................... 1% 2% .0% .9% .0% .0% 0% .0% .0% . 0% L0% .3%
................... 100% 100% .0% 100% 0% .0% 0% 0% .0% . 0% 0% 100%

6.00 P.M............. 14 2 12 2 2 2 4 4 1 1 4 4

™~
[¥]
e
[ %)
s}
"
o
Yy

................... 1.4% .4% 2.3% 1.8% 1.0% .5% . 3% 2.0% 2.6%
................... 100% 14.3% 85.7% 14.3% 14.,3% 14.3% 28.6% 28.6% 7.1% 7.1% 28.6% 57.1%

6.30 P.M............. 1 1 0 0 9 1 2} 0 0 1
................... .1% .2% 0% 0% 0% V3% .0% 0% .0% .C0% .0% .3%
................... 100% 100% 0% 0% 0% 100% . 0% .0% .0% .0% .0% 100%

700 P.M...o..L. L 11 5 [ S 2 1 3 0 0 [ 5 0
................... 1.1% 1, 0% 1.2% 4.5% 1.0% 3% 1.6% 0% 0% 1.8% 2.5% 0%
................... 100% 45.5% 54.5% 45.5% 18.23% 9.1% 27.3% 0% 0% 54.5% 45.5% .0%

730 P.M...L 127 61 66 7 21 38 35 26 9 33 30 55

................... 12.7% 12.5% 12.9% 6.3% 10.0% 10.2% 19.1% 20.6% 5.6% 9. 9% 14.7% 18.2%
................... 100% 48.0% 52.0% 5.5% 16.5% 25.59% 27.6% 20.5% 7.1% 26.0% 23.6% 43.3%

7.45 P.M.... L.l 43 17 26 o] 6 18 15 4 8 18 8
................... 4.3% 3.5% 5.1% 0% 2.9% 4.9% B.2% 3.2% S.0% 5.4% 1.4% 2.6%
................... 100% 39.5% 60.5% .0% 14.0% 41.9% 34.9% 9.3% 18.6% 41.9% 20.9% 18.6%

8.00 P.M............. 625 300 25 72 141 243 a7 72 111 215 118 iB1

................... 62.4% 61.3% 63.5% 64.3% 67.5% 65.5% 53.0% 57.1% |68.59% 64.4% 57.8% 59.9%
................... 100% 48.0% 52.0% 11.5% 22.6% 38.9% 15.8% 11.5% 17.8% 34.4% 18.9% 29.0%

8.15 P.M.oovLola Ll 1 1 a Q 1 0 Q o] 0 1
................... .1% 2% . 0% . 0% 5% .0% .0% 0% 0% 0% 0% L3%
................... 100% 100% . 0% 0% 100% .0% .0% .0% .0% . 0% 0% 100%

B.30 P.M............. 17 ] 9 3 3 5 4 2 2 & 5
................... 1.7%. 1.6% 1.8% 2.7% 1.4% 1.3% 2.2% 1.6% 1.2% 1.8% 2.5% 1.2%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL
{continued)

3



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE 5.3: PREFERRED TIME FOR MAIN TV NEWS
~ BY GENDER, AGE AND HOCIO-ECONCMIC GROUP

TOTAL GENDER AGE GROUP SO0CIO-ECONCMIC GROUP
MALE FEMALE [12 - 17|18 - 30[31 - 50({51 - 65|0OVER €5 AB cL Cc2 DE
................... 100% 47.1% 52.9% 17.6% 17.6% 2%.4% 23.5% 11.8% 11.8% 35.3% 29.4% 23.5%
9.00 P.M...,......... 13 8 5 2 ? 3 1 0 5 5 2 1
................... 1.3% 1.6% 1.0% 1.8% 3.3% .B% 5% 0% 3.1% 1.5% 1.0% L3%
................... 100% 61.5% 38.5% 15.4% 53.8% 23.1% 7.7% .0% 38.5% 38.5% 15.4% 7.7%
9.30 P.M.....L. L 4 i 0 o3 3 1 0 1 1 1
................... A% .2% 6% 0% 0% .8% .5% .0% .6% 3% .5% 3%
................... 100% 25.0% 75.0% 0% .0% 75.0% 25.0% 0% 25.0% 25.0% 25.0% 25.0%
10.00 P.M... ... ..., .. 3 3 0 0 2 1 Q 2 1 a
................... .3% .6% 0% .0% 0% .5% 5% 0% 1.2% .3% .0% .0%
................... 100% 100% 0% .0% .0% 66.7% 33.3% 0% 66.7% 33.3% .0% .0%
11.00 P.M.....o ...l 11 7 4 0 5 4 1 3 s 2 1
................... 1.1% 1.4% . 8% .0% 2.4% 1.1% .5% .8% 1.8% 1.5% 1.0% .3%
................... 100% 63.6% 36.4% 0% 45.5% 35.4% §.1% 9.1% 27.3% 45.5% 18.2% 9.1%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 15T QUARTER 2001

TABLE 5.4: ON WHICH TV STATION/S NEWS WAS FOLLOWED DAY PRIOR TO INTERVIEW
- BY GENDER, AGE ANDP SOCIG-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17]18 -~ 30|31 - 50{51 - 65|0OVER &5 AB Cl cz DE
TOTAL .« svanccnaavans 983 478 506 111 208 362 178 124 158 330 198 297
DID NOT WATCH THE
NEWS . ouvisatennnns 596 286 310 94 154 208 97 43 109 193 125 189
................... 650.6% 59.8% 61.4% B4.7% 74.0% 57.5% 54.5% 34.7% 69.0% 58.5% 63.1% 56.9%
................... 100% 48.0% 52.0% 15.8% 25.8% 34.9% 16.3% 7.2% 18.3% 32.4% 21.0% 28.4%
TVMevevenrnnesesonnna 290 145 145 15 38 115 62 60 44 119 53 83
................... 29.5% 30.3% 28.7% 13.5% 18.3% 31.8% 34.8% 48.4% 27.8% 33.3% 26.8% 27.9%
................... 100% 50.0% 50.0% 5.2% 13.1% 39.7% 21.4% 20.7% 15.2% 37.9% 18.3% 2B8.6%
SUPER liv.vuwinnnsnnas 183 94 g9 5 24 69 45 10 22 55 49 66
................... 18.6% 19.7% 17.6% 4.5% 11.5% 19.1% 25.3% 32.3% 13.9% 16.7% 20.2% 22.2%
................... 100% 51.4% 48.6% 2.7% 13.1% 37.7% 24.6% 21.9% 12.0% 30.1% 21.9% 36.1%
NET TV...cvancccnans 134 71 63 5 23 58 30 20 28 53 28 27
................... 13.6% 14.9% 12.5% 4.5% 11.1% 15.5% 16.9% 16.1% 16.5% 16.1% 14.1% 9.1%
................... 106% 53.0% 47.0% 3.7% 17.2% 41.8% 22.4% 14.9% 19.4% 39.6% 20.9% 20.1%
SMABH. ... vecennnnnaa., 34 135 13 8 11 9 3 3 5 14 5 10
................... 3.5% 3.1% 3.8% 7.2% 5.3% 2.5% 1.7% 2.4% 3.2% 4.2% 2.5% 3.4%
................... 100% 44.1% 55.9% 23.5% 32.4% 26.5% 8.8% 8.8% 14.7% 41.2% 14.7% 29.4%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHOQ WATCH TV REGULARLY

= COLUMN PERCENTAGES




BROARCASTING AUTHORITY ~ MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE 5.5: ON WHICH TV STATION/S NEWS WAS FOLLOWED TWO DAYS PRIOR TO INTERVIEW
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENRER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50(51 - 65|OVER 65 AB c1 c2 DE
POTAL. . it iiia i, 983 478 505 111 208 362 178 124 158 33¢ 198 297
DID NOT WATCH THE
NEWS e o vennenuannnn 647 314 333 100 157 230 106 54 115 215 121 196
tersessasaraiinaa. |65.8% 65.7% 65.9% 90.1% T5.5% 631.5% 59.6% 43.5% 72.8% 65.2% 61.1% 66.0%
................... 100% 48.5% 51.5% 15.5% 24.3% 35.5% 16.4% §.3% 17.8% 33.2% 18.7% 30.3%
TNt eccecnnesanens 238 123 115 10 39 93 51 45 35 85 53 635
................... 24.2% 25.7% 22.8% 3.0% 18.8% 25.7% 28.7% 36.3% 22.2% 25.8% 26.8% 21.9%
................... 100% 51.7% 48.3% 4.2% 16.4% 39.1% 21.4% 18.9% 14.7% 35.7% 22.3% 27.3%
SUPER lessecrisnnnnns 189 88 92 2 25 68 44 41 21 55 47 57
. 13.33 18.4% 18.2% 1.8% 12.0% 18.8% 24.7% 33.1% 13.3% 16.7% 23.7% 19.2%
................... 100% 48.9% 51.1% 1.1% 13.9% 37.8% 24.4% 22.8% i1.7% 30.6% 26.1% 31.7%
NET TV.ieeooerannoann 120 65 55 6 25 46 27 16 33 37 25 25
................... 12.2% 13.6% 10.9% 5.4% 12.0% 12.7% 15.2% 12.9% 20.9% 1l1.2% 12.6% 8.4%
................... 100% 54.2% 45.8% 5.0% 20.8% 38.3% 22853 13.3% 27.5% 30-8% 20.8% 20.8%
SMASH. .. vvnntrinannan 37 15 22 ig B 12 2 5 4 20 7 6
................... 3.8% 3.1% d.4% 9.0% 3.8% 3.3% 1.1% 4.0% 2.5% 6.1% 3.5% 2.0%
................... 100% 40.5% 59.5% 27.0% 21-6% 32.4% 5.4% 13.5% 10.8% 54.1% 18.9% 16.2%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES

BASE = ALL WHO WATCH TV REGULARLY

COLUMN PERCENTAGES
ROW PERCENTAGES




Table 6.1 General Preferences for Radio Programme Sectors (1996 - 2001)
{Ranked by values obtained in current study)

PROGRAMDME
SECTOR
(March) | (March) | (March)
Music : ) g2.5 78.9 872 87.4 86.5 870
. Local News 74.7 70.6 84.5 80.5 76.6 717
Foreign News 1 681 | 639 77.1 - 769 74.6 . 742
Discussions B 6i.2 58.1 6.6 © 597 37.7 L 574
Cirent Affdirs 1 422 312 56.8 54.3 57.3 . 523
Health/Beauty/Home/Law 46.7 36 545 51.0 46.6 46.2
Religion 50.6 347 333 47.1 47.1 447
Culture 36.4 29.1 _ 45.8 444 378 38.9
Sports ) . 375 2990 482 37z - 36.8 383
Novels/Plays 356 275 49.5 © 407 - 357 338
Women, ' NA NA NA ¢ LNA 21.6 . 326
Money/Business. - 19.0 167 317 252 234 258
Children : 20.3 159 302 258 201 19.6

Table 6.2 General Preferences for TV Programme Sectors (1996 - 2000)
(Ranked by values obiained in current study)

PROGRAMME
SECTOR

(March) | (March) | (March)
Foreign News 853 79.8 88.9 90.7 90.2 - 91.8
Local News 89.3 842 94.6 93.1. 90.6 21.0
Feature Films 72.0 60.5 71.5 779 80.9 . 783
Weather B 782 505 | 812 | 764 700 755
Discussions . 56.1 433 721 73R 715 | 717
| Quizzes / Gane Shiows / - - o : '
_Variety Pidgrarimes : 60.4 5.6 70.1 66.8 60.4 . 678
Documentiries . 63.1 -1 50:3 66.3 735 66.6- | 652
Sports | 353 451 630 | 627 60.7 | 643
Plays : 35.0 314 - 54.4 o 460 54.8 62.6
Serials/Soap Operas 325 229 61.4 66.7 . 53.0 56.4
Current. Affairs = 363 | 134 44.8 53.0 45.5 438
Religion . - e 393 224 443 48.8 42.1 404,
Music Video-Clips’ o 337 247 | 455 441 . 40.8 42.4
Art & Culture A 335 22.1 448 44.7 38.2 39.5
Women's Programmes 36.8 20.9 474 | 434 363 376
Children's Programmies 29.0 18.3 47.0 - 435 311 331
Business & Finance 18.1 11.9 270 237 27.0 26.2




Table 6.3-1.1: Ra.dio Station Preferences for Different Programme Sectors

(Ist Quarter 2000)
R RP DER 0 an 0 A A A APITA 0 OTA
PS50 RABDIQ BRO

% % % % | % % % % % %
39 | 0] 65 70 itz 0.1 27 4 135 00
08 |08 | 181 0.1 03 X 03 0.1 23 100
4q 08 22 - - s 53.2 100
52 - i . %6 | 100
83 o1 04 14 52.2 100
A 4.5 0.1 Y - 0.4 53.4 100
T 313 o1 [.a N X] 2.9 100
R 8.1 03 bigs - cA 84.3 100
T 02 | &8 w1 | 04 . N . 76.9 100

- - |80 X 01, . - 0.7 - 78.4
13 | 66 0.3 12 T4 X 13 04 Zr 23.4 160
17 10.2 13 i4 - g4 0.4 28 25.4 180
1.0 85 04 3 - 4.3 0.1 141 427 100

Table 6.3-1.2: Radio Station Preferences for Different Programme Sectors
st
(1" Quarter 2001)
R RP PER 0 :.n R A\ n A APITA 0 OTA
PS0O RADIC BRO

% T % % L% % | L% % % %
133 78| 28 71 53 L o¥Ea a1 78 19 13.0 100
EE T 3.8 o1 |55 ! 04 05 426 100
[EX] 70 | 08 36 04| 16 N 0.t X 51.7 100
5.9 0| oa Frgal 2e - e - 44 e 74.2 100
102 - iy 54 . EX] X [K] 15 1.1 00
13.3 - 0.4 103 0.1 64 - 04 9.1 “63 53.8 100
54 - [EE | 258 0.1 03 3 0.3 0.1 o 553 100
10.6 - i 50 - G - 6.1 0.3 : ge.2 100
50 03 5 28 . - : . 01 . B804 100

85 - | &8 s 05, - - 0.3 .- 57 4
747 21 | .56 57 6 36 - a7 04 75 733 100
224 27 | 58 | 90 1.3 2.6 - 0.5 0.4 A 258 100
187 [:402 | 11§ 5. es 0.5 1.2 - 03 0.4 o8 475 100




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE 6.3-1: RADIO STATION COMPARISON O A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SQCLO-ECONOMIC GROUP
MALE FEMALE |12 - 17]18 - 30|31 - 50[51 - &5|0VER 65 AB [od ca DE
TOTAL....... eee e 745 361 384 67 169 271 141 97 117 259 145 224
MUSIC
NONE................. 27 34 63 2 10 27 31 27 14 25 16 42
................... 13.0% 9.4% 16.4% 3.0% 5.9% 10.0% 22.0% 27.8% 12.0% . 7% 11.0% 18.8%
................... 100% 35.1% 64.9% 2.1% 10.3% 27.8% 32.0% 27.8% 14.4% 25.8% 16.5% 43.3%
RADIO MALTA.......... 44 23 21 o] 3 17 12 12 6 18 11 g
................... 5.9% 6.4% 5.5% .0% 1.8% 6.3% 8.5% 12.4% S.1% 6.9% 7.6% 4.0%
................... 100% 52.3% 47.7% 0% 6.8% 38.6% 27.3% 27.3% 13.8% 40.9% 25.0% 20.5%
RADIO SUPER 1........ 99 56 43 0 12 43 23 21 8 22 23 486
................... 13.3% 15.5% 11.2% .0% 7.1% 15.9% 16.3% 21.6% 65.8% 8.5% 15.%% 20.5%
................... 100% 56.6% 43.4% .0% 12.1% 43 .4% 23.2% 21.2% 8.1% 22.2% 23.2% 46.5%
RADIO 101............ 58 27 31 5 7 22 17 7 10 21 14 13
................... 7.8% 7.5% 8.1% 7.5% 4.1% 8.1% 12.1% 7.2% 8.6% 8.1% 9.7% 5.8%
................... 100% 46.6% 53.4% 8.6% 12.1% 37.9% 29.3% 12.1% 17.2% 36.2% 24, 1% 22.4%
ISLAND SOUND......... 21 11 18 5 6 8 1 1 g8 10 3
................... 2.8% 3.0% 2.6% 7.5% 3.6% 3.0% % 1.0% 6.B% 3.9% 2.1% .0%
................... 100% 52.4% 47.6% 23.8% 28.6% 38.1% 4.8% 4.8% 38.1% 47.6% 14.3% 0%
BAY RADIO............ 133 &7 &6 25 &4 35 6 E} 3z 67 15 13
................... 17.9% 18.6% 17.2% 37.3% 37.9% |12.9% 4.3% 3.1% 27.4% 25.9% 10.3% 8.5%
................... 100% 50.4% 49.6% 18.8% 43 .1% 26.3% 4.5% 2.3% 24.1% 5¢.4% 11.3% 14.3%
RTK. . ... .o 53 15 38 i 0 23 18 11 4 16 14 19
................... 7.1% 4.2% 9.9% 1.5% .0% 8.5% 12.8% 11.3% 3.4% 6.2% 9.7% B.5%
................... 100% 28.3% 71.7% 1.9% 0% 43.4% 34.0% 20.8% 7.5% 3i0.2% 26.4% 35.8%
|SMASH ................ 44 23 21 13 14 12 3 2 E 10 9 20
................... 5.5% 5.4% 5.5% 12.4% 8.3% 4.4% 2.1% 2.1% 4.3% 3.9% 6.2% 3.9%
................... 100% 52.3% 47.7% 25.5% 31.8% 27.3% 6.8% 4.5% 11.4% 22.7% 20.5% 45.5%
RADIO CALYPSQ........ 90 44 46 4 13 47 19 7 i3 39 20 18
................... 12.1% 12.2% 12.0% 6.0% 7.7% 17.3% 13.5% 7.2% 11.,1% 15.1% 13.8% B8.0%
................... 100% 48.9% 51.1% 4.4% 14.4% 32.2% 21.1% 7.8% 14.4% 43.3% 22.2% 20.0%
UNIVERSITY RARIC. ..., 1 1 0 0 1 0 0 0 o} 0 1
................... % . 0% 3% 0% 0% 4% .0% .0% .0% L0% .0% 4%
................... 100% 0% 100% .0% 0% 100% 0% .0% .0% .0% .0% 100%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW QF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHC LISTEN TO RADIC
lcontinued}
1



BROADCASTING AUTHORITY - MALTA: MEDIA AUBIT - 18T QUARTER 2001

TABLE 6.3-1: RADICQ STATION COMPARISON ON A SET OF S5IX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIC-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER €5 AR cl cz DE

RADJU MAS............ 18 8 11 Q 8 10 1 0 1 [ & 6
................... 2.6% 2.2% 2.9% .0% 4.7% 3.7% .7% 0% .9% 2.3% 4.1% 2.7%
................... 100% 42.1% 57.9% 0% 42.1% 52.6% 5.3% .0% 5.3% 31.6% 31.6% 31.6%
FM BROMNJA............ 14 10 4 ¢ o] 3 6 5 9 4 0 1
................... 1.9% 2.8% 1.0% 0% .0% 1.1% 4,3% 5.2% 7T.7% 1.5% 0% 4%
................... 100% 71.4% 28.6% . 0% 0% 21.4% 42.9% 35.7% 64.3% 28.6% .0% 7.1%
CAPITAL RADIO......., . 72 43 29 12 32 23 4 1 7 21 14 30
................... 9.7% 11.9% 7.6% 17.9% 18.9% B.5% 2.8% 1.0% 6.0% 8.1% 9.7% 13.4%

................... 100% 59.7% 40.3% 16.7% 44 4% 31.9% 5.6% 1.4% 9.7% 29.2% 19.4% 41.7%

DISCUSSIONS ON
PERSONAL PROBLEMS

NONE................. 317 181 136 54 28 98 45 21 65 114 55 a3
................... 42.6% 50.1% 35.4% 20.6% 58.6% 36.2% 31.5% 21.6% 55.6% 44 . 0% 37.9% 37.1%
................... 100% 57.1% 42.9% 17.0% 31.2% 30.9% 14.2% 6.6% 20.5% 36.0% 17.4% 26.2%

RADIO MALTA.......... 87 34 53 6 17 28 20 15 12 37 15 23
................... 11.7% 9.4% 13.8% 9.0% 10.1% 10.7% 14.2% 15.5% 10.3% 14.,3% 10.3% 10.3%
................... 100% 39.1% 60.9% 6.9% 19.5% 33.3% 23.0% 17.2% 13.8% 42.5% 17.2% 26.4%

RADJU PARLAMENT...... 2 2 Q o] 1 1 0 0 1 0 1
................... .3% 6% 0% L0% 0% 4% 7% .0% 0% 4% 0% .4%
................... 100% 100% 0% .0% 0% 50.0% 50.0% .0% 0% 50.0% . 0% 50.0%

RADIO SUPER 1........ 145 76 69 i 23 63 28 32 10 40 34 51
................... 19.5% 21.1% 18.0% 1.5% 13.6% 23.2% 18.4% 33.0% B8.5% 15.4% 23.4% 27.2%
................... 100% 52.4% 47 .6% L% 15.9% 43.4% 17.9% 22.1% 6.9% 27.6% 23.4% 22.1%

RADIO 101............ 73 32 41 1 1s 27 19 10 12 26 19 16
................... 9.8% 8.9% 10.7% 1.5% 9.5% 10.0% 13.5% 10.3% 10.3% 10.0% 13.1% 7.1%

.................. 100% 43.8% 56.2% 1.4% 21.9% 37.0% 26.0% 13.7% 16.4% 35.6% 26.0% 21.9%

BAY RADIO............ 4 2 2 1 1 ¢ 2} 0 2 o 2
................... .5% .6% 5% 1.0% .6% 4% .0% 0% 0% .8% .0% . 9%
................... lLo0% 50.0% 50.0% 50.0% 25.0% 25.0% 0% 0% 0% 50.0% .0% 50.0%

RTK.................. 103 31 72 2 g 44 29 19 16 33 21 33
................... 13.8% 8.58% 18.8% 3.0% 5.3% 16.2% 20.6% 19.6% 13.7% 12.7% 14.5% 14.7%
................... 100% 30,1% 69.9% 1.9% 8.7% 42.7% 28.2% 18.4% 15.5% 32.0% 20.4% 32.0%

FIRST RCW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - iST QUARTER 2001

TABLE 6,3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
-~ BY AGE, GENDER AND SOCIO-ECONCMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB ClL cz2 DE
SMASH, . .............. 1 0 1 o] 0 1 &} 5 a i o Q
................... 1% 0% .3% 0% .0% 4% .0% 0% .0% 4% .0% 0%
................... 100% 0% 100% .0% .0% 100% .0% 0% 0% 100% 0% L0%
RADIO CALYPSOC........ 4 0 4 Q 0 1 0 2 1 1
................... .5% 0% 1.0% .0% 0% 1.1% 1% .0% .0% 8% L1% 4%
................... 100% 0% 100% .0% .0% 75.0% 25.0% .0% 0% £0.0% 25.0% 25.0%
RADJU MAS............ 3 1 2 0 [ 0 o] 1 ¢ 2
.................. 4% 3% .5% .0% 1.2% 4% LU% .0% .0% 4% 0% .9%
................... 100% 33.3% 66.7% .0% 66.7% 33.3% 0% 0% L0% 33.3% 0% 66.7%
FM BRONJA. ........... 4 1 3 0 1 3 0 0 2 1 0
................... .5% .3% 8% 0% .6% 1.1% .0% .0% 1.7% 4% .0% 4%
................... 100% 25.0% 75.0% 0% 25.0% 75.0% .0% . 0% 50.0% 25.0% .0% 25.0%
CAPITAL RADIO........ 2 1 1 1 1 0 5} 0 o] 1 0 1
................... 3% .3% .3% 1.5% .6% .0% .0% .0% .0% 4% .0% 4%
................... 100% 50.0% 50.0% 50.0% 50.0% 0% 0% .0% 0% 50.0% .0% 50.0%
SPORT
NONE. ... .....viivun 460 180 280 46 112 158 g2 62 88 145 21 136
................... 61.7% 49.9% 72.9% 68.7% 66.3% 58.3% 58.2% £3.9% 75.2% 56.0% 62.8% 60.7%
................... 100% 39.1% 60.9% 10.0% 24 .3% 34.3% 17.8% 13.5% 19.1% 31.5% 15.8% 29.6%
RADIO MALTA,......... 64 38 28 4 i4 23 14 7 5 4 13 12
................... 8.6% 10.0% 7.3% 9.0% 8.3% 8.5% 2.9% 7.2% 4.3% 13.1% 9.0% 5.4%
................... 100% 56.3% 43.8% 9.4% 21.9% 35.9% 21.9% 10.9% 7.8% 53.1% 20.3% 18.8%
RADIO SUPER 1........ 96 13 30 2 11 46 18 19 8 28 17 43
................... 12.9% 18.3% 7.8% 3.0% 6.5% 17.0% 12.8% 19.6% 6.8% 14.8% i1.7% 19.2%
................... 100% 68.8% 31.3% 2.1% 11.5% 47.9% 18.8% 1%.8% 8.3% 29.2% 17.7% 44 .8%
RADIO 101............ 52 37 i5 4 13 21 11 3 10 18 12 12
................... 7.0% 10.2% 3.9% 6.0% 7.7% 7.7% 7.8% 3.1% 8.5% 6.9% 8.3% 5.4%
................... 100% 71.2% 28.8% 7.7% 25.0% 40.4% 21.2% 5.8% 19.2% 34.6% 23.1% 23.1%
ISLAND SOUND...... & 5 1 2 1 0 0 3 2 1 0
................... .8% 1.4% .3% 3.0% 1.8% A% .0% 0% 2.6% .8% V7% .0%
................... 100% 81.2% 16.7% 33.3% 50.0% 16.7% .0% . 0% 50.0% 33.3% 16.7% .0%
BAY RADIO............ 15 11 4 3 ? 5 0 0 2 8 2 3

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 15T QUARTER 2001

TABLE 6.3-1: RADIQ STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

- BY AGE, GENDER AND SOCIO-ECCONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIQ-ECONOMIC GROUP
MALE FEMALE |12 - 17{18 - 20(31 - 51 - 65|OVER 65 AB Cl Cc2 DE
................... 2.0% 3.0% 1.0% 4.5% 4.1% 1.8% 0% 0% 1.7% 3.1% 1.4% 1.3%
................... 100% F3.3% 26.7% 20.0% 46.7% 33.3% 0% 0% 13.3% 53.3% 13.3% 20.0%
RTK........ ..., 27 1z 15 4] 8 13 ] o i0 5 12
................... 3.6% 3.3% 3.9% L 0% 0% 3.0% 9.2% 6.2% 0% 3.9% 3.4% 5.4%
................... 100% 44 4% 55.6% 0% 0% 23.6% 48.1% 22.2% 0% 37.0% 18.5% 44 .4%
SMASH. . .............. 3 0 1 2 ¥] 1] o] 1 1 1
................... 4% 6% 3% L0% 6% 7% 0% 0% 0% 4% 7% .4%
................... 100% £6.7% 33.3% 0% 33.3% 66.7% . 0% 0% 0% 33.3% 33.3% 33.3%
RADIO CALYPSO........ 12 [ & 1 4 5 2 0 1 7 2 2
................... 1.6% 1.7% 1.6% 1.5% 2.4% 1.8% 1.4% .0% . 9% 2.7% 1.4% 9%
................... 100% 50.0% 50.0% 8.3% 33.3% 41.7% 16.7% .0% 8.3% 58.3% 16.7% 16.7%
RADJU MAS..........,.. 1 1 0 1 bl 0 u] o o] 1
................... 1% 0% .3% 0% 6% .0% 0% 0% 0% 0% 0% 4%
................... 100% 0% 100% 0% 100% .0% 0% . 0% 0% 0% . 0% 100%
FM BRONJA. .. ......... 1 ol 1 0 0 1 o] ¢ 0 o] 1] i
................... 1% .0% 3% . 0% 0% 4% . 0% 0% . 0% 0% .0% La%
................... 100% 0% 100% 0% 0% 100% 0% 0% . 0% 0% .0% 100%
CAPITAL RADIO........ g 6 2 3 1 1 o] G 6 1 1
................... 1.1% 1.7% .5% 4.5% 1.8% 4% 1% . 0% .0% 2.3% 7% 4%
................... 100% T5.0% 25.0% 37.5% 37.5% 12.5% 12.5% .0% L0% 75.0% 12.5% 12.5%
MONEY & BUSINESS
NONE................. 553 257 298 59 136 149 100 69 101 177 105 170
................... T4.2% 71.2% T7.1% 88.1% 80.5% 69.7% 70.9% 71.1% 86.3% 68.3% 72.4% 75.9%
................... 100% 46.5% 53.5% 10.7% 24 .6% 34.2% 18.1% 12.5% 18.3% 32.0% 19.0% 30.7%
RADIO MALTA, ......... 63 32 31 6 14 23 12 8 6 34 11 12
................... 8.5% 8,9% 8.1% g9.0% 8.3% 8.5% 8.5% 8. 2% 5.1% 13.1% 7.6% 5.4%
................... 100% 50.8% 49.2% 9.5% 22.2% 36.5% 15%.0% 12.7% g.5% 54.0% 17.5% 19.0%
RADIO SUPER 1........ 66 40 26 1 7 35 10 13 22 15 28
................... 8.9% 11.1% 6.8% 1.5% 4.1% 12.9% T.1% 13.4% 2.6% 8.5% 10.3% 11.6%
................... 100% 60.6% 39.4% 1.5% 10.6% 53.0% 15.2% 19.7% 4.5% 33.3% 22.7% 3%.4%
RADIO 101............ 32 18 13 1 6 13 10 2 2 14 10 6
................... 4.3% 5.3% 3.4% 1.5% 3.6% 4,8% 7.1% Z.1% 1.7% 5.4% &.9% 2.7%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 15T QUARTER 2001

TABLE 6.3-1: RADIC STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GRCUP SQCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB CL c2 DE

................... 100% 59.4% 40.6% 3.1% 18.8% 40.6% 31.3% £.3% 6.3% 43.8% 31.3% 1B.8%

ISLAND SQUND. ........ 3 2 3 ¢ 2 1 ¢ 0 3 Q 0 0
.................. 4% 6% 3% 0% 1.2% -4% .0% .0% 2.6% - .0% .0% .0%
................... 100% 66.,7% 33.3% .0% 66.7% 33.3% .0% . 0% 100% .0% .0% .0%

BAY RADIO............ 2 2 0 0 2 0 0 0 1 1 0 0
................... .3% 6% .0% .0% 1.2% 0% . 0% .0% 9% A% 0% .0%
................... 100% 100% 0% 0% 100% .0% 0% .0% 50.0% 50.0% .0% L0%

RTK......oiiiie 13 8 11 o 0 6 8 5 1 9 3 6
................... 2.6% 2.2% 2.5% .0% 0% 2.2% 5.7% 5.2% 9% 3.5% 2.1% 2.7%
................... 100% 42.1% 57.9% .0% .0% 31.6% 42,1% 26 .3% 5.3% 47 .4% 15.8% 31.6%

RADIO CALYPSC........ 5 1 4 0 1 3 1 o 0 2 1 2
................... 7% .3% 1.0% 0% 6% 1.1% 7% 0% 0% 8% T% 9%
................... 100% 20.0% 80, 0% .0% 20.0% 60.0% 20.0% .0% 0% 40.0% 20, 0% 40.0%

RADJU MAS............ 1 0 1 0 1 a ¢ 0 0 0 Q 1
................... .1% 0% L3% .0% .6% 0% 0% .0% .0% 0% 0% .4%
................... 100% .0% 100% . 0% 100% 0% 0% .0% .0% 0% 0% 100%

