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- AGE BY GENDER,

TABLE 3.1-2: SAMPLE PROFILE

SOCI0-ECONOMIC GROUP & LAST SCHOOL ATTENDED

TOTAL GENDER SOCIO-ECONOMIC GROUP EDUCATIONAL LEVEL
MALE FEMALE AB c1 c2 DE NQ PRIMARY |SECONDA|TECHNIC{TERTIAR
ScHooL RY AL Y
INSTITU
TE
TOTAL. e 1001 493 5a8 114 338 165 384 28 222 589 74 88
AGE GROUP
12 - 170t 112 56 56 [ 47 23 36 0 5 104 3 e
................... 11.2%  [11.4% 11.0% 5.3% {13.9% |13.9% 9.4% 0% 2.3%  |17.7% 4.1% 0%
................... 100% [50.0% {50.0% 5.4% |42.0% }20.5% |32.1% 0% 4.5% |92.9% 2.7% 0%
18 - 30... ..l 208 103 105 23 96 22 67 1 13 134 18 42
................... 20.8% 120.9% [20.7% |20.2% [28.4% |13.3%4 [17.4% 3.6% 5.9% [22.8% |24.3% |47.7%
................... 100% [49.5% {50.5% |11.1% [46.2% [10.6% |32.2% .5% 6.3% |64.4% 8.7% 120.2%
3 - 375 187 188 41 119 72 143 70 242 37 24
................... 37.5% 137.9% |37.0% 36.0% |35.2% |43.6% |37.2% 7.1% [31.5% [41.1% |50.0% [27.3%
................... 100% [49.9% [50.1% [10.9% 131.7% |19.2%4 [38.1% .5%  118.7% |64.5% 9.9% 6.4%
51 - 65, i 180 90 90 29 46 27 78 2 75 76 13 14
................... 18.0% |18.3% 117.7% (25.4% 13.6% |(16.4% [20.3% 7.1% |33.8% [12.9% [17.6%4 |15.9%
................... 100% ([50.0% |{50.0% |[16.1% |25.6% |[15.0% |43.3% 1.1% 141,74 [42.2% 7.2% 7.8%
OVER 65......ccuuunnn 126 57 69 15 30 21 60 23 59 33 3 8
................... 12.6% |11.6% |13.6% [13.2% 8.9% 112.7% |15.6% |82.1% (26.6% 5.6% 4.1% 9.1%
................... 100%  145.2% [54.8% |11.9% [23.8% [16.7% }47.6% |18.3% |46.8% |26.2% 2.4% 6.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL
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TABLE 4.1: WHO LISTENS TO RADIO
- BY GENDER, AGE AND SOCIQ-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO0-ECONOMIC GROUP
MALE FEMALE |12 - 17[18 - 3031 - 50(51 - 65|QVER 65 AB ct €2 DE
TOTAL. o evccveieans 1001 493 508 112 208 375 180 126 114 338 165 384
LISTEN TO THE RADIO.. 767 384 383 83 168 285 134 97 84 260 130 293

................... 76.6% |77.9% |75.4% |74.1% |80.8% |76.0% |74.4% |77.0% |73.7% |76.9% |78.8% |76.3%
................... 100% |[50.1% [49.9% |10.8% |21.9% {37.2% |17.5% |[12.6% [11.0% [33.9% |16.9% |38.2%

RADIO..........ann 234 109 125 29 40 90 46 29 30 78 35 91
................... 23.4% |22.1% |24.6% |25.9% {19.2% |24.0% |25.6% |23.0% [26.3% |23.1% |21.2% |23.7%
................... 100% |46.6% |53.4% [12.4% |17.1% |38.5% [19.7% |12.4% |12.8% |33.3% |15.0% |38.9%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL
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TABLE 4.2: AVERAGE NUHBER OF HOURS RADIO IS LISTENED TO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIQ-ECONOMIC GROUP

MALE FEMALE |12 - 17|18 - 30|31 - 50(51 - 65|0VER 65| AB ¢1 c2 DE

TOTAL..occannnaann 768 384 384 83 168 285 134 98 84 260 130 294
VARIES CONSIDERABLY.. 32 16 16 3 7 12 5 5 é 9 3 14
................... 4.2% 4.2% &.2% 3.6% 4.2% 4.2% 3.7% 5.1% 7.1% 3.5% 2.3% 4.8%
................... 100% [50.0% [50.0% 9.4% [21.9% |37.5% §15.6% |15.6% |18.8% [28.1% 9.4% |[43.8%
ONE. ... it 209 113 96 35 53 78 27 16 29 83 29 68
................... 27.2% |29.4% |25.0% [42.2% |31.5% |27.4% [20.1% {16.3% [34.5% |31.9% |22.3% |23.1%
................... 100%  |54.1% [45.9% |16.7% |25.4% |[37.3% 12.9% 7.7% [13.9% |39.7% (13.94 |32.5%
TWO. . iee i 148 79 69 27 34 23 30 13 20 58 20 50
................... 19.3% [20.6% [18.0% [32.5% [20.2% |15.4% [22.4% [13.3% [23.8% [22.3% |[15.4% 17.0%
................... 100% |53.4% |46.6% [18.2% (23.0% [29.7% [20.3% 8.8% |13.5% |39.2% [13.5% [33.8%
THREE.....oiviineennn 74 28 46 7 17 28 13 1 23 1" 29
................... 9.6% 7.34 |12.0% 8.4% [10.1% 9.8% 9.7% 9.2% |13.1% 8.8% 8.5% 9.9%
................... 100% |37.8% [62.2% 9.5% {23.0% |37.8% [17.6% [12.2% [14.9% [31.1% (14.9% [39.2%
FOUR......evmnina.s 75 35 40 3 15 35 9 13 1 23 19 32
................... 9.8% 9.1% 110.4% 3.6% 8.9% |12.3x 6.7%4 |13.3% 1.2% 8.8% |[14.6% [10.9%
................... 100%  |46.7% |53.3% 4.0% |20.0% |46.7% [12.0% |{17.3% 1.3% [30.7% [25.3% |42.7%
FIVE. (ciiiiiieennnns 50 25 25 5 8 18 10 9 4 13 15 18
................... 6.5% 6.5% 6.5% 6.0% 4.8% 6.3% 7.5% 9.2% 4.8% 5.0% {11.5% 6.1%
................... 100% |50.0% |[50.0% |10.0% |16.0% |36.0% [20.0% |[18.0% 8.0% }26.0% |30.0% [36.0%

£ 3 S 50 24 26 1 7 22 1 9 6 12 9 23
................... 6.5% 6.3% 6.8% 1.2% 4.2%4 7.7% 8.24% 9.2% 7.1% 4.6% 6.9% 7.8%
................... 100% [48.0% [52.0% 2.0% {14.0% [44.0% [22.0% {18.0% |12.0% {24.0% |18.0% [46.0%
SEVEN.....cieivnunnn. 30 15 15 0 é 11 8 5 0 9 [ 15
................... 3.9% 3.9% 3.9% .0% 3.6% 3.9% 6.0% 5.1% 0% 3.5% 4.6% 5.1%
................... 100% |[56.0% |50.0% LO0%Z  120.0% }36.74 |26.7% (16.7%4 L0% (30.0% ]20.0% }50.0%
EIGHT........cvennenn 38 21 17 1 13 12 5 7 3 15 5 15
................... 4.9% 5.5% 4.4% 1.2% 7.7% 4.2% 3.7% 7.1% 3.6% 5.8% 3.8% 5.1%
................... 100% 155.3% |44.7% 2.6% |34.2% |31.64 |13.2% |18.4% 7.9% |39.5% [|13.2% [39.5%
NINE.......eiuiinnn.n 15 7 8 1 3 8 3 0 1 6 3 5
................... 2.0% 1.8% 2.1% 1.2% 1.8% 2.8% 2.2% .0% 1.2% 2.3% 2.3% 1.7%
................... 100% 46.7% [53.3% 6.7% [20.0% |[53.3% 120.0% .0% 6.7% |40.0% {20.0% [33.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES =

BASE = ALL WHO LISTEN TO RADIC

ROW PERCENTAGES

(continued)
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TABLE 4.2: AVERAGE NUMBER OF HOURS RADIO IS LISTENED TO
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO0-ECOKOMIC GROUP
MALE FEMALE |12 - 17{18 - 30{31 - 50(51 - 65;0VER 65 AB c1 c2 DE
TEN e iieaciaeans 15 7 8 0 3 8 2 2 1 2 2 10
................... 2.0% 1.8% 2.1% .0% 1.8% 2.8% .5% 2.0% 1.2% .8% 1.5% 3.4%
................... 100% |46.7% 53.3% L0%  |20.0% [53.3% |13.3% (13.3% 6.7% 13.3%  [13.3% [66.7%
ELEVEN......cvvvinnn 4 1 0 0 1 3 ] 0 0 2 2
................... .5% .3% 8% . 0% .0% 4% 2.2% .0% .0% .0% 1.5% 7%
................... 100% [25.0% 75.0% . 0% 0% [25.0% }75.0% .0% .0% .0% |50.0% {50.0%.
TWELVE. . ..oovivnan.n 20 9 " 0 2 7 5 [ 1 é 5 8
................... 2.6% 2.3% 2.9% 0% 1.2% 2.5% 3.7% 6.1% 1.2% 2.3% 3.8% 2.7%
................... 100% (45.0% 55.0% 0% [10.0% |[35.0% {25.0% |30.0% 5.0% |30.0% |[25.0% 40.0%
FOURTEEN. .. ..cvivnnn 2 1 1 0 0 0 1 1 1 0 0 1
................... 3% 3% .3% 0% 0% .0% 7% 1.0% 1.2% 0% . 0% 3%
................... 100% 50.0% 50.0% . 0% 0% .0% 50.0% |50.0% |50.0% 0% .0%  {50.0%
SIXTEEN. ... .civnnnnnn 6 3 3 0 0 1 2 3 0 1 1 4
................... .8% .8% .8% . 0% .0% 4% 1.5% 3.1% .0% A% .8% 1.4%
................... 100% [50.0% 50.0% 0% 0% 116.7% (33.3% 150.0% 0% |16.7% [16.7% 166.7%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

= COLUMN PERCENTAGES
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TABLE 4.3: WHERE DO PEOPLE LISTEN TO THE RADIC

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TATAL GENDER AGE GROUP SOCIQ-ECONOMIC GROUP

MALE FEMALE |12 - 17|18 - 30|31 - 50/5% - &5jOVER 65 AB c1 €2 DE

TOTAL.ceeiieaaa oo 768 384 384 83 168 285 134 98 84 260 130 294
NO ANSWER............ 9 2 7 1 3 2 2 1 0 1 3 5
................... 1.2% .5% 1.8% 1.2% 1.8% T% 1.5% 1.0% .0% Lb% 2.3% 1.7%
................... 100%  (22.2% [77.8% |11.1% [33.3% (22.2% |22.2% 11.1% 0% 111.1% [33.3% |55.6%
AT HOME.............. 591 255 336 78 102 207 110 94 65 196 104 226
................... 77.0% |66.4% |87.5% |94.0% [60.7% |72.6% |82.1% |95.9% |77.4% [75.4% [80.0% {76.9%
................... 100% 143.1%  |56.9% |13.2% |17.3% |35.0% |18.6% [15.9% |[11.0% |33.2% [|17.6% |38.2%
AT WORK.............. 151 111 40 7 46 75 19 4 10 54 28 59
................... 19.7% 128.9% |10.4% 8.4% 127.4% |26.3% [14.2% 4.1% |11.9% }120.8% 121.5% 120.1%
................... 100% |73.5% 126.5% 4.6% 130.5% [49.7% |12.6% 2.6% 6.6% 135.8% 118.5% 139.1%
IN THE CAR........... 211 145 66 9 83 84 30 5 35 87 26 63
................... 27.5% (37.8% [17.2% [10.8% [49.4% |29.5% {22.4% 5.1% (41.7% [33.5% |20.0% |21.4%
................... 100%  |68.7% 131.3% 4.3% |39.3% [39.8% |14.2% 2.4% |16.6% (41.2% [12.3% |29.9%

FIRST ROW OF PERCENTAGES

SECOND ROW OF PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

COLUMN PERCENTAGES
= ROW PERCENTAGES
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TABLE 4.4: WHO WATCHES TV

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

MEDIA AUDIT - MARCH 2000

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE {12 - 17718 - 30(31 - 50 QVER 65) AB €1 c2 DE

TOTAL. .. 1001 493 508 112 208 375 126 114 338 165 384
WATCH TV ... .. ... ..., 972 479 493 110 201 366 120 110 332 159 3N
................... 97.1% |97.2% |97.0% |98.2% |[96.6% |97.6% 95.2% 196.5% 198.2% |96.4% |96.6%
................... 100% [49.3% ]50.7% |11.3% (20.7% |37.7% 12.3% [11.3%  |34.2% [|16.4% [38.2%
DO NOT WATCH TV...... 29 14 15 2 7 9 6 4 6 6 13
................... 2.9% 2.8% 3.0% 1.8% 3.4% 2.4% 4.8% 3.5% 1.8% 3.6% 3.4%
................... 100% |48.3% |51.7% 6.9% [26.1% |31.0% [17.2% (20.7% |13.8% ]20.7% [20.7% [44.8%

FIRST RQOW OF PERCENTAGES
SECOND ROW OF PERCENTAGES

BASE

= COLUMN PERCENTAGES

ALL

= ROW PERCENTAGES
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TABLE 4.5: AVERAGE NUMBER OF HOURS TV IS WATCHED
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONQMIC GROUP
MALE FEMALE [12 - 17[18 - 30{31 - 50151 - 65|0OVER &5 AB c1 c2 DE
TOTAL. . .ooaiieaas 972 479 493 110 201 366 175 120 “110 332 159 371
K17A
VARIES CONSIDERABLY.. 17 é 11 1 5 5 4 2 1 4 5 7
................... 1.7% 1.3% 2.2% .9% 2.5% 1.4% 2.3% 1.7% 9% 1.2% 3.1% 1.9%
................... 100%  |35.3% |[64.7% 5.9% |29.4% 29.4% |23.5% (11.8% 5.9% [23.5% [29.4% {41.2%
ONE..viiiieiiaieennns 142 75 67 17 31 53 24 17 - 18 53 23 48
................... 14.6% {15.7% |13.6% {15.5% |15.4% |14.5% [13.7% [14.2% [16.4% [16.0% [14.5% [12.9%
................... 100% [52.8% [47.2% |12.0% |21.8% 37.3% [16.9% (12.0% |[12.7% |37.3% [16.2% [33.8%
TWO. et i i ieans 292 151 141 32 69 117 53 21 36 104 47 105
................... 30.0% |31.5% [28.6% |29.1% |34.3% [32.0% [30.3% |17.5% |32.7% |31.3% [29.6% |28.3%
................... 100% [51.7% |48.3% [11.0% [23.6% (40.1% [18.2% 7.2% |12.3% |35.6% |16.1% [36.0%
THREE. . evvennnnnenes 229 112 117 29 46 88 35 31 28 86 36 79
................... 23.6% |23.4% |23.7% |26.4% |22.9% |24.0% [20.0% |25.8% |25.5% |25.9% |22.6% |21.3%
................... 100% |48.9% 151.1% |12.7% |20.1% |38.4% [15.3% |13.5% |12.2% |37.6% [15.7% |34.5%
FOUR......ccivinnnn. 116 46 70 12 19 41 26 18 10 35 15 56
................... 11.9% 9.6% |14.2% [110.9% 9.5% [11.2% [14.9% [15.0% 9.1% [10.5% 9.4% 115.1%
................... 100% {39.7% [60.3% [10.3% [16.4% [35.3% |22.4% [15.5% 8.6% 130.2% [12.94 [48.3%
FIVE. .o iiiininennnnn 88 43 45 12 16 36 14 10 9 20 18 41
................... 9.1% 9.0% 9.1% }10.9% 8.0% 9.8% 8.0% 8.3% 8.2% 6.02% |11.3% |11.1%
................... 100% |48.9% |51.1% [13.6% |18.2% [40.9% [15.9% |11.4% [10.2% |22.7% [20.5% [46.6%
SIX. it 43 21 22 2 8 13 11 9 4 18 7 14
................... 4.4% 4.4% 4.5% 1.8% 4.0% 3.6% 6.3% 7.5% 3.6% 5.4% 4.4% 3.8%
.............. s...-] 1002 148.8% |51.2% L.7% (18.6% |30.2% (25.6% [20.9% 9.3% |41.9% |16.3% |[32.6%
SEVEN...covieeanan. 12 7 5 5 2 3 1 1 1} [ 3 3
................... 1.2% 1.5% 1.0% 4.5% 1.0% 8% .6% .8% .0% 1.8% 1.9% .8%
................... 100% 158.3% {41.7% [41.74 |16.7% |25.0% 8.3% 8.3% .0% |50.0% [25.0% [25.0%
EIGHT........ ...t 21 12 9 0 3 8 [ 4 3 S 1 12
................... 2.2% 2.5% 1.8% .0% 1.5% 2.2% 3.4% 3.3% 2.7% 1.5% .6% 3.2%
................... 100%  |57.1%4 [42.9% L0%  |14.3% |38.1% [28.6% [19.0% |14.3% [23.8% 4.8% |57.1%
NINE.......civiennnn. 3 1 2 [\ 0 0 0 3 0 0 1 2
................... 3% 2% 4% .0% .0% .0% 0% 2.5% .0% .0% .6% .5%
................... 100% 133.3% |66.7% .0% .0% .0% .0% 100% .0% .0%  |33.3% |66.7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
(continued)
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TABLE 4.5: AVERAGE NUMBER OF HOURS TV 1S WATCHED

MEDIA AUDIT - MARCH 2000

- BY GENDER, AGE AND SOCIO-ECONOMILC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONGMIC GROUP
MALE FEMALE [12 - 17|18 - 30(31 - 50{51 - &5]QGVER 65 AB ¢1 c2 DE
L3 7 3 4 0 2 2 0 3 0 0 3 4
................... 7% .6% 8% 0% 1.0% .5% 0% 2.5% 0% .0% 1.9% 1.1%
................... 100%  142.9% 57.1% L0% |28.6% [28.6% 0% [42.9% .0% 0% 142.9% 57.1%
ELEVEN............... 2 2 0 0 0 1 1 1 0 e
................... .2% 4% 0% 0% 0% 0% 6% .8% 9% .3% 0% 0%
................... 100% 100% .0% .0% 0% 0% 50.0% 50.0% 50.0% 50.0% 0% .0%

FIRST ROW QF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

= ALL WHO WATCH TV
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TABLE 4.6: WHERE IN THE HOUSE IS TV VIEWED
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONCMIC GROUP
MALE FEMALE |12 - 17318 - 30131 - 50|51 - 65|QVER 65 AB ¢1 €2 DE
TOTAL. s eeeeeeenaannn 972 479 493 110 201 366 175 120 110 332 159 37
IN THE SITTING ROOM.. 390 199 191 52 72 132 81 53 59 145 58 128

................... 40.1% |41.5% |38.7% |47.3% |35.8% [36.1% |46.3% [44.2% [53.6% |43.7% [36.5% [34.5%
100%  151.0% 149.0% 13.3% |18.5% [33.8% [20.8% (13.6% [15.1% |[37.2% {14.9% (32.8%

IN THE DINING ROOM... 52 26 26 2 12 20 .13 5 6
................... 5.3% 5.4% 5.3% 1.8% 6.0% 5.5% 7.4% 4.2% 5.5% 6.6% 3.1% 5.1%

................... 100% (50.0% 50.0% 3.8% [23.1% |38.5% |25.0% 9.6% {11.5% 42.3% 9.6% |36.5%

IN THE KITCHEN....... 236 102 134 14 40 108 47 . 27 23 69 45 99

................... 26.3%  [21.3% [27.2% (12.7% [19.9% ([29.5% [26.9% [22.5% (20.9% |20.8% {28.3% (26.7%
................... 100%  |43.2% }56.8% 5.9% 116.9% [45.8% [19.9%4 [11.4% 9.7% (29.2% (19.1% |41.9%

IN THE BEDROOM....... 277 139 138 40 75 97 30 35 19 89 49 120

................... 28.5% [29.0% |28.0% [36.4% [37.3% j26.5%4 |[17.1% |29.2% {17.3% [26.8% |30.8% [32.3%
................... 100%  |50.2% 49.8% 14.4% 127.1% |35.0% |10.8% |[12.6% 6.9% |32.1% |17.7% {43.3%

AT ANOTHER PLACE..... 17 13 4 2 2 9 4 0 3 7 2 5
................... 1.7% 2.7% .8% 1.8% 1.0% 2.5% 2.3% .0% 2.7% 2.1% 1.3% 1.3%
................... 100% |76.5% |23.5% |11.8% |11.8% {52.9% |[23.5% 0% |17.6%  |41.2% [11.8% |29.4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV



BROADCASTING AUTHORITY - MALTA:

TABLE 4.7: CABLE TV FACILITY
~ BY GENDER, AGE AND SOCIC-ECONOMIC GROUP

MEDIA AUDIT - MARCH 2000

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE [12 - 17|18 - 30|31 - 50(51 - 65|QVER 65 AB c1 €2 DE

TOTAL. iieieeeecanans 1001 493 508 112 208 375 180 126 114 338 165 384
NOT CONNECTED........ 457 221 236 49 91 177 73 67 36 142 81 198
................... 45.7% [44.8% [46.5% |43.8% |43.8% |47.2% |40.6% [53.2% [31.6% [42.0% [49.1% [51.6%
................... 100% [48.4% |51.6% ]10.7% 119.9% |38.7% [16.0% |14.7% 7.9% [31.4%  {17.7% 143.3%
CONNECTED: BASIC..... 220 115 105 24 52 77 52 15 39 73 34 74
................... 22.0% |23.3% 120.7% |21.4% |25.0% [20.5% [28.9% |11.9% [34.2% |21.6% [20.6% |19.3%
................... 100% [52.3% [47.7% |10.9% |23.6% [35.0% [23.6% 6.8% 117.7% |33.2% 15.5% {33.6%
CONNECTED: RECEPTION. 227 99 128 27 43 82 38 37 23 77 36 91
................... 22.7% |20.1% l25.2% |24.1% |20.7% [21.9% [21.1% |29.4% |20.2% [22.8% |21.8% [23.7%
................... 100% [43.6% |S6.4% |11.9% }18.9% {36.1% [16.7% [16.3% |10.1% [33.94 |15.9% |40.1%
CONNECTED: TV PLUS... 97 58 39 12 22 39 17 7 16 46 14 21
................... 9.7% |11.8% 7.7% [10.7% |10.6% |10.4% 9.4% 5.6% [14.0% |13.6% .5% 5.5%
................... 100% |59.8% 140.2% |[12.4% [22.7% |40.2% |17.5% 7.2% |16.5% |47.4% |14.4% 21.6%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE =

= COLUMN PERCENTAGES

ALL




BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE 4.8: AVAILABILITY OF MOVIE & SPORTS CHANNELS ON CABLE
~ BY GENDER, AGE AND SOCIO-ECONOMILC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17|18 - 30{31 - 50|51 - 65|0VER 65| A8 c1 c2 DE
TOTAL. e ceeeaenacaanann 544 272 272 63 117 198 107 59 78 196 84 186
K19A
NO MOVIE CHANNEL..... 477 235 242 57 99 169 96 564 67 168 75 167
................... 87.7% |8&.4% 189.0% |90.5% |84.6% |85.4% |89.7% |94.9% |85.9% [85.7% [89.3% [89.8%
................... 100% [49.3% |50.7% |11.9% 120.8% |35.4% ]20.1% {11.7% |14.0% 135.2% [15.7% [35.0%
SUBSCRIBED TO MOVIE
CHANNEL........... &7 37 30 6 18 29 11 3 11 28 9 19
................... 12.3% 13.6% 11.0% .5% 15.4% |14.6% 10.3% 5.1% 14.1% 14.3% 18.7% 110.2%
................... 100% [55.2% |44.8% 9.0% [26.9% [43.3% |16.4% 4.5% |16.4% |41.8% [13.4% |28.4%
K198
INO SPORTS CHANNEL....| 455 221 234 55 95 160 90 55 &7 159 74 155
................... 83.6% {81.3% |86.0% |87.3% |81.2% [80.8% |[8&.1% [93.2% [85.9% |[81.1% |[88.1% [83.3%
................... 100% |48.6% [51.4% [12.1% [20.9% ]35.2% [19.8% [12.1% [14.7% |(34.9% [|16.3% |[34.1%
SUBSCRIBED TO THE
SPORTS CHANNEL.... 89 51 38 8 22 38 17 4 11 37 10 31
................... 16.4% |18.8% [14.0% ([12.7% |18.8% [19.2% |15.9% 6.8% |14.1% ]18.9% [11.9% |16.7%
................... 100% 57.3% 42.7% .0% 24.7% 42.7% 19.1% 4.5% 12.4% 41.6% 11.2% |34.8%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL SUBCRIBERS TO CABLE TV

= COLUMN PERCENTAGES




BROADCASTING AUTHORITY - MALTA:

TABLE 4.9: OWNERSHIP OF
- BY GENDER, AGE AND

SATELLITE DISH ANTENNA
SOCIQ-ECONOMIC GROUP

MEDIA AUDIT - MARCH 2000

TOTAL GENDER AGE GROUP SOCIQ-ECONOMIC GROUP
MALE FEMALE (12 - 17|18 - 30(31 - 50|51 - 65;0VER 65 AB c1 €2 DE
TOTAL. ... .cocanaa... 1001 493 508 112 208 375 180 126 114 338 165 384
OWNERSHIP OF
SATELLITE DISH
YES. .t 55 32 23 9 11 22 8 5 3 13 13 26
................... 5.5% 6.5% 4.5% 8.0% 5.3% 5.9%4 4.4% 4.0% 2.6% 3.8% 7.9% 6.8%
................... 100% [58.2% [41.8% []16.4% |20.0% |40.0% [14.5% 9.1% 5.5% |23.6% |23.6% |47.3%
NO. .o 946 461 485 103 . 197 353 172 121 111 325 152 358
................... 94.5% |93.5% |95.5% |92.0% {94.7% [94.1% (95.6% |96.0% [97.4% |[96.2% |[92.1% [93.2%
................... 100% [48.7% |[51.3% {10.9% |20.8% |37.3% [18.2% 12.8% [11.7% [34.4% [16.1% [37.8%

FIRST ROW OF PERCENTAGES

SECOND ROW OF PERCENTAGES

BASE =

= COLUMN PERCENTAGES
= ROW PERCENTAGES
ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 2000

TABLE 4.10: WHO IS MOST INFLUENTIAL PERSON IN THE FAMILY
ON WHICH CHANNEL IS CHOSEN
- BY GENDER, AGE AND SOCIC-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SQCIO-ECONOMIC GROUP
MALE FEMALE 12 - 17(18 - 30|31 - 50451 - 65|/0QVER 65 AB €1 c2 DE
TOTAL . L. eeiiiaaaes 1001 493 508 112 208 375 180 126 114 338 165 384
NO ONE IN PARTICULAR. 277 147 130 26 61 100 43 47 29 88 42 118

................... 27.7% 129.8% |25.6% |23.2% 129.3% )26.7% |[23.9%x |37.3% |25.4% |26.0% [25.5% |[30.7%
................... 100%  |53.1% [46.9% 9.4% 122.0% {36.1% |15.5% {17.0% [10.5% [31.8% [15.2% |42.6%

THE HUSBAND.......... 349 204 145 24 72 145 69 39 34 119 67 129
................... 34.9% [41.4% |28.5% |21.4% |34.6% [38.7% |38.3% 31.0% [29.8% |35.2% |40.6% |33.6%
................... 100% [58.5% [41.5% 6.9% [20.6% [41.5% |19.8% |1t1.2% 9.7% [34.1% [19.2% [37.0%

THE WIFE.......cin... 201 66 135 5 36 74 &9 37 26 68 27 80
................... 20.1% [13.4% |26.6% 4.5% j17.3% {19.7% |27.2% [29.4% |22.8% [20.1% [16.4% ]20.8%
................... 100% [32.8% |é67.2% 2.5% {17.9% |36.8% |24.4% |18.4% [12.9% [33.8% |13.4% [39.8%

CHILDREN - BOYS...... 102 62 40 33 20 35 12 2 15 34 19 34

................... 10.2%  [12.6% 7.9% |29.5% 9.6% 9.3% 6.7% 1.6% [13.2% |10.1% |11.5% 8.9%
................... 100% [60.8% (39.2% [32.4% [19.6% |34.3% |11.8% 2.0% [14.7% |33.3% [18.6% }33.3%

CHILDREN - GIRLS..... 72 14 58 24 19 21 7 1 10 29 10 23
................... 7.2% 2.8% [11.4% [21.4% 9.1% 5.6% 3.9% .8% 8.8% 8.6% 6.1% 6.0%

................... 100% [19.4% [80.6% |33.3% [26.4% ([29.2% 9.7% 1.4%  |13.9% |40.3% [13.9% |31.9%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND RQW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL



BROADCASTING AUTHORITY - MALTA: MEDIA AUOIT - MARCH 2000

TABLE 5.1:

PREFERRED SOURCE FOR NEWS ON MALTA

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE (12 - 17[18 - 3031 - 50{51 - &5[0VER &5 AB c1 [ DE

TOTAL. e e eeaeeaas 1001 493 508 112 208 375 180 126 114 338 165 384
NO PARTICULAR

PREFERENCE........ 26 17 9 9 10 6 0 1 3 5 8 10

................... 2.6% 3.4% 1.8% 8.0% 4.8% 1.6% .0% .8% 2.6% 1.5% 4.8% 2.6%

................... 100% |65.4% |34.6% [34.6% [38.5% |23.1% . 0% 3.8%4 |11.5% |19.2% |[30.8% (38.5%
LISTEN TO THEM ON THE

RADIO............. 142 70 72 10 30 46 30 26 17 43 26 56

................... 14.2%  [14.2%  |14.2% 9% 114.4% |12.3% 116.7%  120.6% {14.9% [12.7% [15.8% |[14.6%

................... 100% 49.3% 50.7% 0% [21.1% ([32.4% |21.1% [18.3% |12.0% {30.3% [18.3% [39.4%
WATCH THEM ON TV..... 727 349 378 74 131 289 138 95 82 243 119 283

................... 72.6% |70.8% |74.4% 66.1% 63.0% |77.1% |76.7% |75.4% |71.9% |71.9% |72.1% |73.7%

................... 100% (48.0% 52.0% |10.2% [18.0% |39.8% [19.0% [13.1% |11.3% [33.4% [16.4% [38.9%
READ THEM IN A

NEWSPAPER......... 74 40 34 10 25 26 10 3 12 34 9 19

................... 7.6% 8.1%4 6.7% 8.9%4 [12.0% 6.9% 5.6% 4% 110.5% [10.1% 5.5% b.9%

................... 100%  (54.1% |45.9% |13.5% |[33.8% |[35.1% [13.5% 1% 116.2% 145.94 [12.2% [25.7%
PICK THEM UP FROM

OTHER PERSONS..... 32 17 15 9 12 8 2 1 Q 13 3 16

................... 3.2% 3.4% 3.0% 8.0% 5.8% 2.1% 1.1% .8% .0% 3.8% 1.8% 4.2%

................... 1002 [53.1% |46.9% [28.1% [37.5% [25.0% 6.3% 3.1% 0% [40.6% 9.4% |[50.0%

FIRST ROW OF PERCENTAGES

SECOND ROW OF PERCENTAGES =
BASE =

= COLUMN PERCENTAGES

ALL

ROW PERCENTAGES




BRCADCASTING AUTHORITY - MALTA:

TABLE 5.2: PREFERRED SOURCE FOR FOREIGN NEWS
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

MEDIA AUDIT - MARCH 2000

TOTAL GENDER AGE GROUP SOCIO-ECONQOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50(51 - 65[OVER 65| AB c1 €2 DE

I 1001 493 508 112 208 375 180 126 114 338 165 384
NO PARTICULAR

PREFERENCE........ 32 18 14 11 12 7 1 1 2 7 12 1"

................... 3.2% 3.7% 2.8% 9.8% 5.8% 1.9% 6% .8% 1.8% 2.1% 7.3% 2.9%

................... 100%  [56.3% (43.8% 34.4% |37.5% |21.9% 3.1% 3.1% 6.3% [21.9% [37.5% [34.4%
LISTEN TO THEM ON THE

RADIO............. 113 58 55 7 21 41 22 22 1" 38 20 (22

................... 11.3%2 |11.8% |10.8% 3% J10.1%  |10.9% |12.2% |17.5% 9.6% (11.2% [12.1% [11.5%

................... 100%  |51.3% |48.7x% .2% [18.6% 136.3% |19.5% |19.5% 9.7% [33.6% |17.7% |38.9%
WATCH THEM ON TV..... 762 369 393 79 141 297 145 100 90 255 121 296

................... 76.1% |74.8% |77.4x% [70.5% |67.8% |79.2% [80.6% |79.4% |78.9% (75.4% |73.3% |77.1%

................... 100% |48.4% [51.6% |10.4% [18.5% (39.0% [19.0% 113.1% [11.8% |33.5% |15.9% |38.8%
READ THEM IN A

NEWSPAPER......... 67 34 33 8 24 22 11 2 11 28 9 19

................... 6.7% 6.9% 6.5% 7.1%  |11.5% 5.9% 6.1% 1.6% 9.6% 8.3% 5.5% 4.9%

................... 100% [50.7% [49.3% [11.9% [35.8% [32.8% |[16.4% 3.0% (16.4% [41.8% |13.4% (28.4%
PICK THEM UP FROM .

