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TABLE R1: RADIO LISTENERSHIP: MONDAY
(BASE=246*)

0 3282 0 0 0 0 1094 306336

0 2188 0 0 0 0 1094 309618

0 1094 0 0 Q 0 1094 310712

0 1094 0 0 0 0 1094 310712

0 1094 0 0 0 0 1094 310712

0 1094 0 0 0 0 0 311806

0 1094 0 0 0 0 0| 311806

0 1094 0 0 0 0 [l 311806

0 1094 0 0 0 0 0f 311806

0 1084 0 0 0 0k 311806

0 2188 0 0 0 [ 309618

0 3282 0 0 0 307430

0 7658 0 1094 0F 286643
1094 16411 0 3282 0 271326
1094 20787 1094 4376 0 262573
3282 24069 2188 3282 0 253821
6564 25163 0 5470 1094 248351
7658 25163 0 5470 1094 252727
6564 27351 0 9847 1094 245069
6564 25163 0 14223 1094 242880
6564 25163 0 16411 1094 240692
7658 25163 0 16411 1094 240692
7658 26257 0 14223 0 239598
6564 28445 0 13129 0 241786
12035 31728 0 8752 0 237410
9847 32822 0 4376 1094 239598
8752 28445 0 3282 2188 245069
7658 22975 1094 3282 2188 250539
5470 16411 1094 3282 1094 259291
5470 16317 1094 4376 1094 260385
4376 14223 0 5470 0 264762
4376 15317 0 5470 0 265856
19693 1094 5470 0 258197

3282 21881 1094 4376 0 0 256009
3282 18599 1094 4376 0 1094 258197
3282 20787 1094 3282 0 1094 261479
3282 20787 1094 5470 0 0 261479
2188 19693 1094 3282 0 0 270232
3282 17505 0 9847 0 0 268044
3282 10941 1094 3282 0 0 286643
5470 7658 0 2188 0 0 289925
3282 7658 0 3282 0 0 292113
3282 6564 0 2188 0 1094 292113
3282 4376 0 1094 0 1094 296489
1094 4376 0 1094 | 0 1094 300865
0 4376 1094 2188 | 0 0 299771

0 3282 1094 1094 | 0 0 301959

0 3282 0 Q 0 0 304148
3351 13858 342 5352 | (] 524 276477
12035 32822 2188 16411 0 2188 311806
n7m7 10274 554 4404 0 631 26598
4467 17930 456 5501 0 547 265187

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked about viewing on

the day prior to the interview; Set ‘B’ respondents were asked about viewing two days prior to the interview,
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TABLE R2: RADIO LISTENERSHIP: TUESDAY
(BASE=246")

SUPER 1 RTK LIVEFM  SMASH CALY UNI MAS M CAPITAL NONE TOTAL
PS5O RADIO BRONJA

o
<
o

303053

304148
306336
306336
308524
308524
308524
308524
308524
308524
306336
305242
287737
274608
254915
253821
246163
246163
239598
238504
235222
238504
237410
242880
240692
242880
242880
251633
260385
261479
264762
262573
251633
251633
257103
262573
265856
266950
269138
283360
291019
296489
294301
294301
292113
292113
296489
296489
274312
308524

25849
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*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked about viewing on
the day prior to the interview; Set ‘B’ respondents were asked about viewing two days prior to the interview,
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TABLE R3: RADIO LISTENERSHIP: WEDNESDAY
(BASE=246*)

RM1 RM2 SUPER1 . RTK LIVEFM  SMASH CALY UNI MAS FM CAPITAL NONE TOTAL
RADIO BRONJA

o
[~
(-]
o

308524

307430

307430
307430
307430
306336
307430
307430
307430
308524
307430
304148
294301 |
286643
265856
264762
239598
237410
233034
234128
228658
230846
228658
231940
234128 |
243974
247257
252727
261479
262573
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276796
280078
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296489
300865
301959
299771
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300865
304148
304148
275770
308524
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*Nete: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked about viewing on
the day prior to the interview; Set ‘B’ respondents were asked about viewing two days prior to the interview.
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TABLE R4: RADIO LISTENERSHIP: THURSDAY
(BASE=246*) :