FM BRONJA. . 1 0 1 0 0 1 0 0 0 1
.................. 1% .0% .3% 0% .0% L4% .0% 0% 0% 0% .0% 4%
................... 100% 0% 100% .0% 0% 100% .0% .0% 0% .0% .0% 100%

CULTGRE

NONE.......... ... ... 455 223 232 S6 118 152 80 49 81 i44 89 141

................... 61.1% 61.8% 60.4% 83.6% 69.8% 56.1% 56.7% 50.5% 69.2% 55.5% 61.4% 62.9%
................... 100% 4%, 0% 51.0% 12.3% 25.9% 33.4% 17.6% 10.8% 17,.8% 31.8% 19.6% 31.0%

RADIO MALTA,......... 101 53 48 & 13 4l 20 15 14 47 20 20
.................. 13.6% 14.7% 12.5% 9.0% 11.2% 15.1% 14.2% 15.5% 12.0% 18.1% 13.8% 8.9%
................... 100% 52.5% 47.5% 5.8% 18.8% 40.5% 19.8% 14.9% 13.9% 46.5% 19.8% 19.8%

RADIO SUPER 1.,....... 76 40 36 1 13 35 12 15 5 22 17 3z
................... 10.2% 11.1% 9.4% 1.5% 7T.7% 12.9% 8.5% 15.5% 4. 3% 8.5% 11.7% 14.3%
................... 100% 52.6% 47.4% 1.3% 17.1% 46.1% 15.8% 19.7% 6.6% 28.9% 22.4% 42.1%

RADIC 101............ 48 24 24 2 10 20 11 5 7 18 12 11
................... 6.4% 6.6% 6.3% 3.0% 5.9% 7.4% 7.8% 5.2% 6.0% 6.9% 8.3% 4.9%
................... 100% 50.0% 50.0% 4.2% 20.8% 41.7% 22.9% 10.4% 14.6% 37.5% 25.0% 22.9%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF FERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIOQ
{cont inued}
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BRCADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 18T QUARTER 2001

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND 50CIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP S0CI0-ECONOMIC GROUP
MBLE (FEMALE [12 - 17|18 - 30|31 - 50|51 - 65|OVER 65| AB c1 c2 DE
BAY RADIO............ 3 1 2 o 1 2 0 0 0 2 0 1
................... 4% .3% 5% .0% 6% 7% 0% . 0% 0% . 8% . 0% 4%
................... 100% 133.3% [66.7% L0% |33.3%  |65.7% L 0% 0% 0% |66.7% 0% [33.3%
RTK. . tvieeearnnn, 40 10 30 0 2 13 14 11 4 17 6 13
................... S.4% 2.8% 7.8% 0% 1.2% 4.8% 9.9% |[11.3% 3.45% 6.6% 4.1% 5.8%
................... 100% |25.0% [75.0% 0% 5.0% [32.5% |[35.0% |27.5% |1¢.0% |42.5% [15.0% {32.5%
RADIG CALYPSO........ 8 3 5 0 3 3 2 0 1 5 1 1
................... 1.1% .8% 1.3% 0% 1.8% 1.1% 1.4% .0% 9% 1.9% 7% 4%
................... 100% [37.5% {62.5% 0% |37.5% [37.5% [25.0% .0%  |12.5% [62.5% |12.5% |12.5%
RADJU MAS.. 1 ¢ i 0 1 o 0 0 0 T
................... 1% 0% 3% 0% 8% 0% 0% 0% 0% 0% 0% 4%
................... 100% .0% | 100% 0% 100% .03% 0% . 0% 0% 0% 0% 100%
FM BRONJA............ 11 g 5 o 2 5 2 2 5 3 0 3
................... 1.5% 1.7% 1.3% . 0% 1.2% 1.8% 1.4% 2.1% 4.3% 1.2% 0% 1.2%
................... 100% |54.5% |45.5% .0%  [18.2% |45.5% |18.2% [18.2% 145.5% |27.3% .0%  |27.3%
CAPITAL RADIO........ 2 1 1 2 0 0 0 0 0 1 0 1
.. . 3% .3% .3% 3.0% 0% 0% 0% 0% . 0% 4% . 0% .4%
.................. 100% |50.0% [50.0% 100% . 0% ) 0% 0% 0% [50.0% .0% |50.0%
HEALTH/BRAUTY/HOME/LA
W
NONE. ......c.ovvuvn.. 401 235 166 56 118 125 65 37 78 146 66 111
................... 53.8% 165.1% [43.2% [83.6% [69.8% {46.1% |46.1% [38.1% [66.7% [56.4% [|45.5% |49.6%
................... 100% [5B.6% |41.4% (14.0% |29.4% |31.2% 116.2% $.2% |19.5% ]36.4% |[16.5% 127.7%
RADIO MALTA. ......... 89 35 54 3 16 31 22 14 12 37 18 24
................... 11.9% 3.7%  |14.1% 9.0% 9.5% |11.4% [15.6% |14.4% |10.3% |14.3% |11.0% [10.7%
................... 100% 139.3% [60.7% 6.9% 118.0% |34.8% |24.7% [15.7% |13.5% |41.6% [18.0% |27.0%
RADJU PARLAMENT. .. ... 1 1 0 0 0 b 1 o 0 0 0 1
................... 1% .3% 0% . 0% . 0% 0% T 0% 0% . 0% . 0% .45%
................... 100% 100% 0% 0% 0% 0% 100% 0% 0% . 0% . 0% 100%
RADIO SUPER 1........ 59 45 54 1 15 47 14 22 7 27 25 40
................... 13.3% [12.5% |[14.1% 1.5% §.9% |17.3% 9.9% |22.7% 6.0% [10.4% [17.2% [17.9%
................... 100% |45.5% |54.5% 1.0% [15.2% [47.5% (14.1% |22.2% 7.1% (27.3% |25.3% [40.4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 18T QUARTER 2001

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUFP

TOTAL GENDER AGE GRCUP SOCIC-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30{31 - 50|51 - GG|CVER &5 AB C1 c2 DE
RADIO 101............ 66 24 42 2 12 27 17 8 iZ 22 18 14

8.%% 6.6% 10.9% 3.0% 7.1% 10.0% 12.1% 8.2% 10.3% 8.5% 12.4% 6.3%
................... 100% 36.4% £3.6% 3.0% 18.2% 40.9% 25.8% 12.1% 18.2% 33.3% 27.3% 21.2%

BAY RADIO... ......... 3 1 1 o} 2 0 0 ¢ 1 2
e e 4% .6% .3% 1.5% 0% .7% 0% 0% 0% o% 7% 9%
................... 100% 66.7% 33.3% 33.3% 0% 66.7% .0% 0% .0% 0% 33.3% 66.7%
RTK......... oo 77 19 58 1 6 32 22 18 8 23 19 27

................... 10.3% 5.3% 15.1% 1.5% 3.6% 11.8% 15.6% 16.5% §.8% 8.9% 13.1% 12.1%
100% 24.7% 75.3% 1.3% 7.8% 41.6% 2B.6% 20.8% 10.4% 29.9% 24.7% 35.1%

SMASH, .. ...v v 1 1 o3 1 0 0 1 s} 0
v 1% .0% L3% .0% 0% .4% L0% 0% 0% 4% .0% . 0%
................... 100% .0% 100% 0% 0% 100% .0% 0% . 0% 100% .0% . 0%
RADIO CALYPSO........ 3 o] 3 0 0 3 0 Q 0 2 0 1
................... 4% . 0% .8% 0% .0% 1.1% .0% 0% 0% 8% 0% .4%
................... 100% 0% 100% 0% 0% 100% .0% .0% .0% 66.7% 0% 33.3%
RADJU MAS. .. ......... 2 0 2 0 1 1 0 0 0 1 0 1
.3% 0% 5% . 0% 6% 4% L0% . 0% .0% 4% .0% 4%

................... 100% .0% 100% .C% 50.0% 50.0% .0% .0% 0% 50.0% 0% 50.0%
FM BRONJA...... 1 c 1 4 o 1 [ 0 0 0 1
................... 1% .0% L3% 0% 0% 4% 0% .0% .0% 0% 0% A%
100% 0% 100% 0% 0% 100% .0% .0% .0% 0% 0% 100%

CAPITAL RADIO........ 2 Q 2 0 1 1 4] o 0 a 2
................... .3% 0% .5% 0% .6% 4% 0% 0% . 0% .0% .0% .9%
................... 100% .0% 100% .0% 50.0% 50.0% 0% 0% 0% .0% .0% 100%

FIRST ROW QF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE 6.3-2: RADICQ STATICN COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUR
TOTAL GENDER AGE GROUP SOCIO-ECONCMIC GROUP
MALE FEMALE |12 - 17|18 - 3031 - 50|51 - 65|QVER 65 AB c1 cz DE
TOTAL. . .. s cee v i nen s 745 351 384 67 169 271 141 97 117 259 l4c 224
RELIGION
NONE................. 412 217 195 S3 127 142 56 34 71 143 79 119
................... 55.3% 60.1% 50.8% 79.1% 75.1% 52.4% 39.7% 35.1% 60, 7% 55.2% 54.5% 53.1%
................... 100% 52.7% 47.3% 12,9% 30.8% 34.5% 13.6% 8.3% 17.2% 34.7% 19.2% 28.9%
RADIO MALTA.......... 72 36 36 [3 12 29 15 10 5 34 15 18
9.7% 10.0% 9.4% 9.0% 7.1% 10.7% 10.6% 10.3% 4._3% 13.1% 10.3% 2.0%
................... 100% 50.0% 50.0% 8.3% 16€.7% 40.3% 20.8% 13.8% 6.9% 47.2% 20.8% 25.0%
RADIO SUPER 1........ 40 22 18 0 5 17 4 14 3 7 13 17
.................. S.4% 6.1% 4.7% 0% 3.0% 6.3% 2.8% 14.4% 2.6% 2.7% 5.0% 7.6%
100% 55.0% 45.0% 0% 12.5% 42.5% 10.0% 35.0% 7.5% 17.5% 32.5% 42.5%
RADIO 101............ 21 7 14 G 0 9 El 3 1 8 6
................... 2.8% 1.9% 3.6% .0% 0% 3.3% 6.4% 3.1% 3% 2.3 5.5% 2.7%
.................. 100% 33.3% 66.7% 0% 0% 42.%% 42.9% 14.3% 4.8% 28.6% 38.1% 28.6%
BAY RADIO............ 2 1 ¢} 0 2 0 0 2 0 0
................... .3% . 3% .3% 0% 0% 1% 0% .0% .0% .8% 0% 0%
................... 100% 50.0% 50.0% L0% .0% 100% 0% L0% 0% 100% 0% L0%
RTK. ... oo 192 7T 115 8 23 68 57 36 E1 65 30 51
25.8% 21.3% 29.9% 11.9% 13.6% 25.1% 40.4% 37.1% 30.3% 25.1% 20.7% 27.2%
................... 100% 40.1% 59.5% 4.2% 12.0% 35.4% 29.7% 18.8% 18.8% 33.9% i5.8% 31.8%
SMASH. ............... 1 1 0 0 1 0 ¢ 0 1 o Q 0
................... % .3% .0% 0% 6% .0% .0% .0% .9% .0% 0% .0%
................... 100% 100% 0% 0% 100% 0% 0% 0% 100% .0% .0% .0%
RADIO CALYPSO........ 2 s} 2 o] 0 2 0 0 33 0 1
- .3% 0% 5% .0% .0% 1% 0% 0% 0% 4% .0% 4%
................... 100% 0% 100% .0% .0% 100% 0% .0% L0% 50.0% .0% 50.0%
RADJU MAS - 2 Q 2 o i i Q 0 o] 1 0 1
................... .3% .0% 5% .0% .6% .4% 0% 0% 0% 4% 0% 4%
. 100% .0% 100% L0% 50.0% 50.0% .0% 0% 0% S50.0% 0% 50.0%
FM BRONJA, .. ... ..... 1 0 1 o] 0 1 0 9 o} 0 0 1
B .1% .0% 3% .0% .0% L4% 0% .0% 0% 0% .0% 4%
................... 100% .0% 100% 0% 0% 100% .0% 0% . 0% .0% .0% 100%
FIRST ROW COF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

{continued)
1



TABLE 6.3-2:

BROADCASTING AUTHORITY -

MALTA: MEDIA AUDIT -

- BY AGE, GENDER AND 20CIO-ECONOMIC GROUP

1ST QUARTER 2001

RADIO STATION COMPARISCN ON A SET OF SEVEN PROGRAMME SECTORS

TOTAL SENDER AGE GROUP SOCIO-ECONOMIC GROUFP
MALE FEMALE (12 - 17|18 - 30|31 - 50|51 - 65!0VER &5 AB 1 c2 DE
NOVELS & PLAYS

NONE................. 493 249 244 59 132 177 81 44 97 166 g8 142
................... 658 .2% 69.0% 63.5% 88.1% 78.1% 65.3% 57.4% 45.4% 82.9% 64.1% 60.7% 63.4%
................... 1900% 50.5% 49 5% 12.0% 26.8% 35.9% 16.4% 8.9% 19.7% 33.7% 17.8% 28.8%
RADIO MALTA. ......... 102 50 52 6 21 39 21 15 g 49 17 27
................... 13.7% 13.9% 13.5% 2.0% 12.4% 14 4% 14.9% 15.5% 7.7% 18 .9% 11.7% 12.1%
................... 100% 49.0% 51.0% 5.9% 20.6% 38.2% 20.6% 14.7% 8.8% 48.0% 16.7% 26.5%
RADJU PARLAMENT...... 2 2 [} g a] 0 1 1 0 0 1
................... .3% .6% 0% 0% .0% 0% 1% 1.0% 9% . 0% 0% 4%
................... 100% 100% 0% 0% 0% .0% 50.0% 50.0% 50.0% 0% 0% 50.0%
RADIO SUPER 1........ 79 39 40 1 11 33 12 22 6 19 21 33
........... L....... 10.8% 10.8% 10.4% 1.5% 6.5% 12.2% 8.5% 22.7% 5.1% 7.3% 14.5% 14.7%
................... 100% 45.4% 50.6% 1.3% 13.9% 41.8% 15.2% 27.8% 7.6% 24.1% 26.6% 41.8%
RADIO 101............ 28 11 17 1 2 10 10 5 2 9 10 7
3.8% 3.0% 4.4% 1.5% 1.2% 3.7% 7.1% 5.2% 1.7% 3.5% 6.5% 3.1%
................... 100% 39.3% 60.7% 3.6% T.1% 15.7% 35.7% 17.9% 7.1% 32.1% 35.7% 25.0%
RTK. .......... ... ..., 37 10 27 0 1 10 16 10 2 14 9 12
................... 5.0% 2.8% 7.0% 0% 6% 3.7% 11.3% 10.3% 1.7% 5.4% 6.2% 5.4%
................... 100% 27.0% 73.0% C% 2.7% 27.0% 43.2% 27.0% 5.4% 37.8% 24 . 3% 32.4%
RADIO CALYPSO........ 1 Q 1 0 0 1 0 a 0 1 o] 0
................... .1% . 0% .3% 0% 0% .4% . 0% 0% . 0% 4% 0% .0%
................... 100% . 0% 100% . 0% 0% 100% 0% 0% .0% 100% 0% L0%
RADJU MAS. ... ........ 1 i) 1 0 1 o] o] o] Q 0 1
................... 1% 0% . 3% L0% .6% 0% 0% 0% 0% 0% 0% 4%
................... lo00% 0% 100% . 0% 100% 0% 0% 0% .0% 0% 0% 100%
FM BRONJA. ... ........ 2 0 2 1 1 4] 0 0 1 0 1
.3% .0% .5% 0% .6% .4% . 0% 0% 0% 4% .0% .4%
................... 100% 0% 100% .0% 50.0% 50.0% .0% 0% 0% 50.0% 0% 50.0%

CHILDREN’S PROGRAMMES
NONE................. 599 297 302 58 147 210 111 73 105 208 111 178
................... 80.4% 82.3% 78.6% 86.6% 87.0% 17.5% 78.7% 15.3% 89.7% B0.3% 76.6% 78.1%
................... 100% 49.6% 50.4% 9.7% 24 .5% 35.1% 18.5% 12.2% 17.5% 34 . 7% 18.5% 29.2%

FIRST ROW CF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW QF PERCENTAGES = RCW PERCENTAGES
BASE = ALL WHO LISTEN TQ RADIO
{continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 18T QUARTER 2001

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GEMDER AND S0CIC-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIC-ECOMOMIC GRQOUP
MALE FEMALE |12 - 17{18 - 30|31 - 50(51 - &5|CVER 65 AB cl cz2 DE
RADIC MALTA......,.... 63 3t 12 ? 15 22 12 7 5 33 12 13
................... 8.5% 8.6% 8.3% 10.4% 8.9% 8.1% 8.5% 7.2% 4.3% 12.7% B.3% 5.8%
................... 100% 45.2% 50.8% 11.1% 23.8% 34.9% 19.0% il.1% 7.9% 52.4% 19.0% 20.6%
RADIO SUPER 1........ 45 22 23 0 5 26 4 10 3 5 12 25
................... 6.0% 6.1% 6.0% 0% 3.0% 9.6% 2.8% 10.3% 2.6% 1.9% 8.3% 11.2%
................... 100% 48.9% 51.1% .0% 11.1% 57.8% 8.9% 22.2% 6.7% 11.1% 26.7% 55.6%
RADIO 101............ 18 5 13 1 1 [ 7 3 1 4 2 4
................... 2.4% 1.4% 3.4% 1.5% .6% 2.2% 5.0% 3.1% .9% 1.5% 6.2% 1.8%

................... 100% 27,.8% 72.2% 5.6% 5.6% 33.3% 38.9% 16.7% 5.6% 22 .2% 50.0% 22.2%

ISLAND SOUND......... 1 1 0 1 Q 0 1 0 0
................... S1% . 3% 0% 1.5% .0% . 0% 0% .0% 5% 0% 0% .0%
................... 100% 100% 0% 100% . 0% 0% 0% .0% 100% 0% 0% .0%

RTK. ., oo viiie e 13 5 13 0 1 6 7 4 2 9 1 5
................... 2.4% 1.4% 3.4% 0% .6% 2.2% 5.0% 4.1% 1.7% 3.5% 7% 2.7%
................... 100% 27.8% 72.2% 0% 5.6% 33.3% 38.59% 22.2% 11.1% 50.0% 5.6% 33.3%

FM BRONJA..........., 1 0 1 0 0 1 0 o} o] 1
................... 1% .0% 3% .0% .0% % 0% 0% 0% 0% .0% 4%
................... 100% 0% 100% 0% .0% 100% 0% 0% .0% 0% 0% 100%

NONE...... vvvevunnn. 502 291 211 60 135 163 86 58 91 175 88 148
............ . |6T7.4% 80.6% 54.9% 89.6% 79.9% 60.1% 61.0% 59.8% 77.8% 67.6% 60.7% 66.1%
................... 100% 58.0% 42.0% 12.0% 26.9% 32.5% 17.1% 11.6% 18.1% 34.9% 17.5% 29.5%

RADIO MALTA........., 73 28 45 3 15 29 14 9 6 38 14 15
................... 9.8% 7.8% 11.7% 9.0% 8.9%% 10.7% 9.9% 9.3% 5.1% 14 .7% 9.7% 6.7%
................... 100% 38.4% 61.6% §8.2% 20.5% 3%.7% 19.2% 12.3% B.2% 52.1% 19.2% 20.5%

RADIO SUPER 1........ 63 25 38 1 11 31 9 11 B 10 19 29
................... 8.5% 6.9% 9.9% 1.5% §.5% 11.4% 6.4% 11.3% 4.3% 3.9% 13.1% 12.9%
................... 100% 39.7% 60.3% 1.6% 17.5% 49.2% 14.3% 17.5% 7.9% 15.9% 30.2% 46.0%

RADIO 101............ 37 & 31 o] 1 19 12 5 5 12 10 10
................... 5.0% 1.7% 8.1% . 0% 6% 7.0% 8.5% 5.2% 4.3% 4.6% 6.9% 4.5%
................... 100% 16.2% 83.8% 0% 2.7% 51.4% 32.4% 13.5% 13.5% 32.4% 27.0% 27.0%

RTK. ... oo 64 11 53 0 S 25 20 14 1ie 21 13 20

FIRST ROW OF PERCENTAGES = COLUMN PERCENTACES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHC LISTEN TO RADIO
{cont inued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 18T QUARTER 2001

TABLE 6.3-2: RADICQ STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND S50CIO-ECONOMIC GROUP .

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AR jouk cz2 DE
................... 8.6% 3.0% 13.8% .0% 3.0% %.2% 14.2% 14 4% 8.5% B8.1% 9.0% 8.9%
................... 100% 17.2% 82.8% .0% 7.8% 39.1% 31.3% 21.9% 15.6% 32.8% 20.3% 31.3%
RADIO CRLYPSO........ 4 4 1 3 0 a o} 2 1 L
................... 5% .0% 1.0% .0% .6% 1.1% 0% 0% .0% .8% 7% 4%
................... 100% 0% 100% .0% 25.0% 75.0% .0% .0% .0% 50.0% 25.0% 25.0%
FM BRONJA. . .......... 2 2 Q 1 1 Q 0 0 1 0 1
................... 3% 0% .5% 0% 6% 4% .0% .0% 0% 4% . . 0% 4%
................... 100% 0% 100% .0% 50.0% 50.0% .0% .0% L0% 50.0% 0% 50.0%
LOCAL NEWS
NONE................. 166 86 80 28 60 40 24 14 30 48 33 55
................... 22.3% 23.8% 20.8% 41.8% 35.5% 14.8% 17.0% 14.4% 25.6% 18.5% 22.8% 24 .6%
100% 51.8% 48.2% 16.9% 36.1% 24.1% 14.5% 8.4% 18.1% 28,9% 15.9% 33.1%
RADIO MALTA.......... 99 37 62 & 1é 35 24 18 16 40 17 26
................... 13.3% 10.2% 16 1% 3.0% 9.5% 12.9% 17.0% 18.6% 13.7% 15.4% 11.7% 11.6%
................... 100% 37.4% 62.6% 6.1% 16.2% 35.4% 24.2% 18.2% 16.2% 40.4% 17.2% 26.3%
RADJU PARLAMENT, .. ... 4 2 2 0 0 2 1 3 b3 2 0 1
................... 5% 6% .5% L0% L0% T% .7% 1.0% .9% .B3% 0% .4%
................... 100% S0.0% 50.0% 0% 0% S0.0% 25.0% 25.0% 25.0% 50.0% 0% 25.0%
RADIC SUPER 1........ 184 100 84 1 25 85 39 34 15 53 38 78
................... 24 .7% 27.7% 21.9%% 1.5% 14.8% 31.4% 27.7% 36.1% 12.8% 20.5% 26.2% 34.8%
................... 100% 54 .3% 45.7% .5% 13.6% 46.2% 21.2% 18.5% 8.2% 28.8% 20.7% 42 .4%
RADIC 101............ 104 57 47 2 16 45 27 14 24 37 23 20
................... 14.0% 15.8% 12.2% 3.0% 9.5% 16.6% 19.1% 14.4% 20.5% 14.3% 15.9% 8.9%
................... 100% 54.8% 45.2% 1.9% 15.4% 43.3% 26.0% 13.5% 23.1% 35.6% 22.1% 19.2%
ISLAND SOUMD......... 1e a 8 5 7 4 0 0 7 7 2 0
................... 2.1% 2.2% 2.1% 7.5% 4.1% 1.5% 0% 0% 6. 0% 2.7% 1.4% 0%
................... 100% 50.0% 50.0% 31.3% 43 .8% 25.0% L0% 0% 13.8% 43.8% 12.5% .0%
BAY RADIO............ 42 22 20 g 23 10 Q ¢ g 20 5 8
................... 5.6% 6.1% 5.2% 13.4% 13.6% 3.7% 0% 0% 7.7% T.7% 3.4% 3.6%
................... 100% 52.4% 47.6% 21.4% 54.8% 23.8% .0% 0% 21.4% 47.6% 11.9% 12.0%
RTK.................. 72 23 49 3 4 28 22 15 7 25 18 21
................... 9.7% 6.4% 12.8% 4,5% 2.4% 10.3% 15.6% 15.5% 6.0% 9.7% 13.1% G.4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SO0CIC-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SQCIO-ECONOMIC GROUP
MALE FEMALE (12 - 1718 - 30|31 - 50|52 - 65!OVER &5 AR jas c2 DE
................... 100% 31.%% 68.1% 4.2% 5.6% 38.9% 30.6% 20.8% 9.7% 34.7% 26 .4% 29.2%
SMASH. ............... 12 & 3 5 3 Q 0 3 4 0
................... 1.6% 1.7% 1.6% 7.5% 1.8% 1.5% .0% 0% 2.6% 1.5% 0% 2.2%
................... 100% 50.0% 50.0% 41.7% 25.0% 33.3% .0% .0% 25.0% 33.3% .0% 41.7%
RADIO CALYPSO........ 13 ) 13 2 4 10 3 0 1 13 3
................... 2,6% 1.7% 3.4% 3.0% 2.4% 3.7% 2.1% 0% 9% 5.0% 2.1% . 9%
................... 100% 31.8% 68.4% 10.5% 21.1% 52.6% 15.8% 0% 5.3% 68.4% 15.8% 10.5%
RADJU MAS,. ., ,......... 5 1 4 0 3 2 0 0 ¢ 2 1
................... 7% . 3% 1.0% 0% 1.8% 7% 0% .0% 0% 8% 7% .9%
................... 100% 20.0% 80.0% 0% 60.0% 40.0% .0% .0% .0% 40.0% 20.0% 40.0%
FM BRONJA............ 3 2 1 Q 0 2 0 1 2 Q ¢} 1
................... 4% .6% .3% .0% 0% 7% 0% 1.0% 1.7% 0% .0% 4%
................... 100% 66.7% 33, 3% 0% 0% 66.7% .0% 33.3% 66.7% .0% .0% 33.3%
CAPITAL RADIO........ 19 11 8 8 g 4 1 0 2 g 4
................... 2.6% 3.0% 2.1% 2.0% 4.7% 1.5% LT% 0% 1.7% 3.1% 2.8% 2.2%
................... 100% 57.9% 42.1% 31.6% 42.1% 21.1% 5.3% 0% 10.5% 42.1% 21.1% 26.3%

NONE................. 192 99 93 31 65 51 31 14 33 63 38 S8
................... 25.8% 27.4% 24.2% 46,3% 38.5% 18.8% 22.0% 14 .4% 28.2% 24.3% 26.2% 25.9%
................... 100% 51.6% 48.4% 16.1% 33.9% 26.6% 16.1% 7.3% 17.2% 32.8% 1%.8% 30.2%

RADIO MALTA.......... igz2 38 64 3 pa 41 23 i6 18 40 17 27
................... 13.7% 10.5% 16.7% 2.0% 9.5% 15.1% 16.3% 16.5% 15.4% 15.4% 11.7% 12.1%
................... 100% 37.3% 62.7% 5.9% 15.7% 40.2% 22.5% 18.7% 17.6% 319.2% 16.7% 26.5%

RADJU PARLAMENT, ., ... 4 2 2 0 0 2 1 1 2 0 1
................... .5% 6% .5% 0% 0% 7% % 1.0% . 9% .8% .0% .4%
................... 100% 50.0% 50.0% L 0% .0% 50.0% 25.0% 25.0% 25.0% 50.0% .0% 25.0%

RADIC SUPER 1........ 167 92 75 1 21 75 35 35 13 43 38 75
................... 22.4% 25.5% 19.5% 1.5% 12.4% 27.7% 24.8% 36.1% 11.1% 1l6.6% 24.8% 33.5%
................... 100% 55.1% 44 .9% 6% 12.6% 44 .9% 21.0% 21.0% 7.8% 25.7% 21.6% 44.9%

RADIO 101............ 100 55 45 2 14 43 27 14 21 36 23 20
................... 13.4% 15.2% 11.7% 3.0% 8.3% 15.9% 1%.1% 14.4% 17.9% 13.9% 15.9% B.9%

................... 100% 55.0% 45.0% 2.0% 14.0% 43.0% 27.0% 14.0% 21.0% 35.0% 23.0% 20.0%_J

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 18T QUARTER 2001

TABLE 6,3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND S0CI0Q-ECONCMIC GROUP

TOTAL GENDER AGE GROUR S0OCIO-ECONCMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|QVER 65 AB Cl 2 DE
ISLAND SOUND.,....... 20 11 9 E 9 6 Q 0 2 8
................... 2.7% 3.0% 2.3% 7.5% 5.3% 2.2% 0% 0% 7.7% 3.1% 1.4% 4%
................... 100% 55.0% 45.0% 25.0% 45.0% 30.0% 0% 0% 45.0% 40.0% 10.0% 5.0%
BAY RADIO. ........... 42 22 20 2 22 1aQ s} 1 2 20 5
................... 5.6% 6.1% 5.2% 13.4% 12.0% 3.7% .0% 1.0% 7.7% T.7% 3.4% 3.6%
................... 100% 52.4% 47.6% 21.4% 52.4% 23.8% 0% 2.4% 21.4% 47.6% 11.9% 19.0%
RTK......... ool 57 22 45 3 4 25 20 15 & 24 16 21

................... 9.0% 6.1% 11.7% 4.5% 2.4% 9.2% 14.2% 15.5% 5.1% g.3% 11.0% 2.4%
100% 32.8% 67.2% 4.5% 6.0% 37.3% 29.9% 22.4% 3.0% 35.8% 23.9% 31.3%

SMASH. . ....coovvuinn. 16 5 5 5 3 2 ¢ ] 2 4 0 4
................... 1.3% 1.4% 1.3% 7.5% 1.8% 7% 0% 0% 1.7% 1.5% 0% 1.8%
................... 100% |50.0% [50.0% [50.0% |30.0% |20.0% 0% .0%  |20.0% |a0D.0% .0%  |40.0%

RADIO CALYPSO........ 19 5 14 2 s 3 3 o 1 12 3 2
................... 2.6% 1.4% 3.6% 3.0% 3.0% 3.3% 2.1% 0% .8% 5.0% 2.1% 9%
................... 100% |26.3% [73.7% |10.5% [26.3% [47.4% (15.8% 0% £.3% |68.4% |15.8% |10.5%

RADJU MAS.,.......... 4 1 3 o 3 i G 0 0 1 2
................... 5% .3% .8% 0% 1.8% 4% 0% 0% .0% .4% 7% 9%
................... 100% [25.0% [75.0% .0%  |75.0% |25.0% 0% 0% .0% |25.0% |25.0% |50.0%

FM BRONJA. . .......... 3 2 1 ¢ 2 0 1 z 0 ¢ 1
................... 4% 6% 3% .0% .0% 7% 0% 1.0% 1.7% 0% .0% 4%
................... 100% [66.7% [33.3% 0% .0%  |66.7% L0%  [33.3%  |66.7% .C% L0% |33.3%

CAPITAL RADIC........ 15 7 8 3 1 4 1 0 2 5 4
................... 2.0% 1.9% 2.1% 4.5% 4.1% 1.5% 7% . 0% 1.7% 1.9% 2.8% 1.8%
................... 100% |46.7% [53.3% (20.0% |46.7% |26.7% 6.7% .0%  |13.3% [33.3% |26.7% 26.7%

CURRENT
AFFAIRS/ANALYSIS
PROGRAMMES

NONE. ... ..oirninnnn. 354 161 153 a7 102 112 51 32 13 110 66 112

................... 47.5% 44.6% 50.3% 70.1% 60.4% 41.3% 43.3% 33.0% 56.4% 42.5% 45.5% 50.0%
................... 100% 45.5% 54 .5% 13.3% 28.8% 31.6% 17.2% 9.0% 18.6% 31.1% 18.6% 31.6%

