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TABLE 3.1-2:

SAMPLE PROFILE

- AGE BY GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER SOCIO-ECONOMIC GROUP
MALE FEMALE AB ] c2 DE
TOTAL......... PP 1001 490 511 137 272 330 262
AGE GROUP
12 - 17 i, 112 56 56 19 28 50 15
................... 11.2% |11.4% 11.0% 13.9% 10.3% 15.2% 5.7%
................... 100% |50.0% |[50.0% |17.0% [25.0%4 [44.6% |13.4%
18 - 30...cvvnvnnnns, 210 105 | 105 30 70 50 60
................... 21.0% 21.4% 20.5% 21.9% 25.7% 15.2% 22.9%
................... 100% 50.0% 50.0% 14.3% 33.3% 23.8% 28.6%
31 - 500 371 182 189 52 102 117 100
.............. we...|37.9% |37.1% |37.0% [38.0% |37.5% |35.5% |38.2%
L
................... 100% [49.1% |50.9% |14.0% |27.5% |31.5% |27.0%
51 - 65, . i 182 FAl 91 23 49 59 51
................... 18.2% 18.6% 17.8% 16.8% 18.0% 17.9% 19.5%
................... 100% 50.0% 50.0% 12.6% 26.9% 32.4% 28.0%
OVER 65......0ucunnns 126 56 70 13 23 54 36
................... 12.6% 11.4% 13.7% 9.5% 8.5% 16.4% 13.7%
................... 100% |44.4% 55.6% 10.3% 18.3% 42.9% 28.6%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL




Table 3.2 Sample Profile: By Socio-Economic Group

0 B3 D
N= 1001 | 137| 272|330 262

. % % % % %
12-17 11.2 139 103} 152 5.7
18-30 21.0 219 257 152 229
30-51 371 | 380 375} 375 38.2
51-65 18.2 16.8] 180 | 1729 19.5
over 65 12.6 95 8.5| 164 13.7
TOTAL 100.0 {100.0:| 100.0 | 100.0:-|{ 100.0




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 4.1:

WHO LI

STENS TO RADIO

~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17]18 - 3031 - 50|51 - 65[OVER 65| AB c1 €2 DE

TOTAL . e ieeeeiaeaaas 1001 490 511 112 210 371 182 126 137 272 330 262
LISTEN TO THE RADIO..| 771 364 407 81 172 288 144 86 100 220 253 198

................... 77.0% |74.3% |79.6% |72.3% |81.9% |77.6% 79.1% [68.3% [73.0% |80.9% |76.7% |75.6%

................... 100% |47.2% [52.8% |10.5% [22.3% |[37.4% {18.7% |11.2% |[13.0% |[28.5% [32.8% [25.7%
DO NOT LISTEN TO THE

RADIO.....cvvunann. 230 126 104 31 38 83 38 40 37 52 77 64

................... 23.0% [25.7% |20.4% |27.7% |18.1% |[22.4% [20.9% [31.7% |27.0% |19.1% [23.3% |24.4%

................... 100% {54.8% [45.2% [13.5% [16.5% [36.1% |16.5% |[17.4% |16.1% |[22.6% |[33.5% |[27.8%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

= COLUMN PERCENTAGES

ALL
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TABLE 4.2: AVERAGE NUMBER OF HOURS RADIO IS LISTENED TO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCYIO-ECONOMIC GROUP
MALE FEMALE |12 - 17}18 - 30 31 - 50{51 - 65|0VER 65 AB c1 c2 DE
TOTAL. .. iivecenecnanns 7 364 407 81 172 288 144 86 100 220 253 198
K3A
VARIES CONSIDERABLY.. 22 11 11 2 4 8 6 2 3 9 3 7
................... 2.9% 3.0% 2.7% 2.5% 2.3% 2.8% 4.2% 2.3% 3.0% 4.1% 1.2% 3.5%
................... 100% |50.0% |50.0% 9.1% |18.2% {38.4% |[27.3% 9.1% |13.6% |40.9% [13.6% |31.8%
ONE...vvirnnnoncnnnns 277 149 128 43 72 106 37 19 47 82 82 66
................... 35.9% 140.9% [31.4% |53.1% |41.9% |36.8% |25.7% |[22.1% |[47.0% |37.3% [32.4% |33.3%
................... 100% |53.8% |46.2% |15.5% |26.0% |[38.3% [13.4% 6.9% |17.0% [29.6% [29.6% [23.8%
TWO. cieiirnrnnnnnnaen 132 68 64 14 26 49 21 22 23 44 37 28
................... 17.4% 118.7% |15.7% [17.3% [15.1% [17.0% [14.6% [25.6% [23.0% [20.0% |[14.6% (14.1%
................... 100% |[51.5% l48.5% [10.6% |[19.7% |[37.1% [15.9% |16.7% [17.4% |33.3% |[28.0% |[21.2%
THREE....civvvannnes 85 38 47 9 14 27 22 13 10 19 31 25
................... 11.0% [10.4% [11.5% [11.1% 8.1% 9.4% |15.3% {15.1% [10.0% 8.6% [12.3% (12.6%
................... 100% 144.7% |55.3% 110.6% [16.5% |31.8% [25.9% [15.3% [11.8% |[22.4% |36.5% |29.4%
FOUR.....vvvenmcncnns 56 18 38 7 9 14 20 é 7 19 20 10
................... 7.3% 4.9% 9.3% 8.6% 5.2% 4.9% 113.9% 7.0% 7.0% 8.6% 7.9% 5.1%
................... 1002 |32.1% |67.9% [12.5% |16.1% }25.0% |[35.7% |10.7% [12.5% |33.9% |35.7% |[17.9%
FIVE. v iveeernernnans 31 10 21 0 8 13 7 3 2 7 13 9
................... 4.0% 2.7% 5.2% . 0% 4. 7% 4.5% 4.9% 3.5% 2.0% 3.2% 5.1% 4.5%
................... 100% |32.3% |67.7% .0% |25.8% [41.9% |22.6% 9.7% 6.5% 122.6% |41.9% |29.0%
-3 0. S 42 13 29 0 12 20 7 3 3 1" 11 17
................... 5.4% 3.6% 7.1% . 0% 7.0% 6.9% &.9% 3.5% 3.0% 5.0% &.3% 8.6%
................... 100% [31.0% |69.0% L0% 128.6% [47.6% |16.7% 7.1% 7.1% (26.2% |26.2% [40.5%
SEVEN...covvrrncennns 22 8 14 1 3 11 5 2 0 3 10 9
................... 2.9% 2.2% 3.4% 1.2% 1.7% 3.8% 3.5% 2.3% .0% 1.4% 4._0% 4.5%
................... 100% |[36.4% |63.6% 4.5% 113.6% [50.0% (22.7% 9.1% L0% {13.6% |[45.5% ]40.9%
EIGHT....cviiiinnnnns 46 20 26 3 15 14 8 6 3 12 20 11
................... 6.0% 5.5% 6.4% 3.7% 8.7% &4.9% 5.6% 7.0% 3.0% 5.5% 7.9% 5.6%
................... 100% |43.5% |56.5% 6.5% [32.6% 30.4% (17.4% |13.0% 6.5% |26.1% |43.5% |23.94
NINE. . .iieeoneannnnnn 3 2 1 1 0 2 0 0 0 1 1 1
ferenercesanbesanus 4% .5% .2% 1.2% 0% 7% .0% .0% .0% .5% 4% 5%
................... 100% |66.7% |33.3% |33.3% 0% |66.7% .0% .0% .0% 133.3% {33.3% |[33.3%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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TABLE 4.2: AVERAGE NUMBER OF HOURS RADIO IS LISTENED TO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17{18 - 30{31 - 50|51 - 65|0VER 65| AB t1 €2 DE
TEN. .t iiiiiinenaeanns 13 5 8 0 3 7 2 1 1 4 5 3
................... 1.7% 1.4% 2.0% .0% 1.7% 2.4% 1.4% 1.2% 1.0% 1.8% 2.0% 1.5%
................... 100% |38.5% [61.5% L0% ]23.1% [53.8% }15.4% 7.7% 7.7% |30.8% |38.5% |23.1%
ELEVEN............... 3 0 3 1 0 1 1 0 0 1 2 0
................... A% . 0% 7% 1.2% .0% .3% T4 .0% .0% .5% .8% .0%
................ ...} 100% 0% 100% |33.3% .0% [33.3% }33.3% 0% 0% [33.3% |66.7% .0%
TWELVE.......ovveennn 27 17 10 0 5 10 8 4 1 5 13 8
................... 3.5% 4.7% 2.5% .0% 2.9% 3.5% 5.6% 4.7% 1.0% 2.3% 5.1% 4.0%
................... 100% [63.0% |37.0% .0% [18.5% |37.0% |29.6% |14.8% 3.7% [18.5% |48.1% 29.6%
THIRTEEN............. 1 ] 1 0 0 0 0 1 , 0 0 0 1
.............. . 1% .0% 2% .0% 0% .0% .0% 1.2% .0% 0% .0 .5%
................... 100% .0% 100% .0% .0% . 0% . 0% 100% . 0% 0% .0% 100%
FOURTEEN............. 4 0 4 (1 0 2 0 2 9 3 1 0
................... .5% .0% 1.0% .0% . 0% 7% 0% 2.3% 0% 1.4% 4% .0%
teeeeeesean cesean . 100% 0% 100% .0% L0%  150.0% .0%  150.0% L0% |75.0% 125.0% .0%
FIFTEEN.....cnccuunen 1 1 0 0 0 1 0 ] 0 0 1 0
................... % .3% .0% .0% 0% .3% 0% .0% -0% 0% A% 0%
................... 100% 100% .0% . 0% 0% 100% . 0% 0% 0% .0% 100% 0%
SIXTEEN OR MORE...... [} 4 2 0 1 3 0 2 0 0 3 3
................... .8% 1.1% 5% .0% . 6% 1.0% .0% 2.3% .0% .0% 1.2% 1.5%
................... 100% |66.7% |33.3% .0% |[16.7% §50.0% L0%  [33.3% . 0% .0% |50.04 }50.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHC LISTEN TO RADIO
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TABLE 4.3: WHERE DO PEOPLE LISTEN TO THE RADIO

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECOROMIC GROUP
MALE |FEMALE |12 - 17[18 - 30{31 - 50{51 - 65|OVER 65| AB €1 €2 DE
TOTAL....cvvuemnnnn.. 771 364 407 81 172 288 144 86 100 220 253 198
NO ANSWER............ 36 19 17 [ 8 12 6 4 g 13 13 10
................... 4.7% 5.2% 4.2% 7.4% 4.7% 4.2% 4.2% 4.7% .0% 5.9% 5.1% 5.1%
................... 100% [52.8% [47.2% |16.7% [22.2% |33.3% |16.7% (11.1% 0% |36.1%  [36.1% 127.8%
AT HOME.............. 602 248 354 68 111 216 126 81 76 154 205 167
................... 78.1% |68.1% |87.0% [84.0% 164.5% |75.0% |[87.5% |[94.2% [76.0% 70.0% |81.0% |84.3%
................... 100% }41.2% |58.8% [11.3% |18.4% [35.9% [20.9% [13.5% |12.6% |[25.6% |34.1% |[27.7%
AT WORK.......onann-. 119 83 36 4 50 51 13 1 9 37 50 23
................... 15.4% [22.8% 8.8% 4.9% |129.1% |17.7% 9.0% 1.2% 9.0% 116.8% 119.8% |11.6%
................... 100% (69.7% |30.3% 3.4% [42.0% [42.94 |10.9% 8% |- 7.6% [31.1% |42.0% |19.3%
IN THE CAR........... 221 146 75 14 74 98 29 6 36 73 68 44
................... 28.7% |40.1% |18.4% (17.3% |43.04 |34.0%4 [20.1% 7.0% 136.0% |33.2% [26.9% [22.2%
................... 100% [66.1% (33.9% 6.3% |33.5% |44.3% |13.1% 2.7% 116.3% |33.0% }30.8% |19.9%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES =

= COLUMN PERCENT
ROW PERCENTA

BASE = ALL WHO LISTEN TO RADIO

AGES
GES
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TABLE 4.4: WHO WATCHES TV
- BY GENDER, AGE AND SOCIO-ECONCMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17(18 - 30{31 - 50|51 - 65|OVER 65| AB ct c2 DE
TOTAL..cceeeeenann.n 1001 490 511 112 210 371 182 126 137 272 330 262
WATCH TV............. 963 469 494 107 204 356 176 120 131 259 320 253
................... 96.2% |95.7% [96.7% 195.5% |97.1% {96.0% |96.7% |95.2% |95.6% (95.2% |[97.0% |96.6%
................... 100% |48.7% {51.3% [11.1% [21.2% |37.0% {18.3% [12.5% |13.6% [26.9% [33.2x% (26.3%
DO NOT WATCH TV...... 38 21 17 5 [ 15 é é ] 13 10 9
................... 3.8% 4.3% 3.3% 4.5% 2.9% 4.0% 3.3% 4.8% 4.4% 4.8% 3.0% 3.4%
................... 100% |55.3% [44.7% |[13.2% |15.8% |39.5% [15.8% [15.8% |15.8% {34.2% |26.3% [23.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

= ALL
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TABLE 4.5: AVERAGE NUMBER OF HOURS TV IS WATCHED

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17§18 - 30|31 - 50|51 - 65|0OVER 65 AB c1 c2 DE

TOTAL . oo eeeencennennn 963 469 494 107 204 356 176 120 134 259 320 .| 253
VARIES CONSIDERABLY.. ] 2 4 0 2 3 1 0 3 0 3 0
................... 6% Jb% .8% 0% | 1.0% .8% 6% 0% | 2.3% 0% 9% . 0%
................... 100% |[33.3% |66.7% .0% |33.3% |50.0% |16.7% .0% |50.0% .0% |50.0% 0%
ONE. e trvnenernennnnns 233 127 106 25 56 84 31 37 43 70 69 54
................... 26.2% |27.1% |21.5% |23.4% |27.5% |23.6% {17.6% |30.8% |32.8% |27.0% [21.6% [20.2%
................... 100% |54.5% 145.5% [10.7% |24.0% |36.1% [13.3% |15.9% |18.5% 130.0% [29.6% |21.9%
TWO . e eeerenraneanns 295 142 153 49 66 105 48 27 45 90 84 76
................... 30.6% |30.3% [31.0% |45.8% |32.4% [29.5% [27.3% [22.5% (34.4% |34.7% [26.3% [30.0%
................... 100% |48.1% |51.9% |16.6% |22.4% |35.6% [16.3% | 9.2% |15.3% |30.5% |28.5% |25.8%
THREE. . .uvuevnennann.s 186 90 96 18 40 71 39 18 28 45 63 50
................... 19.3%  [19.2% [19.4% (16.8% [19.6% [19.9% [22.2% |[15.0% [21.4n [17.4x% [19.7% [19.8%
................... 100% |48.4% I51.6% | 9.7% |21.5% |[38.2% [21.0% | 9.7% |15.1% |24.2% |33.9% |26.9%
FOUR. .vuvenenrnnnnnns 106 45 61 I3 21 37 28 14 7 29 40 30
................... 11.02 | 9.6% [12.3% | 5.6% [10.3% [10.4% [15.9% [11.7% | 5.3% |11.2% |12.5% |11.9%
................... 100% |42.5%2 Is57.5% | 5.7% 119.8% |34.9% |26.4% [13.2% | 6.6% |27.4% |37.7% |28.3%
FIVE. . ivennraneannnns 66 37 29 5 8 27 13 13 4 15 3 16
................... 6.92 | 7.9%x | 5.9% | 4.7% | 3.9% | 7.6x | 7.4% |10.8% | 3.1% | 5.8% | 9.7% [ 6.3%
................... 100% 156.1% |43.9% | 7.6x [|12.1% |40.9% |19.7% |19.7% | 6.1% [22.7% |[47.0% |24.2%
37 S 28 1 17 2 5 8 9 4 1 4 15 8
................... 2.9% | 2.3% | 3.4% | 1.9% | 2.5% | 2.2% | 5.1% | 3.3% 8% | 1.5% | 4.7 | 3.2%
................... 100% 139.3% leo.7z | 7.1% |17.9% |28.6% |32.1% |14.3% | 3.6% |14.3% |53.6% [28.6%
SEVEN. .« vvueneenennes 10 2 8 0 1 2 4 3 0 2 1 7
................... 1.0% A% | 1.6% 0% .5% 6% | 2.3% | 2.5% 0% .8% 3% | 2.8%
................... 100% |20.0% [80.0% .0% |16.0% |20.0% [40.0% [30.0% .0% [20.0% [10.0% |[70.0%
EIGHT . vrvnrrnrnennnn 17 7 10 0 4 1 1 1 0 1 5 1
................... 1.8% | 1.5% | 2.0% 0% ) 2.0% | 3.1% 6% .8% 0% A% | 1.6% | 4.3%
................... 100% |41.2% |58.8% 0% |23.5% |64.7% | 5.9% | 5.9% 0% | 5.9% [29.4% [64.7%
NINE. . .uvvumneannnnnn 6 3 3 0 1 3 1 1 0 1 3 2
................... . 6% .6% 6% 0% .5% .8% 6% 8% 0% 4% 9% 8%
................... 100% |50.0% |{50.0% 0% |16.7% |s0.0% |16.7% [16.7% 0% [16.7% |50.0% [33.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WH

0 WATCH TV

(continued)
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TABLE 4.5: AVERAGE NUMBER OF HOURS TV IS WATCHED

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIL GROUP
MALE |FEMALE [12 - 17]18 - 30|31 - 50|51 - 65[|0VER 65| AB c1 c2 DE
TEN. . oiieiennieanas 6 1 5 ] 0 5 0 1 0 2 3 1
................... .6% .2% 1.0% .0% .0% 1.4% .0% .8% 0% 8% 9% 4%
................... 100% |16.7% |83.3% 0% .0%  |83.3% 0% |16.7% .0% {33.3% |50.0% [|16.7%
TWELVE...... ceesenaan 3 1 2 2 ] 0 1 0 0 0 2 1
ceecncnens veananans 3% 2% Ah% 1.9% 0% 0% .6% 0% .0% . 0% .6% 4%
cectrecataracaenans 100% |33.3% |66.7% [66.7% .0% 0% [33.3% 0% 0% 0% |66.7%  |33.3%
FIFTEEN....couvainn.s 1 1 0 0 0 0 0 1 g 0 1 1
.......... cenaeaens A% 2% . 0% .0% .0% .0% .0% .8% .0% 0% 3% 0%
....... seesoesnaena| 100% 100% .0% . 0% 0% 0% .0% 100% .0% . 0% 100% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 4.6: WHERE IN THE HOUSE IS TV VIEWED
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE {12 - 17§18 - 30|31 - 50|51 - 65|0VER 45| AB c1 €2 DE
TOTAL..cceeuveenennnnn 963 469 494 107 204 356 176 120 131 259 320 253
IN THE SITTING ROOM 387 190 197 52 85 133 69 48 72 112 120 83
................... 40.2% 140.5% |39.9% |48.6% |41.7% |37.4% |39.2% |[40.0% |55.0% |43.2% |37.5% [32.8%
................... 100% 149.1% |50.9% [13.4% [22.0% |34.4% |17.8% |12.4% |18.6% [28.9% [31.0% [21.4%
IN THE DINING ROOM. 62 28 34 4 10 17 18 13 10 15 21 16
................... 6.4% 6.0% 6.9% 3.7% 4.9% 4.8% (10.2% 110.8% 7.6% 5.8% 6.6% 6.3%
................... 100% |45.2% |54.8% 6.5% [16.1% [27.4% |29.0% |21.0% [16.1% J24.2% |33.9% [25.8%
IN THE KITCHEN....... 222 102 120 17 37 105 41 22 25 62 70 65
e 23.1% [21.7% [24.3% |15.9% |18.1% [29.5% |23.3% [18.3% [19.1% |23.9% |21.9% |[25.7X
................... 100% }145.9% |54.1% 7.7% |16.7% |47.3% ]18.5% 9.9% [11.3% [27.9% [31.5% |29.3%
IN THE BEDROOM....... 275 138 137 33 70 93 44 35 21 64 108 | 82
................... 28.6% |29.4% l27.7% |30.8% |34.3% [26.1% |25.0% [29.2% |16.0% [24.7% |[33.8% |32.4%
................... 100% |50.2% |49.8% |12.0% |25.5% [33.8% |16.0% [12.7% 7.6% 123.3% |39.3% [29.8%
AT ANOTHER PLACE..... 17 11 é 1 2 8 4 2 3 6 1 7
................... 1.8% 2.3% 1.2% 9% 1.0% 2.2% 2.3%4 1.7% 2.3% 2.3% 3% 2.8%
................... 100% |64.7% [35.3% 5.9% |11.8% [47.1% [23.5% |11.8% |17.6% |[35.3% 5.9% [41.2%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES =

BASE = ALL WHO WATCH TV

ROW PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 4.7: CABLE TV FACILITY
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65/OVER 65| AB c1 c2 DE
TOTAL. .o eieeana. 1001 490 511 112 210 37 182 126 137 272 330 262
NOT CONNECTED........ 442 214 228 52 75 151 81 83 47 125 143 127
................... 44.2% |43.7% |44.6% |46.4% [35.7% |40.7% [44.5% ]65.9%4 |34.3% 146.0% |43.3% |48.5%
................... 100% 48.4% 151.6% [11.8% |(17.0% {34.2% [18.3% |18.8% |[10.6% |28.3% |32.4% |28.7%
CONNECTED:RECEPTION..| 225 112 113 18 52 94 39 22 21 52 89 63
................... 22.5% [22.9% {22.1% [16.1% 124.8% [25.3% (21.4% |[17.5% |15.3% (19.1% |27.0%4 [24.0%
................... 100% |49.8% |50.2% 8.0% |23.1% |41.8% |[17.3% 9.8% 9.3%4 23.1% |39.6% (28.0%
CONNECTED: BASIC..... 173 82 91 14 L2 67 37 " 27 52 52 42
................... 17.3% |16.7% |17.8% [12.5% [21.0% ]18.1% (20.3% 8.7% 1937% 19.1% |15.8% [16.0%
................... 100% (47.4% 152.6% 8.1% [25.4% |[38.74 [21.4% 6.4% 115.6% [30.1% |30.1% |24.3%
CONNECTED: TV PLUS... 161 82 79 28 39 59 25 10 42 43 46 30
................... 16.1% (16.7% |{15.5% [25.0% |[18.6% [15.9% [13.7% 7.9% 130.7% |15.8% |13.9% |11.5%
................... 100% |[50.9% |49.1% |17.4% |24.2% |36.6% |15.5% 6.2% |26.1% |26.7% |28.6% [18.6%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

= COLUMN PERCENTAGES

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 4.8: AVAILABILITY OF MOVIE & SPORTS CHANNESL ON CABLE
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50{51 - 65|0OVER 65| AB c1 €2 DE
TOTAL..cvvemieaaanas 559 276 283 60 135 220 101 43 90 147 187 135
THE MOVIE CHANNEL
L N 495 243 252 47 118 197 93 40 78 128 171 118
................... 88.6% [88.0% [89.0% [78.3% [87.4% |[89.5% |[92.1% (93.0% |[86.7% |[87.1% |91.4% |87.4%
................... 100% }49.1% |50.9% 9.5% [23.8% |39.8% [18.8% 8.1% |15.8% |25.9% |34.5% |23.8%
YES.iviiiiirnananennn 64 33 31 13 17 23 8 3 12 19 16 17
................... 11.4% [12.0% [11.0% |21.7% [12.6% {10.5% 7.9% 7.0%4 113.3% |12.9% 8.6% 12.6%
................... 100% |51.6% [48.4% [20.3% [26.6% |[35.9% |[12.5% 4.7% |18.8% [29.7% [25.0% }26.6%
THE SPORTS CHANNEL
P 480 236 244 47 116 185 95 37 RES 125 165 115
................... 85.9% [85.5% |86.2% |78.3% 185.9% [84.1% |{94.1% |86.0% |83.3x% ([85.u%x |88.2% [85.2%
................... 100% |49.2% |50.8% 9.8% |24.2% |38.5% [19.8% 7.7% |15.6% [26.0% 34.4% |24.0%
YES. vt iiiennnennan 79 40 39 13 19 35 6 6 15 22 22 20
................... 14.1%  |14.5% [13.8% |21.7% [14.1% |15.9% 5.9% {14.0% |16.7% ([15.0% }11.8% [14.8%
................... 100% |50.6% [49.4% 116.5% |24.1% |44.3% 7.6% 7.6% 119.0% 127.8% [27.8% |[25.3%

FIRST ROW OF PERCENTAGES

SECOND ROW OF PERCENTAGES =

= COLUMN PERCENTAGES
ROW PERCENTAGES

BASE = ALL SUBCRIBERS TO CABLE TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 4.9: MOST PREFERRED NON-MALTESE CHANNEL PREFERRED ON CABLE
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI10-ECONGMIC GROUP
MALE [FEMALE [12 - 17]18 - 30{31 - 50|51 - 65|0VER 65| AB c1 c2 DE
TOTAL - eeeccancnnnenn 559 276 283 60 135 220 101 43 90 147 187 135
NAu e eeeeirnnnnncennns 184 84 100 14 47 71 33 19 20 41 71 52
................... 32.9% 130.4% [35.3% |23.3% |34.8% |32.3% [32.7% {44.2% |22.2% |[27.9% |38.0% |38.5%
................... 100% [45.7% |54.3% | 7.6% |25.5% [38.6% |17.9% [10.3% [10.9% [22.3% |[38.6% [28.3%
RAL UNO......couuunnn 27 20 7 2 2 14 5 4 6 4 12 5
................... 4.8% 7.2% 2.5% 3.3% 1.5% 6.4% 5.0% 9.3% | 6.7% 2.7% 6.4% | 3.7%
................... 100% [74.1% |25.9% 7.4% 7.4% |51.9% {18.5% |14.8% 122.2% [14.8% [44.4% [18.5%
EURGSPORT............ 10 10 0 1 3 3 2 -1 2 3 4 1
................... 1.8% | 3.6% 0% 7% 2.2% 1.4% 2.0% | 2.3% 2.2% | 2.0% 2.1% 7%
................... 100% 100% .0% |10.0% !30.0% |30.0% [20.0% [10.0% {20.0% [30.0% |40.0% |10.0%
[ 2 | 2 0 0 1 0 1 0 o 1 0 1
................... 6% 7% .0% .0% 7% . 0% 1.0% .0% .0% 7% .0% 7%
................... 100% 100% 0% 0% [50.0% .0% 150.0% . 0% 0% |50.0% 0% |50.0%
RAL 2. iinnnnnnnnnn. 1 1 0 0 1 0 0 0 0 1 0 (1}
................... 2% 4% .0% . 0% 7% .0% . 0% .0% . 0% 7% .0% .0%
................... 100% 100% 0% .0% 100% .0% . 0% .0% 0% 100% .0% .0%
BBC PRIME............ 20 8 12 1 3 13 2 1 7 4 é 3
................... 3.6% 2.9% | 4.2% 1.7% | 2.2% 5.9% 2.0% 2.3% 7.8% | 2.7% 3.2% | 2.2%
................... 100% |40.0% |66.0% 5.0% {15.0% }65.0% [10.0% 5.0% |35.0% {20.0% [30.0% {15.0%
RETE &urinnnnnnnenns 1 4 7 0 1 6 3 1 2 2 2 5
................... 2.0% 1.4% 2.5% . 0% 7% 2.7% 3.0% | 2.3x% | 2.2% 1.4% 1.1% | 3.7%
................... 100% |36.4% |63.6% .0% 9.1% |54.5% |27.3% 9.1% |18.2% [18.2% |[18.2% |45.5%
MTV EUROPE........... 19 7 12 9. 9 i} 1 0 5 8 3 3
................... 3.4% 2.5% 4.2% |15.0% 6.7% .0% 1.0% .0% 5.6% 5.4% 1.6% | 2.2%
................... 100% 136.8% |63.2% |47.4% |47.4% .0% | 5.3x% 0% 26.3% [42.1% |[15.8% [15.8%
CANALE 5..0vvvunnnnnn 14 7 7 2 2 5 4 1 1 3 8 2
................... 2.5% 2.5% 2.5% 3.3% 1.5% 2.3% | 4.0% 2.3% 1.1% | 2.0% | 4.3% 1.5%
................... 100% |50.0% [50.0% [14.3% |14.3% [35.7% |28.6% 7.4% | 7.1%  [21.4% |57.1% [14.3%
DISCOVERY CHANNEL.... 52 32 20 1 10 29 9 3 17 16 7 12
................... 9.3% 111.6% 7.1% 1.7% | 7.4% |13.2% 8.9% 7.0% |18.9% [10.9% 3.7% | 8.9%
................... 100% |[61.5% |38.5% 1.9% |19.2% |s5.8% |17.3% 5.8% [|32.7% |30.8% [13.5% {23.1%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERGENTAGES
BASE = ALL SUBCRIBERS TO CABLE TV

