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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 3.1-2:

SAMPLE PROFILE

- AGE BY GENDER, SOCIO-ECONOMIC GROUP & LAST SCHOOL ATTENDED

TOTLL GENDER SOCIO-ECONOMIC GROUP EDUCATIONAL LEVEL
MALE |FEMALE AB Cl c2 DE NO PRIMARY | SECONDA | TECHNIC | TERTIAR
SCHOOL RY AL Y
INSTITU
TE
TOTAL..sscevsnsssovse| 1001 490 511 135 284 282 300 40 165 610 71 115
AGE GROUP
12 = 17 cieeceencenns . 112 56 56 10 29 37 36 0 5 103 1 3
ceecsessarsasasccsne 11.2% 11.4% 11.0% 7.4% 10.2% 13.1% 12.0% .0% 3.0% 16.9% 1.4% 2.6%
....... ceesrsveacas| 100% 50.0% 50.0% 8.9% 25.9% 33.0% 32.1% .0% 4.5% 92.0% .9% 2.7%
18 = 30...cicennnnnns 210 105 105 27 86 46 51 1 2 129 22 56
............. eseses|21.0% 21.4% 20.5% 20.0% 30.3% 16.3% 17.0% 2.5% 1.2% 21.1% 31.0% 48.7%
eecssatstcsentanans 100% 50.0% 50.0% 12.9% 41.0% 21.9% 24.3% .5% 1.0% 61.4% 10.5% 26.7%
31 = 50..ueiecninnnns 371 182 189 54 96 109 112 4 59 234 38 36
cesesssriarsrresesa|37.1% 37.1% 37.0% 40.0% 33.8% 38.7% 37.3% 10.0% 35.8% 38.4% 53.5% 31.3%
cressssrrecenseeseai 100% 49.1% 50.9% 14.6% 25.9% 29.4% 30.2% 1.1% 15.9% 63.1% 10.2% 9.7%
51 ~ 65.c0cnnncne cees 182 91 91 21 49 54 58 4 46 112 6 14
cesrevsencersceenes|18.2% 18.6% 17.8% 15.6% 17.3% 19.1% 19.3% 10.0% 27.9% 18.4% 8.5% 12.2%
........... ceccceasas| 100% 50.0% 50.0% 11.5% 26.9% 29.7% 31.9% 2.2% 25.3% 61.5% 3.3% 7.7%
OVER 65...000ccaaae .. 126 56 70 23 24 36 43 31 53 32 4 6
erresaseaas sesana «.|12.6% 11.4% 13.7% 17.0% 8.5% 12.8% 14.3% 77.5% 32.1% 5.2% 5.6% 5.2%
cevesnsee ceesencass| 100% 44.4% 55.6% 18.3% 19.0% 28.6% 34.1% 24.6% 42.1% 25.4% 3.2% 4.8%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =.ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 4.1: WHO LISTENS TO RADIO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17|18 - 30{31 - 50|51 - 65|OVER 65| AB c1 cz2 DE

TOTAL...sseevsacssess| 1001 490 511 112 210 371 182 126 135 284 282 300

LISTEN TO THE RADIO.. 709 355 354 61 157 259 135 97 90 197 209 213

[ 70.8% 72.4% 69.3% 54.5% 74.8% 69.8% 74.2% 77.0% 66.7% 69.4% 74.1% 71.0%

vesens sestesessrens 100% 50.1% 49.9% 8.6% 22.1% 36.5% 19.0% 13.7% 12.7% 27.8% 29.5% 30.0%
DO NOT LISTEN TO THE

RADIO....... cesene 292 135 157 51 53 112 47 29 45 87 73 87

ceevessacassans vees]29.2% 27.6% 30.7% 45.5% 25.2% 30.2% 25.8% 23.0% 33.3% 30.6% 25.9% 29.0%

ciececsssasscnannnn 100% 46.2% 53.8% 17.5% 18.2% 38.4% 16.1% 9.9% 15.4% 29.8% 25.0% 29.8%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT ~ 2ND QUARTER 2002

TABLE 4.2: AVERAGE NUMBER OF HOURS RADIO IS LISTENED TO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50;51 - 65|OVER 65| AB c1 c2 DE
TOTAL.ccoereorsoanncne 709 355 354 61 157 259 135 97 90 197 209 213
VARIES CONSIDERABLY.. 5 2 3 0 3 1 0 1 0 1 1 3
eeesecces cececvooen .7% .6% .8% .0% 1.9% 4% .0% 1.0% .0% .5% .5% 1.4%
erssacssns cevecmone 100% 40.0% 60.0% .0% 60.0% 20.0% .0% 20.0% 0% 20.0% 20.0% 60.0%
ONE..ccosscescsncacs . 246 142 104 31 58 94 35 28 38 77 70 61
fevseeasiesserenns .134.7% 40.0% 29.4% 50.8% 36.9% 36.3% 25.9% 28.9% 42.2% 39.1% 33.5% 28.6%
tesesvessesssssssss]| 100% 57.7% 42.3% 12.6% 23.6% 38.2% 14.2% 11.4% 15.4% 31.3% 28.5% 24.8%
TWO..... ceersesrrmonan 139 68 71 12 29 55 24 19 25 36 37 41
cseessetsecssesaseas]|19.6% 19.2% 20.1% 19.7% 18.5% 21.2% 17.8% 19.6% 27.8% 18.3% 17.7% 19.2%
csseesestnescan eses| 100% 48.9% 51.1% 8.6% 20.9% 39.6% 17.3% 13.7% 18.0% 25.9% 26.6% 29.5%
THREE...eciceues ceeas 70 26 44 10 12 23 18 7 8 22 21 19
esesesvstsasssnas «o| 9.9% 7.3% 12.4% 16.4% 7.6% 8.9% 13.3% 7.2% 8.9% 11.2% 10.0% 8.9%
cresesenes ceseseses| 100% 37.1% 62.9% 14.3% 17.1% 32.9% 25.7% 10.0% 11.4% 31.4% 30.0% 27.1%
FOUR.:veocesneaconnsen 72 21 51 3 14 27 15 13 6 24 20 22
cesesressssesseeces|10.2% 5.9% 14.4% 4.9% 8.9% 10.4% 11.1% 13.4% 6.7% 12.2% 9.6% 10.3%
searescesssesannsee 100% 29.2% 70.8% 4.2% 19.4% 37.5% 20.8% 18.1% 8.3% 33.3% 27.8% 30.6%
FIVE.eeteeiossaonanne 64 28 36 3 10 26 16 9 10 16 20 18
cssssesssavsncneres| 9.0% 7.9% 10.2% 4.9% 6.4% 10.0% 11.9% 9.3% 11.1% 8.1% 9.6% 8.5%
tesseseavessassesas] 100% 43.8% 56.3% 4.7% 15.6% 40.6% [25.0% 14.1% 15.6% 25.0% 31.3% 28.1%
SIXeeeonsonons PR 47 26 21 2 9 11 14 11 2 12 8 25
secevssssncasrancssl 6.6% 7.3% 5.9% 3.3% 5.7% 4.2% 10.43% 11.3% 2.2% 6.1% 3.8% 11.7%
cesevevesesevsonnas| 100% 55.3% 44.7% 4.3% 19.1% [23.4% [29.8% 23.4% 4.3% 25.5% 17.0% 53.2%
SEVE..vsess0sccaansan 14 8 6 [ 2 6 5 1 0 1 10 3
cscesisasecssssmass| 2.0% 2.3% 1.7% .0% 1.3% 2.3% 3.7% 1.0% .0% .5% 4.8% 1.4%
...... esesesecieees]| 100% 57.1% 42.9% .0% 14.3% 42.9% 35.7% 7.1% .0% 7.1% 71.4% 21.4%
EIGHT....... cesenenss 34 24 10 0 14 12 4 4 1 6 8 19
teseceacsssrracsonn 4.8% 6.8% 2.8% .0% 8.9% 4.6% 3.0% 4.1% 1.1% 3.0% 3.8% 8.9%
ceessscssssvcssveas| 100% 70.6% 29.4% .0% 41.2% 35.3% 11.8% 11.8% 2.9% 17.6% 23.5% 55.9%
NINE.cceeoorsonsovorovae 6 3 3 0 2 1 2 1 0 0 6 0
cecssceessasnanaa .o .8% .8% .8% .0% 1.3% .4% 1.5% 1.0% .0% .0% 2.9% .0%
...... essssvsseacass]| 100% 50.0% 50.0% .0% 33.3% 16.7% 33.3% 16.7% .0% .0% 100% .0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 4.2: AVERAGE NUMBER OF HOURS RADIO IS LISTENED TO
- BY GENDER, AGE AND SOCIO~-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|0OVER 65 AB cl cz DE
TEN.oosesnoann PN 9 6 3 0 3 3 2 1 0 2 6 1
I vee| 1.3% 1.7% .8% .0% 1.9% 1.2% 1.5% 1.0% .0% 1.0% 2.9% 5%
veessesannana sesses| 100% 66.7% 33.3% .0% 33.3% 33.3% 22.2% 11.1% .0% 22.2% 66.7% 11.1%
ELEVEN........ IR 1 0 1 0 0 0 0 1 0 0 0 1
tessaasannas cearens .13 0% .3% .0% .0% .0% .0% 1.0% .0% .0% 0% .5%
sevecnssesaseveanese| 100% .0% 100% .0% .0% 0% -0% 100% .0% .0% .0% 100%
THELVE..cieeesescsvne 1 0 1 0 0 0 0 1 0 0 1 0
ctescserrieravesans -1% .0% .3% .0% .08 - 0% .0% 1.0% .0% .0% .5% .08
tesessecserasana ... 100% . 0% 100% .0% .0% .0% .0% 100% .0% .0% 100% .0%
FOURTEEN..... cenanses 1 1 0 0 1 0 0 0 0 0 1 0
................... .1% 3% .0% .0% .6% .0% .0% .0% .0% .0% .5% .0%
.................. .| 100% 100% -0% .08% 100% .0% .0% 0% .03 .0% 1008 0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT ~ 2ND QUARTER 2002

TABLE 4.3: WHERE DO PEOPLE LISTEN TO0 THE RADIO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE |12 - 17|18 - 30]31 - 50|51 -~ 65|OVER 65| AaB cl c2 DE

TOTAL.++vssvesssasssassl 709 355 354 61 157 259 135 97 90 197 209 213
NO ANSWER..ccceocacss 10 3 7 1 4 1 2 2 0 5 2 3
hessssesetesnnnans 1.4% .8% 2.0% 1.6% 2.5% .43 1.5% 2.1% .0% 2.5% 1.0% 1.4%
vesesan eeceeaes sas| 100% 30.0% 70.0% 10.0% 40.0% 10.0% 20.0% 20.0% .0% 50.0% 20.0% 30.0%
AT HOME..... cessenenn 535 223 312 55 85 190 112 93 66 139 158 172
cesessssacransacnan 75.5% 62.8% 88.1% 90.2% 54.1% 73.4% 83.0% 95.9% 73.3% 70.6% 75.6% 80.8%
tesssasesccncannans 100% 41.7% 58.3% |10.3% 15.9% 35.5% 20.9% 17.4% 12.3% 26.0% 29.5% 32.1%
AT WORK..... cessesane 123 100 23 2 47 54 20 0 5 31 42 45
sececssssssenscane 17.3% 28.2% 6.5% 3.3% 29.9% 20.8% 14.8% .0% 5.6% 15.7% 20.1% 21.1%
cressssecccoaresses| 100% 81.3% 18.7% 1.6% 38.2% 43.9% 16.3% .0% 4.1% 25.2% 34.1% 36.6%
IN THE CAR........ .ee 213 154 59 10 80 91 26 6 33 77 53 50
cessetecsctcsancoas 30.0% 43.4% 16.7% 16.4% 51.0% 35.1% 19.3% 6.2% 36.7% 39.1% 25.4% 23.5%
sesassescaacnsaanan 100% 72.3% 27.7% 4.7% 37.6% 42.7% 12.2% 2.8% 15.5% 36.2% 24.9% 23.5%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 4.4: WHO WATCHES TV
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~-ECONOMIC GROUP

MALE FEMALE |12 - 17|18 - 30|31 -~ 50|51 ~ 65|OVER 65| AB Cl c2 DE

TOTAL..+-coceeevsssss| 1001 490 511 112 210 371 182 126 135 284 282 300
K20

WATCH TV...... cevaes 975 474 501 112 204 367 178 114 133 276 277 289

teeeeceereresaananas 97.4% 96.7% 98.0% 100% 97.1% 98.9% 97.8% 90.5% 98.5% 97.2% 98.2% 96.3%

[ ceceesess]| 100% 48.6% 51.4% 11.5% 20.9% 37.6% 18.3% 11.7% 13.6% 28.3% 28.4% 29.6%

DO NOT WATCH TV...... 26 16 10 0 6 4 4 12 2 8 5 11

ceesccscererecnanna 2.6% 3.3% 2.0% .0% 2.9% 1.1% 2.2% 9.5% 1.5% 2.8% 1.8% 3.7%

cececcssansens ceees| 100% 61.5% 38.5% .0% 23.1% 15.4% 15.4% 46.2% 7.7% 30.8% 19.2% 42.3%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

= COLUMN PERCENTAGES

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 4.5: AVERAGE NUMBER OF HOURS TV IS WATCHED
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TCTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50(51 - 65|OVER 65| AB cl c2 DE
TOTAL. s oosennanoosnes 975 474 501 112 204 367 178 114 133 276 2717 289
VARIES CONSIDERABLY.. 3 1 2 [ 0 1 1 1 0 1 1 1
tescessecssesnnanna .3% .23 .4% .0% .0% .3% .6% .9% .0% .4% .4% .33
essevanse ereesescns .| 100% 33.3% 66.7% .0% .0% 33.3% 33.3% 33.3% .0% 33.3% 33.3% 33.3%
ONE.oeousncoeanannes . 179 102 77 19 51 59 27 23 33 52 40 54
[ - L 21.5% 15.4% 17.0% 25.0% 16.1% 15.2% 20.2% 24,.8% 18.8% 14.4% 18.7%
casasesen wseseseses| 100% 57.0% 43.0% 10.6% 28.5% [33.0% |15.1% 12.8% 18.4% 29.1% 22.3% 30.2%
TWOwveeeooocnonasnans 304 152 152 21 62 137 62 22 43 93 80 88
et erererienaeenas 31.2% 32.1% 30.3% 18.8% 30.4% |37.3% |34.8% 19.3% 32.3% 33.7% 28.9% 30.4%
feecveserecanaanen .| 100% 50.0% 50.0% 6.9% 20.4% 45.1% [20.4% 7.2% 14.1% 30.6% 26.3% [28.9%
THREE...... cevreenans 212 100 112 19 44 88 33 28 30 57 63 62
essesssssscsnscsess 21.7% 21.1% 22.4% 17.0% 21.6% 24.0% 18.5% 24.6% 22.6% 20.7% 22.7% 21.5%
aeecesevessrsscacnse 100% 47.2% 52.8% 9.0% 20.8%' 41.5% 15.6% 13.2% 14.2% 26.9% 29.7% 29.2%
FOUR.secoocnncennnnns 152 75 77 29 26 53 28 16 13 37 50 52
cesesssseneese veseo|15.6% 15.8% 15.4% 25.9% 12.7% 14.4% |15.7% 14.0% 9.8% 13.4% 18.1% 18.0%
eevesesssssssacncss 100% 49.3% 50.7% 19.1% 17.1% 34.9% 18.4% 10.5% 8.6% 24.3% 32.9% 34.2%
FIVE.coescovvoonoosee 68 27 41 13 13 18 9 15 10 18 20 20
tesesensssasanncnnn 7.0% 5.7% 8.2% 11.6% 6.43 4.9% 5.1% 13.2% 7.5% 6.5% 7.2% 6.9%
csssessencnsvenensa| 100% 39.7% 60.3% 19.1% 19.1% [26.5% |13.2% 22.1% 14.7% 26.5% 29.4% 29.4%
SIX.eovesooncncenanas 29 9 20 6 3 6 10 4 3 13 9 4
cecersssrescssacass| 3.0% 1.9% 4.0% 5.4% 1.5% 1.6% 5.6% 3.5% 2.3% 4.7% 3.2% 1.4%
coessessescns ceesess| 100% 31.0% 69.0% 20.7% 10.3% 20.7% 34.5% 13.8% 10.3% 44.8% 31.0% 13.8%
SEVEN....... [ 10 5 5 1 2 2 4 1 0 4 3 3
ieseresasssaiennee 1.0% 1.1% 1.0% .9% 1.0% .5% 2.2% 9% .0% 1.4% 1.1% 1.0%
sssenen cesssssncsnse 100% 50.0% 50.0% 10.0% 20.0% 20.0% 40.0% 10.0% .0% 40.0% 30.0% 30.0%
EIGHT .o vcecacnacanses 10 2 8 3 3 1 0 3 1 1 6 2
cessass vesesassesss]| 1.0% .43 1.6% 2.7% 1.5% .3% .0% 2.6% .8% .43 2.2% .7%
cersessacecccnanes .| 100% 20.0% 80.0% 30.0% 30.0% 10.0% .0% 30.0% 10.0% 10.0% 60.0% 20.0%
NINE....... tesasansane 3 0 3 0 0" 1 1 1 0 0 2 1
ceseccense cecsseren .3% .0% .6% .0% .0% .3% .6% .9% .0% 0% 7% .3%
esesssenonnnnaana .| 100% .0% 100% .0% .0% 33.3% |33.3% 33.3% .0% .0% 66.7% 33.3%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 4.5: AVERAGE NUMBER OF HOQURS TV IS WATCHED
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP S0C10~-ECOROMIC GROUP

MALE FEMALE |12 - 17|18 - 30|31 -~ 50|51 ~ 65|OVER 65 AB Cl c2 DE

TEN.ceoveseoasoneaane 1 0 1 0 0 0 1 0 0 0 1 0
P .1% .0% 2% .0% 0% 0% .6% 0% .0% .0% 4% .0%
cecveecassssesssans 100% .0% 100% .0% .0% .0% 100% .0% .0% .0% 100% .0%
THWELVE.ccveavecacs e 4 1 3 1 0 1 2 0 0 0 2 2
esescesrtrsesaaans .43 .2% .6% .9% -0% .3% 1.1% .0% .0% .0% 7% 7%
..... eeeerssessasss]| 100% 25.0% 75.0% 25.0% .0% 25.0% 50.0% .0% .0% .0% 50.0% 50.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 4.6:

WHERE IN THE HOUSE IS TV VIEWED

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 1718 - 30|31 - 50|51 -~ 65|OVER 65 AB Cl c2 DE
TOTAL.ccoveves ceccans 91 36 55 1 9 37 19 25 14 24 27 26
IN THE SITTING ROOM.. 36 11 25 1 3 12 7 13 9 9 9 9
ceeecsssarascassces|39.6% 30.6% 45.5% 100% 33.3% 32.4% 36.8% 52.0% 64.3% 37.5% 33.3% 34.6%
tiesssccttenrsasenas 100% 30.6% 69.4% 2.8% 8.3% 33.3% 19.4% 36.1% 25.0% 25.0% 25.0% 25.0%
IN THE DINING ROOM... 3 1 2 0 0 2 0 1 0 1] 1 2
......... ceeseesess| 3.3% 2.8% 3.6% 0% .03 5.4% .0% 4.0% .03 .0% 3.7% 7.7%
seesesasasssassaass]| 100% 33.3% 66.7% .0% .0% 66.7% .0% 33.3% .0% 0% 33.3% 66.7%
IN THE KITCHEN....... 19 7 12 0 4 9 2 4 2 6 6 5
..... ceversrrvecsns|20.9% 19.4% 21.8% .0% 44.4% 24.3% 10.5% 16.0% 14.3% 25.0% 22.2% 19.2%
ceevvessssssnscecss| 100% 36.8% 63.2% .0% 21.1% 47.4% 10.5% 21.1% 10.5% 31.6% 31.6% 26.3%
IN THE BEDROOM....... 28 14 14 0 2 12 9 5 2 7 9 10
[ 30.8% 38.9% 25.5% 0% 22.2% 32.4% 47.4% 20.0% 14.3% 29.2% 33.3% 38.5%
................... 100% 50.0% 50.0% .0% 7.1% 42.9% 32.1% 17.9% 7.1% 25.0% 32.1% 35.7%
AT ANOTHER PLACE..... 5 3 2 0 0 2 1 2 1 2 2 0
tseesesnacssssssssa]| 5.5% 8.3% 3.6% .0% .0% 5.4% 5.3% 8.0% 7.1% 8.3% 7.4% .0%
veessececeassasvesel 100% 60.0% 40.0% 0% .0% 40.0% 20.0% 40.0% 20.0% 40.0% 40.0% .0%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
ALL WHO WATCH TV

BASE =

= COLUMN PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 4.7: MEANS OF TV SIGNAL RECEPTION
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER ' AGE GROUP SOCIO~ECONOMIC GROUP

MALE FEMALE |12 - 17|18 - 30|31 - 50|51 ~ 65{OVER 65| AB Cl c2 DE

TOTAL. cssscerscnccces 995 488 507 112 208 370 181 124 134 284 280 297
ROOF ANTENNA......... 369 188 181 35 69 148 52 65 40 96 110 123
vessesssasnssssssssa|37.1% 38.5% 35.7% 31.3% 33.2% 40.0% 28.7% 52.4% 29.9% |33.8% 39.3% 41.4%
tressssssesereennns 100% 50.9% 49.1% 9.5% 18.7% 40.1% 14.1% 17.6% 10.8% 26.0% 29.8% 33.3%
CABLE.vessavscsccnnns 630 307 323 76 135 225 124 70 92 184 167 187
...... etrseseensees|63.3% 62.9% 63.7% 67.9% 64.9% 60.8% 68.5% 56.5% 68.7% 64.8% 59.6% 63.0%
cesesastsnsrtasarena 100% 48.7% 51.3% 12.1% 21.4% 35.7% 19.7% i1.1% 14.6% 29.2% 26.5% 29.7%
SATELLITE DISH....... 155 82 73 21 38 62 27 7 22 47 50 36
...... crsessnsesees|15.6% 16.8% 14.4% 18.8% 18.3% 16.8% 14.9% 5.6% 16.4% 16.5% 17.9% 12.1%
Gesssareraseennnnns 100% 52.9% 47.1% 13.5% 24.5% 40.0% 17.4% 4.5% 14.2% 30.3% 32.3% 23.2%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 4.8: CABLE TV FACILITY
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 ~ 50|51 - 65|OVER 65 AB Cl c2 DE
TOTAL.:cceeencasosanses 630 307 323 76 135 225 124 70 92 184 167 187
SUBSCRIPTION TYPE
RECEPTION. c.ccceasese 288 133 155 22 55 100 72 %9 24 73 76 115
cecesesancvansnenes|45.7% 43.3% 48.0% 28.9% 40.7% 44.4% 58.1% 55.7% |26.1% 39.7% 45.5% 61.5%
e asanes esenaana 100% 46.2% 53.8% 7.6% 19.1% 34.7% |25.0% 13.5% 8.3% 25.3% 26.4% 39.9%
BASIC.eocecceceocnnne 196 91 105 33 46 73 27 17 32 67 52 45
cestesercetecansanan 31.1% 29.6% 32.5% 43.4% 34.1% 32.4% [21.8% 24.3% 34.8% 36.4% 31.1% 24.1%
cesessasasasncncess| 100% 46.4% 53.6% 16.8% 23.5% 37.2% 13.8% 8.7% 16.3% 34.2% 26.5% 23.0%
TV PLUS.0cesececacees 97 52 45 13 24 36 16 8 26 28 25 18
ceececssanassencsaa]l5.4% 16.9% 13.9% 17.1% 17.8% 16.0% 12.9% 11.4% 28.3% 15.2% 15.0% 9.6%
cissecsassasessenss| 100% 53.6% 46.4% 13.4% 24.7% 37.1% 16.5% 8.2% 26.8% 28.9% 25.8% 18.6%
MOVIE CH.uovvennconen 35 18 17 6 12 9 5 3 9 13 8 5
...... ccesesecncens| 5.6% 5.9% 5.3% 7.9% 8.9% 4.0% 4.0% 4.3% 9.8% 7.1% 4.8% 2.7%
..... cessesveveeees]| 100% 51.4% 48.6% 17.1% 34.3% 25.7% 14.3% 8.6% 25.7% 37.1% 22.9% 14.3%
SPORTS CHevcvooenonocan 57 30 27 9 16 18 10 4 10 17 18 12
cereovesassenssvsns| 9.0% 9.8% 8.4% 11.8% 11.9% 8.0% 8.1% 5.7% 10.9% 9.2% 10.8% 6.4%
esesscasssnasnnasnn 100% 52.6% 47.4% 15.8% 28.1% 31.6% 17.5% 7.0% 17.5% 29.8% 31.6% 21.1%
TELEPIU..coccannsnnses 3 3 0 1 0 2 0 0 0 1 0 2
eseasasescsenas crae .5% 1.0% .0% 1.3% .0% .9% .0% .0% .08 .5% .0% 1.1%
semsressnssteacene .| loo% 100% .0% 33.3% .0% 66.7% .03 .0% 0% 33.3% .0% 66.7%
FLEXIPACK SUBSCRIBER. 49 31 18 8 10 16 9 6 10 16 14 9
tesessesssananna aea| 7.8% 10.1% 5.6% 10.5% 7.4% 7.1% 7.3% 8.6% 10.9% 8.7% 8.4% 4.8%
ceeverarsesnsssssss| 100% 63.3% 36.7% 16.3% -[20.4% .]32.7% 18.4% 12.2% 20.4% 32.7% 28.6% 18.4%
FLEXIPACK
SUBSCRIPTION
ENTRY . tvoeveccooccocan 19 14 5 3 2 9 3 2 3 5 7 4
sssesssessanas ceees}135.2% 43.8% 22.7% 37.5% 20.0% 47 .4% 33.3% 25.0% 27.3% 29.4% 46.7% 36.4%
ceesnsnsaanssssssss| 100% 73.7% 26.3% 15.8% 10.5% 47.4% 15.8% 10.5% 15.8% 26.3% 36.8% 21.1%
EDUicennrovansacnnaes 7 5 2 1 1 1 2 2 0 4 1 2
eecesessssesencesas 13.0% 15.6% 9.1% 12.5% 10.0% 5.3% 22.2% 25.0% .0% 23.5% 6.7% 18.2%
reseecsenansaenen ..] 100% 71.4% 28.6% 14.3% 14.3% 14.3% 28.6% 28.6% .03 57.1% 14.3% 28.6%
MUSIC +.cvecencancas . 2 2 0 0 0 1 1 0 0 1 1 0
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = CABLE TV SUBSCRIBERS ONLY
(continued)

1



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 4.9: WHO IS MOST INFLUENTIAL PERSON IN THE FAMILY
ON WHICH CHANNEL IS CHOSEN
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE [12 - 17}18 - 30|31 - 50|51 - 65|OVER 65 AB Cl c2 DE
TOTAL..coesesessnsace| 1001 490 511 112 210 371 182 126 135 284 282 300
NO ONE IN PARTICULAR. 301 146 155 20 61 130 49 41 43 80 88 90
........ vessesacees|30.1% 29.8% 30.3% 17.9% 29.0% 35.0% 26.9% 32.5% 31.9% 28.2% 31.2% 30.0%

cesensesesacassenaa| 100% 48.5% 51.5% 6.6% 20.3% 43.2% 16.3% 13.6% 14.3% 26.6% 29.2% 29.9%

THE HUSBAND..:oecoesss 339 198 141 36 64 121 73 45 45 102 92 100
..... ceesaccsaansse|33.9% 40.4% |27.6% 32.1% 30.5% [32.6% 40.1% 35.7% 33.3% 35.9% 32.6% 33.3%
ceessscssssnane vees]| 100% 58.4% 41.6% 10.6% 18.9% 35.7% 21.5% 13.3% 13.3% 30.1% 27.1% 29.5%

THE WIFE...... P 204 63 141 10 32 79 51 32 29 54 62 59
....... eesceeesness|20.4% 12.9% 27.6% 8.9% 15.2% 21.3% 28.0% 25.4% 21.5% 19.0% 22.0% 19.7%
veeesnn tessssccsans 100% 30.9% 69.1% 4.9% 15.7% 38.7% 25.0% 15.7% 14.2% 26.5% 30.4% 28.9%

CHILDREN ~ BOYS...... 94 69 25 31 32 21 5 5 6 26 29 33
tesssscssanna cesese]| 9.4% 14.1% 4.9% 27.7% 15.2% 5.7% 2.7% 4.0% 4.4% 9.2% 10.3% 11.0%
teesvesssessesssess]| 100% 73.4% |[26.6% 33.0% 34.0% 22.3% 5.3% 5.3% 6.4% 27.7% 30.9% 35.1%

CHILDREN - GIRLS..... 63 14 49 15 21 20 4 3 12 22 11 18
cesens vessesacnanni 6.3% 2.9% 9.6% 13.4% 10.0% 5.4% 2.2% 2.4% 8.9% 7.7% 3.9% 6.0%
teecosennnas ceseasas]| 100% 22.2% 77.8% 23.8% 33.3% 31.7% 6.3% 4.8% 19.0% 34.9% 17.5% 28.6%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL




BROADCASTING AUTHORITY ~ MALTA: MEDIA AUDIT ~ 2ND QUARTER 2002

TABLE 5.1: PREFERRED SOURCE FOR NEWS ON MALTA
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE [12 - 17|18 - 3031 - 50|51 - 65|OVER 65 AB cl c2 DE

TOTAL..csvoecesensesss| 1001 490 511 112 210 371 182 126 135 284 282 300
NO PARTICULAR

PREFERENCE........ 10 4 6 1 2 5 0 2 2 4 3 1

Ceveseriacerrrerane 1.0% .B% 1.2% .9% 1.0% 1.3% 0% 1.6% 1.5% 1.4% 1.1% .3%

tesssscsacssaennaas 100% 40.0% 60.0% 10.0% 20.0% 50.0% -0% 20.0% 20.0% 40.0% 30.0% 10.0%
LISTEN TO THEM ON THE

RADIO¢casescsvcnnn 102 55 47 1 19 27 27 28 10 27 34 31

..... tesescseassaas]|10.2% 11.2% 9.2% .9% 9.0% 7.3% 14.8% 22.2% 7.4% 9.5% 12.1% 10.3%

................... 100% 53.9% 46.1% 1.0% 18.6% 26.5% 26.5% 27.5% 9.8% 26.5% 33.3% 30.4%
WATCH THEM ON TV..... 798 377 421 97 159 307 143 92 98 223 224 253

ceraeas vesesssenans 79.7% 76.9% 82.4% 86.6% 75.7% 82.7% 78.6% 73.0% 72.6% 78.5% 79.4% 84.3%

..... vesassesseav-s]| 100% 47.2% 52.8% 12.2% 19.9% 38.5% 17.9% 11.5% 12.3% 27.9% 28.1% 31.7%
READ THEM IN A

NEWSPAPER....... .. 62 43 19 2 26 23 9 2 21 22 11 8

cevrsssenascrnsncss| 6.2% 8.8% 3.7% 1.8% 12.4% 6.2% 4.9% 1.6% 15.6% 7.7% 3.9% 2.7%

....... teessessesea]| 100% 69.4% 30.6% 3.2% 41.9% 37.1% 14.5% 3.2% 33.9% 35.5% 17.7% 12.9%
PICK THEM UP FROM

OTHER PERSONS..... 29 11 18 11 4 9 3 2 4 8 10 7

cecsesssescnonancan 2.9% 2.2% 3.5% 9.8% 1.9% 2.4% 1.6% 1.6% 3.0% 2.8% 3.5% 2.3%

srsessssssensssaaas] 100% 37.9% 62.1% 37.9% 13.8% 31.0% 10.3% 6.9% 13.8% 27.6% 34.5% 24.1%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 5.2: PREFERRED SOURCE FOR FOREIGN NEWS
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 ~ 17|18 - 30|31 -~ 50|51 - 65|0VER 65| AB cl c2 DE

TOTAL.+vseoossaesssss| 1001 490 511 112 210 371 182 126 135 284 282 300
NO PARTICULAR

PREFERENCE........ 17 11 6 4 6 5 0 2 2 4 4 7

ceeesananaa I I YA 2.2% 1.2% 3.6% 2.9% 1.3% .0% 1.6% 1.5% 1.4% 1.4% 2.3%

cevessrascsssscsans| 100% 64.7% 35.3% 23.5% 35.3% 29.4% .0% 11.8% 11.8% 23.5% 23.5% 41.2%
LISTEN TO THEM ON THE

RADIO.eseseecncans 76 40 36 0 16 15 22 23 7 18 26 25

......... vesresesss| T7.6% 8.2% 7.0% .0% 7.6% 4.0% 12.1% 18.3% 5.2% 6.3% 9.2% 8.3%

secesancnanae RPN .| 100% 52.6% 47.4% .0% 21.1% 19.7% 28.9% 30.3% 9.2% 23.7% 34.2% 32.9%
WATCH THEM ON TV..... 638 401 437 95 167 328 151 97 109 243 232 254

e deiaanas seseees|B3.7% 81.8% 85.5% 84.8% 79.5% 88.4% 83.0% 77.0% 80.7% 85.6% 82.3% 84.7%

crssersecrssseaness) 100% 47.9% 52.1% 11.3% 19.9% 39.1% 18.0% 11.6% 13.0% 29.0% 27.7% 30.3%
READ THEM IN A

NEWSPAPER...... e 41 26 15 1 15 16 7 2 13 13 10 5

cesssssisnrerasnane 4.1% 5.3% 2.9% .9% 7.1% 4.3% 3.8% 1.6% 9.6% 4.6% 3.5% 1.7%

...... essssssenaaas| 100% 63.4% 36.6% 2.4% 36.6% 39.0% 17.1% 4.9% 31.7% 31.7% 24.4% 12.2%
PICK THEM UP FROM

OTHER PERSONS..... 29 12 17 12 6 7 2 2 4 6 10 9

................... 2.9% 2.4% 3.3% 10.7% 2.9% 1.9% 1.1% 1.6% 3.0% 2.1% 3.5% 3.0%

vesens tsecsenssevee]| 100% 41.4% 58.6% 41.4% 20.7% 24.1% 6.9% 6.9% 13.8% 20.7% 34.5% 31.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

= ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 5.3: PREFERRED TIME FOR MAIN TV NEWS
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50{51 -~ 65|OVER 65 AB c1 c2 DE
TOTAL. . ccvessesaanees]| 1001 490 511 112 210 371 182 126 135 284 282 300
K23
NA....ovvennns PR 24 11 13 4 2 5 4 9 3 9 7 5
vesvesnesennnan veas| 2.4% 2.2% 2.5% 3.6% 1.0% 1.3% 2.2% 7.1% 2.2% 3.2% 2.5% 1.7%
cescesscasresraress]| 100% 45.8% 54.2% 16.7% 8.3% 20.8% 16.7% 37.5% 12.5% 37.5% 29.2% 20.8%
1600 ccecncccnnannans 1 0 1 1 0 0 0 0 0 0 0 1
ceverssssaae chesenn .1% .0% .2% .9% .0% .08 .0% -0% .0% .0% .0% 3%
cesssesesestteccans 100% .0% 100% 100% .0% .0% .0% .0% .0% .0% .0% 100%
1630cccaccnccncennnes 1 1 0 1 0 0 0 0 0 0 0 1
sesessasasanans ceee .13 .2% .0% .9% .0% -0% .0% .08 .0% .03 .0% -3%
veresssasssevvvavso| 100% 100% .0% 100% .0% .0% .0% 0% .0% 0% .0% 100%
1730cccsccancacanas .e 4 2 2 1 0 0 3 0 0 0 1 3
[ ceseaans -4% .43 .4% .9% .0% .0% 1.6% .0% .0% -0% -4% 1.0%
“esesssssasssssenns 100% 50.0% 50.0% 25.0% .03 .0% 75.0% .0% .0% 0% 25.0% 75.0%
1800..... teeenssssans 7 3 4 2 2 0 1 2 2 1 2 2
...... tereseerenans 7% .6% .8% 1.8% 1.0% .0% .5% 1.6% 1.5% 4% 7% 7%
................... 100% 42.9% 57.1% 28.6% 28.6% .0% 14.3% 28.6% 28.6% 14.3% 28.6% 28.6%
1830.cicveveccrenenen 2 1 1 1 0 0 0 1 0 1 1 0
....... cererrreseen -2% .23 .2% . 9% .0% .0% .0% .8% .0% .43 .4% .0%
crsssasessassssssss| 100% 50.0% 50.0% 50.0% . 0% 0% .0% 50.0% .0% 50.0% 50.0% .0%
1900...ccccvcencanans 5 3 2 2 0 1 1 1 2 1 2 0
fecetsssscatesnaens .5% .6% -4% 1.8% .03 .3% .5% .8% 1.5% .43 -7% .0%
sssetescsenssnnnnns 100% 60.0% 40.0% 40.0% .0% .[20.0% 20.0% 20.0% 40.0% 20.0% 40.0% .0%
1930...cccceees ceeene 174 89 85 11 26 72 41 24 7 32 65 70
esecsssssscssnvansa|l7.4% 18.2% 16.6% 9.8% 12.4% 19.4% 22.5% 19.0% 5.2% 11.3% 23.0% 23.3%
cessssssssssssassas| 100% 51.1% 48.9% 6.3% 14.9% 41.4% 23.6% 13.8% 4.0% 18.4% 37.4% 40.2%
1945..icceinccnnnnnes 45 19 26 4 9 10 16 6 6 15 15 9
tsecssscncsssssecss| 4.5% 3.9% 5.1% 3.6% 4.3% 2.7% 8.8% 4.8% 4.4% 5.3% 5.3% 3.0%
................... 100% 42.2% 57.8% 8.9% 20.0% 22.2% 35.6% 13.3% 13.3% 33.3% 33.3% 20.0%
20000 eivecciences 681 325 356 76 157 261 108 79 103 213 172 193
PN crecen eees.|68.0% 66.3% 69.7% 67.9% 74.8% 70.4% 59.3% 62.7% 76.3% 75.0% 61.0% 64.3%
................... 1003 47.7% 52.3% 11.2% 23.1% 38.3% 15.9% 11.6% 15.1% 31.3% 25.3% 28.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL

(continued)

1



TABLE 5.3: PREFERRED TIME FOR MAIN TV NEWS
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

BROADCASTING AUTHORITY -~ MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 -~ 17(18 ~ 30|31 - 50|51 - 65|OVER 65 AB Ci c2 DE
2015.cccatcncecannnss 1 1 0 0 0 0 1 0 0 1 0 0
cseccevreserssrnacne .1% .2% .0% .0% .0% .0% .5% -0% .0% 4% .0% .0%
ceseassensas resaans 100% 100% .0% .08 .0% .0% 100% .0% .0% 100% .0% 0%
2030, ccccrecicacnanas 22 11 11 3 6 10 0 3 6 2 5 9
teesesnisesssaseass| 2.2% 2.2% 2.2% 2.7% 2.9% 2.7% .0% 2.4% 4.4% .73 1.8% 3.0%
ceevescvesarsenssss| 100% 50.0% 50.0% 13.6% 27.3% 45.5% 0% 13.6% 27.3% 9.1% 22.7% 40.9%
2045..... teeesecaneas 1 1 0 1 0 0 0 0 0 0 0 1
cesssersseresan coss .1% .2% .0% .9% .0% 0% 0% .0% .0% .0% .0% .3%
vecessarseserssnnas 100% 100% .0% 100% .0% .0% .0% .0% .0% .0% .0% 100%
2100..ccccicccncencasn 15 9 6 4 3 5 3 0 3 3 5 4
cesanans cevssssnces]| 1.5% 1.8% 1.2% 3.6% 1.4% 1.3% 1.6% .0% 2.2% 1.1% 1.8% 1.3%
ceseansans veneseees| 1008 60.0% 40.0% 26.7% 20.0% 33.3% 20.0% -0% 20.0% 20.0% 33.3% 26.7%
2130 e ccrscccnns 4 2 2 0 2 0 2 0 1 2 1 0
teessnsersrrrsanaas .4% .4% .4% .0% 1.0% .0% 1.1% .0% .7% .73 .4% .0%
creccnsicntacesnnns 100% 50.0% 50.0% .0% 50.0% .0% 50.0% .0% 25.0% 50.0% 25.0% .0%
2200...cc0iencncnnnna 5 5 0 1 1 2 0 1 1 1 2 1
cresssstsaseerennns .5% 1.0% .0% .9% .5% .5% .0% .8% 7% .43 .7% .33
cevescessacesaacass| 100% 100% .0% 20.0% 20.0% 40.0% .0% 20.0% 20.0% 20.0% 40.0% 20.0%
22300 cccnisccerssonne 1 1 0 0 1 0 0 0 0 1 0 0
ceceaanans vessesnan .1% 2% 0% .0% .5% .0% 0% .0% .0% .43 .0% 0%
ceessaesrans ceeress| 100% 100% .0% .0% 100% .03 .03 .0% .0% 100% .0% 0%
2300..ccnnieccnccnnns 8 6 2 0 1 5 2 0 1 2 4 1
cesessasesreacennna .8% 1.2% -4% .0% .5% 1.3% 1.1% .0% .7% 7% 1.4% -3%
cesesossssssesssees| 1008 75.0% 25.0% .0% 12.5% 62.5% 25.0% .0% 12.5% 25.0% 50.0% 12.5%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

= ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT ~ 2ND QUARTER 2002

TABLE 5.4: ON WHICH TV STATION/S NEWS WAS FOLLOWED DAY PRIOR TO INTERVIEW
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17{18 - 30|31 - 50{51 - 65|OVER 65 AB cl c2 DE
TOTAL. .o esssacrcnsacs 975 474 501 112 204 367 178 114 133 276 277 289
DID NOT WATCH THE
NEWS..oeesneanns .e 559 272 287 93 146 200 77 43 88 173 156 142
cevesasiacasesansas|57.3% 57.4% 57.3% 83.0% 71.6% 54.5% 43.3% 37.7% 66.2% 62.7% 56.3% 49.1%
ceesssscvsssanasess| 100% 48.7% 51.3% 16.6% 26.1% 35.8% 13.8% 7.7% 15.7% 30.9% 27.9% 25.4%
TVM..... vresseane ceee 320 160 160 19 42 132 72 55 41 90 88 101
tecsssssssersensenn 32.8% 33.8% 31.9% 17.0% 20.6% 36.0% 40.4% 48.2% 30.8% 32.6% 31.8% 34.9%
P T 100% 50.0% 50.0% 5.9% 13.1% 41.3% 22.5% 17.2% 12.8% 28.1% 27.5% 31.6%
SUPER l.secscesennnas 171 83 88 1 26 68 50 26 11 32 55 73
..... veresseccacass|17.5% 17.5% 17.6% .9% 12.7% 18.5% 28.1% 22.8% 8.3% 11.6% 19.9% 25.3%
cevessccacencnaanen 100% 48.5% 51.5% .6% 15.2% 39.8% 29.2% 15.2% 6.4% 18.7% 32.2% 42.7%
NET TV.euseeonocaoons 120 58 62 4 13 47 38 ig 22 30 39 29
cesesserasencsnnnes 12.3% 12.2% 12.4% 3.6% 6.4% 12.8% 21.3% 15.8% 16.5% 10.9% 14.1% 10.0%
vesscssceseeerenren 100% 48.3% 51.7% 3.3% 10.8% 39.2% 31.7% 15.0% 18.3% 25.0% 32.5% 24.2%
SMASH..vecetessnocsas 2 1 1 0 0 0 1 1 0 0 2 0
cevessessans craeees .2% .2% .2% .0% -0% .0% .6% .93 0% .0% 7% .0%
[P vesesssasess| 100% 50.0% 50.0% .0% .0% .0% 50.0% 50.0% .03 .0% 100% .0%

FIRST ROW OF PERCENTAGES =

COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV REGULARLY




TABLE 5.5: ON WHICH TV STATION/S NEWS WAS FOLLOWED TWO DAYS PRIOR TO INTERVIEW

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 1718 - 30|31 -~ 50|51 - 65|OVER 65 AB Cl c2 DE
TOTAL.ccsssscssososss 975 474 501 112 204 367 178 114 133 276 277 289
DID NOT WATCH THE
NEWS....... tescaan 605 294 311 97 151 213 90 54 84 181 177 163
........ cesessseess|62.1% 62.0% 62.1% 86.6% 74.0% 58.0% 50.6% 47.4% 63.2% 65.6% 63.9% 56.4%
ceresessacnnaas ceas] 100% 48.6% 51.4% 16.0% 25.0% 35.2% 14.9% 8.9% 13.9% 29.9% 29.3% 26.9%
TVMiceevoannononveons 281 139 142 14 39 121 64 43 45 78 71 87
seecseane cerriecnan 28.8% 29.3% 28.3% 12.5% 19.1% 33.0% 36.0% 37.7% 33.8% 28.3% 25.6% 30.1%
taesesecsarascnnnns 1003 49.5% 50.5% 5.0% 13.9% 43.1% 22.8% 15.3% 16.0% 27.8% 25.3% 31.0%
SUPER l.ceeucecaannan 153 77 76 1 19 62 43 28 12 30 51 60
cesescacsenarsrenaae 15.7% 16.2% 15.2% .9% 9.3% 16.9% 24.2% 24.6% 9.0% 10.9% 18.4% 20.8%
cecssscscanssaascss| 100% 50.3% 49.7% 7% 12.4% 40.5% 28.1% 18.3% 7.8% 19.6% 33.3% 39.2%
NET TV.ceevecnonnancas 115 52 63 6 14 46 32 17 22 30 40 23
...... sesesssssesaaa|11.8% 11.0% 12.6% 5.4% 6.9% 12.5% 18.0% 14.9% 16.5% 10.9% 14.4% 8.0%
tessssnearasaas sese| 100% 45.2% 54.8% 5.2% 12.2% 40.0% 27.8% 14.8% 19.1% 26.1% 34.8% 20.0%
SMASH..eoacesen teeeae 1 0 1 0 0 1 0 0 0 1 0 0
.............. ceeen .1% -0% 2% .0% .0% .3% -0% 0% .0% .4% .0% .0%
cressacasssasssasest 100% .0% 100% .0% .0% 100% .0% .0% .0% 100% . 0% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV REGULARLY




Table 6.1 General Preferences for Radio Programme Sectors
(Ranked by values obtained)

PROGRAMME SECTOR 2
2002
(2™ Quarter)

Music . 85.3
Local News 74.9
Foreign News 717
Discussions on Personal Problems 51.9
Health/Beauty/Home/Law 434
Religion 40.2
Women 36.1
Current Affairs 353
Culture 333
Novels/Plays 32.0
Sports 30.3
Money/Business 18.8
Children 17.5

Table 6.2 General Preferences for TV Programme Sectors
(Ranked by values obtained)

PROGRAMME SECTOR Yo
2002
(2™Quarter)
Foreign News 91.7
Local News 91.3
Feature Films 72.7
Discussions ' 69.2
Weather 68.6
Documentaries . 59.3
Sports 55.0
Quizzes / Game Shows / Variety Programmes 51.6.
Serials/Soap Operas 51.0
Plays 50.5
Women's Programmes 484
Current Affairs 42.9
Religion ' 429
Art & Culture 33.0
Children's Programmes 31.9
Music Video-Clips 264
Business & Finance 154




Table 6.3-1.1: Radio Station Preferences for Different Programme Sectors

(2nd Quarter 2002)
R RP PER 0 BA R A P P 0 O
06.6 P50 RO
. % % b % % % % % %. % % % %, %
Musit 6.5 10.0 15.5 4.7 4.1 13.3 8.5 5.5 10.9 - x 7.2 |- 147 100
_ Discussions 8.6 0.3 18.9 6.3 - 0.3 15.2 0.3 1.4 - 0.4 0.1 481 100
. Sport - 4.5 0.3 114 4.1 0.8 2.1 4.2 1.7 L - - 0.3 0.6 80.7 100
- Business 3.9 0.1 8.2 2.3 - 0.1 3.7 - 0.3 - - 0.1 81.2 100
 Culture 7.1 0.1 12.0 4.5 0.1 0.4 6.2 0.1 0.7 0.4 1.0 0.6 66.7 100
- Hoalth/Beau- -
| ty/home/Law | 7.9 0.1 15.4 5.6 - 0.3 12.7 0.1 | 06 0.1 - 0.6 56.8 100
_Rellgion 6.5 0.3 9.6 2.8 - 0.1 19.9 0.1 04 - 0.1 0.3 50.8 100
Novels & o
- Pl L 7.8 0.1. 13.1 3.8 - 0.1 6.1 - 0.4 - 0.3 0.3 | . 68.0 100
 Childrer | 32 0.1 7.2 2.0 - 0.1 3.9 0.4 0. - 0.1 0.1 _ 825 100
- Women'sPrg | 7.5 0.1 12.6 4.2 - - 10.7 - 0.4 - - 0.1 0.4 63.9
LocalNews | 12. 0.3 228 10.7 2.1 6.9 1.3 1.1 .2 - 0.4 35 25.1 100
| Foreign
 News 12 03 21.0 10.0 24 6.6 11.8 13 25 0.3 0.1 3.2 283 100
T 0 .
Cument - .
Affsirs 6.5 0.1 13.5 5.9 0.8 1.7 4.5 - 0.7 0.1 0.1 1.1 84.7 100




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.3-~1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 ~ 30|31 - 50|51 - 65|OVER 65| AB c1 c2 DE
TOTAL.ccoorvsnvocnsen 709 355 354 61 157 259 135 97 90 197 209 213
MUSIC
NONE..veseessenasnoen 104 44 60 3 7 29 36 29 16 31 32 25
teessescseseravnesess|14.78 12.4% 16.9% 4.9% 4.5% 11.2% 26.7% 29.9% 17.8% 15.7% 15.3% 11.7%
cecesscrcsssescncas| 100% 42.3% 57.7% 2.9% 6.7% 27.9% 34.6% 27.9% 15.4% 29.8% 30.8% 24.0%
RADIO MALTA....cconea 46 17 29 [} 1 17 12 16 5 11 16 14
................... 6.5% 4.8% 8.2% .0% 6% 6.6% 8.9% 16.5% 5.6% 5.6% 7.7% 6.6%
eseassssecarans «ess| 100% 37.0% 63.0% .0% 2.2% 37.0% 26.1% 34.8% 10.9% 23.9% 34.8% 30.4%
RAD PAR/106.6........ 71 47 24 28 21 19 3 0 7 10 22 32
ceesssnsanas ceseaan 10.0% 13.2% 6.8% 45.9% 13.4% 7.3%. 2.2% .0% 7.8% 5.1% 10.5% 15.0%
esecscsssesssssnan «] 100% 66.2% 33.8% 39.4% 29.6% 26.8% 4.2% .0% 9.9% 14.1% 31.0% 45.1%
RADIO SUPER l.ievacans 116 60 50 4 12 45 27 22 6 16 43 45
ceveens vesesssesene |15.5% 16.9% 14.1% 6.6% 7.6% 17.4% 20.0% 22.7% 6.7% 8.1% 20.6% 21.1%
tececsssnsssssasess| 100% 54.5% 45.5% 3.6% 10.9% 40.9% 24.5% 20.0% 5.5% 14.5% 39.1% 40.9%
RADIO 10l.vevvvcvvare 33 13 20 1 2 13 11 6 6 8 11 8
................... 4.7% 3.7% 5.6% 1.6% 1.3% 5.0% 8.1% 6.2% 6.7% 4.1% 5.3% 3.8%
cecsvesrevonne eeess| 100% 39.43% 60.6% 3.0% 6.1% 39.4% 33.3% 18.2% 18.2% 24.2% 33.3% 24.2%
ISLAND SOUNDaceosoone 29 13 16 3 11 11 3 1 6 14 3 6
ceesesmereesevesver| 4.1% 3.7% 4.5% 4.9% 7.0% 4.2% 2.2% 1.0% 6.7% 7.1% 1.4% 2.8%
ceeevssscnnnn ceaves 100% 44.8% 55.2% 10.3% 37.9% 37.9% 10.3% 3.43% 20.7% 48.3% 10.3% 20.7%
BAY RADIO..cccscovvsn 94 48 46 12 51 27 4 0 13 46 22 13
erresossnesnsennsss|13.3% 13.5% 13.0% 19.7% |32.5% 10.4% 3.0% .0% 14.4% [23.4% 10.5% 6.1%
.................. .1 1008 |51.1% [48.9% 12.8% [54.3% [28.7% 4.3% .0% 13.8% 48.9% |23.4% 13.8%
RTK:ivovevesononoanons 46 21 25 0 1 15 15 15 6 16 10 14
....... cesvecessees| 6.5% 5.9% 7.1% .0% .6% 5.8% 11.1% 15.5% 6.7% 8.1% 4.8% 6.6%
essesssasassecasasas| 100% 45.7% 54.3% .0% 2.2% 32.6% 32.6% 32.6% 13.0% 34.8% 21.7% 30.4%
SMASH. . eeeoeeescnvens 39 19 20 6 13 14 4 2 4 9 12 14
................... 5.5% 5.4% 5.6% 9.8% 8.3% 5.4% 3.0% 2.1% 4.4% 4.6% 5.7% 6.6%
teessassesacecseses | 100% 48.7% |51.3% 15.4% 33.3% [35.9% [10.3% 5.1% 10.3% |23.1% |[30.8% 35.9%
RADIO CALYPSO.,...... . 77 40 37 2 10 47 15 3 9 19 23 26
................... 10.9% 11.3% 10.5% 3.3% 6.4% 18.1% 11.1% 3.1% 10.0% 9.6% 11.0% 12.2%
................... 100% 51.9% 48.1% 2.6% 13.0% 61.0% 19.5% 3.9% 11.7% 24.7% 29.9% 33.8%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~ECONOMIC GROUP
MALE |FEMALE |12 - 17]18 - 30|31 - 50|51 - 65|OVER 65| AB cl c2 DE
FM BRONJA....ocev - coe 9 7 2 0 1 4 1 3 7 1 0 1
cesesessessnnsssans 1.3% 2.0% .6% .0% .6% 1.5% .73 3.1% 7.8% .5% .0% .5%
cecessessessssnceess| 100% 77.8% 22.2% .0% 11.1% 44.4% 11.1% 33.3% 77.8% 11.1% .0% 11.1%
CAPITAL RADIO........ 51 26 25 2 27 18 4 0 5 16 15 15
cesesssecccessarvee| 7.2% 7.3% 7.1% 3.3% 17.2% 6.9% 3.0% .0% 5.6% 8.1% 7.2% 7.0%
esescssserssssssans 100% 51.0% 49.0% 3.9% 52.9% 35.3% 7.8% .0% 9.8% 31.4% 29.4% 29.4%
DISCUSSIONS ON
PERSONAL PROBLEMS
NONE. . vooecsossonsscs 341 209 132 50 114 108 45 24 39 98 106 98
evecasnrsssaccccncns 48.1% 58.9% 37.3% 82.0% 72.6% 41.7% 33.3% 24.7% 43.3% 49.7% 50.7% 46.0%
teasssenesecannns .| 100% 61.3% 38.7% 14.7% 33.4%  (31.7% 13.2% 7.0% 11.4% 28.7% 31.1% [28.7%
RADIO MALTA..ccocsene 61 21 40 0 2 24 20 15 10 17 17 17
cesessaceresenanann 8.6% 5.9% 11.3% .0% 1.3% 9.3% 14.8% 15.5% 11.1% 8.6% 8.1% 8.0%
ceeseessssessssssas| 100% 34.4% 65.6% .0% 3.3% 39.3% 32.8% 24.6% 16.4% 27.9% 27.9% 27.9%
RAD PAR/106.6....0... 2 2 0 0 0 1 1 0 1 0 0 1
eeecscsssresncsnnas .3% .6% .0% .0% .0% .4% 7% 0% 1.1% .0% .0% .5%
tesesecsearancsesee 100% 100% .03 .0% .0% |50.0% 50.0% .0% 50.0% .08 .08 ]50.0%
RADIO SUPER l....... . 134 65 69 4 23 57 26 24 7 26 48 53
ceesvssssssseceioss|18.9% 18.3% 19.5% 6.6% 14.6% 22.0% 19.3% 24.7% 7.8% 13.2% 23.0% 24.9%
sesescencnss cesesses| 100% 48.5% 51.5% 3.0% 17.2% 42.5% 19.4% 17.9% 5.2% 19.4% 35.8% 39.6%
RADIO 10l.......0c.. 45 20 25 3 6 14 16 6 11 16 7 11
cesssesstsssncsenanas .1 6.3% 5.6% 7.1% 4.9% 3.8% 5.4% 11.9% 6.2% 12.2% 8.1% 3.3% 5.2%
ceecvsvessncssesnans]| 100% 44.4% 55.6% 6.7% 13.3% |31.1% |35.6% 13.3% 24.4% 35.6% 15.6% [24.4%
BAY RADIO..c.eevecnve 2 1 1 1 0 0 1 0 1 0 1 0
cecssesecsessscnasa .3% .3% .33 1.6% .0% .0% .7% .0% 1.1% .0% .5% .0%
cseseasense cessssss] 100% 50.0% 50.0% 50.0% .0% .0% 50.0% .0% 50.0% .0% 50.0% .0%
RTK.cveeoonoscccnnane 108 34 74 1 10 47 25 25 16 36 27 29
cesesesssassassssana 15.2% 9.6% 20.9% 1.6% 6.4% 18.1% 18.5% 25.8% 17.8% 18.3% 12.9% 13.6%
cesssasenn cesvseess| 100% 31.5% 68.5% .93 9.3% [43.5% |23.1% 23.1% 14.8% 33.3% 25.0% 26.9%
SMASH...... cessseanen 2 1 1 0 0 1 0 1 0 1 0 1
ceaccene evesssacnce .3% .33 .3% .0% .0% .43 .0% 1.0% .0% .5% .0% 5%
sesasessecssesasren 100% 50.0% 50.0% .0% .0% 50.0% .0% 50.0% .0% 50.0% .0% |{50.0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50(51 - 65]|OVER 65 AB Cl c2 DE
RADIO CALYPSO.cscvaae 10 2 8 2 1 6 1 0 3 3 2 2
...... cesesssessaaa| 1.4% .6% 2.3% 3.3% .6% 2.3% 7% .0% 3.3% 1.5% 1.0% .9%
...... sessesvaccsss| 100% 20.0% 80.0% 20.0% 10.0% 60.0% 10.0% .0% 30.0% 30.0% 20.0% 20.0%
FM BRONJA...cvaueaunn 3 0 3 0 1 0 0 2 2 0 0 1
[ 4% .03 .8% 0% .6% 0% .0% 2.1% 2.2% .0% .0% .5%
........ sevecescsss| 100% -0% 100% .0% 33.3% .0% .0% 66.7% 66.7% .0% .0% 33.3%
CAPITAL RADIO........ 1 0 1 0 0 1 0 0 0 0 1 0
[T ceessraas . -1% -0% .3% -0% .0% -4% 0% 0% .0% .0% -5% .0%
tesessassarssassees]| 100% .0% 100% .0% .0% 100% .0% .0% .0% .0% 100% .0%
SPORT
NONE.:ceceesocoannane 494 213 281 47 121 184 76 66 65 139 145 145
essssascsananrsans 69.7% 60.0% 79.4% 77.0% 77.1% 71.0% 56.3% 68.0% 72.2% 70.6% 69.4% 68.1%
ceeressannans eeenas| 100% 43.1% 56.9% 9.5% 24.5% 37.2% 15.4% 13.4% 13.2% 28.1% 29.4% 29.4%
RADIO MALTA..... veees 32 18 14 1 4 11 9 7 8 9 6 9
sessserssenacs seaee| 4.5% 5.1% 4.0% 1.6% 2.5% 4.2% 6.7% 7.2% 8.9% 4.6% 2.9% 4.2%
.............. eeees] 100% 56.3% 43.8% 3.1% 12.5% 34.4% 28.1% 21.9% 25.0% 28.1% 18.8% 28.1%
RAD PAR/106.6.cc.000. 2 2 0 1 0 1 0 0 0 0 1 1
....... cevesassanee - 3% .6% .0% 1.6% .0% .4% .0% 0% .0% .0% .5% .5%
ctssssssactcnnntanan 100% 100% -0% 50.0% .0% 50.0% .0% 0% .0% 0% 50.0% 50.0%
RADIO SUPER l........ 81 56 25 4 10 30 25 12 4 12 30 35
...... vesessseneses|11.4% 15.8% 7.1% 6.6% 6.4% 11.6% 18.5% 12.4% 4.4% 6.1% 14.4% 16.4%
resescacanan P 100% 69.1% 30.9% 4.9% 12.3% 37.0% 30.9% 14.8% 4.9% 14.8% 37.0% 43.2%
RADIO 10l.ceevsnnnane 29 17 12 0 S 11 8 5 4 8 9 8
cesaas ceessesssssse) 4.1% 4.8% 3.4% 0% 3.2% 4.2% 5.9% 5.2% 4.4% 4.1% 4.3% 3.8%
veesesasesnsesasenan 160% 58.6% 41.4% .0% 17.2% 37.9% 27.6% 17.2% 13.8% 27.6% 31.0% 27.6%
ISLAND SOUND......0.. 4 4 0 0 2 2 0 0 2 2 0 0
eestecsescsesesannns .6% 1.1% .0% 0% 1.3% .8% .0% .0% 2.2% 1.0% .0% .0%
cecsccasanans ceeees]| 100% 100% .0% .0% 50.0% 50.0% .03 .0% 50.0% 50.0% .0% .0%
BAY RADIO..... ceeeens 15 12 3 4 7 3 1 0 3 7 4 1
cvssssassercnesacan 2.1% 3.4% .8% 6.6% 4.5% 1.2% 7% .0% 3.3% 3.6% 1.9% .5%
cissssassresnnnne .o 100% 80.0% 20.0% 26.7% 46.7% 20.0% 6.7% .0% 20.0% 46.7% 26.7% 6.7%
RTK.icosennoaaaanans . 30 18 12 2 2 9 11 6 1 13 9 7

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.3~1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~ECONOMIC GROUP
MALE FEMALE |12 - 17{18 - 30|31 - 50|51 - 65|/OVER 65| AB [s33 c2 DE
.................. .| 4.2% 5.1% 3.4% 3.3% 1.3% 3.5% 8.1% 6.2% 1.1% 6.6% 4.3% 3.3%
........... ceaceena| 100% 60.0% 40.0% 6.7% 6.7% 30.0% 36.7% 20.0% 3.3% 43.3% 30.0% 23.3%
SMASH. . veuvescsoncons 4 3 1 2 0 1 1 0 1 1 2 (1]
.................. . .6% .8% .33 3.3% .0% .4% 7% .0% 1.1% .5% 1.0% .0%
csaesscccssas sesess| 100% |75.0% 25.0% 50.0% .0% 25.0% 25.0% .0% 25.0% 25.0% 50.0% .0%
RADIO CALYPSO..vecuws 12 11 1 0 3 5 4 [+] 1 3 2 6
cecsescesrsnssnnena 1.7% 3.1% .3% .0% 1.9% 1.9% 3.0% .0% 1.1% 1.5% 1.0% 2.8%
evsevevessencereenoa 1008 91.7% 8.3% .03 25.0% 41.7% 33.3% .0% 8.3% 25.0% 16.7% 50.0%
FM BRONJA..ccoesvonns 2 0 2 0 0 1 0 1 1 0 0 1
teeesecrcaseseensan .33 .0% 6% .0% .0% .4% 0% 1.0% 1.1% .0% .0% .5%
esesessssisiseioain 100% .0% 100% .0% .0% 50.0% .0% 50.0% 50.0% .0% .0% 50.0%
CAPITAL RADIO........ 4 1 3 0 3 1 [ 0 0 3 1 0
casssesssvacassrnns .6% .3% .8% .0% 1.9% .43 .0% .0% .0% 1.5% .5% 0%
ceececevecas ceseene| 100% 25.0% 75.0% .0% 75.0% 25.0% .0% .0% .0% 75.0% 25.0% .0%
MONEY & BUSINESS
NONE..oseencnsnoassss 576 284 292 59 146 200 96 75 72 154 170 180
............. eeeess|B81.2% 80.0% 82.5% 96.7% 93.0% 77.2% 71.1% 77.3% 80.0% 78.2% 81.3% 84.5%
4esescsssesercessas| 100% 49.3% 50.7% 10.2% 25.3% 34.7% 16.7% 13.0% 12.5% 26.7% 29.5% 31.3%
RADIO MALTA..vvereses 28 12 16 0 2 14 9 3 6 9 8 5
ersssessansens eeees| 3.9% 3.4% 4.5% .0% 1.3% 5.4% 6.7% 3.1% 6.7% 4.6% 3.8% 2.3%
cessessssessecnasse| 100% 42.9% 57.1% .0% 7.1% 50.0% 32.1% 10.7% 21.4% 32.1% 28.6% 17.9%
RAD PAR/106.6.00cce.. 1 1 0 0 0 1 0 0 0 0 [} 1
cesresssceseesvancn .13 .3% .0% .0% .0% .4% .0% .0% .0% .08 .0% .53
cecsccscnas cssasnsess| 100% 100% .0% .0% .0% 100% .0% .0% .0% .0% .0% 1008
RADIO SUPER l........ 58 34 24 1 8 25 15 9 5 14 18 21
P I 1 9.6% 6.8% 1.6% 5.1% 9.7% 11.1% 9.3% 5.6% 7.1% 8.6% 9.9%
sesecssacnccenseess| 100% 58.6% 41.4% 1.7% 13.8% 43.1% 25.9% 15.5% 8.6% 24.1% 31.0% 36.2%
RADIO 101....... PR 16 7 9 0 1 5 7 3 3 6 4 3
essssrsasssssacescas| 2.3% 2.0% 2.5% 0% .6% 1.9% 5.2% 3.1% 3.3% 3.0% 1.9% 1.4%
tesssascncessrssess| 1008 43.8% 56.3% .0% 6.3% 31.3% 43.8% 18.8% 18.8% 37.5% 25.0% 18.8%
BAY RADIO..... saaseen 1 1 0 0 0 1 0 0 0 1 0 0
eseesssssnvansonses 1% «3% .0% .0% .0% .4% .0% .0% .0% .5% .0% .0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-~ECONOMIC GROUP
MALE FEMALE |12 - 17]18 - 30|31 - 50|51 - 65|OVER 65 AB cl c2 DE
cesecsenrssecsevesas| 100% 1003 .0% .0% 0% 100% -0% .0% .0% 100% .03 .0%
RTK.soooacscrroanes .. 26 15 11 0 0 11 8 7 3 12 8 3
..... cecseccnnacnaa| 3.7% 4.2% 3.1% .0% .08 4.2% 5.9% 7.2% 3.3% 6.1% 3.8% 1.4%
viesesstensrrenneas 100% 57.7% 42.3% .0% .0% 42.3% 30.8% 26.9% 11.5% 46.2% 30.8% 11.5%
RADIO CALYPSO........ 2 1 1 1 0 1 0 0 1 1 0 0
teeesssctserrenroas 3% .3% .3% 1.6% .0% .4% .0% .0% 1.1% .5% 0% .0%
....... vessrsassees| 1008 50.0% 50.0% 50.0% .0% 50.0% .0% .03 50.0% 50.0% .0% .0%
CAPITAL RADIO........ 1 0 1 0 0 1 0 0 [ 0 1 ]
vesssnacene PRI .13 .0% .3% .08 .0% .4% .0% .0% .0% .0% .5% .0%
vesecsssanasnassass| 100% . 0% 100% .0% .0% 100% .0% .0% .0% .0% 100% .0%
CULTURE
NONE...ccoeecsaesonan 473 244 229 51 132 168 77 45 56 130 145 142
cesensseeanraans 10+]|66.7% 68.7% 64.7% 83.6% 84.1% 64.9% 57.0% 46.4% 62.2% 66.0% 69.4% 66.7%

cecessvsserereanssass| 100% 51.6% 48.4% 10.8% 27.9% 35.5% 16.3% 9.5% 11.8% 27.5% 30.7% 30.0%

RADIO MALTA...ccvuve 50 20 30 1 5 19 11 14 8 19 12 i1
vessssssensvanassas]| T.1% 5.6% 8.5% 1.6% 3.2% 7.3% 8.1% 14.4% 8.9% 9.6% 5.7% 5.2%
....... svessrecsvens) 100% 40.0% 60.0% 2.0% 10.0% 38.0% 22.0% 28.0% 16.0% 38.0% 24.0% 22.0%

RAD PAR/106.6.000uaes 1 1 0 0 0 1 0 [ 0 0 0 1
Chessesianseesanena .1% .33 .0% .0% -0% .4% .0% .0% .0% .0% .0% .5%
cessssssesnseanana .| 100% 100% .0% .0% .0% 100% .0% 0% .0% .0% .0% 100%

RADIO SUPER l..escuee 85 45 40 4 13 33 20 15 5 17 27 36
ersasrassssscecaaan 12.0% 12.7% 11.3% 6.6% 8.3% 12.7% 14.8% 15.5% 5.6% 8.6% 12.9% 16.9%
cesvesacnasennanas .| 100% 52.9% 47.1% 4.7% 15.3% 38.8% 23.5% 17.6% 5.9% 20.0% 31.8% 42.4%

RADIO 101.....00000. . 32 11 21 1 0 11 12 8 6 10 8 8
cvecevscscaveersees| 4.5% 3.1% 5.9% 1.6% .02 4.2% 8.9% 8.2% 6.7% 5.1% 3.8% 3.8%
..... cerssssssasves] 100% 34.4% 65.6% 3.1% .0% 34.4% 37.5% 25.0% 18.8% 31.3% 25.0% 25.0%

ISLAND SOUND....ossw 1 0 1 0 1 0 0 0 0 1 0 0
seesesnenas ceseenan 1% .0% -3% .0% .6% 0% .0% 0% . 0% .5% .0% .0%
vesssssasarcsssascas| 100% .0% 100% .0% 100% .0% -0% .0% .0% 100% -0% .08