OTHER PERSONS..... 27 14 13 7 10 8 1 1 0 10 3 14

................... 2.7% 2.8% 2.6% 6.3% 4.8% 2.1% 6% .8% .0% 3.0% 1.8% 3.6%

................... 100% 151.9% |48.1% |25.9% |37.0% [29.6% 3.7% 3.7% 0% |37.0% [11.1% [51.9%

FIRST ROW OF PERCENTAGES

BASE

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

= ALL




BROADCASTING AUTHQRITY - MALTA:

TABLE 5.3: PREFERRED TIME FOR MAIN TY NEWS
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

MEDIA AUDIT - MARCH 2000

TATAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30{31 - 50|51 - 65/0QVER 65! AB €1 c2 DE
TOTAL. o ceeeicaaaaas 1001 493 508 112 208 375 180 126 114 338 165 384
PREFERRED TIME FOR TY
NEWS BULLETIN
NA . 9 47 bb 21 25 24 9 12 4 33 16 36
................... 9.1% 9.5% 8.7% [18.8% |12.0% 6.4% 5.0% 9.5% 5.3% 9.8% 9.74 9.4%
................... 100% [51.6% |48.4% ([23.1% [27.5% |26.4% 9.9% 13.2% 6.6% |36.3% [17.6% |39.6%
5.00 P M.l 2 1 1 0 1 [\ ] 1 0 1 1 0
................... 2% 2% 2% 0% .5% .0% .0% .8% .0% .3% 6% . 0%
................... 100% [50.0% }50.0% .0%  |50.0% L 0% .0% 50.0% .0% §50.0% |50.0% .0%
5.30 P M.l iiiiian 2 1 1 0 1 1 0 0 0 0 1 1
................... 2% 2% .2% .0% .5% .3% 0% .0% . 0% 0% . 6% .3%
................... 100% |50.0% |50.0% .0% [50.0% [50.0x% .0x% 0% 0% .0% [50.0% |50.0%
6.00 P.M....oiuuan... 11 6 S 1 1 6 1 2 2 3 2 4
................... 1.1% 1.2% 1.0% 9% .5% 1.6% 6% 1.6% 1.8% .9% 1.2% 1.0%
................... 100% [54.5% |45.5% 9.1% 9.1% |54.5% 9.1% 18.2% 118.2% [27.3% [18.2% [36.4%
6.30 P.M.o.ieienn. 5 4 1 2 2 0 g 1 1 3 0 1
................... 5% 8% .2% 1.8% 1.0% .0% .0% .8% .9% .9% .0% 3%
................... 100% }80.0% |20.0% [40.0% |40.0% .0% L0% [20.0% |20.0% ]60.0% .0%  |20.0%
7.00 P M.l 14 8 6 5 1 4 4 0 2 5 6 1
................... 1.4% 1.6% 1.2% 4.5% .5% 1.1% 2.2% 0% 1.8% 1.5% 3.6% .3%
................... 100% |57.1% [42.9% }35.7% 7.1% |28.6% 128.6% .0% [14.3% |35.7% |42.9% 7.1%
730 P Moot 175 96 79 15 25 75 26 34 10 36 39 90
................... 17.5% |19.5% [15.6% |13.4% |[12.0% {20.0% |14.4% 27.0% 8.8% [10.7% [23.6% [23.4%
................... 100% |54.9% ]45.1% 8.6% [14.3% |42.9% |14.9% [19.4% 5.7% |20.6% |22.3% |[51.4%
7.0 P Moo, 1 1 0 0 0 0 Q 1 1 Q 0 0
................... A% .2% 0% 0% .0% .0% .0% .8% 9% .0% .0% .0%
................... 100% 100% .0% 0% . 0% .0% .0% 100% 100% .0% .0% .0%
7.45 P Moot 76 33 43 4 19 21 24 8 18 32 5 21
................... 7.6% 6.7% 8.5% 3.6% 9.1% 5.6% |13.3% 6.3% 115.8% 9.5% 3.0% 5.5%
................... 100% |43.4% |56.6% 5.3% {25.0% |27.6% |31.6% [10.5% |23.7% (42.1% 6.6% [27.6%
8.00 P.M...vvinan.. 574 262 312 56 124 222 106 66 67 206 90 211
................... 57.3% 153.1% |61.4% |50.0% |59.6% |59.2% |[58.9% |52.4% |[58.8% |60.9% 54.5% |54.9%

FIRST ROW OF PERCENTAGES

BASE

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

= ALL

(continued



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 2000

TABLE 5.3: PREFERRED TIME FOR MAIN TV NEWS
- BY GENDER, AGE AND SOCIQ-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONQHIC GROUP

MALE |FEMALE [12 - 17{18 - 30|31 - 50{51 - &5[OVER 65| AB ct €2 DE

................... 100% [45.6% |54.4% 9.8% [21.6% |38.7% [18.5% |11.5% |11.7% {35.9% [15.7% |36.8%
8.15 P Muuueiennnnnnn 2 1 1 0 0 2 0 0 0 1 ] 1
................... .2% 2% 2% 0% 0% 5% 0% 0% 0% 3% 0% 3%
................... 100% |50.0% |50.0% 0% 0% 100% 0% 0% .0% |50.0% L0% |50.0%
8.30 PMeuuunnnnnnnn. 24 16 8 7 5 7 4 1 2 10 2 10
................... 2.4% 3.2% 1.6% 6.3% 2.4% 1.9% 2.2% .8% 1.8% 3.0% 1.2% | 2.6%
................... 100% |66.7% [33.3% |29.2% |20.8% |29.2% (16.7% 4.2% 8.3% |41.7% 8.3% [41.7% .
9.00 PMuuerinnnnnnnn 7 4 3 0 o 4 3 0 3 1 0 3
................... 7% .8% 6% 0% 0% 1.1% 1.7% 0% 2.6% 3% 0% .8%
................... 100% {57.1% [42.9% .0% 0% [57.1% |42.9% 0% l42.9% [14.3% 0% [42.9%
9.30 P.Muueurnncnnnns 2 1 1 i 0 2 0 0 1 0 1 0
................... .2% 2% 2% 0% . 0% .5% 0% 0% 9% 0% L 6% 0%
................... 100% {50.0% |50.0% .0% 0% 100% 0% .0% |50.0% 0% |50.0% 0%
10.00 PMoveenennnnns 5 3 2 0 0 4 1 0 i 3 1 1
................... .5% 6% 4% 0% 0% 1.1% .6% 0% . 0% 9% 6% .3%
................... 100% |60.0% |40.0% 0% .0% |80.0% |20.0% . 0% .0% |60.0% ]20.0% |20.0%
10.30 PoMeureeennnnn. 1 1 0 0 1 0 0 0 0 0 0 1
.................... 1% 2% 0% 0% .5% 0% 0% 0% 0% 0% 0% .3%
................... 100% 100% 0% . 0% 100% 0% 0% 0% 0% .0% .0% | 100%
11,00 PMununennnnnn 7 6 1 1 1 3 2 0 1 4 0 2
................... 7% 1.2% 2% 9% .5% .8% 1.1% 0% .9% 1.2% 0% ..5%
................... 100% 185.7% |14.3% [14.3% |14.3% [42.9% |28.6% 0% |14.3% |57.1% .0% |28.6%
11.30 P.Mucevennnnnnn 1 1 0 0 1 0 0 0 ] 0 0 1
................... 1% J2% 0% 0% .5% .0% 0% . 0% .0% .0% 0% J3%
................... 100% 100% 0% 0% 100% 0% .o% 0% 0% .0% L0% | 100%
MIONIGHT . ovsvnnnnnnn. 1 1 0 ] 1 0 0 0 0 0 1 0
................... 1% 2% .0% 0% .5% .0% .0% .0% 0% .0% .6% .0%
................... 100% 100% 0% 0% 100% 0% 0% .0% 0% 0% 100% . 0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE

= ALL




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 2000

TABLE 5.4: ON WHICH TV STATION/S NEWS WAS FOLLOWED DAY PRIOR TO INTERVIEW

-~ BY GENDER,

AGE AND SOCIO-ECONQMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE (12 - 17|18 - 30|31 - 50|51 - 65|QVER 65 AB c1 c2 DE
TOTAL. e ieeiimaaaaann 1001 493 508 112 208 375 180 126 114 338 165 384
DID NQT WATCH THE
NEWS....... ... 595 292 303 94 156 204 87 54 63 210 94 228
................... 59.4% 159.24 (59.6% [83.9% |75.0% |S54.4% [48.3% [42.9% |55.3% |62.1% |[57.0% [59.4%
................... 100% |49.1% |50.9% [15.8% [26.2% [34.3% [14.6% 9.1% 10.6% |35.3% [15.8% [38.3%
L T 245 124 121 14 29 100 59 43 31 80 40 9%
..................... 24.5% |25.2% |23.8% |12.5% |13.9% [26.7% [32.8% . 34.1% |27.2% |23.7% |24.2% (24.5%
................... 100% 150.6% |49.4% 5.7% [11.8% [40.8% [24.1% |17.6% [12.7% |32.7% |16.3% |[38.4%
SUPER T..iuevevninnnns 185 95 90 3 25 80 38 39 20 48 36 81
................... 18.5% |19.3% |17.7% 2.7%4 [12.0% [21.3% [21.1% |31.0% [17.5% |14.2% |21.8% |21.1%
................... 100% |51.4% |48.6% 1.6% |13.5% |43.2% [20.5% [21.1% |10.8% {25.9% [19.5% |[43.8%
NET TV.. ..., 44 16 28 4 5 18 14 3 8 15 7 14
................... 4.4% 3.2% 5.5% 6% 2.4% 4.8% 7.8% 2.4% 7.0% 4.4% 4.2%4 3.6%
................... 100%  136.4% [63.6% A% [11.4% [40.9% [31.8% 6.8% 118.2% |34.1% |15.9%4 |31.8%
SMASH. ... ivauuae.. 3 2 1 1 1 0 1 ] 0 2 1 0
................... 3% 4% 2% .9% .5% .0% . 6% .0% 0% .6% . 6% . 0%
................... 100% (66.7% }33.3% |33.3% [33.3% L0% 0 |33.3% .0% 0% [66.7% |33.3% .0%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
= ALL

BASE

= COLUMN PERCENTAGES




BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE 5.5: ON WHICH TV STATION/S NEWS WAS FOLLOWED TWO DAYS PRIOR TO INTERVIEW
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE FEMALE [12 - 17118 - 30|31 - 5051 - 65|0VER 65 AB c1 €2 DE
TOTAL ..o eeieieiaaeets 1001 493 508 112 208 375 180 126 114 338 165 384
DID NOT WATCH THE
NEWS.............. 612 304 308 97 151 212 92 40 70 223 90 229
................... 61.1% |61.7% |60.6% [86.6% |72.6% }56.5% |[51.1% [47.6% |61.4% [66.0%4 |54.5% [59.6%
................... 100%  149.7% 50.3% |15.8% [24.7% [34.6% |15.0% 9.8% [11.4% [36.4% |14.7% }37.4%
TVM. i 245 125 120 9 29 104 58 45 32 78 43 92
................... 26.5% |25.4% [23.6% 0% 113.9%  [27.7% [32.2% |35.7% |28.1% [23.1% |26.1% [24.0%
................... 100% [51.0% |49.0% 3.7% |11.8% {42.4% |23.7% |18.4% |13.1% [31.8% [17.6% [37.6%
SUPER 1T........ou..n. 173 88 85 6 26 75 36 30 15 39 39 80
................... 17.3% [17.8% [16.7% 4% |12.5% |20.0% [20.0% [23.8% [13.2% [11.5% |23.6% |20.8%
................... 180% |50.9% |49.1% 3.5% [15.0% |43.4% ([20.8% (17.3% 8.7% |22.5% [22.5% [46.2%
NET TV..ieeiiininnnnnn 42 17 25 0 9 16 10 7 7 15 3 17
................... 4.2% 3.4% 4.9% 0% §.3% 4.3% 5.6% 5.6% 6.1% 4. 4% .8% b.4%
................... 100% ]40.5% |[59.5% 0% |21.4% [38.1% [|23.8% {16.7% |16.7% [35.7% 7.1% |40.5%
SMASH. ... .. ciuaan 5 3 2 0 1 2 1 1 0 2 1 2
................... .5% . 6% .6% .0% 5% .5% .6% .8% .0% .6% 6% .5%
................... 100% 160.0% |40.0% L0%  [20.0% [40.0% (20.0% ]20.0% .0% |40.0% ([20.0% [40.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE

= ALL




Table 6.1 General Preferences for Radio Programme Sectors (1996 - 2000)
(Ranked by values obtained in current study)

PROGRAMNME
SECTOR
1999
L (March) (October) (March)
Music : 82.5 78.9 87.2 87.4 74.6 86.5
- Local News 74.7 70.6 84.5 80.5 73.0 - 76.6
Foreign News 68.1 63.9 77.1 76.9 63.7 74.6
Discussions , 61.2 58.1 67.6 59.7 56.0 - 57.7
Current Affairs. - : 422 312 56.8 543 37.1 573
Religion ' 50.6 - 347 53.3 47.1 36.3 47.1
Health/Beauty/Home/Law 46.7 31.6 54.5 51.0 37.8 46.6
Culture 36.4 29.1 458 44.4 25.8 37.8
Sports . 375 29.0 48.2 37.2 254 36.8
Novels/Plays 35.6 279 495 40.7 28.5 35.7
. Money/Business 19.0 16.7 31.7 252 13.5 234
Women NA . 'NA NA NA NA 21.6
Children 203 15.9 30.2 25.8 133 20.1

Table 6.2 General Preferences for TV Programme Sectors (1996 - 2000)
(Ranked by values obtained in current study)

PROGRAMME
SECTOR
1999
CEsEL R L (March) (October) (March)

Local News o 893|842 94.6 93.1 88.0 90.6
quljgi_g'f;gNgwsA Chniai 83 | 798 | 889 90.7 844 90.2
| FeatureFilms -~ =] 720 | 7605 715 779 73.0 80.9
Discussions " - bl 560 4380 72.1 73.8 68.6 71.5
‘Weather | B2 | 505 812 764 65.4 70.0
Documentaries . * . 63.1 503 66.3 735 59.1 66.6
Sports <. o 4 553 451 63.0 62.7 56.2 60.7
Quizzes / Game Shows /-~ o

| Variety Programmes .~ 60.4 51.6 70.1 66.8 59.9 - 604
[Plays . 350 314 54.4 46.0 51.1 54.8
Serials/Soap Operas. 325 229 61.4 66.7 475 53.0
.Current Affairs 36.3 234 448 53.0 40.6 455
Religon - | 393 | 224 443 488 39.0 2.1
‘Music Video-Clips - 33.7 24.7 455 44.1 37.6 40.8
Att&Culture | 335 | 221 44.8 44.7 337 382
‘Women's Programmes - 368 | 209 474 43.4 372 363
Children's Programmes 29.0 183 47.0 435 37.3 311
Businéss & Finance. . - 18.1 11.9 27.0 23.7 24.0 27.0




Table 6.3-1.1: Radio Station Preferences for Different Programme Sectors

(March 1999)
a1 R ——— YT ALYP APITAL  NO OTA
Q RADIO BRO
% Yo % %
5.3 0.1 12.6 100.00
16.7 - 40.3 100.00
3.9 - 62.8 100.00
40 | Q0.5
74.8 100.00
9.3 0.5 55.6 100.00
137} 03 490 | 100.00
27.5 | - 52.9 100.00
7.0 - 59.3 100.00
5.8 |:0: 0.1 74.2 100.00
10.0 - 19.5 100.00
07 | 2 - 231 | 100.00
5.8 5 0.9 ] 1.4 .v 0.9 0.3 45.7 100.00
Table 6.3-1.2: Radio Station Preferences for Different Programme Sectors
(October 1999)
vy — say R ALYP A PITAL | NO OTA
O RADIO BRO
%
100
100
100
100
100
100
100
100
100
100
100
100

Table 6.3-1.3: Radio Station Preferences for Different Programme Sectors

(March 2000)

% %
13.5 100
423 100
83.2 100
76.6 100
62.2 100
534 100
52.9 100
64.3 100
79.9 100
784
234 100
25.4 100
42.7 100




BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GEMDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIC-ECONOMIC GROUP
MALE |FEMALE |12 - 17]18 - 30|31 - 50{51 - 65|0overR 65| AB ¢1 c2 0E
TOTAL. ..o ieiiinnnn.. 768 384 384 83 168 285 134 98 84 260 130 294
MUSIC
NONE...ooivnnnnn... 104 51 53 5 8 34 27 30 10 31 19 44
................... 13.5% {13.3% [13.8% 6.0% .8%  11.9%  120.1% [30.6% |11.9% [11.9% |14.6% [|15.0%
................... 100% [49.0% |51.0% 4.8% 7% |32.7%  126.0% 128.8% 9.6% |29.8% [18.3% |42.3%
RADIO MALTA 1........ 35 11 24 1 1 9 15 9 2 11 8 14
................... 4.6% 2.9% 6.3% 1.2% .6% 3.2%  [11.2% 9.2% 2.4% 4.2% 6.2% 4.8%
................... 100% |31.4% |68.6% 2.9% 2.9% 25.7% [42.9% |25.7x 5.7% [31.4% |22.9% {40.0%
RADIO MALTA 2........ 15 7 8 3 1 5 3 3 3 é 2 4
................... 2.0% 1.8% 2.1% 3.6% 6% 1.8% 2.2% 3.1% 3.6% 2.3% 1.5% 1.4%
................... 100% 46.7% 53.3% 20.0% 6.7% [33.3% 20.0% 20.0% 20.0% 40.0% 13.3%  |26.7%
RADIOG SUPER 1........ 106 50 56 3 16 48 17 22 5 26 27 48
................... 13.8% [13.0% [14.6% 6% 9.5% [16.8% |12.7% |22.4% 0% |10.0% {20.8% ]16.3%
................... 100% {47.2% |52.8% 2.8% |15.1% [45.3% |16.0% |20.8% 7% [26.5% {25.5% [45.3%
RADIO 101............ 56 30 26 1 6 20 19 10 9 21 4 22
................... 7.3% 7.8% 6.8% 1.2% . 6% 7.0% [14.2% |10.2% |10.7% 8.1% 3.1% 7.5%
................... 100% 53.6% 46.4% 1.8% 10.7% 35.7% 33.9% 17.9% 16.1% 37.5% 7.1% 139.3%
ISLAND SOUND......... 30 17 13 11 11 [ 2 0 [ 13 7 4
................... 3.9% 4. 4% 3.4% 13.3% 6.5% 2.1% 1.5% 0% 7.1% 5.0% 5.4% 1.4%
................... 100% 56.7% 43.3%4 |36.7% |36.7% |20.0% 6.7% .0% 20.0% |43.3% 23.3% [13.3%
BAY RADIO............ 123 66 57 33 52 30 7 1 14 &3 15 31
................... 16.0% 17.2% 14.8% |39.8% |31.0% 10.5% 5.2% 1.0% 16.7% 24.2% 11.5% |10.5%
................... 100% 53.7% 46.3% |26.8% 142.3% 24 .4% 5.7% .8% 11.4% 51.2% 12.2% |25.2%
13 £ 50 18 32 0 1 19 14 16 5 14 9 22
................... 6.5% 4.7% 8.3% 0% .6% 6.7% 10.4% 16.3% 6.0% 5.4% 6.9% 7.5%
et il et st eaaaen 100% 36.0% 64 .0% 0% 2.0% |38.0% 28.0% 32.0% 10.0% 28.0% " [18.0% |44.0%
SMASH. .. .icvvinnnn.. 54 21 33 15 17_ 19 3 0 4 16 8 26
................... 7.0% 5.5% 8.6% 18.1% ]10.1% 6.7% 2.2% .0% 4.8% 6.2% 6.2% 8.8%
................... 100% [38.9% 61.1% 27.8% 131.5% |35.2% 5.6% . 0% 7.6% 29.6% 14.8% |48.1%
RADIO CALYPSO........ 86 49 37 3 11 52 19 1 1 25 17 33
................... 11.2% 12.8% 9.6% 3.6% 6.5% 18.2% 14.2% 1.0% 13.1% 9.6% 13.1%  [11.2%
................... 100% 57.0% 43.0% 3.5% ]12.8% 60.5% 22.1% 1.2% 12.8% 29.1% 19.8% |38.4%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIC

= COLUMN PERCENTAGES

(continued)

1



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 2000

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIQO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE {12 - 1718 - 30|31 - 50|51 - &5{OVER 65| AB c1 c2 DE
UNIVERSITY RADIO..... 1 0 1 Q g 1 0 Q i} 1 0 [1}
i ieeaacreeennaen 1% 0% 3% 0% 0% NY4 0% 0% 0% A% 0% .0%
................... 100% 0% 100% .0% 0% 100% 0% .0% 0% 100% . 0% . 0%
RADJU MAS............ 17 6 11 0 10 5 1 1 0 4 3 10
................... 2.2% 1.6% 2.9% 0% 6.0% 1.8% 7% 1.0% .0% 1.5% 2.3% 3.4%
................... 100% |35.3% |64.7% .0% 158.8% [29.4% 5.9% 5.9% .0% |23.5% |17.6% |58.8%
FM BRONJA......uvuen. 1 10 1 0 0 3 3 5 6 3 ] 2
................... 1.4% 2.6% 3% 0% .0% 1.1% 2.2% 5.1% 7.1% 1.2% 0% 7%
................... 100% |90.9% 9.1% .0% 0% |27.3% |27.3% |45.5% |54.5% |27.3% 0% [18.2%
CAPITAL RADIO........ 80 48 32 8 34 34 4 0 9 26 11 34
................... 10.4% (12.5% 8.3% 9.6% [20.2% |11.9% 3.0% 0% |10.7% [10.0% 8.5% |11.6%
................... 100% |60.0% [40.0% |10.0% |42.5% |42.5% 5.0% L0%  [11.3% |32.5% |13.8% [42.5%
DISCUSSIONS ON
PERSONAL PROBLEMS
NONE. . iiienennnnnnnnn 325 188 137 57 95 117 34 22 37 126 50 112
................... 42.3% |49.0% |35.7% |68.7% 156.5% |41.1% |25.4% |22.4% |44.0% |48.5% (38.5% [38.1%
................... 100% |[57.8% |42.2% [17.5% |29.2% |36.0% [10.5% 6.8% |11.4% |38.8% [15.4% |34.5%
RADIO MALTA 1........ 39 14 25 1 2 10 19 7 2 14 8 15
................... 5.1% 3.6% 6.5% 1.2% 1.2% 3.5% [14.2% 7.1% 2.4% 5.4% 6.2% 5.1%
................... 100% |35.9% |6&4.1% 2.6% 5.1% [25.6% |48.7% [17.9% 5.1% {35.9% {20.5% |38.5%
RADIO MALTA 2........ 11 7 4 0 0 5 4 2 2 4 1 4
................... 1.4% 1.8% 1.0% 0% .0% 1.8% 3.0% 2.0% 2.4% 1.5% .8% 1.4%
................... 100% |63.6% |36.4% .0% .0% 145.5% |36.4% [18.2% |18.2% [36.4% 9.1% |36.4%
RADIO SUPER 1........ 163 83 80 9 30 72 25 27 12 32 39 80
................... 21.2% |21.6% {20.8% {10.8% |17.9% [25.3% [18.7% |27.6% |[14.3% [12.3% |30.0% |27.2%
................... 100% |50.9% [49.1% 5.5% |18.4% |44.2% [15.3% [16.6% 7.4% ]19.6% [23.9% [49.1%
RADIO 101......... - 69 28 41 3 14 20 18 14 12 25 7 25
........ teeeeenae-a] 9.0% 7.3% |10.7% 3.6% 8.3% 7.0% |13.4% |14.3% [14.3% 9.6% 5.4% 8.5%
Ceeecenreereaarenas 100% |40.6% [59.4% 4.3% |20.3% |29.0%. [26.1% }20.3% |17.4% |[36.2% [10.1% [36.2%
ISLAND SOUND......... 6 4 2 1 1 2 2 0 1 4 1 0
................... .8% 1.0% .5% 1.2% .6% 7% 1.5% .0% 1.2% 1.5% .8% .0%
................... 100% |86.7% 133.3% |16.7% [16.7% |33.3% [33.3% 0% [16.7% |66.74% |16.7% .0%

FIRST ROW OF PERCENTAGES

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
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BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

- BY AGE, GENDER AND SOCIO~ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE (12 - 17{18 - 30|31 - 50{51 - 65|0VER 65| AB c1 c2 DE
BAY RADIO............ 6 2 4 2 3 0 0 1 1 3 1 1
................... .8% .5% 1.0% 2.4% 1.8% .0% 0% 1.0% 1.2% 1.2% .8% 3%
................... 100%  [33.3% |66.7% [33.3% |(50.0% 0% 0% [16.7% |16.7% |50.0% [16.7% |16.7%
RTK .o iieii e 139 53 86 10 17 57 31 24 16 50 21 52
................... 18.1% (13.8% [|22.4% [12.0% |10.1% |20.0% 123.1% [24.5% |19.0% |19.2% [|16.2% |17.7%
................... 1002 [38.1% {61.9% 7.2% |12.2% |41.0% 122.3% |17.3% |11.5% [36.0% [|15.1% [37.4x%
SMASH. ... .cviiuian.. 1 1 0 [} 1 ] 0 1 0 0 0
................... A% 3% .0% .0% 6% . 0 . 0% 0% 1.2% . 0% .0% 0%
................... 100% 100% .0% .0% 100% . 0% . 0% 0% 100% .0% 0% 0%
RADIO CALYPSO........ 2 1] 2 0 2 0 0 0 a 1 1 0
................... 3% .0% .5% .0% 1.2% 8% . 0% 0% L0% 4% .8% 0%
................... 100% .0% 100% 0% 100% . 0% . 0% 0% .0% |50.0% [50.0% 0%
RADJU MAS............ 1 0 1 0 1 Y 0 0 0 0 1 0
................... 1% 0% .3% 0% 6% .0% 13 0% 6% 0% .8% .0%
................... 100% 0% 100% .0% 100% .0% [1}4 .0% 0% 0% 100% .0%
FM BRONJA............ 1 1 0 0 0 0 0 1 0 ] 0 1
................... 1% .3% .0% 0% .0% .0% 0% 1.04 .0% 0% .0% .3%
................... 100% 100% . 0% .0% .0% 0% 0% 100% .0 0% .0% 100%
CAPITAL RADIO........ 5 3 2 0 2 2 1 0 0 1 0 4
e eresrrasaceeaan 7% .84 5% 0% 1.2% JT%4 T4 .0% 0% 4% 0% 1.4%
................... 100% [60.0% 40.0% .0%  |40.0% |40.0% {20.0% . 0% .0%  |20.0% 0% |80.0%
SPORT
NONE........iininna. 485 211 274 47 103 183 87 65 62 155 79 189
................... 63.2% 154.9% |T1.4% {56.6% [61.3% [64.2% |64.9% |66.3% |73.8% |59.6% |60.8% |64.3%
................... 100% 143.5% [56.5% 9.7% {21.2% (37.7% [17.9% |13.4% [12.8% [32.0% [16.3% |[39.0%
RADIO MALTA 1........ 13 6 7 0 1 7 5 0 1 8 2 2
Cemcenenenecacaaens 1.7% 1.6% 1.8% .0% 6% 2.5% 3.7% .0% 1.2% 3.1% 1.5% .T%
et reaaenesaaaas 100% |46.2% |53.8% 0% 7.7% |[53.8% {38.5% .0% 7.7% |61.5% 115.4% |15.4%
RADIO MALTA 2........ 1" 8 3 0 2 5 2 2 2 4 1 4
................... 1.4% 2.1% .8% 0% 1.2% 1.8% 1.5% 2.0% 2.4% 1.5% .8% 1.4%
................... 100%  |72.7% [27.3% 0% 118.2%  |45.5% [18.2% |18.2% ]18.2% [36.4% 9.1% 136.4%
RADIO SUPER 1........ 108 65 43 13 19 44 15 17 5 32 25 46

FIRST ROW OF PERCENTAGES

= COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIOQ
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BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE 6.3-1: RADIO STATION COMPARISON OK A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECQHOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE 112 - 17|18 - 30|31 - 50|51 - &5|0VER 65 AB c1 €2 DE
................... 16.1%  |16.9% (11.2% |15.7% |11.3% [15.4% |11.2% {17.3% 6.0% [12.3% |19.2% [15.6%
................... 100% 160.2% 39.8% [12.0% (17.6% [40.7% [13.9% [15.7% 4_6% [29.6% |23.1% 42.6%
RADIO 101............ 59 33 26 4 17 18 13 7 5 26 8 20
................... 7.7% 8.6% 6.38% 4.8% (10.1% 6.3% 9.7% 7.1% 6.0% [10.0% 6.2% 6.8%
................... 100% [55.9% [44.1% 6.8% [28.8% |30.5% 22.0% 11.9% 8.5% |44.1% |13.6% [33.9%
ISLAND SOQUND......... 10 6 . 5 2 1 2 0 1 4 2 3
................... 1.3% 1.6% 1.0% 6.0% 1.2% 4% 1.5% . 0% 1.2% 1.5% 1.5% 1.0%
................... 100% [60.0% |40.0% (50.0% (20.0% |10.0% |20.0% .0% |10.0% {40.0% (20.0% [30.0%
BAY RADIO............ 21 17 4 é 11 4 0 0 2 13 2 4
................... 2.7% 4.4% 1.0% 7.2 6.5% 1.4% .0% .0% 2.4% 5.0% 1.5% 1.4%
................... 100% [81.0% [19.0% [28.6% |[52.4% [19.0% .0% .0% 9.5% [61.9% 9.5% [19.0%
RTK. e 31 15 16 2 2 12 8 7 5 7 é 13
................... 4.0% 3.9% 4.2% 2.6% | 1.2% 4.2% 6.0% 7.1% 6.0% 2.7%4 4.6% 4.4%
................... 100% |48.4% |51.6% 6.5% 6.5% 138.7% |25.8% [22.6% |16.1% |22.6% [19.4% [41.9%
SMASH. . ... ... ... 6 4 2 1 4 1 a 0 0 2 2 2
................... -8% 1.0% .5% 1.2% 2.4% 4% 0% 0% .0% .8% 1.5% 7%
................... 100% [66.7% |33.3%4 |16.7% |66.7% 116.7% 0% .0% L0%  [33.3% [33.3% [33.3%
RADIO CALYPSO........ 17 13 4 5 5 5 2 0 1 7 2 7
................... 2.2% 3.6% 1.0% 6.0% 3.0% 1.8% 1.5% .0% 1.2% 2.7%4 1.5% 2.4%
................... 1004 |76.5% |23.5% [29.4% [29.4% [29.4% {11.8% .0% 5.9% 141.2% }11.8% [41.2%
CAPITAL RADIO........ 7 é 1 0 2 5 g ] 0 2 1 4
................... 9% 1.6% .3% 0% 1.2% 1.8% .0x% 0% 0% .8%4 8% 1.4%
................... 100% [85.7% [14.3% 0% 128.6%  |71.4% .0% .0% 0% [28.6% (14.3% |57.1%
MONEY & BUSINESS
NONE..........c.uhna 588 293 295 66 126 230 92 74 66 194 98 230
................... 76.6% |76.3% |76.8% |79.5% |[75.0% [80.7% [68.7% 75.5% |78.6% |T4.6% |[75.4% [78.2%
................... 100% [49.8% {50.2% [11.2% [21.4% (39.1% |15.6% [12.6% (11.2% |33.0% [16.7% [39.1%
RADIO MALTA 1........ 24 14 10 1. 4 7 12 0 4 13 4 3
................... 3.1% 3.6% 2.6% 1.2% 2.4% 2.5% 9.0% .0% 4.8% 5.0% 3.1% 1.0%
................... 100%  {58.3% [41.7% 4.2% (16.74 [29.2% |50.0% 0% [16.7% |54.2% |16.7% |12.5%
RADIO MALTA 2........ 12 7 5 1 4 2 3 2 3 5 2 2
................... 1.6% 1.8% 1.3% 1.2% 2.4% 7% 2.2% 2.0% 3.6% 1.9% 1.5% %

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

(continued)
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BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE &6.3-1: RADIO STATICN COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONCMIC GROUP
MALE |FEMALE [12 - 17}18 - 30(31 - 50|51 - &5|ovER &5| AB c1 c2 DE
................... 100% |58.3% {41.7% 8.3% |33.3% |16.7% [25.0% |16.7% 125.0% {41.7% |16.7% ]16.7%
RADIC SUPER 1........ 58 26 32 8 12 21 8 9 3 15 14 26
................... 7.6% 6.8% 8.3% 9.6% 7.1% 7.4% 6.0% .2% 3.6% 5.8% [10.8% 3.8%
................... 100% 144.8% |[55.2% [13.8% [20.7% [36.2% |13.8% {15.5% 5.2% [25.9% |24.1% |44.8%
RADIO 101....cvvonn.. 31 14 17 1 1 6 8 5 2 13 4 12
................... 4.0% 3.6% 4.4% | 1.2% 6.5% % 6.0% 5.1% 2.4% 5.0% 3.1% 4.1%
................... 100% [45.2% |54.8% 3.2% |35.5% |19.4% |25.8% [16.1% 6.5% |41.9% l12.9% |[38.7%
ISLAND SOUND......... 2 1 1 1 0 0 1 (i} i} 1 1 0
................... 3% 3% .3% 1.2% .0% 0% % 0% .0% L4% .8% 0%
................... 100% |50.0% |50.0% [50.0% .0% .0% |50.0% 0% .0% |50.0% |[50.0% . 0%
BAY RADIO......0.nn.. 7 6 1 1 5 1 0 0 1 4 1 1
................... L9% 1.6% .3% 1.2% 3.0% 4% .0% .0% 1.2% 1.5% .8% .3%
................... 100% |85.7% [14.3% |14.3% |71.4% |14.3% .0% 0% |14.3% |[57.1% |14.3% |14.3%
RTK. et teennennnnanann 40 19 21 3 3 16 10 8 5 12 5 18
................... 5.2% 4.9% 5.5% 3.6% 1.8% 5.6% 7.5% 8.2% 6.0% 4. 6% 3.8% 6.1%
................... 100% |47.5% |S52.5% 7.5% 7.5% |40.0% |25.0% J20.0% {12.5% 30.0% [12.5% |[45.0%
RADIO CALYPSO........ 4 2 2 1 2 1 ] 0 0 2 1 1
................... .5% .5% .5% 1.2% 1.2% 4% .0% 0% .0% .8% 8% 3%
................... 100% |50.0% [50.0% [25.0% |50.0% |25.0% .0% .0% .0% |50.0% |25.0% [25.0%
CAPITAL RADIO........ 2 2 0 0 1 1 0 ] 0 1 0 1
................... 3% .5% .0% 0% 6% 4% 0% .0% .0% 4% .0% 3%
................... 100% 100% 0% .0% |50.0% |[50.0% .0% .0% .0%  |50.0% L0%  {50.0%
CULTURE