o

1004

-
[=]
©
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o

o

[~}

310712

4174

10697 |

408

0 1094 0 0 0 0 0 311806

0 1094 0 0 0 0 0 311806

0 1094 0 o 0 0 0 311806

0 1094 0 0 0 0 0 311806

0 1094 0 0 0 0 0 311806

0 1094 0 0 0 0 0 311806

0 1094 0 0 0 0 0 311806

0 1094 0 0 0 Q 0 311806

0 1094 0 0 0 0 311806

0 1094 Q 0 0 0 311806

0 1094 0 1094 0 0 309618

Q 1094 0 3282 0 0 305242
2188 3282 1094 3282 0 0 298677
4376 10941 1084 2188 1094 0 278984
6564 17505 0 3282 2188 0 268044
10941 25163 4376 5470 4376 0 236316
9847 25163 4376 4376 3282 0 241786
12035 27351 5470 9847 4376 0 228658
10941 27351 4376 13129 3282 0 228658
10941 27351 3282 12035 2188 0 227564
10941 22975 3282 10941 2188 0 230846
10941 22975 2188 10941 4376 0 231940
10941 24069 2188 10941 3282 0 236316
9847 2188 13129 2188 0 233034
7658 32822 3282 8752 1094 0 239598
6564 35010 3282 7658 1094 0 239598
6564 29540 3282 6564 2188 0 243974
7658 16317 3282 6564 2188 0 257103
8752 16411 4376 6564 2188 0 262727
5470 14223 3282 6564 6564 ] 256009
5470 14223 2188 5470 5470 0 260385
6564 16411 2188 4376 5470 0 263821
4376 15317 3282 4376 5470 0 0 269291
3282 18599 3282 4376 6564 0 0 252727
4376 17505 3282 3282 4376 0 0 260385
7658 18599 3282 6564 4376 0 0 252727
5470 16411 1094 5470 3282 1101 0 265856
4376 13129 1094 4376 1094 1101 0 271326
3282 8752 1094 3282 1094 1101 0 284455
2188 4376 1094 1094 0 1101 0 293207
1094 4376 2188 1094 0 0 0 298677
0 3282 0 0 0 0 0 306336

0 2188 0 0 0 0 0 309618

0 2188 0 0 0 0 0 309618

0 2188 0 0 1094 0 0 307430

0 2188 1094 0 1094 0 0 306336

0 2188 1094 1094 1094 0 0 303053
4194 12103 5175 1846 182 0 276431
12035 35010 5470 13129 6564 1094 0 311806

0

31526

5692

15773 |

2249

5288

2462

292

264731

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked about viewing on the day
prior to the interview; Set ‘B’ respondents were asked about viewing two days prior to the interview.
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TABLE R5: RADIO LISTENERSHIP: FRIDAY
(BASE=246")

RM1 RM2 SUPER 1 RTK LIVEFM  SMASH CALY UNI MAS FM CAPITAL NONE TOTAL
PSO RADIO BRONJA

o
o
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309618

310712
310712
310712
310712
310712
310712
311806
311806
311806
311806
310712
299771
288831
272420
266950
246163
245069
233034
234128
234128
233034
238504
237410
233034
246163
248351
257103
260385
263667
262573
266950
268044
274608
270232
269138
266950
274608
278984
284455
292113
298677
305242
307430
308524
305242
305242
305242
279463
311806

28117

o|ojo|o|ec|ojoio

Qjojojojo|ojo|ajoio
ojojojojoloje|ojojo

olojojojojojo|alo|e|o o

o

olojojo|o|o|o|o|o|o|o|e

8
o0
N

CIQO|O|Q|O|Ol0|0|0jo|Ojo|ojojo|olo|o]o|o]|ojo|ojojo|ol|ojo|o|o

-
o
©
S

o

CloiQjojojo|ojojo

o

-
w
~

ojojo|o|olo|o|e|a|e|o|o|eolo|ojoloje

268955

*Note: Data in this Table consolidates the replies of two sels of respondents: Set ‘A’ respondents were asked about viewing on
the day prior to the interview; Set ‘B’ respondents were asked about viewing two days prior to the interview.
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RADIO

TABLE R6: RADIO LISTENERSHIP: SATURDAY
(BASE=246*)