(continued)
1



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 4.9: MOST PREFERRED NON-MALTESE CHANNEL PREFERRED ON CABLE
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE [FEMALE [12 - 17}18 - 30{31 - 50|51 - 65|0VER 65| AB o c2 DE
MBC...oveerrenrnnnnnn 2 0 2 0 1 0 1 0 1 0 1 0
................... 4% . 0% 7% .0% 7% 0% | 1.0% 0% 1.1% .0% .5% .0%
................... 100% .0% 100% .0% |50.0% .0% |50.0% .0%  [50.0% .0% |s50.0% .0%
LIVING. ceeeunaeannnn. 90 20 70 6 25 38 18 3 12 30 28 20
................... 16.1% 7.2% |24.7% {10.0% |[18.5% [17.3% |17.8% | 7.0% ([13.3% [20.4% |15.0% [14.8%
................... 100% |22.2% l77.8% | 6.7% |27.8% |42.2% |20.0% | 3.3% [13.3% [33.3% |[3t.1% [22.2%
ITALIA 1oininnnnnann. 34 22 12 4 9 12 6 3 1 8 15 10
................... 6.1% | 8.0% | 4.2% | 6.7% | 6.7% | 5.5% 5.92 | 7.0% 1.1% 5.4% 8.0% | 7.4%
................... 100% |64.7% 135.3% [11.8% [26.5% 135.3% |17.6% | 8.8% | 2.9% [23.5% [44.1% |29.4%
FOX KI1DS / TVE

INTERNATIONAL..... 1 o 1 1 0 0 0 ¢ 0 0 1 0
................... .2% . 0% 4% 1.7% 0% .0% .0% .0% .0% .0% .5% 0%
................... 100% .0% 100% 100% .0% .0% .0% .0% .0% .0% 100% 0%
TMC MONTECARLO....... 3 2 1 1 0 2 0 0 0 0 0 3
................... .5% T% 4% 1.7% 0% 9% 0% 0% .0% 0% 0% | 2.2%
................... 100% 166.7% |33.3% [33.3% 0% |66.7% 0% 0% 0% .0% .0% | 100%
TELE+2.eeeevnnnennnns 31 22 9 4 10 10 6 1 5 9 9 8
................... 5.5% | 8.0% | 3.2% | 6.7% | 7.4% | 4.5% 5.9% | 2.3% 5.6 | 6.1% | 4.8% 5.9%
................... 100% |71.0% [29.0% 112.9% |32.3% |[32.3% [19.4% | 3.2% [|16.1% [29.0% |29.0% {25.8%
EURONEWS. .ocvuunennns 6 5 1 0 1 2 2 1 1 3 1 1
................... 1.1% 1.8% 4% .0% JT% 9% | 2.0% | 2.3% 1.1% | 2.0% .5% 7%
................... 100% 183.3% [16.7% 0% |16.7% |33.3% |33.3% [16.7% [16.7% |50.0% {16.7% |16.7%
MAX. . eeiinerennnnennn 1 1 0 0 0 0 1 0 0 0 1 0
................... .2% 4% . 0% 0% .0% 0% | 1.0% 0% .0% .0% .5% .0%
................... 100% 100% .0% 0% 0% 0% 100% .0% 0% .0% 100% 0%
TRAVEL CHANNEL....... 1 1 0 0 ¢ 0 0 1 0 0 1 0
................... 2% 4% .0% .0% .0% .0% 0% | 2.3x% 0% 0% .5% .0%
................... 100% 100% .0% 0% .0% .0% .0% 100% .0% .0% 100% .0%
BBC WORLD......oou... 4 2 2 0 0 1 2 1 1 3 0 0
................... 7% 7% 7% .0% 0% 5% | 2.0% | 2.3% 1.1% 2.0% .0% .0%
................... 100% |50.0% {50.0% 0% 0% |25.0% |[50.0% ]25.0% |25.0% |75.0% .0% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL SUBCRIBERS TO CABLE TV
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 4.9: MUST PREFERRED NON-MALTESE CHANNEL PREFERRED ON CABLE
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65[0VER 45 AB ‘C1 c2 DE
NICKELODEON /FASHION
TVt e iennennnn 1 1 0 0 0 1 0 0 0 0 0 1
................... 2% 4% .0% 0% .0% .5% .0% 0% .0% .0% .0% 7%
....... enenneaenee] 100% 100% )4 .0% 0% 100% 0% 0% 0% 0% 0% 100%

CARTOON NETWORK...... 5 3 2 2 2 0 0 1 0 4 0 1
........... hetceaee 9% 1.1% JT% 3.3% 1.5% .0% 0% 2.3% . 0% 2.7% .0% T%
.................. .| 100% |60.0% [40.0% 140.0% [40.0% . 0% .0% |20.0% .0% |86.0% .0% [20.0%

NATIONAL GEOGRAPHIC.. 3 2 1 0 1 0 0 2 1 0 2 0
................... .5% T% 4% 0% 7% 0% 0% &.7% 1.1% 0% 1.1% 0%
................... 100% |66.7% |[33.3% .0%  [33.3% 0% 0% |66.7% |33.3% 0% |66.7% 0%

)

TROUBLE /BRAVO....... 14 7 7 1 2 0 1 0 4 3 5 2
................... 2.5% | 2.5% | 2.5% [18.3% | 1.5% L0% | t1.0% 0% | 44% [ 2.0% | 2.7% | 1.5%
........ veseanaaana| 100% 50.0% 50.0% |78.6% 14.3% 0% 7.1% 0% |28.6% {21.4% |35.7% 14.3%

VH1..... eenrnraaeas 1 0 1 0 0 1 0 0 0 0 1 0
................... 2% . 0% A% 0% 0% .5% .0% .0% .0% 0% .5% 0%
................... 100% .0% | 100% 0% L0% | 100% 0% 0% .0% .0% | 100% .0%

THE MOVIE CHANNEL.... 5 4 1 1 1 2 1 0 1 0 3 1

o eeraenreneees| 9% | 1.4% A% | 1T 7% 9% | 1.0% 0% | 1.1% 0% | 1.6% 7%
................... 100% |80.0% [20.0% {20.0% |20.0% |40.0% |20.0% .0% |20.0% .0% |60.0% [20.0%

THE SPORTS CHANNEL... 5 4 1 0 1 3 1 0 0 2 2 1
e e 9% | 1.4% 4% .0% 7% | 1.4% f 1.0% .0% 0% | 1.4% | 1.1% 7%
.......... veve-e...] 100% |80.0% [20.0% .0% |20.0% |é0.0% |20.0% .0% .0% |40.0% |40.0% [20.0%

TNT CLASSIC MOVIES.. 6 2 4 0 0 4 2 0 1 1 3 1

et ceeanee 1.1% 7% 1.4% .0% .0% 1.8% 2.0% 0% 1.1% 7% 1.6% %
................... 160% |33.3% |66.7% 0% 0% |66.7% |33.3% 0% |16.7% {16.7% |50.0% [16.7%

SKY NEWS....ovovvavenn 1 0 1 0 0 1 0 1] 1 0 0 0
................... 2% .0% 4% 0% 0% .5% 0% 0% | 1% .0% .0% 0%
................... 100% L0% | 100% .0% .0% | 100% .0% .0% | 100% .0% .0% 0%

ANIMAL PLANET........ 4 2 2 0 3 1 ¢ 0 0 1 1 2
................... 7% 7% 7% 0% | 2.2% .5% .0% . 0% 0% 7% 5% | 1.5%
i 100% [50.0% |50.0% .0% |75.0% |25.0% .0% . 0% .0% |25.0% |25.0% |s0.0%

MUZZIK. . oviinnnnnanen 1 1 0 0 0 1 0 0 1 o 0 U

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL SUBCRIBERS TO CABLE TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 4.9: MOST PREFERRED NON-MALTESE CHANNEL PREFERRED ON CABLE

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50(51 - 65|OVER 65| AB c1 c2 DE
................... .2% A% .0% 0% 0% 5% 0% .0% 1.1% .0% .0% 0%
................... 100% 100% . 0% .0% .0% 100% .0% 0% 100% 0% 0% 0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL SUBCRIBERS TO CABLE TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 4.10: WHO IS MOST INFLUENTIAL PERSON IN THE FAMILY
ON WHICH CHANNEL IS CHOSEN
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE |FEMALE [12 - 17]18 - 30}31 - 50|51 - 65|0VER 65| AB €1 €2 DE

TOTAL...ceceveannnnn- 1001 490 511 112 210 371 182 126 137 272 330 262
NO ONE IN PARTICULAR.| 233 126 107 20 55 87 42 29 36 65 68 64
................... 23.3% |25.7% |20.9% [17.9% |[26.2% }23.5% [23.1% {23.0% |26.3% [23.9% |20.6% |[24.4%
................... 100% |54.1% [45.9% 8.6% [23.6% |37.3% [18.0% |12.4% |[15.5% {27.9% |29.2% |27.5%
THE HUSBAND.......... 304 171 133 34 &7 121 64 38 43 80 95 86
................... 30.4% [34.9% |26.0% [30.4% [22.4% |32.6% |35.2% [30.2% |31.4% |29.4% |28.8% |[32.8%
................... 100% |56.3% |43.8% [11.2% [15.5% |39.8% |21.1% |12.5% |14.1% [26.3% |131.3% [28.3%
THE WIFE.......vn..n. 235 85 150 16 33 84 56 46 ‘26 55 85 69
................... 23.5% |17.3% |29.4% |[14.3% |15.7% |22.6% |[30.8% |36.5% 19.0% |20.2% |25.8% [26.3%
................... 100% [36.2% }63.8% 6.8% |14.0% [35.7% [23.8% [19.6% |11.1% [23.4% [36.2% |29.4%
THE CHILDREN......... 229 108 121 42 75 79 20 13 32 72 82 43
................... 22.9% |22.0% |23.7% |37.5% |35.7% |21.3% [11.0% |10.3% |23.4% [26.5% [24.8% |16.4%
................... 100% [47.2% |52.8% |18.3% |32.8% |34.5% 8.7% 5.7% |14.0% |31.4% 135.8% [18.8%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

= COLUMN PERCENTAGES

BASE = ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 5.1:

PREFERRED SOURCE FOR NEWS ON MALTA

- BY GENDER, AGE AND SOCIO-ECOROMIC GROUP

TOTAL GENDER AGE GROUP SOCIC-ECONOMIC GROUP
MALE |FEMALE [12 - 1718 - 30{31 - 50{51 - 65|0VER 65| AB c1 c2 DE

TOTAL. . ieeeaeann 1001 490 511 112 210 371 182 126 137 272 330 262
NO PARTICULAR

PREFERENCE........ 20 7 13 4 2 8 3 3 3 5 6 é

................... 2.0% 1.4% 2.5% 3.6% 1.0% 2.2% 1.6% 2.4% 2.2% 1.8% 1.8% 2.3%

................... 100% |35.0% |[65.0% [20.0% }10.0% [40.0% [15.04 |15.0% |[15.0% |[25.0% {30.0% [30.0%
LISTEN TO THEM ON THE

RADIO......ccvvuen 127 61 66 3 22 46 32 24 14 35 41 37

................... 12.7%  [12.4% [12.9% 2.74 110.5%4 |12.4% [17.6% 119.0% |10.2% [12.9% [12.4% |[14.1%

................... 100% |48.0% |52.0% 2.4% |17.3% |36.2% 125.2% |18.9% |[11.0% {27.6% [32.3% ]29.1%
WATCH THEM ON Tv..... 715 351 364 74 149 273 135 84 84 190 242 199

................... 71.4% [71.6% |71.2% [66.1% |71.0% |73.6% |74.2% [66.7% [61.3% 69.9% (73.3% |76.0%

................... 100% |49.1% [50.9% |10.3% |[20.8% |38.2% 118.9% |11.7% (11.7% |26.6% |33.8% |27.8%
READ THEM IN A

NEWSPAPER......... 103 60 43 15 29 38 10 11 31 33 27 12

................... 10.3% |12.2% 8.4% |13.4% |[13.8% [10.2% 5.5% 8.7% 22.6% |12.1% 8.2% 4.6%

................... 100% |58.3% (41.7% |14.6% [28.2% |[36.9% 9.7% [10.7% |30.1% |32.0%4 |[26.2% {11.7%
PICK THEM UP FROM

OTHER PERSONS..... 36 11 25 16 8 6 2 4 5 9 14 8

................... 3.6% 2.2% 4.9% [14.3% 3.8% 1.6% 1.1% 3.2% 3.6% 3.3% 4.2% 3.1%

................... 100% 130.6% [69.4% |44.4% |22.2% |16.7% 5.6% [t1.1% |13.9% |25.0% (38.9% {22.2%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

= COLUMN PERCENTAGES

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 5.2: PREFERRED SOURCE FOR FOREIGN NEWS
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC SROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50(51 - 65|0OVER 65| AB c1 c2 DE

TOTAL..cvnrerennnnnen 1001 490 511 112 210 37 182 126 137 272 330 262
NO PARTICULAR

PREFERENCE........ 3 16 15 6 7 11 3 4 3 5 10 13

................... 3.1% 3.3% 2.9% 5.4% 3.34 3.0% 1.6% . 2% 2.2% 1.8% 3.0% 5.0%

................... 100% |51.6% |[48.4% |19.4% |22.6% |[35.5% 9.7% |12.9% 9.7% 116.1% |32.3% [41.9%
LISTEN TO THEM ON THE

RADIO............. 103 50 53 3 20 33 25 22 1" 28 31 33

................... 10.3% [10.2% |10.4% 2.7% 9.5% 8.9% |13.7% |17.5% 8.0% |10.3% 9.4% |12.6%

................... 100% |48.5% [51.5% 2.9% [|19.4% [32.0% |24.3% [21.4% |10.7% [27.2% |30.1% |32.0%
WATCH THEM ON TV..... 746 363 383 75 155 292 139 85 92 201 254 199

................... 74.5% |76.1% [75.0% |67.0% |73.8% |78.7% |[76.4% 67.5% |67.2% 73.9% |77.0% |[76.0%

................... 100% |48.7% [51.3% [10.1% [20.8% [39.1% [18.6% [11.4% [12.3% |26.9% |[34.0% |[26.7%
READ THEM IN A

NEWSPAPER......... 90 53 37 1 24 31 13 11 26 32 22 10

................... 9.0% |10.8% 7.2% 9.8% |11.46% 8.4% 7.1% 8.7% |19.0% [11.8% 6.7% 3.8%

................... 100% |58.9% l41.1% [12.22% |26.7% |34.4% |14.4% [12.2% [28.9% |35.6% [24.4% |[11.1%
PICK THEM UP FROM

OTHER PERSONS..... 31 8 23 17 4 4 2 4 5 6 13 7

................... 3.1% 1.6% 4.5% [15.2% 1.9% 1.1% 1.1% 3.2% 3.6% 2.2% 3.9% 2.7%

................... 100% [25.8% |74.2% |54.8% [12.9% [12.9% 6.5% |12.9% |16.1% |19.4% 141.9% [22.6%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

= COLUMN PERCENTAGES

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 5.3: ON WHICH TV STATION/S NEWS WAS FOLLOWED DAY PRIOR TO INTERVIEW
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 1718 - 30|31 - 50(51 - &65|QVER 65| AB c1 c2 DE
TOTAL..cccneieeeennn. 1001 490 511 112 210 371 182 126 137 272 330 262
DID NOT WATCH NEWS ON
TV i iiienee 434 211 223 76 121 154 45 38 6% 122 139 104
................... 43.4% |43.1% [43.6% |67.9% |57.6% |41.5% [24.7% |30.2% [50.4% 144.9% [42.1% |39.7%
................... 100% |48.6% |51.4% |17.5% |27.9% (35.5%4 |[10.4% 8.8% |15.9% |28.1% |32.0% |24.0%
L L P 432 217 215 26 75 157 108 66 55 124 136 117
................... 43.2% |44.3% |42.1% |23.2% |35.7% [42.3% |59.3% |52.4% [40.1% |45.6% {41.2% [44.7%
................... 100% |50.2% |49.8% 6.0% |17.4% [|36.3% |25.0% |[15.3% [12.7% [28.7% |31.5% [27.1%
SUPER 1.....ivuvnnn.. 181 95 86 7 20 71 44 39 12 30 74 65
................... 18.1% {19.4% |16.8% 6.3% 9.5% [19.1% |24.2% |31.0% 8.8% 111.0% [22.4% |24.8%
................... 100% |52.5% |47.5% 3.9% [11.0% |39.2% |24.3% (21.5% 6.6% |16.6% 140.9% |35.9%
NET TV .. ..eiaa... 97 47 50 6 16 41 24 10 23 29 26 19
................... 9.7% 9.6% 9.8% 5.4% 7.6% |11.1% |13.2% 7.9% |16.8% [10.7% 7.9% 7.3%
................... 100% |48.5% |51.5% 6.2% |16.5% |42.3% |24.7% [10.3% [23.7% |29.9% [26.8% [19.6%
SMASH TV........0uve 3 2 1 0 0 0 1 2 0 0 1 2
................... 3% A% .2% .0% .0% 0% .5% 1.6% 0% .0% 3% .8%
................... 100% |66.7% [33.3% . 0% .0% L0% |33.3% |66.7% .0% 0% |33.3% |66.7%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

= COLUMN PERCENTAGES

ALL




TABLE 5.4: ON WHICH TV STATION/S NEWS WAS FOLLOWED TWO DAYS PRIOR TO INTERVIEW

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17]18 - 3031 - 50|51 - &5|OVER 65| AB c1 c2 DE
TOTAL...eeceeaianaa.. 1001 490 511 112 210 371 182 126 137 272 330 262
DID NOT WATCH NEWS ON
TV ittt 463 223 240 83 124 164 56 36 75 128 144 116
................... 46.3% |45.5% |47.0% |74.1% |59.0% [44.2% |30.8% [28.6% |54.7% |47.1% [43.6% [44.3%
................... 100% |48.2% |51.8% |[17.9% ([26.8% ({35.4% 112.1% 7.8%4 116.2% [27.6% [31.1% [25.1%
TV o iiieiiaeees 399 204 195 20 69 144 99 67 51 115 132 101
................... 39.9% |41.6% |38.2% |17.9% |32.9% |38.8% |54.4% |53.2% |37.2% |42.3% [40.0% 38.5%
................... 100% [51.1% [48.9% 5.0% [17.3% |36.1% |24.8% [16.8% |[12.8% |28.8% |[33.1% |[25.3%
SUPER 1.............. 183 95 88 6 23 72 41 41 12 28 76 67
................... 18.3% [19.4% [17.2% 5.4% |11.0% |19.4% |22.5% |32.5% 8.8% [10.3% [23.0% |25.6%
................... 100% |51.9% |[48.1% 3.3% |12.6% |39.3% [22.4% |22.4% 6.6% [115.3% |[41.5% |36.6%
NET TV..ceinnnnnenn 102 54 48 5 21 43 22 11 20 34 29 19
................... 10.2% |11.0% 9.4% 4.5% |10.0% |11.6% |12.1% 8.7% [(14.6% [12.5% 8.8% 7.3%
................... 100% (52.9% [47.1% 4.9% |20.6% [42.2% [21.6% [10.8% [19.6% [33.3% |28.4% |18.6%
SMASH TV............. 4 3 1 0 0 1 1 2 0 0 1 3
................... A% .6% .2% .0% . 0% . 3% .5% 1.6% .0% .0% 3% 1.1%
................... 100% |75.0% [25.0% .0% .0% [25.0% }25.0% |50.0% .0% L0% |25.0% [75.0%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

= COLUMN PERCENTAGES

ALL




Table 6.1 General Preferences for Radio Programme Sectors (1996 - 1999)

PROGRAMME SECTOR

Iz,gcal News oo 74.7 AT060 84.5
‘E,oreignNews Lo 68.1 639 77.1
Discussions .. .. .. 61.2 o S8k 67.6
Health/Beauly/Home/Law » 46.7 L 31,6 54.5
Current Affairs =~ 42.2 SU312 56.8
Religion - - S 50.6 34T 53.3
Colture 0 7 : 36.4 29.L 45.8
Novels/Plays .~ 00 a0 35.6 i 2T 49.5
Sees . 375 [ 290 . 282
. Money/Business =~ = 19.0 167 31.7
Children 203 159 302

Table 6.2 General Preferences for TV Programme Sectors (1996 - 1999)

Discﬁssions o 5
Documentatxes 63.1 503 66.3
lszzes/Game ShawsNanety ngm.. 60.4 516 701
- 'Serials/Soap. Operas - : 325 | 2290 614
Sports 553 | 451 63.0
urrcntAﬁ'axrs 36.3 234 44.8
Rehgmn Ceme 303 2240 o 443
Plms . ] 350 314 | 544
Music Video-Clips .~~~ [ 337 247 45.5
& Camre . | 335 | 21 248
‘Womien's ngrammés i . 36.8 C20.97 47.4
Children's Programmes -~ . - 290 |-183 47.0 4
Business & Finance ’ 18.1 119 27.0 23.7




Table 6.3-1.1: Radio Station Preferences for Different Programme Sectors (1996)

RM2 SUPER1 101 RTK LIVEFM SMASH CALYPSO UNI MAS
RADIO

Table 6.3-1.2: Radio Station Preferences for Different Programme Sectors (1997)

RM2 SUPER1 101 RTK LIVEFM SMASH CALYPSO UNI  MAS NONE  TOTAL

RM2 SUPER1 101 RTK LIVEFM SMASH CALYPSO UNI MAS




Table 6.3-1.4: Radio Station Preferences for Different Programme Sectors (1999)

RM1 RM2Z SUPER 101 RTK LIVE SMASH CALYP UNi MAS FM  CAPITAL NONE
SO RADIO BRONJA




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC SROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 1718 - 30/31 - 50|51 ~ 65/0OVER 65| AB ¢1 €2 DE
TOTAL.ceiiieicannn 771 364 407 81 172 288 144 86 100 220 253 198
MUSIC
NONE......cevennnenn 97 32 65 4 1 28 29 25 1 20 32 34
................... 12.6% 8.8% (16.0% 4.9% 6.4% 9.7% 120.1% |29.14 [11.0% 9.1% |12.6% |17.2%
................... 100% [33.0% |67.0% 4.1% {11.3% [28.9% [29.9% |25.8% [11.3% |20.6% |[33.0% |35.1%
RADIO MALTA 1........ 39 16 23 1 2 13 15 3 4 12 13 10
................... 5.1% 4.4% 5.74 1.2% 1.2% 4.5% [10.4% 9.3% 4.0% 5.5% 5.1% 5.1%
................... 100% |41.0% |59.0% 2.6% 5.1% |33.3% |38.5% |20.5% ([10.3% (30.8% {33.3% |25.6%
RADIC MALTA 2........ 15 10 5 1 0 5 5 4 3 3 é 3
................... 1.9% 2.7% 1.2% 1.2% .0% 1.7% 3.5% 4. 7% 3.0% 1.4% 2.4% 1.5%
................... 100% 166.7% |33.3% 6.7% L0% [33.3% |33.3% |[26.7% |20.0% [20.0% |40.0% [20.0%
RADIO SUPER 1........ 122 59 63 3 8 52 32 27 2 18 53 49
................... 15.8% |16.2% [15.5% 3.74 4.7% |18.1% |22.2% |31.4% 2.0% 8.2% [20.9% |24.7%
................... 100% |48.4% |51.6% 2.5% 6.6% |42.6% |26.2% 22.1% 1.6% 114.8% [43.4% [40.2%
RADIO 101............ 68 30 38 5 10 30 13 10 14 19 17 18
................... 8.8% 8.2% 9.3% 6.2% 5.8% [10.4% 9.0% [11.6% |14.0% 8.6% 6.7% 9.1%
................... 100% {44.1% |55.9% 7.4% 114.7% {44.1% [19.1% |14.7% [20.6% |27.9% |25.0% [26.5%
ISLAND SOUND......... 49 21 28 12 16 16 5 1] 9 20 12 8
................... 6.4% 5.8% 6.9% [14.8% 9.3% 5.6% 3.5% . 0% 9.0% 9.1% &.7% 4.0%
................... 100% [42.9% |57.1% |24.5% |32.7% [32.7% [10.2% L0% |18.4% |40.8% |24.5% |16.3%
BAY RADIO............ 77 43 34 14 40 17 5 1 18 27 15 17
................... 10.0% [11.8% 8.4% [17.3% |23.3% 5.9% 3.5% 1.2% |18.0% [12.3% 5.9% 8.6%
................... 100% |[55.8% |44.2% [18.2% |[51.9% [22.1% 6.5% 1.3% [23.4% [35.1% [19.5% }22.1%
RTK.eeiniinaeearanas 41 14 27 1 4 15 15 6 é 12 15 8
................... 5.3% 3.8% 6.6% 1.2% 2.3%4 5.2% }10.4% 7.0% 6.0% 5.5% 5.9% 4.0%
................... 100% |34.1% |65.9% 2.4% 9.8% |36.6% |36.6% 114.6% |14.6% |29.3% [36.6% [19.5%
LIVE FM. .. venaenannn 13 6 7 8 2 3 0 0 0 3 8 2
................... 1.7% 1.6% 1.7% 9.9% 1.2% 1.0% 0% .0% .0% 1.4% 3.2% 1.0%
................... 100% [46.2% |53.8% [61.5% |15.4% |23.1% .0% .0% 0% |23.1% [61.5% |15.4%
SMASH. ... ..ccuevnnn 80 41 39 21 32 23 4 0 1 27 29 13
................... 10.4% 111.3% 9.6% 125.9% |18.6% 8.0% 2.8% L0%  j11.0% {12.3% |11.5% 6.6%
................... 100% |51.3% |48.8% [26.3% [40.0% [28.8% 5.0% L0% |13.8% (33.8% |[36.3% |16.3%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO

= COLUMN PERCENTAGES

(continued)
1



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17[18 - 30{31 - 50{51 - 65[0VER 65| aB €1 €2 DE
RADIO CALYPSO........ 116 60 56 6 24 68 16 2 18 42 32 24
................... 15.0% [16.5% [13.8% 7.4% |14.0% [23.6% |11.1% 2.3% ]18.0% |19.1% 112.6% |12.1%
................... 100% |51.7% |48.3% 5.2% (20.7% |58.6% |13.8% 1.7% [15.5% [36.2% |27.6% [20.7%
UNIVERSITY RADIO..... 1 0 1 0 0 1 0 0 0 0 1 0
................... A% 0% 2% . 0% 0% 3% .0% 0% .0% .0% A% .0%
................... 100% .0% 100% .0% 0% 100% .0% .0% 0% 0% 100% .0%
RADJU MAS............ 7 0 7 1 5 1 0 0 0 1 2 4
................... .9% .0% 1.7% 1.2% 2.9% .3% .0% .0% .0% .5% .8% 2.0%
................... 100% .0% 100% |14.3% |71.4% |14.3% 0% 0% 0% [14.3% |28.6% |57.1%
FM BRONJA............ 16 12 4 g 2 7 4 3 b 8 2 2
................... 2.1% 3.3% 1.0% .0% 1.2% 2.4% 2.8% 3.5% 4.0% 3.6% .8% 1.0%
................... 100% |75.0% |25.0% .0% |12.5% {43.8% |25.0% |18.8% [25.0% |50.0% ([12.5% [12.5%
CAPITAL RADIO........ 30 20 10 4 16 9 1 0 0 8 16 6
................... 3.9% 5.5% 2.5% 4.9% 9.3% 3.1% T% .0% .0% 3.6%4 | 6.3% 3.0%
................... 100% |66.7% |33.3% (13.3% |[53.3% |30.0% 3.3% .0% .0%  126.7% |53.3% (20.0%
DISCUSSIONS ON
PERSONAL PROBLEMS
NONE.......oivivunnnn 311 174 137 54 80 118 41 18 39 96 102 74
................... 40.3% |47.8% [33.7% |66.7% |646.5% |41.0% |28.5% [20.9% |39.0% [43.6% [40.3% |37.4%
................... 100% |55.9% |44.1% |[17.4% |25.7% |[37.9% }13.2% 5.8% }12.5% [30.9% |32.8% |23.8%
RADIO MALTA 1........ 53 16 37 5 9 17 14 8 4 15 20 14
................... 6.9% b 4% 9.1% 6.2% 5.2% 5.9% 9.7% 9.3% 4.0% 6.8% 7.9% 7.1%
................... 100% [30.2% |69.8% 9.4% [17.0% |32.1% [26.4% |15.1% 7.5% |28.3% |[37.7% |26.4%
RADIO MALTA 2........ 14 9 5 2 2 3 3 4 4 3 3 4
................... 1.8% 2.5% 1.2% 2.5% 1.2% 1.0% 2.1% 4.7% &.0% 1.4% 1.2% 2.0%
................... 100% |64.3% |35.7% [14.3% |14.3% [21.4% |21.4% [28.6% |28.6% [21.4% |21.4% [28.6%
RADIO SUPER 1........ 142 61 81 5 20 58 32 27 7 28 54 53
................... 18.4% |16.8% [19.9% 6.2% 111.6% |20.1% 22.2% |31.4% 7.0% [12.7% 21.3% [26.8%
................... 100% [43.0% |57.0% 3.5% [14.1% |40.8% [22.5% {19.0% 4,.9% |19.7% [38.0% [37.3%
RADIO 101......cuouns 65 28 37 6 13 26 12 8 13 18 23 11
................... 8.4% 7.7% 9.1% T.4% 7.6% 9.0% 8.3% 9.3% |13.04 8.2% 9.1% 5.6%
................... 100% |43.1% |56.9% 9.2% 120.0% |40.0% [18.5% [12.3% |20.0% ([27.7% |35.4% [16.9%4
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL SENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30[31 - 50|51 - 65[0VER 65| a8 ¢ c2 DE
ISLAND SOUND......... 7 3 4 0 2 4 1 0 0 5 0 2
................... .9% 8% | 1.0% 0% | 1.2% | 1.4% 7% 0% .0% | 2.3% 0% | 1.0%
................... 100% [42.9% |57.1% 0% |28.6% |57.1% [14.3% .0% 0% |71.4% .0% |28.6%
BAY RADIO.....ccun... 8 3 5 0 4 4 0 0 3 4 0 1
................... 1.0% 8% | 1.2% 0% | 2.3% | 1.4% .0% 0% | 3.0% | 1.8% .0% .5%
................... 100% |[37.5% |62.5% .0% |s0.0% |50.0% 0% .0% [37.5% |s50.0% 0% |12.5%
3¢ P 129 45 84 5 27 39 38 20 26 38 32 33
................... 16.7% [12.4% 20.6% | 6.2%z 115.7% |13.5% [26.4% [23.3% [26.0% [17.3% (12.6% }16.7%
................... 100% |34.9% 165.1% | 3.9% |20.9% |[30.2% |29.5% l15.5% |20.2% |29.5% |24.8% |25.6%
LIVE FMuuveeenennnns. 18 12 6 1 8 7 2 0 2 6 9 1
................... 2.3% | 3.3% | 1.5% | 1.2 | 4.7 | 2.4% | 1.4% 0% | 2.0% | 2.7% | 3.6% .5%
................... 100% [66.7% [33.3% | S.6% [44.4x |38.9% |11.1% L0% |11.1% [33.3% |50.0% | 5.6%
SMASH. . oovvneenrnnn. 13 5 8 2 4 3 0 1 2 1 8 2
................... 1.7% | 1.4% | 2.0% | 2.5% | 2.3% | 2.1z 0% | 1.2% | 2.0% 5% | 3.2% | 1.0%
................... 100% [38.5% le1.5% |15.4% |30.8% [46.2% 0% | 7.7% |15.4% | 7.7% |61.5% |15.4%
RADIO CALYPSO........ 2 2 0 0 0 2 0 0 0 2 0 0
................... 3% 5% .0% .0% .0% 7% .0% .0% .0% .9% .0% 0%
................... 100% | 100% 0% .0% .0% | 100% .0% .0% .0% | 100% 0% .0%
FM BRONJA. . .onvonnnn.. 5 3 2 1 1 2 1 0 0 4 0 1
................... .6% .8% 5% | 1.2% . 6% 7% 7% .0% 0% | 1.8% .0% .5%
................... 100% [60.0% |40.0% |20.0% [20.0% [40.0% ]20.0% .0% 0% |8v.0% .0%  |20.0%
CAPITAL RADIO........ 4 3 1 0 2 2 0 0 0 0 2 2
................... 5% .8% .2% 0% | 1.2% 7% 0% .0% .0% .0% 8% | 1.0%
................... 100% |75.0% [25.0% .6% ]50.0% {50.0% 0% .0% .0% .0% |50.0% {50.0%
SPORT
NONE. e e eeenennnnnn 484 195 289 52 13 182 86 51 73 137 152 122
................... 62.8% I53.6% |71.0% |es.2% les5.7% |63.2% |59.7% |[59.3% |[73.0% [62.3% [60.1% [61.6%
................... 100% |40.3% |s9.7% I|10.7% {23.3x |37.6% |[17.8% [10.5% [15.1% [28.3% |[31.4% [25.2%
RADIO MALTA 1........ 41 25 16 3 8 14 10 é 4 12 1% 1
................... 5.3 | 6.9%x | 3.9% | 3.7% | 4.7% | 4.9% | 6.9% | 7.0% | 4.0% | 5.5% | 5.5% | 5.6%
................... 1002 le1.0x 139.0% | 7.3% 119.5% |34.1% [24.4% [14.6% | 9.8% [29.3% |34.1% |26.8%
RADIC MALTA 2........ 12 8 4 0 4 7 1 0 0 7 3 2
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE |FEMALE |12 - 17|18 - 30]31 - 50/51 - 65|over 65] a8 c1 c2 bE

................... 1.6% | 2.2% | 1.0% 0% | 2.3% | 2.4x% 7% .0% 0% | 3.2% | 1.2% | 1.0%
................... 100% |66.7% |33.3% L0x 133.3% [s58.3% | 8.3x% .0% 0% [58.3% [25.0% |16.7%
RADIO SUPER 1........ 99 55 44 4 1 39 26 19 2 21 40 36
................... 12.8% |15.1% |10.8% | 4.9% | 6.4x |13.5% [18.1% |22.1% | 2.0% | 9.5% |15.8% |18.2x%
................... 100% |[55.6% |46.4% | 4.0% [11.1% |39.4% [26.3% [19.2% | 2.0% |21.2x% [40.4% |36.4%
RADIO 101.....uen.... 44 28 16 7 4 23 7 3 7 16 16 5
................... s5.7% | 7.7% | 3.9% | s.6x | 2.3x | s.ox | 4.9%x | 3.5% | 7.0% | 7.3% | 6.3% | 2.5%
................... 100% |63.6x% |36.4% [15.9% | 9.1% [52.3% [15.9% | 6.8% |15.9% |[36.4% |36.4% |[11.4%
ISLAND SQUND......... 16 11 5 3 7 5 1 0 2 8 4 2
................... 2.1% | 3.0% | 1.2% | 3.7% | 4.1% | 1.7% 7% 0% | 2.0x | 3.6% | 1.6x | 1.0%
................... 100% |68.8% |31.3% [18.8% [43.8% |31.3% | 6.3% 0% |12.5% [s0.0% |25.0% |12.5%
BAY RADIO.....cnnn... 12 6 6 1 8 2 1 0 4 3 0 5
................... 1.62 | 1.6% | 1.5% | 1.22 | 4.7% 7% 7% 0% | 4.0% | 1.4% 0% | 2.5%
................... 100% |[50.0% |s0.0% | 8.3% |66.7% |16.7% | 8.3% 0% |33.3% |25.0% 0% [41.7%
[ S 30 15 15 1 7 5 11 6 3 7 10 10
................... 3.9% | 4.1% | 3.7% | t.2x | 4.1% | 1.7% | 7.ex | 7.0% | 3.0% | 3.2% | 4.0% | 5.1%
................... 100% |s0.0% [s0.0% | 3.3x |23.3% |16.7% |[36.7% |20.0% |10.0% [23.3% |33.3% [33.3x
SMASH. .« eeeennnnss 1 5 6 5 3 2 0 1 2 1 6 2
................... 1.4% | 1.4% | 1.5% | 6.2% | 1.7% 7% 0% | 1.2% | 2.0% 5% | 2.4% | 1.0%
................... 100% |45.5% |54.5% |45.5% |27.3% [18.2% 0% | 9.1% [|18.2% | 9.1% |s4.5% [18.2%
RADIO CALYPSO........ 10 7 3 3 3 4 0 0 2 3 4 1
................... 1.3% | 1.9% g% | 3.7% | 175 | 1.4% .0% 0% §2.0% | 1.4% | 1.6% .5%
................... 100% [70.0% |30.0% [30.0% [30.0% |40.0% .0% 0% |20.0% |30.0% |[40.0% [10.0%
RADJU MAS....onene... 1 1 0 0 1 0 o 0 0 0 1 0
................... A% 3% 0% 0% 6% 0% .0% 0% .0% .0% 4% 0%
................... 100% | 100% .0% .0%x | 100% .0% .0% .0% .0% 0% | 100% .0%
FM BRONJA....euvevnnn &4 3 1 0 1 2 1 0 0 3 0 1
................... .5% .8% 2% 0% 6% 7% 7% .0% 0% | 1.4% .0% 5%
................... 100% |75.0% |25.0% 0% |25.0% |s50.0% [25.0% 0% .0x |75.0% 0% |25.0%
CAPITAL RADIO........ 7 5 2 2 2 3 0 0 1 2 3 1
................... 9% | 1.4% 5% | 2.5% | 1.2% | 1.0% 0% 0% | 1.0% g% | 1.2% .5%
................... 100% |71.4% |28.6% |28.6% |28.6% |42.9% 0% 0% |14.3% [28.6% |42.9% |14.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE |FEMALE |12 - 17/18 - 30|31 - 50151 - 65|0VER 65; AB c1 €2 DE

MONEY & BUSINESS
NONE. .. .vveeannnnnns 577 264 313 74 141 217 87 58 76 | 173 183 145
................... 74.8% |72.5% |76.9% |[91.4% |82.0% |75.3% |60.4% [67.4% |[76.0% |78.6% [72.3% |73.2%
................... 100% |45.8% |54.2% [12.8% |24.4% [37.6% |[15.1% [10.1% [13.2% |[30.0% |[31.7% |[25.1%

RADIO MALTA 1........ 29 15 14 0 7 é 12 4 2 [ 1 10
................... 3.8% 4.1% 3.4% -0% 4.1% 2.1% 8.3% b.T% 2.0% 2.7% 4.3% 5.1%
................... 100% [51.7% {48.3% 0% [26.1% |20.7% . [41.4% |13.8% 6.9% [20.7% |[37.9% |34.5%

RADIO MALTA 2........ 9 8 1 1 1 4 1 2 0 4 0 5
................... 1.2% 2.2% 2% 1.2% 6% 1.4% % 2.3% . 0% 1.8% 0% 2.5%
................... 100% [88.9% [11.1% [11.1% [11.1% |44.4% |11.1%  |22.2% L0%  |44.46% .0% [55.6%

RADIO SUPER 1........ 66 29 37 2 5 25 21 13 | 1 13 31 21

................... 8.6% 8.0% 9.1% 2.5% 2.9% 8.7% |14.6% |15.1% 1.0% 5.9% [12.3% |10.6%
................... 100% |43.9% [|56.1% 3.0% 7.6% 137.9% |31.8% }19.7% 1.5% |19.7% [47.0% [31.8%

RADIO 101............ 40 21 19 2 3 22 10 3 8 10 17 5
................... 5.2% 5.8% 4.7% 2.5% 1.7% 7.6% 6.9% 3.5% 8.0% 4.5% 6.7% 2.5%
................... 100% |52.5% |47.5% 5.0% 7.5% |55.0% [25.0% 7.5% |20.0% }25.0% [42.5% |12.5%

ISLAND SOUND......... 3 1 2 0 3 0 0 0 1 2 1] 0
................... 4% .3% .5% .0% 1.7% .0% .0% . 0% 1.0% 9% .0% .0%
................... 100% |33.3% |66.7% 0% 100% .0% .04 0% |33.3% |66.7% 0% .0%

BAY RADIO............ 2 0 2 0 2 0 0 0 2 0 0 0
................... 3% . 0% .5% .0% 1.2% . 0% .0% 0% 2.0% 0% 0% . 0%
................... 100% .0% 100% .0% 100% 0% 0% .0% 100% .U% .0% .0%

RTK. oo eeenaneeonacans 31 15 16 1 4 8 12 6 6 8 8 9

................... 4.0% 4. 1% 3.9% 1.2% 2.3% 2.8% 8.3% 7.0% 6.0% 3.6% 3.2% 4.5%
................... 100% |48.4% |51.6% 3.2% |12.9% |25.8% [38.7% |19.4% [19.4% {25.8% [25.8% [29.0%

SMASH. .o ivvennvnnaenn 1 0 1 0 1 0 0 g 0 0 0 1
................... A% .0% .2% .0% .6% .0% .0% 0% 0% .0% .0% 5%
................... 100% .0% 100% .0% 100% 0% .0% .0% .0% .0% .0% 100%

RADIOQ CALYPSO........ 2 2 0 1 0 1 0 0 1 1 0 0
................... 3% .5% .0% 1.2% .0% 3% .0% .0% 1.0% 5% .0% .0%
................... 100% 100% .0% |50.0% 0% |50.0%4 0% .0% 150.0% |50.0% .0% 0%

UNIVERSITY RADIO..... 4 3 1 1 3 1 0 0 2 1 0 1

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17[18 - 30831 - 50|51 - 65|OVER 65| AB c1 c2 DE
................... .5% .8% .2% 0% | 1.7% 3% .0% 0% | 2.0% .5% .0% .5%
................... 100% |75.0% (25.0% .0% |75.0% [25.0% .0% .0% [50.0% |25.0% .0% {25.0%
RADJU MAS......ucnn.. 2 2 0 0 0 1 1 0 1 0 1 0
................... .3% .5% 0% .0% 0% 3% 7% 0% | 1.0% .0% 4% .0%
................... 100% | 100% .0% .0% 0% |50.0% [50.0% .0% [50.0% 0% |s0.0% 0%
FM BRONJA...ccvuvnn... 3 2 1 0 1 2 0 0 (] 2 ) 1
................... 4% .5% .2% .0% 6% 7% . 0% 0% 0% 9% .0% .5%
................... 100% |66.7% |33.3% 0% |33.3% |66.7% 0% .0% 0% |66.7% .0%  |33.3%
CAPITAL RADIO........ 2 2 0 0 1 1 0 0 0 0 2 0
................... .3% .5% 0% 0% 6% .3% 0% .0% 0% .0% .8% 0%
................... 100% | 100% .0% .0% [50.0% [50.0% . 0% .0% 0% 0% 100% 0%
CULTURE

NONE. .o viiineenannnns 429 209 220 54 116 157 63 39 50 130 132 17
................... 55.6% |57.4% |54.1% |66.7% |67.4% |54.5% |43.8% [45.3% [50.0% {59.1% [52.2% |5%9.1%
................... 100% |48.7% |51.3% |12.6% |27.0% |36.6% {14.7% | 9.1% [11.7% |30.3% [30.8% |27.3%
RADIO MALTA 1........ 50 19 31 3 7 17 18 5 5 14 22 9
................... 6.5 | 5.2% | 7.6% | 3.7% | 4.1% | 5.9% |12.5% | 5.8% | 5.0% | 6.4% | 8.7% | 4.5%
................... 100% |38.0% |62.0% | 6.0% |14.0% [34.0% |36.0% |10.0% [10.0% |28.0% ]44.0% [18.0%
RADIO MALTA 2........ 13 6 7 2 2 6 0 3 4 3 3 3
................... 1.7% 1.6% | 1.7% | 2.5% | 1.2% | 2.1% 0% 1 3.5%x | 4.0% | 1.4% | 1.2% | 1.5%
................... 100% l46.2% |53.8% |15.4% |15.4% [46.2% L0% |23.1% |30.8% |[23.1% |23.1% [23.1%
RADIO SUPER 1........ 101 44 57 2 10 42 28 19 3 23 42 33
................... 13.1% {12.1% |14.0% | 2.5% 8% l14.6% |19.4% [22.4% | 3.0% {10.5% [16.6% [16.7%
................... 100% |43.6% |56.4% | 2.0% 9% let1.6% |27.7% |[18.8% | 3.0% {22.8% [41.6% [32.7%
RADIO 101...vuuvnnnnn 50 26 24 4 6 23 1" 6 9 15 17 9
................... 6.5¢ | 7.1% | s.ox | 4.9% | 3.5 | 8.0 | 7.6%x | 7.0% | 9.0% | 6.8% | 6.7% | 4.5%
................... 1002 152.0% |48.0% | 8.0% |12.0% |(46.0% |22.0% |12.0% |[18.0% |30.0% |[34.0% |18.0%
ISLAND SOUND......... 9 4 5 1 4 2 2 0 1 5 2 1
................... 1.2% | 1.1% | 1.2% | 1.2% | 2.3% 7% | 1.4% 0% | t.ox | 2.3% .8% .5%
................... 100% l44.4% [55.6% |11.1% |4b.4% [22.2% |22.2% L0% |11.1% |55.6% |22.2% |11.1%
BAY RADIO...cuuvnuenn 6 2 4 1 3 2 (] 0 3 92 1 2
................... .8% 5% 1 1.0% | 1.2% | 1.7% 7% 0% 0% | 3.0% .0% A% | 1.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIOC-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30(31 - 50|51 - 65]OVER 65| AB c1 c2 DE
................. ..| 100% 133.3% |66.7% |[16.7% 150.0% |33.3% .0% .0% 150.0% .0%  |16.7% |33.3%
RTK . i iiiiiiennnneens 72 29 43 6 16 21 18 114 17 18 20 17
................... 9.3% 8.0% |10.6% 7.46% 9.3% 7.3% [12.5% |[12.8% [17.0% 8.2% 7.9% 8.6%
................... 100% [40.3% |59.7% 8.3% (22.2% |29.2% ]25.0% [15.3% |23.6% [25.0% }27.8% |23.6%
LIVE FMuveveennnnnnn. 8 4 4 2 2 1 2 1 2 3 2 1
................... 1.0% 1.1% 1.0% 2.5% 1.2% .3% 1.4% 1.2% 2.0% 1.4% .8% .5%
............ wee....] 100% |50.0% [50.0% 125.0% {25.0% 112.5% |25.0% |[12.5% |25.0% 137.5% |[25.0% [12.5%
SMASH. .vvnveennnnnnn. 8 3 5 2 3 3 0 0 (i} 2 4 2
................... 1.0% . 8% 1.2% 2.5% 1.7% 1.0% .0% 0% 0% 9% 1.6% 1.0%
................... 100% |37.5% [62.5% |25.0% |37.5% |37.5% .0% 0% .0% |25.0% |50.0% [25.0%
RADIO CALYPSO........ 6 5 1 2 0 2 2 0 1 1 3 1
................... 8% 1.4% .2% 2.5% .0% 7% 1.4% .0% 1.0% .5% 1.2% .5%
................... 100% [83.3% [16.7% |33.3% L0%  133.3% |33.3% L0% {16.7% |16.7% |50.0% [16.7%
UNIVERSITY RADIO..... 4 2 2 1 1 2 0 0 1 2 1 0
................... .5% .5% .5% 1.2% .6% T% . 0% .0% 1.0% .9% 4% . 0%
................... 100% |50.0% |50.0% |25.0% |25.0% [50.0% .0% .0% |25.0% |[50.0% [25.0% .0%
RADJU MAS............ 2 0 2 0 0 2 0 0 1 1 0 0
................... .3% . 0% .5% 0% .0% 7% .0% .0% 1.0% .5% .0% .0%
................... 100% .0% 100% .0% 0% 100% .0% .0% 150.0% |50.0% .0% .0%
FM BRONJA. ..oovnrunn. 11 9 2 0 2 7 0 2 3 5 2 3
................... 1.4% 2.5% .5% .0% 1.2% 2.4% .0% 2.3% 3.0% 1.4% .8% 1.5%
................... 100% |81.8% [18.2% .0% |18.2% |63.6% 0% |18.2% |27.3% [27.3x |18.2%x |27.3%
CAPITAL RADIO........ 2 2 0 1 0 1 (] ] 0 0 2 (]
................... 3% .5% . 0% 1.2% .0% 3% .0% .0% .0% .0% .8% .0%
................... 100% 100% .0% |50.0% .0% |50.0% 0% .0% .0% .0% 100% 0%
HEALTH / BEAUTY /
HOME / LAW
NONE...ovvveeeennnnns 378 219 159 56 99 142 47 34 60 116 120 82
................... 49.0% |60.2% 139.1% |69.1% |57.6% 149.3% |32.6x% [39.5% [60.0% [52.7% |47.4% ]A1.4%
................... 100% |57.9% l42.1% |[14.8% |26.2% |37.6% [12.4% 9.0% [15.9% |30.7% |31.7% |21.7%
RADIO MALTA 1........ 48 17 3 2 7 15 17 7 2 13 21 12
e eerenaananaan 6.2% 4.7% 7.6% 2.5% 4.1% 5.2% |11.8% 8.1% 2.0% 5.9% 8.3% 6.1%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)

7



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17[18 - 3031 - 50|51 - 65|OVER 65 AB c1 c2 DE

................... 100% |35.4% [64.6% 4.2% 114.6% [31.3% |35.4% [14.6% 4.2% |27.1% |43.8% [25.0%
RADIO MALTA 2........ 12 2 10 0 4 5 2 1 2 3 1 [
................... 1.6% .5% 2.5% .0% 2.3% 1.7% 1.4% 1.2% 2.0% 1.4% A% 3.0%
................... 100% ]16.7% |83.3% 0% 133.3% |41.7% |16.7% 8.3% |16.7% |[25.0% 8.3% [50.0%
RADIO SUPER 1........ 132 58 74 5 12 58 33 24 3 25 58 46
................... 17.1% (15.9% |18.2% 6.2% 7.0% 120.1% (22.9% 127.9% 3.0% |11.4% |22.9% |23.2%
................... 100% |43.9% [56.1% 3.8% 9.1% |43.9% |25.0% [18.2% 2.3% [18.9% |43.9% |34.8%
RADIO 101............ 58 21 37 3 11 26 10 8 8 25 14 11
................... 7.5% 5.8% 9.1% 3.7% 6.4% 9.0% 6.9% 9.3% 8.0% |11.4% 5.5% 5.6%
................... 100% |36.2% |63.8% 5.2% {19.0% l44.8% [17.2% |13.8% [13.8% [43.1% |24.1% |[19.0%
ISLAND SOUND......... 2 1 1 0 1 1 0 0 0 1 1 o
................... 3% 3% 2% .0% .6% 3% 0% 0% .0% .5% 4% .0%
................... 100% }50.0% |50.0% .0% |50.0%4 [50.0% .0% .0% .0% |50.0% [50.0% .0%
BAY RADIO.......cu... [ 2 4 ] 4 2 0 0 2 2 0 2
................... .8% .5% 1.0% 0% 2.3% 7% . 0% .0% 2.0% . 9% .0% 1.0%
................... 100% (33.3% |66.7% .0% |66.7% |33.3% .0% .0% |33.3% |33.3% 0% |33.3%

23 1 106 34 72 10 22 32 32 10 19 28 29 30
................... 13.7% 9.3z |17.7% [12.3% [t12.8% |11.1% }22.2% |t11.6% |19.0% |[12.7% |[11.5% |[15.2%
................... 100% |32.1% |67.9% 9.4% |20.8% |30.2% [30.2% 9.4% J17.9% (26.4% |27.4% |[28.3%
LIVE FM......vivnnenn 5 2 3 1 2 0 1 1 1 2 1 1
................... .6% . 5% 7% 1.2% 1.2% .0% 7% 1.2% 1.0% .9% 4% .5%
................... 100% [40.0% [60.0% |20.0% |40.0% 0% |20.0% (20.0% }20.0% |40.0% |[20.0% [20.0%
SMASH. . .ivvirinnnnn. 7 1 6 3 3 1 0 0 0 2 3 2
................... .9% .3% 1.5% 3.7% 1.7% .3% .0% .0% .0% .9% 1.2% 1.0%
................... 100% |14.3% [85.7% [42.9% ]42.9% |14.3% .0% .0% .0% |28.6% |[42.9% [28.6%
RADIC CALYPSO........ 3 0 3 0 0 2 1 0 1 0 1 1
................... A% 0% 7% 0% .0% LT% T% 0% 1.0% .0% A% 5%
................... 100% .0% 100% .0% 0% |66.7% [33.3% 0% |33.3% L0%  |33.3% |33.3%
UNIVERSITY RADIO..... 2 1 1 1 2 0 [ 0 0 0 1 1
................... 3% 3% 2% 0% 1.2% L0% 0% 0% .0% .0% A% 5%
................... 100% |50.0% |50.0% .0% 100% .0% .0% 0% .0% .0% }50.0% |50.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIQ-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIN-ECONOMIC GROUP

MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|0VER 65| AB c1 €2 DE

RADJU MAS............ 2 0 2 0 2 0 0 0 0 1 0 1
Ceeesccesesacans 3% 0% 5% 0% 1.2% .0% .0% .0% 0% .5% 0% 5%

. eeseaseanans ..| 100% .0% 100% .0% 100% . 0% .0% . 0% .0% 150.0% L0%  150.0%
FM BRONJA........... . 6 3 3 0 2 3 0 1 2 2 1 1
................... . 8% . 8% 7% .0% 1.2% 1.0% 0% 1.2% 2.0% . 9% 4% .5%
............. vee...| 100% |50.0% |[50.0% .0% [33.3% 50.0% L0% [16.7% [33.3% |33.3% [16.7% |[16.7%
CAPITAL RADIO........ 4 3 1 1 1 1 1 0 0 0 2 2
.......... Creereeen .5% . 8% . 2% 1.2% .6% .3% 7% .0% 0% .0% .8% 1.0%
................... 100% |75.0% [25.0% |25.0% |25.0% (25.0% [25.0% .0% .0% .0% |[50.0% |50.0%

FIRST ROW OF PERCENTAGES =
SECOND ROW OF PERCENTAGES =

BASE =

ALL WHO LISTEN TO RADIO

COLUMN PERCENTAGES
ROW PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE {12 - 17|18 - 30|31 - 50{51 - 65]OVER 65| AB €1 c2 DE
TOTAL...ceeenacannnnn 771 364 407 81 172 288 144 86 100 220 253 198
RELIGION
NONE..........0ovene 408 223 185 58 116 160 44 30 53 132 127 96
................... 52.9% [61.3% [45.5% |71.6% [67.4% [55.6% |30.6% [34.9% [53.0% [60.0% |50.2% [48.5%
................... 100% |54.7% |45.3% ([14.2% [28.4% [39.2% |[10.8% 7.4% [13.0% |32.4% 31.1% |23.5%
RADIO MALTA 1........ 37 13 24 2 1 12 15 7 1 7 17 12
................... 4.8% 3.6% 5.9% 2.5% .6% 4.2% [10.4% 8.1% 1.0% 3.2% 6.7% 6.1%
................... 100% [35.1% [64.9% 5.4% 2.7% [32.4% |40.5% [18.9% 2.7%4 118.9% |45.9%4 132.4%
RADIO SUPER 1........ 73 28 45 2 6 26 25 14 2 12 30 29
................... 9.5% 7.7% |11.1% 2.5% 3.5% 9.0% |17.4%4 116.3% 2.0% 5.5% [11.9% |14.6%
................... 100% |38.4% |61.6% 2.7% 8.2% |35.6% |34.2%4 [19.2% 2.7% |16.4% 141.1% |39.7%
RADIO 101............ 26 10 16 0 0 14 7 5 4 8 9 5
................... 3.4% 2.7% 3.9% . 0% .0% 4.9% 4.9% 5.8% 4.0% 3.6% 3.6% 2.5%
................... 100% [38.5% ]61.5% .0% 0% [53.8% |26.9% |19.2% |15.4% (30.8% |34.6% |19.2%
ISLAND SOUND......... 2 1 1 0 1 1 ] 0 0 1 1 0
................... .3% 3% .2% .0% 6% .3% .0% .0% . 0% -5% 4% 0%
................... 100% |50.0% |50.0% L0% 150.0%4 |50.0% .0% .0% .0% [50.0% |50.0% .0%
BAY RADIO............ 2 0 2 0 2 0 0 0 2 0 0 0
................... .3% .0% .5% 0% 1.2% 0% . 0% . 0% 2.0% . 0% . 0% .0%
................... 100% .0% 100% . 0% 100% .0% .0% .0% 100% .0% .0% .0%
RTK.eviiiiiiennnnnnnn 212 83 129 18 41 70 53 30 38 56 66 52
................... 27.5% |22.8% |31.7% (22.2% |23.8% |24.3% |36.8% |[34.9% 138.0% [25.5% [26.1% [26.3%
................... 100% |39.2% |60.8% 8.5% [19.3% {33.0% ]25.0% [14.2% |17.9% [26.4% |31.1% [24.5%
SMASH. .. .cievtinnnn 1 0 1 0 1 0 0 0 0 0 0 1
................... % .0% .2% .0% 6% 0% 0% .0% -0% .0% 0% 5%
................... 100% 0% 100% .0% 100% .0% .0% .0% . 0% .0% 0% 100%
RADIO CALYPSO........ 3 1 2 0 1 2 g 0 0 1 1 1
................... A% . 3% .5% .0% . 6% 7% 0% .0% .0% .5% 4% .5%
................... 100% [33.3% |66.7% .0% |33.3% |66.7% . 0% .0% .0% {33.3% §33.3% |33.3%
RADJU MAS............ 1 0 1 0 1 0 0 ] 0 1 ] 0
................... 1% .0% .2% .0% .6% .0% 0% . 0% .0% 5% .0% 0%
................... 100% 0% 100% 0% 100% .0% 0% L0% 0% 100% .0% .0%