NONE. oot iiieiinnnnnns 478 251 227 -63 115 176 70 54 47 163 79 189
................... 62.2% [65.4% |[59.1% |75.9%_|68.5% [61.8% [52.2% |S5.1% [56.0% [62.7% [60.8% |64.3%
................... 100% }52.5% {47.5% |13.2% |24.1% }36.8% |14.6% [11.3% 9.8% [34.1% [16.5% |39.5%
RADIO MALTA 1........ 41 15 26 3 4 15 18 1 4 15 12 10
................... 5.3% 3.9% 6.8% 3.6% 2.4% 5.3% |13.4% 1.0% 4.8% 5.8% 9.2% 3.4%
................... 100% |36.6% [63.4% 7.3% 9.8% |36.6% ]43.9% 2.4% 9.8% |36.6% 29.3% [24.4%
RADIO MALTA 2........ 12 6 ) 1 5 4 1 1 1 5 2 4
................... 1.6% 1.6% 1.6% 1.2% 3.0% 1.4% 7% 1.0% 1.2% 1.9% 1.5% 1.4%
................... 100% |50.0% |50.0% 8.3% |41.7% |33.3% 8.3% 8.3% 8.3% |[41.74 [|16.7% |[33.3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIG
(continUEd)
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BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONGHIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE |[FEMALE [12 - 17{18 - 30(31 - 5051 - 65/OVER 65| AB ¢l €2 DE
RADIO SUPER 1........ 95 39 56 7 19 42 12 15 6 27 18 44
................... 12.4% {10.2% |14.6% 8.4% [11.3% |14.7% 9.0% [15.3% 7.1% [10.4% [13.8% |15.0%
................... 100% |41.1% |58.9% 7.6% [20.0% |44.2% |12.6% (15.8% 6.3% |28.4% |18.9% [46.3%
RADIO 101............ 48 21 27 1 13 13 13 8 7 21 4 16
................... 6.3% 5.5%4 7.0% 1.2% 7.7% 4.6% 9.7% 8.2% 8.3% 8.1% 3.1%4 5.4%
................... 100% |43.8% |56.3% 2.1% |27.1% [27.1% |27.1% |16.7% [14.6% [43.8% 8.3% |33.3x%
ISLAND SQUND......... 1 1 0 0 0 0 1 0 0 1 0 0

................... L% 3% .0% 0% . 0% 0% 7% .0% 0% 4% . 0% .0% -
................... 100% 100% .0% . 0% 0% 0% 100% .0% .0% 100% .0% 0%
BAY RADIO............ 3 2 1 2 1 o 0 0 1 2 0 0
................... 4% 5% 3% 2.4% . 6% 0% .0% 0% 1.2% .8% .0% 0%
................... 100% |66.7% [33.3% |66.7% |33.3% .0% .0% 0% {33.3% [66.7% .0% 0%
3 1 QN 64 27 37 5 é 27 13 13 9 19 k! 25
................... 8.3% 7.0% 9.6% 6.0% 3.6% 9.5% 9.7% ([13.3%4 [10.7% 7.3% 8.5% 8.5%
................... 100% |42.2% [57.8% 7.8% | 9.4% [42.2% [20.3% [20.3% |14.1% |29.7% [17.2% (39.1%
SMASH. ...vuvinnnnnnn. 1 1 0 0 0 1 0 0 0 0 1 0
................... 1% 3% .0% 0% . 0% 4% 0% .0% L0% .0% .8% .0%
................... 100% 100% .0% 0% .0% 100% .0% .0% . 0% .0% 100% .0%
RADIO CALYPSO........ 5 4 1 1 1 2 1 0 0 2 1 2
................... 7% 1.0% 3% 1.2% 6% 7% 7% .0% .0% .8% .8% 7%
................... 100% [80.0% {20.0% (20.0% |20.0% |40.0% |20.0% .0% .0% |40.0% [20.0% [40.0%
UNIVERSITY RADIO..... 3 1 2 0 1 1 0 1 1 1 0 1
................... b% .3% 5% .0% .6% 4% 0% 1.0% 1.2% A% 0% 3%
................... 100% }33.3% [66.7% L0% |33.3% |33.3% 0% |[33.3% [33.3% |33.3x% .0%  [33.3%
RADJU MAS......ccun.. 3 2 1 g 2 0 0 1 1 0 1 1
................... 4% .5% .3% 0% 1.2% 0% .0% 1.0% 1.2% .0% .8% -3%
................... 100% {66.7% }33.3%4 0% [66.74 .0% .0% |33.3% }33.3% .0%  |33.3% [33.3%
FM BRONJA......cun.ns 1 1 0 o 0 2 5 4 7 3 1 0
................... 1.4% | 2.9% .0% 0% .0% 7% 3.7% 4.1% 8.3% 1.2% .8% .0%
................... 100% 100% .0% 0% L0% 118.2% |45.5% [36.4% [63.6% |27.3% 9.1% .0%
CAPITAL RADIO........ 3 3 0 0 1 2 0 0 0 1 0 2
................... 4% .8% 0% 0% . 6% T% .0% .0% 0% A% 0% 7%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE 6.3-1: RADIO STATION COHPARISON ON A SET OF SIX PROGRAMME SECTORS

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONGMIC GROUP
MALE FEMALE |12 - 1718 - 30|31 - 50[(51 - 65[OVER 65 AB c1 c2 DE
................... 100% | 100% .0% 0% |33.3% |66.7% .0% .0% 0% |33.3% 0% [66.7%
HEALTH/BEAUTY /HOME /LA
']

NONE. . e eeeeaeenennns 410 250 160 59 108 146 57 40 48 147 67 148
................... 53.4% |65.1% |41.7% |71.1% |e4.3% |s1.2% |42.5% |40.8% |57.1% |56.5% |S1.5% [50.3x%
................... 100% |61.0% |39.0% [14.4% |26.3% |35.6% |[13.9% | 9.8% [11.7% |[35.9% [16.3% |36.1%

RADIO MALTA 1........ 39 9 30 1 3 12 17 6 2 18 4 15
................... 5% | 2.3%x | 7.8% | t.2x | 1.8x | 4.2z |12.7% | 6.1z | 2.4% | 6.9% | 3.1% | 5.1x%
................... 100% |23.1% |76.9% | 2.6x | 7.7% |30.8% |43.6% |15.4% | 5.1% [46.2% |10.3% |38.5%

RADIO MALTA 2........ 17 4 13 9 5 8 3 1 1 5 3 8
................... 2.2% | 1.0% | 3.4% oz | 3.0 | 2.8% | 2.2% | 1.0% | 1.2% | 1.9% |[-2.3% | 2.7%
................... 100% |23.5% |76.5% 0% |29.4% [47.1% |17.6% | 5.9% | 5.9% [29.4% |17.6x |47.1%

RADIO SUPER 1........ 125 55 70 9 23 54 18 21 11 29 30 55
................... 16.3%  [14.3% {18.2z [t0.8x |13.7% |18.9% |13.4% |21.4% [13.1% [11.2% |23.1x% [18.7x
................... 100% |44.0% |56.0% | 7.2% |[18.4% |43.2% [14.4% [16.8% | 8.8% [23.2% [24.0% [44.0%

RADIO 101..eeneeen... 47 13 34 0 1 15 13 8 5 20 5 17
................... 6.1% | 3.4z | 8.9 oz | 6.5% | 5.3 | 9.7x | 8.2x | 6.0x | 7.7% | 3.8% | 5.8%
................... 100% |27.7% |72.3% 0% |23.4% [31.9% l27.7% |17.0x |10.6% |42.6x |10.6% [36.2%

ISLAND SOUND......... 2 1 1 1 0 0 1 0 0 2 0 0
................... 3% 3% 3% | 1.2 .0% .0% 7% .0% 0% .8% .0x% 0%
................... 100% |so.ox |[s0.0% |50.0% .0% .0% |50.0% .6% 0% | to00% 0% 0%

BAY RADIO............ 3 1 2 1 0 0 1 0 1 2 0
................... 4% 3% 5% | 1.2 .6% .ox% 0% | 1.0% .0% 4% | 1.5 .0%
................... 100%  [33.3% [66.7% 133.3% |33.3% .0% .0%  |33.3% 0% |33.3% |66.7% 0%

RTKe en e veeeeaaenannn 111 42 69 11 12 46 23 19 15 34 18 44
................... 14.5% |10.9% {18.0% {13.3% | 7.1% [16.1% [17.2% |19.4x [17.9% |13.1x% |13.8% [15.0%
................... 1002 |37.8% |62.2x | 9.9% |10.8% |41.4% |20.7% [17.1% [13.5% |30.6% }16.2% [39.6%

SMASH. o oeeeeeannnn. 1 0 1 1 0 0 ] 0 0 0 0 1
................... A% .0% 3u | 1.2 .0% .0% . 0% .0% 0% .0% 0% 3%
................... 100% 0% | 100z | 100 0% .0% .6% . 0% 0% 0% L0z | 100%

RADIO CALYPSO........ 5 3 2 0 3 2 0 0 0 2 1 2
................... T% .8% .5% .0% 1.8% 7% .0% .0% .0% .8% .8% 7%

FIRST ROW OF PERCENTAGES

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIQ

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 2000

TABLE 6.3-1: RADIO STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 38|31 - 50({51 - &5|0VER 645 AB €1 €2 DE
................... 100% 160.0% |40.0% 0% 160.0%  [40.0% 0% 0% L0% [40.0% [20.0% |40.0%
FM BRONJA............ 3 3 0 0 0 0 1 2 2 0 ] 1
................... A% .8% .0% .0% .0% 0% T% 2.0% 2.4% .0% .0% 3%
................... 100% 100% .0% 0% . 0% .0% 33.3% 66.7% 66.7% 0% 0% [33.3%
CAPITAL RADIO........ 5 3 2 g 2 2 1 1] 0 2 0 3
................... T% .8% .5% 0% 1.2% T% 7% .0% 0% .8% .0% 1.0%
................... 100% 160.0% 40.0% 0% |40.0% |40.0% ([20.0% 0% .0% |40.0% .0% 160.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHG LISTEN TO RADIO



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 2000

TABLE 6.3-2: RADIO STATIOMN COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONCMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE |FEMALE (12 - 17[{18 - 30431 - 50(51 - 65/0VER 45| AB c1 c2 DE
TOTAL. e vremcecnnnnnn 768 384 384 83 168 285 134 98 84 260 130 294
RELIGION
NONE. .. .eeieneannnn. 406 224 182 62 105 156 50 33 47 147 &7 145
................... 52.9% 158.3% [47.4% |74.7% [62.5% |54.7% {37.3% [33.7% |56.0% |56.5% |51.5% |49.3%
................... 100% {55.2% 44.8% )15.3% [25.9% [38.4% |12.3% 8.1% [11.6% [36.2% [16.5% [35.7%
RADIO MALTA 1........ 28 10 18 0 1 6 14 7 2 12 4 10
................... 3.6% 2.6% 6.7% 0% 6% 2.1%  |10.4% 7.1% 2.4% 4.6% 3.1% 3.4%
................... 100% |35.7% {64.3% 0% 3.6% [21.4% [50.0% |25.0% 7.1% 142.9% [14.3% |35.7%
RADIO MALTA 2........ 7 2 5 1 1 1 2 2 i} 3 3 1
................... .9% .5% 1.3% 1.2% .6% 4% 1.5% 2.0% . 0% 1.2% 2.3% .3%
................... 100% [28.6% |71.4% [14.3% (14.3% [14.3% |[28.6% [28.6% .0%  |42.9% |42.9% [14.3%
RADIO SUPER 1........ 66 30 36 3 1 27 11 14 5 17 18 26
................... 8.6% 7.8% 9.4% 3.6% 6.5% 9.5% 8.2% |14.3% 6.0% 6.5% {13.8% 8.8%
................... 100% |45.5% |54.5% 4.5% [16.7% |40.9% |16.7% [21.2% 7.6% |25.8% [27.3% [39.4%
RADIO 101............ 13 4 9 0 3 3 4 3 i} 6 1 é
................... 1.7% 1.0% 2.3% 0% 1.8% 1.1% 3.0% 3.1% .0% 2.3% .8% 2.0%
................... 100% |30.8% |69.2% L0%  |23.1% |23.1% [30.8% |23.1% L0%  |46.2% 7.7% |46.2%
ISLAND SOUND......... 1 1 ] 0 0 0 1 i} 0 1 0 0
................... 1% 3% .0% . 0% 0% .0% 7% .0% .0% 4% 0% .0%
................... 100% 100% 0% . 0% 0% .0% 100% .0% .0% 100% .0% .0%
BAY RADIO............ 1 0 1 0 1 0 e | o 0 0 1 (]
................... 1% .0% 3% .0% 6% .0% .0% L0% . 0% .0% .8% .0%
................... 100% 0% 100% 0% 100% .0% .0% .0% .0% .0% 100% | .0%
RTK et eeenennsaannnns 240 110 130 16 44 89 52 39 29 72 34 105
................... 31.3%  28.6% [33.9% 119.3% |26.2% |31.2% |38.8% [39.8% |34.5% |27.7% [|26.2% |35.7%
................... 100% |[45.8% (54.2% 6.7% |18.3% (37.1% [21.7% [16.3% |12.1% |30.0% [14.2% |[43.8%
SMASH. . vvreeancnnn. 1 1 0 1 (] 0 0 0 0 1 0 0
................... L1% .3% .0% 1.2% 0% .0% .0% .0% .0% 4% .0% 0%
................... 100% 100% .0% 100% .0% 0% .0% .0% .0% 100% 0% .0%
RADIO CALYPSO........ 4 1 3 0 2 2 0 0 ] 1 2 1
................... .5% .3% .8% .0% 1.2% JT% .0% 0% .0% 4% 1.5% 3%
................... 100% [25.0% |75.0% .0% 150.0% (50.0% .0% 0% .0% |25.0% }50.0% |25.0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW Of PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GRCUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 1718 - 30|31 - 50(51 - 65|QVER 65| A8 c1 c2 DE
FM BRONJA...cvvunnn.. 1 1 0] 0 0 1 0 0 1 0 0 0
................... % 3% 0% 0% 0% 4% 0% 0% | 1.2% 0% 0% .0%
................... 100% | 100% . 0% 0% .0% | toox .0% .0% | 100% 0% 0% 0%
ROVELS & PLAYS
NONE. . ueuneeennenannns 494 271 223 45 120 189 74 46 58 182 80 174
................... 64.3% |70.6% |58.1% |[78.3% |71.4% |66.3% [55.2% |46.9% [69.0% [70.0% [&1.5% |59.2%
................... 100% [S4.9% [45.1% |13.2% |24.3% [38.3% [15.0% | 9.3% |11.7% |36.8% [16.2% [35.2%
RADIO MALTA 1........ 61 25 36 3 10 19 20 9 4 21 12 24
................... 7.9% | 6.5% | 9.4% 6% | 6.0% | 6.7% |14.9% 2% | 4.8% 8.1% | 9.2% | 8.2%
................... 100% [41.0% [59.0% | 4.9% [16.4% |31.1% |[32.8% [14.8% | 6.6% |34.4% [19.7% [39.3x%
RADIO MALTA 2........ 24 9 15 2 5 1 4 3 6 5 10
................... 3.1% | 2.3% | 3.9% | 2.4% | 3.0% | 3.9% L0% | 2.0% | 3.6% 2.3% | 3.8% | 3.4%
................... 100% [37.5% 162.5% | 8.3% |20.8% |45.8% [16.7% | 8.3% |12.5% [25.0% [20.8% [41.7%
RADIC SUPER 1........ 87 37 50 6 13 37 14 17 5 20 21 41
................... 11.3% | 9.6% |13.0% 2% 7% [13.0% |10.4% {17.3% | 6.0% 7.7% |16.2% [13.9%
................... 100% |42.5% [S7.5% L9z 114,97 l42.5% [16.1% [19.5% 5.7% 123.0% 24.1% [47.1%
RADIO 101..cvueenn.n. 22 11 21 0 9 7 10 3 2 12 3 15
................... 4.2% | 2.9% | 5.5% 0% | 5.4% | 2.5% | 7.5% | 6.1% | 2.4% | 4.6% | 2.3% | 5.1%
................... 100% |34.4% |65.6% 0% |28.1% l21.9% |31.3% |18.8% | 6.3% [37.5% | 9.4% |46.9%
BAY RADIO............ 1 1 0 1 0 0 0 0 0 1 0 ]
................... A% 3% 0% | 1.2% 0% .0% .0% .0% 0% 4% . 0% .0%
........ teneeeeen..] 100% | 100% .0% | 100% 0% 0% .0% 0% 0% 100% . 0% .0%
3 62 27 35 5 9 19 12 17 10 17 8 27
................... 8.1% | 7.0% | 9.1z | 6.0n | 5.4z | 6.7% | 9.0% [17.3% |11.9% | 6.5% | 6.2% | 9.2%
................... 100% [43.5% |56.5% | 8.1x |14.5% [30.6% |19.4% |27.4% |16.1% |27.4% [12.9% [43.5%
SMASH. .ovvvveennnnnnn 2 1 1 1 0 1 0 0 0 0 0 2
................... 3% 3% 3% | 1.2% 0% 4% 0% . 0% 0% L0% . 0% T%
................... 100% |[s50.0% |s50.0% |50.0% .0%  |50.0% .0% 0% 0% 0% L0% | 100%
RADIO CALYPSO........ 4 1 3 0 2 1 0 1 1 1 1 1
................... .5% 3% 8% 0% | 1.2% A% J0% | 1.0% | 1.2% 4% . 8% 3%
................... 100% |25.0% |75.0% .0% |50.0% [25.0% .0% |25.0% ]25.0% |25.0% |25.0% |25.0%
FM BRONJA....evvnnn.. 1 1 0 g 0 1 0 0 1 0 0 0
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continUEd)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT -~ MARCH 2000

TABLE 6.3-2: RADIQ STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17}18 - 30{31 -~ 50(51 - 65|0VER 65 AB c1 €2 DE
................... 1% 3% 0% 0% 0% b4 0% . 0% 1.2% .0% 0% 0%
................... 100% 100% 0% 0% 0% 100% 0% 0% 100% .0% .0% 0%
CHILDREN’S PROGRAMMES
NONE. .. .ciuenennann. 614 320 294 68 132 233 106 75 69 209 104 232
................... 79.9% 83.3% 76.6% 81.9% 78.6% 81.8% 79.1% 76.5% 82.1% 80.4% 80.0% 78.9%
................... 100% 52.1% 47.9% 11.1% 21.5% 37.9% 17.3% 12.2% 11.2% 34.0% 16.9% 37.8%
RADIO MALTA 1........ 24 1 13 Q 7 7 8 2 3 13 2 [
................... 3.1% 2.9% 3.4% 0% 4.2% 2.5% 6.0% 2.0% 3.6% 5.0% 1.5% 2.0%
................... 100% 45.8% 54.2% 0% 29.2% 29.2% 33.3% 8.3% 12.5% 54.2% 8.3% 25.0%
RADIO MALTA 2........ 8 3 4 3 0 4 0 1 1 2 2 3
................... 1.0% 1.0% 1.0% 3.6% .0% 1.4% .0% 1.0% 1.2% .8% 1.5% 1.0%
................... 100% ]50.0% |50.0% {37.5% .0%  |50.0% 0% 112.5%  [12.5% [25.0% |25.0% |[37.5%
RADIO SUPER 1........ 55 26 29 5 15 22 S 8 5 13 12 25
................... 7.2% 6.8% 7.6% 0% 8.9% 7.7% 3.7% 8.2% 6.0% 5.0% 9.2% 8.5%4
................... 100% 47 .3% 52.7% 9.1% 27.3% 40.0% 9.1% 14.5% 9.1% 23.6% 21.8% [45.5%
RADIO 101............ 18 3 14 0 4 4 7 3 2 5 1 10
................... 2.3% 1.0% 3.6% 0% 2.4% 1.4% 5.2% 3.1% 2.4% 1.9% 8% 3.4%
................... 100% }22.2% |77.8% 0% j22.2% |22.2% |38.9% |16.7% {11.1% |27.8% 5.6% {55.6%
BAY RADIO............ 2 1 1 1 1 0 0 0 ] 1 1 0
................... 3% 3% 3% 1.2% .6% 0% . 0% 0% 0% A% .8% 0%
................... 100% |50.0% |S0.0% ([50.0% |50.0% .0% .0% .0% .0% [50.0% [50.0% .0%
RTK........ feeetreaaa 43 17 26 5 7 14 8 9 4 16 7 16
................... 5.6% 4.4Y% 6.8% 6.0% 4.2% 4.9% 6.0% 9.2% 4.8% 6.2% 5.4% 5.4%
................... 100% )39.5% [60.5% [11.6% [16.3% |32.6% |18.6% [20.9% 9.3% {37.2% |16.3% |37.2%4
SMASH....... eeevenaaa 1 1} 1 1 0 i} 0 0 0 0 0 1
...... Cheeeeseaaaan 1% .0% 3% 1.2% .0% .0% . 0% .0% .0% .0% .0% 3%
................... 100% 0% 100% 100% 0% .0% 0% 0% .0% .0% 0% 100%
RADIO CALYPSO........ 3 1 2 0 2 1 ] 0 0 1 1 1
................... 4% 3% .5% .0% 1.2% 4% .0% 0% 0% A% . 8% 3%
Cretectencenanan «.-| 100% 133.3% 166.7% 0% |66.7%  133.3% .0% .0% 0% |33.3% [33.3% 133.3%
WOMEN‘’S PROGRAMMES
NONE.....ooinnnnnnn. 602 330 272 74 140 224 94 70 65 209 101 227
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIOQ
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 2000

TABLE 6.3-2: RABIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30031 - 50|51 - &5/0VER 45 AB ct c2 DE
................... 78.4% {85.9%4 170.8% [89.2% |83.3% |78.6% |70.1x% |[71.4% |77.4% |80.4% |77.7% |77.2%
................... 100% (54.8% |45.2% (12.3% [23.3% |37.2% |15.6% |[11.6% |10.8% |34.7% |16.8% [37.7%
RADIO MALTA 1........ 23 6 17 1 2 7 8 5 2 7 6 8
................... 3.0% 1.6% h.6% 1.2% 1.2% 2.5% 6.0% 5.1% 2.4% 2.7% 4.6% 2.7%
................... 100% [26.1% |73.9% 4.3% 8.7% |30.4% |34.8% (21.7% 8.7%4 |30.4% [26.1%4 |34.8%
RADIQ MALTA 2........ 9 3 [ 1 1 5 1 1 2 3 0 4
................... 1.2% .8% 1.6% 1.2% .6% 1.8% T4 1.0% 2.4% 1.2% 0% 1.6%
................... 100%  133.3% (66.7% [11.1% [11.1% |55.6% [11.1% [|11.1% [22.2% [33.3% L0% 146 .4%
RADIQ SUPER 1........ 41 15 26 1 9 18 8 5 2 12 é 21
................... 5.3% 3.9% 6.8% 1.2% 5.4% 6.3% 6.0% 5.1% N3 4.6% 6% 7.1%
................... 100%  |36.6% 163.4% 2.46% |22.0% [43.9% [19.5% [12.2% 4.9%4 129.3% |14.6% 151.2%
RADIO 101............ 20 4 16 0 3 é 7 4 1 7 3 9
................... 2.6% 1.0% 4.2% 0% 1.8% 2.1% 5.2% 4.1% 1.2% 2.7% 3% 3.1%
................... 100% 120.0% [80.0% L0%  |15.0% [30.0% 35.0% [20.0% §.0%4 |35.0% [15.0% 45.0%
RTK. .ot 70 23 47 6 11 24 16 13 11 22 13 24
................... 9.1% 6.0% 12.2% 7.2% 6.5% 8.4% [11.9% [13.3% |13.1% 8.5% 110.0% 8.2%
................... 100%  [32.9% |67.1% 8.6% [15.74 |34.3% |22.9% ([18.6% |15.7% |31.4% |18.6% [34.3%
SMASH........... ... 1 1 0 0 1 0 0 0 1 0 0 0
................... 1% 3% 0% . 0% 6% .0% .0% .0% 1.2% 0% . 0% .0%
................... 100% 100% .0% 0% 100% 0% -0% .0% 100% 0% 0% 0%
RADIG CALYPSO........ 1 1 0 0 ] 1 0 0 0 0 0 1
............ Ceeeenn 1% 3% .04 .0% .0% 4% .0% 0% . 0% 0% 0% 3%
................... 100% 100% .0% 0% .0% 100% .0% .0% 0% 0% .0% 100%
FM BRONJA............ 1 1 g 0 1 ] 0 0 0 0 1 0
................... 1% .3% .0% .0% 6% .0% .0% .0% 0% 0% . 8% 0%
................... 100% 100% .0% 0% 100% .0% 0% .04 0% .0% 100% .0%
LOCAL NEWS
NONE.......ocaivnn.., 180 97 33 36 51 64 16 13 13 . 63 35 69
................... 23.4% 125.3% 21.6% |43.4% }30.4% [22.5% |11.9% ({13.3% [15.5% [24.2% |26.9% [23.5%
................... 100% [53.9% |46.1% |[20.0% |28.3% [35.6% 8.9% 7.2% 7.2% {35.0% [19.4% [38.3%
RADIO MALTA 1........ 70 27 43 3 8 19 27 13 9 26 8 27
Cesecitetaceactanan 9.1% 7.0% |11.2% 3.6% 4.8% 6.7%4 120.1% |13.3% [10.7% [10.0% 6.2% 9.2%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

(continued)
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BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE 6.3-2: RADIQ STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
~ BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROuUP SOCI0-ECONOMIC GROUP

MALE FEMALE {12 - 17|18 - 30331 - 50}51 - 65)OVER 65 AB c1 €2 DE

................... 100% [38.6% [61.4% 4.3% |11.4% (27.1% ([38.6% 118.6% (12.9% |37.1% |11.4% (38.6%
RADIO MALTA 2........ 35 15 20 4 9 12 6 4 5 12 7 11
................... 4.6% 3.9% 5.2% 4.8% 5.4% 4.2% 4.5% 4.1% 6.0% 4.6% 5.4% 3.7%
................... 100% 142.9% |57.4% [11.4% |25.7% [34.3% |17.1% |11.4% [14.3% [34.3% |20.0% |31.4%
RADIQ SUPER 1........ 194 104 98 15 30 86 30 33 14 50 43 87
................... 25.3% (27.1% 123.4% |18.1% [17.9% (30.2% 22.46% 133.7% 116.7% 119.2% [33.1% [29.6%
e iseatea e 100% [53.6% [|46.4% 7.7% |15.5% |44.3% {15.5% |17.0% 7.2% 125.8% [22.2% (44.8%
RADIO 101.......cnnnn 103 51 .52 4 24 35 27 13 13 43 12 35
................... 13.4% 113.3% (13.5% 4.8% |14.3% [12.34 [20.1% 13.3% [15.5% |16.5% 9.2% (11.9%
................... 100% {49.5% }50.5% 3.9% 123.3% |34.0% [26.2% |12.6% {12.6% [|41.7% [11.7% [34.0%
ISLAND SQUND......... 10 5 5 2 4 2 2 [t} 1 s 1 2
................... 1.3% 1.3% 1.3% 2.4% 2.46% 7% 1.5% .0% 1.2% 2.3% .8% 7%
................... 100% |50.0% [50.0% [20.0% [40.0% (20.0% [20.0% .0% [10.0% [60.0% [10.0% {20.0%
BAY RADIO............ 51 30 21 12 25 10 3 1 8 22 7 14
................... 6.6% 7.8% 5.5% |14.5% |14.9% 3.5% 2.2% 1.0% 9.5% 8.5% 5.4% 4.8%
................... 100% |58.8% J41.2% |23.5% |49.0% ]19.6% 5.9% 2.0% |15.7% |43.1% [13.7% |27.5%
RTK. i iiv e 79 28 51 2 4 34 18 21 11 24 13 31
................... 10.3% 7.3% |13.3% 2.4% 2.4% [11.9% [13.4% [|21.4% [13.1% 9.2% [10.0% [10.5%
................... 100% {35.4% [|64.6% 2.5% 5.1% 43.0% |22.8% [26.6% |13.9% [30.4% [16.5% [39.2%
SMASH. ... ... .. aanas 9 5 4 4 1 4 0 g 1 2 2 4
................... 1.2% 1.3% 1.0% 4.8% 6% 1.4% 0% 0% 1.2% 8% 1.5% 1.4%
................... 100% }55.6% [44.L4% [4h.4%  }11.1% |hh.4% 9% L0% [11.1% [22.2%  |22.2%  jhb.b4%
RADIO CALYPSO........ 11 6 5 0 2 7 2 0 2 3 1 5
.............. S 1.4% 1.6% 1.3% 0% 1.2% 2.5% 1.5% 0% 2.4% 1.2% .8% 1.7%
................... 100% [54.5% [45.5% 0% [18.2% |63.6% (18.2% L0%  18.2% |27.3% 9.1% [45.5%
RADJU MAS............ 2 1 1 0 2 0 0 ] 0 1 0 1
................... 3% .3% .3% . 0% 1.2% .0% .0% 0% 0% 4% .0% .3%
........... seeeee-| 100% ]50.0% (50.0% L0% 100% .0% 0% L0% .0%  |50.0% L0%  ]50.0%
FM BRONJA............ 3 3 [t} 0 0 1 2 ] 3 0 0 0
........ veasseasann 4% .8% .0% .0% 0% A% 1.5% .0% 3.6% .0% .0% .0%
................... 100% 100% .0% 0% .0% |33.3% {66.7% 0% 100% 0% 0% .0%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TG RADIOQ

= COLUMN PERCENTAGES

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 2000

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIQ-ECONQHIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONCMIC GROUP
MALE FEMALE [12 - 17/18 - 30|31 - 50/51 - &5]QVER 65 AB ¢ €2 DE
CAPITAL RADIO........ 21 12 9 4 8 1" 1 0 13 ] 1 8
................... 2.7%4 3.1% 2.3% 1.2% 4.8% 3.9% T4 0% 4.8% 3.1% .8% 2.7%4
................... 100% |57.1% |42.9% 4.8% |[38.1% [52.4% 4.8% 0% 119.0%  [38.1%4 4.8% 138.14

NONE. .. .ovcvvacananns 195 105 90 38 56 72 14 15 16 68 37 74
................... 25.4% |27.3% |23.4% [45.8% |33.3% [25.3% [10.4% [15.3% 119.0% 26.2% |28.5% [25.2%
................... 100% |53.8% |46.2% [19.5% |28.7% [36.9% 7.2% 7.7% 8.2% |[34.9% |19.0% |37.9%

RADIO MALTA 1........ 49 29 40 2 9 21 26 1 8 27
................... 9.0% 7.6% 10.46% 2.4% 5.4% 7.4% |19.4% 11.2% 9.5% [10.4% 6.9% 8.5%

................... 100% [42.0% 58.0% 2.9% [13.0% [30.4% |37.7% [15.9% [11.6% [39.1% [13.0% 36.2%

RADIO MALTA 2........ 33 14 19 3 8 11 6 5 5 12 5 11
................. o) 4.3% 3.6% 4.9% 3.6% 4.8% 3.9% 4.5% 5.1% 6.0% 4.6% 3.8% 3.7%

................... 100%  [42.4% 57.6% 9.1% 124.2% |33.3% (18.2% {15.2% [15.2% [36.4% [15.2% 33.3%

RADIO SUPER 1........ 183 98 85 15 25 82 31 30 12 46 42 83
................... 23.8% [25.5% {22.1% |18.1% [14.9% |28.8% [23.1% (30.6x% |[14.3% 17.7% [32.3% (28.2%
................... 100% |53.6% |46.4% 8.2% [13.7% |[44.8% (16.9% |16.4% 6.6% [25.1% [23.0% (45.4%

RADIO 101.....c.ocn 98 49
................... 12.8% [12.8% 12.8% 4.8% {13.1% [11.6% [19.4% |13.3% |14.3% 16.5% 9.2% 10.5%

................... 100% |50.0% 150.0% L.4% l22.4% [33.7% [26.5% [13.3% [12.2% |43.9% [12.2% 31.6%

ISLAND SOUND......... 13 7 é 2 5 2 3 1 1 7 1 4
........... e 1.7% 1.8% 1.6% 2.4% | 3.0% 7% 2.2% 1.0% 1.2% 2.7% 8% | 1.4%
........ veoenno.. 1 1002 |[33.8% Je6.2% [15.4% [38.5% [15.4% [23.1% 7.7% 7.7% {53.8% 7.7% |30.8%

BAY RADIO....cvvununn 52 29 23 12 27 9 3 1 8 21 7 16

................... 6.8% 7.6% 6.0% [14.5% (16.1% 3.2% 2.2% 1.0% 9.5% 8.1% 5.4% 5.4%