RADIO MALTA.......... 76 30 46 6 15 27 i6 12 11 35 13 17
................... 10.2% 8.3% 12.0% 2.0% 82.9% 10.0% 11.3% 12.4% 9.4% 13.5% 9.0% 7.6%
................... 100% 39.5% 60.5% 7.%% 19.7% 35.5% 21.1% 15.8% 14.5% 46.1% 17.1% 22.4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE §.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIQO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP S50CIO-ECONOMIC GROUP
MALE FEMALE {12 - 17|18 - 30|31 - 50|51 - 65 |OVER 65 AB 1 c2 DE
RADJU PARLAMENT. ..... 3 2 1 9] o 2 1 1 1 G 1
................... .4% .B% .3% 0% 0% ] .0% 1.0% . 9% 4% 0% L4%
................... 100% 66.7% 33.3% .0% 0% 66.7% 0% 33.3% 33.3% 33.3% 0% 33.3%
RADIO SUPER 1........ 139 80 59 1 16 70 24 28 11 41 34 53
................... 18.7% 22.2% 15.4% 1.5% 9.5% 25.8% 17.0% 2B.9% 9.4% 15.8% 23.4% 23.7%
................... 100% 57.6% 42.4% .T% 11.5% 50.4% 17.3% 20.1% 7.9% 29.5% 24 .5% 38.1%
RADIO 101.,.,.......... 16 42 34 1 14 30 21 10 13 31 17 15
................... 10.2% 11.6% 8.9% 1.5% 8.3% 11.1% 14.3%% 10.3% 11.1% 12.0% 11.7% 5.7%
................... 100% 55.3% 44 . 7% 1.3% 18.4% 39.5% 27.6% 13.2% 17.1% 40.8% 22.4% 19.7%
ISLAND SOUND......... 8 7 1 3 3 2 0 0 5 2 1 o]
................... 1.1% 1.9% .3% 4.5% 1.8% .7% 0% . 0% 4.3% .8% . 7% 0%
................... 100% 87.5% 12.5% 37.5% 37.5% 25.0% 0% .0% 62.5% 25.0% 12.5% 0%
BAY RADIO............ 14 7 7 3 [ 4 4] 1 1 8 2 3
................... 1.9% 1.9% 1.8% 4.5% 3.6% 1.5% 0% 1.0% . 9% 3.1% 1.4% 1.3%
................... 100% 50.0% 50.0% 21.4% 42.9% 28.6% 0% 7.1% 7.1% 57.1% 14.3% 21.4%
RTK. . ov i v inane e 51 21 30 2 3 17 17 12 -] 18 12 15
................... 5.8% 5.8% 7.8% 3.0% 1.8% 6.3% 12.1% 12.4% 5.1% 6.9% 8.3% 6.7%
................... 100% [41.2% 58.8% 3.9% 5.9% 33.3% 33.3% 23.5% 11.8% 35.3% 23.5% 29.4%
SMASH. .. ............. 4 3 1 1 2 1 0 0 1 2 0 1
................... .5% .8% .3% 1.5% 1.2% L4% 0% 0% . 9% .B% . 0% 4%
................... 100% 75.0% 25.0% 25.0% 50.0% 25 0% .0% 23.0% 50.0% L0% 25.0%
RADIO CALYPSO........ 9 2 7 1 3 4 1 0 0 8 0 1
................... 1.2% LE% 1.8% 1.5% 1.8% 1.5% 7y .0% 0% 3.1% 0% 4%
................... 100% 22.2% 77.8% 11.1% 33.3% 44 ,4% 11.1% 0% 0% 28.9%% 0% 11.1%
RADJU MAS. .. ......... 2 1 1 1] 2 0 0 o o] 4] 2
................... .3% 3% L3% . 0% 1.2% .0% .0% 0% % 0% . 0% .9%
................... 100% 50.0% 50.0% . 0% 100% .0% . 0% . 0% . 0% 0% .0% 100%
FM BRONJA............ 3 2 1 0 2 1 2 9] 0 1
................... 4% 6% .3% .0% 0% L% 0% 1.0% 1.7% .D% . 0% 4%
................... 100% 65.7% 33.3% .0% .0% 66 .7% .0% 33.3% 66.7% .0% .0% 33.3%
CAPITAL RADIO........ 6 3 3 2 0 1 0 0 3 o} 3
................... .8% .8% .8% 3.0% 1.8% 0% .7% 0% 0% 1.2% .0% 1.3%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW QOF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TC RaDIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND S0CIO-ECONCMIC GROUP

TOTAL GENDER AGE GROUP SCCIQ-ECONOMYC GRCUP
MALE FEMALE {12 - 17;18 - 30|31 - 50|51 - &5|OVER 65 AB Ccl c2 DE
................... 100% 50.0% 50.0% 33.3% 50.0% .0% 18.7% .0% 0% 50.0% .0% 50.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE 6.4: CVERALL PREFERENCE FOR BEST RADIO STATION
- BY GENDER, AGE AND S0CIG-ECONOMIC GROUP

RTK.................. 104 32 71 1 & 386 37 24 12 34 21 37

TOTAL GENDER AGE GROUP SOCIO-ECCNCOMIC GROUP

MALE FEMALE [12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB C1 c2 DE

TOTAL..... e e 745 361 384 §7 169 271 141 97 117 259 145 224
NONE................. 17 8 9 1 8 3 2 3 4 & 1 6
................... 2.3% 2.2% 2,3% 1.5% 4. 7% 1.1% 1.4% 3.1% 3.4% 2.3% .T% 2.7%
................... 100% 47.1% 52.9% 5.9% 47.1% 17.6% 11.8% 17.6% 23.5% 35.3% 5.9% 35.3%
RADTO MALTA,.......... €8 28 40 0 4 26 19 19 14 23 15 16
................... 9.1% 7.8% 10.4% .0% 2.4% 9.6% 13.5% 12.6% 12.0% B.9% 10.3% 7.1%
................... 100% 41.2% 58.8% .0% 5.9% 38.2% 27.9% 27.8% 20.6% 33.8% 22.1% 23.5%
RADJU PARLAMENT...... 2 1 1 Q 2 0 0 1 1 0 0
................... 3% 3% .3% 0% .0% 7% 0% 0% 9% 4% .0% .0%
................... 100% 50.0% 50.0% . 0% .0% 100% 0% 0% 50.0% 50.0% .0% 0%
SUPER 1.............. 158 87 71 1 16 71 38 34 15 ig 33 74
................... 21.2% 24.1% 18.5% 1.5% 9.5% 26.2% 25.5% 35.1% 12.8% 13.9% 22.8% 33.0%
................... 100% 55.1% 44 .9% .6% 10.1% 44 . 9% 22.8% 21.5% 9.5% 22.8% 20.9% 46 .8%
RADIQ 101............ 86 41 45 4 8 36 24 14 19 31 21 15

................... 11.5% 11.4% 11.7% 6.0% 4.7% 13.3% 17.0% 14 .4% 16.2% 12.0% 14.5% &.7%
................... 100% a7.T% 52.3% 4.7% 9.3% 41.9% 27.%% 16.3% 22.1% 36.0% 24.4% 17.4%

ISLAND SQUND......... 20 9 11 6 9 1 o] 6 11 3 0
................... 2.7% 2.5% 2.9% 3.0% 5.3% 1.5% 1% .0% 5.1% 4.2% 2.1% 0%
................... 100% 45.0% 55.0% 30.0% 45.0% 20.0% 5.0% .0% 30.0% 55.0% 15.0% .0%

BAY RADIO............ 114 S8 5& 24 &0 24 4 2 25 58 14 17

................... 15.3% 16.1% 14.6% 35.8% 35.5% 8.9% 2.8% 2.1% 21.4% 22.4% 9.7% 7.6%
................... 100% 50.9% 49.1% 21.1% 52.6% 21.1% 3.5% 1.8% 21.9% 50.9% 12.3% 14.9%

................... 14.0% 9.1% 18.5% 1.5% 3.6% 13.3% 26.2% 24.7% 10.3% 13.1% 14.5% 16.5%
................... 100% 31.7% 68.3% 1.0% 5.8% 34.6% 35.6% 23.1% 11.5% 32.7% 20.2% 35.6%

SMASH, . ........... ... 34 17 17 13 11 8 2 3} 4 2 5 16
................... 4.6% 4.7% 4.4% 19.4% 6.5% 3.0% 1.4% .0% 3.4% 3.5% 31.4% 7.1%
................... 100% 50.0% 50.0% 38.2% 32.4% 23.5% 5.9% .0% 11.8% 26.5% 14.7% 47.1%

RADIO CALYPSO........ 59 32 27 5 10 33 11 |5 7 28 13 11
................... 7.8% 8.9% 7.0% 7.5% 5.9% 12.2% 7.8% 0% 6.0% 10.8% g.0% 4.5%
................... 100% 54.2% 45.8% 8.5% 16.9% 55.9% 18.6% .0% 11.8% 47.5% 22.0% 18.6%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL
(continued)
1



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE 6.4: OVERALL PREFERENCE FOR BEST RADICO STATION
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP S0CIO-ECONOMIC GROUFR

MALE FEMALE |12 - 1718 - 30[31 - 50|51 - 65|GVER 6S 2B Ccl cz DE

BRADTT MAS. ........... 13 3 10 0 5 7 1 0 0 2 5 3
................... 1.7% .8% 2.6% 0% 3.0% 2.6% .7% .0% .0% .8% 3.4% 2.7%
................... 100% 23.1% 76.9% .0% 38.5% 53.8% 7.T% .0% 0% 15.4% 38.5% 46.2%
FM BRONJA. . .......... 6 4 ) 2 0 0 2 1 3 1 0 2
................... .B% 1.1% .5% .0% 0% 1.1% 1.4% 1.0% 2.6% L% 0% .9%
................... 100% 66, 7% 33.3% 0% . 0% 50.0% 33.3% 16.7% 50.0% 16.7% 0% 33.3%
CAPITAL RADID........ 64 40 24 12 32 18 2 0 7 19 14 24
................... 8.6% 11.1% 6.3% 17.9% 18.9% 6.6% 1.4% 0% 5.0% 7.3% 9.7% 10.7%
................... 100% 62.5% 37.5% 18.8% 50.0% 28.1% 3.1% 0% 10.9% 2%.7% 21.9% 37.5%

FIRST RCW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL



Table 6.5-1.1: TV Channel Preferences for Different Programme Sectors
(2000, 1st Quarter)

TVvM  SUPER' NET MAX SMASH Ral VIEDIASET OTHER  SATEL NONE TOTAL

PLUS ITALIAN  LITE
R S % - % o % % % % %

' 16.8 - 0.3 0.2 0.3 - 0.2 9.4 100.00
10.5 - 0.1 12.7 10.7 0.9 7.4 9.8 100.00
8.5 - 0.2 6.7 10.4 09 9.0 33.3 100.00
10.3 - 0.1 5.8 4.0 0.3 4.7 30.0 100.00
21 0.2 1.8 10.4 42.9 35 11.2 19,1 100.00
23 0.7 0.1 2.5 26.3 1.9 4.5 47.0 100,00
1.6 - 0.2 15.9 139 0.4 18.7 33.4 100.00
2.0 - 0.5 34 4.6 0.5 4.9 54.5 100.00
9.4 - 1.0 1.2 2.9 0.2 1.9 28.5 100.00
7.5 1.0 - 38 222 1.2 28 396 100.00

100,60
1.0 0.2 12.7 0.5 4.7 3.9 11.4 58.2
8.3 - 0.2 0.4 1.3 0.1 1.0 452 100.00
2.9 - 1.9 1.4 0.5 1.4 818 100.00
1.3 0.2 041 0.6 2.3 - 2.4 B3.7 100.00
1.0 - - 1.6 4.1 0.2 3.2 88,9 100.00
4.2 - - 1.0 0.8 - 0.7 37.9 100.00
2.5 - 0.2 0.2 1.1 0.1 2.9 73.0 100.00

Table 6.5-1.2: TV Channel Preferences for Different Programme Sectors
st
(2001, I Quarter)

PER A A =J DA 0) =, A 0 1A
% - % % % % % % %
17.9 - - - - - - 9.0 100.00
97 0.1 0.1 16.1 11.2 1.0 1.0 8.2 100.00
§.2 0.1 0.3 9.7 9.0 0.8 10.8 35.7 100.00
103 - - 59 4.1 0.3 7.3 245 100.00
1.0 1.7 1.1 13.0 3486 2.3 15.8 217 100.00
1.9 1.8 - 3.3 24.3 0.3 5.1 43.6 100,00
1.5 0.3 - 16.2 8.7 0.5 20.2 34.8 100.00
5.4 - 0.2 3.3 2.0 0.2 6.8 56.2 100.00
8.6 - 0.8 1.1 2.5 0.1 2.5 28.3 100.00
7.0 15 0.3 9.9 26.7 0.3 31 322 100.00
0.8 - 14.2 0.5 5.9 1.5 13.9 576 100.00
39 - G.2 2.3 0.4 - 2.4 374 100,80
16 0.1 0.1 6.0 1.3 - 5.6 60.5 100.00
26 B.3 0.3 0.8 38 0.2 27 62.4 100.00
4.4 1.2 - 1.2 7.1 0.2 6.4 66.9 100.00
12.7 - 0.1 3.8 0.2 - 1.5 59.6 100.00
1.8 - - 1.9 1.2 - 4.2 738 100.00




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 15T QUARTER 2001

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONCMIC GROUP

TOTAL GENDER AGE GROUP S0CI0-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - &65|OVER 65 AB Ccl c2 DE
TOTAL, . v v e i e v i nv s s 983 478 505 111 208 362 178 124 158 330 198 297
LOCAL NEWS
NONE................. 88 41 47 20 22 30 10 & 14 22 21 31
................... S.0% 8.6% 9.3% 18.0% 10.6% 8.3% 5.6% 4.8% 8.9%% 6.7% 10.6% 10.4%
................... 100% 46.6% 53.4% 22.7% 25.0% 34.1% 11.4% 5.8% 15.9% 25.0% 23.9% 35.2%
TVM. o oiv i 477 22¢ I 257 60 98 176 84 59 89 175 84 129
................... 48.5% 46.0% |50.9% 54.1% 47.1% 48.6% 47.2% 47.6% 56.3% 53.0% 42 . 4% 43.4%
................... 100% 45.1% 53.9% 12.6% 20.5% 36.9% 17.6% 12.4% 18.7% 36.7% 17.6% 27.0%
SUPER 1 TV........... 242 132 110 14 42 95 49 42 15 60 62 105
................... 24 .6% 27.6% 21.8% 12.6% 20.2% 26.2% 27.5% 33.9% 9.5% 18.2% 31.3% 35.4%
................... 100% 54 .5% 45.5% 5.8% 17.4% 39.3% 20.2% 17.4% £.2% 24.8% 25.6% 43.4%
NET TV............... 1786 15 91 17 46 61 35 17 40 73 31 32

................... 17.9% 17.8% 18.0% 15.3% 22.1% 15.5% 15.7% 13.7% 25.3% 22.1% 15.7% 10.8%
................... 100% 48.3% 51.7% 9.7% 26.1% 34.7% 19.9% 9.7% 22.7% 41,5% 17.6% 18.2%

NONE................. 81 36 45 21 22 20 10 8 B 20 26 27
................... B.2% 7.5% 8.5% 18.98% 10.8% 5.5% 5.6% 6.5% 5.1% 6.1% 13.1% 9.1%
................... 100% 44 .4% 55.6% 25.5%% 27.2% 24.7% 12.3% 9.9% 9.9% 24 7% 32.1% 33.3%

TVM. .. 238 106 132 22 38 97 47 34 31 76 48 B5S
................... 24 .2% 22.2% 26.1% 1%.8% 18.3% 26.8% 26 .4% 27.4% 15.46% 23.0% 23.2% 28.6%
................... 100% 44 .5% 55.5% 9.2% 16.0% 40.8% 19.7% 14.3% 13.0% 31.9% 19.3% 35.7%

SUPER 1 TV........... 181 23 28 11 29 71 38 32 8 33 43 97
................... 18.4% 19.5% 17.4% 9.9% 13.9% 19.6% 21.3% 25.8% 5.1% 10.0% 21.7% 32.7%
................... 1L00% 51.4% 48.6% 65.1% 16.0% 39.2% 21.0% 17.7% 4.4% 18.2% 23.8% 53.6%

NET TV........... ... 95 45 50 10 21 34 21 9 13 38 24 20
................... 9.7% 9.4% 9.9% 9.0% 10.1% 9.4% 11.8% 7.3% 8.2% 11.5% 12.1% 6.7%
................... 100% 47.4% 52.6% 10.5% 22.1% 35.8% 22.1% 9.5% 12.7% 40,.0% 25.3% 21.1%

SMASH TV............. 1 1 0 0 0 1 o 0 1} 1 0 0
................... % 2% 0% .0% .0% L3% .0% .0% L0% .3% 0% 0%
................... 100% 100% .0% .0% .0% 100% .0% .0% .0% 100% .0% .0%

MAX PLUS............. 1 ¢ 1 0 0 0 0 0 1 a a
................... 1% 2% 0% 9% 0% 0% 0% 0% 0% 3% 0% 0%

PIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
[continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17]18 - 30|31 - 50|51 - 65|0VER 65 AR cl c2 DE

................... 100% 100% .0% 100% .0% . 0% .0% .0% . 0% 100% 0% 0%
RAI. ... ... .. - 158 88 70 12 30 62 28 26 43 66 29 20
................... 16.1% 13.4% 13.9%% 10.8% 14 .4% 17.1% 15.7% 21.0% 27.2% 20.0% 14.6% - | 6.7%
................... 100% 55.7% 44 . 3% 7.6% 12.0% 39.2% 17.7% 16.5% 27.2% 41.8% 18.4% 12.7%
MEDIASET............. 110 42 68 17 36 35 i5 1 20 45 17 28
................... 11.2% 8.B% 13.5% 15.3% 17.3% 9.7% 8.4% 5.6% 12.7% 13.6% 3.6% 9.4%
................... 100% 38.2% 61.8% 15.5% 32.7% 31.8% 13.6% 6.4% 18.2% 40.9% 15.5% 25.5%
OTHER ITALIAN........ 10 ] 2 2 1 3 4 0 2 3 1 4
................... 1.0% 1.7% 4% 1.8% .5% .8% 2.2% .0% 1.3% 9% .5% 1.3%
................... 100% 80.0% 20.0% 20.0% 10.0% 30.0% |4D.D% . 0% 20.0% 30.0% 10.0% 40.0%
SATELLITE............ 108 58 50 15 31 33 15 8 33 47 12 16
................... 11.0% 12.1% 9.9% 13.5% 14.9% 10.8% 8.4% £.5% 20.9% 14.2% 6.1% 5.4%

43.5% 11.1% 14.8%

&

................... 100% 53.7% 46.3% 13.9% 28.7% 36.1% 13.9% 7.4% 30.6

SPORTS
NONE. ... .o iin e 351 96 255 33 61 126 70 61 53 109 45 124
................... 35.7% 20.1% 50.5% 29.7% 29.3% 34.8% 39.3% 49.2% 33.5% 33.0% 32.8% 41.8%
................... 100% 27.4% 72.6% 9.4% 17.4% 35.9% 1g.9% 17.4% 15.1% 31.1% 18.5% 35.3%
TVM. ... 124 59 65 16 17 55 25 i1 16 49 26 42
................... 12.6% 12.3% 12.9% 14.4% 8.2% 15.2% 14.0% §.9% 10.1% 12.1% 13.1% 14.1%
................... 100% 47.5% 52.4% 12.9% 13.7% 44 4% 20.2% 8.9% 12.9% 32.3% 21.0% 13.9%
SUPER 1 TV........... 117 67 50 14 1s 50 21 18 4 27 14 52
................... 11.9% 14.0% 9.9% 12.6% 7.7% 13.8% 11.8% 12.9% 2.5% g.2% 17.2% 17.5%
................... 100% 57.3% 42.7% 12.0% 13.7% 42.7% 17.9% 13.7% 3.4% 231.1% 29.1% 44 .4%
NET TV........... 00 90 53 37 ? 26 33 17 ? 11 33 21 25
................... 9.2% 11.1% 7.3% 6.3% 12.5% 2.1% S.6% 5.6% 7.0% 10.0% 10.8% B.4%
................... 100% 58.9% 41.1% 7.8% 28.9% 36.7% 18.9% 7.8% 12.2% 36.7% 23.3% 27.8%
SMASH TV............. 3 2 1 0 2 1 0 0 Q 0 3 0
................... .3% 4% 2% 0% 1.0% 3% 0% .0% 0% 0% 1.5% . 0%
................... 100% 66.7% 33.3% 0% 66.7% 33.3% 0% .0% .0% 0% 100% .0%
MAX PLUS............. 1 1 53 2 0 0 0 1 0 1 0 0
................... .1% .2% .0% .0% L0% . 0% .0% .8% .0% .3% .0% .0%
................... 100% 100% . 0% 0% .0% . 0% . 0% 100% .0% 100% .0% L0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{continued)
2



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 18T QUARTER 2001

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF S$IX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUGP

TOTAL GENDER AGE GROUP SOCIO-ECONCMIC GROUP

MALE FEMALE |12 - 1718 - 30|31 - 50|51 - 85|0OVER &5 AB cL cz2 DE

RAT. ... . o i 395 &7 28 10 22 35 18 13 20 43 12 19
................... 9.7% 14.0% 5.5% 9.0% 10.6% §.7% 3.4% 10.5% 12.7% 13.0% 6.6% 6.4%
................... 100% 70.5% 29.5% 10.5% 23.2% 36.8% 15.8% 13.7% 21.1% 45.3% 13.7% 20.0%
MEDIASET. .. .......... 88 57 31 15 29 28 9 7 18 34 22 13
................... 2.0% 11.9% 6.1% 13.5% 131.9% T.T% 5.1% 5.6% 12.0% 10.3% 11.1% 4.4%
................... 100% 64,8% 35.2% 17.0% 33.0% 31.8% 10.2% 8.0% 21.6% 38.6% 25.0% 14.8%
OTHER ITALIAN........ 8 ? 1 2 2 2 1 1 3 3 0 2
................... .8% 1.5% .2% 1.8% 1.0% .6% 6% . B% 1.9% .9% 0% L T%
.................. 100% 87.5% 12.5% 25.0% 25.0% 25.0% 12.5% 12.5% 37.5% 37.5% 0% 25.0%
SATELLITE............ 106 69 37 14 33 32 20 7 3z 40 12 240

................... 10.8% 14.4% 7.3% 12.6% 15.9% 8.8% 11.2% 5.6% 20.3% 12.1% T.1% 6.7%
100% 65.1% 34.9% 13.2% 31.1% 30.2% 18.9% B.6% 30.2% 37.7% 13.2% 18.9%

WEATHER
NONE......ovovviinnn 241 102 139 35 53 BOQ 42 31 41 75 44 81
................... 24 5% 21.3% 27.5% 31.5% 25.5% 22.1% 23.6% 25.0% 25.9% 22.7% 22.2% 27.3%
................... 100% 42.3% S7.7% 14.5% 22.0% 313.2% 17 .4% 12.9% 17.0% 31.1% 18.3% 33.6%
TVM. ..o e 314 141 173 31 62 123 &0 38 49 109 63 93
................... 31.9% 29.6% 34 .3% 27.9% 29.8% 34.0% 33.7% 30.6% 31.0% 33.0% 31.8% 31.3%
................... 100% 44.9% £5.1% 9.9% 19.7% 39.2% 19.1% 12.1% 15.6% 34.7% 20.1% 29.6%
SUPER 1 TV........... 154 85 52 12 18 gL 34 29 8 34 43 69
e e 15.7% 17.8% 13.7% 10.8% 8.7% 16.9% 15.1% 23.4% 5.1% 10.3% 21.7% 23.2%
................... 100% 55.2% 44 .8% 7.8% 11.7% 19.6% 22.1% 18.8% 5.2% 22.1% 27.9% 44 . 8%
NET TV.............., 101 55 46 11 22 34 23 11 22 17 22 20
................... 10.3% 11.5% 9.1% 9.9% i0.6% 9.4% 12.9% 8.9% 13.9% 11.2% 11.1% 6.7%
................... 100% 54.5% 45.5% 10.9% 21.8% 33.7% 22.8% 10.9% 21.8% 36.5% 21.8% 19.8%
RAL.......oeivivennn. sa 28 30 3 11 25 10 9 12 28 7 11
................... 5.5% 5.9% 5.9% 2.7% 5.3% 6. %% 5.6% 7.3% 7.6% 8.5% 3.5% 3.7%
................... 100% 48.3% 51.7% 5.2% 19.0% 43.1% 17.2% 15.5% 20.7% 48.3% 12.1% 19.0%
MEDIASET............. 40 20 20 7 15 13 2 3 4 18 7 11
................... 4.1% 4.2% 4.0% £.3% 7.2% 3.6% 1.1% 2.4% 2.5% 5.5% 3.5% 3.7%
100% 50.0% 50.0% 17.5% 37.5% 32.5% 5.0% 7.5% 10.0% 45.0% 17.5% 27.5%
[?THER ITALIAN. ....... 3 3 0 1 2 0 o] o} 1 1 0 1

FIRST ROW OF PERCENTAGES = COLUMNM PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIC-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|21 - 50|51 - &S5|QVER 65 AB CL c2 DE
................... .3% 6% .0% L 9% 1.0% 0% .0% .0% 6% 3% .0% L3%
................... 100% 100% 0% 33.3% 66.7% 0% 0% .0% 33.3% 33.3% .0% 33.3%
SATELLITE............ 72 44 28 12 25 28 7 3 21 28 12 11

................... 7.3% 9.2% 5.5% 9.9% 12.0% 7.2% 3.9% 2.4% 13.3% B.5% 6.1% 3.7%
................... 100% 61.1% 38.9% 15.3% 34.7% 36.1% 9. 7% 4.2% 29.2% 38.9% 16.7% 15.3%

|NONE ................. 213 97 116 8 26 75 61 43 35 66 38 73
................... 21.7% 20.3% 23.0% 7.2% 12.5% 20.7% 34.3% 34.7% 22.8% 20.0% 19.2% 24.6%
................... 100% 45 .5% 54.5% 3.8% 12.2% 35.2% 2B.6% 20.2% 16.9% 31.0% 17.8% 34.3%

TVM. ... 33 1z 21 2 6 1c 8 7 2 10 7 14
................... 3.4% 2.5% 4. 2% 1.8% 2.9% 2.8% 4.5% S.6% 1.3% 3.0% 3.5% 4.7%
................... 100% 36.4% 61.6% 6.1% 18.2% 30.3% 24 .2% 21.2% 6.1% 30.3% 21.2% 42.4%

SUPER 1 TV........... 53 28 25 9 6 22 8 8 1 11 15 28
................... 6.4% 5.9% 5.0% 8.1% 2.9% 6.1% 4.5% &£.5% LE% 3.3% 7.6% 8.8%
................... 100% 52.8% 47.2% 17.0% 11.3% 41.5% 15.1% 15.1% 1.9% 20.8% 28.3% 49.1%

NET TV....ovrrennnn- 10 4 3 5 0 2 3 0 1 5 1 3
................... 1.0% 8% 1.2% 4.5% 0% .6% 1.7% 0% 6% 1.5% .5% 1.0%
................... 100% {40.0% |60.0% |50.0% 0% lzo.0% |30.0% 0% |10.0% |s50.0% [10.0% [30.0%

SMASH TV............. 11 5 6 1 0 4 2 3 1 3
................... 1.1% 1.0% 1.2% 9% 0% 1.1% 2.2% 1.6% 1.9% .3% 1.5% 1.3%
................... 100% |45.5% |54.5% 9.1% .0% |36.4% |36.4% |18.2% |27.3% 9.1% |27.3% |36.4%

MAX PLUS............. 17 9 8 1 4 8 3 1 0 5 5 7
................... 1.7% 1.9% 1.6% .9% 1.9% 2.2% 1.7% .8% 0% 1.5% 2.5% 2.a%
................... 160% [52.9% |47.1% 5.9% |23.5% [47.1% |17.6% 5.9% L0%  [29.4%  [29.4% |41.2%

RAT........ooiiniin.. 128 62 66 7 18 53 21 29 19 45 30 13
................... 13.0% |13.0% [13.1% 6.3% 8.7% |14.6% |11.8% |23.4% |12.0% J13.9% |15.2% |11.1%

................... 100% 4B.4% 51.6% 5.5% 14.1% 41.4% 16.4% 22.7% 14.8% 35.9% 23.4% 25.8%

MEDIASET............. 340 160 180 52 102 122 44 20 48 119 70 103
................... 34.6% 33.5% 35.6% 46.8% 49.0% 33.7% 24.7% 16.1% 30.4% 36.1% 35.4% 34.7%
................... 100% 47.1% 52.9% 15.3% 30.0% 35.5% 12.9% 5.9% 14.1% 35.0% 20.6% 30.3%

OTHER ITALIAN........ 23 15 8 6 4 8 5 o 4 8 7
................... 2.3% 3.1% 1.6% 5.4% 1.9% 2.2% 2.8% 0% 2.5% 2.4% 2.0% 2.4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
{continued)
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BROADCASTING AUTHCRITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
-~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUFP

MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65]/0OVER §5 AB Ccl c2 DE

................... 100% 65.2% 34.8% 26.1% 17.4% 34.8% 21.7% 0% 17.4% 34.8% 17.4% 30.4%

SATELLITE............ 155 8é 65 20 42 58 21 - 14 44 S 25 27

................... 15.8% 18.0% 13.7% 18.0% 20.2% 16.0% 11.8% 11.3% 27.8% 17.9% 12.6% 9.1%

................... 100% 55.5% 44 .5% 12.8% 27.1% 37.4% 13.5% 9.0% 28.4% 38.1% 16.1% 17.4%
SERIALS/SCAP OPERAS

NONE................. 429 266 163 48 23 183 840 55 a9 140 79 121

................... 43.6% 55.6% 32,.3% 43.,3% 44 . 7% 42.3% 44.3% 44 .4% 56.3% 42 .4% 39.9% 44.7%
................... 100% 62.0% 38.0% 11.2% 21.7% 35.7% 18.6% 12.8% 20.7% 32.6% 18.4% 28.2%

................... 3.9% 4.4% 3.4% 4.5% 2.9% 4.1% l 4.5% 3.2% 31.2% 2.4% 3.0% 6.4%
................... | 100% 55.3% 44 . 7% 13.2% 15.8% 39.5% |21.1% 10.5% 13.2% 21.1% 15.8% 50.0%

SUPER 1 TV........... 135 64 71 14 14 58 27 22 11 35 35 54

................... 13.7% 13.4% 14,1% 12.6% 6.7% 16.0% 15.2% 17.7% 7.0% 10.6% 17.7% 18.2%
................... 100% 47.4% 52.6% 10.4% 10.4% 43.0% 20.0% 16.3% 8.1% 25.9% 25.9% 40,0%

NET TV............... 18 8 11 2 4 & 6 1 3 4 8 1

................... 1.9% 1.7% 2.2% 1.8% 1.9% 1.7% 3.4% .8% 1.9% 1.2% 4.0% 1.3%
100% 42.1% 57.9% 10.5% 21.1% 31.5% 31.6% 5.3% 15.8% 21.1% 42.1% 21.1%

MAX PLUS............. 18 3 15 5 4 5 3 1 4 10 1 3

................... 1.8% .B% 3.0% 4.5% 1.9% 1.4% 1.7% 8% 2.5% 3.0% 5% 1.0%
................... 100% 16.7% 83.3% 27.8% 22.2% 27.8% 16.7% 5.5% 22.2% 55.6% 5.6% 16.7%