BAY RADIO.......c0vu 3 2 1 0 1 2 0 0 0 3 0 0
...... tesssecscasas .43 .6% .3% .0% 6% .8% .0% .0% . 0% 1.5% -0% .0%
ST ssscssesnass| 100% 66.7% 33.3% .08 33.3% 66.7% «0% .0% .0% 100% 0% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65]OVER 65 AB Cc1l c2 DE
RTK....o.» terecesenes 44 21 23 1 2 17 11 13 6 14 13 11
csesssrascsssasssns 6.2% 5.9% 6.5% 1.6% 1.3% 6.6% 8.1% 13.4% 6.7% 7.1% 6.2% 5.2%
...... vesassnssesss]| 100% 47.7% 52.3% 2.3% 4.5% 38.6% 25.0% 29.5% 13.6% 31.8% 29.5% 25.0%
SMASH.seivaensnss PR 1 1 0 0 0 0 1 0 0 0 1 0
ceevsosenssascscnnne .1% .33 .0% .0% .0% .0% 7% .0% .0% .0% .5% .0%
ceesseca eessscsesss} 100% 100% .0% .08 .0% .0% 100% .08 .08 .0% 100% .0%
RADIO CALYPSO..cvenee 5 0 5 2 0 1 2 0 1 1 1 2
........... ceseseas 7% .0% 1.4% 3.3% .0% 4% 1.5% .0% 1.1% .5% .5% .9%
eereccccnconne eesss| 100% .0% 100% 40.0% .0% 20.0% 40.0% .0% 20.0% 20.0% 20.0% 40.0%
CAMPUS FMeceroeeneonne 3 2 1 1 0 1 1 0 2 [} 0 1
essesesssrcecccacan .4% .6% .3% 1.6% .0% - 4% .7% .0% 2.2% .0% .0% .5%
..... cossssssnceses| 100% 66.7% 33.3% 33.3% .0% 33.3% 33.3% .0% 66.7% .0% .0% 33.3%
FM BRONJA...vnvevenos 7 6 1 0 1 4 0 2 5 1 0 1
casasecsencss ceseses| 1.0% 1.7% .3% .0% .6% 1.5% .0% 2.1% 5.6% .5% .0% .5%
....... vseesenseses]| 100% 85.7% 14.3% .0% 14.3% 57.1% .0% 28.6% 71.4% 14.3% .0% 14.3%
CAPITAL RADIO........ 4 2 2 0 2 2 0 0 1 1 2 0
ceeveerssenesasnnne .6% .6% .6% .0% 1.3% .8% .0% .0% 1.1% 5% 1.0% .0%
........ ceeesassess| 100% 50.0% 50.0% .0% 50.0% 50.0% .0% .0% 25.0% 25.0% 50.0% .0%
HEALTH/BEAUTY/HOME/LA
W
NONE.osoeooosan csessaas 401 253 148 55 113 142 59 32 54 116 114 117
eeesserrenesenecen 56.6% 71.3% 41.8% 90.2% 72.0% 54.8% 43.7% [33.0% 60.0% 58.9% 54.5% 54.9%
tevevesssssesessses]| 100% 63.1% 36.9% 13.7% 28.2% 35.4% 14.7% 8.0% 13.5% 28.9% 28.4% 29.2%
RADIO MALTA..ceveeoes 56 17 39 1 4 18 16 17 8 16 20 12
....... veessrereses| T7.9% 4.8% 11.0% 1.6% 2.5% 6.9% 11.9% 17.5% 8.9% 8.1% 9.6% 5.6%
esecesevsssssnacasas| 100% 30.4% 69.6% 1.8% 7.1% 32.1% 28.6% 30.43% 14.3% 28.6% 35.7% 21.4%
RAD PAR/106.6..0v000e 1 1 0 0 0 1 0 0 0 0 0 1
eeesecsssssesessans .13 3% 0% .0% 0% .43 .0% .0% .0% 0% .0% .5%
cesessassenenenns .| 100% 100% .0% .0% .0% 1003 .0% .0% .0% .0% .0% 100%
RADIO SUPER l........ 109 47 62 2 17 43 25 22 4 18 39 48
esvesssssecennsa ...115.4% 13.2% 17.5% 3.3% 10.8% 16.6% 18.5% 22.7% 4.4% 9.1% 18.7% 22.5%
....... ceereveseves| 100% 43.1% 56.9% 1.8% 15.6% 39.4% 22.9% 20.2% 3.7% 16.5% 35.8% 44.0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
{continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50(51 - 65|OVER 65 AB c1 c2 DE

RADIO 10l.cevsceccsss 40 9 31 2 6 14 12 6 8 15 10 7
veessesnsesssnssans]| 5,63 2.5% 8.8% 3.3% 3.8% . 5.4% 8.9% 6.2% 8.9% 7.6% 4.8% 3.3%
ceescsccressavesonn 100% - |22.5%. [77.5% 5.0% 15.0% 35.0% 30.0% 15.0% 20.0% 37.5% 25.0% 17.5%
BAY RADIO...ccccceres 2 0 2 0 2 0 0 0 0 2 0 0
esvececsescssssans . .33 .0% .6% .0% 1.3% -0% .0% .0% .0% 1.0% .0% 0%
cesscessessscnsnnnse 100% .0% 100% 0% 100% .0% .0% .0% .0% 100% .0% .0%
RTK.eveoronscocee ceae 90 26 64 0 12 38 20 20 14 30 24 22
cresesssensasanns .. |12.7% 7.3% 18.1% .0% 7.6% 14.7% 14.8% 20.6% 15.6% 15.2% 11.5% 10.3%
..... cesessssssaass| 100% 28.9% 71.1% .08 13.3% 42.2% 22.2% 22.2% 15.6% 33.3% 26.7% 24.4%
SMASH.cceveceens ceean 1 0 1 0 1 0 0 0 0 0 0 1
eerecasennnn ceeanae 1% .0% .33 .0% .6% .0% .0% .08 .0% .0% .0% .5%
ceesresnsrenss evees| 100% .0% 100% .0% 100% .0% .0% .0% .0% .0% .0% 100%
RADIO CALYPSO........ 4 1 3 1 0 1 2 [ 1 0 1 2
veesaann ceeressesaa .6% .3% .8% 1.6% .0% .4% 1.5% .0% 1l.1% .0% .5% .9%
veseescsacans eeees]| 100% 25.0% 75.0% 25.0% .0% 25.0% 50.0% . 0% 25.0% .0% 25.0% 50.0%
CAMPUS FM...osoceeeen 1 1 ] 0 0 0 1 0 1 0 0 0
vesacns cessecsncans -1% -3% .0% .0% .0% 0% 7% .0% 1.1% .0% -0% 0%
reeeens veesesnssaas| 100% 100% .0% .0% .0% 0% 100% .0% 100% .0% .0% -0%
CAPITAL RADIO........ 4 0 4 0 2 2 0 0 0 0 1 3
ceessencesenanccnsn . 6% -0% 1.1% .0% 1.3% .8% .0% -0% .0% -0% .5% 1.4%
crerencraans ceseoes| 100% 0% 100% .0% 50.0% 50.0% .0% .0% .0% .0% 25.0% 75.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT ~ 2ND QUARTER 2002

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
~ BY AGE, GENDER AND SO0CIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 -~ 50]51 - 65|OVER 65| AB c1 c2 DE
TOTAL. ¢osososssannnns 709 355 354 61 157 259 135 97 90 197 209 213
RELIGION
NONE..ovvosoossssooese 424 241 183 53 129 155 62 25 55 134 117 118
eresnsses essesencas 59.8% 67.9% 51.7% 86.9% 82.2% 59.8% 45.9% 25.8% 61.1% 68.0% 56.0% 55.4%
..... eesessvsascseess) 100% 56.8% 43.2% 12.5% 30.4% 36.6% 14.6% 5.9% 13.0% 31.6% 27.6% 27.8%
RADIO MALTA..ceescces 46 15 31 0 4 14 10 18 5 12 14 15
“sesnseresnnaans yeee-| 6.5% 4.2% 8.8% .0% 2.5% 5.4% 7.4% 18.6% 5.6% 6.1% 6.7% 7.0%
O 100% 32.6% 67.4% .0% 8.7% 30.4% 21.7% 39.1% 10.9% 26.1% 30.4% 32.6%
RAD PAR/106.6..ccc... 2 2 1] 0 0 2 1] 0 0 0 0 2
cessresssecassasrase .33 .6% .0% .0% .0% .8% .0% 0% .0% .0% .08 .93
ecesnscsnes esesvess] 100% 100% .0% .0% .0% 100% .0% .0% .0% .0% .0% 100%
RADIO SUPER l.cceeeee 68 37 31 2 7 24 20 15 2 9 28 29
[T essesccssss]| 9.6% 10.4% 8.8% 3.3% 4.5% 9.3% 14.8% 15.5% 2.2% 4.6% 13.4% 13.6%
[ seneseassa]| 1008 54.4% 45.6% 2.9% 10.3% 35.3% 29.4% [22.1% 2.9% 13.2% 41.2% 42.6%
RADIO 10l.viucececsss 20 7 13 1 0 6 7 6 3 6 5 6
cransssas esecenean 2.8% 2.0% 3.7% 1.6% 0% 2.3% 5.2% 6.2% 3.3% 3.0% 2.4% 2.8%
teeecssevsscsevesea| 1008 35.0% 65.0% 5.0% .0% 30.0% 35.0% 30.0% 15.0% 30.0% 25.0% 30.0%
BAY RADIO...... cevens 1 0 1 0 0 1 0 0 0 0 1 0
crsessrecssaccecnne .1% .0% o .3% .0% .0% .4% .0% .0% .0% .0% .5% .0%
crsessencecns seesse| 100% .0% 100% .0% .0% 1008 .03 .0% .0% .0% 100% .08
RTK.eeenenns ceseenons 141 51 90 3 17 54 35 32 23 36 41 41
cessacnececns ceveees]|19.9% 14.43% 25.4% 4.9% 10.8% [20.8% 25.9% 33.0% 25.6% 18.3% 19.6% 19.2%
esescseseasacsenena 100% 36.2% 63.8% 2.1% 12.1% [38.3% 24.8% 22.7% 16.3% 25.5% 29.1% [29.1%
SMASH. e eceenoes ceeene 1 1 0 1 0 0 0 0 0 0 0 1
esesssesscsecsanenns .1% . 3% 0% 1.6% .0% .0% .0% .0% .0% .0% .0% 5%
tesencssacssasnsses| 100% 100% .03 100% .0% .0% 0% 0% .0% .0% .0% 100%
RADIO CALYPSO...ioe.. 3 0 3 1 0 1 1 0 1 0 1 1
essecesancasasssaan .4% .0% .8% 1.6% .0% .4% . 7% .0% 1.1% .0% .5% .5%
ctacnsssvernennane .] 100% .0% 1008 33.3% .0% 33.3% 33.3% .0% 33.3% .03 33.3% 33.3%
FM BRONJA...... cescen 1 0 1 0 0 0 0 1 1 [} 0 0
tecesescssessnnanns .1% 0% .33 .0% .0% .0% .0% 1.0% 1.1% .0% .0% .0%
csasscess eeeseceses]| 100% .0% 100% .0% .0% 0% .0% 100% 100% .0% 0% .0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIOQ-ECONOMIC GROUP

TOTAL" GENDER AGE GROUP S0CI10~-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65]|OVER 65| aB c1 c2 DE
CAPITAL RADIO........ 2 1 1 0 0 2 0 0 0 0 2 0
..... S R 1Y .3% .3% .0% .0% .8% .0% .0% .0% .0% 1.0% .0%
e eeeeeenarenaaaas 100% |50.0% |50.0% 0% .0% 100% .0% .0% .0% .0% 100% .0%
NOVELS & PLAYS
NONE.«veeeenensnennns 482 260 222 57 131 170 82 42 68 143 129 142
..... eeevverees....|68.0% [73.2%8 [62.7% |93.4% [83.4% |65.6% |60.7% |43.3% [75.6% |72.6% |61.7% |66.7%
teeseseresssecece..]| 1008 [53.9% [46.1% |11.8% |27.2% [35.3% |17.0% | 8.7% |14.1% |29.7% [26.8% |29.5%
RADIO MALTA.......... 55 18 37 0 9 20 10 16 7 15 18 15
............ ceeene.} 7.8% | 5.1% |10.5% .0% 5.7% 7.7% | 7.4% |16.5% 7.8% 7.6% 8.6% 7.0%
feveeeeceeeneeeenss]| 1008 [32.73% |67.3% L0%  |16.4% [36.4% |18.2% {29.1% |12.7% |27.3% [32.7% |[27.3%
RAD PAR/106.64.0.un.. 1 1 0 0 0 1 0 0 0 0 0 1
.......... R B T Y .38 .0% .0% .0% .43 .0% .0% .08 .0% .0% .5%
ceeaan teeeeeneeea..]| 100% 100% .0% .0% .0% 100% .03 .08 .0% .0% .0% 100%
RADIO SUPER 1........ 93 45 48 2 13 38 23 17 4 14 39 36
e erenneeaaeaens 13.1%  [12.7% {13.6% 3.3% 8.3% |14.7% |17.0% [17.5% 4.4% 7.1%  |18.7% |16.9%
o teeeerrareaeanans 100% |48.4% [51.6% | 2.2% |14.0% |40.9% [24.7% |[18.3% 4.3% |15.1% |41.9% [38.7%
RADIO 101.vevvunennnn 27 12 15 0 1 12 8 6 3 10 7 7
e eteeceenenaeseaes 3.8% | 3.4% 4.2% .08 .6% 4.68 | 5.9% | 6.28 3.3% 5.1% | 3.3% 3.3%
teieseesescessasea.| 1008 |44.4% |55.6% .0% 3.7% [44.4% |20.6% [22.2% |11.1% [37.0% |25.9% |25.9%
BAY RADIO.eoseunennan 1 0 1 1 0 0 0 0 1 0 0 0
B T Y .0% .3% 1.6% .0% .0% .08 .0% 1.1% .0% .0% .0%
P Y1 .08 100% 100% .08 .0% .03 .08 100% .0% .0% 0%
RTKeeeuovnroenrennnnnn 43 18 25 0 3 15 11 14 5 15 14 9
evereearaes ceneens 6.1% | 5.1% 7.1% .08 1.9% | 5.8% | 8.1% |1l4.43 5.6% 7.6% 6.7% 4.2%
teeesesntncescsesas| 1008 |41.9% |58.1% .0% 7.0% |[34.9% |25.6% [32.6% |11.6% [34.9% [32.6% [20.9%
RADIO CALYPSO........ 3 0 3 1 0 1 1 0 0 0 1 2
ceeeeeerenceneenaes] 0% .08 .8% 1.6% .0% .4% 7% .0% .0% .0% .5% .9%
Ceteeeearareas veee] 100% .0% 100%  |33.3% .0% |33.3% [33.3% .0% .0% .08 [33.3% |66.7%
FM BRONJB.vvvoneonnnn 2 1 1 0 0 0 0 2 2 0 0 0
Ceveeseerneaanenaee] .38 .33 .3% .08 .0% .0% .08 | 2.1% 2.2% .0% .0% .0%
teveeeeecvesneeaae.] 1008 |50.0% [50.0% .0% .0% .0% .0% 100% 1008 .0% .0% .08
CAPITAL RADIO........ 2 0 2 0 0 2 0 0 0 0 1 1
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6§.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|0OVER 65| AB c1 c2 DE
.......... cecsesane .3% .0% .6% .0% .08 .8% .0% .0% .0% .0% .5% .5%
esecavsescses eeessse]| 100% .0% 100% .0% .0% 100% .0% .0% .0% .0% 50.0% 50.0%
CHILDREN'S PROGRAMMES

NONE..veeoooooonnnnns 585 300 285 52 146 211 102 74 81 159 163 182
esesssrsscae veeeese|82.5% 84.5% 80.5% 85.2% 93.0% 81.5% 75.6% 76.3% 90.0% 80.7% 78.0% 85.4%
esessensssenscncens 100% 51.3% 48.7% 8.9% 25.0% 36.1% 17.4% 12.6% 13.8% 27.2% 27.9% 31.1%
RADIO MALTA..ccoeovee 23 6 17 0 3 12 6 2 3 11 6 3
esessessasssesacans 3.2% 1.7% 4.8% .0% 1.9% 4.6% 4.4% 2.1% 3.3% 5.6% 2.9% 1.4%
esesssssenesnoens ees| 100% 26.1% 73.9% .0% 13.0% 52.2% 26.1% 8.7% 13.0% 47.8% 26.1% 13.0%
RAD PAR/106.6...000.. 1 1 0 0 0 1 0 0 0 ] 0 1
essesennses eeeenses .1% .33 .0% .0% .0% .4% .0% .0% .0% .0% .0% .5%
Cesescssassacsasane 100% 100% .0% .0% .0% 100% .0% .0% .0% .0% .0% 100%
RADIO SUPER l........ 51 31 20 3 6 20 11 11 2 10 20 19
tetecacssssacsasnns 7.2% 8.7% 5.6% 4.9% 3.8% 7.7% 8.1% 11.3% 2.2% 5.1% 9.6% 8.9%
cesssaseccennne vee.] 100% 60.8% 39.2% 5.9% 11.8% 39.2% 21.6% [21.6% 3.9% 19.6% 39.2% 37.3%
RADIO 10l.ccvevcinans 14 6 8 0 0 4 7 3 1 5 6 2
seaceannonen ceveses] 2.0% 1.7% 2.3% .0% .08 1.5% 5.2% 3.1% 1.1% 2.5% 2.9% .93
creasssecscanacnnnn 100% 42.9% 57.1% .0% .0% [28.6% [50.0% [21.4% 7.1% 35.7% 42.9% 14.3%
BAY RADIO.4ceocccanen 1 0 1 1 0 0 Q 0 1 0 ] 0
teecsecseannss ceese .1% .0% .33 1.6% .0% .0% .0% .0% 1.1% .0% .0% .0%
P I X 1 1 .0% 100% 100% 0% .0% .0% 0% 1008 .0% .0% .0%
RTKecesesccaccnns vevee 28 11 17 2 1 10 9 6 1 11 11 5
cseerssesesssscseas| 3.9% 3.1% 4.8% 3.3% .6% 3.9% 6.7% 6.2% 1.1% 5.6% 5.3% 2.3%
cesscssseeanns eeves| 100% 39.3% 60.7% 7.1% 3.6% 35.7% 32.1%  [21.4% 3.6% 39.3% 39.3% 17.9%
SMASH. s eeerencecsonas 3 0 3 2 1 [4 0 0 0 1 2 0
tessecnsseseanrannn .43 .0% .8% 3.3% .6% .0% .0% .0% .0% .5% 1.0% .0%
tseesssevecenseesss| 100% .0% 100% 66.7% 33.3% .0% .0% .0% .0% 33.3% 66.7% .0%
RADIO CALYPSO....e... 1 0 1 1 0 0 0 0 0 ] 0 1
eracesesesscsessnse .13 .0% .33 1.6% .0% .0% .0% .0% .08 .0% .0% .5%
csscesse cresseceesss| 1008 .0% 100% 100% .0% .0% .0% .0% .0% .0% .0% 100%
FM BRONJA..ccveaveses 1 0 1 0 0 0 0 1 1 0 0 0
cesessraccacsrsanns .13 .0% .3% .0% .0% .0% .0% 1.0% 1.1% .0% .0% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.3~2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Ccl c2 DE
....... teceseaescanas]| 100% .0% 100% .0% .0% 0% .0% 100% 100% .0% .0% -0%
CAPITAL RADIO........ 1 0 1 0 0 1 0 0 0 0 1 0
....... sesesennnans -1% .0% .3% .0% .0% 4% -0% .0% .0% .0% .5% 0%
......... veesressss| 100% .0% 100% -0% .0% 100% .0% .0% .0% .0% 100% .0%
WOMEN'S PROGRAMMES
NONE+«oevsacsoneonnnn 453 294 159 57 128 150 71 47 62 127 125 139
..... setessassasees|63.9% 82.8% 44.9% 93.4% 81.5% 57.9% 52.6% 48.5% 68.9% 64.5% 59.8% 65.3%
cesnsesracsessenens 100% 64.9% 35.1% 12.6% 28.3% 33.1% 15.7% 10.4% 13.7% 28.0% 27.6% 30.7%
RADIO MALTA.......... 53 10 43 0 3 22 14 14 9 14 15 15
cestsecsrscoesconsssl 7.5% 2.8% 12.1% .0% 1.9% 8.5% 10.4% 14.4% 10.0% 7.1% 7.2% 7.0%
cssceseiatanassanan 100% 18.9% 81.1% -0% 5.7% 41.5% 26.4% 26.4% 17.0% 26.4% 28.3% 28.3%
RAD PAR/106.6........ 1 1 0 0 0 1 0 0 0 0 0 1
...... tiessanennans 1% 3% .0% 0% -0% 4% .0% .0% .0% .0% 0% 5%
...... ciereenseness| 100% 100% 0% .0% .0% 100% .0% .03 .0% 0% 0% 100%
RADIO SUPER 1l...... .. 89 29 60 1 13 39 20 16 3 18 33 35
cevenes cessacrssses]|l2.6% 8.2% 16.9% 1.6% 8.3% 15.1% 14.8% 16.5% 3.3% 9.1% 15.8% 16.4%

..... verevecseseeaa| 100% 32.6% 67.4% 1.1% 14.6% 43.8% 22.5% 18.0% 3.4% 20.2% 37.1% 39.3%

RADIO 10l.ccoceccassn 30 6 24 1 3 11 11 4 4 11 9 6
casseteisaccanans ee]| 4.2% 1.7% 6.8% 1.6% 1.9% 4.2% 8.1% 4.1% 4.4% 5.6% 4.3% 2.8%
tessescirssananans .| 100% 20.0% 80.0% 3.3% 10.0% 36.7% 36.7% 13.3% 13.3% 36.7% 30.0% 20.0%

RTKeeooeesnnnnes ceeen 76 14 62 1 7 34 18 16 10 26 25 15
cesesrsirsctnsacane |10.7% 3.9% 17.5% 1.6% 4.5% 13.1% 13.3% 16.5% 11.1% 13.2% 12.0% 7.0%
........ sessaesssas]| 1008 18.4% 81.6% 1.3% 9.2% 44.7% 23.7% 21.1% 13.2% 34.2% 32.9% 19.7%

RADIO CALYPSO........ 3 0 3 1 0 1 1 0 1 0 1 1
tescsarireane PR .4% 0% .8% 1.6% «0% 4% .7% .0% 1.1% .0% .5% .5%
sessevessnesaassasa| 100% -0% 100% 33.3% 0% 33.3% 33.3% .0% 33.3% .0% 33.3% 33.3%

FM BRONJA.. .ccecnnnas 1 0 1 0 1 0 0 0 1 0 0 0
ceteseseretsenaasas .1% .0% .3% .0% .6% 0% .0% 0% 1.1% .0% .0% .0%
cesvesevsosssassess]| 100% .0% 100% 0% 100% 0% .0% .0% 100% .0% .0% .0%

CAPITAL RADIO.....0.. 3 1 2 0 2 1 0 0 0 1 1 1
......... cerersenas .43 .3% .6% .0% 1.3% .4% .0% .0% 0% .5% .5% .5%
ceessssesassansases| 100% 33.3% 66.7% -0% 66.7% 33.3% .0% 0% .03 33.3% 33.3% 33.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT ~ 2ND QUARTER 2002

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65| AB c1 c2 DE
LOCAL NEWS
NONE..oosooccconces .o 178 103 75 39 48 63 20 8 - 20 44 53 61
ceesssannn caeseeese|25.1% 29.0% 21.2% 63.9% 30.6% 24.3% 14.8% 8.2% 22.2% 22.3% 25.4% 28.6%
csvesesscssevessnese| 100% 57.9% 42.1% 21.9% 27.0% 35.4% 11.2% 4.5% 11.2% 24.7% 29.8% 34.3%
RADIO MALTA.vevoveoss 88 35 53 1 8 36 19 24 14 24 26 24
eseescesssasscnses .112.4% 9.9% 15.0% 1.6% 5.1% 13.9% 14.1% 24.7% 15.6% 12.2% 12.4% 11.3%
ceesns esesssecssene 100% 39.8% 60.2% 1.1% 9.1% 40.9% 21.6% 27.3% 15.9% 27.3% 29.5% 27.3%
RAD PAR/106.6...0c00vs 2 2 0 0 0 2 1] 0 0 0 o 2
cressesccnsnsns ceos .3% .6% .0% .0% .0% .8% .0% .0% .0% .08 .0% .9%
...... eessesacssces| 1008 100% .0% .0% .0% 100% 0% .0% .0% .0% .0% 100%
RADIO SUPER l........ 162 82 80 6 21 63 43 29 9 29 57 67
cesssesecscsctsanaas 22.8% 23.1% 22.6% 9.8% 13.4% 24.3% 31.9% 29.9% 10.0% 14.7% 27.3% 31.5%
esesscncns cesscen ..] 100% 50.6% 49.4% 3.7% 13.0% 38.9% 26.5% 17.9% 5.6% 17.9% 35.2% 41.4%
RADIO 101.....000ec0. 76 32 44 4 7 28 26 11 16 24 21 15
cssesasrecean ceeese|10.7% 9.0% 12.4% 6.6% 4.5% 10.8% 19.3% 11.3% 17.8% 12.2% 10.0% 7.0%
ceeescsnsnaens ceeee]| 100% 42.1% 57.9% 5.3% 9.2% 36.8% 34.2% 14.5% 21.1% 31.6% 27.6% 19.7%
ISLAND SOUND....cs0an 15 9 6 2 8 5 0 0 4 8 3 1]
reasscacnenrrsanes| 2.1% 2.5% 1.7% 3.3% 5.1% 1.9% .0% .0% 4.4% 4.1% 1.4% .0%
ceesessensanene eoes| 100% 60.0% 40.0% 13.3% |53.3% |33.3% .0% .0% 26.7% 53.3% 20.0% .0%
BAY RADIO.c.ccoeossns 49 32 17 7 31 10 1 0 9 27 7 6
ceseveccsaescnnes o] 6.9%3 9.0% 4.8% 11.5% 19.7% 3.9% .7% .0% 10.0% 13.7% 3.3% 2.8%
esssssesne cerassses 100% 65.3% 34.7% 14.3% 63.3% 20.4% 2.0% .0% 18.4% 55.1% 14.3% 12.2%
RTK.vecovoocccansnosne 80 29 51 1 6 31 19 23 10 25 22 23
cesscenssssensasnoes 11.3% 8.2% 14.4% 1.6% 3.8% 12.0% 14.1% 23.7% 11.1% 12.7% 10.5% 10.8%
crtececccanoenn vees]| 100% 36.3% 63.8% 1.3% 7.5% 38.8% 23.8% 28.8% 12.5% 31.3% 27.5% 28.8%
SMASH..o00ossacse ceees 8 7 1 /] 5 1 2 0 0 [ 3 5
ceerecsaesestsenans 1.1% 2.0% .33 .0% 3.2% 4% 1.5% .0% .0% .08 1.4% 2.3%
cesrascesvecvescess| 100% 87.5% 12.5% .0% |62.5% 12.5% 25.0% .0% .0% .0% 37.5% 62.5%
RADIO CALYPSO.scaaaes 23 11 12 1 5 13 4 0 2 8 6 7
tecevenncancsvrenns]| 3.2% 3.1% 3.4% 1.6% 3.2% 5.0% 3.0% .0% 2.2% 4.1% 2.9% 3.3%
veessonsssscsssssas| 100% 47.8% 52.2% 4.3% 21.7% 56.5% 17.4% .0% 8.7% 34.8% 26.1% 30.4%
FM BRONJA...... cesaae 3 2 1 0 0 1 0 2 3 1] 0 0
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50(51 - 65|OVER 65 AB Cl c2 DE
[ T -4% .6% .3% 0% .0% 4% .0% 2.1% 3.3% .0% .03 .0%
cresesscnsesssveasaa} 100% 66.7% 33.3% .0% .0% 33.3% .0% 66.7% 100% .0% .0% -0%
CAPITAL RADIO........ 25 11 14 0 18 6 1 0 3 8 11 3
ceseesecsatriasnas .| 3.5% 3.1% 4.0% 0% 11.5% 2.3% 7% .0% 3.3% 4.1% 5.3% 1.4%
ceveseasenes veveees| 100% 44.0% 56.0% .0% 72.0% 24.0% 4.0% .0% 12.0% 32.0% 44.0% 12.0%
FOREIGN NEWS
NONE. ¢eceeencnecacnns 201 116 85 39 56 67 26 13 24 47 60 70
cveseessssacasacnn .128.3% 32.7% 24.0% 63.9% 35.7% 25.9% 19.3% 13.4% 26.7% 23.9% 28.7% 32.9%
...... seserscsacsss| 100% 57.7% 42.3% 19.4% 27.9% 33.3% 12.9% 6.5% 11.9% 23.4% 29.9% 34.8%
RADIO MALTA..co00sec-e 85 34 51 1 9 36 18 21 13 24 26 22
craasnes veesecsnese|12.0% 9.6% 14.4% 1.6% 5.7% 13.9% 13.3% 21.6% 14.4% 12.2% 12.4% 10.3%
ceesesncasnans eeeea| 100% 40.0% 60.0% 1.2% 10.6% 42.4% 21.2% 24.7% 15.3% 28.2% 30.6% 25.9%
RAD PAR/106.6.0vcc0sss 2 2 0 0 0 2 0 0 0 0 0 2
ceereccsssnassseses .3% .6% 0% .0% .0% -8% 0% .0% .0% .0% .08 .9%
[ cessaenaen 1004 100% 0% .0% .0% 100% 0% .0% .0% .0% .08 100%
RADIO SUPER 1l..... e 149 75 74 5 18 60 40 26 [ 27 53 63
ceseccssrearanee e |21.0% 21.1% 20.9% 8.2% 11.5% 23.2% 29.6% 26.8% 6.7% 13.7% 25.4% 29.6%
..... ceeseecssssaneas| 100% 50.3% 49.7% 3.4% 12.1% 40.3% 26.8% 17.4% 4.0% 18.1% 35.6% 42.3%
RADIO 10l....000000s. 71 31 490 4 4 28 23 12 14 22 20 15
vesenssann ceeesaanns 10.0% 8.7% 11.3% 6.6% 2.5% 10.8% 17.0% 12.4% 15.6% 11.2% 9.6% 7.0%
seesecnnnnes sesesea| 100% 43.7% 56.3% 5.6% 5.6% 39.4% 32.4% 16.9% 19.7% 31.0% 28.2% 21.1%
ISLAND SOUND.s:ccosns 17 10 7 2 9 5 0 1 6 8 3 0
ctensans ceesasssers] 2.4% 2.8% 2.0% 3.3% 5.7% 1.9% 0% 1.0% 6.7% 4.1% 1.4% .0%
cressecsannanaas «..| 100% 58.8% 41.2% 11.8% 52.9% 29.4% .0% 5.9% 35.3% 47.1% 17.6% -0%
BAY RADIO..c.cccansss 47 28 19 8 29 9 1 0 8 28 6 5
sesecevnsnesscesans| 6.6% 7.9% 5.4% 13.1% 18.5% 3.5% 7% 0% 8.9% 14.2% 2.9% 2.3%
reeerceasnnan seseeen| 100% 59.6% 40.4% 17.0% 61.7% 19.1% 2.1% .0% 17.0% 59.6% 12.8% 10.6%
RTK.:veeooccoscaconas 84 31 53 1 6 33 21 23 12 27 22 23
cesssansan eeveenons]11.8% 8.7% 15.0% 1.6% 3.8% 12.7% 15.6% 23.7% 13.3% 13.7% 10.5% 10.8%
..... sesessnssesens| 100% 36.9% 63.1% 1.2% 7.1% 39.3% 25.0% 27.4% 14.3% 32.1% 26.2% 27.4%
SMASH....eo00cecccnas 9 8 1 0 5 2 2 0 1 0 3 5
cessasesans creenanee 1.3% 2.3% .3% .0% 3.2% .8% 1.5% .0% 1.1% .0% 1.4% 2.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
-~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17[18 - 30|31 - 50|51 - 65|OVER 65| aB c1 c2 DE
e neen e, 100% |88.9% |11.1% .08 |s5.6% |22.2% |22.23% 0% [11.1% .08 [33.3% |55.6%
RADIO CALYPSO........| 18 7 11 0 5 11 2 0 1 6 5 6
..... cevereneeneens] 2.5% | 2,08 | 3.1% .08 | 3.2¢ | 4.28 | 1.5% 0% | 1.1% | 3.0% | 2.4% | 2.8%
s veseen..| 1008 |38.9% |61.1% .08 |27.8% |61.1% |11.1% .08 | 5.6% |[33.3% |27.8% {33.3%
CAMPUS FM..... eeenas 2 2 0 1 0 0 1 0 1 1 0 0
s U B T . 6% .0% | 1.6% .0% .0% 7% .08 | 1.1% .5% .0% .0%
ceveeereennieeenaa.]| 1008 | 1008 .0%  |[50.0% .0% .0% |50.0% .0% |s0.03 |50.0% .0% .0%
FM BRONJA...euuuennn. 1 1 0 0 0 0 0 1 1 0 0 0
eeeeenennaenaeees] .18 .3% .08 .0% .0% .0% .08 | 1.0 | 1.1% .0% .0% .0%
...... ceevenseeeen.| 1008 | 100% .0% .0% .0% .0% .0% | 1008 | 100% .08 .0% .08
CAPITAL RADIO........| 23 10 13 0 16 6 1 0 3 7 11 2
eeeneevnneeeneen] 328 | 2088 | 3.7% .08 |10.28 | 2.3% 7% .08 | 3.38 | 3.6% | 5.3% .9%
teeeeeesesnaesees..]| 1008 |43.5% |56.5% .08 |69.6% [26.1% | 4.3% .08 |13.0% ]30.4% [47.8% | 8.7%
CURRENT
AFFAIRS/ANALYSIS
) PROGRAMMES
NONE.:eureeenennennea] 459 231 228 54 122 154 78 51 55 123 128 153

seessssnssecensaces |64.7% 65.1% 64.4% 88.5% 77.7% 59.5% 57.8% 52.6% 61.1% 62.4% 61.2% 71.8%
cesevescsssersnanss| 100% 50.3% 49.7% 11.8% 26.6% 33.6% 17.0% 11.1% 12.0% 26.8% 27.9% 33.3%