........... vevee...] 100% [55.8% (44k.2% [23.1% 51.9% |17.3% 5.8% 1.9% |15.4% l40.6% |13.5% (30.8%
RTK..ounnn trenaeavaes 78 27 51 2 4 32 19 21 11 23 13 31
........ veeaneneasa|10.2% 7.0% [13.3% 2.4%4 2.4% [11.2% [14.2% |21.4% [13.1% 8.8% [10.0% [10.5%

................... 100%  |34.6% |65.4% 2.6% 5.1% |41.0% |es4.4n |26.9% |14.1% |29.5% |16.7% 39.7%

SMASH. s vevenenennnns 10 é 4 4 0 5 0 1 2 1 3 4
fednereeveaaeeaeeea 1.3% 1.6% 1.0% 4,8% 0% 1.8% .0% 1.0% 2.4% 4% 2.3% | 1.4%
................... 100% 160.0% 140.0% }40.0% L0% {50.0% 0% (10.0% |20.0% [10.0% |30.0% |40.0%

RADIO CALYPSO........ 11 6 5 0 2 7 2 0 2 3 1 5

EIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO
(continued)
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BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
~ BY AGE, GENDER AND SOCIQ0-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE [12 - 17[18 - 30131 - 50|51 - 45|0VER 65 AB c1 €2 DE
..... feeecneieeaeaa] V.4% 1.6% 1.3% .0% 1.2% 2.5% 1.5% .0% 2.4% 1.2% .84 1.7%
................... 100% 54 .5% 45.5% 0% 18.2% 63.6% 18.2% 0% 18.2% 27.3% ?.1% 45.5%
RADJU MAS. ... .cevvnn. 3 1 2 [4] 2 g 1 0 1 1 1] 1
................... 4% .3% 5% 0% | 1.2% 0% 7% 0% | 1.2% 4% 0% | .3x
...... eeeeemeanee | 1002 [33.3% 66.7% 0% |66.7% 0% |33.3% 0% 133.3% ]33.3% 0% |33.3%
FM BRONJA. . .vvnnnnn .. 3 3 0 0 0 1 2 0 3 0 0 0
................... 4% .8% 0% .0% 0% Ry 1.5% % 3.6% 0% .0% .0%
......... ceeeeaaa.al 100% 100% 0% 0% 0% 33.3% 66.7% 0% 100% 0% L0% 0%
CAPITAL RADIO........ 20 10 10 1 8 10 1 0 3 0 9
................... 2.8% 2.6% 2.6% 1.2% 4.8% 3.5% 7% 0% 3.6% 3.1% 0% 3.1%
................... 100% |50.0% |50.0% | 5.0% |40.0% |50.0% | 5.0% 0% 115.0%  [40.0% 0% [45.0%
CURRENT
AFFAIRS/ANALYSIS
PROGRAMMES
NONE. ... vevvrecnnenn 328 174 152 52 77 121 44 34 34 106 55 133
................... 42.7% 45.8% 39.6% 82.7% 45.8% 4£2.5% 32.8% 34.7% L0.5% 40.8% 42.3% 45.2%
................... 100% |535.7% |46.3% |15.9% |23.5% |36.9% |13.4x [10.4%x |10.4% |32.3% |16.8% |40.5%
RADIO MALTA 1........ bLL 15 29 1 6 14 18 5 4 17 10 13
castecrectueraennna 5.7% 3.9% 7.6% 1.2% 3.6% 4.9% 13.4% 5.1% 4 8% 6.5% 7.7% 4.4%
................... 100% (34.1% {65.9% | 2.3% [13.6% |31.8% (40.9% |11.4% | 9.1% |38.6% |22.7% |29.5%
RADIO MALTA 2....... g 26 9 17 4 6 7 6 3 3 10 4 9
.......... veveenno | 36% L 2.3% | 4asm | s.8% | 3.6x | 2.5% | 4.5% | 3.1% | 3.6% | 3.8% | 3.1% | 3.1z
treeersenccas cesae. 100% 34 .6% 65.4% 15.4% 23.1% 26.9% 23.1% |11.5% 11.5% 38.5% 15.4% 34,6%
RADIO SUPER 1....... o154 31 70 9 23 72 22 25 11 4z 32 64
s ceee 9.7 f21.4% (18022 l10.8x [13.7% [25.3x {16.4% [25.5% (13.1% [16.9% [24.6x |21.8%
IUPURU et 100%  (53.6% (46.4x | 6.0% [15.2% [47.7% [14.6x [16.6% | 7.3% |29.1% |21.2x [42.4%
RADIO 101...... Ceseae 88 43 45 4 23 29 21 11 1 40 10 27
............... oo ]11.5% 11.2% 11.7% 4.8% 13.7% 10.2% 15.7% 11.2% 13.1% 15.4% 7.7% 9.2%
................... 100% |48.9% |s1.1% | 4.5% |26.1% |33.0% [25.9% |12.5% |12.5% [45.5% |11.4% |30.7%
ISLAND SOUND......... 8 S 3 1 [ 1 2 1} 1] S 1 2
................... 1.0% 1.3% 8% 1.2% 2.0% A% 1.5% 0% . 0% 1.9% 8% T%
................... 1002 [62.5% |37.5% (12.5% |[50.0% [12.5% [|25.0% .0% .o% |62.5% |12.5% |25.0%

FIRST ROW OF PERCENTAGES

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

(continued)
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BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE 6.3-2: RADIO STATION COMPARISON ON A SET OF SEVEN PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE [12 - 17]18 - 30[31 - 50|51 - 65|OVER 65 AB €1 €2 DE
BAY RADIO............ 3 17 14 [} 15 [ 3 1 5 11 5 10
................... 4.0% h.4% 3.6% 7.24 8.9% 2.1% 2.2% 1.0% 6.0% 4.2% 3.8% 3.4%
................... 100% [54.8% (45.2% |19.4% |48.4% 19.4% 9.7% 3.2% [16.1% |35.5% [16.1% ]32.3%
RTK et emeieeieieaans 45 25 40 4 5 25 14 17 11 17 12 25
................... 8.5% 6.5%4 {10.4% 4.8% 3.0% 8.8% |10.4% [17.3% |13.1% 6.5% 9.2% 8.5%
................... 100% [38.5% 61.5% 6.2% 7.7% [38.5% [21.5% [26.2% [16.9% [26.2% |18.5% [38.5%
SMASH. ... .ovvnnnnana., 3 1 2 1 0 1 g 1 1 1 0 2
................... A% >4 5% 1.2% 0% 4% 0% 1.0% .0% A% .0% 7%
................... 100%  |33.3% [66.7% |[33.3% 0% |33.3% 0% |33.3% 0%  |33.3% L0% |66.7%
RADIQ CALYPSQO........ 10 [ 4 0 2 6 2 0 2 3 1 4
................... 1.3% 1.6% 1.0% 0% 1.2% 2.1% 1.5% 0% 2.4% 1.2% .8% 1.46%
................... 100% ]60.0% 140.0% L0% |20.0% }60.0% |20.0% .0% [20.0% |30.0% [10.0% |40.0%
RADJU MAS............ 2 1 1 0 1 0 0 1 0 1 0 1
................... .3% .3% .3% 0% .6% 0% .0% 1.0% .0% 4% .0% .3%
................... 100% |50.0% 50.0% .0% |50.0% 0% .0%  {50.0% 0% 50.0% .0%  |50.0%
FM BRONJA............ 1 1 0 0 0 0 1 g 1 0 0 0
................... 1% 3% .0% 0% .0% .0% 7% 0% 1.2% 0% . 0% 0%
................... 100% 100% .0% 0% .0% 0% 100% .0% 100% 0% 0% 0%
CAPITAL RADIO........ 1 4 7 1 [ 3 1 0 2 5 0 &
................... 1.4% 1.0% 1.8% 1.2% 3.6% 1.1% 7% 0% 2.4% 1.9% 0% 1.4%
................... 100% |36.4% |63.6% 9.1% |54.5% ]27.3% 9.1% L0%  [18.2% |45.5% 0% |36.4%

FIRST ROW OF PERCENTAGES

= COLUMN PERCENTAGES

SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 2000

TABLE 6.4: OVERALL PREFERENCE FOR BEST RADIO STATION
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GrOuUP SOCIO-ECONCMIC GROUP
MALE FEMALE |12 - 17{18 - 30|31 - 50{51 - 65[{QVER 65 AB c1 c2 DE
TOTAL. e ieiiinaaanan 768 384 384 83 168 285 134 98 84 260 130 294
K5A
NONE......oivvuvnnennn &7 26 21 6 8 20 8 5 4 13 8 22
................... 6.1% 6.8% 5.5% 7.2% 4.8% 7.0% 6.0% 5.1% 4.8% 5.0% 6.2% 7.5%
................... 100%  |55.3% )44.7% [12.8% 117.0%4 [42.6% (17.0% }10.6% 8.5% |27.7% [17.0% [46.8%
RADIO MALTA 1........ 53 20 33 1 1 14 24 13 4 20 10 19
................... 6.9% 5.2% 8.6% 1.2% .6% 4.9% |17.9%  |13.3% 4.8% 7.7% 7.7% 6.5%
................... 100% |37.7% [62.3% 1.9% 1.9% [26.4% [45.3% (24.5% 7.5% (37.7% |18.9% [35.8%.
RADIC MALTA 2........ 13 4 9 2 1 -5 3 2 1 7 1 4
................... 1.7% 1.0% 2.3% 2.4% .6% 1.8% | 2.2% 2.0% 1.2% .| 2.74 .8% 1.46%
..... teeesseneaa...| 100% |30.8% |69.2% 15.&% 7.7% |38.5% |23.1% ]15.4% 7.7% [53.8% 7.7% ]30.8%
RADIO SUPER 1........ 182 93 89 9 32 8g 29 32 1 L] 41 84
................... 23.7% |24.2% 23.2% |[10.8% [19.0% |[28.1% [21.6% [32.7% [13.1% |17.7% [31.5% [28.6%
................... 100% |51.1% [48.9% 4.9% 117.6% [44.0% 15.9% 117.6% 6.0% [25.3% |22.5% [46.2%
RABIO 101........u... 83 44 39 3 15 29 24 12 12 35 9 27
................... 10.8% |11.5% ]10.2% 3.6% 8.9% [10.2% |17.9% [12.2% [14.3% |13.5% 6.9% 9.2%
................... 100% [53.0% |47.0% 3.6% |18.1% |34.9% |28.9% [14.5% |14.5% [42.2% [10.8% |32.5%
ISLAND SOUND......... 22 11 1 8 6 5 3 0 4 8 6 4
................... 2.9% 2.9% 2.9% 9.6% 3.6% 1.8% 2.2% .0% 4.8% 3.1% 4.6% 1.4%
................... 100% |50.0% |50.0% |36.4% |27.3% {22.74 [13.6% .0% [18.2% |36.4% |27.3% [18.2%
BAY RADIO............ 97 52 45 29 48 16 2 2 12 47 12 26
................... 12.6% [13.5% [11.7% [34.9% 28.6% 5.6% 1.5% 2.0% [14.3% (18.1% 9.2% 8.8%
....... vereeanvaass| 100% [53.6% [46.4% 29.9% [49.5% [16.5% 2.1% 2.1% |12.4% |48.5% [12.4% |26.8%
L 1 108 39 69 3 5 43 29 28 16 32 17 43
................... 14.1% [10.2% (18.0% 3.6% 3.0% |15.1% [21.6% {28.6% [19.0% |12.3x |13.1% [14.6%
...... teemaeeenaaaa| 100% {36.1% }63.9% 2.8% 4.6% |39.8% [26.9% |25.9% |14.8% |29.6% |15.7% }39.8%
SMASH. .........iovnnn 35 16 19 10 12 12 0 1 2 14 4 15
e eimeas e et 4.6% 4.2% 4.9% (12.0% 7.1% 4.2% .0% 1.0% 2.4% 5.4% 3.1% 5.1%
................... 100% |45.7% |S4.3% |28.6% [34.3% |34.3% .0% 2.9% 5.7% |40.0% [11.4% [42.9%
RADIO CALYPSO........ 45 29 16 2 6 33 3 1 é 10 10 19
teeeeeuneamntsaenan 5.9% 7.6% 4.2% 2.4% 3.6% [11.6% 2.2% 1.0% 7.1% 3.8% 7.7% 6.5%
................... 100% | 64.4% }35.6% 4.6% 113.34 |73.3% 6.7% 2.2% [13.3% |22.2% |22.2% |42.2%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL
{continued)
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BROADCASTING AUTHORITY - MALTA:

TABLE 6.4: OVERALL PREFERENCE FOR BEST RADIO STATIQN

-~ BY GENDER, AGE AND

SOCIO-ECONOMIC GROUP

MEDIA AUDIT - MARCH 2000

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17[18 - 30|31 - 50{51 - &5|0QVER 65 AB c1 c2 DE
UNIVERSITY RADIO,.... 2 0 2 0 1 1 1] 1 g 2 0 0
................... 3% 0% .5% .0% 6% 4% .0% 0% 0% . 8% 0% . 0%
................... 100% .0% 100% 0% ]50.0%4 50.0% 0% .0% 0% 100% 0% .0%
RADJU MAS............ 11 4 7 1 6 3 1 0 1 2 2 [
................... 1.4% 1.0% 1.8% 1.2% 3.6%4 1.1% T% .0% 2% 8% 1.5% 2.0%
................... 100% [36.4% (63.6% 9.1% [54.5% [27.3% 9.1% .0% 9.1% 18.2% [18.2% |54.5%
FM BRONJA............ 9 9 0 0 0 3 4 2 -] 2 0 1
................... 1.2% 2.3% . 0% 0% .0% 1.1% 3.0% 2.0% 7.1% 8% . 0% 3%
................... 100% 100% .0% 0% 0% 133.3%  [44.4%  122.2% 66.7% 22.2% 0% (1114
CAPITAL RADIO........ 41 37 24 9 27 21 4 0 5 22 10 24
................... 7.9% 9.6% 6.3% |10.8% |16.1% 7.4% 0% 0% 0% 8.5% 7.7% 8.2%
................... 100%  |60.7% 139.3% (146.8% [44.3% |[34.4% 6.6% .0% 8.2% 36.1% [16.4% |39.3%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAG
BASE =

= COLUMN PERCENTAGES
ES = ROW PERCENTAGES
ALL




Table 6.5-1.1: TV Channel Preferences for Different Programme Sectors

(March 1999)

PER A RA DIA A 9 OTA
% % % % % % % % % %
56.2 206 . | 147 13 0.1 0.2 5.9 | 100.00
34.1 2.9 7.0 0.6 155 9.4 04 0.8 9.3 | 100,00
19.3 98 43 0.2 0.2 6.4 0.8 117 37.3 | 100.00
43.9 98 56 0.2 6.1 3.1 0.3 7.4 23.6 | 100.00
70.2 28 13 15 108 35.2 2.3 138 22.1 | 100.00
37.7 210 0.7 0.1 45 15.7 0.2 57 33.3 | 100.00
16.1 73 16 0.8 20.8 7.7 0.2 79.1 26.5 | 100.00
21.9 53 2.2 0.7 75 5.4 0.2 9.8 47.0 | 100.00
42.1 89 | 6.1 2.8 3.3 4.7 . 5.9 26.2 | 100.00
165 7.7 5.0 14 6.4 246 0.1 53 332 | 100.00

= 700.00
6.0 39 15 13.1 1.0 20 3.0 13.6 55.9
345 75 0.4 0.2 0.9 0.7 - 18 54.0 | 100.00
25.3 39 0.9 0.2 17 26 0.2 6.7 55.3 | 100.00
26.0 7.2 1.0 0.6 13 16 - 5.7 56.6 | 100.00
210 5.0 0.8 0.1 2.1 53 - 9.0 56.5 | 100.00
38.3 34 0.6 0.1 26 1.0 - 2.7 51.2 | 100.00
14.6 3 1.0 - 0.8 1.7 . 48 733 | 100.00

Table 6.5-1.2: TV Channel Preferences for Different Programme Sectors

(October 1999)
DER A 3 A N A A O OTA

% % % Yo % % Yo % %

49.9 14.8 0.8 - 0.4 - 0.2 12.0 100.00
29.3 9.4 0.5 12.3 9.9 0.5 8.3 15.8 100.00
14.0 7.4 0.6 7.9 9.7 0.6 9.2 43.8 100.00
29.0 7.6 0.4 6.5 3.8 0.2 6.6 34.8 100.00
5.4 1.7 2.2 5.9 36.3 3.2 14.2 27.0 100.00
8.5 2.0 0.2 2.8 171 1.5 6.1 52.5 100.00
10.2 3.0 0.5 125 7.5 1.6 17.7 40.9 100.00
14.4 4.0 0.3 4.0 4.9 0.4 7.4 59.4 100.00
39.9 6.1 1.1 1.7 4.1 0.6 5.5 31.4 100.00
12.2 53 0.4 5.0 21.7 28 4.6 40.1 100.00
2.6 1.6 12.6 0.4 3.7 241 117 624 100.00
21.6 1.3 0.1 0.7 2.2 0.2 2.4 48.9 100.00
14.0 2.1 0.3 2.5 2.1 0.8 6.3 66.3 100.00
18.2 2.1 0.2 1.1 2.4 0.1 6.1 62.8 100.00
15.86 - 2.0 5.3 0.2 6.7 62.7 100.00
26.4 2.3 0.2 1.1 1.8 0.3 3.5 61.0 100.00
9.0 2.4 0.1 14 2.1 0.2 5.7 76.0 100.00




Table 6.5-1.3: TV Channel Preferences for Different Programmé Sectors

(March 2000)
PER A A = A DIA A 0O OTA
% - % % % %o % % %
46.1 - 0.3 0.2 0.3 - 0.2 9.4 100.00
31.8 - 0.1 12.7 10.7 0.9 7.4 9.8 100.00
14.3 - 0.2 8.7 10.4 0.9 9.0 39.3 100.00
30.3 - 0.1 5.8 4.0 0.3 4.7 30.0 100.00
5.5 0.2 1.6 10.4 42.9 3.5 11.2 19.1 100.00
3.8 0.7 0.1 2.5 26.3 1.0 4.5 47.0 100.00
8.6 - 0.2 15.9 13.9 0.4 18.7 33.4 100.00
17.2 - 0.5 3.4 4.6 0.5 4.9 54.5 100.00
43.0 - 1.0 1.2 2.9 0.2 1.9 28.5 100.00
10.0 1.0 - 3.6 222 12 26 39.6 100.00
T 100.00
3.0 3.4 0.2 12.7 0.5 4.7 3.9 11.4 59.2
14.9 ] - 0.2 0.4 1.3 0.1 1.0 45.2 100.00
- 20.9 9.2 - 1.9 14 0.5 14 61.8 100.00
21.6 7.8 0.2 0.1 0.6 2.3 - 2.4 63.7 100.00
14.3 6.6 - - 1.6 4.1 0.2 3.2 68.9 100.00
28.8 .5 - - 1.0 0.8 - 0.7 57.9 100.00
15.0 49 - 2.5 - 0.2 Q.2 1.1 0.1 2.9 73.0 100.00




BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

- BY AGE, GEHDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE [FEMALE |12 - 17[18 - 30|31 - 50|51 - 65|0VER 65| A8 c c2 DE
TOTAL . oeiiceaacannnns 972 479 493 110 201 366 175 120 110 332 159 371
LOCAL NEWS
NONE...oovrnvnennnnn. 91 43 48 20 20 34 10 7 10 33 16 32
................... 9.4% 9.0% 9.7% 118.2% {10.0% 9.3% 5.7% 5.8% 9.1% 9.9% (10.1% 8.6%
................... 100%  [47.3% |52.7% [22.0% |22.0% {37.4% (11.0% | 7.7% [11.0% |36.3% [17.6% |35.2
LA P 448 226 222 58 9% 162 78 56 60 161 70 157
................... 46.1% |47.2% |45.0% 152.7% [46.8% |44.3% [44.6% |46.7% |54.5% |48.5% |44.0% [42.3%
................... 100% [50.4% |49.6% |12.9% |21.0% |36.2% |[17.4% [12.5% [13.4% [35.9% |15.6% |[35.0%
SUPER 1 TV........... 2640 129 131 16 42 115 47 40 11 68 55 126
................... 26.7% [26.9% [26.6% |14.5% [20.9% |31.4% [26.9% |33.3% [10.0% (20.5% |34.6% {34.0%
................... 100%  |49.6% [S50.4% | 6.2% [16.2% [44.2% |18.1% |15.4% | 4.2% |26.2% [21.2% |48.5%
SMASH TV............. 3 3 0 0 1 1 1 0 2 1 0 0
................... .3% .6% .0% .0% .5% 3% .6% 0% | 1.8% .3% .0% .0%
................... 100% | 100% .0% J0%  |33.3% |33.3% |33.3% 0% [66.7% [33.3% .0x% .0x%
RAL STATIONS......... 2 1 1 0 0 2 0 0 1 1 0 0
................... .2% .2% 2% .0% .0% .5% 0% .0% 9% 3% .0% .0%
................... 100% |50.0% 50.0% J0% . 0% 100% .0% .0% |50.0% [50.0% .0% 0%
MEDIASET CHANNELS.... 3 1 2 1 0 0 ) 2 0 1 1 1
................... .3% 2% 6% 9% .0% .0% 0% | 1.7% .0% 3% .6% .3%
................... 100% |33.3% |66.7% |[33.3% .0% .0% 0% [66.7% .0% [33.3% [|33.3% |33.3%
SATELLITE STATIONS... 2 1 1 1 0 1 0 0 1 0 0 1
................... .2% 2% .2% .9% .0% .3% 0% .0x% .9% .0% .0% 3%
................... 100% [50.0% |50.0% |50.0% .0% |50.0% .0% .0%  |[50.0% .0% .0%  [50.0%
NET TV...iviennnannn, 163 75 88 14 44 51 39 15 25 67 17 54
................... 16.8% |15.7% |17.8% |12.7% [21.9% [13.9% |22.3% [12.5% (22.7% [20.2% [10.7% [14.6%
................... 100% [46.0% |[54.0% | 8.6% |27.0% |31.3% [23.9x | 9.2x [15.3% |41.1% [10.4% [33.1%
FOREIGN HEWS
NONE. . ...ovurnennns. 95 42 53 24 20 32 1 8 7 33 18 37
................... 9.8% | 8.8% |[10.8% (21.8% |10.0% | 8.7% | 6.3x | 6.7% | 6.4% | 9.9% [11.3% |10.0%
................... 100% |44.2% [55.8% [25.3% |[21.1% [33.7% |11.6% 8.4% 7.4% |34.7% 118.9% |[38.9%
L PO 309 162 147 25 59 119 60 46 34 100 53 122
................... 31.8% 33.8% [29.8% |22.7% |29.4% |32.5% |[34.3% |[38.3% [30.9% |30.1% |33.3% |32.9%

FIRST ROW OF PERCENTAGES =
SECOND ROW OF PERCENTAGES =

BASE = ALL WHO WATCH TV

COLUMN PERCENTAGES
ROW PERCENTAGES

(continued:



BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE &.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE FEMALE 12 - 17|18 - 3031 - 50|51 - 65|0VER 65 AB c1 €2 DE
................... 100%  [52.4% |47.6% 8.1% |19.12% |38.5% |[19.4% [14.9% (11.0% |32.4% |17.2% [39.5%
SUPER 1 TV........... 157 76 81 9 27 62 30 29 5 43 36 73
................... 16.2% [15.9% [16.4% 8.2% |13.4% 16.9% [17.1% |24.2% 4.5% 113.0% (22.6% ]19.7%
................... 100% |48.4% [51.6% 5.7% [17.2% 139.5% (19.1% [18.5% 3.2% |27.4% 122.9% |46.5%
SMASH TV............. 1 0 1 1 0 1 0 0 g 0 1 0
................... 1% .0% 2% 0% 0% 3% 14 .0% . 0% 0% .6% .0%
................... 100% .0% 100% .0% .0% 100% 0% 0% .0% .0% 100% 0%
RAI STATIONS......... 123 59 64 10 24 53 22 14 25 38 .18 42
................... 12,74 (12.3%2  [13.0% 9.1% [11.94 [14.5% |12.6% 11.7%  |22.7% [11.4% |11.3%  (11.3%
................... 100% [48.0% [52.0% | 8.1% [19.5% 43.1% (17.9% 11.4%  120.3% |30.9% [14.6% [34.1%
MEDIASET CHANNELS.... 104 46 58 20 38 28 10 8 12 39 15 38
................... 10.7% 9.6% |11.8% [18.2% [18.9% 7.7% 5.7% 6.7% |10.94 |11.7% 9.4% (10.2%
................... 100%  [44.2% 55.8% [19.2% |36.5% [26.9% 9.6% 7.7% |11.5% |37.5% [14.4% |36.5%
OTHER ITALIAN
STATIONS.......... 9 7 2 3 3 i 3 1] 1 5 1 2
................... .9% 1.5% A% 2.7% 1.5% .0% 1.7% .0% .9% 1.5% .6% .5%
................... 100% |77.8% |22.2% [33.3% |33.3% 04 133.3% L0% [11.1%  [55.6% |11.1% [22.2%
SATELLITE STATIONS.. 72 42 30 10 10 37 9 é 13 31 10 18
................... 7.4% 8.8% 6.1% 9.1% 5.0% [10.1% 5.1% 5.0% }11.8% 9.3% 6.3% 5.9%
................... 100% |58.3% |41.7% [13.9% |13.9% |[51.4% [12.5% 8.3% |18.1% |43.1% |13.9% }25.0%
NET TV.. oo, 102 45 57 9 20 34 30 9 13 43 7 39
................... 10.5% 9.4% 111.6% 8.2% [10.0% 9.34 [17.1% 7.5%4 |11.8% {13.0% 4.4% |10.5%
................... 100% [44.1% }55.9% 8.8% [19.6% |33.3% [29.4% 8.8% [12.7% {42.2% 6.9%4 138.2%4
SPORTS
NONE............oo. 382 124 258 36 61 143 76 66 40 126 62 154
................... 39.3%  [25.9% 52.3% [32.74 |30.3% |39.1% |43.4% |55.0% [36.4% |38.0% [39.0% |41.5%
................... 100% 132.5% |67.5% 9.4% [16.0%4 |37.4% |19.94 |17.3% [10.5% [33.0% [16.2% |40.3%
TV 139 71 48 15 24 59 24 17 11 43 31 54
................... 14.3% [14.8% 13.8% [13.64 [11.94 |16.1% |13.7% 14.2% (10.0% [13.0% [19.5% |14.6%
................... 100% [51.1% 48.9% 10.8% [17.3% |42.4% |17.3% [12.2x% 7.9% [|30.9% 122.3% |[38.8%
SUPER 1 TV........... 104 58 46 10 22 45 18 9 8 29 18 49
................... 10.7%  {12.1% 9.3% 9.1% }10.9% |12.3% [10.3% 7.5% 7.3% 8.7% }11.3% |13.2%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV

(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 2000

TABLE 6.5-1: TV STATION COHPARISON ON A SET OF SIX PROGRAHME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE {12 - 17{18 - 30|31 - 50|51 - &45|0OVER 65 AB c1 €2 DE

100% |55.8% |44.2% 9.6% |21.2% |43.3% [17.3% 8.7% 7.7% |27.9% (17.3% |47.1%

SMASH TV............. 2 2 0 0 1 1 0 0 0 1 1 1]
................... .2% 4% . 0% .0% .5% 3% .0% .0% .0% 3% 6% .0%
................... 100% 100% 0% L0%  |50.0% |50.0% . 0% .0% .0% 50.0% {50.0% .0%

RAI STATIONS......... 65 43 22 10 15 19 11 10 12 23 10 20

................... 6.7% 9.0% 4.5% 9.1% 7.5% 5.2% 6.3% 8.3% 10.9% 6.9% 6.3% 5.4%
................... 100% 166.2% [33.8% 15.4% [23.1% |29.2% [16.9% [15.4% [18.5% |35.4% [15.4% |30.8%

MEDIASET CHANNELS.... 101 69 32 23 3 27 14
................... 10.4% [14.4% | 6.5% (20.9% [15.4% | 7.4% 8.0% |.5.0% (15.5% 13.0% 6.3% 8.4%

100% |68.3% [31.7% |22.8% 130.7% [26.7% [13.9% 's.9% |16.8% |42.6% 9.9% 130.7%

OTHER ITALIAN

STATIONS.......... 9 8 1 1 1 3 2 2 0 3 1 5
................... 9% 1.7% .2% 9% .5% .8% 1.1% 1.7% . 0% .9% .6% 1.3%
................... 100% [88.9% (11.1% |11.1% [11.1% [33.3% [22.2% |22.2% .04 133.3% 11.1%  |55.6%
SATELLITE STATIONS... 87 58 29 11 20 36 15 5 12 35 10 30

................... 9.0% 12.1% 5.9% {10.0% |10.0% 9.8% 8.6% 4.2% |10.9% (10.5% 6.3% 8.1%
................... 100% |66.7% |[33.3% [12.6% |23.0% |[41.4% |17.2% 5.74 |13.8% 140.2% 11.5% [34.5%

NET V.o aeenene. 83 46 37 4 26 33 15 5 10 29 16 | 28
................... 8.5%2 | 9.6x | 7.5% | 3.6x |12.9x | 9.0% | 8.6% | 4.2%x | 9.1% | 8.7% |10.1% | 7.5%
100% |55.4% |as.6% | 4.8% |31.3% |39.8% |18.1% | 6.0x l1z.0% [34.9% [19.3% [33.7%

WEATHER

NONE.......coenavnnas 292 135 157 38 64 103 59 28 29 109 47 107
................... 30.0% 28.2% |31.8% |34.5% [31.8% [28.1% |[33.7% 23.3% |26.4% [32.8% |29.6% (28.8%
................... 100% |46.2% [53.8% |13.0% [21.9% |35.3% [20.2% 9.6% 9.9% |37.3% [16.1% |36.8%

TVM. e 295 146 149 36 59 114 45 41 34 96 49 116
................... 30.3% |30.5% [30.2% |32.7% [29.4% |3t.1% {25.7% |34.2% |[30.9% |28.9% |30.8% [31.3%
................... 100% [49.5% [50.5% [12.2% [20.0% [38.6% |15.3% (13.94 |11.5% {32.5% 16.6% 139.3%

SUPER 1 TV........... 140 73 67 é 21 57 27 29 7 36 35 62
................... 14.4% [15.2% |13.6% 5.5% |10.4% |15.6% |15.4% [24.2% 6.4% (10.8% |22.0% |16.7%
................... 100%  |52.1% |47.9% 4.3% [15.0% 140.7% |19.3% (20.7% 5.0% [25.7% [25.0% |44.3%

SMASH TV............. 1 1 0 0 1 0 0 0 [t} 0 0
................... A% 2% .0% .0% 5% 0% .0% . 0% .0% 0% .0% 3%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 2000

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50|51 - 65|0VER 645 AB c1 €2 DE
................... 100% 100% @ 0% 100% . 0% 0% .0% . 0% 0% .0x% 100%
RAI STATIONS......... 56 29 27 5 14 22 9 6 14 16 9 17
................... 5.8% 6.1% 5.5% &.5% 7.0% 6.0% 5.1% 5.0% [12.7% 4.8%4 5.7% 4.6%
................... 100% [51.8% [48.2% 8.9% 125.0% 139.3% |16.1% 110.7% |25.0% [28.6% [16.1% |30.4%
MEDIASET CHANNELS. 39 24 15 7 6 18 5 3 5 14 3 17
................... 4.0% 5.0% 3.0% 6.4% 3.0% 4.9% 2.9% 2.5% 4.5% 4.2% 1.9% b.6%
................... 100%  (61.5% {38.5% [17.9% |[15.4% [46.2% |12.8% 7.7% 112.8% |35.9% 7.7% |43.6%
OTHER ITALIAN
STATIONS.......... 3 1 2 1 0 1 1 0 1 2 ¢ Y
................... .3% .2% A% 9% .0% .3% .6% .0% . 9% 6% .0% .0%
................... 100% |33.3% |66.7% |33.3% L0%  [33.3% 133.3% L0%  133.3% [66.7% 0% . 0%
SATELLITE STATIONS 46 25 21 9 10 20 4 3 S 22 [ 13
................... 4.7% 5.2% 4.3% 8.2% 5.0% 5.5% 2.3% 2.5% 4.5% 6.6% 3.8% 3.5%
................... 100% 154.3% |45.7% |19.6% (21.7% |43.5% 8.7x% 6.5% |10.9% |47.8% [13.0% ]28.3%
NET TV.... ..o, 100 45 55 8 26 31 25 10 15 37 10 38
................... 10.3% 9.4% [11.2% 7.3% [12.9% 8.54 [16.3% 8.3% |13.6% [11.1% 6.3% [10.2%
................... 100% |45.0% {55.0% 8.0% 126.0% (31.0% ]25.0% |10.0% |15.0% |[37.0% |10.0% [38.0%
FEATURE FILMS
NONE. . .......ioinans. 186 92 94 8 20 79 40 39 23 62 27 | 74
................... 19.1%  119.2%  [19.1% 7.3% 110.0% |21.6% [22.9% |32.5% {20.9% |18.7% |17.0% [19.9%
................... 100% 149.5% (50.5% 4.3% |10.8% 142.5% |21.5% |21.0% [12.4% |33.3% |14.5% |39.8%
L P 53 27 26 5 4 20 13 11 3 17 7 26
................... 5.5% 5.6% 5.3% 4.5% 2.0% 5.5% 7.4% 9.2% 2.7% 5.1% 4.4% 7.0%
................... 100% }150.9% [49.1% 9.4% 7.5%4 [37.7% (24.5% |20.8% 5.7% (32.1% |13.2% {49.1%
SUPER 1 TV........... 34 12 22 3 2 12 8 9 1 7 12 14
................... 3.5% 2.5% 4.5% 2.7% 1.0% 3.3% L.6% 7.5% 9% 2.1% 7.5% 3.8%
................... 100%  135.3% |64.7% 8.8% 5.9% |35.3% 123.5% |26.5% 2.9% [20.6% |35.3% f(41.2%
SMASH TV.......oo.... 16 b 7 3 4 6 1 2 1 7 0 8
................... 1.6% 1.9% 1.4% 2.7% 2.0% 1.6% .6% 1.7% 9% 2.1% .0% 2.24
................... 100% [56.3% [43.8% [18.8% [25.0% |37.5% 6.3% {12.5% 6.3% |43.8% .0%  ]50.0%
RAI STATIONS......... 101 40 61 7 8 39 23 24 17 32 12 40
................... 10.4% 8.4% |12.4% 6.4% 4.0% 110.7% 113.1% (20.0% |15.5% 9.6% 7.5% 110.8%