0 3282 0 0 0 0 0 307430
0 1094 0 0 0 0 0 310712
0 1094 0 0 0 0 0 310712
0 1094 0 0l 0 0 0 310712
0 1094 0 0 0 0 0 310712
0 1094 0 0 0f 0 0 310712
0 1094 0 0 0} 0 0 310712
0 1094 0 0 0t 0 0 309618
0 1094 0 0 0 Q 0 309618
0 1094 0 0 0 0 309618
0 1094 0 0 0 0 309618
0 2188 0 0 0f 0 307430 |
2188 9847 0 3303 0 0 292113
2188 12035 0 5505 0 0 284455
6564 14223 0 5505 i 0 269138
4376 15317 0 5505 0 269138
4376 19693 8808 0 252727
7658 20787 9909 0 242880
10941 22975 8909 0 222093
13129 18599 11010 0 223187
9847 18599 11010 0 224281
8762 18599 9909 0 227564
10941 18599 9909 0 226470
8752 18599 9909 "] 234128
1658 26257 13213 0 229752
3282 20787 9909 0 250539
2188 18598 9909 0 258197
3282 17505 9909 0 258197
4376 14223 8808 0f
4376 14223 7707 0 [
4376 13129 7707 0
3282 10941 7707 0k
3282 16317 7707 1094
5470 14223 6606 0 1094
4376 16411 5505 0 1094 |
4376 17505 4404 0 1094
4376 16411 4404 0 0
2188 14223 3303 0 o[
1094 12035 5505 0 0F
1094 10941 3303 0 0 |
0 ' 8752 1101 0 0}
0 5470 1101 0 0 296489
0 5470 1101 0 0§ 297583
0 6564 0 0 0 298677
0 5470 1101 0 0k 301959
0 3282 0 0 0 307430
0 3282 0 0 0 307430
0 2188 0 0 0 306336
3100 10781 5962 0 91
13129 26257 13213 ) 1094
3562 7444 3878 0 302
4133 13919 6117 0 122 267649

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked about viewing on
the day prior to the interview; Set ‘B’ respondents were asked about viewing two days prior to the interview.
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TABLE R7: RADIO LISTENERSHIP: SUNDAY
(BASE=246*)

RADIO

0 3282 0 0 0 o] 0 309618
0 2188 [ 0 0 0 0 310712
0 1094 Q 0 0 0 0 311806
0 1094 0 0 0 0 0 311806
0 1094 0 0 0 0 0 311806
0 1094 0 0 0 0 0 311806
0. 2188 0 0 0 0 0 310712
0 2188 0 0 0 0 0 310712
0 2188 0 0 0 0 1094 309618
0 2188 0 0 0 1094 309618
0 3282 0 0 0 1094 308524
0 6564 0 0 0 1094 305242
10941 0 1094 0 1004 | 292113
13129 0 4376 0 1094 | 284455
16411 7658 0 0 273514
175056 6564 1094 0 | 269138
19693 7658 1094 1094 263667
19693 5470 1094 1094 [: 262573
18599 9847 1094 | 0| 250539
18599 8752 1094 0k 251633
17505 2188 8752 2188 0 [ 250539
19693 0 5470 2188 0 252727
19693 0 4376 3282 | 0 258197
19693 0 4376 2188 0| 261479
17505 0 8752 2188 0k 264762
16411 0 5470 2188 0 271326
17505 0 5470 1094 0 270232
15317 0 5470 1094 0 273514
12035 0 4376 2188 0 275702
12035 1094 3282 2188 |33 0 280078
10941 1094 4376 4376 | 0 275702
10941 4376 4376 0 280078
12035 4376 2188 0 277890
14223 4376 1094 0 0 278984
14223 3282 1094 0 0 283360
17605 3282 0 0 0 283360
16411 2188 0 0 0 281172
14223 1094 0 0 0 287737
12035 6564 0 0 0 285549
13129 3282 0 0 0 291019
12035 1094 0 0 0 295395
0847 1094 0 0 0 297583
8752 1094 0 0 0 300865
6564 0 0 0 0 304148
5470 2188 0 0 0 303053
4376 2188 0 0 0 305242
4376 1094 0 0 0 306336
4376 0 0 0 0 307430
10872 4140 821 0 182 286939
19693 9847 4376 0 1094 311806
6397 | 2669 1171 0 408 19658
13706 | 4255 1004 0 122 279197