RADIO MALTA....00e0ss 46 20 26 0 5 23 7 11 8 14 16 8
crennes ceessssecses| B.5% 5.6% 7.3% -0% 3.2% 8.9% 5.2% 11.3% 8.9% 7.1% 7.7% 3.8%
Y ieedessescrtacnana o} 100% 43.5% 56.5% .0% 10.9% 50.0% 15.2% 23.9% 17.4% 30.4% 34.8% 17.4%
RAD PAR/106.6........ 1 1 0 0 0 1 0 0 [ 0 0 1
cesercscsanas venenn .13 .3% .0% 0% -0% -4% 0% .0% .08 .0% .0% .5%
cescsecssesasasanas| 1008 100% .0% .0% .0% 100% .0% .0% .0% .0% .0% 100%
RADIO SUPER l........ 96 50 46 4 11 41 22 18 7 21 34 34
..... teassassaansas|13.5% 14.1% 13.0% 6.6% 7.0% 15.8% 16.3% 18.6% 7.8% 10.7% [16.3% 16.0%
eescsusvertavecnss . 100% 52.1% 47.9% 4.2% 11.5% 42.7% 22.9% 18.8% 7.3% 21.9% 35.4% 35.4%
RADIO 10l......000000 42 17 25 0 1 16 18 7 8 13 12 9
cesevesensrancanses| 5.9% 4.8% 7.1% .0% +6% 6.2% 13.3% 7.2% 8.9% 6.6% 5.7% 4.2%
....... vesssssssess| 100% 40.5% 59.5% .0% 2.4% 38.1% 42.9% 16.7% 19.0% 31.0% 28.6% 21.4%
ISLAND SOUND....... .. 6 4 2 0 4 2 0 0 3 3 0 0

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17(18 - 30|31 - 50|51 - 65|OVER 65 AB c1 c2 DE
e eeneneienanaan .8% 1.1% 6% .0% 2.5% | .8% 0% .0% 3.3% 1.5% .0% .0%
ceseeans crseeanaans 100% 66.7% 33.3% -0% 66.7% 33.3% .0% .0% 50.0% 50.0% . 0% 0%
BAY RADIO...cscecncns 12 8 4 2 7 3 0 0 1 6 3 2
cesissractarcsrseas 1.7% 2.3% 1.1% 3.3% 4.5% 1.2% .0% .0% 1.1% 3.0% 1.4% .9%
ceeesesecstrttacanas 100% 66.7% 33.3% 16.7% 58.3% [25.0% 0% .0% 8.3% 50.0% 25.0% 16.7%
RTReeoccocnscsvvcones 32 16 16 0 1 14 8 9 5 12 10 5
cevessessserasacans 4.5% 4.5% 4.5% .0% .6% 5.4% 5.9% 9.3% 5.6% 6.1% 4.8% 2.3%
cesssans eeseesasnes] 100% 50.0% 50.0% .0% 3.1% 43.8%  [25.0% 28.1% 15.6% 37.5% 31.3% 15.6%
RADIO CALYPSO........ 5 4 1 1 1 2 1 0 1 2 1 1
..... crssesecsannne 7% 1.1% .3% 1.6% .6% -8% 7% -0% 1.1% 1.0% .5% .5%
S ..o 100% 80.0% 20.0% 20.0% 20.0% 40.0% [20.0% .0% 20.0% 40.0% 20.0% 20.0%
CAMPUS FM.icooveornvan 1 1 0 0 0 0 1 0 1 0 0 0
cesiesesssstsacanns .1% .3% .0% .0% .0% .0% 7% 0% 1.1% .0% -0% .0%
....... cesecaceacas]| 100% 100% .08 .0% .08 .0% 100% 0% 100% .0% -0% .0%
FM BRONJA....ccveenen 1 1 0 0 0 0 0 1 1 4] 0 [
cesssssescsnnneane .1% .3% .0% .0% .0% .03 .0% 1.0% 1.1% .0% .0% 0%
ceesoessccssasracsaa] 100% 100% 0% .0% .0% .0% .0% 100% 100% -0% .03 .08
CAPITAL RADIO..... ‘es 8 2 6 0 5 3 0 0 Q 3 5 0
cecscseresnecenanna 1.1% .6% 1.7% .0% 3.2% 1.2% .0% .0% .0% 1.5% 2.4% 0%
cescccns eresssssses] 100% 25.0% 75.0% .0% 62.5% 37.5% .0% .0% .0% 37.5% 62.5% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.4: OVERALL PREFERENCE FOR BEST RADIO STATION

~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|/OVER 65| AB c1 c2 DE
TOTAL..coeoeoons coses 709 355 354 61 157 259 135 97 90 197 209 213
NONE. .oeeaecencacoes . 15 6 9 0 3 3 4 5 1 6 3 5
essarecsessesnsses] 2.1% 1.7% 2.5% .0% 1.9% 1.2% 3.0% 5.2% 1.1% 3.0% 1.4% 2.3%
ereesesenn veeveeses| 100% 40.0% 60.0% .0% 120.0% 20.0% 26.7% 33.3% 6.7% 40.0% 20.0% 33.3%
RADIO MALTA....ecese. 71 27 44 0 3 27 19 22 12 16 22 21
....... evesesecevesi10.08 7.6% 12.4% .0% 1.9% 10.4% 14.1% 22.7% 13.3% 8.1% 10.5% 9.9%
cresaanne ceecesuavs| 100% 38.0% 62.0% .03 4.2% 38.0% 26.8% 31.0% 16.9% 22.5% 31.0% |29.6%
RAD PAR/106.6.ccc.o... 58 40 18 23 16 - 16 3 0 5 8 21 24
cesesssessssseancnn 8.2% 11.3% 5.1% 37.7% 10.2% 6.2% 2.2% .0% 5.6% 4.1% 10.0% 11.3%
ceessesssesssssnsas| 100% 69.0% 31.0% 39.7% 27.6% 27.6% 5.2% .0% 8.6% 13.8% 36.2% [41.4%
RADIO SUPER l...coc.. 164 87 77 9 20 68 42 25 8 27 59 70
..... ceesserssseses|23.1% 24.5% 21.8% 14.8% 12.7% |26.3% 31.1% 25.8% 8.9% 13.7% 28.2% |[32.9%
cecsnsseccsasensnes 100% 53.0% 47.0% 5.5% 12.2% 41.5% 25.6% 15.2% 4.9% 16.5% 36.0% 42.7%
RADIO 10l..civvancnnn 72 32 40 4 7 27 23 11 13 23 20 16
cesesan [P B 1+ 93 9.0% 11.3% 6.6% 4.5% 10.4% 17.0% 11.3% 14.43% 11.7% 9.6% 7.5%
......... vrieevecess| 100% 44.4% 55.6% 5.6% 9.7% 37.5% 31.9% 15.3% 18.1% 31.9% 27.8% [22.2%
ISLAND SOUND.woeesosnn 21 11 10 3 11 6 0 1 5 10 4 2
esesssvssesssescsss| 3.0% 3.1% 2.8% 4.9% 7.0% 2.3% .0% 1.0% 5.6% 5.1% 1.9% .9%
feeseesseseseresenns 100% 52.4% 47.6% 14.3% 52.4% 28.6% .0% 4.8% 23.8% 47.6% 19.0% 9.5%
BAY RADIO..... PR 76 44 32 12 47 16 1 0 13 36 17 10
ceraresseercnns veso|10.7% 12.4% 9.0% 19.7% 29.9% 6.2% 7% .0% 14.43% 18.3% 8.1% 4.7%
cecseerssesecvseses| 100% 57.9% 42.1% 15.8% 61.8% {21.1% 1.3% .0% 17.1% 47.4% 22.4% 13.2%
RTKevovoraoaseoronene 105 37 68 3 6 39 29 28 14 37 27 27
eesessssssressnssces|14.8%8 10.4% 19.2% 4.9% 3.8% 15.1% 21.5% 28.9% 15.6% 18.8% 12.9% 12.7%
cemanaas cesenensses]| 1008 35.2% 64.8% 2.9% 5.7% . [37.1% 27.6% 26.7% 13.3% 35.2% 25.7% |25.7%
SMASH..ciioonconnnnns 23 13 10 3 11 6 2 1 2 4 8 9
cecesessnns cesaaans| 3.2% 3.7% 2.8% 4.9% 7.0% 2.3% 1.5% 1.0% 2.2% 2.0% 3.8% 4.2%
erscesreeces eveoss| 100% 56.5% 43.5% 13.0% 47.8% 26.1% 8.7% 4.3% 8.7% 17.4% 34.8% 39.1%
RADIO CALYPSO..c.cs.. 57 31 26 2 12 33 9 1 7 18 16 16
ferecestecsscenennn 8.0% 8.7% 7.3% 3.3% 7.6% 12.7% 6.7% 1.0% 7.8% 9.1% 7.7% 7.5%
teevascossessnaass]| 100% 54.4% 45.6% 3.5% 21.1% 57.9% 15.8% 1.8% 12.3% 31.6% 28.1% 28.1%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT -~ 2ND QUARTER 2002

TABLE 6.4: OVERALL PREFERENCE FOR BEST RADIO STATION

- BY GENDER, AGE AND SQOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCI0~-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65 AB Cl c2 " DE
CAMPUS FM.....cccveuns 1 0 1 0 0 1 0 0 0 0 1 0
..... cecsarssansaas .13 .0% .3% 0% 0% .4% .0% -0% 0% .0% 5% 0%
cesevessnanaan eeess| 100% .0% 100% 0% .0% 100% .03 .0% 0% .0% 100% .0%
FM BRONJB..ccseeee e 6 4 2 0 1 2 0 3 5 0 0 1
teesscesassssssans . .8% 1.1% .6% .0% .6% .8% .0% 3.1% 5.6% .0% 0% .5%
..... cerecssessscns| 100% 66.7% 33.3% .0% 16.7% 33.3% 0% 50.0% 83.3% .0% 0% 16.7%
CAPITAL RADIO........ 40 23 17 2 20 15 3 0 5 12 11 12
csecescccvrvaseessas| 5.6% 6.5% 4.8% 3.3% 12.7% 5.8% 2.2% .0% 5.6% 6.1% 5.3% 5.6%
cesvecsssessssreasaa 100% 57.5% 42.5% 5.0% 50.0% 37.5% 7.5% .0% 12.5% 30.0% 27.5% 30.0%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

= COLUMN PERCENTAGES

ALL




Table 6.5-1.1: TV Channel Preferences for Different Programme Sectors
(2000, 2nd Quarter)

TVM  SUPER NET SMASE MAX RAl MEDIASET OTHER  SATEL NONE TOTAL

1 PLUS ITALIAN LITE

% % % % - % % % % % %

47.7 27.3 16.3 - - - - - - 8.7 100.00

26.1 17.0 10.5 0.2 - 13.7 10.4 - 13.8 8.3 100.00

8.7 10.8 5.8 0.2 - 6.9 6.5 0.3 15.8 45.0 100.00

28.9 17.3 9.3 - - 4.3 25 0.4 5.8 31.4 100.00

27.3 4.1 5.4 0.3 1.6 8.0 24.2 0.8 26.7 27.3 100.00

7.0 13.2 2.9 0.3 5.0 1.6 13.3 0.2 74 49.0 100.00

23.1 2.2 2.2 - 1.1 12.1 6.6 2.2 19.8 30.8 100.00

23.1 7.7 1.1 - - 3.3 11 - 6.6 57.1 100.00

45.1 6.6 3.3 - - 3.3 - - 1.1 40.7 100.00

12.1 6.6 4.4 - 33 44 18.7 - 2.2 484 100.00

| Music Video- 100.00

[ Clips | 99 3.3 - 5.5 - - - 1.1 6.6 738

a T 3 154 2.2 - - 11 - - - 49.5 100.00
23.1 33 - - 1.1 4.4 - - 1.1 67.0 100.00

24.2 8.8 2.2 - 9.9 1.1 - - 2.2 51.6 100.00

13.2 3.3 9.9 - - 1.1 3.2 - 1.1 68.1 100.00

16.5 5.5 12.1 2.2 - 4.4 11 - 1.1 57.1 100.00

12.1 22 - - - - 1.1 - - 84.6 100.00




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND. SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65| AaB cl c2 DE
MOTAL. . cseesscosocsss| 975 474 501 112 204 36% 178 114 133 276 277 289
LOCAL NEWS
NONE.©eeveosoencannnn 85 45 40 19 16 35 10 [ 16 30 23 16
terencnrecanaaaannn 8.7% 9.5% 8.0% [17.0% 7.8% 9.5% 5.6% 4.4%  |12.0% |10.9% 8.3% 5.5%
e tessreeeseess] 100% [52.9% |47.1% |22.4% [18.8% [41.2% [11.8% 5.9¢ |18.8% [35.3% |27.1% [18.8%
TUM.eeosoonsooanansna| 465 234 231 47 103 185 76 54 74 138 117 136
cieeesesecesesssess |47.7% |49.4% [46.1% |42.0% |50.5% |50.4% [42.7% [47.4% |55.6% |50.0% [42.2% [47.1%
ceenaean cveesesesse]| 100% [50.3% |49.7% [10.1% [22.2% [39.8% [16.3% |11.6% [15.9% [29.7% [25.2% [29.2%
SUPER 1 TVeuceeeawaos| 266 127 139 27 49 100 55 35 11 49 96 110
esesaccesnaaan ...]27.3% |26.8% |27.7% [24.1% [24.0% [27.2% [30.9% [30.7% 8.3% |17.8% |34.7% [38.1%
Ceresiesniscacaanas 1008 [47.7% [52.3% |10.2% [18.4% |37.6% [20.7% [13.2% 4.1% ]18.4% |36.1% [41.4%
NET TV..... Ciiesesses]| 159 68 91 19 36 47 37 20 32 59 41 27
teereaseteraranenans 16.3% |14.3% [18.2% |[17.0% |[17.6% [12.8% |20.8% |17.5% [24.1% |[21.4% [14.8% 9.3%
ceevennnen teeeecees 100% |42.8% |57.2% [11.9% |22.6% |29.6% |23.3% |12.6% |20.1% [37.1% |25.8% |17.0%
FOREIGN NEWS
NONE....... terercoves 81 38 43 24 13 25 11 8 13 16 28 24
teceencaranenes vee.| B.3% 8.0% 8.6% |21.4% 6.4% 6.8% 6.2% 7.0% 9.8% 5.8% |10.1% 8.3%
teeesseasascsssassa) 1008 [46.9% |53.1% [29.6% |[16.0% [30.9% [13.6% 9.9% |[16.0% [19.8% |34.6% [29.6%
TVMevooonoesaonnasneas| 254 119 135 30 50 108 37 29 25 69 71 89
ceeereansas veeeesss]26.1% |25.1% |26.9% [26.8% |24.5% |29.4% [20.8% [25.4% |18.8% [25.0% |[25.6% |30.8%
cesescerecanseaeess]| 100% |46.9% |53.1% |11.8% |19.7% |42.5% |14.63 [11.4% 9.8% |27.2% [28.0% |35.0%
SUPER 1 TVe.veevee...| 166 84 82 16 27 59 37 27 4 27 60 75
teseeasessasensveas|17.0% |17.7% [16.4% [14.3% [13.2% [16.1% [20.8% [23.7% 3.0% 9.8% [21.7% [26.0%
eteedesnsaenenan .| 1008 |50.6% |49.4% 9.6% [16.3% |35.5% [22.3% [16.3% 2.4% |16.3% |36.1% |45.2%
NET TV..eeouseeosooas| 102 40 62 9 22 30 27 14 16 42 26 18
heeesesieaasenaan .|110.5% 8.4% |12.4% 8.0% |10.8% 8.2% [15.2% |12.3% |12.0% [15.2% 9.4% 6.2%
feeeeserecannseas ..| 1008 [|39.2% |60.8% 8.8% [21.6% |29.4% |26.5% |13.7% |[15.7% [41.2% |25.5% [17.6%
SMASH TV.sevoosnoonas 2 0 2 1 0 0 1 0 1 0 1 0
teeceecnceseaaenans .2% .0% .4% .9% .0% .0% .6% .0% .8% .0% .4% .0%
teceeccceenaacaaans 100% .0% 100% |50.0% .0% .0% |50.0% .0% [50.0% .0% |50.0% .0%
RAI....... tereneese.s| 134 69 65 9 19 66 22 18 25 51 24 34
.............. reese|13.7% |14.6% [13.0% 8.0% 9.3% |18.0% |12.4% [15.8% [18.8% |18.5% 8.7% |11.8%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ﬁOW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT -~ 2ND QUARTER 2002

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17]18 - 30|31 - 50{51 - 65|OVER 65| AB cl c2 DE
PO ceesseeaacnns 100% 51.5% 48.5% 6.7% 14.2% 49.3% 16.4% 13.4% 18.7%. [38.1% 17.9% 25.4%
MEDIASET..cccoecsansn 101 47 54 10 40 24 20 7 13 30 27 31
ccessssescessncveses|l0.4% 9.9% 10.8% 8.9% 19.6% 6.5% 11.2% 6.1% 9.8% 10.9% 9.7% 10.7%
teessessrsseessssess]| 100% 46.5%. |53.5% 9.9% 39.6% [23.8% 19.8% 6.9% 12.9% [29.7% 26.7% [30.7%
SATELLITE.ccoevcseoesa 135 17 58 13 33 55 23 11 36 41 40 18
tesesassennesssases|13.8% 16.2% 11.6% 11.6% 16.2% 15.0% 12.9% 9.6% 27.1% 14.9% 14.4% 6.2%
cisscesrsseansencen 100% 57.0% 43.0% 9.6% 24.4% 40.7% 17.0% 8.1% 26.7% 30.4% 29.6% 13.3%
SPORTS
NONE.:ssosoanaess vees 439 116 323 50 77 164 83 65 70 121 119 129
csescsesscsassaccas|45.0% 24.5% 64.5% 44.6% 37.7% 44.7% 46.6% 57.0% 52.6% 43.8% 43.0% 44.6%
cescacssssssasenses] 100% 26.4% 73.6% 11.4% 17.5% 37.4% 18.9% 14.8% 15.9% 27.6% 27.1% 29.4%
TUMeoococosoncssanenn 85 50 35 11 19 27 20 8 5 25 27 28
cseesssrassssessnas 8.7% 10.5% 7.0% 9.8% 9.3% 7.4% 11.2% 7.0% 3.8% 9.1% 9.7% 9.7%
ecevenssessanarane «.| 100% 58.8% 41.2% 12.9% 22.4% 31.8% 23.5% 9.4% 5.9% 29.4% 31.8% 32.9%
SUPER 1 TVeseerronsss 105 60 45 9 16 48 19 13 5 17 38 45
cbssseanes cesencees|10.8% 12.7% 9.0% 8.0% 7.8% 13,1% 10.7% 11.4% 3.8% 6.2% 13.7% 15.6%
vesseenen cesesseves]| 100% 57.1% 42.9% 8.6% 15.2% 45.7% 18.1% 12.4% 4.8% 16.2% 36.2% 42.9%
NET TV.ceoecresnnnacs 57 32 25 7 14 23 ‘8 5 6 21 16 . 14
erssescseseesvecens| 5.8% 6.8% 5.0% 6.3% 6.9% 6.3% 4.5% 4.4% 4.5% 7.6% 5.8% 4.8%
PP cessesnesses| 1008 56.1% 43.9% 12.3% |24.6% 40.4% 14.0% 8.8% 10.5% 36.8% 28.1% 24.6%
SMASH TV..vsscoecscsn 2 1 1 1 1 0 0 0 1 1 0 [}
esecenssssassenssae . .2% 2% .2% .9% .5% .0% .08 .0% .8% .43 .0% .0%
cassssssenascessees| 1008% 50.0% 50.0% 50.0% 50.0% .0% .0% .0% 50.0% 50.0% .03 .0%
RAI.caveccnane srenese 67 49 18 8 12 26 13 8 13 20 10 24
ciessaeasans veseses| 6.9% 10.3% 3.6% 7.1% 5.9% 7.1% 7.3% 7.0% 9.8% 7.2% 3.86% 8.3%
cesesescsansceasaas| 100% 73.1% 26.9% 11.9% 17.9% 38.8% 19.4% 11.9% 19.4% 29.9% 14.9% 35.8%
MEDIASET..coeeseoess-e 63 52 11 9 22 18 11 3 5 22 17 19
ceseccssssssecnsses]| 6.5% 11.0% 2.2% 8.0% 10.8% 4.9% 6.2% 2.6% 3.8% 8.0% 6.1% 6.6%
teecbonsssacssescns 100% 82.5% 17.5% 14.3% 34.9% 28.6% 17.5% 4.8% 7.9% 34.9% 27.0% 30.2%
OTHER ITALIAN........ 3 3 0 1 1 0 1 0 0 0 1 2
esessacsssscssencas .33 .6% 0% .93 .5% .0% .6% .0% .0% .0% 4% .7%
........ veseassaess| 100% 100% .0% 33.3% 33.3% .0% 33.5% .0% .0% .0% 33.3% 66.7%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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TABLE 6.5~1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30f{31 - 50|51 - 65|OVER 65 AB Ccl c2 DE
SATELLITE..cessvvevee 154 111 43 16 42 61 23 12 28 49 49 28
cesennans csssasassa]15.8% 23.4% 8.6% 14.3% 20.6% 16.6% 12.9% 10.5% 21.1% 17.8% 17.7% 9.7%
sessecsssesencnsnss| 100% 72.1% 27.9% 10.4% 27.3% 39.6% 14.9% 7.8% 18.2% 31.8% |[31.8% 18.2%
WEATHER
NONE.ooeosooocooanses 306 137 169 44 70 113 53 26 48 95 81 82
PR, ceeescencnens 31.4% 28.9% 33.7% 39.3% 34.3% 30.8% 29.8% 22.8% 36.1% 34.4% [29.2% 28.4%
[ Ceeesesnes 100% 44.8% 55.2% 14.4% 22.9% 36.9% 17.3% 8.5% 15.7% 31.0% [26.5% 26.8%
TUMesooeocanonsnsscnns 282 144 138 28 53 113 49 39 38 84 75 85
vesenesranssvecness|28.9% 30.4% 27.5% |25.0% 26.0% 30.8% 27.5% 34.2% 28.6% 30.4% |27.1% {29.4%
vesseessescsssessss| 100% 51.1% 48.9% 9.9% 18.8% 40.1% 17.4% 13.8% 13.5% 29.8% 26.6% 30.1%
SUPER 1 TV...veevee-e 169 82 87 19 27 67 30 26 6 28 62 73
P I & £ 17.3% 17.4% 17.0% 13.2% 18.3% 16.9% 22.8% 4.5% 10.1% |22.4% |25.3%
eeesssessssansenens| 100% 48.5% 51.5% 11.2% 16.0% 39.6% 17.8% 15.4% 3.6% 16.6% 36.7% 43.2%
NET TV.eieeennnen PPN 91 34 57 11 21 25 20 14 18 28 25 20
................... 9.3% 7.2% 11.4% 9.8% 10.3% 6.8% 11.2% 12.3% 13.5% 10.1% 9.0% 6.9%
teceevssssssecsasss] 100% 37.4% 62.6% 12.1% 23.1% 27.5% 22.0% 15.4% 19.8% 30.8% [27.5% 22.0%
RAIceevoncsoevoossons 42 21 21 3 11 16 8 4 5 20 6 11
cssssssssascscana oo 4.3% 4.4% 4.2% 2.7% 5.4% 4.4% 4.5% 3.5% 3.8% 7.2% 2.2% 3.8%
ceseevesasenssssasss]| 100% 50.0% 50.0% 7.1% 26.2% 38.1% 19.0% 9.5% 11.9% 47.6% 14.3% 26.2%
MEDIASET . c.ocsncreses 24 17 7 4 8 7 4 1 2 10 6 6
tececansrsin veesves]| 2.5% 3.6% 1.4% 3.6% 3.9% 1.9% 2.2% .9% 1.5% 3.6% 2.2% 2.1%
teencscsncssasnssas| 100% 70.8% 29.2% 16.7% 33.3% 29.2% 16.7% 4.2% 8.3% 41.7% 25.0% 25.0%
OTHER ITALIAN..:eevos 4 4 0 1 2 0 0 1 0 1 1 2
essssssscsasacsans .e .4% .8% .0% .9% 1.0% .0% .0% .9% .0% 4% 4% .7%
cesesvasesnsesencss| 100% 1008 .0% 25.0% 50.0% .0% .0% 25.0% .0% 25.0% 25.0% 50.0%
SATELLITE..cccecsesen 57 35 22 2 12 26 14 3 16 10 21 10
creseananas wesesses]| 5.8% 7.4% 4.4% 1.8% 5.9% 7.1% 7.9% 2.6% 12.0% 3.6% 7.6% 3.5%
cemseasa sesesrascae 100% 61.4% 38.6% 3.5% 21.1% 45.6% 24.6% 5.3% 28.1% 17.5% 36.8% 17.5%
FEATURE FILMS
NONE..... [ e 266 122 144 23 30 85 69 59 41 68 70 87
ceeeesenrnerseseeas]|27.3% 25.7% 28.7%  |20.5% 14.7% 23.2% 38.8% 51.8% 30.8% 24.6% 25.3% 30.1%
esenaanse cesacaes «so| 100% 45.9% 54.1% 8.6% 11.3% 32.0% 25.9% 22.2% 15.4% 25.6% 26.3% 32.7%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT -~ 2ND QUARTER 2002

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
-~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 -~ 17|18 - 30|31 - 50{51 ~ 65|OVER 65| AB c1 c2 DE
TUMeuooocronessssssee 40 18 22 0 8 16 6 10 5 13 11 11
esecees cesrerencnas 4.1% 3.8% 4.4% .0% 3.9% 4.4% 3.4% 8.8% 3.8% 4.7% 4.0% 3.8%
ceeessecsssncssesess| 100% 45.0% 55.0% 0% 20.0% 40.0% 15.0% 25.0% 12.5% 32.5% |27.5% 27.5%
SUPER 1 TV.eservoeonne 53 30 23 2 7 22 13 9 0 6 26 21
cesesessessasensees]| 5.4% 6.3% 4,.6% 1.8% 3.4% 6.0% 7.3% 7.9% .0% 2.2% 9.4% 7.3%
cvesensssecscasssss] 100% |56.6% 43.4% 3.8% 13.2% 41.5% 24.5% 17.0% .0% 11.3% 49.1% 39.6%
NET TV.coceencnsansoe 15 6 9 2 1 5 3 4 1 8 3 3
e I 9 -1 1.3% 1.8% 1.8% .5% 1.4% 1.7% 3.5% .8% 2.9% 1.1% 1.0%
essescsscesncscsses| 100% 40.0% 60.08% 13.3% 6.7% 33.3% 20.0% 26.7% 6.7% 53.3% 20.0% 20.0%
SMASH TV..covieeanees . 3 2 1 0 1 1 1 V] 1 1 0 1
csanrssmcaccarensens .33 4% .2% .0% .5% .3% .6% 0% .8% .4% .0% .33
ceceoesecrsessssesse| 100% 66.7% 33.3% .03 33.3% [33.3% 33.3% .0% 33.3% 33.3% .0% 33.3%
MAX PLUS..cccceoonsses 16 5 11 4 3 7 2 0 1 7 4 4
cesesessnsecssecsees| 1l.6% 1.1% 2.2% 3.6% 1.5% 1.9% 1.1% .0% .8% 2.5% 1.4% 1.4%
sessssssssseseness .| 100% 31.3% 68.8% 25.0% 18.8% 43.8% 12.5% .0% 6.3% 43.8% 25.0% 25.0%
1 S 78 29 49 11 17 30 17 3 13 14 18 33
cssencsessssanecsses| 8.0% 6.1% 9.8% 9.8% 8.3% 8.2% 9.6% 2.6% 9.8% 5.1% 6.5% 11.4%
ceseesessrressssens| 100% 37.2% 62.8% 14.1% 21.8% 38.5% |21.8% 3.8% 16.7% 17.9% 23.1% 42.3%
MEDIASET. ..euneens e 236 123 113 35 73 84 28 16 26 71 70 69
seessencssesnnns fes|24.2% [25.9% 22.6% 31.3% 35.8% 22.9% 15.7% 14.0% 19.5% 25.7% 25.3%  [23.9%
crssecans censaceees| 100% 52.1% 47.9% 14.8% 30.9% 35.6% 11.9% 6.8% 11.0% 30.1% 29.7% 29.2%
OTHER ITALIAN........ 8 7 1 2 1 4 1 0 2 3 2 1
cssseesssensscesena .8% 1.5% .2% 1.8% .5% 1.1% .6% .0% 1.5% 1.1% .73 .33
............ eevesss| 100% 87.5% 12.5% 25.0% 12.5% 50.0% 12.5% .0% 25.0% 37.5% 25.0% 12.5%
SATELLITE. . ceeceensss 260 132 128 33 63 113 38 13 43 85 73 59
etersennscsscnannann 26.7% 27.8% 25.5% 29.5% 30.9% 30.8% 21.3% 11.4% 32.3% 30.8% 26.4% 20.4%
ceeesesescesscscsss| LOOS 50.8% 49.2% 12.7% 24.2% 43.5% 14.6% 5.0% 16.5% 32.7% 28.1% 22.7%
SERIALS/SOAP OPERAS
NONE....veveees cesons 478 292 186 56 99 162 93 68 75 156 117 130
cessessssessscacacs|49.0% 61.6% 37.1% 50.0% 48.5% 44.1% 52.2% 59.6% 56.4% 56.5% 42.2% 45.0%
R R ) 100% 61.1% 38.9% 11.7% 20.7% 33.9% 19.5% 14.2% 15.7% 32.6% 24.5% 27.2%
TVM.covenssancsasens . 68 27 41 5 15 29 11 8 7 16 23 22
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE [12 - 17|18 - 30|31 -~ 50|51 - 65|OVER 65| AB C1 c2 DE
tesssesssessseences| 7.0% 5.7% 8.2% 4.5% 7.4% 7.9% 6.2% 7.0% 5.3% 5.8% 8.3% 7.6%
ctesertaseretcnnaan 100% 39.7% 60.3% 7.4% 22.1% 42.6% 16.2% 11.8% 10.3% 23.5% 33.8% 32.4%
SUPER 1 TV..civevneeen 129 65 64 14 17 53 26 19 4 22 51 52
R R 13.2% 13.7% 12.8% 12.5% 8.3% 14.4% 14.6% 16.7% 3.0% 8.0% 18.4% 18.0%
tessssssssssscasess| 1008 50.4% 49.6% 10.9% 13.2% 41.1% 20.2% 14.7% 3.1% 17.1% 39.5% 40.3%
NET TV.ieeooorveensnan 28 13 15 5 1 14 2 6 3 9 9 7
...... teresscecasss] 2.9% 2.7% 3.0% 4.5% .5% 3.8% 1.1% 5.3% 2.3% 3.3% 3.2% 2.4%
....... sesecanaases| 100% 46.4% 53.6% 17.9% 3.6% 50.0% 7.1% 21.4% 10.7% 32.1% 32.1% 25.0%
SMASH TV....... senaea 3 1 2 1 0 2 0 0 0 1 0 2
cetscsereanasasncnn .3% 2% -4% .9% .0% .5% -0% .0% 0% .4% -0% 7%
esssestssessenssass| 100% 33.3% 66.7% 33.3% .0% 66.7% .0% .0% .0% 33.3% .0% 66.7%
MAX PLUS..ccecvannnss 49 2 47 11 10 16 11 1 5 16 14 14
................ veo| 5.0% .4% 9.4% 9.8% 4.9% 4.4% 6.2% .9% 3.8% 5.8% 5.1% 4.8%
cesssssiseracssnns -] 100% 4.1% 95.9% 22.4% 20.4% 32.7% 22.4% 2.0% 10.2% 32.7% 28.6% 28.6%
RAL.cosovoncnsnnnanns 16 5 11 4 4 5 2 1 4 2 4 6
cesessanans esasenss| 1.6% 1.1% 2.2% 3.6% 2.0% 1.4% 1.1% .9% 3.0% 7% 1.4% 2.1%
cresastaenas ceseess]| 100% 31.3% 68.8% 25.0% 25.0% 31.3% 12.5% 6.3% 25.0% 12.5% 25.0% 37.5%
MEDIASET.vcvvvnssscas 130 34 96 9 40 49 25 7 19 39 32 40
cesarenes seasescsass[13.3% 7.2% 19.2% 8.0% 19.6% 13.4% 14.0% 6.1% 14.3% 14.1% 11.6% 13.8%
vessssassreressseas 100% 26.2% 73.8% 6.9% 30.8% 37.7% 19.2% 5.4% 14.6% 30.0% 24.6% 30.8%
OTHER ITALIAN...:v... 2 1 1 1 0 1 0 0 1 0 0 1
teeeenearetrreeenns 2% .2% .2% 9% .0% 3% 0% 0% .8% .0% .0% -3%
................ «eo| 100% 50.0% 50.0% 50.0% 0% |50.0% .0% .0% 50.0% .0% -0% 50.0%
SATELLITE..ccccecvees 72 34 38 6 18 36 8 4 15 15 27 15
tesseessscsannaane .o 7.4% 7.2% 7.6% 5.4% 8.8% 9.8% 4.5% 3.5% 11.3% 5.4% 9.7% 5.2%
cesscacstaraacnas ««| 100% 47.2% 52.8% 8.3% 25.0% 50.0% 11.1% 5.6% 20.8% 20.8% 37.5% 20.8%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 =~ 30{31 - 50|51 - 65|OVER 65| AaB c1 c2 DE
TOTAL. ccscoccacosscns 91 36 55 1 9 37 19 25 14 24 27 26
DOCUMENTARIES
NONE....... cereccnses 28 11 17 0 3 7 4 14 7 5 8 8
csssssenesnnsesssen 30.8% 30.6% 30.9% .0% 33.3% 18.9% 21.1% 56.0% 50.0% [20.8% |29.6% 130.8%
eseassassssescanans 100% 39.3% 60.7% .03 10.7% 25.0% 14.3% 50.0% 25.0% 17.9% 28.6% 28.6%
TUMeserooancnannnns . 21 5 16 0 2 7 7 5 1 9 6 5
[ cereseesnns 23.1% 13.9% 29.1% 0% 22.2% 18.9% 36.8% 20.0% 7.1% 37.5% |22.2% 19.2%
......... verensenees| 100% 23.8% 76.2% .0% 9.5% 33.3% 33.33 23.8% 4.8% 42.9% [28.6% |[23.8%
SUPER 1 TV..evesoensns 2 0 2 0 0 2 0 0 0 0 0 2
csessancsaccns ceees]| 2.2% .0% 3.6% .0% .08 5.4% .0% .0% .0% .0% .0% 7.7%
cesesenssmacssssses| 100% .0% 100% .0% .0% 100% .0% .0% .0% .0% .0% 100%
NET TV.eeereocoonosven 2 0 2 0 0 0 0 2 0 2 0 0
4eesacesseciesssens 2.2% .0% 3.6% .0% .0% .0% .0% 8.0% .0% 8.3% .0% .0%
................... 1008 .0% 100% .0% .0% .0% .0% 100% .0% 100% .0% .0%
MAX PLUS..:asencnsons 1 1] 1 0 0 1 0 0 0 0 0 1
esesesecrasesnsesse| 1.1% .0% 1.8% .0% .0% 2.7% .0% .0% .0% .0% .0% 3.8%
sesecccasan essess «s| 100% .0% 100% .03 .0% 100% .0% .0% .0% 0% .0% 1008
RAT.eeeevocnnononsnne 11 7 4 0 1 6 3 1 3 1 4 3
essescescnsnansness|12.1% 19.4% 7.3% .0% 11.1% 16.2% 15.8% 4.0% 21.4% 4.2% 14.8% 11.5%
cisssasasencnnesess]| 100% 63.6% 36.4% .03 9.1% 54.5% 27.3% 9.1% 27.3% 9.1% |36.4% [27.3%
MEDIASET. . ceceverees . 6 3 3 0 2 1 2 1 1 1 2 2
cecscssssssscasccss| 6,6% 8.3% 5.5% .0% 22.2% . 2.7% 10.5% 4.0% 7.1% | 4.2% 7.4% 7.7%
cecesssssescssaneas| 100% 50.0% 50.0% .0% 33.3% 16.7% 33.3% 16.7% 16.7% 16.7% |33.3% 33.3%
OTHER ITALIAN....cs0. 2 2 0 0 0 0 1 1 0 1 0 1
.............. vease| 2.2% 5.6% .0% .0% .0% .0% 5.3% 4.0% .0% 4.2% .0% 3.8%
esenesssensancrncas 100% 100% .0% .0% .0% .0% 50.0% 50.0% .0% 50.0% .08 50.0%
SATELLITE..seossosses 18 8 10 1 1 13 2 1 2 5 7 4
................ ee.|19.8% 22.2% 18.2% 100% 11.1% 35.1% 10.5% 4.0% 14.3% 20.8% 25.9% 15.4%
................... 100% 44.4% 55.6% 5.6% 5.6% 72.2% 11.1% 5.6% 11.1% 27.8% [38.9% 22.2%
CURRENT AFFAIRS
NONE...ceeereeosasses 52 21 31 1 4 15 13 19 8 10 16 18
seeessecsecsacasn «..|57.1% 58.3% 56.4% 100% 44.4% 40.5% 68.4% 76.0% 57.1% 41.7% 59.3% 69.2%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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TABLE 6.5-2:

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50{51 - 65|OVER 65| AB c1 c2 DE
cecsecessesscssssss| 100% 40.4% 59.6% 1.9% 7.7% 28.8% 25.0% 36.5% 15.4% 19.2% 30.8% 34.6%
TUMesuonnercanncces .o 21 8 13 0 2 10 5 4 1 8 8 4
cevesevesesasenvees|23.1% 22.2% 23.6% .0% 22.2% 27.0% 26.3% 16.0% 7.1% 33.3% 29.6% 15.4%
cessesesenssnsssens] 100% 38.1% 61.9% .0% 9.5% 47.6% 23.8% 19.0% 4.8% 38.1% 38.1% 19.0%
SUPER 1 TV.esaceonsen 7 4 3 0 1 5 0 1 2 0 2 3
caescnssescscsnsess]| T.7% 11.1% 5.5% .0% 11.1% 13.5% .03 4.0% 14.3% .0% 7.4% 11.5%
eeveosessssasassseas]| 100% 57.1% 42.9% .0% 14.3% 71.4% .0% 14.3% 28.6% .0% 28.6% 42.9%
NET TV.voesocaccocons 1 0 1 0 0 0 0 1 0 1 0 0
[ eseseess]| 1.1% .0% 1.8% .0% .0% .0% .0% 4.0% .0% 4.2% .0% .0%
cesssenciereceenros 100% .0% 100% .0% .0% .0% .0% 100% .0% 100% .0% .0%
RAT..ccone esarecanes 3 1 2 0 1 1 1 0 2 1 0 0
cecene cereveresceas| 3.3% 2.8% 3.6% .03 11.1% 2.7% 5.3% .0% 14.3% 4.2% .03 .0%
crecsaansasns veeess| 100% 33.3% 66.7% .0% 33.3%  [33.3% 33.3% .0% 66.7% 33.3% .0% .0%
MEDIASET...ocoeevaaas 1 0 1 0 1 0 0 0 0 1 0 0
[ I 5 £ | .0% 1.8% .0% 11.1% .0% .0% .0% .0% 4.2% .0% .0%
cessencttecsovoonae 100% .0% 100% .0% 100% .0% .0% 0% .0% 100% .0% .0%
SATELLITE. e ccececcss 6 2 4 0 0 6 0 0 1 3 1 1
ceesecasrersescnens| 6.6% 5.6% 7.3% .0% .0% 16.2% .0% .0% 7.1% 12.5% 3.7% 3.8%
sasasesssscsssasess]| 100% 33.3% 66.7% .0% .0% 100% .0% .0% 16.7% 50.0% 16.7% 16.7%
DISCUSSIONS
NONE..eoooesos [P 37 17 20 0 4 13 7 13 7 8 12 10
ceeerecsessacsssans40,7% 47.2% 36.4% .0% 44.4% 35.1% 36.8% 52.0% 50.0% 33.3% 44.4% 38.5%
vacsesencsessassess| 100% 45.9% 54.1% .0% 10.8% [35.1% 18.9% 35.1% 18.9% 21.6% 32.4% 27.0%
TVMeeoeoosrsoocosnnan 41 15 26 1 3 18 10 9 4 13 10 14
[ irenesceces 45.1% 41.7% 47.3% 100% 33.3% 48.6% 52.6% 36.0% 28.6% 54.2% 37.0% 53.8%
feerresarrnene seess| 1008 36.6% 63.4% 2.4% 7.3% 43.9% 24.4% 22.0% 9.8% 31.7% 24.4% 34.1%
SUPER 1 TV eeeseesres 6 1 5 "] 1 3 1 1 1 0 3 2
..... sevesmsensesae] 6.6% 2.8% 9.1% .0% 11.1% 8.1% 5.3% 4.0% 7.1% .0% 11.1% 7.7%
cessessessvrssvases| 100% 16.7% 83.3% .08 16.7% 50.0% 16.7% 16.7% 16.7% .0% 50.0% 33.3%
NET TV.ceerranne ceree 3 0 3 0 0 1 0 2 0 3 0 0
crecscsvasns sesesse| 3.3% .0% 5.5% .03 .0% 2.7% .0% 8.0% .0% 12.5% .0% .0%
ceseseecetasecsnnen 100% .0% 100% 0% .0% 33.3% .0% 66.7% .0% 100% .0% .03
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA:

TABLE 6.5-2:

TV STATION COMPARISON

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

MEDIA AUDIT - 2ND QUARTER 2002

ON A SET OF SIX PROGRAMME SECTORS

TOTAL GENRDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 1718 - 30|31 - 50|51 - 65|0OVER 65| AB cl c2 DE
RAI.ccecsoceacerasasans 3 2 1 0 1 1 1 0 2 0 1 o)
T = 1 5.6% 1.8% .0% 11.1% 2.7% 5.3% .08 14.3% 0% 3.7% .0%
e I X [ 1 66.7% 33.3% .0% 33.3% 33.3% 33.3% .0% 66.7% .0% 33.3% .0%
SATELLITE. cocveeennnes 1 1 0 0 0 1 0 0 0 0 1 0
tesseresesescenanan 1.1% 2.8% 0% .0% .0% 2.7% .0% .0% .0% .0% 3.7% .0%
eeecsesesssnnsacscssas| 100% 100% .0% .0% .0% 100% .0% .0% .0% .0% 100% .0%
QUIZZES/GAME
SHOWS/VARIETY
PROGRAMMES
NONE..ovoeoonsonsnnns 44 17 27 0 3 16 9 16 5 13 15 11
ceesescsavssescsesas |48.4% 47.2% 49.1% 0% 33.3% 43.2% 47.4% 64.0% 35.7% 54.2% 55.6% 42.3%
sevesssenscnes ceses| 100% 38.6% 61.4% .0% 6.8% 36.4% 20.5% 36.4% 11.4% 29.5% 34.1% 25.0%
TVM..... Cesecesenenas 11 3 8 0 0 5 4 2 0 5 .3 3
essacscssscsncnane .]12.1% 8.3% 14.5% .0% .0% 13.5% 21.1% 8.0% .0% 20.8% 11.1% 11.5%
ceeesaacnsesserenas 1008 [27.3% 72.7% .08 .0% 45.5% 36.4% 18.2% .0% 45.5% 27.3% 27.3%
SUPER 1 TV.....ccvcen 6 2 4 1 0 4 0 1 1 1 1 3
tsseessneascrnsnses 6.6% 5.6% 7.3% 100% .0% 10.8% 0% 4.0% 7.1% 4.2% 3.7% 11.5%
veseseresccnsanes .+| 100% 33.3% 66.7% 16.7% .0% 66.7% .0% 16.7% 16.7% 16.7% 16.7% 50.0%
NET TV..veoeooscannes 4 1 3 0 1 3 0 0 4] 1 2 1
....... cevessnseses| 4.4% 2.8% 5.5% .0% 11.1% 8.1% .0% .0% .0% 4.2% 7.4% 3.8%
veeersesecssscsesses| 100% [25.0% |75.0% .03 25.0% 75.0% .0% .0% .0% 25.0% 50.0% |25.0%
MAX PLUS..coeusencsse . 3 0 3 0 1 1 1 0 1 0 1 1
sesecsccsscssssccss| 3.3% .0% 5.5% .0% 11.1% 2.7% 5.3% .0% 7.1% .0% 3.7% 3.8%
csevssssencansvases| 100% .0% 100% .0% 33.3% [33.3% 33.3% .0% 33.3% .0% 33.3% 33.3%
RAI.cveeevsoncossanss 4 2 2 0 0 2 1 1 2 0 0 2
sesesaces csevecesns| 4.4% 5.6% 3.6% .0% .0% 5.4% 5.3% 4.0% 14.3% .0% 0% 7.7%
[P eecevesses]| 1008 50.0% |50.0% 0% .08 [50.0% 25.0% 25.0% 50.0% .03 .0% 50.0%
MEDIASET:cssosocecnsn 17 10 7 0 4 4 4 5 5 3 4 5
[P ceeeraveces}18.7% 27.8% 12.7% .0% 44.4% 10.8% [21.1% 20.0% 35.7% 12.5% 14.8% 19.2%
csseasseresancanss .| 100% 58.8% 41.2% .0% 23.5% 23.5% 23.5% 29.4% 29.4% 17.6% 23.5% 29.4%
SATELLITE....cceveess 2 1 1 0 0 2 [} [ 0 1 1 0
vevecsesssrsrsneccs]| 2.2% 2.8% 1.8% .0% .0% 5.4% .0% 0% .0% 4.2% 3.7% .0%
ceesscsessssssssess| 100% 50.0% 50.0% .0% .0% 100% .0% .0% .0% 50.0% 50.0% .0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 -~ 17|18 ~ 30|31 - 50|51 - 65|{OVER 65| AB C1 c2 DE
MUSIC VIDEO-CLIPS
NONE..ceoooreenanaans 67 28 39 1 5 24 15 22 8 19 20 20
ceessnssscesavessns|73.6% 77.8% 70.9% 100% 55.6% 64.9% 78.9% 88.0% 57.1% 79.2% 74.1% 76.9%
...... vessrsseseavs| 100% 41.8% 58.2% 1.5% 7.5% 35.8% 22.4% 32.8% 11.9% 28.4% 29.9% 29.9%
TUMesooscscoccsnnsaae 9 3 6 0 0 3 3 3 1 3 3 2
cteosaneses casaccss| 9.9% 8.3% 10.9% .0% .03 8.1% 15.8% 12.0% 7.1% 12.5% 11.1% 7.7%
ceevecrecsensessass| 100% 33.3% 66.7% .0% .0% 33.3% 33.3% 33.3% 11.1% 33.3% 33.3% 22.2%
SUPER 1 TV...eeceen .o 3 0 3 0 0 3 0 0 1 0 0 2
csesecesscsavancnces 3.3% .0% 5.5% .0% .08 8.1% .0% .0% 7.1% .0% 0% 7.7%
cecscsssssscscesses| 100% .0% 100% .03 L0% 100% .0% .0% 33.3% .03 .0% 66.7%
SMASH TV...c.n. eseanne 5 2 3 0 2 2 1 [+] 2 1 2 0
ceecssessscacsasare| 5.5% 5.6% 5.5% .0% 22.2% 5.4% 5.3% .0% 14.3% 4.2% 7.4% .0%
cevesresssarans eess| 100% 40.0% 60.0% .0% 40.0% 40.0% 20.0% .0% 40.0% 20.0% 40.0% .08
OTHER ITALIAN........ 1 1 0 0 1 0 0 V] 1 0 0 0
ceecosnnsasesencsassf| 1.1% 2.8% .0% .0% 11.1% .0% .0% .0% 7.1% .0% .0% 0%
..... P I 1 1 2 100% .0% .0% 100% 0% 0% .0% 100% 0% .0% .0%
SATELLITE..cce0sn ceee 6 2 4 1] 1 5 0 0 1 1 2 2
ceeescssencnncoesns 6.6% 5.6% 7.3% .0% 11.1% 13.5% .0% .0% 7.1% 4.2% 7.4% 7.7%
Weesessrenconassass| 100% 33.3% 66.7% 0% 16.7% [83.3% .0% .0% 16.7% 16.7% 33.3% 33.3%
PLAYS
NONE...oosaveconnnees 45 17 28 0 5 14 10 16 9 10 13 13
.................. .149.5% 47.2% 50.9% .0% 55.6% 37.8% 52.6% 64.0% 64.3% 41.7% 48.1% 50.0%
secessscencasasasas] 100% 37.8% 62.2% .0% 11.1% 31.1% 22.2% 35.6% 20.0% 22.2% 28.9% 28.9%
TVMeeveooonsnosanns . 29 13 16 1 2 12 6 8 4 9 9 7
cessssrsacsacennen .131.9% 36.1% 29.1% 100% 22.2% 32.4% 31.6% 32.0% 28.6% 37.5% 33.3% 26.9%
ceesasrssacennesna 100% 44.8% 55.2% 3.4% 6.9% 41.4% 20.7% 27.6% 13.8% 31.0% 31.0% 24.1%
SUPER 1 TV.ieivuaneenn 14 5 9 0 2 8 3 1 1 4 4 5
ceeecsasensenanvonan 15.4% 13.9% 16.4% .0% 22.2% 21.6% 15.8% 4.0% 7.1% 16.7% 14.8% 19.2%
................... 100% 35.7% 64.3% .0% 14.3% 57.1% 21.4% 7.1% 7.1% 28.6% 28.6% 35.7%
NET TV.eeeacocas ceeen 2 0 2 0 0 2 0 0 0 1 1 0
................... 2.2% .0% 3.6% .0% .0% 5.4% .0% 0% .0% 4.2% 3.7% .0%
vessnssoses ereenven 100% .0% 100% .0% 0% 100% .0% .0% .0% 50.0% 50.0% .0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)



TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT -~ 2ND QUARTER 2002

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17(18 - 30|31 - 50|51 - 65|OVER 65| AB Cl c2 DE
RAI.ccescecernonnosnes 1 1 "0 0 0 1 0 0 0 0 0 1
PN eesees] 1.1% 2.8% .0% .03 0% 2.7% 0% .0% .0% .0% .0% 3.8%
seveessrsasaenvesso) 100% 1008 .0% .0% .0% 100% 0% .0% .0% .0% -0% 100%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV




TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS

BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65| AB c1 c2 DE
TOTAL.+oveoonsoonnnoee 91 36 55 1 9 37 19 25 14 24 27 26
ART & CULTURE
NONEwsoesoouanooooonns 61 23 k] 0 5 22 12 22 6 15 21 19
cesvesonsssenssssss|67.0% 63.9% 69.1% .0% 55.6% 59.5% 63.2% 88.0% 42.9% 62.5% 77.8% |73.1%
ceseecerscenrsocanscs] 1008 37.7% 62.3% .0% 8.2% 36.1% 19.7% 36.1% 9.8% 24.6% 34.4% |31.1%
TUMe ecvvevevonnonsnnns 21 10 11 0 3 10 5 3 3 8 5 5
sececcsnssssssassas|23.18 27.8% 20.0% .0% 33.3% 27.0% [26.3% 12.0% 21.4% 33.3% 18.5% [19.2%
cessenssvessnnssesss| 100% 47.6% 52.4% .0% 14.3% 47.6% |23.8% 14.3% 14.3% 38.1% 23.8% [23.8%
SUPER 1 TV..eocueoosns 3 1 2 1 0 2 0 0 1 1 0 1
ceeane veeevessesees| 3.3% 2.8% 3.6% 100% .0% 5.4% 0% .0% 7.1% 4.2% .0% 3.8%
esssersresaasensss| 100% 33.3% 66.7% 33.3% .0% 66.7% .0% 0% 33.3% 33.3% .08 |33.3%
MBX PLUS...cceeececen 1 0 1 0 0 1 0 0 0 0 (] 1
cesevecssssccncssasl 1.1% .0% 1.8% .0% .0% 2.7% .0% .0% .0% .0% .0% 3.8%
cesescsnsansesssses]| 100% .0% 100% 0% .0% 1008 .03 .0% .0% 0% .0% 100%
RAl.cocecensacnansans 4 2 2 0 1 1 2 0 3 0 1 0
cesesssssscsrcnesas 4.4% 5.6% 3.6% .0% 11.1% 2.7% 10.5% .0% 21.4% .0% 3.7% .0%
cvecevsscsvevscacss| 100% 50.0% 50.0% .0% 25.0%  (25.0% 50.0% .0% 75.0% .0% 25.0% .0%
SATELLITE. coseeeea von 1 0 1 0 V] 1 0 0 1 4] 0 0
cssesssessssenssas . 1.1% .0% 1.8% .0% .0% 2.7% .0% .0% 7.1% .0% .0% .0%
cesevesescenvesssss| 1008 .0% 100% .0% .0% 100% .0% .0% 100% .03 .0% .0%
WOMEN'S PROGRAMMES
NONE.ooeoososnons AP 47 29 18 1 4 17 9 16 6 12 16 13
tesesesncseansnnana .|51.6% 80.6% 32.7% 100% 44.4% 45.9% 47.4% 64.0% 42.9% 50.0% [59.3% |50.0%
esesseassssscsencna .| 100% 61.7% 38.3% 2.1% 8.5% 36.2% 19.1% 34.0% 12.8% 25.5% 34.0% 27.7%
TUM.eeeoooooonn cevenes 22 4 18 0 1 6 8 7 2 10 5 5
ceresessencss cevera]24.2% 11.1% 32.7% .0% 11.1% 16.2% 42.1% 28.0% 14.3% 41.7% 18.5% 19.2%
tecesesssrasesseass| 100% 18.2% 81.8% .0% 4.5% 27.3% 36.4% 31.8% 9.1% 45.5% 22.7% |22.7%
SUPER 1 TV.eeeoaacnns 8 1 7 0 1 6 0 1 2 0 3 3
........... eeessees| 8.8% 2.8% 12.7% .0% 11.1% 16.2% .0% 4.0% 14.3% .0% 11.1% 11.5%
esssassssenssassss]| 100% 12.5% 87.5% .0% 12.5% 75.0% .0% 12.5% 25.0% .0% 37.5% [37.5%
NET TVeeereaoercoonan 2 1 1 0 0 1 0 1 0 0 0 2
cesesesrerasnsacacs 2.2% 2.8% 1.8% .0% .0% 2.7% .0% 4.0% .0% .0% .0% 7.7%
FIRST ROW OF PERCENTAGﬁS = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65| AB ci c2 DE
...... veeieeseees..| 1008 [50.0% |s50.0% .0% .08 [50.0% .08 |50.0% .08 .0% .0% 100%
MAX PLUS.cececsccanas 9 1 8 0 2 5 2 0 1 2 3 3
..... ceeerssienases] 9.9% 2.8% [14.5% .0% |22.2% |13.5% [10.5% .0% 7.1% 8.3% |11.1% |[11.5%
..... wessreeensseas| 100% |11.1% |88.9% .0% J22.2% |55.6% [22.2% .0%  [11.1% |22.2% [33.3% |33.3%
RALcecrecovcsonvocnns 1 0 1 0 0 1 0 0 1 0 0 0
S I S £ .0% 1.8% .0% .0% 2.7% .0% .0% 7.1% .0% .0% .0%
..... ceessseraancas| 100% .0% 100% .0% .0%. | 100% .0% .0% 100% .0% .0% .0%
SATELLITE e covesssons 2 0 2 0 1 1 0 0 2 0 0 ]
ceceeanen veeeeee vee| 2.2% .0% 3.6% .0%  [11.1% 2.7% .0% .0%  |14.3% .0% .0% .0%
eeeseenseanas esees] 100% .0% 100% .08 |50.0% [50.0% .0% .0% 100% .0% .0% .0%
CHILDREN'S PROGRAMMES
NONE..euoeeevennnnanas 62 26 36 0 6 22 13 21 10 17 17 18
eveenceerareenaas 68.1% [72.2% |65.5% .0% |66.7% |59.5% [68.4% |84.0% |[71.4% |70.8% [63.0% |69.2%
ceevescesaneseasaas| 100% [41.9% [58.1% .0% 9.7% [35.5% |21.0% [33.9% |16.1% [27.4% [27.4% [29.0%
TVMeveeoonnnnn vesaaes 12 3 9 0 1 5 4 2 0 5 3 4
eeerareeneanen vees|13.28 8.3% |16.4% L0%  |11.1%  |13.5% [21.1% 8.0% .0% |20.8% |11.1% |15.4%
fereeceeraeereerane 1008 |25.0% |75.0% .0% 8.3% [41.7% |33.3% |16.7% .0% [41.7% |25.0% [33.3%
SUPER 1 TVieeuosnsnns 3 0 3 0 0 3 ] 0 1 0 1 1
....... teevscseeses| 3.3% .0% 5.5% .0% .0% 8.1% .0% .0% 7.1% .0% 3.7% 3.8%
P I X 1 1 .0% 100% .0% .0% 100% .0% .0% |33.3% .0%  [33.3% [33.3%
NET TV.ceeenennnnonas 9 5 4 1 1 3 2 2 1 1 4 3
Ceteencaresnannenen 9.9% [13.9% 7.3% 1008 [11.1% 8.1% [10.5% 8.0% 7.1% 4.2% |14.8% |11.5%
cieesssenecseseesss]| 100% [55.6% |44.4% [11.1% |11.1% {33.3% [22.2% [22.2% |11.1% |11.1% |44.4% {33.3%
RAT.eevooenons creeeee 1 1 0 0 1 0 (] 0 1 0 0 0
teeeeenencsesaseess] 1.1% 2.8% .0% .08 [11.1% .0% .0% .0% 7.1% .0% .0% .0%
tevesesnnone weseass| 1008 100% .0% .0% 100% .0% .08 .0% 100% .0% .0% .0%
MEDIASET. .. veecesnaas 3 1 2 0 0 3 0 0 1 0 2 0
tececseceetannanans 3.3% 2.8% 3.6% .08 .0% 8.1% .0% .0% 7.1% .0% 7.4% .0%
Ceteresatesennanaes 100% |33.3% |66.7% .0% .0% 100% .0% .08 |33.3% .0% |66.7% .0%
SATELLITE...... ceeaes 1 0 1 0 0 1 0 ] 0 1 0 0
feeeesenieneaanaans 1.1% .0% 1.8% .0% .0% 2.7% .0% .0% .0% 4.2% .0% .0%
eeeerscreteciannes 100% .0% 100% .0% .0% 1008 .0% 0% .0% 100% .0% .0%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT -~ 2ND QUARTER 2002

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 1718 - 30,31 - 50|51 -~ 65|OVER 65| AB c1 c2 DE
RELIGION
NONE.:ouoesoesanssnse 52 23 29 0 4 24 10 14 9 11 16 16
cesenessassesssoenes|57.1% 63.9% 52.7% .0% 44.4% 64.9% 52.6% 56.0% 64.3% 45.8% 59.3% 61.5%
ceseenscanrssnssess] 100% 44.2% |55.8% .0% 7.7% 46.2% 19.2% 26.9% 17.3% 21.2% 30.8% [30.8%
TVM..... ceeveecencacs 15 5 9 0 2 3 4 6 1 5 3 6
ciessnssaseasssones|16.5% 16.7% 16.4% .0% 22.2% 8.1% 21.1% 24.0% 7.1% 20.8% 11.1% |23.1%
esecscssenvescscsss] 100% 40.0% 60.0% 0% 13.3% 20.0% 26.7% 40,0% 6.7% 33.3% 20.0% 40,.0%
SUPER 1 TV...isnanaes 5 3 2 1 0 3 0 1 1 1 2 1
eesessenane enesess]| 5.5% 8.3% 3.6% 100% .0% 8.1% .0% 4.0% 7.1% 4.2% 7.4% 3.8%
esasesrsecessersees| 100% 60.0% 40.0% [20.0% .0% 60.0% .0% 20.0% 20.0% 20.0% 40.0% |20.0%
NET TV.eeeooaesonnnne 11 2 9 0 1 5 2 3 4] 5 4 2
esescssssse ceesssnes]|12.1% 5.6% 16.4% .0% 11.1% 13.5% 10.5% 12.0% .0% 20.8% 14.8% 7.7%
esecessescerssesces] 100% 18.2% 81.8% .0% 9.1% 45.5% 18.2% 27.3% .0% 45.5% 36.4% 18.2%
SMASH TV.eveooneonn .o 2 1 1 0 0 0 2 0 0 1 1 0
esssssencas cevesees| 2.2% 2.8% 1.8% .0% .0% .0% 10.5% .0% .0% 4.2% 3.7% .0%
vesesasescsscscnsss]| 100% 50.0% |50.0% .03 .0% .0% 100% 0% .0% 50.0% 50.0% .0%
RAI...... ceresan ceons 4 1 3 0 2 1 1 [+] 2 0 1 1
ceseressncssscssscas| 4.4% 2.8% 5.5% .08 22.2% 2.7% 5.3% .0% 14.3% .0% 3.7% 3.8%
cessssases easeessss]| 100% 25.0% 75.0% .03 50.0% 25.0% 25.0% .0% 50.0% .0% 25.0% 25.0%
MEDIASET.eeecseess vee 1 0 1 0 0 0 0 1 1 0 0 0
cecessnasn sessssess| 1.1% .0% 1.8% .0% .0% .08 .0% 4.0% 7.1% .0% .0% .0%
eesevsesvsessnsscees] 100% .0% 100% .0% .08 .0% .0% 100% 100% .0% 0% .0%
SATELLITE.:coucsccocs 1 0 1 0 0 1 [} 0 0 1 0 0
P I T 8 .0% 1.8% .0% .08 2.7% .0% .08 .0% 4.2% .0% .0%
...... cersevessaees]| 100% .03 100% .0% .0% 100% 0% .0% .0% 100% .0% .03
BUSINESS/FINANCE
NONE..... esasans e 77 31 46 1 8 30 15 23 12 18 24 23
seseescscscssssncss |B4.6% 86.1% 83.6% 100% 88.9% 81.1% 78.9% 92.0% 85.7% 75.0% 88.9% 88.5%
................... 100% 40.3% [59.7% 1.3% 10.4% 39.0% 19.5% 29.9% 15.6% 23.4% 31.2% 29.9%
TVM..... ceseerscncnan 11 5 6 0 0 5 4 2 1 5 3 2
.................. .|12.1% 13.9% 10.9% .0% .0% 13.5% 21.1% 8.0% 7.1% 20.8% 11.1% 7.7%
................... 100% 45.5% 54.5% .08 .0% 45.5% 36.4% 18.2% 9.1% 45.5% 27.3% 18.2%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GBHDER‘ - AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30/31 - 50|51 ~ 65|0OVER 65| AB Ccl c2 DE
SUPER 1 TV........o0 2 0 2 0 0 2 0 0 1 0 0 1
sesescsveerrsonaree| 2.2% .0% 3.6% 0% 0% 5.4% .0% - 0% 7.1% .0% .0% 3.8%
csssscsses ceenenean 100% .08 100% 0% 0% 100% .0% <0% 50.0% .0% .0% 50.0%
MEDIASET.0csscascnsee 1 0 1 0 1 0 0 0 0 1 0 0
feasacscesrtresanas 1.1% -0% 1.8% .0% 11.1% .0% .0% .0% .0% 4.2% .0% -0%
ceressscansansesees| 100% .08 1008 .03 100% 0% .0% .0% .0% 100% .0% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.6: INTEREST IN BROADCASTING AUTHORITY POLITICAL PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30|31 - 50|51 - 65{OVER 65| AB Cl c2 DE
TOTAL:sseeennasnassss| 1001 490 511 112 210 371 182 126 135 284 282 300
K44
NO ANSWER....... ceean 7 5 2 1 1 1 1 3 2 2 2 1
creessessertsasanan .73 1.0% .4% .9% .5% .3% .5% 2.4% 1.5% .7% 7% 3%
cecverssaccsaanaans 100% 71.4% 28.6% 14.3% 14.3% 14.3% 14.3% 42.9%° [28.6% 28.6% 28.6% 14.3%
ALWAYS..cevoeeeransans 76 44 32 0 5 27 30 14 10 24 20 22
reeacaas tersasecaas 7.6% 9.0% 6.3% .0% 2.4% 7.3% 16.5% 11.1% 7.4% 8.5% 7.1% 7.3%
cessssasteesaanas ...} 100% 57.9% 42.1% .0% 6.6% 35.5% 39.5% 18.4% 13.2% 31.6% 26.3% 28.9%
SOMETIMES.ccvsssovonse 361 189 172 16 72 146 79 48 46 106 99 110
ressananss Ceesseens 36.1% 38.6% 33.7% 14.3% 34.3% 39.4% 43.4% 38.1% 34.1% 37.3% 35.1% 36.7%
sreescserrascsssass| 100% 52.4% 47.6% 4.4% 19.9% 40.4% 21.9% 13.3% 12.7% 29.4% 27.4% 30.5%
NEVER....... creeseren 557 252 305 95 132 197 72 61 n 152 161 167
eesesesetetesassaasan 55.6% 51.4% 59.7% 84.8% 62.9% 53.1% 39.6% 48.4% 57.0% 53.5% 57.1% 55.7%
tecscserarassesanas 100% 45.2% 54.8% 17.1% 23.7% 35.4% 12.9% 11.0% 13.8% 27.3% 28.9% 30.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT ~ 2ND QUARTER 2002

TABLE 6.7:

SUGGESTIONS FOR NEW RADIO PROGRAMMES

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 -~ 65|OVER 65 AB cl c2 DE

TOTAL:. ssscsssosoconns 709 355 354 61 157 259 135 97 90 197 209 213
NO ANSWER....2ecccoee 669 335 334 57 148 245 129 90 85 188 196 200

feesccserencsnceans 94.4% 94.4% 94.4% 93.4% 94.3% 94.6% 95.6% 92.8% 94.4% 95.4% |93.8% 93.9%

ceseseresennsnannna 1008 50.1% 49.9% 8.5% 22.1% 36.6% 19.3% 13.5% 12.7% 28.1% |29.3% 29.9%
MORE MUSIC FROM 1970s

& 19808...cccnunnn 1 1 0 1 0 0 0 0 0 0 1 4]

essesesssesacse “eas .13 .3% .0% 1.6% .0% .0% .0% .0% .0% .0% .5% .0%

creseeresvensecsave| 100% 100% .0% 1008 .0% .0% .0% .0% 0% .0% 100% .0%
MORE DISCUSSION

PROGRAMMES + o2 e vt 4 4 0 0 0 3 1 0 3 0 ] 1

ceessestseesscsnsen .6% 1.1% .0% .0% .0% 1.2% .7% .0% 3.3% .0% .0% .5%

................... 100% 100% .0% .0% .0% 75.0% 25.0% .0% 75.0% .0% .0% 25.0%
MORE PLAYS..eonuvoess 5 2 3 0 0 0 3 2 1 1 2 1

ceceseeresesresvron .73 .6% .8% .0% .0% .0% 2.2% 2.1% 1.1% .5% 1.0% .5%

tsecacscasossscnses 100% 40.0% 60.0% .0% .0% .0% 60.0% 40.0% 20.0% 20.0% 40.0% 20.0%
MORE MUSIC..cce0en .o 8 5 3 2 1 2 1 2 0 2 4 2

...... eeecvsoncnese] 1.1% 1.4% .8% 3.3% .6% .8% 7% 2.1% .0% 1.0% 1.9% .93

cecseessesvessveses| 100% 62.5% 37.5% 25.0% 12.5%  |25.0% 12.5% 25.0% .08 25.0% 50.0% 25.0%
MORE SPORTS..cocveves 3 3 0 0 3 1] 0 0 0 2 0 1

ssesscsssscensenssa .4% .8% .0% .0% 1.9% .0% .0% .08 .0% 1.0% .0% .5%

................... 100% 100% .0% .0% 100% .0% .0% .0% .0% 66.7% .0% 33.3%
MORE CULTURAL

PROGRAMMES . v cvu.n 1 1 0 0 0 0 1 0 0 0 1 0

Cesesessssesseenone .1% .33 .0% 0% .0% .0% .7% .0% .0% .0% .5% .0%

eesesecsencsccnncas| 100% 100% .0% .0% .0% .0% 100% .0% .0% .0% 100% .0%
MORE RELIGIOUS

PROGRAMMES...v...« 3 1 2 0 2 1 0 0 0 0 1 2

................... 4% .3% .6% .0% 1.3% .4% .0% .0% .0% .0% .5% .9%

evesesessasaeans ..] 100% 33.3% 66.7% .0% 66.7% 33.3% .0% .0% .0% .0% |33.3% 66.7%
PROGRAMMES FOR OLD

PEOPLE....covvvens 1 0 1 0 0 1 0 0 0 0 0 1

cessssesassecssanan .13 .0% .33 .0% .0% .4% .0% .0% .0% .0% .0% .5%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHOiLISTEN TO RADIO
{continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT -~ 2ND QUARTER

TABLE 6.7:

SUGGESTIONS FOR NEW RADIQ PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

2002

TOTAL GENDER SOCIO-ECONOMIC GROUP
MALE FEMALE {12 - 17|18 - 30 51 - 65|OVER 65| AB Cl c2 DE
cesseeressssssscens| 100% .0% 100% .0% -0% 0% .0% 0% .0% .0% 100%
MORE CHILDREN'S
PROGRAMMES........ 1 0 1 0 0 0 0 0 0 0 1
tesestinctaccsesnes .13 .0% .3% .03 0% .0% .0% .0% .0% .0% 5%
cesesssensssssecans| 100% .0% 100% .03 .0% .0% .0% .0% -0% 0% 100%
LANGUAGE COURES...... 3 1 2 1 0 0 1 1 2 0 0
crecsecasaseananaas -4% .3% .63 1.6% .0% 0% 1.0% 1.1% 1.0% .0% .0%
crssecrecantasanans 100% 33.3% 66.7% 33.3% .03 .0% 33.3% 33.3% 66.7% .0% .0%
MORE POLITICAL
PROGRAMMES v s e cvve 9 2 7 0 3 0 2 0 2 3 4
ceevvervasssrensans| 1.3% .6% 2.0% 0% 1.9% .0% 2.1% .0% 1.0% 1.4% 1.9%
cesescssee veseeseas| 100% 22.2% 77.8% -0% 33.3% .0% 22.2% 0% 22.2% 33.3% 44.4%
NEWS IN ENGLISH...... 1 0 1 0 0 0 0 0 0 1 0
reeeenns “reenacanas .1% 0% .33 .0% .0% -0% .0% .0% .0% .5% .0%
cesiearianne ceseees| 100% .0% 100% .0% .0% .0% .0% .0% .0% 100% .0%