FIRST ROW OF PERCENTAGES

BASE =

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

ALL WHO WATCH TV

(continued)
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BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONQOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE |12 - 17]18 - 30!31 - 50|51 - 65/0VER 65| A8 1 ) DE
................... 100% [39.6% |60.4% | 6.9% | 7.9% |38.6% [22.8% |23.8% |16.8% |31.7% l11.9% {39.6%
MEDIASET CHANNELS....| 417 205 212 61 128 144 5¢ 25 44 150 77 146
................... 42.9% |42.8% ([43.0% [55.5% |[63.7% |39.3% [33.7% {20.8% |40.0% [45.2% |48.4% 139.4x
................... 100% |49.2% [50.8% |14.6% [30.7% [34.5% [14.1% | 6.0% [10.6% |36.0% [18.5% 135.0%
OTHER ITALIAN
STATIONS........ .. 34 22 12 4 5 17 6 2 3 11 4 16
................... 3.5% | 4.6% 2.4% 3.6% | 2.5% 4.6% | 3.4% 1.7% 2.7% 3.3% | 2.5% | 4.3%
................... 100% |64.7% [35.3% |11.8% |14.7% |50.0% [17.6% | S.9% | 8.8% [32.4% (11.8% |47.1%
SATELLITE STATIONS. 109 59 50 19 23 42 20 5 15 41 16 37
................... 11.2%  [12.3%  [10.1% [17.3% |11.4% |11.5% |11.4% | 4.2% [13.6% |12.3% |10.1% [10.0%
................... 100% |54.1% [45.9% |17.4% |21.1% [38.5% 118.3% | 4.6% |13.8% |37.6% |14.7% |[33.9%
NET TV..oireinennnns 20 11 9 0 6 6 5 3 2 5 4 9
................... 2.1% | 2.3% 1.8% 0% | 3.0% | 1.6% | 2.9% | 2.5% | 1.8% | 1.s%x | 2.5% | 2.4%
................... 100% |[s55.0% |45.0% .0% |30.0% |30.0% |25.0% ([15.0% }10.0% |25.0% |20.0% |45.0%
MAX oot eeeeeaann, 2 2 0 0 1 1 0 1 0 0 1
................... 2% h% .0% .0% 5% 3% 0% 0% 9% 0% 0% 3%
................... 100% | 100% .0% .0% |s50.0% |50.0% 0% .0% {50.0% 0% .0% |50.0%
SERIALS/SOAP OPERAS
NONE ..o ienenennenn. 457 271 186 46 90 179 77 65 59 154 77 167
................... 47.0% [56.6% [37.7% |41.8% |44.8% [48.9% |44.0% |{54.2% [53.6% {46.4% |48.4% |45.0%
................... 100% |59.3% {40.7% |10.1% |19.7% |39.2% [16.8% [14.2% {12.9% 133.72 [16.8% |[36.5%
TVMe e eeeee s 37 18 19 4 5 12 7 9 3 14 3 17
................... 3.8% | 3.8% | 3.9% | 3.6% | 2.5% | 3.3% | 4.0% | 7.5% | 2.7% | 4.22 | 1.9% | 4.6%
................... 100% (48.6% |51.4% [10.8% [13.5% {32.4% [18.9% [24.3% | 8.1% |[37.8z | 8.1x [45.9%
SUPER 1 TV.oeueun.... 114 52 62 16 15 39 25 19 5 34 22 53
................... 11.7% |10.9% [12.6% |14.5% | 7.5% [10.7% |14.3% |15.8% | 4.5% |10.2% {13.8% {14.3%
................... 100% 145.6% |54.4% [14.0% |13.2% [34.2% 121.9% 16.7% | 4.4% |29.8% [19.3% |46.5%
SMASH TV...evuenunn.. 1 1 0 0 0 0 0 1 0 0 0 1
................... 1% .2% 0% 0% 0% 0% 0% 8% 0% 0% 0% 3%
................... 100% | 100% 0% 0% 0% 0% .0% | 100% . 0% .0% .0z | 100%
RAI STATIONS......... 24 7 17 8 7 4 3 2 7 8 1 8
................... 2.5% | 1.5% | 3.4% | 7.3% | 3.5% | 1.1% [ 1.7% | 1.7% | 6.4% | 2.4% . 6% Z.Zﬁ_J

FIRST ROW OF PERCENTAGES =
SECOND ROW OF PERCENTAGES =

BASE

= ALL WHO WATCH TV

COLUMN PERCENTAGES
ROW PERCENTAGES

(continuec



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 2000

TABLE 6.5-1: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SQCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE (12 - 17(18 - 30({31 - 50|51 - 65|OVER 45 AB c1 c2 DE

................... 100%  |29.2% |70.8% |33.3% (29.2% |16.7% (12.5% 8.3% 129.2% |[33.3% 4.2% [33.3%

MEDIASET CHANNELS.... 256 93 163 27 64 98 48 19 24 93 46 93
................... 26.3% 119.4% [33.1% |24.5% 131.8% 126.8% |27.6% (15.8% j21.8% |28.0% |28.9% |25.1%

................... 100%  136.3% [|63.7% [10.5% (25.0% {38.3% |18.8% 7.4% 9.6% (36.3% 118.0% ]36.3%

OTHER ITALIAN

STATIONS.......... 10 7 3 3 3 3 1 0 0 S Y 5
................... 1.0% 1.5% 6% 2.7% 1.5% .8% 6% .0% 0% 1.5% . 0% 1.3%
e eareeaar e 100% 70.0% )30.0% (30.0% [30.0%x |30.0% 10.0% 0% .0% [50.0% .0%  150.0%
SATELLITE STATIONS... 44 19 25 4 10 20 8 2 8 18 4 14

................... 4.5% 4.0% 5.1% 3.6% 5.0% 5.5% 4.6% 1.7% 7.3% 5.4% 2.5% 3.8%
................... 100% (43.2% |56.8% 9.1% [22.7% [45.5% (18.2% 4.5% 118.2% [40.9% 9.1% [31.8%

NET TV....oiivennnnn. 22 8 14 2 4 10 4 2 3 2 é 11
................... 2.3% 1.7% 2.8% 1.8% 2.0% 2.7% 2.3% 1.7% 2.7% . 6% 3.8% 3.0%

................... 100%  (36.4% ]63.6% 9.1% |18.2% (45.5% [18.2% 9.1% |13.6% 9.1% |27.3% 150.0%

MAX+. .. ool 7 4 ] 3 1 2 1 1 4 g 2
................... T4 6% . 8% 0% 1.5% .3% 1.1% - 8% 9% 1.2% .0% .5%
................... 100%  |42.9% }57.1% L0% |42.9% (14.3% |28.6% [16.3% |14.3% |57.1% .0%  [28.6%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 2000

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCI10-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30|31 - 50(51 - &5|0QVER &5 AB €1 c2 DE
TOTAL ..o eoiimaeaiaa. 972 479 493 110 201 366 175 120 110 332 159 371
DOCUMENTARIES
NONE. ... ... .. ... ... 325 135 190 46 68 98 68 45 22 116 53 134
................... 33.4% |28.2% 138.5% |41.8% [33.8% [26.8% [38.9% [37.5% |20.0% |[34.9% 133.3% [36.1%
................... 100% [41.5% [58.5% |14.2% [20.9% ]30.2% [20.9% [13.8% 6.8% [35.7% (16.3% |41.2%
TVH. oL 84 41 43 10 10 31 14 19 7 24 16 37
................... 8.6% 8.6% 8.74 9.1% 5.0% 8.5% 8.0%4 15.8% 6.4% 7.2% (10.1% [10.0% -
................... 100% (48.8% [51.2% {11.9% [11.9% |[36.9% [16.7% |22.6% 8.3% |28.6% (19.0% |44.0%
SUPER 1 TV........... 69 35 34 7 10 28 13 11 8 18 17 26
..... PRI R RPE B 4 § 4 7.3% 6.94 |- 6.46% 5.0% 7.7% 7.4% 9.2% 7.3% 5.4% [10.7% 7.0%
e 100%  150.7% 149.3% |10.1% [14.5% 40.6% |[18.8% {15.9% |11.6% |26.1% |24.6% |37.7%
SMASH TV............. 2 1 1 1 0 1 0 0 0 1 0 1
................... 2% .2% 2% 9% 0% .3% .0% .0% .0% .3% 0% .3%
................... 100% |50.0% [50.0% [50.0% .0% 150.0% .0% .0% .0%  |50.0% .0%  150.0%
RAI STATIONS......... 155 85 70 12 40 63 22 18 20 43 28 59
................... 15.9% [17.7% |14.2% |10.9% {19.9% [17.2% {12.6% [15.0% {18.2% |14.5% [17.6% |15.9%
................... 100% [54.8% |45.2% 7.7% 125.8% [40.6% 14.2% (11.6% 112.9% [31.0% |18.1% [38.1%
MEDIASET CHANNELS.... 135 59 76 10 29 58 24 14 16 51 20 48

................... 13.9%  |12.3% [15.4% 1% [14.4% 115.8% |13.7% [11.7% |14.5% |15.4% [12.6% [12.9%
................... 100% [43.7% |56.3% 7.6%  |21.5% [43.0% [17.8% |10.4% |11.9% [37.8% {14.8% [35.6%

0

OTHER ITALIAN

STATIONS.......... 4 -2 2 ] 1 1 2 0 0 2 1] 2
................... A% A% 4% .0% .5% .3% 1.1% . 0% 0% .6% 0% .5%
................... 100% |50.0% 150.0% 0% 125.0%  (25.0% [50.0% .0% .0% |50.0% .0% 150,04

SATELLITE STATIONS... 182 115 67 23 39 78 30 12 37 67 23 55

................... 18.7% 124.0% |13.6% |20.9% 19.4% [21.3% 117.1% {10.0% [33.6% [20.2% |[14.5% |14.8%
................... 100% 163.2% [36.8% [12.6% |21.4% }42.9% |16.5% 6.6% 20.3% |36.8% |12.6% |30.2%

NET TV..eiivminnn.... 16 6 10 1 4 8 2 1 0 5 2 9
................... 1.6% 1.3% 2.0% . 9% 2.0% 2.2% 1.1% .8% .0% 1.5% 1.3% | 2.4%4
................... 100% [37.5% |62.5% 6.3% 25.0% [50.0% (12.5% 6.3% L0% 0 131.3% |12.5% [56.3%

CURRENT AFFAIRS

NONE................. 530 251 279 69 109 188 96 68 49 188 88 205

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV
(continued]
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BROADCASTING AUTHGORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TQTAL GENDER AGE GROUP SOCIQ-ECONONRIC GROUP
MALE FEMALE |12 - 17|18 - 30)31 - 50|51 - 65|0QVER 65 AB c1 c2 DE
................... 54.5% 152.4% [56.6% (62.7% [54.2% (51.4% |56.9% 56.7% [44.5% |56.6% [55.3% |55.3%
................... 100% |47.4% |52.6% |13.0% |26.6% |35.5% |18.1% 12.8% 9.2% (35.5% |16.6% [38.7%
TVM . it i ea e 167 81 86 16 29 69 31 22 21 55 29 62
................... 17.2% |16.9% [17.4% |14.52 [14.4% |18.9% [17.7% 118.3% [19.1% [16.6x |[18.2% (16.7%
................... 100% [48.5% {51.5% 9.6% |[17.4% {41.3% [18.6% 13.2% 12.6% 132.9% [17.4% {37.1%
SUPER 1 TV......ol.-. 90 45 45 6 16 36 20 12 7 25 20 38
................... 9.3% 9.4% 9.1% 5.5% 8.0% 9.8% |[11.4% 10.0% 6.4% 7.5% |12.6% 110.2%
................... 100% 50.0% |50.0% 6.7% |17.8% |40.0% ]22.2% 13.3% 7.8% |27.8% |22.2% (42.2%4
SMASH TV.. ... ... 5 4 1 1 2 2 ] 9 1 2 0 2
................... 5% .8% 2% 9% 1.0% .5% 0% 0% .9% 6% .0% .5%
................... 100% ]80.0% [20.0% [20.0% [40.0% |40.0% .0 L0%  |20.0% (40.0% .04 [40.0%
RAI STATIONS......... 33 19 14 2 8 1 [ é 8 11 6 8
................... 3.4% 4.0% 2.8% 1.8% 4.0% 3.0% 3.6% 5.0% 7.3% 3.3% 3.8% 2.2%
................... 100%  [57.6% |42.4% 6.1% |24.2% |33.3% [18.2% [18.2% |24.2% |33.3% 18.2% |24.2%
MEDIASET CHANNELS.... 45 26 19 8 15 14 4 4 3 14 H 21
................... 4.6% 5.4% 3.9% 7.3% 7.5% 3.8% 2.3% 3.3% 4.5% 4.2% 3.1% 5.7%
................... 100% |57.8% |42.2% (17.8% |[33.3% |[31.1% 8.9% 8.9% 11.1%  [31.1% J11.1%  [66.7%
OTHER ITALIAN
STATIONS.......... 5 3 2 0 2 1 2 0 2 1 0 2
................... .5% 6% 4% 0% 1.0% .3% 1.1% .0% 1.8% .3% 0% .5%
....... teeveseaaaaaf 100% |60.0% {40.0% L0% 140.0% {20.0% 140.0% 0% 140.0%  120.0% .8% 40.0%
SATELLITE STATIONS... 48 28 20 5 7 27 7 2 11 17 5 15
................... 4.9% 5.8% 4.1% 4.5% 3.5% 7.4% 4.0% 1.7% [10.0% 5.1% 3.1%4 4.0%
................... 100% |58.3% [41.7% [10.4% |14.6% [56.3% [14.6% 4.2% [22.9% |35.4% (10.4% {31.3%
NET TV....covvnannnn 49 22 27 3 13 18 9 [} é 19 [ 18
feerameanaeaeeaann 5.0% 4.6% 5.5% 2.7% 6.5% 5.9% 5.4% 5.0% 5.5% 5.7% 3.8% 4.9%
eeesesacarraan s 100% [44.9% [55.1% 6.1% 126.5% 136.7% [18.4% [12.2% [12.2% |38.8% (12.2% 36.7%
DISCUSSIONS
NONE......cvvveeennn. 277 140 137 b4 65 92 43 33 29 97 43 10§
................... 28.5% |29.2% |27.8% |s40.0% [32.3% |25.1% |2h.é% |27.5% |26.4% 29.2% [27.0% [29.1%
................... 100% |50.5% ]49.5% |15.9% |23.5% |33.2% |15.5% |11.9% ]10.5% 35.0% {15.5% |39.0%
TVM. e 418 195 223 43 75 170 82 48 ht 144 73 157

FIRST ROW OF PERCENTAGES

= COLUMN PERCENTAGES

SECOND RQW OF PERCEN*AGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV

(continued)
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BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

- BY AGE, GENDER AND SOCIO-ECONOHIC GROUP
TOTAL GEXDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE )12 - 17[18 - 30[31 - 50|51 - 65]0VER &5 AB c1 c2 DE
................... 43.0% 40.7% 45.2% 39.1% 37.3% 46.4% 46.9% 40.0% 40.0% 43.4% 45.9% |42.3%
................... 100% 46.7% 53.3% 10.3% 17.9% 40.7% 19.6% 11.5% 10.5% 34.4% 17.5% 37.6%
SUPER 1 TV........... 116 59 57 8 22 48 18 20 9 32 24 51
................... 11.9% 12.3% 11.6% 7.3% 10.9% 13.1% 10.3% 16.7% . 2% 9.6% 15.1% 13.7%
................... 100% 50.9% 49 .1% 6.9% 19.0% 41.4% 15.5% 17.2% 7.8% 27.6% 20.7% 44, 0%
SMASH TV.. ... 10 9 1 1 3 3 0 3 1 4 1] 5
................... 1.0% 1.9% 2% 9% 1.5% . 8% 174 2.5% .9% 1.2% 0% 1.3%
................... 100% 90.0% 10.0% 10.0% 30.0% 30.0% Q% 30.0% 10.0% 40.0% 0% 50.0%
RAI STATIONS......... 12 S 7 2 4 S 0 1 5 3 1 3
................... 1.2% 1.0% 1.4% 1.8% 2.0% 1.4% 0% . 8% 4.5% 9% 6% . 8%
................... 100% 41.7% 58.3% 16.7% 33.3% 41.7% 0% 8.3% 41.7% 25.0% 8.3% 25.0%
MEDIASET CHANNELS.... 28 146 12 4 1 6 2 3 7 9 4 8
................... 2.9% 3.3% 2.4% 5.5% 5.5% 1.6% 1.1% 2.5% 6.4% 2.7% 2.5% 2.2%
................... 100% 57.1% 42.9% 21.4% 39.3% 21.6% 7.1% 10.7% 25.0% 32.1% 14.3% 28.6%
OTHER ITALIAN
STATIONS.......... 2 2 1] 0 0 1 1 0 1 ] 1] 1
................... .2% Y4 0% . 0% .0% 3% 6% 0% .9% 0% 0% 3%
................... 100% 100% 0% 0% 0% 50.0% 50.0% 0% 50.0% 0% 0% 50.0%
SATELLITE STATIONS... 18 7 11 2 4 7 4 1 3 3 7 5
................... 1.9% 1.5% 2.2% 1.84% 2.0% 1.9% 2.3% 8% 2.7% 9% 4. 4% 1.3%
................... 100% 38.9% 61.1% 11.1% 22.2% 38.9% 22.2% 5.6% 16.7% 16.7% 38.9% |27.8%
NET TV. i iieannns 91 44 45 4 17 34 25 1 1 40 7 33
................... 9.4% 9.6% 9.1% 3.6% 8.5% 9.3% 14.3% 9.2% 10.0% 12.0% 4. 4% 8.9%
................... 100% 50.5% 49.5% 4. 4% 18.7% 37.4% 27.5% 12.1% 12.1% 44 0% 7.7% {36.3%
QUIZZES/GAME
SHOWS /VARIETY
PROGRAMMES
NONE........cimuu... 385 221 164 37 86 138 73 51 37 134 68 146
................... 39.6% 46.1% 33.3% 33.6% 142.8% 37.7% 41.7% 42.5% |33.6% 40.4% 42.8% |39.4%
................... 100% S7.4% |42.6% 9.6% |22.3% 35.8% 19.0% 13.2% 9.6% 34.8% 17.7%  [37.9%
TVM. . i e 97 39 58 12 13 35 20 17 10 33 18 38
................... 10.0% 8.1% 11.8% 10.9% 6.5% 9.6% 11.4% 14.2% 9.1% 9.9% 10.1% 10.2%
................... 100% 40.2% 59.8% 12.4% J13.4% 36.1% 20.6% 17.5% 10.3% 34.0% 16.5% |39.2%
FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND RQW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV
(continued)
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BROADCASTING AUTHCRITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

- BY AGE, GENDER AND SOCIO-ECONGMIC GROUP
TATAL GENDER AGE GROUP SOCI0-ECOKGHIC GROUP
MALE [FEMALE [12 - 17(18 - 30{31 - 50|51 - 65|0QVER &5| AB c1 c2 DE
SUPER 1 TV.uuvvuaenn- 119 54 65 18 15 49 19 18 6 32 21 &0
................... 12.2% 111.3% [13.2% |16.4% 7.5% |13.4% [10.9% ]15.0% 5.5% 9.6% |13.2% [16.2%
................... 100%  ]45.46% |54.6% }15.1% [|12.6% |41.2% [16.0% [15.1% 5.0% 126.9% |17.6% |50.4%
RAI STATIONS......... 35 18 17 5 7 10 8 5 9 12 5 9
................... 3.6% 3.8% 3.4% 4.5% 3.5% 2.7% 4.6% 4.2% 8.2% 3.6% 3.1% 2.4%
.............. .- 100% |51.4% [48.6% {14.3% |20.0% |28.6% [22.9% |14.3% {25.7% |[34.3% |14.3% |25.7%
MEDIASET CHANNELS. 216 86 130 27 56 85 29 19 30 77 -33 76
................... 22 2% |18.0% |26.4% 124.5% |27.9% |23.2% |16.6% |15.8% |27.3% [23.2% |20.8% |20.5%
................... 100% |39.8% |60.2% |12.5% }25.9% [39.4% (13.4% 8.8% 113.9% [35.6% |15.3% [35.2%
OTHER ITALIAN
STATIONS.......... 12 5 1 1 8 1 1 2 4 3 3
................... 1.2% 1.5% 1.0% 9% .5% 2.2% 6% . 8% 1.8% 1.2% 1.9% . 8%
................... 100% |[58.3% |41.7% 8.3% 8.3% |66.7% 8.3% 8.3% |16.7% |33.3% |25.0% |25.0%
SATELLITE STATIONS 25 12 13 4 5 9 4 1 3 11 6 5
................... 2.6% 2.5% 2.6% 5.5% 2.5% 2.5% 2.3% . 8% 2.7% 3.3% 3.8% 1.3%
................... 100% [48.0% Is52.0% l24.0% [(20.0% (34.0% [16.0% 4.0% {12.0% |44.0% |24.0% (20.0%
NET TV.ieieeananen. 73 36 37 4 17 27 18 7 10 25 6 32
................... 7.5% 7.5% 7.5% 3.6% 8.5% 7.4% |10.3% 5.8% 9.1% 7.5% 3.8% 8.6%
................... 100% |49.3% [50.7% 5.5% |23.3% |37.0% (24.7% 9.6% |13.7% |34.2% 8.2% {43.8%
MAXH ., oo iieiennnnnanan 10 ) 4 0 1 5 3 1 3 4 ) 2
................... 1.0% 1.3% .8% .0% 5% 1.4% 1.7% .8% 2.7% 1.2% 6% 5%
................... 100% |60.0% {40.0% 0% [10.0% lse.ox |30.0% (10.0% |30.0%4 |[40.0% (10.0% [20.0%
MUSIC VIDEO-CLIPS
NONE. .oieniinnnnann.s 575 285 290 31 82 238 133 91 67 182 93 233
................... 59.2% 159.5% |ss.8% |28.2% |40.8% l65.0% [76.0% |75.8% |60.9% |54.8% |[58.5% |62.8%
................... 100% 149.6% |50.4% 5 4% |14.3% |41.4% [23.1% 115.8% |11.7% [31.7% |16.2% |40.5%
TVH. oo ieeinennns . 29 16 13 3 4 10 5 7 1 9 6 13
............... . 3.0% 3.3% 2.6% 2.7% 2.0% 2.7% 2.9% 5.8% .9% 2.7% 3.8% 3.5%
................... 100% |55.2% |44.8% [10.3% [13.8% |34.5% |17.2% |[24.1% 3.4% |31.0% |20.7% [44.8%
SUPER 1 TV........... 33 14 19 5 7 10 5 6 1 1 9. 12
............ weeaeaa] 3.4% 2.9% 3.9% 4.5% 3.5% 2.7% 2.9% 5.0% 9% 3.3% 5.7% 3.2%
................... 100% |42.4% |57.6% |15.2% |21.2% |30.3% |15.2% |[18.2% 3.0% |33.3% |27.3% |36.4%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV

(continued)
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BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

- BY AGE, GERDER AND SQCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCID-ECONOMIC GROUP
MALE FEMALE {12 - 17[18 - 30|31 - 50)51 - 65|0VER 65 AB c1 c2 DE

SMASH TV....veennena. 123 55 48 26 39 44 14 0 11 44 26 42
................... 12.7% 11.5% 13.38% 23.6% 19.46% 12.0% 3.0% .0% 10.0% 13.3% 16.4% 11.3%
................... 100% 44 7% 55.3% 21.1% 31.7% 35.8% 11.4% 0% 8.9% 35.8% 21.1% 34 .4%

RAI STATIONS......... 5 4 1 0 4] 0 2 3 2 2 0 1
................... . 5% .8% 2% . 0% .0% 0% 1.1% 2.5% 1.8% 6% L0% .3%
................... 100% 80.0% 20.0% 0% 0% .0% 40.0% 40.0% 40.0% 40.0% 0% 20.0%

MEDIASET CHANNELS.... 46‘ 18 28 3 - 13 14 7 7 5 17 8 16
................... &.7% 3.8% 5.7% 2.7% 6.5% 4.4% 6.0% 5.8% 4,5% 5.1% 5.0%4 4.3%
................... 100% 39.1% 40.9% 6.5% 28.3% 34 .8% 15.2% 15.2% 10.9% 37.0% 17 .4% 34.8%

OTHER ITALIAN
STATIONS.......... 38 20 18 12 15 4 4 3 2 17 4 15
................... 3.9% 4.2% 3.7% 10.9% 7.5% 1.1% 2.3% 2.5% 1.8% 5.1% 2.5% 4.0%
................... 100% 52.6% 47 . 4% 31.6% 39.5% 10.5% 10.5% 7.9% 5.3% L4 .7% 10.5% 39.5%

SATELLITE STATIQNS 111 61 50 29 38 39 ) 1] 18 47 13 33
................... 11.4% 12.7% 10.1% 26.4% 18.9% 10.7% 2.9% 0% 16.4% 14.2% 8.2% 8.9%
.............. . 100% 55.0% 45.0% 26.1% 34.2% 35.1% 4. 5% 0% 16.2% 42.3% 11.7% 29.7%

NET TV.ieiiierinnnnnn 10 6 4 0 2 5 0 3 3 3 0 4
........... veesea.s} 1.0% 1.3% 8% 0% 1.0% 1.4% . 0% 2.5% 2.7% .9% 0% 1.1%
................... 100% 60.0% 40.0% 0% 20.0% 50.0% . 0% 30.0% 20.0% 30.0% L0%  140.0%

MAX+. o eeiiineneaaenen 2 Q 2 1 1 ] 0 0 0 Q Q 2
........ 2% .0% 6% .9% 5% 0% .0% .0% .0% 0% .0% .5%
................... 100% 0% 100% 50.0% 50.0% 0% .0% . 0% 0% 0% . 0% 100%

PLAYS )

NONE. ..t iiviieeennnn 439 233 206 58 101 150 78 52 51 166 45 157
................... 45.2% |48.6% [41.8% [52.7% |50.2% |41.0% |44.6% [43.3% [46.4% |50.0% [40.9% 42.3%
................... 100% 53.1% 46,.9% 13.2% 23.0% 34.2% 17.8% 11.8% 11.6% 37.8% 14.8% |35.8%

TVM. . i iiiveenannne 145 71 Th 14 25 56 32 18 19 56 25 45
..... e d1m 9w l1s.8% {15.0% [12.7% |12.4% |15.3% [18.3% 115.0% |17.3% [16.9% 15.7% |12.1%
................... 100% |49.0% [51.0% 9.7% |17.2% |38.6% {22.1x |12.4% |13.1% |38.6% |17.2% |31.0%

SUPER 1 TV........... 297 135 162 30 60 129 44 34 26 81 58 132
................... 30.6% 128.2% 132.9% 127.3% 129.9% |35.2% [25.1% |28.3% [23.6% |24.4% |36.5% 35.6%
................... 100% |45.5% 1s4.5% l10.1% [20.2% [43.4% [16.8% [11.4% 8.8% |27.3% |19.5% J44.4%

FIRST ROW OF PERCENTAGES =
SECOND ROW OF PERCENTAGES =

BASE = ALL WHO WATCH TV

COLUMN PERCENTAGES
ROW PERCENTAGES

(continued)



BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE 6.5-2: TV STATION COMPARISON ON A SET OF SIX PROGRAMME SECTORS

- BY AGE,

GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~ECONOMIC GROUP
MALE FEMALE [12 - 17[18 - 30§31 - 50{51 - 65|0OVER 65 AB €1 c2 DE
SMASH TV...iinunn.... 2 0 2 1 1 1 i Q 0 ] 0 2
................... 2% 0% 4% 9% .5% .0% .0% .0% .0% 0% 0% .5%
................... 100% .0% 100% |50.0% 150.0% .0% .0% .0% . 0% 0% 0% 100%
RAI STATIONS......... 4 2 2 0 Q 1 2 2 1 1 1 1
................... 4% b% A% 0% 0% .0% 1.1% 1.7% . 9% .3% L6% .3%
................... 100% [50.0% 50.04 0% 0% .0% [50.0% 50.0% |25.0% [25.0% |25.0% |25.0%
MEDIASET CHANNELS.... 13 5 8 1 2 S 2 3 2 5 2 4
................... 1.3% 1.0% 1.6% .9% 1.0% 1.4% 1.1% 2.5% 1.8% 1.5% 1.3% 1.1%
cereesesiesaeneaa..| 100% 138.5% 61.5% 7.7% |15.4% |38.5% [15.4% (23.1% |15.4% [38.5% [15.4% ([30.8%
OTHER ITALIAN
STATIONS.......... 1 1 0 1] g 0 1 0 0 1 0 Q
................... 1% .2% .04 . 0% .0% 0% 6% 0% 0% 3% 0% .0%
................... 100% 100% .0% . 0% 0% 0% 100% 0% 0% 100% 0% .0%
SATELLITE STATIONS... 10 5 5 2 1 2 3 2 1 3 3 3
................... 1.0% 1.0% 1.0% 1.8% .5% .5% 1.7% 1.7% 9% 9% 1.9% .8%
................... 100% 50.0% 50.0% [20.0%x [10.0% [20.0% |[30.0% [20.0% |10.0% |30.0% |30.0% [30.0%
NET Tv... .. iaae. 61 27 34 4 11 24 13 9 10 19 5 27
................... 6.3% 5.6% 6.9% 3.6%4 5.5% 6.6% 7.6% 7.5% 9.1% 5.7% 3.1% 7.3%
................... 100%  |44.3% 55.7% 6.6%2 118.0% 139.3% 121.3% [14.8% |16.4% [31.1% 8.2% [44.3%

FIRST ROW OF PERCENTAGES =
SECOND ROW OF PERCENTAGES =

BASE = ALL WHO WATCH TV

COLUMN PERCENTAGES
ROW PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 2000

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17118 - 30(31 - 50{51 - &5|0VER 645 AB c1 €2 DE
................... 100% |82.1% 17.9%  [14.3% |39.3% |39.3% 7.1% 0% |21.4% 50.0% 7.4%  (21.4%
NET TV....ivinnnnns, 24 12 12 1 7 9 é 1 5 9 1 9
................... 2.5% 2.5% 2.4% 9% 3.5% 2.5% 3.4% .8% 4.5% 2.7% .6% 2.4%
................... 100% |50.0% 50.0% 4.2% (29.2% |37.5% |25.0% 4.2% 20.8% 37.5% 4.2% [37.5%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV



BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE 6.6: INTEREST IN BROADCASTING AUTHORITY POLITICAL PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP

MALE FEMALE (12 - 1718 - 30{31 - 50|51 - &5]OVER &5 AB c1 €2 DE

TOTAL. .. iiinieannes 1001 493 508 112 208 375 180 126 114 338 165 384
NO ANSWER............ 8 4 4 2 2 2 1 1 1 3 3 1
................... .8% .8% .8% 1.8% 1.0% 5% .6% .8% 9% L9% 1.8% 3%
................... 100% 150.0% |50.0% {25.0% [25.0% [25.0% [12.5% |12.5% |12.5% |37.5% {37.5% [|12.5%
ALWAYS. ... ... ... ..., 174 100 74 5 23 74 40 32 24 65 26 59
................... 17.4%  |20.3%  |14.6% 5% 111.1% 19.7%  [22.2% 125.4% (21.1% |19.2% [15.8% [15.4%
................... 100% |57.5% |42.5% S9% (13.2% |42.5% [23.0% [18.4% |13.8% |37.4% [14.9% {33.9%
SOMETIMES............ 393 213 180 27 71 166 78 51 39 121 65 168
................... 39.3%  [43.2% |35.4% [24.1% [34.1% |44.3% 43.3% |40.5% [34.2% |35.8% |39.4% [43.8%
................... 100% [54.2% |45.8% 6.9% |[18.1% |42.2% [19.8% [13.0% 9.9% 130.8% [16.5% [42.7%
NEVER. ............... 426 176 250 78 112 133 61 42 50 149 71 156
................... 42.6% |35.7% [49.2% ]69.6% [53.8% [35.5% [33.9% [33.3% |43.9% |44.1% [43.0% ]40.6%
................... 1004  41.3% 58.7% |[18.3% 126.3% [31.2% [14.3% 9.9%4 |11.7% [35.0% |16.7% (36.6%

FIRST ROW OF PERCENTAGES

SECOND ROW QF PERCENTAGES = ROW PERCENTAGES

BASE

= COLUMN PERCENTAGES

ALL




BROADCASTING AUTHORITY - MALTA:

TABLE 6.7:

SUGGESTIONS FOR NEW RADIO PROGRAMMES
- BY GEMDER, AGE AND SOCIO-ECGONOMIC GROUP

MEDIA AUDIT - MARCH 2000

TOTAL GENDER AGE GRQUP SOCI10-ECONOMIC GROUP
MALE |FEMALE [12 - 17|18 - 30/31 - 50}51 - 65|0VER 65| AB c1 c2 DE
TOTAL . e emeeeennnncnn. 768 384 384 83 168 285 134 98 84 260 130 294
NO ANSWER............ 637 319 318 72 143 244 104 74 67 221 109 240
................... 82.9% |83.1% [82.8%x |86.7% [85.1% [85.6% |77.6% |75.5% 179.8% |85.0% |83.8% !81.6%
................... 100%  |50.1% |49.9% [11.3% |22.4% {38.3% |[16.3% |11.6% 110.5% |34.7% [17.1% [|37.7%
MORE MUSIC FROM 1970s|
& 1980s........... 2 1 1 1 0 1 0 [} 0 0 1 1
................... 3% 3% .3% 1.2% 0% 4% 0% 0% . 0% .0% . 8% 3%
................... 100% |50.0% |50.0% {50.0% .0% |50.0% L0% .0% .0% .0% |50.0% 150.0%
MORE D!SCUSSION
PROGRAMMES........ 3 1 2 ] 1 1 1 Q 1 2 0 0
................... 4% 3% .5% .0% .6% 4% JT% 0% 1.2% . 8% 0% .0%
................... 100%  [33.3% |66.7% L0% {33.3% [33.3% {33.3% 0% (33.3% [66.7% .0% .0%
MORE PLAYS........... 23 9 14 0 1 5 11 é 2 8 4 9
................... 3.0% 2.3% 3.6% .0% 6% 1.8% 8.2% 6.1% 2.4% 3.1% 3.1% 3.1%
................... 100% 39.1% |60.9% . 0% 6.3% 121.7% [47.8% [26.1% 8.7% |34.8% [17.4% |39.1x
MORE MUSIC......cu... 5 4 1 1 2 2 0 0 0 0 2 3
................... 7% 1.0% .3% 1.2% 1.2% % .0% .0% .0% . 0% 1.5% 1.0%
................... 100% |80.0% [20.0% [20.0% {40.0% [40.0% 0% .0% 0% .0%  [40.0% 160.0%
FEWER PHONE IN
PROGRAMMES........ 4 1 3 0 2 1 1 0 2 2 0 0
................... .5% .3% . 8% 0% 1.2% A% 7% 0% 2.4% .8% .0% .0%
................... 100% [25.0% |75.0% .0% |50.0% [25.0% {25.0% 0% [50.0% |50.0% .0% 0%
MORE SPORTS.......... 11 9 2 2 2 2 1 4 1 2 3 5
................... 1.4% 2.3% 5% 2.4% 1.2% % JT% 4.1% 1.2% .8% 2.3% 1.7%
................... 100% }81.8% [18.2% (18.2% [18.2% |18.2% 9.1% |36.4% 9.1% |18.2% [27.3% }45.5%
LESS POLITICS........ 2 1 1 1 0 0 1 0 1 0 0 1
................... 3% .3% 3% 1.2% 0% .0% 7% .0% 1.2% .0% .0% 3%
................... 100% |50.0% |50.0% |50.0% 0% .0%  |50.0% .0% |s50.0% .0% .0% |50.0%
QUIZZES. . ivueennnnnn. 4 2 2 1 0 3 ] 0 1 1 0 2
................... .5% .5% 5% 1.2% .0% 1.1% .0% .0% 1.2% 4% 0% LT%
................... 100X |50.0% |50.0% |25.0% .0% [75.0% .0% L0%  |25.04 {25.0% .0% ls0.0%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAGES

= COLUMN PERCENTAGES

BASE = ALL WHO LISTEN TO RADIO

= ROW PERCENTAGES

(continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 2000

TABLE 6.7: SUGGESTIONS FOR NEW RADIO PROGRAMMES

- BY GENDER, AGE AND SQOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO~ECONOMIC GROUP
MALE |FEMALE |12 - 17}/18 - 30{31 - 51 - 65|0VER 65| AB c1 c2 DE

MORE CULTURAL

PROGRAMMES........ 11 5 6 1 1 6 1 2 4 3 2 2

................... 1.4% 1.3% 1.6% 1.2% . 6% 2.1% 7% .0% 4.8% 1.2% 1.5% 7%

................... 100% |45.5% S54.5% 9.1% g.1% 54.5% 9.1% 18.2% 36.4% 27.3% 18.24 18.2%
MORE COUNTRY MUSIC.. 2 2 0 0 1 0 0 1 0 1 0 1

................... .3% .5% . 0% L0% N4 . 0% .0% 1.0% 0% 4% 0% .3%

................... 100% 100% .0% L0%  |50.0% 0% 0% |50.0% 0% |50.0% .0% |50.0%
MORE RELIGIOUS

PROGRAMMES........ 4 2 2 0 0 1 2 1 ] 2 1 1

................... .5% .5% .5% .0% .0% 4% 1.5% 1.0% 0% .8% . 8% .3%

................... 100% [50.0% [50.0% 0% .0% [25.0% [50.0% }25.0% .0%  |50.0% [25.0% [25.0%
MORE PROGRAMMES ON

DIFFERENT HOBBIES. 1 0 1 0 0 0 a 1 (1} 0 0 1

................... A% . 0% 3% 0% 0% 0% 0% 1.0% .0% L0% .0% .3%

................... 100% 0% 100% 0% . 0% . 0% .0% 100% . 0% .0% 0% 100%
PROGRAMMES FOR OLD

PEOPLE......ovvunn 4 4 0 1] b} 0 2 2 0 2 0 2

................... .5% 1.0% .0%. .0% .0% 0% 1.5% 2.0% 0% 8% 0% 7%

................... 100% 100% .0% . 0% .0% .0% }50.0% |50.0% .0%  |50.0% .0% '|50.0%
MORE CHILDREN’S

PROGRAMMES........ 5 1 4 ] 3 2 (i} 0 2 2 0 1

................... 7% 3% 1.0% .0% 1.8% 7% .0% .0% 2.4% .8% .0% 3%

................... 100% {20.0% 80.0% 0% [60.0% 40.0% 0% .0% 40.0% (40.0% L0%  120.0%
MORE NEWS......... . 2 2 0 1 0 1 0 0 0 1 0 1

................... .3% .5% .0% 1.2% . 0% 4% .0% . 0% .0% 4% .0% .3%

................... 100% 100% .0% 50.0% .0% 50.0% . 0% .0% 0% 50.0% 0% |50.0%4
BAND MARCHES......... 1 1 0 0 1] 0 0 1 0 1 0 0

................... A% 3% 0% . 0% .0% 0% .0% 1.0% 0% 6% 0% 0%

................... 100% 100% . 0% 0% 0% L 0% .0% 100% 0% 100% 0% 0%
MORE EDUCATIONAL

PROGRRAMMES....... 19 3 13 1 5 8 2 3 2 6 2 9

................... 2.5% 1.6% 3.4% 1.2% 3.0% 2.8% 1.5% 3.1% 2.4% 2.3% 1.5% 3.1%

................... 100% 31.6% 68.4% 5.3% [|26.3% 42.1% 10.5% 15.8% 10.5% {31.6% 10.5% |47.4%

FIRST ROW OF PERCENTAGES

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO LISTEN TO RADIO

{continued)



BROADCASTING AUTHORITY - MALTA: MEDIA AUOIT - MARCH 2000

TABLE 6.7: SUGGESTIONS FOR NEW RADIO PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONGMIC GROUP
MALE |FEMALE [12 - 17!18 - 30{31 - 50|51 - &5|0vER 65| a8 c1 c2 DE
LANGUAGE COURES...... 1 1 0 0 0 0 1 0 0 1 0
................... 4 .3% 0% .0% 0% 0% T% 0% 0% . 0% . 8% 0%
................... 100% 100% . 0% .0% 0% 0% 100% 0% 0% 0% 100% . 0%
MORE POLITICAL
PROGRAMMES........ 1 1 0 0 0 1 0 0 0 1 0
................... 1% 3% 0% . 0% .0% A% .0% 0% . 0% 0% .8% .0%
................... 100% 100% . 0% 0% 0% 100% 0% 0% 0% 0% 100% 0%
MORE PROGRAMMES ON
HEALTH............ 10 2 8 0 4 3 2 1 1 3 2 4
e eeriieeeneeaae ] 1.3% .5% 2.1% . 0% 2.4% 1.1% 1.5% 1.0% 1.2% - | 1.2% 1.5% 1.4%
................... 100% |20.0% |[80.0% .0% |40.0% [30.0% [20.0% {10.0% {10.0% |[30.0% |20.0% [40.0%
NEWS IN ENGLISH...... 2 2 Q 0 0 1} 1 1 1 0 0
................... 3% .5% . 0% 0% . 0% 0% 7% 1.0% 1.2% 4% 0% 0%
................... 100% 100% 0% 0% .0% .0% [50.0% {50.0% |s50.0% {50.0% 0% 0%
OLD SONGS............ 7 4 3 0 1) 2 4 1 1 1 4
................... L% 1.0% .8% .0% . 0% T% 3.0% 1.0% 1.2% A% 8% 1.4%
................... 100% |S57.1% |42.9% 0% 0% 28.6% |S7.1%  |14.3% [14.3% [14.3% [14.3% |57.1%
PROGRAMMES ON YOUTH.. 8 1 7 0 4 3 0 1 2 3 1 2
................... 1.0% .3% 1.8% . 0% 2.4% 1.1% 0% 1.0% 2.4% 1.2% .8% %
................... 100% [12.5% |87.5% .0% {50.0% [37.5% .0%  [12.5% |25.0% |37.5% |12.5% |25.0%
MORE LATEST HITS..... 7 3 4 2 3 1 1 0 0 1 0 6
................... .9% .8% 1.0% 2.4% 1.8% 6% 7% . 0% . 0% 4% 0% | 2.0%
................... 100% 142.9% |57.1% [28.6% 142.9% |14.3% |14.3% . 0% 0% [14.3% .0% [85.7%
LIFE ISSUES PROGRAMME 2 2 0 0 0 0 1 1 ) ) 0 2
................... 3% 5% .0% .0% 0% 0% 7% 1.0% .0% 0% .0% 7%
................... 100% 100% 0% 0% 0% .0% [50.0% [50.0% .0% .0% .0% | 100%
TRAFFIC NEWS......... 1 1 0 0 0 1 0 0 0 0 (] 1
................... A% .3% .0% .0% 0% 4% 0% . 0% . 0% 0% . 0% 3%
................... 100% 100% .0% 0% 0% 100% .0% .0% . 0% .0% .0% | 100%
CLASSICAL MUSIC...... 1 1 0 0 0 0 0 1 0 1 0 0
................... 1% .3% .0% 0% 0% 0% 0% 1.0% 0% 4% 0% .0%
................... 100% 100% L 0% 0% 0% 0% .0% 100% 0% 100% 0% .0%

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
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BROADCASTING AUTHORITY - MALTA:

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

MEDIA AUDIT - MARCH 2000

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE |FEMALE [12 - 17!18 - 30(31 - 50{51 - 65[{OVER 65| AB c1 c2 DE
TOTAL . e iceceaananen 972 479 493 110 201 366 175 120 110 332 159 371
NO ANSWER............ 488 243 245 64 101 175 84 64 46 180 79 183
................... 50.2% 50.7% 49.7% 58.2% 50.2% 47.8% 48.0% 53.3% 41.8% 54.2% 49.7% 49.3%
................... 100% |49.8% [50.2% |13.1% 20.7% ([35.9% |17.2% [13.1% 9.4% 36.9% [16.2% |37.5%
PROGRAMMES IN MALTESE 12 5 7 0 2 8 1 1 1 1 3 7
................... 1.2% 1.0% 1.4% . 0% 1.0% 2.2% . 6% . 8% .9% .3% 1.9% 1.9%
................... 100% [41.7% |58.3% 0% |16.7% |66.7% 8.3% 8.3% 8.3% 8.3% [25.0% |58.3%
MORE INFORMATION ON
=4 4 3 1 0 1 1 2 ] 1 2 1 0
................... 4% 6% . 2% . 0% .5% .3% 1.1% .0% 9% 6% . 6% . 0%
................... 100% |75.0% [25.0% .0% 125.0% [25.0% [50.0% .0% |25.0% |50.0% |25.0% .0%
MORE PLAYS IN MALTESE| 103 33 70 4 16 41 29 13 5 24 22 52
................... 10.6% 6.9% (14.2% 3.6% L0% 11,224 |16.6% [10.8% .5% 7.2% [13.8% |14.0%
................... 100% (32.0% [68.0% 3.9% [15.5% |39.8% |28.2% [12.6% 4.9% 123.3% |21.4% {50.5%
OLD FILMS......ocnn.. 10 7 3 0 3 4 0 3 2 4 2 2
................... 1.0% 1.5% . 6% .0% 1.5% 1.1% .0% 2.5% 1.8% 1.2% 1.3% .5%
................... 100% 70.0% 30.0% .0% 30.0% 140.0% 0% 30.0% 20.0% 40.0% 20.0% [20.0%
FILMS IN MALTESE..... 4 2 2 1 0 3 0 ] 0 0 2 2
................... 4% 4% 4% . 9% .0% .8% .0% .0% 0% .0% 1.3% .5%
....... heneacae-aaa} 100% 50.0% 50.0% 25.0% .0% 75.0% 0% .0% . 0% .0% 50.0% |50.0%
MORE FILMS........... 37 18 19 6 8 11 é 4 4 1 4 18
................... 3.8% 3.8% 3.9% 5.5% 4.0% 3.0% 3.4% 5.0% 3.6% 3.3% 2.5% 4.9%
................... 100% |48.6% |51.4% [16.2% 121.6% |29.7% |16.2% {16.2% [10.8% [29.7% 10.8% [48.6%
MORE DISCUSSION
PROGRAMMES........ 16 7 9 0 6 6 3 1 0 10 2 4
................... 1.6% 1.5% 1.8% . 0% 3.0% 1.6% 7% .8% .0% 3.0% 1.3% 1.1%
................... 100% 43.8% 56.3% 0% |37.5% |37.5% 18.8% 6.3% .0% 62.5% 12.5% |25.0%
QUIZZES.....ov0eennn. 13 5 8 2 1 6 3 1 2 5 2 4
............ eeeeel]| 1.3% 1.0% 1.6% 1.8% 5% 1.6% 1.7% 8% | 1.8% 1.5% 1.3% 1.1%
................... 100% 38.5% 61.5% 15.4% 7.7% |46.2% |23.1% 7.7% 15.4% 38.5% 15.4% |30.8%
CARTOONS.......0c.... 7 4 3 1 1 4 1 0 1 3 ] 3
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BROADCASTING AUTHORITY - MALTA:

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
~ BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

MEDIA AUDIT - MARCH 2000

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE {12 - 17(18 - 30|31 - 50{51 - 65/0VER 65| AB c1 c2 DE
................... 7% .8% 6% .9% .5% 1.1% .6% .0% .9% 9% .0% .8%
................... 100%  |57.1% |42.9% |14.3% (14.3% |57.1% (14.3% 0% |14.3%  |42.9% 0% |42.9%
HOUSEHOLD RELATED
PROGRAMMES :
COOKING, SEWING
3 I 21 4 17 1 3 11 6 0 5 5 2 9
................... 2.2% .8% 3.4% .9% 1.5% 3.0% 3.4% .0% 4.5% 1.5% 1.3% 2.4%
................... 100% 119.0% 181.0% 6.8%4 116.3% [52.4% |28.6% 0% |23.8% |23.8% 9.5% 142.9%
CHILDREN‘S PROGRAMMES 17 5 12 1 3 9 3 1 2 5 3 7
................... 1.7% 1.0% 2.4% .9% 1.5% 2.5% 1.7% .8% 1.8% 1.5% 1.9% 1.9%
................... 100%  [29.4% - |70.6% 5.9% ([17.6% |52.94 |17.6% 5.9% [11.8% [29.4% [17.6% [61.2%
CONTEMPORARY MUSIC... 3 3 0 1 2 0 0 i 0 2 0 1
................... .34 .6% .0% .9% 1.0% 0% 0% 0% .0% 6% 0% .3%
................... 100% 100% 0% |33.3% |66.7% .0% % 0% 0% |166.7% .0%  |33.3%
MORE SPORTS.......... 53 43 10 9 14 18 7 3 15 8 27
................... 5.5% 9.0% 2.0% 8.2% 7.0% 4.9% 4.0% % 2.7%4 4.5% 5.0% 7.3%
................... 100%  ]81.1% 18.9% |17.0% |26.4% |34.04 {13.2% % 5.74 [28.3% 15.1% |50.9%
DOCUMENTARIES........ 48 34 14 5 9 19 10 5 9 13 10 16
................... 4£.9% 7.1% 2.8% b.5% 4.5% 5.24 5.7% 5.2% 8.2% 3.9% 6.3% 4.3%
................... 100% |70.8% 29.2% [10.4% [18.8% |39.6% [20.8% |[10.4% [18.8% |27.1% [20.8% [33.3%
RECENT MOVIES........ 32 15 17 3 12 15 1 1 6 14 2 10
................... 3.3%4 3.1% 3.46% 2.7% 6.0% 4.1% .6% .8% 5.5% 4.2% 1.3% 2.7%
................... 100%  146.9% 53.1% 9.4% |37.5% |46.9% 3.1% 3.1% |18.8% 43.8% 6.3% {31.3%
MORE COMEDY.......... 31 12 19 2 6 11 9 3 4 9 6 12
................... 3.2% 2.5% 3.9% 1.8% 3.0% 3.0% 5.1% 2.5% 3.6% 2.7% 3.8% 3.24
................... 100% (38.7% |61.3% 6.5% |19.4% [35.5% |29.0% 9.7% [12.9% ]29.0% |19.4% ]38.7%4
MORE SERIQUS &
EDUCATIONAL
PROGRAMMES........ 67 27 40 5 18 28 8 8 13 20 13 21
................... 6.9% 5.6% 8.1% 4.5% 9.0% 7.7% b 6% 6.74 |11.8% 6.0% 8.2% 5.7%4
tecieriasiatannaans 100%  140.3% |59.7% 7.5% 126.9% |41.8% (11.9% [11.9% [19.4% [29.9% [19.4% [31.3%
MORE YQOUTH PROGRAMMES 14 2 12 5 S 3 0 1 2 7 0 5
................... 1.4% A% 2.4% 4.5% 2.5% .8% . 0% . 8% 1.8% 2.1% 0% 1.3%__
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BROADCASTING AUTHORITY - MALTA:

TABLE 6.

8: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

MEDIA AUDIT - MARCH 2000

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE |FEMALE [12 - 17[18 - 30431 - 50]51 - 65|OVER 65{ AB c1 c2 DE
................... 100% [14.3% {85.7% [35.7% [35.7% [21.4% .0% 7.1% |14.3% |50.0% L0% [35.7%
MORE MUSIC.......0u... 9 3 6 5 2 2 0 0 0 5 3 1
................... . 9% 6% 1.2% 4.5% 1.0% 5% . 0% . 0% . 0% 1.5% 1.9% .3%
................... 100% [33.3% [66.7% |55.6% [22.2% |22.2% .0% 0% .0% |55.6% |33.3% |11.1%
MORE RELIGIOUS
PROGRAMMES........ 5 5 0 0 1 1 2 1 3 1 0 1
................... .5% 1.0% .0% 0% .5% .3% 1.1% .8% 2.7% 3% 0% .3%
................... 100% 100% .0% L0% {20.0% [20.0% |[40.0% {20.0% (60.0% [20.0% L0%  [20.0%
MORE MALTESE SOAP
OPERAS. ..ivuenn.n. 14 5 9 1 1 8 4 0 0 4 3 7
................... 1.4% 1.0% 1.8% L9% .5% 2.2% 2.3% 0% .0% 1.2% 1.9% 1.9%
................... 100% 135.7% |64.3% 7.1% 7.1% |S7.1% {28.6% 0% .0% |28.6% [21.4% |50.0%
FEWER DISCUSSION
PROGRAMMES .. ...... 7 2 5 0 1 4 1 1 1 2 4 0
................... 7% A% 1.0% .0% .5% 1.1% .6% . 8% . 9% 6% 2.5% .0%
................... 100% [28.6% [71.4% 0% |14.3% |57.1% |14.3% |14.3% |14.3% [28.6% |57.1% 0%
MORE GHANA........... 5 2 3 ] 1} 2 3 0 0 1 1 3
................... .5% A% (6% .0% .0% .5% 1.7% .0% 0% .3% 6% 8%
................... 100% |40.0% [60.0% .0% .0% |40.0% (60.0% .0% .0% [20.0% [20.0% |60.0%
PROGRAMMES FOR SENIOR
CITIZENS.......... 5 3 2 0 0 0 3 2 1 2 1 1
................... .5% .6% 4% .0% .0% 0% 1.7% 1.7% . 9% .6% 6% L3%
................... 100% |60.0% |40.0% .0% .0% .0% 60.0% }40.0% [20.0% {40.0% [20.0% {20.0%
OPERA MUSIC.......... 6 5 1 0 0 1 1 4 2 3 0 1
................... . 6% 1.0% 2% .0% .0% 3% .6% 3.3% 1.8% 9% .0% .3%
................... 100% (83.3% [16.7% .0% 0% [16.7% |16.7% [66.7% [33.3% [50.0% L0% |16.7%
ENGLISH PROGRAMMES ON
LOCAL TV....un.... 5 2 3 0 0 3 0 2 1 0 1 3
................... .5% 4% 6% 0% .0% .8% . 0% 1.7% 9% .0% . 6% .8%
................... 100% [40.0% [60.0% .0% L0%  160.0% .0% |40.0% |20.0% 0% |20.0% |[60.0%
CULTURAL PROGRAMMES.. 14 13 1 0 4 4 5 1 4 5 3 2
................... 1.4% 2.7% 2% 0% 2.0% 1.1% 2.9% .8% 3.6% 1.5% 1.9% .5%
................... 100%  [92.9% 7.1% L0% [28.6% [28.6% [35.7% 7.1% |28.6% [35.7% [21.4% [14.3%
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 2000

TABLE 6.8: SUGGESTIONS FOR NEW TV PROGRAMMES
- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17|18 - 30[31 - 50{51 - &5|0VER 65 AB €1 €2 DE
NEWS FROM PARLIAMENT. 2 2 0 0 0 1 1 0 0 0 2 0
................... 2% 4% .0% .0% .0% .3% 6% .0% 0% 0% 1.3% 0%
................... 100% 100% 0% .0% 2. 0% 50.0% {50.0% . 0% 0% .0% 100% . 0%
PROGRAMMES ON HOBBIES 2 2 0 0 ] 2 0 0 0 1 0
................... 2% 4% 0% -0% .0% .5% .0% .0% .0% 3% 6% 0%
................... 100% 100% . 0% 0% . 0% 100% .0% 0% .0% [50.0% 50.0% .0%
NEWS IN ENGLISH...... 2 1 1 1 0 0. 1 1 1 0
................... .2% - .2% 2% .9% .0% .0% .0% 8% .9% 3% .0% .0%
................... 100% |50.0% f50.0% [50.0% 0% .0% .0%  150.0% 50.0% 50.0% . 0% .0%
PROGRAMMES FOR ALL
THE FAMILY........ 1 0 1 0 8 1 0 0 1 0 0 0
................... % 0% .2% .0% 0% .3% 0% .0% 9% 0% .0% 0%
................... 100% .0% 100% .0% 0% 100% .0% . 0% 100% 0% .0% 0%
BETTER PHONE-IN
PROGRAMMES........ 2 1 1 1 0 0 0 1 1 0 0 1
................... .24 2% .2% .9% .0% .0% .0% .8% .9% .0% .0% .3%
................... 100% 50.0% 150.0% [50.0% .0% .0% 0% }50.0% 50.0% 0% .0%  150.0%
VARIETY SHOWS........ 5 1 4 0 0 2 2 1 2 0 2
................... .5% 2% .8% .0% 0% .5% 1.1% .8% 9% 6% 0% .5%
................... 100% |20.0% [80.0% 0% .0%  |40.0% [40.0% [20.0% 20.0% |40.0% L0% 140.0%
PROGRAMMES ON CARS... 6 6 0 1 1 3 0 1 0 2 1 3
................... .6% 1.3% .0% .9% .5% .84 0% .8% . 0% .64 .6% .8%
................... 100% 100% 04 116.7% |16.7% [50.0% 0% (16.7% L0%  [33.3% 116.7% |50.0%
MORE POLITICS........ 4 2 2 0 1 1 1 1 2 0 2
................... 4% 4% b% 0% 5% 3% .6% .8% .0% .6% 0% .5%
................... 100% |50.0% |50.0% .0% 125.0% [25.0% |25.0% |25.0% 0% [50.0% L0% |50.0%
LESS SPORTS.......... 1 1 0 0 0 1 0 0 0 1 0 0
................... A% .2% .0% .0% 0% 3% .0% .0% .0% .3% 0% 0%
................... 100% 100% .0% .0% 0% 100% 0% .0% .0% 100% .0% . 0%
ENGLISH SOAP OPERAS.. 11 3 8 1 4 3 2 1 3 6 0 2
................... 1.1% .6% 1.6% 9% 2.0% 8% 1.1% -8% 2.7% 1.8% .0% . 5%
................... 100% |27.3% |72.7% 9.1% [36.4% [27.3% 118.2% 9.1% |27.3% 54.5% 0% ]18.2%
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BROADCASTING AUTHORITY - MALTA:

TABLE 6.8:

SUGGESTIONS FOR NEW TV PROGRAMMES

- BY GENDER, AGE AND SOCIO-ECONOMIC GROUP

MEDIA AUDIT - MARCH 2000

TOTAL GERDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE |12 - 17}18 - 30{31 - 50(51 - 65}0VER 65 AB c1 €2 DE
MORE FREQUENT NEWS
BULLETINS......... 2 2 0 0 0 2 0 g 1 0 0 1
................... 2% 4% . 0% . 0% .0% .5% 0% .0% 9% .0% 0% 3%
................... 100% 100% .0% . 0% .0% 100% .0% .0% 50.0% . 0% L0%  150.0%
TRAFFIC NEWS......... 1 1 0 0 0 1 0 0 0 0 0 1
................... A% 2% 0% .0% 0% .3% .0% 0% .0% .0% .0% .3%
................... 100% 100% 0% . 0% 0% 100% .0% . 0% 0% . 0% .0% 100%
PROGRAMMES ON GO0ZO... 2 0 2 0 0 0 1 1 1 1 0 0
................... .2% 0% 4% .0% .0% .0% 6% .8% 9% .3% .0% .0%
................... 100% .0% 100% .0% . 0% .0% 50.0% 50.0% 50.0% 50.0% .0% 0%

FIRST ROW OF PERCENTAGES =
SECOND ROW OF PERCENTAGES =

BASE

= ALL WHO LISTEN TO TV

COLUMN PERCENTAGES
ROW PERCENTAGES




BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 2000

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE [FEMALE [12 - 17|18 - 30(31 - 50|51 - 65|0VER 65| a8 ¢1 2 DE
TOTAL. . cecreecaaans 972 479 493 110 201 366 175 120 110 332 159 371
ART & CULTURE
NONE.....covuuuneann. 601 292 309 76 131 218 106 70 59 215 95 232
................... 61.8% |[61.0% [62.7% (69.1% [65.2% [59.6% |[60.6% |58.3% |53.6% l64.8% 159.7% |é2.5%
................... 100% |48.6% |51.4% |12.6% {21.8% |36.3% [17.6% |11.6% | 9.8% 135.8% {15.8% |38.6%
TVM. i, 203 101 102 17 35 86 43 22 32 67 37 67
.................... 20.9% {21.1% [20.7% [15.5% |17.4% |23.5% [24.6% [18.3% [29.1% l20.2% [23.3% |18.1%
................... 100%  (49.8% [50.2% | 8.4% 17.2% |42.4% |21.2% |10.8% |15.8% [33.0% |18.2% {33.0%
SUPER 1 TV...eunnnn.. 89 44 48 8 19 39 12 11 5 21 17 46
................... 9.2% 8.6% 9.7% | 7.3% | 9.5% {10.7% 9% 9.2% | 4.5% | 6.3% [10.7% |12.4%
................... 100%  |46.1% [53.9% | 9.0x [21.3% {43.8% [13.5% [12.4% 5.6% [23.6% [19.1% |51.7%
RAT STATIONS......... 18 15 3 3 2 7 2 3 S & 2 5
................... 1.9% | 3.1% . 6% 7% | 1.5% 1.9% | 1.1% 2.5% | 4.5% 1.8% 1.3% | 1.3%
................... 100% [83.3% |16.7% [16.7% |16.7% [38.9% |11.1% (t6.7% |27.8% |33.3% l|11.1% |27.8%
MEDIASET CHANNELS.... 14 8 é 3 3 3 2 3 2 5 3 4
........... [N B A 1.7% 1.2% | 2.7% | 1.5% .8% 1% 2.5% 1.8% 1.5% 1.9% | 1.1%
................... 100%  |57.1% [42.9% |21.4% [21.4% [21.4% |14.3% [21.4% [14.3% [35.7% l21.4% l28.6%
OTHER ITALIAN
STATIONS.......... 5 3 2 0 1 1 2 1 0 3 0 2
................... .5% .6% b% 0% .5% .3% 1.1% .8% . 0% .9% .0% 5%
e, 100% [60.0% |40.0% .0% J20.0% [20.0% |s0.0% [20.0% 0% |60.0% .0%  |40.0%
SATELLITE STATIONS... 14 7 7 1 2 4 4 3 2 5 3 3
................... 1.4%2 | 1.5% | 1.4x 9% | 1.0% )11 | 2.3% | 2.5% | 1.8x% 1.5% | 2.5% .8%
................... 100% [50.0% [50.0% | 7.1% |14.3% |[28.6% ]28.6% [21.4% |14.3% |[35.7% l28.6% [21.4%
NET TV.eveinenunnnn.. 28 12 16 2 7 8 4 7 5 10 1 12
................... 2.9% [ 2.5% | 3.2% | 1.8%x | 3.5% | 2.2% | 2.3% 5.8% | 4.5% 3.0% 6% | 3.2%
................... 100% [42.9% [57.1% | 7.1% [25.0% |28.6% |14.3% |25.0% [17.9% |[35.7% 3.6% |42.9%
WOMEN‘S PROGRAMMES
NONE........covun... 619 360 259 86 137 220 108 68 69 231 98 221
................... 63.7% |75.2% |52.5% |78.2% |68.2% |60.1% |é1.7% lse.7x le2.7x |69.6% le1.6% |59.6%
......... ceseseeoo.]| 100% 158.2% |41.8% [|13.9% (22.1% |35.5% {17.4% l11.0% [11.1% [37.3% |15.8% |35.7%
187 P 210 &9 141 9 3 87 48 35 28 61 36 85

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 2000

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS

- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP
TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE {12 - 17118 - 30{31 - 50{51 - 65[QVER &5 AB c1 c2 DE
................... 21.6% |14.4% [28.6% | 8.2% [15.4% [23.8% |27.4% |29.2% {25.5% [18.4% |22.6% |22.9%
................... 100% 32.9% 67 . 1% 4.3% 14 .8% 41.4% 22.9% 16.7% 13.3% 29.0% 17.1% 40.5%
SUPER 1 TV....vvnnn. 76 27 59 7 14 33 1 1" 4 18 16 38
................... 7.8% | 5.6% | 9.9% | 6.4% | 7.0z | 9.0% | 6.3% 9.2% | 3.6% | 5.4% [10.1% (10.2%
................... 100% [35.5% |64.5% | 9.2% |[18.4% [43.4% ([14.5% [14.5% | 5.3% |23.7% |21.1% |s50.0%
SMASH TV....... ... 1 1 0 1 0 Q 0 0 0 0 0 1
................... % 2% 0% . 9% .0% 0% 0% 0% .0% 0% .0% 3%
................... 100% 100% 0% 100% .0% 0% 0% . 0% 0% 0% . 0% 100%
RAI STATIONS......... é 3 3 0 2 2 1 1 1 2 0 3
................... 8% 6% 6% 0% 1.0% 5% . 6% . 8% 9% &% 0% 8%
................... 100% |[50.0% |50.0% 0% [33.3% [33.3% [16.7% |16.7% [16.7% [33.3% .0% |50.0%
MEDIASET CHANNELS.... 22 9 13 3 4 11 2 2 3 7 6 6
................... 2.3% 1.9% 2.8% 2.7% 2.0% 3.0% 1.1% 1.7% 2.7% 2.1% 3.8% 1.6%
................... 100% 40.9% 59.1% 13.6% 18.2% 50.0% 9.1% 9.1% 13.6% 31.8% 27.3% 27.3%
SATELLITE STATIONS... 23 3 17 4 7 8 2 2 4 8 3 8
................... 2.4% 1.3% 3.4% 3.6% 3.5% 2.2% 1.1% 1.7% 3.6% 2.46% 1.9% 2.2%
................... 100% 26.1% 73.9% 17.4% 30.4% 34.8% 8.7% 8.7% 17.4% 34 .8% 13.0% 34.8%
NET TV. . iiiinneannann 13 3 10 1} é 4 2 1 1 5 0 7
................... 1.3% 6% | 2.0% 0% | 3.0% | 1.1% | 1.1% .8% 9% | 1.5% 0% | 1.9%
................... 100%  [23.1% |76.9% 0% |46.2% [30.8% {15.4% 7.7% | 7.7% |38.5% .0% |s53.8%
MAX .ot eeenennns 2 1 1 0 0 1 1 0 0 0 0 2
................... 2% 2% 2% 0% 0% 3% . 6% . 0% 0% 0% 0% .5%
................... 100% [50.0% |50.0% .0% .0% |50.0% |s50.0% .0% . 0% 0% .0% | 100%
CHILDREN‘S PROGRAMMES
NONE. ... . 670 355 315 72 136 245 134 83 77 234 110 249
................... 68.9% |[74.1% 163.9% [65.5% |67.7% le6.9% |[76.6% |69.2% |70.0% 170.5% |69.22% |67.1%
................... 100% |53.0% [47.0% [10.7% |20.3% 36.6% [20.0% |12.4% [11.5% |34.9% |16.4% [37.2%
14/ 139 51 88 18 28 51 23 19 20 46 24 49
................... 14.3% [10.6% [17.8% [16.4% [13.9% |[13.9% [13.1% [15.8% [18.22 [13.9% [15.1% [13.2%
................... 100%  [36.7% |63.3% |12.9% |20.1% [36.7% |16.5% [13.7% {14.4% |33.1% [17.3% |[35.3%
SUPER 1 TV...vouno.... 64 32 32 10 12 26 é 10 2 16 12 34
................... 6.6 | 6.7% 6.5% 9.1% | 6.0% 7.1% 3.4% 8.3z | 1.8% 4.8% 7.5% 9.234_