RAL. . vvvvri v 52 22 30 4 8 13 11 16 & 22 11 13

................... 5.3% 4.6% 5.9% 3.6% 3.8% 3.6% 6.2% 12.9% 3.8% 6.7% 5.6% 4.4%
................... 100% 42.3% 57.7% 7.7% 15.4% 25.0% 21.2% 30.8% 11.5% 42.3% 21.2% 25.0%

MEDIASET........ .0 239 65 174 26 66 91 35 21 26 2] 49 76

................... 24,3% 13.6% 34.5% 23.4% 31.7% 25.1% 1%.7% 16.9% 16.5% 26.7% 24.7% 25.6%
................... 140% 27.2% 72.8% 10.9% 27.6% 38.1% 14.6% 8.8% 10.9% 36.8% 20.5% 31.8%

OTHER ITALIAN........ 3 1 2 a 0 0 0 1 0 2
................... .3% .2% 4% 1.8% 5% .0% .0% .0% .0% L3% 0% .7%
.................. 100% 33.3% 66.7% 66.7% 33.3% .0% 0% L0% 0% 33.3% .0% 66.7%

SATELLITE............ 50 28 22 5 12 21 8 4 14 22 9 5
................... 5.1% 5.9% 4.4% 4.5% 5.8% 5.8% 4.5% 3.2% 8,%% 6.7% 4.5% 1.7%
................... 100% S6.0% 44 . 0% 10.0% 24 .0% 42, 0% 16.0% 8.0% 28.0%= 44 .0% 18.0% 10.0%

FIRST ROW OF PRRCENTAGES = COLIMN PERCENTAGES
SECOND ROW CF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHC WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE §.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIC-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 3031 - 50|31 - 55|0VER 65 AR cl c2 DE
TOTAL......... S 283 478 505 111 208 362 178 124 158 330 198 297
DOCUMENTARIES
NORE................. 342 138 204 57 67 104 68 46 34 108 69 131
................... 34.8% 28.9% 40.4% 51.4% 3z2.2% 28.7% 38.2% 37.1% 21.5% 32.7% 34.8% 44 .1%
................... 100% 403.4% 59.6% 15.7% 12.6% 30.4% 19.9% 13.5% 9.9% 31.6% 20.2% 38.3%
TVM. i 104 48 56 12 19 32 30 11 10 35 23 EL]
................... 10.6% 10.0% i1.1% 10.8% 9.1% 8.8% 16.9% 8.9% 6.3% 10.8% 11.6% 12.1%
................... 100% 46,2% 53.8% 11.5% 18.3% 30.8% 28.8% 10.6% 3.6% 33.7% 22.1% 34.6%
SUPER 1 TV........... 70 42 28 3 6 30 11 20 7 16 21 26
................... 7.1% 8.8% 5.5% 2.7% 2.9% 8.3% 5.2% 16.1% 4.4% 4.8% 10.6% 8.8%
................... 100% 60.0% 40.0% 4.3% B.6% 42.9% 15.7% 28.6% 10.0% 22.9% 30.0% 37.1%
NET TV............... 15 5 10 0 6 2 & 1 5 4 1 5
................... 1.5% 1.0% 2.0% . 0% 2.9% 6% 3.4% .8% 3.2% 1.2% .5% 1.7%
................... 100% 33.3% 66.7% 0% 40.0% 13.3% 40.0% 6.7% 33.3% 26.7% 6.7% 33.3%
MAX PLUS............. 3 2 o] 2 2 0 0 0 0 3
................... .3% 4% .2% 0% .0% .6% &% 0% .0% 0% 0% 1.0%
................... 100% 66.7% 33.3% 0% .0% 66.7% 33.3% 0% .0% .0% 0% 100%
RAL. .. ... .. v 159 77 82 11 35 52 23 24 24 60 39 36
................... 16.2% 16.1% 16.2% 2.9% 18.8% 17.1% 12.9% 19.4% 15.2% 18.2% 19.7% 12.1%
................... 100% 48.4% 51.6% 6.9% 24 .5% 35.0% 14.5% 15.1% 15.1% 37.7% 24.5% 22.6%
MEDIASET............. 86 45 41 i1 17 40 14 4 10 31 17 28
................... 8.7% 9.4% g2.1% 9.9% 8.2% 11.0% 7.9% 3.2% 6.3% 9.4% 8.6% 9.4%
................... 100% 52,3% 47.7% 12.8% 19.8% 46.5% 16.3% 4.7% 11.6% 36.0% 19.8% 32.6%
OTHER ITALIAN...,.,.. 5 3 2 o) 1 2 1 2 2 0 1
................... .5% 6% 4% .0% .5% .6% 6% 8% 1.3% 6% .0% .3%
................... 100% 60, 0% 40.0% L0% 20.0% 40.0% 20.0% 20.0% 40.0% 40.0% .0% 20.0%
SATELLITE............ 159 118 81 17 53 88 24 17 66 74 28 31
................... 20.2% 24.7% 16.0% 15.3% 25.5% 24 .3% 13.5% 13.7% 41.8% 22.4% 14.1% 10.4%
........... svaeeaea.| 100% 59.2% 40.7% B.5% 26.6% 44 2% 12.1% 8.5% 33.2% 37.2% 14.1% 15.6%
CURRENT AFFAIRS
NONE..........o0u.n. 552 246 306 80 121 187 102 61 75 172 119 182
................... 56.2% 51.5% 60.6% 72.1% 58.2% 51.7% 57.9% 49.2% 50.0% 52.1% 60.1% 61.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW QF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
{continued)

1



BROADCASTING AUTHCRITY - MALTA: MEDIA AUDIT - lST QUARTER 2401

TABLE 6.5-2: TV STATION COMPARISOM ON A SET OF SIX PRﬁGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65[OVER 65 AR Cl c2 DE

................... 100% 24 .6% 55.4% 14.5% 21.9% 33.9% 18.7% 11.1% 14.3% 3L.2% 21.6% 33.0%
TVM. .. 133 5% 74 13 22 46 29 23 21 52 23 37
................... 13.5% 12.3% 14.7% 11.7% 10.6% 12.7% 16.3% 18.5% 13.3% 15.8% 11.6% 12.5%
................... 100% 44 .4% 55.6% 93.8% 16.5% 34.6% 21.8% 17.3% 15.8% 39.1% 17.3% 27.8%

ISUPER LTV.........., 122 75 47 6 29 57 19 20 7 32 30 53
................... 12.4% 15.7% 9.3% 5.4% 9.6% 15.7% 10.7% 16.1% 4.,4% 9.7% 15.2% 17.8%
................... 100% 61.5% 38.5% 4.9% 16.4% 46.7% 15.6% 16.4% 5.7% 26.2% 24.6% 43.4%

NET TV............... 53 3l 22 4 iz 15 15 7 13 23 9 8
................... 5.4% 6.5% 4.4% 3.6% 5.8% 4,1% 8.4% 5.6% 8.2% 7.0% 4,5% 2.7%
................... 100% 58.5% 41.5% 7.5% 22.6% 28 .3% 28.3% 13.2% 24.5% 43.4% 17.0% 15.1%

SMASH TV............. 2 1 o 1 0 0 1 [+ 1 0 1
................... 2% 2% .2% 0% 5% 0% 0% . B% 0% .3% % 3%
................... 100% 50.0% 50.0% .0% 50.0% . 0% .0% 50.0% .0% 50.0% .0% 50.0%

RAZ......... ... ..., 32 22 10 3 8 14 4 3 9 14 4 5

................... 3.3% 4.6% 2.0% 2.7% 3.8% 3.9% 2.2% 2.4% 5.7% 4.2% 2.0% 1.7%
................... 100% 68.8% 31.3% 9.4% 25.0% 431 . 8% 12.5% 9.4% 28.1% 43.8% 12.5% 15.6%

MEDIASET. ............ 20 & 14 1 3 8 3 2 5 5 3
2.0% 1.3% 2.8% .8% 2.9% 2.2% 1.7% 1.6% 3.2% 1.5% 1.5% 2.4%
100% 30.0% 70.0% 5.0% 30.0% 40.0% 15.0% 10.0% 25.0% 25.0% 15.0% 35.0%

OTHER ITALIAN........ 2 1 1 0 1 1 0 Q 2 0 0
................... .2% 2% .2% . 0% 0% .3% 6% .0% .0% 6% 0% 0%
................... 100% 50.0% 50.0% 0% .0% S0.0% 50.0% .0% .0% 100% .0% 0%

SATELLITE............ &7 37 30 4 18 34 4 7 24 29 10

................... 6.8% 7.7% 5.9% 3.8% 8.7% 9.4% 2.2% 5.6% 15.2% 8.8% 5.1% 1.3%
................... 100% 55.2% 44 .8% §.0% 26.9% 50.7% 6.0% 10.4% 35.8% 43,3% 14.9% 6.0%

DISCUSSIONS

NONE................. 278 129 149 14 58 87 45 38 35 93 &3 a7
................... 28.3% 27.0% 29.5% 45.0% 27.9% 24.0% 25.3% 30.6% 22.2% 28.2% 31.8% 29.3%
.................. 100% 46, 4% 53.6% 18,0% 20.9% 31.3% 16.2% 13.7% 12.6% 33.5% 22.7% 31.3%

TVM. ... .. 400 193 207 43 83 162 69 37 74 143 68 115

................... 40.7% 40.4% 41.0% 38.7% 42.8% 44 ,8% 38.8% 29.8% 46.8% 43.3% 34.3% 38.7%
................... 100% 28.3% 51.8% 10.8% 22.3% 40.5% 17.3% 9.3% 18.5% 315.8% 17.0% 28.8%

FIRST RCW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE 6.5-2: TV STATION COMPARISON ON A $ET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIQ-ECONOMIC GROUP
MALE FEMALE [12 - 17|18 - 3031 - 50|51 - 65]OVER 65 AB C1 C2 LCE
SUPER 1 TV........... 150 8z &8 10 29 55 30 26 9 33 39 69

................... 15.3% 17.2% 13.5% 9.0% 13.9% 15.2% 16.9% 21.0% 5.7% 10.0% 19.7% 23 2%

................... 100% 54.7% 45.3% 6.7% 19.3% 36.7% 20.0% 17.3% 6.0% 22.0% 26.0% 46.0%
NET TV............... 85 42 43 4 13 30 23 15 20 29 16 20
................... 8.6% 8.8% g2.5% 3.6% 6.3% B.3% 12.9% 12.1% 12.7% 8.8% 8.1% 6.7%
................... 100% 49 .4% 50.6% 4.7% 15.3% 35.3% 27.1% 17.6% 23.5% 34.1% 18.8% 23.5%
SMASH TV............. 8 4 4 0 S 2 a 1 2 4 1 1
.8% .8% 8% 0% 2.4% 6% .0% 8% 1.3% 1.2% 5% 3%

................... 100% 50.0% 50.0% 0% 62.5% 25.0% .0% 12.5% 25.0% 50.0% 12.5% 12.5%
RAIL ... ... . ... .., i1 5 & 0 2 E 1 1 [ 3 2 a
................... 1.1% 1.0% 1.2% .0% 1.9% 1.4% 6% 8% 3.8% 9% 1.0% 0%
................... 100% 45.5% 54.5% .0% 36.4% 45.,5% 9.1% 9.1% 54.5% 27.3% 18.2% 0%
MEDIASET............. 25 i1 14 2 7 7 g 3 6 12 ‘ 3 4
................... 2.5% 2.3% 2.8% 1.8% 3.4% 1.9% 3.4% 2.4% 3.8% 3.6% 1.5% 1.3%
................... 100% 44 . 0% 56.0% 8.0% 23.0% 28.0% 24.,0% 12.0% 24.0% 48.0% 12.0% 16.0%
QTHER ITALIAN........ 1 0 1 o o} 0 1 a 0 1 Q 5
................... 1% 0% 2% 0% 0% 0% LE% 0% 0% 3% 0% 0%
................... 100% . 0% 100% .0% 0% 0% 100% 0% .0% 100% 0% 0%
SATELLITE............ 25 12 13 2 3 .14 3 3 g 12 9 1
................... 2.5% 2.5% 2.6% 1.8% 1.4% 3.9% 1.7% 2.4% 3.8% 3.6% 3.0% 3%

................... 100% 48.0% 52.0% 8.0% 12.0% 56.0% 12.0% 12.0% 24.0% 48.0% 24.0% 4,0%

QUIZZES/GAME
SHOWS/VARIETY
PROGRAMMES
NONE................. 317 175 142 3¢ 65 117 64 21 68 90 59 100
.................. 32.2% 36.6% 28 .1% 27.0% 31.3% 32.3% 36.0% 33.1% 43.0% 27.3% 29.8% 33.7%
................... 100% 55.2% 44 .8% 9.5% 20.5% 16.9% 20.2% 12.9% 21.5% 28.4% 18.6% 31.5%
B 50 21 29 8 11 18 9 4 4 18 12 16
................... 5.1% 4.4% 5.7% 7.2% 5.3% 5.0% 5.1% 1.2% 2,5% 5.5% 6.1% 5.4%
................... 100% 42.0% 58.0% 15.0% 22.0% 36.0% 18.0% 8.0% 8.0% 36,0% 24 .0% 32.0%
SUPER 1 TV........... 132 65 67 10 22 49 29 22 5 36 30 38

................... 13.4% 13.6% 13.3% 9.0% 10.6% 13.5% 16.3% 17.7% 3.2% 10.9% 15.2% 20,5%
................... 100% 49.2% 50.8% 7.6% 16.7% 37.1% 22.0% 16.7% 3.8% 27.3% 22.7% 46.2%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHC WATCH TV
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 15T QUARTER 2001

TABLE 6.5-2: TV STATION CCMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIQ-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 ~- 17|18 - 30|31 - 5G|51 - 65|QVER 65 AB <c1 cz2 DE
NET TV. .. .vviinvnn.. 659 3z 37 7 14 26 15 7 9 2g 13 18

................... 7.0% 6.7% 7.3% 6.3% 6.7% 7.2% 4% 5.6% 5.7% 8.8% 6.6% 6.1%
................... 100% 46.4% 53.6% 10.1% 20.3% ‘37.7% 21.7% 10.1% 13.0% 42.0% 18.8% 26.1%

o

SMASH TV............. kS o} 3 0 1 0 1 1 0 k] 0 0
................... .3% 0% .6% .0% .5% 0% 6% .B% .0% . 9% .0% .0%
................... 100% -0% 100% .0% 33.3% .0% 33.3% 33.23% 0% 100% .0% . 0%

MAX PLUS............. 15 3 12 2 3 5 3 2 1 [3 2 6
................... 1.5% .6% 2.4% 1.8% 1.4% 1.4% 1.7% 1.6% .B% 1.8% 1.0% 2.0%

................... 100% 20.0% 80.0% 13.3% 20.0% 33.3% 20.0% 13.3% 6.7% 40.0% 13.3% 40.0%

RAT.....ovvvvineenn 97 43 54 13 14 32 20 18 22 40 20 15
................... 2.92% 9.0% 10.7% 11.7% 6.7% 8.8% 11.2% 14.5% 13.9% 12.1% 10.1% 5.1%
................... 100% 44 .3% 55.7% 13.4% 14 .4% 33.0% 20.6% 18.6% 22.7% 41.2% 20.6% 15.5%

MEDIASET............. 262 118 144 33 72 95 35 27 41 36 53 72
................... 26.7% 24.7% 28.5% 29.7% 34.6% 26.2% 19.7% 21.8% 25.9%% 29.1% 26.8% 24.2%
................... 100% 45.0% 55.0% 12.6% 27.5% 36.3% 13.4% 13.3% 15.6% 36.6% 20.2% 27.5%

OTHER ITALIAN......., 8 5 3 | 1 2 4 1 0 2 3 3
................... .B% 1.0% 6% .9% 1.0% 1.1% .6% 0% 1.3% . 9% .0% 1.0%
................... 100% 62.5% 37.5% 12.5% 25.0% 50.0% 12.5% 0% 25.0% 37.5% .0% 37.5%

SATELLITE............ 30 16 14 7 4 16 1 2 6 9 E [
................... 3.1% 3.3% 2.8% 6.3% 1.9% 4.4% 6% 1.6% 3.8% 2.7% 4.5% 2.0%

................... 100% 53.3% 46.7% 23.3% 13.3% 53.3% 3.3% 6.7% 20.0% 30.0% 30.0% 20.0%

NONE................. 566 265 ol 33 74 230 131 28 93 164 i24 185
................... 57.6% 55.4% 59.6% 29.7% 35.6% 63.5% 731.6% 79.0% 58.9% 43.7% 62.6% 62.3%
................... 100% 46.8% 53.2% 5.8% 13.1% 40.6% 23.1% 17.3% 16.4% 29.0% 21.9% 32.7%

TVM. ..o 22 ig 12 2 1 8 4 7 Q 10 g 3
................... 2.2% 2.1% 2.4% 1.8% 5% 2.2% 2.2% 5.6% 0% 3.0% 3.0% 2.0%
................... 100% 45.5% 54.5% 9.1% 4,5% 36.4% 18.2% 31.8% 0% 45.5% 27.3% 27.3%

SUPER 1 TV........... 34 21 13 3 3 18 5 5 1 [3 7 20
................... 3.5% 4.4% 2.6% 2.7% 1.4% 5.0% 2.8% 4.0% .6% 1.8% 3.5% 6.7%

................... 100% 51.8% 38.2% 8.8% 8.8% 52.9% 14.7% 14.7% 2.9% 17.6% 20.6% 58.8%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECCHND ROW QF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
{conktinued)
4



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 18T QUARTER 2001

TABLE 6.5-2: TV STATION COMPARISON ON A S&ET OF SIX PROGRAMME SECTORS
- BY AGE, GFNDER AND SOCIO-ECONOMIC GROUP

TOTAL, GENDER AGE GROUP SOCTIO-ECONOMIC GRCUP

MALE FEMALE {12 - 17|18 - 30|31 - 50|51 - §5|QVER 65 AB Cl jab DE

................... 6% .6% .6% .9% 1.0% 0% 1.7% .0% 1.3% .6% 1.0% 0%
................... 100% 50.0% 50.0% 16.7% 33.3% .0% 50.0% .0% 33.3% 33.3% 33.3% 0%
SMASH TV.... ........ 14¢ &6 74 35 43 41 17 4 12 52 28 48
............. o |1a.2s 12.8% 14.7% 31.5% 20.7% 11.3% 9.6% 3.2% 7.6% 15.8% 14.1% 16.2%
................... 100% 47.1% 52.9% 25.0% 30.7% 29.3% 12.1% 2.9% 8.6% 37.1% 20.0% 34.3%
RAL. .. .. ... ... ... 5 3 2 1 | 0 0 2 i 2 1 1 1
................... 5% .B% .43 9% [ 0% 0% 1.1% 1.6% 1.3% 3% .5% 3%
................... 100% 60.0% 40.0% 20.0% | .0% 0% 40.0% 40.0% 40.0% 20.0% 20.0% 20.0%
MEDIASET............. 58 28 30 i0 21 18 5 4 7 29 11 11

5.9% 5.9% 5.9% 9.0% 10.1% 5.0% 2.8% 3.2% 4.4% 8.8% 5.6% 3.7%
100% 48.3% 51.7% 17.2% 36.2% 31.0% 8.6% §5.39% 12.1% 50.0% 19.0% 19.0%

OTHER ITALIAN........ 15 8 ? 3 9 2 a 1 2 10 1 2
................... 1.5% 1.7% 1.4% 2.7% 4.3% .E6% 0% .B% 1.3% 3.0% .5% 7%
................... 100% 53.3% 46.7% 20.0% 50.0% 13.3% .0% 6.7% 13.3% 66.7% 5.7% 13.3%

SATELLITE............ 137 74 63 23 5§ 45 11 3 39 L] 18 24

................... 13.9% 15.5% 12,.5% 20.7% 26.4% 12.4% 6.2% 2.4% 24.7% 17.0% 9.1% 8.1%
................... 100% 54.0% 46, 0% 16.8% 40.1% 32.8% 8.0% 2.2% 28.5% 40.9% 13.1% 17.5%

PLAYS
BMONE........ovuinn.. 368 196 172 54 30 112 73 39 88 120 58 102
................... 37.4% Jel.0% |34.1% [48.6% [43.3% [30.9% [41.0% [31.5% [s55.7% |36.4% |25.3% [34.33
................... 100% [53.3% |46.7% |14.7% [24.5% |30.4% |19.8% |10.6% |23.9% |32.6% |15.8% |27.7%
TVM. e 201 90 111 24 42 73 34 28 28 71 40 62
................... 20.45  j18.8% [22.0% |21.6% |20.2% |20.2% |19.1% |22.6% |[17.7% |21.8% |z0.2% |20.9%
................... 100%  |44.8% [55.2% [11.9% [20.9% |[36.3% |16.9% |13.9% |13.9% [35.3% [19.0% |30.8%
SUPER 1 TV........... 343 154 189 25 65 143 &0 50 29 114 a3 117
................... 34.9% |32.2% [37.4% |22.5% [31.3% [39.5% [33.7% [40.3% |13.4% |[3a.5% [41.9% [39.4%
................... 100% |44.92% (55.1% | 7.3% |19.0% |41.7% |17.5% [14.6% | 8.5% [33.2% |[24.2% |34.1%
NET TV........co..... 38 9 18 3 3 13 9 5 6 10 10 12
................... 3.9% | 4.2% | 3.6% | 2.7% | 1.4% | s5.0% | 5.1% | 4.0% | 3.8% | 3.0% | s.1% | 4.0%
................... 100% |52.6% |47.4% | 7.9% | 7.9% [47.4% |23.7% [13.2% |15.8% ([26.3% [26.3% [31.e%
SMASH TV............. 2 0 2 0 1 0 3 1 1 0 1 0

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
' {continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SO0OCIO-ECONCMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE [12 - 17|18 - 30|31 - 5051 - 65|OVER &5 AB Cl c2 DE

................... 100% .0% 100% . 0% 50.0% .0% .0% 50.0% 50.0% 0% 50.0% .0%
RAL.......oooiviu.., 3 3 0 0 1 1 0 1 0 2 1 Q
................... .33 6% .0% .0% .5% .3% .0% .8% .0% .B% .5% 0%
................... 100% 100% .0% L0% 33.3% 33.3% 0% 33.3% .0% 66.7% 33.3% L0%
MEDIASET. .. .......... 4 3 0 4 0 0 5} 3 0 L
................... 4% .2% .6% 0% 0% 1.1% .0% .0% .0% .9% .0% .3%
................... 100% 25.0% 75.0% .0% .0% 100% .0% .0% .0% 75.0% 0% 25.0%
SATELLITE............ 24 14 10 5 g 11 2 0 [3 10 5 3
................... 2.4% 2.59% 2.0% 4.5% 2.9%% 3.0% 1.1% 0% 3.8% 3.0% 2.5% 1.0%
................... 100% 58.3% 41.7% 20.8% 25.0% 45.8% B.3% .0% 25,0% 41.7% 20.8% 12,5%

FIRST ROW QOF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV



BROADCASTING AUTHCRITY - MALTA: MEDIA AUDIT - 18T QUARTER 2001

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP S0QCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30;31 - 50;51 - 65|OVER &5 AB Cl c2 DE
TOTAL.......... creaae 983 478 505 111 208 3162 178 124 158 3310 158 297

NONE................. 595 286 309 82 140 15% 109 65 85 181 117 212
................... 60.5% 55%.8% 61.2% 73.9% 67.3% 55.0% 61.2% 52.4% 53.8% S54.8% 59.1% 71.4%
................... 100% 48.1% 51.9% 13.8% 23.5% 33.4% 18.3% 10.9% 14.3% 30.4% 19.7% 35.6%

TYM. o 160 73 87 14 23 69 28 26 25 60 40 35
................... 16.3% [15.3% [17.2% [12.6% |11.1% |19.1% [15.9% [21.0% |15.8% |18.2% |20.2% |11.8%
................... 100% |45.6% [54.4% | 8.8% |14.4% [43.1% |17.5% |15.3% |15.8% |37.5% |[25.0% |z1.9%

SUPER 1 TV........... 83 45 37 4 13 33 15 17 9 24 17 33
................... 8.4% | 9.6% | 7.3% | 3.6% | 6.3% | 9.1% | 9.0% |13.7% | 5.7% | 7.3% | 8.6% |11.1%
................... 100% |55.4% |44.6% | 4.8% (15.7% |39.8% |19.3% |20.5% |10.8% |28.8% |20.5% 13%5.8%

NET TV. .o ovonenni ., 16 7 3 B 1 6 4 5 3 1 5 3
................... 1.6% | 1.5% | 1.8% 0% 5% | 1.7% | z.zs | a0 | 1.ew | 1.ze | 3.ox | 1.0t
................... 1005 |43.8% |[56.3% 0t | 6.3% [37.5% [25.0% |31.3% Jis.e% |2s.0% |37.5% [18.8%

|smase ov. . 1 1 0 0 0 ) 0 1 o o | 1] ¢

b 1% 2% Lo% 0% 0% 0% 0% .8% 0% .0% s | Lo
................... 100% | 100% .0% 0% 0% 0% 0% | 100% .0% .05 | 100% .0%

MAX PLUS............. 1 1 0 0 1 o 0 o 0 0 1 0
................... .1% .23 0% .0% 5% 0% .0% ox | Los 0% 5% 0%
................... 100% | 100% 0% 0% | 100% 0% 0% 0% 0% 0% | 100% 0%

T 53 35 24 3 15 25 10 6 9 34 3 8
................... 6.0% | 7.3% | a.8%5 | 2.7% | 7.2% | s.9% | s.6% | e¢.8% | 5.7% |10.3% | a.0% | 2.7%
................... 100% [59.3% |40.7% | 5.1% |[25.4% |a2.a% |16.9% |10.2% [25.3% |[s57.6% l13.6% |13.8%

|MEDIASET ............. 13 3 10 2 1 4 5 1 5 3 2 3
................... 1.3% 6% 2.0% 1.8% .5% 1.1% 2.8% 8% 3.2% . 9% 1.0% 1.0%
................... 100% 23.1% 76.9% 15.4% 7.7% 30.8% 38.5% T.7% 38.5% 23.1% 15.4% 23.1%

SATELLITE. ........... 55 26 29 3 14 26 8 3 22 24 6 3
................... 5.6% 5.4% 5.7% 5.4% 6.7% 7.2% 3.4% 2.4% 13.5%% 1.3% 3.0% 1.0%
................... 100% 47.3% 52.7% 10.9% 25.5% 47.3% 10.9% 5.5% 40.0% 43.6% 10.9% 5.5% |

NONE................. 613 361 252 96 141 196 112 68 118 205 116 174
................... 62.4% 75.5% 49. 9% 85.5% 67.8% 54.1% 62.9% G4, 8% 74.7% 62.1% 58.6% 58.6%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHG WATCH TV
{cont inued)

1



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTGRS
- BY AGE, GENDER AND SOQCIO-ECONOMIC GROUP

TCTAL GENDER AGE GROUP SOCIQO-ECONOMIC GROUP

MALE FEMALE [12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB c1 cz DE

................... 100% 58.8% 41.1% 15.7% 23.0% 32.0% 18.3% 11.1% 19.2% 33.4% 18.8% 28.4%

] 101 23 78 3 10 43 21 24 11 38 23 31
................... 10.3% 4.8% 15.4% 2.7% 4.8% 11.9% 11.8% 19.4% 7.0% 10.9% 11.6% 10.4%
................... 100% 22.8% 7. 2% 3.0% 9.9% 42.6% 20.8% 23.8% i0.9% 35.6% 22.8% 30.7%

SUPER 1 TV,.,......... 102 41 61 3 16 52 i6 15 & 18 31 47
................... 10.4% 8.6% 12,1% 2.7% 7% 1l4.4% 9.0% 12.1% 3.8% 5.5% 15.7% 15.8%
................... 100% 40.2% 59.8% 2.9% 15.7% 51.0% 15.7% 14.7% 5.9% 17.6% 30.4% 46.1%

NET TV, ., .. ........... 28 g 17 i & 9 3 4 3 5 12 §
................... 2.6% 1.9% 3.4% . 9% 2.5% 2.5% 3.4% 3.2% 1.8% 1.5% 6.1% 2.0%
................... 100% 34.6% 65.4% 3.8% 23.1% 34.6% 23.1% 15.4% 11.5% 19.2% 46.2% 23.1%

SMABH TV............. 3 0 3 0 0 2 0 1 1 1 0 1
................... .3% .0% 6% .0% 0% .6% 0% .8% 6% 3% .0% .3%
................... 100% 0% 100% . 0% 0% 66.7% 0% 33.3% 33.3% 33.3% . 0% 33.3%

MAX PLUS............. 64 12 52 2 10 29 15 9 26 7 22

................... 6.5% 2.5% 10.3% 1.8
................... 100% 18.8% 81.3% 3.1% 15.6% 45.3% 23.4% 1z.

ey
W

8
8% 8.0% 8.4% 6.5% 5.7% 7.%% 3.5% 7.4%
5% 14.1% 40.6% 10.9% 34.4%

RAL. ... ... ... oot 8 2 & ja} 1 3 2 2 2 3 3
................... .8% 4% 1.2% .0% 5% .8% 1.1% 1.6% 0% 6% 1.5% 1.0%
................... 100% 25.0% 15.0% .0% 12.5% 37.5% |25.0% 25.0% 0% 25.0% 37.5% 37.5%

MEDIASET............. 37 17 20 5 11 15 5 1 3 23 3 8
................... 3.8% 3.6% 4.0% 4.5% 5.3% 4.1% 2.8% 8% 1.9% 7.0% 1.5% 2.7%

@
I
o
[\8]
H
o

................... 100% 45.9% 54.1% 13.5% 29.7% 40.5% 13.5% 2.7% 8.1% 62.2%

OTHER ITALIAN......., 2 2 o 0 Q 2 0 o 0 1 0 1
................... 2% 4% . 0% 0% 0% 6% .0% .0% 0% .3% .0% 3%
................... 100% 100% .0% 0% .0% 100% 0% .0% 0% 50.0% .0% 50.0%

SATELLITE............ 27 11 18 1 13 11 1 1 7 13 3 4
................... 2.7% 2.3% 3.2% .9% 6.3% 3.0% .6% .B% 4.4% 3.9% 1.5% 1.3%

................... 100% 40.7% 59.3% 3.7% 48 .1% 40.7% 3.7% 3.7% 25.9% 48.1% 11.1% 14.8%

NONE................. 658 332 328 64 139 218 136 100 116 210 135 197
................... 66.9% £9,.5% 64.6% S7.7% 66.8% 60.5% 76.4% BD.6% 73.4% 63.6% 68.2% 66.3%
................... 100% 50.5% 49.5% 9.7% 21.1% 33.3% 20.7% 15.2% 17 .6% 31.9% 20.5% 29.8%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW CF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 18T QUARTER 2001

TABLE 6.5-3; TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
~ BY AGE, GENDER AND SOCIC-ECCNOMIC GROUPR

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 1718 - 30|31 - 50151 - &5|OVER &5 AB c1 Cc2 DE
TVM. 54 23 31 5 7 27 7 8 7 19 15 i3
................... 5.5% 4.8% 6.1% 4.5% 3.4% 7.5% 3.9% 6.5% 4.,4% 5.8% 7.6% 1.4%

................... 100% 42.6% 57.4% 9.2% 13.0% 50.0% ’13.0% 14.8% 13.0% 35.2% 27.8% 24, 1%

