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RADIO AND TELEVISION AUDIENCE ASSESSMENT
JuLy 2014

The Broadcasting Authority is publishing the Audience Assessment for the month of July 2014. As in previous
assessments, data was collected by the National Statistics Office and forwarded to the Broadcasting Authority.
The report is being published with this press release and put on the Authority’s website at www.ba-

malta.org/audience

1. RESPONSES AND SAMPLE PROFILE
A stratified random sample based on gender, age and population distribution by six geographical areas was
selected by the National Statistics Office allowing for a 50% response rate; while responses were evenly spread

out during the whole period.

For the data-set of July 2014, a response rate of 50.80%, an estimated population size of 378,502 [aged 12
years and over], and a 95% confidence level, the sample of 1240 interviewees has a margin of error of + 2.78%.

The minimum age of respondents was that of 12 years old; while the oldest interviewee was 96 years old.

2. RADIO AUDIENCES

Respondents were asked which radio station they had listened to the day before the interview. This data does
not indicate whether radio listeners are regular listeners or occasional since they would have to be asked
specifically whether they usually listen to radio followed by the question whether they had listened to radio

the day before the interview. Twelve respondents replied that they do not have a radio set [0.901% ~3,409].

During July 2014 out of all respondents 46.2% stated that they had listened to radio the day before the
interview, 52.7% categorically stated that they had not listened to radio, while 1.1% did not reply. Compared
to the data collected during February 2014 the amount of radio listeners was higher by 4.9%. Overall, female

listeners exceeded males.

Analysed by broadcasting station, Bay Radio attracted the highest percentage of all listeners [24.52%] followed by
Radju Malta [11.99%] and ONE Radio [11.97%]. While males exceeded female listeners of Bay Radio and ONE
Radio, females exceeded male listeners of Radju Malta. Bay Radio attracted the highest amounts of listeners of
all 12-49 year olds, Radju Malta attracted the highest amounts of all those 50-79 year olds, while ONE Radio
attracted the highest amounts of all those over 80 years old and was the second highest for all those over 50
years old. Bay Radio attracted the highest amounts of listeners from four districts with its highest amounts in the
North Harbor while Radju Malta had 25.7% of all listeners from Gozo & Comino followed by ONE Radio with
24.97%.
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Respondents were given the possibility of identifying a maximum of three radio station which they had
listened to and up to one time-period for each station. Out of the 1240 respondents, 44 radio listeners
identified a second station while another two listeners identified their third particular radio station which they

had followed.

For the month of July each radio listener has spent an average of 3.29hrs - averaged-out over the whole

population the national average stood at 1.56hrs.

Bay Radio which has attracted the highest amounts of listeners [24.52% ~ 44,000] has attained an overall
average of 1.259% [4,936] over the whole month of July with the highest percentage being that of Tuesdays
with 2.077% of the population. Radju Malta, which ranked second by audience counts with 11.99% [21,554] of
the population, on the other hand ranked third with an average of 0.916% having its highest average
registering on Monday. ONE Radio, which ranked third as the most followed station by audience counts with
11.97%[= 21,516], attained the second overall average of 0.934% having its highest average on Mondays with
1.631%.

Bay Radio also had the highest average of radio listeners amongst all radio stations on four weekdays
[Tuesdays, Fridays, Saturdays, and Sundays]; Radju Malta was the most listened to station on average on

Wednesdays and Thursdays; while ONE Radio had the highest average amongst all radio stations on Mondays.
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Taking all the audiences for all the weekdays, the daily average radio audience share attained by each

broadcasting station is shown in the figure below. Overall, Bay Radio ranked first with 20.01% of all audiences,

followed by ONE Radio [14.84%]; Radju Malta [14.56%]; Calypso Radio [10.58%]; Magic [8.84%]; RTK [7.06%];

Radju Marija [6.41%]; and Radio 101 [4.65%].