FIRST ROW OF PERCENTAGES

COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIQ-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 -~ 17|18 - 30|31 -~ 50|51 - 65|0OVER 65 AB Cl Cc2 DE
TOTAL. ccooseveneananss 975 474 501 112 204 367 178 114 133 276 277 289
NO ANSWER.©coeeeoesss 616 301 315 76 124 231 114 71 72 176 172 196
cesesesseerssenssss|63.2% |63.5% 62.9% 67.9% 60.8% 62.9% 64.0% 62.3% 54.1% 63.8% 62.1% 67.8%
ceeerenseesnsennaa .| 100% [48.9% 51.1% 12.3% 20.1% 37.5% 18.5% 11.5% 11.7% 28.6% 27.9% 31.8%
PROGRAMMES IN MALTESE 1 1 0 0 1 0 0 0 1 0 0 0
eseseccnens ereesacs .1% .2% .0% .03 .5% .0% .0% .0% .8% .0% .0% .0%
cessssssesseasncsss] 100% 100% .0% .0% 100% .0% .0% .0% 100% .0% .0% .0%
MORE INFORMATION ON
ElUiesosensonannns . 4 2 2 0 1 2 1 0 0 1 1 2
esesssesasssnsssans 4% .4% 4% .0% .5% 5% .6% .0% .0% .43 .4% 7%
eseessvssccscsnse «eo| 100% 50.0% 50.0% .0% 25.0% 50.0% 25.0% .0% .0% 25.0% 25.0% 50.0%
MORE PLAYS IN MALTESE 59 13 46 1 7 23 15 13 4 13 22 20
csvesssessaes cessens]| 6.1% 2.7% 9.2% .9% 3.4% 6.3% 8.4% 11.4% 3.0% 4.7% 7.9% 6.9%
eesesensencanesssas| 100% 22.0% 78.0% 1.7% 11.9% 39.0% 25.4% 22.0% 6.8% 22.0% 37.3% 33.9%
OLD FILMS...ccccvee.s 10 3 7 1 0 3 1 5 4 1 2 3
essersnssssssresnas 1.0% .6% 1.4% .93 .0% .B% .6% 4.4% 3.0% 4% .7% 1.0%
eceesssessenssnasasn 100% 30.0% 70.0% 10.0% .0% 30.0% 10.0% 50.0% 40.0% 10.0% 20.0% 30.0%
FILMS IN MALTESE..... 2 0 2 0 0 2 0 0 0 0 1 1
Chceeessessrvronsas .2% .0% .4% .0% .0% .5% .0% .0% .0% .0% .43 .3%
cesesnsnessssccccsa| 100% .0% 100% .0% .0% 100% .0% .0% .0% .0% 50.0% 50.0%
MORE FILMS.coeeessons 37 23 14 [ 9 12 [ 4 10 7 14 6
ecensessvasrsensss| 3.8% 4.9% 2.8% 5.4% 4.4% 3.3% 3.4% 3.5% 7.5% 2.5% 5.1% 2.1%
ceesecssssssasesans 100% 62.2% 37.8% 16.2% 24.3% 32.4% 16.2% 10.8% 27.0% 18.9% 37.8% 16.2%
MORE DISCUSSION
PROGRAMMES........ 19 6 13 0 6 6 5 2 2 10 5 2
cesesssreressennens 1.9% 1.3% 2.6% .0% 2.9% 1.6% 2.8% 1.8% 1.5% 3.6% 1.8% .73
..... ceesescvecceee| 100% 31.6% 68.4% .0% 31.6% 31.6% |26.3% 10.5% 10.5% 52.6% 26.3% 10.5%
QUIZZES...... vevennen 12 2 10 0 1 5 4 2 1 3 4 4
esesscassesssssssaen 1.2% .4% 2.0% .08 .53 1.4% 2.2% 1.8% .8% 1.1% 1.4% 1.4%
Cevsetaescnnesrann .] 100% 16.7% 83.3% .0% 8.3% 41.7% 33.3% 16.7% 8.3% 25.0% 33.3% 33.3%
CARTOONSeccseeocnsese 7 4 3 4 1 2 0 0 0 2 3 2
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
-~ BY GENDER, AGE AND SOCIO-ECONOMIC GROQUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|OVER 65| AB Ccl c2 DE

csencsrcarienerrnns LT7% -8% -6% 3.6% .5% .5% -0% .0% .0% 7% 1.1% 7%

ceveesanene sesseeas] 100% 57.1% 42.9% 57.1% 14.3% 28.6% .0% .0% .0% 28.6% 42.9% 28.6%
HOUSEHOLD RELATED

PROGRAMMES :

COOKING, SEWING

ETCevernrccnsvenes 22 3 19 1 2 10 6 3 3 5 7 7

cesassscssssccnsnes| 2.3% .6% 3.8% .9% 1.0% 2.7% 3.4% 2.6% 2.3% 1.8% 2.5% 2.4%

cesesscnansaan seses| 100% 13.6% 86.4% 4.5% 9.1% 45.5% 27.3% 13.6% 13.6% 22.7% 31.8% 31.8%
CHILDREN'S PROGRAMMES 15 [3 9 5 5 5 0 0 3 3 1 8

..... evesrrsessssas| 1.5% 1.3% 1.8% 4.5% 2.5% 1.4% .08 .0% 2.3% 1.1% .4% 2.8%

....... vessnsaesess| 100% 40.0% 60.0% 33.3% 33.3% 33.3% 0% .0% 20.0% 20.0% 6.7% 53.3%
CONTEMPORARY MUSIC... 1 0 1 1 0 0 0 0 0 1 0 0

cecessnstracrennnns .18 -0% 2% 9% .0% .0% .0% 0% -0% .4% -0% -0%

eceeeee seeseeesnes]| 100% .0% 100% 100% .0% .0% .0% 0% .0% 100% 0% .0%
MORE SPORTS...ccvenss 31 29 2 8 8 10 4 1 4 6 12 9

cesacecntnnsas veena]| 3.2% 6.1% 4% 7.1% 3.9% 2.7% 2.2% .9% 3.0% 2.2% 4.3% 3.1%

tieeesessrrsnsanana 100% 93.5% 6.5% 25.8% 25.8% 32.3% 12.9% 3.2% 12.9% 19.4% 38.7% 29.0%
DOCUMENTARIES/HISTORY

/CULTURE/TRAVEL

PROGRAMMES .« v cvvvs 55 34 21 1 13 25 10 6 11 17 19 8

secsccsccesssasasss| 5.6% 7.2% 4.2% .9% 6.4% 6.8% 5.6% 5.3% 8.3% 6.2% 6.9% 2.8%

.......... ceeeassas| 100% 61.8% 38.2% 1.8% 23.6%  [45.5% 18.2% 10.9% 20.0% 30.9% 34.5% 14.5%
MORE COMEDY....c00000 13 5 8 1 3 4 1 4 4 5 1 3

resens vesssensnaees| 1.3% 1.1% 1.6% «9% 1.5% | 1.1% 6% 3.5% 3.0% 1.8% .43 1.0%

cesesescns tesseeses]| 100% 38.5% 61.5% 7.7% 23.1% 30.8% 7.7% 30.8% 30.8% 38.5% 7.7% 23.1%
MORE SERIQUS &

EDUCATIONAL

PROGRAMMES .« e v v 44 22 22 4 14 19 4 3 9 17 12 6

ceeetsctrasasaanana 4.5% 4.6% 4.4% 3.6% 6.9% 5.2% 2.2% 2.6% 6.8% 6.2% 4.3% 2.1%

ceeseserrrasssresans 100% 50.0% 50.0% 9.1% 31.8% 43.2% 9.1% 6.8% 20.5% 38.6% 27.3% 13.6%
MORE YOUTH PROGRAMMES 1 0 1 0 0 1 0 0 0 0 1 0

et seessscssisnana . 1% .0% .2% .0% .0% .3% .0% .0% .0% .0% -4% .0%

...... vesssseccesss]| 100% .0% 100% .0% .0% 100% .0% .0% .0% .0% 100% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV
(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - 2ND QUARTER 2002

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 ~ 17|18 - 30|31 - 50|51 ~ 65]|OVER 65 AB Cl c2 DE
MORE MUSIC.. cvcennas 9 6 3 1 4 1 1 2 2 3 4 0
assessssasecanrenes .9% 1.3% 6% .9% 2.0% -3% .6% 1.8% 1.5% 1.1% 1.4% .0%
sesecevesasessssces| 100% 66.7% 33.3% 11.1% 44.4% 11.1% 1l.1% 22.2% 22.2% 33.3% 44.4% -0%
MORE RELIGIOUS
PROGRAMMES . v v cvu e 4 2 2 0 0 1 3 0 0 3 1 0
cesesarsasans ceensa .4% .43 .43 .0% 0% .3% 1.7% .0% 0% 1.1% .4% .0%
resevesscrersvsseve| 100% 50.0% 50.0% .0% .0% 25.0% 75.0% .0% .0% 75.0% 25.0% .08
MORE GHAMNA..... cecnaa 1 1 0 0 0 1 0 0 0 V] 0 1
cseecsrrnccccnasens .1% +2% .0% 0% 0% .3% .0% .0% .0% .0% .03 .3%
ceacsvenessrscaseee| 100% 100% .0% .0% .0% 100% .03 0% .0% .03 .0% 100%
MORE MALTESE SOAP
OPERAS/SERIALS.... 35 10 25 3 7 14 8 3 2 8 12 13
ceseveeresecssscnes| 3.6% 2.1% 5.0% 2.7% 3.4% 3.8% 4.5% 2.6% 1.5% 2.9% 4.3% 4.5%
vesesesscsnnarennan 100% 28.6% 71.4% 8.6% 20.0% 40.0% 22.9% 8.6% 5.7% 22.9% 34.3% 37.1%
MORE VARIETY
PROGRAMMES e ccsuns 7 4 3 1 1 3 1 1 1 1 2 3
cesseceresconronnas 7% .8% .63 -9% .5% .8% .6% .9% .8% -4% 7% 1.0%
tesesascestsncanans 100% 57.1% 42.9% 14.3% 14.3% 42.9% 14.3% 14.3% 14.3% 14.3% 28.6% 42.9%
HEALTH PROGRAMMES.... 7 0 7 0 1 5 1 0 0 4 2 1
“eressetsescensoannne 7% .0% 1.4% .0% 5% 1.4% -6% .03 .0% 1.4% .7% .3%
cesssancanasan eeees| 100% .0% 100% .0% 14.3% 71.4% 14.3% .0% .0% 57.1% 28.6% 14.3%
BETTER QUALITY
PROGRAMMES...sve0. 2 2 0 0 0 2 0 0 1 0 1 0
cessesacscnstersnan .2% -4% .0% .03 .0% | .5% 0% .0% .8% .0% 43 .0%
secesevsescsssscess| 100% 1008 0% .0% .0% 100% .0% .0% 50.0% .0% 50.0% .0%
ENVIRONMENTAL
AWARENESS
PROGRAMMES s« a0 vves 8 5 3 0 3 2 2 1 1 2 2 3
crsessrssscsntncaas -8% 1.1% .6% .0% 1.5% .5% 1.1% .9% .8% .7% «7% 1.0%
cevevsvesssarescsss| 100% 62.5% 37.5% .0% 37.5% ° |25.0% 25.0% 12.5% 12.5% 25.0% 25.0% 37.5%
CURRENT AFFAIRS...... 3 3 0 0 2 0 1 0 1 1 1 4]
cterveeretsesrenane .3% 6% T .0% .0% 1.0% .03 .6% .0% .8% 4% .4% .0%
teressasseasseaans .| 100% 100% 0% 0% 66.7% .0% 33.3% .0% 33.3% 33.3% 33.3% -0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO TV
{continued)



BROADCASTING AUTHORITY - MALTA:

TABLE 6.8: SUGGESTIONS
- BY GENDER, AGE AND

MEDIA AUDIT - 2ND QUARTER 2002

FOR NEW TV PROGRAMMES
SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIQ-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|0OVER 65 AB Cl c2 DE

F'IDEJN

L-IMHALLEF-LIKE

PROGRAMMES . . ¢ ¢ s0es 4 0 4 0 1 0 2 1 0 4 0 0

ceessssernanans ceue 4% .0% .8% .0% .5% .0% 1.1% . 9% 0% 1.4% .0% .0%

ceecvessscssenanasa| 100% .0% 100% .0% 25.0% .0% 50.0% 25.0% .0% 100% .0% 0%
REPEAT POPULAR

PROGRAMMES . +ccv.» . 2 0 2 0 0 1 1 0 0 2 0 0

[P verevennan -2% .03 4% .0% .0% 3% .6% .0% .0% .7% .0% .0%

ceceescsnsrsaccacee 100% .0% 100% .0% .0% 50.0% 50.0% 0% .0% 100% .0% .0%
MORE NEWS IN ENGLISH. 6 1 5 0 3 2 1 0 5 1 0 0

cerescsssadaccns cene .6% .23 1.0% .0% 1.5% .5% - 6% .0% 3.8% .43 .0% -0%

..... eesessssaccess| 100% 16.7% 83.3% .0% 50.0% 33.3% 16.7% . 0% 83.3% 16.7% .0% -0%
LESS POLITICS....cv0vs 22 18 4 1 3 12 4 2 5 6 5 6

cresssrcnns ceresees| 2.3% 3.8% - 8% 9% 1.5% 3.3% 2.2% 1.8% 3.8% 2.2% 1.8% 2.1%

verecsscacsccsasans 100% 81.8% 18.2% 4.5% 13.6% |54.5% 18.2% 9.1% 22.7% 27.3% 22.7% 27.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO

LISTEN TO TV




Table 7.1: Daily Radio Average Audience Share — 2" Quarter 2002
Basis: All lots when Station is transmitting

APITAL  NONE

EM
BRONJA

RTK  SMASH

CALYPSO CAMPUS

91.66
92.05
90.01
89.18
90.33
92.26
94.27

91.40

Table 7.2: Daily Radio Peak Audience Share - 1* Quarter 2001

= A ALYP AMP ARPITA

O RONJA

5.59 | 2.10 524 | 3851 0.70 | 3.50 | 4.90 | .0.70 ] 1.40 0.35.| 0.70 140
490 1 1.75 420 | 240} 070 | 490 ]| 594 | 0.35] 1.75 | 0.00 0.70 | 475
3.85 | 2.80 7.34 | 350 ] 0.35 | 4.20 | 559 [.0.70 | 1.75 0.00 0.35 218
280 | 245] 1014 | 455 | 1.05 | 280 | 559 | 210| 1.75 0.35 0.70 1.75
3.15 | 245 944 | 315{ 140 3.45| 490 | 2.10 | 1.40 0.35. 0.35 2.80
385 | 210 490 ) 2.80 | 1.05] 210 | 420 | 105 | 3.15 0.35 0.35 3.50

245 | 140 315 | 280 | 0.70 [ 245 [ 385 | 035 ) 1.75 | 0.35 0.00 1.05

1555 280 ] 1014 | 455 | 140 | 490 | 594 | 2.10 | 3.15 0.35 0.70 3.50

Table 7.3: Weekly Average Audience Levels: 2" Quarter 2002

(Computed on the basis of available time-slot for each station)

RM RP /1066 SUP1 101 SMASH CALYPSO CAMPUS BRONJA CAPITAL

Table 7.4: Weekly Average Audience Levels: 2" Quarter 2002

(Computed on the basis of audiences between 6.00 a.m. - midnight)

RP /1066 SUP1 101 SMASH CALYPSO CAMPUS BRONJA CAPITAL




TABLE R1: RADIO LISTENERSHIP: MONDAY

(BASE=246")

HUDNIGH | 0.00 0.00 0.00 | 0.00 { 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0030 0.00 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0100 0.00 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0130 0.00 0.00 0.00 { 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
- 0200 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
D230 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0300 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0330 0.00 | 0.00 0.00 | 0.00 { 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0400 0.00 | 0.00 0.00 | 0.00 { 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0430 0.00 { 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 { 100.00 100
0500 0.00 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0530 0.70 0.00 0.35 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 98.95 100
| 0600 1.40 | 0.00 0.35 | 0.00 | 0.00 | 0.00 | 0.35 0.00 0.00 0.00 0.00 0.00 97.90 100
0630 1.05 | 0.35 0.35 | 0.70 | 0.00 | 0.00 { 0.70 0.00 0.35 0.00 0.00 0.00 96.50 100
0700 2.10 0.70 0.70 1.75 | 0.00 | 2.10 1.75 0.00 0.35 0.00 0.00 0.35 90.21 100
- 0730 2.10 0.70 1051 210 ] 0.00 | 2.10 1.75 0.00 0.35 0.00 0.00 0.35 89.51 100
| 0800 4.55 1.40 3.50 210 | 0.35 | 2.45 3.15 0.70 1.40 0.00 0.35 0.70 79.37 100
0830 4.20 1.40 420 | 245 ] 0.70 | 1.75 4.20 0.70 0.35 0.00 0.35 1.05 78.67 100
0900 4.20 | 2.10 524 | 280 | 0.70 { 280 | 4.55 0.70 0.35 0.00 0.35 1.05 75.17 100
| 0930 4.20 | 1.40 4801 3451 0.70 | 2.80 | 4.90 0.70 0.35 0.00 0.35 1.40 75.17 100
| 1000 4.90 1.75 524 | 3851 0.70 | 3.50 4.90 0.70 0.35 0.00 0.70 1.40 72.03 100
1030 5.24 1.40 4.90 3.50 | 0.70 | 3.50 4.90 0.70 0.35 0.00 0.70 1.40 72.73 100
1100 524 | 1.05 385 ] 280 | 0.35 | 280 | 4.90 0.70 0.35 0.00 0.70 1.40 75.87 100
1130 5.59 1.05 420 | 280 | 0.00 | 2.45 4.90 0.70 0.70 0.00 0.70 1.05 75.87 100
NOON 5.24 1.05 420 | 245 ] 0.00 | 2.10 3.85 0.70 0.35 0.00 0.35 1.05 78.67 100
1230 315 | 1.05 455 | 1751 035} 140 | 175 0.70 0.35 0.00 0.00 1.40 83.57 100
1300 2.80 1.05 3.85 1.05 | 0.35 | 1.40 1.40 0.70 0.35 0.00 0.00 1.05 86.01 100
1330 3.15 1.05 2.45 140 | 0.35 | 1.05 0.70 0.70 0.35 0.00 0.00 1.05 87.76 100
1400 2.10 1.40 1.75 140 | 0.35 | 1.75 1.05 0.70 0.35 0.00 0.00 0.70 88.46 100
1430 1.75 1.05 1.40 105 | 0.35 | 1.40 1.05 0.70 0.35 0.00 0.00 0.70 90.21 100
1500 1.40 1.40 0.70 1.05 | 0.35 | 1.40 1.75 0.70 0.35 0.00 0.00 0.70 90.21 100
1530 1.40 1.40 0.70 { 0.70 | 0.35 | 1.05 2.10 0.70 0.35 0.00 0.00 0.70 90.56 100
1600. 2.10 1.056 1.06 | 0.70 1 0.35 | 0.70 2.80 0.70 0.35 0.35 0.00 0.70 89.16 100
1630 245 1.05 1.40 0.70 1 0.00 | 0.35 2.80 0.35 0.35 0.00 0.00 0.70 89.86 100
1700 1.756 0.70 2.10 1.05 | 0.00 | 0.70 2.80 0.00 0.35 0.00 0.00 0.35 90.21 100
1730 1.75 0.70 210 | 0.70 | 0.00 | 0.70 2.10 0.00 0.35 0.00 0.00 0.35 91.26 100
1800 1.05 0.70 140 1 0.35 ] 0.00 | 0.70 2.10 0.00 0.70 0.00 0.00 0.35 92.66 100
1830 140 | 0.35 070 | 035 ) 0.00 ] 1.05 ] 1.40 0.00 0.70 0.00 0.00 0.35 93.71 100
1900 1.06 { 0.35 0.35 | 0.00 1 000 ] 070 | 1.40 0.00 0.35 0.00 0.35 0.35 95.10 100
1930 0.00 0.00 0.00 | 0.00 | 0.00 | 0.35 0.35 0.00 0.35 0.00 0.35 0.00 98.60 100
2000 0.00 0.00 0.35 | 0.00 | 0.00 | 0.35 0.00 0.00 0.70 0.00 0.35 0.00 98.25 100
2030 0.00 0.00 0.70 | 0.00 | 0.00 { 0.35 0.00 0.00 0.70 0.00 0.70 0.00 97.55 100
2100 0.00 | 0.35 035 ] 0.00 | 0.00 | 035 | 0.00 0.00 0.35 0.00 0.35 0.00 98.25 100
2130 0.00 | 0.35 0.35 | 0.00 | 0.00 | 035 | 0.35 0.00 0.35 0.00 0.35 0.00 97.90 100
2200 0.00 | 0.35 0.35 | 0.00 | 0.00 | 035 ] 0.35 0.00 0.35 0.00 0.35 0.00 97.90 100
2230 0.00 | 0.35 0.35 | 0.00 | 0.00 | 0.00 | 0.35 0.00 0.00 0.00 0.35 0.00 98.60 100
2300 0.00 | 0.35 0.35 { 0.00 | 0.00 | 0.00 | 0.70 0.00 0.00 0.00 0.00 0.00 98.60 100
2330 0.00 0.35 0.35 | 0.00 | 0.00 } 0.00 0.70 0.00 0.00 0.00 0.00 0.00 98.60 100
average 1.62 0.62 147 | 0.89 | 0.15 { 0.93 1.69 0.25 0.29 0.01 0.16 0.43 91.66
maximur | 5.59 | 2.10 524 | 3851 0.70 | 3.50 | 4.90 0.70 1.40 0.35 0.70 1.40 { 100.00
std, dev. 1.81 0.58 1.73 112 | 0.23 | 1.04 1.67 0.33 0.27 0.05 0.24 0.50 8.79
average
for 0600-
2400hrs | 2.15 | 0.83 195 | 118 | 019 | 1.24 | 2.02 0.34 0.39 0.01 0.21 0.57 88.91

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two

days prior to the interview.




TABLE R2: RADIO LISTENERSHIP: TUESDAY

(BASE=246*)

IDNIGH

0.00 ; 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.35 0.00 0.00 0.00 0.00 0.00 99.65 100
0030 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.35 0.00 0.00 0.00 0.00 0.00 99.65 100
0100 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
| 0130 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 ! 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
D200 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0230 0.00 { 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0300 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0330 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0400 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
- 0430 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0500 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
0530 0.00 | 0.00 0.35 | 0.00 | 0.00 | 0.00 | 0.70 0.00 0.00 0.00 0.00 0.00 98.95 100
0600 035 | 0.00 035 | 0.70 { 0.00 | 0.00 | 0.70 0.00 0.00 0.00 0.00 0.00 97.90 100
0630 0.35 | 0.00 105 | 0351 0.00 [ 0.35] 0.35 0.00 0.00 0.00 0.00 0.70 | 96.85 100
0700 0.70 | 0.00 245 | 035 ] 035 ] 2.10 | 1.05 0.00 0.35 0.00 0.00 1.40 91.26 100
0730 0.70 | 0.35 3151 035 ] 0.00 | 210 | 1.40 0.00 0.70 0.00 0.00 1.40 | 89.86 100
0800 2,10 | 1.0 420 | 0351 035 | 245 | 2.80 0.00 1.75 0.00 0.35 1.05 | 83.57 100
0830 1.75 | 1.05 420 | 035 035 | 3.15] 3.50 0.35 1.40 0.00 0.35 1.05 | 82.52 100
0900 210 | 1.75 385 | 140 | 0.35 | 490 | 4.55 0.35 1.40 0.00 0.35 1.40 77.62 100
0930 245 | 140 385 | 140 | 0.35 | 420 | 5.59 0.35 1.40 0.00 0.70 1.75 76.57 100
1000 3.85 | 140 420 | 140 | 0.70 | 350 | 5.94 0.35 1.75 0.00 0.35 1.40 75.17 100
1030 385 | 1.05 385 | 140 | 0.70 | 3.85 | 5.59 0.35 1.40 0.00 0.35 1.40 76.22 100
1100 385 | 1.05 245 | 175 ] 0.70 | 3.50 | 5.58 0.35 1.40 0.00 0.35 1.40 77.62 100
| 1130 4.20 | 0.70 245 | 210 | 0.35 | 2,80 | 559 0.35 1.40 0.00 0.35 1.05 | 78.67 100
NOON | 490 ] 0.70 385 | 1751 0.35 | 245 | 3.50 0.35 1.40 0.00 0.00 1.05 | 79.72 100
1230 3.15 | 1.05 385 | 1.05 035 | 245 | 1.75 0.35 1.05 0.00 0.00 1.05 | 83.92 100
1300 245 | 140 280 | 070 | 035 | 245 | 2.10 0.35 1.05 0.00 0.00 1.05 | 85.31 100
1330 2.80 | 1.40 210 | 070 | 0.35 | 2.10 | 1.75 0.35 1.05 0.00 0.00 1.05 | 86.36 100
1400 245 | 175 1.05 1 035 ] 035 | 210 | 2.10 0.38 0.70 0.00 0.00 1.05 | 87.76 100
1430 1401 1.75 035 ] 035 | 035 2451 210 0.35 0.70 0.00 0.00 1.05 | 89.16 100
1500 140 | 1.05 105§ 035 ] 035 | 245 | 2.10 0.35 0.35 0.00 0.00 1.05 | 89.51 100
1530 140 | 0.00 105 | 070 | 0.35 [ 2.10 | 2.10 0.35 0.35 0.00 0.00 1.05 | 90.56 100
1600 1.75 | 0.00 105 | 140 | 0351 2.80 | 3.15 0.35 0.35 0.00 0.00 0.70 | 88.11 100
1630 1.75 | 0.00 140 | 140 | 0.00 [ 2.10 { 2.80 0.35 0.35 0.00 0.00 1.40 88.46 100
1700 1.75 | 0.00 1.75 | 1,75 { 0.00 [ 175 | 2.10 0.35 0.35 0.00 0.00 1.05 | 89.16 100
1730 1.05 | 0.00 1.75 | 175 ] 0.00 | 1.75 [ 140 0.35 0.35 0.00 0.00 0.70 | 90.91 100
1800 0.70 | 0.35 210 | 1.05 ] 0.00 | 1.40 | 1.40 0.35 0.35 0.00 0.00 0.00 | 92.31 100
1830 0.70 | 0.35 140 | 0351 0.00 | 1.05 | 0.70 0.35 0.35 0.00 0.00 000 | 94.76 100
1800 0.70 | 0.35 105 ] 035 0.00 [ 070 | 0.35 0.35 0.00 0.00 0.70 0.00 95.45 100
1930 035 | 0.35 070 | 0.35] 0.00 [ 0,70 | 0.00 0.35 0.00 0.00 0.70 0.35 | - 96.15 100
2000 0001 035 070 | 0.35 | 0.00 | 0.35 | 0.00 0.00 0.00 0.00 0.35 0.35 97.55 100
2030 0.00 | 0.35 0.35 | 0.00 | 0.00 | 0.35 | 0.00 0.00 0.00 0.00 0.35 0.00 | 98.60 100
2100 0.00 | 0.70 035 | 0.00 ] 0.00 | 0.35 | 0.00 0.00 0.00 0.00 0.00 0.00 | 98.60 100
2130 0.00 | 0.70 035 ] 0.00 | 0.00 [ 0.70 | 0.00 0.00 0.35 0.00 0.00 0.00 97.90 100
2200 000 | 0.35 035 | 0.00 [ 0.00 | 0.35 | 0.00 0.00 0.35 0.00 0.00 0.00 98.60 100
2230 0.00 | _0.35 0.00 | 0.00 [ 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
2300 000 | 035 0.00 | 0.00 | 0.00 | 0.00 | 0.35 0.00 0.00 0.00 0.00 0.00 99.30 100
2330 0.00 | 0.70 0.00 | 0.00 | 0.00 | 0.00 | 0.35 0.00 0.00 0.00 0.00 0.00 98.95 100
average. | 1.14 | 0.50 137 | 055 ] 0.15 | 1.37 | 1.81 0.17 0.47 0.00 0.1 0.56 92.05°
maximum | 490 | 1.75 420 | 210 { 0.70 | 490 | 594 0.35 1.75 0.00 0.70 1.75 | 100.00
std.dev. | 1.37 | 0.56 144 | 063 | 0.21 | 1.37 | 1.84 0.17 0.57 0.00 0.20 0.59 8.01
average
for 0600-
2400hes | 1.52 | 0.67 182 | 0.74 | 0.20 | 1.83 | 2.02 0.22 0.62 0.00 0.15 0.75 | 89.46

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two
days prior to the interview.




TABLE R3: RADIO LISTENERSHIP: WEDNESDAY
(BASE=246%)

NDNIGH -1 0.00 | 0.00 0.00 | 0.00 | 0.00 | 000 | 0.70 0.00 0.00 0.00 0.00 0.00 99.30 100

0030 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.70 0.00 0.00 0.00 0.00 0.00 99.30 100

0100 0.00 | 0.00 0.00 { 0.00 | 0.00 | 0.00 | 0.70 0.00 0.00 0.00 0.00 0.00 99.30 100

0130 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.70 0.00 0.00 0.00 0.00 0.00 99.30 100

| 0200 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 99.30 100
0230 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0300 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0330 0.00 | 0.00 0.00 [ 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0400 0.00 | 0.00 0.00 { 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100

- 0430 0.00 | 0.35 0.00 [ 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 99.65 100

| 0500 0.00 | 0.35 0.00 [ 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 98.95 100

0530 0.00 | 0.35 0.35 | 0.00 ] 0.001 0.00 | 1.75 0.00 0.00 0.00 0.00 0.00 97.55 100

0600 0.00 | 035 0.35 | 035 0.00 | 000 140 ] -0.00 0.00 0.00 0.00 0.35 1 97.20 100

0630 D.00 | 0.00 1.05 | 1.05 ]| 0.00 | 0.00 | 1.75 0.00 0.35 0.00 0.00 0.70 | 95.10 100

0700 1.05 | 0.35 280 [ 1051 035 | 0.70 | 2.10 0.35 0.35 0.00 0.00 1.05 | 89.86 100

0730 1.75 | 1.05 350 ] 105 035 | 105 | 245 0.35 0.35 0.00 0.00 1.056 | 87.06 100

0800 245 | 140 594 | 2.10 | 0.00 | 1.75 | 3.85 0.35 1.40 0.00 0.00 0.70 | 80.07 100

0830 2.80 | 140 594 | 210 | 0.00 | 245 | 3.85 0.35 1.75 0.00 0.00 1.05 | 78.32 100

0900 3.50 | 2.10 629 | 2.80 | 0.00 | 3.15 | 4.55 0.35 1.75 0.00 0.00 1.05 74.48 100

0930 3.85 | 2.10 6.99 | 2.80 | 0.00 | 3.50 | 4.55 0.35 1.76 0.00 0.00 1.75 72.38 100

1000 385 | 280 664 | 3151 000 | 3.15 | 524 0.35 1.75 0.00 0.00 2.10 70.98 100

1030 385 | 245 559 | 3.15] 0.00 | 3.85 | 5.59 0.35 1.75 0.00 0.00 1.40 72.03 100

1100 3.85 | 2.80 559 | 3.50 | 0.00 | 420 | 4.90 0.70 1.40 0.00 0.00 1.40 71.68 100

1130 350 | 280 6.29 | 3.15] 0.00 | 3.15 | 4.90 0.70 1.40 0.00 0.00 0.70 73.43 100

NOON 3.85 | 2.80 594 | 315 | 0.00 | 245 | 4.90 0.70 1.05 0.00 0.00 0.70 74.48 100

1230 245 | 245 7.34 | 1.05 | 0.00 | 245 | 3.50 0.70 0.70 0.00 0.00 0.70 78.67 100

1300 175 | 245 6.64 | 140 | 0.00 | 245 | 3.15 0.70 0.00 0.00 0.00 0.70 80.77 100

1330 1.75 | 2.10 420 ] 1.75 ] 0.00 | 245 | 2.80 0.70 0.00 0.00 0.00 0.70 | 83.57 100

1400 175 | 2.10 420 | 1.75 | 0.00 } 2.10 | 2.80 0.35 0.00 0.00 0.00 0.70 84.27 100

1430 1.75 | 245 3.50 | 1.40 { 0.00 | 2.10 | 2.10 0.35 0.35 0.00 0.00 0.70 85.31 100

1500 1.40 | 1.05 315 | 1.75] 0.00 | 2.10 | 2.80 0.35 0.35 0.00 0.00 0.70 86.36 100

1530 1.40 | 1.05 315 | 140 | 000 | 2.10 | 2.80 0.35 0.70 0.00 0.00 0.35 86.71 100

1600 1.75 | 1.056 315 [ 1.05 | 0.00 | 245 | 3.15 0.00 0.70 0.00 0.00 0.35 86.36 100

1630 140 | 1.05 3.50 | 105 | 0.00 | 210 | 3.15 0.00 0.70 0.00 0.00 0.70 86.36 100

1700 0.70 | 0.70 455 ] 1.75 1 0.00 [ 1.75 | 3.15 0.00 0.70 0.00 0.00 0.70 86.01 100

1730 0.35 { 0.35 420 | 1.75] 000 1.05 | 2.10 0.00 1.05 0.00 0.00 0.35 | 88.81 100

1800 0.35 1 0.35 3.50 | 1.40 ) 0.35 | 0.70 | 1.40 0.35 0.70 0.00 0.00 0.00 90.91 100

1830 0.70 | 0.00 2801 1401 035} 035} 0.70 0.35 0.70 0.00 0.00 0.00 92.66 100

1900 0.70 | 0.00 140 | 0.70 | 0.00 | 0.35 | 0.70 0.35 0.70 0.00 0.00 0.35 | 94.76 100

1930 0.00 | 0.35 070 ] 0351000 | 035 | 0.70 0.35 0.35 0.00 0.00 0.35 | 96.50 100

2000 1.40 | 0.00 000 ] 035035 035 035 0.35 0.35 0.00 0.35 0.00 | 96.15 100

2030 0.35 | 0.00 000 | 035 035 1.05 [ 0.00 0.00 0.70 0.00 0.35 0.35 | 96.50 100

2100 0.35 | 0.35 0.00 | 0.00 [ 0.00 | 070 | 0.00 0.00 0.70 0.00 0.35 0.35 | 97.20 100

2130 0.35 | 0.35 0.00 | 0.00 | 0.00 | 035 ] 0.00 0.00 0.70 0.00 0.00 035 | 97.90 100

2200 0.35 | 0.35 0.70 | 0.00 | 0.00 [ 0.00 { 0.00 0.00 0.70 0.00 0.00 0.35 | 97.55 100

2230 035 | 0.35 0.70 | 0.00 | 0.00 { 0.00 | 0.00 | - 0.00 0.35 0.00 0.00 0.00 98.25 100

2300 0.00 | 0.00 0.35 | 0.00 | 0.00 { 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100

2330 0.00 | 0.00 0.35 | 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 99.65 100

average 1.16 | 0.88 253 ] 1.04 ] 004§ 118 | 2.19 0.21 0.55 0.00 0.02 0.47 90.01

maximum | 385 | 2.80 7.34 | 350 ] 0.35] 420 | 559 0.70 1.75 0.00 0.35 2.10 | 100.00

std.dev. | 132 | 0.99 2521 109 | 042} 127 | 1.71 0.24 0.58 0.00 0.08 0.50 9.61

average
for 0600-
24r00 hrs 1.54 1.15 3.36 | 1.39 ] 0.06 | 1.57 | 2.37 0.28 0.73 0.00 0.03 0.63 86.89

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two
days prior to the interview.