SUPER 1L TV........... €9 36 33 7 g 34 12 7 2 14 16 37
................... 7.0% 7.5% 6.5% 6.3% 4.,3% 9.4% 6.7% 5.6% 1.3% 4.2% 8.1% 12.5%
................... 100% 52.2% 47.8% 10.1% 13.0% 49.3% 17.4% 10.1% 2.9% 20.3% 23.2% 53.6%

NET TV............... 43 12 24 7 12 14 2 1 3 15 13 12
................... 4.4% 4.0% 4.8% 6.3% 5.8% 3.9% 5.1% .8% 1.9% 4.5% £.6% 4.0%

1
................... 100% 44 . 2% 55.8% 16.3% 27.9% 32.6% 20.9% 2.3% 7.0% 34.9% 30.2% 27.9%

MAX PLUS............. 12 4 8 i 2 4 4 1 1 6 0 5
................... 1.2% .8% 1.6% 9% 1.0% 1.1% 2.2% .B% L% 1.8% . 0% 1.7%
............. eee.-| 100% 33.3% 66.7% 8.3% 16.7% 33.3% 33.3% 8.3% 8.3% 50.0% .0% 41.7%

RAT......... ... v, 1z 4 8 2 2 4 2 o & 3 3
................... 1.2% .8% 1L.6% 1.8% 1.0% 1.1% 1.1 1.6% .0% 1.8% 1.5% 1.0%
................... 100% 33.3% 66.7% 16.7% 16.7% 33.3% 16.7% 16.7% .0% 50.0% 25.0% 25.0%

MEDIASET............. 70 25 45 13 21 31 4 1 9 36 7 18
................... 7.1% S.2% 8.9% 11.7% 10.1% 8.6% 2.2% 8% 5.7% 10.9% 3.5% 6.1%

................... 100% 36.7% 64.3% 1B.6% 30.0% 44, 3% 5.7% 1.4% 12.9% 51.4% 10.0% 25.7%

OTHER ITALIAN,....... 2 2 0 0 0 1 1 0 o3 i
................... 2% 4% .0% 0% 0% .3% .B% 0% 0% .3% 0% .3%
............. ..o} 100% 100% .0% 0% 0% 50.0% 50.0% 0% .0% 50.0% 0% 50.0%

SATELLITE............ 63 33 a0 12 16 28 3 4 20 23 9 11

6.4% 6.9% 5.9% 10.8% 7.7% T.1% 1.7% 3.2% 12.7% 7.0% 4.5% 3.7%
100% 52.4% 47.6% 19.0% 25.4% 44 .4% 4.8% 6.3% 31.7% 36.5% 14.3% 17.5%

RELIGION

NMONE................. 536 308 28l 84 134 212 101 55 100 195 108 183
................... 59.6% 63.8% 55.56% 5.7% 64.4% 58.6% 56.7% 44.4% 63.3% 59.1% 54.5% 6L.6%
................... 100% 52.0% 48.0% 14.3% 22.%% 36.2% 17.2% 9.4% 17.1% 33.3% 18.4% 31.2%

TVM. . i59 66 g3 10 24 60 30 35 24 35 44 52
................... 16.2% 13.8% 18.4% %.0% 11.5% 16.6% 16.9% 28.2% 15.2% 11.8% 22.2% 17.5%
................... 100% 41.5% 58.5% 6.3% 15.1% 37.7% 18.9% 22,0% 15.1% 24.5% 27.7% 32.7%

SUPER 1 TV........... 58 27 31 5 7 26 8 12 3 20 13 22

FIRST ROW QOF PERCENTAGES = COLUMN PERCENTAGES
SECOND RCW OF PERCENTAGES :‘ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 18T QUARTER 2001

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROQUPR

TOTAL CENDER AGE GROUP S0CTIC-ECONCMIC GROUP

MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - &5|CVER &S AB cl cz2 LE

................... 5.9% 5.6% 6.1% 4.5% 3.4% 7.2% 4.5% 9.7% 1.9% 6.1% 6.6% 7.4%
................... 100% 46.6% 53.4% 8.6% 12.1% 44 .8% 13.8% 20.7% 5.2% 34.5% 22.4% 37.9%

NET TV............... 125 49 76 B 23 43 30 14 18 50 25 32
................... 12.7% 10.3% 15.0% 8.1% 13.9% 11.9% 16.9% 11.3% 11.4% 15.2% 12.6% 10.8%
................... 100% 39.2% 60.8% 7.2% 23.2% 34.4% 24.0% 11.2% 14.4% 40.0% 20.0% 25.6%

SMASH TV............. 1 1 ¢ 0 1 0 0 0 1 0 0 o}
................... L1% .2% 0% 0% .5% 0% .0% .0% .B% .0% .0% .0%
................... 100% 100% 0% .0% *L00% 0% 0% 0% 100% 0% .0% .0%

RAL.......... . ....... 37 21 i6 i 9 i5 é 6 8 21 2 3
................... 3.8% 4.4% 3.2% . 9% 4.3% 4.1% 3.4% 4.8% 5.1% 6.4% 1.0% 2.0%
................... 100% 56.8% 43.2% 2.7% 24 .3% 40.8% 16.2% 16.2% 21.8% 56.8% 5.4% 16.2%

MEDIASET............. 2 0 2 1 1 33 Q 0 1 1 0
................... .2% .0% 4% .9% 0% L3% 0% 0% .0% 3% .5% 0%
................... 100% 0% 100% 50.0% -0% 50.0% .0% .0% .0% 50.0% 50.0% 0%

SATELLITE............ 15 El 3 1 4 5 3 2 4 4 5 2
................... 1.5% 1.9% 1.2% .9% 1.9% 1.4% 1.7% 1.6% 2.5% 1.2% 2.5% 7%

................... 100% 60.0% 40.0% 6.7% 26.7% 33.3% 20.0% 13.3% 26.7% 26.7% 33.3% 13.3%

BUHINESS/FINANCE

NONE.......... . 000 728 349 385 23 152 253 131 96 123 226 143 233
................... 73.8% 71.1% 76.2% 83.8% 73.1% 69.9% 73.6% 77.4% 77.8% 68.5% 72.2% 78.5%
.................. 100% 46.9% 53.1% 12.8% 21.0% 34.9% i8.1% 13.2% 17.0% 31.2% 18.7% 32.1%

TVM, ... e 125 58 687 1o 24 51 27 13 12 54 26 33
................... 12.7% 12.1% 13.3% 9.0% 11.5% 14.1% 15.2% 10.5% 7.6% 16.4% 13.1% 11.1%
................... 100% 46.4% 53.6% 8.0% 19.2% 40.8% 21.6% 10.4% 9.6% 43.2% 20.8% 26.4%

SUPER 1 TV........... 43 27 16 2 B 17 8 7 3 4 1z 24
................... 4.4% S.6% 3.2% 1.8% 4.3% 4.7% 4.5% 5.6% 1.9% 1.2% 6.1% 2.1%
................... 100% 62.8% 37.2% 4.7% 20.9% 33.5% 18.6% 16.3% 7.0% 9.3% 27.8% 55.8%

NET TV............... 18 12 3 Q 3 7 4 4 2 11 4 1
................... 1.8% 2.5% 1.2% 0% 1.4% 1.9% 2.2% 3.2% 1.3% 1.3% 2.0% L3%
................... 100% 66.7% 33.3% . 0% 16.7% 38.9% 22.2% 22.2% 11.1% 61.1% 22.2% 5.6%

RAT......vv i 19 9 10 1 6 3 1 11 2
................... 1.9% 1.9% 2.0% 9% 2.9% 2.2% 1.7% 8% 1.3% 3.3% 1.0% 1.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{continued)
4



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND S0CTIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCTIO-ECONOMIC GROUP

MALE FEMALE [12 - 17|18 - 30|31 - 50(51 - 65 OVER &5 AB Cl c2 DE

................... 100% 47.4% 52.6% 5.3% 3l.6% 42.1% 15.8% 5.3% 10.5% 57.9% 10.5% 21.1%
MEDIASET............. iz 7 5 2 3 3 Q 1 7 2 1
................... 1.2% 1.5% 1.0% 1.8% 4% 1.7% .0% B% 1.3 2.1% 1.0% .3%
................... 140% 58.3% 41.7% 16.7% 25.0% 50.0% . 0% 8.3% 16.7% 58.3% 16.7% 8.3%
SATELLITE............ 41 25 16 3 11 20 5 2 12 17 9 1
................... 2,2% S.2% 3.2% 2.7% 5.3% 5.5% 2.8% 1.8% 8.9% 5.2% 4.5% .3%

................... 100% 61.0% 39.0% 7.3% 26.8% 48 .8% 12.2% 4.9% 34.1% 41.,5% 22.0% 2.4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE 6.6: INTEREST IN BROADCASTING AUTHORITY POLITICAL PROGRAMMES

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GRCUP SOCIO-~ECONOMIC GROUP
MALE FEMALE |12 - 17{18 - 30|31 - 50{51 - 65|OVER §5 AR Cl c2 CE
TOFTAL.......... . - 1001 489 512 112 209 371 183 126 161 334 204 302
NO ANSWER............ 5 0 5 1 [ 3 0 1 Q 0 0 5
................... .5% .0% 1.0% 9% L0% .8% . 0% 8% 0% 0% 0% 1.7%
................... 100% 0% 100% 20.0% .0% 60.0% .0% 0% 0% .0% 0% 100%
ALWAYS. . ....... ... ... 116 59 57 0 13 50 32 21 23 39 23 21
................... 11.6% 12.1% 11.1% 0% §.2% 13.5% 17.5% 7% 14.3% 11.7% 11.3% 10.3%
................... 100% 50.9% 48.1% 0% .2% 43.1% 27.6% L1% 19.8% 33.6% 19.8% 26.7%
SOMETIMES. ...,........ 436 228 208 24 8% 178 87 58 78 139 89 130
................... 43.6% 46 .6% 40.6% 21.4% 6% 48.0% 47 .5% 0% 48 .4% 41.6% 43.6% 43.0%
................... 100% 52.3% 47.7% 5.5% 4% 40.B% 20.0% .3% 17.9% 31.9% 20.4% 29.8%
NEVER................ 444 202 242 87 107 140 64 46 g0 156 92 136
................... 44 .4% 41.3% 47.3% T 7% 51.2% 37.7% 35.0% .5% 37.3% 46.7% 45.1% 45.0%
................... 100% 45.5% 54.5% 15.6% 24.1% 31.5% 14.4% 4% 13.5% 35.1% 20.7% 30.6%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES
BASE

COLUMN PERCENTAGES

= ROW PERCENTAGES
ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 18T QUARTER 2001

TABLE 6.7:
- BY GENDER,

SUGGESTIONS FOR NEW RADIO PROGRAMMES

AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP S0CIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 5051 - OVER &5 AB C1l c2 DE

TOTAL....... . . . 745 361 384 67 169 271 141 97 117 259 145 224
NO ANSWER............ 662 324 338 61 156 235 126 84 100 235 124 203

................... 88.3% 89.8% BB .0% 91.0% 92.3% 86.7% 89.4% 86.6% 85.5% 90.7% 85.5% 90.6%

................... 100% 48.9% 51.1% 9.2% 23.6% 35.5% 19.0% 12.7% 15.1% 35.5% i8.7% 30.7%
MCRE MUSIC FROM 1970s

& 198B0s8........... 11 E] 8 1 5 2 0 b ] 2 3 [

................... 1.5% .8% 2.1% 1.5% 3.0% 1.5% 0% 1.0% _0% .8% 2.1% 2.7%

100% 27.3% 72.7% $.1% 45.5% 36.4% 0% 2.1% 0% 18.2% 27.3% 54 .5%

MORE DISCUSSION

PRCGRAMMES. . ... ... 16 6 10 1 4 5 5 1 7 2 3 4

................... 2.1% 1.7% 2.6% 1.5% 2.4% 1.8% 3.5% 1.0% 6.0% _8% 2.1% 1.8%

................... 100% 37.5% 62.5% 6.3% 25.0% 31.3% 31.3% 6.3% 43,8% 12.5% 18.8% 25.0%
MORE PLAYS..... 15 4 11 o 3 5 5 1 8 4 2

................... 2.0% 1.1% 2.9% .0% 1.8% 1.8% 4.3% 1.0% . 9% 3.1% 2.8% .9%

................... 100% 26.7% 73.3% . 0% 20.0% 33.3% 40.0% 6.7% 5.7% 53.3% 26.7% 13.3%
MORE MUSIC. . ......... 11 9 2 4 1 0 1 4 3 2 2

................... 1.5% 2.5% .5% 6.0% 6% 1.8% 0% 1.0% 3.4% 1.2% 1.4% .9%

................... 100% 81.8% 18.2% 36.4% 9.1% 45.5% 0% 5.1% 36.4% 27.3% 18.2% 18 .2%
MORE SPORTS.......... 4 4 0 0 [ 2z i 1 1 1

................... 5% 1.1% _0% 0% 0% 7% % 1.0% . 9% 4% 7% 4%

................... 100% 100% . 0% .0% 0% 50.0% 25 .0% 25.0% 25.0% 25%.0% 25.0% 25.0%
LESS POLITICS........ 2 a 2 0 0 0 [0} o] 1 ¢ 1

................... .3% . 0% .5% .0% 0% 7% 0% 0% .0% 4% 0% 4%

................... 100% 0% 100% 0% .0% 100% 0% 0% .0% 50.0% 0% 50.0%
QUIZZES.............. i Q 1 a 1 0 0 0 o 1 0 o}

................... L1% . 0% . 3% .0% .b% . 0% 0% 0% .0% .4% 0% . 0%

................... 100% 0% 100% _0% 1Q00% 0% 0% 0% _0% 100% % 0%
MORE CULTURAL

PROGRAMMES . . ... ... 2z 1 1 0 2 9] 0 2 a 1 1 o

................... .3% .3% . 3% 0% 0% 0% 0% 2.1% .0% 4% LT% . 0%
L7 ................... 100% S0.0% 50.0% . 0% .0% Q% 0% 100% % 50.0% 5¢.0% . 0%

FIRST ROW OF PERCENTAGES = COLIMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHC LISTEN TO RADID
{continued)



BROADCASTING AUTHCRITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE 6.7: SUGGESTIONS FOR NEW RADLO FROGRAMMES
- BY GENDER, AGE AND S0CIG-ECONOMIC GROUP

TOTAL, GENDER AGE GROUP S0CI0-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 20|31 - 50|51 - &5|OVER 65| AB ci o2 DE
PROGRAMMES FOR OLD
PECPLE............ 1 1 o 0 0 0 0 1 1 0
................... 1% 3% 0% 0% 0% L0% 0% | 1.0% .95 0% 0% 0%
................... 100% | 100% 0% 0% 0% .0% 0% | 100% | Loos 0% 0% 0%
MORE CHILDREN'S
PROGRAMMES. . ... ... 1 0 1 0 0 1 0 0 0 0 1 0
................... 1% .0% .3% .0% 0% 4% 0% 0% 0% 0% 7% 0%
................... 100% 0% | 100% % 0% | 100% .0% 0% 0% ot | 100% .0%
MORE NEWS..... 1 0 1 0 1 0 1 0 0 0
................... 1% 0% .3% 0% 0% .43 0% 0% 9% 0% 0% 0%
................... 100% .05 | 100% 0% 0% | 00% 0% 6% | 100% 0% 0% 0%
MORE EDUCATIONAL
PROGRRAMMES . . . . ... 9 5 4 0 0 5 3 1 0 a 2 3
................... 1.2% | 1.43 | 1.0% .0% 0% | 1.8% | 2.1% | 1.0% 0% | 1.5% | 1.4% | 1.3%
................... 100% |55.6% [a4.4% .03 0% |s5.er [33.3% |11.1% .0t |4a.4% |22.2% 133.3%
MORE PROGRAMMES ON |
HEALTH............ 2 0 2 0 o | 2 0 : 2 1 1 o
................... 3% 0% 5% 0% 0% 4% 0% | 1.0% 0% .43 7% 0%
................... 100% 0% | 100% .03 0% |50.0% 0% |50.0% 0% |so.0% |50.0% 0%
COMPLAINTS PROGRAMME . 1 0 1 0 0 1 0 0 1 o
................... 1% 0% 3% 0% 0% .43 0% 0% 0% 4% 0% 0%
................... 100% 0% | 1o0% 0% 0% | Loow 0% 0% .0% | 100% .0% .03
OLD SONGS............ 3 1 0 0 0 0 0 1 1 0 0 0
................... 1% 3% 0% 0% 0% 0% 0% | 1.0% .9% 0% 0% 0%
................... 1005 | 100% 0% 0% 0% .0% 0% | 100% | 1c0% 0% 0% 0%
CLASSICAL MUSIC...... 1 1 0 0 g o 1 o 1 0 0 0
................... .1% .33 .0% 0% 0% 0% 7% 0% .93 0% 0% 0%
................... 100% | 100% 0% 0% 0% 0r | o0y 0% | oot 0% 0% 0%
HOUSEHOLD RELATED
PROGRAMMES . . .. .. .. 2 0 2 a o 2 c 0 0 1 g 1
................... 3% 0% 5% 0% 0% 7% .0% 0% 0% 4% 0% 4%
................... 100% .08 | 1o0% 0% 0% | 1008 .0% 0% 0% |s0.0% .0z |50.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW CF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIC
{continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

TABLE 6.7: SUGGESTIONS FOR NEW RADIO PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP £QCI0-ECONOMIC GROUP
MALE FEMALE [12 - 17|18 - 30|31 - 50|51 - €5|CVER 65 AB Cl c2 DE

CURRENT AFFAIRS

PROGRAMMES. . . ..... 2 2 o] a 1 0 1 0 Q 2 0

................... .3% 6% 0% 0% 0% .4% . 0% 1.0% 0% 0% 1.4% 0%

................... 100% 100% .0% 0% L0% 50.0% .0% 50.0% 0% .0% 100% 0%
HEALTH RELATED

PROGRAMMES. . ...... 2 0 2 0 Y] 2 o 0 0 1 1

................... .3% .0% .5% 0% 0% 7% . 0% 0% .0% .0% .7% 4%

................... 100% .0% 100% 0% 0% 100% . 0% 0% 0% 0% 50.0% 50.0%
MORE GHANA........... 2 1 1 o] 0 1 0 1 0 v} 1 1

................... .3% 3% 3% 0% .0% W4% .0% 1.0% .0% 0% 1% 4%

................... 100% 50.0% 50.0% 0% . 0% 50.0% . 0% 50.0% .0% .0% S0.0% 50.0%

FIRST ROW QF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO



TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 1ST QUARTER 2001

- BY GEMDER, AGE AND SOCIOQ-ECONOMIC GROUP
TOTAL GENDER AGE GRQUP SOCIO-ECONOMEIC GROUP
MALE FEMALE |32 - 17|22 - 30|31 - 50|51 - QVER 65 AB cl oV DE

TOTAL. .. .o ittt i i i nn s 283 478 505 111 208 362 178 124 158 330 198 297
NC ANSWER............ 584 281 303 72 121 210 105 76 85 201 116 132

................... 59.4% 58.8% &0.0% 64 .9% 58.2% 58.0% 5%.0% 61.3% 53.8% 60.5% 5B.6% 61.3%

................... 100% 48.1% 51.9% 12.3% 20.7% 36.0% 18.0% 13.0% 14 .6% 34.4% 19.9% 31.2%
PROGRAMMES IN MALTESE 11 5 [ G 2 6 2 1 2 1 5 3

................... 1.1% 1.0% 1.2% 0% 1.0% 1.7% 1.1% .8% 1.3% 3% 2.5% 1.0%

................... 100% 45.5% 54 .5% 0% 18.2% 54 .5% 18.2% 9.1% 18.2% 5.1% 45.5% 27.3%
MCRE INFORMATION ON

EU. ... ... ... ..... 1 1 4] 0 0 0 1 o) 0 0 L ¢}

.................. 1% .2% 0% 0% 0% . 0% 6% 0% 0% 0% .5% .0%

................... 100% 100% 0% 0% 0% . 0% 100% 0% . 0% 0% 100% 0%
MORE PLAYS IN MALTESE 78 23 55 4 11 30 23 10 9 18 22 29

................... 7.9% 4.8% 10.3% 3.6% 5.3% 8.3% 12.9% 8.1% 5.7% 5.5% 11.1% 3.8%

................... 100% 29.5% 70.5% S.1% 14.1% 38.5% 2%.,5% 12.8% 11.5% 23.1% 28.2% 37.2%
OLD FILMS............ 1 Q 1 0 0 0 1 0 i 0 o]

................... L1% % .2% 0% % 0% 0% .8% 0% .3% . 0% . 0%

................... 100% .0% 100% .0% 9% 0% 0% 100% 0% 100% .0% . 0%
MORE FILMS........... 54 24 a0 7 16 22 [ 11 19 15

................... 5.5% 5.0% 5.9% £.3% 7.7% 6.1% 3.4% 2.4% 7.0% 5.8% 4.5% 5.1%

................... 100% 44 .4% 55.6% 13.0% 29.6% 40.7% 11.1% 5. 6% 20.4% 3%.2% 16.7% 27.8%
MORE DISCUSSION

PROGRAMMES. . .. .... 1: 3 8 3 4 2 2 3 6 1 1

................... 1.1% .6% 1.6% 0% 1.4% 1.1% 1.1% 1.6% 1.9% 1.8% .5% L 3%

.................... 100% 27.3% 72.7% -0% 27.3% 36.4% 18.2% 18.2% 27.3% 54 .5% 2.1% 9.1%
QUIZZES. .., ........... 12 2 10 2 & 1 2 1 5 1 3

................... 1.2% 4% 2.0% 1.8% 2.8% L 3% 1.1% .8% 1.9% 5% .5% 1.0%

................... 100% 16.7% 83.3% 16.7% 50.0% 8.3% 16.7% 8._3% 25.0% 41.7% 8.3% 25.0%
CARTOONS . ... ......... 9 7 2 3 1] 4 0] o] 3 0 5

................... 9% 5% % 2.7% L 0% 1.7% 0% .0% 6% . 9% 0% 1.7%

................... 1G0% 77.8% 22.2% 33.3% .0% 66.7% 0% 0% 11.1% 33 .3% .0% 55 .6%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES - ROW PERCENTAGES
BASE ALL WHO LISTEN TO TV
{continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 18T QUARTER 2001

TABLE 6.8: SUGZESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND S0CIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP S50CIC-ECONOMIC GROUP
MALE FEMALE |12 - 17(18 - 30|31 - 50|51 - 65|OVER &5 AB Cl Cc2 DE
HOUSEHOLD RELATED
PROGRAMMES ;
COCKING, SEWING
ETC............... 26 4 22 2 6 5 9 4 1 11 4 10
................... 2.6% . 8% 4.4% 1.8% 2.9% 1.4% 5.1% 3.2% 6% 3.3% 2.0% 3.4%
................... 100% 15.4% 84.6% 7.7% 23.1% 19.2% 34.6% 15.4% 3.8% 42 .3% 15.4% 38.5%
CHILDREN'S PROGRAMMES 12 3 9 1 3 7 1 Q9 3 3 2 4
................... 1.2% .B% 1l.8% . 9% 1.4% 1.9% .B% .0% 1.9% 9% 1.0% 1.3%
................... 100% 25.0% 75.0% §.3% 25.0% 58.3% 8.3% .0% 25.0% 25.0% 16.7% 33.3%
MORE SPORTS.......... 48 43 5 7 15 14 7 5 8 10 16 i4
................... 4,9% 9.0% 1.0% 6.3% 7.2% 3,9% 3.9% 4.0% 5.1% 3.0% 8.1% 4.7%
................... 100% 8%.6% 10.4% 14.6% 31.3% 29,2% 14.6% 10.4% 16.7% 20.8% 33.3% 29.2%
DOCUMENTARIES..... .., 4€ 32 14 4 8 22 7 E 13 19 7 7
................... 4.,7% £.7% 2.8% 3.6% 3.8% 6.1% 3.9% 4.0% 8.2% 5.8% 3.5% 2.4%
................... 100% 69.6% 30.4% 8.7% 17.4% 47.8% 15.2% 10.9% 28.3% 41.3% 15.2% 15.2%
MORE COMEDY.......... 16 S 11 0 0 10 6 0 k] 4 4 5
................... 1.6% 1.0% 2.2% 0% .0% 2.8% 3.4% .0% 1.8% 1.2% 2.0% 1.7%
................... 100% 31.3% £8.8% 0% T.0% 62.5% 37.5% 0% 18.8% 25.0% 25.0% 31.3%
MORE SERICUS &
EDUCATIONAL
PROGRAMMES. . ...... 58 31 27 2 10 28 10 g 8 23 12 15
................... 5.9% 6.5% 5.3% 1.8% 4.8% 7.7% 5.6% 6.5% 5.1% 7.0% 6.1% 5.1%
................... 100% 53.4% 46.6% 3.4% 17.2% 48.3% 17.2% 13.8% 13.8% 39.7% 20.7% 25.9%
MCRE YOUTH PRCGRAMMES 7 4 3 o 2 8} 0 1 3 2 1
................... 7% .8% 6% 4.5% 0% 6% 0% .0% 6% . 9% 1.0% .3%
................... 100% 57.1% 42.9% 71.4% .0% 28.6% 0% . 0% 14.3% 42.5% 2B.6% 14.3%
MCRE MUSIC........... 11 S & 3 5 2 1 Q 3 7 g 1
................... 1.1% 1.0% 1.2% 2.7% 2.4% .6% 6% .0% 1.9% 2.1% 0% -3%
................... 100% 45.5% 54.5% 27.3% 45.5% 18.2% 9.1% 0% 27.3% 63.6% .0% 9.1%
MORE RELIGIOUS
PROGRAMMES ., ... . ... 3 s} 3 0 0 1 0 2 0 2 1 0
................... .3% .0% .6% .0% .C% .3% 0% 1.6% . 0% 6% .5% .0%
................... 100% 0% 100% .0% 0% 33.3% 0% 66.7% .0% 66.7% 33.3% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW QF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO TV
{continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 18T QUARTER 2001

TABLE §.8: SUCGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND S0CIQ-ECONCMIC GROUP

TOTAL GENDER AGE @GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE [12 - 17|18 - 30|31 - 50|51 - 65|QVER 65 AB C1 cz2 DE
MORE MALTESE SOAP )
OPERAS............ 34 13 15 3 g 12 & 4 4 10 9 11
................... 3.5% 4.0% 3.0% 2.7% 4,3% 3.3% 3.4% 3.2% 2.5% 3.0% 4.5% 3.7%
100% 55.9% 44 . 1% 8.8% 26.5% 35.3% 17.6% 11.8% 11.8% 29.4% 26.5% 32.4%
MORE GHANA...... 3 o 0 0 1 2 0 ¢ 2 1
.................. L3% 4% 2% 0% 0% 0% 6% 1.6% 0% | 0% 1.0% 3%
................... 100% 66.7% 33.3% .0% .0% . 0% 33.3% 66.7% 0% r .0% 66.7% 33.3%
ENGLISH PROGRAMMES ON 1
LOCAL TV.......... L 1 0 o 0 0 1 0 1 ¢ 0 0
................... .1% .2% . 0% .0% L0% .0% 6% .0% 6% 0% .0% .0%
................... 100% 100% 0% .0% 0% .0% 100% .0% 100% .0% 0% L0%
CULTURAL PROGRAMMES . . 22 10 12 1 3 E 6 3 12 4 2 4
................... 2.2% 2.1% 2.4% .9% 1.4% 2.5% 3.4% 2.4% 7.6% 1.2% 1.0% 1.3%
................... 100% 45.5% 54 .5% 4.5% 131.6% 40.9% 27.3% 13.6% 54 .5% 18.2% 9.1% 18.2%
PROGRAMMES ON HOBBIES 1 1 0 s} 1 V] g o} 0 1 0 0
................... S1% .2% 0% 0% 5% 0% .0% . 0% .0% .3% 0% 0%
................... 100% 100% 0% .0% 100% L0% 0% .0% 0% 100% 0% 0%
VARIETY SHOWS........ 3 1 2 0 1 1 0 1 Q L 1 1
................... 3% L2% 4% .0% .5% 3% 0% .8% .0% .3% .5% L3%
................... 100% 33.3% 66.7% 0% 33.3% 33.3% 0% 33.3% .0% 33.3% 33.3% 33.3%
PROGRAMMES ON CARS. .. 2 2 0 1 1 0 0 0 0 0 1 L
................... 2% 4% . 0% .9% .5% 0% .0% .0% 0% .0% .5% 3%
................... 100% 100% 0% 50.0% 50.0% 0% 0% . 0% .0% .0% 50.0% 50.0%
ENGLISH SOAP OPERAS. . 3 2 L o] 1 i 0 L 1 1 1 0
................... .3% A% 2% 0% .5% L3% .0% k] 6% . 3% .5% .0%
................... 100% 66, 7% 33.3% .0% 33.3% 33.3% .0% 331.3% 33.3% 33.3% 33.3% .0%
MORE FREQUENT NEWS
BULLETINS......... 1 Q 1 0 1 0 0 0 1 0 0
................... 1% -03% 2% .0% 5% .0% 0% .0% .0% L3% L0% A%
................... 100% 0% 100% .0% 100% 0% 0% 0% .0% 100% . 0% 0%
LESS POLITICS........ 5 2 3 0 1 1 3 0 2 1 L 1
................... .5% 4% .6% .0% .5% L3% 1.7% .0% 1.3% L3% .5% .3%
................... 100% 40.0% E0.0% 0% 20.0% 20.0% 60.0% .0% 40.0% 20.0% 20.0% 20.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO TV
{continued)
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BROADCASTING AUTHCRITY - MALTA: MEDIA AUDIT - 15T QUARTER 2001

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND S0CIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONCMIC GROUP
MALE FEMALE |12 - 1718 - 3031 - 30|51 - 65|OVER &5 AR 1 c2 DE
CURRRENT AFFAIRS

PROGRAMMES, . ... ... 3 1 2 Q Q 1 1 1 1 0 0 2
................... 3% .2% 4% 0% 0% 3% 6% .8% .6% 0% 0% 7%
................... 100% 33.3% 66.7% .0% .0% 33.3% 33.3% 33.3% 33.3% .0% 0% 66.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TQ TV




Table 7.1: Daily Radio Average Audience Share — 1% Quarter 2001
Basis: All lots when Station is transmitting

1.57 1.31
0.96 1.30
0.67 1.55
1.17 1.09
1.31 117

1.15
0.38

0.57
0.81

0.98

2.80 6.99 1.05 6.29 4.20 05 B 3.15
3.50 9.44 1.40 5.64 245 0.70 3.50
3.15 7.69 0.35 5.94 2.10 0.70 3.85
2.45 4.80 1.05 4.55 3.15 0.70 2.80
2.80 6.29 1.05 f 2.80 2.80 1.40 2.45
3.15 6.99 1.05 ¢ 5.24 175 0.70 3.15
2.80 4.90 1.40 F 3.85 1.40 1.05 1.75
3.50 g.44 [ 1.40 | 6.64 4.20 1.40 3.85




Table 7.3: Daily Average Audience Levels: 1999 — 2001*

{computed on the basis of available time-slot for each station)

RM2 JPER UnI ™ RTK  IVEFM SMASH  CALYPSQ Fil APITAL
ROMNJA

FM - APITAL.
S ROMA T

* Note: [n 2001, Radio Malta 1 had been renamed Radio Malita; Radio Malta 2 had been discontinued:
Radju Parlament had been launched,

Table 7.4: Daily Average Audience Levels — Radio* 1999 -2001

(computed on the basis of audiences between 6.00 a.m. - midnight)

SUPER - IS 3AY RTK AVEFM MAS  CALYPS: UNl RADJU FM SAPITAL

RADIO MAS IRONJ

178 “lo7e [ 106 | 002 [o21 | 009

0.76

1222 Fiiiwlor4 e73| 000 0.14 | 1.42
CRTH s “MAS CALYPS& . -UNL - e FM - 3APITAI -
R s

3121 3.07 . £.30 | 0.03 052 0.09
*Note In 2001, Radio Malta ! had been renamed Rad:o Maita; Rad:o Mualta 2 had been discontinued;
Radju Parlament had been launched.