FIRST ROW OF PERCENTAGES = COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES

BASE = ALL WHO WATCH TV

(continuad)
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BROADCASTING AUTHORITY - MALTA: MEDIA AUDIT - MARCH 2000

TABLE 6.5-3: TV STATION COMPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIQ-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCIO-ECONOMIC GROUP
MALE FEMALE (12 - 17]18 - 30131 - 51 - 65{0VER 45 AB c1 c2 DE
................... 100% 50.0% 50.0% 15.6% 18.8% 40.6% 9.4% 15.6% 3. 1% 25.0% 18.8% 53.1%
RAI STATIONS......... 16 8 8 4 1 7 2 2 2 8 1 5
................... 1.6% 1.7% 1.6% 3.6% 5% 1.9% 1.1% 1.7% 1.8% 2.4% 6% 1.3%
................... 100% [50.0% |50.0% |25.0% | 6.3% (43.8% [12.5% l|12.5% [12.5% |sc.ox | 6.3% |31.3%
MEDIASET CHANNELS.... 40 15 25 4 12 15 é 3 5 12 7 16
................... 4.1% 3.1% 5.1% 3.6% 6.0% 4 1% 3.4% 2.5% 4.5% 3.6% 4.4% 4.3%
................... 100% 37.5% 62.5% 10.0% 30.0% 37.5% 15.0% 7.5% 12.5% 30.0% 17.5% 40.0%
OTHER ITALIAN
STATIONS.......... 2 1} 1} Q 1 1 1] 0 1 0 1
................... 2% 0% Y4 .0% .0% 3% . 6% 0% 0% 3% .0% 3%
................... 100% 0% 100% .0% 0% 50.0% 50.0% .0% .0% 50.0% 0% 50.0%
SATELLITE STATIONS... 31 15 16 2 8 17 2 2 4 12 5 10
................... 3.2% 3.1% 3.2% 1.8% 4. 0% 4. 6% 1.1% 1.7% 3.6% 3.6% 3.1% 2.7%
................... 100% 48.4% 51.6% 6.5% 25.8% 54.8% 6.5% 6.5% 12.9% 38.7% 116.1% 32.3%
NET TV. . iiiieiiinnn. 10 3 7 0 4 4 1 1 1] 3 0 7
................... 1.0% 6% 1.4% 0% 2.0% 1.1% 6% .8% b4 9% .0% 1.9%
................... 100% 30.0% 70.0% 0% 40.0% 40.0% 10.0% 10.0% . 0% 30.0% .0% 70.0%
RELIGION
NONE....voeeennen.... 563 292 271 85 136 206 84 52 58 215 85 205
................... 57.9% |61.0% |[55.0% |[77.3% |67.7%x |s6.3x |[48.0% [43.3% [s52.7% [e4.8% |s53.5% |55.3%
................... 100%  [51.9% [48.1% |15.1% |24.2% (36.6x [14.9% | 9.2% [10.3% {38.2% l15.1% |36.4%
TVHe et e, 280 128 152 19 39 114 65 43 32 82 52 114
................... 28.8% [26.7% |[30.8% [17.3% [19.4x [31.1% |37.1% [35.8% 129.1% |24.7% [32.7% |30.7%
................... 100% [45.7% |S4.3% | 6.8% |13.9% {40.7% |23.2% [15.4% [11.4% l29.3% l18.6x [40.7%
SUPER 1 TV....uu..... 83 26 37 3 13 21 11 15 4 14 15 30
et 6.5% | 5.4% | 7.5% | 2.7% | 6.5% | 5.7% | 6.3% [12.5% | 3.6x | 4.2% | 9.4x | 8.1x
.................... 100% [41.3% |58.7% | 4.8% |20.6% |[33.3% |17.5% |[23.8% | 6.3% |[22.2% |23.8% [47.6%
RAI STATIONS...... e 10 8 2 2 2 2 3 5 2 2 1
................... 1.0% | 1.7% % | 1.8 .5% 5% [ 1.1% | 2.5% | 4.5% 6% ] 1.3% 3%
................... 100% |80.0% |20.0% {20.0% |10.0% |=20.0% |20.0% {30.0% {s50.0% |z20.0% (20.0% |10.0%
MEDIASET CHANNELS.... 8 3 5 0 2 2 2 2 2 3 2 1
........ R B 6% | 1.0u 0% | 1.0% 5% [ 1.1% | 1.7% | 1.8x% 9% | 1.3% 3%

FIRST ROW OF PERCENTAGES
SECOND ROW OF PERCENTAG
BASE =

= COLUMN PERCENTAGES
ES = ROW PERCENTAGES

ALL WHO WATCH TV

(continued)
3



BROADCASTING AUTHORITY - MALTA:

MEDIA AUDIT - MARCH 2000

TABLE 6.5-3: TV STATION COHPARISON ON A SET OF FIVE PROGRAMME SECTORS
- BY AGE, GENDER AND SOCIO-ECONOMIC GROUP

TOTAL GENDER AGE GROUP SOCI0-ECONOMIC GROUP
MALE |FEMALE |12 - 17|18 - 30(31 - 50{51 - 65/0VER 65| AB c1 €2 DE
................... 100% 37.5% 62.5% .0% 25.0% 25.0% 25.0% 25.0% 25.0% 37.5% [25.0% [12.5%
SATELLITE STATIONS... 7 4 3 0 g 4 3 ] 3 3 0 1
................... 7% .8% &% .0% 0% 1.1% 1.7% . 0% 2.7% 9% 0% 3%
................... 100%  |57.1% [42.9% 0% 0% |57.1% [42.9% 0% [42.9% [42.9% L% (14.3%
NET TV..ieinennnannn. 41 18 23 1 10 17 8 5 6 13 3 19
................... 4.2% 3.8% 4.7% .9% 5.0% 4. 6% 4. 6% 4. 2% 5.5% 3.942 | 1.9% 5.1%4
................... 100% |43.9% [56.1% 2.4% |24.4% l41.5% |19.5% |12.2% |14.6% |31.7% 7.3% |46.3%
BUSINESS/FINANCE
NONE.....ovvnnnnnnn.. 710 339 371 86 138 266 130 90 73 245 116 276
................... 73.0% |70.8% |75.3% |78.2% [68.7% |72.7% |74.3% |75.0% |66.4% |73.8% |73.0% |74.4%
................... 100%  [47.7%  [52.3% [12.1% |19.4% |[37.5% 118.3% [12.7% [10.3% |34.5% [16.3% |38.9%
TVM. e 146 78 68 10 31 56 29 20 22 49 25 50
................... 15.0% §16.3% |13.8% 9.1% |15.4% {15.3% [16.6% {16.7% |20.0% |[14.8% [15.7% [13.5%
................... 100% |S3.4% |46.6% 6.8% [21.2% |38.4% [19.9% [|13.7% |15.1% [33.4% [17.1% |34.2%
SUPER 1 TV........... 48 20 28 6 10 20 6 6 2 12 11 23
................... 4.9% 4.2% 5.7% 5.5% 5.0% 5.5% 3.4% 5.0% 1.8% 3.6% 6.9% 6.2%
................... 100%  [41.7% 58.3% 12.5% 20.8% 41.7% 12.5% 12.5% 4.2% 25.0% 22.9% |47.9%
SMASH TV........... . 2 1 1 0 1 1 0 0 0 0 0 2
................... .2% 2% 2% . 0% .5% 3% .0% 0% 0% . 0% .0% .5%
................... 100% |[50.0% [50.0% .0% ]50.0% |[50.0% .0% .0% .0% .0% 0% 100%
RAI STATIONS......... 2 1 1 1 1 0 0 ] 1 0 1 0
................... 2% .2% 2% 9% 5% 0% .0% 0% 9% 0% 6% 0%
........... Veeans-.| 100% 50.0% 50.0% 50.0% 50.0% . 0% . 0% 0% 50.0% 0% 50.0% 0%
MEDIASET CHANNELS.... 11 5 6 2 2 2 2 3 1 3 3 4
................... 1.1% 1.0% 1.2% 1.8% 1.0% .5% 1.1% 2.5% .9% .9% 1.9% 1.1%
................... 100% |45.5% 54.5% 18.2% 18.2% 18.2% 18.2% 27.3% 9.1% 27.3% 27.3% |36.4%
OTHER ITALIAN
STATIONS.......... 1 0 1 0 0 1 0 ] 0 0 0 1
................... % 0% 2% 0% . 0% 3% .0% .0% L0% . 0% . 0% .3%
................... 100% . 0% 100% . 0% .0% 100% .0% .0% 0% 0% . 0% 100%
SATELLITE STATIONS... 28 23 S 4 11 11 2 0 6 14 2 6
................... 2.9% 4. 8% 1.0% 3.6% 5.5% 3.0% 1.1% .0% 5.5% 4. 2% 1.3% 1.6%

FIRST ROW OF PERCENTAGES

= COLUMN PERCENTAGES
SECOND ROW OF PERCENTAGES = ROW PERCENTAGES
BASE = ALL WHO WATCH TV

(continued)
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Table 7.1: Daily Radio Average Audience Share — March 2000

AM2  SUPER t SMASH  CALYPSOQ UNI MAS FM

RADIO BRONJA

CAPITAL

NONE

o RADIO
3.85 1.40 4.90 | 2.80 :00.] 0.70 3.15
3.15 1.05 Tas0f 245 5| 1.05 3.85
3.50 | Tas5 [ 0] 1.75 4.90
2.80 | ] 559 | 0:] 1.40 4.20
2.45 | 559 | 1.75 00| 0.70 3.85
1.75 9.09 | 280 00| 0.70 1.05
2.10 3.50 | 1.40 00:] 0.70 0.70
3.85 9.09 | 2:80 1.75 4.50

Table 7.3: Daily Average Audience Levels: 1999 - 2000

(computed on the basis of available time-slot for each station)

RM1 RM2  SUPER 1 UNI BAY RTK  LIVEFM SMASH CALYPSO

BRONJA

CAPITAL

Table 7.4: Daily Average Audience Levels - Radio
1999 -2000

(computed on the basis of audiences between 6.00 a.m. - midnight)

4.75 0.76
3.43 0.93
4.01 1.42

TOTAL




TABLE R1: RADIO LISTENERSHIP: MONDAY
(BASE=246%)

R R PER 0 BA R A A A APITA 0 OTA
PSO RADIO BRONJA
MIBNIGHT| 0.35 | 0.00 0.00 0.00 | 0.35 0.00 | 0.00 0.00 0.00 99.30 100
:0030:::4 0.35 | 0.00 0.00 0.00 | 0.35 0.00 | 0.00 0.00 | 0.00 99.30 100
{ 0.00 0.00 0.00 | 0.00 0.00 | 0.00 0.00 0.00 99.65 100
0.00 0.00 0.00 | 0.00 0.00 { 0.00 0.00 0.00 100.00 100
0.00 0.00 0.00 | 0.00 0.00 | 0.00 0.00 0.00 100.00 100
0.00 0.00 0.00 | 0.00 0.00 | 0.00 0.00 ] 0.00 100.00 100
0.00 0.00 ~ 1 0.00 | 0.00 0.00 | 0.00 ] 0.001 0.00 100.00 100
0.00 0.00 0.00 | 0.00 035 | 0.00 0.00 ] 0.00 99.65 100
0.00 0.00 0.00 | 0.00 0.35 | 0.00 0.00 ] 0.00 99.65 100
0.00 0.00 0.00 | 0.00 0.35 | 0.00 0.00 ] 0.00 99.65 100
0.00 0.35 0.00 | 0.00 035 { 0.00 0.00 0.00 99.30 100
0.00 0.35 0.00 ) 0.00 | 035 035 | 0.00 0.00 1 0.00 98.60 100
0.00 210 | 000 | 0.70 | 0.00 | 0.70 0.35 | 0.00 0.00 | 0.00 94.76 100
0.35 350 | 035 ] 0.70 | 0.70 | 0.70 0.00 | 0.00 0.00 0.70 90.91 100
0.356 420 | 1051035 ] 105 | 210 035 | 0.35 0.35 | 0.35 1.05 86.36 100
0.35 559 | 1.75 | 0.70 | 245 | 1.75 0.70 | 0.70 035 | 0.35 2.10 81.47 100
0.70 699 | 210 | 0.70 | 3.85 | 3.85 1.75 | 1.40 035 | 0.35 2.10 73.78 100
1.05 734 | 245 | 0.70 | 3.50 | 3.50 1.76 | 210 0.70 | 0.35 2.10 72.73 100
1.05 804 | 3.15 ] 1.05 | 245 | 4.20 245 | 2.10 0.70 | 0.35 2.10 68.88 100
0.70 839 | 420 | 1.40 ) 210 | 4.90 280 | 210 0.70 | 0.35 2.10 67.13 100
1.05 8.04{ 350 | 140 ]| 1.75 | 4.55 245 | 245 0.35 | 0.35 2.10 68.88 100
1.05 769 | 3.15 | 1.40 | 2.10 | 4.90 245 | 245 035 | 035 2.10 68.53 100
1.05 769 | 3.15 | 140 | 175 ]| 455 245 | 210 0.70 | 0.70 2.10 68.53 100
1.05 839 | 280 ) 140 | 1.40 | 455 2451 210 0.35 | 0.35 1.75 69.58 100
0.35 944 | 3151070 | 140 | 3.15 1.75 | 3.15 0.35 | 035 1.75 71.33 100
0.35 769 ] 280 ] 035 140 | 1.75 1.05 | 2.80 0.70 | 0.00 1.75 76.57 100
0.35 699 | 140 | 0.00 | 1.75 | 1.75 1.05 | 1.75 0.70 } 0.00 2,10 79.37 100
0.70 629 | 0.70 | 0.00 | 1.75 | 1.75 1.05 | 140 0.70 | - 0.00 2.10 80.42 100
0.70 3.85( 070 | 0.00 | 1.75 | 1.40 1.05 | 1.40 0.70 ) 0.35 245 83.22 100
0.35 210 ] 0.70 | 0.35 | 140 | 140 1.05 | 1.40 0.70 { 0.00 245 | . 86.01 100
0.70 210 ) 070 ] 0.00 | 245 | 1.40 1.05 | 0.70 0.70 | .0.00 3.15 | 85.66 100
0.70 140 | 0.00 § 0.00 | 245 | 1.40 1.05 | 035 0.70 | 0.00 3.15 | - 8741 100
1.75 140 | 1.05 | 0.00 | 2.80 | 1.40 1.05 | 0.35 0.70 | 0.35 2.45 84.97 100
1.75 1.40 | 140 | 0.00 | 2.80 | 1.05 1.05 | 035 0.00 0.00 1.40 87.41 100
1.75 1.40 | 210 ] 035 | 1.40 | 1.05 1.05 | 0.35 0.00 0.00 1.75 87.41 100
1.05 1.75 | 1751 0.35 | 1.40 | 0.35 0.70 | 0.35 0.00 0.00 1.40 89.51 100
0.35 3501 1.05]1035] 140 | 035] 035 | 0.70 0.00 0.00 1.75 88.46 100
0.35 315] 1,051 070 | 1.05 | 0.35 0351 0.70 0.00 0.00 1.40 89.16 100
0.35 280 ] 070 | 1.05 ] 070 | 1.05 035 | 0.70 0.00 - 0.00 0.70 89.86 100
0.35 280 | 035 ] 070 ] 035 | 0.35 070 | 035 0.00 0,00 | 0.70 91.96 100
0.00 245 1000 ] 035 035 | 0.35 035 | 0.00 0.00 035 | 070 93.36 100
0.00 1.75 | 000 ] 0.35 | 0.35 | 0.70 035 | 0.00 0.00 035 | 0.00 94.41 100
0.00 210 | 000 | 0.35 ) 035 | 0.35 0.00 | 0.00 0.00 0.35 0.35 94.76 100
0.00 210 | 0001 035 | 035 | 0.35 0.00 | 0.00 0.00 0.35 0.35 94.76 100
0.00 1751 035 | 0.35 | 0.35 | 0.00 0.00 | 0.00 0.00 0.35 0.35 95.45 100
0.00 1.05 | 0.35 | 0.35 | 0.35 | 0.00 0.00 | 0.00 035 | 0.35 96.50 100
0.00 1.05 | 0.35 | 0.35 | 0.35 | 0.00 0.00 | 0.00 0.35 0.35 96.15 100
0.00 035 | 035 0.00 | 0.35 | 0.00 0.00 | 0.00 0001 0351 9790 100
0.43 311 ] 135|040 | 1.10 | 1.68 077 | 0.72 0.00 | 0.57 | 0.15 1.11 |~ 88.10 100
1.75 944 | 420 | 140 | 3.85 | 4.90 280 | 3.15 0.00{ 0.70 | 0.70 | 3.15 100.00 100
0.51 298] 120 045 ] 1.03 | 1.58 082 | 0.92 000 ] 017 | 019 | 0.99 10.68 7.81
0.57 413 | 1.35) 053 | 145 | 1.72 098 | 0.96 0.00 | 057 | 0.20 1.49 | = 84.27

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two
days prior to the interview.



TABLE R2: RADIO LISTENERSHIP: TUESDAY

(BASE=246")

0.00 0.35 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 99.65 100
0.00 0.35 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 99.65 100
0.00 0.35 0.00 | 0.00 0.00 | 0.00 0.00 0.00 [ 99.65 100
0.00 0.35 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 99.65 100
0.00 0.35 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 99.65 100
0.00 0.35 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 99.65 100
0.00 0.35 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | .99.65 100
0.00 0.35 0.00 | 0.00 035 | 0.00 0.00 0.00 |- 99.30 100
0.00 0.35 0.00 | 0.00 035 | 0.00 0.00 0.00 | 99.30 100
0.00 0.35 0.00 | 0.00 0.35 | 0.00 0.00 0.00 | 99.30 100
0.00 0.70 0.00 | 0.35 035 | 0.00 0.00 0.00 | 98.25 100
0.00 0.70 0.00 | 0.00 | 0.35 0.00 | 0.00 0.00 0.35 | 98.25 100
0.00 3.15 | 0.70 | 0.00 | 0.00 | 0.70 0.00 | 0.00 0.00 0.35 | 93.71 100
0.35 420 | 0.70 | 0.00 | 035 | 1.05 0.00 | 0.00 0.35 0.70 | 90.91 100
0.70 594 | 245 | 0.00 | 0.70 | 1.40 0.356 | 0.00 0.70 | 0.00 1.75 | 84.62 100
1.05 664 | 245|070 | 0.70 | 1.75 070 | 0.35 1.05 | 0.00 2.10 | 81.12 100
0.70 734 ] 3151 035 | 1.75 | 3.50 210 | 0.70 1.05 | 0.00 3.15 | 74.13 100
1.40 839 ) 350 | 035 1.75 | 3.15 210 | 1.05 1.05 | 0.00 3.15 | 72.03 100
1.40 839 | 3.15 | 0.70 | 2.10 | 4.20 210 | 1.40 1.05 | 0.35 2.80 | 69.93 100
1.40 874 | 350 | 0.70 | 2.10 | 4.20 210 | 1.40 0.70 | 0.00 2.45 | 70.63 100
1.40 9.09 | 315 | 1.05 | 245 | 4.20 245 | 1.40 0.70 | 0.35 2.80 | 68.18 100
1.05 8.74 | 3.15 1 1.05 | 1.75 | 4.55 245 | 1.40 0.70 | 0.35 3.15 | 68.88 100
0.70 874 ] 280 { 1.05 | 2.10 | 3.85 245 | 1.40 0.70 | 0.35 3.15 | 69.58 100
1.40 9.09 | 280 | 0.70 | 2.10 | 3.85 245 | 1.40 1.05 | 0.35 3.85 | 68.18 100
1.75 1 1049 | 280 ] 0.35 { 1.75 | 4.90 140 | 2.10 1.05 | 0.35 3.50 | 67.13 100
140 | 11.89 | 280 | 0.00 | 1.40 | 3.15 0.70 { 2.10 1.05 | 0.35 2.80 | 69.93 100
1.05 | 1154 ] 1.75 | 0.35 | 1.40 | 2.10 070 | 1.75 _0.70 | 0.35 2.80 | 73.43 100
0.70 | 10.14 | 1.05 | 0.35 | 140 | 2.10 070 | 1.75 0.70 | 0.35 2.80 | 75.87 100
0.35 734 | 105 ]| 035 ]| 140 ] 1.75 140 | 1.75 0.70 | 0.35 3.15 | 78.67 100
0.35 664 | 070 1 0.70 | 1,051 0.70 140 | 1.40 0.70 | 0.00 2.80 | 81.12 100
0.70 6.64 | 1.05 | 035 | 1.75 ] 0.35 140 | 1.40 0.70 | 0.00 3.15 | 79.72 100
1.40 559 | 1.05 | 035 | 1.75 | 0.35 140 | 0.70 0.35 | 0.00 2.80 | 81.47 100
1.40 524 | 140 | 0.35 { 2.80 | 0.70 105 ] 1.05 0.35 } 0.00 3.15 | 80.07 100
1.40 490 | 140 035 | 210 ] 0.70 105 | 0.35 0.00 0.35 2.45 | 82.52 100
1.05 490 | 2.10.] 0.70 } 1.05 | 1.75 1.75 | 035 0.00 0.35 2.45 | 81.12 100
1.05 5591 210 { 070 | 0.70°] 1.05 140 | 0.00 0.00 0.35 2.10 | 83.57 100
1.05 524 | 140 | 0.70 | 0.70 | 0.70 140} 0.35 0.00 0.00 2.45 | 84.27 100
0.70 490 | 1.40-| 0.70 | -0.35 { 0.70 105 | 0.70 0.00 0.00 1.40 | 86.36 100
0.70 420 | 0.35°] 0.70 | -0.70 ] 1.75 105 | 1.05 0.00 0.00 0.35 | 87.06 100
0.35 245 | 0.35 | 0.35 | 0.70 | 1.40 1.05 | 1.05 0.00 0.00 0.35 |90.21 100
0.70 175 | 0351 0.35 1 :0.00 | 1.40 1.05 1 1.0 0.35 0.00 0.35 | 90.91 100
0.70 175 1 035 | 0.35 | 0.00 | 0.35 0.00 | 0.70 0.00 0.00 0.00 | 94.06 100
0.70 140 | 035 ]| 0.35 1 0.00.] 0.35 0.00 | 035 0.00 0.00 0.00. | 94.76 100
0.70 1.05 | 0.00.| 0.35 |:0.00 | 035 0.00 | 0.35 0.00 0.00 0.00 | 95.45 100
0.70 1.05 {:0.00 | 0.35 | 0.00.| 0.00 0.00 | 0.00 0.00 0.00 0.00 | 96.15 100
0.00 0.70 | 0.00 | 0.00 {:0.00-| 0.00 0.00 | 0.00 0.00 0.00 0.00 | 97.90 100
0.00 0.70 | 0.00°] 0.00 | 0.00 ] 0.00 0.00 | 035 0.00 0.00 | 97.20 100
0.00 0.35 | 0.00-] 0.00 [:0.00:] 0.00 0.00 | 0.35 0.00 0.00 | 98.25 100
0.63 437 | 153 |1 033 | 082 | 1.71 0.84 | 0.66 0.03 ] 0.79 | 0.10 1.43 | 86.48 100
175 ] 11.89 | 350§ 1.05 | 2.80- | 4.90 245 | 210 0351 1.05 | 0.35 3.85 | 99.65 100
0.55 3.64 | 1.16 | 032 | 0.86 | 1.50 0.83 | 0.67 0.09 { 0.22 | 0.16 1.39 | 11.32
0.84 569 | 1563 | 044 | 1.08 | 1.75 1.09 | 0.87 0.03 | 0.79 | 0.14 1.89 | 82.20

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two
days prior to the interview.




TABLE R3: RADIO LISTENERSHIP: WEDNESDAY
(BASE=246")
R R PER ¢ B R P O
PSO ADIO BRO
MIDNIGHT| 0.00 | 0.00 0.00 0.00 | 0.00 0.00 | 0.00 0.00 0.00 100
0030:::% 0.00 { 0.00 0.00 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 100.00 100
0100 | 0.00 | 0.00 0.00 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 100.00 100
01301 0.00 | 0.00 0.00 0.00 | 0.00 0.00- | 0.00 0.00 0.00 | 100.00 100
10200 0.00 | 0.00 0.00 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 100.00 100
0230 0.00 | 0.00 0.00 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 100.00 100
03 0.00 0.00 0.00 | 0.00 0.00 { 0.00 0.00 0.00 | 100.00 100
: 0.00 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 100.00 100
0.00 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 100.00 100
0.00 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 100.00 100
0.70 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 99.30 100
0.35 0.00 | 0.00 | 0.35 0.00 | 0.00 0.00 0.00 | 99.30 100
245 | 070 | 0.00 | 0.00 | 1.05 0.00 | 0.00 0.00 035 | 93.71 100
3.16 | 0.70 | 0.00 | 0.00 | 1.05 0.00 | 0.00 0.35 035 | 92.66 100
490 | 3501 070 | 0.70 | 2.10 035 | 035 0.70 | 0.00 0.70 | 83.57 100
524 | 420 ]| 035 | 1.05 | 245 0.35 | 0.35 1.05 | 0.00 0.70 | 81.82 100
559 | 3.15 | 0.00 | 1.05 { 3.50 105 | 035 1.40 | 0.00 245 | 79.02 100
6.99 | 3.50 | 0.00 | 1.05 | 3.85 0.70 { 0.70 1.756 | 0.00 245 | 76.92 100
734 | 4551 0.00 | 2.10 | 455 0.70 1.05 1.40 | 0.35 3.15 | 72.38 100
8.04 | 490 | 000 | 2.80 | 4.20 1.05 1.05 1.40 | 0.00 4.20 | 69.58 100
839 | 490 ] 035 | 2.10 | 3.85 0.70 1.40 1.40 | 0.35 4.90 | 67.48 100
664 | 524 | 0.35 | 2.10 | 4.20 0.70 1.05 1.05 | 0.35 4.55 | 69.58 100
6.64 | 4551 035 | 2.10 | 4.55 1.05 | 1.05 1.05 | .0.35 4.55 | 70.28 100
769 ] 4201 035 ] 210 | 4.20 1.05 | 140 105 ] 0701 4.90 | 68.88 100
874 | 3501 035 | 2.10 | 420 140 | 1.05 0.70 | 0.70 4.90 | 68.53 100
874 | 3.85 ) 035 | 2.10 | 2.80 140 | 0.70 0.35 | 0.70 3.85 | 71.33 100
804 ] 3.50] 070 | 2.10 | 2.80 1.05 | 0.00 0.35 | 0.35 3.85 | 74.48 100
804 | 280 | 0.70 | 2.10 | 2.80 0.70 | 0.00 0.35 { 0.35 3.85 | 75.87 100
664 | 210 ] 035 | 245 | 3.50 0.70 | 0.00 0.35 |-0.00 3.85 | 77.97 100
6.99 | 210 | 0.35 | 245 | 3.50 0.70 | 0.00 0.35 | 0.00 3.156 | . 77.62 100
699 | 210 ] 035 ] 280 | 3.15 0.70 | 0.00 0.35 {.0:00 3.15 | 77.62 100
664 | 1.75 | 035 | 245 | 245 1.05 | 0.00 0.00 | 0.00] 3.15 | 79.37 100
664 | 2.80 | 000 | 245 | 3.15 1.05 | 0.00 0.00 | 0.00 210 | - 79.02 100
559 | 2451 000 t1.05] 3.85 0.70 | 0.35 0.00 0.00 1.75 | - 81.47 100
594 | 280 | 035 | 245 | 3.50 0351 1.05 0.00 0.00 140 | 7867 100
5.58 | 245 ] 0.00 | 2.10.{ 3.15 035 | 140 0.00 ‘0.00 1.40 | 80.42 100
524 | 140 ] 000 | t.05| 3.15 035 ] 1.75 0.00 0.00 140 | 8252 100
455 | 1.05 | 0.00 | 0.00 | 2.45 0351 1.40 0.00 0.00 0.70 | '86.36 100
4.20 | 1.05 | 0.00 | -0.00 | 3.85 035 1.05 0.00 0.00 0.35 | 85.31 100
280 | 0.70 | 0.00 | 0.35 | 2.80 0351 1.05 0.00 0.00 0.00 | 89.16 100
1.75 | 0.70 | 0.00 | 0.70 | 1.05 0.35 ] 0.70 0.00 -0.00 0.00 | 92.31 100
1.75] 0.70 | 0.00 | 0.35 | 0.35 0.00 | 0.35 0.00 0.00 0.00 | 94.06 100
140 | 0.70 | 0.00 | 0.35 | 0.35 0.00 | 0.00 0.00 0.00 0.00 | -95.80 100
140 | 0.35 | 0.00 | 0.70 | 0.35 0.00 | 0.00 0.00 0.00 0.00 | 96.15 100
1.40 | 0.35 | 0.00 | 0.00 ! 0.35 0.00 | 0.00 0.00 0.00 0.00 |- '96.85 100
0.70 | 0.35] 0.00 | 0.00 | 0.35 0.00 | 0.00 0.00 0.00 0.00 | 97.55 100
0.70 |-0.35 | 0.00 | 0.00 | 0.00 0.00:] 0.00 0.00 0.00 0.00 | 98.25 100
0.35 | -0.00 | 0.00 ] 0.00 | 0.00 0.00 | 0.00 . 0.00 0.00 | 99.30 100
385 ] 2.33:] 0.13 | 0.98 | 2.53 041 ] o4 0.00 { 0.79 { 0.09 1.50 | . 86.68
8.74 | 524-] 0.70 | 2.80 | 4.55 140 | 1.75 0.00-] 1.75 |: 0.70 4.90 |-100.00
313 | 1567 ] 0211 1.03 | 1.47 0.44 | 054 0.00 | 0.52 1020 1.76 |. 11.38
511 | 233.] 017 | 131 | 2.59 0.54 | 054 0.00 | 0.79 | 013 2.00 | 82.27

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two
days prior to the interview.