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked about viewing on
the day prior to the interview; Set ‘B’ respondents were asked about viewing two days prior to the interview,
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TABLE T1: TV VIEWING: MONDAY
(BASE=246")

2188 0 0 310712 | 312900
1094 0 0 311806 | 312900
1094 0 0 311806 | 312900
1094 0 0 311806 | 312900
1094 0 0 311806 | 312900
1094 ) 0 311806 | 312900
1094 0 0 311806 | 312900
0 0 0 312900 | 312900
0 0 0 312900 | 312900
0 0 0 312900 | 312900
0 0 0 312900 | 312900
0 1094 0 311806 | 312900
1094 0 310712 | 312800
1094 0 309618 | 312900
3282 0 305242 | 312900
2188 0 308524 | 312900
5470 0 306336 { 312900
4376 0 305242 | 312900
6564 0 304148 | 312900
6564 0 304148 | 312900
9847 0 298677 | 312900
12035 0 293207 | 312900
12035 0 293207 | 312900
13129 0 294301 | 312900
15317 0 289925 | 312900
13129 0 295395 | 312900
24069 0 284455 | 312900
19693 0 285549 | 312900
20787 E 0 277890 | 312900
22975 | 0 276796 | 312900
12035 0 288831 | 312900
8752 0 295395 | 312900
7658 0 295395 | 312900
4376 0 299771 | 312900
5470 0 296489 | 312900
10941 0 286643 | 312900
15317 0 270232 | 312900
10941 0 271326 | 312900
8752 0 261479 | 312900
9847 0 214435 | 312900
105029 0 148792 | 312900
131287 0 115970 | 312900
125816 0 12034 312900
98465 0 154262 | 312900
37198 0 211163 | 312900
15317 248351 | 312900
6564 273514 | 312900
3282 291019 | 312900
17072 279828
131287 312900
30782 49333

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior io the interview; Set ‘B’ respondents were asked about viewing two days
prior to the interview.

Page 8§



TABLE T2: TV VIEWING: TUESDAY

(BASE=246%)
PER RA DIA O R 0 A A 4 O OTA

0 0 ¥ 0 0 311806 | 312900
[s) 0 0 0 311806 | 312900
0 ; ] 0 311806 | 312900
0 0 0 312900 | 312900
0 0 [+] 312900 | 312900
0 0 0 312900 | 312900
0 0 0 312900 | 312900
0 0 0 312900 | 312900
[\ 0 0 312900 | 312900
0 0 0 312900 | 312900
0 0 0 312900 | 312900
)] 1094 0 311806 | 312900
0 1094 Q 311806 | 312900
1094 0 § 310712 | 312900
1094 2188 0 308524 | 312900
1094 1094 0| 309618 | 312900
4376 1094 0 [ 306336 | 312900
3282 1094 0 307430 | 312900
3282 1094 0 306336 | 312900
- 2188 1094 0k 306336 | 312900
8752 0k 298677 | 312900
10941 0f 291019 | 312900
12035 1094 0 288831 312900
12035 0 291019 | 312900
16411 0 285549 | 312900
13129 0 292113 | 312900
36104 0 271326 | 312900
36104 0 265856 | 312900
36104 0 262573 | 312900
31728 266950 | 312900
21881 271326 | 312900
10941 283360 312900
9847 0 282266 | 312900
7658 0 288831 312900
8752 )] 289925 | 312900
12035 0 282266 | 312900
10941 6564 0 260385 | 312900
7658 7658 0 263667 312900
14223 7658 0 248351 312900
16411 9847 0 195836 | 312900
120346 15317 1094 126910 | 312900
80960 19693 0 133475 | 312900
64549 13129 ] 149886 { 312900
48138 10941 0 160826 | 312900
28445 6564 0 198024 | 312900
6564 5470 09 253821 | 312900
3282 2188 288831 312900
0 2188 94 3 300865 | 312900

14633 4295 ' 277298

120346 19693 39 312900

23106

5334 3 48605

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days
prior to the interview.
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TABLE T3: TV VIEWING: WEDNESDAY