1.51




TABLE R1: RADIO LISTENERSHIP: MONDAY
(BASE=246")

: RP PER n an R ” . A ADITA 0 OTA
0 RADIO RO
IBNIGH: | 0.00 | 0.00 0.00 | 0:.0C ] 0.00 } 0O.00 .00 0.00 0.00 0.00 {.00 0.00 | 100.00 100
030 | 0.00 0.00 0.00 | 0.0¢ ; 0.00 | 0.00 0.00 .00 | 0.00 0.00 0.00 0.00 | {o6.00 100
300 | 0.00 0.00 000 | 080 | 000 | 000 [ 0.00 0.00: | 0.00 0.00 0,00 0.00 | 100.00 100
3¢ 0.06 | 600 000 | 000 | 0.00 | 0.00 | 0.00 - 0.00: | Q.00 C.00 0:00 0.00 | 100.00 100
J200- 0.00 0.00 000 | 000 | 000 [ GO0 0.08.{ 0.00 0.00 0.00 0.00 | 100.00 100
| 0230 T 0.00 0.00 0.00 [ ©:00°| 0.00 | c0O - 0.co 0.00 } 0.00 .00 0.00 | 106,00 100
0300779 0.00 0.004 0.00 [ 000 000 [.000 ) 0.00 0.00 - 0.00: 0.00 } 10000 100
0330 0.00 0.00] 0.00 | '0.08°| 0.00 [ 000 i koo 0.00 0.00 - 0.00: 0.00 | 100.00 100
34000 0.00 | @00 0.00 | 0:.80- | 0.00 | 6.08 ‘g0 0.00 0.00 . 0:06 0.00 F 106,00 100
3430 - 1 0.00 0.00: 0.00 [ 0,00 [ 0.00 | 0.00 - 0.00 0.00 0.00 0.00 0.00 | 100.00 | 100
3500 0.00 | 000 0.00 [ 0.0¢ | 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 | 100.c0 100
530 | o.00 0.00 0.00 | 0.00{ 0.00 [ 0.00 G.00 0.00 | 0.00 0.00 _0.00 0.00 | 100.C0 100
©J800 | 035/ 0.00 1.75 1.05 | Q.00 | 0.0¢ | 035 0.00 [ 0.00 0.00 0.00 0.35 96:15 100
830 0.35 0.00 2.45 140 ] 000 ) 035 ] 070 | Q.00 0.35 G.00 | 0.00 0.35 94.06 10C¢
700 0.70 0.00 2.45 175 | 035 | 1.5 2.10 0.38 1.05 0.70 | 0:00 2.45 87.06 | 100
730 0.70 | .6:00 280 | 140 | 035 | 140 210 0351 175 070 | 035 210 | 88.01 100
800 -4 1.75 0.00 4565 | 210 | 035 | 245 315 035 350 | 070 | 0.35 2.80 77.97 100
: 0830 210 | 0.00 420 | 280 | 070§ 210 | 420 | 035 3.50 0.70 | 0.35 315 | 75.87 100
900 | 245 [ 0.35 455 | 350 | 035 f 1.75 ( 420 0.35 | 4.20 0.70 | 070 245 | 74.48 100
3930 [ 2801 035 490 | 280 [ 0.35 | 140 4.90 0:35 3.85 0.70 | 0.35 245 | 7483 100
1000 2.80 0.35 490 [ 315 | 035 | 1.75 | 524 0.35. | 3.85 1.05 | 9.35 2.45 73.43 100
03¢ 245 | 035 559 | 350 | 035 1 140 | B25 | 035 [ 420 1.05 [ 0:35 245 | 7168 100
o0 - | 210 0.35 629 i 315 ) 035 [ 140 ] 594 0.70 3.85 0.70 | 0:35 245 72.38 100
“1130 -] 210 0.35 6.29 | 315| 035 | 140 5.59 0.70 3.50 070 | 035 2.45 73.08 | 100
NOON | 280 |.0.35 6.99 || 385 | 0.70 | 140 | 559 .70 3.15 D70 | 0.35 245 70.98 100
1230 ] 1.75 | 0.35 696 | 350 | 035 ] 1.05 350 [ a70 3.15 0.70 | 0.70 2.45 74,83 100
1300 - 1.75 [ - 0.00 629 [ 210-| 035} 1.75 245 0.7¢ 3.50 Q70 [ 070 245 | 77.27 100
1336 - 1,75 i 0.00 490 | 210 | 0.35 [ 210 245 ‘0.70 3.50 070 | 0.70 210 | 7867 100
1400 1.75 [ Q.00 350 | 216 | 035 | 210 | 210 1.05 | 350 | 070 | 070 ] 210 | 80.07 100
1430 7 [ 1.75 0.00 385 | 210 | 035 | 1751 175 1.05 3.50 0.70 | 0.35 245 [ 80.42 100
1500 - x| 1.75 0.00 350 [ 210 | 035 [ 140 [ 175 1.06 3.15 | 070 | OY0 210 81.47 100
153G 1.76 0.00 3.15 |+ 210 ] 035 | 140 1.75 070.] 3.5 0.70 | .0.70 210 8217 1 100
16860 . 7| 1.40 | 06.00 245 F 210 | 035 | 175 350 + 070 3.15 035 { 070 2.80 80.77 100
1630~ | 140 | 035 210 | 210 | 035 | 1,75 ] 3.50 0.70 245 0.00 0.35 280 | 8217 | 100
1700° - 1.05 0.35 315 | 210 ] 070 | 210 | 3.15 0.70 210 0.00 0.70 245 81.47 100
1730 | 1.08 0.35 315 | 210 | 0.70 | 140G [ 280 0.70 1.40 0.00 0.70 2.80 82.87 100
1800 1.05 f 0.35 3.85 1.75 1 105 | 1.05 178 0.35 2.10 0.00. 0.35 2.80 83.57 100
18300 [ 0.35 .35 210 | 140 | 070 | 1.05 1.40 0.35 1.75 0.00 0.35 1.75 | 88.46 100
1900 0.35 0.00 1.75 1.05 | 1.05 [ 0.70 210 0.35 1.40 0.00 - 0.00° 1.05 § 90.21 100
18300~ | 0.35 000 [ 140 - Q70| Q35| 070 0.70 0.35 0.70 0.00 0.00 0.70 | 94.06. 100
2000 0.35 | 0.00 C70 { 035 [ 035 | 070 | 035  .035 ) 0.00 0.00 0.00 0.70 96:15 100
2030 0.35 0.00. 035 | 035 | 035 035 035 0.35 0.0 0.00 0.00 0.70 | 96.85 100
2100 0.00 | 0.00 Q.00 || 0.35 | 035 | 0.00 | 0.35 0.35 Q.00 0.00 .00 0.35 9825 | 100
2130 0.0¢ ; 0.00 Q.00 | 0.00 | G35 | 0.00 | 0.35 0.00 | 0.00 a.00 0.00 0.00 | 99.30 100
. 2200 .00 0.00 0.00 | 000 ) 035 | 000 | 035 Q.00 0.00 0.00 0.00 0.00 | 9530 | 100
12230 .| 0.00 F 0.00 000 F 000} 035 y 0.00 | 035) €00 | 0.00 0.00 _0.00 0,00 | -99.30 100
2300 | 0.60 0.00° 0.00 £ 0.00 | 0.35 | ¢.00 0.35 0:.00 0.00 0.00 0.00 99.30 100
2330 - 7| Q.00 | 0.00 0.00 [ 9.00- [ 0.00 [ 0.00 0.00 0.00 .00 0.00 0.00 |. 100.00 100
| average | 0.90 | : (0.00 231 133 | 031 [ 085 213} . 034 157 0.00 | 068 | :0.24 131 | -88.64
| meximn 280 | 0.35] 699 | 385 ] 1.05 [ 245 | 6.28 . 1.05 4.20 900 | 105 | D70 3.15 | -100.00
stdidev [ pos5 | 016 228 | 25| 026 { 080 1.90 | - 0:33| 1.60 000 | 021 ] 028 1.18 | 10.56
| average . .
- fior 0600- ) . :
2400 his- | 1.20 [ 0.13 3.08 1 178 | 041|114 ] 243} 045} 209 000 } 068 | 032 1.75 | 84.86

*Note: Data in this Table consolidates the replies of two sets of respondents: Set *A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked abowt viewing two
days prior to the interview.




TABLE R2: RADIO LISTENERSHIP: TUESDAY
(BASE=246")

IBNIGH: | 0.00 T 0.00 0.00 [ goo] ooo| 000 0.00 0.00 | 000 0.00 0.00 0.0c | 100.00 [ 100
3030 0.00 [ 0.00 0.00 | ¢00 ] 000 0.00] 0.00 0.00 | 0.00 0.00 . 0.00 0.00 [ 100,00 [ 100
00 0.00 | 0.60 000 | 0.00 | 0.00 [.0.00 | 000 0.00 | 0.00 0.00 0.00 0.00 | 100.00 [ 100
.30 .00 | 0.00 0.00 [ 0.00 [-000 | 000 [ 0.00 c.00 | coc 0.00 . 0,00 n.00 | 10000 | 100
2206 | 0.00 | ©6.00 0.00 | 0.00 § 0.00 | 0.00 0.06 | o000 0.00 0.00 0,00 | 1co.00 | 100
| 7230 0.00 | 0.00 0.00 [ 000 ] o000 ] o00 0:00 | 0.00 0.00 0.00 0.00 | 100.00 } 100
3300 -] 0.00 [ oo0o| o000 | ooo| coo | oo 0.00 [ 0.00 0.00 0.00 0.00 | 100.00 | 100
383007 ooo | o0e | o000 f 000 | 0.0¢ [ obDo 0.00 | 000} ©oo 0,00 0.00 | 100.00 [ 100
04007 0.0 [ 0.00 0.00 | 0:00 [ 0.00 | 000 0.00 | 000 .00 0:.00 0.00 | 10000 100
-3438 7] 0.00 [ 000 0.00 | 0.00 | 0.00 | o.00 000 | 000 0.00 000 | 060 | 1oceo | 100
9500 0.00 | b.60 0.00 [ 6.00 | 0.00 | c.00 Q.00 j 000{. 000 0:60 0.00 { #0000 | 100
0530 - 0,00 ¢ 9,00 000 [ goo | ooo| ooo| 000 ooof 0.00 0,00 3.00 0.06 | 10000 | 100
3800 ] 0.35 | 0.00 1.05 [ 035 [ 0.00 | 935 [ 070 000 | 0.00 0.00 [ coo 0.70 | 9650 [ 100
J630 0 1.05 [ 0.00 175 | 070 | 0.00 | t40 [ 1.05 0.00. [ coo | 0,00 [ ¢0o 1.05 | 9301 | 100
3700 210 [ .00 | 350f 140 coo | 210 315 0.00 | 0.00 0.00 | 0.00 210 | 8586 | 100
3730 175 | 0.00 350 | 140 070 | 315] 315 000 ] 035 0,00 [ 0.00 245 [ 8357 100
J860: 245 | 0.00 594 | 140 | 035 | 550 F 420 0.00 [ 175 000 | o0 3.45 | 77.27 | 100
830 210 [ 0.00 504 | 140 | 035 [ 315 [ 455 .00 [ 175 0.35 | 0.00 350 | 7692 | 100
2800 2.45 | . 0.00 769 F 140 | 070 { 280 [ 559 0.70- | 210 0.35 | 0.35 315 | 7273 | 100
3930 245 | 0.00 769 | 175 | a70 F 210 | 559 070 | 210 0.35 | 035 315 [ 73.08 100
1000 - 2.80 | 0.00 804 [ 245 070 | 175 ] 594 070 ] 245 0.70 {.0.35 280 [ 7133 [ 100
1030 2.80 | 0.00 7689 ] 245 | 070 | 1.75 | 6.29 070 [ 245 0701 0.35 280 | 7133 100
1106 2.80 [ 0.00 760 F 210 070 | 210 | 554 070 | 245 0.35 | 635 280 ] 7133 [ 100
1130 2.80 | c.oo 8.04 [ 2101 c70 | 210 ] &29 035 | 245 035 [ 0.35 280 | 7168 | 100
NOON 3.50 | 0.35 044 | 210 035 245 | 550 635 | 210 | 035 [ 035 245 | 70.63 100
1230 210 | 035 944 | 140 | 035 [ 210 385 o035] 210 0.00 | 0.35 245 | 7517 100
1300 210 | 0.00 804 | 070] 035 [ 245 [ 330 035 | 245 0,00 | 0.35 245 [ 77,27 100
1330 1.75 ] 0.00 734 | 035] 035 | 280 280 035 | 245 0.00 [ 0.35 210 [ 79.37 100
1400 140 | 035 594 | 0635) 035] 280 | 2.80 035 | 175 0.00 | 0.35 240 | 8147 100
1430 140 | 035 524 | 000] 035 245 [ 2.80 035 | 175 0.00 [ 0:35 245 | 8252 | 100
1500 070 | 0.35 524 | 035 ]| 035 | 210 | 280 035 1.75 0.00 { 035 1.75 | 8392 | 100
1530 0.70 | 0.35 524 | 035 ] 035 210 | 2.80 000} 175 0.00 | 0.35 1.75 | 84.27 | 100
1600 105 | £.35 455 | 140 1 o70 | 280 | 350 070 | 175 go00 f-e35 [ 315 79.72 100
1630 1.05 | 0.35 420 [ 140 ] 0351 280 [ 315 105 175 [ 000 0.35 245 | 81.12 100
1700 1.40 [ 0.35 420 [ 1751035 | 350 ] 245 1.0 | 1.40 0.00 - 0.35 2101 8142 | 100
1730 1.05 | '0.00 385 175 070 [ 24571 210 105 [ 140 0.00 0.35 140 | 8392 | 100
1800 1.40 | 0.00 350 | 175 | 140 [245] 140 o070 ] 2.10 0.00 - 0.35 140 | 8357 | 100
1430 1.40 | 9,00 210 F t05 [ 105 f:t75 ] 140 070 ] 210} o000 -9.00 1,05 | 8741 | 100
1900 140 | 0.00 t75 1 1.05 { 0.70 | 140 | 070 035 [ 1.05 0.00 0.00 1.05 | 90.56 | 100
1630 0.70 | 0.00 140 [ t05 ] 070 | 1.05 [ 070 035 | 070 0.00 0.00 1.05 { 923t { 100
2000 1,40 | .0.00 105 [ 000} 035 [ 0.70 | 0.35 0,35 | 0,00 0,00 0.00 035 | 9545 1 100
2030 070 | 035 1.05 | 600 [ 035] 035 035 0.00 { 0.00 0.00 0.00 035 | 9850 | 100
2400 ° 0.70 | 0.35 1.05 | 0.oo [ 0.35 [ 035 | 0.35 oc0 [ 000 0.00 0,00 0.35 | 98:50 | 100
2430 035 | ¢35 1.40 | 0.00 [ 000 | 0.35 [ 0.00 0.00 [ 0.00 0.00 0.00 0.00 | 97.55 100
2200 035 | 035 070 | oool ooo] o7o| 000 0.00 | 0.00 0.00 0.00 0.00 [ g7.00 | 100
-+ 2230 000 | 000 035 ] o00.] coof oaro] 000 000 | 000 0,00 0.00 6.00 | '98.95 100
2300 - 0.00 f 000 070 { o060} 000|970 0.00 000 [ coo 0.00 0.00 | ©8.60 100
2330 0.00 | 0.0 070 | 000 ] 000 [¢35] 000 0007 000 0.00 0.00 | 5895 100
0,08 327 | 074 | 032 F 3411 235 026 ] 096 000 | 017 [ 0.14 130 | 8832 |

ax . 0.35 944 | 245 ] 140 | 350 | 664 105 | 245 0.00-] 070 | 0.35 3.50 | 100.00
stdidev. | 101 | 0.18 311 ] 081 ] 033 | 1146 215 033 | 1.00 ] ~0.00.] 023 [ Q17 121 I 1057

average

for 0600 L )

24p0his | 148 1 013 ] 435 | 099 | 043 | 1.88 | 288 0351 tz8 0.0¢ [ 017 | 0.18 1.74 | 84.42

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two

days prior to the interview.




TABLE R3: RADIO LISTENERSHIP: WEDNESDAY
(BASE=246*)
= R R 0 8 A f 0 OTA
Q Do RO

IDNIGH | 0.00 | 0.00 000 | 0.00 ] 0.00 ] 000 o000 0.00 | 0.00 0.00 . 0.00 0.00 | 100.00 | 100
1030 0.00 [ Q.00 000 | o000 coo] oog | ooo| o000l o000 0.00 o000 [ 000 10000 | 100
3100 000 | 000 000 000 000 [ 000| 000f ©0OO| 000 0.00 g.00 ] 000 | 10000 | 100
2130 0.00 | 0co.| 000 | 000 | o000 | 000 ooo | o0 | 000 0.00 " 0.00 0.00 | 100.00 | 100
2200 000 F eo00] ooo| oco| ooo| 0.00 0.00 [ coo 0.00 - 0:.00 0.00 | 100.00 | 100
2236 0.00 [ o.00 c.co | 000 coo [ 000 0.00 | 0.00 0.00 0.00 0.00 { 10000 | 100
2300 | 0,00 [ 0.00 0.00 [ 0.00 | 0.00 | 0.00 000 [ 000| o080 0.00 0.00 | focc0 | 100
3380 0.00 § 0.06] 000 0.00 | 0.00 | 0.00 0.00. | 0.00 0.00 0.00 | 000 [ 100.00 | 100
Mg ] o.00 | 0.00 000 | 0go | 000 0.00 000§ 035 0.00 0,00 0.00 [ eaes | 1o0o
34307 0.00 | .00 | 000 | .00 | 0.00 | 6.00 0.00-] 035 0.00 0.00 | Q00| 8985 | 100
w00 {000 ceo0] o000 000 000 000 . .600 | 035 0.00 .- 0.00 0.00 | @965 [ 100
3¢ ] 035 0.00] oocofF oco| ooo| 000 | oco .00 cool 000 000 [ ogco] eas5 | 100
26086 - ] 0.00 | 035 140 | 035 000 [ 035 [ 1.05 0.00 [ 000 w000 0.00 035 96.15 | 100
%3 -] 035] 035] 175[ 035] o000 105 140 0.00 [ 0.00 035 | 000] 035) 9406 | 100
9709 1.05 | 0.35 385 140 | 000 f 175 350 [.° 635 | 0.00 coo | e:00 | 210 8586 | 100
2730 1.40 [ 0.00 385 F 140 [ 000 | 210 [ 3.85 070 ] 0.00 0.00 | 0:00 2.10 | 8462 | 100
2800 3.15 | . 0.00 594 | 140 1 000 | 245 [ 3.85 140 [ 1.40 0.35 | 0.00 345 | 7692 | 100
9830 . 315 ) 600 | 490 t40| 000 1.40] 420 1.05 [ 0.70 070 | o.co 350 | 7902 | 100
3800 ] 315 | 070 ] 490 | 140 | 035 | 1.40f 5854 210 [ 1.05 070 | coo ] 3.50 [ 7483 | 100
op30 ] 280 | 0700] 559 [ 1.75 | 0.35 | 140 | 524 210 | 1.40 | 070 | 0.00 350 | 7448 [ 100
1000 | 315 | 070 | 594 | .75 035 | 1.40 | ac0 210 [ 210 0.70 | 0.00 3.50 | 7343 | 100
21030 =] 210 | 035 620 | 1.75] 035 | 1.05 | 559 240 [ 210 070 | 000 | 385) 7378 [ 100
- 1100; 2.80 | G35 559 F 175 | 035 | 105 [ 480 t75] 210 0.70 { 0.00.| 3.85 | 7483 100
1130~ | 245 | 035 524 | 175 | gas [ oo | 455 175 4175 n.70 | 000 3.85 | 7657 | 100
NOON | 245 | 035 [ 769 | 280 [ o000 105 350} 175| 0.70 070 f oo | 350 7882 | 100
1230 210 [ 0.35 6.64 | 140 | 000 g70] 280  105]| 6.35 035 [ 0.0 315 | 8112 [ 100
1300 280 [ 0.35 594 | 140 ] 000 | 035 315 n70 | oo 0.35 | 0.00 280 | 8147 [ 100
1330 245 | 000 594 | 1057 coo] oo 245 0.70 | 1.05 035 | 0.00.| 280 8252 | 100
- 1400 280 | 0.35 455 | 105] 0001 070 ] 3.15 070 | 1.05 0.35 | 0.00 315 | 8217 | 100
1430 | 210 035] 385} 105| 035 0.35 | 3.15 0.35.] 1.05 000 ] 000 | 280 | 8482 | 100
1560 | 1.05 [ 035 385 [ 035 035 | 105 3.15 0.70 [ 1.40 0.c0 | go0| 210} 8585 | 100
1530 1.05 | 035 | 345 070 035 [ 105 280 |- 035 175 000 oieo| 210 8s3s | 100
1800 f 105 | 0.35 315 | 140 | 000 | 210 | 245 a7o [ 140 000 F 000 | 280 [ 8462 | 100
1650 7 1.40 [ 0.70 350 | 140 | 000 | 175 [ 245 . -035]| 1.40 0.00 - goo] 280 ] 8427 | 100
[ 1700 175 - 070 | 350 [ 1751 000 [ 1.75 [ 210 035 | 1.40 | 0.00 0,00 245 | 8427 | 100
1730 140 [ 970 315 F 210 [ oo | 105 ] 1.75 070 | 175 0.00 0.00 175 | 8566 | 100
1800 140 | 035 | 210 [ 210 000 | 105 | 210 Q.70 | 1.40 0.00 0.00 175 | 87.06 | 100
1830 1.05 | 035 210 t05 ] 000 | 1.05 [ 105 0.35 | 1.05 0.00 0,00 1,75 | 80.21 100
. 1900 6,35 | 0.35 210 [ 070 [ 000 [ 140 175 000 | 035 0,00 0.00 1.40 | 91.61 100
1830 -] Q.35 [ 0.00 1.05 | evo [ooof 070 105 eool o35 ] 000 0.00 105 | o476 | 100
2000 § 0.35 | 0.00 1.05 | 0.35 | 000 | 070 | 105 g.00 | 0.00 0.00 0.00 070 | 9580 .| 100
2030 035 ] 000) 035] 000 000 | 935 | 070 0.00 [ 006 0.00 000:] 035 [ 9790 | 100
2100--] 0.35 | 0.00 0.35 | 0.00.} 0.00 { 0.70 [ 1.05 .00 | 035 o000 - 0.00:] o35 @685 | 100
21301 035 | doo| 035F 000 000} 035 0.7¢ 0.00 | 035 0.00 0,00 0.35 | 97.55 | 100
L2200 0,00 | 000 | o000 [ 000 [ 000 035 o0 f o000 | 035 | . co0 - 000 035 | 9825 | 100
. 2230+ 0.00 | 000 ] 000 [ 0.00| 000 | 070 | 0.70 | 000 | 035 0.00. 0.00 0.35 § -97.9¢ | 100
2300 i) 0.00 [ o0 .35 | 000 ] 000 [ t40] 035 ©0o00| 000 0.00 0.35 || 97.55 100
- 2330 0.00 [ 000 035 000 | 0.00| 165 ] coo[ o000] 000 0:.00 000 | 9860 | 100
- average | 1,10 | 0.21 251 [ 079 [ oo7 [ 08O | 227 052} 067 0,00 [ o3 ] ooo 1.55 | 89.69
maxirium: | 3.15 | 0701 769 [ 280 | 0.35 | 245 [ 584 210 210 000 ] ovof oo0 [ 3.85] 100.00
stddev. | 113 |02 240 | 078 | 014 | 085 | 1.72 0.69 [ o83 000 | 029] coo| 141 ] ‘928
average
- for 0600 - . ) )
za00kes | 146 | 0.28 334 | 105 ]| 009 | 107 | 258 | 08| 088 0.00 | 0.38 | 0.00 2.07 | 86.30

*Note: Dota in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two

days prior to the interview,




TABLE R4: RADIO LISTENERSHIP: THURSDAY

(BASE=246")

.00

160.00

{DNIGH *{ 0.00 0,00 0.00 | 0.00 | 0.00 | 0,00 0.00 G.0G 0.00 0,00 0.00 100
030 | 600 .00 0.00 ) 000} 0.00 | 000 0.00 .00 0.co 0.00 0.00 0.00 | 100.00 100
oo 0.00 | 0.00 0.00 | 6.00-| 0.00 | 0.00 .00 000 00O} Q.00 -0.00 0.00 | 100.00 100
0436 - 0.00 | 0.00 00 | 0.00 | 0.00 | B.OD 0.00 0.00 0.00 0.00 C.C0 C.c0 | 100.00 100
19200 -] 0.00 [ 9,00 0.00 | 0.00 | 000 [ 0.00 0.00 0.00 0.00 g.00 0.00 | 190.00 100
0230 .00 0.00 0.00 | o.06 [ 0.00 ]| .00 0.00 0.00 0.00 0.00 0.00 [ 100.00 100
- 0304 - 0.00 0.00 0.00 | @00 [ 0.00 [ 0.00 Q.00 0.00 0.0C 2,06 0.0c [ 100.00 100
3330 F 0.00 | 600 0.00 | 0.00 | 0.00 | 000 0.00 0.00 0.00 Q.00 0.00 | 100.00 100
400 - | 0.00 | 0.00 0.00 | G.00 ¢ 0.00 | .00 0:00 035 § Q.00 0:.00 0.00 99.65 100
| 9430 -1 0.00 | Q.00 0.00 | 000 | 0,00 { Q.00 .0.00 0.35 -0.00 0:00 0.00 98.65 100
- 2500 Q.00 0.00 000 | 0.00 | 000 [ 000 P00 | 035 0.00 0.00: 0.35 £8.30. 100
2530 0.35 0.00 0.35 | Q06 000 [ 000 0.35 0.00 .00 0.00 0.00 0.35 98.60 100
3600 0.35 0.00 175 | 6,70 | 0.00 | 0.00 0.35 0.00 0.00 0.00 - 0.00 0,35 96.50 100
. 0630 - <[ .35 03:00 210 [ 070 0.00 | 0.00 0.70 .00 0.00 035 | Q.00 0.35 95.45 100
. JI60 0.70 0.00 315 | 280} 035 | 0.35 1.40 .35 0.35 0.00 | 0.00 1.75 88.81 100
3o 1.05 0.00 280 | 3158 [ 035 | 1.05 1.40 0.70 0.70 Q.00 | 0:00 .- 1.75 87.06 100
J800. | 1.75 [ 0.00 420 | 280 | 0.35 | 210 | 216G 1.40 1.40 0.35 | C.c0 245 | 8112 100
3830 . 1.75 0,00 315 F 3145 [ 035 ] 140 [ 210 1.40 1.75 0.35 | 0.00 2.45 82.17 100
- ogoo -F 1.75 0.00 385 | 315 | 035 | 175 385 | 140 2.45 0.35 | 0.00 2.45 78.67 100
830 1.40 .00 385 [ 315 | 035 [ 140 | 455 1.75.1 245 0.35 | 0.00 2.45 78.3Z 100
toog. ] 175 | 0.00 3.50 | 3.50 | 0.00 [ 210 4.55 1.40 245 {. 0.35 { 0.00 2.45 77.97 100
1630 1.05 [ 0.00. 3.50 | 385 | 000 | 1.75 4.565 ‘1.40 245 | 0.35 | 0.00 2.80 78.32 100
1100 - 1.40 0.00 280 [ 385 | Go0O | 140 3.50 - 1.75 245 [ 0.35 | 0.00 2.80 | -79.72 100
S1130.0 ] 1.40 0,00 2.80 } 3.5C | 0.00 | 1.05 | 3.15 2.10 2.45 0.35 | 0.00: 2.80 80.42 100
NOON: '} 175 0.35 4.90 | 490 | 0.35 | 1.40 280 [ 175 2.10 0.35 | 0.00 2.80 78,57 100
1230 | 210 [ c.00 455 | 315 [ 035 | t.05 245 1.40 1.75 0.35 | Q.00 2.80 80.07 .| 100
1300 245 | 0.00 350 | 315! 035.| 1.08 1.75 1.40 2.10 0.35 [ 0.00 1.75 82,17 100
1330 210 [ 0.00 315 | 245 | 035 | 1.40 1.40 2.10 2.10 0.35 | 0.00 1.75 82.87 100
1400 1.40 | Q.00 245 [ 210 [ 035 | 1.40 1.40 1.40 1 2,80 0.35 | 0.00 2.10 8427 100
1430 | 0,35 0.00 2.80 1.75¢ 0.35 [ 1.40 175 | 1.05 2.80 | 0.70 | 0.00 1,75 85.31 100
1500 -1 0.00 F -0.00 210 140 | 0.70 | 1,75 1.75 1.05 | 2.80 0.35 | 0.00 140 | 86.71 100
1530 - [ 0.00 0.00 1.40 175 1 070 | %75 1.75 1.05 245 0.35 | . 0.00 1.05 87.76 100
1800 . 0.35 | - 0.00 070 | 230 | 1.05 | 2.1¢ 1.75 1.05 2.80 0.35 | 0.00 1.06 86.71 100
| 1630 0.35 0.00 2101 1.75 | 070 | 210 1.75 1.08 3.15 0.00- 0.00. 1.08 86.01 100
- 1700 0.70 0.00 210 | 245 | 000 | 1.75 1.40 1.05 2.80 0.00 0.00 1.40 86.36 100
1730 .70 0:00 140 | 245 ] 0.00 | 1.05 1.05 0.70 2.10 0.00 .0.00 1,40 89.16 100
1800, - 0.70 0.00 140 | 245 | 0.35 | 1.75 0.70 0.35 1.75 0.00 0.00 1.05 59.51 100
1830 0.35 | 0.00 105 | 175 [ 000 | 1.75 | 0.35 0.00 1.40 £.00 - 6.00 1.05 | 9231 100
| 1900 0.00 | 0.00 1.05 | 0354 006} 1.75] 210 0.00 1.05° 0.00 0.00 1.06 | 92.66 100
- 1930 0.00 0.00 0.35 | 000 | 000 | @70 0.35 .35 0.70 0.0¢ 0.00 0.35 57.20 100
. 2000 0.35 0.00 0.35 | 0.00 | 0.00 { 0.70 0.00 0.00 Q.70 0.00 Q.00 0.70 97.20 100
S2030 - ] 0.35 0.00 0.00 { D00 000 | 035 ] €00 0.00 0.35 0.00 0:00 0.70 98.25 100
2100 0.35 0.00 000 ¢} 000 000 [ 070 ] 0.0 0.00 0.35 0.00 .0:00 0.70 | 97.90 100
L 2130 |1 035 .00 0.00 (- Q00 | 000 | 035 0.00 0.00 0.00 0.00 Q.00 0.70 98.60 100
220007 0.00 [ 0.00 000 | 000 | 0.00 | 0.35 035§ 0.00 0.00 .00 .00 0.35 98.95 100
- 2230 0.35 |- .0.00 .00 || 0.00.| 0.00 [ 0.35 0.35 0.00 0.00 0.00 0.0 0.00 | 98.95 100
2300: - 0.35 ¢ - 0.00 0.00 f 08| 0.00 | 1.05 0.35 .00 0.35 0.00 0.00 0.00 | 97.80 100
2330 .| 0.00 0.00 0.00 [ .00 [ 0.00 {:0.70 0.35 0.00 0.00 0.00 0.00 . 5895 100
| dverge. | 0.83 0.01 1.52 | 142 | 016 |- 0.90 1.42 061} 117 | Q00| 033 { 0.00 1.08 | 8113
maimum. ] 2,45 | 0.35. 490 F 490 | 1.05 | 210 | 4.55 210 315 | 000 | 070 | 0.00 2.80 | 100,00