FIRST ROW OF PERCENTAGES

= COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
-~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17{18 - 30|31 - 5051 - &65{0VER &5 AB c1 c2 DE
FM BRONJA............ 3 2 1 4 1 2 0 1] 0 2 0 1
ceen Carereeees . A% .5% .2% . 0% .6% 7% .0% 0% .0% 9% 0% .5%
.......... vereneeso| 100% |66.7% |33.3% .0% 133.3% |66.7% .0% .0% 0% 166.7% 0% |33.3%
CAPITAL RADIO........ 3 3 0 1 1 1 1] 0 )] 0 2 1
....... cetresracans 4% .8% .0% 1.2% 6% 3% .0% 0% .0% .0% .8% .5%
................. ..} 100% 100% 0% 133.3% |33.3% |33.3% .0% .0% 0% 0% 166.74 |33.3%
NOVELS & PLAYS
NONE......cnvvvnennen 457 236 221 56 124 169 71 37 7 149 128 109
................... 59.3% |64.8% |54.3% |69.1% |72.1% |58.7% |[49.3% |43.0% [71.0% ([67.7% |50.6% |55.1%
................... 100% [51.6% |48.4% |12.3% |27.1% |37.0% |15.5% 8.1% |15.5% [32.6% 128.0% [23.9%
RADIO MALTA 1........ 77 32 45 5 14 28 19 11 [} 21 28 22
................... 10.0% 8.8% {11.1%4 6.2% 8.1% 9.7% |13.2% |12.8% 6.0% 9.5% [11.1% [11.1%
................... 100% 141.6% |58.4% 6.5% |18.2% [|36.4% |24.7% |14.3% 7.8% j27.3% |36.4% |28.6%
RADIO MALTA 2........ 20 8 12 2 4 8 2 4 2 5 8 5
................... 2.6% 2.2% 2.9% 2.5% 2.3% 2.8% 1.4% &.7% 2.0% 2.34 3.2% 2.5%
................... 100% [40.0% |60.0% [10.0% |20.0% {(40.0% {10.0% |20.0% [10.0% |25.0% |40.0% [25.0%
RADIO SUPER 1........ 99 42 57 7 9 41 24 18 2 15 47 35
................... 12.8% |11.5% |14.04% 8.6% 5.2% |[14.2% |16.7% [20.9% 2.0% 6.8% 118.6% |[17.7%
................... 100% [42.4% |57.6% 7.1% 9.1% |41.4% |24.2% (18.2% 2.0% |[15.2% |47.5% |35.4%
RADID 101............ 43 15 28 4 8 18 7 6 9 11 14 9
................... 5.6% 4.1% 6.9% 4.9% 4. 7% 6.3% &.9% 7.0% 9.0% 5.0% 5.5% 4.5%
................... 100% |34.9% |65.1% 9.3% |18.6% |41.9% [16.3% {14.0% 120.9% |25.6% |[32.6% {(20.9%
ISLAND SOUND......... 3 2 1 0 2 1 0 0 0 1 2 0
..... enaereaaas 4% .5% 2% .0% 1.2% .3% .0% .0% .0% .5% .8% .0%
................... 100% |66.7% |[33.3% 0% [66.7% |33.3% .0% . 0% 0% |33.3% |66.7% .0%
BAY RADIO............ 4 1 3 0 2 2 0 0 2 1 0 1
............... . .5% .3% 7% 0% 1.2% 7% .0% .0% 2.0% 5% . 0% .5%
................... 100% |[25.0% |75.0% 0% |50.04 |[50.0% .0% .0% 150.0% |[25.0% 0% [25.0%
RTK s e nrecreannaenan 54 22 32 4 6 14 20 10 8 11 21 14
................... 7.0% 6.0% 7.9% 4.9% 3.5% 4.9% |13.9% [11.6% 8.0% 5.0% 8.3% 7.1%
................... 100% |[40.7% [59.3% 7.4% |11.1% |25.9% [37.0% |18.5% |[14.8% |20.4% ]38.9% 25.9%
LIVE FM....... eresae 3 0 3 1 0 2 ] 0 1 0 3 0
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17]18 - 30[31 - 50[51 - 65|OVER &5 A8 ¢1 £2 DE
e ieeeaeans R B % 0% T% | 1.2% .0% 7% 0% 0% 0% 0% | t.2x .0%
................... 100% .0% | 100% 133.3% 0% |66.7% .0% .0% .0% .0% | to00% 0%
SMASH....... Ceieaees 1 0 1 0 1 0 0 0 0 0 0 1
............... R B H 0% .2% .0% 6% .0% 0% .0% .0% .0% 0% 5%
................... 100% 0% | t100% .0% | 100% 0% .0% .0% 0% . 0% .0% | 100%
RADIO CALYPSO........ 1 1 0 0 0 1 0 0 0 1 o 0
......... eeeneas % 3% .0% 0% 0% 3% .0% .0% . 0% .5% .0% .0%
.......... ceeevse..) 100% | 100% .0% 0% .0% | t100% .0% . 0% .0% | 100% .0% . 0%
RADJU MAS............ 2 0 2 1 1 0 0 0 0 2 0 0
........ U B -7 . 0% 5% | 1.2% .6% 0% 0% . 0% . 0% .9% 0% .0%
................... 100% .0% | 100% [s50.0% |50.0% .0% 0% 0% .0% | 100% 0% .0%
FM BRONJA....covun... 4 3 1 0 1 3 0 0 0 3 0 1
................... 5% .8% 2% .0% 6% | 1.0% 0% 0% 0% | 1.4% 0% .5%
e Ceeean . 100% |75.0% |25.0% 0% |[25.0% |75.0% 0% 0% 0% |75.0% .0% ]25.0%
CAPITAL RADIO........ 3 2 1 1 0 1 1 0 0 0 2 1
..... e eeeeeenean 4% .5% 2% | 1.2% . 0% .3% JT% .0% . 0% 0% .8% .5%
........ wecveses...| 100% |66.7% |33.3% |33.3% L0%  |33.3% |33.3% 0% 0% 0% |66.7% |33.3%
CHILDREN’S PROGRAMMES
NONE. . evrenrennnnnnns 572 280 292 65 141 214 9% 58 82 171 174 | 145
............. v e2% l76.9% l71.7% |80.2% |82.0% [74.3% ([65.3% |[67.4% [82.0% |77.7% [68.8% 173.2%
................... 100% 149.0% 151.0% |11.4% |24.7% {37.4% |[16.4% |10.1% [14.3% [29.9% [30.4% 125.3%
RADIO MALTA 1....... . 36 14 22 1 7 12 1 5 2 1 15 8
e reareraeeaaas la7% | 3.8%x | 5.4 | 1.2% | 4.1% | 4.2% | 7.6% | 5.8% | 2.0% | 5.0% | 5.9% | 4.0%
e reeaeen. | 100% I38.9% le1.1% | 2.8% |19.4% |33.3% [30.6% |13.9% | 5.6% [30.6% |41.7% |22.2%
RADIO MALTA 2...... . 3 1 2 1 0 0 1 1 1 0 2 0
................... o% 3% 5% | 1.2% 0% .0% 7% | 1.2% } 1.0% 0% .8% 0%
...... tereeneenae..| 100% {33.3% |66.7% |33.3% .0% 0% [33.3% [33.3% [33.3% 0% |66.7% . 0%
RADIO SUPER 1........ 68 30 38 3 5 28 24 1 1 9 30 28
................... a.8% | 8.2% | 9.3%x | 3.7% | 2.9% | 9.7% [14.6% [|12.8% | 1.0% | 4.1% [11.9% 14.1%
............ oo 100x les.ax |ss.en | s.6x | 7.4%  |41.2% [30.9% [16.2% | 1.5% [13.2x 441X |41.2%
RADIO 101...cvuuennnn 31 15 16 2 3 18 4 4 4 " 12 4
.............. oo sox | aax | zem fasw |17k | 6.3% | 2.8% | 4.7x | 4.0% | 5.0 | 4.7% | 2.0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE |FEMALE [12 - 17]18 - 30|31 - 50|51 - 65|0VER 65| AB ¢l c2 DE
.......... vessaeeas) 100% |48.4% 51.6% 6.5% 9.7% |58.1% [12.9% |12.9% [12.9% |35.5% |[38.7% |12.9%
ISLAND SOUND......... 1 (] 1 0 1 0 0 0 ] 1 0 0
cercecrsennna . A% . 0% 2% 0% &% . 0% 0% .0% 0% 5% 0% 0%
................... 100% 0% 100% 0% 100% .0% 0% 0% 0% 100% .0% .0%
BAY RADIO............ 2 0 2 0 2 0 0 0 2 0 0 0
............ PP 3% 0% 5% .0% 1.2% . 0% .0% 0% 2.0% 0% 0% 0%
............... e 100% .0% 100% .0% 100% 0% . 0% 0% 100% 0% 0% 0%
3 45 17 28 6 8 11 13 7 6 14 16 9
................... 5.8% 4.7% 6.9% 7.4% 4.7% 3.8% 9.0% 8.1% 6.0% 6.4% 6.3% 4.5%
................... 100% {37.8% [62.2% |13.3% 17.8% |24.4% [|28.9% [15.6% [13.3% |[31.1% [35.6% [20.0%
LIVE FMuuivnnenennans 1 0 1 ] 0 1 0 0 0 0 1 0
................... A% .0% 2% . 0% 0% .3% .0% .0% .0% .0% 4% 0%
............... ceesf 100% 0% 100% .0% 0% 100% .0% 0% 0% 0% 100% .0%
SMASH. . .. iiiiiiinnnen 4 1 3 2 2 0 0 0 0 1 1 2
................... .5% .3% 7% 2.5% 1.2% .0% .0% .0% .0% .5% 4% 1.0%
................... 100% |25.0% |75.0% |50.0% |50.0% . 0% .0% .0% .0% 125.0% |25.0% |50.0%
UNIVERSITY RADIO..... 1 0 1 0 1 0 0 0 1 0 0 0
................... A% .0% .2% . 0% .6% .0% .0% .0% 1.0% .0% .0% .0%
................... 100% 0% 100% .0% 100% .0% .0% .0% 100% .0% .0% .0%
RADJU MAS............ 1 1 0 i} 1 0 0 0 0 0 0 1
................... A% 3% .0% .0% 6% 0% 0% .0% .0% .0% .0% .5%
................... 100% 100% .0% .0% 100% .0% .0% .0% .0% .0% .0% 100%
FM BRONJA....vvuennnn 4 3 1 0 1 3 i} 1] 1 2 0 1
................... .5% .8% .2% .0% .6% 1.0% .0% .0% 1.0% .9% .0% .5%
................... 100% |75.0% [25.0% .0% [25.0% |75.0% .0% .0% |25.0% |50.0% .0% |25.0%
CAPITAL RADIO........ 2 2 0 1 0 1 0 0 0 0 2 0
................... 3% 5% 0% 1.2% 0% 3% .0% 0% 0% 0% 8% 0%
................... 100% 100% .0% [50.0% .0% |50.0% .0% .0% .0% .0% 100% .0%
LOCAL NEWS
NONE. . eiuuvuanennnans 150 78 72 28 45 53 16 ] 17 52 &b 37
................... 19.5% [21.4% [17.7% |34.6% [26.2% [18.4% [11.1% 9.3% [17.0% |23.6% |17.4% [18.7%
................... 100% (52.0% l48.0% [18.7% |[30.0% [35.3% [10.7% 5.3%2 |11.3% |34.7% 29.3% [24.7%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE [12 - 17|18 - 30|31 - 50|51 - 65]OVER 65 AB ¢1 c2 DE
RADIO MALTA 1........ 80 33 47 4 12 28 23 13 7 17 33 23
................... 10.4% 9.1%  |11.5% 4.9% 7.0% 9.7% [16.0% [15.1% 7.0% 7.7% j13.0% |11.6%
................... 100% |41.3% |58.8% 5.0% [15.0% |[35.0% [28.8% [16.3% 8.8% |21.3% |41.3% [28.8%
RADIO MALTA 2........ 22 13 9 3 & 9 3 3 2 5 8 7
................... 2.9% 3.6% 2.2% 3.7% 2.3% 3.1% 2.1% 3.5% 2.0% 2.3% 3.2% 3.5%
................... 100% [59.1% [40.9% |13.6% |18.2% [40.9% (13.6% [13.6X 9.1% |22.7% |36.4% |31.8%
RADIO SUPER 1........ 200 99 101 9 22 85 47 37 9 41 81 69
................... 25.9% |27.2% |24.8% [11.1% |12.8% |29.5% |32.6% |43.0% 9.0% [18.6% [32.0% |34.8%
................... 100% [49.5% |50.5% 4.5% [11.0% |42.5% [23.5% |18.5% 4.5% |20.5% [40.5% |34.5%
RADIO 101............ 110 52 58 10 24 48 15 13 23 42 26 19
................... 146.3% [14.3% |14.3% [12.3% [14.0% [16.7% [10.4% [15.1% 123.0% [19.1% [10.3% 9.6%
................... 100% |47.3% |52.7% 9.1% |21.8% |43.6% |13.6% |(11.8% |20.9% [38.2% |[23.6% |17.3%
ISLAND SOUND......... 30 15 15 6 10 10 3 1 3 14 1 2
................... 3.9% 4.1% 3.7% 7.4% 5.8% 3.5% 2.1% 1.2% 3.0% 6.4% 4.3% 1.0%
................... 100% [50.0% |50.0% [20.0% [33.3% {33.3% [10.0% 3.3% |10.0% |46.7% [36.7% 6.7%
BAY RADIO............ 43 18 25 9 22 9 3 ] 14 15 5 9
................... 5.6% 4.9% 6.1% [11.1% [12.8% 3.1% 2.1% 0% [14.0% 6.8% 2.0% 4.5%
................... 100% |41.9% |58.1% [20.9% |51.2% [20.9% 7.0% 0% |32.6% 134.9% (11.6% [20.9%
2 G, 77 26 51 1 ? 25 31 11 17 17 22 21
................... 10.0% 7.1% |12.5% 1.2% 5.2% 8.7% |21.5% [|12.8% [17.0% 7.7% 8.7% |10.6%
................... 100% |33.8% [66.2% 1.3% 111.7% 132.5% |40.3% |[14.3% ]22.1% |22.1% |28.6% |27.3%
LIVE FM..evennvnnanen 4 1 3 1 1 2 0 0 1 0 3 0
................... 5% 3% 7% 1.2% 6% T% 0% .0% 1.0% .0% 1.2% 0%
................... 100% {25.0% |75.0% [25.0% |}25.0% [50.0% 0% L0%  |25.0% 0% 175.0% .0%
SMASH. ... .evieennn.s 20 10 10 7 9 4 0 0 1 [ 9 4
................... 2.6% 2.7% 2.5% 8.6% 5.2% 1.4% .0% .0% 1.0% 2.7% 3.6% 2.0%
................... 100% |[50.0% [50.0% [35.0% |45.0% [20.0% . 0% .0% 5.0% |30.0% [45.0% |20.0%
RADIO CALYPSO........ 16 [ 10 0 -] 9 1 0 6 4 4 2
................... 2.1% 1.6% 2.5% 0% 3.5% 3.1% T4 0% 6.0% 1.8% 1.6% 1.0%
................... 100% |37.5% [62.5% 0% [37.5% |56.3% 6.3% .0% |37.5% |25.0% |25.0% |12.5%
RADJU MAS..........-. 1 0 1 1 0 0 0 0 0 0 0 1
................... A% . 0% .2% 1.2% . 0% .0% .0% 0% 0% 0% 0% .5%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17118 - 30{31 - 50|51 - 65|0VER 65| AB c1 €2 DE
................... 100% 0% 100% 100% .0% .0% .0% 0% 0% .0% 0% 100%
FM BRONJA............ 4 2 2 ] 1 2 1 0 0 3 ] 1
................... 5% .5% .5% .0% .6% 7% 7% .0% 0% 1.4% 0% .5%
................... 100% |50.0% {50.0% .0% |25.0% |50.0% 25.0% 0% 0% |75.0% .0%  }25.0%
CAPITAL RADIO........ 14 11 3 2 7 4 1 0 0 4 7 3
................... 1.8% 3.0% 7% 2.5% 4.1% 1.4% LT% .0% . 0% 1.8% 2.8% 1.5%
................... 100% |78.6% |[21.4% |14.3% |50.0% [28.6% 7.1% . 0% L0% [28.6% |50.0% |21.4%
FOREIGN NEWS
NONE.....cvivunneennn 178 92 86 32 54 60 22 10 22 59 52 45
................... 23.1% |25.3% |21.1% |39.5% [31.4% [20.8% ({15.3% (11.6% |22.0% [26.3% [20.6% [22.7%
................... 100% |51.7% |48.3% [18.0% (30.3% [33.7% |12.4% 5.6% [12.4% |33.1% [29.2% |25.3%
RADIO MALTA 1........ 79 33 46 4 12 27 23 13 7 19 32 21
................... 10.2% 9.1% |11.3% 9% 7.0% 9.4% 116.0% 115.1% 7.0% 8.6% [|12.6% [10.6%
................... 100% |41.8% |58.2% 5.1% |15.2% |34.2% |29.1% [16.5% 8.9% |24.1% |40.5% [26.6%
RADIO MALTA 2........ 19 1 8 1 4 9 2 3 2 3 5 9
................... 2.5% 3.0% 2.0% 1.2% 2.3% 3.1% 1.4% 3.5% 2.0% 1.4% 2.0% 4.5%
................... 100% |57.9% [42.1% 5.3% |21.1% |47.4% |10.5% [15.8% |10.5% |15.8% [26.3% |[47.4%
RADIO SUPER 1........ 184 87 97 9 15 81 44 35 7 39 76 62
................... 23.9% [23.9% [23.8% [11.1% 8.7% |28.1% |30.6% 40.7% 7.0% |17.7% {30.0% |31.3%
................... 100% |47.3% |52.7% 4.9% 8.2% [44.0% [23.94 |19.0% 3.8% [21.2% 141.3% |33.7%
RADIO 101..........e. 100 47 53 8 21 44 14 13 18 40 24 18
................... 13.0% [12.9% [13.0% 9.9% (12.2% |[15.3% 9.7% |15.1% |18.0% (18.2% 9.5% 9.1%
................... 100% |47.0% |53.0% 8.0% [21.0% |44.0% [14.0% |13.0% [18.0% 40.0% [24.0% [18.0%
ISLAND SOUND......... 30 14 16 7 11 8 3 1 5 13 10 2
................... 3.9% 3.8% 3.9% 8.6% 6.4% 2.8% 2.1% 1.2% 5.0% 5.9% 4.0% 1.0%
................... 100% {46.7% |53.3% [23.3% |[36.7% [26.7% {10.0% 3.3% |16.7% |43.3% [33.3% 6.7%
BAY RADIO............ b4 19 25 9 23 9 3 0 15 15 5 9
................... 5.7% 5.2% 6.1% [11.1% [13.4% 3.1% 2.1% 0% [15.0% 6.8% 2.0% 4.5%
................... 100% |43.2% |56.8% |20.5% |52.3% |20.5% 6.8% 0% [34.1% [34.1% |11.4% |20.5%
RTK. . ieiiiinaninvenns 75 27 48 1 8 26 29 1" 15 15 23 22
................... 9.7% 7.4% (11.8% 1.2% &.7T% 9.0% [20.1% ([12.8% [15.0% 6.8% 9.1% |11.1%
................... 100% |36.0% |64.0% 1.3% |10.7% l34.7% (38.7% [14.7% |20.0% ]20.0% |30.7% |29.3%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE {12 - 1718 - 30|31 - 50|51 - 65|over 65| as ¢1 c2 DE
LIVE FM.verennnnns. 3 0 3 1 0 2 0 0 1 0 2 0
........ cecceenenne 4% . 0% 7% 1.2% .0% T% 0% 0% 1.0% 0% 8% 0%
Prececacencessnanee 100% 0% 100% 33.3% . 0% 66.7% 0% .0% 33.3% . 0% 66.7% 0%
SMASH. ot o eeeeeenannns 20 1 9 6 9 4 1 0 1 é 10 3
...... eeienveeanan ) 2.6% | 3.0% | 2.2% | 7.4% | 5.2% | 1.4% 7% 0% | 1.0 | 2.7x | 4.0 | 1.5%
............. veeees| 100% 55.0% [45.0% 30.0% |45.0% [20.0% 5.0% 0% 5.0% |30.0% 50.0% 15.0%
RADIO CALYPSO...... e 19 9 10 0 6 12 1 0 ] 5 [ 2
................... 2.5% | 2.5% | 2.5% 0% | 3.5% | 4.2% 7% 0% | 6.0% | 2.3% | 2.4% | 1.0%
................... 100% |47.4% |52.6% 0% |31.6% |63.2% | 5.3% 0% [31.6% |[26.3% [31.6x% [10.5%
RADJU MAS..oocuenn... 1 0 1 1 0 0 0 0 0 0 0 1
........ AUUUDUDUUIUE B P .0% 2% | 1.2% .0x% 0% .0% 0% 0% .0% .0% 5%
.............. veee.| 100% .0z | 100% | 100% . 0% .0% .0% 0% .0% 0% .0% | 100%
FM BRONJA. .. vuvnen.n. 5 2 3 0 1 3 1 0 1 3 0 1
................... 6% 5% 7% .0% 6% | 1.0% 7% 0% | 1.0% | 1.4% 0% 5%
................... 100% |40.0% {60.0% .0% |20.0% |60.0% |20.0% .0% |20.0% |60.0% .0%  |20.0%
CAPITAL RADIO........ 14 12 2 2 8 3 1 0 0 3 8 3
................... 1.8% | 3.3% 5% | 2.5% | 4.7% | 1.0% 7% 0% 0% | 1.4% | 3.2% | 1.5%
................... 1002 |85.7% |14.3% 114.3% |57.1% |21.4% | 7.1% 0% 0% |21.4% |57.1% J21.4%
CURRENT
AFFAIRS/ANALYSIS
PROGRAMMES
NONE........ [ 352 173 179 52 96 120 52 32 45 104 112 21
................... 45.7% |47.5% |44.0% 64 .,2% 55.8% [|41.7% 36.1% 37.2% |45.0% |47.3% |44.3% |46.0%
................... 1002 149.1% |s0.9% l|14.8% |27.3% |[34.1% |14.8% | 9.1x |12.8% [29.5% |31.8% |25.9%
RADIO MALTA 1........ 58 25 33 4 9 22 15 8 7 13 23 15
.......... i b 75w 69w | 8% | a9 | 5.2 | 7.6x 10.4x | 9.3% [ 7.0 | 5.9% | 9.1% | 7.6%
............... b to0x 143.1% |s6.9% | 6.9% |15.5% [37.9% [25.9% |13.8% (12.1% [22.4% [39.7% [25.9%
RADIO MALTA 2........ 12 8 4 1 2 3 2 4 3 3 2 4
................... 1.6% 2.2% 1.0% 1.2% 1.2% 1.0% 1.4% 4. 7% 3.0% 1.4% 8% 2.0%
ettt eesonocnnns 100% 66.7% 33.3% 8.3% 16.7% 25.0% 16.7% 33.3% |25.0% 25.0% 16.7% |33.3%
RADIO SUPER 1........ 138 &0 78 5 10 64 34 25 é 24 58 50
................... 17.0% l16.5% |19.2% | 6.2% | 5.8% [22.2% |23.6x [29.1% | 6.0% [10.9% |22.9% |25.3%
................... 100% |43.5% |s6.5% | 3.6% | 7.2% |a6.4% |26.6% [18.1% | 4.3% |17.4% [42.0% |36.2%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIOD

= COLUMN PERCENTAGES

(continued)
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BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.3-2: RADIQ STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE |FEMALE |12 - 17{18 - 30|31 - 50/51 - 65/OVER 65] AB c1 €2 DE
RADIO 101............ 84 41 43 5 18 39 15 7 1" 36 25 12
................... 10.9% |11.3% |10.6% 6.2% {10.5% ]13.5% [10.4% 8.1% |11.0% {16.4% 9.9% 6.1%
................... 100% (48.8% |[51.2% 6.0% |21.4% |[46.4% J17.9% 8.3% [13.1% |42.9% |29.8% |14.3%
ISLAND SOUND......... 15 8 7 3 6 3 2 1 4 7 3 1
................... 1.9% 2.2% 1.7% 3.7% 3.5% 1.0% 1.4% 1.2% 4.0% 3.2% 1.2% .5%
................... 100% |53.3% [46.7% |20.0% |40.0% |20.0% ]13.3% 6.7% [26.7% |46.7% [20.0% 6.7%
BAY RADIO............ 26 9 17 5 12 7 2 ] 8 8 4 6
................... 3.4% 2.5% 4.2% 6.2% 7.0% 2.4% 1.4% .0% 8.0% 3.6% 1.6% 3.0%
................... 100% |34.6% [65.4% |[19.2% [46.2% |26.9% 7.7% .0% |30.8% |30.8% {15.4% [23.1%
|13 { 45 17 28 0 5 15 17 8 7 12 14 12
................... 5.8% 4.7% 6.9% .0% 2.9% 5.2% [11.8% 9.3% 7.0% 5.5% 5.5% 6.1%
................... 100% |37.8% |62.2% 0% |11.1% |33.3% |37.8% [17.8% |15.6% |26.7% 31.1% [26.7%
LIVE FMuvreennnecnnnn 7 2 5 2 1 1 2 1 3 3 1 (1]
................... 9% .5% 1.2% 2.5% 6% .3% 1.4% 1.2% 3.0% 1.4% 4% .0%
................... 100% |28.6% |71.4% |28.6% [14.3% |14.3% (28.6% |14.3% [42.9% [42.9% [14.3% . 0%
SMASH. . evvernnnnnnnnns 11 7 4 1 5 4 1 0 0 2 6 3
................... 1.4% 1.9% 1.0% 1.2% 2.9% 1.46% 7% .0% .0% .9% 2.4% 1.5%
................... 100% |63.6% [36.4% 9.1% |45.5% |36.4% 9.1% .0% .0% [18.2% |54.5% [27.3%
RADIO CALYPSO........ 7 4 3 1 2 4 0 0 4 2 1 0
................... .9% 1.1% T% 1.2% 1.2% 1.4% .0% .0% 4.0% 9% A% .0%
................... 100% |57.1% |42.9% |14.3% |28.6% |57.1% .0% .0% |57.1% |28.6% [14.3% .0%
UNIVERSITY RADIO..... 2 (] 2 0 2 0 0 0 1 0 0 1
................... 3% .0% .5% .0% 1.2% .0% .0% .0% 1.0% .0% .0% .5%
................... 100% .0% 100% .0% 100% .0% .0% .0% |50.0% .0% .0% |50.0%
RADJU MAS.......c0nn. 2 (] 2 1 0 0 1 0 0 1 0 1
................... .3% .0% .5% 1.2% .0% .0% 7% .0% .0% .5% .0% .5%
................... 100% .0% 100% |50.0% .0% .0% |50.0% .0% .0% }50.0% .0% |50.0%
FM BRONJA....oovvnnnn 4 3 1 ] 1 3 0 0 1 2 0 1
................... .5% .8% 2% .0% .6% 1.0% .0% .0% 1.0% .9% .0% .5%
................... 100% |75.0% [25.0% .0% 125.0% |75.0% .0% .0% |25.0% |50.0% .0% |25.0%
CAPITAL RADIO........ 8 7 1 1 3 3 1 0 (] 3 4 1
................... 1.0% 1.9% 2% 1.2% 1.7% 1.0% JT% . 0% .0% 1.4% 1.6% .5%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