TABLE R4: RADIO LISTENERSHIP: THURSDAY

(BASE=246")

700,00 |

HDNIGH | 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 § 0.00 0.00 0.00 0.00 0.00 0.00 100
- 0030 0.00 0.00 0.00 | 0.00 ) 0.00 | 035 | 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
0100 0.00 0.00 0.00 | 0.00 | 0.00 ] 0.35 | 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
0130 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0200 0.00 0.00 0.00 { 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
| 0230 0.00 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0300 0.00 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
| 0330 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0400 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0430 0.00 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0500 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
' 0530 0.00 0.00 0.35 | 0.00 | 0.00 | 0.00 | 1.75 0.00 0.00 0.00 0.00 0.00 97.90 100
0600 0.00 0.35 1.05 | 0.35 | 0.00 | 0.00 | 2.10 0.00 0.00 0.35 0.00 0.00 95.80 100
0630 0.35 0.35 175 | 105 | 0.00 | 0.70 | 2.45 0.00 0.35 0.00 0.00 0.00 93.01 100
0700 0.70 1.05 455 | 1751 0.00 | 1.75 | 3.85 1.05 0.35 0.00 0.00 0.35 84.62 100
0730 1.75 1.40 524 | 1.75 1 0.00 | 0.70 | 3.15 1.05 0.35 0.00 0.00 1.05 83.57 100
0800 2.45 1.40 8.04 | 3151 035 | 1.75 | 4.20 1.40 0.35 0.00 0.00 1.40 75.52 100
0830 2.10 1.40 8.39 | 2451 0.70 | 140 | 4.20 1.05 0.70 0.00 0.00 1.40 76.22 100
D900 2.45 2.45 8.74 | 350 | 0.35 | 210 | 4.55 1.40 1.05 0.00 0.00 1.75 71.68 100
0930 2.80 2.10 9.79 { 420 | 035 ] 1.75 | 524 1.40 1.75 0.00 0.00 1.40 69.23 100
1000 280 | 245 ] 10.14 | 4.20 | 0.35 | 245 | 5.59 1.75 1.75 0.00 0.00 1.40 67.13 100
1030 2.80 245 9.09 | 420 | 0.35 | 210 | 5.59 1.75 1.75 0.00 0.35 0.70 68.88 100
1100 2.80 2.45 839 | 455 | 035 | 245 | 524 2,10 1.75 0.00 0.35 0.70 68.88 100
1130 2.80 | 210 839 | 385|035} 280 | 524 1.75 1.75 0.00 0.35 0.70 69.93 100
NOON 245 | 210 8.04 | 455 ] 070 | 245 ] 4.90 2.10 1.75 0.00 0.35 0.70 69.93 100
1230 1.75 1.75 944 | 2.80 | 1.05 | 2.10 | 2.80 2.10 1.40 0.00 0.35 0.70 73.78 100
1300 1.05 1.75 8.39 | 245 | 0.70 | 210 | 2.80 2.10 0.70 0.00 0.70 0.70 76.57 100
1330 1.08 1.76 559 | 3.15 | 0.00 | 1.05 | 2.10 2.10 1.05 0.00 0.35 0.70 81.12 100
1400 0.70 1.05 3.50 | 3.50 | 0.00 { 105 | 1.40 1.40 0.70 0.00 0.35 0.70 85.66 100
1430 0.35 1.40 3.50 | 3.15 | 0.00 } 1.05 | 1.75 1.40 0.70 0.00 0.00 0.70 86.01 100
1500 0.35 1.05 315 3.15 1 0.00 | 105 | 2.10 1.40 0.35 0.00 0.00 0.70 86.71 100
1530 1.05 1.05 245] 210 |1 000 | 105 | 2.10 1.05 0.35 0.00 0.00 0.35 88.46 100
1600 0.70 {1 0.70 245 | 1.75 ] 0.00 | 140 | 3.15 1.05 0.70 0.00 0.00 0.35 87.76 100
1630 0.70 0.35 245 | 1.40 | 0.00 | 140 { 3.15 0.35 0.35 0.00 0.35 0.35 89.16 100
1700 0.70 1.40 3501 1751 0.00 | 1.40 | 245 0.35 0.35 0.00 0.35 0.70 87.06 100
1730 0.70 1.75 385 | 175 ] 035 | 140 | 245 0.35 0.35 0.00 0.00 0.70 86.36 100
1800 0.70 1.40 350 | 210 | 0.00 | 210 | 1.75 0.70 0.35 0.00 0.00 0.35 87.06 100
1830 0.70 1.40 140 | 140 | 000 | 1.75 | 1.75 0.35 0.35 0.00 0.00 0.35 90.56 100
1900 0.70 | 0.70 070 | 1.05 ] 000 ] 0.70 | 2.10 0.35 0.35 0.00 0.00 0.35 93.01 100
1930 035 ]| 0.70 0351 0351 000} 070 [ 0.70 0.35 0.35 0.00 0.00 0.35 95.80 100
2000 0.00 | 0.70 0.00 | 0.35 ] 0.00 | 0.70 | 0.35 0.00 0.35 0.00 0.00 0.00 97.55 100
2030 0.00 | 0.35 0.00 | 035 0.00 | 0.70 | 0.00 0.00 0.35 0.00 0.00 0.00 98.25 100
2100 0.00 0.00 0.00 | 0.00 | 0.00 | 0.35 | 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
2130 0.00 | 0.00 0.00 | 0.00 | 0.00 { 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
2200 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
2230 0.00 | 0.00 0.35 ] 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
2300 0.00 | 0.00 0.35 | 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
2330 0.00 0.00 0.35 ] 0.00 { 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
average 0.79 | 0.86 3.07 | 150} 012 | 0.94 | 2.22 0.67 0.47 0.01 0.08 0.41 89.18
maximur. | 2.80 | 245 ] 1014 | 455 | 1.05 | 2.80 | 5.58 2.10 1.75 0.35 0.70 1.75 | 100.00
std. dev. 0.98 | 0.85 349 | 1551 024 | 0.87 1.84 0.76 0.58 0.05 0.16 0.48 11.14
average
for 0600~
2400 hrs 1.05 1.15 4.08 | 2001 017 | 1.23 | 248 0.89 0.63 0.01 0.11 0.54 85.66

*Note: Data in this Table consolidates the replies of two sets of respondents:.Set ‘A’ respondents were asked

about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two

days prior to the interview.




TABLE R5: RADIO LISTENERSHIP: FRIDAY
(BASE=246")

RP/ SPER ' RTK SMASH CALYPS(C  CAMPUY FM CAPITAL NONE TOTAL

BRONJA

HDNIGH | 0.00 | 0.00 0.00 | 0.00 | 0.00 { 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
9030 0.00 | 0.00 0.00 | 0.00 | 0.00 [ 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0100 0.00 | 0.00 0.00 | 0.00 | 0.00 { 0.00 ; 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0130 0.00 | 0.00 0.00 | 0.00 | 0.00 [ 0.00 ; 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
. D200 0.00 | 0.00 0.00 | 0.00 | 0.00 [ 0.00 j 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
- 0230 0.00 | 0.00 0.00 | 0.00 | 0.00 { 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100

0300 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0330 0.00 | 0.00 0.00 | 0.00 | 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
. 0400 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0430 0.00 | 0.00 0.00 | 0.00 | 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
| 0500 0.00 | 0.00 0.00 | 0.00 | 0.00 [ 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100

0530 0.00 | 0.00 0.00 | 0.00 | 0.00 [ 0.00 ] 0.35 0.00 0.00 0.00 0.00 0.00 | 99.65 100
0600 0.00 | 0.00 0.70 | 0.35 | 0.00 [ 0.00 | 1.75 0.00 0.00 0.35 0.00 0.35 | 96.50 100
0630 0.70 | 0.00 210 | 0.70 | 0.00 [ 0.35 | 1.75 0.00 0.00 0.00 0.00 1.05 | 93.36 100
0700 105 | 0.70 315 070 | 0.35 | 035} 3.15 0.70 0.35 0.00 0.00 1.05 | 88.46 100
0730 105 | 035 385 | 1.05 ]| 0.00 [ 0.35 | 3.85 0.70 0.70 0.00 0.00 1.75 | 86.36 100
0800 2.80 | 0.70 524 | 175 | 0.70 | 1.05 | 3.15 1.05 1.05 0.00 0.00 1.75 | 80.77 100
0830 245 1 140 490 | 245 | 1.05 | 140 § 3.50 1.05 0.35 0.00 0.00 245 | 79.02 100
0900 2.80 | 1.40 559 | 245 | 1.40 | 280 | 4.55 1.40 1.05 0.00 0.35 245 | 73.78 100
0930 2.80 | 1.75 6.64 | 245 | 140 | 2.80 | 4.90 1.75 1.40 0.00 0.35 245 1 71.33 100
1000 3151 1.75 6.99 | 245 | 1.05 | 3.15 | 4.90 1.75 1.40 0.00 0.35 2.80 | 70.28 100
1030 2.80 | 2.10 839 | 210 | 1.05 | 2.80 | 4.55 1.75 1.40 0.00 0.35 2.80 | 69.93 100
1100 2.80 | 245 769 | 210 | 0.70 | 2.80 | 4.20 1.75 1.05 0.00 0.35 245 | 71.68 100
1130 3.15 | 2.10 874 | 245 | 0.35 | 280 | 3.15 210 0.70 0.00 0.35 245 | 71.68 100
NOON 3.15 | 2.10 944 | 3.15 | 0.00 [ 2.10 | 2.80 2.10 0.35 0.00 0.35 210 | 72.38 100
1230 245 | 1.75 839 | 245 | 070 | 140 | 2.10 1.75 0.35 0.00 0.00 1.75 | 76.92 100
1300 245 | 175 629 | 2.80 | 0.70 { 140 | 1.40 1.75 0.35 0.00 0.35 1.75 | 79.02 100
1330 210 | 2.10 280 | 2.10 | 0.35 | 140 | 1.40 1.7 0.70 0.00 0.00 1.40 | 83.92 100
1400 1.05 | 1.75 315 | 2451 035 | 140 | 1.05 1.75 0.70 0.00 0.00 140 | 84.97 100
1430 0.70 | 1.05 345} 210 |. 035 | 140 | 175 1.40 0.70 0.00 0.00 1.05 | 86.36 100
1500 105 | 1.05 210 | 1.75 1 035 | 1.05 | 1.75 1.40 0.70 0.00 0.00 1.06 | 87.76 100
| 1530 1.05 | 1.05 210 | 1.75 ] 0.00 | 1.05 | 2.10 1.40 0.70 0.00 0.00 0.70 | 88.11 100
1600 0.70 | 1.75 140 | 1.40 ] 0.00 | 210 | 1.75 1.40 1.06 0.00 0.00 1.05 | 87.41 100
1630 0.70 | 1.40 1.05 | 140 | 0.00 | 245 [ 1.40 0.70 0.70 0.00 0.00 0.35 | 89.86 100
1700 0.35 | 245 1.75 | 140 ] 000 | 1.75 | 1.05 0.70: 0.35 0.00 0.00 0.35 | 89.86 100
1730 035 | 2.10 280 | 140 1 035 175 | 0.70 0.35 0.35 0.00 0.00 0.35 | 89.51 100
1800 035 | 1.75 245 | 1.40 | 0.00 | 140 | 1.75 0.00 0.70 0.00 0.00 0.35 | 89.86 100
1830 0.35 | 1.05 1,05 | 1.05 | 0.00 | 140 { 1.40 0.00 0.70 0.00 0.00 035 | 92.66 100
1900 0351 0.70 0.00 | 0.70 | 0.00 { 0.70 | 1.40 0.00 0.70 0.00 0.00 0.35 | 95.10 100
1930 035 ] 0.35 0.00 ]| 035 ]| 035 070 | 1.05 0.00 0.35 0.00 0.00 0.35 | 96.15 100
2000 0.00 | 0.70 0.00 | 0.00 | 0.00 | 0.70 | 0.35 0.00 0.35 0.00 0.00 1.05 | 96.85 100
2030 0.00 | 0.35 0.00 | 0.00 | 0.00 | 0.70 | 0.00 0.00 0.00 0.00 0.00 0.70 | 98.25 100
2100 0.00 | 0.70 0.00 | 0.00 | 0.00 [ 0.35 | 0.00 0.00 0.00 0.00 0.00 0.00 | 98.95 100
2130 0.00 | 0.00 0.00 | 0.00 | 0.00 [ 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
2200 0.00 | 0.00 0.00 | 0.00 | 0.00 [ 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
2230 0.00 | 0.00 0.35] 0.00 | 0.00 | 0.00 | 0.00 | ' 0.00 0.00 0.00 0.00 0.00 | 99.65 100
2300 0.00 | 0.00 0.35 | 0.00 | 0.00 { 0.00 { 0.00 0.00 0.00 0.00 0.00 0.00 | 99.65 100
2330 0.00 | 0.00 0.35 [ 0.00 | 0.00 { 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 99.65 100
average | 0.90 | 0.84 235 | 1011 024 | 095 | 1.60 0.63 0.40 0.01 0.06 0.84 | 90.33
maximum | 3.15 | 2.45 944 | 315 | 140 3.15 | 4.90 2.10 1.40 0.35 0.35 2.80 | 100.00
std.dev. | 1.13 | 0.84 290 | 103 | 039 | 1.00 | 1.54 0.76 0.43 0.05 0.13 092 | 10.18

average
for 0600-
2-{00 hrs 1.19 1.13 314 | 1.35 | 032 § 1.27 | 1.90 0.84 0.53 0.01 0.08 1.12 87.11

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two
days prior to the interview.



TABLE R6: RADIO LISTENERSHIP: SATURDAY

(BASE=246")

100.00 |

HDNIGH - 0.00 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 100
| D030 0.00 0.00 0.00 | 0.00 { 0.00 ] 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
| 0100 0.00 0.00 0.00 | 0.00 ] 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100

0130 0.00 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100
| 0200 0.00 0.00 0.00 | 0.00 { 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100

0230 0.00 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100

0300. 0.00 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100

0330 0.00 0.00 0.00 { 0.00 ! 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100

0400 0.00 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100

0430 0.00 0.00 0.00 | 0.00 [ 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100

0500 0.00 0.00 0.00 { 0.00 [ 0.00 | 0.00 0.00 0.00 0.00 0.00 0.35 98.95 100

D530 0.00 0.00 0.00 { 0.00 | 0.00.] 0.00 { 0.70 0.00 0.00 0.00 0.00 0.35 98.95 100

0600 0.00 0.35 0.00 | 0.35{ 0.00 | 0.00 1.05 0.35 0.00 0.00 0.00 1.05 96.85 100

0830 0.35 0.35 1.05 | 0.35 | 0.00 { 0.00 1.05 0.35 0.00 0.00 0.00 1.08 95.45 100
| 0700 1.05 0.00 245 | 0.35 | 0.00 | 0.00 1.40 0.35 1.05 0.00 0.00 1.05 92.31 100

0730 1.05 0.00 3.15 1 1.05 | 0.00 | 0.00 | 2.10 0.35 1.40 0.00 0.00 1.05 89.86 100

0800 2.10 0.70 315 | 140 | 0.70 { 0.35 | 2.80 0.70 2.10 0.00 0.00 1.0 84.97 100
.__0_8_30 2.10 1.05 385 | 1.75 1 035 | 1.06 | 3.15 0.70 1.75 0.00 0.00 1.05 83.22 100

0900 3.85 1.05 385 | 175 | 0.70 | 1.76 | 3.50 0.70 2.10 0.00 0.00 1.40 79.37 100

0930 3.85 1.05 420 | 280 [ 070 { 1.75 | 3.50 0.70 2.10 0.00 0.00 1.75 77.62 100

1000 3.15 1.05 455 ] 280 | 070 | 210 | 4.20 0.70 3.156 0.00 0.00 3.50 74.13 100

1030 2.80 1.40 385 | 245 | 1.05] 140 ] 3.85 0.70 2.80 0.00 0.00 3.50 76.22 100

1100 2.45 1.75 455 | 280 ]| 1.05] 1.75 | 3.85 0.70 2.80 0.00 0.00 3.50 74.83 100

1130 1.75 2.10 490 | 280 ] 070 | 1.75 | 3.15 0.35 2.80 0.00 0.00 3.15 76.57 100

NOON 1.40 1.40 490 | 280 ) 070 | 1.75 | 3.50 0.70 2.80 0.00 0.00 245 77.62 100

1230 1.05 1.05 3.85 1 210 | 0.35 | 1.75 1.75 0.70 2.10 0.00 0.00 2.10 83.22 100

1300 1.40 1.05 316 | 245 | 000 | 1.75 | 0.70 1.05 1.05 0.00 0.00 1.75 85.66 100

1330 1.40 1.05 280 | 1751 0.00 | 1.75 | 0.35 1.05 1.05 0.00 0.00 0.70 88.11 100

1400 1.05 1.40 280 | 0.70 § 0.00 | 1.75 { 0.70 1.05 1.40 0.00 0.00 0.70 88.46 100

1430 1.05 1.40 315 | 0.35 | 0.00 { 140§ 0.70 0.70 1.40 0.00 0.00 0.70 89.16 100

1500 1.05 1.75 280 ] 070 [ 0.00 { 140 1.05 0.70 1.40 0.00 0.35 0.70 88.11 100

1530 0.70 1.40 210 | 0.70 | 0.00 1 175 | 0.70 0.35 1.40 0.00 0.35 1.05 89.51 100

1600 0.70 1.40 210 | 0.70 { 0.35 | 140 | 0.70 0.35 1.75 0.35 0.35 1.05 88.81 100

1630 0.70 1.05 140 | 0.70 | 0.00 | 140 | 0.70 0.35 1.05 0.35 0.35 0.35 91.61 100

1700 0.35 1.05 245 | 0.70 ] 0.00 | 1.05 | 0.70 0.35 1.05 0.35 0.35 0.35 91.26 100

1730 0.35 0.70 3156 | 0.70 | 0.00 | 1.056 | 0.35 0.35 0.70 0.35 0.35 0.00 91.96 100

1800 0.35 0.70 1.75 | 0.70 | 0.00 | 0.00 1.05 0.35 0.70 0.00 0.00 0.00 94.41 100

1830, 0.70 0.70 1.05 1 0.00 | 0.00 | 0.00 | 0.70 0.35 0.70 0.00 0.00 0.00 95.80 100
1900 0.00 0.70 0.35 | 0.00 )1 0.00 | 0.00 1.05 0.35 0.35 0.00 0.00 0.00 97.20 100
1930 0.00 0.70 0.35 | 0.00 1 0.00 | 0.35 [ 0.70 0.35 0.35 0.00 0.00 0.00 97.20 100
2000 0.00 1.05 0.35 { 0.00 | 0.00 | 0.35 | 0.70 0.35 0.00 0.00 0.00 0.00 97.20 100
2030 0.35 0.00 0.35 | 0.00 | 0.00 | 0.00 | 0.35 0.35 0.00 0.00 0.00 0.00 98.60 100
2100 0.35 0.00 0.35 { 035! 0.00 | 0.00 [ 0.00 0.35 0.00 0.00 0.00 0.00 98.60 100
2130 0.35 0.00 0.00 { 0.35 § 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 99.30 100
2200 0.35 0.00 0.00 ] 0.35 ] 0.00 ] 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 99.30 100
2230 0.00 0.00 000 ] 035] 0.35] 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 99.30 100
2300 0.00 0.00 0.00 | 0.00 | 0.35 ] 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
2330 0.00 0.00 0.00 | 0.00 | 0.35 ] 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
averige 0.79 0.61 164 | 0.77 | 0.17 | 0.64 1.18 0.35 0.86 0.03 0.04 0.76 92.26

maximurm. | 3.85 2.10 490 | 2.80 | 1.05 | 2.10 | 4.20 1.05 3.15 0.35 0.35 3.50 | 100.00

std. dov. 1.02 0.62 170 | 0.96 | 0.30 | 0.77 1.30 0.32 0.98 0.10 0.12 1.01 8.18

average

for 0600-

2400 hrs 1.06 0.82 219 | 1.03 | 0.23 | 0.85 1.39 0.47 1.15 0.04 0.06 0.97 89.75

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two
days prior to the interview.




TABLE R7: RADIO LISTENERSHIP: SUNDAY

(BASE=246")

IIDNIGH

0.00 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0030 0.00 { 0.00 0.00 { 0.00 } 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0100 0.00 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
1120 0.00 | 0.00 0.00 { 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0200 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
| 0230 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0300 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0330 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0400 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0430 0.00 | 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 100
0500 0.00 { 0.00 0.00 | 0.00 | 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
0530 0.35 | 0.00 0.00 ] 0.00 ] 0.00 | 0.00 ] 035 0.00 0.00 0.00 0.00 0.00 99.30 100
0600 0.35 | 0.00 0.00 | 000 { 0.00 | 0.00 | 0.70 0.00 0.00 0.00 0.00 0.00 98.95 100
0630 1.05 | 0.00 035 | 0.00 | 0.00 | 0.00 | 0.70 0.00 0.00 0.00 0.00 0.00 97.90 100
0700 1.75 | 0.00 0.70 | 1.40 | 0.00 | 0.35 | 1.05 0.00 0.35 0.00 0.00 0.00 94.41 100
- 0730 1.40 0.00 1.40 1.75 | 0.00 | 0.35 1.756 0.00 0.35 0.00 0.00 0.00 93.01 100
__{18_(_'._9 2.10 0.35 2.10 1.75 { 0.70 | 0.35 2.10 0.00 1.05 0.00 0.00 0.70 88.81 100
0830 1.75 0.70 2.10 1.75 | 0.35 | 0.35 2.45 0.00 0.70 0.00 0.00 0.35 89.51 100
0800 1.75 1.05 245 ] 105 | 0.35 ] 1.05 2.45 0.00 0.70 0.00 0.00 0.70 88.46 100
0930 1.76 1.05 2.10 140 | 0.35 1 1.05 2.80 0.00 0.70 0.00 0.00 0.70 88.11 100
1000 2.10 1.40 315 ] 245 ] 035 | 245 2.80 0.00 1.05 0.35 0.00 1.05 82.87 100
- 1030 2.10 1.05 3151 210 | 0.35 | 245 3.50 0.00 1.40 0.35 0.00 1.05 82.52 100
1100 2.10 0.70 2.80 | 280 ] 0.35 | 210 3.50 0.00 1.40 0.35 0.00 1.05 82.87 100
1130 210 | 1.05 2.80 | 2.80 | 0.35 ] 2.10 | 3.50 0.35 1.40 0.35 0.00 1.05 82.17 100
NOON 245 | 0.70 3151 210 035 | 1.75 | 3.85 0.00 1.75 0.35 0.00 1.05 82.52 100
1230 2451 0.70 280 | 140 035 ] 140 | 1.75 0.00 1.40 0.35 0.00 1.05 86.36 100
1300 1.75 | 0.70 280 ] 175 ] 035 ] 035 | 1.75 0.00 0.70 0.35 0.00 0.70 88.81 100
1330 1.75 0.35 2.45 140 | 0.35 | 0.35 1.75 0.00 0.70 0.00 0.00 0.70 90.21 100
1400 1.40 0.70 1.75 1.05 { 0.35 | 0.70 1.05 0.00 0.70 0.00 0.00 0.35 91.96 100
1430 1.40 1.05 1051 0.70 | 0.00 | 0.35 0.70 0.00 0.70 0.00 0.00 0.35 93.71 100
1500 0.70 1.40 1.05 ]| 070 | 0.35 | 0.35 0.70 0.00 1.05 0.00 0.00 0.35 93.36 100
1530 0.70 1.40 1.40 1.40 | 0.35 | 0.00 0.35 0.00 1.05 0.00 0.00 0.70 92.66 100
1600 1.05 1.40 1.75 1.75 | 0.70 | 0.35 0.35 0.00 1.40 0.00 0.00 0.70 90.56 100
| 1630 1.05 | 1.05 140 | 140 | 0.35 | 0.35 | 0.70 0.00 0.70 0.00 0.00 0.35 92.66 100
1700 1.05 1.05 1.40 140 | 0.70 | 0.35 0.70 0.00 1.40 0.00 0.00 0.00 91.96 100
1730 1.05 | 1.06 175 | 1.05 ] 0.35 | 0.35 | 0.35 0.00 1.40 0.00 0.00 0.00 92.66 100
1800 0351 1.05 1.05 [ 0.70 | 0.35 | 0.70 { 0.70 0.00 0.70 0.00 0.00 0.00 94.41 100
1830 0.35 1.05 1,05 | 0.70 | 0.35 | 0.00 0.70 0.00 0.70 0.00 0.00 0.00 95.10 100
1900 0.00 | 0.35 0.70 | 0.70 | 0.35 | 0.00 | 1.05 0.00 0.70 0.00 0.00 0.00 96.15 100
1930 0.00 | 0.00 0.70 | 035 ] 0.35 ] 0.00 | 1.75 0.00 0.35 0.00 0.00 0.00 96.50 100
2000 0.00 0.35 0.70 | 0.00 | 0.35 | 0.35 0.70 0.00 0.35 0.00 0.00 0.00 97.20 100
2030 0.00 0.00 0.35 | 0.00 | 0.00 | 0.00 0.70 0.00 0.35 0.00 0.00 0.00 98.60 100
2100 0.00 0.00 0.35 | 0.00 | 0.00 | 0.00 0.35 0.00 0.00 0.00 0.00 0.00 99.30 100
2130 0.00 | 0.00 0351 0.00 | 0.00 | 0.00 | 0.35 0.35 0.00 0.00 0.00 0.00 98.95 100
2200 0.00 | 0.00 0.00 | 0.00 | 0.00{ 035} 1.05 0.35 0.00 0.00 0.00 0.00 98.25 100
2230 0.00 { 0.00 0.35 | 0.00 | 0.00 ] 0.35 | 0.70 0.35 0.00 0.35 0.00 0.00 97.90 100
2300 0.00 | 0.00 0.70 | 0.00 ] 0.00 | 0.00 | 0.70 0.35 0.00 0.00 0.00 0.00 98.25 100
2330 0.00 | 0.00 0.70 | 0.00 | 0.00 | 0.00 | 0.70 0.00 0.00 0.00 0.00 0.00 98.60 100
average 0.79 0.45 110 1 079 1 0.20 | 0.44 1.16 0.04 0.52 0.06 0.00 0.27 94.27
maximum. | 2.45 1.40 3.15 | 280 | 0.70 | 245 3.85 0.35 1.75 0.35 0.00 1.05 { 100.00
std. dev. 0.85 0.51 1.05 | 0.86 | 0.21 | 0.67 1.08 0.11 0.54 0.13 0.00 0.39 5.62
average
for 0600-
2400:hrs 1.05 0.60 1.47 105 | 0.26 | 0.58 1.41 0.05 0.70 0.08 0.00 0.36 92.40

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked

about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two

days prior to the interview.




Table 8.1 TV Audience Average Share (2“d Quarter 2002) — All Available Slots

PER A A RA DIA O R A A A O
2.84 2.25 1.27 | 078 0.13 0.46 1.91 0.19 0.00 |- 0.00 1.58 88.88
1.97 1.63 1.32 0.34 0.07 0.96 2.07 0.21 0.39 0.00 211 89.06
2.10 1.87 106 | 047 0.06 1.11 232 0.15 0.20 0.00 1.86 88.98
1.51 3.34 1.48 0:64 0.11 1.18 2.26 0.41 0.03 0.02 1.36 88.19
7.56 172 0.86 0.38 0.13 049 1.12 0.04 0.00 0.00 1.53 86.31
1.88 193 111 | 042 0.44 0.70 1.93 | 0.12 0.00 0.00 1.84 89.77
3.36 1.9 1.59 0.29 0.06 0.92 2.08 0.09 0.01 0.00 1.75 88.03
3.03 2.09 124 | 047 0.14 0.83 1.96 0.13 0.09 ’ __0.00 1.72 88.48

Table 8.2 Daily Peak TV Audience Share (2" Quarter, 2002)

PER A A RA DIA 0 R A A A
35.31 18.88 13.29 | 2.80 1.05 2.80 10.14 1.05 0.00 0.00 10.14
29.02 14.34 9.09 1.75 0.70 6.99 12.24 210 - 4.20 0.00 9.44
30.07 | 14.34 9.79 2.10 0.70 8.04 15.03 1.06 1.05 0.00 9.79
25.87 26.22 14.69 2.10 0.70 8.74 10.84 0.35 0.70 0.35 7.69
55.59 16.08 10.49 1.75 0.70 1.40 5.24 0.35 0.00 0.00 4.90
21.33 14.69 10.49 1.05 2.80 3.85 10.14 0.35 0.00 0.00 6.64
25.52 17.83 15.38 1.0 0.70 3.50 11.89 0.70 0.35 0.00 5.24
55.59 26.22 15.38 2.80 2.80 8.74 1503 | 210 4.20 0.35 10.14




TABLE T1: TV VIEWING: MONDAY
(BASE=246*)

VM SUPER  NETTV MAX SMASH RAl MEDIA  OTHER CH 12 CH22  SATELLITE NONE TOTAL
1 PLUS SET  TALIAN
0.00 0.00 0.00 0.00 0.35 0.00 0.35 0:00 0.00 0.35 98.95 100
0.00 0.00 0.00 | .0.00 0.35 0.00 0.35 '0‘.(10 1 0.00 0.35 98.95 100
0.00 { 0.00 0.00 0.35 0.00 0.00 | 0.00 0.00 0.35 9 9’.{3—6 100
0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0.00 0.00 0.00 | 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 00.00 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0.00 0.35 0.00 0.00 0.35 0.00 0.00 0.00 0.00 99.30 100
0.00 { 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 -100.00 100
0.00 0.35 0.35 0.00 0.00 0.35 0.35 0.00 0.35 98.25 100
0.00 0.35 0.35 0.00 0.00 0.70 0.35 0.00 0.70 97.55 100
0.00 0.70 0.35 0.70 0.00 0.00 1.40 0:35 0.00 0.00 0.70 95.80 100
0.00 0.70 0.35 1.05 0.00 0.00 1.40 0.35 0.00 0.00 0.35 95.80 100
035 | 0.35 0.35 1.40 0.00 . 0.00 1.05 0.35 0.00 0.00 0.35 05.80 100
0.00 0.35 0.35 0.35 0.00 0.00 1.05 - 0.35 0.00 0.00 0.35 97.20 100
0.00 0.35 0.00 0.35 0.00 0.00 1.05 0.35 0.00 0.00 0.35 97.55 100
0.00 | 0.70 0.35 0.35 0.00 0.35 0.70 0.35 0.00 0.00 1.05 96.15 100
0.00 |. 0.35 0.70 0.70 0.00 0.35 0.35 0.00 0.00 0.00 0.70 96.85 100
0.35 0.35 0.70 1.40 0.00 0.70 1.05 | 0.00 0.00 0.00 1.05 94.41 100
1.05 0.70 1.05 1.75 0.00 0.35 0.70 0.00 0.00 0.00 1.05 -93.36 100
0.70 1.75 140 | 245 0.35 0.35 2.45 0.00 0.00 0.00 1.05 89.51 100
0.70 1.40 1.40 2.45 0.35 0.70 2.80 0.00 0.00 0.00 0.70 89.51 100
1.05 1.40 1.40 2.80 0.70 0.70 2.10 0.00 0.00 0.00 0.70 89.16 100
0.70 1.40 1.05 2.45 1.05 .0.70 1.75 0.35 0.00 0.00 2.10 88.46 100
0.35 1.40 3.50 1.75 0.35 0.00 1.75 0.35 0.00 0.00 2.45 88.11 100
0.00 0.70 3.50 0.70 0.35 0.00 1.75 | 0.00 0.00 0.00 2.10 90.91 100
0.00 0.70 3.15 0.00 0.00 0.00 2.45 --0.00 0.00 0.00 1.75 91.96 100
0.00 1.05 3.50 0.00 0.00 0.35 210 | 0.00 0.00 0:00 2.10 90.91 100
1.05 1.05 2.10 0.35 0.00 0.70 2.10 0.00 0.00 | 0.00 2.45 90.21 100
1.05 1.75 2.80 0.35 0.00 0.70 1.75 0.00 0.00 | ©0.00 2.45 89.16 100
1.40 1.40 2.80 0.35 0.00 0.70 210 | 0.00 0.00 0.00 1.40 89.86 100
1.75 | 18.88 3.15 | 0.70 0.00 0.35 2.45 0.00 0.00 | 0.00 1.05 71,68 100
1 140 10.84 13.29 0.70 0.00 0.35 2.45 0.00 0.00 0.00 0.70 70.28 100
35.31 9.79 4.55 0.70 0.00 0.70 4.90 0.35 0.00 0.00 1.75 41.96 100
1 25.52 16.43 3.50 0.35 0.00 2.80 9.44 0.70 0.00 0.00 6.29 34.97 100
| 21.68 13.99 1.75 0.35 0.00 1.75 -10.14 1.05 0.00 0.00 9.44 39.86 100
18.53 8.39 1.40 0.35 0.00 2.10 9.09 1.05 0.00 0.00 10.14 48.95 100
12.59 5.24 1.05 0.00 0.70 2.45 8.04 1.05 0.00 0.00 8.74 60.14 100
6.64 5.24 1.05 0.00 0.70 '2.45 6.99 1.05 0.00 0.00 6.64 69.23 100
5.24 1.40 0.70 0.00 0.35 1.75 4.20 0.70 0.00 4.20 81.47 100
1.75 0.356 0.35 0.00 0.35 0.70 2.10 0.00 0.00 1.05 93.36 100
| 2.84 2.25 1.27 0.78 0.13 0.46 1.91 0.19 0.00 0.00 1.58 88.88
35.31 18.88 13.29 2.80 1.05 2.80 10.14 1.05 0.00 0.00 10.14 100.00
7.23 4.37 2.14 0.82 0.24 0.72 2.59 0.32 0.00 0.00 2.46 16.72
0.03 0.29 0.17 0.77 0.00 0.03 0.58 0.20 0.00 0.00 0.26 | 98.11
0.50 1.05 1.90 1.25 0.22 0.42 1.70 0.07 0.00 0.00 1.55 91.33
11.98 8.36 3.05 0.32 0.19 1.46 5.63 0.54 0.00 0:00 4.67 63.80
3.76 2.98 1.68 0.83 0.14 0.60 2.50 0.26 0.00 0.00 2.06 85.34

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were

asked about viewing two days prior to the interview.