$ted: dev 7] 0.71 | 605 1.54 147 | 025 | ‘&74 1.34 0.70 1.1 0.C0.[ 013 | 0.00. 0.89 814

average ]

. for. 0600~ . ]

- 2400 his. 0.84 2.01 2.02 1.89 | 0.24 1.19 1.61 0.82 1.53 000 | 0.33 | 0.00 1.44 88,25

*Note: Data in this Table consolidates the replies of two sets of respondents: Set '4” respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two

days prior to the interview,




TABLE RS: RADIO LISTENERSHIP: FRIDAY
(BASE=246"}

= R 1| 248 R A AP A 0 &
0 DIO RO

IENIGH-{ 0.00 | 0.00 000 | o.00 [ oocf o000 | ©oo 0.00 | 0.00 0.00 - 0.00 0.00 | 10000 [ 100
2030 o o.oo | 0.00 0.00 | 000 | 0.00 | ¢oo | coo 0.00 [ oog 0.00 . 0.00 0.00 [ toc00 [ 100
oo 0.00 1 0.00 0.00 | 0.00 | 000 | 000 | 000 [ 800 coO 0.60 0.00 0.00 | 100,00 | 100
M30 -] 000 | 0.00 | 0.00 o.00 ocoo| 000 | o000 [ voa| vao| 000 0:00 0.00 | 160.0¢ | 100
3200 0.00 | 0.00 0.00 | 0.00 ] 000 [ aoo - oo | 000 000 0:00 0.00 | 100.08 | 100
. 0230 0.00 | 600 0.00 [ 0.00 | 000 [ 060 i e60 | 000 0.00 000 | 0.00 | 160:40 | 100
0306~ 0.00 | @06 000 ] 8,00 000§ 0.06 . @be] ooo 0.00 000 0.00 } 10000 [ 100
0330 5 0.00 { 0.00 0.00 F @g0c ]| 000 | 0.00 000 | 000 0,00 0.00 0.00 | 10000 [ 100
3400 0.00 | 000 0.00 | ooc | o000 | 035 . 080 ] oo 0.00 0.00 0.00 | 8965 | 100
2430 [ ooo | po0 | 000 ] codb | 000 | 0.35 8,00 | 0.00 0.00 0.00 00¢ [ 9865 [ 100
300 | 000 | 000 000 | o.oo [ 0.00 | 035 0.00:| 000 000 0.00 0.00 | 9965 100
3550 0.00 | "0.00 035 [ ooo [ 000 @35] 000} 000 | 000 0.00 0.00 070 | 98.60 100
- 3800 0.00 || 0.00 175 | 140-; 000 ] 033) 670 @70 0.00 C.00 0.00 1.05 | 94.06 100
2630 - ] 070 | 0.00 175 F 175 | 000 f 035 o070l - 076} o0.00 0.00 gco | 105 [ 9301 100
700 - | €35 | 0.00 350 | 385 [ o070 [ a7e| 105} 035 070 035 | ooo | 175 8871 100
3730 0.70 | 0.00 350 | 420{ 035 ] 1065 | 1.05 0.35 | 1.40 0.35 { 0.00 1.75 |- 85.31 100
0800 | 210 | 000 | 4551 490|035 140 | 1.40 0351 175 ] 0.35 | 0.00 210 [ so7z | 100
‘0830 ] 175 [ 035 385 | 490 ] 035 175 210 070 | 210 1.05 | 0.00 210 [ 7e02. | 100
2000 | 140} doo | 385} 524 070 3151 245 105 ] 2.80 1.05 1 0.00 245 | 75.87 100
3630 -} 140 [ 000 | 455 420| 035 350 | 2.80 105 | 280 1.05 | 6o0| 245 7587 100
1000 - | 210 | 000 524 [ 490 ] 070 | 385 | 245 105 ] 2801 140 [ 000 245 | 7308 | 100
- 1830 210 | 0.00 4680 | 4508 | 0.70 | 385 | 245 1.40 | 2.80 140 | 0.00 245 ] 7308 100
- 1100 210 | 000 | 455 | 455 | 070 | 280 | 245 [ 1.75 | 2.80 1.05 | 0.00 245 | 74.83 100
1130 1,75 | 0.00 350 | 455 | 070 | 245 | 175 F 175 | 280 1.05 | 6.00 245 | 7727 [ 100
NOON | 280 [ @35 5241 524 [ 070 245] 175 140 ] 280 Q.70 | 0:00 210 [ 74.48 100
1230. - ] 175 | 035 | 620 315 070 F 1.75 [ 105 140 | 280 a7o | coo | 2410 | 77.97 100
1300 <[ 210 [ 000 559 | 3145 035 ] 140 [ 070 105 | 280 070 b 0.00] 210 | 80.07 { 10C
1330 175 | 0.00 550 | 2801 035 | 240 | o070 105 | 245 | 0.70 | 0.00 1.75 | 8077 | 100
1408 - | 140 [ 006 455 | 175 ] 070 | 245 | o0.00 105 | 245 0.70 | 0.00 175 | 8322 | 100
1430 105 [ 000 ] 455 ) 1.75 ] 070 | 210 | 0.00 | 070 | 245 1.05 | 0.00 175 | 8392 100
1500 - -] 0.35 | 0.00 350 | 175 | ov0o | z1¢ ] oo f tos ] 210 1.05 | 0.00 245 | 8497 100
1536 -] 0.00 | G.00 315 175 [ 105} 75 ] ooo [ 1407 210 - 1.40 | 0.60 245 | 8457 | 100
1600 0.00 [ 0.00 245 [ 280 | 105 F 175 o000 |, 105 [ 210 140 | 000 | 175 | 85686 | 400
. 1630 0.00 | 0.00 245 | 3145 105 | 175 [ 0.00 1.05.] 210 -0.00 ceo] 175 | 8871 100
4700 0.35 [ 0.00 245 350 | 035 [ 175 ] .35 1.05 | 245 0.00 0:00 140 | 8636 | 100
1730 035 ] Ggo| 245] 280 | 035] 105 0.35 270 210 000 0.00.] 210 | 8778 [ 100
1800 035 | 0351 245 280 ] c70 | a70 [ o0.00 070 [ 210 0.00 0.00 1.75 { 8811 .| 100
1830 0.35 | . 0.00 140 F 175 {035 [ 070 [ 000} t05| 175 0.00 0.00 1,75 | g0.94 100
1906 0.00 | 0.00 1.05 [ 070] 000§ 1.05] 070 0.70-] 2.45 .00 0.00 140 | 91.96 100
1930 . § C.00 | 0.00 070 ] 0358 | 035 ] a70 | 000 @35 210 0.00 0.00 1.05 | 9441 100
2000 - | 0.00 | 000 0351 035 ] 035 175 | 0.60 0.35 ] 1.05 0.00 0,00 0.70 | 9s10 | 100
2030 " 000 b poo 070 [ 035 [ ooo ] 140 | 0.00 0.00 | 0.70 0.00 0:00 0.35 | 86.50 | 100
2100 0.35 [ 0.00 070 | 0.00 | oco| 1401 o0.00 000 | 035 0.00 0.00 035 | 8685 | 100
2130 - | 035 | 000 | 070} 000 ] coo | 105 000 0.00 [ 0.35 0.00 - 0.00 0.35 | .97.20 100
2200 .| 035 | D.0g 0.70 | 000 | 000 { 070 035 000| 035 0.00 0.00 000 9755 | 100
12230 -} 0357 D00 035 000 000 [ GOO| 070 | 200 | 035 0.00 0.00 0.00 |. 9825 100
2300 | 000 | 035 000 [-000 | 0.00 | 0080 [ 035 0.06 | 0.00 0.00 0.00 0.00 | 99.30 100
2330 0.00 | 035 000 [ ooo [ 000 ] 000 035 000 | ©.Cc0 0.00°| 0.00 | 9s30 100
average 063 | 004 | 215 186 | 032 ] 1221 a.70 0.57 | 1.31 000 0g2] 000 117 | 89.77°
madmum | 280 | 0.35 6.29 | 524 | 105 | 385 280 175 | 2.80 000 140 | 000 2.45 | 100.00
stdevi | 082 | g.12 201 [ 80 | 034 [ 208 ] 087 055 | 115 0.00 | 0.34 | Q.00 0,96 9.15
: aversge: L A . .
: tarpao0- . ) F . oL )
Cz00ns | 0.84 [ 008 288 | 248 043 |:158 | o080 | - 078 1.75 0.00 [ 0.92 | 0.00 1.54 | 86.42

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A" respondents were asked
about viewing on the day prior to the interview; Ser ‘B’ respondents were asked about viewing wo
days prior to the interview,



TABLE R6: RADIO LISTENERSHIP: SATURDAY
(BASE=246")

RTK SMASH  CALY UNI VIAS ™M JAPITAL
PSO

HONIGH: | 0.35 0.00 0.00 Q.00 | 0.00 | 0.35 0.00 8.00 0.00 0.00 a.00 0.00 99,30 100
Joag | Q.35 .00 0.00 0.00 | 0.00§ 0.00 Q.00 0.00 0,00 0.00 0.00 C.00 99.65 100
- 100 Q.35 Q.00 000 | ;00 | Q.00 [ 0.00 0.00 0.00: 0.00 .00 0.00 0.00 99.65 100
D130 0.35 0.00 0.00 .00 | 0.00 0.00 0,00 0.00 0.00 .00 0:00 0.00 99.65 100
2200 | 0.35 0.00 2.0C 0.C0. | 0.00 0.00 2.00 000 | 000 0.00 {.00 98.65 100
3230 ° | 035 | 0.00 0.00 0.00 | 0.00 0.00 0.00 000 { 0C0 0:00 0,00 99.85 10C
2306 1 035 | 000 0.35 900 C00 | Q.00 . 0.00 0.00 | @00 .00 0.00 99,30 100
233G 0.35 .0.00 0.00 0.0¢ | 0.00 | Q00 0.00 0.00 0.00 - 000 0.00 | 99.65 100
LMo 0.35 0.00: 0.00 0,00 | 0.00 §{ 0.35 .00 0,00 0.00 .00 0.00 99,30 100
34307 0,35 0.00. .00 000 | 0.00 F 0.35 Q.00 0.00 0.00 - 0.00 .00 99.30: 100
| 0660 -+ 0.35 0.90 0.00 ¥ 0.00{ 0.00 (.39 0:00 .00 0.00 0,00 0.00 99,30 100
2530 1 o070 0.00 .00 000 | 000 | 0.35 000 - 0.00 0.00 [. o.00 0.00 0.70 98.25 100
3600 | 635 | 0.00 2.10 1.05 | 0.00 0:7Q .70 3.00 0.00 0.00 .00 Q.70 94.41 100
2630 ] 070 [ ood 2.45 1.05 | 000 | 070 0.70 |  0.00:] 0.00 0.00 0:00 Q70§ 83.71. 1 100
L J700 - | 0.70 | 000 3.50 245 | 0.35 1.05. 0.70 | Q.00 Q.70 Q.00 | -0.00 0.70 89.86 100
S0 | 1.05 0.00 3.15 315 | 0.35 | 0.70 0.70 | 0.00 0.70 ) Q.00 | 0.00 1.05 | 89.16 . 100
. 2800 | 1.40 .00 455 | 385 | 0.00 } .05 1.40 .35 0.70 0.70 0.00 1.40 | 84.62 100
2830 1 210 0.00° 524 | 3.50 | 000 [ 0.70 2.45 0.35 C.70 0.35 0.00 1.05 | B3.57 100
3800 2.80 | 0.00 6.29 4.20: | 1.05 | 1.75 3.50 0.35 1.05 | (.35 0.00 2.45 76.22- 100
J930:. | 3.45 | 6.00 6.64 455 | 0.70 2.45. 3.50 0.35 1.40 0.35 0.00 245 | 74.48 100
S1000 | 315 [ ooo- 6,99 455 | 0.70 3.15 524 | - Q.35 1.40 0.70 (.00 2.80 70.98 100
- 1030 1 315 0.00 5.94 4.20 | 1.05 | 280 4.55 0.35 1.75 Q.70 0:00 2.80 72.73 10C
1100 3.15 .00 5.94 420 | 035 [ 245 4.55 | 1.05 1.4Q | | Q.70 1. 000 3.15 73.08 100
1130 0 ] 2.80 0.00 559 | 420 | 070 § 245 3.85 | 1.05 1.40 Q70 | 0.00 2.80 | 74.48 100
NOGON 3.15 0.0 5.59 [ 455 | 0.35 1.75 2.80 105 1.05 0.70 0.00: 245 | 7857 100
1230 2.45 0.00 5.04 385 | 035 ] 1.05 2.10 0.35 1,05 0.70 0.00 2.45 79.72 100
- 1300 1.75 | 0.00 6,29 245 | 0.00 1.05 1.75 9,35 1.05 0.70 0.00 2.45 B82.17 100
: 1330 1.75 0,00, 4.55 245 | 0.00 1.05 1.75 .35 0.70 0.70 0.0¢ 2.10 | -84.82 100
- 1400 1.40 0.00. 3.85 1.75 1 0.35 | 210 1.05 0.35 0.70 0.70 Q.00 2.80 84.97 100
1430 - Q.70 0.00 385 | 140 | 035 | 210 0.7¢ 0.00 Q.70 Q.70 0.00 2.80 86.71 100
1500 | 0.70 0.00 3.85 140 | 0,35 1 210 Q.70 .00 1.05 035 1| 0,00 2.45 | B7.08 100
1530 .| 0.35 0.00 3.85 || 140°] 0.35 [ 210 Q.70 0.35 0,70 0.35 0.00 2.45 87.41 100G
- 1600 0.70 | 0.00 4.20 140 | 0.35 | 1.75 0.70 1.05 ¢.70 0.35 0.00 . 2.80 86,01 100
. 1630 070 .00 3.50 1.75 | 0.00 2.45.| 0.70 1.05 0.70 | 0.00 0,60 2.45 86.71 100
1700 | 070 0.00 3.85 245 | 0.00 | 140 .70 1,05 0.70 | . 0.00 Q.00 1.75 | B87.41 100
1730 - | 0.70 0.00 4,20 2101 Q.00 1.05. 0.35 - Q.35 0.70 0.00 0.0G 1.40 89.16 | 100
1800 0,70 Q.00 4.20 245 | 000 | Q.70 0.35 0.35 1.40 0.00 Q.00 1.05 | -88.81 100
1830 | 0.70 .00 245 | 210 | 0.00 | Q.70 0.35 0,35 1.4Q 0.00 0:00 .70 91.26 100
1800 0.35 0.00 1.75 105 | 0,00 { 0.70 0.00 .35 1.05 0.0C 0.00 0.70 94.08 100
- 1930 - 0,35 | 0.00 1756 [ 070 | 0.00 } 0.35 .00 0.00 0.70 4,00 . 000 1.05 95.10 100
2000 - 035 | .0.00 2,10 0.70 | 0.00 [ .0.70 0.00 0.00 .35 0.00 0.00 0.70 85.10 100
2080+ f 0.35 [ 0.00 140 | "0.00 | 0.00 | 1.05 0.00 0.00 0.35 |- 0.00 0.00 0.00 | 96,85 100
L2400 | 0,35 Q.00 070 | 000 | 00D | 140 0.00 0.00 0.35 | -0.00 0.00 0.00 97.20- 100
L 2130 7| 0.35 0.00 0.35 | 0.08) 000 | 0.70 .00 0.00 035 || 0.00 0.00: 0.00 | 98.25 100
2200 | 0.38 0.00. 035 | 000 | 000 | 670 0.00 Q.00 Q.35 0.00 0.00 0.00 | 98.25 | 100
(2230 ] 035 | 0.00 035 | 000 | .00 | QU 0.35% 0.00 Q.00 .00 0.00 0.00 98.95 100
2300 1 0.35 Q.00 070 | 0.00] 0.00 { 000 000 1 000 Q.00 ) 0.00 0.00 | 98.95 100
. 2330 - | 035 | 0,00 070 | 000 000 | 035 0.00 .00} 0.00 .0,00 0.00 08.60 100
: erage 1.02 J.00 269 | 156 | 016 [ 1.02 1.14 0.24 0,57 0.00 Q.52 0.00 1.15 90.41
maximm | 315 000 6,99 455 | 1.05 3.15 5,24 1,08 1.75 2.00 Q.70 0.00 3.15 99.65
std. dev. 1| 0.97 0.00 230 | 151 0.28 085 | 1.46 '0.34 0.52 0.00 0.24 0.00 1.12 8.87
aver_aga .
far 0600~ : [
. 2400 hrs 1.23 [ 0.00 3.57 208 | 0.21 1.31 1.30 0.32 076 | 000 052} 0.00 1.52 | 87.42

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘4’ respondents were asked
about viewing on the day prior to the interview; Ser ‘B’ respondents were asked about viewing two
days prior to the interview,



TABLE R7: RADIO LISTENERSHIP: SUNDAY
(BASE=246")

n 0 RER 0 a4 ) n A A APITA 0 OTA
0 RADIO O

IBNIGH | 0.35 | 0.00 0.00 | 0.00 | 0.00 | Q.00 0.00 0.00 0.00 0.00 0.00- 0.00 [ 9965 100
030 -] 0.35 | 009 000 | 0.00 | 000 080 0.00 .00 0.00 -0.00 0.00 0.0 | 99.85 100
. 0100 | 0.35 | 0,00 000 | 000 | 000 Q00 0.00 0.00 0.00 0.0¢ 0.06 0.00 | 99,85 100
130 ] 0.35 | Q.00 0.00 [ 00O | 000 | 0.00 .00 0:00 0.60 .00 0.00 0.00 | 99.65 180
“J2ea. - 035 | 0.00 0.00 | 000 | Q.00 | 0.00 0.00 0.00 6.00 0,00 {0.00 0.00 | 99.65 160
Jg230. | 035 | 0.00 0.00 | 0.00 [ 0.00 } Q.00 © 300 0.00 | 0.00 0:.00 0.00 | 99.65 100
3300 ¢ 0.35 || 0.00 0.00 | 0.00 ] 0.00 | 0.00 Q.00 0.00 0.00 0:00 0.00 | 88.65 100
2330 - 035 [ 000 0.00 [ 0.00 | 0.00 | G.0Q ) 0.00 0.00 0.00 0.00 | 9985 [ 100
. 3480 -1 0.35 [ 000 000§ 000 | 060 | Q.00 ‘000 0.00 0,00 -0:00 0.00 | 99.85 100
430 0.35 F 0.00- 000 | 0.00 | 0.00 | 0.00 0.00 0.00 C.00 0.0 0.00 | 99.65 100
3500 | 9.35 | 0,60 000 | 0.00 [ 0.00 | G.OQ 0.00 0.00 0.00 0,00 0.00 | 99.85 100
5300 { 0.35 | .00 0.35 [ 0.00 | 0,00 [ 0.00 .00 0.00 0.00 0.06 0.00 0.00 | 89.30 100
J500 035 0.00 245 | 070 | 0.00 | 0.35 0.70 0.0C 0.00 0.00 | 0.00 0.00 § 9545 100
B 0.70 0.00 280 | 070 | 000 | 0.35 1.05 0.00 0.35 0.00 ¢ 8.00 0.00 | 94.08 10Q
700 C.70 | 0.00 3.50 1.40 | 0.00 | 1.05 1.05 0.00 0.70 0.35 | 00 0.00 | 91.26 100
3730 0.70 { 0.00 3.50 1.75 | 0.35 | 0.70 1.05 0.00 1.05 0.35 [ 0.00 Q.00 | 50.58 100
- 2800 1.40 0.00 350 | 210 ] 035 1.05 1.75 0.70 1.05 0.35 7 0.00 0.00 | B87.76 10G
J830 1.75 0.00 350 | 245 { .35 | 0.70 1.75 0.35 1.40 0.70 | 0.35 0.00 | 86.71 100
J900 G| 1.75 1 000 385 | 315 | 105 [ 0.70 2.80 0.35 1.40 0.70 | 0.35 0.35 | 83.57 100
3930 4| 1.75 | .06 3.85 |:315 | 0.70 | 0.70 2.80 0.70 1.05 | 0.70 | .0.35 0.35 | 83.92 100
1000 - .| 245 | 0.70 420 | 4203 070 | 035 385 | 035 1.08 .70 | 0.35 1.768 | .79.37 100
103g | 245 0.70 420 | 420 [ 035 | 070 [ 385 035 1.05 1.05 | Q.00 1.76 | 79.37 100
(4108 ] 245§ 0.70 455 | 455 | 035 1.05] 385 [ 035[ 105 1.06 [ 0.00 1.40 | 7B.67. 100
1130 .| 2.45 0.70 490 | 455 | 035 | 1.05 350 [ 140 1.05 1.5 { 0.00 175 | 77.27 100
NOON ] 2.80 | 070 385 | 420 | Q70 F 070 | 3.15 105 1.05 1.05 1 0.00 1.75 | 79.02 100
t230 -] 2.80 | 070 420 I 350 | 070 [ 0.00 { 245 1.05 105 0.70 | 0.35 1.40 | 81.12 100
1308 | 210 [ 0.70 315 | 245 | 070 [ 000 | 2.10 1.05 1.05 0.70 | 0.35 Q.70 [ 84.97 100
1330 | 175 | 035 2106 | 210 | 070 { 035 [ 175 1.05 1.05 070 | 0.35 Q.70 | 87.08 | 100
1400 1.75 .35 2.10 175 {1 035 | 1.05 1.40 0.70 1.05 070 I' 0,35 0.70 | 87.78 100
1430 0.70 0.35 1.40 175 | 0.35 | 0.70 0.70 070 1.40 070 | 035 1.05 | 89.86 | 100
1560 1 070 | 035 140 | 175 | 035 | 0:70 | 070 0.70 1.05 0.70 | 0.35 1.40 | 89.86 100
1530 Q.70 0.35 1.06 140 [ 0.35 | 0,70 070 ). D035 1.40 0.70 | :0.35 1.05 | 90.81 100
1600 0.70 0.00 1.40 140 | 0.35 | 0.70 0.35 1,05 1,40 035 ] 035 0.70 | 91.26 100
1630 070 | 0.00 1.75 1.40- ] 0.35 [ 0.70 1.05 0.70 140 |°  0.00 0.00 0.70 | 91.26 100
1700 .70 | Q.00 245 | 105 | 070 | 0.70 | G.70 1.08 1.05 0.35 - 0.00 0.35 | 90.91 100
1730 | 0.70 [ ooe 245 | 035 ) 070 | 070 | 0.70 1.05 1.05 Q.35 0.00. 0.00 | 91.98 100
1800 | 1.08 6.00 280 ] 035] 0.70 | 0.35 0.35 0:35 1.40 0.35 . 0.00 0,35 | 91,96 10C
1830 0.7C [ '0:.00 140 F 035 035 | 0.35 0.35 0.00 1.40 0.35 0.00 G.CO [ 94.76 100
jgge .| 0.70 | 0.00 105 | 035 | 070 | 0.35 ]| 0.35 0.00 0.70 0.35 0.00 0.00 | 9545 100
1930: 070  0.00 105 | 0351 1.05 | 0:35 0.35 0.00 0.35 0.35 0.00 0.00 | 95.45 100
2000 1.05 | 0060 035 | 000 | 1.05[ 0.35 0.00 .00 0.35 0.35 0.00 0,00 | 96,50 100
2030 C.70 0.35 0.35 | 335 ] 035 | 0.70 0.00 0.00 0.00 0.00 0.00 0.00 [ 97.20 1| 100
2100 [ 0.70 | 0.35 035 ) 000 )] 1401 035} 000} 0.00 0.00 0.00 0.00 0.00 | 96.85 100
2130 0.70 0.35 0.35 | 000f C70 | 0.00 0.00 0.00 0.00 0.00 . 0.00 0.00 | 97.90 100
2206 | 0.70 0.35 070 } 0.00 | 035 [-g.00 | 0.00 0.00 C.0C 0.00 0.00 0.00 | 97.90 100
- 2230° “-4 0.70 | 0.35 070 || ©:.00 | 0.00 | .g00 ] 0.00 - 0.00 0.00 .0.00 - 0.00 0.00 | 98.25 100
2300 -] 070 |- 0.00 0.70 | 0:.00 | 0.00 f 0.00 035 | -0.00 0.00 0.00 0.35 | 97.80° 100
12330 -] 0.35 | Q.00 0.70 | 0.004 900 | OO0 | 0.35 0.00 0.00 - Q.00 0.35 { 98.25 100
. average: ;| 1.00 017 173 | 1.20-]| 0.36 | ©.39 1.09 0.32 0.61 010 | 483 | 009 039 | 9245
maxipim -, 2.80 [ 0.70; 490 | 455 | 1.40 | 1.05 [ 385 14049 1.40 0.35 | 105 | 035 1.75 | 99.65 -
sd.dev: -f 075 0:26 1.66 { 145 | 036 | 037 | 1.21 0.42 0.57 016 | 030 | 015 0.58 6.89
average
. for 0600-. - ) . X
2400hs -] 121 | 023 2.28 1.60 | 049 | 0.51 1.27 0:43 0.82 019 | 0683 [ 012 0.52 | 90.06

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two
days prior to the interview.




Table 8.1 TV Audience Average Share (1* Quarter 2001) — All Available Slots

R A p RA OTHER A A 0
DIA ALIA
322 [ 348] 193 | 02| 011 211 | 0.00 | 0.86 | 88.04
GHE 202 [0 .11 247 1 0.04 | 117 | 87.76
2.08 171 ) 0.06 |G 2.51 0.07 [ 0.80 | 90,07
753 278 07 [ 0. 288 | X 0.95 | 89.45
634 732 | 0.16 | o038 ] . 118 | 044 0.00 | .0, 0.52 | 89.05
161 1 156 |7 010 [ 654 263 | " 028 0.00 |~ G 126 | 90.40
1.04 | 220 | 0.05 |~ 070 252 | 004 0,05 | 0.00 172 | 8759
262 | 286 193 | 636 | 01| 085 330 | 022 003 | 000 105 | 88.91
Table 8.2 Daily Peak TV Audience Share (2001, 1st Quarter)
* K 2’ I\ =g ! . R 0 1

3457 | 2343 13.09 | 1051 070 | 534 7789 | 248 .00 0.00 4,90
2587 | ad27 | 1713 | 140 | 070 3,50 1783 ] 175 C.35 .00 4.55
2587 | 1888 | 1399 | 305 070 | 455 188 |-~ 210 0.70 0.00 2.20
2378 | 1399 ] 1364 | 140 | 0.70 |~ "5.94 18.63 | 140 0.35 0.00 3.85
51.05 | 1284 | 1180 | 245 070 | | 245 6.09 | 1.05 0.00 0.00 315
19.23 | 1643.| 1154 | 105| 070] 580 7118 | 315 5.00 .00 £.29
2095 | 2587 | 1014 | .05 | 070 | . 385 1049 | 245 0.35 5.00 £.29
51.06 | 3427 | 1743 | 245 0.70 | . 504" 1853 | 315 5.70 0,00 5.29




TABLE T1: TV VIEWING: MONDAY
(BASE=246%)
R DIA G 0
0.00 [900--] 0.00 0.00 : 100
0.00 1 000 0.00 0. 100
0.00 0.00 0.00  [100.8 100
0.00 0.00 0.00 - 100 100
0,00 0.00 0.00 10001 100
0.00 0.00 0.0 0. 100
0.00 0,00 0.00 100
0.60 0.00 0.00 S0 100
0.00 0.00 0.00 406 100
0.00 0.00 0.00  F 100
0.00 0.00 000 100 100
0.00 0.00 0.00 100.01 100
0.00 0.00 0.00 1000 100
0.00 0.00 0.00 o0 100
0.00 .00 0.00  [-58.3 100
0.00 0,00 000 | 593 100
0.00 iR 8,00 0.00 0.00 0.00 '99:3 100
N 0.00 0.00 0.00 0.00 [ 893 100
0.00 .00 0.00 Q.00 0.00 I 035 [ 878 100
0.00 .00: 0,00 0.35 0.00 0:00; - 0.35  |-97.55 100
0.00 0.00 1.05 06 | 0.00 0.00: 0.35 9815 100
0.00 0.00 070 | ams ol .00 0.00 0.35 g7.20 100
0.00 0.00 70 |- 000 [ o000 0.80° Q.70 98,85 100
0.00 .00 0.70 0,00 0.00 0.00 0.70 96:15 100
0.00 0.00 0.35 0.00: 0.00 0.00 070 | 9685 100
0.00 0.00 1.05 0.00 0.0¢ 0.00 070 | 96:15 100
0,00 0.00 1.05 000 0.00 0.00 1.05 9545 100
0.00 £.00 2.45 0.00 0.00 [ 105 [ o441 100
0.35 0.00 3.15 g.00 -] o.00 0.00 1.05 (9198 [ 100
0.70 0.60 3.15 0:00° 0.00 0:00:- 1.05  pgret-| 100
0.70 0.00 175 0,70 - 0.00 Q00| 105  [ghes-{ 100
a.70 0.00 1.75 105" 0.00 0.00 070 [e0gti] 100
0.35 0.00 1.05 +.40- 0.00 0.00. 1.40  [94.280 100
0.35 0.00 1.05 1.05 0.00 0.00 1.05 o336 100
0.35 0.00 1.05 105 - | 0.00 0.00 070 |[szee | 100
.70 0.00 1,05 0.70 0.00 0.00 0.70 {930t 1 100
2.45 0.00 245 0:35 ] 0.0 0.00: 070 [-87.78 4 100
2.45 0.00 3.50 000 | 000 0.06 1,75 |[-86.01-1 108
4,20 0.00 4,20 9:00 ;| 0.00 3.00: 175 |-8g.07: [ 100
550 .35 3.85 0:00: 0.00 0:00 1.05 491 100
13.99 0.35 2.80 0,00 0.00 0:00- 1.05 0:14. 100
8,29 0.35 6.29 0.08 0.00 0.00 1.75 G367 1000
4.80 0.70 9.79 £.40.:]  0.00 .00 280 126377 100
4,90 0.35 11,54 210 | 0.00 000 4.90 3077 | 100
3.85 0.70 11.85 2.45 0.00 0:00 4.90 37.06 | 100
3.85 0.70 11.19 2,45 0:00° 3.85 51,75 100
245 0.70 89¢ | 1.75 0.00. 2.80 70:98 100
0.70 0.70 420 | 035 : 0.70 87.76 100
Coed 0.35 210 0,35 - 0.00 96.58 100
1.83 | 624 1 011 211 | 035 oo0 [ o000 [ a8 86.64
13,99 |- 105 0.70 11,80 |- 245 0.00 | -0.00- 4.90 100.06
284 |03 0.23 316 | 067 ] 000 [~000- 1.17 1949
0.00 | .00 0.00 028 | 000 0.00 | - 0.00° 0.23 | '§8.25:
065 | 022 0.00 [ 047 1.77 0.45 0.00 0.00 0.97 | 9238
507 |- -0.31 048 | 277 6.80 0.99 000 | - Q.00 232 | 5833

*Note: Data in this Table consolidates the replies of two sets of respondents; Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set 'B’ respondents were
asked about viewing two days prior to the interview.