6.3-2: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE {FEMALE 12 - 17|18 - 30|31 - 50{51 - 65JOVER 65| AB c1 €2 DE
Certersiasnseaans «..] 100% 187.5% ([12.5% [12.5% |37.5% |37.5% [12.5% .0% 0% [37.5% |50.0% |12.5%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO




Table 6.4-1.1: TV Channel Preferences for Different Programme Sectors (1996)

TV SUPER1 SMASH RAl MEDIASET OTHER  SATELLITE NONE TOTAL
' ITALIAN

100.00
100.00
100.00
100.00
100.00

100.00
100.00
100.00
100.00

100.00

100.00
100.00
100.00
100.00
100.00
100.00

100.00

TVM SUPER1 SMASH RAlI MEDIASET OTHER  SATELLITE NONE TO
ITALIAN




Table 6.4-1.3: TV Channel Preferences for Different Programme Sectors (1998)

TVM SUPER1 SMASH RAlI MEDIASET OTHER  SATELLITE NONE TOTAL
ITALIAN

®

0.1

-
[

TVM SUPER1 NET SMASH RAlI MEDIASET OTHER SATELL NONE TOTAL

ITALIAN ITE

% % % % % % % %
14.7 1.3 0.1 0.2 8.9 100.00
7.0 0.6 156.5 9.4 0.4 10.8 9.3 100.00
4.3 0.2 10.2 6.4 0.8 1.7 37.3 | 100.00
5.8 0.2 6.1 3.1 0.3 7.4 236 | 100.00
1.3 1.5 10.8 35.2 2.3 13.8 22.1 100.00
0.7 0.1 4.5 15.7 0.2 5.7 33.3 | 100.00
1.6 0.8 20.8 7.7 0.2 19.1 26.5 | 100.00
22 0.7 7.5 5.4 0.2 9.8 47.0 | 100.00
6.1 2.8 3.3 4.7 - 5.9 26.2 | 100.00
5.0 1.1 6.4 248 0.1 5.3 33.2 | 100.00

100.00
1.5 13.1 1.0 2.0 3.0 13.6 55.9
0.4 0.2 0.9 0.7 - 1.8 54.0 | 100.00
0.9 0.2 4.7 286 0.2 6.7 55.3 | 100.00
1.0 0.6 1.3 1.6 - 5.7 56.6 | 100.00
0.8 0.1 2.1 5.3 - 9.0 56.5 | 100.00
0.6 0.1 2.6 1.0 - 27 51.2 | 100.00
1.0 - 0.8 1.7 - 4.8 73.3 | 100.00




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.4-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONONIC GROUP
MALE |FEMALE [12 - 17118 - 30|31 - 50|51 - &5|0VER 65| AB c1 €2 DE
TOTAL-cceeeneecnnnnnn 963 469 494 107 204 356 176 120 131 259 320 253
LOCAL NEVWS
NONE.......covnvennnn 66 34 32 8 19 21 9 9 9 15 31 1
................... 6.9% 7.2% 6.5% 7.5% 9.3% 5.9% 5.1% 7.5% 6.9% 5.8% 9.7% 4.3%
................... 100% |51.5% [48.5% |[12.1% |28.8% |31.8% |[13.6% |13.6x% (13.6% [22.7% [47.0% [16.7%
LR T 541 268 273 66 123 195 95 62 80 163 157 141
................... 56.2% |[57.1% |[55.3% |61.7% |60.3% |54.8% [54.0% |51.7% |61.1% )62.9% [49.1% |55.7%
................... 100% |49.5% |50.5% [12.2% (22.7% |36.0% |17.6% [11.5% [14.8% |[30.1% [29.0% [26.1%
SUPER 1 TV........... 198 91 107 1 27 80 43 37 8 33 84 73
feseerareanaraaana 20.6% [19.4% |21.7% [10.3% [13.2% [22.5% |24.4% |30.8% 6.1% [12.7% 126.3% [|28.9%
................... 100% |46.0% |54.0% 5.6% |13.6% |40.4% |21.7%4 |[18.7% 4.0% |16.7% |42.4% |[36.9%
SMASH TV............. 13 8 5 4 1 1 5 2 2 1 6 &
................... 1.3% 1.7% 1.0% 3.7% .5% .3% 2.8% 1.7% 1.5% 4% 1.9% 1.6%
................... 100% |[61.5% (38.5% |[30.8% 7.7% 7.7% |38.5% [15.4% |15.4% 7.7% 146.2% |30.8%
RAI STATIONS......... 1 1 0 0 0 0 1 0 1 0 0 0
................... A% .2% .0% 0% .0% 0% .6% . 0% . 8% .0% .0% 0%
................... 100% 100% . 0% . 0% .0% . 0% 100% . 0% 100% .0% .0% .0%
MEDIASET CHANNELS 2 1 1 1 1 0 0 0 1 0 0 1
................... 2% 2% . 2% 9% .5% .0% .0% .0% .8% .0% .0% 4%
................... 100% |50.0% |(50.0% [50.0% |[50.0% . 0% .0% 0% |50.0% .0% .0% }150.0%
NET TV, oievneanaen, 142 66 76 17 33 59 23 10 30 47 42 23
................... 14.7% |14.1% [15.4% [15.9% [16.2% [16.6% [13.1% 8.3% |22.9% [18.1% (13.1% 9.1%
................... 100% [46.5% |53.5% [12.0% |[23.2% |[41.5% [16.2% 7.0% |21.1% |[33.1% |29.6% [16.2%
FOREIGN NEWS
NONE......cvniuinnann. 90 48 42 11 22 28 16 13 5 18 37 30
................... 9.3% 10.2% 8.5% |10.3% [10.8% 7.9% 9.1% |10.8% 3.8% 6.9% [11.6% |11.9%
................... 100% |[53.3% |46.7% [12.2% |24.4% [31.1% [17.8% [14.4% 5.6% [20.0% [41.1% |[33.3%
TVM. it 328 155 173 39 60 124 55 50 36 97 103 92
................... 34.1% 133.0% 135.0% |36.4% |29.4% |34.8% |31.3% 41.7% 27.5% [37.5% 32.2% |36.4%
................... 100% |47.3% |s52.7% |11.9% |18.3% |[37.8% [16.8% (15.2% [11.0% |29.6% 31.4% 128.0%
SUPER 1 TV........... 124 52 72 4 16 45 3 28 7 19 51 47
................... 12.9% |11.1% [14.6% 3.7%- | 7.8% [12.6% [17.6% |23.3% 5.3% 7.3% |15.9% [18.6%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.4-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER ARD SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOFIO-ECOHOHIE GROUP
MALE |FEMALE |12 - 17{18 - 30|31 - 50|51 - 65|0OVER 65| AB c1 c2 DE
................... 100% {41.9% |58.1% 3.2% [12.9% 136.3% |25.0% |22.6% 5.6% [15.3% |41.1% |37.9%
SMASH TV....oivennnn. 6 3 3 4 0 0 0 2 1 1 3 1
................... .6% 6% .6% 3.7% .0% .0% .0% 1.7% .8% b% 9% 4%
................... 100% |[50.0% |[50.0% |[66.7% .0% . 0% 0% [33.3% [16.7% [16.7% [50.0% [16.7%
RAI STATIONS......... 149 78 71 17 27 64 29 12 24 43 41 41
................... 15.5% (16.6% |14.4% |15.9% |13.2% [18.0% |16.5% |{10.0% |[18.3% |16.6% [12.8% |16.2%
................... 100% 152.3% [47.7% [11.4% |18.1% [43.0% |19.5% 8.1% |16.1% }28.9% |27.5% |27.5%
MEDIASET CHANNELS. 91 52 39 18 36 20 14 3 18 28 34 1
................... 9.4% [11.1% 7.9% |16.8% |17.6% 5.6% 8.0% 2.5% [13.7% [10.8% [10.6% 4.3%
................... 100% [57.1% |42.9% [19.8% [39.6% [22.0% |15.4% 3.3% [19.8% |30.8% |37.4% [12.1%
OTHER ITALIAN
STATIONS...ccvvn.. 4 1 3 0 2 2 0 0 (] 1 1 2
................... 4% 2% 6% .0% 1.0% .6% 0% .0% .0% 4% 3% .8%
................... 100% 125.0% [75.0% .0% |[50.0% |50.0% . 0% .0% .0% |25.0% (25.0% |50.0%
SATELLITE STATIONS 104 54 50 9 26 &4 20 5 28 30 31 15
................... 10.8% |11.5% [10.1% 8.4% |12.7% [12.4% |11.4% 4.2% [21.4% j11.6% 9.7% 5.9%
................... 100% |51.9% |48.1% 8.7% [25.0% [42.3% (19.2% 4.8% |26.9% |28.8% [29.8% |14.4%
NET TVoievevnnnnnnnns &7 26 41 5 15 29 11 7 12 22 19 14
................... 7.0% 5.5% 8.3% 4.7% 7.4% 8.1% 6.3% 5.8% 9.2% 8.5% 5.9% 5.5%
................... 100% |38.8% |61.2% 7.5% [22.4% |43.3% |16.4% [10.4% [17.9% {32.8% {28.4% ]20.9%
SPORTS
NONE....coeeeennnnnn. 359 122 237 29 75 131 76 48 54 84 123 98
................... 37.3% |26.0% |48.0% |27.1% 136.8% |36.8% [43.2% |40.0% [41.2% |[32.4% |38.4% |38.7%
................... 100% |34.0% [66.0% 8.1% |20.9% 136.5% [21.2% |[13.4% |15.0% [23.4% |34.3% [27.3%
TVM. e eetneerneeaeans 186 88 98 22 33 67 34 30 16 51 63 56
................... 19.3% |18.8% |19.8% |20.6% |16.2% |18.8% |19.3% [25.0% [12.2% (19.7% [19.7% |22.1%
................... 100% |47.3% |52.7% |11.8% |17.7% |36.0% |18.3% |16.1% 8.6% (27.4% |33.9% |30.1%
SUPER 1 TV..eeennn... 94 51 43 9 16 37 18 14 4 17 36 37
................... 9.8% |10.9% 8.7% 8.4% 7.8% |10.4% |10.2% [11.7% 3.1% 6.6% [11.3% |14.6%
................... 100% [54.3% |45.7% 9.6% |17.0% [39.4% [19.1% [14.9% 4.3%  |18.1% [38.3% |39.4%
SMASH TV...ovvveennn- 2 1 1 1 0 1 0 (] 0 0 2 )}
................... .2% .2% 2% 9% .0% .3% .0% .0% .0% 0% .6% 0%

FIRST ROW OF PERCENTAGES =

COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.4-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
= BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIC~ECONOMIC GROUP
MALE |[FEMALE {12 - 17|18 - 30]31 - 50[{51 - 65|0VER 65{ AB ¢1 c2 DE
................... 100% 150.0% [50.0% {50.0% 0% 150.0% .0% . 0% .0% 0% 100% 0%
RAI STATIONS......... 98 68 30 8 17 42 19 12 14 36 28 20
................... 10.2% {14.5% 6.1% 7.5% 8.3% |11.8% |10.8% [10.0% {10.7% |13.9% 8.8% 7.9%
................... 100% ]69.4% |30.6% 8.2% |17.3% 142.9% 119.4% 112.2% |14.3% [36.7% |28.6% |20.4%
MEDIASET CHANNELS. 62 45 17 18 20 16 5 3 13 17 26 é
................... 6.4% 9.6% 3.4% |16.8% 9.8% 4_5% 2.8% 2.5% 9.9% 6.6% 8.1% 2.4%
................... 100% |72.6% |27.4% [29.0% |32.3% [25.8% 8.1% 4.8% |21.0% |27.4% |41.9% 9.7%
OTHER ITALIAN
STATIONS.......... 8 4 4 1 3 4 0 0 0 4 2 2
................... .8% 9% . 8% . 9% 1.5% 1.1% . 0% .0% 0% 1.5% .6% .8%
................... 100% {50.0% [50.0% |12.5% |37.5% ]50.0% .0% 0% .0% |[50.0% |25.0% }25.0%
SATELLITE STATIONS 113 69 44 18 31 36 20 8 26 34 28 25
................... 11.7%  |14.7% 8.9% 116.8% [15.24 |10.1% {11.4% 6.74 |19.8% |[13.1% 8.8% 9.9%
................... 100% |61.1% |38.9% 15.9% |[27.4% |31.9% 17.7% 7.1% |23.0% |30.1% |24.8% [22.1%
NET TV..iiiiivnnnnanns 41 21 20 1 9 22 4 5 4 16 12 9
................... 4.3% 4.5% 4.0% 9% 4.4% 6.2% 3% 4.2% 3.1% 6.2% 3.8% 3.6%
................... 100% |51.2% |48.8% 2.4% |22.0% |53.7% 9.8% |12.2% 9.8% }39.0% |29.3% [22.0%
WEATHER
NONE................. 227 113 114 25 49 80 38 35 41 50 84 52
................... 23.6% 124.1% 123.1% [23.4% |24.0% |22.5% |21.6% [29.2% [31.3% [19.3% 126.3% [20.6%
................... 100% |49.8% [50.2% [11.0% [21.6% 135.2% |[16.7% ([15.4% |18.1% [22.0% |[37.0% [22.9%
TVM. it iietiaeanne 423 196 227 57 87 150 78 51 46 123 131 123
................... 43.9% |41.8% |46.0% [53.3% [42.6% [42.1% 44.3% 142.5% |35.1% |47.5% [40.9% [48.6%
................... 100% [46.3% |53.7% |13.5% [20.6% [35.5% [18.4% [12.1% [10.9% |29.1% |[31.0% |29.1%
SUPER 1 TV....vcvuenn 9% 41 53 8 8 38 24 16 4 20 33 37
................... 9.8% 8.7% (10.7% 7.5% 3.9% [10.7% [13.6% [13.3% 3.1% 7.7% |10.3% |14.6%
................... 100% |43.6% |56.4% 8.5% 8.5% [40.4% |25.5% |17.0% 4.3% |21.3% |35.1% |[39.4%
SMASH TV....ivvnnnnns 2 1 1 0 0 0 0 2 1 0 1 0
................... 2% 2% 2% 0% 0% 0% .0% 1.7% 8% .0% 3% 0%
................... 100% |50.0% |50.0% 0% 0% 0% .0% 100% {50.0% 0% |50.0% . 0%
RAI STATIONS......... 59 38 21 3 1 28 11 6 9 21 18 11
................... 6.1% 8.1% 4.3% 2.8% 5.4% 7.9% 6.3% 5.0% 6.9% 8.1% 5.6% 4.3%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(centinued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.4-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC SROUP
MALE |[FEMALE [12 - 17[18 - 30§31 - 50{51 - 65[OVER 65| AB c1 €2 DE
................... 100% }64.4% |35.6% 5.1% [18.6x% 47.5% |[18.6% }10.2% [15.3% |35.6% |30.5% [18.6%
MEDIASET CHANNELS.. 30 17 13 4 11 7 6 2 5 12 9 4
................... 3.1% 3.6% 2.6% 3.7% 5.4% 2.0% 3.4% 1.7% 3.8% 4.6% 2.8% 1.6%
................... 100% (56.7% [43.3% |13.3% |36.7% |23.3% |20.0% 6.7% |16.74 |40.0% |[30.0% [13.3%
OTHER ITALIAN
STATIONS.......... 3 2 1 0 1 2 ] 0 0 0 2 1
................... 3% 4% .2% 0% .5% 6% .0% 0% .0% .0% .6% 4%
................... 100% 66.7% |[33.3% 0% |33.3% {66.7% 0% 0% .0% 0% [66.7% }33.3%
SATELLITE STATIONS 71 36 35 8 19 28 10 6 17 18 23 13
................... 7.4% 7.7%4 7.1% 7.5% 9.3% 7.9% 5.7% 5.04 |13.0% 6.9% 7.2% 5.1%
................... 100% [50.7% |49.3% |11.3% 26.8% |[39.4% |14.1% 8.5% |23.9%4 |25.4% |[32.4% [18.3%
NET TV......ivee 54 25 29 2 18 23 9 2 8 15 19 12
................... 5.6% 5.3% 5.9% 1.9% 8.8% 6.5% 5.1% 1.7% 6.1% 5.8% 5.9% 4.7%
................... 100% |46.3% |[53.7% 3.7% |33.3% {42.6% |16.7% 3.7% |14.8% |27.8% |35.2% |22.2%
FEATURE FILMS
NONE..........cvnennn 213 102 111 12 30 71 48 52 28 42 72 71
................... 22.1% |21.7% {22.5% [11.2% |14.7% |19.9% [27.3% [43.3% |21.4% |16.2% |22.5% |28.1%
................... 100%  |47.9% |52.1% 5.6% |14.1% 33.3% (22.5% |24.4% [13.1% |[19.7% |33.8% |[33.3%
TVM. et 98 39 59 3 15 37 21 17 [ 34 30 28
................... 10.2% 8.3%4 [11.9% 7.5% 7.4% |10.4% |11.9% (14.2% 4.6% |[13.1% 9.4% |11.1%
................... 100% 139.8% [60.2% 8.2% |15.3% |37.8% [21.4% |17.3% 6.1% |34.7% |30.6% |28.6%
SUPER 1 TV........ntn 27 11 16 2 3 12 4 6 2 5 8 12
................... 2.8% 2.3% 3.2% 1.9% 1.5% 3.4% 2.3% 5.0% 1.5% 1.9% 2.5% 4.7%
................... 100% [40.7% {59.3% 7.4% (11.1% |44 4% |14.8% [22.2% 7.4% |18.5% |29.6% |44.4%
SMASH TV. .. .ovnenann. 14 8 6 0 3 7 3 1 2 ‘5 5 2
................... 1.5% 1.7% 1.2% 0% 1.5% 2.0% 1.7% .8% 1.5% 1.9% 1.6% .8%
................... 100% |57.1%4 |42.9% L0%  |21.4% }150.0% 21.4% 7.1% [14.3% |{35.7% [35.7% [14.3%
RAI STATIONS......... 104 51 53 11 13 36 29 15 15 31 35 23
................... 10.8% (10.9% (10.7% ]10.3% 6.4% |10.1% |16.5% [12.5% |[11.5% [12.0% [10.9% 9.1%
................... 100% 149.0% |51.0% [10.6% [12.5% |34.6% [27.9% [14.4% |14.4% [29.8% 33.7% |22.1%
MEDIASET CHANNELS.... 339 176 163 59 86 121 52 21 44 88 123 84
................... 35.2% 137.5% [33.0% |55.1% {42.2% |[34.0% [29.5% [17.5% 33.6% |34.0% [38.4% |33.2%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES
BASE = ALL WHO WATCH TV

= ROW PERCENTAGES

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.4-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
-~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |[FEMALE |12 - 17|18 - 3031 - 50|51 - 65]OVER 65| AB ¢l c2 DE
...... veeseaeeono.| 100% |51.9% [48.1% [17.4% |25.4% [35.7% [15.3% 6.2% {13.0% |26.0% [36.3% |24.8%
OTHER ITALIAN
STATIONS.......... 22 7 15 1 7 12 0 2 5 5 6 6
e eeeeerrieereees .1 2.3% 1.5% 3.0% .9% 3.4% 3.4% .0% 1.7% 3.8% 1.9% 1.9% 2.4%
....... weereceesea.| 100% |31.8% |68.2% 4.5% |31.8% |54.5% .0% 9.1% [22.7% 122.7% |27.3% |27.3%
SATELLITE STATIONS...| 133 69 &4 13 44 53 18 5 28 43 37 25
................... 13.8% [14.7% |13.0% |12.1% [21.6% [14.9% [10.2% 4.2% [21.4% 116.6% [11.6% 9.9%
................... 100% |[51.9% |48.1% 9.8% |33.1% |[39.8% |13.5% 3.8% (21.1% |[32.3% |[27.8% |[18.8%
NET TV.eeinnnennnnn. 13 6 7 1 3 7 1 1 1 6 4 2
................... 1.3% 1.3% 1.4% 9% 1.5% 2.0% . 6% . 8% 8% 2.3% 1.3% .8%
................... 100% [46.2% |53.8% 7.7% |23.1% |[53.8% 7.7% 7.7% 7.7% |46.2% |[30.8% }15.4%
SERIALS/SOAP OPERAS
NONE. . vevrvvnnnannnen 321 192 129 32 60 107 69 53 52 91 105 73
....... ceveneeen.o.|33.3% 140.9% |26.1% [29.9% [29.4% [30.1% [39.2% |44.2% [39.7% |35.1% |[32.8% [28.9%
................... 100% [59.8% l40.2% [10.0% |18.7% [33.3% {21.5% |[16.5% [16.2% [28.3% |32.7% |22.7%
TVM. e reeeeaeneenns 363 165 198 32 74 155 63 39 30 89 128 116
................... 37.7% |35.2% (40.1% [29.9% {36.3% {43.5% |[35.8% |32.5% [22.9% |34.4% |40.0% |45.8%
................... 100% [45.5% [54.5% 8.8% |(20.4% 142.7% [17.4% ]10.7% 8.3% |24.5% |[35.3% |[32.0%
SUPER 1 TV...euunnn.. 20 10 10 2 4 5 5 4 2 2 7 9
................... 2.1% 2.1% 2.0% 1.9% 2.0% 1.4% 2.8% 3.3% 1.5% .8% 2.2% 3.6%
................... 100% |50.0% |50.0% [10.0% 120.0% [25.0% |25.0% |20.0% }10.0% [10.0% |[35.0% [45.0%
SMASH TV....ononunnn. 1 0 1 0 0 1 0 0 0 0 0 1
................... A% .0% 2% .0% 0% 3% 0% .0% .0% .0% .0% 4%
eeeeereeneaaan ...] 100% .0% 100% 0% .0% 100% .0% .0% .0% 0% .0% 100%
RAI STATIONS....... .. 43 18 25 9 10 10 5 9 é 18 9 10
................... 4.5% 3.8% 5.1% 8.4% 4.9% 2.8% 2.8% 7.5% 4.6% 6.9% 2.8% 4.0%
................... 1002 l41.9%2 158.1% l20.9% |23.3% [23.3% [11.6% |20.9% {14.0% [41.9% |20.9% [23.3%
MEDIASET CHANNELS....| 151 55 96 21 40 48 27 15 24 40 56 31
................... 15.7% (14.7% |19.4% 119.6x% |19.6% |[13.5% [15.3% [12.5% |18.3% |15.4% |17.5% [12.3%
................... 100% |36.4% |63.6% [13.9% |26.5% |31.8% |17.9% 9.9% [15.9% |26.5% |[37.1% [20.5%
OTHER ITALIAN
STATIONS...cvvuens 2 1 1 1 1 0 0 0 0 ] 1 1
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.4-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCID-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50{51 - &65|OVER 65| AB ¢1 c2 DE
................... .2% 2% .2% 9% .5% 0% 0% .0% 0% .0% 3% A%
................... 100% |50.0% |50.0% (50.0% |[50.0% .0% .0% . 0% 0% .0% |50.0% 50.0%
SATELLITE STATIONS... 55 25 30 9 13 26 7 0 16 16 13 10
................... 5.7% 5.3% 6.1% 8.4% 6.4% 7.3% 4.0% 0% 12.2% 6.2% 4.1% 4.0%
................... 100% [45.5% (54.5% [16.4% (23.6% [47.3% }12.7% 0% [29.1% |29.1% |23.6% (18.2%
NET TV, oivevennnnn, 7 3 4 1 2 4 0 0 1 3 1 2
................. . 7% .6% .8% 9% 1.0% 1.1% .0% .0% .8% 1.2% 3% .8%
................... 100% |42.9% |[57.1% [14.3% [28.6% |57.1% .0% L0%  [14.3% |42.9% |14.3% 28.6%

FIRST ROW OF PERCENTAGES

BASE =

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC SROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17§18 ~ 3031 - 50|51 - 65|0VER 65| AB c1 c2 DE
TOTAL..cvcneunnnccnea 963 469 494 107 204 356 176 120 131 259 320 253
DOCUMENTARIES
NONE.....coiniencnnnnn 255 109 146 32 57 79 49 38 31 52 91 81
................... 26.5% |23.2% 129.6% (29.9% |27.9% 22.2% |27.8% [31.7% |23.7% [20.1% |28.4% [32.0%
................... 100% |42.7% |57.3% |12.5% {22.4% |31.0% {19.2% {14.9% 112.2% |20.4% |35.74 |31.8%
L 155 63 92 14 18 60 37 26 11 41 55 48
................... 16.1% [13.4% [18.6% |13.1% 8.8% [16.9% [21.0% |21.7% 8.4% |15.8% |17.2% [19.0%
................... 100% |40.6% |[59.4% 9.0% |11.6% |38.7% [23.9% [16.8% 7.1% |26.5% (35.5% [31.0%
SUPER 1 TV....vvnnns 70 33 37 & 15 22 17 12 1 16 25 28
................... 7.3% 7.0% 7.5% 3.7% 7.4% 6.2% 9.7% ]10.0% 8% 6.2% 7.8% |11.1%
................... 100% )47.1% |52.9% 5.7% |21.4% |31.4% (24.3% 117.1% 1.4% [22.9% |35.7% 140.0%
SMASH TV....vvvnennnn 8 4 4 2 2 3 1 0 0 1 3 4
................... .8% 9% .8% 1.9% 1.0% .8% 6% .0% 0% A% 9% 1.6%
................... 100% |50.0% |50.0% |25.0% {25.0% |[37.5% |12.5% 0% 0% 112.5% |37.5% |50.0%
RAI STATIONS......... 200 114 86 29 39 72 31 29 27 64 70 39
................... 20.8% (24.3% [17.4% |27.1% 119.1% [20.2% |[17.6% |24.2% [20.6% }24.7% [21.9% [15.4%
................... 100% |57.0% |43.0% |14.5% |19.5% |36.0% [15.5% [14.5% |13.5% |32.0% |{35.0% [19.5%
MEDIASET CHANNELS.... 74 40 34 7 16 34 10 7 10 20 27 17
................... 7.7% 8.5% 6.9% 6.5% 7.8% 9.6% 5.7% 5.8% 7.6% 7.7% 8.4% 6.7%
................... 100% |54.1% [45.9% 9.5% |21.6% |45.9% |13.5% 9.5% [|13.5% 127.0% |36.5% |[23.0%
OTHER ITALIAN
STATIONS.......... 2 0 2 ] 2 0 0 0 4] 1 0 1
................... 2% .0% N33 0% 1.0% . 0% .0% 0% 0% b% 0% 4%
................... 100% 0% 100% 0% 100% .0% .0% 0% 0% 150.0% 0% 150.0%
SATELLITE STATIONS... 184 97 87 18 53 76 29 8 49 56 46 33
................... 19.1% |20.7% |17.6% |16.8% |26.0% [21.3% |[16.5% 6.7% |37.4% |21.6% [14.4% [13.0%
................... 100% |52.7% |47.3% 9.8% |28.8% [41.3% |[15.8% 4.3% [26.6% |30.4% [25.0% |17.9%
NET TV..iivenrneannnn 15 9 6 1 2 10 2 0 2 8 3 2
................... 1.6% 1.9% 1.2% 9% 1.0% 2.8% 1.1% .0% 1.5% 3.1% 9% 8%
................... 100% 160.0% {40.0% 6.7% |13.3% |66.7% [13.3% 0% |13.3% {53.3% |20.0% [13.3%
CURRENT AFFAIRS
NONE....oovrnenruonnn 453 221 232 57 101 149 79 67 53 92 164 144
EIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)

1



TABLE 6.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAHME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUBIT - MARCH 1999