TABLE R4: RADIO LISTENERSHIP: THURSDAY
(BASE=246")

R R PER 0 BA 7 A A A APITA o OTA
O RADIOQ =12{®
MIDNIGHT| 0.00 | 0.00 0.35 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 99.65 100
100307 1] 0.00 | 0.00 0.35 0.00 | 0.00 0.00 | 0.00 0.00 0.00 [ 99.65 100
#0100 0.00 | 0.00 0.35 0.00 | 0.00 0.00 | 0.00 - 0.00 0.00 | 99.65 100
10130254 0.00 | 0.00 0.35 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 99.65 100
10200 0.00 0.35 0.00 |- 0.00 0.00 | 0.00 0.00 0.00 | 99.65 100
20230 0.00 0.35 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 99.65 100
0300 0.00 0.35 0.00 | 0.35 0.00 | 0.00 0.00 0.00 | 99.30 100
03301 0. 0.00 0.35 0.00 | 0.35 0.00 | 0.00 0.00 0.00 | 99.30 100
0400: | 0.00 | 0.00 0.35 0.00 |°0.35 0.00 | 0.00 0.00 0.00 | 99.30 100
0436 | 0.00 | 0.00 0.35 0.00 |- 0.00 0.00 | 0.00 Q.00 0.00 | 99.65 100
:0500:] 0.00 | 0.00 1.05 0.00 ]-0.00 0.00 { 0.00 0.00 0.00 | 98.95 100
30 1.05 0.00 1 0.00 | 0.35 0.00 | 0.35 0.00 0.00 | 98.25 100
1.40 | 0.35 | 0.00 {.0.00| 0.70 0.00 ] 0.35 0.00 0.00 | 96.15 100
245 | 035 | 0.00 | 0.35 | 0.70 0.00 | 1.05 0.00 0.00 | 94.06 100
4201 070 1 1.05 | 1.75 | 2.10 0.35 | 1.40 0.00 | 0.00 0.35 | 86.36 100
490 | 140 | 1.05 | 245 | 2.10 0.35 ] 1.05 0.00 | 0.35 1.75 | 8252 100
594 ] 1401 1.05 | 1.75 ] 3.85 035 | 1.05 1.05 | 0.35 2.80 | 77.97 100
524 | 210 | 1.05 |:2.80 | 4.20 0.70 | 0.70 1.05 | 0.35 245 | 76.92 100
490 ] 490 | 1.40 | 3.85 | 524 0.70 | 1.05 1.05 | 0.35 2.80 | 70.98 100
490 | 524 1 1.05 | 385 | 5.24 0.70 | 0.70 1.40 | 0.00 3.85 | 69.93 100
594 | 559.| 0.70 | 3.15 | 5.59 0.70 | 0.70 1.40 | 0.00 4.20 | 68.53 100
559 | 559 | 0.70 | 3.50 | 5.59 0.70 | 0.35 1.05 | 0.00 4.20 | 69.23 100
490 ] 524 | 070 | 3.50 | 524 0.70 | 0.35 1.05 | 0.00 4.20 | 70.98 100
559 | 490 ] 0.70 | 3.50 | 490 0.70 | 0.70 1.05 | 0.00 4.20 | 70.63 100
594 | 4201 070 | 3.85 | 455 070 | 0.35 0.70 ! 0.00 3.85 | 73.08 100
629 | 420 ] 070 ] 3.85 | 2.45 0.70 | 0.35 0.35 | 0.00 3.50 | 7517 100
4.90 | 3.50 ) 0.35 | 420 | 2.80 0.70 | 0.00 0.35 | 0.00 3.85 | 76.57 100
455 | 2.80 | 035 | 3.85 | 2.80 035 | 0.35 0.35 | 0.00 3.85 | 77.97 100
315] 3.15]1 035 | 420 | 2.45 0.70 | 0.35 0.35 |:0.35 3.50 | 79.02 100
280 | 3.15] 035 ] 3.85 ] 2.10 0.70 | 0.35 0.35 | 0.35 3.50 | 79.37 100
280 | 280 ]| 035 | 455 | 245 1.05 { 0.00 0.00 { 0.00 3.50 | 79.72 100
350 | 245} 035 | 420 | 1.75 1.05 | 0.00 0.00 | 0.00 3.50 | 80.77 100
280 ] 3501 035 385 | 1.75 1.75 | 0.00 0.00 { 0.00 3.15 | 81.12 100
245 | 350 ] 035 | 3.85 | 1.40 070 | 0.35 0.00 0.00 2.45 | 83.57 100
280 | 3.15] 035 | 524 | 1.40 0.70 | 0.70 0.00 0.00 2.45 | 81.12 100
280 | 3.15] 0.35 {-3.50 | 2.10 070 | 1.05 0.00 0.00 140 | 83.92 100
455 | 315 ] 1.05 | '1.75| 2.80 035 | 1.40 0.00 0.00 0.70 | 8287 100
385 ] 1401 070 | ' 1.05 | 1.75 035 1.40 0.00 0.00 1.05 | 88.11 100
245 | 1.05] 035 | 1.05 | 2.80 0351 140 0.00 0.00 0.70 | 89.51 100
210 | 0.00f 035 | 0.35 | 2.10 035 ] 1.40 0.00 0.00 0.35 | 9266 100
1.05 | 0.00 | 0.70 {:0.00 ] 0.00 | -0.35]| 1.05 0.00 0.00 0.35 | 96.50 100
0.70 | 0.00] 0.00 ] 0.00-| 0.00 035 ] 035 ]| :0.00 0.00 0.35 | 98.25 100
0.70 | 0.35] 0.00 | 0.00 | 0.00 0351 0.00 0.00 0.00 0.35 | 98.25 100
0.70 | 0.35 ] 0.00 | 0.00 | 0.00 0.35 | 0.00 0.00 0.00 0.35 } 98.25 100
0.70 | 0.35 | 0.00 | 0.00.| 0.00 0.35 | 0.00 0.00 0.00 0.35 | 98.25 100
0.70 | 0.00 | 0.00 | 0.35 | 0.00 0.00 | 0.00 0.00 0.00 0.35 | 98.60 100
0.70 | 0.00 | 0.00 | 0.35.| 0.35 0.00 | 0.00 0.00 0.00 0.35 | 98.25 100
0.70 | 0.00 | 0.00 | 0.00 | 0.35 0.00 | 0.00 i 0.00 0.00 { 98.95 100
261 | 233°| 0.36 | 1.78:| 2.27 039 | 043 0.00 | 061 ] 0.04 1.55 | 87.85
629 | 559 ] 140 | 524 | 5.59 1.75 | 1.40 0.00 | 1.40 | - 0.35 4.20 | 99.65
202 | 187040 | 1.78 | 1.78 0.38 | 0.49 0.00 | 049 | 0.12 1.63 |  10.96
332 | 233 ] 049 | 2.34| 232 052 | 0.56 0.00 | 0.61 | 0.06 2.07 | 84.00

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked about viewing on the day prior to the
interview; Set ‘B’ respondents were asked about viewing two days prior to the interview.



TABLE R5: RADIO LISTENERSHIP: FRIDAY
(BASE=246")

PSQ RADIO BRO
MIDNIGHT]| 0.00 | 0.00 0.35 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 99.85 100
0030 ] 0.00 | 0.00 0.35 0.00 | 0.00 0.00 { 0.00 0.00{ 0.00 | 99.65 100
10100 0.00 |- 0.00 0.35 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 99.85 100
) 0.00 0.35 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | '99.65 100
0.00 0.35 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 99.65 100
0.00 0.35 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | - 99.65 100
0.00 0.35 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | - 99.65 100
0.00 0.35 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 99.65 100
0.00 0.35 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 99.65 100
0.00 0.35 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 99.65 100
0.00 0.70 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 99.30 100
0.00 1.05 0.00 | 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 98.95 100
0.35 175 | 070 | 0.35 ] 0.00 [ 1.05 0.00 | 0.00 0.00 0.00 | 95.45 100
0.35 210 ] 175 | 0.35 | 0.35 | 1.05 035 | 0.35 0.35 0.00 | 92.66 100
0.35 3.50 | 210 | 0.70 | 140 | 2.10 035 | 1.40 0.35 { 0.00 1.40 | . 86.01 100
0.35 3.15 | 245 | 070 | 245 | 1.75 1.05 | 1.75 0.70 | 0.00 2.45 | 82.17 100
0.35 3.15 ] 315 ] 070 | 1.75 | 3.85 070 | 2.10 0.70 { 0.00 245 | 79.72 100
0.70 315 | 3151 070 | 245 | 3.85 070 | 1.75 0.35 | 0.00 245 | 79.02 100
1.40 280 | 420 | 1.05 | 420 | 455 1.05 | 1.75 0.35 | 0.00 2.80 | 7343 100
1.40 385 | 490 | 1.05 | 3.85 | 4.90 1.05 | 1.75 0.35 | 0.00 3.15 | 71.33 100
0.70 420 | 559 | 1.05| 3.15 | 4.90 140 | 1.40 0.70 ) 0.00 3.50 | 70.98 100
0.70 420 | 559 | 1.05 | 2.80 | 490 1.75 § 1.05 0.70 | 0.00 3.50 | 71.68 100
0.70 420 | 594 | 105 3.15 | 5.59 140 | 1.05 0.35 | 0.00 3.50 | 70.98 100
0.70 385 | 594 | 105 | 3.15 | 559 1.05 | 0.70 0.35 { 0.00 3.50 | 72.03 100
0.35 594 | 559 | 070 | 2.80 | 5.24 1.05 | 0.70 0.00 | 0.00 3.15 | 72.73 100
0.35 524 | 455 ] 0.70 | 3.15 | 3.85 1.05 | 0.70 0.00 | -0.00 3.15 | 75.87 100
0.35 420 | 385 | 1.05| 2.80 | 3.15 0.70 | 0.35 0.00 | 0.35 3.15 | 79.02 100
0.35 385 | 280 | 070 | 245 | 2.80 0.70 | 0.70 0.35 | 0.35 3.50 | 80.77 100
0.35 3.50 | 3.50 | 0.70 | 2.80 | 2.45 0.70 | 0.70 0.35 | 0.00 3.15 | 81.12 100
0.35 280 { 315 ] 035 | 2.80 | 2.10 070 | 1.05 0.00 | 0.00 3.50 | 82.52 100
.0.35 245 | 3.15 ] 0.70 | 420 | 1.75 070 | 0.70 0.00 { 0.00 3.50 | . 81.82 100
0.70 245 ] 3151070 | 420 | 2.10 0.70 { 0.35 0.00 | 0.00 3.85 | 8147 100
0.35 2451 3.15 ] 0.70 | 3.15 | 2.10 1.05 | 0.35 0.00 | 0.00 3.15 | 83.57 100
0.35 245 | 350 | 0.70 | 245 | 2.0 1.056 | 0.35 0.00 0.00 2.80 | 84.27 100
0.35 245 | 420 | 070 | 2.80 | 245 0.70 | 0.70 0.00 0.00 1.40 | 83.92 100
000 | 280 280 070 | 2.10 | 140 070 | 0.70 0.00 0.00 0.70 | 88.11 100
0.00 3.50 |:3.15 ] 1.05 | 245 | 1.40 0001 0.70 0.00 0.00 0.00 | 87.41 100
0.00 280 | 1,75 {1051 1.75 | 0.70 0.00 | 0.70 0.00 0.00 0.35 | 90.56 100
0.00 210 | 0.35] 035 | 1.40 | 1.75 000 ] 035 0.00 0:00 0.35 |- 83.01 100
0.00 210} 035 ] 035} 0.70 | 1.05 000 ] 0.35 0.00 0.00 0.70 | 94.41 100
2 0.00 1.05 | 0.00 | 0.00 | 0.70 | 0.70 0351 070 | 0.00 0.00 0.35 | 06.15 100
0.00 0.70 | 0.00 | 0.00 | 1.05 ] 0.70 035 ] 0.35 0.00 0.00 0.35 |  96.50 100
0.00 0.70 | 0,00 | 0.00 | 0.70 | 0.35 0.00 | 0.00 0.00 0.00 0.35 | 97.55 100
0.00 0.35 | 0.00 | 0.00 | 0.70 | 0.00 0.00 | 0.00 0.00 0.35 035 | 97.80 100
0.00 1.05 ] 0.00 | 0.00 ] 0.70 | 0.00 0.00 | 0.00 0.00 0.35 0.35 | 97.20 100
0.00{ 1.05].0.00] 0.00 | 0.70 | 0.00 0.00 | 0.00 0.00 0.35 0.35 | 96.85 100
. 0.00 1.05 | 000 | 0.00 | 0.35 { 0.00 0.00 | 0.35 0.00 0.35 0.35 | - 96.85 100
:0.00 1.05 | 0.00 | 0.00 | 0.00 | 0.00 0.00 | 0.00 0.35 0.35 | 97.90 100
0.25 215 | 2.62') 044 | 1.57 | 222 044 | 0.54 0.00 | 0.29 | 0.06 1.41 | - 88.70
1.40 5.94 | 5941 1.05 | 420 | 559 175 | 2.10 0.00 | 0.70 | 0.35 3.85 | . 99.65
0.34 1.51 | 196 | 0.41 | 140 | 1.76 049 | 0.58 0.00 | 0.26 | 0.13 147 | 1010
0.34 272 | 2,62 ] 0.58 | 2.10 | 2.28 059 | 0.72 0.00 | 0.29 |:0.08 1.88 | 85.08

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two
days prior to the interview.



TABLE R6: RADIO LISTENERSHIP: SATURDAY

(BASE=246")

0.00 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 100.00 100
0.00 0.00 | 0.00 0.00 | 0.00 0.00 0.00 § 100.00 100
0.00 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 100.00 100
0.00 0.00 | 0.00 0.00 | 0.00 0.00 0.00 { 100.00 100
0.00 0.00 | 0.00 0.00-] 0.00 0.00: 0.00 | 100.00 100
0.00 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 100.00 100
0.00 0.00 | '0.00 0.00 | 0.35 0.00 0.00 | 99.65 100
0.00 0.00 | 0.00 0.00 | 035 0.00 0.00.| 99.65 100
0.00 0.00 | 0.00 0.00 | 0.35 0.00 0.00 |  99.65 100
0.00 0.00 | 0.00 0.00 | 0.35 0.00 0.00 | 99.65 100
0.00 0.00 | 0.35 0.00 | 0.35 0.00 0.00 | 99.30 100
0.35 0.00 | 0.35 | 0.00 0.00 | 0.35 0.00 0.00 | 98.95 100
1.75 | 1.40 | 0.00 | 0.00 | 1.40 035 | 0.00 0.00 0.00 | 94.76 100
245 | 1.75 ] 0.00 | 035 ] 1.40 070 | 035 0.70 0.35 | 91.61 100
280 | 245 | 0.00 | 0.70 | 2.45 1.05| 1.05 0.00 | 0.35 1.05 | 87.06 100
385 245 [ 035 | 0.70 | 245 1.05 | 1.40 0.00 | 0.35 1.05 | 85.31 100
490 | 280 0.35 | 1.40 ] 4.90 0.70 | 1.05 0.00 | 0.35 0.70 | 81.12 100
490 | 280 | 0.00 | 1.75 | 5.59 1.05 ] 1.05 0.35 | 0.35 1.05 | 79.37 100
524 | 385 | 000 | 3.85 | 7.34 1.05 1 1.05 0.35 | 0.35 1.05 | 72.73 100
559 | 3.85 ] 0.00 | 3.50 | 8.04 1.05 | 1.08 0.70 | 0.00 1.05 | 72.38 100
559 | 420] 0.35 | 420 | 8.74 140 | 1.05 0.70 | 0.00 1.05 | 69.58 100
664 | 455 035 | 3.85 | 8.39 2.10 | 0.70 0.70 | 0.00 1.05 | 69.23 100
699 | 490 | 0.35 | 3.50 | 8.39 2101 0.70 0.70 | 0.00 1.05 | 68.53 100
734 | 490 | 035 | 3.50 | 9.09 2.10 | 0.00 0.70 | 0.00 1.05 | 68.18 100
734 | 664 ] 070 | 245 | 6.29 2.80 | 0.35 0.35 | 0.00 0.35 | 70.28 100
664 | 420 | 0.70 | 210 | 5.24 210 | 0.35 0.35 | 0.00 0.35 | 76.57 100
524 | 455 035 | 1.75 | 4.20 2.10 | 0.35 0.35 | 0.00 0.35 | 79.37 100
559 | 3.50 { 0.00 | 1.40 | 3.50 1.75 | 0.35 0.35 | 0.00 0.35 | 8252 100
420 |.3.15 | 0.00 | 2.10 | 3.15 1.40 | 035 0.35 | 0.00 0.35 | 84.27 100
385 | 245 ] 0.00 ) 140 3.15 1.75 | 0.70 0.00 | 035 0.35 | .84.97 100
420 | 280 { 0.00 | 1.40 | 3.15 1.06 | 0.70 0.00 | 0.35 0.00 | 84.97 100
4.20 | 280 | 0.00 | 1.75 ] 3.15 105 | 0.70 0.00 | 035] 0.35 | 84.62 100
420 | 3.15 | 0.00 | 1.40 | 3.15 105 | 0.70 0.00 | 0.00 0.00 | . 85.31 100
420 | 3.50 1 0.00 | 1.75 | 2.45 1.05.] 0.70 0.00 0.00 0.00 | 85.66 100
490 [ 245 ] 0.00 | 1.75 | 2.45 140 | 0.70 0.00 0.00 0.00 | 85.31:] 100
455 | 2451 0.00 | 140 1.75 1.05 | 0.70 0.00 0.00 0.00 | '86.71 100
3.85 | 1.75°1 0.00 | 1.40 | 1.75 0.70 | 0.70 0.00 -0.00 0.00 |- 88.81 100
3.50 |:1.40-| 0.00 | 1.40:] 2.10 035 1 0.70 0.00 0.00 0.00 | - 89.51 100
280 |1.05] 0.00 | 1.05 | 2.10 0.00.| 0.35 0.00 0.00 0.00 | -91.96 100
245 | 0351 0.00 | 0.70 | 1.05 0.00 | 0.35 0.00 0.00 0.00 | - 94.76 100
210 | 035 ] 0.00 | 1.05 ] 0.70 0.00 | 035 0.00 0.00 0.00 | 95.10 100
140 | 035 0.00 | 1.05)] 0.70 0.00.] 0.35 0.00 0.00 0.00 | 96.15 100
140 [ 035 ] 0.00 | 0.70 | 0.70 0.00 ] 0.35 0.00 0.00 0.00 | 96.50 100
1.05 | 035 | 0.00 | 0.35 | 0.70 0.00 ; 035 0.00 0.00 0.00 | 97.20 100
140 [.0.35 ] 0.00 | 0.35 | 0.35 0.00 | 0.35 0.00 0.00.! 0.00 | 97.20 100
1.40 | 0.00 | 0.00 {: 0.35 | 0.70 0.00 { 0.00 0.00 0.00 0.00 | 97.55 100
1.05 | 0.00 | 0.00 | 0.35 | 0.35 0.00 | 0.35 0.00 0.00 | 97.90 100
0.70 | 0.00 | 0.35 | 0.00 | 0.35 0.00 | 0.35 0.35 0.00 | 97.90 100
293 | 244 | 0.09 ) 1.19 | 3.28 0.71 | 047 0.00 | 0.31 | 0.08 0.27 | 8891

734 | 664 ]| 0.70 | 420 | 9.09 280 | 1.40 0.00 | 0.70 | 0.70 1.05 { 100.00

2351 168 | 0.18 | 1.18 | 2.70 0.79 | 0.35 0.00 | 0.28 | 0.16 0.41 | 10.28

3.89 | 244 | 012 | 157 | 3.37 095 | 057 0.00 | 031 | 0.1 0.36 | 85.30

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two
days prior to the interview.




TABLE R7: RADIO LISTENERSHIP: SUNDAY

(BASE=246%)

0.00 0.00 | 0.00 0.00:] 0.00 0.00 . 100
0.00 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 100.00 100
0.00 0.00 { 0.00 0.00 | 0.00 0.00 0.00 1:100.00 100
0.00 0.00 | 0.00 0.00 | 0.00 0.00 0.00 |:100.00 100
0.00 0.00 | 0.00 0.00:] 0.35 0.00:] 0.00 | 99.65 100
0.00 0.00 { 0.00 0.00 | 0.35 0.00 0.00 i 99.65 100
0.00 0.00 | 0.00 0.00 | 0.35 0.00 0.00 | -99.65 100
0.00 0.00 | 0.00 0.00 | 035 0.00 0.00 | 99.651 100
0.00 0.00 | 0.00 0.00 | 0.35 0.00 0.00 | 99.65 100
0.00 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 100.00 100
0.00 0.00 | 0.00 0.00 | 0.00 0.00 0.00 | 100.00 100
0.00 0.00 { 0.00.| 0.00 0.00 | 0.00 0.35 0.00 ! 99.30 100
140 | 0.35 | 0.00 | 0.00 | 0.70 0.00 | 0.00 0.35 0.00 | ~96.50 100
280 | 035 ] 0.00 | 035 | 0.35 0.00.] 0.35 0.35 0.35 | -94.06 100
315 ) 035 | 035 ] 1.05| 1.05 0.00 | 0.70 0.35 | 0.35 0.70 | 89.86 100
4.55 | 0.35 ] 1.05 | 1.40 | 1.40 0.00 | 1.05 0.00 | 0.35 0.70 | 87.06 100
455 ] 1758 ] 0.70 | 140 | 2.10 035 | 1.75 0.35 | 0.70 0.70 |- 82.87 100
490 | 1.75]1 035 ]| 175 | 1.75 070 | 1.75 0.35 | 0.70 0.70 |- 82.87 100
559 | 280 ] 0351 210 | 1.75 105 | 1.75 0.35 | 0.70 0.70 | ~80.77 100
6.99 | 3.15 | 070 | 245 | 2.10 1.06 | 1.75 0.70 | 0.70 0.70 | -78.32 100
7.34 | 455 | 0.70 | 3.50 | 2.80 1.05 1 2.10 0.70 | 1.05 0.70 | 73.78 100
734 | 455 | 1.05 | 2.80 | 3.15 1.05 | 2.10 0.35 | 1.05 0.70 | 7448 100
839 | 490 ] 0.70 | 3.50 | 3.50 1.05 | 2.10 035 | 0.70 0.70 | 73.08 100
944 | 490 ] 0.70 | 3.15 | 3.50 1.05 | 1.40 0.35 | -0.35 0.35 | 73.78 100
699 | 490 ] 0.70 | 3.15 | 2.80 140 { 1.40 0.00 | 0.35 0.00 | - 76.22 100
524 | 3.151 000 ) 140 | 1.75 070 | 1.05 0.00 |- 0.70 0.00 | -83.92 100
455 | 3.15 | 000 | 245 | 1.40 1.05 | 1.40 0.00 |1 0.35 0.00 | 83.57 100
3.15 ]| 245]| 000 | 1.75 | 1.40 070 | 1.40 0.00 | 0.35 0.00 | - 86.71 100
245 | 1.75 | 0.70 | 245 | 1.75 035 ] 1.40 0.00 | 035 0.00 | 87.76 100
245 | 140 ] 035 } 245 | 210 035 140 0.00 }:0.35 035 | 87.76 100
210 | 140 ] 0.70 [ 3.15 | 1.75 0.70 | 0.70 0.00 ]:0.00. 0.00 | - 87.76 100
210 | 140 ] 035 |: 245 | 1.40 1.05 | 0.70 0.00 | 70.00 0.00 | 88.81 100
210 | 1.75]| 0.00 |- 3.50 | 2.10 0.70 | 0.70 0.00 | 0.004 0.00] 87.76 100
1.75 | 1.40 | 0.35 | 850 | 1.75 0.70 | 0.35 0.00 -0.00 0.00 | - 87.76 100
1.75 1 1.75 | 035 { .3.15| 2.10 0.35 | 0.70 0.00 0.00 0.00 | '87.41 100
1.75 ] 1.40:1 035 } 2.10 | 1.40 0.70 | 0.70 0.00- 0.00 0.00 {8916 1 100
140 | 1.75:] 0.70 | 1.76.| 1.05 0.70. 1 0.35 0.00 -0.00 0.00 |: 90.91 100
1.75 | 1.05:] 0.00 |. 0.70. | 1.05 0.70 | 0.35 0.00 0.00 0.00 [:93.01 100
140 | 0351 0.00 | 1.05 | 1.40 0.00 | 035 0.00 0.00 0.00 | 94.41 100
1.05 1 035 | 0.00 | 1.05 { 0.70 0.00 | 0.00 0.00 -0.00 0.00 | '96.15 100
070 | 0.35:] 0.00 | 1.05| 0.35 0.00 | 0.00 0.00 0.00 0.00 | . 96.85 100
070 | 035 |1 0.00 | 1.05] 0.35 0.00:| 0.00 0.00 -0.00 0.00 | 96.85 100
0.70 | 0.00'] 0.00 | 1.06 | 0.35 0.00 | 0.35 0.00 0.00 0.35 |. 96.50 100
070 | 0.35 | 0.00 | 0.35 ] 0.35 0.00 | 035 0.00 0.00 0.35 | 96.85 100
1.75 |-0.35°] 0.00 | 0.35 | 0.35 0.00:| 0.35 0.00 0.00 0.35 | 95.80 100
1.40 | 0.35 ] 0.35 {035 | 0.70 0.00 | 0.35 0.00 0.00 0.35 | 95.80 100
1.05 { 035 035 | 0.35 | 0.35 0.00 | 0.35 0.00 0.00 0.35 | 96.50 100
0.70 | 0.00 ] 0.70 | -0.35 ] 0.35 0.00 | 0.35 : 0.00 0.35 |- 97.20 100
242 | 170 1 0.26 | 1.34 | 1.44 0.36| 0.70 0.00.] 0.20 |- 0.21 0.20 | 90.97

9.44 1.490 | 1.05 | 3.50 | 3.50 140 1 2.10 0.00 | 0.70 { 1.08 0.70 |.100.00

254 | 152 ] 032 | 122 | 0.92 0.44 | 066 0.00 | 0.24 | 0.30 0.28 8.26

322 170 | 035 | 1.79 | 1.48 0.49 | 0.88 0.00 | 0.20 | .0.27 0.26 | 88.02

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked
about viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two
days prior to the interview.




Table 8.1 TV Audience Average Share (March 2000)

2.33 | . 0.34 0.05 |1 007 0.97 | 88.66
1.92 2.65 0.19 018 | 0.04 0.86 | 88.00
3.30 3.97 0.21 0.01 0. 0.93 | 88,69
2.12 717 0.26 0.30 | 0.97 | 88.74
5.76 312 0.18 0.05 | 0.86 | 87.78
3.12 4.60 0.54 002 [ O 1.57 | 88.29
3.80 | 6.01 0.24 0.01 0.00 142 | 86.72
339 | 384 | 430 028 | 009 [ 008 1.08 | 88.13
Table 8.2 Daily Peak TV Audience Share (March 2000)

7.34 | 0.35 0.35 5.59

10.49 | 1.75 0.35 3.85

10.14 | 0.35 0.00 3.50

15.03 | 3.15 0.70 4.20

06 | 12.24 | 0.35 1.05 3.15

23.08 | 13.29 0.35 0.35 524

20.63 | 13.29 0.35 0.00 2.90

44.06 | 37 15.03 3.15 1.05 5.59

Table 8.3: Daily Average Audience Levels for TV
1999 - 2000
(Computed on the basis of available time-slot for each station)
PER RA 0O A A A

1.38 0.87 . 0.03 0.00 0.88

1.73 0.73 0.04 0.02 1.25

4.30 0.74 0.09 0.08 1.08




TABLE T1: TV VIEWING: MONDAY
(BASE=246")

0.00 | 0.00 0.00 ?-*:-5"‘0.?00-:2

2.10

1.75 |

1.75 |

1.75 |

2.10 |

1.40 |

2.45

1.75

2.45

2.10

1.05

0.35 |

0.70

2.45

0.74

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



TABLE T2: TV VIEWING: TUESDAY
(BASE=246")

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



TABLE T3: TV VIEWING: WEDNESDAY
(BASE=246"

000 F 0

0.00 [ 0.00] 100
0.35 00: 100
0.35 00: 100
0.35 { 00: 100
0.35 [ 00 100:
0.35 | 0o 100
0.35 | 00: 100
0.70 00 100
1.40 00 100
1.05 | 00: 100
1.05 | 085 00 100
0.70 {0 00 100
0.35 | 00 ] 100"
0.00 |} 3 100
100
100
100
100
0.70 100
2.80 100
100
. 100
4.90 100
5.94 100
10.14 | 100
559 | 100
4.90 100
3.50 | 100
3.15 100
2.80 5.24 | 0.00 100
1.75 3.50 | 0.00 100
1.05 1.756 0.35 100
0.35 [ 0.00 100
3.97 0.91 0.01
10.14 5.59 0.35
2.30 1.41 0.05

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were

asked about viewing two days prior o the interview.




TABLE T4: TV VIEWING: THURSDAY
(BASE=246")

PER A RA DIA 0 R A A A A 0 OTA
0.00 | :0.00 0.00 [:100.06:] 100
RS 0.00 }100.00:{ 100
0.00 |i100.00:] 100
0.00 [100.00:{ 100
0.00 |100.00:{ 100
0.00 [:100.00:] 100
0.00 I'100.00°] 100
0.00 [:100.00] 100
0.00 [100:00 ] 100
0.00 [:100.00 100
0.00 | 100.00 100
0.00 [:100.06:] 100
L 0.00 |99:30: 100
0.00 [ 99865 ] 100
0.00 | '
. 0.00 [
0.70 0.70 |:
0.70 0.70
0.35 0.70 |
0.00 [::0. 0.70 |-
0.00 |::0: 0.70 |
0.35 0.70
0.35 0.70
0.00 0.70 |
0.70 0.70 |
0.70 0.00
2.10 [ 0.00
2.80 [ 0.00
3.15 0.35
3.15 0.00
2.80 0.00
2.80 0.00 |
2.80 1.05 |
3,15 1.40 |
2.10 1.75 i
2.10 210 |
1.75 2.45
1.05 245 |
0.70 2.10 [ :8042:] 100
1.40 1.40 6923 100
2.10 ] 1.40 |:65.73: 100
25.52 0.35 1.75 | 4545 100
19.23 2.80 2.80 | ©43.01] 100
7.34 3.15 4.20 |::43.01:] 100
5.59 3.15 3.85 | 47.85:] 100
3.50 3.15 3.50 |:'54555:] 100
2.10 1.75 3.15 [ '67.83 ] 100
1.40 0.35 3.50 [:79.02:] 100
0.00 | 0.00 2.10 [i90.567] 100
212 | 0.30 0.97 |::88.74:
25,52 B I 3.1s . 4.20 [100.00:
4.50 [ o2t 0.86 fiio 1.21 [16.55¢

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents were asked about
viewing on the day prior to the interview; Set ‘B’ respondents were asked about viewing two days prior to the
interview.



TABLE T5: TV VIEWING: FRIDAY
(BASE=246")

TVM SUPER NETTY MAX RA
PLUS

MEDIASET OTHER

SMASH

CHANNEL CHANNEL SATELLITE
12 22

NONE  TOTAL

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



TABLE T6: TV VIEWING: SATURDAY
(BASE=246%)

PER A RA DiA » R A A A A 0 OTA
0.35 |:::0.00 0.00
0.00 | 0.00
0.00 | 0.00
0.00 | 0.00
0.00 0.00
0.00 | 0.00 |
0.00 | 0.00 |
0.00 : 0.00 |-
0.00 | 0.00
0.00 0.00 |
0.00 0.00
0.00 0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
. : 0.00
0.00 | 0.00 [
0.00 | 0.00 |-
0.00 |: 0.35
0.00 | 0.35
0.00 0.35
0.00 | 1. 0.00
0.00 [t 0.00
0.00 |3 0.00
0.00 [k 0.00
0.00 0.00
0.35 0.00
0.35 0.00
0.35 0.00
0.70 0.00
0.70 0.00
1.40 0.00
1.75 0.00
1.05 0.00
2.80 0.00
3.50 0.00
4.90 0.00
4.20 0.00 |
4.55 0.00 |:
3.85 0.00
2.80 0.00
2.10 0.00
0.72 0.02
4.90 0.35 R
1.37 | 0.08 046

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior fo the interview; Set ‘B’ respondents were
asked about viewing two days prior to the interview.



TABLE T7: TV VIEWING: SUNDAY
(BASE=246%)

PER A RA DIA R A A A A
0.00 0.00: 0.00 0.00 0.00 0.00 0.00 100
0.00 | i 0.00 | 50.00: 0.00 | :0.00 0.00 100
0.00 0.00 }: . :0:00: 0.00 .0.00 0.00 100
0.00 0.00 | 0:00: 0.00 0.00 0.00 | 100
0.00 i 0.00 |:i:0.00: 0.00 0.00° 0.00 100
0.00 i 0.00 |:0:.00¢ 0.00 0.00 0.00 | 100
0.00 0.00 | :0.00: 0.00 0.00 0.00 100
0.00 0.00 | i0.00: 0.00 0.00 0.00 | 100
0.00 LY 0.00 | ::0.00: 0.00 0.00 0.00 100
0.00 L 0.00 0.00: 0.00 0.00 0.00 100
0.00 S 0.00 |:::0:00: 0.00 0.00 0.00 100
0.00 S 0.00 | 000! 0.00 0.00 0.00 100
0.00 S L 0.35 | 0.00 0.00 | .0.00 0.00 100
0.00 000 : 0.00 | :0.00: 0.00 | :0.00 0.00 | 100
1.05 |:20.00: '0.00: 0.00 [+ 0.00: 0.00 I 0.00: 0.00 100
1.05 0.00 0.00 0.00 0.00. 0.00 0.00. 0.00 100
1.05 0.35! 000 0.00 0.00: | 0.00 0.00: 0.00 100
0.70 | 10.35 0.00 | 0.00 0.00 0.00 0.00° 0.00 100
1.40 |.:0.70: :0.00: 0.00 0:00 0.00 0.00: 0.00 100
1.05 0.70:] 0.00 0.00 (.00 0.00 0.00 0.00 100
2.10 | ::0.70: 0.00 0.00 :0.35 0.35 0.00 0.00 100
2.45 |:0.70 :0.00 0.35 ©0.35 0.35 0.00 0.00 100
1.75 [:10.70: 0.00 035 | ¢ 1035 0.35 0.00 0.00 100
: : i 0.35 0.00 0.00 100
0.35 :0.00° 0.00 100
0.70 0.00: 0.00 100
0.70 0.00 0.00 100
0.70 0.00: 0.00 100
0.70 000 100
0.35 0.00: 100
0.70 0.00: 100
0.35 0.00 100
0.35 0.00: 100
0.35 0.00 100
0.35 |- 0.00: 100 .
0.35 |1 0.00: 100
0.35 150,00 100
.00 - 100
00 100
.00 100
.00 100
-0.00: 100
X 0000 100
0.00 (. -0.00: 100
0.35 |:%70.00: 100
0.70 | .35 100
0.70 | 100
0.70 | . 100
0.70 | :-0.00: 0.00 100

0.24 {5001 0.01 00

0.70 0.35 }:::10.00.

0.28 0.05 | 0.00"

*Note: Data in this Table consolidates the replies of two sets of respondents: Set ‘A’ respondents
were asked about viewing on the day prior to the interview; Set ‘B’ respondents were

asked about viewing two days prior to the interview.
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Figure 4.1: Who Decides which Channel is Selected in the Family
(March 2000)

Fig. 5.1 Local Stations on which News Bulletin was watched
on the Two Days prior to the Interview
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Fig 6.1: Overall Preference for ‘Best Radio Station’

March 1999 March 2000

Fig 6.2: Extent of Interest in Political Broadcasts - March 1999 & March 2000



Monday  Tuesday  Wednesday Thursday  Friday  Satday  Sunday Daily Average
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Figure 7.1: Daily Radio Average Audience Share March 2000

Highest Peak
ORM1 mRM2 BESUPER 1 [ Rl mis
mEBAY ERTK | SMASH BCALYPSO W UNI RADIO
BMAS W FM BRONJA OICAPITAL

Figure 7.2: Highest Radio Station Peak Audience Share — March 2000
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Fig 7.3: Radio Audiences - Monday
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Fig 7.4: Radio Audiences - Tuesday
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Fig 7.6: Radio Audiences - Thursday
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Fig 7.7: Radio Audiences - Friday
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Fig 7.8: Radio Audiences — Saturday
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Fig 7.9: Radio Audiences - Sunday
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Fig. 7.10: Daily Average Audience Radio Levels
(Basis: All Available Time-Slots)
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Fig. 7.11: Daily Average Audience Radio Levels — 1999
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Figure 8.1: Daily TV Average Audience Share: March 2000
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Figure 8.2: Highest TV Channel Peak Audience Share: March 2000
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Fig 8.5: TV Audience Shares: Wednesday
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Fig 8.7: TV Audience Shares: Friday
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Fig 8.8: TV Audience Shares: Saturday
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Fig 8.9: TV Audience Shares: Sunday
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Fig. 8.10 (a) : Daily Average Audience TV Levels
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Fig. 8.10: Daily Average Audience TV Levels