(BASE=246%)
PER RA DIA O R A A A s 0 OTA

0 0 310712 312900

0 0 311806 312900

0 0 310712 312900

0 0 311806 312900

0 0 312900 312900

0 0 312900 312900

0 0 312900 312900

0 0 312900 312900

0 0 312900 312900

0 0 312900 312900

0 0 312900 312900

0 0 311806 312900

0 0 310712 312900

0 0 310712 312900
1094 0 0 309618 312900
3282 0 0 306336 312900
4376 0 304148 312900
2188 0 i 306336 312900
2188 0 | 304148 312900
2188 0 | 305242 312900
6564 0 [ 299771 312900
4376 0 | 299771 312900
5470 0 299771 312900
5470 301959 312900
13129 294301 312900
10941 296489 312900
36104 271326 312900
31728 274608 312900
31728 273514 312900
28445 276796 312900

15317
7658
7658
7658

10941

285549 | 312900
285549 | 312900
284455 | 312900
288831 312900
277890 | 312900

ojo|o|e|ojo|o|ol|o|ojojolo(o]| oo

0
0
0
9847 0 271326 | 312900
8752 0 261479 | 312900
5470 0 264762 | 312900
9847 0 254915 | 312900
10941 0 218811 312900
108312 0 141133 | 312900
79866 0 141133 | 312900
61267 0 146603 | 312800
56891 0 155356 | 312900
43762 0 183801 312900
19693 230846 | 312900
6564 285549 | 312900
4376 292113 | 312900
13835 278392
108312 312900
22274 47773

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondenis were asked
about viewing on the day prior 1o the interview; Set ‘B’ respondents were asked about viewing two days
prior to the interview.
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TABLE T4: TV VIEWING: THURSDAY
(BASE=246%)

0 0 311806 | 312900
o 0 311806 | 312900
0 0 311806 | 312900
0 0 311806 | 312900
0 '] 311806 | 312900
0 0 312900 | 312900
0 0 312900 | 312900
0 0 312900 | 312900
0 0 312900 | 312900
0 0 312900 | 312900
0 ] 312900 | 312900
0 0 312900 | 312900
0 0 310712 | 312900
0 0 309618 | 312900
2188 0 0 305242 | 312900
2188 0 0 306336 { 312900
2188 0 0 307430 | 312900
2188 0 0 307430 | 312900
1094 0 0 308524 | 312900
1094 0 0 307430 | 312900
6564 0 0 301959 | 312900
5470 0 0 303053 | 312900
‘3282 0 0 305242 | 312900
3282 0 306336 | 312900
10941 0 297583 | 312900
8752 0 297583 | 312900
17505 0 286643 | 312900
16411 0 287737 | 312900
15317 0 288831 312900
16411 0 202113 | 312900
5470 0 297583 | 312900
7658 0 295395 | 312900
7658 0 0 295395 | 312900
3282 0 0 297583 | 312900
6564 0 0 292113 | 312900
6564 1094 0 289925 | 312900
8752 0 281172 | 312900
2188 0 286643 | 312900
7658 0 270232 | 312900
10941 0 228658 | 312900
115870 0 143321 312900
61267 0 145509 | 312900
41574 0 147698 | 312900
27351 0 169579 | 312900
16411 0 195836 | 312900
6564 239598 | 312900
3282 284455 | 312900
1094 298677 | 312900
9482 284135
115970 312900
19140 45869

*Note: Data in this Table consolidates the replies of two sels of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days
prior to the interview.
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TABLE T5: TV VIEWING: FRIDAY
(BASE=246*)