- BY AGE, GEMDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~ECONOMIC &ROUP
MALE FEMALE [12 - 17{18 -~ 30{31 - 50|51 - 65|0VER 65 AB €1 c2 DE
................... 47.0% [47.1% |47.0% [53.3% [49.5% |41.9% |44.9% [55.8% 40.5% }35.5% |51.3% |56.9%
................... 100% |48.8% |51.2% [12.6% [22.3% [32.9% |17.4% |14.8% 11.7% 120.3% ]36.2% [31.8%
L £ P 211 89 122 25 30 87 44 25 21 59 75 56
................... 21.9%  [19.0% |24.7% [23.4% |14.7% [26.4% {25.0% |20.8% |16.0% |22.8x 23.4% |22.1%
................... 100% |42.2% |57.8% [11.8% [14.2% [41.2% [20.9% |11.8% |10.0% |28.0% 35.5% |26.5%
SUPER 1 TV........... 51 23 28 1 10 16 16 8 2 9 19 21
................... 5.3% 4.9% 5.7% . 9% 4.9% 4.5% 9.1% T% 1.5% 3.5% 5.9% 8.3%
................... 100% |45.1% |54.9% 2.0% [19.6% [31.4% |31.4% [15.7% 3.9% |17.6% [37.3% (41.2%
SHASH TV.......ovvnnn 7 5 2 0 1 2 3 1 3 [1} 2 2
................... T% 1.1% A% .0% .5% 6% 1.7% 8% 2.3% 0% 6% .8%
................... 100%  [71.4% |28.6% 0% [14.3%  12B8.6% |42.9% [14.3% |42.9% L0% 128.6% |28.6%
RAI STATIONS......... 72 43 29 7 14 33 9 9 16 29 20 7
................... 7.5% 9.2% 5.9% 6.5% 6.9% 9.3% 5.1% 7.5% 112.2% |11.2% 6.3% 2.8%
................... 100%  |59.7% |40.3% 9.7% [19.4% |45.8% |12.5% |12.5% |22.2% (40.3% }27.8% 9.7%
MEDIASET CHANNELS. 52 28 24 6 18 17 5 [ 4 23 18 7
................... 5.4% 6.0% 4.9% 5.6% 8.8% 4.8% 2.8% 5.0% 3.1% 8.9% 5.6% .8%
................... 100% |53.8% [46.2% |11.5% |[34.6% |32.7% 9.6% 111.5% 7.7% (44.2% |34.6% |13.5%
OTHER ITALIAN
STATIONS.......... 2 1 1 0 1 1 0 0 1 0 0 1
................... 2% .2% 2% .0% .5% 3% 0% 0% .8% 0% 0% A%
................... 100% |50.0% |}50.0% .0% 150.0% |S0.0% 0% .0% 150.0% 0% 0% |S0.0%
SATELLITE STATIONS 9% 47 47 i0 25 40 16 3 29 38 17 10
................... 9.8% 10.0% 9.5% 9.3% [12.3% |11.2% ?.1% 2.5% |22.1% |14.7% 5.3% 0%
................... 100% 150.0% ]50.0%x }10.6% |26.6% |42.6% |17.0% 3.2% |30.9% |40.4% (18.1% |10.6%
NET TV. . .iiennvnnanns 21 12 9 1 4 1" 4 1 2 9 5 5
................... 2.2% 2.6% 1.8% 9% 2.0% 3.1% 2.3% 8% 1.5% 3.5% 1.6% 2.0%
................... 100%  |S7.1% |42.9% 4.8% [19.0% |52.4% [19.0% 4.8% 9.5% |42.9% }23.8% |23.8%
DISCUSSIONS
NONE......covnvivncns 252 134 118 34 46 84 41 &7 490 €1 83 68
.................. J126.2% |28.6% (23.9% |31.8% 122.5% |23.6% |23.3% [39.2% [30.5% |z3.6% |25.9% |26.9%
................... 100% [53.2% [46.8% |13.5% [18B.3% {33.3% |16.3% [18.7% 15.9% [24.2% |[32.9% |27.0%
TVM. ittt iiiianennnns 405 175 230 41 87 159 73 45 b4 102 143 116

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES
BASE = ALL WHO WATCH TV

= ROW PERCENTAGES

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30}31 - 50|51 - 65|OVER &5 AB c1 c2 DE
................... 42.1% |37.3% |46.6% |38.3% [42.6% |44.7% |41.5% |37.5% |[33.6% |39.4% [44.7% |45.8%
................... 100% [43.2% [56.8% [10.1% |21.5% [39.3% [18.0% |11.1% [10.9% |25.2% [35.3% |28.6%
SUPER 1 TV........... 86 37 49 4 1" 35 23 13 3 14 k3| 38
................... 8.9% 7.9% 9.9% 3.7% 5.4% 9.8% |13.1% |10.8% 2.3% 5.4% 9.7% [15.0%
................... 100% |43.0% |57.0% 4.7% [12.8% 40.7% [26.7% |15.1% 3.5% |16.3% |36.0% |[44.2%
SMASH TV...iovvennnnn 27 18 9 4 3 10 9 1 3 7 9 8
................... 2.8% 3.8% 1.8% 3.7% 1.5% 2.8% 5.1% .8% 2.3% 2.7% 2.8% 3.2%
................... 100% [66.7% |33.3% [14.8% |11.1% |[37.0% [33.3% 3.7% [11.1% [25.9% |33.3% |29.6%
RAI STATIONS......... 32 19 13 4 4 11 6 7 7 14 9 2
................... 3.3% 4. 1% 2.6% 3.74% 2.0% 3.1% 3.4% 5.8% 5.3% 5.4% 2.8% .8%
................... 100% [59.4% |40.6% |12.5% [12.5% |[34.4% [18.8% |21.9% |21.9% ]43.8% [28.1% 6.3%
MEDIASET CHANNELS. 45 27 18 8 15 11 7' 4 7 17 15 6
................... 4.7% 5.8% 3.6% 7.5% 7.4% 3.1% 4.0% 3.3% 5.3% 6.6% 4. 7% 2.4%
................... 100% |60.0% [40.0% [17.8% |33.3% J24.4% |15.6% 8.9% |15.6% |37.8% {33.3% |13.3%
SATELLITE STATIONS 57 28 29 10 19 19 8 1 18 19 14 6
................... 5.9% 6.0% 5.9% 9.3% 9.3% 5.3% 4.5% .8% ]13.7% 7.3% 4.4% 2.4%
................... 100% [49.1% |50.9% [17.5% |[33.3% |[33.3% |[14.0% 1.8% |31.6% [33.3% (24.6% |10.5%
NET TV.ievnninennnnns 59 31 28 2 19 27 9 2 9 25 16 9
................... 6.1% 6.6% 5.7% 1.9% 9.3% 7.6% 5.1% 1.7% 6.9% 9.7% 5.0% 3.6%
................... 100% |52.5% |47.5% 3.4% |32.2% |45.8% [15.3% 3.4% [15.3% |42.4% |27.1% |15.3%
QUIZZES/GAME
SHOWS/VARIETY
PROGRAMMES
NONE....coveenenncnne 320 180 140 25 74 109 64 48 46 81 108 85
................... 33.2% l38.4% [28.3% |23.4% |[36.3% [30.6% |[36.4% [40.0% 35.1% [31.3% 33.8% |33.6%
................... 100% |56.3% (43.8% 7.8% 23.1% [34.1% |20.0% |[15.0% |14.4% [25.3% |33.8% |26.6%
TYM. ciieerienrcanesen 159 64 95 15 26 57 35 26 13 43 50 53
................... 16.5% |13.6% 119.2% |14.0% {12.7% |16.0% |19.9% [21.7% 9.9% |16.6% [15.6% ]20.9%
................... 100% |40.3% |59.7% 9.4% [16.4% |35.8% [22.0% |16.4% 8.2% |27.0% |31.4% |33.3%
SUPER 1 TV...vveeenns 74 L3 43 6 18 27 12 11 1 11 32 30
................... 7.7% 6.6% 8.7% 5.6% 8.8% 7.6% 6.8% 9.2% .8% 4.2% [10.0% |11.9%
................... 100% [41.9% |58.1% 8.1% [26.3% [36.5% [16.2% |14.9% 1.4% [14.9% |43.2% |40.5%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17]18 - 30|31 - 50|51 - 65|OVER 65| AB c1 €2 DE
SMASH TV........c.uts 11 5 6 4 1 4 1 1 1 4 5 1
................... 1.1% 1.1% 1.2% 3.74% .5% 1.1% 6% .8% .8% 1.5% 1.6% 4%
................... 100% |45.5% |54.5% [36.4% 9.1% [36.4% 9.1% 9.1% 9.1% 136.4% |45.5% 9.1%
RAI STATIONS......... 62 33 29 5 7 29 8 13 14 21 17 10
................... 6.4% 7.0% 5.9% 4.7% 3.4% 8.1% 4.5% |10.8% [10.7% 8.1% 5.3% 4.0%
................... 100% |53.2% |46.8% 8.1% [11.3% 146.8% [12.9% [21.0% [22.6% |[33.9% |27.4% [16.1%
MEDIASET CHANNELS....} 237 121 116 35 52 86 48 16 39 68 78 52
................... 24.6% |25.8% |23.5% 132.7% |25.5% |24.2% |27.3% |[13.3% |29.8% [26.3% [24.4% [20.6%
................... 100% |51.1% [48.9% [14.8% |21.9% |36.3% |20.3% 6.8% |16.5% |28.7% |32.9% [21.9%
OTHER ITALIAN
STATIONS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................... 1% 2% .0% . 0% 0% .3% .0% 0% .0% 4% .0% .0%
................... 100% 100% . 0% .0% .0% 100% .0% .0% .0% 100% .0% . 0%
SATELLITE STATIONS... 51 20 3 10 16 20 4 1 12 15 12 12
................... 5.3% &.3% 8.3% 9.3% 7.8% 5.6% 2.3% .8% 9.2% 5.8% 3.8% 4.7%
................... 100% |39.2% 160.8% [19.6% |[31.4% |[39.2% 7.8% 2.0% [23.5% |29.4% [23.5% |23.5%
NET TV.iiviinenannenn 48 14 34 7 10 23 4 4 5 15 18 10
................... 5.0% 3.0% 6.9% 6.5% 4.9% 6.5% 2.3% 3.3% 3.8% 5.8% 5.6% 4.0%
................... 100% {29.2% |70.8% [14.6% 20.8% |47.9% 8.3% 8.3% |10.4% |31.3% [37.5% {20.8%
MUSIC VIDEG-CLIPS
NONE....cviceennnnann 538 263 275 28 87 204 130 89 68 133 186 151
................... 55.9% |56.1% |55.7% |26.2% |42.6% |[57.3% |73.9% |[74.2% 51.9% |{51.4% |58.1% |[59.7%
................... 100% |48.9% |51.1% 5.2% l16.2% |37.9% J24.2% [16.5% |12.6x% [24.7% |34.6% 28.1%
5 58 22 36 4 11 23 11 9 3 22 20 13
................... 6.0% L.7% 7.3% 3.7% 5.4% 6.5% 6.3% 7.5% 2.3% 8.5% 6.3% 5.1%
................... 100% [37.9% |62.1% 6.9% [19.0% [39.7% [|19.0% [15.5% 5.2% |37.9% [34.5% [22.4%
SUPER 1 TV........... 38 16 22 3 5 18 4 8 2 6 16 14
................... 3.9% 3.4% 4.5% 2.8% 2.5% 5.1% 2.3% 6.7% 1.5% 2.3% 5.0% 5.5%
................... 100% [42.1% |57.9% 7.9% 113.2% [47.4% [10.5% [21.1% 5.3 [15.8% |42.1% [36.8%
SMASH TV.....cnevnnn 126 65 61 29 33 46 15 3 12 /9 42 32
................... 13.4%  [13.9% [12.3% |27.1% |16.2% 112.9% 8.5% 2.5% 9.2% .15.4% (13.1% [12.6%
................... 100% |51.6% |48.4% |23.0% [26.2% [36.5% 11.9% 2.4% 9.5% |31.7% |33.3% [25.4%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50{51 - 65|OVER 65| AB c1 c2 DE
RAI STATIONS......... 10 6 4 1 0 3 2 4 1 2 4 3
................... 1.0% 1.3% .8% 9% .0% .8% 1.1% 3.3% .8% .8% 1.3% 1.2%
................... 100% [60.0% [40.0% }10.0% .0% [30.0% |20.0% [40.0% [10.0% [20.0% |[40.0% [30.0%
MEDIASET CHANNELS. 19 9 10 2 6 7 3 1 4 5 6 4
................... 2.0% 1.9% 2.0% 1.9% 2.9% 2.0% 1.7% .8% 3.1% 1.9% 1.9% 1.6%
................... 100% |47.4% |52.6% (10.5% |31.6% |36.8% [15.8% 5.3% [21.1% |26.3% |31.6% [21.1%
OTHER ITALIAN
STATIONS.......... 29 18 11 11 9 5 2 2 3 9 11 6
................... 3.0% 3.8% 2.2% |10.3% 4.b% 1.4% 1.1% 1.7% 2.3% 3.5% 3.4% 2.4%
................... 100% |62.1% |37.9% |[37.9% |[31.0% [17.2% 6.9% 6.9% [10.3% [31.0% [37.9% [20.7%
SATELLITE STATIONS 131 65 66 28 51 40 8 4 36 35 31 29
................... 13.6% [13.9% |13.4% ]26.2% |25.0% |[11.2% 4.5% 3.3% |27.5% |13.5% 9.7% |11.5%
................... 100% [49.6% [50.4% [21.4% |38.9% |30.5% 6.1% 3.1%x |27.5% [26.7% |23.7% |22.1%
NET TV.iieeeonnnnnnnnn 14 5 9 1 2 10 1 (] 2 7 4 1
................... 1.5% 1.1% 1.8% 9% .0% 2.8% 6% 0% 1.5% 2.7% 1.3% 4%
................... 100% {35.7% |64.3% 7.1% |14.3% |71.4% 7.1% L0% 114.3% (50.0% |28.6% 7.1%
PLAYS
NONE....oveeennennnns 520 276 244 63 119 175 91 72 92 140 156 132
................... 54.0% |58.8% |49.4% |58.9% 158.3% 49.2% |51.7% [60.0% [70.2% |[54.1% |[48.8% |[52.2%
................... 100% |53.1% l46.9% [12.1% [22.9% |33.7% |17.5% [13.8% ]17.7% [26.9% [30.0% [25.4%
TV et ieeeerrenannnns 332 137 195 36 62 138 65 31 26 91 130 85
................... 34,52 |29.2% 139.5% |33.6% |[30.4% |38.8% |36.9% 125.8% [19.8% |35.1% [40.6% |33.6%
................... 100% [41.3% |58.7% {10.8% [18.7% |41.6% |19.6% 9.3% 7.8% |27.4% (39.2% l25.6%
SUPER 1 TV..evvrvnnnn 72 32 40 5 1 30 14 12 3 " 27 31
................... 7.5% 6.8% 8.1% 4.7% 5.4% 8.4% 8.0% |10.0% 2.3% 4.2% 8.4% [12.3%
................... 100% [44.4% |55.6% 6.9% |15.3% |41.7% [19.4% [16.7% 4.2% |15.3% {37.5% |[43.1%
SMASH TV..uuuencnnnns 2 1 1 1 0 0 1 0 0 2 0 o
................... 2% 2% 2% .9% .0% .0% .6% .0% .0% .8% .0% .0%
................... 100% [50.0% |50.0% [50.0% .0% L0% |50.0% .0% . 0% 100% 0% .0%
RAT STATIONS......... 9 8 1 0 2 2 1 4 4 2 2 1
................... 9% 1.7% 2% 0% 1.0% .6% .6% 3.3% 3.1% .8% 6% 4%
................... 100% 88.9% |11.1% J0x l22.2% (22.2% |11.1%  ak.ax |4k 4% |22.2%  j22.2%  |11.1%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.4-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP - SOCIO-ECONOMIC GROUP

MALE |FEMALE }12 - 17|18 - 30[31 - 50|51 - 65]|OVER 65} AB c1 €2 DE

MEDIASET CHANNELS.... 7 4 3 0 5 1 0 1 0 4 2 1
teracaesecenen . % 9% 6% .0% 2.5% 3% 0% .8% .0% 1.5% . 6% A%
Cesereaene veeaeeenod 100%  |57.1%  |42.9% 0% |71.4% |14.3% 0% )14.3% 0% §57.1%  [28.6% [14.3%
SATELLITE STATIONS... 17 10 7 2 3 8 4 0 6 7 3 1
........... veeeeees| 1.8% 2.1% 1.4% 1.9% 1.5% 2.2% 2.3% .0% 4.6% 2.7% 9% A%
................... 100% |58.8% [41.2% |11.8% [17.6% |47.1% |23.5% L0% 135.3%  |41.2% |17.6% 5.9%
NET TV...iiiiinnnnen 4 1 3 0 2 2 0 0 0 2 0 2
................... A% .24 .6% 0% 1.0% 6% 0% .0% .0% .8% 0% . 8%
................... 100% [25.0% [75.0% .0% |56.0% [50.0% 0% .0% w0% |50.0% .0% |50.0%

FIRST ROW OF PERCENTAGES
'SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV

= COLUMN PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.4-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE |FEMALE [12 - 17|18 - 30 31 - 5051 - 65|OVER 65| AB c1 c2 DE

TOTAL.cceeneneanennn 963 469 494 107 204 356 176 120 131 259 320 253
ART & CULTURE

NONE......civnvnnnnns 533 258 275 55 119 188 99 72 62 132 182 157

................... 55.3% |55.0% |55.7% |[51.4% |58.3% |52.8% [56.3% [60.0% ([47.3% |[51.U% 156.9% [62.1%

................... 100% [48.4% [51.6% |10.3% |22.3% [35.3% |18.6% [13.5% |11.6% |24.8% |34.1% |29.5%

TVM. e 244 121 123 29 41 96 50 28 27 79 84 54

................... 25.3% |25.8% [24.9% |27.1% |20.1% |27.0% [28.4% |23.3% [20.6% |30.5% [26.3% |21.3%
................... 100% |49.6% [50.4% (11.9% (16.8% (39.3% [20.5% |11.5% |11.1% |[32.4% |[34.4% 22.1%

SUPER 1 TV........... 38 17 21 0 6 18 7 7 1 5 15 17
................... 3.9% 3.6% 4.3% 0% 2.9% 5.1% 4.0% 5.8% 8% 1.9% 4.7% 6.7%
................... 100% 44.7% |55.3% .0% |15.8% |47.4% 118.4% |18.4% 2.6% |13.2% |39.5% |44.7%

SMASH TV............. 2 1 1 0 1 1 0 0 1 0 0 1
................... .2% .2% . 2% .0% .5% .3% .0% .0% 8% .0% .04 %
................... 100% |50.0% [50.0% .0% |50.0% [50.0% .0% .0%  [50.0% . 0% .04 |50.0%

RAI STATIONS......... 45 26 19 8 8 13 7 9 é 13 17 9

................... 4.7% 5.5% 3.8% 7.5% 3.9% 3.7% 4.0% 7.5% 4.6% 5.0% 5.3% 3.6%
................... 100% |57.8% |[42.2% |17.8% |17.8% |28.9% |15.6% [20.0% 13.3% [28.9% [37.8x ]20.0%

MEDIASET CHANNELS.... 25 13 12 4 6 8 5 2 5 7 8 5
................... 2.6% 2.8% 2.4% 3.7% 2.9% 2.2% 2.8% 1.7% 3.8% 2.7% 2.5% 2.0%

................... 100% {52.0% |48.0% [16.0% [24.0% [32.0% [20.0% 8.0% [20.0% |28.0% |[32.0% |20.0%

OTHER ITALIAN

STATIONS.......... 2 2 0 0 0 2 0 0 0 1 1 0
................... 2% 4% .0% . 0% .0% 6% 0% 0% 0% A% 3% .0%
................... 100% 100% .0% 0% .0% 100% .0% .0% .0% |50.0% |[50.0% 0%

SATELLITE STATIONS... 65 27 38 1 19 26 7 2 29 17 12 7

................... 6.7% 5.8% 7.7% {10.3% 9.3% 7.3% 4.0% 1.7%  |22.1% 6.6% 3.8% 2.8%
................... 100% |41.5% |58.5% |[16.9% |29.2% |40.0% |10.8% 3.1% |44.6% |26.2% [18.5% ]10.8%

NET TV.. . ivininnnennn 9 4 5 0 4 4 1 0 0 5 1 3
................... 9% .9% 1.0% 0% 2.0% 1.1% .6% .0% .0% 1.9% .3% 1.2%
................... 100% |46.4% |55.6% L0%  1446.4% |44.4%  (11.1% .0% 0% |55.6% [11.1% |[33.3%

WOMEN’S PROGRAMMES

NONE. ...convennenannn 545 334 211 T4 121 188 91 7 78 126 181 140

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.4-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE {12 - 1718 - 30[31 - 50}51 - 65]0VER 65{ AB c1 c2 DE
................... 56.6% |71.2% 42.7% [69.2% |59.3% [52.8% {51.7% |59.2% |59.5% |56.4% |56.6% |55.3%
................... 100% (61.3% [38.7% |13.6% [22.2% |34.5% [16.7% |13.0% |14.3% |26.8% |33.2% |25.7%
LN 250 85 165 16 45 111 54 24 22 74 85 69
................... 26.0% |18.1% |33.4% }15.0% |22.1% |[31.2% |30.7% {20.0% }16.8% |28.6% |[26.6% |27.3%
................... 100% |34.0% [66.0% 6.4% |18.0% ]44.4% 121.6% 9.6% 8.8% [29.6% |34.0% |27.6%
SUPER 1 TV........... 69 22 47 5 10 21 17 16 2 9 31 27
................... 7.2% 4. 7% 9.5% &.7% 4.9% 5.9% 9.7% |13.3% 1.5% 3.5% 9.7% |10.7%
................... 100% [31.9% 168.1% 7.2% |14.5% |[30.4% [24.6% |23.2% 2.9% ]13.0% |44.9% |39.1%
SMASH TV.....ivernnas [ 1 5 1} 3 2 1 0 a 1 1 4
................... . 6% .2% 1.0% . 0% 1.5% 6% .6% .0% .0% 4% 3% 1.6%
................... 100% |16.7% |[83.3% L0% [50.0% [33.3% |16.7% .0% 0% 116.7% [16.7% [66.7%
RA1 STATIONS......... 13 4 9 1 0 4 3 5 4 4 3 2
................... 1.3% 9% 1.8% .9% .0% 1.1% 1.7% 4.2% 3.1% 1.5% 9% . 8%
................... 100% [30.8% {69.2% 7.7% .0% [30.8% |23.1% [38.5% |30.8% |30.8% |23.1% {(15.4%
MEDIASET CHANNELS.... 15 6 9 3 4 5 1 2 1 4 8 2
................... 1.6% 1.3% 1.8% 2.8% 2.0% 1.4% .6% 1.7% .8% 1.5% 2.5% .8%
................... 100% [40.0% |[60.0% [20.0% |26.7% |[33.3% 6.7% |[13.3% 6.7% 26.7% |53.3% |13.3%
SATELLITE STATIONS... 55 16 39 8 18 21 é 2 23 15 10 7
................... 5.7% 3.4% 7.9% 7.5% 8.8% 5.9% 3.4% 1.7% |17.6% 5.8% 3.1% 2.8%
................... 100% [29.1% |70.9% [14.5% [32.7% |38.2% [10.9% 3.6% |41.8% |27.3% [18.2% [12.7%
NET TV.ivnioirananns 10 1 9 0 3 4 3 0 1 6 1 2
................... 1.0% .2% 1.8% .0% 1.5% 1.1% 1.7% .0% .8% 2.3% .3% .8%
................... 100% [|10.0% [90.0% .0% |30.0% |40.0% |30.0% .0% |10.0% (60.0% (10.0% |20.0%
CHILDREN’S PROGRAMMES
NONE. .. .ovvinincnnnnn 544 291 253 40 110 191 120 83 76 148 181 139
................... 56.5%2 l|62.0% |51.2% |37.4% |s53.9% |53.7% |68.2% |69.2% |[58.0% |[57.1% [56.6% |54.9%
................... 100% |53.5% |[46.5% 7.4% |20.2% |35.1% [22.1% }15.3% [14.0% |27.2% |33.3% {25.6%
8 204 87 117 K} 35 87 33 18 16 62 68 58
................... 21.22 |18.6% |23.7% |29.0% |17.2% [24.4% [18.8% (15.0% }{12.2% 23.9% [21.3% |22.9%
................... 100% |42.6% |57.4% |15.2% (17.2% [42.6% |16.2% 8.8% 7.8% |30.4% 33.3% |28.4%
SUPER 1 TV.....oa.n. 48 20 28 1 12 19 7 9 1 7 19 21
................... 5.0% 4.3% 5.7% .9% 5.9% 5.3% 4.0% 7.5% .8% 2.7% 5.9% 8.3%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{continued)
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BROABCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.4-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE 12 - 1718 - 30|31 - 50|51 - 65]0VER 65| AB c1 €2 DE
................... 100% [|41.7% |58.3% 2.1%  |25.0% |39.6% [14.6% |18.8% 2.1% [14.6% |39.6% [43.8%
SMASH TV............. 1 1 0 0 0 ] 1 0 0 0 1 0
................... 1% .2% .0% .0% .0% 0% . 6% .0% .0% 0% . 3% .0%
................... 100% 100% .0% 0% . 0% . 0% 100% 0% . 0% .0% 100% . 0%
RAI STATIONS......... 20 11 9 3 7 6 2 2 6 4 6 4
................... 2.1% 2.3% 1.8% 2.8% 3.4% 1.7% 1.1% 1.7% 4.6% 1.54 1.9% 1.6%
................... 100% |55.0% [45.0% |15.0% [35.0% |30.0% [10.0% ]10.0% |[30.0% 20.0% |30.0% |20.0%
MEDIASET CHANNELS. 51 20 3 1 10 20 5 5 8 12 24 7
................... 5.3% 4.3% 6.3% 10.3% 4.9% 5.6% 2.8% 4.2% 6.1% 4.6% 7.5% 2.8%
................... 100% [39.2% {60.8% |21.6% [19.6% [39.2% 9.8% 9.8% |15.7% |23.5% }47.1% {13.7%
SATELLITE STATIONS 87 36 51 20 28 28 8 3 22 23 20 22
................... 9.0% 7.7% |10.3% [18.7% |13.7% 7.9% .5% 2.5% 116.8% 8.9% 6.3% 8.7%
................... 100% [41.4% [58.6% (23.0% [32.2% ([32.2% .2% 3.4% |25.3% [26.4% |23.0% [25.3%
NET TV, .oiinnnnan 8 3 5 1 2 5 0 0 2 3 1 2
................... .8% .6% 1.0% .9% 1.0% 1.4% 0% .0% 1.5% 1.2% 3% 8%
................... 100% |[37.5% |[62.5% [12.5% 125.0% |62.5% .0% .0% |25.0% [37.5% |12.5% 125.0%
RELIGION
NONE.......ovnmuaan. 493 268 225 67 125 169 77 55 78 140 154 121
................... 51.2% |57.1% |45.5% |62.6% |61.3% |47.5% |43.8% |45.8% |59.5% ([54.1% [48.1% [47.8%
................... 100% |54.4% |45.6% [13.6% {25.4% |34.3% [15.6% [11.2% |[15.8% |28.4% |[31.2% {24.5%
LR 369 149 220 29 62 154 30 44 38 97 131 103
................... 38.3% |31.8% [44.5% |27.1% |30.4% [43.3% [45.5% ([36.7% [29.0% |37.5% [40.9% [40.7%
................... 100% |40.4% |59.6% 7.9% 116.8% |41.7% [21.7% |11.9% |10.3% [26.3% |35.5% |27.9%
SUPER 1 TV........... 33 14 19 4 3 9 8 9 1 1 15 16
................... 3.4% 3.0% 3.8% 3.74 1.5% 2.5% 4.5% 7.5% .8% 4% 4.7% 6.3%
................... 100% |42.4% (57.6% |12.1% 9.1% |27.3% [24.2% [27.3% 3.0% 3.0% |[45.5% |[48.5%
SMASH TV.......0c0nne. 1 1 0 0 1 0 0 0 0 0 0 1
................... 1% 2% 0% .0% . 5% .0% 0% 0% .0% 0% 0% 4%
................... 100% 100% . 0% . 0% 100% .0% 0% .0% . 0% .0% .0% 100%
RAl STATIONS......... 25 18 7 2 3 9 6 5 4 7 12 2
................... 2.6% 3.8% 1.4% 1.9% 1.5% 2.5% 3.4% 4.2% 3.1% 2.7% 3.8% .8%
................... 100% |72.0% |28.0% 8.0%x |12.0% |36.0% l24.0% |20.0% |16.0% [28.0% ]48.0% 8.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV

(continued)




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.4-3: TV STATIOK COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE |[FEMALE |12 - 17|18 - 30{31 - 50|51 - 65|OVER &5| AB c1 c2 DE
MEDIASET CHANNELS.... 10 [ 4 0 2 4 1 3 1 3 4 2
................... 1.0% 1.3% .8% . 0% 1.0% 1.1% .6% 2.5% .8% 1.2% 1.3% .8%
................... 100% [60.0% |40.0% .0% |20.0% |40.0% [10.0% [30.0% [10.0% [30.0% [40.0% |20.0%
SATELLITE STATIONS 26 10 16 5 6 7 4 4 9 7 4 6
................... 2.7% 2.1% 3.2% 4.7% 2.9% 2.0% 2.3% 3.3% 6.9% 2.7% 1.3% 2.4%
................... 100% |38.5% ]61.5% 19.2% 123.1% 126.9% |15.4% |[15.4% (34.6% 26.9% 15.4% }23.1%
NET TV.......icennnns é 3 3 [\ 2 4 0 1] 0 4 0 2
................... . 6% . 6% 6% 0% 1.0% 1.1% . 0% . 0% .0% 1.5% .0% .8%
................... 100% |[50.0% |50.0% 0% [33.3% 166.7% .0% . 0% 0% |66.7% .0%  |33.3%
BUSINESS/FINANCE
NONE. .o ooeneennnnnnns 706 341 365 81 146 256 131 92 95 165 249 197
................... 73.3% |72.7% |73.9% |75.7% |71.6% |71.9% |74.4% |76.7% |72.5% {63.7% |77.8% |77.9%
................... 100% |48.3% 51.7% 11.5% [20.7% [36.3% 18.6% 13.0% 13.5% |23.4% [35.3% [27.9%
TUM. e e incannnnns 141 70 71 17 29 &1 23 11 14 55 36 36
................... 14 .6% 14.9% 14 .4% 15.9% 14.2% 17.1% 13.1% 9.2% 10.7% 21.2% 11.3% 14.2%
................... 100% |49.6% |50.4% |12.1% [20.6% |43.3% |16.3% 7.8% 9.9% |39.0% 125.5% |25.5%
SUPER 1 TV.uununnnnn- 30 13 17 0 2 9 9 10 1 5 1 13
................... 3.1% 2.8% 3.4% 0% 1.0% 2.5% 5.1% 8.3% .8% 1.9% 3.4% 5.1%
................... 100% |43.3% |56.7% .0% 6.7% |30.0% }30.0% |[33.3% 3.3%z |16.7% [36.7% |43.3%
SMASH TV...oevvunnnnn 6 5 1 3 0 1 2 0 0 2 4 0
................... 6% 1.1% .2% 2.8% 0% 3% 1.1% 0% 0% .8% 1.3% 0%
................... 100% 183.3% [|16.7% [50.0% 0% [16.7%  |33.3% 0% 0% 33.3% |66.7% 0%
RAI STATIONS......... 8 5 3 1 2 2 0 3 0 5 3 0
................... .8% 1.1% .6% 9% 1.0% .6% .0% 2.5% .0% 1.9% 9% 0%
................... 100% |62.5% |37.5% |[12.5% |25.0% [25.0% 0% |37.5% 0% £2.5% |37.5% .0%
MEDIASET CHANNELS. 16 9 7 1 3 7 2 3 2 7 5 2
................... 1.7% 1.9% 1.4% 9% 1.5% 2.0% 1.1% 2.5% 1.5% 2.7% 1.6% . 8%
................... 100% 156.3% [43.8% 6.3% |18.8% |43.8% |12.5% |18.8% |12.5% [43.8% |31.3% [12.5%
SATELLITE STATIONS 46 22 24 3 18 15 9 1 19 15 9 3
................... 4.8% 4. 7% 4 .9% 2.8% 8.8% &.2% 5.1% 8% 14.5% 5.8% 2.8% 1.2%
................... 100% [47.8% 52.2% 6.5% {39.1% |32.6% 19.6% 2.2% |41.3% |32.6%4 19.6% 6.5%
NET TV.iiiveanacnnnes 10 4 6 1 4 5 0 (] 0 5 3 2
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.4-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE (12 - 17|18 - 30{31 - 50{51 - 65|0VER 65| AB c1 €2 DE
................... 1.0% 9% 1.2% 9% 2.0% 1.4% 0% 0% .0% 1.9% 9% .8%
crriecesanaeaa- voeo| 100%  [40.0% [60.0% |10.0% [40.0% [50.0% . 0% .0% .0% |50.0% [30.0% [20.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.5: INTEREST IN BROADCASTING AUTHORITY POLITICAL PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SO i0-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30{31 - 50|51 - 65|OVER 65| AB €1 c2 DE
TOTAL. . eeeaaaanas 1001 490 511 112 210 371 182 126 137 272 330 262
NO ANSWER............ 11 5 6 2 1 2 4 2 1 2 é 2
................... 1.1% 1.0% 1.2% .8% .5% .5% 2.2% 1.6% 7% T4 1.8% .8%
................... 100% |45.5% [54.5% [18.2% 9.1% [18.2% [36.4% |18.2% 9.1% |18.2% |54.5% |(18.2%
ALWAYS. . .iveeninnann 203 115 88 5 22 90 51 35 13 51 65 74
................... 20.3% {23.5% |17.2% 4.5% [10.5% |24.3%4 128.0% |27.8% 9.5% [18.8% |19.7% [28.2%
................... 100% }56.7% [43.3% 2.5% |10.8% [44.3% 125.1% |17.2% 6.4% |25.1% |32.0% [36.5%
SOMETIMES............ 456 234 222 43 99 176 81 57 79 131 151 95
................... 45.6% |47.8% 143.4% |38.4% [47.1% |47.4% |A4.5% [45.2% |[57.7% [48.2% [45.8% {36.3%
................... 100% [51.3% [48.7% 9.4% |21.7% |38.6% |17.8% 112.5% |17.3% |28.7% |33.1% [20.8%
NEVER....covvrunnnnn. 331 136 195 62 88 103 46 32 44 88 108 91
................... 33.1% |27.8% 138.2% |55.4% |41.9% |27.8% [25.3% [25.4% |[32.1% |32.4% |32.7% |[34.7%
................... 100% |41.1% [58.9% [18.7% [26.6% |31.1% [13.9% 9.7% |13.3% [26.6% |32.6% |27.5%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

= COLUMN PERCENTAGES

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.6: SUGGESTIONS FOR NEW RADIO PROGRAMMES

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONGMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|0VER 65 AB c1 c2 DE
TOTAL - e cceceeaeannn 771 364 407 81 172 288 144 86 100 220 253 198
NO ANSWER. ....nvuenns 656 300 356 71 143 244 124 74 91 187 215 163
................... 85.1% 182.4% |87.5% |87.7% l83.1x% |84.7x |86.1% |86.0% |91.0% [85.0% [85.0% [82.3%
................... 100% 145.7% |s54.3% [10.8% |21.8% |[37.2% |18.9% |11.3% [13.9% |28.5% |[32.8% [24.8%
PLAYS IN MALTESE..... 17 7 10 1 2 8 5 1 0 3 é 8
................... 2.2% | 1.9% | 2.5% | 1.2% | 1.2 | 2.8% | 3.5% | 1.2% 0% | 1.4% | 2.4% | 4.0%
................... 100% |41.2% |s58.8% | 5.9% [11.8% |47.1% [29.4% | 5.9% 0% |17.6% |35.3% [47.1%
MORE CHILDREN’S
PROGRAMMES........ 2 1 1 1 0 1 0 0 1 4] 1 0
................... .3% 3% 2% | 1.2 0% 3% .0% 0% | 1.0% 0% 4% 0%
................... 100% |50.0% |50.0% }50.0% 0% [50.0% .0% 0% |50.0% .0% |s50.0% 0%
MALTESE GHANA........ 1 1 0 0 1 0 0 0 0 1 0 0
................... A% 3% 0% .0% .6% 0% 0% .0% .0% .5% .0% .0%
................... 100% | 100% 0% 0% | 100% 0% .0% .0% 0% | 100% .0% .0x%
MORE MUSIC........... 40 21 19 8 9 12 7 4 3 8 18 1
................... 5.2 | 5.8% | 4.7% | 9.9 | 5.2% | 4.2% | 4.9% 7% | 3.0n | 3.6% | 7.1% | 5.6%
................... 1002 |s2.5% l47.5% |20.0% |22.5% [30.0% |[17.5% [10.0% | 7.5% |20.0x |[45.0% {27.5%
MALTESE NOVELS....... 6 3 3 0 0 3 2 1 0 2 3 1
................... .8% .8% 7% .0% 0% | 1.0% | t.4% 2% .0% oz | 1.2% .5%
................... 100% {50.0% [50.0% .0% 0% |50.0% [33.3% [16.7% 0% |33.3%x |s0.0x% [16.7%
MORE SPORTS.......... 4 4 0 0 1 2 1 0 0 2 0 2
................... 5% | 1.4% .0% 0% L6% 7% 7% 0% .0% .9% 0% | 1.0%
................... 100% | 100% .0% .0% |25.0% |50.0% |25.0% .0% .0% |50.0% .o% |50.0%
MORE PROGRAMMES ON
MALTESE CULTURE... 2 2 0 0 0 1 1 0 9 0 2 0
................... 3% 5% 0% .0% .0% 3% 7% .0% .0% 0% .8% .0%
................... 100% | 100% .0% .0% .0% |[s0.0% |s0.0% .0% .0% 0% | 100% .0%
MORE DISCUSSION
PROGRAMMES........ 16 10 3 0 3 8 4 1 3 5 2 6
................... 2.1% | 2.7% | 1.5% 0% | 1.7% | 2.8% | 2.8 | 1.2% | 3.0% | 2.3% 8% | 3.0%
................... 100% 162.5% |37.5% ox |18.8% |s0.0%x |25.0% | 6.3% [18.8% [31.3x [12.5% [37.5%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
ALL WHO LISTEN TO RADIO

BASE =

(continued)



BROADCASTING AUTHORITY - MALTA:

TABLE 6.6:

SUGGESTIONS FOR NEW RADIO PROGRAMMES
~ BY GENDER, AGE ARD SOCIO-ECONOMIC GROUP

MEDIA AUDIT - MARCH 1999

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50[51 - 65|ovER 65| aB ct c2 DE
EDUCATIONAL
PROGRAMMES........ 14 7 7 0 6 5 1 2 1 5 4 4
.............. veeol| 1.8% 1.9% 1.7% .0% 3.5% 1.7% 7% 2.3% 1.0% 2.3% 1.6% 2.0%
................... 100% [50.0% |50.0% 0% {42.9% [35.7% 7.1%  [14.3% 7.1% |35.7% |28.6% |[28.6%
DOCUMENTARIES........ 1 1 0 0 1 0 0 0 0 (] 0 1
................... A% 3% . 0% .0% .6% .0% 0% .0% .0% 0% .0% .5%
................... 100% 100% . 0% 0% 100% 0% .0% .0% .0% . 0% .0% 100%
QUIZZES...vunennnnnnn 2 1 1 0 2 0 0 0 0 2 (] 0
................... .3% 3% 2% . 0% 1.2% .0% .0% .0% .0% 9% 0% .0%
................... 100% |[50.0% |50.0% . 0% 100% 0% 0% 0% .0% 100% .0% . 0%
MORE CURRENT AFFAIRS
PROGRAMMES. . ... e 1 1 0 0 ] 1 0 0 1 0 0 0
................... A% 3% 0% .0% .0% .3% 0% . 0% 1.0% 0% 0% 0%
................... 100% 100% . 0% .0% .0% 100% . 0% . 0% 100% .0% . 0% 0%
MORE RELIGIOUS i
PROGRAMMES........ 1 1 0 0 0 1 0 o 0 (i} 0 1
................... A% 3% . 0% 0% 0% 3% .0% 0% .0% . 0% .0% .5%
................... 100% 100% .0% .0% 0% 100% . 0% 0% 0% 0% .0% 100%
MORE PHONE-IN
PROGRAMMES........ 5 3 2 0 2 1 1 1 0 2 1 2
N B -+ 4 .8% .5% .0% 1.2% 3% 7% 1.2% 0% .9% 4% 1.0%
...... Meveesean-a-.] 100% 160.0% |40.0% L0% 140.0% [20.0% |20.0% [20.0% .0% |40.0% [20.0% ]40.0%
MORE DIVERSITY IN
PROGRAMME
SCHEDULING........ 4 2 2 0 1 3 o 0 0 2 1 1
e Ceennenen ool Lsu .5% .5% 0% .6% 1.0% .0% .0% 0% .9% 4% .5%
eetereenaannan 100% |50.0% |50.0% .0% |25.0% |75.0% .0% .0% .04 150.0% |25.0% |25.0%
MORE PROGRAMMES ON
CRAFTS..cniennnnns 3 0 3 0 1 2 0 0 0 0 2 1
eeveenans Cereeaen 4% 0% 7% .0% .6% 7% 0% 0% . 0% .0% .8% .5%
................... 100% .0% 100% 0% 133.3% |66.7% 0% 0% .0% 0% |66.7% |33.3%
MORE SCIENCE RELATED
PROGRAMMES........ 2 2 0 0 1 0 0 1 0 2 0 0
J N 13 . 5% .0% 0% 6% 0% .0% 1.2% | .0% 9% 0% .0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.6: SUGGESTIONS FOR NEW RADIO PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50/51 - 65]0VER 65| AB ¢1 c2 DE

................... 100% 100% . 0% .0%  150.0% 0% .0% |[50.0% .0% 100% 0% .0%
MORE HISTORY

PROGRAMMES........ 1 1 0 0 0 0 (1 1 0 1 0 0

s vsueesecesananns 1% .3% .0% .0% .0% .0% . 0% 1.2% . 0% .5% .0% . 0%

................... 100% 100% .0% 0% . 0% . 0% .0% 100% . 0% 160% 0% .0%
MORE ADVERTS IN

MALTESE........... 1 1 0 0 0 0 0 1 0 0 1 0

................... A% .3% .0% 0% .0 0% 0% 1.2% 0% .0% 4% 0%

................... 100% 100% .0% . 0% .0% 0% .0% 100% .0% .0% 100% 0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.7: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|0OVER 65| AB c1 c2 DE
TOTAL. ¢ iciceccnnannnn 963 469 494 107 204 356 176 120 131 259 320 253
NO ANSWER............ 422 227 195 45 87 147 80 63 53 120 135 114
................... 43.8% |48.4% [39.5% |42.1% 42.6% [41.3% |45.5% |52.5% [40.5% |46.3% [42.2% |45.1%
................... 100% (53.8% 146.2% [10.7% 120.6% |34.8% (19.0% [|14.9% |[12.6% |28.4% |[32.0% |27.0%
PLAYS IN MALTESE..... 116 37 79 7 22 44 29 14 7 21 45 43
................... 12.0% 7.9% 116.0% 6.5% [10.8% [12.4% }16.5% ([11.7% 5.3% 8.1% [|14.1% |17.0%
................... 100% |[31.9% |68.1% 6.0%4 |19.0% |37.9% [25.0% [12.1% 6.0% |18.1% |38.8% |37.1%
MALTESE LANGUAGE
PROGRAMMES........ 9 4 5 0 3 1 3 2 g 1 3 5
................... 9% .9% 1.0% .0% 1.5% 3% 1.7% 1.7% .0% 4% 9% 2.0%
................... 100% |44.4% |55.6% L0% |33.3% [11.1% {33.3% (22.2% 0% [11.1% |33.3% |55.6%
MORE CHILDREN’S
PROGRAMMES........ 36 11 25 12 2 21 0 1 7 5 17 7
................... 3.7% 2.3% 5.1% [11.2% 1.0% 5.9% .0% .8% 5.3% 1.9% 5.3% 2.8%
................... 100% 130.6% |69.4% |33.3% 5.6% |58.3% 0% 2.8% |19.4% [13.9% [47.2% [19.4%
MALTESE GHANA........ 3 1 2 0 0 1 2 0 0 0 2 1
................... 3% 2% 4% 0% 0% 3% 1.1% 0% .0% .0% 6% 4%
................... 100% |33.3% [66.7% .0% 0% |33.3% |66.7% 0% .0% 0% [66.7% |33.3%
MORE MUSIC........... 29 15 14 9 5 6 5 4 3 12 12 2
................... 3.0% 3.2% 2.8% 8.4% 2.5% 1.7% 2.8% 3.3% 2.3% 4.6% 3.8% .8%
................... 100% |51.7% l48.3% 31.0% {17.2% [20.7% |[17.2% [13.8% [10.3% [4&1.4% [41.4% 6.9%
MALTESE NOVELS....... 1 1 0 0 [1} 1 0 0 [i] 1] 1} 1
................... A% 2% 0% . 0% 0% 3% .0% 0% 0% .0% .0% K33
................... 100% 100% 0% .0% 0% 100% .0% .0% .0% .0% .0% 100%
MORE SPORTS.......... 53 42 11 é 17 22 6 2 - 22 13 13
................... 5.5% 9.0% 2.2% 5.6% 8.3% 6.2% 3.4% 1.7% 3.8% 8.5% 4.1% 5.1%
................... 100% |79.2% 120.8% |11.3% |32.1% |41.54 [11.3% 3.8% 9.4% [41.5% |24.5% |24.5%
MORE PROGRAMMES ON
MALTESE CULTURE... 24 20 4 0 5 11 7 1 8 6 8 2
................... 2.5% 4.3% 8% .0% 2.5% 3.1% 4.0% .8% 6.1% 2.3% 2.5% .8%
................... 100% |83.3% |16.7% .0% |20.8% [45.8% [29.2% 4.2% |33.3% |25.0% |33.3% 8.3%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.7:

SUGGESTIONS FOR NEW TV PROGRAMMES

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30{31 - 50|51 - &5|OVER 65| 4B ¢l €2 DE

OLD FILMS...... R 6 4 2 1 1 2 1 1 2 (] 3 1

................... .6% 9% 6% .9% .5% .6% .6% .8% 1.5% .0% .9% 4%

e reerereeeeeneaans 100% |[66.7% [33.3% |16.7% |16.7% |[33.3% |16.7% [16.7% |[33.3% 0% |50.0% [16.7%
MORE VARIETY SHOWS... 17 5 12 2 3 7 0 5 2 5 5 5

................... 1.8% 1.1% 2.4% 1.9% 1.5% 2.0% .0% 4.2% 1.5% 1.9% 1.6% 2.0%

................... 100% |29.4% |[70.6% |11.8% |17.6% |41.2% L0% [29.4%  ]11.8% |29.4% |29.4% [29.4%
MORE DISCUSSION

PROGRAMMES. ....... 44 26 18 3 13 15 5 8 8 9 17 10

................... 4.6% 5.5% 3.6% 2.8% 6.4% 4.2% 2.8% 6.7% 6.1% 3.5% 5.3% 4.0%

................... 100% |[59.1% [40.9% 6.8% [29.5% |34.1% |11.4% [18.2% [18.2% |20.5% [38.6% |22.7%
MORE MODERN FILMS.... 56 23 33 6 1 21 11 7 11 9 20 16

................... 5.8% 4.9% 6.7% 5.6% 5.4% 5.9% 6.3% 5.8% 8.4% 3.5% 6.3% 6.3%

................... 100% |41.1% |58.9% |10.7% 119.6% |37.5% [19.6% |12.5% (19.6% |[16.1% |35.7% |28.6%
EDUCATIONAL

PROGRAMMES........ 54 26 28 3 12 25 8 6 9 21 15 9

................... 5.6% 5.5% 5.7% 2.8% 5.9% 7.0% 4.5% 5.0% 6.9% 8.1% 4. 7% 3.6%

................... 100% [48.1% |51.9% 5.6% 22.2% |46.3% [14.8% |11.1% [16.7% |38.9% [27.8% |[16.7%
DOCUMENTARIES........ 36 20 16 1 9 14 7 5 4 1 10 1

................... 3.7% 4.3% 3.2% 9% 4.4% 3.9% 4.0% 4.2% 3.1% 4.2% 3.1% 4.3%

................... 100% [55.6% |44.4% 2.8% |25.0% |38.9% 119.4% [13.9% [11.1% |30.6% |27.8% [30.6%
QUIZZES..... eeeereen 19 4 15 3 2 9 2 3 A 6 4 5

................... 2.0% 9% 3.0% 2.8% 1.0% 2.5% 1.1% 2.5% 3.1% 2.3% 1.3% 2.0%

................... 100% 121.1% |78.9% |15.8% |10.5% |47.4% |10.5% [15.8% |21.1% [31.6% [21.1% [26.3%
MORE CURRENT AFFAIRS

PROGRAMMES........ 7 3 4 0 1 3 2 1 3 3 0 1

................... 7% . 6% .8% .0% .5% .8% 1.1% . 8% 2.3% 1.2% . 0% 4%

.................... 100% [42.9% |57.1% 0% 114.3% l42.9% |28.6% [14.3% |42.9% |42.9% 0% [14.3%
MORE RELIGIOUS

PROGRAMMES........ 10 2 8 0 0 2 4 4 1 3 2 4

................ veol 1.0% 4% 1.6% .0% .0% 6% 2.3% 3.3% .8% 1.2% .6% 1.6%

................... 100% }20.0% |80.0% . 0% 0% 120.0% |40.0% [40.0% |[10.0% [30.0% |20.0% [40.0%
MORE SOAP OPERAS..... 12 2 10 1 5 4 2 ] 2 3 3 4

........ teeneeeeaes]| 1.2% 4% 2.0% .9% 2.5% 1.1% 1.1% .0% 1.5% 1.2% 9% 1.6%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TQO TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.7: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30{31 - 50|51 - 65|0VER 65| AB 1 c2 DE

................... 100% [16.7% |83.3% 8.3% 141.7% |33.3% |16.7% .0% [16.7% {25.0% |25.0% |[33.3%
MORE YOUTH PROGRAMMES 7 1 6 5 0 1 0 1 2 2 2 1

.............. R B £ 2% 1.2% 4.7% .0% 3% .0% .8% 1.5% .8% .6% 4%

................... 100% |14.3% |85.7% |71.4% L0% |14.3% 0% [14.3% |28.6% |28.6% |[28.6% |14.3%
MORE DIVERSITY IN

PROGRAMME

SCHEDULING........ 32 15 17 5 7 15 4 1 8 10 8 6

................... 3.3% 3.2% 3.46% 4.7% 3.4% 4.2% 3% .8% 6.1% 3.9% 2.5% 2.4%

................... 100% |46.9% 153.1% [15.6% |21.9% |46.9% [12.5% 3.1% |25.0% [31.3% [25.0% |[18.8%
MORE NEWS....vevenvnn. 2 1 1 0 0 2 0 0 0 1 1 0

................... 2% 2% .2% .0% . 0% .6% . 0% 0% .0% 4% 3% .0%

................... 100% |[50.0% |50.0% 0% 0% 100% . 0% .0% .0% |50.0% ]50.0% .0%
MORE PROGRAMMES ON

NATURE. ..coveunnnn 20 12 8 1 5 10 3 1 3 3 12 2

................... 2.1% 2.6% 1.6% .9% 2.5% 2.8% 1.7% .8% 2.3% 1.2% 3.8% .8%

................... 100% |60.0% |40.0% 5.0% {25.0% |50.0% |15.0% 5.0% {15.0% [15.0% |60.0% {16.0%
MORE TELESERIALS..... 48 15 33 6 8 19 10 5 4 10 17 17

................... 5.0% 3.2% 6.7% 5.6% 3.9% 5.3% 5.7% 4.2% 3.1% 3.9% 5.3% 6.7%

..... i 1002 |31.3% |68.8% [12.5% |16.7% |39.6% [20.8% |10.4% 8.3% |20.8% |35.4% [35.4%
MORE CARTOONS........ 1 ) 1 1 0 0 0 0 ] 1 (] 0

.................. g% . 0% 2% 9% .0% 0% . 0% . 0% . 0% 4% . 0% .0%

e rrenseeeseraaanne 100% 0% | 100% 100% .0% .0% . 0% 0% .0% 100% .0% .0%
MORE PROGRAMMES ON

CRAFTS..vurneevnnn 14 3 11 0 2 5 3 1 2 5 4 3

................... 1.5% .6% 2.2% 0% 1.0% 1.4% 3.4% . 8% 1.5% 1.9% 1.3% 1.2%

................... 100% |21.4% |78.6% L0% 114.3% |35.7% |42.9% 7.1% 114.3% |35.7% |28.6% [21.4%
MORE SCIENCE RELATED

PROGRAMMES........ 3 3 0 0 2 0 0 1 g 2 0 1

................... .3% 6% 0% 0% 1.0% 0% 0% .8% 0% . 8% 0% 4%

............... ve..| 100% 100% 0% 0% |66.7% .0% .0% |33.3% 0% |66.7% 0% [33.3%
MORE HISTORY

PROGRAMMES........ 2 2 0 0 0 1 0 1 0 1 1 o

ceenae etieeiaanaas .2% .4% 0% 0% .0% .3% .0% .8% .0% A% 3% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW. PERCENTAGES
BASE = ALL WHO LISTEN TO TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 1999

TABLE 6.7:

SUGGESTIONS FOR NEW TV PROGRAMMES

- BY GENDER, AGE AND SOCIC-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65/OVER 65| AB c1 €2 DE
................... 100% 100% .0% .0% .0% [50.0% .0% |50.0% .0% |[50.0% [50.0% 0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV




Table 7.1: Daily Radio Average Audience Share 1999

RM 1 RM2 SUPER 1 101 RTK LIVEFM SMASH CALYP UNi MAS FM CAPITAL  NONE TOTA
SO RADIO BRONJA L

RM 1 RM2  SUPER 1 1 RTK LIVE SMASH CALYPSO UNI MAS FM CAPITAL
RADIO BRONJA




Table 7.3: Daily Average Audience Levels - Radio 1995-99

(computed on the basis of available time-siot for each station)

RM1 RM2  SUPER1 UNI RTK  LIVEFM SMASH CALYPSO Fi CAPITAL
BRONJA

Table 7.4: Daily Average Audience Levels - Radio 1997 - 1999

(computed on the basis of audiences between 6.00 a.m. - midnight)

SUPER 1 101 RTK LIVE SMASH  CALYPSO UNI RADJU FM CAPITAL
RADIO MAS BRONJA




TABLE R1: RADIO LISTENERSHIP: MONDAY
(BASE=246")