Radio Audience Share: July 2014
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3. TV AUDIENCES
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Similar to radio, television viewing data collected during the month of July 2014 was also analysed according to

methods used in previous assessments. Again, like radio listeners, three respondents replied that they do not

have a TV-set [*979]. On average, a total of 55.68% of the population followed a TV station during the period

under review. Comparatively, this was the lowest figure ever registered.
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Analysed by broadcasting station, the local television stations TVM [37.69%], ONE [14.17%], and Net TV
[7.49%] attained the highest percentage of all television viewers. TV viewing for these three stations was
throughout all the categories by gender, age groups and by districts. Of the foreign stations only Italia 1 had
similar results - this station ranked fifth with 4.49% of television reach. The amount of foreign stations [which

were grouped under "Other Station"] is extensive having attained in total the amount of 14.13% of total reach.

TV Reach by Station
[irrespective of time spent]
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Respondents again were given the possibility of identifying three TV stations that they had followed most the
previous day; and for each station three time-brackets could be listed. This gave the possibility of nine-time-
brackets for each respondent. Out of 1240 respondents, 281 respondents followed another station while

another 77 respondents followed a third station.

On average viewers watched a total of 1.38 hours every day while on a national average this amounts to 1.14

hours every day.

Loosely compared to previous analysis, the average house spent by viewers was slightly less than previously
recorded. However, the population average was higher - this indicates that more people have watched their

TV-sets for July 2014 compared to similar periods but for a shorter amount of time.
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TVM attained the highest average of all audiences for nearly all the weekdays with its highest average
audience was that for Fridays. ONE attained its highest audience on Mondays while Net TV attained its highest
audience on Tuesdays. TVM2 registered its highest audience on Saturdays. Of the local stations TVM, ONE,
Net and TVM2 all had an audience registered for each week day while, of the foreign stations, Rai 1, all

Mediaset stations, and BBC registered an audience on all weekdays
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Taking all the audiences for all the weekdays, the daily average TV audience share attained by each
broadcasting station is show in the figure below. TVM attained the highest percentage audience share at
31.75%; followed by ONE with 13.49%, and Net with 9.13%. Of the foreign stations, Canale 5 attained 5.66%

and this was the next highest station after Net TV.
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3. TV Programme Preferences

Respondents were asked to list “their most favorite programmes” [up to three programmes] broadcast on
local TV stations. The programmes named were classified according to their declared order by each
respondent [i.e. the first, second and third named programme]; by their generic time-brackets; and by the

broadcasting station on which it was broadcast.

Out of all respondents, 61.2% named one favourite programme; another 42.2% named a second preferred
programme while another 24.7% named their third preferred programme. On the other hand, 20.4% of all

respondents replied that they do not watch local programmes; 11.3% did not have a favourite programme;



0.3% did-not watch TV as they do not have a TV-set; while 0.7% did not reply.

A total of 97 programmes were named. Of these, 8 programmes were generic, 37 were of broadcast during
the previous schedules, 27 programmes were re-run programmes from the winter schedules; while three

other programmes could not be classified.

Out of all the programmes named, TVM got 67.34% of all counts, followed by ONE with 19.25% and Net TV

with 10.76%; while 0.78% of all programmes named were of a generic programme type.

Total Programme Preferences

TViM2 July 2014
1.51%

The top twelve programmes most quoted constituted 80.31% of all preferences. Out of all the programmes
identified by respondents, the most quoted was Ic-Cagqufa on TVM [TVM; 20.29%] followed by Katrina [TVM,
14.24%] and TVM News [TVM; 14.1%]. Drama programmes were the most favoured with 43.97% of all

preferences followed by News [23.67%], Discussion programmes [6.04] and Entertainment programmes
[5.09%].
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The full report and tables are available for download from the Broadcasting Authority’s website at “www.ba-

malta.org/audience”.

Mario Axiak M.B.A (Maastricht)
Head, Research & Communications
10th September 2014
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