0 0 311806 | 312900

0 0 0 312000 | 312900

0 0 0 312900 | 312900

0 0 0 312900 | 312900

0 0 0 312900 | 312900

0 0 0 312900 | 312900

0 0 0 312900 | 312900

0 0 0 312900 | 312900

0 0 0 312900 | 312900

0 0 0 312900 | 312900

0 0 0 312900 | 312900

0 0 [ 312900 | 312900

0 0 0 312900 | 312900

[ 0 0 312900 | 312900

0 0 0 0 311806 | 312900

0 0 o 311806 | 312900

0 0 0 310712 | 312900

0 0 0 309618 | 312900

0 0 0 310712 | 312900

0 0 0 308524 | 312900

2188 0 0 307430 | 312900

2188 0 0 308524 | 312900

2188 0 0 309618 | 312900

2188 0 0 308524 | 312900

7658 0 303053 | 312900

7658 0 303053 | 312900

] 16411 0 294301 | 312900

16411 [} 292113 | 312900

18599 0 289925 | 312900

17505 0 291019 | 312900

10941 0 293207 | 312900

12035 0 293207 | 312900

10941 0 0 294301 | 312900

8752 0 0 206489 | 312900

8752 0 0 296489 | 312900

10941 0 0 293207 | 312900

7658 0 287737 | 312000

4376 0 285549 | 312900

6564 0 266950 | 312900

4376 0 227564 | 312900

109406 0 142227 | 312900

124722 0 125816 | 312900

130193 0 120346 | 312900

122534 0 136757 | 312900

105029 0 164108 | 312900

80960 201306 | 312900

29540 270232 | 312900

8752 293207 | 312900
18531 282061
130193 312900

36420

53679

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days
prior to the interview.
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TABLE T6: TV VIEWING: SATURDAY
(BASE=246%)

0 0 0 310712 | 312900

0 0 0 310712 | 312900

0 0 0 300618 | 312900

0 0 0 311806 312900

0 0 0 311806 | 312900

0 0 0 311806 312900

0 0 0 311806 | 312900

.0 0 0 312900 312900

0 [+] 0 312900 312900

0 [+] [*] 312900 312900

0 0 ) 312900 | 312900

0 0 0 312900 312900

0 0 0 312900 312900

0 0 0 312900 | 312900

0 1094 0 311806 | 312900

0 0 311806 | 312900

0 0 310712 | 312900

1094 0 308524 | 312900

2188 1094 304148 312900

2188 (] 306336 | 312900

3282 4] 303053 312900

6564 0 209771 | 312900

5470 0 300865 312900

6564 0 298677 | 312900

5470 0 300865 312900

7658 0 298677 312900

16411 0 | 289925 312900

14223 0| 295395 | 312900

25163 0 | 281172 | 312900

30634 0| 276796 | 312900

32822 0| 272420 | 312900

29540 0| 275702 | 312900

28445 0 274608 312900

27351 0 272420 | 312900

22975 0} 275702 312900

19693 [} 277890 | 312900

15317 0 269138 312900

8752 0k 271326 312900

7658 g 1] 262573 312900

9847 0 234128 | 312900

101747 0 167391 | 312900

82054 0 159732 | 312900

72208 0 163014 | 312900

§7985 0 182707 | 312900

43762 0 204588 | 312900

36104 233034 | 312900

12035 270232 | 312900

8752 288831 | 312900
15499 0 281719
101747 0 312900
22698 0 41656

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days
prior to the interview.
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TABLE T7: TV VIEWING: SUNDAY

(BASE=246%)
PER RA DIA O R A A A A O OTA
0 0 0 312900 | 312900
0 0 0 312900 | 312900
0 0 0 312900 | 312900
0 0 0 312900 | 312900
0 0 0 312900 | 312900
0 0 0 312900 | 312900
0 0 Q 311806 | 312900
0 1] 0 311806 | 312900
0 0 Q 311806 | 312900
0 0 0 312900 | 312900
0 0 0 312900 | 312800
0 0 9 312900 § 312900
0 0 0 312900 | 312900
0 0 0 312900 | 312900
0 0 0 312900 | 312900
1094 0 0 311806 | 312900
0 0 0 311806 | 312900
1094 0 1094 308524 | 312900
3282 0 304148 | 312900
5470 0 299771 | 312900
9847 0 0 293207 | 312900
8752 0 0 294301 312900
10941 0 0 293207 | 312900
13129 0 0 288831 | 312900
12035 0 0 288831 312900
15317 0 0 289925 | 312900
25163 0 272420 | 312900
28445 0 273514 | 312900
25163 0 266850 | 312900
19693 0 270232 | 312900
18599 ] 268044 | 312900
15317 0 273514 | 312900
13129 0 273514 | 312900
8752 0 275702 | 312900
7658 0 278984 | 312900
5470 0 280078 | 312900
10941 0 262573 | 312900
9847 0 262573 | 312900
10941 253821 312900
7658 238504 | 312000
86430 180519 | 312900
42668 181613 | 312800
32822 184895 | 312900
27351 200212 | 312900
16411 225376 | 312900
7658 | 259291 312900
2188 [ 277890 | 312900
2188 288831 312900
10530 281742
86430 312900
14997 | 36115

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior 1o the interview; Set ‘B’ respondents were asked
about viewing two days prior to the interview.
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