R PER 0 BA =1

Q RADIO

0.00 | 0.00 | 1.05 | 0.70 | 0.00 | 0.00 " 0.00 | 000 | 0.00 ] 0.00
0.00 | 0.00 | 0.70 | 0.00 | 0.00 | 0.00 0.00 | 0.00 | 0.00 | 000 |
0.00 | 0.00 | 0.35 | 6:00 | 0.00 | 0.00 0.00 | 0.00 | 0.00| 0.00
0.00 | 0.00 | 0.35 | 0.00 | 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00
0.00 | 0.00 | 0.35 | 0.00 | 0.00 | 0.00 "0.00 | 000 ] 0.00] 0.00|
0.00 | 0.00| 0.35 | 0.00 [ 0.00 | 0.00 [ 0.00 ] 000} 000 000"
0.00 | 0.00 | 0.35 | 0.00 | 0.00 | 0.00 " 0.00| 0.00 | 0.00 | 0.00
0.00 | 0.00 | 0.35 | 0.00| 0.00 | 0.00 000 000 0.00 0.00
0.00 | 0.00 | 0.35 | 0.00 | 0.00 | 0.00 000 | 0.00 | 000 ] 0.00 | —
0.00 | 0.00 | 0.35 | 0.00 0.00 | 0.00 0.00 ] 000 | 0.00
0.00 | 0.00 | 0.70 | 0.00 | 0.00 | 0.00 0.00 | 0.35 | 0.00
0.00 | 0.00 | 1.05 | 0.00] 0.00 | 0.00 | 0.00 | 600 | 035| 035 ;
0.00 | 0.00| 245 | 3.15] 000 | 070 | 035 | 0.00] 035 070 035
0.35 | 0.35 | 524 | 385 0.00 | 1.05] 1.05 | 000 035] 035 035
035 | 0.35| 664 3.85] 036 | 1.75| 1.40 | 000 070 | 0.00 0.35
105 | 035 | 7.60 | 3.60 | 0.70 | 245 | 1.05 | 000 070 | 0.00 035
210 | 1.05| 804 315] 0.00] 240°| 1.75 | 000 | 070 [ 0.00 C0.70
245 035] 804 280] 000|140 175 | 0.00| 070 | 0.35 0.35
210 | 035 | 874 [ 210 000 | 1.75] 315 000 070 140 035
210 | 035 804 | 245 0.00 | 1.75 | 455 000 035 | 140 035
210 | 0.70| 8.04 | 245 000 | 140 | 524 | 000 035 [ 1.40 0.35
245] 070 | 804 | 245 000 | 070 | 524 | 000 | 035 | 1.40 0.35
245] 070 | 830 | 2.10] 0.00 | 140 | 455 | 000 070 | 1.75 035
210 | 070 | 9.9 | 240 0.00 | 140 | 420 | 0.00 | 0.70 | "1.05 0.35_
385 | 035 1014 | 210 ] 0.00 | 1.75 | 280 | 0600 0.70 | .05 17035
3.5 | 0.35| 1049 | 2.10°| 0.00 | 245 | 140 | 000 070} 106] - 1036
280 | 0.00| 9.09 | 2.10] 0.00 | 2.45 | 1.05 | 0.00 | 0.35 | " 1.05 0.70
245 | 035 | 734|140 035 | 245] 1.05 | 0.00] 070 | 1.05 70.70
175 | 0.00 | 5.24 | 1.75] 0.35 | 2.0 | 1.05 |~ 0.00 | 070 | 140 7105
175 | 000 | 490 | 1.75] 0.35 | 140 | 140 | 000 [ 140] 140 0.70
140 | 035 | 4.55 | 1.40 | 0.00 | 140 | 1.75 | 000 | 105} 140 0.70
140 | 035 | 490 | 140 0.00 | 140 | 1.75 | ©000] 0.70 | 1.40 035
105 | 035] 620 315 0.35 | 1.05 | 1.75 | 000 070 | 1.40 0.35
1.05 | 035] 699 | 315 0.35 | 210 | 140 | 000 1.05| 105 000 [ ©
105 | 0.35| 594 315|035 | 1.75| 1.40 | 0,00 | 1.40 | "1.05] 0.00
105 | 035 664 280 0.35 | 1.05| 1.05 | 0.00 | 1.40 | 0.70 [ 0.00
105 | 0.5 | 664 | 245035105 1.75| 000 1.056| 105[ 000
070 | 035 | 620 ] 1.75]0.35 | 070 | 105 | 000 070 | f40] 000}
1.05 | 0.00 | 559 | 140 | 0.00 [ 0.70 | 3.5 | 000 070 | 140] 000 | —
1.05 | 0.00 | 350 | 070 | 0.35 | .70 | 105 | 000 070 [ 035] 0.00 }
175 | 000 | 245 070000 070 070 | ©0.00{ 070 | 035] 0001
1.05 | 0.00 | 245 [ 0.70 | 0.00 | 0.00 | 1.05| 0.00] 105} 035] 000}
105 | 000 210 | 1.05] 000 | 0.00 [ 070 | 000 105} 035][ 0.00 |
1.05 | 0.00 | 140 | 0.70| 0.00 | 0.00 | 035 | 0.00| 105} 035] 0.00 | -
0.35 | 0.00] 140 ] 070 0.00 | 0.00| 035 | 000 070 [ 0.001] 0.00
0.00 | 000 | 140} 070 0.35 | 0.35 ] 0.70 | 600 070 | 0.00] 0.00
0.00 | 0.00| 1.05 | 0.70.] 0.35 [ 0:35| 0.35 | ~0.007| 0.35 | 0.00 | 0.00 |-
0.00 | 000 | 1.05 | 070 | 0.00 | 0:35| 0.00 | 0.00 | 035 0.00] 000
1.07 | 020 | 443 | 152 011 [ 0927 1.71 | 000 057 | 062 ] 0.00 | 0.47
385 | 1.05] 1049 | 3.85| 070 | 245 | 524 | 000 140 175] 0.00 }
102 | 026 | 3.28| 1.20]0.18 | 083 141 | 0.00] 039] 059] 000}

i R ic- 5 e B [ F %
743 [ 027 | 573 | 201 | 015 | 1.22| 176 | 0.00 | 0.74 | 082, 0.00 | 0.47

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘4’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days

prior to the interview.



TABLE R2: RADIO LISTENERSHIP: TUESDAY
(BASE=246")

1.75 | 0.35 | 0.00 | 0.00
140 | 0.35.| 0.00 | 0.00
1.05 | 0.00/] 0.00 | 0.00°
1.05 | 0.00] 0.00 | 0.00
0.70 |.0.00 | 0.00 | 0.00
0.70 | 0.00 | 0.00 | 0.00
0.70 | 0.00.] 0.00 |:0.00
0.70 | 0.00 | 0.00 |/ 000
0.70 | 0.00.| 0.00 | 0:00
0.70 | 0.00 | 0.00 | 0.00
0.70 | 0.70 | 0.00 | 0.00
0.70 | 0.70 | 0.00 | 0.00 | 0.00
2.80 | 245 ] 0.00 | 0.35 | 0.35
490 | 2.45 | 0.00 | 0.35 | 1.40
6.64 | 3.50 | 0.70 | 1.40. | 1.40
6.29 |.4.55 | 0.70 | 1.40 | 1.05 |-
7.34 | 455 ] 0.35 | 210 | 1.40
8.04 | 3.85 ] 0.70 | 140 | 1.75
8.30 | 2.80 | 0.70 | 0.70.] 3.85
8.04 | 280 ] 0.70 | 0.70 | 4.90
8.04 | 315 0.35 | 1.05 | 5.04
7.34 | 350 | 0.35 | 070 | 524 |
7.34 | 3.50/] 0.35 | 1.05] 5.24 |
7.34 | 2.:80°1 0.35 | 0.70| 4.90
8.39 | 3.15 | 0.35 | 1.05 | 4.55
1119 | 2.80 | 0.35 | 1.05 | 2.45
10.14 | 2.45 | 0.35 | 1.05] 2.10
8.04 | 175 ] 1.40 | 1.05:] 1.75 |
455 | 1.75 ] 1.06 | 140 ] 1.75 |
420 | 1.75 ] 1.40 | 140 | 1.75
420 | 1.40°] 1.05 | 1.05 | 2.10
5.24 F 1.75.] 1.05 | 1.06] 1.75
6.09 | 245 | 1.75 | 0.70 | 3.15
7.69 | 245 | 1.40 | 1.40 | 3.15 |-
6.20 | 245 | 140 | 1.05.] 245 | -
5.94 | 2.80 ] 1.05 | 0.7¢ | 2.10
420 | 280 | 0.70 | 0.70.| 2.10
4.90 | 210 | 0.35 | 035 | 1.75
4.20 | 1.05 ] 0.70 | .0.35 | 3.15
2.80 |.1.05.| 0.35 |.0.35-] 2.10
1.75 | 0.35 | 0.00 {.0.70 | 1.05 |
1.75 | 035 | 0.00 | 0.35. 1.05 |
175 | 035 | 0.00 |-1.05] 1.40 [
2.10 | 035 0.00 [ 0.70.] 1.05 |
2.80 | 0.70 | 0.00 }.0.35 | 1.05 I
3.15 | 035 ] 0.35 | 0.00| 1.05
245 | 035 ] 0.35 | 0.00 | 1.05
2.45 | 0.35] 0.00 | 0.00| 035 |
439 | 165 | 043 | 062 | 2.26 |
11.19 | 455 ] 1.75 | 210 | 594 |
297 | 1.36 0.49 | 0.54 | 1.50

555 | 2.14 | 057 | 0.83 | 2.32

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A ’ respondents were asked about
viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days prior to

the interview.



TABLE R3: RADIO LISTENERSHIP: WEDNESDAY
(BASE=246")

RM2 SUPER 1 101 IS RTK LWEFM  SMASH CALYP UNI MAS FM CAPITAL
SO RADIO BRONJA

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked about
viewing on the day prior to the interview; Set ‘B’ respondenis were asked about viewing two days prior to

the interview.



TABLE R4: RADIO LISTENERSHIP: THURSDAY
(BASE=246%)

R R PER B R A ALYP PITA 0 0
O RADIO BRO
0.00 {0.00| 035 | 000} 035} 0.00 0.00:1 0.00 0.00 | 0.00 f iy
0.00 | 0.00:] 0.35 | 000 0.00 | 0.00 0.00) 0.00 ! -0.00] 0.00 j =i
0.00 - 0.00 0.35 | 0.00) 0.00 | 0.00 0.00 ] 0.00 |+ .0.00.| 0.00
0.00 1 Q.00 0.35 {-0.00:] 0.00 | 0.00 40,00 0.00 0.00.| 0.00
0.00 | 0.00 0.35 {:0:00.] 0.00 | 0.00 ©+0.000] 0.00 |1 0.00] 0.00
0.00 |-0.00 0.35 | 0.00| 0.00 | 0.00 =2 000.] 0.00 [-0.087] 0.00
0.00 {000 0.35 [0.00:] 0.00 | 0.00 0.00°] 0.00 {000 | 0.00
0.00 {©0.000] 0.35 }-0.00| 0.00 | 0.00 000 0.00 { ~0.00 | 0.00
0.00 |:0.00 0.35 | '0.00°| 0.00 | C.00 0.000] 0.00 | .0.00-] 0.00 |
0.00 | -6.00 0.35 |} 0.00 0.00 | 0.00 - -0.001 0.00 0.00
0.00 | 0.00.| 0.35 000 0.00 | 0.00 -0.00 ] 0.00 0.00
0.00 | -0.00 0.35 1 -0.00] 0.00 | 0.00] 035 0,00 ] 0.00 0.35
0.00 } -0.00 0.35 | 0:35] 0.00 | 0.00 | 105 | @800, 0.00 0.70
0.70 }"-0:00 1.05 |.0.70 | 0.35 |- 0.00 | 1.056 {0,001 0.00 {* Q.70
1.40 | -0.00 3.50 {2101 035 | 140 | 0.70 0.00 1 035 0.70
2.10 | 0.00 559 |+1.40 1 0.00 | 1.76°] 1.05 | °0.00| 070 1.06
3.50 . 0.356 8.04 |.280°| 140 | 1.75 | 1.75 000 140 1.75
3.15 |- 0.00 8.04 | 280 | 1.40 | 140 | 1.40 000 1.05 1.75
] 3.85 |-0.00 8.74 | ‘245 | 1.75 + 140 | 3.15 0.00:] 1.40 2.10
3.50 |..0.00 8.74 175 140 | 1.75 ] 4.20 000 105 2.45
3.50 | 0.00 874 | 245 105 210 | 3.85 0.00] 0.70 2.80
3.50 11-0.70 7.34 210 1.05 | 2.:80 | 3.50 |- 0.00] 0.70 2.80
3.50 |-0.70 7.34 {245 0.70 |2.40| 3.50 |+ 0.00:f 1.40 |. . -2.45
3.50 1070 7.69 |-140:] 0.70 |:1.75 | 3.50 0.00 | 105 [245
3.15 106 8.74 | 140 0.70 | 1.40 | 420 0.00:| 0.70 2.45 '
245 | 0.70:| 1049 140 | 1.05 | 140 | 2.80 0.00.| 035 1.75
210 | ~1.05] 11.19 [10.70:| 1.05 | 140 | 245 | --0.00 | 035 2.10
210 |+ 0.70 9.44 [-1.05]| 105 | 140 ] 210 0:00:| 0.70 | 210
245 | 070~ 4.90 | 140 | 1.05 | 140 2.10 0.00] 070 | 175
2.80 | 070 524 [ 140 ] 140! 1.05 ] 210 | ~0.00:| 0.70 245
| 1.75 | 035 455} 1.75] 1.05| 105 210}~ 0.00] 2.10 2.10
1.75 |:0.00 4.55 |-1.75:] 0.70 [-106 | 1.75 0001 175 2.10
210 |-0.00-f 524 ["1751 0.70 | 140 | 1.40 0:00 ;] 1.75 |/:3.15
1.40 [-0.00 4.90 |:1.75°] 1.05 | 105 1.40 } -0.00] 1.75 +2.80 | 0.00 |- !
1.05 |0.00] 594 (2101 1.05 | 210 | 140 "0:000 210 |- 2457 0.00 [
140 | 0.007] 559 |-1.407 1.05 | 2.10 | 105 [~ 0.00| 140 | - 1.75 | 0.00
2.45 |0:35.] 5.94 | 210 1.05 | 1.05 | 210 } ~.0.00.1 140 .76 | 0.00 | =
1.75 |.0:00 524 | 1.05:] 035 | 1.05] 175 | - 0.00°] 1.05 1751 035 |-
1.40 | 0.00°] 420 | 1051 035 | .75 | 1.40 0,00 035 |- 140 0.35 |*
] 1.05 [-0.00:] 2.80 I'0.70°] 035 | 070 1.05 0.00.{ 0.35 1051 035 -
] 0.70 | 0:35 140 |- 0.70.] 035 | 070 0.35 0.00] 000|070 035 - %
1035 000| 140 [ 000070} 070 | 035} ° 000 0.00 0.35 | 0.00 | %
0.00 |-0.60] 1.05 |-0.00 ]| 0.00 | 03571 0.00 }-:0.00 | 000 p-~0.35] 0.00 | -
0.00 [ 0.00:] 070 |- 0.00-] 0.00 | 0.00] 0.00 0.00 ] 0.00 | -0.00] 0.00 |~
0.00 +:0:08] 0.70 }»0.00'| 0.00 |-0:00 | 0.00 -770.00:] 0.00 |- -0.00| 0.00 }
0.00 | 600 ] 0.70 | 0.35] 0.00 | 0.00-] 0.00 |[-:0.00-] 0.35 |- 0.00| 0.00 |-
0.00 | ‘0.00 0.70 | 6.35-] 0.35 { 6.00} 0.00 |- 0.00°] 0.35 [ :0.00 ! 0.00 |~
0.00 | 0.00:] 0.70 | 0:35] 0.35 [ 0.70 | 035 ’0.00° 035 ‘0,001 0.00 |
134 | 047 387 [ 098] 0.55 | 0:87 | 165 0.00] 059 }-1.17-] 0.06 |-
385 F 1051 1119 [ 280 | 1.76 [ 2.80 [ 420 |~ 0.0 2.10 3.15:] 035 |
1.33 | 0.31 342 [0.91] 051 079 | 124 [ -000] 0.64 1.05| 0.13 §:
179 | 0237 504 | 131 0.72 |-1.17| 1.80 0.00:] 0.79 |~ 1.55-} 0.09

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked about
viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days prior to the interview.



TABLE R5: RADIO LISTENERSHIP: FRIDAY
(BASE=246")

RM2 SUPER 1 RTK  LIVEFM SMASH  CALYP UNI MAS FM CAPITAL NONE
SO RADIO BRONJA

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked about
viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days prior to

the interview.



TABLE R6: RADIO LISTENERSHIP: SATURDAY
(BASE=246%)

RTK  LIVEFM SMASH  CALYP

SO

UNI MAS FM CAPITAL

RMi1 RM2 SUPER 1

0.00 | 8.00 1.05 [+ 0.35:{ 0.00 VO.OO : 'OLDO. 0.00 0.35 ] 0.00 & 0.00 | <] 98.25 | ;1004:
0.00 | 6.00 0.35 | 0.00 | 0.00 | 0.00 0.00| 0.00 0.35-) 0.00 f i 0.00 . 99.30 100

0.00 | 0.00 0.35 |- 0.00:] 0.00 {0.00 © 0,000 0.00 0.35| 0.00 + 0.00 |:0.00 | 99.30 100

0.00 | 0.00 0.35 | 0.00-] 0.00 } 0.00 7000 ] 0.00 | 0.35 | 0.00 j: it 0.00 } 0.00.| 99.30 100

0.00 { 0.00 0.35 | 0.00 | 0.00 | 0.00 0.00°{ 0.00 0351 0.00 ol 0.00 [-:0.00°] 99.30 | 100

0.00 | 0.00 0.35 1-0.00:} 0.00 | 0.00 L0004 0.00 0.35 ] 0.00 | 0.00 }-0:00:] 99.30 | 100

0.00 | 0.00 0.35 | 0.00 | 0.00 | 0.00 000 ] 0.00 { 035 0.00¢{" 0.00 {°0:00] 99.30 | 100

0.00 | 0.00 0.35 | 0.00-] 0.00 | 0.00 0.00-] 0.00 0.35 | 0.00 | ] 0.00 [~ 0.35| 98.95 |-:100°

0.00 |- 0.00 0.35 |°0.00.] 0.00 | 0.00 0.00:{ 0.00 0:35 ] 0.00 | 0.00 035 98.95 [-:100:

0.00 |:0.00 0.35 {°0.00:} 0.00 | 0.00 0.00°} 0.00 | " 0.35 cooti] 000 0.3% ] 98.95 100

0.00 | 0.06 0.35 | . 0.00 | 0.00 } 0.00 0.00:] 0.00 0.35 "" 0.00 { -0:35:{ 98.95 [ .100
| 0.00 |..0.00 0.70 |-0.00-{ 0.00 | 0.00:] 0.00 0.00] 0.00 0.35 - 0.00 | 6:70:| 98.25 | 100

0.70 |.0.00 3.15 11.06) 0.00 | 0.00 1 1.05 -0:00}] 0.00 ¥ 035 0.00 0.00 {:0.35 ] 93.36 | 100

0.70 |-70.00 3.85 | -140.| 0.00 | 0.00-] 1.75 | ~0.00°| 0.00 1.05 0.36 0.00 |+ Q.00 90.91 |'~100

2.10 |- 6.00 455 |°140:] 0.00 | 2.10 1.75 0.00°| 0.35 1.05 0:35 0.00 |:0.35:] 86.01 100

1.40 1-0.00 4.90 |- t40 | 0.00 | 210~ 1.75 000 | 0.35 | 140 -0:35 0.00 | 0:35 | 86.01 [ 100"

1.40 | 0.00 6.29 |-2140 1 070 | -1.75 | 2.80 0.00| 140 2:10 - 0.00: 0.00 }+0.70:] 80.77 |-:100.

2.45 - 0.00 6.64 | 245 0.70 | 245.] 3.15 ‘000 | 140} - 245 0.00 0.00 |-0.70-{ 77.62 | 100"

3.50 | 0.35 734 | 315|140 | 3.50] 3.15 0.00] 2.80 | 2.10 | 0:35] 0.00 |-1.40: 70.98 |- 100:

4.20 | 035 594 280 1.75 | 3.15.] 3.50 0.00-] 3.15 2.10 0.35 0.00 |-:1.40-] 71.33 p-100:

3.15 | '1.05 594 | 2:80:] 140 | 3.15] 3.50 0.00 ] 3.15 2.80 : : ot 71.68 |- 100«

2.80 |1.05 594 | 245 ) 140 | 2.80:) 315 | -0.00] 3.15 3.15 72.73 | 1100+

3.50 |+1.40 594 |:210:1 1.75 |-1.75.| 3.15 "= 0.00 3.15 1 +3.156 72.38

2.80 | 1.08 594 | 210 1.75 | 1.75.| 3.15 { © 000 | 245 2.45 - 74.83 I

245 | 0707 8.39 [.210] 1.05 {1.75 | 4.20 000 210 2.45 7343 |

1.05 . 035 664 | 175 1.05 | 175 | 3.15 0.00] 140|175 80.07

0.70 |-0.70| 594 | 140 ] 105 105| 315 | 0.00] 105 1.75 82.52

1.05 | /070 659 | 1.05] 175 | 0.70 ] 315 000 | 140 ¢ .1.40 82.52

1.40 | 0.70 455 | 10561 210 | 0.70 | 2.80 0.00] 1.40 1.40 83.22 |

140 ¥ 035 455 |:1.05 ] 140 | 0.70:] 245 |~ 000 | 1.40 1.40 84.62 |1

1.40 | 035 ]| 4.20 |-0.70 | 1.05 | 0.70 | 2.45 0.00 1 1.75 | 140 85.31 i1

1.08 | 035 3.50 |'0.70:{ 070 § 0.70 | 2.45 0.00 | 1.05 1.75 87.08

1.05 | 0.00+{ 490 |-035] 175 105} 245 0.001 0.70 1.75 85.31

1.75 {.0.00 4.55 p-0.700 1.056 | 035 | 2.10 0.00 | 070 [ 1.40 87.06 |

1.40 [70.00] 524 [ 105 2.10 | 0.70:] 1.75 | == 0.00-| 0.70 [<'1.40 85.31 ¢

1.40 1 0.00 559 |4.05] 1.75 | 0701 140 {000 1.05 1,05 85.66

140 | 000 | 524 | 1401 1.40 | 0.70| 140 0.00:] 0.35 1.05 87.06

0.70 [ :000] 4.55 | 140 1.05 | 000 ] 1.05 ‘0.00 | 0.70 [ 1.08 89.51 1

0.35 | 000 385 |-1.056] 105 | 000} 1.75 €.00.] 0.70 |--0.70 90.56 i -

0.35 | 0.00 3.50 }-0:70:] 1.05 | 0.00.1 1.05 | +0.00: 0.70 | 070 91.96 | 1

93.36 |-

0.00 | 0.00°] 2.80 ['0.70°] 1.05 } 6.00°] 0.35 }+~0.00:] 070 0.70: \
94.76 [

0.00 }-o000] 175 [+0.35.] 1.05 }'0.00-{ 035} 0.00| 0.70 | “0.70-
0.00 f.0.00 1.75 [10:351 0.70 |-0.00:] 0.35 p= 0.00;] 0.35 1.05
0.00 | 000 210 } 0.35] 0.70 |:0.00.] 0.00 | 0.00:} 0.35 1.08
0.00 |-0.00 1.75 | 0.00:] 0.35 | 0.00+] 0.35 .00 0.35 0.70:

0.00 |:0.00 1.05 [ 0.00] 0.00 | 0.00.] 0.00 |- ~0.00-] 0.00 |- -0.70 98.25 |
0.00 | .0.00:] 1.05 ] 0.00:] 0.00 | 0.35 | 000 p " 0.00{ 000 | 035 98.25 |
0.00 | 0.00 0.70 | 0.70-] 0.00 ['0.35:| 0.00 |°:0.00.| 0.00 f 035 97.90
0.99 1+0.20 345 |- 095 0751 0.76. ] 1.89 0.00:| 0.85 1.17 88.91
420 |'140° 839 |'3.15 | 210 | 3.50°| 4.20 0.00-] 3.15 |- 3.15 99.30
1.14 | 0.36 238 | 0:89] 0.70 |-1.00+ 1.23 -0.00:| 0.98 0.81 9.23

1.32 ::0.2‘6 4.45 }:1.25] 1.00 | .1.02 | 194 | ©0.00| 1.14 1.45 85.54 .

“Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days

prior to the interview.



TABLE R7: RADIO LISTENERSHIP: SUNDAY
(BASE=246%)

RM1 RM2 SUPER 1 101 RTK  LIVEFM SMASH  CALYP UNI MAS FM CAPITAL
sO RADIO BRONJA

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days

prior to the interview.



Table 8.1 TV Audience Average Share (1999)

TVM SUPER1 NETT\ RAl MEDIASET OTHER SMASH CHANNEL CHANNEL SATELLITE NONE TOTAL

ITALIAN

130 | .
| 137 | 88.69 1001
88.97 100
90.81 100
| 1.08 | 9019 100
90.03 _ 100
69 | 90.04 100
89.74 100

TVM SUPER1 NETTV RAI MEDIASET OTHER SMASH CHANNEL CHANNEL 22 SATELLITE
ITALIAN

Table 8.3: Daily Average Audience Levels for TV: 1995-99

(computed on the basis of available time-slot for each station)

TVM SUPERINETTV RAlI MEDIASET OTHER SMASH CHANNEL CHANNEL
22




TABLE T1: TV VIEWING: MONDAY
(BASE=246%)

TVM SUPER1 NET TV RAl MEDIASET OTHER SMASH  CHANNEL CHANNEL SATELLITE NONE TOTAL
ITALIAN 22
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*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were
asked about viewing on the day prior o the interview; Set ‘B’ respondents were asked about

viewing two days prior to the interview.



TABLE T2: TV VIEWING: TUESDAY
(BASE=246%)

TVM SUPER1 NETTV RAI MEDIASET OTHER SMASH  CHANNEL CHANNEL SATELLITE NONE TOTAL
ITALIAN
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*Note: Data in this Table consolidates the replies of two sets of respondents. Set ‘A’ respondents were
asked about viewing on the day prior to the interview; Set ‘B’ respondents were asked about

viewing two days prior to the interview.



TABLE T3: TV VIEWING: WEDNESDAY
(BASE=246%)

TVM SUPER1 NET TV RAlI MEDIASET OTHER SMASH CHANNEL CHANNEL SATELLITE NONE TOTAL
ITALIAN

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were
asked about viewing on the day prior to the interview; Set ‘B’ respondents were asked about

viewing two days prior to the interview.



TABLE T4: TV VIEWING: THURSDAY
(BASE=246%)

TVM SUPER1 NET TV RAI MEDIASET OTHER SMASH CHANNEL CHANNEL SATELLITE NONE TOTAL

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were
asked about viewing on the day prior to the interview; Set ‘B’ respondents were asked about

viewing two days prior to the interview.




TABLE T5: TV VIEWING: FRIDAY
(BASE=246%)

TVM SUPER1 NETTV RAlI MEDIASET OTHER SMASH CHANNEL CHANNEL SATELLITE NONE TOTAL
ITALIAN

5 % Bund Tin sl Ko
N
N

\)_
- -

®Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were
asked about viewing on the day prior to the interview; Set ‘B’ respondents were asked about
viewing two days prior to the interview.



TABLE T6: TV VIEWING: SATURDAY
(BASE=246%)

TVM  SUPER 1 NET TV RAlI MEDIASET OTHER SMASH CHANNEL CHANNEL SATELLITE NONE TOTAL
ITALIAN

—
000 ]
0.00]
0.00]
000
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" 0.00 ]
000
000 ]
0.00]
0.00 ]
.00 ]
000
0.00]
0.00]
000
035 |
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~lojoiolslN
Oih|O|s [

»
o

“Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were
asked about viewing on the day prior to the interview; Set ‘B’ respondents were asked about

viewing two days prior to the inlerview.



TABLE T7: TV VIEWING: SUNDAY
(BASE=246%)

TVM SUPER1 NET TV RAI MEDIASET OTHER SMASH CHANNEL CHANNEL SATELLITE NONE TOTAL
ITALIAN

100.00 |
100.00

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were
asked about viewing on the day prior to the interview; Set ‘B’ respondents were asked about

viewing two days prior to the interview.
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Figure 4.1: Who Decides which Channel is Selected in the Family
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Fig. 5.1 Local Stations on which News Bulletin was watched
on the Two Days prior to the Interview
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Fig 6.3: Extent of Interest in Political Broadcasts 1996 - 1999
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Figure 7.1: Daily Radio Average Audience Share 1999
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Figure 7.2: Highest Radio Station Peak Audience Share 1999
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Fig 7.3: Radio Audiences - Monday
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Fig 7.4: Radio Audiences - Tuesday
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Fig 7.5: Radio Audiences - Wednesday
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Fig 7.6: Radio Audiences - Thursday
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Fig 7.7: Radio Audiences - Friday
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Fig 7.8: Radio Audiences - Saturday
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Fig 7.9: Radio Audiences - Sunday
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Fig. 7.10 Daily Average Audience Radio Levels: 1995-1999
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Fig. 7.12: Daily Average Audience Radio Levels - 1998
(6.0 a.m. - Midnight)
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Fig. 7.13: Daily Average Audience Radio Levels - 1999
(6.0 a.m. - Midnight)
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Figure 8.2: Highest TV Channel Peak Audience Share
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Fig. 8.10: Daily Average Audience TV Levels: 1995 & 1996
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Fig. 8.11: Daily Average Audience TV Levels - 1997 & 1998



VM

40.1%
SUPER 1

12.5%

NET TV
H 22 12.2%
0.0%

SATELLITE

7.8% RAI

smasH %
OTHER ITALIAN ., . wEDIASET $
1.6% 0.6%
0.3% 17.3%

Fig. 8.12: Daily Average Audience TV Levels - 1999