TABLE T2: TV VIEWING: TUESDAY
(BASE=246%)

RA DiA OTHER A 4] OTA
0.00 000 [ 000 0.35 (000 AR 0.00 100
0.00 & coo |- ol 035 009 L 0.00 100
0.00 -8 0.00 035 |--0.00: IR 0.00 100
0.00 |- 0.00 035 |0B0sc 0 Fouin L 0.00 100
0.00 - 0.00 0.00 Rt 0.00 100
0.00 |- Q.00 C.00 0.00 100
0.00 [0 0.00 .60 0.00 100
0.00 [0 BRI 0.00 0.00 C.00 100
0.00 | o 0.00 0.00 0.00 100
0.00 § e 0.00 0.00 0.00 100
0.C0 | 580 0.00 0.00 0.00 1C0
0.00 [ 0 0.00 0.00 0.0C 100
0.00 0.00 0.00 .00 100
0.00 0.00 0.00 0.00 100
0.35 | 0.00 0.00 0.35 100
0.35 | 0.00 0.00 L 0.35 100
0.35 [~ 0.00 : 0.00 0.35 000 | 0.35 100
Q.35 : : 0.00 0.35 0.00 '- 0.35 100
0.00 0.00 |- 00@ | 035 0,00 000 FoocolC 0.35 100
0.00 0.00 | '0:00-.[ 035 0.00 0.00 | 000 0.35 100
0.00 000 }-035- ] 035 0.35 0.00 F -0.00 0.35 100
, i GO0 boo3sc| 0.00 0.00 000 [ 000 0.70 100
0.00 | 0.00 | @35 0.00 0.00 0.00 (00070 1.056 100
0.00 [0 0.00 L35 ¢ 0.00 0.35 0.00 L Ao [ 0.70 100
0,35 [ 140 0.00 070 | 0.00 0.7 0.00 100 - 1.40 100
.00 | t40 Q.00 |[0F¢ | 0.00 0.70 0.00 1.40 100
0.00 . 240 Q.00 035 0.00 0.35 0.00 1.40 100
0.00 |° 0.00 [ -@:35° 0.00 1.75 0.00 1.06 100
0,00 k1.0 0.00 [ 1.05 0.00 2,10 0.00 1,05 100
0.00 [ 14 000 [ 070 0.00 1.75 0.00 1.05 100
0.00 |- 0.00 |1.05 0.00 1.75 0,00 0.70 100
0.00 [ 0.00 [7140 | 0.00 1.40 0.00 0.70 100
0.00 |- 0.70 035 4 035 0.70 0.00 0.70 100
0.00 1.7 0.70 [-0.00| 035 1.05 0,00 1.05 100
0.00 | 4] 0.70 . 0G| 0.00 1.08 0.00 1.40 100
C.00 | 0.70 @00 0.00 1.05 0.00 1.75 100
105 | 2.45 0.00 0.00 1.05 C.00 2.45 100
.70 | 3.15 (.35 0.c0 2.45 0.C0 0.00 3.15 100
Q.70 385 | 035 0.70 3.85 0.C0 000 2.80 100
1.40 664 | 36| 035 3.15 0.00 | 000 2.10 100
1.75 17.13 . 000 0.35 3.15 Q.00 | 0.00 1.75 100
25.87 6.64 - 0:35 | 0.00 7.34 0.00 [ 0.00 1.40 100
14.34 [ 4.55 035 ] 000 12.59 0.35 [ 0.0C 3.50 100
g74 |- 490 [ 0,35 .1 0.35 15.73 0.35 SO0 4.55 100
8.04 [+ 385 p0:35 0.35 17.83 0.35 . 0.00: 4.55 100
6.29 [ 3.85 070 0.35 16.08 0.35 0,00 4.55 100
5.94 [ 245 @38 | 0.38 11.89 0.00 [ 000 4.20 100
210 |- 035 8351 070 5.94 0.00 R 245 1G0
0.00 038 0.35 2.80 T 1,40 100
1.61 202 }03% ] 011 2.47 0.04 | @00 1.17
25.87 f 1713 [440 1 070 17.83 035 | &0g 4.55
4.48 | - B:58" 345 [:0:33 0 019 4.48 0.12 | -0:00 ; 1.32
0.12 |- 0.00 | @23 0.09 0.12 | 0.00 | - 6.00 0.41 |- 9843
0.15 | { 0.60 :0:50 0.05 | 1.27 |- 0.00 .00 1.37 |- 9356
6.83 |- 16:85 5.42 0,85 0.35 8.12 |- 014 | 0:00 3.02 | 5850

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing fwo days prior lo the interview.



TABLE T3: TV VIEWING: WEDNESDAY

(BASE=246™)
RA DIA 0 R A ¥} OTA
0.00 0.00 0.35 | 0.00 S 0.00 100
0.00 |- Q.08 0.00 0.35 [ 006 S 0.00 100
0.00 [ 0.00 0.00 0.35 [ 000 RS 0.00 100
0.00 |- 0.00 0c0 [~ 000 T 0.00 100
0.00 CTR00 ~ | 0.00 100
0.00 cee] .00 100
0.00 S 0.00 100
0.00 0.00 100
0.00 0.00 100
0.00 0.00 100
0.00 . B [T 0.00 160
0.00 0.00 | 0.00 LT 0.00 100
0.00 0.00 G.0g - S 0.00 100
0.00 0.00 [ o0a 000 100
£.00 0.35 0.00 - R 0.35 100
0.00 035 [ 000 : . 0.70 | 100
0.00 0.00 070 [ q.0o: 0.00 | 0.35 100
0.00 [ 070 | ooo ] 000 [ 0.00 100
0,00 000 pooog o 105 [eoo | o000 | 0.00 100
035 [.gog] 105 [-goof ocoo [ .- 0.00 100
0.35 |- 0.35 035 [-ee0 ] o000 Fos] noo 100
: 035 [ 035 0.35 Q00 000 ool g.o0 100
0.35 | 035 | oaeo-] 035 | 000° g.00 |- 000 100
0.35 | 000 [ oobo | 035 [ 000 0.0c | 0.00 100
05 | .00 0.35 0.35 | 0.6Q 0.00 - 0.00 100
0.35 [ 0.00 035 | 035 | GO0 | 0.00 : 0.00 100
175 |- 000 p-oo0 1 105 [ @ee ] 000 i 0.00 100
1.75 | @870 0.0c [ 0.00 1,75 0,08 0.00 B 0.00 100
240 [d08 000 [-935 [ 245 [ 000 peo [T o35 100
1.40 |7 000 prg350 175 Feeoo] coo [T 1.05 100
0.35 | 0.00 [+035-° 105 | Q00| 000 [V 405 100
0.35 | 000 [-:0:35 070 [- o006 ooe [l 105 100
0,70 | ‘] ;351 0.00 [ 0,00 0,35 [ o0 060 [-eeg::] 1.75 100
0.35 [ L . 035 | 0.00 [e000” 0.35 | 0.00° 0.00 |oagi 1.05 100
0.70 | 070 ) @35 0.00 | 0.00: 1.05 [ ooc 000 |ogoe [ 210 100
0.35 [~ .05 @70, ] ooc [ 000 1.05 | o0 [ o000 0.00 [ 280 100
210 | 140 7o ] o000 | 470 140 1 0.00 0.00 .06 ] 280 100
070 | ~478 | 350 [-@ro-| o000 [ {08 1.40 0.00- 000 | odo 1.75 100
315 |4 315 214057 000 | 245" 210 | 008 '] 000 |- 000 1.40 100
2.80 |18 420 |-@35:] 000 |-z45] 175 |- 000 0.00 000 1,75 100
3.15 j--1: 1399 0035 000 440 455 [ ool o000 F 000 | 140 100
25 87 664 [035 1 000 [ 175 | 874 0.70: | 0.00 400 -] 1.08 100
16.08 7 315 [0:35 ] 070 420 ] 1878 |- 105 ] o35 [ ‘oo | 385 100
10,84 |1 2.80 ggo- | o7o | 455 F 1818 [ 210 o700 | 000 4.20 100
9.44 |9 245 1000} 035 o420 | 1818 |7 210 :] 035 - 0.00 3.50 100
8.39 [ 210 [ -0.00 0.90 420 | 17.48 1.40 0.35 - 9.00: 3.15 100
5,24 175 [+ o000 | 245 1084 | 405 | 035 | 000} 280 100
1.05 [ 105 ol go0 [ 070 | 245 0.00 2.45 100
0.00 |0 : oo 1 000 |- 035 [ 035 .00 -1 140 100
2.08 |23 171 [ o042 0.08 |- 068 -] 251 019 0.07 0.00 0.80
2587 1888 9 1399 [ -%05.. 070 [" 455 | 1818 | 214G .| 070 [ 000 4.20
4.67 277 [-037 ] 047 |[i425.f 483 [ o580 o048 [ B0 1.20
0.15 |- 0.00 | 042 |--p06 | 047 | 0.00. 0.00 [ g 012 k.
1.00 o320 0.85 0.0¢ |07 1.07 |- g00 0.00 | 000, 112 F
7.82 |- 788 413 Eop3d 0.18 | 261" 9.22 |....083 023 . 0.00: 245 [

*Note: Data in this Table consolidates the replies of two sels of respondents: Set 'A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



TABLE T4: TV VIEWING: THURSDAY

(BASE=246%)

RAl MEDIA
SET

FAX SHASH

PLUS

SUFER  NETTV

OTHER
TALIAN

CH 32

CH 22

SATELLITE

NONE

TOTAL

0.00

0.00

0.00

0.00

0.00

0.00

0.00

Q.00

0.00

0.00

0.00

0.00

0.00

0.00

0.90

0.00

0.00

0.00

0.00

0.00

0.00

0.00

0.00

0.00

0.00

0.00

0.35

0.35

0.35

0.00

0.00

0.03

0.35

0.1

0.00 )

0.90

000

030 | 030 | 182 |

0.00

-0.00..

032 [ - 331 9.15

0.12

-, .0:00

F243

*Note: Data in this Table consolidates the replies of two sets of respondents: Set 'A’ respondents
were asked about viewing on the day prior to the interview; Set 'B’ respondents were

asked about viewing two days prior to the interview.



TABLE T5: TV VIEWING: FRIDAY
(BASE=246%)

SUPER NETTV MAX EMASH RAl MEDIA QTHER CH12 CH 22 SATELLITE NONE TOTAL
1 PLUS SET TALIAN

0,00 |--0:35. ¢ 0,00 0.00 0.00- - Co - 0.00 9565 100
0.00 [ 035 - S 0.00 000 | 800 -] o.n0 9865 -] 100
0.00 | 0:35 - Co1 0.00 000 | 0:00° i 2] o000 | 9965 1 100
0.00 [0.35 ol p,00 poo [ o006 - ol 0,00 S gees 1 100
0.00 | G:00 R X 000 | 900 T 6.ea | | -100.00°F 100
0.00 | 000 o] oo 0.00 0.00 et 000 [ieoea 1o
0.00 |- 600 1 0.0 0.00 0.00 C T 0.00 99:85. | 100
0.00 [ 5000 S 0.00 .00 '0.00 - S 0.00 [-108.00 100
0.00 ko000 S 000 0.00 0.00: - ] 0.00 | 10000 [ 100
0.00 [ 000 D00 0.00 000 j .00 [ 16000 | 100
0.00 [ 008 .00 0.00 0.00: N 0.00 [-100.00: [ 100
000 SRR T 000 0.00 0.08: 0.00 {10008 | 100
0,00 000 i 0.00 S 000 | g865 100
0.00 035 | 0.00-: . 000 [.9930 100
0.00 035 [ o000 ST a00  |O9880 100
=m0 000 035 [ 0:00° R = L)
40 o ¢0o Lot 038 035 | 8.60. 0.00 B 000 [ 8785 100
1.40 [ SRR 0.35 035 [ o000 [ ooo : 0.00 ~g7.55 | 100
140 [5088-] 038 [70.00 1 0.35 070 | 0.00° 000 | -4 000 |.9685 | 100
1,40 Foo 035 [ 06807 035 0.70 0.00 | 000 | 000 : 0.00 |.-986:85 100
1.40 [ 0.35 gt 070 0.35 0.00 | 000 0:00 0.00  |96E0 i 100
1.05 035 |-gog| 070 035 |- -000 :] 000 [ 000" .00 96:85 1 100
0.35 [0 0.00 @00 0.35 035 [ 035 | 0.00 0.00. 0.00 |''98.25 100
0.35 [ 0; 0.00 [-gh8:] 035 0.35 gog- | 000 [og006] o000 [ig82s 100
035 |- 070 1035 ] 0.00 0.35 000 7| 000 |oogt] 035 }96.50 100
0.35 [ 070 [ @38 | 035 0.70 0.00: 0.00 0,00 0.35 |-9545 100
0.00 | .70 370 | 0.35 105 | 000 0.00 |- 000 .35  |-¢478 100
0.70 |1 070 }-pi70 | 0.35 1.75 0:.00 0.00 | ©oo 035 |} -94d8 | 100
0.70 [ 0.00 | G:70 .35 245 | 060 0,00 | 0.00 035 | 9371 100
0,35 | 1,05 0.35 070 | .0.00 0.00 | 000 035 [ -95.80. ] 100
0.00 | 0.35 0.70 0.00 000 [ 000 [ 035 [-o408 ] 100
0.00 | 0.35 1.05 0.00 000 | GoO | 035 [ -ed7t | 100
435 | 0.00 070 | o000 | ooo | ceo 0.00 958 100
0.35 70 - 0.00 0.35 0,00 0.00 000 0.35 Se7Ee [ 100
0.35 | G35 ] 0 0L Q.00 1.05 0.35. 000 | 000 070 [gesg | 100
035 b1 000 [ 035 ] 0.00 1.05 035 | o000 [ ooo| o7o 9583 | 100
1.05 [0 245 | -B70 0.00 Q.70 0,35 0.00 .00 1.40  |-g266° | 100
1.05 [ 2.80 | GFO 0.00 070 [ 0.35 0.00 0.00 140 | o164 [ 100
1.05 [~ 315 Lgzo | o038 1,40 0.35 0.00 | 000 140 [ 8776 | 100
070 |- 420 [ 0.35 2.10 0.35 0.00 - Q.08 105 | 7587 [ 100
070 |68 | 11.89 0.00 245 | 070 0.00 0.00 1.75 7arg |l 100
3462 | 3.85 0.00 559 105 000 [ -0:00- 210 |ag30:| 100
46.85 |- 1.75 0.00 6.99 03571 000 o000 315 [-3741 ] 100
51.05 [74: 1.75 0.00 s24 | o7e 000 -] 245 [ 353 100
48,95 Pooddlo]  1.40 0.00 559 |- 035 o000 175 F38.16 100
44.41 | 0.35 b g8g] 035 524 | 035 0.00- [ 210 |-°4580-| 100
39.51 |-:935 035 Loeoo.| 035 420 [ 035 a0 ] 175 FsZie 100
20.28 | 035 175 [-000 | 0.35 1,75 0,35 S 070 [ °7378.] 100
864 [0 o 0.35 0.00 | :0.00 - 0,00 | 8231 100
6.34 | 1.08 132 [7043 | 016 119 | -0.14. 0.00 800 | 052 [ -88.05
51.05 [-12.94 | 11.89 | 245.] 0.70 6.99 1.05 0.00 0.00 315 [ 10000
14.59 |7 226 |igs58-| 0.20 1.74 023 3,00 0.00 078 [ . 1828
0.84 [ - 544 0.20 | 000 0.29 0.38 0.03 0.00 [ 000 Q.00 [ 9790
042 {422 065 [ GE2 0.17 0.95 010 0.00 | 0.0 0.52 | .94.83
26.80 | 2i7e| 304 Poe4] 049 369 0:45 0.00 |- 0,00 1.65 | - 60.24.

*Note: Data in this Table consolidales the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



TABLE T6: TV VIEWING: SATURDAY

(BASE=246")
DA D O Q
0.00 0,00 | 035 0.00 100
0.00 |-d.00 0.00 |85 0.00 100
0.00 [--8.00 | ©o00 0.00 100
000 [0 0.00 0.00 100
0.00 [ 000 0.00 000 0.00 100
0.00 [ Tapg: 0.00 - 9.00: 0.00 100
0.00 [: 0060 0.00 . 0.00: 0.00 100
0.00 | G0 0.00 .00:: 0,60 100
0.00 [-gin -} 000 0,00 0.00 100
000 |-0.00 ] 0.00 009 0.00 100
000 [o0g: | 0.00 00 0.00 100
0.00 ! 008 0.00 0.00 0.00 100
0.00 0:00:] 0.35 0.00- 0.00 100
0.00 000 .35 0,00 0.00 100
0.00 |god ] 035 0:08" 0.00 100
i 0.00 008 | 035 0:00: 0.00 100
0.35 U 0.00 0.00 0.35 0:.00: 0.00 0.35 100
935 £ | 000 (.35 0,35 0.00: 0,00 B 0,35 100
0.35 | -0.00: 000 [ 03s [ 070 900 | c.o0 0.08 0.35 100
0.00 | :0.60 0.00 ! 035 0.70 0.00 0.00 0.00: 0.70 100
0.00 }-000 0.35 070 070 G001 000 0,00 1.05 100
0.00 [ D35 035 [-g36.4 035 :00- 7 0.00 000 1.05 -1 100
000 | -435 | 070 [ o35 ] 070 0:35- 0.00 f 1.75 476 100
0.00 |-@eo 070 1535 035 835 0.00 1.05 A5 100
0.70 | 0.70C 035 | 035 ] 070 0:00: 0.00 0.70 1007 100
1,05 070 0.00 [ 035 0.70 0:00:° 0.00 0.00 6151 100
105 | 0:35 .00 [ 0:35 2.45 400 1 ooo 0.35 3.1 100
105 | 035 000 | 035 ] 245 -0.00 0.00 0.325 .26 -] 100
1.40 235 ] o000 {035 | 3.85 0,08 0.00 1.05 360 100
140 Fio70- | 000 L9070 3.85 0.00 0.00 1.05 .04 100
105 [ 070-] ooo [7035 | 385 0.00-{ 0.00 1.05 06| 100
175 100705 000 [036 7 420 000 0.00 1.40 4% ] 100
140 prtps] o000 [o3s] 385 0:00 ]  0.00 Q.00 2.10 .36 | 100
1.05 |15~ 000 | "000-] 3.50 2:00] 0.00 9.00. 2,10 A1 [ 100
1.05 105 ] 000 | e00 | 280 0:35 | 0.00 000 1.75 121 100
1.05 poro | oo0 [ oeo | 280 0.35 0.00 0.00 2.10 021 100
1.05 1.05: 0,00 070 | 3.85 8:35° 0.00 0:60- 1.40 811 100
1.40 8,79 co0 | 140 4.20 0.35. 0.00 0.00. 1.40 A4t 100
245 b 470 0.00 1.75 4,90 0,35 0,00 0.0 1.05 G- 0] 100
3.50 | -0.00 0.00 1.75. 4.90 0.00: 0.00 0:00 1.05 68 -{ 100
11.54 | -0.00 0.00 .40 | 620 [ 000 0.00 0.00: 1.05 53 -1 100
490 o000 | 060 "1.05 7.34 0.35 0.00 0.00° 1.75 .09 100
3.15 [ 000 035 |-t75 | 1014 1.75.. 0.00 0.00 4.50 ‘841 100
245 oog 0.35 | 280 1049 [ 3.15. ] 0.00 ‘0:00 5.24 159 | 100
175 FE-000-°| 035 |- 280 1049 [ 280 0.00: 5.94 A3 100
175 [0.00 035 |-zed | 1149 [ 105 0.00 5.29 53] 100
035 | 006 1 035 [ 175 | 874 0.70 0.00° 5.24 ] 400
070 000 ] 035 035 | 4,55 0.35 . 3,15 46 100
00 035 | B.60° 105 | 835 : " 2.45 8¢ | 100
1.56 1037 | 010 {054 2,63 0.29: 000 |- 00 1.26° 40
11.54 [ 105 070 [ "2.80 11.19 at5 | 0.00 0.00 6.29 .00
208 Fog3e. | 019 |07 3,20 064 | 0.00 000 1,64 36
013 F5-of2 ] 017 | 047 [ :0.08 0.00 [ -0.00 0.55 97,44
1.17 Fo 072 0.02 [ 3.07 b0 0.00 -0.00- 1.20 89,44 -]
325 koogogs] 022 7.28 | 089 0.00 | . 0.00. 346 | 7362

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were

asked about viewing two days priar to the interview.




TABLE T7: TV VIEWING: SUNDAY
(BASE=246%)

SUPER NET TV Max SMASH RA! MEDIA OTHER CH12 CH 22 SATELLITE NONE TOTAL
1 PLUS SET TALIAN

0.00 0.00- 0.00 0:00: 0.00 100:00 [ 100

0.00 .00 0.00 0.00. 0.00 | 16800 { 100

0.00 0.00 0.00 0.00 10000, 1 100

0.00 0,00 0:00 0.00 0:00-1 100

0.00 0.0¢ 0.00 000 | 10080 | 100

0.00 0.00 0.00 0.00 100.00. [ 100

0.00 0.00 0.00 0,00 100:00. | 100

0.00 000 [ 000 0.00 1G8.00 -] 100

0.00 10 - 0.00 0.00 - 0.00 100.00:-| 100

0.00 o0g -] opo joooo - 0.00 | 10006 100

0.00 0.00 [ o000 |oon p.oo | 10600 100

0.00 000 [ 0.0 0.00 |togeQ.] 100

0.00 .00 035 [ -0:00 0.00 | 9865 100

0.00 .00 0.35 [ -0.00- 0.00 9865 -] 100

0.00 [ o000 035 |00 0.00 Froses| 100

0.00 000 035 | 0.00° 000 | 9895 100

0.00 0.00 000 F 0.00 0.00: 0.00 0.00 9555 100

w0 0.00 -0.00 0,35 0:00. 4,00 0.C0 899307 100

0.00 [ 000 | 0.00 0.00 0.35 0.00: 0.00 035 | 87905 100

0.00 Go0- | 0.00 0.00 035 | 000 0.00 0,35 | 87.80 | 100

0,00 g00 | 000 035 [ 000 0.00 0.35 95.86: [ 100

3.85 0.00 035 0.00 035 [ 080 { 000 0.00 [ esta. [ 1c0

4.20 0.35 &35 ] 000 000 |: 0.00 0,00 0.35 94.06. 1 100

4.20 0.35 !-'0:00: 000 0.00 {: a0l 000 0.35  [94.08 ‘] 100

2.80 0.35 .00 0.00 0.00 '0.00 0.00 0.70  E-9540. -} 100

0.70 0.35 Q.80 | 0.00 0.70 0.00 0.00 070 | 9815 100

1,05 0.35 0.00 0.00 2.10 0.00 0.00 1.40 | 9286 100

0.70 0.35 0.00 0.0¢ 2.45 0.35 0.00 1.40 | 80:2% 100

1.75 0.35 0.60 0.00 0.70 3.85 0:35: 0.00 210 85.0¢ [ 100

1.75 1.05 [ &35 0.00 0.70: 4.20 0.35 0.00 1.75 _§4.97 100

2.80 1,78 [ 000 .00 4,05 4,55 0.35 0.35 350 | 8252 ] 100

210 | 1 175 b 0:b0 0.00 405 490 [ 035 0.35 245 | 8392 100

245 [ 2 1.75 08 0.00 1.05 4,55 | 000 0,35 3.15 8462 100

210 [ 1.40 100 0.00 0:70 455 | G00-:[ 035 2.80 |8 | 100

2.45 |~ 1.40 an: 0.00 70l 385 [ 0.00-] 0.0 385 8838 ] 100

2.10 [ 1.40 1351 0.00 140! 3.85 0.35 0,00 3.85 [.8566 ] 100

1.40 |- 3.85 . 0.00 175 4.20 0:35 0.00 3.85 832270 100

1,40 |- 3.15 ) 0,00 : 3.50 § 0.00 0.00 L 3.50 | 8497 100

1.40 |3 315 a0 0.70 5.4 0,35 0,00 0:00- 315 Fostdz:| 100

1.75 [ 524 [:0:00 0.35 4.90 0.70 0.00 0.00" 315 |-62247] 100

240 ) 1014 0000 000 455 [ 40580 000 | 000-°7 315 }-6503°1 100

20,98 | 6.29 035 0.35 594 [ 175 ] o000 | a0d 3.15 48257 100

10.84 |2 5.94 0.00 8.04 | 245 | 000 [-ono] 490 |3851] 100

6.29 |+ 524 0.00 10.49 175, 0.00 | 600 ] 594 3088 100

3.50 | 4,20 0.00 10.49 t05 | 000 |- 080 | 594 [-4545 [ 100

2,45 |f 3.50 0.00 9.00 .35 000 ] 620 [o6tEg-| 100

1.40 |5 3,15 0.35 838 | . 0.00 i 629 |i72:38 ] 100

0.70 [ o 1.40 0,35 4.55 0.00 350 Fog77e | 100

035 [ 0.35 1.40 0.00 . - 210 '9540: 1 100
1.94 |3 220 |05 | 0.05 2.52 0:24. 0.05 |- o006 1.72 -87.89
20.98 |-:2587 | 10.14 1051 070 10.49 2.45 . 0.35 | 0,00 829 | 100.00
3.38 | "882 2.38 0.27 [ 014 3.02 0.52. 0.12 0:00 1,97 4654
1.49 | 7029 0.10 | 02 0.00 [0.08 0.26 0,00 000 | -° 0.15 | - 97.58
1.82 | 242 1.37 0:05 .00 [ os7 337 | o7 0.10 250 | 87.31
4.70 | 4310 483 F 03 0.22 454 B.64 | 085 0.00 | . 0.00: 432 [ 6351

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A" respondents
were asked about viewing on the day prior to the interview; Set 'B’ respondents were

asked about viewing two days prior to the interview.




Table 8.3: Time Band 1-TV Audience Average Share
0600 HRS -NOON

MAX OTHER
TVM SUP 1 NET PLUS  3MASH RAI EDIASE  ITALIAN

0.29 [ -0:76 0.00 [ :0.00°( 0.00 prv0i47 0.29 000
0.12 |- ‘64 0.00 [~ 0.23 | 0.00 [ “0.09 012 § - 0.00
015 - 909 | 000 |~ 800] 012 006 0.47 b - 0:00
041 | 07 [ 0.00 [:'0.00 0,20 [ 0.06. 0.44 |:0.00
0.84 Q44 | 020 00001 0.28 |06 0.38 |- 003
0.20 } 067 | 043 012 017 |- 023 047 | --0.08:
1.49 029 | 040} - 012 G.00 [- - 0.06 0.26 | 000

CH12

ATELLITE

050 | 044 G068 007 ] 0141 010 0.35 | 0.01 ] 0.00 | 0.00 0.23 | 98.15

Table 8.4: Time Band 2 - TV Audience Average Share
NOON - 1900 HRS

= o A RA DiA ALJA i Q
065 | 242 065 022 0.00 | 047" 1.797 |- (45 0.00 0.00 0.97 |-82.38-
015 §  Z05 0.80 [ 0.50 0.05 [ 0:30 127 | - -0.15 0.00 | @.00 1.37 | 9356
1.00 f - 1.20 0.85 [ -0.67 0.00 { 0:27 1.07 | 800 0.00 [--0:00 1.12 1 :93.81
0.52 | g.72 0.92 [~ 052 0.10 - -6:30 1.82 {000 0.00 [:0:00: 1.17 |- 9391
042 | 122 085 .82 017 | -G.30 0.95 [ 010 0.00 |- G00: 0.52 | :.94.83
1.62 2.25 117 | 0.72 0.02 | G40 3.07 0.10 0.00 |~ 0.00- 1.20 [.-88.44
1.82 2.42 1.37 0.05 0.00 0.87 3.37 0.7 010 [ - -0.00 2.50 |-87.31
0881 - 176 | 089 ] . 0.50 0.05 | 042 13} 0.14 0.01 0:00. 1.27 1-92.18

Table 8.5: Time Band 3 - TV Audience Average Share

1900 HRS - MIDNIGHT
A OTHER
P = A RA D A A 0

13.19 | 1024 5.07 19631 0.48 |1 27T 6.80 p-:0.98:)  0.00 F- (00 2.32 |"-588.33
683 | 1685 | 542} :0.35 0.35 [ 2:32° 9.12 {060 0.14 |- 0:00- 3.02 | 5550
782 | 788 | 413 [ 0.31 0.16 |- - =261 22| 083 0.23 | 06.00. 2.45 64.84
5.69 | 8.07 6.80 | 0:86 032 . 331 9.16 | (.64 0.12 |- .00 2.54 62.43
26.80 270 3.04 | 0.4 0.19 1.37 3.69 .45 0.00 | -0.00° 1.65 [ 60.24
4.90 4.86 3.25 | -0.06 0.22 | .~ A.B5 728 F 099 0.00][ oo 3.46 | 73.82 .
470 | 1310 | 4.83 | 0.3 0.22 194 664 | 086 0.00 0.00 432 | 83.51
999 [ 910} 466 | 934 0.28 |- 2.28 742 |- 0.76 0.07 0.00: 2.82 | 62,64




Table 8.6: Audience Share Summary by Time-Band
I Quarter 2001

*o
-

%
TVM 11.2
Super 1 TV 22.5
NET 114
Max Plus 6.4
Smash TV 0.6
Channel 12 0.1
Channel 22 0.0
RAI 5.4
Mediaset 244
Other Iialian 1.8
Satellite Stations 16.2

Table 8.7: Audience Share Summary by Time-Band
Autumn 2000

%
Super 1 TV 27.6
TVM 7.9
NET 12.0
Max Plus 7.0
Smash TV 0.4
Channel 12 0.1
Channel 22 0.9
RAI 7.4
Mediaset 22.6
Other Italian 1.7
Satellite Stations 12.3

Table AB-2: Audience Share Summary by Time-Band — Cable Network Only
(1* Quarter 2001)

TVM
Super 1 TV
NET

Max Plus
Smash TV
Changpel 12
Channel 22
RAI
Mediaset
Other Italian




Figure 4.1: Who Decides which Channel is Selected in the Family

Fig. 5.1 Local Stations on which News Bulletin was watched
on the Two Days prior to the Interview

Fig 6.1: Overall Preference for ‘Best Radio Station’



2000 (1st Quarter) 2001 (1* Quarter)

Fig 6.2: Extent of Interest in Political Broadcasts - 2000 & 2001
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Figure 7.1: Daily Radio Average Audience Share 1* Quarter 2001




Figure 7.2: Highest Radio Station Peak Audience Share — 1* Quarter 2001
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Fig 7.3: Radio Audiences - Monday
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Fig 7.4: Radio Audiences - Tuesday
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Fig 7.6: Radio Audiences — Thursday
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Fig 7.7: Radio Audiences - Friday
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Fig 7.8: Radio Audiences — Saturday
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Fig 7.9: Radio Audiences - Sunday
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Fig. 7.10: Daily Average Audience Radio Levels
(Basis: All Available Time-Slots)
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Figure 8.1: Daily TV Average Audience Share: Ist Quarter 2001
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Figure 8.2: Highest TV Channel Peak Audience Share: I* Quarter 2001
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Fig 8.5: TV Audience Shares: Wednesday
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Fig 8.8: TV Audience Shares: Saturday
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Fig 8.9: TV Audience Shares: Sunday
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Fig. 8.10: Time Band 1: Daily Average Audience TV Levels — I* Quarter 2001
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Fig. 8.11: Time Band 1: TV Average Audience Share — 1* Quarter 2001
0600 HRS -NOON
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Fig. 8.12: Time Band 2: Daily Average Audience TV Levels — I* Quarter 2001
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Fig. 8.13: Time Band 2: TV Average Audience Share — 1% Quarter 2001
NOON - 1900 HRS
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Fig. 8.14: Time Band 3: Daily Average Audience TV Levels — I¥ Quarter 2001
1900 HRS — MIDNIGHT
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Fig. 8.15: Time Band 3: TV Average Audience Share — I* Quarter 2001
1900 HRS — MIDNIGHT