TABLE T2: TV VIEWING: TUESDAY
(BASE=246%)

NET TV MAX SNASH MEDIA  OTHER CH 22
PLUS SET TALIAN

SATELLITE

NONE

0.00 0.35 0.00 0.00 0.00 0.00 0.00 0.00 0.00

0.00 99.65 100
0.00 0.35 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100
0.00 0.00 0.00 0.00 0.00 0.00. ; 0.00 0.00 0.35 99.65 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0.00 | 0.00 0.00 0.00 0.00 035 | 0.00 0.00 0.00 99.65 100
0.00 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 99.65 100
0.00 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 99.65 100
0.00 0.00 0.00 0.00 0.00 0.70 0.00 0.00 0.00 99.30 100
0.00 0.35 0.00 0.00 0.00 0.70 0.00 0.00 0.00 98.95 100
0.00 0.35 0.00 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
0.00 0.35 0.00 0.00 0.35 0.00 0.00 0.00 0.00 99.30 100
0.00 0.70 0.00 0.00 0.00 0.00 0.35 0.00 0.00 98.95 100
0.00 0.35 0.00 0.00 0.00 0.00 0:35 0.00 0.35 98.95 100
0.00 1.05 0.00 0.00 0.00 0.35 0.35 0.00 0.70 97.55 100
0.00 0.70 0.00 | 0.00 0.00 0.00 0.70 0.35 0.00 0.00 0.70 97.55 100
0.00 0.70 0.00 0.00 0.70 0:00 1.05 0.35 0.00 0.00 1.40 95.80 100
0.00 0.35 0.00 0.00 0.70 0.00 0.70 0.35 0.00 0.00 1.40 96.50 100
0.00 0.35 0.00 0.35 0.70 0.70 0.70 0.35 0.00 0.00 2.80 94.06 100
0.00 0.35 0.00 0.35 0.70 0.70 1.0 0.35 0.00 0.00 2.80 93.71 100
0.35 0.70 0.35 0.70 0.00 1.05 1.05 0.00 0.00 0:00 2.45 93.36 100
0.35 1.40 0.70 0:.70 0.00 1.05 1.76 0.35 0.00 0.00 1.75 91.96 100
1.05 1.056 0.35 0.35 0.00 0.70 2.10 0.00 0.00 0:00 1.05 93.36 100
0.70 2.10 1.05 1.05 0.00 | 035 2.10 0.00 0.00 0:00 1.05 91.61 | 100
0.70 2.10 1.05 1.05 0.00 0.70 245 0.00 0.00 0.00 1.75 90.21 100
1.05 1.75 1.05 1.40 0.00 1.05 2,80 0.00 0.00 0.00 1.75 89.16 100
1.05 1.05 1.05 | 1.75 0.00 0.70 245 0.35 0.00 0.00 - 1.75 89.86 100
0.70 1.40 1.75 1,40 0.35 0.35 245 0.35 0.00 0.00 1.75 89.51 100
000 | 1.05 3.50 0.356 0.35 0.00 1.40 0.35 0.35 0.00 2.45 90.21 100
0.00 0.70 3.85 0.35 0.00 0.00 1.40 0.00 035 | 0.00 3.15 90.21 100
0.70 0.70 3.85 0.35 0.00 0.35 1.75 0.00 0.00 |} 0.00 3.15 89.16 100
0.70 1.05 3.85 0.35 0.00 0.35 210 0.00 0.00 0.00 2.80 88.81 100
1.05 1.40 3.16 0.00 0.00 1.06 2.45 0.00 0.00 0.00 245 88.46 100
1.05 0.70 245 | 0.00 0.00 1.40 2.10 0.00 0.00 -0.00 245 89.86 100
1.05 1.05 2.80 0.00 0.00 1.40 2.80 0.00 0.00 0.00 3.15 37.76 100
1.05 | 14.34 3.15 0.00 0.00 0.35 1.75 0.36 0.00 0.00 245 18.57 100
1.40 7.69 9.09 0.00 0.00 0.35 1.05 0.35 0.00 0.00 3.50 76.57 100
29.02 | 7.34 3.18 0.35 0.00 0.70 5.94 0.00 0.00 0.00 5.94 47.55 100
17.48 6.29 2.80 0.00 0.00 3.50 11.54 0:70 2.80 0.00 8.39 46.50 100
113.99 5.94 3.85 0.00 0.00 5.59 12.24 2.10 3.50 0.00 9.44 43.36 100
0 | 11.54 4.90 3.85 0.00 0.00 5.94 10.14 0.70 4.20 0.00 9.09 49.65 100
| 8.04 3.85 3.85 0.00 0.00 6.99 9.09 0.70 3.50 0.00 8.39 55.59 100
2.10 3.16 2.80 | 0.00 0.00 6.29 7.34 0.70 2.80 0.00 6.64 68.18 100
1.08 1.40 1.40 0.00 0.00 4.55 3.50 0.35 1.40 4.20 82.17 100
0.35 0.35 0.00 | 0.00 0.00 0.70 0.70 0.00 0.00 . 1.40 96.50 100
1.97 1.63 1.32 0.34 0.07 0.96 2.07 0.21 0.39 0.00 2.1 89.06
29.02 | 14.34 9.09 1.75 0.70 6.99 12.24 2.10 4.20 0.00 9.44 .100.00
5.29 2,65 1.85 0.48 0.20 1.78 2.99 0.35 1.04 0.00 253 | 15.32
0.00 0.47 0.00 0.14 0.23 0.15° 0.50 0.23 0.00 0.00 0.84 97.52
0.67 1.22 2.00 0.70 0.05 0.65 2.02 0.10 0.05 0.00 2.12 90.41
7.91 5.12 3.34 0.03 0.00 3.31 6.01 0.54 1.65 0.00 5.69 66.40-
2.61 2.14 1.75 0.36 0.09 1.28 2.71 0.27 0.51 0.00 277 85.58

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.




TABLE T3: TV VIEWING: WEDNESDAY
(BASE=246*)

D 0 C 0
0.00 0.00 0.00 0.00 0.00 0.00 | 0.0 0.00 0.00 100.00 [ 100
0.00 0.00 0.00 0.00 0.00 0.00 | 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.00 | 0.00 0.00 | : 0.00 |-100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 000 | 0.00 100.00-1 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.00 .00 0.00 0.00 100.00°| 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 | 99.85 100
0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 99.65 100
0.00 0.00 0.00 0.00 035 | 000 0.00 0.00 |} 99.65 100
0.35 0.00 0.00 0.00 0.70 0.00 0.00 0.00 98.95 100
0.35 0.00 0.00 0.00 0.70 | 0.00 0.00 0.00 98.95 100
0.35 0.00 0.00 0.00 0.00 0.00 0.00 | 0.00 98.95 100
0.35 0.00 | 0.00 0.00 0.00 0.00 000 | 0.00 99:30 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 | 99.30 100
0.00 0.00 0.00 0.00 0.70 0.00 - 0.35 0.70 97.90 100

0.00 0.00 0.35 0.00 0:00 0.70 0.00 0.35 0.00 1.0 97.20 100

0.00 0.00 0.35 0.70 0.00 0.35 0.00 0.35 0.00 245 95.45 100

0.00 0.00 0.00 0.70 0.00 035 | 0.00 0.35 0.00 2.45 95.80 100

0.35 0.00 0.00 0.70 0.70 1.05 0.00 0.35 0.00 245 94.41 100

0.35 0.00 0.00 0.70 1.05 1.05 0.00- 0.35 0.00 245 94.06 100

0.70 0.00 0.00 0.00 1.40 1.75 0.00 0.35 0.00 245 | 92.66 100

0.70 0.35 0.35 0.00 1.75 1.40 0.00 0.35 0.00 0.70 94.06 100

1.06 0.70 0.70 0.00 1.05 1.05 0.00 0.35 0.00 0.70 93.36 100

210 0.70 1.05 0.00 0.35 1.05 0.00 0.35 0.00 1.06 92.66 100

3.16 105 | 1.05 0.00 0.35 2.80 0.00 0.00 0.00 1.75 88.81 100

2.80 1.05 1.40 0.00 0.35 315 | 0.00 0.00 0.00 1.75 88.46 100

6
245 0.70 2.0 0.00 0.35 2.10 0.35 0.00 1000 1.75 89.16 100

245 1.05 1.75 0.00 0.70 2.10 0.35 0.00 000 1.40 89.86 100

1.40 245 0.70 0.00 1.05 2.80 0.35 0.00 0.00 1.75 | 89.51 100

1.05 2.80 0.70 0.00 0.70 2.80 0.00 0.00 0.00" 2.10 89.86 100

0.70 2.80 0.35 0.00 1.05 2.80 0.00 0.00 0.00 2.80 | '89.51 100

0.70 245 0.35 0.00 1.05 1.75 0.00 0.00 -0.00 245 | 9091 100

1.05 245 0.35 0.00 1.40 2.80 0.00 0.00 0.00 1.056 89.86 100

1.40 2.45 0.35 0.00 1.05 2.45 0.00 0.35 0.00 1.056 90.56 100

1.06 3.15 0.00 0.00 1.05 2.45 0.35 0.35 0.00 140 | 89.51 100

14.34 2.45 0.00 0.00 0.00 1.75 0.35 0.35 0.00 1.7 71.62 100

11.19 9.79 0.35 0.00 0.00 2.80 0.35 0.00 0.00. 1.056 72.73 100

9.09 3.15 1.40 0.00 0.70 4.90 0:35 0.00 0.00 3.15 47.20 ;| 100

7.34 2.10 1.05 0.00 3.50 12.24 0.70 0.70 0.00 6.29 49.30 100

6.99 245 0.35 | 0.00 6.99 15.03 1051 1.05 0.00 9.44 44.76 100

6.29 2.45 0.00 0.00 7.69 13.64 | 0.70 1.05 | 0.0 9.79 _47.55 100

4.90 2.10 0.00 0.00 8.04 12.24 0.70 1.05 0.00 9.44 53.15 100

4.20 1.40 0.00 0.00 5.24 7.69 0.70 1.05 0.00 8.04 64.69 100

2.10 1.05 0.00 0.00 4.90 2.80 0.70 0.35 4.90 81.12 100

0.35 0.00 0.00 2.10 0.70 0.35 0.00 | 1.40 94.06 100

1.87 1.06 047 0.06 1.1 2.32 0.15 0.20 0.00 1.86 | 8898

30.07 | 14.34 9.79 2.10 0.70 8.04 15.03 1.05 1.05 0.00 9.79 100.00

5.28 312 | 1.68 056 | 0.19 2.01 3.60 0.26 0.31 0.00 2.55 15.50

0.26 0.17 0.00 0.14 0.23 0.15 0.47 0.00 0.17 0.00 0.99 97.49

0.57 1.556 1.50 0.80 0.00 0.90 2.20 0.07 0.12 t 0.00 1.62 90.66

8.33 6.17 - 301 | 029 0.00 3.66 6.93 0.57 0.54 0.00 5.15 65.61

2.78 248 1.42 0.50 0.08 1.47 3.04 0.20 0.26 0.00 247 85.43

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



TABLE T4: TV VIEWING: THURSDAY
(BASE=246*)

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 -| 100
0.00 0.00 0.00 0.00 0.00 - 0.00 0.00 0.00 100.00 | 100
0.00 0.00 § 0.00 0.00 0.00 0.00 0.00 0.00 100.00 -] 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 0.00 000 I 0.00 000 | 0.00 100,00 | 100
0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 99.65 100
0.00 0.00 0.00 0.00 0.35 0.00 0.00 . 0.00 99.65 100
0.00 0.00 0.00 0.00 0.35_ | 0.00 0.00 0.00 99.65 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 : 0.00 0.00 0.00 0.00 0.00 0.00 99.65 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 99.30 100
0.00 0.35 0.00 0.35 0.00 0.00 0.00 0.00 99.30 100
0.00 0.00 0.00 0.35 0.00 0.00 000 | 1.06 98.60 100
0.00 0.70 0.00 1.05 0.35 0.35 0.00 1.05 |- 96.50 100

0.00 1.05 0.00 0.00 1.05 1.05 0.35 0.00 0.00 1.05 95.45 100

0.00 0.35 0.00 0.00 1.05 1.05 0.35 0.00 0.00 1.40 95.80 100

0.00 0.35 0.00 0.00 1.05 0.70 0.35 0.00 0.00 1.05 96.50 100

0.35 0.35 0.00 0.00 1.05 0.70 0.35 0.00 0.00 0.35 96.85 100

0.35 0.35 0.00 0.00 1.05 0.70 0.00 0.00 0.00 0.00 97.55 100

0.00 0.35 0.00 0.00 1.058 0.35 0.00 0.00 0.00 0.35 97.55 100

0.00 0.35 0.35 0.00 1.05 1.056 0.00 0.00 0.00 0.35 96.85 100

0.35 1.05 1.05 0.70 | 1.05 1.05 0.00 0.00 0.00 0.00 94.06 100

1.75 2.10 1.40 0.70 1.06 1.05 0.00 0.00 0.00 0.35 90.56 100

3.50 1.75 1.75 0.70 1.056 2.80 0.00 0.00 0.00 1.05 -86.01 100

4.20 1.40 1.75 0.70 1.05 3.50 0.00 0.00 0.00 1.40 84.27 100

4.55 1.40 2.10 0.35 0.35 3.85 0.00 0.00 0.00 1.05 84.97 100
0.00 4.55 1.40 1.75 0.35 0.35 3.15 0.00 0.00 0.80 1.05 | 87.41 100
0.35 2.80 1.40 1.75 0.00 0.00 3.50 0.00 0.00 0.35 0.70 _1-89.18 100
0.00 0.70 2.45 1.40 0.35 0.00 3.15 0.00 0.00 0.35 1.05 90.56 100
0.00 1.05 2.80 0.70 0.35 0.35 1.75 0.00 0.00 0.00 1.40 91.61 100
0.00 0.70 2.45 0.70 0.35 0.70 1.40 0.00 0.00 0.00 1.40 92.31 100

0.70 0.70 2.80 1.05 0.35 1.40 1.75 0.00 0.00 | 0.00 1.40 89.86 100

0.00 0.70 2.45 0.70 0.00 1.40 1.75 0.00 | 0.00 0.00 1.75 91.26 100

0.00 1.05 3.15 0.35 0.00 1.40 2.80 0.35 0.00 | -0.00 . 3.15 87.76 100

035 | 18.18 3.15 0.35 0.35 1.05 2.45 0.35 000 | 0.00 2.80 | 70.98 100

0.35 | 12.59 1 4.».69 0.35 0.00 0.70 1.75 0.35 0.00 0.00 2.45 66.78 100

2587 | 13.99 420 | 1.75 0.00 0.35 5.59 0.35 0.00 0.00 2.80 45.10 100

10.84 | 2413 4.90 1.05 0.00 2.10 10.14 0.00 0.35 | .0.00 5.94 40.56 100

8.39 | 26.22 4.55 0.35 0.00 7.34 10.84 0.35 0.70 0.00 7.69 33.57 100

8.04 | 18.88 4.20 0.00 0.00 8.39 10.84 0.35 0.35 0.00 6.64 42.31 100

4.90 | 12.24 245 0.00 0.00 8.74 10.84 0.35 0.00 0.00 6.64 53.85 | 100

3.50 6.64 1.75 0.00 0.00 6.64 9.44 0.35 000 | 0.00 5.59 66.08 100

2.45 3.50 1.40 0.00 0.00 245 6.29 0.35 0.00 3.15 80.42 100

0.70 | 0.00 0.35 0.00 0.00 1.05 4.20 0.35 0.00 0.35 93.01 100

1.51 3.34 1.48 0.64 0.11 1.18 2.26 0.11 0.03 0.02 1.36 88.19

25.87 | 26.22 14.69 2.10 0.70 8.74 10.84 0.35 0.70 0.35 7.69 100.00

4.20 6.48 2.36 0.70 0.21 2.07 3.14 0.16 0.12 | 0.09 1.96 17.40

‘Band1 | 0.08 0.06 0.29 0.00. 0.00 0.58 0.38 0:15 0.00 0.00 0.50 97.96

Band2 | 055 1.82 1.72 1.17 0.35 0.77 215 0.00 0.00 0.05] 095 90.46
Band3 | 594 12.49 4.07 0.38 0.03 3.66 6.83 0.32 0.13 0.00 4.29 61.86.
e 2.00 4.42 1.96 0.69 0.14 1.57 297 0.14 0.04 0.02 1.80 84.39

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



TABLE T5: TV VIEWING: FRIDAY
(BASE=246")

D Q R 0 0
0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.35 99.30 100
0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.35 99.30 100
0.00. 0.00 0.00 -0.00 0.00 0.35 0.00 0.00 99.65 100
0.00 0.00 0.00 0.00 0.00 0.35 0.00 0.00 I 99.65 100
0.00 0.00 0.00 0.00 0.00 ; 035 0.00 0.00 99.65 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 100
0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 99.65 100
0.00 0.00 . 0.00 0.00 0.35 0.00 0.00 0.00 98.65 100
0.00 0.00 0.00 0.00 0.35 0.00 0.00_ | 0.00 | 99.65 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 ] 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 | 0.00 | 100.00:] 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 | 100
0.00 0.00 0.00 1 0.0 0.00 0.00 0.00 0.00 100.00 {1 100
0.00 0.00 0.00 Q.00 0.00 0.00 000 1| 0.35 98.95 100
0.00 0.70 0.00 0.35 0.00 0.00 0.00 0.70 97.90 100
0.00 0.35 .| 0.00 0.35 0.00 | 000 000 | . 0.35 98.95 100
0.00 0.35 0.00 0.35 0.35 0.00 | 0.00 0.70 98.25 100

0.00 035 | 0.00 0.00 0.35 0.70 0.00 0.00 1 -0.00 1.05 97.55 100

0.00 0.35 0.00 0.00 0.70 0.70 0.00 0.00 0.00 1.75 | 96.50 100

0.00 0.35 0.00 0.00 0.70 0.70 0.00 0.00 0.00 1.40 96.85 100

0.00 0.35 0.00 0.00 0.70 0.00 | 0.00 0.00 0.00 1.40 97.55 100

0.00 0.35 0.00 0.00 1.05 0.00 0.00 0.00 0.00 1.75 96.85 100

0.35 0.00 0.00 0.35 0.70. 0.00 0.00 0.00 0.00 2.45 95.80 100

0.35 0.00 0.00 0.35 0.70 0.70 0.00 0.00 0.00 1.75 95.80 100

0.35 0.35 1.40 0.35 1.05 1.40 0.00 0.00 0.00 1.75 | 9301 100

1.05 1.40 1.40 0.35 1.05 1.75 0.00 0.00 0.00 2.10 89:16 100

1.40 1.40 1.75 0.35 0.70 2.80 0.00 0.00 0.00 3.15 86.01 ] 100

210 1.40 1.40 0.35 0.70 2.80 0.00 0.00 0.00 245 86.36 100

245 1.40 1.40 0.35 0.70 3.50 0.00 0.00 0.00 2.45 86.01 100

2.80 2.10. 1.40 0.35 0.70 3.15 0.00 0.00 | 0.00 2.45 ~86.01 100

1.75 2.45 0.70 0.35 0.70 2.45 0.00 0.00 0.00 2.10 89.16 100

0.70 2.10 0.35 0.70 1.40 2.10 0.00 0.00 0.00 1.75 90.56 100

0.35 1.75 0.35 0.70 1.05 1.05 0.00 0.00 0.00 1.40 93.04 100

1.05 1.75 0.00 0.35 0.70 0.70 0.00 0.00 0.00 1.75 93.36 100

0.70 1.40 0.00 0.70 0.70 0.70 0.00 0.00 0.00 280 | 9161 100

0.35 1.75 0.00 035 | 0.70 0.70 0.00 0.00 | 0.00 2.10 93.36 100

0.70 2.10 0.00 0.35 0.35 1.40 0.00 0.00 | -0.00 245 91.61 100

16.08 1.75 0.00 0.00 0.35 1.40 0.00 0.00 - 0.00 2.10 77.27 100

8.04 1 6.49 0.00 0.00 0.35 1.40 0.00 0.00 0.00 1.40 77.27 100

- 5.94 1.75 | 035 0.00 0.70 2.80 0.00 0.00 0.00 2.80 41.26 100

6.64 0.70 0.35 0.00 1.05 5.24 0.35 0.00 0.00 2.80 3112 100

6.99 0.35 0.35 0.00 1.40 3.50 0.35 0.00 0.00 4.90 26.57 100

6.99 0.35 0.35 0.00 0.70 3.50 0.35 0.00 0.00 4.90 27.97 100

6.64 0.70 0.00 0.00 0.70 3.15 0.00 0.00 | 0.00 4.55 32.87 100

5.24 0.35 0.00 0.00 0.70 2.45 0.00 0.00 0.00 3.85 38.81 100

3.50 0.35 0.35 0.00 0.70 1.75 0.00 0.00 3.50 53.85 100

1.75 0.35 0.00 0.35 1.05 0.00 0.00 105 | 85.66 100

1.72 0.86 0.38 0.13 0.49 112 | 0.04 0.00 0.00 1.53 86.31

16.08 10.49 1.75 0.70 1.40 5.24 0.35 0.00 0.00 4.90 100.00

3.10 1.59 0.55 0.21 0.39 130 [ o1 0.00 0.00 1.37 21.54

0.00 0.26 0.00 0.00 0.38 0.20 0.00 0.00 0.00. 0.79 98.28
1.12 1.37 0.72 042 | ~ 0.82 1.70 0.00 0.00 0.00 217 90.66
6.23 1.89 0.19 0.03 0.67 2.51 0.10 0.00 | 0.00 3.12 53.12
2.28 1.15 0.41 0.17 0.63 1.46 0.03 0.00 0.00 2.00 81.97

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



TABLE T6: TV VIEWING: SATURDAY
(BASE=246*)

0.00 0.00 0.00 0.00 0.00 0.00 0.00 000 | 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 | 0.35 99.65 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 | 10000 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 00:.00. | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 . 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00_| 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100
0.00 0.00 0.00 | 0.00 0.00 0.00 0.00 i 0.70 98.95 100
0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.70 | 9895 100
0.00 0.35 0.00 0.00 0.00 0.00 0.00 0.70 | 9825 100
0.00 1.05 0.00 0.00 0.00 0.00 0.00 1.05 97.55 100
0.00 1.40 0.00 0.00_| 0.00 0.35 0.35 0.00 0.70 96.85 100
0.00 1.40 0.35 0.00 0.00 0.35 0.35 0.00 0.70 96.50 100
0.00 1.40 0.35 0.00 0.70 0.70 0.35 0.00 1.0 95.10 100
0.35 1.40 0.35 0.00 0.70 1.05 0:35 0.00 1.056 94.41 100
0.35 0.70 0.35 0.00 0.70 1.05 0.00 0.00 1.05 95.45 100
0.35 0.35 0.70 0.00 1.05 1.05 0.00 0.00 1.05 95.10 100
1.05 0.35 1.05 0.70 1.05 1.75 0.00 0.00 035 | 9266 100
1.40 0.00 1.05 0.70 0.70 1.05 0.00 0.00 0.35 93.71 100
0.70 1.05 0.70 0.70 0.70 1.05 | 0.00 0.00 | 1.40 91.61 100
245 1.40 1.05 1.05 1.05 1.05 0.00 0.00 1.40 88.11 100
3.85 1.40 1.06 1.75 1.058 2.80 0.00 0.00 | 2.10 82.52 100
4.20 1.05 1.05 245 1.05 3.50 0.35 0.00 | 280 | 79.72 100
420 -1 1.40 0.70 2.80 1.0 3.50 0.35 0.00 350 | 79.02 100
3.85 140 | 070 | 245 1.05 3.15 035 0.00 3.50 | -79.72 | 100
3.15 1.05 0.35 245 1.05 2.10 0.00 0.00 5.94 80.42 100
2.10 1.05 0.70 2.10 1.05 2.10 0.35 0.00 5.24 81.82 100
1.06 2.10 0.70 0.70 0.70 2.80 0.35 0.00 6.64 8217 100
0.70 210 0.70 0.35 0.70 1.75 0.35 0.00 5.94 85.31 1060
1.40 2.10 0.35 0.00 0.35. 2.10 0.00 0.00 5.59 86.01 100
1.05 1.75 0.35 0.00 0.70 1.75 0.00 0.00 . 4.20 89.16 | 100
1.40 1.75 0.35 0.00 0.35 2.10 0.00 0.00 0.00 3.50 89.86 100
14.69 1.76 0.00 0.00 0.00 1.40 0.00 0.00 0.00 2.45 78.67 100
8.39 10.49 0.00 0.00 0.35 1.05 0.35 0.00 0.00 2.45 76.22 100
5.94 2.45 0.00 0.35 1.05 4.20 0.35 0.00 0.00 3.15 61.19 100
6.64 2.10 0.00 1.05 3.50 979 | 035 0.00 0.00 3.85 64.34 100
7.69 245 0.00 1.05 3.85 9.79 0.35 0.00 0.00 3.85 65.03 100
6.99 2.10 0.00 0.70 3.50- 10.14 0.35 | 0.00 0.00 3.85 67.13 100
5.59 2.10 0.00 0.35 3.15 7.69 0:35 0.00 0.00 3.15 74.13 100
3.50 | 1.40 0.35 0.00 245 6.99 0.35 0.00 0.00 245 79.72 100
1.75 0.35 0:35 0.00 0.70 4.55 0.00 0.00 2.10 88.11 100
0.00 0.35 0.00 0.00 210 0.00 0.00 1.40 95.80 100
1.93 1.11 0.42 0.44 0.70 1.93 0.12 0.00 0.00 1.84 89.77
14.69 10.49 1.05 2.80 3.85 10.14 0.35 0.00 0.00 6.64 100.00
297 1.60 0.36 0.78 0.98 2.67 0.47 0.00 0.00 1.89 10.96
0.09 0.67 0.35 0.00 0.26 0.38 0.12 0.00 - 0.73 97.26
2.22 1.30 0.75 1.30 0.87 2.17 _0:15 0.00 - 3.50 85.14
d3 - . ~_5.69 269 | 0.3 032 | 172 5.44 0.22 0.00 0.00 2.92 76.38
] 249 2.56 1.48 0.45 0.59 0.93 2.56 0.16 0.00 0.00 243 86.47

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



TABLE T7: TV VIEWING: SUNDAY
(BASE=246%)

0.00 0.00 0.00 0.00

98.95

0.00 0.70 0.00 0.00 0.35 100

0.00 0.00 0.00 0.00 0.00 0.70 0.00 0.00 0.35 98.95 100

0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.35 99.30 100

0.00 000 | 0.00 0.00 0.00 0.00- 0.00 0.00 100.00 | 100

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 10000 | 100

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 100.00 | 100

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 | 100.00 | 100

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.35 99.65 100

0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.35 98.95 100

0.00 0.00 . 0.00 0.35 0.00 0.00 0.00 0.35 98.95 100

0.35 0.00 0.00 0.35 0.35 0.00 0.00 0.35 97.90 100

0.00 0.00 0.00 0.00 0.00 0.70 0.00 0.00 0.00 98.25 100

0.00 0.00 | 0.00 0.00 000 | 105 0.00 0.00 0.00 94.41 100

0.00 0.00 0.00 0.00 | 0.00 1.06 0.00 0.00 0.35 90.56 100

0.35 0.00 .0.00 0.00 0.00 0.70 0.35 0.00 0.35 84.97 100

0.35 0.00 0.00 0.00 0.00 0.70 0.35 0.00 0.35 82.87 100

0.35 0.00 0.00 0.35 0.00 0.70 0.00 0.00 1.05 8147 100

0.35 0.00 0.35 0.35 0.35 0.70 0.00 0.00 1.40 8217 100

0.35 0.00 0.35 0.35 0.35 0.35 0.00 0.00 1.75 86.71 100

0.70 0.00 0.70 0.00 0.35 0.70 0.00 0.00 1.75 91.26 100

1.05 0.35 1.05 0.00 1.05 0.35 0.00 0.00 2.10 91.26 100

1.75 0.35 1.06 0.00 1.05 1.05 0.00 0.00 1.75 90.91 100

4.20 0.35 1.05 0.00 2.80 2.10 0.00 0.00 2.80 | 8462 100

4.90 0.35 1.05 0.00 245 245 0.00 0.00 2.45 84.27 100

4.55 0.70 0.70 0.00 3.50 3.15 0.00 0.00 3.85 82.52 100

2.80 0.35 0.70 0.00 3.50 3.15 0.00 0.00 4.20 84.62 100

2.10 0.00 0.70 0.00 2.10 3.50 0.00 0.00 4.20 86.71 100

2.10 0.00 0.70. 0.00 2.10 3.50 0.00 0.00 4.20 86.71 100

1.40 0.70 0.70 0.00 1.75 2.45 0.00 0.00 3.15 89.16 100

0.70 1.05 0.70 0.00 2.10 2.10 0.00 0.00 2.80 89.51 100

0.70 1.40 0.00 0.00 105 | 175 0.00 0.00 2.10 91.61 100

0.70 1.05 0.00 0.00 1.05 1.05 0.00 0.00 1.75 93.36 100

1.05 1.05 |. 0.00 0.70 0.70 1.75 0.00 0.00 0.00 1.75 90.91 100

17.83 1.40 0.00 0.00 1.05 1.40 0.00 0.00 .00 2.10 7413 100

6.99 15.38 0.00 0.35 1.40 1.40 0.00 0.35 0.00 2.10 70.28 100

5.94 9.09 0.00 0.00 1.0 3.50 0.00 0.00 0.00 3.15 51.75 100

7.34 13.64 | . 0.00 0.00 1.75 8.39 0.35 0.00 0.00 4.90 3.15 100

-6.99 12.94 | 0.00 | 0.00 2.10 11.89 0.70 0.00 0.00 5.24 54.20 100

7.34 11.19 0.00 0.00 245 11.54 0.70 0.00 0.00 4.90 57.69 100

5.24 3.50 0.00 0.00 2,80 10.14 0.70 0.00 0.00 4.90 69.93 100

3.15 1.75 0.00 0.35 245 8.74 0.70 0.00 0.00 4.90 75.87 100

1.05 1.40 0.00 0.35 2.10 5.94 0.35 0.00 3.85 82.87 100

1.05 0.00 0.00 0.00 0.70 2.10 0.00 0.00 245 93.01 100

: . 1.91 1.59 0.29 0.06 0.92 2.08 0.09 0.01 0.00 1.75 88.03
25.52 | -17.83 15.38 1.05 0.70 | 3.50 11.89 0.70 0.35 0.00 5.24 100.00
5.34 3.22 3.78 |- 039 0.15 1.068 3.02 0.24 0.05 0.00 1.70 13.02

6.18 0.15 0.00 0.05 0.06 0.12 0.50 0.06 0.00 - 0.44 92.48
2.20 2.00 047 0.67 0.02 1.80 1.97 0.00 0.00 - 277 88.09
5.44 5.82 6.48 0.00 0.16 1.68 6.07 0.32 0.03 0.00 3.66 70.34
4.45 2.53 211 0.31 0.08 1.22 2.71 0.11 0.01 0.00 2.28 84.24

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were

asked about viewing two days prior to the interview.




Table 8.3: Time Band 1 - TV Audience Average Share
0600 HRS -NOON

OTHER
ITALIAN

MAX
PLUS

TVM SUP 1 NET SMASH CH12 CH22 GATELLITE

RAl EDIASE
0.03
0.00 0.47 | 0.00 0.14 ] 0.23 0.15 0.00 0.84 | 97.52
0.26 0.17 | 0.00 0.14 | 0.23 0.15 047 000( 017 | 000 099 ] 97498
009 006 0.29 0.00 | 0.00 0.58 0.38 0.45] 0.00 | 0.00 0.50 | 97.96
0.09 0.00 | 0.26 0.00| 0.00 0.38 0.20 0.00{ 0.00 | 0.00 0.79 | 98.28
0.32 0.08 | 0.67 0351 000 0.26 0.38 0.12| 0.00 - 0.73 | 97.26

6.18 0.15 | 0.00 0.05 | 0.06 0:.12 0.50 0.06 | 0.00 - 044 | 9248

| Dally Ave 3—{ 0.99 047 | 0.20 0211 0.07 | 0.24 0.43 0.11) 0.02{ 0.00 065 | 97.02

Table 8.4: Time Band 2 - TV Audience Average Share
NOON - 1900 HRS

OTHER
ITALIAN

MAX
PLUS

SMASH RAl EDIASE JATELLITE

Table 8.5: Time Band 3 - TV Audience Average Share
1900 HRS - MIDNIGHT

OTHER
ITALIAN

SMASH RAl EDIASE CH22 ATELLITE NONE

| DallyAverag




Table 8.6: Audience Share Summary by Time-Band

Time Band 1
0600 hrs — 1200 hrs

(2™ Quarter 2002)

Time Band 2
1200 hrs — 1900hrs

Time Band 3
1900 hrs — 2400 hrs

TVM 32.0 11.1 31.5
Super 1 TV 5.5 15.0 20.5
NET 6.5 14.0 10.1
Max Plus 6.8 8.3 0.5
Smash TV 2.3 3.2 0.3
Channel 12 0.6 0.2 1.0
Channel 22 0.0 0.1 0.0
RAI 7.8 8.5 6.7
Mediaset 13.9 19.0 16.2
Other Italian 3.6 0.6 1.1
Satellite Stations 21.0 20.0 12.1

Table AC-1: Audience Share Summary by Time-Band
(All Stations, 2 Quarter 2002)

TVM

Super 1 TV

NET

Max Plus
Smash TV

Channel 12

Channel 22

RAI
Mediaset

Other Italian

Sateilite Stations*

*Note: Satellite stations can also

e received via a dish antenna system.
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Figure 7.1: Daily Radio Average Audience Share 2nd Quarter 2002

% 6F
4
2
0
Highest Peak
ORM ERP /106.6 B SUPER 1 W 101 m|is OBAY
HERTK OSMASH ECALYPSO BECAMPUS HFM BRONJA HECAPITAL
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Fig 7.3: Radio Audiences - Monday
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Fig 7.4: Radio Audiences - Tuesday
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Fig 7.5: Radio Audiences - Wednesday
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Fig 7.6: Radio Audiences - Thursday
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Fig 7.7: Radio Audiences - Friday
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Fig 7.8: Radio Audiences - Saturday
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Fig. 8.10: Time Band 1: Daily Average Audience TV Levels — 2" Quarter 2002
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Fig. 8.11: Time Band 1: TV Average Audience Share — 2"* Quarter 2002
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Fig. 8.12: Time Band 2: Daily Average Audience TV Levels — 2" Quarter 2002
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Fig. 8.13: Time Band 2: TV Average Audience Share — 2" Quarter 2002
NOON - 1900 HRS
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Fig. 8.14: Time Band 3: Daily Average Audience TV Levels — 2"° Quarter 2002
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Fig. 8.15: Time Band 3: TV Average Audience Share — 2" Quarter 2002
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Figure AC2: Cable Network Only: Time-Band 2: Noon — 1900 hrs
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Figure AC3: Cable Network Only: Time-Band 3: 1900 hrs - Midnight
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